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Introduction: GESIS Panel cohort 2016 
The GESIS panel is a probability-based self-administered panel that applies a multi-
step, sequential mixed-mode strategy for the recruitment of its panelists (Bosnjak et 
al., 2017). Based on a register-based probability sample of the general population the 
recruitment process encompasses an interviewer-administered personal recruitment 
interview and a first self-administered profile survey. The initial recruitment for the 
first cohort of the GESIS Panel took place in 2013. The starting sample at the begin of 
2014 encompassed 4,938 panelists. Detailed information about the recruitment can be 
found in the GESIS Panel reference paper (Bosnjak et al., 2017).  

In each year, about 10-12% of the panelists of the initial sample attrite due to various 
reasons. The active panel encompassed 3,797 respondents at the beginning of 2016. In 
order to compensate for panel attrition, a second cohort was recruited in 2016. 

The recruitment for the second cohort in 2016 also applies the multi-step process of 
the initial recruitment. In contrast to the recruitment in 2013, no separate personal 
recruitment interview was conducted in 2016. As an alternative recruitment approach, 
the interview of the German General Social Survey (ALLBUS) was used as a vehicle for 
recruitment . The multi-step recruitment process of the cohort 2016 is 
illustrated in Figure 1 below. Overall, 1,710 new panelists were recruited into the active 
panel. 
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Figure 1: Recruitment process of the GESIS Panel cohort 2016 (Figure not drawn to 
scale) 

 

In the remainder of this report, the recruitment of the second cohort of the GESIS 
Panel is documented. In Part I, the ALLBUS interview and the recruitment procedure at 
the end of the interview is described. The self-administered profile survey as the 
second part of the recruitment process is documented in Part II (d12). Finally, the 
report closes with the description of the overview on the intergration of the two 
cohorts in the data set of the GESIS Panel in Part III.  
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Part I: ALLBUS/ISSP interview as recruitment interview  
In this section, the interview of the German General Social Survey (ALLBUS) that was 
used as a vehicle to recruit respondents in 2016 is described briefly. The documentation 
of the ALLBUS provides a more comprehensive overview of the survey. 

1. ALLBUS/ ISSP interview overview (d111) 
The German General Social Survey is a bi-annual cross-sectional, interviewer-
administered survey that aims to monitor societal change in Germany. The sample in 
2016 was based on a two-stage (persons in municipalities) register sample with 162 
sample points in 148 municipalities. It encompasses the German-speaking population 
aged 18 years and older. This is different compared to the initial GESIS Panel 
recruitment in 2013, where the age range was defined between 18 and 70 years. 
Furthermore, the ALLBUS sample is based on a disproportional sampling of respondents 
from the western and eastern part of Germany. A design weight that enables the 
integration of the two recruitment cohorts is included into the dataset and is described 
in Part III of this report. 

The ALLBUS includes a core questionnaire that is replicated each time and alternating 

in Germany  The questionnaire included additional questions on family and gender 
roles, transnationalism, national pride, political attitude, personality, citizenship and 
migration, and demography. Along with the ALLBUS interview, the International Social 
Survey Program is administered as a CASI interview. The topics of the 2016 ISSP were 
work orientation and attitudes towards state and government. 

Overall, 3,490 interviews were realized by 179 interviewers. The fielding time of the 
ALLBUS lasted from 2. May 2016 to 23. September 2016. 

2. Recruitment procedure 
At the end of the regular interview part, respondents were asked whether they were 
willing to participate in the subsequent self-administered surveys of the panel. 
Respondents were informed about the project and were handed out a brochure about 

 Interviewers were advised to mention the incentive 
of 5 Euros per wave and answer all additional questions the respondents may have had. 

Respondents stating earlier that they use the internet were nudged to the web-mode. 
Only respondents that rejected to participate online, were offered the mail-mode 
alternative. Respondents that did not use the internet were allocated to the mail-
mode. After having expressed the willingness of panel participation, it was necessary to 
ask respondents for consent to link the data of the ALLBUS interview and the future 
GESIS Panel surveys. Only a small minority of 1% of the respondents that provided 
consent to panel participation did not consent to the data linkage as well. Without the 
consent to data linkage, respondents did not become members of the GESIS Panel. The 

                                                
1 Following the GESIS Panel naming convention d stands for the year 2016, 1 represents the first cohort recruited 

in the respective year, and the second 1 represents the first survey for the recruitment cohort, i.e. the 

recruitment interview. 

https://dbk.gesis.org/DBKSearch/SDESC2.asp?no=5250&tab=3&db=E&dab=0
https://dbk.gesis.org/DBKSearch/SDESC2.asp?no=5250&tab=3&db=E&dab=0
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documentation of the recruitment and consent questions can be found in the 
Appendix part II and III. 

In order to evaluate the effect of the length and survey burden of the prior interview, 
a split-half experiment on the position of the recruitment procedure was conducted. 
Half of the recruitment requests were asked between the interviewer-administered 
ALLBUS interview and the self-administered ISSP interview after a mean interview 
duration of 58 minutes. The other half of the recruitment requests were asked after 
both interviews after mean interview duration of 74 minutes. The share of recruited 
respondents of the two groups did not differ significantly. 

3. Outcome and response metrics recruitment interview 
The response rates calculation for the recruitment process of the GESIS Panel are based 
on Final Disposition Codes for In-Person Household Surveys (American Association for 
Public Opinion Research, 2011) and are adapted for register-based samples in 
Germany. The response metrics for self-administered online and offline surveys, 
including the profile survey, are based on Callegaro & DiSogra (2008) and DiSogra & 
Callegaro (2016) and Final Disposition Codes for Mail Surveys 
(American Association for Public Opinion Research, 2016).  

For the ALLBUS recruitment interview, we calculate two AAPOR response rates that are 
the base for subsequent calculations. We calculate the AAPOR response rate 1 and 
AAPOR response rate 5 as a minimum and a maximum response rate. AAPOR response 
rate 1 estimates all cases of unknown eligibility (e) as eligible, AAPOR response rate 5 
estimates all cases of unknown eligibility as noneligible.  

 

Overall RR=
𝐼𝑛𝑡𝑒𝑟𝑣𝑖𝑒𝑤

𝐼𝑛𝑡𝑒𝑟𝑣𝑖𝑒𝑤+𝑅𝑒𝑓𝑢𝑠𝑎𝑙+𝑁𝑜𝑛𝑐𝑜𝑛𝑡𝑎𝑐𝑡+𝑂𝑡ℎ𝑒𝑟+𝑒(𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝐻𝑜𝑢𝑠𝑒ℎ𝑜𝑙𝑑+𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝑂𝑡ℎ𝑒𝑟)
  

 

AAPOR RR 1 (e=1): 33.22% 

AAPOR RR 5 (e=0): 34.76%2 

For detailed information on the coding of outcomes for the CAPI interview, refer to 
Table 3 in the Appendix part I. 

The Recruitment Rate (RECR) is a proportion of respondents who provided initial 
consent to panel participation over all eligible respondents. Based on Response Rate 1 
and 5, we provide two recruitment rates, a minimum, and a maximum recruitment 
rate. 

 

                                                
2 The AAPOR Response Rate 5 in the GESIS Panel differs slightly from the Response Rate 5 that is reported in the 

ALLBUS documentation (34.61%) because we followed the calculation of the response rate we had applied for 

the initial recruitment interview in 2013. The difference results from a differing classification of respondents that 

died in the time gap between drawing the sample and interview, as either eligible, non-interview or not eligible. 
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Overall 

RECR=
𝐼𝑛𝑖𝑡𝑖𝑎𝑙 𝐶𝑜𝑛𝑠𝑒𝑛𝑡

𝐼𝑛𝑖𝑡𝑖𝑎𝑙 𝐶𝑜𝑛𝑠𝑒𝑛𝑡+𝑅𝑒𝑓𝑢𝑠𝑎𝑙+𝑁𝑜𝑛𝑐𝑜𝑛𝑡𝑎𝑐𝑡+𝑂𝑡ℎ𝑒𝑟+𝑒(𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝐻𝑜𝑢𝑠𝑒ℎ𝑜𝑙𝑑+𝑈𝑛𝑘𝑛𝑜𝑤𝑛 𝑂𝑡ℎ𝑒𝑟)
  

 

RECR1 (with e=1) = 20.22% 

RECR5 (with e=0) = 21.16% 

 

Part II: Profile survey (d12) 

1. Basic information 

The first self-administered survey represents the second part of the recruitment 
process. All panelists that finished the profile survey were defined as active panelists 
(DiSogra & Callegaro, 2016) and invited to the subsequent regular panel waves. 

As we already collected demographic information in the recruitment interview, it was 
not necessary to ask about detailed demographic information in the profile survey. For 
the respondents, the profile survey served as a training survey. The aim was to 
familiarize the respondents with the questionnaire design and the overall procedure of 
the invitation and participation, as well as with several types of questions. We included 
the most commonly used question types: single choice questions, multiple choice 
questions, questions with answer scales, as well as open-ended questions. Overall, the 
profile survey aimed to be enjoyable and easy to fill out for the respondents. 

Several questions that were part of the personal recruitment interview were asked 
again in order to test for mode effects. 

2. Fielding Phase 

The fielding phase of the profile survey was spread over seven months to match the 
fielding phase of the ALLBUS interview.  

The recruitment process was carried out in 13 tranches. Thus, the fieldwork agency 
delivered information about recruited respondents every second week to the GESIS 
Panel team. We aimed at keeping the time gap between recruitment interview and the 
invitation to the first self-administered profile survey short. Respondents were invited 
some weeks after they had provided their consent to subsequent panel participation in 
the recruitment interview. The respondents of the first tranche were invited to the 
profile survey on 18. April 2016, the last invitation for the respondents of tranche 13 
was sent out on 4. October 2016. Invitations for the tranches in-between were sent 
out every second week. Table 1 gives an overview of the dates and of the number of 
invited panel members over the 13 tranches. 
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Table 1 Overview of the invitation process for the profile survey (d12) and number 
of invited respondents per tranche  

Tranche Date of invitation Number of invited respondents 

1 18 April 2016 40 

2 02 May 2016 415 

3 17 May 2016 436 

4 30 May 2016 221 

5 13 June 2016 153 

6 27 June 2016 64 

7 11 July 2016 100 

8 25 July 2016 236 

9 08 August 2016 164 

10 22 August 2016 127 

11 05 September 2016 66 

12 19 September 2016 82 

13 04 October 2016 20 

 

The invitation was sent out by mail to all respondents (online and offline). They 
received an unconditional incentive of five Euros along with the invitation. The letter 
for the offline respondents additionally included the paper questionnaire. In order to 
provide offline respondents with the opportunity of switching the participation mode 
and participate online, the link to the online survey and the log-in information was 
also included in the invitation letter.  

Online respondents received an invitation letter that included the prepaid incentive 
and the link to the survey and a log-in code only (see Figure 2). Online respondents 
that provided a valid email address in the recruitment interview were additionally 
invited by email. The email included a direct link to the questionnaire.  
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Figure 2: Log-in screen profile survey 

 

Both groups received a postal reminder one week after the invitation letter. As the 
reminder was sent out independently of actual participation, it was framed as a thank 
you and reminder letter.  

A second reminder was sent out via email to the respondents of the online group who 
had not finished the survey about two weeks after the first invitation and had a valid 
email address. At the end of the overall field period in November, a final reminder 
email was sent to the respondents that had not answered the profile survey until then. 

The texts of the invitation and the first and second (only email) reminder can be found 
in the Appendix part IV. 

Overall 2,124 respondents were invited to the profile survey (online: 1,350; offline: 
774). Finally, 1,710 respondents finished the profile survey and were defined as active 
panelists. 

To assure persons responding to the self-administered survey are the same as in the 
personal interview, basic demographic information were compared. Based on 
contradicting 
five respondents were excluded from the panel. 

The final mode of invitation for the active panel members was determined after the 
profile survey. Most panelists stayed in the mode they chose in the recruitment 
interview. Six respondents who originally decided to participate online had to be 
switched to the offline mode as they did not provide a valid email address. 
Furthermore, offline respondents had the possibility to participate online in the profile 
survey as well. If they provided a valid email address at the end of the profile survey, 
they were switched to the online mode (n=16).  
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3. Outcome and response metrics Profile survey 

The profile rate (PROR) (DiSogra & Callegaro, 2016) is a proportion of respondents who 
completed or partially completed the profile survey over all respondents who were sent 
an invitation to the profile survey. Complete response is defined as 80%, and more 
answered substantial questions. Partial response is defined as 50-80 % answered 
substantial questions. Substantial questions are questions starting from the first 
question up to the survey evaluation items at the end of the questionnaire. 

The profile rate is calculated separately for online and mail modes. If the respondent 
switched the mode and completed/ broke-off the questionnaire, his or her response is 
counted in the mode the respondent completed the survey. In case of the mode switch, 

Nonresponding cases are counted to the mode in which they were sent the invitation 
to the profile survey. 

 

Profile rate PROR = 
𝑃𝑟𝑜𝑓𝑖𝑙𝑒 𝑠𝑢𝑟𝑣𝑒𝑦 𝑐𝑜𝑚𝑝𝑙𝑒𝑡𝑒+𝑃𝑟𝑜𝑓𝑖𝑙𝑒 𝑠𝑢𝑟𝑣𝑒𝑦 𝑃𝑎𝑟𝑡𝑖𝑎𝑙

𝑃𝑟𝑜𝑓𝑖𝑙𝑒 𝑠𝑢𝑟𝑣𝑒𝑦 𝑐𝑜𝑚𝑝𝑙𝑒𝑡𝑒+𝑝𝑎𝑟𝑡𝑖𝑎𝑙+𝑅𝑒𝑓𝑢𝑠𝑎𝑙+𝑁𝑜𝑛𝑐𝑜𝑛𝑡𝑎𝑐𝑡+𝑂𝑡ℎ𝑒𝑟
  

Overall PROR = 1710/2124 = 80.51% 

PROR Online = 1088/1350 = 80.59% 

PROR Offline = 622/774 = 80.36% 

 

The Cumulative Response Rate for the Profile survey (CUMR1) is obtained by 
multiplication of the recruitment rate, and the profile rate.  

 

Cumulative Response Rate for the Profile survey (CUMR1) =RECR1×PROR=16.28% 

Overall CUMR1 = 20.22×80.51 = 16.28% 

CUMR1 Online = 20.22×80.59 = 16.30% 

CUMR1 Offline = 20.22×80.36 = 16.25% 
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Part III: Active Panel 

1. Invitation to regular panel waves 
Respondents that finished the profile survey were invited consecutively to the next regular 
panel wave. Table 2 provides an overview of the numbers of respondents that were invited to 
their first regular panel wave. Wave df finally included all newly recruited respondents. The 
panel encompassed 5213 active panelists overall in wave df. 

 

Table 2 Overview of the invitation of the newly recruited panelists to their first regular 
panel wave 

Regular wave Number of newly invited respondents % 

dc 554 32.40 

dd 716 41.87 

de 388 22.69 

df 52 3.04 

Total 1,710 100.00 

 

2. Integration into the GESIS Panel dataset 
In contrast to the dataset of the first recruitment cohort (a1), the data set of the second 
cohort (d1) does not include the data of the whole recruitment interview. The dataset only 
includes basic information from the recruitment interview for respondents that provided 
consent to subsequent panel participation. Furthermore, the information from the ALLBUS 
interview is restricted to basic demographic information that is needed. 

2.1 Structure of the data set 
The integration of the second cohort and the increase of waves made a reorganization of the 
data set necessary. Initially, the GESIS Panel data were provided as one incremental increasing 
data set that contained all respondents and all waves. With the integration of the second 
cohort, the data set will be delivered separated by years and cohorts. For a comprehensive 
overview of the structure of the GESIS Panel data, please refer to the GESIS Panel data 
manual document. 

2.2 Design weights 
The integration of the panelists of the second cohort 2016 made the calculation of design 
weights necessary in order to compensate for different inclusion probabilities of the two 
recruitment cohorts. The second cohort was recruited based on the ALLBUS, where an 
oversampling for respondents that live in the former East Germany was implemented. 

The first and the second cohort additionally differ regarding the age range of the respondents. 
In the first cohort 2013, only persons older than 17 and younger than 71 were part of the 
sample. The sample of the second cohort realized in 2016 did not have an upper age limit. 

If the analysis includes both cohorts of the GESIS Panel, it is necessary to apply the normalized 
design weight (variable z000011a). For details on the calculation and the use of the design 
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weight, please refer to the documentation of the design weighting procedure in the GESIS 
Panel data manual document.  
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Appendix 

I. Outcome and Response Metrics 
Table 3: Outcome statistics for recruitment survey 

  Overall AAPOR RR1 

(with e=1)  

AAPOR RR5 

(with e=0) 

Complete Recruited 2,124 2,124 2,124 

 Not recruited 1,366 1,366 1,366 

Eligible, non-interview     

Refusal Refusal 4,691 4,691 4,691 

Noncontact Noncontact 740 740 740 

Other Dead 53 53 53 

 Household-level 
refusal 287 287 287 

 Respondent 
language problem 333 333 333 

 Physically or 
mentally 
unable/incompetent 425 425 425 

 Eligible non-
interview 
Miscellaneous 20 20 20 

Unknown eligibility, non-
interview   

   

  
Unable to locate 
address 109 109  

  
Moved, same 
municipality 20 20  

  
Moved, different 
municipality 64 64  

  Moved 273 273  

Not eligible      

  Out of sample 74   

  Institution 113   

Total  10,692 10,505 10,039 
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II. Screenshots CAPI-instrument recruitment part 
 

 

 

 

 



 

12 
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Note: Instrument shortened, only the recruitment of internet-using respondents is 
shown 
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III. Information data linkage 

 

 



 

15 
 

IV. Documents 
a. Invitation Letter for Offline Participants sent by Mail 
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b. Invitation Letter for Online Participants sent by Mail 



 

18 
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c. Invitation Email 

 

GESIS GesellschaftsMonitor Willkommensbefragung 

 

Sehr geehrte Frau , 

 

herzlichen Dank für Ihre Teilnahme am GESIS GesellschaftsMonitor.  

 

Heute möchten wir Sie gerne einladen, an unserer Willkommensbefragung 
teilzunehmen. Über diesen Link kommen Sie direkt zur Befragung: 

 

www.gesis-gesellschaftsmonitor.de/willkommensbefragung 

 

Als Dankeschön für Ihre Teilnahme erhalten Sie in Kürze 5 Euro per Post.  

 

Wir wünschen Ihnen viel Spaß beim Ausfüllen der Umfrage. Die Beantwortung der 
Fragen wird etwa 15 Minuten in Anspruch nehmen. 

 

Bei Rückfragen erreichen Sie uns telefonisch zu den üblichen Bürozeiten unter 0621-
1246564 oder per E-Mail an info@gesis-gesellschaftsmonitor.de. Wir freuen uns über 
Ihr Interesse und beantworten gerne alle Fragen. 

 

 

Mit herzlichen Grüßen aus Mannheim, 

 

Prof. Michael Bosnjak und das gesamte Projektteam 
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d. Reminder Letter for Offline Participants sent by Mail 
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e. Reminder Letter for Online Participants sent by Mail 
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f. Reminder Email 

 

Erinnerung: GESIS Gesellschaftsmonitor Willkommensbefragung 

 

Sehr geehrte Frau , 

 

vor einigen Wochen haben wir Ihnen eine Einladung zu unserer 
Willkommensbefragung des GESIS GesellschaftsMonitors zugeschickt.  

 

Sollten Sie noch keine Gelegenheit gehabt haben an der Umfrage teilzunehmen, 
können Sie über den folgenden Link direkt an der Befragung teilnehmen: 

 

www.gesis-gesellschaftsmonitor.de/willkommensbefragung 

 

Als Dankeschön für Ihre Teilnahme haben wir Ihnen bereits 5 Euro per Post 
zugeschickt. 

 

Wir wünschen Ihnen viel Spaß beim Ausfüllen der Umfrage. Die Beantwortung der 
Fragen wird etwa 15 Minuten in Anspruch nehmen.  

 

Bei Rückfragen erreichen Sie uns telefonisch unter 0621-1246564 oder per E-Mail an 
info@gesis-gesellschaftsmonitor.de. Wir freuen uns über Ihr Interesse und beantworten 
gerne alle Fragen. 

 

 

Mit freundlichen Grüßen 

Prof. Michael Bosnjak und das gesamte Projektteam 
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g. Final Reminder Email 

 

Erinnerung: GESIS Gesellschaftsmonitor Willkommensbefragung 

 

Sehr geehrte Frau , 

 

vor einiger Zeit haben wir Ihnen eine Einladung zu unserer Willkommensbefragung des 
GESIS GesellschaftsMonitors zugeschickt.  

 

Sollten Sie noch keine Gelegenheit gehabt haben an der Umfrage teilzunehmen, 
können Sie noch bis einschließlich 28.11.2016 über den folgenden Link an der 
Befragung teilnehmen: 

 

www.gesis-gesellschaftsmonitor.de/willkommensbefragung 

 

Als Dankeschön für Ihre Teilnahme haben wir Ihnen bereits 5 Euro per Post 
zugeschickt. 

 

Wir wünschen Ihnen viel Spaß beim Ausfüllen der Umfrage. Die Beantwortung der 
Fragen wird etwa 15 Minuten in Anspruch nehmen.  

 

Bei Rückfragen erreichen Sie uns telefonisch unter 0621-1246564 oder per E-Mail an 
info@gesis-gesellschaftsmonitor.de. Wir freuen uns über Ihr Interesse und beantworten 
gerne alle Fragen. 

 

 

Mit freundlichen Grüßen 

Prof. Michael Bosnjak und das gesamte Projektteam 
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