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Good morning/afternoon. Iam........................ from Irish Marketing Sur\J‘eys Limited.

We are conducting a survey on innovation today, in Europe. We would like to ask you about your
experiences and priorities in this area. The survey will take about 10 minutes.

This survey is aimed at finding how European integration can help your company to become more
innovative and problem-solving in areas such as:

- advanced technologies,

- human resources,

- protecting and sharing knowledge,

- accessing innovation financing,
m - innovative marketing, etc.

First I need to describe your company.
D1. How many people does your company regularly employ in Ireland?

N=[1010101[103-17)
[IF LESS THAN 20 PEOPLE EMPLOYED > STOP INTERVIEW]
[IF DK/NA > STOP INTERVIEW]

D2. Is your company mainly concerned with: ...

[READ OUT - ONLY ONE ANSWER]

extraction or production of raw material ...........ccooeeerieniinninnieniennencnene 1 (18-19)
- CONSLrUCtion OF CiVil ENZINEETING .....vevveverrerrirerrreesseeeireaeeseiesseseeseneesesens 2
N - production and manufacturing of g00ds .........ccceiviiinininiiniinincnes 3
o - trade and distribution (wholesale or Tetail) ..........cw.ueuecermmeriuneriusrrniennnn. 4
- transport (of goods, merchandise or people) .......ccoevvevinieinicniieneninincns 5
- financial services (banking, insurance, broking) ..........ccoccevvevvivuerneeennnnn. 6
- COMMUIICALIONS ....uveeevererereerrtesseeseesteseesreeeessesssesstessesssesssesssssssesnaesnsessens 7
- Other DUSINESS SETVICES ...veivvierrerrereieieiineesitieseesieesteessnesssseesssessssasssenans 8
- Other SETVICES tO CONMSUIMIETS ....ceeuverurerirersriessueisneaseessneennesssseessnensssansseions 9
- (none of those cases) [SPECIFY] ......ccccccinninninininiinniininneennnnns 10

- [Agriculture, > STOP INTERVIEW]
- [DK/NA - STOP INTERVIEW]

m |
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ML [IF DK/NA CODE 999]

'

D3. Since when does your company exist?
a) founded before 1971 (more than 30 years).........cccccevvrerneriiecnneeninennnes . 1(20-21)
b) founded between 1971 and 1980 (more than 20 years).......c..cccccevvuneennd 2
c) founded between 1981 and 1990 (more than 10 years)........ccccceevveruvennene .3
d) founded between 1991 and 1995 (more than S years)........cccoveeerreureennnad .4
e) founded in 1996 (SINCE 5 YEATS)....ccccerverernueciniiniiiiinieseeseessnenseesseenens ]
f) founded in 1997 (SINCE 4 YEATS)....cc.coveruerereriniiiiiisiiniiniesniresseesesenes .6
g) founded in 1998 (SINCE 3 YEATS).....cccvvueiruriiiiiiriiniiiiieinieinnieeeireseraesenaenand W7
h)  founded in 1999 (SINCE 2 YEATS).......vvrrvrrmrrrrrmerserirsssisssssssssssssssssssssens .8
i) founded in 2000 or this year (since 1 year or 1ess).........cocecvevuinnirnennnnne ‘ 9

D4.  Approximately what percentage of your sales does your company make in cxﬂgyrt?
[IF DON’T KNOW EXACTLY, INSIST ON GETTING AN ESTIMATE|

- [ 1010 1% (22-24)

1. Let us now begin with the overall innovation efforts, drivers and achlever?ents of your
company during the last two years. |

1.1.  Approximately what percentage of your turnover comes from new or renewed products introduced
since less than two years?
[IF “DON’T KNOW EXACTLY”, INSIST ON GETTING AN ESTIMATE]
- [CODE THE ANSWER] [ 1[ 1 1% (25-27)
- [DK/NA] - CODE 999

1.2.  In the last two years, approximately what percentage of your investment was dedicated to innovation,
either in your products, your processes or your organisation?
[IF “DON’T KNOW EXACTLY”, INSIST ON GETTING AN ESTIMATE]
- CODE THE ANSWER] [ 1[ 1[ 1% (28-30)
- [DK/NA] —» CODE 999

1.3.  What are the two most important drivers of your innovation efforts, among the following:... ?
[READ OUT - TWO ANSWERS EXPECTED]

a) Increasing your market share and profitability .........ccccveeveinnnininninninniininn. 1(31)
b) Increasing shareholder value and attract iNVESLOTS.......ccoeuerirrerenmescnnscnsnniciieeniasnnns 1(32)
c) Protecting the independence of yOUr COMPANY .......ccoviienrreieniesnneniicssiniiieinnes 1(33)
d) CTEANG JODS ..uevvrereeiniiciiieiiteeet ettt 1(34)
e) Complying with environmental regulations ............cccoeoevviiininnniie 1(35)
f) Complying with other regulations ...........ccoeveririenineiennennniin 1 (36)
g) [DON’T READ OUT] [none of the above, but this one is the most important:]
[SPECIFY]... ..ottt ettt st ettt s s et e s e e s st saebens 1(37)
h) [DON’T READ OUT] [no driver more important than the others].......c..ccc.cceveeencec. 1 (38)
1) [DEK/NAT .ottt ese et e r s a et b e s b st et b sttt a b 1(39)
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\1.4. How would you rate the innovation performance of your company as comparefi to your main
o competitors? Isit:............... ? ‘

[READ OUT - ONLY ONE ANSWER]

a) far ADOVE QVETAZE .....ccovvirviriiniiiiiiiiiiciencte ettt st be s ae s a s nens 1 (40)
D) ADOVE AVETAZE ...eovveureeirnecniiiiiitititcicristes et s sa s b s e s s e sa e s s e saasaasanannas .2
¢) [DON’T READ OUT: average, in between, it depends,] ..........ccccecvriviiunnninnnnnen. 3
d) DEIOW QVETAZE ..ccvveeveererieniiirineiiicistiiestite sttt sne s s e sbe s b e s e s sn e s s e s bnsssnesaanas 4
€) far BElOW AVETae? .....cccccoeviieriiiiiiiiiiiiic e 5
D) [DEK/NAL .ottt st s e sssestessessaestesaaesbesasssrs s s s e bt sbesassnesabasasasas 6

The next range of questions will be about the various aspects of innovation in your company.
2. Let us start with the use of advanced technologies.

mZ.l. In the case of your company, what are the two most important ways to access advanced technologies

(e.g. high tech production facilities; new advanced IT equipments), among the following:... ?

[READ OUT -TWO ANSWERS EXPECTED]
a) acquisition of advanced machinery and equipment ............ccoceevenieenieienenenescnnsens 1(41)
b) conducting in-house R&D .........ccceviiiiiniiiiiiniiicceee e 1(42)
c) co-operation with suppliers Or CUSLOMETS .........ccceevmvvevireirnsiniseresnssesesesseesnennnnnnn 1 (43)
d) co-operation with universities or R&D specialists .........ccoeeeerevieieninienienieciiennenn 1 (44)
e) acquisition of external intellectual property (licensing-in) .......ccccooeveeenverennnen w..1 (45)
f) [DON’T READ OUT none of the above, but this one is the most important]:

[SPECIFY ... oottt eeeeresestsesnests sttt sns s b s ense s sasebs s s ae s e snesesasenens 1 (46)
g) [DON’T READ OUT no way to access more important than the other].............. 1(47)
h) [DEK/NAL ..ottt ettt sttt sas e b s b e s e s b e st e sn e s asnans 1(48)

2.2. Do you feel that the access of your company to the most advanced technologies is currently: ...?

s [READ OUT - ONLY ONE ANSWER]
a) by far SUFfICIENE ......ccoevviiiiiiiiiic e 1 (49)
D) SUFTICIENE .vecveeeeieeereeeecreece et et stesreset s ss e st b b s st s bessasssn e sanesa e e bn e baessbesanennes 2
¢) [DON’T READ OUT: in between, it depends].........ccceeevviininninniiiinnniinincnienineienns 3
d) ANSUFFICIENE .vovveerevererveessseisesnssssesssssssssssssessssenssessssesssesssessssessssessasssssesssssasessanssssssssidd
€) by far inSUffiCient?.........cccccevvivinmiiniiiiiiiii s 5
£) [DK/NA] c.oooveeteeeeeeerecreretseesret st ssasse e sse s e ss e b satsbes s s e sas s b s b srasas s b s ot s be b esbesaesseassnaas 6
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#~2.3. In which countries are the advanced technologies you may need better availabhe than here in Ireland?

[DON’T READ OUT - SEVERAL ANSWERS POSSIBLE]

a) BElZIUI...c.cctiiniiiiiiictiiiiiic et st 1 (50)
b) DENMATK .......eveiioieiiiirieireeieereeereeesreeensreeestaessssaessssaessssnessesssesssnnsssssssasens 1 (51
c) GEIMNANY......coveereeeieeiesresteistestititistesteaes e e eseebebesaesssseseasssssesbassasaessasassees 1 (52)
d) GIEECE «eveeeeeeeeeeeeeeeirsereeeeeseesesssssstteseessasssnsasaessssesssasnssaanesasessessssnssnnsesssssasas 1 (83)
e) SPAIN ..ot sa e s 1 (54)
f) FAINIANA «...voiiieieeeeeeetreeetteceit e et e e e e s reeesraeesssae s s aeassssnsesesssasssssaessssannes 1 (55)
g) FLANCE....ccnveeeeeeeeeeeeeeeeeesreesressiessesssesseessesssessesssesssessarssssseessesssesssessaesssasseass L (30)
h) IECLAN ....eeeeeevrieeeeee ettt e ree e e e e ae s s rane s snae e s saessnnesssnsesssnsassssneessans 1 (57)
i) TEALY .ottt bbb 1 (58)
i) LUXEIMDOULE ....coviveniiieniereneritecentir et iesb et st esn e tasss e s e s e sessas s s 1 (59
k) The Netherlands .......ccceeeeveieviriieiieiiireeiireesseeesreessreessssesessseessssnesssssesssos 1 (60)
D AUSETIA . c.ueeeeeeeerrieeiesirrreeeesrreeesssseeeeeeerseeessssesesssssnessssssstsesssssntasssssssnessssnns 1 (61)
m) POTTUZAL .....coveieeiiiiiiitciietre ettt st 1 (62)
e n) =6 1<) | WO PO PO 1 (63)
- 0) United Kingdom........cceeeeeiereninnciiiiiiiiiiiicniieeresnessnsssesssssessssssns 1 (64)
p) United States Of AIMETICA .....vviierrrrreeceiiiereiirrereesseeeeesessseeessessasesesessssnnes .1 (65)
qQ JAPAN .t ...1 (66)
r) INOTWAY ....cvvenieenireeecieretseeesissisase et r e s s b s e e s s e e s e e sasesbennes 1 (67)
s) SWILZETIANA ...oovvveitiecteeecteeeere e crreeseee e s sreesseesesbeessre s e ane s ssabassabas 1 (68)
t) [Other] [SPECIFY].......out ettt sessessssnnens 1 (69)
u) [None, availability is the best here in Ireland].........ccooveiviinnniincnnind ..1 (70)
V) [availability is the same everywhere] revereeesssessssesssesesesescssssssseensnsnensnnaens L (T1)
w) [DEK/NATL ..ottt eerrestesse st et esse st esseessesssesstebesssesaessan e sessbsensanes 1 (72)

2.4. Would an easier access to the advanced technologies available in other EU c¢unﬁes help your
company to become more innovative?

[READ OUT - ONLY ONE ANSWER]

2) CEITAINLY YES.cueoueiiiriiiiiniiiiiiiientet st e 1 (73)
£\ D) PIODADLY YES wvuerieereueerirecniesiitsississene st 2
’ c) [DON’T READ OUT: in between, it depends].........cccccovuvviurinernvieererniennnsnecnns 3

d) Probably NOt.......cccveviriiriniiiiiiiiiniee s 4

€) CEITAINLY MOL...viuieuerreereierereeeirieste ettt ettt e s sa e se s b e s st i 5

D) [DEK/NAT .ottt st e st e st e st s at e st senesne s st e sanesns 6
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f\3 Now we come to the human resources and knowledge management aspecfs of Innovation.

3.1. In the case of your company, how can human resources and knowledge management contribute best
to innovation? Is it by:...?

[READ OUT - SEVERAL ANSWERS POSSIBLE]

a) hiring of highly qualified new personnel............oooveveeininiinniniinininnnnn, 1(74)
b) intensive training of existing staff ...........cccccovvevnninininn ... 1(75)
c) introducing advanced information and communication technologies ﬂ 1 (76)
d) measures to encourage personnel to drive innovation

and share Knowledge .........ccecvniniiiniiiiiiiii e 1(77)
e) [DON’T READ OUT none of the above, but this one is]

[SPECIFY]...oooiteoteeeceetestesreeesseeseseeeesessnssessnessnesssesssssnessssssssansenneens 1 (78)
f) [DON’T READ OUT none better than the other]. ........ccccocevvniiiiiinins 1(79)
g) [DEK/NAL ...ttt ssessesaessesresaesaesassssssesbe st ssbesassrnsnaans ...1(80)

3.2.  Attracting new and highly qualified personnel you may need to innovate, is this for your company a
problem, which is: ...?

[READ OUT - ONLY ONE ANSWER]

2) VETY IMPOTLANE ....voveeeeeererieeneseereseserensescssieresssssssssassesssssssssssesssessssssssssens ... 1 (81)
D) IMPOTTANE ....ooviiiriiriiiiiiintiieierete ettt e 2
¢) [DON’T READ OUT: in between, it depends] ..........ccocvevvenininenirenrineecininens 3
d) NOL IMPOTLANL ......coceereirriririiiiiitititetes e e e s et e e e st et ssneaness 4
€) not important at all? ........c.cceieiiiiinieiii e 5
f) [DON’T READ OUT no need of new personnel] ..........oevvevenineniiniinninnnn, 6
2) [DEK/NAL ..ottt ettt 7

3.3.  Would a greater mobility of highly qualified personnel between the EU
countries help your company to become more innovative?

[READ OUT - ONLY ONE ANSWER]

m 2) CertAINLY YES....coerurierirreiiiinintitiisteter sttt ettt ae e sae e st sae s snsans 1(82)
D) ProDabLY YES....cooveuiviriiiiiiiniiniiteriiiitet st e 2
c) [DON’T READ OUT: in between, it depends].........cccoceeveniriniirneneniiniiienneinens 3
d) Probably NOL........ccceriruereenieinieriiniiiisietiiieierssete et sa e s s sa s e e snesaesnesneas 4
€) Certainly MOt .......cccevererreriiiiiiniiiicierite ettt s 5
£) IDK/NAL.cooieriieieieerteteteeeete st e st sessesaes e es b sss st b s e b s as e e e b e s b e s e s e s asasbassanns 6
.
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4. Now we come to the role of knowledge protection and knowledge sharing in the innovation
' process.
4.1. In the case of your company, which knowledge protection strategy would be most relevant among
the following: ... ?
[READ OUT - ONLY ONE ANSWER]
2)  PAENUNG ..ovevereeeieereesreeeeeseeesesesssesssssssesessssssss e ssesssesssesesssessesssessensenaees .1 (83)
b) Registration of trademarks, designs and cOpYrights .........cccocrmueiereriinrereinnnn2
c) Lead-time advantage OVer COMPELILOTS ........coceceerereereuencninrnenneeniciininininnns 3
d) [DON’T READ OUT none of these is most relevant, but this one yes ]: |
[SPECTIEY ..o oteeieeetitetestestesteteereeseeses e sseessssessnassssbsssessss s ssesaesssenssnsessnenans 4
e) [DON’T READ OUT none is more relevant than the other] ......................... 5
f) [DEK/NAL. ..ottt see st e st e b e b sa e s sas s e ba e s s s b e b assasasennas 6
4.2. Innovation is often done through new methods of networking among innovators (combined
development of new products; sharing knowledge). For your company, are these new methods of
(\f networking...?
[READ OUT - ONLY ONE ANSWER]
@) VETIY IMPOTLANL ....ocouirviiiiriiriiiiiieteierete ettt e s essesesten 1(84)
D) AMPOTTANE ...eovereeeviiiiiiriiiirietcie ettt ettt 2
¢) [DON’T READ OUT: in between, it depends] .........cccccoeeerinvrenenienivenenennns 3
d) DOt IMPOTLANL ......oorireiiiiiiiiitiieitie ettt 4
€) notimportant at all? ..........cocceiviriniiiiini s 5
D) [DEK/NAL ..ottt sttt s ra b ss b s e b e e e s 7
4.3. If you had more opportunities for these new methods of networking with other innovators within the
European Union, could this help your company to become more innovative: ... ?
[READ OUT - ONLY ONE ANSWER]
2) CETtAINLY YES ..ouvevveerireieiriererenricrenesinieit ettt et e st e sae e ssessesatens 1(85)
I D) ProODADLY YES ....cviuiriiriiiririiiiiiiitiite sttt 2
’ ¢) [DON’T READ OUT: in between, it depends] .........ccccoceeeeenieniincneennnann. 3
A)Probably NOt.......cccecveeveriericiriiininiciet e 4
€) Certainly NOL .......ccceeerererireniniiiiiniiteeeie ettt anenens eed
£) [DE/NAL ..ottt cstenessessen s esaessessesesaessessesassassassassassnses 6
M
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s. Now I come to the financial aspects of innovation.

5.1.  In your experience, are your banks and investors sufficiently ready to back-up your innovative
efforts?

[READ OUT - ONLY ONE ANSWER]

a) CertaiNly YES ..cceveeeeeeiirirritiiniiiiisiiiet et sre s s aessessesaesassasbes 1(86)
b) PrODADLY YES ...covviuiiiiiiiiiciiitctc e 2
c) [DON’T READ OUT: in between, it depends] ..........coccevuevvuerurcvuennennee. 3
d) PrODADLY NOL .....ccviriiiiiniiiiiitiire e 4
e) CETtAINLY MO ...cveeverreeceniiiiiiicinee e sve v .5
f) [DEK/NAT . ..ooooreeeiciieteeireseeeereeeseersessssessssessaesssassseassseessssssssessssessnseses ...6

52. And would you say that the tax system in Ireland sufficiently encourages innovation in your

company?
~ [READ OUT - ONLY ONE ANSWER] |
' 2) CEItANLY YES .ouvevrrererrerrrererrisrecuesessesicsesessasiesesssessssissssssssssassessssssssssesesens e 1(87)
D) PIODADLY YES ...coviiiiiniiieieiiiiriiitcinier ettt s are e 2
¢) [DON’T READ OUT: in between, it depends]........c.ccoceerevrrevnrcnnrrnnnnnne. w3
d) Probably NOt .....ccceevereueurecieiieereiecreeeesnnr s nanennenes &
€) CErtaNLY NMOL ...coveeveerceiiieiiicicticsn ettt sae b e a s e 5

£)  IDK/NALooooooeeeeeeeeeeeenseeeseessssssssssssssmsssssssssssssssessssssssssssssssssssssssssssssssseses enn6

5.3.  Could a broader European scale access to financing (via stock markets, venture capital, etc) interest
your company for its innovation efforts?

[READ OUT - ONLY ONE ANSWER]

Q) CertaAINLY YOS ...voueeeereeeiiiiiiniiniitiniiiesieesr ettt s beste b e snssa st enes 1(88)
D)PrODADLY YES ...cucviriiiiiriiiiiititcieectee e 2
¢) [DON’T READ OUT: in between, it depends] ..........ccccevurverniniininnuinnenne 3
A)Probably DOt ........ccceevurviriiiiiiiiiiii e 4
(\ €) CETtAINLY NMOL ...courirereeenreriieirtetetee e rr e s a et e e e 5
) [DEK/NAL. ..o oeeeeeeeeeceertereresresreseesse st ssesetesee st et esessessesassnassssssssssssessssneens 6
6. Now let us see what are the attitudes of your customers to innovation.

6.1. In general, how would you describe the attitudes of your customers to your innovation efforts? Are
their attitudes: .... ?

[READ OUT - ONLY ONE ANSWER]

a)  clearly driVINg .....cccoviiiiiiiiniiiiii e 1(89)
b) SOMENOW AIIVING .coeoveiriiiiiiiiciiiicc e 2
c¢) [DON’T READ OUT: in between, it depends].........cccccevveriirirnvvicinnnnenns 3
d) somehow INhIDItINg .....cccceccevveerieriiiiiniiiiiiie e 4
e) clearly inhibiting for your company? .........ccoceviiininiinniininiinineneeeeene 5
D) [DEK/NAL ..ottt a s e s ba st s e s e saasseene s 6
N
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6.2. In which countries may customers be more interested in innovative products than here in Ireland?

r\ [DON’T READ OUT - SEVERAL ANSWERS POSSIBLE]
a) BEIZIUM.....coueeeieiiiiciiinetert ettt st 4.1 (90)
b) DENMATK ... uviiriieieiieriereeerereerteeseesseeseeaestassessssssseessstesssesensesesnessssessssesnes 1(91)
c) GEIMANY ....cvevenenereieiererreieristesteestest e saee s e b e be e s s s et e be s e asbaabesssastons 1(92)
d) GIEECE ..veneeverisreereseereerreneessessessessessessessessessassessesssessessessneseesssssessesseeopens 1 (93)
e) SPAIN .ot ssessesssesssessesesessesessessessnssassensescsssnsnsessassnsnssnsnions 1 (94)
g) FLANCE . ...eeeeeieeeeeeeeeeettetcccetnrecserrreeeesareeesesseessessssaasassnnessasassssneassssssante ....1(96)
h) TECIANG ..o eeeeeeeeeeseeeeeeeenessensessssesssssssnsssssssssssssessssssssnsaesesesessanss L (97)
i) (71 OO OO OO OO SOOI ....1 (98)
7 LUXEIMDOULE ....cveeueeeeiereenrenieritntiiititenter e testest e sre s e e saesssesesnsssasssssnanaas 1(99)
k) the Netherlands ...ccoocceveeeireieeieriirrereereecesreeereeessseecssssssnrtetsessssssesssssssssanne 1 (100)
1) AUSETIAevvveeiiiiiireeieriireeeessiaeeeeeessseeeseissaeesasraneesssssssasssssssseessossssnessssssrnsnasess 1(101)
M) POMUZAL...c.covieeeeeicecceccee e 4‘1 (102)
n) SWEACTL..eceieueeiiirreiiirreeeireesteeeesseeessseeeseeessaaessssessosaasssssnssenssesssssassssrneses +...1(103)

~ 0) United KingdOm.........cccooevviiiiniiniiiniiiieiteiseetes sttt snene 1(104)

. p) United States of AMETICA.......oceveverereeererrereevirisisneresnsiseesesessesenssessnsnrense 1 (105)
qQ JAPAN ..ttt 1 (106)
r) INOTWAY ..coveveneenriieiitereiiniiee ettt ss e s s sttt sassae s sne s 1(107)
s) SWILZETIANA ....oeevieeneeeiiiiireeccctre e crre e e e rrte s seseree e s e neeessssssnsaeessssnsaneess 1(108)
t) [Other] [SPECIFYL.......inieieeeterenicereieenesnessessne s sanesana e 1(109)
u) [None, the interest is the strongest here in Ireland] ..o 1(110)
V) [interest is the same everywhere]........c.ccoovveriiviiniinniiniininneiniecceene b, 1(111)
w) [DE/NA]L...oooiiieeeteeerrreeesraesrtessesstsesessesesesssesassssessesssessnesnssssesssessssonnes 1(112)

6.3. Would a better access to the other EU markets more interested in innovation, help your company to
launch more innovative products?

[READ OUT - ONLY ONE ANSWER]

@) CETANLY YES...coieruiriiiiiriritiitiiriine sttt et sttt s nnsse s 1(113)
D) Probably YES .....c.ccirimiiririniirieiiiiiniiiteens ettt 2
(\ c) [DON’T READ OUT: in between, it depends] ..........ccccoeevvririvnninnninninnnn3
d) Probably NOt........cccoceveriiiriiuininiiiitiiniie et 4
€) CETtAINLY MOL.....coveeeiereiriiniiiiie ettt 5
£) [DEK/NA] ...ooiireieeietetrete sttt tesssste e s st e s b e s s e b e s s a e e sba b assases 6

~
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7.0. To conclude, we would like to find out what are the two most important dnsatisfied needs for
' innovation in your company, among the following:..

[READ OUT - TWO ANSWERS EXPECTED]

a) Finding or using new technologies, ........ccoereniniininieiiniiininiiniiinieciinann 1(114)
b) Finding or mobilising human IE€SOUICES, .......cecerrreremresesrescnriniiiiieniisnnions 1(115)
¢) Finding or mobilising financial reSOUICES, .......coovvirrierenreeceniiniiisinneens 1(116)
d) Protecting your KNOWIEAZE, ........cceceeuruirririnnreinniereneinsssssesssssssseeasnss wa1(117)
e) Knowledge sharing and networking with other organisations, ............. .1 (118)
f) Accessing innovative customers and innovative markets .............c.ceu. 1(119)
g) [none of these but this one is]: [SPECIFY]........ .o 1(120)
h) [no need more important than the other]...........cccovveniiininnnnininn 1(121)
D) [DEK/NAL ..ottt n s 1(122)

P
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