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Introduction and preliminary remarks 

 
The variable reports of the Standard & Special Eurobarometer survey series offer a comprehensive description of 

the data on study and variable level. For each Eurobarometer individual variable reports are provided. The reports 

are structured into five sections: Section one provides the description of the respective Eurobarometer Study, 

including bibliographic information, abstract, methodological specifications, remarks on weighting and general 

notes on data preparation. Section two gives an historical overview of the Eurobarometer Survey Series, 

including the institutional background and the development of geographical and topical coverage. A third 

section provides general information about the structure of Eurobarometer datasets, documentation standards 

and variable coding frames. Section four explains the details of the ‘Variable Documentation’ part in the 

following section five, which is the documentation of the variables with the complete question texts and answer 

categories of the master questionnaire and the corresponding archival remarks on data preparation or 

inconsistencies, if applicable. In addition, this variable report contains frequency counts, by country (sample), for 

almost all variables. These frequencies are based on weighted data using the adequate post-stratification weight, 

if applicable and as indicated in each table. 

Data access 

Primary data for statistical analysis and related documentation (basic bilingual questionnaires, national field 

questionnaire versions and variable reports) are made available online by GESIS (http://zacat.gesis.org), by the 

Inter-university Consortium for Political and Social Research through the ICPSR membership network, and 

through all Social Science Data Archives members of the Council of European Social Science Data Archives 
(CESSDA). 

Usage requirement 

To provide funding agencies with essential information about use of archival resources and to facilitate the 

exchange of information about related research activities, users of the data are requested to send to ICPSR or 

GESIS respectively bibliographic citations for each completed manuscript or thesis abstract. Please indicate in a 
cover letter which data (surveys and respective variables) were used.  

Disclaimer 

The original collector of the data, ICPSR, GESIS, and the relevant funding agencies bear no responsibility for uses 
of this collection or for interpretations or inferences based upon such uses. 

 
 
 
 
 

http://zacat.gesis.org/�
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1 Study Description – Eurobarometer 65.1 

1.1 Bibliographic information 

1.1.1 Archive study numbers 

GESIS:  ZA4505  

ICPSR:  20321 

 

Under a co-operative arrangement for the archival processing and distribution of Standard & Special 

Eurobarometer, ICPSR and GESIS employ its own study number to identify each – otherwise congruent – dataset. 

1.1.2 Title and archive subtitle  

Eurobarometer 65.1 

The Future of Europe, Transborder Purchases in the European Union, and Family Planning  

February - March 2006 

1.1.3 Principal investigators 

Antonis Papacostas (Head of Eurobarometer Unit)   

Renaud Soufflot de Magny 

EUROPEAN COMMISSION 

Directorate-General Communication 

1.1.4 Bibliographic citation 

Publications based on data collections which are made available through ICPSR or GESIS, should acknowledge 

those sources by means of bibliographic citations. To ensure that such source attributions are captured for social 

science bibliographic utilities, citations must appear in footnotes or in the reference section of publications. The 

bibliographic citation for this data collection is:  

 

European Commission, Brussels: Eurobarometer 65.1, February-March 2006. 

TNS OPINION & SOCIAL, Brussels [Producer];  

GESIS, Cologne [Publisher]: ZA4505, dataset version 1.0.1, doi:10.4232/1.10973.  
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1.2 Content 

1.2.1 Abstract 

This round of Eurobarometer surveys diverged from the standard Eurobarometer measures and queried 

respondents on their opinions regarding the future of Europe, consumer protection for transborder purchases, 

family planning, and overall opinions and experiences of making transborder purchases within the internal 

market of the European Union (EU). The first part of the interview concerned the future of Europe. To start the 

interview, respondents were asked questions regarding their knowledge and support of EU enlargement, as well 

as their interest in domestic and European affairs. Respondents gave their views on decision-making at the 

European level, the effects of European unification, the possible harmonization of social welfare systems within 

the EU, and the impact of the euro. Next, questions were asked regarding consumer protection in the internal 

market of the EU. Respondents gave their views on consumer security for transborder purchases, the return of 

products within a cooling-off period, consumer contract terms, and the purchasing of financial services. 

Questions were also asked regarding the receipt of unsolicited advertisements that may be fraudulent, deceptive 

or misleading, respondents´ experiences with cross-border shopping, the purchase of travel packages within the 

EU, and the overall provision of safety information for consumers. The third portion of the interview collected 

information on respondents´ views in regard to family planning. Questions were asked regarding ideal family size, 

the timing of giving birth to and raising children, decision-making in having another child, and the future of 

respondents´ household situations. Respondents gave their views on the roles of men and women in raising 

children, the ideal ages for men and women to have children, and solutions for potential shortages in the 

workforce. The last topic of the survey addressed consumers´ overall opinions and experiences within the internal 

market of the EU. A series of questions addressed the impact of the European Single Market, transborder 

purchases of goods and services, and the potential for travel or change of residency to another member state in 

order to work or to attend school. Respondents gave their views concerning citizens´ rights in the Single Market, 

seeking assistance within the Single Market, as well as their preferences in taking out a mortgage or insurance 

policy in another member state of the EU. Background information includes respondent´s age, gender, parental 

origin of birth, marital status, left/right political self-placement, occupation, age when they stopped full-time 

education, household composition, national provenance, telephone equipment, attendance at religious services, 

and possession of major consumer durables.  

1.2.2 Topic classification 

• International Institutions, Relations 

• Patterns of Consumption 

• Family 

• Political Attitudes and Behavior 

1.2.3 Related publications 

• TNS Opinion &  Social: Special Eurobarometer 251 / Wave 65.1: The Future of Europe. Survey requested 

and coordinated by Directorate General Press and Communication (European Commission). Brussels, May 

2006.  

• European Commission, Directorate-General Communication: The future of Europe. Brussels, May 2006. 

(Qualitative study) 
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• TNS Opinion & Social: Special Eurobarometer 252 / Wave 65.1: Consumer Protection in the Internal 

Market. Survey requested by Directorate General SANCO and coordinated by Directorate General Press 

and Communication (European Commission). Brussels, September 2006. 

 

• TNS Opinion & Social: Special Eurobarometer 254 / Wave 65.1: Internal Market - Opinions and 

experiences of citizens in EU 25. Survey requested by Directorate General Internal Market and Services 

and coordinated by Directorate General Press and Communication (European Commission). Brussels, 

October 2006.  

 

• TNS Opinion & Social / Maria Rita Testa, Vienna Institute of Demography, Austrian Academy of Sciences: 

Special Eurobarometer 253 / Wave 65.1: Childbearing preferences and family issues in Europe. July 2006.  

 

• Angelika Scheuer, Jörg Dittmann: Berufstätigkeit von Müttern bleibt kontrovers. In: Informationsdienst 

Soziale Indikatoren (ISI). Ausgabe 38. Juli 2007. GESIS, Mannheim.  

1.3 Universe 

In all, Eurobarometer 65.1 interviewed 24.750 citizens of the 25 countries in the European Union after the 2004 

enlargement. All respondents were residents in the respective country, nationals and non-nationals but EU-

citizens, and aged 15 and over. They were supposed to have sufficient command of one of the respective national 

language(s) to answer the questionnaire. Separate samples were drawn for Northern Ireland and East Germany. 

 

1.4 Sampling procedure 

A multi-stage, random (probability) sampling design was used for this Eurobarometer. In the first stage, primary 

sampling units (PSU) were selected from each of the administrative regionals units in every country (Statistical 

Office of the European Community, EUROSTAT NUTS 2 or equivalent). PSU selection was systematic with 

probability proportional to population size, from sampling frames stratified by the degree of urbanization. In the 

next stage, a cluster of starting addresses was selected from each sampled PSU, at random. Further addresses 

were chosen systematically using standard random route procedures as every Nth address from th initial address. 

In each household, a respondent was drawn, at random, following the closest birthday rule. No more than one 
interview was conducted in each household.  

The regular sample size (in the sense of completed interviews) is 1000 respondents per country, except the United 

Kingdom with separate samples for Great Britain (1000) and Northern Ireland (300), Germany with separate 

samples for the Eastern (500) and the Western part (1000), and Luxembourg, Cyprus (Republic), and Malta with 
500 interviews each. The effective number of realized interviews in this round is indicated in table 1.   

 

1.5 Fieldwork 

From February 20 to March 28, 2006, the TNS Opinion & Social, a consortium created between Taylor Nelson 

Sofres and EOS Gallup Europe, carried out the fieldwork for this Eurobarometer, at the request of the European 

Commission, Directorate General Press and Communication, Opinion Polls. TNS Opinion & Social is based at 
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Avenue Herrmann Debroux, 40, 1160 Brussels, Belgium. TNS Opinion & Social coordinates the fieldwork carried 
out through its network of national institutes.  

 

Table 1: Participating countries (regions) and fieldwork information for Eurobarometer 65.1 

Country 

(Region)  

ISO Fieldwork 

start/end 
Survey Research Institute Questionnaire-

versions 

Sample Size 

(n of cases) 

France FR 24.02.2006-

20.03.2006 

TNS Sofres, Montrouge FR 1022 

Belgium BE 21.02.2006-

28.03.2006 

TNS Dimarso, Brussels BE-FR, BE-NL 1020 

Netherlands NL 27.02.2006-

21.03.2006 

TNS NIPO, Amsterdam NL 1062 

Germany West DE-W 24.02.2006-

19.03.2006 

TNS Infratest, Munich DE 1021 

Italy IT 22.02.2006-

20.03.2006 

TNS Abacus, Milano IT 1003 

Luxembourg LU 20.02.2006-

16.03.2006 

TNS ILReS, Luxembourg LU-LU, LU-FR, 

LU-DE 

502 

Denmark DK 24.02.2006-

23.03.2006 

TNS Gallup DK, Copenhagen DK 1002 

Ireland IE 22.02.2006-

23.03.2006 

TNS MRBI, Dublin IE 1000 

Great Britain GB_GBN 24.02.2006-

23.03.2006 

TNS UK, London GB (UK) 1007 

Northern 

Ireland 

GB_NIR 24.02.2006-

23.03.2006 

TNS UK, London GB (UK) 315 

Greece GR 26.02.2006-

24.03.2006 

TNS ICAP, Athens GR 1000 

Spain ES 20.02.2006-

20.03.2006 

TNS Demoscopia, Madrid ES-ES, ES-CA 1009 

Portugal PT 20.02.2006-

19.03.2006 

TNS EUROTESTE, Lisbon PT 1011 

Germany East DE-E 24.02.2006-

19.03.2006 

TNS Infratest, Munich DE 505 

Finland FI 23.02.2006-

21.03.2006 

TNS GALLUP OY, Espoo FI-FI, FI-SE 1004 

Sweden SE 22.02.2006-

19.03.2006 

TNS GALLUP, Stockholm SE 1001 

Austria AT 23.02.2006-

15.03.2006 

Österreichisches GALLUP-

Institut, Vienna 

AT 1041 

Rep. of Cyprus CY 22.02.2006-

19.03.2006 

Synovate, Nikosia CY-GR 508 

Czech Republic CZ 25.02.2006-

13.03.2006 

TNS AISA, Prague CZ 1036 

Estonia EE 01.03.2006- Emor, Tallinn EE-EE, EE-RU 1005 
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2.03.2006 

Hungary HU 25.02.2006-

15.03.2006 

TNS Hungary, Budapest HU 1009 

Latvia LV 24.02.2006-

20.03.2006 

TNS Latvia, Riga LV-LV, LV-RU 1016 

Lithuania LT 24.02.2006-

19.03.2006 

TNS GALLUP Lithuania, 

Vilnius 

LT 1004 

Malta MT 22.02.2006-

18.03.2006 

MISCO, Malta MT-MT, MT-EN 500 

Poland PL 25.02.2006-

19.03.2006 

TNS OBOP, Warsaw PL 1000 

Slovakia SK 24.02.2006-

14.03.2006 

TNS AISA SK, Bratislava SK 1092 

Slovenia SI 22.02.2006-

20.03.2006 

RM PLUS, Maribor SI 1055 

 

1.6 Mode of data collection 

In all countries, fieldwork was conducted on the basis of detailed and uniform instructions prepared by TNS 

Opinion Social. Interviews were conducted face-to-face in people´s home in the appropriate national language. 

As far as the data capture is concerned, CAPI (Computer Assisted Personal Interview) was used in those countries 

where this technique was available. 

 

Equivalent French and English basic questionnaires were developed for this Eurobarometer. These questionnaires 

were translated into other languages by the firms responsible for interviewing in each country. Backtranslation 

procedures were applied for controlling semantic equivalence.  

 

1.7 Weighting 

In general the Standard and Special  Eurobarometer data sets provide for two types of weighting, a post-
stratification sample weighting and a population size weighting.    

For each sample, i.e. participating country or lower level region, a comparison between the sample composition 

and a proper universe description is carried out for internal weighting purposes. The universe description is made 

available by the National Survey Research Institutes and/or by EUROSTAT. On this basis a national weighting 

procedure, using marginal and intercellular weighting, is applied. As such in all countries, minimum sex, age, 

region NUTS II (basic regions as defined by the EUROSTAT nomenclature of territorial units for statistics), and size 

of locality are introduced in the iteration procedure. This post-stratification weighting is also referred to as 

redressment or non-response weighting. A design weight which would adjust for unequal selection probabilities 
(depending on the household size) is not made available.  

For the descriptive analysis of individual samples or their comparison, up to six weighting variables are provided 

in each data set and documented as such in the variable description. Until Eurobarometer 31 the corresponding 

http://europa.eu.int/en/comm/eurostat/eurostat.html�
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weight variable is labelled NATION WEIGHT II. Weighting factors were then not included continuously for all 

samples and weighting procedure might have differed from the foregoing description. While weighting usually 

reproduces the real number of cases for each sample, between Eurobarometer 33 and 54.1 samples can also be 

adjusted to their predefined standard size of exactly 1000 or 500 cases. This option was applied for the official 
Eurobarometer reports of the period.  

The population size weighting factor corrects for the fact that most samples are of almost identical size, no 

matter how large or small the populations are from which they were drawn. These weights ensure that each 

country as well as each lower level sample (Great Britain and Northern Ireland, East and West Germany) are 

represented in proportion to its population size within different groupings, or according to the historical states 

of European unification (e.g. founder members, new members, Euro zone) in the case of the EUROPEAN WEIGHTS, 

or for the United Kingdom (WEIGHT SPECIAL UNITED KINGDOM, NATION WEIGHT I until Eurobarometer 31) and 
for Germany as a whole  (WEIGHT SPECIAL GERMANY).  

The population size weights all include the post-stratification weighting factors. The EUROPEAN WEIGHTs adjust 

each sample in proportion to its share in the total population of the European Union (formerly European 

Community), aged 15 and over. These adjustments are based on population figures published by EUROSTAT in the 

Regional Statistics Yearbook. In some cases more than 20 European weights are provided for use in analyses of 

the European Union population as a whole or in accordance with its historical compositions. Between 

Eurobarometer 33 and 54.1 adjustments to the predefined standard sample size is taken into account. In general 

all samples which do not belong to the respective group of samples under consideration are excluded from 
calculation. 

The application of post-stratification weights is recommended for descriptive (univariate) analysis. Meaningful 

descriptive results for groups of countries or for countries with separate samples (United Kingdom and Germany) 
require population size weighting. Official Eurobarometer reports are always based on weighted data.  

Starting with Eurobarometer 66.2 a new additional weight (WEIGHT EXTRA) is provided which extrapolates the 

actual universe (population aged 15 or more) for each country or sample. This weight variable integrates all other 

available weights, but does not reproduce the number of cases in the data set, but the respective actual 
population size.   

As needed, OVERSAMPLES (see chapter 2.4, table 4) are weighted separately as documented in the respective 

study and weight variable description. In some surveys special weights are made available for application with 

selected variables on a specific topic, e.g. for the descriptive analysis of variables regarding e-communication 
equipment on HOUSEHOLD level. 

Eurobarometer 65.1 provides three (post-stratification) NATION WEIGHTS: W1 (WEIGHT RESULT FROM TARGET) 

for separate analysis or comparison of individual samples (countries or regions on sub-national level), W4 

(WEIGHT SPECIAL UNITED KINGDOM) which in addition adjusts the British and the Northern Irish samples to their 

respective proportions in the United Kingdom for descriptive analysis of the United Kingdom as a whole, and W3 

(WEIGHT SPECIAL GERMANY), which adds the adjustment of the East and West German samples to their 

respective proportions in the United Germany, to be used for descriptive analysis of the United Germany as a 

whole. W3 and W4 exclude all other countries from calculation, but include the post-stratification factors for the 
United Kingdom and Germany respectively. 

The EUROPEAN WEIGHTS provide adjustments for each (national) sample in proportion to its share in the total 

population aged 15 and over, of the European Union, within groups of member countries, of accession or 
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candidate countries, and of Euro zone countries, representing different historical states of European integration 
(e.g. EU6 = six founder members) . All post-stratification factors are included.  

Table 2: Overview of population size weights 

European Weights in Eurobarometer 65.1 Function 

W5 to W9, W11, W14 grouping EU member countries 

W10, W13 grouping new member countries 

W12 grouping (non-)Eurozone countries 

For more detailed information on the individual weights please see the corresponding variable description.  

1.8 Data preparation 

The data received by GESIS from TNS Opinion & Social were checked for completeness, missing and duplicate 

records, for illegal (wild) codes and for (formal) consistency of response patterns and question routing. Errors 

discovered by these procedures are documented or corrected, as a general rule after consulting related additional 

documentation (e.g. tabular reports) or the data provider. Indices and other derived summary variables were also 

checked and corrected as necessary. Complete machine-readable DDI-XML compliant documentation was created 

for this dataset by GESIS. 

 

GESIS added "Inappropriate" (INAP) codes to indicate intentionally skipped questions when it could be 

determined that the appropriate skip instruction in the original questionnaire was adhered to for (almost) every 

respondent. An additional INAP category was defined whenever a question or group of questions were not 

surveyed in one or more countries, or if variables refer to country specific items (e.g. regions).        

 

Users should note that answers to multiple-response questions are (originally) represented by a series of binary 

"dummy" variables (i.e. variables which take on values of one and zero only), creating separate "dummy" variables 

also to explicitly represent "Don´t know", "No answer/refusal" or other residual responses, such as "None of the 

above". The archive has recoded these residual responses in the case of uncommon minor inconsistencies with 

respect to and in favour of the series of substantial answers. 

 

GESIS has recoded the missing answers (NA) represented in the original data set by blanks (system missing) to 

standard values. Their pratically complete absence suggests that eventual cases of any not explicitly coded item 

non-response, might be collapsed with the DK (don´t know) category.  

 

Question text and contingency text appearing in the variable description is taken from English language version 

of the basic (bilingual) questionnaire (master questionnaire). Coding schemes and other documentation are based 

on the English language version of the basic questionnaire or on the respective SPSS data definition statements 

as provided by TNS Opinion & Social. In case of any  discrepancy between questionnaires, SPSS definitions and 

data regarding the coding scheme of a variable, the archive, as a general rule, carried out any correction in 

agreement with the data provider.  

 

If the documentation for country-specific questions or answer categories is provided in another languages than 

English, the archive documents the original language wording and supplies the English translation in brackets.  

Specific information on data preparation or inconsistencies is noted on variable level. 
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1.9 Further remarks 

In the Accession and remaining Candidate Countries (BG, RO, HR, TR) the topical module on FAMILY PLANNING 

(QC) is surveyed in the framework of Eurobarometer 65.3 (ZA4507). 

Standard trend questions are not included in this round. 
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2 Eurobarometer Series Description  

2.1 Series name 

The Standard and Special Eurobarometer (a.k.a. Euro-Barometer) Survey Series 

2.2 Series information 

The Standard and Special Eurobarometer surveys are the products of a unique program of cross-national and 

cross-temporal survey research. The effort began in early 1970, when the Commission of the European 

Communities sponsored simultaneous surveys of the publics of the European Community. In general they are 

carried out in spring and fall of each year.  Three pilot studies were conducted in 1970, 1971 and 1973 under the 

header of European Communities Studies; "Attitudes towards Europe" (GESIS id ZA0078), the very first 

comparative survey across European Communities founder members in 1962, can be seen as an early forerunner. 

The primary data of the first explicit Eurobarometer, conducted in spring 1974, have not been preserved. 

2.3 Principal investigators and institutional background 

The Eurobarometer program was initially launched and managed until 1986 by Jacques-René Rabier, head of the 

Commission's press and information directorate and afterwards special advisor to the Commission of the 

European Communities. He counted with the political support of the European Parliament and the close co-

operation of Ronald Inglehart. The political scientist at the University of Michigan was then developing his theory 

of value change in modern societies and his materialist/post-materialist items would become integral part of the 

Eurobarometer until the mid nineties. Between 1987 and 1996 the program was continued and considerably 

enlarged under the direction of Karlheinz Reif, since 1993 together with Anna Melich. 

 

Anna Melich took over the Eurobarometer direction from 1997 to 1999, by then still within the organizational 

framework of the former Directorate-General X, Public Opinion Surveys and Research Unit. In 2000/2002 

Eurobarometer were intermittently conducted in the framework of the DG Education and Culture, Citizens´ 

Centre - Analysis of Public Opinion under the direction of Harald Hartung, and starting with Eurobarometer 54 

under DG Press and Communication, initially directed by Thomas Christensen. Since 1999 the organisation and 

supervision of the surveys were consecutively executed by Rubén Mohedano-Brèthes (until 2002) and Renaud 

Soufflot de Magny (until 2006), with Antonis Papcostas as head of unit between 2003 and 2010. 

 

The main survey results are regularly published on the European Commission’s Public Opinion website in official 

standard and special topic reports. 

 

2.4 Development of geographical and population coverage 

In all European Union (formerly “European Communities”) member countries Standard Eurobarometer samples 

were initially drawn among the national population, aged 15 and over. Starting with Eurobarometer 41.1 the 

target population is the population of any nationality of an European Union member country, aged 15 years and 

over, resident in any of the Member States. For test purposes Eurobarometer 41.0 included a non-national 

European Union citizens oversample. 
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Eurobarometer regularly include all member countries, starting with the six founder members and in accordance 

with the subsequent enlargement process. Norway has been in-officially included in selected waves between 

1989 (EB34) and 1996 (EB46), Finland started before the actual enlargement in 1993 (EB39.0), and a few Swiss 

Eurobarometer were run in parallel to selected waves or topics starting in 1999 (EB51.1) in Switzerland.  

Candidate Countries (CC) and Accession Countries (AC) for the Eastern enlargement process were first surveyed in 

the Candidate Countries Eurobarometer series (2001-2004) and then all included in the standard series, even 

before accession as in the cases of Turkey or Macedonia.  

 

Additional samples are drawn for Great Britain and Northern Ireland almost from the start, in Germany (East and 

West) after the re-unification in 1989, and in Cyprus for the Turkish Cypriote Community (Northern Cyprus) since 

2004 for selected standard and topical waves.  

Table 3: EU enlargement and countries covered by Standard and Special Eurobarometer  

EU History Survey 

(start) 

Country (Sample)  ISO Code 

Alpha-2  

Standard 

Sample 

Size 

Remarks 

European Communities (EEC+ECSC+EURATOM)  -  1967-1992  

EU6  

EC founder 

members 

1952-07-23 

(ECSC) 

ECS 
1970 
ECS 
1971 
 

France 
Belgium  
Netherlands  
Germany West (FRG) 
Italy 
Luxembourg 

FR 1000 larger sample ECS, EB4-8 

BE 1000 larger sample ECS, EB2-3 

NL 1000 larger sample ECS 

DE-W 1000 larger sample ECS 

IT 1000 larger sample ECS 

ECS 
1973 

LU 300 EB35 ff.: n=500 

EU9 

1st

1973-01-01 

 Northern 

Enlargement 

Denmark 
Ireland 
Great Britain 
Northern Ireland 

DK 1000 ECS73: n=1200 

IE 1000 ECS73: n=1200 

GB-GBN 1000 ECS70+73 EB2+8: n=2000 

EB3 
(1975) 

GB-NIR 300  

EU10 

1st

1981-01-01 

 Southern 

Enlargement 

EB14 

(1980) 

Greece GR 1000  

EU12 

2nd

1986-01-01 

 Southern 

Enlargement 

EB24 

(1985) 

Spain 
Portugal 

ES 1000  

PT 1000  

EU12+ 

Re-unification 

of Germany 

1990-10-03 

EB34 
(1989) 

Germany East 

(former GDR) 
DE-E 1000 EB62 ff.:  n=500 

 EB34 

(1989) 

Norway NO 1000 intermittently  in parallel 
surveys 

 EB39.0 
(1993) 

Finland FI 1000  in selected  surveys  

European Union - established by the Treaty of Maastricht in November 1993  
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EU15 
2nd

1995-01-01 

 Northern 

Enlargement 

EB42 
(1994)  

Finland 
Austria 
Sweden 

FI 1000  

AT 1000  

SE 1000  

 EB51.1 
(1999) 

Switzerland CH 1000 independent for  selected 
waves /  topical modules 
(EBCH) 

 EB59.0 
(2003) 

Iceland IS 600 intermittently 

EU25 

1st

2004-05-01 

 Eastern 

Enlargement 

EB62 

(2004) 

Republic of Cyprus 
Czech Republic 
Estonia 
Hungary 
Latvia 
Lithuania 
Malta 
Poland 
Slovakia 
Slovenia 

CY 500 Surveyed in the Candidate 

Countries Eurobarometer  

(CCEB) 2001-2004 
CZ 1000 

EE 1000 

HU 1000 

LV 1000 

LT 1000 

MT 500 

PL 1000 

SK 1000 

SI 1000 

 Bulgaria BG 1000 in selected surveys (AC)  

Romania RO 1000 

Turkey TR 1000 standard and selected 
topical modules (CC) Croatia HR 1000 

Turkish Cypriote Community CY-TCC 500 standard and selected 
topical modules 

EU27 

2nd

2007-01-01 

 Eastern 

Enlargement 

EB67.2 

(2007) 

Bulgaria 
Romania 

BG 1000  

RO 1000  

 Macedonia MK 1000 standard and selected 
topical modules (CC) 

 EB73.1 

(2010) 

Iceland IS 500 standard and selected 
topical modules (CC) 

Switzerland CH 1000 standard and selected 
topical modules (EFTA) Norway NO 1000 

 

The regular standard sample size (in the sense of completed interviews) in Eurobarometer surveys is 1000 

respondents per country, except small countries like Luxembourg or Malta. The 44.2bis MEGA-survey increased 

the standard sample up to 6000 respondents (for the largest countries) in order to achieve more confidence for 

analysis on sub-national level. 

 

Oversamples have been drawn intermittently if required by the topic, i.e. to ensure that there are enough 

members of the relevant population subgroup to report sufficiently reliable estimates. Intentionally more people 

are selected from the respective group than would typically be done if everyone in the sample had an equal 

chance of being selected.  
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Table 4: Oversamples for special topic Eurobarometer 

Topic (Over-)Sample Eurobarometer Survey 

Young Europeans Youth aged 15-24 17, 28.1, 34.2, 47.2OVR, 55.1OVR 

Elderly Europeans Elderly aged 60+  37.2 

Consumer Behaviour Responsible for shopping 41.0 

Unemployment Unemployed 44.3OVR 

Working Conditions Professionally active  37.0+1, 39.0+1 

Drug Abuse Youth aged 15-24 43.0+1, 57.2OVR 

Education Issues Youth aged 15-24 44.0 / 44.1 (data not integrated) 

 

 

2.5 Standard question program and special topics 

Standard Eurobarometer surveys were designed to provide a regular monitoring of the social and political 

attitudes among the European publics, to obtain regular readings of support for European integration, public 

awareness of and attitudes toward European unification, the institutions of the European Community / European 

Union, and its policies in complementary fashion. Attitudes toward the organization and role of the European 

Parliament and electoral behavior became a major topic in pre- and post- European Elections times. The standard 

program was complemented by measures of general socio-political orientations, of subjective satisfaction and 

the perceived quality of life, or of cultural, national and European identities.  

 

Intermittently Standard Eurobarometer have investigated SPECIAL TOPICS, such as agriculture, biotechnology, 

energy, environment, family planning, gender roles, health related issues, immigration, poverty and social 

exclusion, regional identity, science and technology, information society, working conditions, urban traffic, 

knowledge of languages etc. In the case of some supplementary studies, special youth and elderly samples have 

been drawn (see table 4).  

 

Starting with Eurobarometer 34 (1990) additional supplementary surveys on special issues have been conducted 

under each main wave number, identified by dot-separated sub-numbers for each individual survey. Usually only 

one survey per main wave includes the standard and trend module with focus on European integration issues. 

The following list (table 5) identifies the surveys containing the standard module and with results reported in the 

corresponding official standard report, or which at least include a subset of standard indicators, or with focus  on 

European integration in a special topic context (e.g. "The future of Europe" in Eurobarometer 65.1). 

Table 5: Overview of Eurobarometer surveys with standard EU and trend question modules 

Standard and trend surveys Fieldwork Dates GESIS ID Standard  
Report 

Special  
topic 

Subset   

Eurobarometer 34.0 Oct-Nov 1990 ZA1960 X   
Eurobarometer 35.0 March 1991 ZA2031 X   
Eurobarometer 36   Oct-Nov 1991 ZA2081 X   
Eurobarometer 37.0 Mar-Apr 1992 ZA2141 X   
Eurobarometer 38.0 Sep-Oct 1992 ZA2294 X   
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Eurobarometer 38.1 Nov 92 ZA2295   X 

Eurobarometer 39.0 Mar-Apr 1993 ZA2346 X   
Eurobarometer 39.1 May-Jun 1993 ZA2347   X 

Eurobarometer 40   Oct-Nov 1993 ZA2459 X   
Eurobarometer 41.0 Mar-May 1994 ZA2490 X   
Eurobarometer 41.1 Jun-Jul 1994 ZA2491  X X 

Eurobarometer 42   Nov-Dec 1994 ZA2563 X   
Eurobarometer 43.0 Mar-Apr 1995 ZA2636   X 

Eurobarometer 43.1 Apr-May 1995 ZA2637 X   
Eurobarometer 43.1bis May-Jun 1995 ZA2639 X (44)  X 

Eurobarometer 44.0 Oct-Nov 1995 ZA2689 X   
Eurobarometer 44.1 Nov-Dec 1995 ZA2690 X   
Eurobarometer 44.2bis Jan-Mar 1996 ZA2828 X (45) X  
Eurobarometer 45.1 Apr-May 1996 ZA2831 X   
Eurobarometer 46.0 Oct-Nov 1996 ZA2898 X   
Eurobarometer 46.1 Oct-Nov 1996 ZA2899 X  X 

Eurobarometer 47.0 Jan-Feb 1997 ZA2935 X  X 

Eurobarometer 47.1 Mar-Apr 1997 ZA2936 X   
Eurobarometer 47.2 Apr-Jun 1997 ZA2937 X  X 

Eurobarometer 48.0 Oct-Nov 1997 ZA2959 X   
Eurobarometer 49   Apr-May 1998 ZA3052 X   
Eurobarometer 50.0 Oct-Nov 1998 ZA3085 X   
Eurobarometer 51.0 Mar-Apr 1999 ZA3171 X   
Eurobarometer 52.0 Oct-Nov 1999 ZA3204 X   
Eurobarometer 53   Apr-May 2000 ZA3296 X   
Eurobarometer 54.1 Nov-Dec 2000 ZA3387 X   
Eurobarometer 55.1 Apr-May 2001 ZA3507 X   
Eurobarometer 56.2 Oct-Nov 2001 ZA3627 X   
Eurobarometer 56.3 Jan-Feb 2002 ZA3635   X 

Eurobarometer 57.1 Mar-May 2002 ZA3639 X   
Eurobarometer 58.1 Oct-Nov 2002 ZA3693 X   
Eurobarometer 59.1 Mar-Apr 2003 ZA3904 X   
Eurobarometer 60.1 Oct-Nov 2003 ZA3938 X   
Eurobarometer 61   Feb-Mar 2004 ZA4056 X   
Eurobarometer 62.0 Oct-Nov 2004 ZA4229 X   
Eurobarometer 62.2 Nov-Dec 2004 ZA4231  X  
Eurobarometer 63.4 May-Jun 2005 ZA4411 X   
Eurobarometer 64.2 Oct-Nov 2005 ZA4414 X   
Eurobarometer 65.1 Feb-Mar 2006 ZA4505  X  
Eurobarometer 65.2 Mar-May 2006 ZA4506 X   
Eurobarometer 66.1 Sep-Oct 2006 ZA4526 X   
Eurobarometer 67.2 Apr-May 2007 ZA4530 X   
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Eurobarometer 68.1 Sep-Nov 2007 ZA4565 X   
Eurobarometer 69.2 Mar-May 2008 ZA4744 X   
Eurobarometer 70.1 Oct-Nov 2008 ZA4819 X   
Eurobarometer 71.1 Jan-Feb 2009 ZA4971 X   
Eurobarometer 71.3 Jun-Jul 2009 ZA4973 X   
Eurobarometer 72.4 Oct-Nov 2009 ZA4994 X   
Eurobarometer 73.4 May 2010 ZA5234 X   
Eurobarometer 74.2 Nov-Dec 2010 ZA5449 X X  
Eurobarometer 75.3  
 

May 2011 ZA5481 X   
 

Further and regularly updated information on the Eurobarometer survey series is provided through the GESIS 

Eurobarometer Data Service micro-site:  http://www.gesis.org/eurobarometer 

 

http://www.gesis.org/eurobarometer�
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3 Dataset structure and standards 

Standard and Special Eurobarometer are processed and documented by the Inter-university Consortium for 

Political and Social Research (ICPSR) and by the GESIS Data Archive department in accordance with agreed 

standards, which may in some details diverge from the usual ICPSR or GESIS archive standards. In addition and as 

long as reasonable it was adhered to standards once established for the Eurobarometer series in the course of the 

years. 

3.1 Dataset structure 

In general the variable structure of the analysis dataset is aligned to the basic bilingual questionnaire, preceded 

by a set of technical variables. These comprise the archive identification variables (archive study and version id), 

the survey identification variables (wave and unique respondent id), and several standard NATION variables 

identifying the different samples (countries or regions) and relevant groups of samples in the dataset with the 

corresponding WEIGHT variables provided by the fieldwork institutes (see 1.7). A special alphanumeric NATION 

variable is provided based on the ISO 3166 country code standard for the purpose of breaking down variables by 

sample in terms of clearly summarized cross-tabulations.  

 

The questionnaire variables usually consist of three types, the substantial questions (Q), the Eurobarometer 

standard demographics (D) and the interview protocol variables (P). The dataset is concluded by constructed 

index variables (C), usually as provided by the fieldwork institute, by a questionnaire SPLIT variable if applicable, 

and by further original identification variables.  

 

Variable names consist of the standard prefix ‘V’ and the consecutive variable number, except ISOCNTRY and 

VERSION variables if subsequently added to older datasets. Variable labels are standardized in the sense that they 

provide keywords based on the question text and that these keywords are applied consistently if questions or 

question items are repeated over time (trend variables). Variable label may include abbreviations if required, e.g. 

limitations regarding the length of variable labels in older versions of statistical analysis software. Starting with 

Eurobarometer 33 the variable labels include the respective question number as a reference to the basic bilingual 

questionnaire. 

3.2 Coding frames 

By general rule, the variables adopt the coding frame as specified in the basic bilingual questionnaire, except 

multiple response questions (see 1.8), questions with country specific answer categories and missing values.   

3.2.1 Country specific answer categories 

Eurobarometer include some questions (variables) with country specific answer categories like INCOME, SIZE OF 

COMMUNITY, REGION or variables related to VOTING BEHAVIOUR with reference to POLITICAL PARTIES. Until 

Eurobarometer 48 only one integrated variable is supplied with each category representing country specific 

meanings (e.g. geographic regions) which are not documented within the analysis dataset by means of value 

labels, but only in the extended variable description in the variable report. Starting with Eurobarometer 49 the 

integrated variables are retained but complemented by completely labeled country specific variables. The country 

specific coding schemes and categories are maintained as a standard over time as long as the category schemes 
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provided in the questionnaire are remain comparable.  

 

Special attention is given to the coding of POLITICAL PARTIES in voting behavior variables such as VOTE 

INTENTION or LAST VOTE based on a standard coding scheme, originally developed for the Eurobarometer by 

Ronald Inglehart. 

 

Starting with Euro-Barometer 2 the coding of this variable has been standardized following an approximate 

ordering of each country’s political parties along a "left" to "right" continuum in the first digit of the codes. 

Parties coded 01-39 are generally considered on the "left", those coded 40-49 in the "centre", and those coded 

60-89 on the "right" of the political spectrum. Parties coded 50-59 cannot be readily located in the traditional 

meaning of "left" and "right". The second digit of the codes is not significant to the "left-right" ordering. Codes 

90-99 contain the response "other party" and various missing data responses. Major “party families” like the 

Social Democrats or Conservatives have been assigned identical values across countries, if possible. 

 

From Eurobarometer 69.2 onwards, the “party family” harmonization approach has been sharpened following and 

updating the coding scheme developed by ZEUS for the Mannheim Eurobarometer Trend File. This ZEUS Code of 

Party Families is country specific, i.e. the categories have different meanings for different countries. It has three 

digits: The first represents the party family, the second and third identify an individual party in this family. 

Individual parties are coded consistently over time. The assignment of parties to families is done according to 

their overall ideological orientations.  

Table 6: ZEUS Party Family Code (slightly modified) 

Category Party Family 

  

0 (001-099) not affiliated / electoral alliances across “families” 

1 (100-199) Communists 

2 (200-299) Socialists 

3 (300-399) Liberals 

4 (400-499) Christian Democrats 

5 (500-599) Conservatives 

6 (600-699) Extreme Rights / Nationalists 

7 (700-799) Regionalists / Ethnic 

8 (800-899) Environmental parties 

9 (900-949) Agricultural parties 

9 (950-989) other special issue parties (e.g. Eurosceptics) and independents 

   

 990 other (spontaneous) 

 994 not voting age 

 995 empty ballot (blank) or invalid vote 

 996 not voted / would not vote  

 997 Refused 

 998 DK / DK+NA if NA not coded separately 

 999 INAP (inappropriate) 

 

If available, the former standard category used up to Eurobarometer 61 is always referenced in the variable 

description. Due to general changes in party systems and to the ideological development of individual political 
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parties, the assignment of parties to party families cannot claim general validity.  Users may modify these codings 

or part of these codings in order to suit their specific needs. 

3.2.2 Missing values 

In general missing value codes are defined in accordance with the standard once established for the 

Eurobarometer series, in particular the default use of whatever value supplied by the basic questionnaire for DK 

(“don’t know”) responses, unless a standard coding scheme is applied for demographic or protocol variables. The 

value 0 is applied for NA (i.e. “not ascertained” resp. “no answer”) and the value 9 (99, 999, …) for INAP (i.e. 

“inappropriate” resp. “not applicable”). If one of these values falls into the valid range of codes, the missing 

values are shifted to the next available missing value code or “level”, e.g. if 0 is used in a dichotomous variable 

(NOT MENTIONED), value 9 is used for NA, respectively value 8 if value 9 is already used for INAP. If necessary the 

corresponding two- or more digit codes are used (99, 999, 98, 998 …). Recently separate missing values are coded 

for INAP depending on whether the respondent was not asked a question due to questionnaire routing (filter 

non-response) or whether the question was not provided for in the country’s field questionnaire. Other missing 

values (e.g. REFUSAL) are coded with the in each case next available code (e.g. 7, 97, 997, …).  In the analysis data 

set these codes are by default declared and treated as USER MISSING, but may be modified by the user to suit 

specific needs.  

3.3 International documentation standard 

The variable documentation is set up in accordance with the international metadata specifications for the social 

and behavioural sciences, established by the Data Documentation Initiative <DDI>. The variable reports are based 

on the XML representation of DDI version 2. The documentation combines the exact wording and sequence of 

question components (question text, interviewer instruction, response categories, etc.) from the basic bilingual 

(master) questionnaire with the variable description (variable name, values, and labels) of the analysis dataset. 

General remarks and comments referring to a certain variable are defined as variable notes. Notes can be 

references to trend (comparability) information, standards applied for coding frames, problems in questionnaire 

translation, but also references to data problems or other specific characteristics. 
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4 Explanation of the variable documentation 

 

The variable documentation part describes each variable in the analysis data file in terms of relevant metadata 

and frequency distributions. The variable documentation is set up by means of the GESIS Dataset Documentation 

Manager (DSDM) and in accordance with international metadata standards (DDI-Codebook/XML).  

 

In general, the following abbreviations are used to indicate countries or (sub-national) areas. As far as applicable, 

the ISO 3166-1 alpha-2 country codes have been applied and coded accordingly in the alphanumeric sample 

identification variable (NATION - ALL SAMPLES ISO 3166). 

 

 

The example explained below reproduces the information appearing in the variable documentation part for a 

typical substantive variable. Results are usually broken down by country (sample) or represented by frequency 

counts in the case of country specific variables. In the case of variables with long lists of coded “real” values (e.g. 

age), results are only presented for the corresponding categorized variable, if available. The content and 

construction of technical, administrative or other generated variables is described as appropriate.  

 

The frequencies for substantive variables are calculated on the base of weighted data, as indicated with each 

table and in accordance with the European Commission’s official Eurobarometer reports. Typically the sample 

specific post-stratification (redressment) weight is applied (WEIGHT RESULT FROM TARGET or NATION WEIGHT II). 

Due to rounding, users may find slightly different figures if using other statistical packages, especially if the 

number of cases is very low.   

 

The complete question and answer texts are taken from the English language part of the respective basic 

bilingual questionnaire (master questionnaire) as provided by the coordinating fieldwork institute.  

 AT Austria  HR Croatia 

 BE Belgium  HU Hungary 

 BG Bulgaria  IE Ireland 

 CY Cyprus  IT Italy 

 CY-TCC Turkish Cypriote Community  LT Lithuania 

 CZ Czech Republic  LU Luxembourg 

 DE Germany (-1989)  LV Latvia 

 DE-W Germany West (1990 ff.)  MK Macedonia (FYROM) 

 DE-E Germany East (1990 ff.)  MT Malta 

 EE Estonia  NL The Netherlands 

 ES Spain  PL Poland 

 FI Finland  PT Portugal 

 FR France  RO Romania 

 GB United Kingdom  SE Sweden  

 GB-GBN Great Britain  SI Slovenia 

 GB-NIR Northern Ireland  SK Slovakia 

 GR Greece  TR Turkey 
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Header with DIGITAL OBJECT IDENTIFIER (DOI) linked to 

the Study Description in the GESIS Data Catalogue.  

 

 

VARIABLE NAME (serial number assigned by the archive) 

and VARIABLE LABEL as defined in the dataset. 

 

QUESTION NUMBER and full QUESTION TEXT from the 

basic questionnaire, including interviewer instructions. 

The numbers or letters that may appear together with the 

original question number, reflect the item order (multiple 

item or multiple response questions) or indicate if a 

question was recoded (R) or summarized (T), or if asked 

only in a single country (country abbreviation). 

 

CODE VALUES occurring in the data for this variable and 

complete ANSWER TEXT from the basic questionnaire. 

Code values may differ from the questionnaire 

specification due to standardization. Abbreviations 

commonly used in the code definitions are DK (don’t 

know), NA (not ascertained) and INAP (inappropriate).  

 

DERIVATION information refers to the construction 

principle of indices or other derived variables (not in the 

example). NOTE delineates additional explanatory text 

subsuming trend information (last appearance of the 

question) or archive remarks on data processing and other 

issues relevant for the understanding or application of 

the variable.  

 

CROSS-TABULATION: The absolute frequencies of the 

occurrence of values (absolute values) refer to the 

number of cases in the weighted dataset as indicated, in 

this case weighted by V8. The relative frequencies (row 

percent) refer to the valid cases (n valid sum), i.e. the 

total number of cases (n sum) reduced by the number of 

cases defined as missing data (M). For display and place 

saving reasons excluded countries or areas may be 

completely dropped from the table. 

 

FREQUENCY COUNTS: For country specific variables 

relative frequencies are calculated in- and excluding 

missing data (M), i.e. percent on the basis of all cases 

(sum) and valid percent on the basis of the valid cases. 
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Variable, Label

Question Text (English Language)

v1 - STUDY NUMBER DISTRIBUTOR                                   

Distributor Archive Study Number

Study Number of the distributing archive.

v1

Value Label Missing Count Percent Valid Percent

4505

Sum

Valid Cases

24750

24750

24750

100.0

100.0

100.0

100.0



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 2 

v2 - STUDY NUMBER PRODUCER

ZA Study Number

Study number of the data set producer.

v2

Value Label Missing Count Percent Valid Percent

4505

Sum

Valid Cases

24750

24750

24750

100.0

100.0

100.0

100.0
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v3 - EDITION NUMBER

ZA / ICPSR Edition Number

The number identifying the release edition of this data set.

1   1st archive edition as of February 10, 2009

Note:

Please see variable VERSION ("GESIS ARCHIVE VERSION") for further information on the version number of this data set and the 

corresponding release date.

v3

Value Label Missing Count Percent Valid Percent

1 1st archive edition as of February 10, 2009

Sum

Valid Cases

24750

24750

24750

100.0

100.0

100.0

100.0
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version - GESIS ARCHIVE VERSION

VERSION AND RELEASE DATE OF THE ARCHIVE DATA SET

This variable identifies the GESIS archive version number of this data set and the corresponding release date, recorded as an 

alphanumeric string. The version number is composed of a sequence of three numbers. The major number is incremented when there 

are changes in the composition of the data set (e.g. additional variables or cases), the minor or second number is incremented when 

significant errors have been fixed (e.g. coding errors, misleading value labels), and the third or revision number is incremented when 

minor bugs are fixed (e.g. spelling errors in variable or value labels).

On occasion of the implementation of this versioning scheme (2010-04-13), the default version number 1.0.0 has been created 

automatically for this Eurobarometer.

Version 1.0.1 adds the VERSION variable to the otherwise unchanged data set.

Former version or edition identification variables are maintained unchanged as a reference to former releases.

version

Value Label Missing Count Percent Valid Percent

1.0.1 (2012-03-30)       

Sum

Valid Cases

24750

24750

24750

100.0

100.0

100.0

100.0
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v4 - EUROBAROMETER NUMBER

ZA / ICPSR Part Number

The number identifying the Eurobarometer sample.

1   Eurobarometer 65.1

v4

Value Label Missing Count Percent Valid Percent

1 Eurobarometer 65.1

Sum

Valid Cases

24750

24750

24750

100.0

100.0

100.0

100.0
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v5 - ID SERIAL NUMBER

Sequential respondent identification number assigned by ZA

A unique serial number is assigned to each respondent.
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v6 - NATION - ALL SAMPLES

NATION - ALL SAMPLES

All samples including separate samples for East and West Germany and for Great Britain and Northern Ireland.

1   France

2   Belgium

3   The Netherlands

4   Germany West

5   Italy

6   Luxembourg

7   Denmark

8   Ireland

9   Great Britain

10   Northern Ireland

11   Greece

12   Spain

13   Portugal

14   Germany East

15   Norway (not included)

16   Finland

17   Sweden

18   Austria

19   Cyprus (Republic)

20   Czech Republic

21   Estonia

22   Hungary

23   Latvia

24   Lithuania

25   Malta

26   Poland

27   Slovakia

28   Slovenia

v6

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

France

Belgium

The Netherlands

Germany West

Italy

Luxembourg

Denmark

1022

1020

1062

1021

1003

502

1002

4.1

4.1

4.3

4.1

4.1

2.0

4.0

4.1

4.1

4.3

4.1

4.1

2.0

4.0
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Value Label Missing Count Percent Valid Percent

8

9

10

11

12

13

14

16

17

18

19

20

21

22

23

24

25

26

27

28

Ireland

Great Britain

Northern Ireland

Greece

Spain

Portugal

Germany East

Finland

Sweden

Austria

Cyprus (Republic)

Czech Republic

Estonia

Hungary

Latvia

Lithuania

Malta

Poland

Slovakia

Slovenia

Sum

Valid Cases

1000

1007

315

1000

1009

1011

505

1004

1001

1041

508

1036

1005

1009

1016

1004

500

1000

1092

1055

24750

24750

4.0

4.1

1.3

4.0

4.1

4.1

2.0

4.1

4.0

4.2

2.1

4.2

4.1

4.1

4.1

4.1

2.0

4.0

4.4

4.3

100.0

4.0

4.1

1.3

4.0

4.1

4.1

2.0

4.1

4.0

4.2

2.1

4.2

4.1

4.1

4.1

4.1

2.0

4.0

4.4

4.3

100.0
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v7 - NATION - ALL SAMPLES ISO 3166

NATION - ALL SAMPLES ISO 3166

All surveyed countries and regions, i.e. including separate samples for East- / West-Germany, Great Britain / Northern Ireland, and 

the Turkish Cypriot Community (TCC), are coded in accordance with the ISO 3166-1-alpha-2 country code, if available. ISO 3166-2 is 

applied for the United Kingdom subdivisions. ISO standard codes are not available for the “historical” East / West subdivision of 

Germany (DE-E / DE-W) and for the Turkish Cypriot Community  in northern Cyprus (CY-TCC), the internationally not recognized 

“Turkish Republic of Northern Cyprus”.

v7

Value Label Missing Count Percent Valid Percent

AT    

BE    

CY    

CZ    

DE-E  

DE-W  

DK    

EE    

ES    

FI    

FR    

GB-GBN

GB-NIR

GR    

HU    

IE    

IT    

LT    

LU    

LV    

MT    

NL    

PL    

PT    

SE    

SI    

SK    

Sum

Valid Cases

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

24750

4.2

4.1

2.1

4.2

2.0

4.1

4.0

4.1

4.1

4.1

4.1

4.1

1.3

4.0

4.1

4.0

4.1

4.1

2.0

4.1

2.0

4.3

4.0

4.1

4.0

4.3

4.4

100.0

4.2

4.1

2.1

4.2

2.0

4.1

4.0

4.1

4.1

4.1

4.1

4.1

1.3

4.0

4.1

4.0

4.1

4.1

2.0

4.1

2.0

4.3

4.0

4.1

4.0

4.3

4.4

100.0
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v8 - W1 WEIGHT RESULT FROM TARGET

W1 WEIGHT RESULT FROM TARGET

W1 WEIGHT RESULT FROM TARGET is for use in separate analyses of individual countries (=samples). It  reproduces the real 

number of cases for each sample. British and Northern Irish as well as East and West German samples are weighted separately. This 

weight  corresponds to former NATION WEIGHT II (up to EUROBAROMETER 31). Use NATION variable V6 or V7.
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v9 - NATION - UNITED KINGDOM

NATION - UNITED KINGDOM

Great Britain and Northern Ireland are coded together.

0   Not United Kingdom

1   United Kingdom

v9 by v7, Absolute Values (Row Percent)

v9 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23428

23428

1007 (100.0)

315 (100.0)

1322

1322

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v10 - W4 WEIGHT SPECIAL UNITED KINGDOM

W4 WEIGHT SPECIAL UNITED KINGDOM

W4 WEIGHT SPECIAL UNITED KINGDOM adjusts the British and the Northern Irish samples to their respective proportions in the 

United Kingdom and should be used whenever the United Kingdom is to be analyzed as a whole. The national weights are included. 

This weight in its function partly corresponds to former NATION WEIGHT I (until EUROBAROMETER 31). All other samples are 

excluded from calculation. 
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v11 - NATION - UNITED GERMANY

NATION - UNITED GERMANY

East and West Germany are coded together.

0   Not Germany

1   Germany

v11 by v7, Absolute Values (Row Percent)

v11 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23224

23224

505 (100.0)

1021 (100.0)

1526

1526

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v12 - W3 WEIGHT SPECIAL GERMANY

W3 WEIGHT SPECIAL GERMANY

W3 WEIGHT SPECIAL GERMANY adjusts the East and the West German samples to their respective proportions in the united 

Germany. The national weights are included. This weight should be used whenever the united Germany is to be analyzed as a whole. 

All other samples are excluded from calculation.
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v13 - NATION GROUP EURO 6

NATION GROUP EURO 6

NATION GROUP EURO 6 only refers to the six EC founder-members (France, Belgium, the Netherlands, West Germany, Italy and 

Luxembourg).

0   Not EURO 6

1   EURO 6

v13 by v7, Absolute Values (Row Percent)

v13 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

19120

19120

1020 (100.0)

1021 (100.0)

1022 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

5630

5630

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v14 - W5 WEIGHT EURO 6

W5 WEIGHT EURO 6

W5 WEIGHT EURO 6 only refers to the six EC founder-members (France, Belgium, the Netherlands, West Germany, Italy and 

Luxembourg).

This variable contains weights that adjust each national sample to its nation's share in the population of the above mentioned countries 

and should be used whenever these six countries are to be analyzed as a group in total. All other countries are excluded from 

calculation. The national weights for each sample are included.
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v15 - NATION GROUP EURO 9

NATION GROUP EURO 9

NATION GROUP EURO 9 adds Denmark, Ireland, Great Britain and Northern Ireland to the EURO 6 countries.

0   Not EURO 9

1   EURO 9

v15 by v7, Absolute Values (Row Percent)

v15 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1000 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

15796

15796

1020 (100.0)

1021 (100.0)

1002 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

8954

8954

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v16 - W6 WEIGHT EURO 9

W6 WEIGHT EURO 9

W6 WEIGHT EURO 9 adds Denmark, Ireland, Great Britain and Northern Ireland to the EURO 6 countries.

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v17 - NATION GROUP EURO 10

NATION GROUP EURO 10

NATION GROUP EURO 10 adds Greece to the EURO 9 countries (new member as of January 1981).

0   Not EURO 10

1   EURO 10

v17 by v7, Absolute Values (Row Percent)

v17 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

14796

14796

1020 (100.0)

1021 (100.0)

1002 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

9954

9954

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v18 - W7 WEIGHT EURO 10

W7 WEIGHT EURO 10

W7 WEIGHT EURO 10 adds Greece to the EURO 9 countries (new member as of January 1981).

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v19 - NATION GROUP EURO 12

NATION GROUP EURO 12

NATION GROUP EURO 12 adds Spain and Portugal to the EURO 10 countries (new member as of January 1986).

0   Not EURO 12

1   EURO 12

v19 by v7, Absolute Values (Row Percent)

v19 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1005 (100.0)

1004 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

12776

12776

1020 (100.0)

1021 (100.0)

1002 (100.0)

1009 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

1011 (100.0)

11974

11974

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v20 - W8 WEIGHT EURO 12

W8 WEIGHT EURO 12

W8 WEIGHT EURO 12 adds Spain and Portugal to the EURO 10 countries (new member as of January 1986).

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v21 - NATION GROUP EURO 12 + EAST GERMANY

NATION GROUP  EURO 12 + EAST GERMANY

NATION GROUP EURO 12+ equals EURO 12 but including East Germany after the unification of Germany on October 3, 1990.

0   Not EURO 12 + EAST GERMANY

1   EURO 12 + EAST GERMANY

v21 by v7, Absolute Values (Row Percent)

v21 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

508 (100.0)

1036 (100.0)

1005 (100.0)

1004 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

12271

12271

1020 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1009 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

1011 (100.0)

12479

12479

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v22 - W9 WEIGHT EURO 12 + EAST GERMANY

W9 WEIGHT EURO 12+ EAST GERMANY

W9 WEIGHT EURO 12+ equals EURO 12 but including East Germany after the unification of Germany on October 3, 1990.

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v23 - NATION GROUP EURO NEW 3 (1995)

NATION GROUP EURO NEW 3 (1995)

NATION GROUP EURO NEW 3 only refers to the three new members as of January 1995: Finland, Sweden and Austria. 

0   Not EURO NEW 3 (1995)

1   EURO NEW 3 (1995)

v23 by v7, Absolute Values (Row Percent)

v23 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1055 (100.0)

1092 (100.0)

21704

21704

1041 (100.0)

1004 (100.0)

1001 (100.0)

3046

3046

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v24 - W10 WEIGHT EURO NEW 3 (1995)

W10 WEIGHT EURO NEW 3 (1995)

W10 WEIGHT EURO NEW 3 only refers to the three new members as of January 1995: Finland, Sweden and Austria. 

This variable contains weights that adjust each national sample to its nation's share in the total population of these three countries and 

should be used whenever these three countries are to be analyzed as a group in total. All other countries are excluded from 

calculation. The national weights for each sample are included.
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v25 - NATION GROUP EURO 15

NATION GROUP EURO 15

NATION GROUP EURO 15 adds Austria, Finland and Sweden to the EURO 12+ countries, new members as of January 1995.

0   Not EURO 15

1   EURO 15

v25 by v7, Absolute Values (Row Percent)

v25 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

508 (100.0)

1036 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1055 (100.0)

1092 (100.0)

9225

9225

1041 (100.0)

1020 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

1011 (100.0)

1001 (100.0)

15525

15525

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v26 - W11 WEIGHT EURO 15

W11 WEIGHT EURO 15

W11 WEIGHT EURO 15 adds Austria, Finland and Sweden to the EURO 12+ countries, new members as of January 1995.

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v27 - NATION GROUP EURO ZONE (2002)

NATION GROUP EURO ZONE (2002)

NATION GROUP EURO ZONE separates the group of 12 countries which introduced the EURO as of January 1, 2002 (Belgium, 

Germany, Greece, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, Portugal and Finland). 

0   Not EURO ZONE (2002)

1   EURO ZONE (2002)

v27 by v7, Absolute Values (Row Percent), weighted by v8

v27 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

508 (100.0)

1036 (100.0)

1002 (100.0)

1005 (100.0)

1007 (100.0)

315 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

12550

12550

1041 (100.0)

1020 (100.0)

505 (100.0)

1021 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1000 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

1011 (100.0)

12200

12200

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v28 - W12 WEIGHT SPECIAL EURO ZONE (2002)

W12 WEIGHT SPECIAL EURO ZONE (2002)

W12 WEIGHT SPECIAL EURO ZONE separates the group of 12 countries which introduced the EURO as of January 1, 2002 

(Belgium, Germany, Greece, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, Portugal and Finland). 

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v29 - NATION GROUP EURO NEW 10 (2004)

NATION GROUP EURO NEW 10 (2004)

NATION GROUP EURO NEW 10 refers to the group of the ten new members of the enlargement in 2004.

0   Not EURO NEW 10 (2004)

1   EURO NEW 10 (2004)

v29 by v7, Absolute Values (Row Percent), weighted by v8

v29 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1000 (100.0)

1003 (100.0)

502 (100.0)

1062 (100.0)

1011 (100.0)

1001 (100.0)

15525

15525

508 (100.0)

1036 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1016 (100.0)

500 (100.0)

1000 (100.0)

1055 (100.0)

1092 (100.0)

9225

9225

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v30 - W13 WEIGHT EURO NEW 10 (2004)

W13 WEIGHT EURO NEW 10 (2004)

W13 WEIGHT EURO NEW 10 refers to the group of the ten new members of the enlargement in 2004.

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 33 

v31 - NATION GROUP EURO 25

NATION GROUP EURO 25

NATION GROUP EURO 25 refers to the EU member countries after the enlargement in 2004.

0   Not EURO 25

1   EURO 25

v31 by v7, Absolute Values (Row Percent)

v31 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

24750

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v32 - W14 WEIGHT EURO 25

W14 WEIGHT EURO 25 

W14 WEIGHT EURO 25 refers to the EU member countries after the enlargement in 2004.

This variable contains weights that adjust each national sample to its nation's share in the population of the included countries and 

should be used whenever these countries are to be analyzed as a group in total. All other countries are excluded from calculation. 

The national weights for each sample are included.
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v33 - Q1 NATIONALITY BELGIUM

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_1 Belgium

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v33 by v7, Absolute Values (Row Percent), weighted by v8

v33 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

42 (4.1)

507 (99.8)

1033 (99.7)

505 (100.0)

1021 (100.0)

1001 (99.9)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1017 (99.5)

1007 (100.0)

315 (100.0)

1000 (100.0)

1008 (99.9)

999 (99.9)

1002 (99.9)

1004 (100.0)

491 (97.8)

1016 (100.0)

500 (100.0)

1056 (99.4)

1000 (100.0)

1011 (100.0)

1000 (99.9)

1055 (100.0)

1092 (100.0)

23741

978 (95.9)

1 (0.2)

3 (0.3)

1 (0.1)

5 (0.5)

1 (0.1)

1 (0.1)

1 (0.1)

11 (2.2)

6 (0.6)

1 (0.1)

1009

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v33 0 1 N Sum N Valid Sum

v7

N Valid Sum 23741 1009 24750
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v34 - Q1 NATIONALITY DENMARK

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_2 Denmark

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v34 by v7, Absolute Values (Row Percent), weighted by v8

v34 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1016 (99.6)

504 (99.2)

1036 (100.0)

502 (99.4)

1018 (99.7)

17 (1.7)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

999 (99.9)

1003 (100.0)

1003 (99.9)

502 (100.0)

1015 (99.9)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

992 (99.1)

1055 (100.0)

1092 (100.0)

23739

4 (0.4)

4 (0.8)

3 (0.6)

3 (0.3)

985 (98.3)

1 (0.1)

1 (0.1)

1 (0.1)

9 (0.9)

1011

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v34 0 1 N Sum N Valid Sum

v7

N Valid Sum 23739 1011 24750
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v35 - Q1 NATIONALITY GERMANY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_3 Germany

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v35 by v7, Absolute Values (Row Percent), weighted by v8

v35 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1038 (99.7)

1016 (99.6)

508 (100.0)

1033 (99.7)

6 (1.2)

31 (3.0)

996 (99.4)

1005 (100.0)

1008 (99.9)

1004 (100.0)

1022 (100.0)

1004 (99.7)

315 (100.0)

999 (99.9)

1008 (99.9)

1000 (100.0)

1003 (100.0)

1004 (100.0)

491 (97.8)

1016 (100.0)

500 (100.0)

1059 (99.7)

997 (99.7)

1011 (100.0)

999 (99.8)

1055 (100.0)

1092 (100.0)

23220

3 (0.3)

4 (0.4)

3 (0.3)

499 (98.8)

990 (97.0)

6 (0.6)

1 (0.1)

3 (0.3)

1 (0.1)

1 (0.1)

11 (2.2)

3 (0.3)

3 (0.3)

2 (0.2)

1530

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v35 0 1 N Sum N Valid Sum

v7

N Valid Sum 23220 1530 24750
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v36 - Q1 NATIONALITY GREECE

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_4 Greece

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v36 by v7, Absolute Values (Row Percent), weighted by v8

v36 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

498 (98.0)

1036 (100.0)

505 (100.0)

1017 (99.6)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1006 (99.9)

315 (100.0)

7 (0.7)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

999 (99.9)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23741

10 (2.0)

4 (0.4)

1 (0.1)

993 (99.3)

1 (0.1)

1009

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v36 0 1 N Sum N Valid Sum

v7

N Valid Sum 23741 1009 24750
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v37 - Q1 NATIONALITY SPAIN

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_5 Spain

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v37 by v7, Absolute Values (Row Percent), weighted by v8

v37 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1017 (99.7)

508 (100.0)

1035 (99.9)

505 (100.0)

1017 (99.6)

1002 (100.0)

1005 (100.0)

9 (0.9)

1003 (99.9)

1020 (99.8)

1002 (99.5)

315 (100.0)

1000 (100.0)

1009 (100.0)

997 (99.7)

1003 (100.0)

1004 (100.0)

500 (99.6)

1016 (100.0)

500 (100.0)

1060 (99.8)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23727

3 (0.3)

1 (0.1)

4 (0.4)

1000 (99.1)

1 (0.1)

2 (0.2)

5 (0.5)

3 (0.3)

2 (0.4)

2 (0.2)

0 (0.0)

1023

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v37 0 1 N Sum N Valid Sum

v7

N Valid Sum 23727 1023 24750
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v38 - Q1 NATIONALITY FRANCE

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_6 France

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v38 by v7, Absolute Values (Row Percent), weighted by v8

v38 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1010 (99.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1018 (99.7)

1001 (99.9)

1005 (100.0)

1004 (99.5)

1004 (100.0)

13 (1.3)

1005 (99.8)

315 (100.0)

999 (99.9)

1009 (100.0)

999 (99.9)

1003 (100.0)

1004 (100.0)

472 (94.0)

1016 (100.0)

499 (99.8)

1062 (100.0)

1000 (100.0)

1009 (99.8)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23685

10 (1.0)

3 (0.3)

1 (0.1)

5 (0.5)

1009 (98.7)

2 (0.2)

1 (0.1)

1 (0.1)

30 (6.0)

1 (0.2)

2 (0.2)

1065

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011
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1055
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v38 0 1 N Sum N Valid Sum

v7

N Valid Sum 23685 1065 24750
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v39 - Q1 NATIONALITY IRELAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_7 Ireland

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v39 by v7, Absolute Values (Row Percent), weighted by v8

v39 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

506 (99.6)

1036 (100.0)

505 (100.0)

1021 (100.0)

1001 (99.9)

1005 (100.0)

1007 (99.8)

1004 (100.0)

1022 (100.0)

1003 (99.6)

295 (93.7)

1000 (100.0)

1009 (100.0)

35 (3.5)

1003 (100.0)

1004 (100.0)

501 (99.8)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23755

2 (0.4)

1 (0.1)

2 (0.2)

4 (0.4)

20 (6.3)

965 (96.5)

1 (0.2)

995

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v39 0 1 N Sum N Valid Sum

v7

N Valid Sum 23755 995 24750
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v40 - Q1 NATIONALITY ITALY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_8 Italy

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v40 by v7, Absolute Values (Row Percent), weighted by v8

v40 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1014 (99.4)

508 (100.0)

1036 (100.0)

505 (100.0)

1014 (99.3)

1002 (100.0)

1005 (100.0)

1005 (99.6)

1004 (100.0)

1017 (99.5)

1004 (99.7)

315 (100.0)

1000 (100.0)

1009 (100.0)

998 (99.8)

2 (0.2)

1004 (100.0)

482 (96.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1054 (99.9)

1092 (100.0)

23701

6 (0.6)

7 (0.7)

4 (0.4)

5 (0.5)

3 (0.3)

2 (0.2)

1001 (99.8)

20 (4.0)

1 (0.1)

1049

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v40 0 1 N Sum N Valid Sum

v7

N Valid Sum 23701 1049 24750
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v41 - Q1 NATIONALITY LUXEMBOURG

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_9 Luxembourg

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v41 by v7, Absolute Values (Row Percent), weighted by v8

v41 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1008 (99.9)

1000 (100.0)

1003 (100.0)

1004 (100.0)

146 (29.1)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

24393

1 (0.1)

0 (0.0)

356 (70.9)

357

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v41 0 1 N Sum N Valid Sum

v7

N Valid Sum 24393 357 24750
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v42 - Q1 NATIONALITY NETHERLANDS

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_10 Netherlands

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v42 by v7, Absolute Values (Row Percent), weighted by v8

v42 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1012 (99.2)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1008 (99.9)

1004 (100.0)

1022 (100.0)

1005 (99.8)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

494 (98.4)

1016 (100.0)

500 (100.0)

12 (1.1)

1000 (100.0)

1008 (99.7)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23678

8 (0.8)

0 (0.0)

1 (0.1)

2 (0.2)

8 (1.6)

1050 (98.9)

3 (0.3)

1072

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v42 0 1 N Sum N Valid Sum

v7

N Valid Sum 23678 1072 24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 55 

v43 - Q1 NATIONALITY PORTUGAL

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_11 Portugal

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v43 by v7, Absolute Values (Row Percent), weighted by v8

v43 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1015 (99.5)

507 (99.8)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1019 (99.7)

1006 (99.9)

313 (99.4)

1000 (100.0)

1008 (99.9)

1000 (100.0)

1003 (100.0)

1004 (100.0)

440 (87.6)

1010 (99.4)

500 (100.0)

1061 (99.9)

1000 (100.0)

6 (0.6)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23663

5 (0.5)

1 (0.2)

3 (0.3)

1 (0.1)

2 (0.6)

1 (0.1)

62 (12.4)

6 (0.6)

1 (0.1)

1005 (99.4)

1087

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v43 0 1 N Sum N Valid Sum

v7

N Valid Sum 23663 1087 24750
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v44 - Q1 NATIONALITY UNITED KINGDOM

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_12 United Kingdom (Great Britain, Northern Ireland)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v44 by v7, Absolute Values (Row Percent), weighted by v8

v44 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1038 (99.7)

1017 (99.7)

506 (99.6)

1036 (100.0)

505 (100.0)

1021 (100.0)

997 (99.5)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1021 (99.9)

27 (2.7)

23 (7.3)

999 (99.9)

1008 (99.9)

981 (98.1)

1003 (100.0)

1003 (99.9)

498 (99.2)

1016 (100.0)

498 (99.6)

1061 (99.9)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23435

3 (0.3)

3 (0.3)

2 (0.4)

0 (0.0)

5 (0.5)

1 (0.1)

980 (97.3)

292 (92.7)

1 (0.1)

1 (0.1)

19 (1.9)

1 (0.1)

4 (0.8)

2 (0.4)

1 (0.1)

1315

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v44 0 1 N Sum N Valid Sum

v7

N Valid Sum 23435 1315 24750
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v45 - Q1 NATIONALITY AUSTRIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_13 Austria

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v45 by v7, Absolute Values (Row Percent), weighted by v8

v45 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

7 (0.7)

1020 (100.0)

508 (100.0)

1036 (100.0)

504 (99.8)

1017 (99.6)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1021 (99.9)

1006 (99.9)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1061 (99.9)

1000 (100.0)

1011 (100.0)

996 (99.5)

1055 (100.0)

1092 (100.0)

23703

1034 (99.3)

1 (0.2)

4 (0.4)

1 (0.1)

1 (0.1)

1 (0.1)

5 (0.5)

1047

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v45 0 1 N Sum N Valid Sum

v7

N Valid Sum 23703 1047 24750
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v46 - Q1 NATIONALITY SWEDEN

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_14 Sweden

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v46 by v7, Absolute Values (Row Percent), weighted by v8

v46 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1020 (99.9)

1001 (99.9)

1005 (100.0)

1008 (99.9)

1003 (99.9)

1022 (100.0)

1006 (99.9)

315 (100.0)

999 (99.9)

1009 (100.0)

999 (99.9)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1009 (99.8)

25 (2.5)

1055 (100.0)

1092 (100.0)

23765

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.2)

976 (97.5)

985

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v46 0 1 N Sum N Valid Sum

v7

N Valid Sum 23765 985 24750
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v47 - Q1 NATIONALITY FINLAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_15 Finland

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v47 by v7, Absolute Values (Row Percent), weighted by v8

v47 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

8 (0.8)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

991 (99.0)

1055 (100.0)

1092 (100.0)

23744

995 (99.2)

10 (1.0)

1005

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v47 0 1 N Sum N Valid Sum

v7

N Valid Sum 23744 1005 24749
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v48 - Q1 NATIONALITY CYPRUS (REPUBLIC)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_16 Cyprus (Republic)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v48 by v7, Absolute Values (Row Percent), weighted by v8

v48 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1019 (99.9)

7 (1.4)

1036 (100.0)

505 (100.0)

1020 (99.9)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1003 (99.9)

1022 (100.0)

1007 (100.0)

315 (100.0)

996 (99.6)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

24242

1 (0.1)

501 (98.6)

1 (0.1)

1 (0.1)

4 (0.4)

508

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v48 0 1 N Sum N Valid Sum

v7

N Valid Sum 24242 508 24750
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v49 - Q1 NATIONALITY CZECH REPUBLIC

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_17 Czech Republic

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v49 by v7, Absolute Values (Row Percent), weighted by v8

v49 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

6 (0.6)

503 (99.6)

1020 (99.9)

1001 (99.9)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

999 (99.9)

1008 (99.9)

1000 (100.0)

1003 (100.0)

1004 (100.0)

501 (99.8)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1089 (99.7)

23710

1030 (99.4)

2 (0.4)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.2)

3 (0.3)

1040

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v49 0 1 N Sum N Valid Sum

v7

N Valid Sum 23710 1040 24750
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v50 - Q1 NATIONALITY ESTONIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_18 Estonia

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v50 by v7, Absolute Values (Row Percent), weighted by v8

v50 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1 (0.1)

1009 (100.0)

997 (99.3)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

999 (99.9)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

999 (99.8)

1055 (100.0)

1092 (100.0)

23736

1004 (99.9)

7 (0.7)

1 (0.1)

2 (0.2)

1014

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v50 0 1 N Sum N Valid Sum

v7

N Valid Sum 23736 1014 24750
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v51 - Q1 NATIONALITY HUNGARY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_19 Hungary

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v51 by v7, Absolute Values (Row Percent), weighted by v8

v51 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

503 (99.6)

1019 (99.8)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1021 (99.9)

1007 (100.0)

315 (100.0)

1000 (100.0)

3 (0.3)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1000 (99.9)

1055 (100.0)

1088 (99.6)

23734

2 (0.4)

2 (0.2)

1 (0.1)

1006 (99.7)

1 (0.1)

4 (0.4)

1016

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v51 0 1 N Sum N Valid Sum

v7

N Valid Sum 23734 1016 24750
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v52 - Q1 NATIONALITY LATVIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_20 Latvia

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v52 by v7, Absolute Values (Row Percent), weighted by v8

v52 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1000 (99.8)

1004 (99.9)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1005 (99.8)

315 (100.0)

1000 (100.0)

1009 (100.0)

999 (99.9)

1003 (100.0)

1004 (100.0)

502 (100.0)

7 (0.7)

499 (99.8)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23734

2 (0.2)

1 (0.1)

2 (0.2)

1 (0.1)

1009 (99.3)

1 (0.2)

1016

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v52 0 1 N Sum N Valid Sum

v7

N Valid Sum 23734 1016 24750
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v53 - Q1 NATIONALITY LITHUANIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_21 Lithuania

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v53 by v7, Absolute Values (Row Percent), weighted by v8

v53 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1000 (99.8)

1004 (99.9)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

995 (99.5)

1003 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

23738

0 (0.0)

2 (0.2)

1 (0.1)

5 (0.5)

1004 (100.0)

0 (0.0)

1012

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v53 0 1 N Sum N Valid Sum

v7

N Valid Sum 23738 1012 24750
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v54 - Q1 NATIONALITY MALTA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_22 Malta

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v54 by v7, Absolute Values (Row Percent), weighted by v8

v54 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1006 (99.9)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

8 (1.6)

1062 (100.0)

999 (99.9)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

24256

1 (0.1)

492 (98.4)

1 (0.1)

494

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 78 

v54 0 1 N Sum N Valid Sum

v7

N Valid Sum 24256 494 24750
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v55 - Q1 NATIONALITY POLAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_23 Poland

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v55 by v7, Absolute Values (Row Percent), weighted by v8

v55 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1039 (99.8)

1018 (99.8)

508 (100.0)

1036 (100.0)

504 (99.8)

1017 (99.6)

1002 (100.0)

1005 (100.0)

1007 (99.8)

1004 (100.0)

1021 (99.9)

1003 (99.6)

314 (99.7)

1000 (100.0)

1009 (100.0)

999 (99.9)

1001 (99.8)

1004 (100.0)

502 (100.0)

1016 (100.0)

498 (99.6)

1062 (100.0)

4 (0.4)

1011 (100.0)

998 (99.7)

1055 (100.0)

1092 (100.0)

23729

2 (0.2)

2 (0.2)

1 (0.2)

4 (0.4)

2 (0.2)

1 (0.1)

4 (0.4)

1 (0.3)

1 (0.1)

2 (0.2)

2 (0.4)

996 (99.6)

3 (0.3)

1021

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v55 0 1 N Sum N Valid Sum

v7

N Valid Sum 23729 1021 24750
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v56 - Q1 NATIONALITY SLOVAKIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_24 Slovakia

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v56 by v7, Absolute Values (Row Percent), weighted by v8

v56 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1030 (99.4)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1008 (99.9)

1004 (100.0)

1022 (100.0)

1006 (99.9)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

501 (99.8)

1016 (100.0)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1000 (99.9)

1052 (99.7)

3 (0.3)

23648

6 (0.6)

1 (0.1)

1 (0.1)

1 (0.2)

1 (0.1)

3 (0.3)

1089 (99.7)

1102

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v56 0 1 N Sum N Valid Sum

v7

N Valid Sum 23648 1102 24750
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v57 - Q1 NATIONALITY SLOVENIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER" OR "DK" THEN CLOSE INTERVIEW)

Q.1_25 Slovenia

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB64.4, Q.1

v57 by v7, Absolute Values (Row Percent), weighted by v8

v57 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1039 (99.8)

1020 (100.0)

508 (100.0)

1036 (100.0)

505 (100.0)

1016 (99.5)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

498 (99.6)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

3 (0.3)

1092 (100.0)

23689

2 (0.2)

5 (0.5)

2 (0.4)

1052 (99.7)

1061

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v57 0 1 N Sum N Valid Sum

v7

N Valid Sum 23689 1061 24750
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v58 - QA1 POL DISCUSSION - CONVINCE FRIENDS

Q.A1

When you hold a strong opinion, do you ever find yourself persuading your friends, relatives or fellow workers to share your views? 

Does this happen...?

(READ OUT)

1   Often

2   From time to time

3   Rarely

4   Never

5   DK

Note:

Last trend: EB64.2, Q.A2

v58 by v7, Absolute Values (Row Percent), weighted by v8

v58 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

126 (12.2)

172 (16.9)

143 (28.4)

105 (10.2)

70 (13.9)

146 (14.3)

235 (23.5)

202 (20.3)

185 (18.4)

116 (11.6)

164 (16.1)

141 (14.1)

52 (16.5)

257 (25.7)

193 (19.1)

117 (11.9)

180 (18.0)

276 (27.5)

114 (22.8)

194 (19.2)

134 (27.0)

344 (32.6)

134 (13.5)

218 (21.7)

247 (24.7)

101 (9.6)

503 (48.8)

492 (48.2)

199 (39.5)

354 (34.3)

232 (46.0)

394 (38.6)

460 (46.0)

408 (41.0)

361 (35.9)

369 (36.8)

445 (43.6)

446 (44.5)

108 (34.3)

415 (41.5)

381 (37.8)

424 (43.0)

467 (46.7)

423 (42.2)

230 (46.0)

406 (40.1)

211 (42.5)

600 (56.8)

348 (35.0)

345 (34.3)

432 (43.2)

351 (33.3)

302 (29.3)

211 (20.7)

90 (17.9)

342 (33.1)

155 (30.8)

342 (33.5)

200 (20.0)

267 (26.8)

232 (23.1)

335 (33.4)

235 (23.0)

233 (23.3)

90 (28.6)

210 (21.0)

285 (28.3)

264 (26.7)

228 (22.8)

187 (18.7)

83 (16.6)

270 (26.7)

111 (22.3)

93 (8.8)

298 (30.0)

246 (24.5)

231 (23.1)

356 (33.7)

100 (9.7)

145 (14.2)

72 (14.3)

232 (22.5)

47 (9.3)

138 (13.5)

105 (10.5)

119 (11.9)

228 (22.7)

184 (18.3)

176 (17.3)

182 (18.2)

65 (20.6)

117 (11.7)

149 (14.8)

182 (18.4)

125 (12.5)

116 (11.6)

73 (14.6)

142 (14.0)

41 (8.2)

19 (1.8)

213 (21.5)

196 (19.5)

90 (9.0)

247 (23.4)

M

10

4

3

1

1

1

8

3

2

6

1

13

3

3

3

5

3

6

8

6

1

1

1041

1020

508

1036

505

1021

1001

1004

1009

1004

1022

1008

315

999

1009

1000

1003

1005

503

1017

500

1062

1001

1011

1001

1056

1031

1020

504

1033

504

1020

1000

996

1006

1004

1020

1002

315

999

1008

987

1000

1002

500

1012

497

1056

993

1005

1000

1055



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 86 

v58 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

145 (13.3)

4511

4511

415 (38.1)

10219

10219

361 (33.2)

6257

6257

167 (15.3)

3670

3670

4

96

1092

24753

1088

24657
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v59 - QA2 INTERNET USE - LAST TIME

Q.A2

When did you last use the Internet? Was it ...?

(READ OUT - ONE ANSWER ONLY)

1   In the last seven days

2   Over a week ago but in the last month

3   Over a month ago but in the last 3 months

4   Over 3 months ago but in the last 6 months

5   Over 6 months ago but in the last year

6   Over a year ago

7   Never used the Internet

8   DK

v59 by v7, Absolute Values (Row Percent), weighted by v8

v59 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

440 (42.6)

538 (52.8)

130 (25.8)

426 (41.2)

196 (38.7)

491 (48.2)

744 (74.3)

534 (53.5)

353 (35.1)

630 (62.9)

472 (46.2)

523 (52.0)

152 (48.1)

151 (15.1)

242 (24.0)

386 (38.8)

266 (26.8)

342 (34.1)

279 (55.7)

425 (41.9)

171 (34.5)

883 (83.2)

350 (35.2)

242 (24.2)

751 (75.0)

437 (41.5)

306 (28.3)

104 (10.1)

35 (3.4)

21 (4.2)

90 (8.7)

42 (8.3)

56 (5.5)

35 (3.5)

70 (7.0)

60 (6.0)

56 (5.6)

42 (4.1)

50 (5.0)

18 (5.7)

49 (4.9)

58 (5.8)

82 (8.2)

114 (11.5)

53 (5.3)

22 (4.4)

46 (4.5)

18 (3.6)

17 (1.6)

54 (5.4)

55 (5.5)

40 (4.0)

70 (6.6)

90 (8.3)

38 (3.7)

19 (1.9)

5 (1.0)

28 (2.7)

20 (3.9)

20 (2.0)

9 (0.9)

22 (2.2)

27 (2.7)

23 (2.3)

20 (2.0)

24 (2.4)

9 (2.8)

24 (2.4)

30 (3.0)

31 (3.1)

38 (3.8)

21 (2.1)

4 (0.8)

22 (2.2)

5 (1.0)

9 (0.8)

30 (3.0)

31 (3.1)

17 (1.7)

35 (3.3)

42 (3.9)

9 (0.9)

13 (1.3)

5 (1.0)

19 (1.8)

6 (1.2)

14 (1.4)

8 (0.8)

15 (1.5)

14 (1.4)

6 (0.6)

9 (0.9)

26 (2.6)

6 (1.9)

8 (0.8)

14 (1.4)

17 (1.7)

26 (2.6)

9 (0.9)

6 (1.2)

7 (0.7)

4 (0.8)

6 (0.6)

14 (1.4)

5 (0.5)

4 (0.4)

13 (1.2)

31 (2.9)

8 (0.8)

10 (1.0)

4 (0.8)

20 (1.9)

6 (1.2)

4 (0.4)

1 (0.1)

9 (0.9)

22 (2.2)

9 (0.9)

11 (1.1)

14 (1.4)

4 (1.3)

19 (1.9)

15 (1.5)

16 (1.6)

48 (4.8)

23 (2.3)

3 (0.6)

10 (1.0)

7 (1.4)

8 (0.8)

11 (1.1)

9 (0.9)

7 (0.7)

12 (1.1)

26 (2.4)

22 (2.1)

30 (2.9)

18 (3.6)

26 (2.5)

21 (4.1)

22 (2.2)

10 (1.0)

17 (1.7)

22 (2.2)

14 (1.4)

27 (2.6)

44 (4.4)

10 (3.2)

34 (3.4)

36 (3.6)

37 (3.7)

23 (2.3)

21 (2.1)

10 (2.0)

19 (1.9)

11 (2.2)

7 (0.7)

23 (2.3)

33 (3.3)

17 (1.7)

22 (2.1)

54 (5.0)

412 (39.9)

374 (36.7)

321 (63.7)

426 (41.2)

216 (42.6)

411 (40.4)

194 (19.4)

332 (33.2)

507 (50.4)

264 (26.3)

440 (43.1)

325 (32.3)

117 (37.0)

716 (71.5)

612 (60.8)

426 (42.8)

478 (48.1)

534 (53.2)

177 (35.3)

486 (47.9)

280 (56.5)

131 (12.3)

512 (51.5)

623 (62.4)

166 (16.6)

464 (44.1)

533 (49.3)

M

7

5

1

3

1

7

4

1

1

6

11

1

1

1

4

7

13

1

10

1040

1019

509

1036

507

1021

1002

1006

1009

1002

1021

1007

316

1001

1008

1001

1004

1004

502

1016

500

1061

1001

1011

1002

1054

1092

1033

1019

504

1035

507

1018

1001

999

1005

1002

1021

1006

316

1001

1007

995

993

1003

501

1015

496

1061

994

998

1002

1053

1082
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v59 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

N Sum

N Valid Sum

10860

10860

1447

1447

603

603

314

314

336

336

630

630

10477

10477

85 24752

24667
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v60 - QA3 LIVING SIT: HAPPY WITH FAMILY

Q.A3

Please tell me to what extent you agree or disagree with the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A3_1 You are happy with your family life

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   Not applicable (SPONTANEOUS)

6   DK

v60 by v7, Absolute Values (Row Percent), weighted by v8

v60 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

488 (47.1)

669 (65.7)

342 (67.3)

484 (46.8)

327 (64.6)

620 (61.2)

857 (85.6)

506 (50.7)

539 (53.4)

589 (58.8)

622 (61.2)

685 (68.0)

151 (47.9)

567 (56.8)

442 (44.0)

622 (62.8)

339 (33.9)

419 (42.1)

377 (75.4)

426 (42.4)

336 (67.5)

761 (71.7)

454 (45.7)

445 (44.3)

804 (80.4)

511 (48.6)

353 (32.5)

388 (37.5)

273 (26.8)

134 (26.4)

420 (40.6)

135 (26.7)

287 (28.3)

118 (11.8)

333 (33.3)

412 (40.8)

332 (33.1)

314 (30.9)

247 (24.5)

128 (40.6)

353 (35.3)

331 (32.9)

325 (32.8)

561 (56.0)

379 (38.1)

97 (19.4)

365 (36.4)

136 (27.3)

225 (21.2)

411 (41.4)

461 (45.9)

157 (15.7)

433 (41.2)

533 (49.0)

113 (10.9)

56 (5.5)

20 (3.9)

101 (9.8)

31 (6.1)

79 (7.8)

20 (2.0)

80 (8.0)

41 (4.1)

55 (5.5)

53 (5.2)

45 (4.5)

20 (6.3)

51 (5.1)

148 (14.7)

39 (3.9)

79 (7.9)

140 (14.1)

18 (3.6)

138 (13.7)

25 (5.0)

46 (4.3)

104 (10.5)

75 (7.5)

24 (2.4)

79 (7.5)

144 (13.2)

20 (1.9)

16 (1.6)

12 (2.4)

22 (2.1)

11 (2.2)

18 (1.8)

2 (0.2)

34 (3.4)

15 (1.5)

6 (0.6)

19 (1.9)

18 (1.8)

3 (1.0)

22 (2.2)

67 (6.7)

3 (0.3)

17 (1.7)

46 (4.6)

4 (0.8)

63 (6.3)

1 (0.2)

16 (1.5)

21 (2.1)

20 (2.0)

10 (1.0)

16 (1.5)

50 (4.6)

27 (2.6)

5 (0.5)

7 (0.7)

2 (0.4)

9 (0.9)

4 (0.4)

46 (4.6)

2 (0.2)

20 (2.0)

9 (0.9)

12 (1.2)

13 (4.1)

6 (0.6)

17 (1.7)

2 (0.2)

5 (0.5)

11 (1.1)

4 (0.8)

12 (1.2)

14 (1.3)

3 (0.3)

3 (0.3)

5 (0.5)

12 (1.1)

7 (0.6)

M

5

1

2

1

8

1

6

1

5

1

3

8

1

9

3

11

2

7

7

2

5

5

1041

1020

508

1036

507

1021

1002

1005

1009

1003

1022

1008

315

999

1008

999

1002

1004

503

1015

500

1062

1000

1011

1002

1056

1092

1036

1019

508

1034

506

1013

1001

999

1009

1002

1017

1007

315

999

1005

991

1001

995

500

1004

498

1062

993

1004

1000

1051

1087
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v60 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Sum

N Valid Sum

13735

13735

8288

8288

1824

1824

552

552

257

257

94 24750

24656
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v61 - QA3 LIVING SIT: HAPPY WITH OCCUPATION

Q.A3

Please tell me to what extent you agree or disagree with the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A3_2 You are happy with your current occupation

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   Not applicable (SPONTANEOUS)

6   DK

v61 by v7, Absolute Values (Row Percent), weighted by v8

v61 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

395 (38.2)

395 (38.9)

160 (32.5)

300 (29.1)

135 (26.9)

339 (34.7)

625 (62.8)

351 (35.0)

475 (47.2)

353 (35.3)

309 (30.6)

391 (38.9)

91 (28.9)

211 (21.2)

203 (20.3)

428 (43.6)

207 (20.7)

344 (34.5)

219 (44.4)

270 (28.1)

125 (25.3)

443 (41.8)

157 (16.0)

338 (33.9)

434 (43.8)

295 (28.7)

200 (19.2)

367 (35.5)

201 (19.8)

91 (18.5)

340 (32.9)

132 (26.3)

269 (27.5)

182 (18.3)

230 (22.9)

387 (38.4)

327 (32.7)

233 (23.1)

220 (21.9)

119 (37.8)

231 (23.2)

243 (24.3)

312 (31.8)

426 (42.6)

376 (37.7)

86 (17.4)

254 (26.4)

68 (13.7)

211 (19.9)

238 (24.2)

355 (35.6)

193 (19.5)

307 (29.9)

404 (38.8)

112 (10.8)

42 (4.1)

33 (6.7)

89 (8.6)

42 (8.4)

102 (10.4)

49 (4.9)

68 (6.8)

89 (8.8)

101 (10.1)

64 (6.3)

59 (5.9)

19 (6.0)

54 (5.4)

102 (10.2)

63 (6.4)

84 (8.4)

160 (16.0)

31 (6.3)

111 (11.5)

17 (3.4)

60 (5.7)

67 (6.8)

121 (12.1)

41 (4.1)

86 (8.4)

157 (15.1)

39 (3.8)

38 (3.7)

17 (3.4)

40 (3.9)

60 (12.0)

51 (5.2)

15 (1.5)

37 (3.7)

39 (3.9)

13 (1.3)

58 (5.7)

48 (4.8)

5 (1.6)

42 (4.2)

78 (7.8)

22 (2.2)

32 (3.2)

97 (9.7)

12 (2.4)

79 (8.2)

11 (2.2)

21 (2.0)

66 (6.7)

61 (6.1)

37 (3.7)

61 (5.9)

93 (8.9)

121 (11.7)

339 (33.4)

192 (38.9)

263 (25.5)

133 (26.5)

217 (22.2)

125 (12.6)

317 (31.6)

17 (1.7)

205 (20.5)

345 (34.2)

286 (28.5)

81 (25.7)

459 (46.0)

374 (37.4)

156 (15.9)

250 (25.0)

20 (2.0)

145 (29.4)

248 (25.8)

274 (55.4)

326 (30.7)

456 (46.3)

123 (12.3)

286 (28.9)

279 (27.1)

187 (18.0)

M

7

5

16

4

3

42

5

2

2

6

13

2

1

2

9

19

4

8

9

54

5

0

17

14

10

27

51

1041

1020

509

1036

505

1020

1001

1005

1009

1005

1022

1006

316

999

1009

1000

1003

1005

502

1016

500

1061

1001

1012

1001

1055

1092

1034

1015

493

1032

502

978

996

1003

1007

999

1009

1004

315

997

1000

981

999

997

493

962

495

1061

984

998

991

1028

1041
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v61 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Sum

N Valid Sum

8193

8193

6802

6802

2023

2023

1172

1172

6224

6224

337 24751

24414
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v62 - QA3 LIVING SIT: HAPPY LIVING IN COUNTRY

Q.A3

Please tell me to what extent you agree or disagree with the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A3_3 You are happy living in (OUR COUNTRY)

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   Not applicable (SPONTANEOUS)

6   DK

v62 by v7, Absolute Values (Row Percent), weighted by v8

v62 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

636 (61.7)

595 (58.4)

357 (71.1)

348 (33.8)

168 (33.3)

473 (46.5)

882 (88.0)

685 (68.8)

642 (63.7)

745 (74.3)

628 (61.8)

642 (64.1)

158 (50.2)

672 (67.3)

175 (17.4)

655 (66.9)

394 (39.4)

466 (46.6)

394 (78.3)

544 (54.6)

318 (63.6)

663 (62.8)

446 (45.4)

410 (40.8)

862 (86.2)

587 (55.7)

392 (36.7)

310 (30.1)

353 (34.6)

112 (22.3)

535 (51.9)

246 (48.7)

388 (38.2)

105 (10.5)

260 (26.1)

326 (32.3)

238 (23.7)

336 (33.1)

270 (26.9)

143 (45.4)

273 (27.3)

421 (42.0)

276 (28.2)

511 (51.2)

395 (39.5)

88 (17.5)

343 (34.4)

136 (27.2)

319 (30.2)

428 (43.5)

469 (46.7)

119 (11.9)

414 (39.3)

519 (48.6)

64 (6.2)

58 (5.7)

20 (4.0)

123 (11.9)

63 (12.5)

116 (11.4)

13 (1.3)

38 (3.8)

22 (2.2)

19 (1.9)

44 (4.3)

59 (5.9)

11 (3.5)

44 (4.4)

270 (26.9)

37 (3.8)

71 (7.1)

100 (10.0)

14 (2.8)

72 (7.2)

32 (6.4)

61 (5.8)

83 (8.4)

92 (9.2)

12 (1.2)

43 (4.1)

124 (11.6)

11 (1.1)

12 (1.2)

13 (2.6)

23 (2.2)

27 (5.3)

37 (3.6)

2 (0.2)

13 (1.3)

17 (1.7)

1 (0.1)

8 (0.8)

30 (3.0)

2 (0.6)

10 (1.0)

129 (12.9)

11 (1.1)

16 (1.6)

36 (3.6)

5 (1.0)

36 (3.6)

11 (2.2)

13 (1.2)

25 (2.5)

28 (2.8)

6 (0.6)

6 (0.6)

30 (2.8)

9 (0.9)

1 (0.1)

1 (0.1)

1 (0.2)

3 (0.3)

1 (0.1)

1 (0.1)

1 (0.3)

8 (0.8)

7 (0.7)

3 (0.3)

2 (0.4)

1 (0.1)

3 (0.6)

1 (0.1)

5 (0.5)

1 (0.1)

3 (0.3)

3 (0.3)

M

12

1

6

6

1

3

9

2

6

5

1

7

21

4

5

21

6

17

6

1

2

23

1042

1020

508

1036

506

1020

1002

1005

1010

1003

1022

1007

315

1000

1010

1000

1003

1005

503

1017

500

1062

1000

1010

1001

1055

1091

1030

1019

502

1030

505

1017

1002

996

1008

1003

1016

1002

315

999

1003

979

999

1000

503

996

500

1056

983

1004

1000

1053

1068
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v62 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Sum

N Valid Sum

13937

13937

8333

8333

1705

1705

558

558

55

55

165 24753

24588
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v63 - QA3 LIVING SIT: DIFFICULT MAKE ENDS MEET

Q.A3

Please tell me to what extent you agree or disagree with the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A3_4 You have difficulties paying all your bills at the end of the month

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   Not applicable (SPONTANEOUS)

6   DK

v63 by v7, Absolute Values (Row Percent), weighted by v8

v63 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

104 (10.0)

73 (7.2)

97 (19.4)

89 (8.6)

51 (10.2)

88 (8.8)

43 (4.3)

104 (10.5)

136 (13.7)

47 (4.7)

128 (12.6)

105 (10.5)

20 (6.3)

248 (24.8)

136 (13.6)

126 (12.9)

182 (18.2)

216 (22.0)

24 (4.9)

234 (23.6)

97 (19.6)

92 (8.7)

132 (13.4)

180 (18.2)

34 (3.4)

105 (10.1)

141 (13.2)

250 (24.2)

177 (17.4)

125 (25.0)

201 (19.4)

82 (16.3)

149 (14.9)

86 (8.6)

213 (21.4)

320 (32.1)

136 (13.6)

244 (24.0)

178 (17.8)

69 (21.9)

334 (33.4)

315 (31.4)

248 (25.4)

396 (39.6)

328 (33.5)

49 (9.9)

240 (24.2)

143 (28.9)

143 (13.5)

260 (26.3)

433 (43.7)

87 (8.8)

309 (29.6)

326 (30.6)

244 (23.6)

166 (16.3)

75 (15.0)

317 (30.7)

103 (20.5)

203 (20.3)

109 (10.9)

253 (25.4)

278 (27.9)

252 (25.1)

224 (22.0)

255 (25.5)

146 (46.3)

209 (20.9)

257 (25.6)

287 (29.4)

228 (22.8)

258 (26.3)

62 (12.6)

243 (24.5)

106 (21.4)

193 (18.3)

293 (29.7)

177 (17.9)

58 (5.8)

335 (32.1)

326 (30.6)

397 (38.4)

513 (50.3)

163 (32.5)

366 (35.4)

240 (47.8)

510 (50.9)

712 (71.5)

370 (37.2)

213 (21.4)

544 (54.2)

370 (36.4)

409 (40.9)

74 (23.5)

160 (16.0)

203 (20.3)

256 (26.3)

129 (12.9)

148 (15.1)

276 (56.0)

222 (22.4)

93 (18.8)

589 (55.8)

215 (21.8)

133 (13.4)

759 (76.5)

240 (23.0)

204 (19.1)

40 (3.9)

91 (8.9)

41 (8.2)

61 (5.9)

26 (5.2)

51 (5.1)

46 (4.6)

55 (5.5)

49 (4.9)

24 (2.4)

51 (5.0)

53 (5.3)

6 (1.9)

48 (4.8)

91 (9.1)

58 (5.9)

65 (6.5)

30 (3.1)

82 (16.6)

51 (5.2)

56 (11.3)

39 (3.7)

87 (8.8)

68 (6.9)

54 (5.4)

55 (5.3)

69 (6.5)

M

6

1

8

2

3

20

5

10

13

2

5

6

1

6

26

3

24

10

26

5

6

12

21

9

12

26

1041

1021

509

1036

505

1021

1001

1005

1009

1005

1022

1006

315

1000

1008

1001

1003

1004

503

1016

500

1062

999

1012

1001

1056

1092

1035

1020

501

1034

502

1001

996

995

996

1003

1017

1000

315

999

1002

975

1000

980

493

990

495

1056

987

991

992

1044

1066
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v63 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Sum

N Valid Sum

3032

3032

5841

5841

5657

5657

8508

8508

1447

1447

268 24753

24485
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v64 - QA4 EU NOTION: EUROPE/EU/MEMBERSHIP

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_1 Europe, EU, European institutions, membership

0   Not mentioned

1   Mentioned

v64 by v7, Absolute Values (Row Percent), weighted by v8

v64 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

827 (79.4)

825 (80.9)

410 (80.7)

749 (72.3)

444 (87.9)

923 (90.4)

777 (77.5)

936 (93.1)

774 (76.7)

918 (91.4)

618 (60.5)

914 (90.8)

280 (88.9)

854 (85.4)

838 (83.1)

805 (80.5)

795 (79.3)

902 (89.8)

455 (90.6)

901 (88.7)

499 (99.8)

739 (69.6)

917 (91.7)

676 (66.9)

876 (87.5)

968 (91.8)

761 (69.7)

20381

20381

214 (20.6)

195 (19.1)

98 (19.3)

287 (27.7)

61 (12.1)

98 (9.6)

225 (22.5)

69 (6.9)

235 (23.3)

86 (8.6)

404 (39.5)

93 (9.2)

35 (11.1)

146 (14.6)

171 (16.9)

195 (19.5)

208 (20.7)

102 (10.2)

47 (9.4)

115 (11.3)

1 (0.2)

323 (30.4)

83 (8.3)

335 (33.1)

125 (12.5)

87 (8.2)

331 (30.3)

4369

4369

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v65 - QA4 EU NOTION: BRUSSELS/BELGIUM

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_2 Brussels, capital of Europe, Belgium

0   Not mentioned

1   Mentioned

v65 by v7, Absolute Values (Row Percent), weighted by v8

v65 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

965 (92.7)

987 (96.8)

507 (99.8)

1018 (98.3)

495 (98.0)

986 (96.6)

937 (93.5)

987 (98.2)

1008 (99.9)

990 (98.7)

1004 (98.2)

972 (96.5)

298 (94.6)

994 (99.4)

1003 (99.4)

970 (97.0)

998 (99.5)

1000 (99.6)

498 (99.2)

1009 (99.3)

497 (99.4)

987 (92.9)

991 (99.1)

1008 (99.7)

891 (89.0)

1029 (97.4)

1058 (96.9)

24087

24087

76 (7.3)

33 (3.2)

1 (0.2)

18 (1.7)

10 (2.0)

35 (3.4)

65 (6.5)

18 (1.8)

1 (0.1)

13 (1.3)

18 (1.8)

35 (3.5)

17 (5.4)

6 (0.6)

6 (0.6)

30 (3.0)

5 (0.5)

4 (0.4)

4 (0.8)

7 (0.7)

3 (0.6)

75 (7.1)

9 (0.9)

3 (0.3)

110 (11.0)

27 (2.6)

34 (3.1)

663

663

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750
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v66 - QA4 EU NOTION: FEEL EUROPEAN/CITIZENSHIP

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_3 Feeling to be European, European citizenship

0   Not mentioned

1   Mentioned

v66 by v7, Absolute Values (Row Percent), weighted by v8

v66 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1028 (98.8)

1018 (99.8)

501 (98.6)

1035 (99.9)

505 (100.0)

1019 (99.8)

994 (99.2)

1002 (99.7)

997 (98.8)

1002 (99.9)

1021 (99.9)

1007 (100.0)

311 (98.7)

993 (99.3)

999 (99.0)

991 (99.1)

1003 (100.0)

1000 (99.6)

501 (99.8)

1012 (99.6)

498 (99.6)

1050 (98.9)

997 (99.7)

1009 (99.8)

990 (98.9)

1051 (99.6)

1091 (99.9)

24625

24625

13 (1.2)

2 (0.2)

7 (1.4)

1 (0.1)

2 (0.2)

8 (0.8)

3 (0.3)

12 (1.2)

1 (0.1)

1 (0.1)

4 (1.3)

7 (0.7)

10 (1.0)

9 (0.9)

4 (0.4)

1 (0.2)

4 (0.4)

2 (0.4)

12 (1.1)

3 (0.3)

2 (0.2)

11 (1.1)

4 (0.4)

1 (0.1)

124

124

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v67 - QA4 EU NOTION: EUROPEAN SYMBOLS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_4 European symbols (flag, 12 stars, anthem, blue, etc.)

0   Not mentioned

1   Mentioned

v67 by v7, Absolute Values (Row Percent), weighted by v8

v67 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1020 (98.0)

1007 (98.7)

503 (99.0)

1019 (98.4)

497 (98.4)

1019 (99.8)

993 (99.1)

985 (98.0)

1007 (99.8)

985 (98.2)

1005 (98.3)

997 (99.0)

309 (98.1)

995 (99.5)

1007 (99.8)

985 (98.5)

971 (96.8)

995 (99.1)

501 (99.8)

989 (97.3)

489 (97.8)

1054 (99.2)

986 (98.6)

1009 (99.8)

979 (97.8)

1030 (97.6)

1039 (95.1)

24375

24375

21 (2.0)

13 (1.3)

5 (1.0)

17 (1.6)

8 (1.6)

2 (0.2)

9 (0.9)

20 (2.0)

2 (0.2)

18 (1.8)

17 (1.7)

10 (1.0)

6 (1.9)

5 (0.5)

2 (0.2)

15 (1.5)

32 (3.2)

9 (0.9)

1 (0.2)

27 (2.7)

11 (2.2)

8 (0.8)

14 (1.4)

2 (0.2)

22 (2.2)

25 (2.4)

53 (4.9)

374

374

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v68 - QA4 EU NOTION: POLITICS/DEMOCRACY

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_5 Politics, international \ national politics, democracy

0   Not mentioned

1   Mentioned

v68 by v7, Absolute Values (Row Percent), weighted by v8

v68 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

957 (91.9)

953 (93.4)

493 (97.0)

960 (92.7)

489 (96.8)

1007 (98.6)

931 (92.9)

998 (99.3)

981 (97.2)

973 (96.9)

996 (97.5)

942 (93.5)

292 (92.7)

925 (92.5)

1000 (99.1)

937 (93.7)

975 (97.2)

995 (99.1)

494 (98.4)

1002 (98.6)

485 (97.0)

994 (93.6)

979 (97.9)

984 (97.3)

956 (95.5)

1000 (94.8)

1042 (95.4)

23740

23740

84 (8.1)

67 (6.6)

15 (3.0)

76 (7.3)

16 (3.2)

14 (1.4)

71 (7.1)

7 (0.7)

28 (2.8)

31 (3.1)

26 (2.5)

65 (6.5)

23 (7.3)

75 (7.5)

9 (0.9)

63 (6.3)

28 (2.8)

9 (0.9)

8 (1.6)

14 (1.4)

15 (3.0)

68 (6.4)

21 (2.1)

27 (2.7)

45 (4.5)

55 (5.2)

50 (4.6)

1010

1010

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v69 - QA4 EU NOTION: COOPERATION/UNITY

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_6 Cooperation, unity, equality, common decisions and rules, legislation

0   Not mentioned

1   Mentioned

v69 by v7, Absolute Values (Row Percent), weighted by v8

v69 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

917 (88.0)

714 (70.0)

460 (90.6)

990 (95.6)

389 (77.0)

764 (74.8)

722 (72.1)

980 (97.5)

714 (70.8)

793 (79.0)

873 (85.4)

781 (77.6)

232 (73.7)

757 (75.7)

978 (96.9)

776 (77.6)

735 (73.3)

980 (97.6)

415 (82.7)

978 (96.3)

360 (72.0)

664 (62.5)

809 (80.9)

840 (83.1)

767 (76.6)

779 (73.8)

986 (90.3)

20153

20153

125 (12.0)

306 (30.0)

48 (9.4)

46 (4.4)

116 (23.0)

257 (25.2)

280 (27.9)

25 (2.5)

295 (29.2)

211 (21.0)

149 (14.6)

226 (22.4)

83 (26.3)

243 (24.3)

31 (3.1)

224 (22.4)

268 (26.7)

24 (2.4)

87 (17.3)

38 (3.7)

140 (28.0)

398 (37.5)

191 (19.1)

171 (16.9)

234 (23.4)

276 (26.2)

106 (9.7)

4598

4598

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751
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v70 - QA4 EU NOTION: STRONGER/PEACE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_7 Stronger in the world, guarantee of peace, more protection, feeling of security

0   Not mentioned

1   Mentioned

v70 by v7, Absolute Values (Row Percent), weighted by v8

v70 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

987 (94.8)

950 (93.1)

471 (92.7)

1008 (97.3)

471 (93.3)

964 (94.4)

975 (97.3)

974 (96.9)

985 (97.6)

984 (98.0)

935 (91.5)

997 (99.0)

313 (99.4)

890 (89.0)

994 (98.5)

969 (96.9)

939 (93.6)

987 (98.3)

454 (90.4)

985 (96.9)

494 (98.8)

1020 (96.0)

990 (99.0)

999 (98.8)

940 (93.9)

993 (94.1)

1048 (96.0)

23716

23716

54 (5.2)

70 (6.9)

37 (7.3)

28 (2.7)

34 (6.7)

57 (5.6)

27 (2.7)

31 (3.1)

24 (2.4)

20 (2.0)

87 (8.5)

10 (1.0)

2 (0.6)

110 (11.0)

15 (1.5)

31 (3.1)

64 (6.4)

17 (1.7)

48 (9.6)

31 (3.1)

6 (1.2)

42 (4.0)

10 (1.0)

12 (1.2)

61 (6.1)

62 (5.9)

44 (4.0)

1034

1034

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v71 - QA4 EU NOTION: GOOD IDEA/PROGRESS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_8 Good idea, progress, evolution, better future, better life

0   Not mentioned

1   Mentioned

v71 by v7, Absolute Values (Row Percent), weighted by v8

v71 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1003 (96.3)

965 (94.6)

422 (83.1)

947 (91.4)

484 (95.8)

973 (95.3)

948 (94.6)

942 (93.7)

905 (89.7)

962 (95.9)

955 (93.4)

966 (95.9)

301 (95.6)

904 (90.4)

863 (85.5)

954 (95.4)

942 (93.9)

804 (80.1)

454 (90.4)

881 (86.7)

480 (96.0)

961 (90.5)

767 (76.7)

950 (94.0)

940 (93.9)

924 (87.6)

931 (85.3)

22528

22528

38 (3.7)

55 (5.4)

86 (16.9)

89 (8.6)

21 (4.2)

48 (4.7)

54 (5.4)

63 (6.3)

104 (10.3)

41 (4.1)

67 (6.6)

41 (4.1)

14 (4.4)

96 (9.6)

146 (14.5)

46 (4.6)

61 (6.1)

200 (19.9)

48 (9.6)

135 (13.3)

20 (4.0)

101 (9.5)

233 (23.3)

61 (6.0)

61 (6.1)

131 (12.4)

161 (14.7)

2221

2221

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v72 - QA4 EU NOTION: SOLVE NATIONAL PROBLEMS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_9 Solve national issues \ problems, improve national situation

0   Not mentioned

1   Mentioned

v72 by v7, Absolute Values (Row Percent), weighted by v8

v72 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1018 (99.8)

472 (92.9)

1026 (99.0)

505 (100.0)

1021 (100.0)

1001 (99.9)

994 (98.9)

1009 (100.0)

994 (99.0)

1021 (99.9)

1007 (100.0)

315 (100.0)

995 (99.5)

1009 (100.0)

975 (97.5)

996 (99.3)

1004 (100.0)

501 (99.8)

1013 (99.7)

496 (99.2)

1062 (100.0)

966 (96.6)

990 (97.9)

1000 (99.9)

1051 (99.6)

1082 (99.1)

24559

24559

5 (0.5)

2 (0.2)

36 (7.1)

10 (1.0)

1 (0.1)

11 (1.1)

10 (1.0)

1 (0.1)

5 (0.5)

25 (2.5)

7 (0.7)

1 (0.2)

3 (0.3)

4 (0.8)

34 (3.4)

21 (2.1)

1 (0.1)

4 (0.4)

10 (0.9)

191

191

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v73 - QA4 EU NOTION: SINGLE CURRENCY

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_10 Euro, one single currency

0   Not mentioned

1   Mentioned

v73 by v7, Absolute Values (Row Percent), weighted by v8

v73 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

627 (60.2)

858 (84.1)

478 (94.1)

873 (84.3)

331 (65.5)

785 (76.9)

964 (96.2)

896 (89.2)

966 (95.7)

910 (90.7)

890 (87.1)

947 (94.0)

298 (94.6)

778 (77.8)

979 (97.0)

836 (83.6)

731 (72.9)

899 (89.5)

432 (86.1)

968 (95.3)

485 (97.0)

892 (84.0)

959 (95.9)

914 (90.4)

922 (92.1)

728 (68.9)

896 (82.1)

21242

21242

414 (39.8)

162 (15.9)

30 (5.9)

163 (15.7)

174 (34.5)

236 (23.1)

38 (3.8)

109 (10.8)

43 (4.3)

93 (9.3)

132 (12.9)

60 (6.0)

17 (5.4)

222 (22.2)

30 (3.0)

164 (16.4)

272 (27.1)

105 (10.5)

70 (13.9)

48 (4.7)

15 (3.0)

170 (16.0)

41 (4.1)

97 (9.6)

79 (7.9)

328 (31.1)

196 (17.9)

3508

3508

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750
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v74 - QA4 EU NOTION: COM MARKET/GLOBALISATION

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_11 Common Market, trade agreements, economy, globalisation, business opportunitites

0   Not mentioned

1   Mentioned

v74 by v7, Absolute Values (Row Percent), weighted by v8

v74 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

920 (88.4)

938 (92.0)

484 (95.3)

995 (96.0)

432 (85.5)

888 (87.0)

884 (88.2)

988 (98.4)

931 (92.3)

947 (94.3)

919 (89.9)

940 (93.3)

299 (94.9)

872 (87.2)

970 (96.1)

922 (92.2)

872 (86.9)

968 (96.4)

472 (94.0)

1001 (98.5)

391 (78.2)

964 (90.8)

962 (96.2)

966 (95.5)

932 (93.1)

990 (93.8)

1034 (94.7)

22881

22881

121 (11.6)

82 (8.0)

24 (4.7)

41 (4.0)

73 (14.5)

133 (13.0)

118 (11.8)

16 (1.6)

78 (7.7)

57 (5.7)

103 (10.1)

67 (6.7)

16 (5.1)

128 (12.8)

39 (3.9)

78 (7.8)

131 (13.1)

36 (3.6)

30 (6.0)

15 (1.5)

109 (21.8)

98 (9.2)

38 (3.8)

45 (4.5)

69 (6.9)

65 (6.2)

58 (5.3)

1868

1868

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v75 - QA4 EU NOTION: COMPET PRICES/PRODUCTS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_12 More competitive prices and products, life is cheaper

0   Not mentioned

1   Mentioned

v75 by v7, Absolute Values (Row Percent), weighted by v8

v75 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1035 (99.4)

1014 (99.4)

503 (99.0)

1020 (98.5)

499 (98.8)

1018 (99.7)

1002 (100.0)

1002 (99.7)

1005 (99.6)

1000 (99.6)

1019 (99.7)

1007 (100.0)

315 (100.0)

999 (99.9)

1006 (99.7)

983 (98.3)

1000 (99.7)

987 (98.3)

502 (100.0)

1003 (98.7)

491 (98.2)

1062 (100.0)

994 (99.4)

1009 (99.8)

992 (99.1)

1052 (99.7)

1055 (96.6)

24574

24574

6 (0.6)

6 (0.6)

5 (1.0)

16 (1.5)

6 (1.2)

3 (0.3)

3 (0.3)

4 (0.4)

4 (0.4)

3 (0.3)

1 (0.1)

3 (0.3)

17 (1.7)

3 (0.3)

17 (1.7)

13 (1.3)

9 (1.8)

6 (0.6)

2 (0.2)

9 (0.9)

3 (0.3)

37 (3.4)

176

176

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v76 - QA4 EU NOTION: UNEMPLOYMENT DECREASE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_13 Unemployment decrease, good for the labour market

0   Not mentioned

1   Mentioned

v76 by v7, Absolute Values (Row Percent), weighted by v8

v76 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1002 (98.2)

506 (99.6)

1021 (98.6)

505 (100.0)

1019 (99.8)

1000 (99.8)

1002 (99.7)

1007 (99.8)

1004 (100.0)

995 (97.4)

1003 (99.6)

315 (100.0)

991 (99.1)

995 (98.6)

989 (98.9)

998 (99.5)

994 (99.0)

501 (99.8)

1014 (99.8)

500 (100.0)

1062 (100.0)

954 (95.4)

1010 (99.9)

999 (99.8)

1025 (97.2)

990 (90.7)

24437

24437

5 (0.5)

18 (1.8)

2 (0.4)

15 (1.4)

0 (0.0)

2 (0.2)

2 (0.2)

3 (0.3)

2 (0.2)

27 (2.6)

4 (0.4)

9 (0.9)

14 (1.4)

11 (1.1)

5 (0.5)

10 (1.0)

1 (0.2)

2 (0.2)

46 (4.6)

1 (0.1)

2 (0.2)

30 (2.8)

102 (9.3)

313

313

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v77 - QA4 EU NOTION: SUBSIDIES

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_14 Subsidies (agriculture, industry, etc.)

0   Not mentioned

1   Mentioned

v77 by v7, Absolute Values (Row Percent), weighted by v8

v77 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1020 (98.0)

1013 (99.3)

508 (100.0)

1022 (98.6)

498 (98.6)

1006 (98.5)

978 (97.6)

993 (98.8)

1001 (99.2)

990 (98.7)

1014 (99.2)

1004 (99.7)

315 (100.0)

949 (94.9)

1000 (99.1)

952 (95.2)

1003 (100.0)

1002 (99.8)

501 (99.8)

981 (96.6)

500 (100.0)

1054 (99.2)

964 (96.4)

1002 (99.1)

970 (96.9)

1054 (99.9)

1087 (99.5)

24381

24381

21 (2.0)

7 (0.7)

14 (1.4)

7 (1.4)

15 (1.5)

24 (2.4)

12 (1.2)

8 (0.8)

13 (1.3)

8 (0.8)

3 (0.3)

51 (5.1)

9 (0.9)

48 (4.8)

2 (0.2)

1 (0.2)

35 (3.4)

8 (0.8)

36 (3.6)

9 (0.9)

31 (3.1)

1 (0.1)

5 (0.5)

368

368

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v78 - QA4 EU NOTION: WORK/STUDY/TRAVEL ABROAD

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_15 Holidays, tourism, easy to work, study and travel across EU, no more border, freedom of movement

0   Not mentioned

1   Mentioned

v78 by v7, Absolute Values (Row Percent), weighted by v8

v78 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

820 (78.7)

919 (90.1)

470 (92.5)

814 (78.6)

404 (80.0)

840 (82.3)

981 (97.9)

824 (82.0)

982 (97.3)

955 (95.2)

933 (91.3)

973 (96.6)

308 (97.8)

917 (91.7)

920 (91.2)

901 (90.1)

891 (88.8)

788 (78.5)

454 (90.4)

838 (82.5)

457 (91.4)

971 (91.4)

846 (84.6)

966 (95.5)

933 (93.2)

932 (88.3)

711 (65.1)

21748

21748

222 (21.3)

101 (9.9)

38 (7.5)

222 (21.4)

101 (20.0)

181 (17.7)

21 (2.1)

181 (18.0)

27 (2.7)

48 (4.8)

89 (8.7)

34 (3.4)

7 (2.2)

83 (8.3)

89 (8.8)

99 (9.9)

112 (11.2)

216 (21.5)

48 (9.6)

178 (17.5)

43 (8.6)

91 (8.6)

154 (15.4)

45 (4.5)

68 (6.8)

123 (11.7)

381 (34.9)

3002

3002

1042

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1042

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v79 - QA4 EU NOTION: ENLARGEMENT A GOOD THING

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_16 Enlargement is a good thing

0   Not mentioned

1   Mentioned

v79 by v7, Absolute Values (Row Percent), weighted by v8

v79 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

917 (88.1)

1019 (99.9)

508 (100.0)

1035 (99.9)

505 (100.0)

1017 (99.6)

998 (99.6)

1005 (100.0)

1005 (99.6)

999 (99.5)

1016 (99.4)

1007 (100.0)

315 (100.0)

999 (99.9)

1006 (99.7)

997 (99.7)

1000 (99.7)

994 (99.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1061 (99.9)

1000 (100.0)

990 (97.9)

993 (99.2)

1055 (100.0)

1092 (100.0)

24551

24551

124 (11.9)

1 (0.1)

1 (0.1)

4 (0.4)

4 (0.4)

4 (0.4)

5 (0.5)

6 (0.6)

1 (0.1)

3 (0.3)

3 (0.3)

3 (0.3)

10 (1.0)

1 (0.1)

21 (2.1)

8 (0.8)

199

199

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v80 - QA4 EU NOTION: DIFFERENT CULTURES/NAT

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_17 Different cultures, nationalities

0   Not mentioned

1   Mentioned

v80 by v7, Absolute Values (Row Percent), weighted by v8

v80 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

995 (95.6)

987 (96.8)

493 (97.0)

1033 (99.7)

499 (98.8)

1009 (98.8)

987 (98.5)

1000 (99.5)

990 (98.1)

995 (99.2)

990 (96.9)

995 (98.8)

313 (99.4)

996 (99.6)

1004 (99.5)

984 (98.4)

968 (96.5)

1002 (99.8)

490 (97.6)

1010 (99.4)

493 (98.6)

1025 (96.5)

996 (99.6)

1005 (99.4)

993 (99.2)

1022 (96.9)

1064 (97.4)

24338

24338

46 (4.4)

33 (3.2)

15 (3.0)

3 (0.3)

6 (1.2)

12 (1.2)

15 (1.5)

5 (0.5)

19 (1.9)

8 (0.8)

32 (3.1)

12 (1.2)

2 (0.6)

4 (0.4)

5 (0.5)

16 (1.6)

35 (3.5)

2 (0.2)

12 (2.4)

6 (0.6)

7 (1.4)

37 (3.5)

4 (0.4)

6 (0.6)

8 (0.8)

33 (3.1)

28 (2.6)

411

411

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v81 - QA4 EU NOTION: COUNTRIES KEEP IDENTITY

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_18 Every country keeps its identity

0   Not mentioned

1   Mentioned

v81 by v7, Absolute Values (Row Percent), weighted by v8

v81 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1037 (99.6)

1016 (99.6)

508 (100.0)

1034 (99.8)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

996 (99.6)

1009 (100.0)

1000 (100.0)

1002 (99.9)

1003 (99.9)

501 (99.8)

1016 (100.0)

499 (99.8)

1060 (99.8)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

24730

24730

4 (0.4)

4 (0.4)

2 (0.2)

4 (0.4)

1 (0.1)

1 (0.1)

1 (0.2)

1 (0.2)

2 (0.2)

20

20

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v82 - QA4 EU NOTION: HUMAN RIGHTS PROTECTION

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_19 Human rights protection

0   Not mentioned

1   Mentioned

v82 by v7, Absolute Values (Row Percent), weighted by v8

v82 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1039 (99.8)

1017 (99.7)

498 (98.0)

1036 (100.0)

504 (99.8)

1018 (99.7)

1001 (99.9)

1004 (99.9)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1004 (99.7)

313 (99.4)

996 (99.6)

1009 (100.0)

988 (98.8)

999 (99.6)

1004 (100.0)

502 (100.0)

1016 (100.0)

497 (99.4)

1062 (100.0)

999 (99.9)

1011 (100.0)

1001 (100.0)

1054 (99.9)

1088 (99.6)

24695

24695

2 (0.2)

3 (0.3)

10 (2.0)

1 (0.2)

3 (0.3)

1 (0.1)

1 (0.1)

3 (0.3)

2 (0.6)

4 (0.4)

12 (1.2)

4 (0.4)

3 (0.6)

1 (0.1)

1 (0.1)

4 (0.4)

55

55

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v83 - QA4 EU NOTION: FREEDOM/HAPPINESS/HOPE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_20 Freedom, happiness, hope

0   Not mentioned

1   Mentioned

v83 by v7, Absolute Values (Row Percent), weighted by v8

v83 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1024 (98.4)

1010 (99.0)

500 (98.4)

1020 (98.5)

502 (99.4)

1017 (99.6)

1001 (99.9)

973 (96.8)

1001 (99.2)

1002 (99.8)

1011 (98.9)

1004 (99.7)

315 (100.0)

989 (98.9)

989 (98.0)

996 (99.6)

985 (98.2)

974 (97.0)

500 (99.6)

1012 (99.6)

499 (99.8)

1057 (99.5)

971 (97.1)

994 (98.3)

987 (98.6)

1041 (98.7)

1045 (95.7)

24419

24419

17 (1.6)

10 (1.0)

8 (1.6)

16 (1.5)

3 (0.6)

4 (0.4)

1 (0.1)

32 (3.2)

8 (0.8)

2 (0.2)

11 (1.1)

3 (0.3)

11 (1.1)

20 (2.0)

4 (0.4)

18 (1.8)

30 (3.0)

2 (0.4)

4 (0.4)

1 (0.2)

5 (0.5)

29 (2.9)

17 (1.7)

14 (1.4)

14 (1.3)

47 (4.3)

331

331

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v84 - QA4 EU NOTION: BETTER PENSION CONDITIONS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_21 Better pension conditions

0   Not mentioned

1   Mentioned

v84 by v7, Absolute Values (Row Percent), weighted by v8

v84 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1040 (99.9)

1020 (100.0)

506 (99.6)

1036 (100.0)

505 (100.0)

1021 (100.0)

1002 (100.0)

1004 (99.9)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

314 (99.7)

999 (99.9)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1002 (99.8)

502 (100.0)

1014 (99.8)

500 (100.0)

1062 (100.0)

1000 (100.0)

1010 (99.9)

1001 (100.0)

1054 (99.8)

1090 (99.8)

24736

24736

1 (0.1)

2 (0.4)

1 (0.1)

1 (0.3)

1 (0.1)

2 (0.2)

2 (0.2)

1 (0.1)

2 (0.2)

2 (0.2)

15

15

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751
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v85 - QA4 EU NOTION: DECISIONS DIFF/TOO LARGE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_22 Decisions difficult to take, too many countries, too large

0   Not mentioned

1   Mentioned

v85 by v7, Absolute Values (Row Percent), weighted by v8

v85 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1014 (97.4)

988 (96.9)

507 (99.8)

1019 (98.4)

467 (92.5)

956 (93.6)

958 (95.6)

1005 (100.0)

1009 (100.0)

985 (98.2)

951 (93.1)

997 (99.0)

312 (99.0)

996 (99.6)

1007 (99.8)

1000 (100.0)

993 (99.0)

1003 (99.9)

484 (96.4)

1016 (100.0)

499 (99.8)

984 (92.7)

998 (99.8)

1010 (99.9)

958 (95.7)

1054 (99.9)

1074 (98.4)

24244

24244

27 (2.6)

32 (3.1)

1 (0.2)

17 (1.6)

38 (7.5)

65 (6.4)

44 (4.4)

18 (1.8)

71 (6.9)

10 (1.0)

3 (1.0)

4 (0.4)

2 (0.2)

10 (1.0)

1 (0.1)

18 (3.6)

1 (0.2)

78 (7.3)

2 (0.2)

1 (0.1)

43 (4.3)

1 (0.1)

18 (1.6)

505

505

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v86 - QA4 EU NOTION: GAP BETWEEN COUNTRIES

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_23 Leaded by a few big countries, gap between countries

0   Not mentioned

1   Mentioned

v86 by v7, Absolute Values (Row Percent), weighted by v8

v86 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1026 (98.6)

1019 (99.9)

502 (98.8)

1018 (98.3)

505 (100.0)

1021 (100.0)

999 (99.7)

1003 (99.8)

1007 (99.8)

996 (99.2)

1000 (97.8)

982 (97.5)

314 (99.7)

935 (93.5)

1007 (99.8)

993 (99.3)

992 (98.9)

1002 (99.8)

499 (99.4)

1015 (99.9)

500 (100.0)

1051 (99.0)

980 (98.0)

996 (98.5)

965 (96.4)

1036 (98.2)

1074 (98.4)

24437

24437

15 (1.4)

1 (0.1)

6 (1.2)

18 (1.7)

3 (0.3)

2 (0.2)

2 (0.2)

8 (0.8)

22 (2.2)

25 (2.5)

1 (0.3)

65 (6.5)

2 (0.2)

7 (0.7)

11 (1.1)

2 (0.2)

3 (0.6)

1 (0.1)

11 (1.0)

20 (2.0)

15 (1.5)

36 (3.6)

19 (1.8)

18 (1.6)

313

313

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004
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1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v87 - QA4 EU NOTION: BAD IDEA/REGRESSION

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_24 Bad idea, is opposed to the idea of a EU, regression

0   Not mentioned

1   Mentioned

v87 by v7, Absolute Values (Row Percent), weighted by v8

v87 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1019 (97.9)

955 (93.6)

450 (88.6)

1034 (99.8)

473 (93.7)

958 (93.8)

952 (95.0)

976 (97.1)

1002 (99.3)

915 (91.1)

953 (93.2)

922 (91.6)

300 (95.2)

989 (98.9)

1006 (99.7)

992 (99.2)

952 (94.9)

995 (99.1)

474 (94.4)

992 (97.6)

430 (86.0)

1004 (94.5)

954 (95.4)

981 (97.0)

932 (93.1)

952 (90.2)

1092 (100.0)

23654

23654

22 (2.1)

65 (6.4)

58 (11.4)

2 (0.2)

32 (6.3)

63 (6.2)

50 (5.0)

29 (2.9)

7 (0.7)

89 (8.9)

69 (6.8)

85 (8.4)

15 (4.8)

11 (1.1)

3 (0.3)

8 (0.8)

51 (5.1)

9 (0.9)

28 (5.6)

24 (2.4)

70 (14.0)

58 (5.5)

46 (4.6)

30 (3.0)

69 (6.9)

103 (9.8)

1096

1096

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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508
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505
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v88 - QA4 EU NOTION: LOST OF INDEPEND/IDENTITY

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_25 Lost of independence, lost of national and \ or cultural identity, too much influence

0   Not mentioned

1   Mentioned

v88 by v7, Absolute Values (Row Percent), weighted by v8

v88 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

995 (95.6)

1014 (99.4)

505 (99.4)

973 (93.9)

473 (93.7)

942 (92.3)

956 (95.4)

986 (98.2)

1006 (99.7)

938 (93.4)

989 (96.8)

967 (96.0)

314 (99.7)

974 (97.4)

1005 (99.6)

974 (97.4)

1000 (99.7)

978 (97.4)

500 (99.6)

985 (96.9)

496 (99.2)

974 (91.7)

985 (98.5)

992 (98.1)

969 (96.8)

1049 (99.4)

1075 (98.4)

24014

24014

46 (4.4)

6 (0.6)

3 (0.6)

63 (6.1)

32 (6.3)

79 (7.7)

46 (4.6)

18 (1.8)

3 (0.3)

66 (6.6)

33 (3.2)

40 (4.0)

1 (0.3)

26 (2.6)

4 (0.4)

26 (2.6)

3 (0.3)

26 (2.6)

2 (0.4)

31 (3.1)

4 (0.8)

88 (8.3)

15 (1.5)

19 (1.9)

32 (3.2)

6 (0.6)

17 (1.6)

735

735

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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508

1036
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1002
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1009
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v89 - QA4 EU NOTION: NO INTEREST/UNDERSTANDING

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_26 Not interested in European Union, do not understand what is European Union

0   Not mentioned

1   Mentioned

v89 by v7, Absolute Values (Row Percent), weighted by v8

v89 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1021 (98.1)

951 (93.2)

491 (96.7)

1009 (97.4)

504 (99.8)

1013 (99.2)

982 (98.0)

998 (99.3)

924 (91.6)

981 (97.8)

1022 (100.0)

950 (94.3)

297 (94.3)

993 (99.3)

981 (97.2)

991 (99.1)

997 (99.4)

1001 (99.7)

501 (99.8)

1014 (99.8)

495 (99.0)

997 (93.9)

991 (99.1)

1010 (99.9)

983 (98.2)

1046 (99.1)

1084 (99.3)

24227

24227

20 (1.9)

69 (6.8)

17 (3.3)

27 (2.6)

1 (0.2)

8 (0.8)

20 (2.0)

7 (0.7)

85 (8.4)

22 (2.2)

57 (5.7)

18 (5.7)

7 (0.7)

28 (2.8)

9 (0.9)

6 (0.6)

3 (0.3)

1 (0.2)

2 (0.2)

5 (1.0)

65 (6.1)

9 (0.9)

1 (0.1)

18 (1.8)

9 (0.9)

8 (0.7)

522

522

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007
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1000

1009

1000
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1004

502

1016

500

1062

1000

1011

1001

1055
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v90 - QA4 EU NOTION: USELESS/REGRET/DISAPPOINT

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_27 Useless, regret being part of EU, disappointed, doubtful, feared, do not change anything

0   Not mentioned

1   Mentioned

v90 by v7, Absolute Values (Row Percent), weighted by v8

v90 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

874 (84.0)

990 (97.1)

482 (94.9)

905 (87.4)

475 (94.1)

980 (96.0)

968 (96.6)

939 (93.5)

992 (98.3)

866 (86.3)

912 (89.2)

985 (97.8)

314 (99.7)

981 (98.1)

830 (82.3)

987 (98.7)

995 (99.2)

854 (85.1)

486 (96.8)

838 (82.5)

481 (96.2)

992 (93.4)

928 (92.8)

952 (94.2)

941 (94.0)

981 (93.0)

995 (91.1)

22923

22923

167 (16.0)

30 (2.9)

26 (5.1)

131 (12.6)

30 (5.9)

41 (4.0)

34 (3.4)

65 (6.5)

17 (1.7)

138 (13.7)

110 (10.8)

22 (2.2)

1 (0.3)

19 (1.9)

179 (17.7)

13 (1.3)

8 (0.8)

150 (14.9)

16 (3.2)

178 (17.5)

19 (3.8)

70 (6.6)

72 (7.2)

59 (5.8)

60 (6.0)

74 (7.0)

97 (8.9)

1826

1826

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v91 - QA4 EU NOTION: UNEMPLOYMENT RAISE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_28 Unemployment raise, a lot of foreign workers, relocation

0   Not mentioned

1   Mentioned

v91 by v7, Absolute Values (Row Percent), weighted by v8

v91 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

902 (86.6)

979 (96.0)

481 (94.7)

1023 (98.7)

450 (89.1)

967 (94.7)

1002 (100.0)

999 (99.4)

1008 (99.9)

1002 (99.8)

987 (96.6)

1002 (99.5)

314 (99.7)

912 (91.2)

997 (98.8)

930 (93.0)

995 (99.2)

1003 (99.9)

492 (98.0)

983 (96.8)

464 (92.8)

1051 (99.0)

994 (99.4)

983 (97.2)

1000 (99.9)

1044 (99.0)

1072 (98.2)

24036

24036

139 (13.4)

41 (4.0)

27 (5.3)

13 (1.3)

55 (10.9)

54 (5.3)

6 (0.6)

1 (0.1)

2 (0.2)

35 (3.4)

5 (0.5)

1 (0.3)

88 (8.8)

12 (1.2)

70 (7.0)

8 (0.8)

1 (0.1)

10 (2.0)

33 (3.2)

36 (7.2)

11 (1.0)

6 (0.6)

28 (2.8)

1 (0.1)

11 (1.0)

20 (1.8)

714

714

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022
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315

1000

1009

1000

1003

1004

502

1016

500

1062

1000
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1001

1055

1092
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v92 - QA4 EU NOTION: PRICES INCREASE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_29 Prices increase, too much competition, higher costs of living, more taxes

0   Not mentioned

1   Mentioned

v92 by v7, Absolute Values (Row Percent), weighted by v8

v92 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

856 (82.2)

977 (95.8)

400 (78.7)

987 (95.3)

489 (96.8)

972 (95.2)

1000 (99.8)

960 (95.5)

992 (98.3)

964 (96.0)

982 (96.1)

978 (97.1)

307 (97.5)

827 (82.7)

999 (99.0)

974 (97.4)

922 (91.9)

948 (94.4)

489 (97.4)

889 (87.5)

453 (90.6)

1038 (97.7)

948 (94.8)

946 (93.6)

981 (98.0)

979 (92.8)

1024 (93.8)

23281

23281

185 (17.8)

43 (4.2)

108 (21.3)

49 (4.7)

16 (3.2)

49 (4.8)

2 (0.2)

45 (4.5)

17 (1.7)

40 (4.0)

40 (3.9)

29 (2.9)

8 (2.5)

173 (17.3)

10 (1.0)

26 (2.6)

81 (8.1)

56 (5.6)

13 (2.6)

127 (12.5)

47 (9.4)

24 (2.3)

52 (5.2)

65 (6.4)

20 (2.0)

76 (7.2)

68 (6.2)

1469

1469

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v93 - QA4 EU NOTION: ENLARGEMENT A BAD THING

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_30 Enlargement is a bad thing, too many strangers

0   Not mentioned

1   Mentioned

v93 by v7, Absolute Values (Row Percent), weighted by v8

v93 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

959 (92.1)

984 (96.5)

503 (99.0)

1036 (100.0)

462 (91.5)

948 (92.9)

1001 (99.9)

1005 (100.0)

1004 (99.5)

997 (99.3)

986 (96.5)

1005 (99.8)

314 (99.7)

997 (99.7)

1006 (99.7)

997 (99.7)

995 (99.2)

1000 (99.6)

488 (97.2)

1015 (99.9)

500 (100.0)

1052 (99.1)

1000 (100.0)

1009 (99.8)

997 (99.6)

1054 (99.9)

1092 (100.0)

24406

24406

82 (7.9)

36 (3.5)

5 (1.0)

43 (8.5)

73 (7.1)

1 (0.1)

5 (0.5)

7 (0.7)

36 (3.5)

2 (0.2)

1 (0.3)

3 (0.3)

3 (0.3)

3 (0.3)

8 (0.8)

4 (0.4)

14 (2.8)

1 (0.1)

10 (0.9)

2 (0.2)

4 (0.4)

1 (0.1)

344

344

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v94 - QA4 EU NOTION: WASTE OF TIME/MONEY

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_31 Waste of time, waste of money, bureaucracy, heavy administration

0   Not mentioned

1   Mentioned

v94 by v7, Absolute Values (Row Percent), weighted by v8

v94 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

872 (83.8)

983 (96.4)

506 (99.6)

1007 (97.2)

448 (88.7)

845 (82.8)

874 (87.2)

979 (97.4)

997 (98.8)

896 (89.2)

991 (97.0)

891 (88.5)

302 (95.9)

989 (98.9)

1002 (99.3)

945 (94.5)

1000 (99.7)

999 (99.5)

486 (96.8)

968 (95.3)

499 (99.8)

905 (85.2)

970 (97.0)

1008 (99.7)

794 (79.3)

1030 (97.6)

1088 (99.6)

23274

23274

169 (16.2)

37 (3.6)

2 (0.4)

29 (2.8)

57 (11.3)

176 (17.2)

128 (12.8)

26 (2.6)

12 (1.2)

108 (10.8)

31 (3.0)

116 (11.5)

13 (4.1)

11 (1.1)

7 (0.7)

55 (5.5)

3 (0.3)

5 (0.5)

16 (3.2)

48 (4.7)

1 (0.2)

157 (14.8)

30 (3.0)

3 (0.3)

207 (20.7)

25 (2.4)

4 (0.4)

1476

1476

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001
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v95 - QA4 EU NOTION: LACK OF INFORMATION

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_32 Lack of information (about institutions, Euro, etc.)

0   Not mentioned

1   Mentioned

v95 by v7, Absolute Values (Row Percent), weighted by v8

v95 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1032 (99.1)

1013 (99.3)

507 (99.8)

1033 (99.7)

505 (100.0)

1021 (100.0)

1002 (100.0)

1000 (99.5)

1004 (99.5)

1002 (99.9)

1021 (99.9)

1003 (99.6)

315 (100.0)

998 (99.8)

997 (98.8)

984 (98.4)

1003 (100.0)

1004 (100.0)

501 (99.8)

1016 (100.0)

494 (98.8)

1051 (99.0)

1000 (100.0)

1007 (99.6)

997 (99.6)

1055 (100.0)

1086 (99.5)

24651

24651

9 (0.9)

7 (0.7)

1 (0.2)

3 (0.3)

5 (0.5)

5 (0.5)

1 (0.1)

1 (0.1)

4 (0.4)

2 (0.2)

12 (1.2)

16 (1.6)

1 (0.2)

6 (1.2)

11 (1.0)

4 (0.4)

4 (0.4)

5 (0.5)

97

97

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24748

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24748
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v96 - QA4 EU NOTION: CORRUPTION/CRIME

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_33 Corruption, terrorism, drugs traffic, more crime

0   Not mentioned

1   Mentioned

v96 by v7, Absolute Values (Row Percent), weighted by v8

v96 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

969 (93.1)

1010 (99.0)

507 (99.8)

1025 (98.9)

498 (98.6)

1010 (98.9)

994 (99.2)

1005 (100.0)

1002 (99.3)

1001 (99.8)

1011 (98.9)

999 (99.2)

315 (100.0)

997 (99.7)

1007 (99.8)

993 (99.3)

998 (99.5)

990 (98.6)

497 (99.0)

1014 (99.8)

500 (100.0)

1045 (98.4)

999 (99.9)

994 (98.3)

986 (98.5)

1052 (99.7)

1081 (99.0)

24499

24499

72 (6.9)

10 (1.0)

1 (0.2)

11 (1.1)

7 (1.4)

11 (1.1)

8 (0.8)

7 (0.7)

2 (0.2)

11 (1.1)

8 (0.8)

3 (0.3)

2 (0.2)

7 (0.7)

5 (0.5)

14 (1.4)

5 (1.0)

2 (0.2)

17 (1.6)

1 (0.1)

17 (1.7)

15 (1.5)

3 (0.3)

11 (1.0)

250

250

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v97 - QA4 EU NOTION: BAD FOR NAT AGRIC/INDUSTR

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_34 Bad for national agriculture, industry, etc.

0   Not mentioned

1   Mentioned

v97 by v7, Absolute Values (Row Percent), weighted by v8

v97 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1023 (98.3)

1008 (98.8)

497 (97.8)

1022 (98.6)

502 (99.4)

1020 (99.9)

1001 (99.9)

1002 (99.7)

963 (95.4)

985 (98.1)

1019 (99.7)

1005 (99.8)

314 (99.7)

976 (97.6)

995 (98.6)

989 (98.9)

1003 (100.0)

1004 (100.0)

502 (100.0)

995 (97.9)

500 (100.0)

1048 (98.7)

994 (99.4)

1010 (99.9)

998 (99.7)

1041 (98.7)

1090 (99.8)

24506

24506

18 (1.7)

12 (1.2)

11 (2.2)

14 (1.4)

3 (0.6)

1 (0.1)

1 (0.1)

3 (0.3)

46 (4.6)

19 (1.9)

3 (0.3)

2 (0.2)

1 (0.3)

24 (2.4)

14 (1.4)

11 (1.1)

21 (2.1)

14 (1.3)

6 (0.6)

1 (0.1)

3 (0.3)

14 (1.3)

2 (0.2)

244

244

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v98 - QA4 EU NOTION: DOUBT\FEAR ABOUT PENSIONS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_35 Doubts \ fears about pension

0   Not mentioned

1   Mentioned

v98 by v7, Absolute Values (Row Percent), weighted by v8

v98 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1034 (99.2)

1020 (100.0)

508 (100.0)

1034 (99.8)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1021 (99.9)

1007 (100.0)

315 (100.0)

993 (99.3)

1008 (99.9)

999 (99.9)

1003 (100.0)

998 (99.4)

502 (100.0)

1015 (99.9)

499 (99.8)

1062 (100.0)

998 (99.8)

1001 (99.0)

1001 (100.0)

1054 (99.9)

1090 (99.8)

24708

24708

8 (0.8)

2 (0.2)

1 (0.1)

7 (0.7)

1 (0.1)

1 (0.1)

6 (0.6)

1 (0.1)

1 (0.2)

2 (0.2)

10 (1.0)

1 (0.1)

2 (0.2)

43

43

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751
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v99 - QA4 EU NOTION: FROM ONE UNION TO ANOTHER

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_36 Move from one union to another (USSR)

0   Not mentioned

1   Mentioned

v99 by v7, Absolute Values (Row Percent), weighted by v8

v99 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1040 (99.9)

1020 (100.0)

508 (100.0)

1034 (99.8)

504 (99.8)

1021 (100.0)

1002 (100.0)

973 (96.8)

1009 (100.0)

1001 (99.7)

1021 (99.9)

1007 (100.0)

315 (100.0)

1000 (100.0)

1005 (99.6)

1000 (100.0)

1003 (100.0)

954 (95.0)

502 (100.0)

950 (93.5)

500 (100.0)

1062 (100.0)

998 (99.8)

1011 (100.0)

999 (99.8)

1041 (98.7)

1090 (99.8)

24570

24570

1 (0.1)

2 (0.2)

1 (0.2)

32 (3.2)

3 (0.3)

1 (0.1)

4 (0.4)

50 (5.0)

66 (6.5)

2 (0.2)

2 (0.2)

14 (1.3)

2 (0.2)

180

180

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 133 

v100 - QA4 EU NOTION: BOTH ADVANTAGES/DISADVANT

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_37 Both advantages and disadvantages for countries

0   Not mentioned

1   Mentioned

v100 by v7, Absolute Values (Row Percent), weighted by v8

v100 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1009 (98.9)

499 (98.2)

1026 (99.0)

504 (99.8)

1014 (99.3)

985 (98.3)

1003 (99.8)

1004 (99.5)

980 (97.6)

1011 (98.9)

1002 (99.5)

315 (100.0)

993 (99.3)

993 (98.4)

996 (99.6)

1000 (99.7)

1004 (100.0)

492 (98.0)

1016 (100.0)

476 (95.2)

1051 (99.0)

993 (99.3)

999 (98.8)

964 (96.3)

1050 (99.5)

1083 (99.2)

24498

24498

5 (0.5)

11 (1.1)

9 (1.8)

10 (1.0)

1 (0.2)

7 (0.7)

17 (1.7)

2 (0.2)

5 (0.5)

24 (2.4)

11 (1.1)

5 (0.5)

7 (0.7)

16 (1.6)

4 (0.4)

3 (0.3)

10 (2.0)

24 (4.8)

11 (1.0)

7 (0.7)

12 (1.2)

37 (3.7)

5 (0.5)

9 (0.8)

252

252

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v101 - QA4 EU NOTION: JUSTICE

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_38 Justice

0   Not mentioned

1   Mentioned

v101 by v7, Absolute Values (Row Percent), weighted by v8

v101 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1037 (99.6)

1019 (99.9)

502 (98.8)

1033 (99.7)

505 (100.0)

1021 (100.0)

1001 (99.9)

1003 (99.8)

1008 (99.9)

1004 (100.0)

1020 (99.8)

1007 (100.0)

315 (100.0)

1000 (100.0)

1009 (100.0)

1000 (100.0)

1003 (100.0)

1002 (99.8)

502 (100.0)

1016 (100.0)

500 (100.0)

1058 (99.6)

998 (99.8)

1011 (100.0)

994 (99.3)

1055 (100.0)

1090 (99.8)

24713

24713

4 (0.4)

1 (0.1)

6 (1.2)

3 (0.3)

1 (0.1)

2 (0.2)

1 (0.1)

2 (0.2)

2 (0.2)

4 (0.4)

2 (0.2)

7 (0.7)

2 (0.2)

37

37

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v102 - QA4 EU NOTION: ENVIRONMENT

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_39 Environment

0   Not mentioned

1   Mentioned

v102 by v7, Absolute Values (Row Percent), weighted by v8

v102 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1025 (98.4)

1018 (99.8)

508 (100.0)

1035 (99.9)

505 (100.0)

1017 (99.6)

987 (98.5)

1005 (100.0)

1009 (100.0)

1003 (99.9)

1022 (100.0)

1007 (100.0)

315 (100.0)

998 (99.8)

1007 (99.8)

998 (99.8)

1003 (100.0)

1003 (99.9)

500 (99.6)

1014 (99.8)

492 (98.4)

1057 (99.5)

1000 (100.0)

1011 (100.0)

992 (99.1)

1053 (99.8)

1085 (99.4)

24669

24669

17 (1.6)

2 (0.2)

1 (0.1)

4 (0.4)

15 (1.5)

1 (0.1)

2 (0.2)

2 (0.2)

2 (0.2)

1 (0.1)

2 (0.4)

2 (0.2)

8 (1.6)

5 (0.5)

9 (0.9)

2 (0.2)

7 (0.6)

82

82

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751
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v103 - QA4 EU NOTION: OTHERS

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_40 Others

0   Not mentioned

1   Mentioned

v103 by v7, Absolute Values (Row Percent), weighted by v8

v103 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

959 (92.1)

953 (93.4)

483 (95.1)

979 (94.5)

456 (90.3)

911 (89.2)

824 (82.2)

747 (74.3)

986 (97.7)

978 (97.4)

916 (89.6)

912 (90.6)

298 (94.6)

920 (92.0)

974 (96.5)

910 (91.0)

999 (99.6)

939 (93.5)

416 (82.9)

915 (90.1)

494 (98.8)

993 (93.5)

915 (91.5)

998 (98.7)

902 (90.1)

947 (89.8)

1061 (97.2)

22785

22785

82 (7.9)

67 (6.6)

25 (4.9)

57 (5.5)

49 (9.7)

110 (10.8)

178 (17.8)

258 (25.7)

23 (2.3)

26 (2.6)

106 (10.4)

95 (9.4)

17 (5.4)

80 (8.0)

35 (3.5)

90 (9.0)

4 (0.4)

65 (6.5)

86 (17.1)

101 (9.9)

6 (1.2)

69 (6.5)

85 (8.5)

13 (1.3)

99 (9.9)

108 (10.2)

31 (2.8)

1965

1965

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v104 - QA4 EU NOTION: DK

Q.A4

When you hear the words "European Union", what comes to your mind first? And what else?

(OPEN QUESTION - WRITE DOWN - DO NOT PROMPT - MULTIPLE ANSWERS POSSIBLE)

Q.A4_41 DK

0   Not mentioned

1   Mentioned

v104 by v7, Absolute Values (Row Percent), weighted by v8

v104 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

970 (93.2)

984 (96.5)

480 (94.5)

988 (95.4)

466 (92.3)

917 (89.8)

950 (94.8)

833 (82.9)

883 (87.5)

901 (89.7)

924 (90.4)

845 (83.9)

250 (79.4)

970 (97.0)

916 (90.8)

923 (92.3)

947 (94.4)

839 (83.6)

454 (90.4)

872 (85.8)

459 (91.8)

1027 (96.7)

907 (90.7)

796 (78.7)

961 (96.0)

1004 (95.2)

1047 (95.9)

22513

22513

71 (6.8)

36 (3.5)

28 (5.5)

48 (4.6)

39 (7.7)

104 (10.2)

52 (5.2)

172 (17.1)

126 (12.5)

103 (10.3)

98 (9.6)

162 (16.1)

65 (20.6)

30 (3.0)

93 (9.2)

77 (7.7)

56 (5.6)

165 (16.4)

48 (9.6)

144 (14.2)

41 (8.2)

35 (3.3)

93 (9.3)

215 (21.3)

40 (4.0)

51 (4.8)

45 (4.1)

2237

2237

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v105 - QA5 INTERNAT CONTACT: VISITED EU COUNTRY

Q.A5

In the last 12 months have you ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A5_1 Visited another EU country

1   Yes, on several occasions

2   Yes, once or twice

3   No

4   DK

v105 by v7, Absolute Values (Row Percent), weighted by v8

v105 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

363 (35.0)

293 (28.7)

14 (2.8)

200 (19.3)

85 (16.8)

201 (19.7)

402 (40.2)

120 (12.0)

40 (4.0)

137 (13.7)

109 (10.7)

126 (12.5)

49 (15.6)

26 (2.6)

110 (10.9)

120 (12.1)

45 (4.5)

63 (6.3)

305 (60.9)

46 (4.5)

29 (5.8)

411 (38.7)

70 (7.0)

66 (6.5)

169 (16.9)

286 (27.1)

182 (16.7)

4067

4067

347 (33.4)

333 (32.6)

181 (35.7)

295 (28.5)

153 (30.2)

297 (29.1)

283 (28.3)

184 (18.3)

133 (13.2)

381 (38.0)

198 (19.4)

313 (31.1)

121 (38.4)

78 (7.8)

135 (13.4)

371 (37.3)

232 (23.2)

128 (12.7)

120 (24.0)

166 (16.3)

90 (18.0)

384 (36.2)

146 (14.6)

149 (14.8)

394 (39.3)

269 (25.5)

279 (25.6)

6160

6160

328 (31.6)

394 (38.6)

312 (61.5)

541 (52.2)

268 (53.0)

523 (51.2)

316 (31.6)

699 (69.7)

836 (82.9)

484 (48.3)

715 (70.0)

568 (56.4)

145 (46.0)

895 (89.6)

763 (75.7)

504 (50.7)

723 (72.3)

813 (81.0)

76 (15.2)

804 (79.1)

381 (76.2)

267 (25.1)

784 (78.4)

795 (78.7)

439 (43.8)

500 (47.4)

629 (57.7)

14502

14502

M

4

1

1

2

1

1

4

3

1

1

1

2

22

1042

1020

508

1036

506

1021

1002

1005

1009

1003

1022

1007

315

999

1009

999

1003

1004

502

1017

500

1062

1000

1011

1002

1055

1092

24751

1038

1020

507

1036

506

1021

1001

1003

1009

1002

1022

1007

315

999

1008

995

1000

1004

501

1016

500

1062

1000

1010

1002

1055

1090

24729
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v106 - QA5 INTERNAT CONTACT: READ OTHER LANGUAGE

Q.A5

In the last 12 months have you ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A5_2 Read a book, newspaper or magazine in a language other than your mother tongue

1   Yes, on several occasions

2   Yes, once or twice

3   No

4   DK

v106 by v7, Absolute Values (Row Percent), weighted by v8

v106 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

129 (12.5)

222 (21.7)

82 (16.2)

113 (10.9)

39 (7.7)

173 (17.0)

378 (37.7)

284 (28.3)

63 (6.2)

180 (18.0)

127 (12.4)

95 (9.4)

9 (2.9)

93 (9.3)

94 (9.3)

43 (4.4)

64 (6.4)

267 (26.6)

398 (79.3)

300 (29.6)

238 (47.8)

344 (32.4)

120 (12.0)

90 (8.9)

321 (32.3)

204 (19.4)

144 (13.4)

4614

4614

150 (14.5)

141 (13.8)

68 (13.4)

90 (8.7)

42 (8.3)

107 (10.5)

109 (10.9)

116 (11.5)

93 (9.2)

219 (21.9)

102 (10.0)

78 (7.8)

33 (10.5)

87 (8.7)

66 (6.5)

88 (8.9)

128 (12.8)

93 (9.3)

57 (11.4)

147 (14.5)

90 (18.1)

194 (18.3)

67 (6.7)

50 (5.0)

161 (16.2)

164 (15.6)

147 (13.7)

2887

2887

754 (73.0)

658 (64.4)

356 (70.4)

833 (80.4)

424 (84.0)

740 (72.5)

515 (51.4)

605 (60.2)

853 (84.5)

603 (60.2)

793 (77.6)

833 (82.8)

272 (86.6)

820 (82.0)

848 (84.1)

853 (86.7)

809 (80.8)

644 (64.1)

47 (9.4)

568 (56.0)

170 (34.1)

525 (49.4)

812 (81.3)

869 (86.1)

513 (51.6)

686 (65.1)

785 (73.0)

17188

17188

M

8

1

1

1

2

1

16

3

1

2

2

6

1

16

61

1041

1021

507

1036

505

1021

1002

1006

1009

1004

1022

1006

314

1000

1009

1000

1004

1004

502

1016

500

1063

999

1011

1001

1055

1092

24750

1033

1021

506

1036

505

1020

1002

1005

1009

1002

1022

1006

314

1000

1008

984

1001

1004

502

1015

498

1063

999

1009

995

1054

1076

24689
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v107 - QA5 INTERNAT CONTACT: SOCIALISED W PEOPLE

Q.A5

In the last 12 months have you ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A5_3 Socialised with people from another EU country

1   Yes, on several occasions

2   Yes, once or twice

3   No

4   DK

v107 by v7, Absolute Values (Row Percent), weighted by v8

v107 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

258 (24.9)

336 (33.0)

205 (40.4)

196 (18.9)

123 (24.4)

418 (41.1)

380 (37.9)

320 (31.9)

113 (11.2)

275 (27.4)

259 (25.3)

258 (25.7)

61 (19.4)

175 (17.5)

83 (8.2)

237 (24.1)

94 (9.5)

225 (22.4)

365 (72.7)

232 (22.9)

155 (31.3)

572 (53.9)

180 (18.0)

105 (10.4)

376 (37.9)

240 (22.8)

253 (23.6)

6494

6494

264 (25.5)

146 (14.3)

83 (16.4)

151 (14.6)

127 (25.2)

201 (19.8)

113 (11.3)

183 (18.2)

128 (12.7)

309 (30.8)

141 (13.8)

288 (28.7)

124 (39.5)

138 (13.8)

110 (10.9)

292 (29.7)

251 (25.3)

155 (15.4)

55 (11.0)

178 (17.6)

81 (16.3)

210 (19.8)

139 (13.9)

121 (12.0)

173 (17.4)

172 (16.4)

263 (24.5)

4596

4596

513 (49.6)

537 (52.7)

219 (43.2)

688 (66.5)

254 (50.4)

397 (39.1)

509 (50.8)

501 (49.9)

769 (76.1)

419 (41.8)

622 (60.9)

456 (45.5)

129 (41.1)

687 (68.7)

816 (80.9)

454 (46.2)

649 (65.3)

625 (62.2)

82 (16.3)

602 (59.5)

260 (52.4)

280 (26.4)

681 (68.1)

783 (77.6)

444 (44.7)

639 (60.8)

557 (51.9)

13572

13572

M

6

2

1

1

5

1

4

1

1

16

9

3

4

1

8

3

19

85

1041

1021

508

1036

504

1021

1002

1005

1010

1003

1022

1006

315

1000

1010

999

1003

1005

502

1015

500

1062

1000

1010

1001

1054

1092

24747

1035

1019

507

1035

504

1016

1002

1004

1010

1003

1022

1002

314

1000

1009

983

994

1005

502

1012

496

1062

1000

1009

993

1051

1073

24662
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v108 - QA6 POLITICAL DISCUSSION - NATIONAL MATTERS

Q.A6

When you get together with friends or relatives, would you say you discuss frequently, occasionally or never about ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A6_1 National political matters

1   Frequently

2   Occasionally

3   Never

4   DK

Note:

Last trend modified: EB64.2, Q.A1

v108 by v7, Absolute Values (Row Percent), weighted by v8

v108 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

164 (16.1)

171 (16.7)

127 (25.0)

197 (19.1)

206 (40.8)

324 (31.8)

368 (36.8)

201 (20.1)

133 (13.2)

180 (17.9)

194 (19.0)

188 (18.7)

42 (13.4)

303 (30.3)

214 (21.2)

188 (18.9)

142 (14.2)

222 (22.2)

116 (23.1)

173 (17.1)

122 (24.4)

386 (36.4)

223 (22.4)

138 (13.7)

232 (23.2)

125 (11.9)

250 (22.9)

655 (64.2)

502 (49.2)

221 (43.5)

639 (61.8)

262 (51.9)

566 (55.5)

508 (50.7)

604 (60.3)

402 (39.8)

566 (56.4)

491 (48.0)

451 (44.7)

141 (44.9)

496 (49.6)

563 (55.9)

463 (46.4)

521 (52.2)

550 (54.9)

241 (48.0)

567 (56.0)

225 (45.1)

513 (48.4)

524 (52.6)

389 (38.5)

560 (56.0)

703 (66.7)

676 (61.9)

202 (19.8)

348 (34.1)

160 (31.5)

198 (19.1)

37 (7.3)

130 (12.7)

125 (12.5)

197 (19.7)

474 (47.0)

258 (25.7)

337 (33.0)

369 (36.6)

131 (41.7)

201 (20.1)

231 (22.9)

346 (34.7)

335 (33.6)

230 (23.0)

145 (28.9)

273 (26.9)

152 (30.5)

162 (15.3)

250 (25.1)

483 (47.8)

208 (20.8)

226 (21.4)

166 (15.2)

M

21

2

1

2

1

1

3

6

3

3

0

3

1

1

1042

1021

508

1036

505

1021

1001

1004

1009

1004

1022

1008

315

1000

1009

1000

1004

1005

502

1016

499

1061

1000

1011

1000

1055

1092

1021

1021

508

1034

505

1020

1001

1002

1009

1004

1022

1008

314

1000

1008

997

998

1002

502

1013

499

1061

997

1010

1000

1054

1092
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v108 1 2 3 4 N Sum N Valid Sum

v7

N Sum

N Valid Sum

5329

5329

12999

12999

6374

6374

48 24750

24702
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v109 - QA6 POLITICAL DISCUSSION - EUROPEAN MATTERS

Q.A6

When you get together with friends or relatives, would you say you discuss frequently, occasionally or never about ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A6_2 European political matters

1   Frequently

2   Occasionally

3   Never

4   DK

Note:

Last trend modified: EB64.2, Q.A1

v109 by v7, Absolute Values (Row Percent), weighted by v8

v109 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

160 (15.7)

102 (10.0)

84 (16.5)

92 (8.9)

87 (17.3)

159 (15.7)

220 (22.0)

109 (10.9)

62 (6.2)

122 (12.2)

112 (11.0)

92 (9.2)

25 (7.9)

160 (16.0)

110 (10.9)

87 (8.8)

71 (7.1)

103 (10.3)

114 (22.7)

111 (11.0)

51 (10.2)

184 (17.3)

129 (13.0)

77 (7.6)

130 (13.0)

77 (7.3)

125 (11.5)

639 (62.7)

465 (45.6)

192 (37.8)

607 (58.8)

310 (61.6)

606 (59.8)

572 (57.1)

546 (54.8)

316 (31.3)

553 (55.1)

460 (45.0)

427 (42.5)

113 (35.9)

485 (48.5)

568 (56.4)

383 (38.7)

454 (45.6)

493 (49.4)

246 (49.0)

549 (54.5)

226 (45.4)

603 (56.8)

474 (47.8)

330 (32.7)

566 (56.7)

641 (60.8)

671 (61.7)

220 (21.6)

453 (44.4)

232 (45.7)

334 (32.3)

106 (21.1)

248 (24.5)

209 (20.9)

341 (34.2)

630 (62.5)

328 (32.7)

450 (44.0)

486 (48.4)

177 (56.2)

355 (35.5)

329 (32.7)

519 (52.5)

471 (47.3)

401 (40.2)

142 (28.3)

348 (34.5)

221 (44.4)

274 (25.8)

389 (39.2)

602 (59.7)

302 (30.3)

336 (31.9)

292 (26.8)

M

22

1

3

2

8

9

1

2

1

2

11

6

7

1

8

1

7

1

3

1

4

1041

1020

509

1036

505

1021

1001

1005

1008

1004

1022

1007

316

1000

1009

1000

1002

1004

503

1016

499

1061

999

1010

1001

1055

1092

1019

1020

508

1033

503

1013

1001

996

1008

1003

1022

1005

315

1000

1007

989

996

997

502

1008

498

1061

992

1009

998

1054

1088
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v109 1 2 3 4 N Sum N Valid Sum

v7

N Sum

N Valid Sum

2955

2955

12495

12495

9195

9195

101 24746

24645
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v110 - QA7 EU MEMBERSHIP - GOOD/BAD

Q.A7

Generally speaking, do you think that (OUR COUNTRY)'s membership of the European Union is...?

(READ OUT)

1   A good thing

2   Neither good nor bad (3)

3   A bad thing (2)

4   DK

Note:

Last trend: EB64.2, Q.A8A

v110 by v7, Absolute Values (Row Percent), weighted by v8

v110 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

327 (33.1)

616 (60.9)

217 (44.0)

455 (44.8)

260 (52.4)

529 (53.3)

615 (62.6)

436 (46.9)

625 (66.1)

361 (36.6)

446 (44.6)

330 (36.1)

141 (50.9)

502 (50.4)

405 (42.2)

677 (73.2)

492 (52.0)

523 (54.7)

357 (73.0)

297 (30.2)

211 (43.7)

749 (71.5)

521 (54.3)

476 (50.3)

415 (42.5)

467 (45.0)

593 (55.9)

12043

12043

317 (32.1)

278 (27.5)

206 (41.8)

446 (43.9)

195 (39.3)

333 (33.5)

255 (25.9)

393 (42.3)

240 (25.4)

375 (38.0)

368 (36.8)

332 (36.4)

95 (34.3)

366 (36.7)

436 (45.4)

168 (18.2)

308 (32.6)

325 (34.0)

99 (20.2)

545 (55.4)

174 (36.0)

225 (21.5)

357 (37.2)

322 (34.0)

329 (33.7)

442 (42.6)

399 (37.6)

8328

8328

345 (34.9)

118 (11.7)

70 (14.2)

114 (11.2)

41 (8.3)

131 (13.2)

113 (11.5)

101 (10.9)

81 (8.6)

251 (25.4)

186 (18.6)

251 (27.5)

41 (14.8)

128 (12.9)

119 (12.4)

80 (8.6)

146 (15.4)

108 (11.3)

33 (6.7)

142 (14.4)

98 (20.3)

74 (7.1)

82 (8.5)

149 (15.7)

232 (23.8)

128 (12.3)

68 (6.4)

3430

3430

M

52

8

15

21

9

29

20

75

63

16

22

94

39

4

50

74

57

48

13

32

17

14

40

64

24

17

33

950

1041

1020

508

1036

505

1022

1003

1005

1009

1003

1022

1007

316

1000

1010

999

1003

1004

502

1016

500

1062

1000

1011

1000

1054

1093

24751

989

1012

493

1015

496

993

983

930

946

987

1000

913

277

996

960

925

946

956

489

984

483

1048

960

947

976

1037

1060

23801
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v111 - QA8 EU DECISION MAKING: UNEMPLOYMENT

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_1 The fight against unemployment

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v111 by v7, Absolute Values (Row Percent), weighted by v8

v111 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

484 (49.6)

666 (66.6)

339 (68.9)

567 (57.0)

326 (65.7)

548 (55.0)

338 (35.4)

327 (35.4)

583 (67.2)

384 (38.9)

513 (52.7)

250 (27.0)

86 (31.2)

619 (62.0)

695 (74.9)

428 (47.7)

522 (55.5)

429 (47.0)

350 (72.8)

560 (58.6)

287 (61.1)

524 (51.5)

664 (69.2)

764 (82.2)

347 (36.2)

566 (56.0)

799 (75.5)

12965

421 (43.2)

271 (27.1)

141 (28.7)

380 (38.2)

154 (31.0)

373 (37.4)

526 (55.1)

580 (62.7)

193 (22.3)

572 (57.9)

406 (41.7)

612 (66.0)

163 (59.1)

337 (33.8)

132 (14.2)

279 (31.1)

356 (37.9)

468 (51.3)

107 (22.2)

373 (39.0)

175 (37.2)

346 (34.0)

284 (29.6)

148 (15.9)

563 (58.8)

400 (39.6)

230 (21.7)

8990

70 (7.2)

63 (6.3)

12 (2.4)

47 (4.7)

16 (3.2)

76 (7.6)

91 (9.5)

18 (1.9)

91 (10.5)

32 (3.2)

55 (5.6)

65 (7.0)

27 (9.8)

42 (4.2)

101 (10.9)

191 (21.3)

62 (6.6)

15 (1.6)

24 (5.0)

23 (2.4)

8 (1.7)

147 (14.5)

11 (1.1)

17 (1.8)

48 (5.0)

45 (4.5)

29 (2.7)

1426

M

66

21

17

42

8

24

47

80

142

15

48

80

40

1

80

102

63

92

21

60

29

46

42

82

43

44

34

1369

1041

1021

509

1036

504

1021

1002

1005

1009

1003

1022

1007

316

999

1008

1000

1003

1004

502

1016

499

1063

1001

1011

1001

1055

1092

24750

975

1000

492

994

496

997

955

925

867

988

974

927

276

998

928

898

940

912

481

956

470

1017

959

929

958

1011

1058
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v111 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 12965 8990 1426 23381



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 152 

v112 - QA8 EU DECISION MAKING: SOCIAL RIGHTS

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_2 The protection of social rights

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v112 by v7, Absolute Values (Row Percent), weighted by v8

v112 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

424 (43.1)

690 (69.0)

432 (86.6)

623 (62.1)

305 (61.4)

600 (60.2)

374 (38.8)

420 (45.5)

616 (70.5)

418 (42.1)

528 (54.5)

341 (37.0)

131 (47.6)

668 (67.1)

666 (71.7)

515 (57.9)

646 (68.5)

452 (50.4)

358 (74.1)

601 (63.8)

296 (63.9)

573 (56.7)

634 (67.2)

760 (82.6)

322 (33.4)

545 (54.0)

757 (72.2)

13695

449 (45.7)

234 (23.4)

60 (12.0)

346 (34.5)

152 (30.6)

307 (30.8)

514 (53.3)

492 (53.3)

174 (19.9)

534 (53.7)

379 (39.1)

513 (55.6)

115 (41.8)

261 (26.2)

138 (14.9)

243 (27.3)

229 (24.3)

431 (48.1)

94 (19.5)

319 (33.9)

158 (34.1)

321 (31.8)

300 (31.8)

143 (15.5)

586 (60.8)

400 (39.6)

229 (21.8)

8121

110 (11.2)

76 (7.6)

7 (1.4)

35 (3.5)

40 (8.0)

89 (8.9)

77 (8.0)

11 (1.2)

84 (9.6)

42 (4.2)

62 (6.4)

68 (7.4)

29 (10.5)

66 (6.6)

125 (13.5)

131 (14.7)

68 (7.2)

13 (1.5)

31 (6.4)

22 (2.3)

9 (1.9)

117 (11.6)

10 (1.1)

17 (1.8)

56 (5.8)

64 (6.3)

63 (6.0)

1522

M

58

20

9

32

8

25

37

82

135

11

54

84

40

5

80

110

60

107

19

74

37

50

56

91

37

46

44

1411

1041

1020

508

1036

505

1021

1002

1005

1009

1005

1023

1006

315

1000

1009

999

1003

1003

502

1016

500

1061

1000

1011

1001

1055

1093

24749

983

1000

499

1004

497

996

965

923

874

994

969

922

275

995

929

889

943

896

483

942

463

1011

944

920

964

1009

1049
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v112 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 13695 8121 1522 23338
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v113 - QA8 EU DECISION MAKING: ECONOMIC GROWTH

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_3 Ensuring economic growth

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v113 by v7, Absolute Values (Row Percent), weighted by v8

v113 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

555 (57.1)

731 (73.3)

420 (85.2)

646 (64.3)

324 (65.2)

607 (61.4)

569 (59.5)

435 (48.4)

639 (73.5)

542 (54.7)

621 (65.2)

367 (40.4)

134 (51.1)

666 (66.9)

744 (79.5)

548 (60.8)

657 (69.2)

554 (62.9)

358 (75.2)

641 (68.6)

332 (71.9)

630 (62.0)

687 (73.3)

761 (82.4)

460 (49.0)

636 (62.7)

791 (74.6)

15055

344 (35.4)

188 (18.9)

70 (14.2)

336 (33.5)

146 (29.4)

296 (30.0)

311 (32.5)

446 (49.7)

152 (17.5)

406 (41.0)

294 (30.8)

481 (53.0)

97 (37.0)

287 (28.8)

133 (14.2)

226 (25.1)

231 (24.3)

307 (34.8)

78 (16.4)

281 (30.1)

124 (26.8)

233 (22.9)

238 (25.4)

147 (15.9)

423 (45.0)

339 (33.4)

235 (22.1)

6849

73 (7.5)

78 (7.8)

3 (0.6)

22 (2.2)

27 (5.4)

85 (8.6)

77 (8.0)

17 (1.9)

78 (9.0)

43 (4.3)

38 (4.0)

60 (6.6)

31 (11.8)

43 (4.3)

59 (6.3)

128 (14.2)

62 (6.5)

20 (2.3)

40 (8.4)

12 (1.3)

6 (1.3)

153 (15.1)

12 (1.3)

15 (1.6)

56 (6.0)

39 (3.8)

35 (3.3)

1312

M

69

23

15

32

9

34

45

107

140

13

68

98

53

4

74

99

53

124

26

82

39

46

62

88

62

42

31

1538

1041

1020

508

1036

506

1022

1002

1005

1009

1004

1021

1006

315

1000

1010

1001

1003

1005

502

1016

501

1062

999

1011

1001

1056

1092

24754

972

997

493

1004

497

988

957

898

869

991

953

908

262

996

936

902

950

881

476

934

462

1016

937

923

939

1014

1061
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v113 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 15055 6849 1312 23216
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v114 - QA8 EU DECISION MAKING: ORGANISED CRIME

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_4 The fight against organised crime

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v114 by v7, Absolute Values (Row Percent), weighted by v8

v114 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

705 (70.0)

893 (88.5)

431 (86.9)

904 (88.1)

450 (89.5)

847 (84.3)

816 (82.8)

613 (65.1)

715 (79.9)

851 (85.5)

843 (86.4)

479 (50.8)

168 (61.3)

739 (74.0)

773 (81.7)

661 (71.9)

671 (70.4)

569 (63.1)

456 (93.3)

734 (76.7)

382 (80.3)

962 (91.4)

855 (88.0)

801 (85.9)

882 (89.5)

808 (79.9)

899 (84.3)

18907

257 (25.5)

75 (7.4)

62 (12.5)

105 (10.2)

39 (7.8)

106 (10.5)

140 (14.2)

317 (33.7)

108 (12.1)

119 (12.0)

106 (10.9)

406 (43.1)

85 (31.0)

205 (20.5)

90 (9.5)

189 (20.6)

216 (22.7)

318 (35.3)

19 (3.9)

206 (21.5)

79 (16.6)

47 (4.5)

113 (11.6)

114 (12.2)

93 (9.4)

158 (15.6)

127 (11.9)

3899

45 (4.5)

41 (4.1)

3 (0.6)

17 (1.7)

14 (2.8)

52 (5.2)

30 (3.0)

11 (1.2)

72 (8.0)

25 (2.5)

27 (2.8)

58 (6.2)

21 (7.7)

54 (5.4)

83 (8.8)

69 (7.5)

66 (6.9)

15 (1.7)

14 (2.9)

17 (1.8)

15 (3.2)

43 (4.1)

4 (0.4)

17 (1.8)

11 (1.1)

45 (4.5)

41 (3.8)

910

M

34

11

12

10

1

15

16

64

114

9

45

65

42

2

63

80

50

101

12

60

25

9

27

79

15

44

25

1030

1041

1020

508

1036

504

1020

1002

1005

1009

1004

1021

1008

316

1000

1009

999

1003

1003

501

1017

501

1061

999

1011

1001

1055

1092

24746

1007

1009

496

1026

503

1005

986

941

895

995

976

943

274

998

946

919

953

902

489

957

476

1052

972

932

986

1011

1067
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v114 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 18907 3899 910 23716
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v115 - QA8 EU DECISION MAKING: FIGHT TERRORISM

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_5 The fight against terrorism

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v115 by v7, Absolute Values (Row Percent), weighted by v8

v115 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

759 (75.4)

902 (89.5)

454 (91.0)

943 (92.2)

451 (90.0)

858 (85.2)

894 (90.9)

810 (86.8)

714 (79.8)

855 (85.9)

903 (91.5)

632 (66.4)

192 (70.3)

738 (74.0)

797 (83.8)

736 (80.1)

759 (79.0)

715 (79.4)

463 (93.9)

828 (87.2)

431 (90.0)

960 (91.5)

905 (93.1)

802 (86.2)

901 (91.8)

852 (83.8)

915 (86.1)

20169

209 (20.8)

67 (6.6)

39 (7.8)

65 (6.4)

36 (7.2)

91 (9.0)

70 (7.1)

110 (11.8)

113 (12.6)

111 (11.2)

70 (7.1)

260 (27.3)

60 (22.0)

191 (19.2)

69 (7.3)

121 (13.2)

141 (14.7)

168 (18.7)

14 (2.8)

96 (10.1)

33 (6.9)

34 (3.2)

63 (6.5)

102 (11.0)

72 (7.3)

120 (11.8)

102 (9.6)

2627

39 (3.9)

39 (3.9)

6 (1.2)

15 (1.5)

14 (2.8)

58 (5.8)

20 (2.0)

13 (1.4)

68 (7.6)

29 (2.9)

14 (1.4)

60 (6.3)

21 (7.7)

68 (6.8)

85 (8.9)

62 (6.7)

61 (6.3)

17 (1.9)

16 (3.2)

26 (2.7)

15 (3.1)

55 (5.2)

4 (0.4)

26 (2.8)

9 (0.9)

45 (4.4)

46 (4.3)

931

M

34

12

9

13

4

13

18

72

114

9

34

55

42

3

58

81

42

104

9

66

21

13

29

81

19

38

29

1022

1041

1020

508

1036

505

1020

1002

1005

1009

1004

1021

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1001

1011

1001

1055

1092

24749

1007

1008

499

1023

501

1007

984

933

895

995

987

952

273

997

951

919

961

900

493

950

479

1049

972

930

982

1017

1063
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v115 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 20169 2627 931 23727
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v116 - QA8 EU DECISION MAKING: FOOD SAFETY

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_6 Ensuring food safety

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v116 by v7, Absolute Values (Row Percent), weighted by v8

v116 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

496 (50.3)

808 (80.2)

460 (92.2)

727 (71.3)

327 (65.7)

668 (66.5)

587 (60.3)

472 (51.2)

649 (74.2)

586 (59.1)

761 (77.6)

517 (54.2)

182 (63.4)

705 (70.7)

757 (79.4)

618 (67.2)

685 (71.6)

520 (57.5)

374 (75.6)

537 (56.5)

342 (73.1)

783 (75.1)

708 (74.1)

727 (78.8)

584 (60.3)

680 (66.7)

770 (72.3)

16030

406 (41.2)

117 (11.6)

37 (7.4)

253 (24.8)

132 (26.5)

251 (25.0)

329 (33.8)

429 (46.5)

137 (15.7)

357 (36.0)

179 (18.2)

371 (38.9)

84 (29.3)

237 (23.8)

109 (11.4)

202 (22.0)

207 (21.6)

370 (40.9)

68 (13.7)

394 (41.5)

101 (21.6)

122 (11.7)

242 (25.3)

162 (17.6)

344 (35.5)

278 (27.3)

236 (22.2)

6154

84 (8.5)

83 (8.2)

2 (0.4)

40 (3.9)

39 (7.8)

85 (8.5)

58 (6.0)

21 (2.3)

89 (10.2)

49 (4.9)

41 (4.2)

65 (6.8)

21 (7.3)

55 (5.5)

87 (9.1)

99 (10.8)

65 (6.8)

15 (1.7)

53 (10.7)

19 (2.0)

25 (5.3)

137 (13.1)

6 (0.6)

34 (3.7)

41 (4.2)

61 (6.0)

59 (5.5)

1433

M

54

12

9

16

7

17

29

84

134

12

41

54

28

3

57

81

46

99

8

66

32

21

45

88

32

36

27

1138

1040

1020

508

1036

505

1021

1003

1006

1009

1004

1022

1007

315

1000

1010

1000

1003

1004

503

1016

500

1063

1001

1011

1001

1055

1092

24755

986

1008

499

1020

498

1004

974

922

875

992

981

953

287

997

953

919

957

905

495

950

468

1042

956

923

969

1019

1065
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v116 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 16030 6154 1433 23617
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v117 - QA8 EU DECISION MAKING: ENVIRONMENT PROT

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_7 The protection of the environment

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v117 by v7, Absolute Values (Row Percent), weighted by v8

v117 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

605 (60.6)

832 (82.1)

462 (92.8)

812 (79.5)

377 (75.2)

747 (74.3)

662 (68.0)

603 (63.5)

692 (79.7)

640 (64.5)

807 (81.5)

614 (64.2)

200 (69.0)

703 (70.7)

763 (80.1)

622 (68.1)

722 (75.8)

534 (58.7)

423 (85.1)

604 (63.5)

313 (64.8)

847 (80.7)

792 (81.6)

759 (82.1)

745 (75.5)

701 (68.5)

738 (69.3)

17319

309 (30.9)

117 (11.5)

34 (6.8)

193 (18.9)

96 (19.2)

171 (17.0)

269 (27.6)

335 (35.3)

102 (11.8)

315 (31.7)

153 (15.5)

290 (30.3)

64 (22.1)

226 (22.7)

94 (9.9)

192 (21.0)

172 (18.1)

360 (39.6)

42 (8.5)

331 (34.8)

155 (32.1)

99 (9.4)

166 (17.1)

141 (15.2)

220 (22.3)

268 (26.2)

267 (25.1)

5181

85 (8.5)

65 (6.4)

2 (0.4)

17 (1.7)

28 (5.6)

87 (8.7)

43 (4.4)

12 (1.3)

74 (8.5)

38 (3.8)

30 (3.0)

53 (5.5)

26 (9.0)

66 (6.6)

95 (10.0)

100 (10.9)

58 (6.1)

15 (1.7)

32 (6.4)

16 (1.7)

15 (3.1)

104 (9.9)

12 (1.2)

25 (2.7)

22 (2.2)

54 (5.3)

60 (5.6)

1234

M

43

6

10

13

4

16

29

55

141

10

31

49

25

4

57

86

51

95

6

65

17

11

30

86

14

33

27

1014

1042

1020

508

1035

505

1021

1003

1005

1009

1003

1021

1006

315

999

1009

1000

1003

1004

503

1016

500

1061

1000

1011

1001

1056

1092

24748

999

1014

498

1022

501

1005

974

950

868

993

990

957

290

995

952

914

952

909

497

951

483

1050

970

925

987

1023

1065
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v117 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 17319 5181 1234 23734
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v118 - QA8 EU DECISION MAKING: MAJOR HEALTH ISS

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_8 The prevention of major health issues

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v118 by v7, Absolute Values (Row Percent), weighted by v8

v118 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

466 (47.2)

840 (82.9)

457 (91.6)

790 (77.6)

388 (78.1)

710 (71.1)

646 (66.3)

582 (61.8)

678 (76.5)

778 (79.0)

812 (81.9)

565 (59.2)

187 (66.1)

693 (69.4)

751 (79.3)

639 (70.5)

693 (73.1)

568 (64.4)

416 (85.2)

603 (64.1)

333 (71.8)

746 (71.7)

798 (83.3)

737 (79.5)

772 (79.7)

690 (68.2)

716 (67.3)

17054

422 (42.8)

105 (10.4)

38 (7.6)

195 (19.2)

86 (17.3)

198 (19.8)

266 (27.3)

348 (37.0)

126 (14.2)

170 (17.3)

155 (15.6)

320 (33.5)

68 (24.0)

246 (24.6)

97 (10.2)

188 (20.7)

202 (21.3)

297 (33.7)

28 (5.7)

325 (34.5)

118 (25.4)

144 (13.8)

153 (16.0)

177 (19.1)

174 (18.0)

277 (27.4)

292 (27.4)

5215

99 (10.0)

68 (6.7)

4 (0.8)

33 (3.2)

23 (4.6)

91 (9.1)

63 (6.5)

11 (1.2)

82 (9.3)

37 (3.8)

25 (2.5)

70 (7.3)

28 (9.9)

60 (6.0)

99 (10.5)

80 (8.8)

53 (5.6)

17 (1.9)

44 (9.0)

13 (1.4)

13 (2.8)

151 (14.5)

7 (0.7)

13 (1.4)

23 (2.4)

45 (4.4)

56 (5.3)

1308

M

54

7

9

19

9

22

28

63

123

18

30

52

32

2

61

94

55

122

14

76

36

20

42

84

32

43

29

1176

1041

1020

508

1037

506

1021

1003

1004

1009

1003

1022

1007

315

1001

1008

1001

1003

1004

502

1017

500

1061

1000

1011

1001

1055

1093

24753

987

1013

499

1018

497

999

975

941

886

985

992

955

283

999

947

907

948

882

488

941

464

1041

958

927

969

1012

1064
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v118 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 17054 5215 1308 23577
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v119 - QA8 EU DECISION MAKING: GENDER EQUALITY

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_9 Equal treatment of men and women

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v119 by v7, Absolute Values (Row Percent), weighted by v8

v119 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

538 (55.4)

815 (80.8)

420 (84.8)

672 (66.0)

328 (65.6)

641 (64.3)

612 (63.2)

452 (51.0)

642 (72.5)

646 (65.4)

778 (80.0)

534 (56.2)

192 (68.1)

652 (65.4)

543 (58.3)

564 (62.3)

699 (73.4)

463 (53.8)

377 (76.5)

543 (59.5)

337 (73.6)

772 (73.7)

664 (70.9)

730 (79.0)

691 (71.8)

638 (63.2)

695 (65.7)

15638

279 (28.7)

89 (8.8)

59 (11.9)

242 (23.8)

111 (22.2)

180 (18.1)

277 (28.6)

376 (42.4)

149 (16.8)

266 (26.9)

148 (15.2)

330 (34.7)

51 (18.1)

248 (24.9)

145 (15.6)

193 (21.3)

161 (16.9)

367 (42.6)

54 (11.0)

274 (30.0)

91 (19.9)

92 (8.8)

227 (24.2)

151 (16.3)

238 (24.7)

261 (25.9)

239 (22.6)

5298

154 (15.9)

105 (10.4)

16 (3.2)

104 (10.2)

61 (12.2)

176 (17.7)

79 (8.2)

59 (6.7)

94 (10.6)

76 (7.7)

47 (4.8)

86 (9.1)

39 (13.8)

97 (9.7)

244 (26.2)

148 (16.4)

92 (9.7)

31 (3.6)

62 (12.6)

96 (10.5)

30 (6.6)

184 (17.6)

46 (4.9)

43 (4.7)

34 (3.5)

110 (10.9)

124 (11.7)

2437

M

70

11

13

18

5

24

34

118

124

16

49

57

33

3

77

95

51

144

10

103

42

15

63

86

38

47

34

1380

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1005

503

1016

500

1063

1000

1010

1001

1056

1092

24753

971

1009

495

1018

500

997

968

887

885

988

973

950

282

997

932

905

952

861

493

913

458

1048

937

924

963

1009

1058
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v119 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 15638 5298 2437 23373
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v120 - QA8 EU DECISION MAKING: AGRICULTURE PROT

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_10 The protection of agriculture

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v120 by v7, Absolute Values (Row Percent), weighted by v8

v120 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

474 (47.7)

687 (68.7)

396 (80.0)

617 (61.5)

310 (63.1)

535 (54.1)

518 (55.7)

445 (47.8)

583 (69.8)

446 (45.0)

610 (63.0)

397 (43.0)

148 (53.0)

608 (61.0)

704 (75.8)

490 (56.0)

644 (69.3)

495 (56.0)

336 (71.5)

539 (57.6)

284 (60.9)

566 (55.8)

675 (70.9)

715 (77.3)

408 (42.9)

618 (61.2)

645 (61.1)

13893

435 (43.8)

208 (20.8)

88 (17.8)

357 (35.6)

134 (27.3)

331 (33.5)

352 (37.8)

473 (50.9)

177 (21.2)

505 (51.0)

326 (33.7)

467 (50.5)

100 (35.8)

339 (34.0)

151 (16.3)

267 (30.5)

231 (24.9)

375 (42.4)

81 (17.2)

382 (40.9)

170 (36.5)

316 (31.2)

267 (28.0)

188 (20.3)

505 (53.0)

322 (31.9)

331 (31.4)

7878

84 (8.5)

105 (10.5)

11 (2.2)

30 (3.0)

47 (9.6)

122 (12.3)

60 (6.5)

12 (1.3)

75 (9.0)

40 (4.0)

32 (3.3)

60 (6.5)

31 (11.1)

50 (5.0)

74 (8.0)

118 (13.5)

54 (5.8)

14 (1.6)

53 (11.3)

14 (1.5)

12 (2.6)

132 (13.0)

10 (1.1)

22 (2.4)

39 (4.1)

69 (6.8)

79 (7.5)

1449

M

48

20

13

32

13

32

73

75

173

13

54

83

36

3

79

124

75

120

33

81

34

48

48

86

50

46

37

1529

1041

1020

508

1036

504

1020

1003

1005

1008

1004

1022

1007

315

1000

1008

999

1004

1004

503

1016

500

1062

1000

1011

1002

1055

1092

24749

993

1000

495

1004

491

988

930

930

835

991

968

924

279

997

929

875

929

884

470

935

466

1014

952

925

952

1009

1055
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v120 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 13893 7878 1449 23220
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v121 - QA8 EU DECISION MAKING: DEMOCRACY/PEACE

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_11 The promotion of democracy and peace in the world

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v121 by v7, Absolute Values (Row Percent), weighted by v8

v121 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

714 (71.6)

884 (87.6)

470 (94.8)

900 (88.6)

422 (84.6)

807 (80.5)

874 (88.9)

807 (87.2)

720 (81.5)

813 (82.0)

857 (87.9)

632 (66.7)

208 (73.8)

769 (77.2)

670 (71.0)

663 (73.5)

778 (81.2)

733 (81.4)

431 (87.4)

806 (85.8)

412 (88.6)

809 (77.6)

867 (90.1)

793 (86.0)

866 (88.5)

791 (78.2)

864 (81.4)

19360

217 (21.8)

72 (7.1)

25 (5.0)

83 (8.2)

43 (8.6)

111 (11.1)

81 (8.2)

105 (11.4)

83 (9.4)

123 (12.4)

91 (9.3)

245 (25.8)

48 (17.0)

162 (16.3)

111 (11.8)

149 (16.5)

128 (13.4)

151 (16.8)

24 (4.9)

116 (12.4)

43 (9.2)

96 (9.2)

84 (8.7)

115 (12.5)

88 (9.0)

161 (15.9)

137 (12.9)

2892

66 (6.6)

53 (5.3)

1 (0.2)

33 (3.2)

34 (6.8)

85 (8.5)

28 (2.8)

13 (1.4)

80 (9.1)

56 (5.6)

27 (2.8)

71 (7.5)

26 (9.2)

65 (6.5)

162 (17.2)

90 (10.0)

52 (5.4)

17 (1.9)

38 (7.7)

17 (1.8)

10 (2.2)

137 (13.1)

11 (1.1)

14 (1.5)

24 (2.5)

60 (5.9)

60 (5.7)

1330

M

44

11

12

19

6

19

19

80

126

12

48

60

34

4

65

98

45

103

10

78

35

20

38

88

23

42

31

1170

1041

1020

508

1035

505

1022

1002

1005

1009

1004

1023

1008

316

1000

1008

1000

1003

1004

503

1017

500

1062

1000

1010

1001

1054

1092

24752

997

1009

496

1016

499

1003

983

925

883

992

975

948

282

996

943

902

958

901

493

939

465

1042

962

922

978

1012

1061
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v121 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 19360 2892 1330 23582
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v122 - QA8 EU DECISION MAKING: RESEARCH COOP

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_12 Cooperation in the field of research and innovation

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v122 by v7, Absolute Values (Row Percent), weighted by v8

v122 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

672 (67.8)

840 (84.0)

468 (96.5)

875 (86.9)

404 (80.8)

766 (77.4)

831 (85.8)

743 (85.9)

696 (81.1)

747 (76.5)

798 (83.4)

572 (63.3)

194 (72.1)

802 (81.6)

714 (78.4)

630 (72.9)

757 (81.4)

739 (82.8)

406 (85.7)

767 (84.4)

383 (85.9)

846 (81.8)

854 (89.6)

764 (85.5)

800 (83.3)

777 (77.9)

834 (79.4)

18679

249 (25.1)

84 (8.4)

15 (3.1)

111 (11.0)

68 (13.6)

140 (14.1)

108 (11.2)

107 (12.4)

88 (10.3)

168 (17.2)

129 (13.5)

257 (28.5)

49 (18.2)

114 (11.6)

80 (8.8)

151 (17.5)

132 (14.2)

138 (15.5)

41 (8.6)

115 (12.7)

52 (11.7)

71 (6.9)

89 (9.3)

118 (13.2)

128 (13.3)

171 (17.1)

148 (14.1)

3121

70 (7.1)

76 (7.6)

2 (0.4)

21 (2.1)

28 (5.6)

84 (8.5)

29 (3.0)

15 (1.7)

74 (8.6)

62 (6.3)

30 (3.1)

74 (8.2)

26 (9.7)

67 (6.8)

117 (12.8)

83 (9.6)

41 (4.4)

15 (1.7)

27 (5.7)

27 (3.0)

11 (2.5)

117 (11.3)

10 (1.0)

12 (1.3)

32 (3.3)

50 (5.0)

69 (6.6)

1269

M

50

20

23

29

5

32

34

140

151

26

65

104

46

17

98

135

73

112

28

107

54

28

47

117

41

57

41

1680

1041

1020

508

1036

505

1022

1002

1005

1009

1003

1022

1007

315

1000

1009

999

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

991

1000

485

1007

500

990

968

865

858

977

957

903

269

983

911

864

930

892

474

909

446

1034

953

894

960

998

1051
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v122 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 18679 3121 1269 23069
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v123 - QA8 EU DECISION MAKING: ENERGY PROVISION

Q.A8

For each of the following areas, please tell me if you believe that more decision-making should take place at a European level or on the 

contrary that less decision-making should take place at a European level?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A8_13 Ensuring continuous energy provision

1   More decision making at a European level

2   Less decision making at a European level

3   No change is needed (SPONTANEOUS)

4   DK

v123 by v7, Absolute Values (Row Percent), weighted by v8

v123 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

583 (58.9)

805 (80.5)

456 (94.2)

698 (69.6)

375 (75.3)

708 (71.1)

800 (82.6)

597 (65.7)

651 (78.6)

702 (71.6)

744 (78.6)

586 (62.9)

194 (71.1)

752 (76.8)

762 (81.2)

636 (72.2)

703 (77.3)

627 (71.8)

411 (86.7)

721 (78.8)

352 (78.0)

749 (73.4)

795 (83.6)

768 (86.3)

644 (68.4)

711 (71.1)

725 (69.2)

17255

307 (31.0)

111 (11.1)

27 (5.6)

245 (24.4)

95 (19.1)

199 (20.0)

137 (14.1)

299 (32.9)

102 (12.3)

233 (23.8)

158 (16.7)

283 (30.4)

51 (18.7)

150 (15.3)

89 (9.5)

165 (18.7)

159 (17.5)

233 (26.7)

35 (7.4)

173 (18.9)

84 (18.6)

155 (15.2)

138 (14.5)

113 (12.7)

268 (28.5)

195 (19.5)

243 (23.2)

4447

100 (10.1)

84 (8.4)

1 (0.2)

60 (6.0)

28 (5.6)

89 (8.9)

32 (3.3)

13 (1.4)

75 (9.1)

46 (4.7)

45 (4.8)

63 (6.8)

28 (10.3)

77 (7.9)

88 (9.4)

80 (9.1)

48 (5.3)

13 (1.5)

28 (5.9)

21 (2.3)

15 (3.3)

116 (11.4)

18 (1.9)

9 (1.0)

29 (3.1)

94 (9.4)

80 (7.6)

1380

M

50

20

25

33

8

26

33

96

181

23

75

75

42

20

70

119

92

131

27

101

49

42

49

121

60

56

45

1669

1040

1020

509

1036

506

1022

1002

1005

1009

1004

1022

1007

315

999

1009

1000

1002

1004

501

1016

500

1062

1000

1011

1001

1056

1093

24751

990

1000

484

1003

498

996

969

909

828

981

947

932

273

979

939

881

910

873

474

915

451

1020

951

890

941

1000

1048
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v123 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 17255 4447 1380 23082
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v124 - QA9 EU CONCEPT: MODERN

Q.A9

Please tell for each of the following words if it describes very well, fairly well, fairly badly or very badly the idea you might have of the 

European Union.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A9_1 Modern

1   Describes very well

2   Describes fairly well

3   Describes fairly badly

4   Describes very badly

5   DK

v124 by v7, Absolute Values (Row Percent), weighted by v8

v124 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

230 (24.3)

95 (9.5)

108 (24.3)

204 (20.5)

51 (10.9)

87 (9.4)

96 (10.4)

169 (19.1)

189 (21.4)

75 (7.7)

73 (7.7)

104 (12.0)

37 (15.5)

133 (13.6)

183 (20.2)

331 (36.7)

216 (23.3)

127 (15.0)

65 (14.1)

136 (15.4)

94 (20.8)

56 (5.6)

204 (22.1)

150 (17.6)

62 (6.6)

158 (16.0)

261 (25.0)

426 (45.1)

636 (63.9)

260 (58.6)

557 (55.9)

263 (56.2)

517 (56.1)

469 (50.6)

590 (66.6)

539 (61.0)

607 (62.0)

533 (56.0)

510 (58.8)

159 (66.8)

562 (57.5)

533 (58.8)

503 (55.7)

557 (60.2)

596 (70.2)

253 (54.9)

557 (63.0)

276 (61.1)

548 (54.5)

587 (63.5)

547 (64.3)

472 (50.5)

646 (65.4)

661 (63.3)

203 (21.5)

237 (23.8)

51 (11.5)

194 (19.5)

131 (28.0)

256 (27.8)

321 (34.6)

112 (12.6)

135 (15.3)

265 (27.1)

290 (30.5)

183 (21.1)

33 (13.9)

203 (20.8)

161 (17.8)

51 (5.6)

131 (14.1)

112 (13.2)

117 (25.4)

169 (19.1)

71 (15.7)

351 (34.9)

106 (11.5)

128 (15.0)

334 (35.8)

167 (16.9)

110 (10.5)

86 (9.1)

27 (2.7)

25 (5.6)

42 (4.2)

23 (4.9)

62 (6.7)

41 (4.4)

15 (1.7)

21 (2.4)

32 (3.3)

56 (5.9)

70 (8.1)

9 (3.8)

80 (8.2)

30 (3.3)

18 (2.0)

22 (2.4)

14 (1.6)

26 (5.6)

22 (2.5)

11 (2.4)

50 (5.0)

27 (2.9)

26 (3.1)

66 (7.1)

17 (1.7)

12 (1.1)

M

96

24

65

39

36

100

75

120

126

24

70

141

77

23

101

97

77

155

42

132

48

57

76

160

67

67

48

1041

1019

509

1036

504

1022

1002

1006

1010

1003

1022

1008

315

1001

1008

1000

1003

1004

503

1016

500

1062

1000

1011

1001

1055

1092

945

995

444

997

468

922

927

886

884

979

952

867

238

978

907

903

926

849

461

884

452

1005

924

851

934

988

1044
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v124 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

3694

3694

13364

13364

4622

4622

930

930

2143 24753

22610
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v125 - QA9 EU CONCEPT: DEMOCRATIC

Q.A9

Please tell for each of the following words if it describes very well, fairly well, fairly badly or very badly the idea you might have of the 

European Union.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A9_2 Democratic

1   Describes very well

2   Describes fairly well

3   Describes fairly badly

4   Describes very badly

5   DK

v125 by v7, Absolute Values (Row Percent), weighted by v8

v125 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

151 (15.8)

122 (12.2)

111 (23.7)

229 (22.6)

74 (15.4)

162 (17.0)

149 (15.8)

166 (19.1)

242 (27.6)

42 (4.3)

89 (9.6)

89 (10.4)

19 (7.9)

167 (17.0)

209 (22.9)

253 (29.8)

202 (21.4)

141 (16.2)

88 (19.0)

125 (14.4)

96 (22.1)

92 (9.0)

216 (23.6)

154 (18.5)

57 (6.0)

157 (15.7)

229 (21.9)

356 (37.3)

601 (60.2)

299 (63.8)

535 (52.9)

275 (57.2)

544 (57.1)

496 (52.5)

564 (64.8)

488 (55.7)

445 (45.8)

511 (54.9)

440 (51.5)

156 (64.7)

532 (54.1)

529 (57.9)

488 (57.5)

590 (62.6)

616 (70.7)

232 (50.0)

539 (62.0)

246 (56.6)

576 (56.4)

572 (62.5)

499 (60.0)

479 (50.2)

658 (65.9)

610 (58.4)

314 (32.9)

232 (23.2)

47 (10.0)

196 (19.4)

112 (23.3)

205 (21.5)

247 (26.1)

126 (14.5)

127 (14.5)

397 (40.9)

272 (29.2)

220 (25.7)

46 (19.1)

217 (22.1)

140 (15.3)

77 (9.1)

128 (13.6)

104 (11.9)

110 (23.7)

185 (21.3)

69 (15.9)

308 (30.1)

107 (11.7)

154 (18.5)

334 (35.0)

159 (15.9)

177 (16.9)

133 (13.9)

43 (4.3)

12 (2.6)

52 (5.1)

20 (4.2)

42 (4.4)

53 (5.6)

15 (1.7)

19 (2.2)

87 (9.0)

59 (6.3)

106 (12.4)

20 (8.3)

68 (6.9)

35 (3.8)

31 (3.7)

22 (2.3)

10 (1.1)

34 (7.3)

21 (2.4)

24 (5.5)

46 (4.5)

20 (2.2)

25 (3.0)

84 (8.8)

25 (2.5)

29 (2.8)

M

87

22

39

23

24

67

57

133

133

33

92

152

74

16

96

151

61

133

38

146

66

40

85

179

46

56

47

1041

1020

508

1035

505

1020

1002

1004

1009

1004

1023

1007

315

1000

1009

1000

1003

1004

502

1016

501

1062

1000

1011

1000

1055

1092

954

998

469

1012

481

953

945

871

876

971

931

855

241

984

913

849

942

871

464

870

435

1022

915

832

954

999

1045
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v125 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

3831

3831

12876

12876

4810

4810

1135

1135

2096 24748

22652
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v126 - QA9 EU CONCEPT: PROTECTIVE

Q.A9

Please tell for each of the following words if it describes very well, fairly well, fairly badly or very badly the idea you might have of the 

European Union.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A9_3 Protective

1   Describes very well

2   Describes fairly well

3   Describes fairly badly

4   Describes very badly

5   DK

v126 by v7, Absolute Values (Row Percent), weighted by v8

v126 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

106 (11.3)

78 (7.8)

94 (20.1)

175 (17.9)

58 (12.2)

87 (9.4)

147 (15.9)

144 (17.0)

124 (15.8)

52 (5.4)

65 (6.9)

107 (13.2)

12 (5.4)

137 (13.9)

160 (17.9)

206 (25.3)

131 (15.0)

137 (16.5)

63 (13.8)

118 (13.7)

79 (18.5)

64 (6.4)

87 (9.9)

92 (11.4)

62 (7.1)

114 (11.8)

172 (16.7)

338 (36.1)

561 (56.1)

252 (54.0)

494 (50.5)

222 (46.7)

403 (43.4)

510 (55.2)

502 (59.3)

395 (50.4)

479 (49.6)

401 (42.8)

407 (50.2)

138 (62.2)

471 (47.8)

455 (50.8)

431 (53.0)

471 (53.8)

513 (61.9)

200 (43.9)

459 (53.2)

235 (54.9)

562 (56.5)

448 (51.1)

459 (56.7)

468 (53.3)

541 (56.0)

563 (54.6)

308 (32.9)

315 (31.5)

106 (22.7)

261 (26.7)

157 (33.1)

363 (39.1)

225 (24.4)

172 (20.3)

220 (28.1)

369 (38.2)

392 (41.8)

214 (26.4)

60 (27.0)

283 (28.7)

221 (24.7)

138 (17.0)

223 (25.5)

151 (18.2)

157 (34.4)

241 (27.9)

92 (21.5)

334 (33.6)

279 (31.8)

211 (26.1)

296 (33.7)

267 (27.6)

258 (25.0)

185 (19.7)

46 (4.6)

15 (3.2)

48 (4.9)

38 (8.0)

76 (8.2)

42 (4.5)

28 (3.3)

45 (5.7)

65 (6.7)

80 (8.5)

83 (10.2)

12 (5.4)

95 (9.6)

59 (6.6)

38 (4.7)

51 (5.8)

28 (3.4)

36 (7.9)

45 (5.2)

22 (5.1)

35 (3.5)

63 (7.2)

47 (5.8)

52 (5.9)

44 (4.6)

39 (3.8)

M

104

21

41

58

30

91

79

158

225

39

85

196

93

14

115

186

127

176

46

153

72

67

123

202

124

89

59

1041

1021

508

1036

505

1020

1003

1004

1009

1004

1023

1007

315

1000

1010

999

1003

1005

502

1016

500

1062

1000

1011

1002

1055

1091

937

1000

467

978

475

929

924

846

784

965

938

811

222

986

895

813

876

829

456

863

428

995

877

809

878

966

1032
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v126 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

2871

2871

11378

11378

6313

6313

1417

1417

2773 24752

21979



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 182 

v127 - QA9 EU CONCEPT: INEFFICIENT

Q.A9

Please tell for each of the following words if it describes very well, fairly well, fairly badly or very badly the idea you might have of the 

European Union.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A9_4 Inefficient

1   Describes very well

2   Describes fairly well

3   Describes fairly badly

4   Describes very badly

5   DK

v127 by v7, Absolute Values (Row Percent), weighted by v8

v127 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

226 (25.8)

90 (9.2)

44 (11.0)

105 (10.9)

61 (13.6)

145 (17.0)

199 (21.5)

59 (7.8)

55 (7.4)

182 (18.6)

104 (11.3)

232 (28.4)

38 (16.5)

126 (12.9)

79 (9.0)

93 (12.2)

73 (8.5)

30 (4.0)

43 (9.8)

53 (6.9)

28 (6.9)

227 (23.4)

54 (6.5)

69 (9.0)

247 (26.8)

55 (5.9)

54 (5.6)

331 (37.8)

379 (38.6)

146 (36.4)

341 (35.3)

186 (41.5)

401 (47.1)

390 (42.2)

246 (32.7)

252 (33.8)

419 (42.9)

320 (34.7)

330 (40.3)

106 (45.9)

312 (31.9)

308 (35.0)

230 (30.3)

254 (29.6)

220 (29.2)

137 (31.1)

282 (36.8)

99 (24.4)

425 (43.7)

216 (26.2)

249 (32.5)

420 (45.6)

314 (33.9)

297 (30.7)

255 (29.1)

447 (45.5)

173 (43.1)

419 (43.4)

162 (36.2)

238 (27.9)

272 (29.4)

388 (51.6)

325 (43.6)

326 (33.4)

421 (45.6)

197 (24.1)

79 (34.2)

441 (45.1)

376 (42.7)

348 (45.8)

396 (46.2)

372 (49.3)

199 (45.2)

325 (42.4)

204 (50.4)

269 (27.7)

478 (57.9)

380 (49.5)

213 (23.1)

443 (47.8)

507 (52.3)

64 (7.3)

66 (6.7)

38 (9.5)

101 (10.5)

39 (8.7)

68 (8.0)

63 (6.8)

59 (7.8)

114 (15.3)

50 (5.1)

78 (8.5)

59 (7.2)

8 (3.5)

98 (10.0)

117 (13.3)

89 (11.7)

135 (15.7)

132 (17.5)

61 (13.9)

107 (14.0)

74 (18.3)

51 (5.2)

78 (9.4)

69 (9.0)

41 (4.5)

115 (12.4)

111 (11.5)

M

166

39

106

70

57

169

79

254

263

27

98

190

84

23

129

239

145

249

61

250

96

89

174

244

81

128

123

1042

1021

507

1036

505

1021

1003

1006

1009

1004

1021

1008

315

1000

1009

999

1003

1003

501

1017

501

1061

1000

1011

1002

1055

1092

876

982

401

966

448

852

924

752

746

977

923

818

231

977

880

760

858

754

440

767

405

972

826

767

921

927

969
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v127 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

2771

2771

7610

7610

8653

8653

2085

2085

3633 24752

21119
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v128 - QA9 EU CONCEPT: TECHNOCRATIC

Q.A9

Please tell for each of the following words if it describes very well, fairly well, fairly badly or very badly the idea you might have of the 

European Union.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A9_5 Technocratic

1   Describes very well

2   Describes fairly well

3   Describes fairly badly

4   Describes very badly

5   DK

v128 by v7, Absolute Values (Row Percent), weighted by v8

v128 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

259 (30.1)

181 (19.2)

86 (22.5)

152 (19.8)

78 (18.7)

182 (22.5)

244 (28.2)

131 (20.2)

80 (14.7)

160 (20.5)

243 (29.1)

133 (23.5)

35 (18.9)

260 (27.5)

89 (14.7)

139 (24.7)

58 (8.4)

76 (13.8)

80 (21.2)

93 (16.0)

38 (19.6)

147 (17.7)

91 (14.3)

87 (14.0)

147 (21.2)

121 (14.5)

67 (8.1)

365 (42.4)

543 (57.7)

246 (64.2)

336 (43.8)

218 (52.3)

407 (50.2)

413 (47.8)

365 (56.2)

275 (50.4)

416 (53.4)

366 (43.8)

303 (53.5)

122 (65.9)

493 (52.2)

292 (48.3)

283 (50.3)

358 (52.1)

301 (54.8)

186 (49.2)

325 (55.7)

94 (48.5)

461 (55.5)

298 (46.9)

260 (41.7)

373 (53.7)

474 (56.9)

398 (48.3)

194 (22.6)

195 (20.7)

46 (12.0)

240 (31.3)

91 (21.8)

163 (20.1)

167 (19.3)

131 (20.2)

158 (28.9)

184 (23.6)

180 (21.6)

109 (19.3)

24 (13.0)

170 (18.0)

181 (30.0)

116 (20.6)

229 (33.3)

150 (27.3)

72 (19.0)

143 (24.5)

54 (27.8)

190 (22.9)

213 (33.5)

242 (38.8)

137 (19.7)

211 (25.3)

317 (38.5)

42 (4.9)

22 (2.3)

5 (1.3)

40 (5.2)

30 (7.2)

58 (7.2)

40 (4.6)

22 (3.4)

33 (6.0)

19 (2.4)

46 (5.5)

21 (3.7)

4 (2.2)

21 (2.2)

42 (7.0)

25 (4.4)

42 (6.1)

22 (4.0)

40 (10.6)

22 (3.8)

8 (4.1)

33 (4.0)

34 (5.3)

34 (5.5)

38 (5.5)

27 (3.2)

42 (5.1)

M

181

80

125

268

88

211

138

356

463

225

187

441

130

56

405

437

317

456

125

433

307

230

364

388

306

222

268

1041

1021

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1004

1005

503

1016

501

1061

1000

1011

1001

1055

1092

860

941

383

768

417

810

864

649

546

779

835

566

185

944

604

563

687

549

378

583

194

831

636

623

695

833

824
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v128 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

3457

3457

8971

8971

4307

4307

812

812

7207 24754

17547
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v129 - QA10 EU ACHIEVEMENTS: ECONOMIC UNIFICATION

Q.A10

For each of the following areas, please tell me if you think that for ...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A10_1 Economic unification of Europe

1   A lot has been achieved so far

2   A fair amount has been achieved so far

3   Very little has been achieved so far

4   Nothing has been achieved so far

5   DK

v129 by v7, Absolute Values (Row Percent), weighted by v8

v129 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

139 (14.0)

121 (12.1)

37 (8.5)

76 (7.7)

39 (7.9)

111 (11.2)

133 (14.4)

93 (11.0)

97 (11.5)

70 (7.3)

98 (10.6)

89 (10.6)

21 (8.9)

61 (6.1)

65 (7.4)

252 (29.0)

83 (9.2)

82 (9.5)

129 (27.3)

51 (5.6)

110 (28.7)

149 (14.5)

111 (11.9)

91 (11.0)

47 (5.1)

114 (11.3)

81 (7.8)

2550

434 (43.8)

504 (50.3)

180 (41.2)

455 (45.9)

266 (53.7)

537 (54.4)

536 (58.0)

462 (54.8)

434 (51.2)

513 (53.4)

399 (43.1)

374 (44.4)

130 (55.3)

388 (39.0)

319 (36.4)

501 (57.7)

446 (49.3)

409 (47.2)

246 (52.1)

303 (33.5)

178 (46.5)

533 (51.7)

471 (50.7)

440 (53.3)

429 (46.7)

620 (61.2)

470 (45.0)

10977

311 (31.4)

347 (34.7)

183 (41.9)

399 (40.3)

167 (33.7)

311 (31.5)

230 (24.9)

268 (31.8)

272 (32.1)

334 (34.8)

374 (40.4)

319 (37.8)

77 (32.8)

403 (40.5)

406 (46.3)

103 (11.9)

321 (35.5)

341 (39.4)

82 (17.4)

463 (51.2)

79 (20.6)

319 (30.9)

306 (32.9)

218 (26.4)

399 (43.4)

251 (24.8)

440 (42.1)

7723

107 (10.8)

29 (2.9)

37 (8.5)

61 (6.2)

23 (4.6)

28 (2.8)

25 (2.7)

20 (2.4)

44 (5.2)

43 (4.5)

54 (5.8)

61 (7.2)

7 (3.0)

142 (14.3)

87 (9.9)

13 (1.5)

55 (6.1)

34 (3.9)

15 (3.2)

88 (9.7)

16 (4.2)

30 (2.9)

41 (4.4)

76 (9.2)

44 (4.8)

28 (2.8)

53 (5.1)

1261

M

50

19

71

45

9

34

78

163

163

44

96

163

80

6

132

131

99

138

30

111

116

31

71

187

82

42

48

2239

1041

1020

508

1036

504

1021

1002

1006

1010

1004

1021

1006

315

1000

1009

1000

1004

1004

502

1016

499

1062

1000

1012

1001

1055

1092

24750

991

1001

437

991

495

987

924

843

847

960

925

843

235

994

877

869

905

866

472

905

383

1031

929

825

919

1013

1044
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v129 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 2550 10977 7723 1261 22511
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v130 - QA10 EU ACHIEVEMENTS: POLITICAL UNIFICATION

Q.A10

For each of the following areas, please tell me if you think that for ...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A10_2 Political unification of Europe

1   A lot has been achieved so far

2   A fair amount has been achieved so far

3   Very little has been achieved so far

4   Nothing has been achieved so far

5   DK

v130 by v7, Absolute Values (Row Percent), weighted by v8

v130 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

108 (11.0)

43 (4.4)

32 (7.3)

109 (11.1)

42 (8.5)

87 (8.8)

102 (10.9)

78 (9.5)

58 (7.1)

22 (2.3)

46 (5.2)

53 (6.5)

13 (5.5)

55 (5.6)

55 (6.3)

204 (24.9)

74 (8.3)

77 (9.4)

93 (20.2)

45 (5.2)

85 (23.9)

37 (3.6)

102 (11.2)

82 (10.3)

30 (3.3)

137 (13.7)

109 (10.5)

1978

388 (39.6)

409 (41.5)

175 (40.1)

496 (50.4)

266 (53.6)

471 (47.6)

492 (52.6)

490 (59.8)

326 (39.7)

423 (44.9)

271 (30.4)

280 (34.5)

108 (45.8)

407 (41.5)

364 (41.8)

423 (51.7)

388 (43.6)

421 (51.3)

233 (50.7)

386 (44.6)

164 (46.2)

333 (32.4)

462 (50.8)

430 (53.8)

367 (39.8)

640 (64.0)

553 (53.4)

10166

346 (35.3)

470 (47.7)

194 (44.5)

323 (32.8)

165 (33.3)

381 (38.5)

305 (32.6)

229 (27.9)

358 (43.6)

430 (45.6)

485 (54.5)

399 (49.2)

104 (44.1)

381 (38.8)

375 (43.1)

169 (20.7)

370 (41.6)

280 (34.1)

123 (26.7)

372 (43.0)

88 (24.8)

585 (56.9)

304 (33.4)

222 (27.8)

473 (51.4)

195 (19.5)

340 (32.8)

8466

138 (14.1)

63 (6.4)

35 (8.0)

56 (5.7)

23 (4.6)

51 (5.2)

37 (4.0)

23 (2.8)

80 (9.7)

68 (7.2)

88 (9.9)

79 (9.7)

11 (4.7)

138 (14.1)

77 (8.8)

22 (2.7)

58 (6.5)

43 (5.2)

11 (2.4)

62 (7.2)

18 (5.1)

73 (7.1)

41 (4.5)

66 (8.3)

51 (5.5)

28 (2.8)

34 (3.3)

1474

M

62

35

73

52

10

32

66

185

187

61

131

196

78

20

139

183

113

183

42

151

144

34

91

211

79

54

56

2668

1042

1020

509

1036

506

1022

1002

1005

1009

1004

1021

1007

314

1001

1010

1001

1003

1004

502

1016

499

1062

1000

1011

1000

1054

1092

24752

980

985

436

984

496

990

936

820

822

943

890

811

236

981

871

818

890

821

460

865

355

1028

909

800

921

1000

1036
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v130 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 1978 10166 8466 1474 22084
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v131 - QA10 EU ACHIEVEMENTS: CULTURAL COOPERATION

Q.A10

For each of the following areas, please tell me if you think that for ...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A10_3 Cultural cooperation in Europe

1   A lot has been achieved so far

2   A fair amount has been achieved so far

3   Very little has been achieved so far

4   Nothing has been achieved so far

5   DK

v131 by v7, Absolute Values (Row Percent), weighted by v8

v131 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

148 (15.5)

77 (7.9)

49 (11.9)

152 (15.9)

76 (15.7)

101 (10.4)

85 (9.8)

82 (10.3)

119 (14.7)

55 (6.0)

76 (8.6)

59 (7.1)

30 (12.8)

95 (9.8)

121 (13.9)

187 (23.4)

60 (6.9)

105 (12.9)

95 (20.9)

114 (13.3)

101 (27.0)

70 (7.5)

128 (14.6)

101 (12.8)

35 (4.6)

112 (11.6)

88 (8.6)

2521

444 (46.6)

511 (52.5)

189 (45.8)

513 (53.7)

275 (56.7)

499 (51.4)

363 (42.1)

446 (56.2)

394 (48.5)

445 (48.3)

406 (46.2)

304 (36.7)

120 (51.3)

430 (44.6)

449 (51.4)

398 (49.8)

471 (54.5)

438 (53.7)

241 (53.0)

473 (55.2)

182 (48.7)

478 (51.3)

449 (51.3)

442 (56.0)

306 (39.9)

512 (52.9)

459 (44.6)

10637

237 (24.9)

359 (36.9)

152 (36.8)

244 (25.5)

119 (24.5)

321 (33.1)

348 (40.3)

230 (29.0)

250 (30.8)

368 (40.0)

344 (39.1)

382 (46.1)

75 (32.1)

321 (33.3)

261 (29.9)

184 (23.0)

287 (33.2)

243 (29.8)

107 (23.5)

239 (27.9)

66 (17.6)

352 (37.8)

267 (30.5)

192 (24.3)

369 (48.2)

280 (28.9)

402 (39.1)

6999

123 (12.9)

26 (2.7)

23 (5.6)

46 (4.8)

15 (3.1)

50 (5.1)

67 (7.8)

35 (4.4)

49 (6.0)

53 (5.8)

53 (6.0)

84 (10.1)

9 (3.8)

119 (12.3)

42 (4.8)

31 (3.9)

46 (5.3)

29 (3.6)

12 (2.6)

31 (3.6)

25 (6.7)

32 (3.4)

32 (3.7)

54 (6.8)

56 (7.3)

64 (6.6)

79 (7.7)

1285

M

90

47

94

81

19

50

139

211

197

82

144

177

80

34

136

200

139

189

47

159

125

130

125

222

235

87

64

3303

1042

1020

507

1036

504

1021

1002

1004

1009

1003

1023

1006

314

999

1009

1000

1003

1004

502

1016

499

1062

1001

1011

1001

1055

1092

24745

952

973

413

955

485

971

863

793

812

921

879

829

234

965

873

800

864

815

455

857

374

932

876

789

766

968

1028
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v131 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 2521 10637 6999 1285 21442
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v132 - QA11 EU FUTURE HELPFUL: COMMON LANGUAGE

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_1 A common language

0   Not mentioned

1   Mentioned

v132 by v7, Absolute Values (Row Percent), weighted by v8

v132 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

922 (88.6)

805 (78.9)

382 (75.2)

907 (87.5)

426 (84.4)

758 (74.2)

846 (84.4)

919 (91.4)

836 (82.9)

885 (88.1)

803 (78.6)

722 (71.7)

231 (73.3)

823 (82.3)

821 (81.4)

662 (66.2)

686 (68.4)

839 (83.6)

404 (80.5)

849 (83.6)

398 (79.6)

946 (89.1)

854 (85.4)

721 (71.3)

847 (84.6)

963 (91.3)

811 (74.3)

20066

20066

119 (11.4)

215 (21.1)

126 (24.8)

129 (12.5)

79 (15.6)

263 (25.8)

156 (15.6)

86 (8.6)

173 (17.1)

119 (11.9)

219 (21.4)

285 (28.3)

84 (26.7)

177 (17.7)

188 (18.6)

338 (33.8)

317 (31.6)

165 (16.4)

98 (19.5)

167 (16.4)

102 (20.4)

116 (10.9)

146 (14.6)

290 (28.7)

154 (15.4)

92 (8.7)

281 (25.7)

4684

4684

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v133 - QA11 EU FUTURE HELPFUL: EXTERNAL BORDERS

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_2 Well defined external borders of the EU

0   Not mentioned

1   Mentioned

v133 by v7, Absolute Values (Row Percent), weighted by v8

v133 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

704 (67.6)

832 (81.6)

375 (73.8)

888 (85.7)

382 (75.6)

809 (79.2)

797 (79.5)

713 (70.9)

900 (89.2)

753 (75.0)

829 (81.1)

816 (81.0)

280 (88.9)

639 (63.9)

876 (86.8)

818 (81.8)

810 (80.8)

835 (83.2)

399 (79.5)

644 (63.4)

437 (87.4)

767 (72.2)

830 (83.0)

843 (83.4)

845 (84.4)

792 (75.1)

900 (82.4)

19513

19513

337 (32.4)

188 (18.4)

133 (26.2)

148 (14.3)

123 (24.4)

212 (20.8)

205 (20.5)

292 (29.1)

109 (10.8)

251 (25.0)

193 (18.9)

191 (19.0)

35 (11.1)

361 (36.1)

133 (13.2)

182 (18.2)

193 (19.2)

169 (16.8)

103 (20.5)

372 (36.6)

63 (12.6)

295 (27.8)

170 (17.0)

168 (16.6)

156 (15.6)

263 (24.9)

192 (17.6)

5237

5237
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v134 - QA11 EU FUTURE HELPFUL: EURO INTRODUCTION

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_3 The introduction of the Euro in all EU countries

0   Not mentioned

1   Mentioned

v134 by v7, Absolute Values (Row Percent), weighted by v8

v134 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

777 (74.6)

615 (60.3)

393 (77.4)

690 (66.6)

338 (66.9)

724 (70.9)

623 (62.2)

785 (78.1)

840 (83.3)

502 (50.0)

706 (69.1)

828 (82.2)

217 (68.9)

868 (86.8)

695 (68.9)

520 (52.0)

785 (78.3)

778 (77.5)

279 (55.6)

796 (78.3)

363 (72.6)

708 (66.7)

740 (74.0)

864 (85.5)

667 (66.6)

712 (67.5)

768 (70.3)

17581

17581

264 (25.4)

405 (39.7)

115 (22.6)

346 (33.4)

167 (33.1)

297 (29.1)

379 (37.8)

220 (21.9)

169 (16.7)

502 (50.0)

316 (30.9)

179 (17.8)

98 (31.1)

132 (13.2)

314 (31.1)

480 (48.0)

218 (21.7)

226 (22.5)

223 (44.4)

220 (21.7)

137 (27.4)

354 (33.3)

260 (26.0)

147 (14.5)

334 (33.4)

343 (32.5)

324 (29.7)

7169

7169
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v135 - QA11 EU FUTURE HELPFUL: LIVING STANDARDS

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_4 Comparable living standards

0   Not mentioned

1   Mentioned

v135 by v7, Absolute Values (Row Percent), weighted by v8

v135 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

695 (66.8)

548 (53.7)

268 (52.8)

273 (26.4)

226 (44.8)

550 (53.9)

536 (53.5)

286 (28.5)

526 (52.1)

599 (59.7)

480 (47.0)

539 (53.5)

161 (51.1)

351 (35.1)

385 (38.2)

594 (59.4)

670 (66.8)

245 (24.4)

329 (65.5)

356 (35.0)

203 (40.6)

552 (52.0)

219 (21.9)

354 (35.0)

419 (41.9)

321 (30.4)

272 (24.9)

10957

10957

346 (33.2)

472 (46.3)

240 (47.2)

763 (73.6)

279 (55.2)

471 (46.1)

466 (46.5)

719 (71.5)

483 (47.9)

405 (40.3)

542 (53.0)

468 (46.5)

154 (48.9)

649 (64.9)

624 (61.8)

406 (40.6)

333 (33.2)

759 (75.6)

173 (34.5)

660 (65.0)

297 (59.4)

510 (48.0)

781 (78.1)

657 (65.0)

582 (58.1)

734 (69.6)

820 (75.1)

13793

13793
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v136 - QA11 EU FUTURE HELPFUL: COMMON ARMY

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_5 A common army

0   Not mentioned

1   Mentioned

v136 by v7, Absolute Values (Row Percent), weighted by v8

v136 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

959 (92.1)

895 (87.7)

377 (74.2)

930 (89.8)

483 (95.6)

967 (94.7)

911 (90.9)

916 (91.1)

958 (94.9)

959 (95.5)

831 (81.3)

929 (92.3)

303 (96.2)

901 (90.1)

937 (92.9)

935 (93.5)

912 (90.9)

917 (91.3)

438 (87.3)

923 (90.8)

494 (98.8)

831 (78.2)

917 (91.7)

928 (91.8)

904 (90.3)

904 (85.7)

987 (90.4)

22346

22346

82 (7.9)

125 (12.3)

131 (25.8)

106 (10.2)

22 (4.4)

54 (5.3)

91 (9.1)

89 (8.9)

51 (5.1)

45 (4.5)

191 (18.7)

78 (7.7)

12 (3.8)

99 (9.9)

72 (7.1)

65 (6.5)

91 (9.1)

87 (8.7)

64 (12.7)

93 (9.2)

6 (1.2)

231 (21.8)

83 (8.3)

83 (8.2)

97 (9.7)

151 (14.3)

105 (9.6)

2404

2404

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 197 

v137 - QA11 EU FUTURE HELPFUL: COMMON CONSTITUTION

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_6 A common Constitution

0   Not mentioned

1   Mentioned

v137 by v7, Absolute Values (Row Percent), weighted by v8

v137 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

859 (82.5)

651 (63.8)

380 (74.8)

889 (85.8)

323 (64.0)

700 (68.6)

736 (73.5)

888 (88.4)

729 (72.2)

806 (80.3)

728 (71.2)

841 (83.5)

262 (83.2)

794 (79.4)

793 (78.6)

851 (85.1)

724 (72.2)

833 (83.0)

343 (68.3)

890 (87.6)

381 (76.2)

718 (67.6)

849 (84.9)

860 (85.1)

696 (69.5)

844 (80.0)

931 (85.3)

19299

19299

182 (17.5)

369 (36.2)

128 (25.2)

147 (14.2)

182 (36.0)

321 (31.4)

266 (26.5)

117 (11.6)

280 (27.8)

198 (19.7)

294 (28.8)

166 (16.5)

53 (16.8)

206 (20.6)

216 (21.4)

149 (14.9)

279 (27.8)

171 (17.0)

159 (31.7)

126 (12.4)

119 (23.8)

344 (32.4)

151 (15.1)

151 (14.9)

305 (30.5)

211 (20.0)

161 (14.7)

5451

5451
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v138 - QA11 EU FUTURE HELPFUL: NONE

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_7 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v138 by v7, Absolute Values (Row Percent), weighted by v8

v138 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

891 (85.6)

1001 (98.1)

494 (97.2)

1005 (97.0)

478 (94.7)

934 (91.5)

935 (93.3)

954 (94.9)

973 (96.4)

931 (92.8)

1007 (98.5)

898 (89.2)

301 (95.6)

930 (93.0)

964 (95.5)

971 (97.1)

962 (95.9)

978 (97.4)

475 (94.6)

982 (96.7)

477 (95.4)

1029 (96.9)

986 (98.6)

997 (98.6)

937 (93.6)

1030 (97.6)

1069 (97.9)

23589

23589

150 (14.4)

19 (1.9)

14 (2.8)

31 (3.0)

27 (5.3)

87 (8.5)

67 (6.7)

51 (5.1)

36 (3.6)

72 (7.2)

15 (1.5)

109 (10.8)

14 (4.4)

70 (7.0)

45 (4.5)

29 (2.9)

41 (4.1)

26 (2.6)

27 (5.4)

34 (3.3)

23 (4.6)

33 (3.1)

14 (1.4)

14 (1.4)

64 (6.4)

25 (2.4)

23 (2.1)

1160

1160

1041
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508
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505
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v139 - QA11 EU FUTURE HELPFUL: OTHER

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_8 Other (SPONTANEOUS - SPECIFY)

0   Not mentioned

1   Mentioned

v139 by v7, Absolute Values (Row Percent), weighted by v8

v139 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1004 (98.4)

504 (99.2)

1033 (99.7)

503 (99.6)

1016 (99.5)

993 (99.1)

993 (98.8)

1001 (99.2)

994 (99.1)

1011 (98.9)

1001 (99.4)

315 (100.0)

992 (99.2)

994 (98.5)

989 (98.9)

996 (99.3)

1001 (99.7)

497 (99.0)

1013 (99.7)

496 (99.2)

1044 (98.3)

996 (99.6)

1007 (99.6)

996 (99.5)

1047 (99.2)

1084 (99.3)

24556

24556

5 (0.5)

16 (1.6)

4 (0.8)

3 (0.3)

2 (0.4)

5 (0.5)

9 (0.9)

12 (1.2)

8 (0.8)

9 (0.9)

11 (1.1)

6 (0.6)

8 (0.8)

15 (1.5)

11 (1.1)

7 (0.7)

3 (0.3)

5 (1.0)

3 (0.3)

4 (0.8)

18 (1.7)

4 (0.4)

4 (0.4)

5 (0.5)

8 (0.8)

8 (0.7)

193

193
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508
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v140 - QA11 EU FUTURE HELPFUL: DK

Q.A11

Which two of the following would you consider to be most helpful if anything, for the future of Europe?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.A11_9 DK

0   Not mentioned

1   Mentioned

v140 by v7, Absolute Values (Row Percent), weighted by v8

v140 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

991 (95.2)

1016 (99.6)

493 (97.0)

1028 (99.2)

502 (99.4)

1011 (99.0)

978 (97.6)

975 (97.0)

841 (83.3)

996 (99.2)

991 (97.0)

944 (93.7)

289 (91.7)

991 (99.1)

961 (95.2)

914 (91.4)

948 (94.5)

960 (95.6)

491 (97.8)

989 (97.3)

442 (88.4)

1050 (98.9)

981 (98.1)

912 (90.2)

985 (98.4)

1030 (97.6)

1072 (98.2)

23781

23781

50 (4.8)

4 (0.4)

15 (3.0)

8 (0.8)

3 (0.6)

10 (1.0)

24 (2.4)

30 (3.0)

168 (16.7)

8 (0.8)

31 (3.0)

63 (6.3)

26 (8.3)

9 (0.9)

48 (4.8)

86 (8.6)

55 (5.5)

44 (4.4)

11 (2.2)

27 (2.7)

58 (11.6)

12 (1.1)

19 (1.9)

99 (9.8)

16 (1.6)

25 (2.4)

20 (1.8)

969

969
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v141 - QA12A EUROP UNIFICATION - MOST POSITIVE 1ST

Q.A12

Which of the following do you think is the most positive result of European unification?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Peace among the Member States of the EU

2   The free movement of people, goods and services within the EU

3   The Euro

4   Student exchange programmes such as ERASMUS

5   The Common agricultural policy

6   None (SPONTANEOUS)

7   Other (SPONTANEOUS)

8   DK

v141 by v7, Absolute Values (Row Percent), weighted by v8

v141 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

432 (42.9)

373 (36.6)

330 (65.9)

413 (40.5)

292 (58.1)

558 (55.4)

455 (46.4)

336 (34.7)

351 (38.1)

333 (33.5)

460 (46.5)

368 (40.4)

98 (34.4)

574 (57.5)

392 (40.8)

311 (32.5)

353 (36.7)

340 (36.6)

273 (54.8)

382 (38.7)

272 (59.9)

379 (36.3)

440 (44.9)

463 (52.0)

545 (55.2)

517 (49.6)

412 (38.2)

271 (26.9)

206 (20.2)

119 (23.8)

448 (43.9)

115 (22.9)

241 (23.9)

338 (34.5)

412 (42.6)

275 (29.8)

340 (34.2)

235 (23.8)

255 (28.0)

80 (28.1)

235 (23.5)

254 (26.5)

305 (31.8)

377 (39.2)

338 (36.4)

74 (14.9)

351 (35.6)

93 (20.5)

419 (40.2)

357 (36.4)

263 (29.6)

281 (28.5)

290 (27.8)

471 (43.7)

137 (13.6)

290 (28.4)

16 (3.2)

42 (4.1)

44 (8.7)

92 (9.1)

61 (6.2)

41 (4.2)

134 (14.5)

212 (21.3)

151 (15.3)

61 (6.7)

55 (19.3)

54 (5.4)

132 (13.8)

249 (26.0)

110 (11.4)

78 (8.4)

104 (20.9)

29 (2.9)

24 (5.3)

120 (11.5)

48 (4.9)

92 (10.3)

47 (4.8)

102 (9.8)

55 (5.1)

51 (5.1)

85 (8.3)

15 (3.0)

73 (7.1)

17 (3.4)

28 (2.8)

72 (7.3)

92 (9.5)

64 (6.9)

56 (5.6)

82 (8.3)

71 (7.8)

22 (7.7)

49 (4.9)

57 (5.9)

31 (3.2)

64 (6.7)

70 (7.5)

26 (5.2)

127 (12.9)

35 (7.7)

63 (6.0)

61 (6.2)

29 (3.3)

73 (7.4)

84 (8.1)

86 (8.0)

17 (1.7)

29 (2.8)

16 (3.2)

26 (2.5)

12 (2.4)

26 (2.6)

28 (2.9)

40 (4.1)

29 (3.1)

12 (1.2)

19 (1.9)

26 (2.9)

7 (2.5)

38 (3.8)

84 (8.8)

26 (2.7)

25 (2.6)

69 (7.4)

5 (1.0)

64 (6.5)

13 (2.9)

35 (3.4)

52 (5.3)

10 (1.1)

15 (1.5)

26 (2.5)

31 (2.9)

92 (9.1)

34 (3.3)

4 (0.8)

19 (1.9)

23 (4.6)

61 (6.1)

25 (2.6)

47 (4.9)

63 (6.8)

38 (3.8)

42 (4.2)

128 (14.1)

22 (7.7)

47 (4.7)

38 (4.0)

33 (3.4)

31 (3.2)

30 (3.2)

16 (3.2)

33 (3.3)

16 (3.5)

26 (2.5)

22 (2.2)

32 (3.6)

24 (2.4)

16 (1.5)

23 (2.1)

8 (0.8)

3 (0.3)

1 (0.2)

1 (0.1)

1 (0.1)

6 (0.7)

3 (0.3)

1 (0.1)

1 (0.4)

2 (0.2)

3 (0.3)

3 (0.3)

2 (0.2)

3 (0.3)

1 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.2)

8 (0.8)

M

34

1

7

16

2

13

22

37

87

8

33

97

31

3

51

43

42

76

3

30

45

18

19

121

14

11

14

1042

1021

508

1037

505

1020

1002

1005

1009

1002

1022

1007

316

1002

1011

1001

1004

1004

501

1016

499

1061

1000

1011

1001

1054

1092

1008

1020

501

1021

503

1007

980

968

922

994

989

910

285

999

960

958

962

928

498

986

454

1043

981

890

987

1043

1078
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v141 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

N Sum

N Valid Sum

10452

10452

7443

7443

2580

2580

1583

1583

780

780

985

985

52

52

878 24753

23875
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v142 - QA12B EUROP UNIFICATION - MOST POSITIVE 2ND

[Q.A12

Which of the following do you think is the most positive result of European unification?]

    

Q.A12B

And the second most positive result?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Peace among the Member States of the EU

2   The free movement of people, goods and services within the EU

3   The Euro

4   Student exchange programmes such as ERASMUS

5   The Common agricultural policy

6   None (SPONTANEOUS)

7   Other (SPONTANEOUS)

8   DK

9   Inap. (coded 6 or 8 in V141)

v142 by v7, Absolute Values (Row Percent), weighted by v8

v142 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

153 (17.2)

187 (19.1)

77 (16.1)

224 (23.0)

87 (18.2)

192 (20.5)

217 (23.3)

207 (23.4)

123 (15.9)

176 (18.6)

190 (21.3)

183 (24.6)

56 (23.0)

158 (16.8)

146 (16.7)

169 (19.1)

179 (19.8)

180 (21.2)

69 (14.8)

213 (23.4)

72 (17.2)

226 (22.6)

221 (23.8)

302 (34.0)

284 (29.1)

210 (44.0)

311 (32.0)

190 (39.7)

376 (40.2)

313 (33.7)

279 (31.5)

208 (26.9)

287 (30.3)

216 (24.2)

240 (32.2)

92 (37.7)

375 (39.8)

235 (26.9)

262 (29.6)

255 (28.1)

281 (33.1)

130 (28.0)

288 (31.6)

131 (31.3)

269 (26.9)

294 (31.6)

179 (20.2)

262 (26.8)

56 (11.7)

119 (12.2)

100 (20.9)

167 (17.8)

134 (14.4)

108 (12.2)

190 (24.6)

278 (29.4)

215 (24.1)

81 (10.9)

30 (12.3)

92 (9.8)

192 (22.0)

257 (29.0)

191 (21.1)

110 (13.0)

159 (34.2)

78 (8.6)

63 (15.0)

248 (24.8)

101 (10.9)

129 (14.5)

128 (13.1)

76 (15.9)

204 (21.0)

31 (6.5)

51 (5.4)

116 (12.5)

173 (19.5)

128 (16.6)

139 (14.7)

134 (15.0)

95 (12.8)

35 (14.3)

98 (10.4)

143 (16.4)

109 (12.3)

185 (20.4)

154 (18.1)

65 (14.0)

203 (22.3)

94 (22.4)

115 (11.5)

152 (16.3)

35 (3.9)

68 (7.0)

57 (11.9)

79 (8.1)

25 (5.2)

77 (8.2)

103 (11.1)

86 (9.7)

68 (8.8)

24 (2.5)

78 (8.8)

59 (7.9)

15 (6.1)

107 (11.4)

135 (15.5)

69 (7.8)

58 (6.4)

116 (13.7)

29 (6.2)

102 (11.2)

37 (8.8)

105 (10.5)

136 (14.6)

77 (8.7)

44 (4.5)

1 (0.2)

32 (3.3)

46 (9.6)

63 (6.7)

43 (4.6)

26 (2.9)

43 (5.6)

39 (4.1)

57 (6.4)

86 (11.5)

13 (5.3)

110 (11.7)

16 (1.8)

17 (1.9)

37 (4.1)

10 (2.2)

26 (2.9)

22 (5.3)

34 (3.4)

25 (2.7)

13 (1.5)

4 (0.4)

4 (0.4)

10 (1.1)

4 (0.4)

7 (0.8)

12 (1.6)

3 (0.3)

1 (0.1)

1 (0.1)

3 (1.2)

2 (0.2)

5 (0.6)

2 (0.2)

1 (0.1)

8 (0.9)

3 (0.6)

0 (0.0)

3 (0.3)

1 (0.1)

M

28

8

20

28

1

11

25

35

88

10

56

39

18

9

49

38

24

49

18

43

19

18

28

M

125

34

11

35

26

75

47

84

150

47

75

224

52

49

88

76

73

106

19

63

61

44

42

1041

1019

508

1036

506

1022

1002

1005

1010

1003

1022

1008

314

1000

1009

999

1003

1004

502

1016

499

1062

1000

888

977

477

973

479

936

930

886

772

946

891

745

244

942

872

885

906

849

465

910

419

1000

930
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v142 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

161 (19.7)

166 (17.6)

114 (12.7)

200 (19.4)

4346

4346

288 (35.2)

365 (38.8)

264 (29.5)

355 (34.5)

7100

7100

180 (22.0)

130 (13.8)

222 (24.8)

154 (15.0)

4096

4096

107 (13.1)

175 (18.6)

180 (20.1)

211 (20.5)

3430

3430

63 (7.7)

64 (6.8)

105 (11.7)

86 (8.3)

1986

1986

17 (2.1)

38 (4.0)

4 (0.4)

22 (2.1)

948

948

3 (0.4)

3 (0.3)

7 (0.8)

2 (0.2)

102

102

39

22

133

26

882

153

38

27

37

1861

1011

1001

1056

1093

24751

819

941

896

1030

22008
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v143 - QA12AB_TOT EUROP UNIF MOST POS: PEACE

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_1 Peace among the Member States of the EU

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V141 and V142.

Note:

See V141 and V142 for complete question text.

v143 by v7, Absolute Values (Row Percent), weighted by v8

v143 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

456 (43.8)

460 (45.1)

101 (19.9)

399 (38.5)

127 (25.1)

272 (26.6)

330 (32.9)

461 (45.9)

535 (53.0)

495 (49.3)

371 (36.3)

456 (45.3)

161 (51.1)

268 (26.8)

471 (46.7)

520 (52.0)

471 (47.0)

485 (48.3)

159 (31.7)

421 (41.4)

156 (31.2)

456 (42.9)

340 (34.0)

387 (38.3)

290 (29.0)

424 (40.2)

480 (44.0)

9952

585 (56.2)

560 (54.9)

407 (80.1)

637 (61.5)

378 (74.9)

749 (73.4)

672 (67.1)

544 (54.1)

474 (47.0)

509 (50.7)

651 (63.7)

551 (54.7)

154 (48.9)

732 (73.2)

538 (53.3)

480 (48.0)

532 (53.0)

519 (51.7)

343 (68.3)

595 (58.6)

344 (68.8)

606 (57.1)

660 (66.0)

624 (61.7)

711 (71.0)

631 (59.8)

612 (56.0)

14798

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v143 0 1 N Sum N Valid Sum

v7

N Valid Sum 9952 14798 24750
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v144 - QA12AB_TOT EUROP UNIF MOST POS: FREE MOVEMENT

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_2 The free movement of people, goods and services within the EU

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V141 and V142.

Note:

See V141 and V142 for complete question text.

v144 by v7, Absolute Values (Row Percent), weighted by v8

v144 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

468 (45.0)

530 (52.0)

179 (35.2)

277 (26.7)

200 (39.6)

404 (39.6)

351 (35.0)

314 (31.2)

527 (52.2)

376 (37.5)

572 (56.0)

512 (50.8)

143 (45.4)

390 (39.0)

521 (51.6)

433 (43.3)

371 (37.0)

386 (38.4)

299 (59.6)

377 (37.1)

276 (55.2)

374 (35.2)

350 (35.0)

460 (45.5)

355 (35.5)

501 (47.4)

266 (24.4)

10212

573 (55.0)

490 (48.0)

329 (64.8)

759 (73.3)

305 (60.4)

617 (60.4)

651 (65.0)

691 (68.8)

482 (47.8)

628 (62.5)

450 (44.0)

495 (49.2)

172 (54.6)

610 (61.0)

488 (48.4)

567 (56.7)

632 (63.0)

618 (61.6)

203 (40.4)

639 (62.9)

224 (44.8)

688 (64.8)

650 (65.0)

551 (54.5)

646 (64.5)

555 (52.6)

826 (75.6)

14539

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092
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v144 0 1 N Sum N Valid Sum

v7

N Valid Sum 10212 14539 24751
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v145 - QA12AB_TOT EUROP UNIF MOST POS: THE EURO

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_3 The Euro

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V141 and V142.

Note:

See V141 and V142 for complete question text.

v145 by v7, Absolute Values (Row Percent), weighted by v8

v145 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

725 (69.6)

469 (46.0)

436 (85.8)

875 (84.5)

361 (71.5)

762 (74.6)

807 (80.5)

856 (85.2)

686 (68.0)

513 (51.1)

656 (64.2)

865 (85.9)

230 (73.0)

855 (85.5)

685 (67.9)

493 (49.3)

702 (70.0)

816 (81.3)

238 (47.4)

909 (89.5)

412 (82.4)

694 (65.3)

851 (85.1)

739 (73.1)

824 (82.3)

731 (69.3)

883 (80.9)

18073

316 (30.4)

551 (54.0)

72 (14.2)

161 (15.5)

144 (28.5)

259 (25.4)

195 (19.5)

149 (14.8)

323 (32.0)

490 (48.9)

366 (35.8)

142 (14.1)

85 (27.0)

145 (14.5)

324 (32.1)

507 (50.7)

301 (30.0)

188 (18.7)

264 (52.6)

107 (10.5)

88 (17.6)

368 (34.7)

149 (14.9)

272 (26.9)

177 (17.7)

324 (30.7)

209 (19.1)

6676

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v145 0 1 N Sum N Valid Sum

v7

N Valid Sum 18073 6676 24749
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v146 - QA12AB_TOT EUROP UNIF MOST POS: STUDENT EXCH

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_4 Student exchange programmes such as ERASMUS

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V141 and V142.

Note:

See V141 and V142 for complete question text.

v146 by v7, Absolute Values (Row Percent), weighted by v8

v146 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

861 (82.7)

806 (79.0)

417 (82.1)

759 (73.3)

458 (90.7)

942 (92.3)

814 (81.2)

740 (73.6)

817 (81.0)

808 (80.6)

807 (79.0)

841 (83.5)

258 (81.9)

853 (85.3)

809 (80.2)

859 (85.9)

754 (75.2)

779 (77.6)

411 (81.9)

687 (67.6)

371 (74.2)

884 (83.2)

787 (78.7)

875 (86.5)

753 (75.2)

791 (75.0)

795 (72.8)

19736

180 (17.3)

214 (21.0)

91 (17.9)

277 (26.7)

47 (9.3)

79 (7.7)

188 (18.8)

265 (26.4)

192 (19.0)

195 (19.4)

215 (21.0)

166 (16.5)

57 (18.1)

147 (14.7)

200 (19.8)

141 (14.1)

249 (24.8)

225 (22.4)

91 (18.1)

329 (32.4)

129 (25.8)

178 (16.8)

213 (21.3)

136 (13.5)

248 (24.8)

264 (25.0)

297 (27.2)

5013

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v146 0 1 N Sum N Valid Sum

v7

N Valid Sum 19736 5013 24749
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v147 - QA12AB_TOT EUROP UNIF MOST POS: CAP

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_5 The Common agricultural policy

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V141 and V142.

Note:

See V141 and V142 for complete question text.

v147 by v7, Absolute Values (Row Percent), weighted by v8

v147 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

989 (95.0)

923 (90.5)

435 (85.6)

931 (89.9)

468 (92.7)

919 (90.0)

871 (86.9)

880 (87.6)

912 (90.4)

968 (96.4)

924 (90.4)

922 (91.6)

293 (93.0)

855 (85.5)

791 (78.4)

905 (90.5)

920 (91.7)

818 (81.5)

467 (93.0)

849 (83.6)

449 (89.8)

921 (86.7)

811 (81.1)

937 (92.7)

922 (92.1)

924 (87.6)

975 (89.3)

21979

52 (5.0)

97 (9.5)

73 (14.4)

105 (10.1)

37 (7.3)

102 (10.0)

131 (13.1)

125 (12.4)

97 (9.6)

36 (3.6)

98 (9.6)

85 (8.4)

22 (7.0)

145 (14.5)

218 (21.6)

95 (9.5)

83 (8.3)

186 (18.5)

35 (7.0)

167 (16.4)

51 (10.2)

141 (13.3)

189 (18.9)

74 (7.3)

79 (7.9)

131 (12.4)

117 (10.7)

2771

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v147 0 1 N Sum N Valid Sum

v7

N Valid Sum 21979 2771 24750
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v148 - QA12AB_TOT EUROP UNIF MOST POS: NONE

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_6 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V141 and V142.

Note:

See V141 and V142 for complete question text.

v148 by v7, Absolute Values (Row Percent), weighted by v8

v148 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

872 (83.8)

942 (92.4)

503 (99.0)

985 (95.1)

436 (86.3)

897 (87.9)

933 (93.1)

932 (92.7)

903 (89.5)

926 (92.2)

923 (90.3)

793 (78.7)

280 (88.9)

844 (84.4)

955 (94.6)

950 (95.0)

935 (93.2)

974 (97.0)

476 (94.8)

956 (94.1)

462 (92.4)

1002 (94.4)

953 (95.3)

963 (95.3)

939 (93.8)

1035 (98.1)

1047 (95.9)

22816

169 (16.2)

78 (7.6)

5 (1.0)

51 (4.9)

69 (13.7)

124 (12.1)

69 (6.9)

73 (7.3)

106 (10.5)

78 (7.8)

99 (9.7)

214 (21.3)

35 (11.1)

156 (15.6)

54 (5.4)

50 (5.0)

68 (6.8)

30 (3.0)

26 (5.2)

60 (5.9)

38 (7.6)

60 (5.6)

47 (4.7)

48 (4.7)

62 (6.2)

20 (1.9)

45 (4.1)

1934

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v148 0 1 N Sum N Valid Sum

v7

N Valid Sum 22816 1934 24750
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v149 - QA12AB_TOT EUROP UNIF MOST POS: OTHER

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_7 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V141 and V142.

Note:

See V141 and V142 for complete question text.

v149 by v7, Absolute Values (Row Percent), weighted by v8

v149 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1021 (98.1)

1016 (99.6)

507 (99.8)

1032 (99.6)

505 (100.0)

1010 (98.9)

997 (99.5)

998 (99.3)

991 (98.2)

997 (99.3)

1021 (99.9)

1005 (99.8)

311 (98.7)

996 (99.6)

1002 (99.3)

995 (99.5)

1001 (99.8)

992 (98.8)

499 (99.4)

1016 (100.0)

499 (99.8)

1058 (99.6)

997 (99.7)

1008 (99.7)

997 (99.6)

1040 (98.6)

1090 (99.8)

24601

20 (1.9)

4 (0.4)

1 (0.2)

4 (0.4)

11 (1.1)

5 (0.5)

7 (0.7)

18 (1.8)

7 (0.7)

1 (0.1)

2 (0.2)

4 (1.3)

4 (0.4)

7 (0.7)

5 (0.5)

2 (0.2)

12 (1.2)

3 (0.6)

1 (0.2)

4 (0.4)

3 (0.3)

3 (0.3)

4 (0.4)

15 (1.4)

2 (0.2)

149

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v149 0 1 N Sum N Valid Sum

v7

N Valid Sum 24601 149 24750
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v150 - QA12AB_TOT EUROP UNIF MOST POS: DK

Q.A12AB Mentioned positive results of European Unification in total

Q.A12AB_8 DK

0   Not mentioned

1   Mentioned

Derivation:

This variable repeats responses for "DK" in V141.

Note:

See V141 for complete question text.

v150 by v7, Absolute Values (Row Percent), weighted by v8

v150 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1007 (96.7)

1019 (99.9)

501 (98.6)

1020 (98.5)

503 (99.6)

1008 (98.7)

980 (97.8)

968 (96.3)

922 (91.4)

995 (99.2)

989 (96.8)

910 (90.4)

284 (90.2)

997 (99.7)

958 (94.9)

957 (95.7)

961 (95.8)

928 (92.4)

499 (99.4)

986 (97.0)

455 (91.0)

1044 (98.3)

981 (98.1)

890 (88.0)

987 (98.6)

1044 (99.0)

1078 (98.7)

23871

34 (3.3)

1 (0.1)

7 (1.4)

16 (1.5)

2 (0.4)

13 (1.3)

22 (2.2)

37 (3.7)

87 (8.6)

8 (0.8)

33 (3.2)

97 (9.6)

31 (9.8)

3 (0.3)

51 (5.1)

43 (4.3)

42 (4.2)

76 (7.6)

3 (0.6)

30 (3.0)

45 (9.0)

18 (1.7)

19 (1.9)

121 (12.0)

14 (1.4)

11 (1.0)

14 (1.3)

878

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v150 0 1 N Sum N Valid Sum

v7

N Valid Sum 23871 878 24749
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v151 - QA13 EU PERFORMANCE: UNEMPLOYMENT

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_1 The fight against unemployment

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v151 by v7, Absolute Values (Row Percent), weighted by v8

v151 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

330 (32.5)

140 (13.9)

116 (24.4)

210 (20.8)

204 (40.7)

298 (30.3)

65 (7.1)

84 (9.9)

51 (5.7)

70 (7.1)

191 (19.7)

119 (14.2)

13 (5.0)

245 (24.7)

207 (21.3)

25 (2.7)

183 (19.4)

79 (9.2)

104 (21.3)

119 (11.7)

69 (6.9)

27 (5.7)

77 (7.6)

78 (15.6)

156 (15.8)

52 (5.7)

28 (3.3)

48 (5.4)

124 (12.7)

116 (11.9)

66 (7.9)

14 (5.4)

143 (14.4)

96 (9.9)

19 (2.1)

107 (11.3)

33 (3.9)

39 (8.0)

170 (16.7)

153 (15.2)

54 (11.3)

167 (16.5)

92 (18.4)

208 (21.1)

191 (20.9)

130 (15.3)

108 (12.1)

187 (19.1)

201 (20.7)

121 (14.5)

50 (19.2)

162 (16.3)

147 (15.2)

64 (7.0)

113 (12.0)

64 (7.5)

94 (19.3)

160 (15.8)

170 (16.9)

75 (15.8)

144 (14.2)

66 (13.2)

133 (13.5)

136 (14.9)

127 (15.0)

158 (17.7)

198 (20.2)

183 (18.8)

132 (15.8)

40 (15.4)

136 (13.7)

139 (14.3)

107 (11.8)

117 (12.4)

64 (7.5)

65 (13.3)

122 (12.0)

227 (22.6)

98 (20.6)

192 (19.0)

42 (8.4)

127 (12.9)

276 (30.2)

254 (30.0)

209 (23.4)

196 (20.0)

182 (18.7)

229 (27.4)

53 (20.4)

171 (17.2)

210 (21.6)

199 (21.9)

180 (19.1)

241 (28.2)

97 (19.9)

52 (5.1)

123 (12.2)

57 (12.0)

94 (9.3)

6 (1.2)

22 (2.2)

92 (10.1)

85 (10.0)

162 (18.1)

116 (11.8)

52 (5.3)

90 (10.8)

48 (18.5)

58 (5.8)

86 (8.9)

122 (13.4)

123 (13.0)

101 (11.8)

41 (8.4)

35 (3.4)

93 (9.2)

23 (4.8)

72 (7.1)

6 (1.2)

16 (1.6)

52 (5.7)

71 (8.4)

107 (12.0)

76 (7.8)

26 (2.7)

48 (5.7)

34 (13.1)

45 (4.5)

51 (5.3)

146 (16.0)

81 (8.6)

122 (14.3)

30 (6.1)

13 (1.3)

20 (2.0)

17 (3.6)

38 (3.8)

3 (0.6)

10 (1.0)

37 (4.1)

39 (4.6)

36 (4.0)

11 (1.1)

13 (1.3)

21 (2.5)

6 (2.3)

27 (2.7)

23 (2.4)

120 (13.2)

27 (2.9)

95 (11.1)

9 (1.8)

1 (0.1)

4 (0.4)

2 (0.4)

8 (0.8)

3 (0.3)

3 (0.3)

9 (1.1)

9 (1.0)

2 (0.2)

2 (0.2)

2 (0.2)

2 (0.8)

4 (0.4)

66 (7.3)

7 (0.7)

29 (3.4)

3 (0.6)

13 (1.3)

7 (0.7)

7 (1.5)

9 (0.9)

4 (0.8)

12 (1.2)

9 (1.0)

21 (2.5)

5 (0.6)

6 (0.6)

9 (1.1)

2 (0.2)

11 (1.1)

42 (4.6)

6 (0.6)

28 (3.3)

6 (1.2)

M

24

14

32

26

3

36

89

156

117

24

50

171

55

5

39

90

59

148

13



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 222 

v151 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1039

1020

508

1037

504

1021

1002

1004

1010

1004

1022

1008

315

998

1009

1000

1003

1004

501

1015

1006

476

1011

501

985

913

848

893

980

972

837

260

993

970

910

944

856

488
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v151 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

132 (14.6)

72 (15.4)

54 (5.7)

168 (17.4)

160 (16.6)

120 (13.2)

98 (9.7)

149 (13.8)

3687

3687

74 (8.2)

33 (7.0)

25 (2.7)

104 (10.8)

132 (13.7)

125 (13.8)

102 (10.0)

126 (11.7)

2132

2132

164 (18.1)

70 (14.9)

123 (13.1)

157 (16.3)

177 (18.3)

210 (23.1)

184 (18.1)

192 (17.8)

3753

3753

132 (14.6)

66 (14.1)

156 (16.6)

148 (15.4)

145 (15.0)

198 (21.8)

201 (19.8)

161 (14.9)

3557

3557

191 (21.1)

88 (18.8)

280 (29.8)

210 (21.8)

186 (19.3)

181 (19.9)

209 (20.6)

175 (16.2)

4825

4825

93 (10.3)

60 (12.8)

215 (22.8)

85 (8.8)

52 (5.4)

44 (4.8)

107 (10.5)

107 (9.9)

2293

2293

62 (6.8)

44 (9.4)

81 (8.6)

51 (5.3)

36 (3.7)

25 (2.8)

77 (7.6)

77 (7.1)

1587

1587

43 (4.7)

27 (5.8)

5 (0.5)

20 (2.1)

38 (3.9)

6 (0.7)

31 (3.1)

61 (5.7)

796

796

8 (0.9)

3 (0.6)

1 (0.1)

4 (0.4)

37 (3.8)

6 (0.6)

14 (1.3)

229

229

7 (0.8)

6 (1.3)

1 (0.1)

17 (1.8)

2 (0.2)

15 (1.4)

245

245

109

29

121

36

47

91

39

15

1638

v151 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1015

498

1062

1000

1012

1000

1054

1092

24742

906

469

941

964

965

909

1015

1077

23104
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v152 - QA13 EU PERFORMANCE: SOCIAL RIGHTS

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_2 The protection of social rights

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v152 by v7, Absolute Values (Row Percent), weighted by v8

v152 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

177 (17.8)

81 (8.1)

35 (7.3)

79 (8.0)

58 (11.7)

70 (7.2)

36 (4.0)

73 (8.6)

25 (2.8)

34 (3.5)

99 (10.6)

84 (9.8)

9 (3.5)

108 (10.9)

106 (11.2)

24 (2.7)

91 (9.8)

60 (7.4)

59 (12.4)

98 (9.9)

58 (5.8)

22 (4.6)

40 (4.0)

49 (9.9)

75 (7.7)

45 (4.9)

38 (4.5)

40 (4.5)

79 (8.1)

93 (9.9)

41 (4.8)

9 (3.5)

75 (7.6)

67 (7.1)

17 (1.9)

46 (4.9)

49 (6.0)

27 (5.7)

135 (13.6)

99 (9.9)

32 (6.7)

104 (10.5)

91 (18.4)

149 (15.3)

123 (13.5)

121 (14.3)

87 (9.9)

155 (16.0)

151 (16.1)

81 (9.5)

32 (12.5)

105 (10.6)

135 (14.3)

45 (5.0)

100 (10.7)

67 (8.2)

66 (13.9)

149 (15.0)

114 (11.3)

37 (7.7)

125 (12.6)

82 (16.6)

154 (15.8)

121 (13.3)

113 (13.3)

142 (16.1)

164 (16.9)

137 (14.6)

102 (11.9)

26 (10.2)

124 (12.5)

139 (14.7)

71 (7.9)

114 (12.2)

65 (8.0)

46 (9.7)

168 (16.9)

240 (23.9)

87 (18.1)

230 (23.2)

95 (19.2)

262 (26.9)

284 (31.2)

197 (23.2)

206 (23.4)

211 (21.8)

239 (25.5)

231 (27.0)

51 (19.9)

184 (18.5)

239 (25.3)

189 (21.1)

190 (20.4)

184 (22.6)

129 (27.2)

125 (12.6)

181 (18.0)

65 (13.5)

123 (12.4)

47 (9.5)

117 (12.0)

101 (11.1)

114 (13.4)

154 (17.5)

140 (14.4)

84 (9.0)

111 (13.0)

61 (23.8)

169 (17.0)

111 (11.8)

153 (17.1)

178 (19.1)

116 (14.2)

48 (10.1)

78 (7.8)

159 (15.8)

69 (14.3)

146 (14.7)

24 (4.8)

73 (7.5)

106 (11.6)

109 (12.9)

155 (17.6)

130 (13.4)

84 (9.0)

106 (12.4)

54 (21.1)

127 (12.8)

88 (9.3)

177 (19.8)

128 (13.7)

90 (11.0)

42 (8.9)

31 (3.1)

52 (5.2)

78 (16.2)

101 (10.2)

28 (5.7)

52 (5.3)

76 (8.4)

43 (5.1)

56 (6.3)

53 (5.5)

34 (3.6)

66 (7.7)

11 (4.3)

75 (7.6)

39 (4.1)

137 (15.3)

64 (6.9)

107 (13.1)

42 (8.9)

2 (0.2)

10 (1.0)

29 (6.0)

23 (2.3)

9 (1.8)

12 (1.2)

10 (1.1)

16 (1.9)

13 (1.5)

3 (0.3)

8 (0.9)

19 (2.2)

1 (0.4)

20 (2.0)

5 (0.5)

47 (5.2)

13 (1.4)

51 (6.3)

9 (1.9)

31 (3.1)

11 (1.1)

27 (5.6)

21 (2.1)

12 (2.4)

11 (1.1)

8 (0.9)

24 (2.8)

4 (0.5)

1 (0.1)

7 (0.7)

13 (1.5)

2 (0.8)

6 (0.6)

15 (1.6)

36 (4.0)

8 (0.9)

26 (3.2)

6 (1.3)

M

48

13

28

44

11

46

91

158

127

33

85

151

60

6

66

105

72

188

27
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v152 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1042

1018

509

1036

506

1021

1001

1006

1009

1003

1021

1005

316

999

1010

1001

1004

1003

501

994

1005

481

992

495

975

910

848

882

970

936

854

256

993

944

896

932

815

474
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v152 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

88 (9.7)

22 (5.0)

34 (3.5)

89 (9.6)

64 (6.9)

49 (5.5)

49 (4.9)

76 (7.1)

1779

1779

78 (8.6)

23 (5.2)

24 (2.5)

82 (8.9)

101 (10.8)

77 (8.7)

83 (8.3)

92 (8.6)

1528

1528

120 (13.2)

46 (10.4)

66 (6.8)

140 (15.2)

118 (12.6)

158 (17.8)

181 (18.0)

157 (14.7)

2864

2864

114 (12.5)

42 (9.5)

109 (11.3)

155 (16.8)

138 (14.8)

173 (19.5)

179 (17.8)

162 (15.2)

3097

3097

212 (23.3)

73 (16.5)

199 (20.6)

213 (23.1)

193 (20.7)

234 (26.4)

227 (22.6)

217 (20.3)

5184

5184

119 (13.1)

76 (17.2)

291 (30.2)

106 (11.5)

99 (10.6)

100 (11.3)

118 (11.7)

140 (13.1)

3247

3247

99 (10.9)

80 (18.1)

198 (20.5)

68 (7.4)

101 (10.8)

66 (7.4)

105 (10.4)

113 (10.6)

2775

2775

54 (5.9)

55 (12.4)

40 (4.1)

47 (5.1)

80 (8.6)

22 (2.5)

55 (5.5)

76 (7.1)

1574

1574

22 (2.4)

16 (3.6)

2 (0.2)

10 (1.1)

36 (3.9)

6 (0.7)

5 (0.5)

23 (2.2)

420

420

3 (0.3)

9 (2.0)

1 (0.1)

13 (1.4)

3 (0.3)

1 (0.1)

4 (0.4)

11 (1.0)

314

314

107

58

99

78

79

116

48

26

1970

v152 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016

500

1063

1001

1012

1002

1054

1093

24752

909

442

964

923

933

886

1006

1067

22782
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v153 - QA13 EU PERFORMANCE: HUMAN RIGHTS

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_3 The protection of human rights

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v153 by v7, Absolute Values (Row Percent), weighted by v8

v153 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

164 (16.4)

44 (4.4)

29 (6.0)

46 (4.5)

21 (4.2)

37 (3.8)

16 (1.7)

39 (4.6)

22 (2.5)

16 (1.6)

48 (5.0)

63 (7.1)

11 (4.1)

120 (12.0)

59 (6.1)

22 (2.4)

73 (7.7)

68 (7.9)

53 (11.0)

52 (5.2)

28 (2.8)

21 (4.3)

30 (3.0)

28 (5.6)

41 (4.2)

26 (2.7)

21 (2.5)

33 (3.7)

36 (3.7)

27 (2.8)

34 (3.8)

11 (4.1)

67 (6.7)

41 (4.3)

17 (1.9)

36 (3.8)

41 (4.8)

18 (3.7)

126 (12.6)

56 (5.6)

23 (4.7)

66 (6.5)

45 (8.9)

79 (8.1)

57 (5.9)

91 (10.6)

72 (8.1)

86 (8.8)

59 (6.2)

71 (8.0)

26 (9.7)

83 (8.3)

91 (9.5)

42 (4.6)

65 (6.9)

51 (6.0)

32 (6.6)

119 (11.9)

64 (6.4)

40 (8.2)

74 (7.3)

44 (8.7)

85 (8.7)

68 (7.1)

66 (7.7)

106 (11.9)

124 (12.7)

66 (6.9)

75 (8.5)

23 (8.6)

114 (11.4)

107 (11.1)

68 (7.5)

94 (9.9)

63 (7.4)

39 (8.1)

167 (16.7)

161 (16.0)

71 (14.6)

173 (17.1)

92 (18.3)

189 (19.3)

175 (18.2)

179 (20.9)

214 (24.0)

185 (18.9)

197 (20.6)

213 (24.0)

45 (16.7)

172 (17.3)

230 (24.0)

189 (20.9)

164 (17.3)

163 (19.0)

78 (16.1)

125 (12.5)

151 (15.0)

50 (10.3)

128 (12.6)

65 (12.9)

142 (14.5)

98 (10.2)

139 (16.3)

144 (16.2)

158 (16.2)

145 (15.2)

122 (13.8)

51 (19.0)

147 (14.8)

135 (14.1)

157 (17.3)

189 (20.0)

92 (10.7)

62 (12.8)

105 (10.5)

259 (25.7)

82 (16.8)

165 (16.3)

74 (14.7)

158 (16.1)

206 (21.5)

125 (14.6)

150 (16.9)

202 (20.7)

165 (17.2)

144 (16.3)

66 (24.5)

150 (15.1)

140 (14.6)

172 (19.0)

180 (19.0)

115 (13.4)

86 (17.8)

70 (7.0)

167 (16.6)

83 (17.0)

184 (18.2)

83 (16.5)

154 (15.7)

204 (21.3)

104 (12.2)

113 (12.7)

137 (14.0)

165 (17.2)

99 (11.2)

22 (8.2)

97 (9.7)

92 (9.6)

145 (16.0)

98 (10.3)

134 (15.6)

71 (14.7)

15 (1.5)

45 (4.5)

50 (10.3)

88 (8.7)

23 (4.6)

50 (5.1)

61 (6.4)

42 (4.9)

27 (3.0)

26 (2.7)

52 (5.4)

35 (4.0)

10 (3.7)

35 (3.5)

31 (3.2)

48 (5.3)

32 (3.4)

80 (9.3)

23 (4.8)

57 (5.7)

32 (3.2)

38 (7.8)

58 (5.7)

29 (5.8)

46 (4.7)

49 (5.1)

49 (5.7)

9 (1.0)

8 (0.8)

33 (3.4)

30 (3.4)

4 (1.5)

11 (1.1)

34 (3.5)

46 (5.1)

16 (1.7)

50 (5.8)

22 (4.5)

M

40

13

22

24

2

39

42

150

121

26

63

120

46

5

49

94

55

147

19
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v153 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1040

1020

509

1036

506

1020

1002

1005

1011

1004

1020

1006

315

1001

1009

1000

1002

1004

503

1000

1007

487

1012

504

981

960

855

890

978

957

886

269

996

960

906

947

857

484
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v153 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

57 (6.2)

21 (4.6)

19 (1.9)

44 (4.7)

29 (3.1)

47 (5.1)

30 (3.0)

57 (5.3)

1255

1255

52 (5.6)

11 (2.4)

14 (1.4)

35 (3.7)

68 (7.3)

48 (5.2)

53 (5.2)

73 (6.8)

962

962

102 (11.1)

38 (8.3)

46 (4.5)

79 (8.4)

84 (9.0)

84 (9.1)

114 (11.2)

121 (11.3)

1889

1889

90 (9.8)

38 (8.3)

80 (7.9)

102 (10.8)

104 (11.1)

120 (13.0)

128 (12.6)

131 (12.3)

2232

2232

210 (22.8)

58 (12.7)

124 (12.2)

185 (19.6)

219 (23.4)

209 (22.6)

244 (24.0)

201 (18.8)

4507

4507

124 (13.4)

56 (12.3)

218 (21.4)

133 (14.1)

141 (15.0)

134 (14.5)

165 (16.2)

149 (14.0)

3420

3420

135 (14.6)

86 (18.9)

305 (30.0)

137 (14.5)

149 (15.9)

161 (17.4)

134 (13.2)

160 (15.0)

4011

4011

104 (11.3)

75 (16.4)

175 (17.2)

124 (13.1)

108 (11.5)

86 (9.3)

105 (10.3)

109 (10.2)

3108

3108

30 (3.3)

53 (11.6)

28 (2.8)

49 (5.2)

25 (2.7)

20 (2.2)

34 (3.3)

46 (4.3)

1058

1058

19 (2.1)

20 (4.4)

9 (0.9)

56 (5.9)

10 (1.1)

16 (1.7)

9 (0.9)

21 (2.0)

781

781

92

44

44

56

75

77

40

24

1529

v153 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1015

500

1062

1000

1012

1002

1056

1092

24752

923

456

1018

944

937

925

1016

1068

23223
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v154 - QA13 EU PERFORMANCE: ECONOMIC GROWTH

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_4 Ensuring economic growth

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v154 by v7, Absolute Values (Row Percent), weighted by v8

v154 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

150 (15.0)

56 (5.6)

47 (10.0)

68 (6.7)

65 (13.3)

95 (9.7)

19 (2.1)

36 (4.2)

25 (2.8)

23 (2.4)

65 (6.9)

69 (8.3)

9 (3.6)

172 (17.2)

86 (9.0)

12 (1.3)

97 (10.2)

36 (4.4)

47 (10.1)

76 (7.6)

38 (3.8)

25 (5.3)

38 (3.8)

48 (9.8)

111 (11.3)

25 (2.7)

19 (2.2)

34 (3.9)

42 (4.3)

71 (7.5)

36 (4.3)

5 (2.0)

108 (10.8)

63 (6.6)

12 (1.3)

43 (4.5)

36 (4.4)

27 (5.8)

107 (10.7)

73 (7.2)

29 (6.2)

89 (8.8)

71 (14.5)

148 (15.1)

33 (3.6)

74 (8.6)

72 (8.2)

107 (11.0)

110 (11.6)

74 (8.9)

31 (12.3)

117 (11.7)

132 (13.8)

40 (4.4)

94 (9.9)

42 (5.1)

60 (12.8)

142 (14.2)

99 (9.8)

45 (9.6)

131 (13.0)

79 (16.2)

148 (15.1)

68 (7.4)

85 (9.8)

113 (12.9)

149 (15.3)

142 (15.0)

118 (14.2)

25 (9.9)

108 (10.8)

158 (16.5)

54 (5.9)

124 (13.1)

61 (7.4)

50 (10.7)

194 (19.4)

263 (26.1)

96 (20.4)

196 (19.4)

106 (21.7)

226 (23.1)

252 (27.5)

220 (25.4)

206 (23.4)

190 (19.5)

260 (27.4)

255 (30.6)

56 (22.2)

217 (21.7)

231 (24.1)

174 (18.9)

196 (20.7)

183 (22.2)

97 (20.8)

130 (13.0)

208 (20.7)

53 (11.3)

150 (14.9)

44 (9.0)

113 (11.5)

146 (15.9)

133 (15.4)

181 (20.6)

175 (18.0)

124 (13.1)

118 (14.2)

54 (21.4)

117 (11.7)

143 (14.9)

151 (16.4)

186 (19.6)

100 (12.1)

59 (12.6)

97 (9.7)

174 (17.3)

83 (17.6)

166 (16.5)

45 (9.2)

73 (7.5)

170 (18.5)

128 (14.8)

163 (18.5)

170 (17.5)

104 (11.0)

107 (12.8)

46 (18.3)

87 (8.7)

86 (9.0)

169 (18.4)

127 (13.4)

140 (17.0)

59 (12.6)

38 (3.8)

77 (7.6)

62 (13.2)

106 (10.5)

24 (4.9)

37 (3.8)

142 (15.5)

108 (12.5)

58 (6.6)

93 (9.6)

55 (5.8)

40 (4.8)

19 (7.5)

48 (4.8)

40 (4.2)

180 (19.6)

62 (6.5)

134 (16.2)

44 (9.4)

21 (2.1)

11 (1.1)

16 (3.4)

42 (4.2)

4 (0.8)

15 (1.5)

47 (5.1)

31 (3.6)

19 (2.2)

23 (2.4)

9 (0.9)

8 (1.0)

3 (1.2)

19 (1.9)

4 (0.4)

81 (8.8)

15 (1.6)

56 (6.8)

13 (2.8)

43 (4.3)

8 (0.8)

15 (3.2)

23 (2.3)

3 (0.6)

13 (1.3)

15 (1.6)

31 (3.6)

8 (0.9)

1 (0.1)

8 (0.8)

8 (1.0)

4 (1.6)

5 (0.5)

14 (1.5)

46 (5.0)

4 (0.4)

37 (4.5)

11 (2.4)

M

45

13

38

27

15

43

85

140

131

32

75

173

62

2

51

83

54

180

33
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v154 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1043

1020

509

1036

504

1022

1002

1005

1010

1005

1023

1006

314

1000

1008

1002

1002

1005

500

998

1007

471

1009

489

979

917

865

879

973

948

833

252

998

957

919

948

825

467
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v154 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

56 (6.2)

30 (6.7)

30 (3.1)

60 (6.5)

84 (8.9)

50 (5.6)

32 (3.2)

67 (6.3)

1586

1586

53 (5.9)

23 (5.2)

19 (2.0)

54 (5.8)

106 (11.3)

57 (6.4)

58 (5.8)

90 (8.4)

1317

1317

116 (12.9)

49 (11.0)

64 (6.6)

94 (10.2)

137 (14.6)

114 (12.8)

108 (10.7)

139 (13.0)

2324

2324

109 (12.1)

54 (12.1)

131 (13.6)

114 (12.3)

135 (14.4)

160 (17.9)

151 (15.0)

150 (14.1)

2903

2903

211 (23.5)

63 (14.2)

242 (25.1)

245 (26.5)

161 (17.1)

241 (27.0)

223 (22.2)

202 (18.9)

5206

5206

135 (15.0)

70 (15.7)

269 (27.8)

145 (15.7)

101 (10.8)

124 (13.9)

176 (17.5)

167 (15.7)

3572

3572

127 (14.1)

60 (13.5)

170 (17.6)

115 (12.4)

123 (13.1)

93 (10.4)

168 (16.7)

116 (10.9)

3166

3166

75 (8.4)

56 (12.6)

32 (3.3)

60 (6.5)

61 (6.5)

36 (4.0)

62 (6.2)

89 (8.3)

1838

1838

11 (1.2)

28 (6.3)

7 (0.7)

22 (2.4)

28 (3.0)

17 (1.9)

20 (2.0)

31 (2.9)

601

601

5 (0.6)

12 (2.7)

2 (0.2)

15 (1.6)

3 (0.3)

2 (0.2)

7 (0.7)

16 (1.5)

359

359

120

56

95

76

74

107

50

24

1884

v154 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1018

501

1061

1000

1013

1001

1055

1091

24756

898

445

966

924

939

894

1005

1067

22872
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v155 - QA13 EU PERFORMANCE: ORGANISED CRIME

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_5 The fight against organised crime

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v155 by v7, Absolute Values (Row Percent), weighted by v8

v155 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

187 (18.6)

81 (8.0)

63 (13.3)

59 (5.8)

35 (7.1)

70 (7.1)

31 (3.3)

58 (6.5)

37 (4.1)

22 (2.2)

59 (6.3)

86 (10.3)

16 (6.3)

122 (12.3)

67 (7.0)

60 (6.5)

88 (9.2)

70 (8.2)

75 (15.4)

73 (7.3)

48 (4.8)

21 (4.4)

36 (3.5)

32 (6.5)

70 (7.1)

36 (3.8)

38 (4.2)

41 (4.6)

52 (5.3)

33 (3.5)

44 (5.3)

9 (3.5)

71 (7.2)

50 (5.2)

51 (5.5)

58 (6.1)

54 (6.3)

36 (7.4)

121 (12.0)

86 (8.5)

32 (6.7)

83 (8.2)

45 (9.1)

122 (12.4)

63 (6.7)

102 (11.4)

89 (10.0)

96 (9.8)

51 (5.5)

98 (11.8)

32 (12.5)

98 (9.9)

79 (8.3)

94 (10.2)

83 (8.7)

70 (8.2)

52 (10.7)

131 (13.0)

107 (10.6)

51 (10.7)

94 (9.2)

53 (10.8)

130 (13.2)

63 (6.7)

102 (11.4)

116 (13.0)

122 (12.4)

79 (8.5)

119 (14.3)

23 (9.0)

111 (11.2)

120 (12.6)

117 (12.7)

107 (11.2)

77 (9.0)

51 (10.5)

183 (18.2)

212 (21.0)

110 (23.2)

163 (16.0)

98 (19.9)

196 (19.9)

219 (23.3)

178 (19.9)

191 (21.4)

182 (18.5)

194 (20.8)

193 (23.2)

49 (19.1)

198 (19.9)

214 (22.4)

183 (19.9)

181 (19.0)

159 (18.6)

100 (20.5)

136 (13.5)

187 (18.6)

44 (9.3)

134 (13.2)

66 (13.4)

133 (13.5)

147 (15.6)

148 (16.5)

200 (22.4)

171 (17.4)

148 (15.8)

114 (13.7)

54 (21.1)

159 (16.0)

147 (15.4)

153 (16.6)

212 (22.2)

86 (10.1)

65 (13.3)

90 (8.9)

173 (17.2)

66 (13.9)

166 (16.3)

65 (13.2)

124 (12.6)

179 (19.0)

120 (13.4)

131 (14.7)

185 (18.8)

151 (16.2)

101 (12.1)

44 (17.2)

139 (14.0)

123 (12.9)

126 (13.7)

121 (12.7)

126 (14.8)

60 (12.3)

34 (3.4)

83 (8.2)

51 (10.7)

169 (16.6)

65 (13.2)

92 (9.3)

145 (15.4)

83 (9.3)

67 (7.5)

114 (11.6)

142 (15.2)

49 (5.9)

21 (8.2)

64 (6.4)

102 (10.7)

79 (8.6)

77 (8.1)

112 (13.1)

25 (5.1)

17 (1.7)

20 (2.0)

19 (4.0)

66 (6.5)

21 (4.3)

27 (2.7)

38 (4.0)

41 (4.6)

13 (1.5)

35 (3.6)

47 (5.0)

13 (1.6)

4 (1.6)

27 (2.7)

22 (2.3)

32 (3.5)

22 (2.3)

68 (8.0)

10 (2.0)

34 (3.4)

11 (1.1)

18 (3.8)

47 (4.6)

13 (2.6)

21 (2.1)

20 (2.1)

25 (2.8)

9 (1.0)

3 (0.3)

30 (3.2)

16 (1.9)

4 (1.6)

4 (0.4)

32 (3.3)

25 (2.7)

4 (0.4)

32 (3.7)

14 (2.9)

M

36

12

32

21

11

36

61

110

116

22

88

175

59

6

53

79

50

149

15

1042

1020

507

1038

504

1021

1002

1005

1010

1004

1022

1008

315

999

1009

999

1003

1003

503
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v155 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1006

1008

475

1017

493

985

941

895

894

982

934

833

256

993

956

920

953

854

488
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v155 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

45 (5.2)

25 (5.5)

31 (3.1)

49 (5.2)

46 (4.9)

65 (7.0)

30 (3.0)

76 (7.1)

1653

1653

56 (6.4)

19 (4.2)

18 (1.8)

38 (4.0)

72 (7.6)

74 (8.0)

71 (7.0)

69 (6.5)

1270

1270

111 (12.7)

34 (7.5)

58 (5.8)

65 (6.8)

115 (12.2)

108 (11.6)

91 (9.0)

101 (9.5)

2179

2179

89 (10.2)

51 (11.2)

97 (9.7)

89 (9.4)

108 (11.4)

132 (14.2)

145 (14.4)

139 (13.0)

2623

2623

214 (24.5)

65 (14.3)

208 (20.8)

217 (22.8)

177 (18.8)

186 (20.0)

221 (21.9)

176 (16.5)

4667

4667

114 (13.1)

60 (13.2)

271 (27.1)

142 (14.9)

151 (16.0)

127 (13.7)

171 (16.9)

158 (14.8)

3698

3698

120 (13.8)

80 (17.6)

219 (21.9)

130 (13.7)

140 (14.8)

152 (16.4)

155 (15.3)

154 (14.4)

3440

3440

91 (10.4)

56 (12.3)

84 (8.4)

127 (13.4)

94 (10.0)

62 (6.7)

93 (9.2)

130 (12.2)

2311

2311

21 (2.4)

40 (8.8)

10 (1.0)

60 (6.3)

34 (3.6)

17 (1.8)

24 (2.4)

48 (4.5)

796

796

11 (1.3)

25 (5.5)

4 (0.4)

34 (3.6)

7 (0.7)

6 (0.6)

9 (0.9)

17 (1.6)

475

475

144

46

62

48

68

71

45

23

1638

1016

501

1062

999

1012

1000

1055

1091

24750

v155 N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

872

455

1000

951

944

929

1010

1068

23112
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v156 - QA13 EU PERFORMANCE: FIGHT TERRORISM

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_6 The fight against terrorism

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v156 by v7, Absolute Values (Row Percent), weighted by v8

v156 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

187 (18.9)

80 (7.9)

66 (13.9)

62 (6.1)

25 (5.0)

59 (6.0)

39 (4.0)

47 (5.4)

43 (4.7)

29 (3.0)

55 (5.7)

93 (10.4)

16 (6.2)

123 (12.4)

70 (7.4)

56 (6.0)

87 (9.0)

53 (6.5)

78 (15.8)

45 (4.5)

43 (4.3)

21 (4.4)

27 (2.7)

34 (6.8)

74 (7.5)

36 (3.7)

31 (3.5)

38 (4.2)

47 (4.8)

36 (3.8)

47 (5.3)

15 (5.8)

71 (7.2)

47 (4.9)

52 (5.6)

50 (5.2)

47 (5.7)

35 (7.1)

103 (10.4)

82 (8.1)

38 (8.0)

90 (8.8)

38 (7.6)

110 (11.1)

50 (5.1)

92 (10.5)

82 (9.0)

96 (9.8)

57 (5.9)

91 (10.2)

28 (10.8)

100 (10.1)

74 (7.8)

87 (9.4)

82 (8.5)

52 (6.4)

64 (13.0)

125 (12.6)

105 (10.4)

43 (9.1)

71 (7.0)

53 (10.7)

119 (12.0)

80 (8.2)

99 (11.3)

129 (14.2)

118 (12.1)

56 (5.8)

104 (11.7)

30 (11.6)

111 (11.2)

102 (10.7)

106 (11.4)

101 (10.4)

56 (6.8)

54 (10.9)

189 (19.1)

202 (20.0)

98 (20.7)

138 (13.6)

69 (13.9)

184 (18.6)

169 (17.4)

199 (22.7)

179 (19.7)

154 (15.7)

151 (15.7)

183 (20.6)

45 (17.4)

188 (19.0)

218 (22.9)

178 (19.2)

175 (18.1)

172 (21.0)

93 (18.8)

132 (13.3)

176 (17.4)

49 (10.3)

110 (10.8)

61 (12.3)

136 (13.8)

123 (12.7)

112 (12.8)

192 (21.1)

183 (18.7)

152 (15.8)

116 (13.0)

60 (23.2)

133 (13.4)

134 (14.1)

138 (14.9)

184 (19.0)

87 (10.6)

52 (10.5)

93 (9.4)

166 (16.5)

65 (13.7)

169 (16.6)

75 (15.1)

126 (12.7)

169 (17.4)

122 (13.9)

139 (15.3)

189 (19.3)

168 (17.5)

120 (13.5)

43 (16.6)

129 (13.0)

117 (12.3)

142 (15.3)

165 (17.1)

104 (12.7)

68 (13.8)

58 (5.9)

114 (11.3)

52 (11.0)

197 (19.4)

88 (17.7)

113 (11.4)

197 (20.3)

104 (11.9)

83 (9.1)

124 (12.7)

171 (17.8)

82 (9.2)

14 (5.4)

98 (9.9)

117 (12.3)

96 (10.3)

79 (8.2)

128 (15.6)

21 (4.3)

18 (1.8)

21 (2.1)

28 (5.9)

88 (8.7)

36 (7.2)

37 (3.7)

72 (7.4)

41 (4.7)

11 (1.2)

33 (3.4)

69 (7.2)

27 (3.0)

6 (2.3)

35 (3.5)

30 (3.2)

45 (4.8)

37 (3.8)

77 (9.4)

14 (2.8)

41 (4.1)

20 (2.0)

14 (3.0)

65 (6.4)

18 (3.6)

31 (3.1)

36 (3.7)

30 (3.4)

12 (1.3)

6 (0.6)

45 (4.7)

27 (3.0)

2 (0.8)

4 (0.4)

43 (4.5)

29 (3.1)

7 (0.7)

42 (5.1)

15 (3.0)

M

50

11

34

19

10

31

32

128

100

23

62

118

56

8

57

72

36

186

9
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v156 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1041

1020

508

1036

507

1020

1003

1005

1008

1002

1022

1008

315

1000

1009

1001

1003

1004

503

991

1009

474

1017

497

989

971

877

908

979

960

890

259

992

952

929

967

818

494
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v156 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

53 (6.2)

24 (5.3)

37 (3.7)

46 (4.8)

53 (5.6)

62 (6.6)

34 (3.3)

65 (6.1)

1642

1642

51 (6.0)

21 (4.6)

14 (1.4)

31 (3.3)

63 (6.7)

68 (7.3)

52 (5.1)

91 (8.5)

1187

1187

78 (9.1)

35 (7.7)

47 (4.7)

56 (5.9)

91 (9.6)

100 (10.7)

80 (7.9)

98 (9.2)

2001

2001

82 (9.6)

42 (9.2)

91 (9.1)

94 (9.9)

111 (11.7)

116 (12.4)

129 (12.7)

121 (11.3)

2448

2448

195 (22.8)

61 (13.4)

208 (20.7)

205 (21.5)

178 (18.8)

177 (18.9)

201 (19.7)

172 (16.1)

4381

4381

106 (12.4)

50 (11.0)

259 (25.8)

117 (12.3)

134 (14.2)

126 (13.5)

182 (17.9)

119 (11.2)

3423

3423

141 (16.5)

66 (14.5)

221 (22.0)

143 (15.0)

161 (17.0)

145 (15.5)

182 (17.9)

160 (15.0)

3588

3588

104 (12.2)

61 (13.4)

113 (11.2)

135 (14.2)

103 (10.9)

90 (9.6)

112 (11.0)

150 (14.1)

2804

2804

23 (2.7)

53 (11.6)

10 (1.0)

73 (7.7)

39 (4.1)

38 (4.1)

35 (3.4)

64 (6.0)

1060

1060

21 (2.5)

43 (9.4)

5 (0.5)

52 (5.5)

12 (1.3)

13 (1.4)

12 (1.2)

27 (2.5)

672

672

162

44

57

50

66

66

37

25

1549

v156 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016

500

1062

1002

1011

1001

1056

1092

24755

854

456

1005

952

945

935

1019

1067

23206



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 239 

v157 - QA13 EU PERFORMANCE: FOOD SAFETY

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_7 Ensuring food safety

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v157 by v7, Absolute Values (Row Percent), weighted by v8

v157 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

154 (15.5)

39 (3.9)

24 (4.9)

53 (5.3)

24 (4.8)

58 (5.9)

73 (7.7)

37 (4.4)

21 (2.4)

18 (1.8)

47 (4.9)

64 (7.3)

7 (2.7)

115 (11.6)

132 (13.6)

21 (2.3)

74 (7.7)

38 (4.5)

54 (11.1)

65 (6.5)

25 (2.5)

8 (1.6)

34 (3.4)

22 (4.4)

62 (6.3)

65 (6.8)

27 (3.2)

24 (2.7)

36 (3.7)

34 (3.5)

40 (4.5)

10 (3.9)

72 (7.2)

102 (10.5)

11 (1.2)

48 (5.0)

32 (3.8)

19 (3.9)

99 (10.0)

50 (5.0)

15 (3.0)

77 (7.6)

48 (9.6)

135 (13.8)

88 (9.2)

81 (9.6)

58 (6.6)

80 (8.1)

51 (5.3)

77 (8.7)

23 (8.9)

94 (9.5)

122 (12.6)

33 (3.6)

65 (6.8)

58 (6.9)

41 (8.5)

117 (11.8)

81 (8.0)

22 (4.5)

88 (8.7)

41 (8.2)

122 (12.4)

109 (11.4)

66 (7.8)

88 (9.9)

106 (10.8)

84 (8.7)

87 (9.9)

16 (6.2)

93 (9.4)

113 (11.6)

65 (7.0)

77 (8.1)

66 (7.8)

41 (8.5)

191 (19.2)

193 (19.1)

53 (10.8)

177 (17.5)

103 (20.6)

232 (23.7)

184 (19.3)

190 (22.4)

202 (22.8)

161 (16.3)

220 (22.9)

215 (24.4)

45 (17.4)

200 (20.1)

180 (18.5)

134 (14.5)

194 (20.3)

152 (18.0)

87 (17.9)

141 (14.2)

150 (14.9)

57 (11.6)

139 (13.8)

71 (14.2)

129 (13.2)

134 (14.0)

135 (15.9)

194 (21.9)

151 (15.3)

151 (15.7)

127 (14.4)

68 (26.3)

160 (16.1)

122 (12.6)

161 (17.4)

206 (21.6)

116 (13.7)

72 (14.8)

102 (10.3)

252 (25.0)

71 (14.4)

171 (16.9)

66 (13.2)

104 (10.6)

128 (13.4)

116 (13.7)

187 (21.1)

219 (22.2)

154 (16.0)

118 (13.4)

54 (20.8)

140 (14.1)

82 (8.4)

178 (19.2)

155 (16.2)

107 (12.7)

64 (13.2)

70 (7.0)

157 (15.6)

118 (24.0)

149 (14.8)

82 (16.4)

79 (8.1)

117 (12.3)

121 (14.3)

80 (9.0)

158 (16.0)

134 (13.9)

104 (11.8)

21 (8.1)

79 (7.9)

67 (6.9)

167 (18.0)

88 (9.2)

147 (17.4)

58 (12.0)

12 (1.2)

41 (4.1)

72 (14.6)

63 (6.2)

24 (4.8)

34 (3.5)

35 (3.7)

33 (3.9)

22 (2.5)

52 (5.3)

53 (5.5)

22 (2.5)

7 (2.7)

32 (3.2)

26 (2.7)

105 (11.3)

36 (3.8)

78 (9.2)

30 (6.2)

43 (4.3)

21 (2.1)

52 (10.6)

58 (5.7)

18 (3.6)

25 (2.6)

21 (2.2)

42 (5.0)

9 (1.0)

4 (0.4)

33 (3.4)

27 (3.1)

8 (3.1)

9 (0.9)

25 (2.6)

51 (5.5)

12 (1.3)

51 (6.0)

19 (3.9)

M

48

11

16

29

6

41

49

157

124

19

61

126

55

7

38

72

48

158

16
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v157 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1042

1020

508

1038

505

1021

1003

1005

1009

1004

1022

1007

314

1001

1009

998

1003

1003

501

994

1009

492

1009

499

980

954

848

885

985

961

881

259

994

971

926

955

845

485
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v157 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

48 (5.3)

10 (2.2)

18 (1.8)

35 (3.7)

35 (3.8)

49 (5.5)

12 (1.2)

47 (4.4)

1307

1307

45 (5.0)

11 (2.4)

19 (1.9)

34 (3.6)

52 (5.6)

59 (6.6)

25 (2.5)

73 (6.8)

1054

1054

100 (11.1)

20 (4.3)

39 (3.9)

69 (7.3)

72 (7.7)

104 (11.6)

54 (5.4)

104 (9.7)

1857

1857

93 (10.4)

34 (7.3)

68 (6.8)

87 (9.3)

111 (11.9)

137 (15.3)

101 (10.0)

149 (14.0)

2262

2262

203 (22.6)

53 (11.4)

155 (15.4)

206 (21.9)

193 (20.7)

216 (24.1)

193 (19.2)

221 (20.7)

4553

4553

117 (13.0)

55 (11.8)

235 (23.4)

142 (15.1)

173 (18.6)

118 (13.2)

171 (17.0)

157 (14.7)

3652

3652

132 (14.7)

73 (15.7)

306 (30.5)

132 (14.1)

150 (16.1)

116 (13.0)

203 (20.2)

141 (13.2)

3721

3721

105 (11.7)

94 (20.2)

136 (13.5)

121 (12.9)

89 (9.5)

66 (7.4)

160 (15.9)

122 (11.4)

2889

2889

36 (4.0)

71 (15.3)

22 (2.2)

59 (6.3)

46 (4.9)

18 (2.0)

61 (6.1)

37 (3.5)

1127

1127

19 (2.1)

44 (9.5)

6 (0.6)

54 (5.8)

11 (1.2)

12 (1.3)

26 (2.6)

16 (1.5)

716

716

119

34

58

60

79

106

50

27

1614

v157 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1017

499

1062

999

1011

1001

1056

1094

24752

898

465

1004

939

932

895

1006

1067

23138
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v158 - QA13 EU PERFORMANCE: ENVIRONMENT PROT

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_8 The protection of the environment

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v158 by v7, Absolute Values (Row Percent), weighted by v8

v158 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

180 (17.7)

41 (4.1)

19 (3.9)

69 (6.7)

18 (3.6)

40 (4.0)

53 (5.5)

38 (4.2)

25 (2.9)

20 (2.0)

57 (5.9)

86 (9.8)

11 (4.0)

114 (11.5)

77 (8.0)

25 (2.7)

80 (8.5)

35 (4.1)

55 (11.4)

73 (7.2)

40 (4.0)

5 (1.0)

30 (2.9)

17 (3.4)

56 (5.7)

66 (6.8)

27 (3.0)

25 (2.9)

31 (3.2)

47 (4.8)

52 (5.9)

6 (2.2)

55 (5.5)

56 (5.8)

27 (2.9)

28 (3.0)

24 (2.8)

24 (5.0)

127 (12.5)

64 (6.3)

11 (2.3)

69 (6.7)

38 (7.6)

117 (11.8)

120 (12.4)

74 (8.2)

92 (10.6)

76 (7.7)

80 (8.2)

83 (9.4)

22 (8.1)

94 (9.5)

106 (11.0)

35 (3.8)

68 (7.2)

53 (6.2)

31 (6.4)

142 (14.0)

113 (11.2)

23 (4.7)

111 (10.9)

59 (11.8)

142 (14.3)

136 (14.0)

90 (10.0)

99 (11.4)

108 (11.0)

104 (10.7)

94 (10.7)

29 (10.6)

99 (10.0)

114 (11.8)

75 (8.1)

96 (10.1)

52 (6.1)

46 (9.5)

172 (16.9)

204 (20.2)

56 (11.5)

192 (18.8)

93 (18.5)

242 (24.4)

215 (22.1)

170 (18.8)

208 (23.9)

203 (20.7)

227 (23.4)

228 (25.9)

41 (15.0)

175 (17.6)

215 (22.3)

163 (17.6)

180 (19.0)

158 (18.4)

101 (20.9)

140 (13.8)

196 (19.4)

68 (13.9)

155 (15.2)

83 (16.5)

151 (15.2)

135 (13.9)

146 (16.2)

194 (22.3)

171 (17.4)

156 (16.1)

140 (15.9)

64 (23.4)

136 (13.7)

135 (14.0)

167 (18.0)

215 (22.7)

106 (12.4)

58 (12.0)

88 (8.7)

215 (21.3)

83 (17.0)

154 (15.1)

59 (11.8)

132 (13.3)

122 (12.6)

151 (16.7)

146 (16.8)

203 (20.7)

139 (14.3)

103 (11.7)

62 (22.7)

180 (18.1)

119 (12.3)

170 (18.3)

161 (17.0)

148 (17.2)

75 (15.5)

48 (4.7)

93 (9.2)

123 (25.2)

148 (14.5)

83 (16.5)

64 (6.5)

93 (9.6)

121 (13.4)

62 (7.1)

140 (14.3)

99 (10.2)

61 (6.9)

29 (10.6)

107 (10.8)

85 (8.8)

163 (17.6)

78 (8.2)

158 (18.4)

60 (12.4)

10 (1.0)

30 (3.0)

67 (13.7)

49 (4.8)

38 (7.6)

24 (2.4)

18 (1.9)

47 (5.2)

12 (1.4)

26 (2.6)

42 (4.3)

18 (2.0)

6 (2.2)

32 (3.2)

31 (3.2)

62 (6.7)

28 (3.0)

78 (9.1)

19 (3.9)

35 (3.4)

15 (1.5)

33 (6.8)

46 (4.5)

14 (2.8)

23 (2.3)

13 (1.3)

40 (4.4)

7 (0.8)

4 (0.4)

19 (2.0)

16 (1.8)

3 (1.1)

2 (0.2)

27 (2.8)

41 (4.4)

12 (1.3)

46 (5.4)

15 (3.1)

M

27

8

19

15

3

31

31

99

139

23

53

126

42

6

43

72

58

145

17
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v158 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1042

1019

507

1038

505

1022

1002

1003

1009

1005

1023

1007

315

1000

1008

1000

1004

1003

501

1015

1011

488

1023

502

991

971

904

870

982

970

881

273

994

965

928

946

858

484
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v158 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

34 (3.8)

20 (4.2)

20 (2.0)

30 (3.1)

34 (3.7)

57 (6.0)

20 (2.0)

44 (4.1)

1302

1302

39 (4.4)

16 (3.4)

27 (2.7)

24 (2.5)

50 (5.4)

85 (9.0)

32 (3.1)

59 (5.5)

1021

1021

86 (9.6)

28 (5.9)

67 (6.6)

60 (6.3)

103 (11.1)

136 (14.4)

75 (7.4)

108 (10.1)

2023

2023

79 (8.8)

23 (4.8)

121 (11.9)

82 (8.6)

132 (14.2)

175 (18.5)

116 (11.4)

146 (13.7)

2606

2606

187 (20.9)

52 (10.9)

215 (21.2)

190 (19.9)

189 (20.3)

191 (20.2)

198 (19.5)

218 (20.5)

4683

4683

144 (16.1)

52 (10.9)

274 (27.0)

158 (16.6)

158 (17.0)

124 (13.1)

186 (18.3)

173 (16.2)

3885

3885

153 (17.1)

82 (17.2)

216 (21.3)

158 (16.6)

120 (12.9)

103 (10.9)

182 (17.9)

156 (14.6)

3680

3680

105 (11.7)

88 (18.5)

69 (6.8)

129 (13.5)

95 (10.2)

55 (5.8)

139 (13.7)

114 (10.7)

2609

2609

45 (5.0)

71 (14.9)

5 (0.5)

65 (6.8)

41 (4.4)

9 (1.0)

42 (4.1)

32 (3.0)

947

947

22 (2.5)

44 (9.2)

1 (0.1)

58 (6.1)

8 (0.9)

9 (1.0)

26 (2.6)

15 (1.4)

594

594

122

23

46

46

80

57

39

26

1396

v158 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016

499

1061

1000

1010

1001

1055

1091

24746

894

476

1015

954

930

944

1016

1065

23350
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v159 - QA13 EU PERFORMANCE: MAJOR HEALTH ISS

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_9 The prevention of major health issues

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v159 by v7, Absolute Values (Row Percent), weighted by v8

v159 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

132 (13.6)

32 (3.2)

19 (4.0)

51 (5.2)

25 (5.1)

44 (4.5)

28 (3.0)

45 (5.2)

21 (2.4)

15 (1.5)

46 (4.8)

77 (8.9)

11 (4.2)

95 (9.6)

73 (7.7)

46 (5.1)

71 (7.5)

38 (4.8)

59 (12.2)

53 (5.4)

30 (3.0)

6 (1.3)

24 (2.5)

27 (5.5)

60 (6.1)

28 (3.0)

26 (3.0)

24 (2.7)

25 (2.6)

38 (4.0)

39 (4.5)

13 (4.9)

54 (5.4)

55 (5.8)

35 (3.9)

28 (3.0)

35 (4.4)

22 (4.5)

109 (11.2)

48 (4.8)

8 (1.7)

66 (6.8)

37 (7.5)

127 (12.9)

79 (8.5)

96 (11.1)

55 (6.2)

58 (6.0)

62 (6.5)

79 (9.1)

24 (9.1)

77 (7.7)

123 (13.0)

58 (6.4)

74 (7.9)

50 (6.3)

38 (7.9)

134 (13.8)

86 (8.6)

22 (4.7)

102 (10.5)

43 (8.7)

148 (15.1)

111 (11.9)

108 (12.5)

82 (9.3)

93 (9.6)

87 (9.1)

95 (11.0)

28 (10.6)

121 (12.2)

152 (16.0)

75 (8.3)

98 (10.4)

56 (7.1)

34 (7.0)

205 (21.1)

163 (16.3)

71 (15.0)

179 (18.4)

105 (21.3)

238 (24.2)

256 (27.5)

169 (19.5)

191 (21.6)

178 (18.4)

214 (22.4)

216 (24.9)

40 (15.2)

172 (17.3)

231 (24.3)

180 (19.8)

180 (19.1)

162 (20.5)

97 (20.0)

145 (14.9)

208 (20.7)

70 (14.8)

143 (14.7)

77 (15.6)

135 (13.7)

155 (16.6)

132 (15.3)

213 (24.1)

149 (15.4)

161 (16.9)

144 (16.6)

65 (24.6)

142 (14.3)

122 (12.9)

159 (17.5)

232 (24.6)

94 (11.9)

66 (13.6)

89 (9.1)

248 (24.7)

79 (16.7)

179 (18.4)

76 (15.4)

124 (12.6)

125 (13.4)

134 (15.5)

192 (21.7)

216 (22.3)

157 (16.5)

118 (13.6)

56 (21.2)

191 (19.2)

106 (11.2)

140 (15.4)

160 (17.0)

121 (15.3)

82 (16.9)

54 (5.5)

136 (13.6)

102 (21.6)

142 (14.6)

69 (14.0)

65 (6.6)

111 (11.9)

79 (9.1)

84 (9.5)

191 (19.7)

116 (12.2)

61 (7.0)

19 (7.2)

104 (10.5)

51 (5.4)

128 (14.1)

66 (7.0)

117 (14.8)

52 (10.7)

12 (1.2)

33 (3.3)

59 (12.5)

53 (5.4)

24 (4.9)

16 (1.6)

23 (2.5)

39 (4.5)

13 (1.5)

41 (4.2)

45 (4.7)

23 (2.7)

5 (1.9)

30 (3.0)

15 (1.6)

65 (7.2)

21 (2.2)

73 (9.2)

16 (3.3)

40 (4.1)

19 (1.9)

36 (7.6)

36 (3.7)

10 (2.0)

26 (2.6)

16 (1.7)

37 (4.3)

8 (0.9)

3 (0.3)

28 (2.9)

15 (1.7)

3 (1.1)

8 (0.8)

21 (2.2)

21 (2.3)

12 (1.3)

45 (5.7)

18 (3.7)

M

67

17

36

61

12

39

70

139

127

35

69

139

52

6

59

92

61

213

18
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v159 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1040

1020

508

1036

505

1022

1002

1004

1010

1004

1023

1006

316

1000

1008

999

1003

1004

502

973

1003

472

975

493

983

932

865

883

969

954

867

264

994

949

907

942

791

484
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v159 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

61 (7.0)

19 (4.2)

13 (1.3)

41 (4.4)

39 (4.2)

38 (4.2)

24 (2.4)

72 (6.8)

1235

1235

63 (7.3)

12 (2.6)

23 (2.3)

22 (2.3)

59 (6.3)

52 (5.7)

53 (5.4)

68 (6.4)

974

974

87 (10.0)

24 (5.3)

36 (3.7)

78 (8.3)

94 (10.0)

96 (10.5)

61 (6.2)

132 (12.5)

1876

1876

106 (12.2)

23 (5.1)

86 (8.7)

110 (11.7)

98 (10.4)

117 (12.9)

114 (11.5)

136 (12.8)

2465

2465

202 (23.3)

47 (10.3)

174 (17.7)

209 (22.2)

183 (19.5)

196 (21.5)

197 (19.9)

209 (19.7)

4664

4664

135 (15.6)

61 (13.4)

277 (28.2)

150 (16.0)

138 (14.7)

149 (16.4)

171 (17.3)

160 (15.1)

3853

3853

98 (11.3)

89 (19.6)

265 (26.9)

144 (15.3)

170 (18.1)

146 (16.0)

178 (18.0)

126 (11.9)

3809

3809

68 (7.8)

81 (17.8)

98 (10.0)

99 (10.5)

120 (12.8)

82 (9.0)

146 (14.8)

112 (10.6)

2553

2553

34 (3.9)

62 (13.6)

10 (1.0)

48 (5.1)

31 (3.3)

22 (2.4)

26 (2.6)

32 (3.0)

871

871

14 (1.6)

37 (8.1)

2 (0.2)

39 (4.1)

7 (0.7)

12 (1.3)

18 (1.8)

13 (1.2)

544

544

148

45

79

58

72

90

67

32

1903

v159 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016

500

1063

998

1011

1000

1055

1092

24747

868

455

984

940

939

910

988

1060

22844
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v160 - QA13 EU PERFORMANCE: GENDER EQUALITY

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_10 Equal treatment of men and women

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v160 by v7, Absolute Values (Row Percent), weighted by v8

v160 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

139 (14.3)

50 (5.0)

20 (4.1)

47 (4.7)

22 (4.5)

35 (3.6)

42 (4.5)

37 (4.5)

27 (3.0)

24 (2.5)

70 (7.3)

61 (7.2)

18 (6.8)

68 (6.8)

49 (5.2)

17 (1.9)

59 (6.2)

28 (3.4)

56 (11.6)

61 (6.3)

29 (2.9)

12 (2.5)

31 (3.1)

20 (4.1)

41 (4.3)

45 (4.8)

22 (2.7)

28 (3.1)

29 (3.0)

48 (5.0)

26 (3.1)

10 (3.8)

43 (4.3)

34 (3.6)

21 (2.4)

33 (3.5)

29 (3.5)

30 (6.2)

96 (9.9)

58 (5.8)

21 (4.3)

74 (7.4)

47 (9.6)

70 (7.3)

91 (9.8)

69 (8.4)

67 (7.5)

80 (8.3)

98 (10.2)

71 (8.3)

21 (7.9)

45 (4.5)

86 (9.1)

59 (6.6)

46 (4.9)

31 (3.8)

36 (7.4)

124 (12.7)

81 (8.0)

17 (3.5)

101 (10.1)

62 (12.6)

89 (9.2)

109 (11.7)

72 (8.8)

99 (11.0)

127 (13.1)

118 (12.3)

85 (10.0)

21 (7.9)

72 (7.2)

105 (11.1)

48 (5.4)

86 (9.1)

37 (4.5)

45 (9.3)

171 (17.6)

199 (19.7)

53 (11.0)

202 (20.2)

89 (18.1)

212 (22.0)

238 (25.5)

184 (22.5)

207 (23.1)

165 (17.0)

249 (26.0)

230 (27.0)

42 (15.8)

164 (16.5)

245 (25.9)

176 (19.7)

190 (20.1)

157 (19.0)

91 (18.8)

145 (14.9)

173 (17.2)

46 (9.5)

116 (11.6)

65 (13.2)

158 (16.4)

127 (13.6)

127 (15.5)

197 (22.0)

158 (16.3)

110 (11.5)

117 (13.7)

65 (24.5)

142 (14.3)

139 (14.7)

147 (16.5)

212 (22.4)

82 (9.9)

46 (9.5)

106 (10.9)

211 (20.9)

70 (14.5)

131 (13.1)

44 (9.0)

120 (12.4)

104 (11.1)

98 (12.0)

175 (19.5)

203 (20.9)

115 (12.0)

113 (13.3)

55 (20.8)

185 (18.6)

116 (12.3)

160 (17.9)

158 (16.7)

96 (11.6)

68 (14.0)

51 (5.2)

142 (14.1)

118 (24.4)

153 (15.3)

81 (16.5)

123 (12.8)

121 (13.0)

117 (14.3)

72 (8.0)

140 (14.4)

94 (9.8)

78 (9.2)

19 (7.2)

167 (16.8)

83 (8.8)

135 (15.1)

107 (11.3)

151 (18.3)

61 (12.6)

20 (2.1)

37 (3.7)

73 (15.1)

72 (7.2)

40 (8.1)

65 (6.7)

25 (2.7)

42 (5.1)

18 (2.0)

38 (3.9)

24 (2.5)

34 (4.0)

10 (3.8)

72 (7.2)

33 (3.5)

64 (7.2)

36 (3.8)

125 (15.2)

28 (5.8)

60 (6.2)

28 (2.8)

54 (11.2)

75 (7.5)

21 (4.3)

51 (5.3)

31 (3.3)

51 (6.2)

7 (0.8)

5 (0.5)

32 (3.3)

36 (4.2)

4 (1.5)

36 (3.6)

55 (5.8)

66 (7.4)

20 (2.1)

89 (10.8)

23 (4.8)

M

67

12

25

35

14

55

69

186

111

35

64

156

51

5

63

107

57

180

18
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v160 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1040

1020

509

1037

505

1019

1002

1005

1008

1004

1022

1007

316

999

1008

1000

1004

1005

502

973

1008

484

1002

491

964

933

819

897

969

958

851

265

994

945

893

947

825

484
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v160 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

38 (4.5)

12 (2.8)

24 (2.4)

28 (3.0)

38 (4.1)

79 (8.7)

20 (2.0)

56 (5.2)

1164

1164

25 (3.0)

5 (1.2)

17 (1.7)

32 (3.5)

56 (6.0)

95 (10.5)

28 (2.8)

70 (6.6)

920

920

57 (6.8)

15 (3.5)

36 (3.6)

56 (6.0)

66 (7.0)

135 (14.9)

61 (6.1)

88 (8.2)

1680

1680

59 (7.0)

28 (6.5)

75 (7.5)

74 (8.0)

87 (9.3)

180 (19.8)

83 (8.3)

130 (12.2)

2214

2214

215 (25.5)

55 (12.9)

148 (14.7)

198 (21.4)

198 (21.1)

180 (19.8)

183 (18.2)

209 (19.6)

4650

4650

123 (14.6)

55 (12.9)

240 (23.9)

116 (12.5)

164 (17.5)

114 (12.6)

163 (16.2)

140 (13.1)

3487

3487

106 (12.6)

81 (18.9)

285 (28.4)

129 (13.9)

154 (16.4)

59 (6.5)

213 (21.2)

126 (11.8)

3481

3481

130 (15.4)

70 (16.4)

143 (14.2)

138 (14.9)

106 (11.3)

38 (4.2)

163 (16.2)

137 (12.8)

2938

2938

48 (5.7)

55 (12.9)

26 (2.6)

76 (8.2)

48 (5.1)

16 (1.8)

61 (6.1)

74 (6.9)

1260

1260

43 (5.1)

52 (12.1)

11 (1.1)

80 (8.6)

20 (2.1)

12 (1.3)

31 (3.1)

38 (3.6)

1031

1031

174

71

57

74

75

92

47

23

1923

v160 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1018

499

1062

1001

1012

1000

1053

1091

24748

844

428

1005

927

937

908

1006

1068

22825
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v161 - QA13 EU PERFORMANCE: AGRICULTURE PROT

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_11 The protection of agriculture

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v161 by v7, Absolute Values (Row Percent), weighted by v8

v161 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

197 (19.6)

44 (4.4)

34 (7.2)

140 (14.0)

24 (5.0)

39 (4.1)

41 (4.4)

43 (4.9)

42 (5.0)

88 (9.0)

64 (6.8)

116 (13.7)

18 (6.9)

149 (15.2)

147 (15.4)

38 (4.4)

80 (8.8)

36 (4.5)

48 (10.9)

73 (7.2)

36 (3.6)

22 (4.7)

64 (6.4)

20 (4.1)

49 (5.2)

53 (5.7)

34 (3.9)

47 (5.6)

73 (7.4)

61 (6.5)

59 (7.0)

14 (5.4)

101 (10.3)

98 (10.2)

37 (4.2)

32 (3.5)

31 (3.9)

24 (5.5)

120 (11.9)

56 (5.6)

37 (7.8)

128 (12.8)

53 (11.0)

110 (11.7)

73 (7.9)

87 (9.9)

69 (8.2)

132 (13.5)

97 (10.3)

79 (9.3)

23 (8.8)

121 (12.3)

141 (14.7)

70 (8.0)

67 (7.3)

49 (6.2)

23 (5.2)

110 (10.9)

81 (8.1)

36 (7.6)

127 (12.7)

57 (11.8)

132 (14.0)

90 (9.7)

93 (10.6)

103 (12.2)

139 (14.2)

116 (12.3)

100 (11.8)

34 (13.0)

122 (12.4)

130 (13.6)

76 (8.7)

97 (10.6)

61 (7.7)

34 (7.7)

179 (17.8)

231 (23.1)

89 (18.9)

185 (18.4)

120 (24.8)

233 (24.7)

201 (21.6)

195 (22.2)

218 (25.9)

190 (19.4)

212 (22.5)

203 (24.0)

49 (18.8)

183 (18.7)

193 (20.2)

142 (16.3)

193 (21.1)

165 (20.8)

107 (24.3)

105 (10.4)

221 (22.1)

72 (15.3)

116 (11.6)

64 (13.3)

139 (14.7)

101 (10.9)

110 (12.5)

174 (20.7)

152 (15.5)

148 (15.7)

113 (13.3)

50 (19.2)

123 (12.5)

106 (11.1)

135 (15.5)

191 (20.9)

123 (15.5)

50 (11.4)

104 (10.3)

220 (22.0)

65 (13.8)

119 (11.9)

51 (10.6)

111 (11.8)

140 (15.1)

145 (16.5)

131 (15.6)

124 (12.7)

122 (13.0)

96 (11.3)

46 (17.6)

102 (10.4)

64 (6.7)

134 (15.4)

148 (16.2)

105 (13.2)

62 (14.1)

62 (6.2)

77 (7.7)

66 (14.0)

70 (7.0)

48 (9.9)

78 (8.3)

138 (14.9)

110 (12.5)

39 (4.6)

62 (6.3)

78 (8.3)

55 (6.5)

19 (7.3)

57 (5.8)

47 (4.9)

127 (14.6)

77 (8.4)

124 (15.6)

57 (13.0)

20 (2.0)

17 (1.7)

37 (7.8)

26 (2.6)

26 (5.4)

22 (2.3)

48 (5.2)

26 (3.0)

11 (1.3)

13 (1.3)

29 (3.1)

10 (1.2)

6 (2.3)

17 (1.7)

14 (1.5)

77 (8.8)

19 (2.1)

58 (7.3)

19 (4.3)

37 (3.7)

16 (1.6)

14 (3.0)

28 (2.8)

20 (4.1)

30 (3.2)

44 (4.7)

35 (4.0)

7 (0.8)

7 (0.7)

15 (1.6)

16 (1.9)

2 (0.8)

6 (0.6)

17 (1.8)

35 (4.0)

10 (1.1)

41 (5.2)

16 (3.6)

M

33

21

36

35

22

78

72

127

169

24

80

160

54

18

53

129

89

211

63
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v161 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1040

1020

508

1038

505

1021

1001

1005

1010

1004

1022

1007

315

999

1010

1000

1003

1004

503

1007

999

472

1003

483

943

929

878

841

980

942

847

261

981

957

871

914

793

440
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v161 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

93 (10.5)

19 (4.3)

22 (2.3)

44 (4.7)

83 (8.8)

86 (9.5)

32 (3.2)

61 (5.8)

1828

1828

79 (8.9)

20 (4.5)

24 (2.5)

53 (5.7)

129 (13.6)

84 (9.3)

48 (4.8)

81 (7.7)

1446

1446

105 (11.8)

31 (7.0)

46 (4.9)

61 (6.6)

145 (15.3)

104 (11.5)

87 (8.7)

128 (12.1)

2242

2242

102 (11.5)

45 (10.2)

82 (8.7)

111 (11.9)

126 (13.3)

133 (14.7)

106 (10.6)

151 (14.3)

2594

2594

153 (17.2)

62 (14.1)

191 (20.2)

198 (21.3)

176 (18.6)

188 (20.8)

173 (17.3)

193 (18.3)

4622

4622

121 (13.6)

65 (14.7)

218 (23.1)

154 (16.6)

102 (10.8)

101 (11.1)

158 (15.8)

171 (16.2)

3383

3383

124 (14.0)

81 (18.4)

216 (22.9)

122 (13.1)

76 (8.0)

89 (9.8)

161 (16.1)

128 (12.1)

3086

3086

73 (8.2)

72 (16.3)

106 (11.2)

98 (10.5)

73 (7.7)

70 (7.7)

136 (13.6)

98 (9.3)

2117

2117

29 (3.3)

28 (6.3)

21 (2.2)

47 (5.1)

30 (3.2)

25 (2.8)

56 (5.6)

30 (2.8)

761

761

8 (0.9)

18 (4.1)

19 (2.0)

42 (4.5)

6 (0.6)

26 (2.9)

41 (4.1)

16 (1.5)

572

572

130

58

116

71

66

95

57

36

2103

v161 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1017

499

1061

1001

1012

1001

1055

1093

24754

887

441

945

930

946

906

998

1057

22651
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v162 - QA13 EU PERFORMANCE: HELP POOR PEOPLE

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_12 Helping poor people in the world

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v162 by v7, Absolute Values (Row Percent), weighted by v8

v162 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

152 (15.2)

54 (5.3)

62 (13.2)

68 (6.9)

44 (8.8)

45 (4.6)

47 (4.9)

54 (6.5)

59 (6.6)

58 (5.9)

92 (9.7)

120 (13.7)

30 (11.1)

134 (13.7)

85 (9.2)

59 (6.3)

81 (8.6)

41 (5.0)

64 (13.1)

65 (6.5)

59 (5.8)

21 (4.5)

32 (3.2)

39 (7.8)

58 (6.0)

71 (7.5)

42 (5.1)

54 (6.0)

104 (10.6)

63 (6.6)

59 (6.7)

20 (7.4)

72 (7.4)

66 (7.1)

52 (5.6)

59 (6.3)

39 (4.8)

32 (6.5)

121 (12.1)

102 (10.1)

30 (6.4)

79 (8.0)

48 (9.6)

108 (11.1)

88 (9.2)

110 (13.3)

103 (11.5)

165 (16.9)

102 (10.7)

132 (15.1)

33 (12.2)

112 (11.5)

95 (10.3)

91 (9.8)

74 (7.8)

59 (7.2)

35 (7.2)

145 (14.5)

122 (12.0)

45 (9.6)

91 (9.2)

53 (10.6)

132 (13.6)

81 (8.5)

88 (10.6)

142 (15.9)

168 (17.2)

129 (13.6)

99 (11.3)

31 (11.4)

112 (11.5)

116 (12.5)

137 (14.7)

88 (9.3)

59 (7.2)

39 (8.0)

177 (17.7)

181 (17.9)

91 (19.4)

149 (15.0)

70 (14.0)

209 (21.6)

162 (17.0)

215 (25.9)

199 (22.2)

176 (18.0)

193 (20.3)

179 (20.5)

46 (17.0)

178 (18.2)

200 (21.6)

153 (16.5)

166 (17.6)

138 (16.9)

71 (14.5)

130 (13.0)

173 (17.1)

82 (17.4)

155 (15.6)

66 (13.2)

133 (13.7)

115 (12.1)

84 (10.1)

151 (16.9)

131 (13.4)

125 (13.1)

100 (11.4)

44 (16.2)

125 (12.8)

129 (13.9)

107 (11.5)

186 (19.7)

112 (13.7)

47 (9.6)

96 (9.6)

175 (17.3)

57 (12.1)

138 (13.9)

70 (14.0)

125 (12.9)

161 (16.9)

91 (11.0)

126 (14.1)

112 (11.5)

111 (11.7)

80 (9.1)

50 (18.5)

123 (12.6)

111 (12.0)

127 (13.7)

152 (16.1)

125 (15.3)

77 (15.7)

52 (5.2)

102 (10.1)

40 (8.5)

140 (14.1)

51 (10.2)

89 (9.2)

132 (13.9)

78 (9.4)

42 (4.7)

48 (4.9)

89 (9.4)

62 (7.1)

13 (4.8)

81 (8.3)

69 (7.5)

109 (11.7)

87 (9.2)

124 (15.2)

62 (12.7)

15 (1.5)

16 (1.6)

30 (6.4)

60 (6.0)

34 (6.8)

33 (3.4)

53 (5.6)

32 (3.9)

15 (1.7)

12 (1.2)

19 (2.0)

15 (1.7)

2 (0.7)

27 (2.8)

27 (2.9)

56 (6.0)

39 (4.1)

74 (9.1)

39 (8.0)

47 (4.7)

29 (2.9)

12 (2.6)

80 (8.1)

24 (4.8)

37 (3.8)

42 (4.4)

35 (4.2)

4 (0.4)

4 (0.4)

28 (2.9)

29 (3.3)

2 (0.7)

14 (1.4)

27 (2.9)

39 (4.2)

11 (1.2)

45 (5.5)

23 (4.7)

M

42

8

38

44

6

52

52

176

113

26

70

133

45

21

84

70

59

189

12
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v162 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1042

1021

508

1036

505

1021

1004

1005

1008

1004

1021

1008

316

999

1009

1000

1002

1005

501

1000

1013

470

992

499

969

952

829

895

978

951

875

271

978

925

930

943

816

489



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 256 

v162 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

61 (7.2)

34 (7.4)

42 (4.2)

82 (8.8)

73 (7.8)

69 (7.5)

49 (4.9)

75 (7.1)

1834

1834

49 (5.8)

33 (7.1)

47 (4.7)

57 (6.1)

86 (9.1)

82 (9.0)

77 (7.7)

83 (7.8)

1521

1521

86 (10.2)

46 (10.0)

87 (8.6)

110 (11.8)

101 (10.7)

136 (14.9)

115 (11.4)

120 (11.3)

2488

2488

95 (11.3)

42 (9.1)

114 (11.3)

112 (12.1)

98 (10.4)

152 (16.6)

141 (14.0)

114 (10.7)

2745

2745

184 (21.8)

57 (12.3)

154 (15.2)

207 (22.3)

172 (18.3)

178 (19.5)

188 (18.7)

171 (16.1)

4264

4264

128 (15.2)

69 (14.9)

246 (24.4)

114 (12.3)

141 (15.0)

124 (13.6)

143 (14.2)

163 (15.3)

3323

3323

103 (12.2)

69 (14.9)

195 (19.3)

110 (11.8)

116 (12.3)

83 (9.1)

125 (12.4)

139 (13.1)

3047

3047

87 (10.3)

62 (13.4)

86 (8.5)

58 (6.2)

109 (11.6)

51 (5.6)

114 (11.3)

112 (10.5)

2149

2149

34 (4.0)

23 (5.0)

23 (2.3)

47 (5.1)

33 (3.5)

24 (2.6)

38 (3.8)

52 (4.9)

872

872

16 (1.9)

27 (5.8)

16 (1.6)

32 (3.4)

11 (1.2)

15 (1.6)

16 (1.6)

33 (3.1)

698

698

170

38

52

70

73

87

47

30

1807

v162 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1013

500

1062

999

1013

1001

1053

1092

24748

843

462

1010

929

940

914

1006

1062

22941
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v163 - QA13 EU PERFORMANCE: DEMOCRACY/PEACE

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_13 The promotion of democracy and peace in the world

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v163 by v7, Absolute Values (Row Percent), weighted by v8

v163 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

135 (13.6)

35 (3.5)

23 (4.8)

29 (2.9)

17 (3.4)

29 (3.0)

28 (2.9)

20 (2.3)

33 (3.7)

14 (1.4)

57 (6.0)

78 (8.8)

15 (5.6)

74 (7.4)

41 (4.3)

20 (2.2)

61 (6.4)

21 (2.5)

56 (11.5)

49 (4.9)

40 (4.0)

10 (2.1)

12 (1.2)

20 (4.0)

33 (3.4)

38 (4.0)

13 (1.5)

36 (4.1)

39 (4.0)

33 (3.5)

44 (5.0)

20 (7.4)

56 (5.6)

26 (2.7)

23 (2.6)

42 (4.4)

16 (1.9)

32 (6.5)

98 (9.9)

57 (5.6)

29 (6.0)

43 (4.3)

41 (8.3)

78 (8.0)

70 (7.3)

55 (6.3)

61 (6.9)

85 (8.7)

74 (7.8)

107 (12.1)

28 (10.4)

78 (7.8)

75 (7.9)

55 (6.1)

64 (6.7)

29 (3.5)

37 (7.6)

116 (11.7)

87 (8.6)

22 (4.5)

52 (5.2)

52 (10.5)

103 (10.6)

77 (8.0)

79 (9.1)

93 (10.5)

132 (13.5)

99 (10.5)

114 (12.9)

34 (12.6)

81 (8.1)

92 (9.7)

83 (9.3)

91 (9.5)

47 (5.6)

40 (8.2)

191 (19.3)

196 (19.4)

72 (14.9)

131 (13.0)

73 (14.7)

216 (22.1)

164 (17.1)

229 (26.3)

188 (21.2)

195 (20.0)

204 (21.6)

194 (22.0)

39 (14.4)

174 (17.5)

207 (21.9)

182 (20.3)

151 (15.7)

145 (17.3)

85 (17.4)

145 (14.6)

214 (21.2)

76 (15.7)

129 (12.8)

63 (12.7)

157 (16.1)

125 (13.0)

119 (13.7)

185 (20.9)

186 (19.1)

143 (15.1)

140 (15.9)

60 (22.2)

129 (13.0)

151 (16.0)

134 (15.0)

222 (23.1)

95 (11.3)

52 (10.6)

115 (11.6)

232 (23.0)

77 (15.9)

185 (18.4)

84 (17.0)

158 (16.2)

196 (20.4)

139 (16.0)

186 (21.0)

176 (18.0)

145 (15.3)

109 (12.4)

55 (20.4)

158 (15.9)

153 (16.2)

177 (19.8)

166 (17.3)

122 (14.5)

94 (19.2)

69 (7.0)

114 (11.3)

100 (20.7)

206 (20.5)

90 (18.2)

117 (12.0)

168 (17.5)

120 (13.8)

80 (9.0)

117 (12.0)

131 (13.8)

56 (6.3)

14 (5.2)

161 (16.2)

95 (10.0)

141 (15.7)

112 (11.7)

165 (19.6)

50 (10.2)

17 (1.7)

22 (2.2)

51 (10.5)

119 (11.8)

36 (7.3)

52 (5.3)

59 (6.2)

48 (5.5)

17 (1.9)

28 (2.9)

36 (3.8)

17 (1.9)

2 (0.7)

69 (6.9)

42 (4.4)

50 (5.6)

38 (4.0)

114 (13.6)

20 (4.1)

55 (5.6)

12 (1.2)

24 (5.0)

99 (9.9)

19 (3.8)

33 (3.4)

34 (3.5)

48 (5.5)

7 (0.8)

4 (0.4)

24 (2.5)

23 (2.6)

3 (1.1)

16 (1.6)

64 (6.8)

31 (3.5)

13 (1.4)

86 (10.2)

23 (4.7)

M

50

11

24

31

10

44

42

135

122

29

76

125

45

4

64

103

42

163

13
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v163 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1040

1020

508

1036

505

1020

1001

1005

1008

1005

1022

1007

315

1000

1010

999

1002

1003

502

990

1009

484

1005

495

976

959

870

886

976

946

882

270

996

946

896

960

840

489
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v163 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

34 (3.9)

19 (4.1)

15 (1.5)

21 (2.3)

28 (3.0)

30 (3.2)

16 (1.6)

28 (2.7)

977

977

22 (2.5)

20 (4.4)

19 (1.9)

28 (3.0)

57 (6.2)

49 (5.3)

34 (3.3)

45 (4.3)

856

856

51 (5.9)

15 (3.3)

46 (4.6)

54 (5.8)

86 (9.3)

84 (9.1)

71 (7.0)

78 (7.4)

1649

1649

76 (8.8)

38 (8.3)

68 (6.8)

92 (9.9)

83 (9.0)

93 (10.1)

112 (11.0)

112 (10.6)

2168

2168

184 (21.3)

55 (12.0)

173 (17.3)

202 (21.8)

196 (21.3)

188 (20.3)

220 (21.6)

177 (16.8)

4431

4431

128 (14.8)

67 (14.6)

294 (29.4)

163 (17.6)

159 (17.2)

158 (17.1)

172 (16.9)

141 (13.4)

3807

3807

178 (20.6)

92 (20.0)

265 (26.5)

155 (16.7)

141 (15.3)

156 (16.9)

189 (18.6)

171 (16.2)

4074

4074

121 (14.0)

74 (16.1)

106 (10.6)

127 (13.7)

115 (12.5)

102 (11.0)

127 (12.5)

178 (16.9)

3056

3056

47 (5.4)

47 (10.2)

10 (1.0)

45 (4.9)

49 (5.3)

45 (4.9)

60 (5.9)

76 (7.2)

1216

1216

23 (2.7)

32 (7.0)

5 (0.5)

39 (4.2)

8 (0.9)

19 (2.1)

17 (1.7)

50 (4.7)

811

811

153

40

61

74

88

76

38

35

1698

v163 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1017

499

1062

1000

1010

1000

1056

1091

24743

864

459

1001

926

922

924

1018

1056

23045



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 260 

v164 - QA13 EU PERFORMANCE: RESEARCH COOP

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_14 Cooperation in the field of research and innovation

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v164 by v7, Absolute Values (Row Percent), weighted by v8

v164 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

101 (10.8)

21 (2.2)

10 (2.3)

12 (1.3)

11 (2.4)

21 (2.3)

9 (1.0)

5 (0.7)

16 (1.9)

5 (0.5)

25 (2.8)

47 (6.5)

6 (2.7)

51 (5.3)

31 (3.5)

10 (1.2)

47 (5.1)

22 (3.0)

45 (10.2)

29 (3.1)

17 (1.7)

9 (2.1)

20 (2.1)

3 (0.7)

33 (3.6)

15 (1.7)

9 (1.2)

24 (2.9)

8 (0.9)

19 (2.1)

16 (2.2)

4 (1.8)

33 (3.4)

21 (2.4)

9 (1.1)

29 (3.2)

8 (1.1)

20 (4.5)

69 (7.4)

39 (4.0)

5 (1.2)

37 (3.9)

32 (6.9)

64 (6.9)

22 (2.5)

25 (3.5)

53 (6.4)

48 (5.2)

53 (5.9)

55 (7.6)

11 (4.9)

53 (5.5)

66 (7.4)

30 (3.7)

58 (6.3)

34 (4.7)

26 (5.9)

97 (10.4)

61 (6.3)

17 (3.9)

47 (5.0)

42 (9.1)

106 (11.5)

66 (7.4)

54 (7.5)

73 (8.8)

87 (9.4)

73 (8.1)

79 (10.9)

20 (8.9)

57 (5.9)

88 (9.9)

38 (4.7)

89 (9.7)

26 (3.6)

34 (7.7)

177 (19.0)

187 (19.2)

46 (10.6)

136 (14.3)

90 (19.5)

244 (26.4)

178 (20.1)

188 (26.0)

198 (23.8)

160 (17.4)

211 (23.5)

203 (27.9)

43 (19.2)

165 (17.1)

200 (22.5)

167 (20.8)

169 (18.4)

114 (15.6)

87 (19.8)

170 (18.2)

237 (24.3)

57 (13.2)

151 (15.9)

78 (16.9)

161 (17.4)

132 (14.9)

120 (16.6)

177 (21.3)

187 (20.3)

162 (18.1)

121 (16.6)

53 (23.7)

137 (14.2)

152 (17.1)

166 (20.7)

212 (23.0)

71 (9.7)

66 (15.0)

132 (14.2)

259 (26.6)

88 (20.4)

182 (19.2)

81 (17.6)

138 (14.9)

192 (21.6)

138 (19.1)

194 (23.3)

220 (23.9)

189 (21.1)

119 (16.3)

62 (27.7)

218 (22.5)

158 (17.8)

168 (20.9)

170 (18.5)

132 (18.1)

82 (18.6)

92 (9.9)

117 (12.0)

103 (23.8)

195 (20.6)

68 (14.8)

102 (11.0)

188 (21.2)

121 (16.8)

76 (9.1)

166 (18.0)

112 (12.5)

61 (8.4)

19 (8.5)

171 (17.7)

113 (12.7)

126 (15.7)

105 (11.4)

169 (23.2)

51 (11.6)

24 (2.6)

27 (2.8)

77 (17.8)

89 (9.4)

35 (7.6)

27 (2.9)

57 (6.4)

30 (4.2)

13 (1.6)

38 (4.1)

39 (4.3)

16 (2.2)

4 (1.8)

69 (7.1)

29 (3.3)

52 (6.5)

26 (2.8)

94 (12.9)

18 (4.1)

41 (4.4)

10 (1.0)

20 (4.6)

79 (8.3)

21 (4.6)

29 (3.1)

28 (3.2)

32 (4.4)

7 (0.8)

3 (0.3)

14 (1.6)

11 (1.5)

2 (0.9)

13 (1.3)

32 (3.6)

36 (4.5)

15 (1.6)

59 (8.1)

11 (2.5)

M

108

45

77

88

41

95

114

282

177

82

125

280

90

34

119

198

83

274

63

1040

1020

509

1036

502

1020

1001

1004

1008

1004

1022

1008

314

1001

1009

1000

1003

1003

503
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v164 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

932

975

432

948

461

925

887

722

831

922

897

728

224

967

890

802

920

729

440
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v164 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

20 (2.6)

7 (1.8)

5 (0.5)

15 (1.7)

15 (1.8)

14 (1.7)

12 (1.2)

19 (1.9)

602

602

15 (2.0)

4 (1.0)

10 (1.1)

25 (2.9)

26 (3.0)

29 (3.5)

19 (1.9)

35 (3.4)

489

489

47 (6.1)

22 (5.6)

17 (1.9)

52 (6.0)

55 (6.4)

44 (5.3)

51 (5.2)

75 (7.4)

1143

1143

84 (10.9)

25 (6.4)

49 (5.4)

81 (9.3)

92 (10.8)

89 (10.8)

79 (8.1)

106 (10.4)

1759

1759

167 (21.7)

55 (14.0)

156 (17.0)

195 (22.4)

218 (25.5)

188 (22.8)

187 (19.1)

198 (19.4)

4327

4327

136 (17.7)

42 (10.7)

248 (27.1)

133 (15.3)

173 (20.3)

160 (19.4)

167 (17.1)

168 (16.5)

3837

3837

143 (18.6)

84 (21.4)

312 (34.1)

162 (18.6)

177 (20.7)

171 (20.8)

200 (20.5)

156 (15.3)

4327

4327

109 (14.2)

81 (20.6)

100 (10.9)

112 (12.9)

69 (8.1)

94 (11.4)

196 (20.1)

166 (16.3)

3082

3082

32 (4.2)

51 (13.0)

11 (1.2)

59 (6.8)

25 (2.9)

22 (2.7)

52 (5.3)

73 (7.2)

1089

1089

15 (2.0)

22 (5.6)

7 (0.8)

37 (4.2)

4 (0.5)

13 (1.6)

14 (1.4)

24 (2.4)

599

599

247

108

148

130

157

175

80

72

3492

1015

501

1063

1001

1011

999

1057

1092

24746

v164 N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

768

393

915

871

854

824

977

1020

21254
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v165 - QA13 EU PERFORMANCE: ENERGY PROVISION

Q.A13

Using a scale from 1 to 10, how would you judge the performance of the European Union in each of the following areas? '1' means that 

the European Union’s performance in a specific area is "not at all satisfactory" and '10' means that its performance is "very 

satisfactory".

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A13_15 Ensuring continuous energy provision

1   Box 1 - Not at all satisfactory

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Very satisfactory

11   DK

v165 by v7, Absolute Values (Row Percent), weighted by v8

v165 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

105 (11.1)

22 (2.2)

12 (2.9)

13 (1.4)

21 (4.4)

40 (4.3)

31 (3.4)

13 (1.6)

19 (2.4)

16 (1.7)

35 (4.0)

76 (9.5)

12 (4.9)

68 (7.1)

73 (7.7)

12 (1.4)

67 (7.3)

35 (4.7)

53 (12.0)

33 (3.5)

24 (2.5)

9 (2.2)

12 (1.2)

26 (5.4)

58 (6.2)

43 (4.8)

19 (2.4)

26 (3.3)

30 (3.1)

23 (2.6)

55 (6.9)

11 (4.5)

41 (4.3)

28 (3.0)

16 (1.9)

46 (5.0)

34 (4.6)

16 (3.6)

84 (8.9)

47 (4.8)

9 (2.2)

32 (3.3)

48 (10.0)

101 (10.8)

83 (9.2)

50 (6.2)

53 (6.8)

69 (7.2)

48 (5.5)

94 (11.7)

21 (8.5)

56 (5.8)

102 (10.8)

40 (4.8)

74 (8.1)

37 (5.0)

37 (8.4)

132 (14.0)

69 (7.0)

12 (2.9)

69 (7.2)

43 (9.0)

104 (11.1)

89 (9.9)

70 (8.7)

81 (10.4)

128 (13.4)

75 (8.5)

116 (14.5)

26 (10.6)

84 (8.8)

118 (12.5)

67 (8.0)

111 (12.1)

54 (7.2)

39 (8.8)

204 (21.6)

201 (20.5)

55 (13.4)

135 (14.0)

109 (22.8)

259 (27.7)

209 (23.1)

188 (23.4)

199 (25.6)

216 (22.5)

214 (24.4)

203 (25.3)

49 (19.9)

177 (18.5)

195 (20.7)

177 (21.2)

176 (19.3)

133 (17.9)

92 (20.8)

131 (13.9)

214 (21.9)

52 (12.7)

128 (13.3)

60 (12.6)

121 (12.9)

162 (17.9)

108 (13.5)

150 (19.3)

183 (19.1)

162 (18.5)

116 (14.5)

49 (19.9)

152 (15.8)

150 (15.9)

166 (19.9)

205 (22.4)

94 (12.6)

52 (11.7)

121 (12.8)

237 (24.2)

85 (20.8)

180 (18.7)

60 (12.6)

120 (12.8)

149 (16.5)

133 (16.6)

149 (19.2)

168 (17.5)

186 (21.2)

87 (10.8)

63 (25.6)

189 (19.7)

145 (15.4)

145 (17.4)

126 (13.8)

135 (18.1)

75 (16.9)

58 (6.1)

131 (13.4)

97 (23.7)

198 (20.6)

59 (12.3)

78 (8.3)

102 (11.3)

116 (14.5)

78 (10.0)

125 (13.0)

89 (10.1)

32 (4.0)

12 (4.9)

132 (13.8)

73 (7.7)

116 (13.9)

85 (9.3)

101 (13.6)

40 (9.0)

28 (3.0)

24 (2.5)

64 (15.6)

97 (10.1)

27 (5.6)

35 (3.7)

18 (2.0)

46 (5.7)

17 (2.2)

18 (1.9)

31 (3.5)

11 (1.4)

2 (0.8)

38 (4.0)

21 (2.2)

59 (7.1)

17 (1.9)

75 (10.1)

25 (5.6)

49 (5.2)

10 (1.0)

14 (3.4)

98 (10.2)

25 (5.2)

20 (2.1)

17 (1.9)

59 (7.4)

5 (0.6)

5 (0.5)

15 (1.7)

12 (1.5)

1 (0.4)

22 (2.3)

39 (4.1)

35 (4.2)

7 (0.8)

47 (6.3)

14 (3.2)

M

95

41

98

75

28

83

101

203

232

45

145

206

70

41

66

167

89

259

60
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v165 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1040

1020

507

1037

506

1019

1004

1005

1009

1003

1023

1008

316

1000

1010

1000

1003

1004

503

945

979

409

962

478

936

903

802

777

958

878

802

246

959

944

833

914

745

443
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v165 1 2 3 4 5 6 7 8 9 10 11

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

32 (3.9)

11 (2.7)

16 (1.7)

42 (4.7)

20 (2.4)

39 (4.7)

9 (0.9)

24 (2.3)

916

916

29 (3.5)

13 (3.2)

23 (2.4)

38 (4.3)

30 (3.6)

53 (6.4)

16 (1.6)

43 (4.2)

795

795

57 (7.0)

23 (5.7)

37 (3.9)

72 (8.1)

64 (7.6)

102 (12.2)

35 (3.6)

69 (6.7)

1544

1544

79 (9.7)

33 (8.1)

103 (10.9)

108 (12.1)

97 (11.6)

145 (17.4)

61 (6.2)

122 (11.9)

2235

2235

169 (20.7)

52 (12.8)

202 (21.3)

170 (19.1)

225 (26.8)

233 (27.9)

185 (18.8)

200 (19.5)

4627

4627

125 (15.3)

75 (18.5)

274 (28.9)

143 (16.0)

140 (16.7)

107 (12.8)

150 (15.3)

166 (16.1)

3635

3635

125 (15.3)

68 (16.7)

218 (23.0)

126 (14.1)

148 (17.6)

100 (12.0)

185 (18.8)

144 (14.0)

3667

3667

120 (14.7)

66 (16.3)

62 (6.5)

105 (11.8)

86 (10.3)

35 (4.2)

205 (20.9)

156 (15.2)

2557

2557

48 (5.9)

38 (9.4)

11 (1.2)

44 (4.9)

22 (2.6)

13 (1.6)

102 (10.4)

68 (6.6)

999

999

34 (4.2)

27 (6.7)

1 (0.1)

44 (4.9)

7 (0.8)

7 (0.8)

35 (3.6)

36 (3.5)

685

685

199

96

115

106

173

166

72

64

3095

v165 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1017

502

1062

998

1012

1000

1055

1092

24755

818

406

947

892

839

834

983

1028

21660
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v166 - QA14 PRESENT DIRECTION - COUNTRY

Q.A14

At the present time, would you say that, in general, things are going in the right direction or in the wrong direction, in ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A14_1 (OUR COUNTRY)

1   Things are going in the right direction

2   Things are going in the wrong direction

3   Neither the one nor the other (SPONTANEOUS)

4   DK

v166 by v7, Absolute Values (Row Percent), weighted by v8

v166 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

303 (31.6)

388 (38.4)

205 (41.8)

484 (47.4)

165 (33.5)

381 (38.6)

596 (60.6)

541 (55.7)

418 (42.4)

432 (43.5)

191 (19.2)

377 (38.9)

159 (53.4)

329 (33.0)

231 (23.6)

651 (69.7)

213 (22.2)

600 (62.2)

248 (50.4)

495 (51.5)

184 (37.6)

419 (40.1)

372 (39.0)

280 (29.7)

432 (44.2)

498 (48.2)

266 (25.1)

9858

9858

375 (39.1)

376 (37.2)

163 (33.3)

284 (27.8)

226 (45.9)

409 (41.5)

281 (28.6)

160 (16.5)

299 (30.4)

433 (43.6)

698 (70.0)

458 (47.3)

104 (34.9)

437 (43.9)

363 (37.1)

164 (17.6)

455 (47.3)

236 (24.5)

146 (29.7)

305 (31.7)

179 (36.6)

374 (35.8)

411 (43.1)

474 (50.2)

367 (37.6)

284 (27.5)

406 (38.3)

8867

8867

281 (29.3)

247 (24.4)

122 (24.9)

253 (24.8)

101 (20.5)

196 (19.9)

107 (10.9)

271 (27.9)

268 (27.2)

127 (12.8)

108 (10.8)

134 (13.8)

35 (11.7)

230 (23.1)

384 (39.3)

119 (12.7)

293 (30.5)

129 (13.4)

98 (19.9)

161 (16.8)

126 (25.8)

253 (24.2)

170 (17.8)

190 (20.1)

178 (18.2)

251 (24.3)

388 (36.6)

5220

5220

M

82

9

18

16

13

35

18

32

25

12

25

38

16

4

31

66

41

39

11

55

10

17

47

67

24

22

31

804

1041

1020

508

1037

505

1021

1002

1004

1010

1004

1022

1007

314

1000

1009

1000

1002

1004

503

1016

499

1063

1000

1011

1001

1055

1091

24749

959

1011

490

1021

492

986

984

972

985

992

997

969

298

996

978

934

961

965

492

961

489

1046

953

944

977

1033

1060

23945
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v167 - QA14 PRESENT DIRECTION - EU

Q.A14

At the present time, would you say that, in general, things are going in the right direction or in the wrong direction, in ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A14_2 The European Union

1   Things are going in the right direction

2   Things are going in the wrong direction

3   Neither the one nor the other (SPONTANEOUS)

4   DK

v167 by v7, Absolute Values (Row Percent), weighted by v8

v167 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

246 (25.2)

454 (45.3)

238 (55.0)

540 (54.3)

218 (46.7)

374 (40.0)

499 (53.0)

535 (61.8)

397 (44.8)

386 (40.3)

293 (31.5)

336 (40.8)

150 (57.3)

413 (41.9)

369 (39.8)

557 (68.5)

328 (36.9)

607 (77.4)

184 (38.3)

590 (67.7)

200 (45.9)

442 (44.6)

579 (65.3)

413 (48.0)

402 (44.2)

592 (59.6)

463 (46.3)

10805

10805

455 (46.7)

300 (29.9)

72 (16.6)

185 (18.6)

132 (28.3)

317 (33.9)

249 (26.5)

104 (12.0)

198 (22.3)

436 (45.6)

489 (52.6)

339 (41.1)

64 (24.4)

291 (29.5)

148 (16.0)

114 (14.0)

231 (26.0)

80 (10.2)

178 (37.0)

141 (16.2)

104 (23.9)

225 (22.7)

102 (11.5)

238 (27.6)

288 (31.6)

149 (15.0)

153 (15.3)

5782

5782

274 (28.1)

248 (24.8)

123 (28.4)

269 (27.1)

117 (25.1)

244 (26.1)

193 (20.5)

226 (26.1)

291 (32.8)

135 (14.1)

147 (15.8)

149 (18.1)

48 (18.3)

282 (28.6)

409 (44.2)

142 (17.5)

330 (37.1)

97 (12.4)

119 (24.7)

141 (16.2)

132 (30.3)

325 (32.8)

205 (23.1)

210 (24.4)

220 (24.2)

252 (25.4)

383 (38.3)

5711

5711

M

66

17

76

42

37

86

61

140

123

47

93

183

53

14

83

186

113

220

20

144

63

71

114

149

91

62

92

2446

1041

1019

509

1036

504

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

999

1002

1004

501

1016

499

1063

1000

1010

1001

1055

1091

24744

975

1002

433

994

467

935

941

865

886

957

929

824

262

986

926

813

889

784

481

872

436

992

886

861

910

993

999

22298



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 269 



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 270 

v168 - QA15 EU WELFARE SYSTEM HARMONISATION

Q.A15

Today, each European Union Member State is responsible for its own social welfare system.To what extent would you be in favour or 

opposed to the harmonisation of social welfare systems within the European Union?

(READ OUT -ONE ANSWER ONLY)

1   Strongly in favour

2   Somewhat in favour

3   Somewhat opposed

4   Strongly opposed

5   DK

v168 by v7, Absolute Values (Row Percent), weighted by v8

v168 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

147 (15.9)

224 (22.5)

217 (47.5)

271 (28.0)

77 (15.8)

141 (14.7)

112 (11.5)

279 (31.3)

217 (27.3)

85 (8.7)

154 (16.0)

136 (14.7)

46 (16.8)

401 (41.1)

325 (35.6)

187 (22.8)

193 (23.1)

110 (13.9)

74 (15.5)

327 (34.7)

82 (19.7)

150 (14.7)

454 (48.2)

287 (36.0)

160 (17.0)

206 (21.2)

206 (20.6)

5268

5268

382 (41.2)

515 (51.7)

159 (34.8)

478 (49.3)

218 (44.9)

376 (39.1)

434 (44.7)

493 (55.4)

405 (50.9)

385 (39.6)

462 (47.9)

354 (38.2)

145 (53.1)

396 (40.6)

488 (53.4)

309 (37.6)

454 (54.4)

510 (64.5)

182 (38.1)

506 (53.7)

199 (47.8)

523 (51.3)

409 (43.4)

417 (52.3)

471 (50.1)

508 (52.3)

673 (67.2)

10851

10851

252 (27.2)

178 (17.9)

51 (11.2)

156 (16.1)

149 (30.7)

281 (29.2)

215 (22.1)

86 (9.7)

127 (16.0)

282 (29.0)

250 (25.9)

214 (23.1)

60 (22.0)

110 (11.3)

78 (8.5)

161 (19.6)

134 (16.0)

141 (17.8)

116 (24.3)

76 (8.1)

108 (26.0)

200 (19.6)

62 (6.6)

54 (6.8)

184 (19.6)

199 (20.5)

98 (9.8)

4022

4022

146 (15.7)

79 (7.9)

30 (6.6)

64 (6.6)

42 (8.6)

163 (17.0)

210 (21.6)

32 (3.6)

46 (5.8)

220 (22.6)

99 (10.3)

223 (24.1)

22 (8.1)

69 (7.1)

23 (2.5)

164 (20.0)

54 (6.5)

30 (3.8)

106 (22.2)

33 (3.5)

27 (6.5)

146 (14.3)

17 (1.8)

40 (5.0)

125 (13.3)

58 (6.0)

24 (2.4)

2292

2292

M

113

24

51

68

19

60

30

115

214

30

57

80

43

25

96

180

168

213

24

74

83

43

58

212

62

84

92

2318

1040

1020

508

1037

505

1021

1001

1005

1009

1002

1022

1007

316

1001

1010

1001

1003

1004

502

1016

499

1062

1000

1010

1002

1055

1093

24751

927

996

457

969

486

961

971

890

795

972

965

927

273

976

914

821

835

791

478

942

416

1019

942

798

940

971

1001

22433
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v169 - QA16A WITHOUT EURO: VULNERABLE CURRENCY

Q.A16A

ASK Q.A16A ONLY IN EURO ZONE COUNTRIES - OTHERS GO TO Q.A16B

Please tell me to what extent you agree or disagree with the following. If the Euro had not been introduced in (OUR COUNTRY) ...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A16A_1 The (FORMER NATIONAL CURRENCY) would have been vulnerable on foreign exchange markets

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

9   Inap. (Non-Euro Zone, coded 7, 9, 10, 17 or 19 to 28 in V6)

v169 by v7, Absolute Values (Row Percent), weighted by v8

v169 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

119 (13.0)

304 (31.8)

40 (8.6)

81 (9.1)

172 (25.4)

264 (28.7)

234 (26.1)

364 (37.4)

231 (31.3)

243 (28.1)

177 (40.0)

163 (16.6)

237 (30.8)

235 (25.6)

395 (41.3)

110 (23.6)

178 (19.9)

302 (44.5)

437 (47.4)

353 (39.3)

283 (29.1)

345 (46.7)

400 (46.2)

125 (28.3)

233 (23.7)

332 (43.1)

306 (33.4)

199 (20.8)

205 (43.9)

393 (44.0)

146 (21.5)

187 (20.3)

215 (23.9)

207 (21.3)

128 (17.3)

154 (17.8)

88 (19.9)

320 (32.6)

159 (20.6)

257 (28.0)

58 (6.1)

112 (24.0)

241 (27.0)

58 (8.6)

33 (3.6)

96 (10.7)

118 (12.1)

35 (4.7)

68 (7.9)

52 (11.8)

267 (27.2)

42 (5.5)

M

123

64

37

128

331

82

125

27

261

137

60

79

241

M

508

1036

1002

1005

1007

315

1009

1004

1016

500

1000

1001

1055

1040

1020

508

1036

504

1021

1002

1005

1009

1003

1023

1007

315

999

1009

1000

1002

1004

502

1016

500

1062

1000

1011

1001

1055

917

956

467

893

678

921

898

972

739

865

442

983

770
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v169 1 2 3 4 5 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

2629

2629

3728

3728

2707

2707

1437

1437

1695

1092

12550

1092

24746

10501
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v170 - QA16A WITHOUT EURO: HIGHER INFLATION

Q.A16A

ASK Q.A16A ONLY IN EURO ZONE COUNTRIES - OTHERS GO TO Q.A16B

Please tell me to what extent you agree or disagree with the following. If the Euro had not been introduced in (OUR COUNTRY) ...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A16A_2 Inflation would have been much higher

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

9   Inap. (Non-Euro Zone, coded 7, 9, 10, 17 or 19 to 28 in V6)

v170 by v7, Absolute Values (Row Percent), weighted by v8

v170 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

114 (13.0)

151 (16.1)

30 (6.4)

48 (5.2)

145 (22.4)

178 (19.5)

117 (14.0)

279 (29.8)

163 (22.8)

198 (23.7)

106 (25.9)

84 (9.2)

204 (27.3)

212 (24.1)

384 (41.0)

95 (20.3)

144 (15.5)

221 (34.1)

438 (48.0)

286 (34.2)

289 (30.8)

290 (40.6)

363 (43.5)

138 (33.7)

202 (22.2)

261 (34.9)

309 (35.2)

305 (32.6)

228 (48.7)

428 (46.2)

187 (28.9)

256 (28.1)

301 (36.0)

249 (26.6)

195 (27.3)

181 (21.7)

103 (25.2)

386 (42.4)

216 (28.9)

244 (27.8)

96 (10.3)

115 (24.6)

307 (33.1)

95 (14.7)

40 (4.4)

132 (15.8)

120 (12.8)

67 (9.4)

93 (11.1)

62 (15.2)

239 (26.2)

66 (8.8)

M

162

84

36

94

361

91

186

63

284

168

93

150

264

M

508

1036

1002

1005

1007

315

1009

1004

1016

500

1000

1001

1055

1041

1020

508

1036

504

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

999

1003

1004

502

1016

500

1061

1000

1011

1001

1055

879

936

468

927

648

912

836

937

715

835

409

911

747
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v170 1 2 3 4 5 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

1817

1817

3323

3323

3344

3344

1676

1676

2036

1092

12550

1092

24746

10160
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v171 - QA16A WITHOUT EURO: COMPETITIVE ECONOMY

Q.A16A

ASK Q.A16A ONLY IN EURO ZONE COUNTRIES - OTHERS GO TO Q.A16B

Please tell me to what extent you agree or disagree with the following. If the Euro had not been introduced in (OUR COUNTRY) ...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A16A_3 The (NATIONALITY) economy would have been more competitive

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

9   Inap. (Non-Euro Zone, coded 7, 9, 10, 17 or 19 to 28 in V6)

v171 by v7, Absolute Values (Row Percent), weighted by v8

v171 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

123 (14.2)

44 (4.6)

89 (18.8)

208 (22.2)

76 (11.6)

87 (9.6)

81 (9.5)

193 (20.0)

104 (14.9)

101 (12.1)

32 (7.7)

120 (12.9)

131 (17.7)

271 (31.3)

237 (24.9)

163 (34.5)

296 (31.6)

156 (23.7)

275 (30.3)

277 (32.4)

237 (24.6)

175 (25.1)

315 (37.6)

90 (21.8)

285 (30.7)

226 (30.5)

346 (39.9)

497 (52.2)

164 (34.7)

284 (30.3)

279 (42.5)

430 (47.4)

376 (43.9)

346 (35.9)

309 (44.3)

300 (35.8)

182 (44.1)

364 (39.2)

280 (37.7)

127 (14.6)

175 (18.4)

57 (12.1)

148 (15.8)

146 (22.2)

115 (12.7)

122 (14.3)

187 (19.4)

110 (15.8)

122 (14.6)

109 (26.4)

159 (17.1)

105 (14.2)

M

174

67

32

85

352

97

166

37

302

165

89

133

269

M

508

1036

1002

1005

1007

315

1009

1004

1016

500

1000

1001

1055

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1061

1000

1011

1001

1055

867

953

473

936

657

907

856

963

698

838

413

928

742
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v171 1 2 3 4 5 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

1389

1389

3003

3003

4157

4157

1682

1682

1968

1092

12550

1092

24749

10231
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v172 - QA16B WITHOUT EURO: VULNERABLE CURRENCY

Q.A16B

ASK Q.A16B ONLY IN NON-EURO ZONE COUNTRIES - OTHERS GO TO Q.A17

Please tell me to what extent you agree or disagree with the following. If the (NATIONAL CURRENCY) is not replaced by the Euro 

...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A16B_1 The (NATIONAL CURRENCY) would be vulnerable on foreign exchange markets

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

9   Inap. (Euro Zone, coded 1 to 6, 8, 11 to 14, 16 or 18 in V6)

v172 by v7, Absolute Values (Row Percent), weighted by v8

v172 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

116 (27.4)

174 (18.7)

184 (19.9)

161 (19.4)

133 (15.6)

39 (14.6)

348 (41.3)

131 (16.3)

163 (19.4)

70 (20.7)

177 (22.7)

249 (28.1)

127 (30.0)

343 (36.9)

262 (28.3)

321 (38.6)

246 (28.9)

121 (45.3)

319 (37.8)

309 (38.4)

254 (30.2)

133 (39.3)

366 (47.0)

337 (38.0)

91 (21.5)

299 (32.2)

280 (30.3)

208 (25.0)

255 (30.0)

78 (29.2)

124 (14.7)

241 (30.0)

302 (35.9)

88 (26.0)

192 (24.6)

191 (21.5)

90 (21.2)

113 (12.2)

199 (21.5)

142 (17.1)

217 (25.5)

29 (10.9)

52 (6.2)

123 (15.3)

122 (14.5)

47 (13.9)

44 (5.6)

110 (12.4)

M

83

107

77

173

157

48

165

199

175

161

220

114

M

1041

1020

505

1021

1009

1004

1022

1000

1000

1003

502

1062

1011

1041

1020

507

1036

505

1021

1002

1005

1009

1004

1022

1008

315

1000

1008

1000

1003

1003

502

1016

499

1062

999

1011

1001

424

929

925

832

851

267

843

804

841

338

779

887
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v172 1 2 3 4 5 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

396 (40.0)

248 (25.0)

2589

2589

412 (41.7)

487 (49.1)

4037

4037

145 (14.7)

222 (22.4)

2716

2716

36 (3.6)

34 (3.4)

1358

1358

66

101

1846 12200

1055

1092

24746

989

991

10700
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v173 - QA16B WITHOUT EURO: HIGHER INFLATION

Q.A16B

ASK Q.A16B ONLY IN NON-EURO ZONE COUNTRIES - OTHERS GO TO Q.A17

Please tell me to what extent you agree or disagree with the following. If the (NATIONAL CURRENCY) is not replaced by the Euro 

...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A16B_2 Inflation would be much higher

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

9   Inap. (Euro Zone, coded 1 to 6, 8, 11 to 14, 16 or 18 in V6)

v173 by v7, Absolute Values (Row Percent), weighted by v8

v173 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

97 (25.8)

118 (13.4)

70 (8.1)

154 (19.9)

111 (14.2)

27 (11.7)

289 (35.2)

100 (13.4)

176 (22.4)

58 (19.4)

121 (16.7)

89 (11.3)

146 (38.8)

339 (38.4)

266 (30.8)

291 (37.6)

227 (29.0)

97 (42.0)

308 (37.6)

293 (39.2)

289 (36.8)

131 (43.8)

331 (45.7)

264 (33.6)

86 (22.9)

310 (35.1)

352 (40.7)

222 (28.7)

253 (32.4)

83 (35.9)

157 (19.1)

246 (32.9)

234 (29.8)

75 (25.1)

213 (29.4)

275 (35.0)

47 (12.5)

115 (13.0)

176 (20.4)

106 (13.7)

191 (24.4)

24 (10.4)

66 (8.0)

109 (14.6)

86 (11.0)

35 (11.7)

60 (8.3)

157 (20.0)

M

132

154

139

233

225

85

189

255

231

202

275

215

M

1041

1020

505

1021

1009

1004

1022

1000

1000

1003

502

1062

1011

1041

1020

508

1036

505

1021

1003

1006

1009

1004

1022

1007

316

1000

1009

1000

1003

1003

502

1016

501

1062

1000

1011

1000

376

882

864

773

782

231

820

748

785

299

725

785
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v173 1 2 3 4 5 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

297 (31.4)

214 (22.2)

1921

1921

409 (43.3)

468 (48.6)

3859

3859

185 (19.6)

241 (25.0)

2932

2932

54 (5.7)

40 (4.2)

1266

1266

110

128

2573 12200

1055

1091

24751

945

963

9978
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v174 - QA16B WITHOUT EURO: COMPETITIVE ECONOMY

Q.A16B

ASK Q.A16B ONLY IN NON-EURO ZONE COUNTRIES - OTHERS GO TO Q.A17

Please tell me to what extent you agree or disagree with the following. If the (NATIONAL CURRENCY) is not replaced by the Euro 

...

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A16B_3 The (NATIONALITY) economy would be more competitive

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

9   Inap. (Euro Zone, coded 1 to 6, 8, 11 to 14, 16 or 18 in V6)

v174 by v7, Absolute Values (Row Percent), weighted by v8

v174 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

86 (21.4)

70 (7.8)

92 (10.6)

75 (9.9)

159 (19.5)

36 (15.6)

71 (8.7)

74 (10.4)

92 (11.7)

28 (8.9)

78 (10.4)

110 (13.1)

133 (33.2)

282 (31.4)

265 (30.5)

205 (27.1)

338 (41.4)

98 (42.4)

166 (20.3)

245 (34.6)

267 (34.1)

106 (33.7)

255 (34.0)

337 (40.3)

107 (26.7)

407 (45.3)

366 (42.2)

354 (46.8)

224 (27.5)

83 (35.9)

324 (39.6)

291 (41.0)

298 (38.1)

110 (34.9)

330 (44.0)

252 (30.1)

75 (18.7)

139 (15.5)

145 (16.7)

122 (16.1)

95 (11.6)

14 (6.1)

257 (31.4)

99 (14.0)

126 (16.1)

71 (22.5)

87 (11.6)

138 (16.5)

M

107

138

133

250

191

85

190

295

234

186

251

164

M

1041

1020

505

1021

1009

1004

1022

1000

1000

1003

502

1062

1011

1041

1020

508

1036

505

1021

1001

1006

1009

1004

1022

1007

316

1000

1008

1000

1003

1004

502

1017

501

1062

1001

1011

1001

401

898

868

756

816

231

818

709

783

315

750

837
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v174 1 2 3 4 5 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

42 (4.4)

66 (6.9)

1079

1079

160 (16.9)

318 (33.3)

3175

3175

395 (41.8)

425 (44.5)

3966

3966

348 (36.8)

147 (15.4)

1863

1863

109

135

2468 12200

1054

1091

24751

945

956

10083
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v175 - QA17 GLOBALISATION - ASSESSMENT

Q.A17

ASK ALL

Which of the following two propositions is the one which is closest to your opinion with regard to globalisation?

(READ OUT - ONE ANSWER ONLY)

1   Globalisation represents a good opportunity for (NATIONALITY) companies thanks to the opening-up of markets

2   Globalisation represents a threat to employment and companies in (OUR COUNTRY)

3   DK

v175 by v7, Absolute Values (Row Percent), weighted by v8

v175 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

336 (38.1)

334 (33.8)

119 (26.6)

449 (49.0)

179 (36.8)

340 (36.3)

770 (82.7)

516 (70.2)

349 (51.6)

378 (39.6)

210 (22.2)

451 (54.1)

131 (55.3)

249 (25.6)

281 (36.4)

388 (52.8)

376 (48.6)

422 (65.8)

141 (32.1)

316 (39.9)

220 (52.1)

559 (58.4)

456 (59.5)

343 (41.8)

537 (58.9)

388 (41.0)

511 (58.1)

9749

9749

545 (61.9)

654 (66.2)

329 (73.4)

468 (51.0)

308 (63.2)

596 (63.7)

161 (17.3)

219 (29.8)

328 (48.4)

576 (60.4)

735 (77.8)

382 (45.9)

106 (44.7)

724 (74.4)

491 (63.6)

347 (47.2)

398 (51.4)

219 (34.2)

298 (67.9)

475 (60.1)

202 (47.9)

398 (41.6)

311 (40.5)

477 (58.2)

374 (41.1)

559 (59.0)

369 (41.9)

11049

11049

M

160

32

59

119

19

85

71

270

332

50

77

174

79

27

236

265

229

363

63

226

78

104

232

191

89

108

212

3950

1041

1020

507

1036

506

1021

1002

1005

1009

1004

1022

1007

316

1000

1008

1000

1003

1004

502

1017

500

1061

999

1011

1000

1055

1092

24748

881

988

448

917

487

936

931

735

677

954

945

833

237

973

772

735

774

641

439

791

422

957

767

820

911

947

880

20798
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v176 - QA18 EU ENLARGEMENT: MORE JOB PROBLEMS

Q.A18

Could you please tell me to what extent you agree or disagree with each of  the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A18_1 Further EU enlargement would increase problems on the (NATIONALITY) job market

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v176 by v7, Absolute Values (Row Percent), weighted by v8

v176 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

473 (48.0)

311 (30.9)

238 (49.8)

174 (17.6)

240 (48.3)

521 (52.3)

201 (20.8)

164 (18.4)

134 (18.3)

252 (26.0)

389 (39.9)

313 (35.2)

57 (22.2)

359 (36.7)

206 (22.4)

252 (28.1)

170 (19.7)

141 (16.1)

200 (41.1)

245 (26.6)

87 (19.0)

307 (29.7)

151 (16.6)

255 (29.4)

221 (23.4)

187 (18.5)

125 (12.1)

6373

310 (31.4)

439 (43.7)

178 (37.2)

334 (33.8)

149 (30.0)

303 (30.4)

312 (32.3)

371 (41.5)

326 (44.5)

391 (40.3)

345 (35.4)

333 (37.5)

137 (53.3)

362 (37.0)

341 (37.0)

410 (45.8)

407 (47.1)

314 (35.9)

146 (30.0)

369 (40.1)

196 (42.7)

354 (34.2)

304 (33.5)

434 (50.0)

370 (39.2)

434 (42.8)

418 (40.5)

8787

138 (14.0)

206 (20.5)

42 (8.8)

373 (37.8)

95 (19.1)

136 (13.6)

325 (33.6)

278 (31.1)

212 (29.0)

279 (28.8)

168 (17.2)

197 (22.2)

54 (21.0)

200 (20.4)

273 (29.6)

200 (22.3)

237 (27.4)

329 (37.6)

81 (16.6)

235 (25.5)

136 (29.6)

280 (27.1)

349 (38.5)

142 (16.4)

227 (24.1)

317 (31.3)

407 (39.5)

5916

65 (6.6)

49 (4.9)

20 (4.2)

107 (10.8)

13 (2.6)

37 (3.7)

129 (13.3)

80 (9.0)

60 (8.2)

48 (4.9)

73 (7.5)

45 (5.1)

9 (3.5)

57 (5.8)

101 (11.0)

34 (3.8)

51 (5.9)

90 (10.3)

60 (12.3)

71 (7.7)

40 (8.7)

93 (9.0)

103 (11.4)

37 (4.3)

125 (13.3)

75 (7.4)

81 (7.9)

1753

M

55

15

30

47

8

24

36

112

277

34

47

120

58

22

88

104

138

130

15

95

41

28

93

143

58

43

61

1922

1041

1020

508

1035

505

1021

1003

1005

1009

1004

1022

1008

315

1000

1009

1000

1003

1004

502

1015

500

1062

1000

1011

1001

1056

1092

24751

986

1005

478

988

497

997

967

893

732

970

975

888

257

978

921

896

865

874

487

920

459

1034

907

868

943

1013

1031
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v176 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 6373 8787 5916 1753 22829
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v177 - QA18 EU ENLARGEMENT: CHEAPER PRODUCTS

Q.A18

Could you please tell me to what extent you agree or disagree with each of  the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A18_2 Due to the enlargement of the EU, many products have become cheaper

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v177 by v7, Absolute Values (Row Percent), weighted by v8

v177 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

67 (6.7)

24 (2.4)

85 (17.6)

108 (10.9)

34 (7.0)

80 (8.1)

144 (15.9)

43 (4.7)

73 (9.6)

51 (5.2)

44 (4.5)

83 (9.8)

18 (7.1)

73 (7.4)

121 (12.8)

122 (13.5)

64 (7.3)

37 (4.0)

24 (5.1)

41 (4.3)

38 (8.2)

52 (5.4)

59 (6.4)

99 (11.2)

239 (25.3)

76 (7.5)

50 (4.8)

1949

262 (26.4)

184 (18.3)

196 (40.7)

334 (33.8)

92 (18.8)

236 (24.0)

384 (42.3)

198 (21.4)

313 (41.0)

308 (31.3)

167 (17.2)

280 (33.2)

105 (41.3)

201 (20.4)

356 (37.6)

320 (35.5)

304 (34.5)

171 (18.5)

67 (14.2)

201 (20.9)

176 (38.0)

160 (16.5)

315 (34.3)

316 (35.9)

455 (48.2)

380 (37.5)

344 (32.8)

6825

345 (34.7)

421 (41.9)

133 (27.6)

387 (39.2)

211 (43.1)

386 (39.3)

274 (30.2)

382 (41.3)

227 (29.8)

387 (39.3)

398 (40.9)

338 (40.0)

111 (43.7)

404 (41.0)

328 (34.7)

295 (32.7)

323 (36.7)

429 (46.5)

184 (38.9)

417 (43.4)

173 (37.4)

404 (41.7)

406 (44.2)

312 (35.4)

189 (20.0)

375 (37.0)

468 (44.6)

8707

320 (32.2)

376 (37.4)

68 (14.1)

159 (16.1)

152 (31.1)

280 (28.5)

106 (11.7)

301 (32.6)

150 (19.7)

239 (24.3)

363 (37.3)

143 (16.9)

20 (7.9)

308 (31.2)

141 (14.9)

164 (18.2)

189 (21.5)

285 (30.9)

198 (41.9)

302 (31.4)

76 (16.4)

353 (36.4)

138 (15.0)

154 (17.5)

61 (6.5)

183 (18.0)

187 (17.8)

5416

M

47

16

25

48

16

39

93

80

246

19

50

163

61

14

63

98

123

81

30

56

36

93

82

130

58

41

44

1852

1041

1021

507

1036

505

1021

1001

1004

1009

1004

1022

1007

315

1000

1009

999

1003

1003

503

1017

499

1062

1000

1011

1002

1055

1093

24749

994

1005

482

988

489

982

908

924

763

985

972

844

254

986

946

901

880

922

473

961

463

969

918

881

944

1014

1049
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v177 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 1949 6825 8707 5416 22897
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v178 - QA18 EU ENLARGEMENT: IMPROVES INFLUENCE

Q.A18

Could you please tell me to what extent you agree or disagree with each of  the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A18_3 Further EU enlargement improves the influence of the EU in the world

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v178 by v7, Absolute Values (Row Percent), weighted by v8

v178 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

124 (12.9)

247 (24.9)

178 (38.9)

227 (23.3)

124 (25.5)

159 (16.6)

197 (20.9)

184 (21.5)

142 (19.8)

103 (10.7)

105 (11.3)

142 (17.0)

29 (12.3)

241 (25.0)

123 (14.3)

169 (21.2)

155 (18.1)

214 (25.1)

100 (21.9)

210 (24.1)

85 (19.9)

252 (24.9)

257 (28.9)

141 (17.9)

260 (28.0)

249 (25.1)

164 (16.2)

4581

324 (33.6)

503 (50.8)

230 (50.2)

529 (54.3)

232 (47.7)

422 (44.0)

414 (43.9)

462 (54.1)

422 (58.8)

527 (54.6)

408 (44.1)

409 (49.0)

152 (64.7)

476 (49.3)

425 (49.5)

461 (57.7)

472 (55.0)

479 (56.2)

170 (37.2)

453 (52.1)

246 (57.6)

421 (41.6)

504 (56.6)

454 (57.5)

445 (47.8)

586 (59.0)

615 (60.7)

11241

284 (29.5)

176 (17.8)

29 (6.3)

179 (18.4)

100 (20.6)

281 (29.3)

248 (26.3)

150 (17.6)

102 (14.2)

263 (27.2)

269 (29.0)

200 (24.0)

47 (20.0)

178 (18.4)

235 (27.4)

128 (16.0)

168 (19.6)

127 (14.9)

131 (28.7)

152 (17.5)

70 (16.4)

231 (22.8)

105 (11.8)

153 (19.4)

150 (16.1)

137 (13.8)

194 (19.1)

4487

231 (24.0)

64 (6.5)

21 (4.6)

40 (4.1)

30 (6.2)

97 (10.1)

84 (8.9)

58 (6.8)

52 (7.2)

73 (7.6)

144 (15.6)

83 (10.0)

7 (3.0)

70 (7.3)

76 (8.8)

41 (5.1)

63 (7.3)

32 (3.8)

56 (12.3)

55 (6.3)

26 (6.1)

108 (10.7)

24 (2.7)

41 (5.2)

75 (8.1)

22 (2.2)

41 (4.0)

1714

M

79

30

50

61

19

62

60

151

292

37

96

173

80

35

150

201

144

151

44

147

73

50

110

222

71

61

78

2727

1042

1020

508

1036

505

1021

1003

1005

1010

1003

1022

1007

315

1000

1009

1000

1002

1003

501

1017

500

1062

1000

1011

1001

1055

1092

24750

963

990

458

975

486

959

943

854

718

966

926

834

235

965

859

799

858

852

457

870

427

1012

890

789

930

994

1014



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 290 

v178 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 4581 11241 4487 1714 22023
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v179 - QA18 EU ENLARGEMENT: SOMETHING POSITIVE

Q.A18

Could you please tell me to what extent you agree or disagree with each of  the following statements.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.A18_4 Overall, the enlargement of the EU is something positive

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v179 by v7, Absolute Values (Row Percent), weighted by v8

v179 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

104 (10.8)

164 (16.4)

131 (29.3)

195 (20.3)

68 (14.0)

114 (11.8)

226 (23.6)

185 (20.7)

122 (16.9)

61 (6.4)

68 (7.1)

117 (13.7)

32 (12.8)

130 (13.4)

138 (15.3)

140 (16.8)

133 (15.5)

216 (25.1)

80 (17.1)

153 (17.2)

83 (19.1)

221 (21.5)

202 (23.1)

103 (13.2)

258 (26.8)

203 (20.1)

153 (15.4)

3800

312 (32.4)

492 (49.3)

229 (51.2)

465 (48.3)

229 (47.2)

397 (41.2)

375 (39.1)

466 (52.2)

431 (59.6)

395 (41.2)

361 (37.8)

379 (44.3)

146 (58.4)

462 (47.7)

461 (51.2)

484 (58.2)

459 (53.5)

481 (56.0)

160 (34.2)

451 (50.8)

229 (52.6)

425 (41.3)

527 (60.3)

423 (54.4)

402 (41.7)

598 (59.1)

591 (59.3)

10830

249 (25.9)

247 (24.7)

71 (15.9)

237 (24.6)

133 (27.4)

307 (31.8)

230 (24.0)

189 (21.2)

109 (15.1)

342 (35.7)

315 (32.9)

235 (27.5)

59 (23.6)

258 (26.7)

231 (25.7)

155 (18.7)

186 (21.7)

125 (14.6)

137 (29.3)

204 (23.0)

87 (20.0)

273 (26.6)

123 (14.1)

187 (24.0)

203 (21.1)

153 (15.1)

218 (21.9)

5263

297 (30.9)

95 (9.5)

16 (3.6)

65 (6.8)

55 (11.3)

146 (15.1)

128 (13.3)

52 (5.8)

61 (8.4)

161 (16.8)

212 (22.2)

124 (14.5)

13 (5.2)

118 (12.2)

70 (7.8)

52 (6.3)

80 (9.3)

37 (4.3)

91 (19.4)

80 (9.0)

36 (8.3)

109 (10.6)

22 (2.5)

65 (8.4)

100 (10.4)

58 (5.7)

34 (3.4)

2377

M

79

23

62

75

19

57

43

113

286

45

66

152

65

33

108

169

144

145

35

127

65

34

127

233

37

43

96

2481

1041

1021

509

1037

504

1021

1002

1005

1009

1004

1022

1007

315

1001

1008

1000

1002

1004

503

1015

500

1062

1001

1011

1000

1055

1092

24751

962

998

447

962

485

964

959

892

723

959

956

855

250

968

900

831

858

859

468

888

435

1028

874

778

963

1012

996
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v179 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 3800 10830 5263 2377 22270
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v180 - QA19 EU ENLARGEMENT - FIRST CONNOTATION

Q.A19

When you hear discussions about further enlargement of the European Union, which of the following first comes to mind?

(READ OUT - ONE ANSWER ONLY)

1   Excitement

2   Satisfaction

3   Hope

4   Frustration

5   Annoyance

6   Fear

7   Indifference

8   Other (SPONTANEOUS - SPECIFY)

9   DK

v180 by v7, Absolute Values (Row Percent), weighted by v8

v180 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

98 (9.8)

16 (1.6)

9 (1.8)

12 (1.2)

33 (6.6)

99 (10.0)

113 (11.6)

74 (7.7)

50 (5.5)

33 (3.3)

6 (0.6)

10 (1.1)

6 (2.1)

31 (3.1)

26 (2.6)

40 (4.4)

15 (1.6)

34 (3.6)

30 (6.1)

143 (14.5)

8 (1.8)

31 (3.0)

21 (2.2)

53 (5.6)

8 (0.8)

66 (6.8)

83 (8.3)

87 (8.6)

31 (6.1)

117 (12.0)

13 (2.6)

22 (2.2)

87 (9.0)

80 (8.3)

71 (7.8)

78 (7.9)

46 (4.6)

74 (7.8)

19 (6.7)

69 (6.9)

69 (7.0)

94 (10.2)

161 (17.1)

55 (5.8)

22 (4.5)

46 (4.7)

67 (14.7)

62 (6.0)

104 (10.7)

92 (9.7)

62 (6.4)

129 (13.2)

246 (24.6)

299 (29.6)

259 (51.3)

309 (31.8)

141 (28.3)

239 (24.1)

286 (29.4)

399 (41.6)

305 (33.7)

242 (24.5)

209 (21.1)

300 (31.6)

121 (42.5)

356 (35.6)

392 (39.9)

321 (34.9)

352 (37.5)

389 (41.3)

119 (24.2)

342 (34.7)

172 (37.6)

293 (28.5)

430 (44.4)

376 (39.7)

334 (34.4)

435 (44.6)

137 (13.7)

95 (9.4)

40 (7.9)

95 (9.8)

66 (13.2)

158 (15.9)

165 (17.0)

47 (4.9)

38 (4.2)

171 (17.3)

37 (3.7)

140 (14.8)

17 (6.0)

166 (16.6)

105 (10.7)

57 (6.2)

28 (3.0)

60 (6.4)

40 (8.1)

86 (8.7)

21 (4.6)

147 (14.3)

33 (3.4)

55 (5.8)

142 (14.6)

54 (5.5)

195 (19.5)

166 (16.4)

6 (1.2)

66 (6.8)

54 (10.8)

145 (14.6)

95 (9.8)

44 (4.6)

38 (4.2)

164 (16.6)

271 (27.3)

100 (10.5)

23 (8.1)

38 (3.8)

53 (5.4)

59 (6.4)

84 (8.9)

98 (10.4)

63 (12.8)

47 (4.8)

15 (3.3)

233 (22.6)

52 (5.4)

41 (4.3)

97 (10.0)

75 (7.7)

139 (13.9)

161 (15.9)

72 (14.3)

118 (12.2)

114 (22.8)

239 (24.1)

109 (11.2)

95 (9.9)

85 (9.4)

136 (13.8)

247 (24.9)

94 (9.9)

25 (8.8)

175 (17.5)

89 (9.1)

112 (12.2)

167 (17.8)

80 (8.5)

144 (29.3)

41 (4.2)

79 (17.3)

86 (8.4)

72 (7.4)

163 (17.2)

92 (9.5)

97 (9.9)

79 (7.9)

166 (16.4)

84 (16.6)

221 (22.8)

71 (14.2)

72 (7.3)

104 (10.7)

207 (21.6)

305 (33.7)

137 (13.9)

151 (15.2)

219 (23.1)

67 (23.5)

153 (15.3)

236 (24.0)

209 (22.7)

125 (13.3)

223 (23.6)

56 (11.4)

265 (26.9)

87 (19.0)

144 (14.0)

247 (25.5)

154 (16.2)

209 (21.5)

103 (10.6)

22 (2.2)

20 (2.0)

4 (0.8)

33 (3.4)

7 (1.4)

18 (1.8)

13 (1.3)

14 (1.5)

14 (1.5)

28 (2.8)

24 (2.4)

11 (1.2)

7 (2.5)

13 (1.3)

12 (1.2)

27 (2.9)

7 (0.7)

4 (0.4)

18 (3.7)

16 (1.6)

8 (1.8)

33 (3.2)

9 (0.9)

14 (1.5)

26 (2.7)

17 (1.7)

M

42

11

4

65

5

29

30

45

102

14

32

58

31

27

81

65

62

9

30

42

32

32

63

30

79

1041

1021

509

1036

504

1021

1002

1005

1008

1003

1023

1006

316

1001

1009

1000

1004

1005

501

1016

499

1061

1000

1011

1000

1055

999

1010

505

971

499

992

972

960

906

989

991

948

285

1001

982

919

939

943

492

986

457

1029

968

948

970

976
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v180 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

44 (4.2)

1109

1109

108 (10.2)

1948

1948

394 (37.2)

8060

8060

34 (3.2)

2234

2234

111 (10.5)

2433

2433

167 (15.8)

3198

3198

191 (18.0)

4285

4285

10 (0.9)

429

429

32

1052

1091

24748

1059

23696
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v181 - QA20 EUROP CITIZ FEEL: VOTE IN ALL ELECT

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_1 Being able to vote in all elections organised in the Member State where you live

0   Not mentioned

1   Mentioned

v181 by v7, Absolute Values (Row Percent), weighted by v8

v181 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

870 (83.6)

757 (74.2)

352 (69.3)

835 (80.6)

427 (84.6)

866 (84.8)

501 (50.0)

848 (84.4)

837 (83.0)

739 (73.6)

731 (71.5)

872 (86.6)

261 (82.9)

676 (67.6)

807 (80.0)

553 (55.3)

812 (81.0)

859 (85.6)

274 (54.6)

702 (69.1)

298 (59.6)

809 (76.2)

756 (75.6)

666 (65.9)

622 (62.1)

826 (78.3)

835 (76.5)

18391

18391

171 (16.4)

263 (25.8)

156 (30.7)

201 (19.4)

78 (15.4)

155 (15.2)

501 (50.0)

157 (15.6)

172 (17.0)

265 (26.4)

291 (28.5)

135 (13.4)

54 (17.1)

324 (32.4)

202 (20.0)

447 (44.7)

191 (19.0)

145 (14.4)

228 (45.4)

314 (30.9)

202 (40.4)

253 (23.8)

244 (24.4)

345 (34.1)

379 (37.9)

229 (21.7)

257 (23.5)

6359

6359

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v182 - QA20 EUROP CITIZ FEEL: SC WELFARE SYSTEM

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_2 A European social welfare system

0   Not mentioned

1   Mentioned

v182 by v7, Absolute Values (Row Percent), weighted by v8

v182 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

767 (73.7)

635 (62.3)

266 (52.4)

605 (58.4)

370 (73.3)

805 (78.8)

674 (67.3)

650 (64.7)

743 (73.6)

733 (73.0)

649 (63.5)

790 (78.5)

238 (75.6)

477 (47.7)

686 (68.0)

812 (81.2)

704 (70.2)

521 (51.9)

377 (75.1)

493 (48.5)

362 (72.4)

764 (71.9)

390 (39.0)

551 (54.5)

637 (63.6)

689 (65.2)

471 (43.1)

15859

15859

274 (26.3)

385 (37.7)

242 (47.6)

431 (41.6)

135 (26.7)

216 (21.2)

328 (32.7)

355 (35.3)

266 (26.4)

271 (27.0)

373 (36.5)

217 (21.5)

77 (24.4)

523 (52.3)

323 (32.0)

188 (18.8)

299 (29.8)

483 (48.1)

125 (24.9)

523 (51.5)

138 (27.6)

298 (28.1)

610 (61.0)

460 (45.5)

364 (36.4)

367 (34.8)

621 (56.9)

8892

8892

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751
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v183 - QA20 EUROP CITIZ FEEL: ELECTED PRESIDENT

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_3 A President of the European Union directly elected by Member State citizens

0   Not mentioned

1   Mentioned

v183 by v7, Absolute Values (Row Percent), weighted by v8

v183 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

830 (79.7)

804 (78.8)

428 (84.3)

925 (89.3)

439 (86.9)

849 (83.2)

892 (89.0)

943 (93.9)

887 (87.9)

919 (91.5)

757 (74.1)

891 (88.5)

289 (91.7)

807 (80.7)

918 (91.0)

825 (82.5)

770 (76.8)

926 (92.2)

386 (76.9)

905 (89.1)

426 (85.2)

886 (83.4)

892 (89.2)

883 (87.3)

870 (86.9)

861 (81.6)

922 (84.4)

21130

21130

211 (20.3)

216 (21.2)

80 (15.7)

111 (10.7)

66 (13.1)

172 (16.8)

110 (11.0)

61 (6.1)

122 (12.1)

85 (8.5)

265 (25.9)

116 (11.5)

26 (8.3)

193 (19.3)

91 (9.0)

175 (17.5)

233 (23.2)

78 (7.8)

116 (23.1)

111 (10.9)

74 (14.8)

176 (16.6)

108 (10.8)

128 (12.7)

131 (13.1)

194 (18.4)

170 (15.6)

3619

3619

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 298 

v184 - QA20 EUROP CITIZ FEEL: EUR INCOME TAX

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_4 The replacement of national income tax by a European income tax

0   Not mentioned

1   Mentioned

v184 by v7, Absolute Values (Row Percent), weighted by v8

v184 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

948 (91.1)

885 (86.8)

476 (93.7)

894 (86.3)

450 (89.1)

934 (91.5)

911 (90.9)

941 (93.7)

969 (96.0)

921 (91.8)

895 (87.6)

902 (89.6)

282 (89.5)

880 (88.0)

831 (82.4)

873 (87.3)

916 (91.3)

779 (77.6)

492 (98.0)

862 (84.8)

473 (94.6)

915 (86.2)

871 (87.1)

858 (84.9)

831 (83.0)

919 (87.1)

916 (83.9)

21824

21824

93 (8.9)

135 (13.2)

32 (6.3)

142 (13.7)

55 (10.9)

87 (8.5)

91 (9.1)

63 (6.3)

40 (4.0)

82 (8.2)

127 (12.4)

105 (10.4)

33 (10.5)

120 (12.0)

178 (17.6)

127 (12.7)

87 (8.7)

225 (22.4)

10 (2.0)

154 (15.2)

27 (5.4)

147 (13.8)

129 (12.9)

153 (15.1)

170 (17.0)

136 (12.9)

176 (16.1)

2924

2924

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748
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v185 - QA20 EUROP CITIZ FEEL: EUR CONSTITUTION

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_5 A European Constitution

0   Not mentioned

1   Mentioned

v185 by v7, Absolute Values (Row Percent), weighted by v8

v185 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

812 (78.0)

570 (55.9)

324 (63.8)

830 (80.1)

332 (65.7)

670 (65.6)

725 (72.4)

651 (64.8)

670 (66.4)

766 (76.4)

728 (71.2)

865 (85.9)

262 (83.2)

720 (72.0)

690 (68.4)

809 (80.9)

709 (70.7)

807 (80.4)

335 (66.7)

892 (87.8)

364 (72.8)

665 (62.6)

804 (80.4)

866 (85.7)

724 (72.3)

705 (66.8)

888 (81.3)

18183

18183

229 (22.0)

450 (44.1)

184 (36.2)

206 (19.9)

173 (34.3)

351 (34.4)

277 (27.6)

354 (35.2)

339 (33.6)

237 (23.6)

294 (28.8)

142 (14.1)

53 (16.8)

280 (28.0)

319 (31.6)

191 (19.1)

294 (29.3)

197 (19.6)

167 (33.3)

124 (12.2)

136 (27.2)

397 (37.4)

196 (19.6)

145 (14.3)

277 (27.7)

350 (33.2)

204 (18.7)

6566

6566

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v186 - QA20 EUROP CITIZ FEEL: EUR OLYMPIC TEAM

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_6 A European Olympic team

0   Not mentioned

1   Mentioned

v186 by v7, Absolute Values (Row Percent), weighted by v8

v186 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

977 (93.9)

957 (93.8)

474 (93.3)

985 (95.1)

479 (94.9)

994 (97.4)

961 (95.9)

862 (85.8)

988 (97.9)

971 (96.7)

949 (92.9)

964 (95.7)

298 (94.6)

951 (95.1)

973 (96.4)

909 (90.9)

955 (95.2)

974 (97.0)

471 (93.8)

963 (94.8)

492 (98.4)

977 (92.0)

961 (96.1)

982 (97.1)

960 (95.9)

968 (91.8)

1033 (94.6)

23428

23428

64 (6.1)

63 (6.2)

34 (6.7)

51 (4.9)

26 (5.1)

27 (2.6)

41 (4.1)

143 (14.2)

21 (2.1)

33 (3.3)

73 (7.1)

43 (4.3)

17 (5.4)

49 (4.9)

36 (3.6)

91 (9.1)

48 (4.8)

30 (3.0)

31 (6.2)

53 (5.2)

8 (1.6)

85 (8.0)

39 (3.9)

29 (2.9)

41 (4.1)

87 (8.2)

59 (5.4)

1322

1322

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v187 - QA20 EUROP CITIZ FEEL: NONE OF THESE

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_7 None of the above (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v187 by v7, Absolute Values (Row Percent), weighted by v8

v187 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

872 (83.8)

946 (92.7)

465 (91.5)

886 (85.5)

398 (78.8)

813 (79.6)

935 (93.3)

894 (89.0)

905 (89.7)

810 (80.7)

961 (94.0)

831 (82.5)

266 (84.4)

908 (90.8)

902 (89.4)

904 (90.4)

933 (93.0)

890 (88.6)

462 (92.0)

907 (89.3)

445 (89.0)

945 (89.0)

950 (95.0)

970 (95.9)

916 (91.5)

907 (86.0)

960 (87.9)

21981

21981

169 (16.2)

74 (7.3)

43 (8.5)

150 (14.5)

107 (21.2)

208 (20.4)

67 (6.7)

111 (11.0)

104 (10.3)

194 (19.3)

61 (6.0)

176 (17.5)

49 (15.6)

92 (9.2)

107 (10.6)

96 (9.6)

70 (7.0)

114 (11.4)

40 (8.0)

109 (10.7)

55 (11.0)

117 (11.0)

50 (5.0)

41 (4.1)

85 (8.5)

148 (14.0)

132 (12.1)

2769

2769

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v188 - QA20 EUROP CITIZ FEEL: DONT WANT TO BE

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_8 I do not want to be a European citizen (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v188 by v7, Absolute Values (Row Percent), weighted by v8

v188 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

908 (87.2)

981 (96.2)

486 (95.7)

956 (92.4)

462 (91.5)

931 (91.2)

960 (95.8)

942 (93.7)

971 (96.2)

920 (91.7)

966 (94.5)

748 (74.3)

261 (82.9)

933 (93.3)

955 (94.6)

932 (93.2)

974 (97.1)

993 (98.9)

485 (96.6)

977 (96.2)

476 (95.2)

1021 (96.1)

991 (99.1)

980 (96.9)

960 (95.9)

1009 (95.6)

1071 (98.2)

23249

23249

133 (12.8)

39 (3.8)

22 (4.3)

79 (7.6)

43 (8.5)

90 (8.8)

42 (4.2)

63 (6.3)

38 (3.8)

83 (8.3)

56 (5.5)

259 (25.7)

54 (17.1)

67 (6.7)

54 (5.4)

68 (6.8)

29 (2.9)

11 (1.1)

17 (3.4)

39 (3.8)

24 (4.8)

41 (3.9)

9 (0.9)

31 (3.1)

41 (4.1)

46 (4.4)

20 (1.8)

1498

1498

1041

1020

508

1035
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1002

1005
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1022
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1055
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24747
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v189 - QA20 EUROP CITIZ FEEL: OTHER

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_9 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v189 by v7, Absolute Values (Row Percent), weighted by v8

v189 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1011 (97.1)

999 (97.9)

502 (98.8)

1024 (98.8)

495 (98.0)

996 (97.6)

993 (99.1)

994 (99.0)

998 (98.9)

993 (98.9)

1017 (99.5)

1003 (99.6)

312 (99.0)

992 (99.2)

996 (98.7)

990 (99.0)

993 (99.0)

993 (98.9)

487 (97.0)

1009 (99.3)

497 (99.4)

1049 (98.8)

997 (99.7)

1005 (99.4)

985 (98.4)

987 (93.6)

1082 (99.1)

24399

24399

30 (2.9)

21 (2.1)

6 (1.2)

12 (1.2)

10 (2.0)

25 (2.4)

9 (0.9)

10 (1.0)

11 (1.1)

11 (1.1)

5 (0.5)

4 (0.4)

3 (1.0)

8 (0.8)

13 (1.3)

10 (1.0)

10 (1.0)

11 (1.1)

15 (3.0)

7 (0.7)

3 (0.6)

13 (1.2)

3 (0.3)

6 (0.6)

16 (1.6)

68 (6.4)

10 (0.9)

350

350

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v190 - QA20 EUROP CITIZ FEEL: DK

Q.A20

Which two of the following would strengthen your feeling about being a European citizen?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A20_10 DK

0   Not mentioned

1   Mentioned

v190 by v7, Absolute Values (Row Percent), weighted by v8

v190 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

982 (94.3)

1011 (99.1)

475 (93.5)

987 (95.3)

494 (97.8)

983 (96.3)

952 (95.0)

914 (90.9)

776 (76.9)

962 (95.8)

965 (94.4)

931 (92.5)

272 (86.3)

996 (99.6)

894 (88.6)

865 (86.5)

900 (89.7)

856 (85.3)

473 (94.2)

949 (93.4)

426 (85.2)

1023 (96.3)

920 (92.0)

822 (81.3)

946 (94.5)

1019 (96.6)

1036 (94.9)

22829

22829

59 (5.7)

9 (0.9)

33 (6.5)

49 (4.7)

11 (2.2)

38 (3.7)

50 (5.0)

91 (9.1)

233 (23.1)

42 (4.2)

57 (5.6)

76 (7.5)

43 (13.7)

4 (0.4)

115 (11.4)

135 (13.5)

103 (10.3)

148 (14.7)

29 (5.8)

67 (6.6)

74 (14.8)

39 (3.7)

80 (8.0)

189 (18.7)

55 (5.5)

36 (3.4)

56 (5.1)

1921

1921

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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508

1036

505
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1002

1005

1009

1004
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v191 - QA21 POLIT INFLUENCE: VOTE IN ELECTIONS

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_1 Voting in elections

0   Not mentioned

1   Mentioned

v191 by v7, Absolute Values (Row Percent), weighted by v8

v191 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

595 (57.2)

401 (39.3)

226 (44.5)

474 (45.8)

198 (39.2)

468 (45.8)

174 (17.4)

649 (64.6)

501 (49.7)

301 (30.0)

278 (27.2)

440 (43.7)

130 (41.3)

390 (39.0)

435 (43.1)

255 (25.5)

605 (60.3)

609 (60.7)

162 (32.3)

527 (51.9)

130 (26.0)

285 (26.8)

536 (53.6)

343 (33.9)

247 (24.7)

521 (49.4)

610 (55.9)

10490

10490

446 (42.8)

619 (60.7)

282 (55.5)

562 (54.2)

307 (60.8)

553 (54.2)

828 (82.6)

356 (35.4)

508 (50.3)

702 (70.0)

744 (72.8)

567 (56.3)

185 (58.7)

610 (61.0)

574 (56.9)

745 (74.5)

398 (39.7)

395 (39.3)

340 (67.7)

489 (48.1)

370 (74.0)

777 (73.2)

464 (46.4)

668 (66.1)

754 (75.3)

534 (50.6)

482 (44.1)

14259

14259

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v192 - QA21 POLIT INFLUENCE: PARTY MEMBERSHIP

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_2 Joining a political party

0   Not mentioned

1   Mentioned

v192 by v7, Absolute Values (Row Percent), weighted by v8

v192 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

887 (85.2)

838 (82.2)

379 (74.6)

885 (85.4)

447 (88.5)

836 (81.9)

649 (64.8)

922 (91.7)

954 (94.5)

929 (92.6)

959 (93.8)

912 (90.6)

290 (92.1)

879 (87.9)

942 (93.4)

838 (83.8)

839 (83.6)

892 (88.8)

427 (85.1)

881 (86.7)

453 (90.6)

786 (74.0)

936 (93.6)

915 (90.5)

600 (59.9)

896 (84.9)

980 (89.7)

21151

21151

154 (14.8)

182 (17.8)

129 (25.4)

151 (14.6)

58 (11.5)

185 (18.1)

353 (35.2)

83 (8.3)

55 (5.5)

74 (7.4)

63 (6.2)

95 (9.4)

25 (7.9)

121 (12.1)

67 (6.6)

162 (16.2)

164 (16.4)

112 (11.2)

75 (14.9)

135 (13.3)

47 (9.4)

276 (26.0)

64 (6.4)

96 (9.5)

401 (40.1)

159 (15.1)

112 (10.3)

3598

3598

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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508
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1021

1002

1005
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v193 - QA21 POLIT INFLUENCE: DEMONSTRATION

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_3 Joining a demonstration

0   Not mentioned

1   Mentioned

v193 by v7, Absolute Values (Row Percent), weighted by v8

v193 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

868 (83.4)

912 (89.4)

460 (90.6)

946 (91.3)

439 (86.9)

907 (88.8)

963 (96.1)

950 (94.5)

936 (92.8)

957 (95.4)

915 (89.5)

916 (91.0)

292 (92.7)

835 (83.5)

958 (94.9)

890 (89.0)

902 (89.9)

946 (94.2)

450 (89.6)

901 (88.7)

463 (92.6)

986 (92.8)

883 (88.3)

919 (90.9)

943 (94.2)

975 (92.4)

843 (77.2)

22355

22355

173 (16.6)

108 (10.6)

48 (9.4)

90 (8.7)

66 (13.1)

114 (11.2)

39 (3.9)

55 (5.5)

73 (7.2)

46 (4.6)

107 (10.5)

91 (9.0)

23 (7.3)

165 (16.5)

51 (5.1)

110 (11.0)

101 (10.1)

58 (5.8)

52 (10.4)

115 (11.3)

37 (7.4)

76 (7.2)

117 (11.7)

92 (9.1)

58 (5.8)

80 (7.6)

249 (22.8)

2394

2394

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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508
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1002

1005
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1003
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1009

1000

1003

1004

502

1016

500

1062

1000
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v194 - QA21 POLIT INFLUENCE: SIGNING PETITION

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_4 Signing a petition

0   Not mentioned

1   Mentioned

v194 by v7, Absolute Values (Row Percent), weighted by v8

v194 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

882 (84.7)

823 (80.7)

492 (96.9)

837 (80.8)

428 (84.8)

876 (85.8)

922 (92.0)

866 (86.2)

915 (90.7)

866 (86.3)

846 (82.8)

808 (80.2)

246 (78.1)

728 (72.8)

851 (84.3)

843 (84.3)

885 (88.2)

940 (93.6)

400 (79.7)

956 (94.1)

412 (82.4)

940 (88.5)

827 (82.7)

880 (87.0)

906 (90.5)

887 (84.1)

862 (78.9)

21124

21124

159 (15.3)

197 (19.3)

16 (3.1)

199 (19.2)

77 (15.2)

145 (14.2)

80 (8.0)

139 (13.8)

94 (9.3)

137 (13.7)

176 (17.2)

199 (19.8)

69 (21.9)

272 (27.2)

158 (15.7)

157 (15.7)

118 (11.8)

64 (6.4)

102 (20.3)

60 (5.9)

88 (17.6)

122 (11.5)

173 (17.3)

131 (13.0)

95 (9.5)

168 (15.9)

230 (21.1)

3625

3625

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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1020

508

1036

505

1021

1002

1005

1009

1003
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1009

1000

1003
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1016
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1000
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v195 - QA21 POLIT INFLUENCE: GOING ON STRIKE

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_5 Going on strike

0   Not mentioned

1   Mentioned

v195 by v7, Absolute Values (Row Percent), weighted by v8

v195 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

915 (87.9)

900 (88.2)

447 (88.0)

940 (90.7)

448 (88.7)

952 (93.2)

979 (97.7)

903 (89.9)

951 (94.3)

928 (92.5)

927 (90.7)

934 (92.8)

306 (97.1)

833 (83.3)

966 (95.7)

924 (92.4)

929 (92.6)

940 (93.6)

456 (90.8)

897 (88.3)

462 (92.4)

994 (93.6)

862 (86.2)

935 (92.5)

929 (92.8)

958 (90.8)

887 (81.2)

22502

22502

126 (12.1)

120 (11.8)

61 (12.0)

96 (9.3)

57 (11.3)

69 (6.8)

23 (2.3)

102 (10.1)

58 (5.7)

75 (7.5)

95 (9.3)

73 (7.2)

9 (2.9)

167 (16.7)

43 (4.3)

76 (7.6)

74 (7.4)

64 (6.4)

46 (9.2)

119 (11.7)

38 (7.6)

68 (6.4)

138 (13.8)

76 (7.5)

72 (7.2)

97 (9.2)

205 (18.8)

2247

2247

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v196 - QA21 POLIT INFLUENCE: JOIN TRADE UNION

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_6 Joining a trade union

0   Not mentioned

1   Mentioned

v196 by v7, Absolute Values (Row Percent), weighted by v8

v196 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

903 (86.7)

896 (87.8)

410 (80.7)

966 (93.2)

471 (93.3)

951 (93.1)

865 (86.3)

897 (89.3)

975 (96.6)

797 (79.4)

951 (93.1)

854 (84.8)

278 (88.3)

885 (88.5)

950 (94.2)

853 (85.3)

922 (91.9)

850 (84.7)

431 (85.9)

843 (83.0)

444 (88.8)

848 (79.8)

942 (94.2)

932 (92.2)

869 (86.8)

932 (88.3)

972 (89.0)

21887

21887

138 (13.3)

124 (12.2)

98 (19.3)

70 (6.8)

34 (6.7)

70 (6.9)

137 (13.7)

107 (10.7)

34 (3.4)

207 (20.6)

71 (6.9)

153 (15.2)

37 (11.7)

115 (11.5)

59 (5.8)

147 (14.7)

81 (8.1)

154 (15.3)

71 (14.1)

173 (17.0)

56 (11.2)

214 (20.2)

58 (5.8)

79 (7.8)

132 (13.2)

123 (11.7)

120 (11.0)

2862

2862

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004
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1016

500

1062

1000
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1001
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v197 - QA21 POLIT INFLUENCE: CONSUMER ASSOC

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_7 Being a member of a Consumer’s association

0   Not mentioned

1   Mentioned

v197 by v7, Absolute Values (Row Percent), weighted by v8

v197 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

971 (93.3)

931 (91.3)

456 (89.8)

994 (95.9)

475 (94.1)

938 (91.9)

955 (95.3)

965 (96.0)

966 (95.7)

950 (94.6)

865 (84.6)

929 (92.3)

290 (92.1)

878 (87.8)

958 (94.9)

887 (88.7)

878 (87.5)

947 (94.3)

464 (92.4)

978 (96.3)

474 (94.8)

988 (93.0)

938 (93.8)

939 (92.9)

951 (95.0)

942 (89.3)

971 (88.9)

22878

22878

70 (6.7)

89 (8.7)

52 (10.2)

42 (4.1)

30 (5.9)

83 (8.1)

47 (4.7)

40 (4.0)

43 (4.3)

54 (5.4)

157 (15.4)

78 (7.7)

25 (7.9)

122 (12.2)

51 (5.1)

113 (11.3)

125 (12.5)

57 (5.7)

38 (7.6)

38 (3.7)

26 (5.2)

74 (7.0)

62 (6.2)

72 (7.1)

50 (5.0)

113 (10.7)

121 (11.1)

1872

1872

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v198 - QA21 POLIT INFLUENCE: NGO SUPPORTER

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_8 Being a member or supporter of an NGO (non-governmental oganisation)

0   Not mentioned

1   Mentioned

v198 by v7, Absolute Values (Row Percent), weighted by v8

v198 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

983 (94.4)

940 (92.2)

483 (95.1)

903 (87.2)

468 (92.7)

947 (92.8)

921 (91.9)

929 (92.4)

970 (96.1)

910 (90.6)

954 (93.3)

927 (92.1)

305 (96.8)

925 (92.5)

909 (90.1)

931 (93.1)

944 (94.1)

942 (93.8)

474 (94.4)

954 (93.9)

468 (93.6)

1008 (94.9)

902 (90.2)

977 (96.6)

935 (93.4)

913 (86.5)

987 (90.4)

22909

22909

58 (5.6)

80 (7.8)

25 (4.9)

133 (12.8)

37 (7.3)

74 (7.2)

81 (8.1)

76 (7.6)

39 (3.9)

94 (9.4)

68 (6.7)

80 (7.9)

10 (3.2)

75 (7.5)

100 (9.9)

69 (6.9)

59 (5.9)

62 (6.2)

28 (5.6)

62 (6.1)

32 (6.4)

54 (5.1)

98 (9.8)

34 (3.4)

66 (6.6)

142 (13.5)

105 (9.6)

1841

1841

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v199 - QA21 POLIT INFLUENCE: INTERNET DEBATES

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_9 Participate in debates using the Internet

0   Not mentioned

1   Mentioned

v199 by v7, Absolute Values (Row Percent), weighted by v8

v199 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1009 (96.9)

936 (91.8)

445 (87.6)

976 (94.2)

477 (94.5)

991 (97.1)

895 (89.3)

724 (72.0)

977 (96.8)

947 (94.3)

913 (89.3)

921 (91.5)

295 (93.7)

968 (96.8)

938 (93.0)

972 (97.2)

958 (95.5)

891 (88.7)

476 (94.8)

873 (85.9)

466 (93.2)

971 (91.4)

827 (82.7)

987 (97.6)

908 (90.7)

895 (84.8)

979 (89.7)

22615

22615

32 (3.1)

84 (8.2)

63 (12.4)

60 (5.8)

28 (5.5)

30 (2.9)

107 (10.7)

281 (28.0)

32 (3.2)

57 (5.7)

109 (10.7)

86 (8.5)

20 (6.3)

32 (3.2)

71 (7.0)

28 (2.8)

45 (4.5)

113 (11.3)

26 (5.2)

143 (14.1)

34 (6.8)

91 (8.6)

173 (17.3)

24 (2.4)

93 (9.3)

160 (15.2)

113 (10.3)

2135

2135

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v200 - QA21 POLIT INFLUENCE: OTHER

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_10 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v200 by v7, Absolute Values (Row Percent), weighted by v8

v200 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

965 (92.7)

966 (94.7)

498 (98.0)

1018 (98.3)

467 (92.5)

936 (91.7)

989 (98.7)

978 (97.4)

968 (95.9)

974 (97.1)

1002 (98.0)

995 (98.8)

306 (97.1)

969 (96.9)

983 (97.4)

994 (99.4)

968 (96.5)

953 (94.9)

485 (96.6)

998 (98.2)

500 (100.0)

1043 (98.2)

975 (97.5)

996 (98.5)

987 (98.6)

945 (89.6)

1071 (98.1)

23929

23929

76 (7.3)

54 (5.3)

10 (2.0)

18 (1.7)

38 (7.5)

85 (8.3)

13 (1.3)

26 (2.6)

41 (4.1)

29 (2.9)

20 (2.0)

12 (1.2)

9 (2.9)

31 (3.1)

26 (2.6)

6 (0.6)

35 (3.5)

51 (5.1)

17 (3.4)

18 (1.8)

19 (1.8)

25 (2.5)

15 (1.5)

14 (1.4)

110 (10.4)

21 (1.9)

819

819

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748
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v201 - QA21 POLIT INFLUENCE: DK

Q.A21

Which two of the following do you think are the best ways of ensuring one’s voice is heard by decision-makers?

(SHOW CARD - READ OUT - ROTATE - MAX. 2 ANSWERS)

Q.A21_11 DK

0   Not mentioned

1   Mentioned

v201 by v7, Absolute Values (Row Percent), weighted by v8

v201 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

918 (88.2)

982 (96.3)

456 (89.8)

912 (88.0)

463 (91.7)

919 (90.0)

983 (98.1)

796 (79.2)

703 (69.7)

964 (96.0)

964 (94.3)

854 (84.8)

262 (83.2)

982 (98.2)

801 (79.4)

914 (91.4)

830 (82.8)

732 (72.9)

469 (93.4)

858 (84.4)

446 (89.2)

1012 (95.3)

862 (86.2)

812 (80.3)

972 (97.1)

1002 (95.0)

1007 (92.3)

21875

21875

123 (11.8)

38 (3.7)

52 (10.2)

124 (12.0)

42 (8.3)

102 (10.0)

19 (1.9)

209 (20.8)

306 (30.3)

40 (4.0)

58 (5.7)

153 (15.2)

53 (16.8)

18 (1.8)

208 (20.6)

86 (8.6)

173 (17.2)

272 (27.1)

33 (6.6)

158 (15.6)

54 (10.8)

50 (4.7)

138 (13.8)

199 (19.7)

29 (2.9)

53 (5.0)

84 (7.7)

2874

2874

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24749
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v202 - QA22 EU PARTICIPATION: VOTING REFERENDA

Q.A22

Using a scale from 1 to 10, how likely would you be to participate in the following? '1' means that you would definitely not partake and 

'10' means that you would be very likely to partake.

(SHOW CARD WITH SCALE  ONE ANSWER PER LINE - READ OUT)

Q.A22_1 Voting in referenda organised on the same day in all European Member States on European issues

1   Box 1 - Will definitely not partake

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Is very likely to partake

11   DK

v202 by v7, Absolute Values (Row Percent), weighted by v8

v202 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

92 (9.3)

152 (14.9)

98 (20.4)

128 (12.5)

50 (10.0)

107 (10.8)

27 (2.7)

156 (16.5)

64 (7.2)

57 (5.7)

73 (7.4)

137 (14.4)

19 (6.7)

102 (10.2)

116 (11.8)

50 (5.4)

108 (11.3)

121 (12.9)

57 (11.6)

144 (15.1)

45 (4.5)

35 (3.4)

17 (3.5)

37 (3.6)

9 (1.8)

30 (3.0)

9 (0.9)

28 (3.0)

25 (2.8)

36 (3.6)

22 (2.2)

34 (3.6)

12 (4.2)

29 (2.9)

36 (3.7)

11 (1.2)

51 (5.3)

25 (2.7)

11 (2.2)

39 (4.1)

88 (8.9)

38 (3.7)

22 (4.6)

59 (5.8)

28 (5.6)

39 (3.9)

11 (1.1)

46 (4.9)

34 (3.8)

30 (3.0)

24 (2.4)

45 (4.7)

18 (6.3)

19 (1.9)

50 (5.1)

27 (2.9)

48 (5.0)

26 (2.8)

16 (3.3)

41 (4.3)

74 (7.4)

36 (3.5)

9 (1.9)

39 (3.8)

17 (3.4)

30 (3.0)

10 (1.0)

34 (3.6)

30 (3.4)

26 (2.6)

29 (2.9)

42 (4.4)

8 (2.8)

36 (3.6)

57 (5.8)

30 (3.2)

47 (4.9)

22 (2.3)

7 (1.4)

41 (4.3)

122 (12.3)

114 (11.2)

47 (9.8)

113 (11.0)

42 (8.4)

87 (8.7)

34 (3.4)

117 (12.4)

147 (16.6)

50 (5.0)

89 (9.0)

110 (11.6)

25 (8.8)

99 (9.9)

121 (12.3)

76 (8.2)

89 (9.3)

95 (10.1)

39 (8.0)

117 (12.3)

69 (6.9)

58 (5.7)

17 (3.5)

48 (4.7)

18 (3.6)

53 (5.3)

12 (1.2)

53 (5.6)

112 (12.7)

31 (3.1)

34 (3.4)

61 (6.4)

23 (8.1)

78 (7.8)

58 (5.9)

62 (6.7)

109 (11.4)

33 (3.5)

11 (2.2)

53 (5.6)

120 (12.1)

92 (9.0)

26 (5.4)

90 (8.8)

31 (6.2)

68 (6.8)

41 (4.1)

83 (8.8)

155 (17.5)

79 (8.0)

60 (6.1)

73 (7.7)

32 (11.2)

96 (9.6)

63 (6.4)

119 (12.8)

104 (10.9)

56 (6.0)

25 (5.1)

76 (8.0)

104 (10.5)

122 (11.9)

40 (8.3)

128 (12.5)

79 (15.8)

139 (14.0)

59 (5.9)

82 (8.7)

133 (15.0)

154 (15.5)

140 (14.2)

94 (9.9)

38 (13.3)

126 (12.6)

112 (11.4)

157 (16.8)

112 (11.7)

94 (10.0)

42 (8.6)

96 (10.1)

64 (6.4)

62 (6.1)

31 (6.5)

81 (7.9)

40 (8.0)

96 (9.6)

65 (6.5)

44 (4.6)

44 (5.0)

179 (18.0)

99 (10.0)

58 (6.1)

18 (6.3)

110 (11.0)

52 (5.3)

90 (9.7)

72 (7.5)

112 (12.0)

19 (3.9)

66 (6.9)

216 (21.7)

312 (30.6)

173 (36.0)

301 (29.4)

186 (37.2)

346 (34.8)

731 (73.2)

304 (32.1)

141 (15.9)

350 (35.3)

417 (42.2)

297 (31.2)

92 (32.3)

303 (30.4)

317 (32.3)

310 (33.3)

216 (22.6)

353 (37.7)

263 (53.7)

281 (29.5)

M

46

29

13

5

27

5

57

124

11

34

56

31

2

27

67

47

69

12

62

1040

1021

509

1037

505

1022

1004

1004

1009

1003

1021

1007

316

1000

1009

999

1003

1006

502

1016
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v202 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

994

1021

480

1024

500

995

999

947

885

992

987

951

285

998

982

932

956

937

490

954
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v202 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

50 (10.7)

71 (6.8)

102 (10.6)

69 (7.5)

46 (4.7)

116 (11.2)

96 (9.2)

2408

2408

13 (2.8)

11 (1.1)

25 (2.6)

62 (6.8)

18 (1.8)

52 (5.0)

58 (5.6)

780

780

11 (2.4)

15 (1.4)

42 (4.4)

52 (5.7)

26 (2.6)

48 (4.6)

71 (6.8)

974

974

17 (3.6)

22 (2.1)

37 (3.9)

38 (4.2)

17 (1.7)

52 (5.0)

68 (6.5)

875

875

48 (10.3)

50 (4.8)

108 (11.3)

134 (14.6)

49 (5.0)

115 (11.1)

116 (11.1)

2353

2353

32 (6.8)

55 (5.3)

53 (5.5)

97 (10.6)

21 (2.1)

68 (6.6)

93 (8.9)

1412

1412

37 (7.9)

106 (10.2)

77 (8.0)

136 (14.9)

68 (6.9)

107 (10.3)

113 (10.8)

2133

2133

59 (12.6)

143 (13.7)

111 (11.6)

130 (14.2)

115 (11.7)

140 (13.5)

141 (13.5)

2890

2890

50 (10.7)

72 (6.9)

75 (7.8)

93 (10.2)

73 (7.4)

97 (9.4)

117 (11.2)

1979

1979

151 (32.3)

498 (47.7)

328 (34.2)

104 (11.4)

553 (56.1)

240 (23.2)

172 (16.5)

7955

7955

32

19

42

98

15

21

46

997

500

1062

1000

1013

1001

1056

1091

24756

v202 N Valid Sum

v7

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

468

1043

958

915

986

1035

1045

23759
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v203 - QA22 EU PARTICIPATION: SIGNING PETITION

Q.A22

Using a scale from 1 to 10, how likely would you be to participate in the following? '1' means that you would definitely not partake and 

'10' means that you would be very likely to partake.

(SHOW CARD WITH SCALE  ONE ANSWER PER LINE - READ OUT)

Q.A22_2 Signing a European wide petition to tackle some issues at a European level rather than nationally

1   Box 1 - Will definitely not partake

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - Is very likely to partake

11   DK

v203 by v7, Absolute Values (Row Percent), weighted by v8

v203 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

130 (13.3)

147 (14.4)

100 (22.1)

160 (15.9)

66 (13.4)

128 (13.1)

129 (13.3)

230 (25.6)

96 (11.1)

149 (15.4)

100 (10.1)

154 (16.4)

18 (6.6)

97 (9.7)

178 (18.5)

76 (8.4)

101 (10.9)

164 (18.7)

69 (14.3)

177 (18.8)

56 (5.7)

33 (3.2)

14 (3.1)

32 (3.2)

21 (4.3)

37 (3.8)

53 (5.4)

39 (4.3)

38 (4.4)

68 (7.0)

36 (3.6)

38 (4.0)

14 (5.1)

32 (3.2)

70 (7.3)

40 (4.4)

46 (5.0)

36 (4.1)

15 (3.1)

66 (7.0)

94 (9.6)

48 (4.7)

16 (3.5)

70 (6.9)

21 (4.3)

61 (6.2)

39 (4.0)

69 (7.7)

47 (5.4)

80 (8.3)

38 (3.8)

59 (6.3)

22 (8.1)

25 (2.5)

77 (8.0)

51 (5.7)

41 (4.4)

34 (3.9)

22 (4.6)

72 (7.6)

60 (6.1)

53 (5.2)

9 (2.0)

56 (5.6)

23 (4.7)

58 (5.9)

41 (4.2)

51 (5.7)

59 (6.8)

68 (7.0)

34 (3.4)

51 (5.4)

10 (3.7)

50 (5.0)

63 (6.6)

42 (4.7)

56 (6.0)

23 (2.6)

14 (2.9)

34 (3.6)

137 (14.0)

131 (12.9)

58 (12.8)

142 (14.1)

56 (11.4)

113 (11.5)

163 (16.8)

143 (15.9)

142 (16.4)

131 (13.5)

135 (13.7)

154 (16.4)

29 (10.6)

109 (11.0)

161 (16.8)

115 (12.7)

103 (11.1)

109 (12.4)

72 (14.9)

155 (16.5)

101 (10.3)

73 (7.2)

18 (4.0)

81 (8.0)

31 (6.3)

82 (8.4)

59 (6.1)

52 (5.8)

117 (13.5)

77 (7.9)

76 (7.7)

63 (6.7)

17 (6.2)

83 (8.3)

77 (8.0)

85 (9.4)

132 (14.2)

50 (5.7)

36 (7.5)

62 (6.6)

112 (11.5)

139 (13.7)

40 (8.8)

97 (9.6)

44 (8.9)

77 (7.9)

79 (8.1)

76 (8.5)

118 (13.7)

115 (11.9)

94 (9.5)

93 (9.9)

43 (15.8)

95 (9.5)

65 (6.8)

104 (11.5)

107 (11.5)

66 (7.5)

31 (6.4)

66 (7.0)

89 (9.1)

144 (14.1)

39 (8.6)

119 (11.8)

62 (12.6)

120 (12.2)

115 (11.8)

61 (6.8)

92 (10.6)

125 (12.9)

146 (14.8)

110 (11.7)

28 (10.3)

135 (13.6)

82 (8.5)

137 (15.2)

118 (12.7)

88 (10.0)

54 (11.2)

91 (9.7)

35 (3.6)

50 (4.9)

21 (4.6)

59 (5.8)

39 (7.9)

81 (8.3)

67 (6.9)

29 (3.2)

51 (5.9)

67 (6.9)

94 (9.5)

37 (3.9)

20 (7.3)

121 (12.2)

27 (2.8)

71 (7.9)

61 (6.6)

96 (10.9)

14 (2.9)

57 (6.1)

164 (16.8)

200 (19.6)

138 (30.5)

193 (19.1)

130 (26.4)

223 (22.8)

228 (23.4)

148 (16.5)

104 (12.0)

89 (9.2)

235 (23.8)

180 (19.2)

72 (26.4)

248 (24.9)

160 (16.7)

181 (20.1)

162 (17.5)

212 (24.1)

155 (32.2)

162 (17.2)

M

62

2

54

27

12

41

28

106

145

35

34

67

43

5

48

98

76

126

20

74

1040

1020

507

1036

505

1021

1001

1004

1009

1004

1022

1006

316

1000

1008

1000

1003

1004

502

1016
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v203 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

978

1018

453

1009

493

980

973

898

864

969

988

939

273

995

960

902

927

878

482

942
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v203 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

52 (11.6)

84 (8.2)

110 (11.7)

81 (8.9)

109 (11.4)

155 (15.5)

94 (9.0)

3154

3154

26 (5.8)

27 (2.6)

35 (3.7)

70 (7.7)

45 (4.7)

72 (7.2)

63 (6.0)

1122

1122

21 (4.7)

34 (3.3)

31 (3.3)

64 (7.0)

69 (7.2)

74 (7.4)

55 (5.2)

1334

1334

15 (3.3)

56 (5.5)

34 (3.6)

61 (6.7)

77 (8.0)

83 (8.3)

64 (6.1)

1245

1245

64 (14.3)

112 (10.9)

129 (13.7)

159 (17.4)

164 (17.1)

147 (14.7)

130 (12.4)

3263

3263

42 (9.4)

132 (12.9)

75 (8.0)

111 (12.1)

107 (11.2)

79 (7.9)

103 (9.8)

2021

2021

45 (10.0)

193 (18.8)

72 (7.7)

132 (14.4)

98 (10.2)

88 (8.8)

112 (10.7)

2401

2401

40 (8.9)

154 (15.0)

113 (12.0)

99 (10.8)

107 (11.2)

108 (10.8)

146 (13.9)

2722

2722

51 (11.4)

43 (4.2)

81 (8.6)

58 (6.3)

39 (4.1)

60 (6.0)

128 (12.2)

1557

1557

93 (20.7)

192 (18.7)

259 (27.6)

79 (8.6)

144 (15.0)

133 (13.3)

153 (14.6)

4437

4437

53

35

60

98

43

55

44

1491

502

1062

999

1012

1002

1054

1092

24747

v203 N Valid Sum

v7

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

449

1027

939

914

959

999

1048

23256
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v204 - QA23 EU KNOWLEDGE: 15 MEMBER STATES

Q.A23

For each of the following statements about the European Union could you please tell me whether you think it is true or false?

(READ OUT)

Q.A23_1 The European Union currently consists of fifteen Member States

1   True

2   False (correct)

3   DK

Note:

Last trend modified: EB64.2, Q.A28

v204 by v7, Absolute Values (Row Percent), weighted by v8

v204 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

306 (29.4)

345 (33.8)

68 (13.4)

380 (36.7)

217 (43.1)

377 (36.9)

308 (30.7)

294 (29.3)

222 (22.0)

381 (37.9)

219 (21.4)

308 (30.6)

114 (36.2)

315 (31.5)

211 (20.9)

359 (35.9)

351 (35.0)

292 (29.1)

83 (16.6)

285 (28.0)

48 (9.6)

348 (32.8)

282 (28.2)

220 (21.7)

317 (31.7)

204 (19.3)

429 (39.3)

7283

604 (58.0)

623 (61.1)

379 (74.6)

531 (51.3)

208 (41.3)

452 (44.3)

546 (54.5)

531 (52.8)

501 (49.7)

489 (48.7)

683 (66.8)

335 (33.2)

106 (33.7)

624 (62.4)

622 (61.6)

457 (45.7)

334 (33.3)

444 (44.2)

379 (75.6)

448 (44.1)

365 (73.0)

464 (43.7)

564 (56.4)

639 (63.1)

541 (54.0)

753 (71.4)

568 (52.0)

13190

131 (12.6)

52 (5.1)

61 (12.0)

124 (12.0)

79 (15.7)

192 (18.8)

148 (14.8)

180 (17.9)

286 (28.3)

134 (13.3)

120 (11.7)

365 (36.2)

95 (30.2)

61 (6.1)

176 (17.4)

183 (18.3)

318 (31.7)

268 (26.7)

39 (7.8)

284 (27.9)

87 (17.4)

250 (23.5)

154 (15.4)

153 (15.1)

143 (14.3)

98 (9.3)

95 (8.7)

4276

1041

1020

508

1035

504

1021

1002

1005

1009

1004

1022

1008

315

1000

1009

999

1003

1004

501

1017

500

1062

1000

1012

1001

1055

1092

24749

1041

1020

508

1035

504

1021

1002

1005

1009

1004

1022

1008

315

1000

1009

999

1003

1004

501

1017

500

1062

1000

1012

1001

1055

1092
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v204 1 2 3 N Sum N Valid Sum

v7

N Valid Sum 7283 13190 4276 24749
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v205 - QA23 EU KNOWLEDGE: EP DIRECTLY ELECTED

Q.A23

For each of the following statements about the European Union could you please tell me whether you think it is true or false?

(READ OUT)

Q.A23_2 The members of the European Parliament are directly elected by the citizens of the European Union

1   True (correct)

2   False

3   DK

Note:

Last trend modified: EB64.2, Q.A28

v205 by v7, Absolute Values (Row Percent), weighted by v8

v205 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

487 (46.8)

583 (57.2)

334 (65.7)

501 (48.4)

246 (48.7)

438 (42.9)

675 (67.4)

494 (49.2)

554 (54.9)

610 (60.8)

420 (41.1)

483 (47.9)

191 (60.6)

738 (73.8)

426 (42.2)

668 (66.8)

439 (43.7)

524 (52.2)

282 (56.2)

431 (42.4)

412 (82.4)

465 (43.8)

575 (57.5)

483 (47.8)

461 (46.1)

628 (59.5)

638 (58.4)

13186

419 (40.2)

374 (36.7)

82 (16.1)

430 (41.5)

208 (41.2)

415 (40.6)

259 (25.9)

280 (27.9)

194 (19.2)

301 (30.0)

419 (41.0)

252 (25.0)

58 (18.4)

222 (22.2)

409 (40.5)

145 (14.5)

304 (30.3)

275 (27.4)

140 (27.9)

325 (32.0)

32 (6.4)

493 (46.4)

263 (26.3)

329 (32.5)

446 (44.6)

317 (30.0)

358 (32.8)

7749

135 (13.0)

63 (6.2)

92 (18.1)

105 (10.1)

51 (10.1)

168 (16.5)

67 (6.7)

230 (22.9)

261 (25.9)

92 (9.2)

182 (17.8)

273 (27.1)

66 (21.0)

40 (4.0)

174 (17.2)

187 (18.7)

261 (26.0)

205 (20.4)

80 (15.9)

261 (25.7)

56 (11.2)

104 (9.8)

162 (16.2)

199 (19.7)

94 (9.4)

110 (10.4)

96 (8.8)

3814

1041

1020

508

1036

505

1021

1001

1004

1009

1003

1021

1008

315

1000

1009

1000

1004

1004

502

1017

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1001

1004

1009

1003

1021

1008

315

1000

1009

1000

1004

1004

502

1017

500

1062

1000

1011

1001

1055

1092
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v205 1 2 3 N Sum N Valid Sum

v7

N Valid Sum 13186 7749 3814 24749
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v206 - QA23 EU KNOWLEDGE: COUNTRY COMMISSIONER

Q.A23

For each of the following statements about the European Union could you please tell me whether you think it is true or false?

(READ OUT)

Q.A23_3 (OUR COUNTRY) has a European Commissioner

1   True (correct)

2   False

3   DK

Note:

Last trend modified: EB64.2, Q.A28

v206 by v7, Absolute Values (Row Percent), weighted by v8

v206 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

781 (75.0)

903 (88.4)

415 (81.7)

911 (87.8)

411 (81.4)

736 (72.2)

864 (86.2)

865 (86.1)

558 (55.3)

930 (92.6)

717 (70.2)

683 (67.8)

218 (69.4)

849 (84.9)

873 (86.4)

792 (79.2)

631 (62.9)

688 (68.5)

374 (74.4)

745 (73.3)

379 (75.6)

868 (81.7)

711 (71.1)

800 (79.1)

939 (93.9)

900 (85.3)

877 (80.2)

19418

137 (13.2)

78 (7.6)

21 (4.1)

72 (6.9)

40 (7.9)

95 (9.3)

85 (8.5)

21 (2.1)

132 (13.1)

44 (4.4)

90 (8.8)

68 (6.8)

13 (4.1)

71 (7.1)

36 (3.6)

49 (4.9)

131 (13.1)

95 (9.5)

40 (8.0)

69 (6.8)

18 (3.6)

78 (7.3)

124 (12.4)

63 (6.2)

39 (3.9)

75 (7.1)

112 (10.2)

1896

123 (11.8)

40 (3.9)

72 (14.2)

54 (5.2)

54 (10.7)

189 (18.5)

53 (5.3)

119 (11.8)

319 (31.6)

30 (3.0)

215 (21.0)

256 (25.4)

83 (26.4)

80 (8.0)

101 (10.0)

159 (15.9)

241 (24.0)

221 (22.0)

89 (17.7)

202 (19.9)

104 (20.8)

116 (10.9)

165 (16.5)

149 (14.7)

22 (2.2)

80 (7.6)

104 (9.5)

3440

1041

1021

508

1037

505

1020

1002

1005

1009

1004

1022

1007

314

1000

1010

1000

1003

1004

503

1016

501

1062

1000

1012

1000

1055

1093

24754

1041

1021

508

1037

505

1020

1002

1005

1009

1004

1022

1007

314

1000

1010

1000

1003

1004

503

1016

501

1062

1000

1012

1000

1055

1093
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v206 1 2 3 N Sum N Valid Sum

v7

N Valid Sum 19418 1896 3440 24754
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v207 - QA24 POLIT INTEREST: DOMESTIC AFFAIRS

Q.A24

Would you say that you are very interested, fairly interested, not very interested or not at all interested in ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A24A_1 Domestic affairs

1   Very interested

2   Fairly interested

3   Not very interested

4   Not at all interested

5   DK

v207 by v7, Absolute Values (Row Percent), weighted by v8

v207 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

226 (22.0)

120 (11.8)

144 (28.6)

231 (22.3)

152 (30.1)

276 (27.1)

359 (36.0)

143 (14.6)

78 (7.9)

418 (41.7)

144 (14.1)

168 (17.0)

40 (12.9)

611 (61.1)

209 (20.9)

256 (26.0)

118 (12.0)

117 (11.7)

103 (20.6)

126 (12.6)

105 (21.1)

225 (21.2)

234 (23.5)

65 (6.5)

182 (18.2)

140 (13.3)

224 (20.5)

5214

508 (49.4)

409 (40.2)

202 (40.1)

548 (52.9)

245 (48.5)

472 (46.3)

479 (48.1)

394 (40.2)

304 (30.9)

522 (52.1)

460 (45.0)

427 (43.2)

115 (37.2)

280 (28.0)

400 (39.9)

527 (53.6)

419 (42.6)

503 (50.4)

229 (45.9)

468 (46.9)

274 (55.0)

579 (54.6)

582 (58.6)

271 (27.0)

513 (51.3)

607 (57.6)

576 (52.8)

11313

241 (23.4)

294 (28.9)

104 (20.6)

215 (20.8)

79 (15.6)

212 (20.8)

124 (12.4)

331 (33.7)

381 (38.8)

58 (5.8)

218 (21.3)

229 (23.2)

94 (30.4)

62 (6.2)

294 (29.3)

132 (13.4)

292 (29.7)

316 (31.6)

100 (20.0)

302 (30.3)

96 (19.3)

209 (19.7)

149 (15.0)

342 (34.1)

240 (24.0)

267 (25.3)

253 (23.2)

5634

54 (5.2)

195 (19.2)

54 (10.7)

41 (4.0)

29 (5.7)

59 (5.8)

34 (3.4)

113 (11.5)

220 (22.4)

4 (0.4)

200 (19.6)

164 (16.6)

60 (19.4)

47 (4.7)

99 (9.9)

68 (6.9)

154 (15.7)

63 (6.3)

67 (13.4)

102 (10.2)

23 (4.6)

48 (4.5)

29 (2.9)

325 (32.4)

65 (6.5)

40 (3.8)

38 (3.5)

2395

M

12

2

4

1

1

6

24

26

2

1

19

6

1

8

18

19

4

3

19

2

1

6

8

2

1

1

197

1041

1020

508

1036

505

1020

1002

1005

1009

1004

1023

1007

315

1001

1010

1001

1002

1003

502

1017

500

1062

1000

1011

1002

1055

1092

24753

1029

1018

504

1035

505

1019

996

981

983

1002

1022

988

309

1000

1002

983

983

999

499

998

498

1061

994

1003

1000

1054

1091
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v207 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 5214 11313 5634 2395 24556



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 330 

v208 - QA24 POLIT INTEREST: EUROPEAN AFFAIRS

Q.A24

Would you say that you are very interested, fairly interested, not very interested or not at all interested in ...?

(ONE ANSWER PER LINE - READ OUT)

Q.A24A_2 European affairs

1   Very interested

2   Fairly interested

3   Not very interested

4   Not at all interested

5   DK

v208 by v7, Absolute Values (Row Percent), weighted by v8

v208 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

140 (13.6)

65 (6.4)

61 (12.2)

86 (8.3)

72 (14.3)

133 (13.1)

131 (13.1)

72 (7.3)

44 (4.5)

155 (15.5)

73 (7.2)

60 (6.1)

18 (5.8)

323 (32.4)

89 (8.9)

100 (10.2)

74 (7.5)

47 (4.7)

75 (15.0)

50 (5.0)

41 (8.2)

84 (7.9)

138 (13.9)

42 (4.2)

63 (6.3)

69 (6.5)

112 (10.3)

2417

435 (42.3)

383 (37.6)

146 (29.1)

413 (40.0)

210 (41.7)

413 (40.6)

520 (52.1)

391 (39.6)

211 (21.5)

580 (57.9)

363 (35.6)

350 (35.5)

101 (32.8)

429 (43.0)

419 (41.9)

447 (45.7)

305 (31.0)

367 (36.7)

225 (45.1)

356 (35.7)

227 (45.5)

510 (48.1)

573 (57.9)

224 (22.4)

360 (36.1)

485 (46.0)

486 (44.6)

9929

327 (31.8)

336 (33.0)

164 (32.7)

424 (41.0)

174 (34.5)

370 (36.3)

286 (28.6)

402 (40.7)

405 (41.2)

231 (23.1)

316 (31.0)

334 (33.8)

107 (34.7)

147 (14.7)

358 (35.8)

292 (29.9)

370 (37.6)

450 (45.0)

127 (25.5)

415 (41.7)

170 (34.1)

397 (37.4)

221 (22.3)

350 (35.0)

455 (45.6)

415 (39.4)

405 (37.2)

8448

127 (12.3)

234 (23.0)

130 (25.9)

110 (10.6)

48 (9.5)

102 (10.0)

62 (6.2)

122 (12.4)

322 (32.8)

36 (3.6)

267 (26.2)

243 (24.6)

82 (26.6)

99 (9.9)

135 (13.5)

139 (14.2)

234 (23.8)

136 (13.6)

72 (14.4)

175 (17.6)

61 (12.2)

70 (6.6)

58 (5.9)

383 (38.3)

119 (11.9)

85 (8.1)

86 (7.9)

3737

M

13

2

6

2

2

3

3

19

27

2

3

20

7

2

8

23

20

4

3

19

2

1

11

12

3

1

2

220

1042

1020

507

1035

506

1021

1002

1006

1009

1004

1022

1007

315

1000

1009

1001

1003

1004

502

1015

501

1062

1001

1011

1000

1055

1091

24751

1029

1018

501

1033

504

1018

999

987

982

1002

1019

987

308

998

1001

978

983

1000

499

996

499

1061

990

999

997

1054

1089
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v208 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 2417 9929 8448 3737 24531
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v209 - QB1 PURCHASE VIA INTERNET: COUNTRY

Now move on to another topic

    

Q.B1_1

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

Via the Internet (website, email, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_1_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v209 by v7, Absolute Values (Row Percent), weighted by v8

v209 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

823 (79.1)

844 (82.7)

507 (99.8)

813 (78.5)

375 (74.3)

709 (69.4)

543 (54.2)

836 (83.2)

920 (91.2)

658 (65.5)

751 (73.5)

596 (59.2)

208 (66.0)

978 (97.8)

924 (91.6)

811 (81.1)

894 (89.1)

960 (95.6)

469 (93.4)

901 (88.7)

479 (95.8)

575 (54.1)

837 (83.7)

979 (96.8)

547 (54.6)

953 (90.3)

1036 (94.9)

19926

218 (20.9)

176 (17.3)

1 (0.2)

223 (21.5)

130 (25.7)

312 (30.6)

459 (45.8)

169 (16.8)

89 (8.8)

346 (34.5)

271 (26.5)

411 (40.8)

107 (34.0)

22 (2.2)

85 (8.4)

189 (18.9)

109 (10.9)

44 (4.4)

33 (6.6)

115 (11.3)

21 (4.2)

487 (45.9)

163 (16.3)

32 (3.2)

454 (45.4)

102 (9.7)

56 (5.1)

4824

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v209 0 1 N Sum N Valid Sum

v7

N Valid Sum 19926 4824 24750
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v210 - QB1 PURCHASE VIA INTERNET: EU

Now move on to another topic

    

Q.B1_1

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

Via the Internet (website, email, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_1_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v210 by v7, Absolute Values (Row Percent), weighted by v8

v210 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

854 (82.0)

896 (87.8)

486 (95.7)

1008 (97.3)

488 (96.6)

973 (95.3)

816 (81.4)

962 (95.7)

972 (96.3)

873 (87.0)

947 (92.7)

936 (92.9)

287 (91.1)

988 (98.8)

995 (98.6)

875 (87.5)

964 (96.1)

994 (99.0)

360 (71.7)

988 (97.2)

444 (88.8)

908 (85.5)

984 (98.4)

996 (98.5)

857 (85.6)

1011 (95.8)

1080 (98.9)

22942

187 (18.0)

124 (12.2)

22 (4.3)

28 (2.7)

17 (3.4)

48 (4.7)

186 (18.6)

43 (4.3)

37 (3.7)

131 (13.0)

75 (7.3)

71 (7.1)

28 (8.9)

12 (1.2)

14 (1.4)

125 (12.5)

39 (3.9)

10 (1.0)

142 (28.3)

28 (2.8)

56 (11.2)

154 (14.5)

16 (1.6)

15 (1.5)

144 (14.4)

44 (4.2)

12 (1.1)

1808

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v210 0 1 N Sum N Valid Sum

v7

N Valid Sum 22942 1808 24750
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v211 - QB1 PURCHASE VIA INTERNET: NON-EU

Now move on to another topic

    

Q.B1_1

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

Via the Internet (website, email, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_1_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v211 by v7, Absolute Values (Row Percent), weighted by v8

v211 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

961 (92.3)

987 (96.8)

502 (98.8)

1030 (99.4)

493 (97.6)

998 (97.7)

918 (91.6)

989 (98.4)

995 (98.6)

959 (95.5)

981 (96.0)

919 (91.3)

289 (91.7)

993 (99.3)

1000 (99.1)

943 (94.3)

984 (98.1)

999 (99.5)

487 (97.0)

1013 (99.7)

479 (95.8)

983 (92.6)

996 (99.6)

1011 (100.0)

931 (93.0)

1037 (98.3)

1090 (99.8)

23967

80 (7.7)

33 (3.2)

6 (1.2)

6 (0.6)

12 (2.4)

23 (2.3)

84 (8.4)

16 (1.6)

14 (1.4)

45 (4.5)

41 (4.0)

88 (8.7)

26 (8.3)

7 (0.7)

9 (0.9)

57 (5.7)

19 (1.9)

5 (0.5)

15 (3.0)

3 (0.3)

21 (4.2)

79 (7.4)

4 (0.4)

70 (7.0)

18 (1.7)

2 (0.2)

783

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v211 0 1 N Sum N Valid Sum

v7

N Valid Sum 23967 783 24750
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v212 - QB1 PURCHASE VIA INTERNET: UNKNOWN

Now move on to another topic

    

Q.B1_1

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

Via the Internet (website, email, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_1_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v212 by v7, Absolute Values (Row Percent), weighted by v8

v212 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1006 (96.6)

1012 (99.2)

507 (99.8)

1028 (99.3)

503 (99.6)

1018 (99.7)

992 (99.0)

1002 (99.7)

1004 (99.5)

994 (99.0)

1001 (97.9)

997 (99.0)

314 (99.7)

998 (99.8)

1006 (99.7)

991 (99.1)

987 (98.4)

1000 (99.6)

500 (99.6)

1008 (99.2)

494 (98.8)

1043 (98.2)

989 (98.9)

1009 (99.8)

993 (99.2)

1044 (99.0)

1086 (99.5)

24526

35 (3.4)

8 (0.8)

1 (0.2)

7 (0.7)

2 (0.4)

3 (0.3)

10 (1.0)

3 (0.3)

5 (0.5)

10 (1.0)

21 (2.1)

10 (1.0)

1 (0.3)

2 (0.2)

3 (0.3)

9 (0.9)

16 (1.6)

4 (0.4)

2 (0.4)

8 (0.8)

6 (1.2)

19 (1.8)

11 (1.1)

2 (0.2)

8 (0.8)

11 (1.0)

6 (0.5)

223

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v212 0 1 N Sum N Valid Sum

v7

N Valid Sum 24526 223 24749
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v213 - QB1 PURCHASE VIA INTERNET: NO

Now move on to another topic

    

Q.B1_1

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

Via the Internet (website, email, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_1_5 No

0   Not mentioned

1   Mentioned

v213 by v7, Absolute Values (Row Percent), weighted by v8

v213 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

368 (35.4)

272 (26.7)

30 (5.9)

252 (24.3)

136 (26.9)

338 (33.1)

530 (52.9)

213 (21.2)

122 (12.1)

403 (40.1)

308 (30.1)

446 (44.3)

128 (40.6)

38 (3.8)

112 (11.1)

257 (25.7)

175 (17.4)

64 (6.4)

163 (32.5)

152 (15.0)

85 (17.0)

567 (53.4)

186 (18.6)

49 (4.8)

499 (49.9)

147 (13.9)

69 (6.3)

6109

673 (64.6)

748 (73.3)

478 (94.1)

784 (75.7)

369 (73.1)

683 (66.9)

472 (47.1)

792 (78.8)

887 (87.9)

601 (59.9)

714 (69.9)

561 (55.7)

187 (59.4)

962 (96.2)

897 (88.9)

743 (74.3)

828 (82.6)

940 (93.6)

339 (67.5)

864 (85.0)

415 (83.0)

495 (46.6)

814 (81.4)

962 (95.2)

502 (50.1)

908 (86.1)

1023 (93.7)

18641

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v213 0 1 N Sum N Valid Sum

v7

N Valid Sum 6109 18641 24750
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v214 - QB1 PURCHASE VIA INTERNET: DK

Now move on to another topic

    

Q.B1_1

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

Via the Internet (website, email, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_1_6 DK

0   Not mentioned

1   Mentioned

v214 by v7, Absolute Values (Row Percent), weighted by v8

v214 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1035 (99.4)

1019 (99.9)

508 (100.0)

1035 (99.9)

505 (100.0)

1016 (99.5)

1001 (99.9)

992 (98.7)

1004 (99.5)

1001 (99.8)

1019 (99.7)

1003 (99.6)

315 (100.0)

1000 (100.0)

1003 (99.4)

992 (99.2)

990 (98.7)

1000 (99.6)

499 (99.4)

1006 (99.0)

500 (100.0)

1062 (100.0)

995 (99.5)

1009 (99.8)

1000 (99.9)

1051 (99.6)

1088 (99.6)

24648

6 (0.6)

1 (0.1)

0 (0.0)

1 (0.1)

5 (0.5)

1 (0.1)

13 (1.3)

5 (0.5)

2 (0.2)

3 (0.3)

4 (0.4)

6 (0.6)

8 (0.8)

13 (1.3)

4 (0.4)

3 (0.6)

10 (1.0)

5 (0.5)

2 (0.2)

1 (0.1)

4 (0.4)

4 (0.4)

101

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v214 0 1 N Sum N Valid Sum

v7

N Valid Sum 24648 101 24749



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 344 

v215 - QB1 PURCHASE BY PHONE: COUNTRY

Q.B1_2

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By phone

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_2_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v215 by v7, Absolute Values (Row Percent), weighted by v8

v215 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

946 (90.9)

945 (92.6)

492 (96.9)

922 (89.0)

415 (82.2)

889 (87.1)

829 (82.7)

881 (87.7)

948 (94.0)

702 (69.9)

857 (83.9)

653 (64.8)

257 (81.6)

959 (95.9)

948 (94.0)

890 (89.0)

945 (94.2)

927 (92.3)

469 (93.4)

913 (89.9)

405 (81.0)

830 (78.2)

950 (95.0)

994 (98.3)

751 (75.0)

925 (87.7)

1017 (93.1)

21659

21659

95 (9.1)

75 (7.4)

16 (3.1)

114 (11.0)

90 (17.8)

132 (12.9)

173 (17.3)

124 (12.3)

61 (6.0)

302 (30.1)

165 (16.1)

354 (35.2)

58 (18.4)

41 (4.1)

61 (6.0)

110 (11.0)

58 (5.8)

77 (7.7)

33 (6.6)

103 (10.1)

95 (19.0)

232 (21.8)

50 (5.0)

17 (1.7)

250 (25.0)

130 (12.3)

75 (6.9)

3091

3091

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009
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1003

1004

502
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500

1062
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1001

1055

1092

24750
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v216 - QB1 PURCHASE BY PHONE: EU

Q.B1_2

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By phone

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_2_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v216 by v7, Absolute Values (Row Percent), weighted by v8

v216 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

988 (94.9)

1006 (98.6)

503 (99.0)

1028 (99.2)

499 (98.8)

1007 (98.6)

995 (99.3)

994 (98.9)

1006 (99.7)

987 (98.4)

1012 (99.0)

992 (98.5)

311 (98.7)

998 (99.8)

1004 (99.5)

988 (98.8)

986 (98.3)

1001 (99.7)

474 (94.4)

998 (98.2)

490 (98.0)

1046 (98.5)

992 (99.2)

1007 (99.6)

986 (98.5)

1037 (98.3)

1087 (99.5)

24422

24422

53 (5.1)

14 (1.4)

5 (1.0)

8 (0.8)

6 (1.2)

14 (1.4)

7 (0.7)

11 (1.1)

3 (0.3)

16 (1.6)

10 (1.0)

15 (1.5)

4 (1.3)

2 (0.2)

5 (0.5)

12 (1.2)

17 (1.7)

3 (0.3)

28 (5.6)

18 (1.8)

10 (2.0)

16 (1.5)

8 (0.8)

4 (0.4)

15 (1.5)

18 (1.7)

5 (0.5)

327

327

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000
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1001

1055

1092

24749
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v217 - QB1 PURCHASE BY PHONE: NON-EU

Q.B1_2

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By phone

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_2_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v217 by v7, Absolute Values (Row Percent), weighted by v8

v217 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

998 (95.9)

1016 (99.6)

508 (100.0)

1035 (99.9)

504 (99.8)

1017 (99.6)

1001 (99.9)

1002 (99.7)

1007 (99.8)

999 (99.6)

1018 (99.6)

1000 (99.3)

313 (99.4)

1000 (100.0)

1006 (99.7)

992 (99.2)

994 (99.1)

1002 (99.8)

500 (99.6)

1015 (99.9)

500 (100.0)

1057 (99.5)

999 (99.9)

1011 (100.0)

994 (99.3)

1053 (99.8)

1091 (99.9)

24632

24632

43 (4.1)

4 (0.4)

1 (0.1)

1 (0.2)

4 (0.4)

1 (0.1)

3 (0.3)

2 (0.2)

4 (0.4)

4 (0.4)

7 (0.7)

2 (0.6)

3 (0.3)

8 (0.8)

9 (0.9)

2 (0.2)

2 (0.4)

1 (0.1)

5 (0.5)

1 (0.1)

7 (0.7)

2 (0.2)

1 (0.1)

117

117

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v218 - QB1 PURCHASE BY PHONE: UNKNOWN

Q.B1_2

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By phone

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_2_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v218 by v7, Absolute Values (Row Percent), weighted by v8

v218 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1028 (98.8)

1018 (99.8)

507 (99.8)

1030 (99.4)

502 (99.4)

1018 (99.7)

999 (99.7)

1004 (99.9)

1005 (99.6)

1001 (99.7)

1019 (99.7)

1006 (99.9)

315 (100.0)

998 (99.8)

1008 (99.9)

999 (99.9)

992 (98.9)

1001 (99.7)

501 (99.8)

1009 (99.3)

496 (99.2)

1059 (99.7)

997 (99.7)

1008 (99.7)

1000 (99.9)

1048 (99.3)

1090 (99.8)

24658

24658

13 (1.2)

2 (0.2)

1 (0.2)

6 (0.6)

3 (0.6)

3 (0.3)

3 (0.3)

1 (0.1)

4 (0.4)

3 (0.3)

3 (0.3)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.1)

11 (1.1)

3 (0.3)

1 (0.2)

7 (0.7)

4 (0.8)

3 (0.3)

3 (0.3)

3 (0.3)

1 (0.1)

7 (0.7)

2 (0.2)

92

92

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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508
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1002

1005

1009

1004

1022

1007

315
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v219 - QB1 PURCHASE BY PHONE: NO

Q.B1_2

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By phone

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_2_5 No

0   Not mentioned

1   Mentioned

v219 by v7, Absolute Values (Row Percent), weighted by v8

v219 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

175 (16.8)

93 (9.1)

22 (4.3)

128 (12.4)

97 (19.2)

146 (14.3)

180 (18.0)

145 (14.4)

73 (7.2)

322 (32.1)

176 (17.2)

365 (36.2)

65 (20.6)

45 (4.5)

72 (7.1)

128 (12.8)

107 (10.7)

88 (8.8)

58 (11.6)

127 (12.5)

100 (20.0)

246 (23.2)

62 (6.2)

27 (2.7)

256 (25.6)

150 (14.2)

88 (8.1)

3541

3541

866 (83.2)

927 (90.9)

486 (95.7)

908 (87.6)

408 (80.8)

875 (85.7)

822 (82.0)

860 (85.6)

936 (92.8)

682 (67.9)

846 (82.8)

642 (63.8)

250 (79.4)

955 (95.5)

937 (92.9)

872 (87.2)

896 (89.3)

916 (91.2)

444 (88.4)

889 (87.5)

400 (80.0)

816 (76.8)

938 (93.8)

984 (97.3)

745 (74.4)

905 (85.8)

1004 (91.9)

21209

21209

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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508
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1021

1002

1005
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v220 - QB1 PURCHASE BY PHONE: DK

Q.B1_2

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By phone

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_2_6 DK

0   Not mentioned

1   Mentioned

v220 by v7, Absolute Values (Row Percent), weighted by v8

v220 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1037 (99.6)

1019 (99.9)

508 (100.0)

1036 (100.0)

504 (99.8)

1018 (99.7)

1002 (100.0)

992 (98.7)

1004 (99.5)

998 (99.5)

1019 (99.7)

1004 (99.7)

312 (99.0)

1000 (100.0)

1006 (99.7)

989 (98.9)

988 (98.5)

1002 (99.8)

498 (99.2)

1015 (99.9)

500 (100.0)

1059 (99.7)

999 (99.9)

1008 (99.7)

999 (99.8)

1052 (99.7)

1085 (99.4)

24653

24653

4 (0.4)

1 (0.1)

0 (0.0)

1 (0.2)

3 (0.3)

13 (1.3)

5 (0.5)

5 (0.5)

3 (0.3)

3 (0.3)

3 (1.0)

3 (0.3)

11 (1.1)

15 (1.5)

2 (0.2)

4 (0.8)

1 (0.1)

3 (0.3)

1 (0.1)

3 (0.3)

2 (0.2)

3 (0.3)

7 (0.6)

96

96

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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1002

1005
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v221 - QB1 PURCHASE BY POST: COUNTRY

Q.B1_3

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By post (catalogues, mail order, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_3_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v221 by v7, Absolute Values (Row Percent), weighted by v8

v221 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

663 (63.7)

776 (76.1)

498 (98.0)

717 (69.2)

272 (53.9)

665 (65.1)

815 (81.3)

701 (69.8)

901 (89.3)

620 (61.8)

603 (59.0)

641 (63.7)

239 (75.9)

964 (96.4)

839 (83.2)

886 (88.6)

915 (91.2)

897 (89.3)

468 (93.2)

816 (80.3)

471 (94.2)

761 (71.7)

845 (84.5)

963 (95.3)

638 (63.7)

788 (74.7)

866 (79.3)

19228

19228

378 (36.3)

244 (23.9)

10 (2.0)

319 (30.8)

233 (46.1)

356 (34.9)

187 (18.7)

304 (30.2)

108 (10.7)

383 (38.2)

419 (41.0)

366 (36.3)

76 (24.1)

36 (3.6)

170 (16.8)

114 (11.4)

88 (8.8)

107 (10.7)

34 (6.8)

200 (19.7)

29 (5.8)

301 (28.3)

155 (15.5)

48 (4.7)

363 (36.3)

267 (25.3)

226 (20.7)

5521

5521

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 351 

v222 - QB1 PURCHASE BY POST: EU

Q.B1_3

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By post (catalogues, mail order, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_3_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v222 by v7, Absolute Values (Row Percent), weighted by v8

v222 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

925 (88.9)

986 (96.7)

504 (99.2)

1020 (98.5)

496 (98.2)

1004 (98.3)

981 (97.9)

924 (91.9)

1001 (99.2)

971 (96.8)

1013 (99.1)

996 (98.9)

311 (98.7)

997 (99.7)

1004 (99.5)

972 (97.2)

987 (98.4)

994 (99.0)

406 (80.9)

917 (90.3)

470 (94.0)

1044 (98.3)

997 (99.7)

1006 (99.5)

984 (98.3)

1012 (95.9)

1067 (97.7)

23989

23989

116 (11.1)

34 (3.3)

4 (0.8)

16 (1.5)

9 (1.8)

17 (1.7)

21 (2.1)

81 (8.1)

8 (0.8)

32 (3.2)

9 (0.9)

11 (1.1)

4 (1.3)

3 (0.3)

5 (0.5)

28 (2.8)

16 (1.6)

10 (1.0)

96 (19.1)

99 (9.7)

30 (6.0)

18 (1.7)

3 (0.3)

5 (0.5)

17 (1.7)

43 (4.1)

25 (2.3)

760

760

1041

1020

508

1036

505
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1002

1005

1009

1003

1022

1007

315
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1062
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24749
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v223 - QB1 PURCHASE BY POST: NON-EU

Q.B1_3

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By post (catalogues, mail order, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_3_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v223 by v7, Absolute Values (Row Percent), weighted by v8

v223 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1001 (96.1)

1015 (99.5)

506 (99.6)

1034 (99.8)

503 (99.6)

1015 (99.4)

996 (99.4)

990 (98.5)

1006 (99.7)

1000 (99.7)

1017 (99.5)

1006 (99.9)

312 (99.0)

998 (99.8)

1006 (99.7)

995 (99.5)

991 (98.8)

1003 (99.9)

499 (99.4)

1012 (99.6)

499 (99.8)

1056 (99.4)

999 (99.9)

1011 (100.0)

998 (99.7)

1050 (99.5)

1092 (100.0)

24610

24610

41 (3.9)

5 (0.5)

2 (0.4)

2 (0.2)

2 (0.4)

6 (0.6)

6 (0.6)

15 (1.5)

3 (0.3)

3 (0.3)

5 (0.5)

1 (0.1)

3 (1.0)

2 (0.2)

3 (0.3)

5 (0.5)

12 (1.2)

1 (0.1)

3 (0.6)

4 (0.4)

1 (0.2)

6 (0.6)

1 (0.1)

3 (0.3)

5 (0.5)

140

140
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v224 - QB1 PURCHASE BY POST: UNKNOWN

Q.B1_3

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By post (catalogues, mail order, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_3_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v224 by v7, Absolute Values (Row Percent), weighted by v8

v224 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1023 (98.3)

1017 (99.7)

507 (99.8)

1023 (98.7)

503 (99.6)

1016 (99.5)

999 (99.7)

998 (99.3)

1006 (99.7)

998 (99.4)

1015 (99.3)

1004 (99.7)

315 (100.0)

997 (99.7)

1007 (99.8)

999 (99.9)

990 (98.7)

998 (99.4)

500 (99.6)

988 (97.2)

496 (99.2)

1057 (99.5)

993 (99.3)

1008 (99.7)

1001 (100.0)

1044 (99.0)

1073 (98.3)

24575

24575

18 (1.7)

3 (0.3)

1 (0.2)

13 (1.3)

2 (0.4)

5 (0.5)

3 (0.3)

7 (0.7)

3 (0.3)

6 (0.6)

7 (0.7)

3 (0.3)

3 (0.3)

2 (0.2)

1 (0.1)

13 (1.3)

6 (0.6)

2 (0.4)

28 (2.8)

4 (0.8)

5 (0.5)

7 (0.7)

3 (0.3)

11 (1.0)

19 (1.7)

175

175
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508
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v225 - QB1 PURCHASE BY POST: NO

Q.B1_3

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By post (catalogues, mail order, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_3_5 No

0   Not mentioned

1   Mentioned

v225 by v7, Absolute Values (Row Percent), weighted by v8

v225 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

482 (46.3)

276 (27.1)

18 (3.5)

344 (33.2)

242 (47.9)

379 (37.1)

207 (20.7)

399 (39.7)

116 (11.5)

411 (41.0)

437 (42.8)

379 (37.6)

81 (25.7)

45 (4.5)

185 (18.3)

147 (14.7)

140 (14.0)

126 (12.5)

128 (25.5)

323 (31.8)

59 (11.8)

314 (29.6)

166 (16.6)

58 (5.7)

375 (37.5)

310 (29.4)

267 (24.5)

6414

6414

559 (53.7)

744 (72.9)

490 (96.5)

692 (66.8)

263 (52.1)

642 (62.9)

795 (79.3)

606 (60.3)

893 (88.5)

592 (59.0)

585 (57.2)

628 (62.4)

234 (74.3)

955 (95.5)

824 (81.7)

853 (85.3)

863 (86.0)

878 (87.5)

374 (74.5)

693 (68.2)

441 (88.2)

748 (70.4)

834 (83.4)

953 (94.3)

626 (62.5)

745 (70.6)

825 (75.5)

18335

18335
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v226 - QB1 PURCHASE BY POST: DK

Q.B1_3

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

By post (catalogues, mail order, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_3_6 DK

0   Not mentioned

1   Mentioned

v226 by v7, Absolute Values (Row Percent), weighted by v8

v226 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1019 (99.9)

508 (100.0)

1036 (100.0)

505 (100.0)

1014 (99.3)

1002 (100.0)

992 (98.7)

1007 (99.8)

1002 (99.8)

1019 (99.7)

1004 (99.7)

315 (100.0)

999 (99.9)

1003 (99.4)

985 (98.5)

986 (98.3)

1002 (99.8)

499 (99.4)

1015 (99.9)

500 (100.0)

1061 (99.9)

999 (99.9)

1008 (99.7)

997 (99.6)

1052 (99.7)

1085 (99.4)

24650

24650

5 (0.5)

1 (0.1)

0 (0.0)

7 (0.7)

13 (1.3)

2 (0.2)

2 (0.2)

3 (0.3)

3 (0.3)

1 (0.1)

6 (0.6)

15 (1.5)

17 (1.7)

2 (0.2)

3 (0.6)

1 (0.1)

0 (0.0)

1 (0.1)

1 (0.1)

3 (0.3)

4 (0.4)

3 (0.3)

7 (0.6)

100

100
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v227 - QB1 PURCHASE AT DOORSTEP: COUNTRY

Q.B1_4

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

From a sales representative who visited you at your home or work place

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_4_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v227 by v7, Absolute Values (Row Percent), weighted by v8

v227 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

943 (90.6)

938 (92.0)

471 (92.7)

923 (89.1)

474 (93.9)

953 (93.3)

934 (93.2)

944 (93.9)

947 (93.9)

870 (86.7)

952 (93.2)

928 (92.2)

293 (93.0)

962 (96.2)

911 (90.3)

925 (92.5)

928 (92.5)

936 (93.2)

477 (95.0)

890 (87.6)

454 (90.8)

959 (90.3)

945 (94.5)

990 (97.9)

899 (89.8)

980 (92.9)

1008 (92.3)

22834

22834

98 (9.4)

82 (8.0)

37 (7.3)

113 (10.9)

31 (6.1)

68 (6.7)

68 (6.8)

61 (6.1)

62 (6.1)

133 (13.3)

70 (6.8)

79 (7.8)

22 (7.0)

38 (3.8)

98 (9.7)

75 (7.5)

75 (7.5)

68 (6.8)

25 (5.0)

126 (12.4)

46 (9.2)

103 (9.7)

55 (5.5)

21 (2.1)

102 (10.2)

75 (7.1)

84 (7.7)
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1915
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v228 - QB1 PURCHASE AT DOORSTEP: EU

Q.B1_4

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

From a sales representative who visited you at your home or work place

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_4_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v228 by v7, Absolute Values (Row Percent), weighted by v8

v228 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

992 (95.3)

1010 (99.0)

506 (99.6)

1028 (99.2)

501 (99.2)

1015 (99.4)

996 (99.4)

999 (99.4)

1003 (99.4)

996 (99.2)

1019 (99.7)

1006 (99.9)

313 (99.4)

998 (99.8)

1004 (99.5)

995 (99.5)

988 (98.5)

1002 (99.8)

484 (96.4)

1011 (99.5)

499 (99.8)

1054 (99.2)

997 (99.7)

1006 (99.5)

995 (99.4)

1049 (99.4)

1087 (99.5)

24553

24553

49 (4.7)

10 (1.0)

2 (0.4)

8 (0.8)

4 (0.8)

6 (0.6)

6 (0.6)

6 (0.6)

6 (0.6)

8 (0.8)

3 (0.3)

1 (0.1)

2 (0.6)

2 (0.2)

5 (0.5)

5 (0.5)

15 (1.5)

2 (0.2)

18 (3.6)

5 (0.5)

1 (0.2)

8 (0.8)

3 (0.3)

5 (0.5)

6 (0.6)

6 (0.6)

5 (0.5)

197

197
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508

1036

505
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1002

1005
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1004

1022
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v229 - QB1 PURCHASE AT DOORSTEP: NON-EU

Q.B1_4

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

From a sales representative who visited you at your home or work place

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_4_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v229 by v7, Absolute Values (Row Percent), weighted by v8

v229 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016 (97.6)

1016 (99.6)

507 (99.8)

1034 (99.8)

504 (99.8)

1016 (99.5)

998 (99.6)

1001 (99.6)

1009 (100.0)

1000 (99.6)

1022 (100.0)

1006 (99.9)

315 (100.0)

997 (99.7)

1006 (99.7)

999 (99.9)

995 (99.2)

1003 (99.9)

502 (100.0)

1015 (99.9)

499 (99.8)

1061 (99.9)

999 (99.9)

1011 (100.0)

1000 (99.9)

1052 (99.7)

1087 (99.6)

24670

24670

25 (2.4)

4 (0.4)

1 (0.2)

2 (0.2)

1 (0.2)

5 (0.5)

4 (0.4)

4 (0.4)

4 (0.4)

1 (0.1)

3 (0.3)

3 (0.3)

1 (0.1)

8 (0.8)

1 (0.1)

1 (0.1)

1 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

3 (0.3)

4 (0.4)

79

79
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1020

508

1036

505
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1002

1005
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1004

1022
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500

1062
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1055
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24749
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v230 - QB1 PURCHASE AT DOORSTEP: UNKNOWN

Q.B1_4

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

From a sales representative who visited you at your home or work place

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_4_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v230 by v7, Absolute Values (Row Percent), weighted by v8

v230 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1029 (98.8)

1018 (99.8)

505 (99.4)

1026 (99.0)

501 (99.2)

1020 (99.9)

1002 (100.0)

1001 (99.6)

1008 (99.9)

1001 (99.8)

1019 (99.7)

1006 (99.9)

315 (100.0)

998 (99.8)

1004 (99.5)

997 (99.7)

990 (98.7)

1002 (99.8)

501 (99.8)

1011 (99.5)

497 (99.4)

1061 (99.9)

994 (99.4)

1007 (99.6)

1001 (100.0)

1051 (99.6)

1086 (99.5)

24651

24651

12 (1.2)

2 (0.2)

3 (0.6)

10 (1.0)

4 (0.8)

1 (0.1)

4 (0.4)

1 (0.1)

2 (0.2)

3 (0.3)

1 (0.1)

2 (0.2)

5 (0.5)

3 (0.3)

13 (1.3)

2 (0.2)

1 (0.2)

5 (0.5)

3 (0.6)

1 (0.1)

6 (0.6)

4 (0.4)

4 (0.4)

6 (0.5)

98

98

1041

1020

508

1036

505
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1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502
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500

1062

1000
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1001

1055

1092

24749
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v231 - QB1 PURCHASE AT DOORSTEP: NO

Q.B1_4

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

From a sales representative who visited you at your home or work place

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_4_5 No

0   Not mentioned

1   Mentioned

v231 by v7, Absolute Values (Row Percent), weighted by v8

v231 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

173 (16.6)

95 (9.3)

43 (8.5)

129 (12.5)

40 (7.9)

81 (7.9)

72 (7.2)

83 (8.3)

67 (6.6)

147 (14.6)

79 (7.7)

83 (8.2)

23 (7.3)

45 (4.5)

114 (11.3)

95 (9.5)

126 (12.6)

76 (7.6)

44 (8.8)

138 (13.6)

51 (10.2)

104 (9.8)

63 (6.3)

34 (3.4)

106 (10.6)

92 (8.7)

107 (9.8)

2310

2310

868 (83.4)

925 (90.7)

465 (91.5)

907 (87.5)

465 (92.1)

940 (92.1)

930 (92.8)

922 (91.7)

942 (93.4)

857 (85.4)

943 (92.3)

924 (91.8)

292 (92.7)

955 (95.5)

895 (88.7)

905 (90.5)

877 (87.4)

928 (92.4)

458 (91.2)

878 (86.4)

449 (89.8)

958 (90.2)

937 (93.7)

977 (96.6)

895 (89.4)

963 (91.3)

985 (90.2)

22440

22440
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1016

500

1062

1000

1011

1001

1055

1092

24750
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v232 - QB1 PURCHASE AT DOORSTEP: DK

Q.B1_4

Please tell me if you have purchased any goods or services in the last 12 months, in (OUR COUNTRY) or elsewhere?

From a sales representative who visited you at your home or work place

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B1_4_6 DK

0   Not mentioned

1   Mentioned

v232 by v7, Absolute Values (Row Percent), weighted by v8

v232 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1038 (99.7)

1017 (99.7)

508 (100.0)

1036 (100.0)

503 (99.6)

1017 (99.6)

1002 (100.0)

992 (98.7)

1007 (99.8)

1002 (99.8)

1019 (99.7)

1004 (99.7)

314 (99.7)

999 (99.9)

1005 (99.6)

985 (98.5)

984 (98.1)

1002 (99.8)

496 (98.8)

1014 (99.8)

500 (100.0)

1062 (100.0)

1000 (100.0)

1006 (99.5)

1000 (99.9)

1048 (99.3)

1083 (99.2)

24643

24643

3 (0.3)

3 (0.3)

0 (0.0)

2 (0.4)

4 (0.4)

13 (1.3)

2 (0.2)

2 (0.2)

3 (0.3)

3 (0.3)

1 (0.3)

1 (0.1)

4 (0.4)

15 (1.5)

19 (1.9)

2 (0.2)

6 (1.2)

2 (0.2)

5 (0.5)

1 (0.1)

7 (0.7)

9 (0.8)

107

107

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 362 

v233 - QB2 EU PURCHASE: SHOPPING TRIP

Q.B2

In the last 12 months, have you ...?

(ONE ANSWER PER LINE - READ OUT)

Q.B2_1 Made a trip to another EU country, primarily for shopping (TRIPS MADE FOR THIS PURPOSE, for purchasing clothes, 

electronics, etc. - ADAPT EXAMPLE TO YOUR COUNTRY)

1   Yes, several times

2   Yes, but only once or twice

3   No

4   DK

v233 by v7, Absolute Values (Row Percent), weighted by v8

v233 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

147 (14.3)

116 (11.4)

2 (0.4)

82 (7.9)

56 (11.1)

77 (7.6)

69 (6.9)

29 (2.9)

4 (0.4)

44 (4.4)

65 (6.4)

22 (2.2)

10 (3.2)

26 (2.6)

31 (3.1)

11 (1.1)

8 (0.8)

136 (27.1)

13 (1.3)

7 (1.4)

62 (5.8)

30 (3.0)

31 (3.1)

40 (4.0)

176 (16.7)

103 (9.5)

1397

228 (22.2)

98 (9.6)

31 (6.1)

107 (10.4)

60 (11.9)

91 (8.9)

134 (13.4)

42 (4.2)

17 (1.7)

125 (12.5)

47 (4.6)

57 (5.7)

14 (4.5)

17 (1.7)

38 (3.8)

67 (6.8)

46 (4.7)

23 (2.3)

67 (13.3)

41 (4.1)

9 (1.8)

102 (9.6)

47 (4.7)

26 (2.6)

101 (10.1)

161 (15.3)

140 (12.9)

1936

651 (63.5)

802 (78.9)

475 (93.5)

844 (81.7)

389 (77.0)

851 (83.5)

800 (79.8)

929 (92.9)

980 (97.9)

833 (83.1)

909 (89.0)

924 (92.1)

290 (92.4)

983 (98.3)

940 (93.6)

888 (90.1)

926 (94.2)

967 (96.9)

299 (59.6)

956 (94.7)

484 (96.8)

896 (84.5)

922 (92.3)

948 (94.3)

860 (85.9)

717 (68.0)

844 (77.6)

21307

M

15

4

3

1

5

7

2

1

4

1

5

14

20

6

6

2

1

6

5

108

1041

1020

508

1036

505

1020

1003

1005

1008

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1054

1092

24748

1026

1016

508

1033

505

1019

1003

1000

1001

1002

1021

1003

314

1000

1004

986

983

998

502

1010

500

1060

999

1005

1001

1054

1087
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v233 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 1397 1936 21307 24640
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v234 - QB2 EU PURCHASE: WHILST HOLIDAY

Q.B2

In the last 12 months, have you ...?

(ONE ANSWER PER LINE - READ OUT)

Q.B2_2 Taken the opportunity to purchase goods or services, whilst on holiday or on a business trip in another EU country 

(excluding purchases linked to the trip such as travel accommodation, leisure activities, meals)

1   Yes, several times

2   Yes, but only once or twice

3   No

4   DK

v234 by v7, Absolute Values (Row Percent), weighted by v8

v234 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

117 (11.4)

144 (14.1)

10 (2.0)

88 (8.5)

40 (7.9)

90 (8.8)

144 (14.4)

70 (7.0)

15 (1.5)

106 (10.6)

47 (4.6)

93 (9.3)

32 (10.2)

9 (0.9)

36 (3.6)

79 (8.1)

34 (3.4)

57 (5.7)

89 (17.8)

41 (4.1)

24 (4.8)

92 (8.7)

49 (4.9)

21 (2.1)

138 (13.8)

136 (12.9)

70 (6.5)

1871

275 (26.7)

175 (17.2)

86 (16.9)

132 (12.8)

78 (15.4)

149 (14.6)

235 (23.5)

88 (8.8)

58 (5.8)

273 (27.2)

82 (8.0)

177 (17.7)

73 (23.2)

44 (4.4)

87 (8.7)

187 (19.1)

87 (8.8)

68 (6.8)

97 (19.4)

90 (8.9)

64 (12.8)

238 (22.4)

84 (8.4)

50 (5.0)

301 (30.1)

155 (14.7)

123 (11.4)

3556

637 (61.9)

700 (68.7)

412 (81.1)

815 (78.7)

387 (76.6)

781 (76.6)

621 (62.1)

840 (84.2)

929 (92.7)

623 (62.2)

892 (87.4)

732 (73.1)

209 (66.6)

947 (94.7)

875 (87.7)

713 (72.8)

868 (87.8)

876 (87.5)

315 (62.9)

878 (87.0)

412 (82.4)

731 (68.9)

865 (86.7)

934 (92.9)

561 (56.1)

764 (72.4)

887 (82.1)

19204

M

11

1

1

1

2

8

7

2

1

5

1

11

21

15

4

1

7

1

2

6

1

13

122

1040

1020

508

1036

505

1021

1002

1006

1009

1004

1022

1007

315

1000

1009

1000

1004

1005

502

1016

500

1062

1000

1011

1001

1055

1093

24753

1029

1019

508

1035

505

1020

1000

998

1002

1002

1021

1002

314

1000

998

979

989

1001

501

1009

500

1061

998

1005

1000

1055

1080
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v234 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 1871 3556 19204 24631
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v235 - QB3 EU PURCHASE - TOTAL VALUE

Q.B3

ASK Q.B3 IF "HAS MADE AT LEAST ONE EU CROSS-BORDER PURCHASE", CODE 2 in Q.B1_1, Q.B1_2, Q.B1_3 or Q.B1_4 or 

CODE 1 or 2 in Q.B2_1 or Q.B2_2 - OTHERS GO TO Q.B4

In the last 12 months, approximately what was the total value of the goods or services you have purchased from sellers\ providers 

located in other European Union countries?

(SHOW CARD - ONE ANSWER ONLY - ADAPT EURO TO LOCAL CURRENCY WHEN NECESSARY)

1   Less than 100 euros

2   Between 100 and 499 euros

3   Between 500 and 999 euros

4   Between 1000 and 4999 euros

5   5000 euros or more

6   Refusal (SPONTANEOUS)

7   DK

9   Inap. (not coded 1 in V210, V216, V222, V228 or not coded 1 or 2 in V233, V234)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v235 by v7, Absolute Values (Row Percent), weighted by v8

v235 1 2 3 4 5 6 7 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

105 (20.0)

123 (28.0)

5 (5.0)

152 (50.7)

67 (35.1)

77 (24.2)

165 (32.0)

107 (45.9)

20 (23.0)

108 (23.9)

79 (34.6)

95 (30.4)

43 (35.5)

12 (19.0)

66 (42.9)

91 (31.8)

30 (22.4)

63 (44.4)

213 (40.5)

213 (48.5)

52 (51.5)

123 (41.0)

87 (45.5)

170 (53.5)

231 (44.9)

93 (39.9)

46 (52.9)

216 (47.9)

104 (45.6)

150 (48.1)

49 (40.5)

32 (50.8)

67 (43.5)

144 (50.3)

71 (53.0)

62 (43.7)

121 (23.0)

63 (14.4)

27 (26.7)

13 (4.3)

21 (11.0)

41 (12.9)

68 (13.2)

16 (6.9)

12 (13.8)

76 (16.9)

29 (12.7)

29 (9.3)

16 (13.2)

12 (19.0)

16 (10.4)

33 (11.5)

22 (16.4)

14 (9.9)

71 (13.5)

32 (7.3)

13 (12.9)

6 (2.0)

15 (7.9)

26 (8.2)

38 (7.4)

13 (5.6)

9 (10.3)

42 (9.3)

12 (5.3)

31 (9.9)

8 (6.6)

4 (6.3)

2 (1.3)

14 (4.9)

6 (4.5)

3 (2.1)

16 (3.0)

8 (1.8)

4 (4.0)

6 (2.0)

1 (0.5)

4 (1.3)

13 (2.5)

4 (1.7)

9 (2.0)

4 (1.8)

7 (2.2)

5 (4.1)

3 (4.8)

3 (1.9)

4 (1.4)

5 (3.7)

M

23

7

5

7

2

4

8

5

2

5

8

1

1

5

9

1

M

34

9

12

14

4

14

23

10

15

34

20

10

3

5

5

46

13

5

M

457

565

390

716

309

687

458

754

902

516

771

677

190

931

846

669

846

855

1040

1020

508

1037

504

1021

1000

1005

1009

1003

1024

1007

315

1000

1010

1001

1002

1003

526

439

101

300

191

318

515

233

87

451

228

312

121

63

154

286

134

142
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v235 1 2 3 4 5 6 7 9 N Sum N Valid Sum

v7

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

38 (12.0)

100 (45.5)

23 (20.7)

161 (34.6)

58 (37.9)

23 (27.1)

138 (27.6)

147 (36.1)

121 (52.8)

2217

2217

145 (45.9)

87 (39.5)

56 (50.5)

188 (40.4)

68 (44.4)

39 (45.9)

282 (56.4)

187 (45.9)

83 (36.2)

3258

3258

52 (16.5)

23 (10.5)

20 (18.0)

68 (14.6)

17 (11.1)

11 (12.9)

45 (9.0)

47 (11.5)

19 (8.3)

931

931

58 (18.4)

7 (3.2)

8 (7.2)

39 (8.4)

9 (5.9)

10 (11.8)

28 (5.6)

17 (4.2)

6 (2.6)

527

527

23 (7.3)

3 (1.4)

4 (3.6)

9 (1.9)

1 (0.7)

2 (2.4)

7 (1.4)

9 (2.2)

154

154

2

5

1

6

1

2

24

7

141

20

15

24

6

9

21

39

29

96

535

163

776

365

589

832

905

459

594

760

16982

501

1016

500

1061

1000

1012

1000

1054

1092

24745

316

220

111

465

153

85

500

407

229

7087
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v236 - QB4 DISTANT PURCHASE CTRY: DELAYED

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_1 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

A delay in the delivery of something purchased from a seller\ provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v236 by v7, Absolute Values (Row Percent), weighted by v8

v236 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

417 (88.3)

318 (83.9)

22 (88.0)

396 (84.3)

240 (81.4)

453 (86.5)

477 (83.7)

347 (84.2)

174 (90.6)

552 (88.5)

444 (74.5)

487 (76.9)

118 (71.5)

70 (92.1)

203 (85.7)

218 (83.2)

154 (86.0)

171 (92.4)

59 (81.9)

55 (11.7)

61 (16.1)

3 (12.0)

74 (15.7)

55 (18.6)

71 (13.5)

93 (16.3)

65 (15.8)

18 (9.4)

72 (11.5)

152 (25.5)

146 (23.1)

47 (28.5)

6 (7.9)

34 (14.3)

44 (16.8)

25 (14.0)

14 (7.6)

13 (18.1)

M

24

11

4

2

3

15

8

2

11

7

7

3

1

17

6

4

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

818

819

427

1041

1020

508

1036

505

1021

1002

1005

1008

1003

1023

1007

315

1000

1009

1000

1003

1004

503

472

379

25

470

295

524

570

412

192

624

596

633

165

76

237

262

179

185

72
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v236 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

254 (83.3)

97 (85.8)

517 (81.2)

253 (88.8)

70 (90.9)

582 (87.3)

298 (83.2)

197 (72.7)

7588

7588

51 (16.7)

16 (14.2)

120 (18.8)

32 (11.2)

7 (9.1)

85 (12.7)

60 (16.8)

74 (27.3)

1493

1493

6

5

19

1

13

5

174

706

382

407

714

933

321

691

821

15495

1017

500

1063

1000

1010

1001

1054

1092

24750

305

113

637

285

77

667

358

271

9081
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v237 - QB4 DISTANT PURCHASE CTRY: NOT DELIV

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_2 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

You purchased something from a seller\provider located in (OUR COUNTRY) and it was not delivered at all

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v237 by v7, Absolute Values (Row Percent), weighted by v8

v237 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

449 (95.1)

364 (96.0)

24 (96.0)

441 (93.8)

284 (96.3)

498 (95.0)

550 (96.5)

394 (95.4)

187 (97.4)

599 (96.0)

575 (96.6)

593 (93.7)

160 (97.0)

75 (98.7)

225 (94.9)

258 (98.1)

170 (95.0)

178 (96.7)

65 (91.5)

23 (4.9)

15 (4.0)

1 (4.0)

29 (6.2)

11 (3.7)

26 (5.0)

20 (3.5)

19 (4.6)

5 (2.6)

25 (4.0)

20 (3.4)

40 (6.3)

5 (3.0)

1 (1.3)

12 (5.1)

5 (1.9)

9 (5.0)

6 (3.3)

6 (8.5)

M

24

11

4

2

3

15

8

2

11

7

7

3

1

17

6

4

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

818

819

427

1041

1020

508

1036

505

1021

1002

1006

1008

1003

1022

1007

315

1000

1009

1001

1003

1003

502

472

379

25

470

295

524

570

413

192

624

595

633

165

76

237

263

179

184

71
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v237 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

292 (95.7)

110 (97.3)

603 (94.8)

270 (94.7)

76 (98.7)

656 (98.4)

344 (95.8)

249 (91.9)

8689

8689

13 (4.3)

3 (2.7)

33 (5.2)

15 (5.3)

1 (1.3)

11 (1.6)

15 (4.2)

22 (8.1)

391

391

6

5

19

1

13

5

174

706

382

407

714

933

321

691

821

15495

1017

500

1062

1000

1010

1001

1055

1092

24749

305

113

636

285

77

667

359

271

9080
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v238 - QB4 DISTANT PURCHASE CTRY: NONE OF THESE

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_3 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "None of these" in accordance with filter instructions. 

v238 by v7, Absolute Values (Row Percent), weighted by v8

v238 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

87 (18.4)

81 (21.4)

4 (16.0)

108 (23.0)

61 (20.7)

93 (17.7)

110 (19.3)

87 (21.1)

25 (13.0)

91 (14.6)

187 (31.4)

178 (28.2)

52 (31.5)

9 (11.8)

45 (19.0)

97 (37.0)

385 (81.6)

298 (78.6)

21 (84.0)

362 (77.0)

234 (79.3)

431 (82.3)

460 (80.7)

325 (78.9)

167 (87.0)

533 (85.4)

408 (68.6)

454 (71.8)

113 (68.5)

67 (88.2)

192 (81.0)

165 (63.0)

M

24

11

4

2

3

15

8

2

11

7

7

3

1

17

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

1041

1020

508

1036

505

1021

1002

1005

1008

1003

1022

1006

315

1000

1009

1000

472

379

25

470

295

524

570

412

192

624

595

632

165

76

237

262
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v238 0 1 8 9 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

39 (21.8)

48 (26.1)

16 (22.2)

79 (26.0)

22 (19.3)

149 (23.4)

56 (19.6)

21 (26.9)

102 (15.3)

71 (19.8)

119 (43.9)

2037

2037

140 (78.2)

136 (73.9)

56 (77.8)

225 (74.0)

92 (80.7)

487 (76.6)

229 (80.4)

57 (73.1)

565 (84.7)

288 (80.2)

152 (56.1)

7042

7042

6

4

6

5

19

1

13

5

174

818

819

427

706

382

407

714

933

321

691

821

15495

1003

1003

503

1016

501

1062

1000

1011

1001

1055

1092

24748

179

184

72

304

114

636

285

78

667

359

271

9079
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v239 - QB4 DISTANT PURCHASE CTRY: DK

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_4 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions. 

v239 by v7, Absolute Values (Row Percent), weighted by v8

v239 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

461 (97.7)

374 (98.7)

25 (100.0)

464 (98.7)

295 (100.0)

519 (99.0)

563 (98.8)

404 (98.1)

188 (97.4)

623 (99.8)

571 (95.8)

627 (99.1)

162 (98.2)

74 (97.4)

237 (99.6)

212 (80.9)

173 (97.2)

11 (2.3)

5 (1.3)

6 (1.3)

5 (1.0)

7 (1.2)

8 (1.9)

5 (2.6)

1 (0.2)

25 (4.2)

6 (0.9)

3 (1.8)

2 (2.6)

1 (0.4)

50 (19.1)

5 (2.8)

M

24

11

4

2

3

15

8

2

11

7

7

3

1

17

6

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

818

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1023

1007

315

1000

1010

1000

1002

472

379

25

470

295

524

570

412

193

624

596

633

165

76

238

262

178
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v239 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

156 (84.3)

70 (97.2)

287 (94.4)

109 (96.5)

631 (99.2)

273 (95.8)

66 (84.6)

656 (98.4)

359 (100.0)

239 (88.5)

8818

8818

29 (15.7)

2 (2.8)

17 (5.6)

4 (3.5)

5 (0.8)

12 (4.2)

12 (15.4)

11 (1.6)

31 (11.5)

263

263

4

6

5

19

1

13

5

174

819

427

706

382

407

714

933

321

691

821

15495

1004

503

1016

500

1062

1000

1011

1001

1055

1091

24750

185

72

304

113

636

285

78

667

359

270

9081
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v240 - QB4 DISTANT PURCHASE EU: DELAYED

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_5 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

A delay in the delivery of something purchased from a seller\ provider located in another EU country

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v240 by v7, Absolute Values (Row Percent), weighted by v8

v240 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

176 (80.4)

108 (79.4)

20 (76.9)

35 (85.4)

13 (72.2)

43 (82.7)

153 (87.9)

94 (87.0)

38 (95.0)

137 (92.6)

68 (89.5)

52 (89.7)

23 (92.0)

13 (81.3)

19 (90.5)

98 (72.6)

17 (50.0)

15 (88.2)

156 (78.4)

43 (19.6)

28 (20.6)

6 (23.1)

6 (14.6)

5 (27.8)

9 (17.3)

21 (12.1)

14 (13.0)

2 (5.0)

11 (7.4)

8 (10.5)

6 (10.3)

2 (8.0)

3 (18.8)

2 (9.5)

37 (27.4)

17 (50.0)

2 (11.8)

43 (21.6)

M

32

15

5

9

10

28

8

1

12

12

27

10

1

8

18

4

2

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

951

983

301

1041

1020

508

1036

505

1022

1001

1005

1009

1004

1022

1007

315

1001

1009

1001

1003

1004

502

219

136

26

41

18

52

174

108

40

148

76

58

25

16

21

135

34

17

199
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v240 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

99 (84.6)

53 (74.6)

120 (88.9)

15 (78.9)

15 (78.9)

128 (90.1)

59 (75.6)

22 (71.0)

1789

1789

18 (15.4)

18 (25.4)

15 (11.1)

4 (21.1)

4 (21.1)

14 (9.9)

19 (24.4)

9 (29.0)

366

366

7

6

24

6

1

14

5

5

270

891

422

902

975

991

845

972

1056

22324

1015

499

1061

1000

1011

1001

1055

1092

24749

117

71

135

19

19

142

78

31

2155
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v241 - QB4 DISTANT PURCHASE EU: NOT DELIV

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_6 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

You purchased something from a seller\provider located in another EU country and it was not delivered at all

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v241 by v7, Absolute Values (Row Percent), weighted by v8

v241 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

198 (90.4)

130 (95.6)

26 (100.0)

39 (95.1)

17 (94.4)

50 (96.2)

171 (98.3)

101 (93.5)

39 (97.5)

143 (96.6)

75 (98.7)

56 (96.6)

25 (100.0)

14 (93.3)

20 (95.2)

133 (98.5)

34 (97.1)

18 (100.0)

179 (89.9)

21 (9.6)

6 (4.4)

2 (4.9)

1 (5.6)

2 (3.8)

3 (1.7)

7 (6.5)

1 (2.5)

5 (3.4)

1 (1.3)

2 (3.4)

1 (6.7)

1 (4.8)

2 (1.5)

1 (2.9)

20 (10.1)

M

32

15

5

9

10

28

8

1

12

12

27

10

1

8

18

4

2

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

951

983

301

1041

1020

508

1036

505

1022

1001

1005

1009

1004

1022

1007

315

1000

1009

1001

1004

1005

502

219

136

26

41

18

52

174

108

40

148

76

58

25

15

21

135

35

18

199
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v241 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

109 (93.2)

67 (94.4)

130 (95.6)

17 (89.5)

19 (100.0)

140 (98.6)

74 (96.1)

29 (93.5)

2053

2053

8 (6.8)

4 (5.6)

6 (4.4)

2 (10.5)

2 (1.4)

3 (3.9)

2 (6.5)

103

103

7

6

24

6

1

14

5

5

270

891

422

902

975

991

845

972

1056

22324

1015

499

1062

1000

1011

1001

1054

1092

24750

117

71

136

19

19

142

77

31

2156
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v242 - QB4 DISTANT PURCHASE EU: NONE OF THESE

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_7 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "None of these" in accordance with filter instructions. 

v242 by v7, Absolute Values (Row Percent), weighted by v8

v242 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

62 (28.4)

33 (24.3)

9 (34.6)

8 (19.5)

5 (27.8)

11 (21.2)

26 (14.9)

21 (19.4)

3 (7.5)

16 (10.8)

11 (14.5)

8 (13.8)

3 (12.0)

5 (31.3)

4 (19.0)

55 (40.7)

156 (71.6)

103 (75.7)

17 (65.4)

33 (80.5)

13 (72.2)

41 (78.8)

148 (85.1)

87 (80.6)

37 (92.5)

132 (89.2)

65 (85.5)

50 (86.2)

22 (88.0)

11 (68.8)

17 (81.0)

80 (59.3)

M

32

15

5

9

10

28

8

1

12

12

27

10

1

8

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

1040

1020

508

1036

505

1022

1001

1005

1009

1004

1022

1007

315

1001

1009

1001

218

136

26

41

18

52

174

108

40

148

76

58

25

16

21

135
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v242 0 1 8 9 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

19 (54.3)

3 (17.6)

56 (28.1)

29 (24.6)

27 (38.0)

21 (15.4)

5 (27.8)

7 (36.8)

17 (12.0)

21 (27.3)

11 (35.5)

496

496

16 (45.7)

14 (82.4)

143 (71.9)

89 (75.4)

44 (62.0)

115 (84.6)

13 (72.2)

12 (63.2)

125 (88.0)

56 (72.7)

20 (64.5)

1659

1659

18

4

2

7

6

24

6

1

14

5

5

270

951

983

301

891

422

902

975

991

845

972

1056

22324

1004

1004

502

1016

499

1062

999

1011

1001

1054

1092

24749

35

17

199

118

71

136

18

19

142

77

31

2155
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v243 - QB4 DISTANT PURCHASE EU: DK

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_8 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions. 

v243 by v7, Absolute Values (Row Percent), weighted by v8

v243 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

215 (98.6)

136 (100.0)

23 (88.5)

40 (97.6)

18 (100.0)

52 (100.0)

172 (98.9)

105 (97.2)

40 (100.0)

148 (100.0)

74 (97.4)

58 (100.0)

24 (96.0)

14 (93.3)

20 (95.2)

118 (88.1)

34 (100.0)

3 (1.4)

3 (11.5)

1 (2.4)

2 (1.1)

3 (2.8)

2 (2.6)

1 (4.0)

1 (6.7)

1 (4.8)

16 (11.9)

0 (0.0)

M

32

15

5

9

10

28

8

1

12

12

27

10

1

8

18

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

951

1040

1020

508

1036

505

1022

1001

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

218

136

26

41

18

52

174

108

40

148

76

58

25

15

21

134

34
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v243 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

17 (94.4)

197 (99.0)

110 (94.0)

65 (90.3)

135 (99.3)

19 (100.0)

16 (84.2)

141 (99.3)

77 (98.7)

29 (93.5)

2097

2097

1 (5.6)

2 (1.0)

7 (6.0)

7 (9.7)

1 (0.7)

3 (15.8)

1 (0.7)

1 (1.3)

2 (6.5)

58

58

4

2

7

6

24

6

1

14

5

5

270

983

301

891

422

902

975

991

845

972

1056

22324

1005

502

1015

500

1062

1000

1011

1001

1055

1092

24749

18

199

117

72

136

19

19

142

78

31

2155
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v244 - QB4 DISTANT PURCHASE NON-EU: DELAYED

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_9 (IF '3' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

A delay in the delivery of something purchased from a seller\ provider located outside the EU

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V211, V217 or V223)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v244 by v7, Absolute Values (Row Percent), weighted by v8

v244 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

57 (81.4)

25 (92.6)

7 (87.5)

3 (75.0)

5 (83.3)

17 (94.4)

53 (88.3)

16 (64.0)

17 (100.0)

43 (100.0)

33 (86.8)

47 (81.0)

12 (92.3)

7 (77.8)

4 (44.4)

39 (73.6)

10 (58.8)

6 (100.0)

10 (71.4)

13 (18.6)

2 (7.4)

1 (12.5)

1 (25.0)

1 (16.7)

1 (5.6)

7 (11.7)

9 (36.0)

5 (13.2)

11 (19.0)

1 (7.7)

2 (22.2)

5 (55.6)

14 (26.4)

7 (41.2)

4 (28.6)

M

54

9

3

6

8

27

4

1

8

7

33

13

2

9

11

2

M

918

984

500

1028

493

994

914

976

992

953

977

916

289

992

998

938

975

998

485

1042

1020

508

1035

505

1020

1001

1005

1010

1004

1022

1007

315

1001

1009

1000

1003

1004

501

70

27

8

4

6

18

60

25

17

43

38

58

13

9

9

53

17

6

14
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v244 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

8 (100.0)

12 (60.0)

64 (92.8)

4 (100.0)

53 (81.5)

17 (94.4)

1 (50.0)

570

570

8 (40.0)

5 (7.2)

12 (18.5)

1 (5.6)

1 (50.0)

111

111

2

12

1

9

4

1

226

1008

478

980

995

1011

927

1033

1089

23841

1016

500

1061

1000

1011

1001

1055

1092

24748

8

20

69

4

65

18

2

681
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v245 - QB4 DISTANT PURCHASE NON-EU: NOT DELIV

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_10 (IF '3' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

You purchased something from a seller\provider located outside the EU and it was not delivered at all

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V211, V217 or V223)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v245 by v7, Absolute Values (Row Percent), weighted by v8

v245 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

66 (94.3)

25 (92.6)

8 (100.0)

5 (100.0)

5 (83.3)

16 (88.9)

58 (96.7)

25 (100.0)

17 (100.0)

41 (95.3)

37 (97.4)

57 (98.3)

14 (100.0)

8 (100.0)

9 (100.0)

51 (96.2)

14 (82.4)

6 (100.0)

14 (100.0)

4 (5.7)

2 (7.4)

1 (16.7)

2 (11.1)

2 (3.3)

2 (4.7)

1 (2.6)

1 (1.7)

2 (3.8)

3 (17.6)

M

54

9

3

6

8

27

4

1

8

7

33

13

2

9

11

2

M

918

984

500

1028

493

994

914

976

992

953

977

916

289

992

998

938

975

998

485

1042

1020

508

1036

505

1020

1001

1005

1010

1004

1022

1007

316

1000

1009

1000

1003

1004

501

70

27

8

5

6

18

60

25

17

43

38

58

14

8

9

53

17

6

14
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v245 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

7 (87.5)

20 (100.0)

67 (95.7)

4 (100.0)

65 (98.5)

17 (94.4)

2 (100.0)

658

658

1 (12.5)

3 (4.3)

1 (1.5)

1 (5.6)

26

26

2

12

1

9

4

1

226

1008

478

980

995

1011

927

1033

1089

23841

1016

500

1062

1000

1011

1002

1055

1092

24751

8

20

70

4

66

18

2

684
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v246 - QB4 DISTANT PURCHASE NON-EU: NONE OF THESE

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_11 (IF '3' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V211, V217 or V223)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "None of these" in accordance with filter instructions. 

v246 by v7, Absolute Values (Row Percent), weighted by v8

v246 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

22 (31.4)

3 (11.1)

1 (12.5)

1 (25.0)

1 (16.7)

2 (11.1)

7 (11.7)

9 (36.0)

2 (4.7)

7 (18.4)

12 (20.7)

1 (7.7)

2 (22.2)

6 (66.7)

24 (45.3)

48 (68.6)

24 (88.9)

7 (87.5)

3 (75.0)

5 (83.3)

16 (88.9)

53 (88.3)

16 (64.0)

17 (100.0)

41 (95.3)

31 (81.6)

46 (79.3)

12 (92.3)

7 (77.8)

3 (33.3)

29 (54.7)

M

54

9

3

6

8

27

4

1

8

7

33

13

2

9

M

918

984

500

1028

493

994

914

976

992

953

977

916

289

992

998

938

1042

1020

508

1035

505

1020

1001

1005

1010

1004

1022

1007

315

1001

1009

1000

70

27

8

4

6

18

60

25

17

43

38

58

13

9

9

53
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v246 0 1 8 9 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

10 (58.8)

1 (16.7)

6 (42.9)

1 (12.5)

8 (40.0)

9 (12.9)

13 (20.0)

2 (11.1)

2 (100.0)

152

152

7 (41.2)

5 (83.3)

8 (57.1)

7 (87.5)

12 (60.0)

61 (87.1)

4 (100.0)

52 (80.0)

16 (88.9)

530

530

11

2

2

12

1

9

4

1

226

975

998

485

1008

478

980

995

1011

927

1033

1089

23841

1003

1004

501

1016

500

1062

1000

1011

1001

1055

1092

24749

17

6

14

8

20

70

4

65

18

2

682
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v247 - QB4 DISTANT PURCHASE NON-EU: DK

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_12 (IF '3' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V211, V217 or V223)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions. 

v247 by v7, Absolute Values (Row Percent), weighted by v8

v247 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

63 (91.3)

27 (100.0)

8 (100.0)

5 (100.0)

6 (100.0)

18 (100.0)

61 (100.0)

25 (100.0)

17 (100.0)

43 (100.0)

36 (94.7)

58 (100.0)

14 (100.0)

8 (100.0)

9 (90.0)

46 (86.8)

17 (100.0)

6 (8.7)

2 (5.3)

1 (10.0)

7 (13.2)

M

54

9

3

6

8

27

4

1

8

7

33

13

2

9

11

M

918

984

500

1028

493

994

914

976

992

953

977

916

289

992

998

938

975

1041

1020

508

1036

505

1020

1002

1005

1010

1004

1022

1007

316

1000

1010

1000

1003

69

27

8

5

6

18

61

25

17

43

38

58

14

8

10

53

17
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v247 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

5 (83.3)

12 (85.7)

8 (100.0)

20 (100.0)

70 (100.0)

4 (100.0)

64 (98.5)

18 (100.0)

1 (50.0)

663

663

1 (16.7)

2 (14.3)

1 (1.5)

1 (50.0)

21

21

2

2

12

1

9

4

1

226

998

485

1008

478

980

995

1011

927

1033

1089

23841

1004

501

1016

500

1062

1000

1011

1001

1055

1092

24751

6

14

8

20

70

4

65

18

2

684
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v248 - QB4 DISTANT PURCHASE UNKNOWN: DELAYED

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_13 (IF '4' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

A delay in the delivery of something purchased from a seller\ provider based somewhere unknown to you

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V212, V218 or V224)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v248 by v7, Absolute Values (Row Percent), weighted by v8

v248 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

34 (94.4)

9 (81.8)

1 (100.0)

12 (85.7)

3 (100.0)

6 (75.0)

12 (100.0)

9 (90.0)

11 (100.0)

11 (100.0)

18 (78.3)

7 (87.5)

1 (100.0)

3 (100.0)

5 (100.0)

7 (87.5)

17 (85.0)

6 (75.0)

1 (100.0)

2 (5.6)

2 (18.2)

2 (14.3)

2 (25.0)

1 (10.0)

5 (21.7)

1 (12.5)

1 (12.5)

3 (15.0)

2 (25.0)

M

22

3

8

1

0

3

1

1

2

6

5

1

2

5

1

M

983

1007

507

1014

501

1013

987

994

997

990

992

994

314

997

1003

990

978

996

500

1041

1021

508

1036

505

1021

1002

1005

1009

1003

1021

1007

315

1000

1009

1000

1003

1004

502

36

11

1

14

3

8

12

10

11

11

23

8

1

3

5

8

20

8

1
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v248 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

24 (80.0)

6 (75.0)

16 (84.2)

17 (100.0)

4 (100.0)

9 (100.0)

19 (95.0)

20 (90.9)

288

288

6 (20.0)

2 (25.0)

3 (15.8)

1 (5.0)

2 (9.1)

35

35

1

5

4

1

1

3

76

985

487

1038

982

1007

992

1035

1067

24350

1016

500

1061

1000

1011

1001

1056

1092

24749

30

8

19

17

4

9

20

22

323
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v249 - QB4 DISTANT PURCHASE UNKNOWN: NOT DELIV

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_14 (IF '4' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

You purchased something from a seller\provider that was based somewhere unknown to you and it was not delivered at al

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V212, V218 or V224)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v249 by v7, Absolute Values (Row Percent), weighted by v8

v249 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

32 (88.9)

10 (100.0)

13 (100.0)

3 (100.0)

7 (87.5)

12 (100.0)

10 (100.0)

11 (100.0)

11 (100.0)

23 (100.0)

7 (87.5)

1 (100.0)

3 (100.0)

5 (100.0)

8 (100.0)

16 (80.0)

8 (100.0)

1 (100.0)

4 (11.1)

1 (100.0)

1 (12.5)

1 (12.5)

4 (20.0)

M

22

3

8

1

0

3

1

1

2

6

5

1

2

5

1

M

983

1007

507

1014

501

1013

987

994

997

990

992

994

314

997

1003

990

978

996

500

1041

1020

508

1035

505

1021

1002

1005

1009

1003

1021

1007

315

1000

1009

1000

1003

1004

502

36

10

1

13

3

8

12

10

11

11

23

8

1

3

5

8

20

8

1
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v249 0 1 8 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

29 (96.7)

8 (100.0)

19 (100.0)

17 (100.0)

4 (100.0)

9 (100.0)

20 (100.0)

21 (95.5)

308

308

1 (3.3)

1 (4.5)

13

13

1

5

4

1

1

3

76

985

487

1038

982

1007

992

1035

1067

24350

1016

500

1061

1000

1011

1001

1056

1092

24747

30

8

19

17

4

9

20

22

321
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v250 - QB4 DISTANT PURCHASE UNKNOWN: NONE OF THESE

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_15 (IF '4' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V212, V218 or V224)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "None of these" in accordance with filter instructions. 

v250 by v7, Absolute Values (Row Percent), weighted by v8

v250 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

8 (22.2)

2 (18.2)

1 (100.0)

2 (14.3)

3 (37.5)

1 (10.0)

5 (21.7)

2 (25.0)

2 (66.7)

2 (40.0)

2 (25.0)

28 (77.8)

9 (81.8)

12 (85.7)

3 (100.0)

5 (62.5)

12 (100.0)

9 (90.0)

11 (100.0)

11 (100.0)

18 (78.3)

6 (75.0)

1 (100.0)

1 (33.3)

3 (60.0)

6 (75.0)

M

22

3

8

1

0

3

1

1

2

6

5

1

2

M

983

1007

507

1014

501

1013

987

994

997

990

992

994

314

997

1003

990

1041

1021

508

1036

505

1021

1002

1005

1009

1003

1021

1007

315

1000

1009

1000

36

11

1

14

3

8

12

10

11

11

23

8

1

3

5

8



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 397 

v250 0 1 8 9 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

11 (55.0)

2 (25.0)

10 (32.3)

2 (25.0)

3 (15.8)

1 (5.9)

4 (100.0)

1 (11.1)

1 (5.3)

14 (63.6)

79

79

9 (45.0)

6 (75.0)

1 (100.0)

21 (67.7)

6 (75.0)

16 (84.2)

16 (94.1)

8 (88.9)

18 (94.7)

8 (36.4)

244

244

5

1

1

5

4

1

1

3

76

978

996

500

985

487

1038

982

1007

992

1035

1067

24350

1003

1004

502

1017

500

1061

1000

1011

1001

1055

1092

24749

20

8

1

31

8

19

17

4

9

19

22

323
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v251 - QB4 DISTANT PURCHASE UNKNOWN: DK

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_16 (IF '4' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V212, V218 or V224)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions. 

v251 by v7, Absolute Values (Row Percent), weighted by v8

v251 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

33 (94.3)

10 (100.0)

1 (100.0)

13 (100.0)

3 (100.0)

8 (100.0)

12 (100.0)

10 (100.0)

11 (100.0)

11 (100.0)

23 (100.0)

8 (100.0)

1 (100.0)

1 (33.3)

3 (60.0)

7 (87.5)

17 (85.0)

2 (5.7)

2 (66.7)

2 (40.0)

1 (12.5)

3 (15.0)

M

22

3

8

1

0

3

1

1

2

6

5

1

2

5

M

983

1007

507

1014

501

1013

987

994

997

990

992

994

314

997

1003

990

978

1040

1020

508

1035

505

1021

1002

1005

1009

1003

1021

1007

315

1000

1009

1000

1003

35

10

1

13

3

8

12

10

11

11

23

8

1

3

5

8

20
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v251 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

8 (100.0)

1 (100.0)

27 (90.0)

7 (100.0)

19 (100.0)

16 (94.1)

8 (88.9)

19 (95.0)

11 (52.4)

288

288

3 (10.0)

0 (0.0)

1 (5.9)

4 (100.0)

1 (11.1)

1 (5.0)

10 (47.6)

30

30

1

1

5

4

1

1

3

76

996

500

985

487

1038

982

1007

992

1035

1067

24350

1004

502

1016

499

1061

1000

1011

1001

1056

1091

24744

8

1

30

7

19

17

4

9

20

21

318
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v252 - QB4 DISTANT PURCHASE: NONE OF THESE

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_17 None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V209 to V212, V215 to V218 and V221 to V224)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v252 by v7, Absolute Values (Row Percent), weighted by v8

v252 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

161 (26.9)

108 (22.7)

14 (25.5)

117 (23.4)

65 (21.1)

101 (18.3)

130 (19.8)

104 (20.9)

28 (12.7)

106 (15.6)

203 (32.2)

191 (28.6)

54 (30.0)

16 (16.3)

56 (21.4)

141 (40.8)

74 (31.6)

54 (26.0)

66 (28.0)

115 (27.3)

52 (28.1)

179 (25.1)

437 (73.1)

367 (77.3)

41 (74.5)

384 (76.6)

243 (78.9)

450 (81.7)

526 (80.2)

393 (79.1)

192 (87.3)

572 (84.4)

428 (67.8)

477 (71.4)

126 (70.0)

82 (83.7)

206 (78.6)

205 (59.2)

160 (68.4)

154 (74.0)

170 (72.0)

307 (72.7)

133 (71.9)

533 (74.9)

M

443

545

452

535

197

469

347

508

789

325

391

339

135

903

747

654

768

795

266

593

315

350

1041

1020

507

1036

505

1020

1003

1005

1009

1003

1022

1007

315

1001

1009

1000

1002

1003

502

1015

500

1062

598

475

55

501

308

551

656

497

220

678

631

668

180

98

262

346

234

208

236

422

185

712
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v252 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

60 (19.9)

29 (30.2)

123 (17.3)

89 (21.2)

137 (44.6)

2573

2573

242 (80.1)

67 (69.8)

590 (82.7)

330 (78.8)

170 (55.4)

7985

7985

698

915

287

636

785

14187

1000

1011

1000

1055

1092

24745

302

96

713

419

307

10558
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v253 - QB4 DISTANT PURCHASE: DK

Q.B4

ASK Q.B4 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST", CODE 1 to 4 in Q.B1_1, Q.B1_2 or 

Q.B1_3 - OTHERS GO TO Q.B5

During the past 12 months have any of the following situations happened to you when purchasing something at a distance for 

example: on the Internet, phone or mail either in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B4_18 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V209 to V212, V215 to V218 and V221 to V224)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v253 by v7, Absolute Values (Row Percent), weighted by v8

v253 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

581 (97.2)

470 (98.9)

53 (94.6)

495 (98.8)

308 (100.0)

547 (99.1)

647 (98.8)

488 (98.2)

215 (97.7)

677 (99.9)

604 (95.9)

662 (99.1)

177 (98.3)

93 (95.9)

258 (98.9)

284 (82.1)

226 (96.2)

178 (85.2)

231 (97.9)

398 (94.1)

174 (94.6)

706 (99.2)

17 (2.8)

5 (1.1)

3 (5.4)

6 (1.2)

5 (0.9)

8 (1.2)

9 (1.8)

5 (2.3)

1 (0.1)

26 (4.1)

6 (0.9)

3 (1.7)

4 (4.1)

3 (1.1)

62 (17.9)

9 (3.8)

31 (14.8)

5 (2.1)

25 (5.9)

10 (5.4)

6 (0.8)

M

443

545

452

535

197

469

347

508

789

325

391

339

135

903

747

654

768

795

266

593

315

350

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1021

1007

315

1000

1008

1000

1003

1004

502

1016

499

1062

598

475

56

501

308

552

655

497

220

678

630

668

180

97

261

346

235

209

236

423

184

712
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v253 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

289 (95.7)

79 (82.3)

700 (98.2)

418 (99.8)

266 (86.6)

10224

10224

13 (4.3)

17 (17.7)

13 (1.8)

1 (0.2)

41 (13.4)

334

334

698

915

287

636

785

14187

1000

1011

1000

1055

1092

24745

302

96

713

419

307

10558
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v254 - QB5 DISTANT SALE RETURNED: NO

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_1 No

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V209, V210, V215, V216, V221 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v254 by v7, Absolute Values (Row Percent), weighted by v8

v254 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

122 (21.4)

76 (16.6)

4 (8.2)

108 (22.0)

91 (29.8)

126 (23.3)

62 (9.8)

106 (21.9)

24 (11.5)

167 (24.8)

72 (11.7)

101 (15.5)

26 (15.0)

8 (9.0)

32 (12.8)

105 (31.8)

37 (17.8)

27 (13.7)

30 (13.0)

449 (78.6)

383 (83.4)

45 (91.8)

383 (78.0)

214 (70.2)

415 (76.7)

572 (90.2)

378 (78.1)

185 (88.5)

506 (75.2)

544 (88.3)

549 (84.5)

147 (85.0)

81 (91.0)

218 (87.2)

225 (68.2)

171 (82.2)

170 (86.3)

201 (87.0)

M

470

561

459

545

200

481

369

521

800

331

406

357

142

911

759

670

794

806

271

1041

1020

508

1036

505

1022

1003

1005

1009

1004

1022

1007

315

1000

1009

1000

1002

1003

502

571

459

49

491

305

541

634

484

209

673

616

650

173

89

250

330

208

197

231
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v254 0 1 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

54 (13.7)

27 (15.8)

125 (18.2)

42 (14.3)

21 (22.8)

111 (15.8)

89 (22.3)

105 (36.5)

1898

1898

339 (86.3)

144 (84.2)

562 (81.8)

251 (85.7)

71 (77.2)

593 (84.2)

311 (77.8)

183 (63.5)

8290

8290

623

329

375

707

918

296

655

803

14559

1016

500

1062

1000

1010

1000

1055

1091

24747

393

171

687

293

92

704

400

288

10188
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v255 - QB5 DISTANT SALE RETURNED CTRY: NO

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_2 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

No

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "No" in accordance with filter instructions. 

v255 by v7, Absolute Values (Row Percent), weighted by v8

v255 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

99 (20.1)

66 (17.2)

1 (4.0)

98 (20.9)

88 (29.5)

123 (23.4)

56 (9.6)

91 (21.8)

23 (11.9)

158 (24.9)

71 (11.8)

99 (15.5)

25 (15.3)

7 (8.9)

28 (11.7)

394 (79.9)

318 (82.8)

24 (96.0)

372 (79.1)

210 (70.5)

403 (76.6)

528 (90.4)

327 (78.2)

170 (88.1)

476 (75.1)

531 (88.2)

540 (84.5)

138 (84.7)

72 (91.1)

211 (88.3)

M

3

6

4

1

1

1

2

2

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

1041

1020

508

1036

506

1020

1002

1004

1008

1004

1022

1006

315

1000

1010

493

384

25

470

298

526

584

418

193

634

602

639

163

79

239
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v255 0 1 8 9 N Sum N Valid Sum

v7

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

88 (31.8)

25 (13.6)

24 (13.0)

10 (14.1)

33 (10.7)

24 (20.2)

121 (18.5)

40 (14.0)

18 (24.0)

105 (15.5)

77 (21.3)

98 (36.2)

1696

1696

189 (68.2)

159 (86.4)

160 (87.0)

61 (85.9)

274 (89.3)

95 (79.8)

532 (81.5)

246 (86.0)

57 (76.0)

572 (84.5)

284 (78.7)

173 (63.8)

7516

7516

2

1

1

4

3

2

2

3

3

41

721

818

819

427

706

382

407

714

933

321

691

821

15495

1000

1003

1004

502

1016

501

1062

1000

1010

1001

1055

1092

24748

277

184

184

71

307

119

653

286

75

677

361

271

9212
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v256 - QB5 DISTANT SALE RETURNED CTRY: ALW ACCEPTED

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_3 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

Yes, from sellers\ providers located in (OUR COUNTRY) and the sellers\ providers always accepted this

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v256 by v7, Absolute Values (Row Percent), weighted by v8

v256 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

426 (86.4)

324 (84.2)

25 (100.0)

396 (84.4)

213 (71.7)

411 (78.0)

536 (91.8)

339 (81.1)

183 (94.8)

495 (78.2)

542 (90.0)

560 (87.5)

140 (85.4)

78 (98.7)

218 (91.6)

253 (91.3)

168 (91.8)

67 (13.6)

61 (15.8)

73 (15.6)

84 (28.3)

116 (22.0)

48 (8.2)

79 (18.9)

10 (5.2)

138 (21.8)

60 (10.0)

80 (12.5)

24 (14.6)

1 (1.3)

20 (8.4)

24 (8.7)

15 (8.2)

M

3

6

4

1

1

1

2

2

2

1

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

818

1041

1021

508

1035

505

1021

1002

1004

1008

1003

1022

1007

316

1000

1009

1000

1002

493

385

25

469

297

527

584

418

193

633

602

640

164

79

238

277

183
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v256 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

172 (94.0)

64 (88.9)

279 (90.9)

112 (94.9)

543 (83.2)

274 (95.8)

72 (94.7)

588 (87.0)

291 (80.6)

245 (90.4)

7947

7947

11 (6.0)

8 (11.1)

28 (9.1)

6 (5.1)

110 (16.8)

12 (4.2)

4 (5.3)

88 (13.0)

70 (19.4)

26 (9.6)

1263

1263

1

4

3

2

2

3

3

41

819

427

706

382

407

714

933

321

691

821

15495

1003

503

1016

500

1062

1000

1011

1000

1055

1092

24746

183

72

307

118

653

286

76

676

361

271

9210
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v257 - QB5 DISTANT SALE RETURNED CTRY: SMT ACCEPTED

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_4 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

Yes, from sellers\ providers located in (OUR COUNTRY) and the sellers\ providers only sometimes accepted this

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v257 by v7, Absolute Values (Row Percent), weighted by v8

v257 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

479 (97.2)

382 (99.5)

25 (100.0)

463 (98.5)

295 (99.0)

525 (99.6)

580 (99.5)

414 (99.0)

188 (97.4)

623 (98.3)

601 (99.8)

637 (99.5)

163 (100.0)

79 (100.0)

235 (98.7)

274 (98.9)

183 (99.5)

14 (2.8)

2 (0.5)

7 (1.5)

3 (1.0)

2 (0.4)

3 (0.5)

4 (1.0)

5 (2.6)

11 (1.7)

1 (0.2)

3 (0.5)

3 (1.3)

3 (1.1)

1 (0.5)

M

3

6

4

1

1

1

2

2

2

1

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

818

1041

1020

508

1036

506

1021

1001

1004

1008

1004

1022

1007

315

1000

1009

1000

1003

493

384

25

470

298

527

583

418

193

634

602

640

163

79

238

277

184
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v257 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

182 (98.9)

71 (100.0)

305 (99.3)

114 (96.6)

651 (99.7)

284 (99.6)

74 (98.7)

672 (99.3)

355 (98.3)

269 (99.3)

9123

9123

2 (1.1)

2 (0.7)

4 (3.4)

2 (0.3)

1 (0.4)

1 (1.3)

5 (0.7)

6 (1.7)

2 (0.7)

87

87

1

4

3

2

2

3

3

41

819

427

706

382

407

714

933

321

691

821

15495

1004

502

1016

500

1062

999

1010

1001

1055

1092

24746

184

71

307

118

653

285

75

677

361

271

9210
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v258 - QB5 DISTANT SALE RETURNED CTRY: NOT ACCEPTED

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_5 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

Yes, from sellers\ providers located in (OUR COUNTRY) and the sellers\ providers did not accept this

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v258 by v7, Absolute Values (Row Percent), weighted by v8

v258 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

486 (98.4)

381 (99.2)

24 (96.0)

463 (98.5)

296 (99.7)

524 (99.6)

583 (99.8)

414 (99.0)

191 (99.0)

630 (99.5)

596 (98.8)

636 (99.4)

162 (99.4)

75 (94.9)

238 (100.0)

276 (99.6)

183 (99.5)

8 (1.6)

3 (0.8)

1 (4.0)

7 (1.5)

1 (0.3)

2 (0.4)

1 (0.2)

4 (1.0)

2 (1.0)

3 (0.5)

7 (1.2)

4 (0.6)

1 (0.6)

4 (5.1)

1 (0.4)

1 (0.5)

M

3

6

4

1

1

1

2

2

2

1

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

721

818

1042

1020

508

1036

505

1020

1002

1004

1008

1003

1023

1007

315

1000

1009

1000

1003

494

384

25

470

297

526

584

418

193

633

603

640

163

79

238

277

184
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v258 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

184 (100.0)

71 (100.0)

305 (99.3)

116 (98.3)

649 (99.4)

283 (99.3)

74 (98.7)

673 (99.4)

361 (100.0)

271 (100.0)

9145

9145

2 (0.7)

2 (1.7)

4 (0.6)

2 (0.7)

1 (1.3)

4 (0.6)

65

65

1

4

3

2

2

3

3

41

819

427

706

382

407

714

933

321

691

821

15495

1004

502

1016

500

1062

999

1010

1001

1055

1092

24746

184

71

307

118

653

285

75

677

361

271

9210



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 414 

v259 - QB5 DISTANT SALE RETURNED CTRY: DK

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_6 (IF '1' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V209, V215 or V221)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions.

v259 by v7, Absolute Values (Row Percent), weighted by v8

v259 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

483 (98.0)

384 (100.0)

25 (100.0)

459 (97.7)

297 (100.0)

523 (99.4)

580 (99.3)

415 (99.3)

189 (97.4)

628 (99.1)

598 (99.3)

628 (98.1)

163 (100.0)

76 (96.2)

233 (97.9)

10 (2.0)

11 (2.3)

3 (0.6)

4 (0.7)

3 (0.7)

5 (2.6)

6 (0.9)

4 (0.7)

12 (1.9)

3 (3.8)

5 (2.1)

M

3

6

4

1

1

1

2

2

M

545

630

483

562

208

494

417

585

814

368

420

367

150

921

771

1041

1020

508

1036

505

1020

1002

1004

1009

1004

1022

1007

315

1000

1009

493

384

25

470

297

526

584

418

194

634

602

640

163

79

238
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v259 0 1 8 9 N Sum N Valid Sum

v7

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

218 (78.7)

176 (95.7)

173 (94.0)

69 (97.2)

305 (99.3)

107 (90.7)

649 (99.4)

261 (91.3)

64 (84.2)

668 (98.8)

361 (100.0)

201 (74.2)

8933

8933

59 (21.3)

8 (4.3)

11 (6.0)

2 (2.8)

2 (0.7)

11 (9.3)

4 (0.6)

25 (8.7)

12 (15.8)

8 (1.2)

70 (25.8)

278

278

2

1

1

4

3

2

2

3

3

41

721

818

819

427

706

382

407

714

933

321

691

821

15495

1000

1003

1004

502

1016

500

1062

1000

1011

1000

1055

1092

24747

277

184

184

71

307

118

653

286

76

676

361

271

9211
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v260 - QB5 DISTANT SALE RETURNED EU: NO

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_7 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

No

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "No" in accordance with filter instructions. 

v260 by v7, Absolute Values (Row Percent), weighted by v8

v260 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

32 (14.9)

10 (7.6)

3 (11.5)

12 (28.6)

4 (22.2)

4 (7.4)

6 (3.2)

17 (16.3)

1 (2.8)

13 (9.7)

1 (1.3)

1 (1.3)

2 (6.5)

1 (6.3)

5 (23.8)

183 (85.1)

122 (92.4)

23 (88.5)

30 (71.4)

14 (77.8)

50 (92.6)

184 (96.8)

87 (83.7)

35 (97.2)

121 (90.3)

75 (98.7)

76 (98.7)

29 (93.5)

15 (93.8)

16 (76.2)

M

36

19

4

9

7

13

12

5

26

13

8

5

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1023

1007

316

1000

1009

215

132

26

42

18

54

190

104

36

134

76

77

31

16

21
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v260 0 1 8 9 N Sum N Valid Sum

v7

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

31 (22.0)

13 (30.2)

4 (19.0)

26 (12.9)

21 (16.9)

4 (5.4)

4 (2.9)

2 (10.0)

3 (15.0)

6 (4.3)

18 (24.3)

7 (22.6)

251

251

110 (78.0)

30 (69.8)

17 (81.0)

175 (87.1)

103 (83.1)

70 (94.6)

135 (97.1)

18 (90.0)

17 (85.0)

133 (95.7)

56 (75.7)

24 (77.4)

1948

1948

2

9

1

1

1

4

21

4

17

8

5

230

858

951

983

301

891

422

902

975

991

845

972

1056

22324

1001

1003

1005

503

1016

500

1062

999

1011

1001

1054

1092

24753

141

43

21

201

124

74

139

20

20

139

74

31

2199
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v261 - QB5 DISTANT SALE RETURNED EU: ALW ACCEPTED

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_8 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

Yes, from sellers\ providers located in another EU country and the sellers\ providers always accepted this

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v261 by v7, Absolute Values (Row Percent), weighted by v8

v261 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

198 (92.1)

124 (93.9)

26 (100.0)

36 (85.7)

15 (83.3)

51 (94.4)

185 (97.4)

89 (85.6)

35 (97.2)

124 (92.5)

75 (98.7)

77 (100.0)

29 (93.5)

16 (100.0)

20 (95.2)

128 (90.8)

36 (81.8)

17 (7.9)

8 (6.1)

6 (14.3)

3 (16.7)

3 (5.6)

5 (2.6)

15 (14.4)

1 (2.8)

10 (7.5)

1 (1.3)

2 (6.5)

1 (4.8)

13 (9.2)

8 (18.2)

M

36

19

4

9

7

13

12

5

26

13

8

5

2

9

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

951

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1023

1007

316

1000

1009

1001

1004

215

132

26

42

18

54

190

104

36

134

76

77

31

16

21

141

44
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v261 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

17 (85.0)

183 (91.5)

109 (87.9)

72 (98.6)

137 (98.6)

20 (100.0)

18 (90.0)

134 (96.4)

61 (81.3)

31 (100.0)

2046

2046

3 (15.0)

17 (8.5)

15 (12.1)

1 (1.4)

2 (1.4)

2 (10.0)

5 (3.6)

14 (18.7)

152

152

1

1

1

4

21

4

17

8

5

230

983

301

891

422

902

975

991

845

972

1056

22324

1004

502

1016

499

1062

999

1011

1001

1055

1092

24752

20

200

124

73

139

20

20

139

75

31

2198
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v262 - QB5 DISTANT SALE RETURNED EU: SMT ACCEPTED

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_9 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

Yes, from sellers\ providers located in another EU country and the sellers\ providers only sometimes accepted this

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v262 by v7, Absolute Values (Row Percent), weighted by v8

v262 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

215 (100.0)

130 (98.5)

24 (92.3)

39 (92.9)

17 (94.4)

52 (96.3)

190 (100.0)

103 (99.0)

36 (100.0)

132 (98.5)

76 (100.0)

77 (100.0)

31 (100.0)

16 (100.0)

20 (95.2)

140 (100.0)

43 (97.7)

2 (1.5)

2 (7.7)

3 (7.1)

1 (5.6)

2 (3.7)

1 (1.0)

2 (1.5)

1 (4.8)

1 (2.3)

M

36

19

4

9

7

13

12

5

26

13

8

5

2

9

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

951

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1023

1007

316

1000

1009

1000

1004

215

132

26

42

18

54

190

104

36

134

76

77

31

16

21

140

44
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v262 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

20 (100.0)

198 (99.0)

122 (98.4)

74 (100.0)

139 (100.0)

20 (100.0)

20 (100.0)

138 (99.3)

71 (94.7)

31 (100.0)

2174

2174

2 (1.0)

2 (1.6)

1 (0.7)

4 (5.3)

24

24

1

1

1

4

21

4

17

8

5

230

983

301

891

422

902

975

991

845

972

1056

22324

1004

502

1016

500

1062

999

1011

1001

1055

1092

24752

20

200

124

74

139

20

20

139

75

31

2198
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v263 - QB5 DISTANT SALE RETURNED EU: NOT ACCEPTED

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_10 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

Yes, from sellers\ providers located in another EU country and the sellers\ providers did not accept this

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v263 by v7, Absolute Values (Row Percent), weighted by v8

v263 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

211 (98.1)

132 (100.0)

26 (100.0)

42 (100.0)

18 (100.0)

54 (100.0)

190 (100.0)

104 (100.0)

36 (100.0)

133 (100.0)

76 (100.0)

76 (98.7)

31 (100.0)

16 (100.0)

21 (100.0)

140 (100.0)

41 (95.3)

4 (1.9)

1 (1.3)

2 (4.7)

M

36

19

4

9

7

13

12

5

26

13

8

5

2

9

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

858

951

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1023

1007

316

1000

1009

1000

1003

215

132

26

42

18

54

190

104

36

133

76

77

31

16

21

140

43
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v263 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

20 (100.0)

198 (99.0)

122 (98.4)

74 (100.0)

138 (99.3)

20 (100.0)

20 (100.0)

139 (100.0)

73 (98.6)

29 (93.5)

2180

2180

2 (1.0)

2 (1.6)

1 (0.7)

1 (1.4)

2 (6.5)

15

15

1

1

1

4

21

4

17

8

5

230

983

301

891

422

902

975

991

845

972

1056

22324

1004

502

1016

500

1062

999

1011

1001

1054

1092

24749

20

200

124

74

139

20

20

139

74

31

2195
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v264 - QB5 DISTANT SALE RETURNED EU: DK

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_11 (IF '2' IN Q.B1_1 or Q.B1_2 or Q.B1_3)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V210, V216 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions.

v264 by v7, Absolute Values (Row Percent), weighted by v8

v264 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

204 (94.9)

132 (100.0)

25 (96.2)

40 (93.0)

18 (100.0)

54 (100.0)

189 (99.0)

103 (99.0)

36 (100.0)

133 (99.3)

76 (100.0)

77 (100.0)

31 (100.0)

15 (93.8)

19 (90.5)

11 (5.1)

1 (3.8)

3 (7.0)

2 (1.0)

1 (1.0)

1 (0.7)

1 (6.3)

2 (9.5)

M

36

19

4

9

7

13

12

5

26

13

8

5

M

790

869

482

990

478

960

799

889

968

844

934

922

280

984

988

1041

1020

508

1037

505

1021

1003

1005

1009

1004

1023

1007

316

1000

1009

215

132

26

43

18

54

191

104

36

134

76

77

31

16

21
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v264 0 1 8 9 N Sum N Valid Sum

v7

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

122 (87.1)

41 (93.2)

20 (95.2)

196 (97.5)

122 (98.4)

71 (95.9)

138 (99.3)

18 (90.0)

19 (95.0)

138 (99.3)

74 (100.0)

26 (83.9)

2137

2137

18 (12.9)

3 (6.8)

1 (4.8)

5 (2.5)

2 (1.6)

3 (4.1)

1 (0.7)

2 (10.0)

1 (5.0)

1 (0.7)

5 (16.1)

64

64

2

9

1

1

1

4

21

4

17

8

5

230

858

951

983

301

891

422

902

975

991

845

972

1056

22324

1000

1004

1005

503

1016

500

1062

999

1011

1001

1054

1092

24755

140

44

21

201

124

74

139

20

20

139

74

31

2201
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v265 - QB5 DISTANT SALE RETURNED: DK

Q.B5

ASK Q.B5 IF "HAS MADE AT LEAST ONE PURCHASE VIA INTERNET OR PHONE OR POST WITHIN THE EU", CODE 1 or 2 in 

Q.B1_1, Q.B1_2 or Q.B1_3 - OTHERS GO TO Q.B6

You have the legal right to return a product or cancel a contract for a purchase made on the Internet, phone or post within ... (ADAPT 

NATIONALLY) days without paying a penalty. This is known as the cooling-off period. In the last 12 months, have you tried to return a 

product or cancel a contract, within the cooling-off period, after having purchased something by Internet, phone or post in (OUR 

COUNTRY) or somewhere else in the European Union?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B5_12 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V209, V210, V215, V216, V221 or V222)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v265 by v7, Absolute Values (Row Percent), weighted by v8

v265 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

551 (96.5)

459 (100.0)

48 (98.0)

478 (97.4)

305 (100.0)

537 (99.4)

628 (99.2)

480 (99.2)

204 (97.6)

667 (99.1)

611 (99.3)

638 (98.2)

173 (100.0)

85 (95.5)

243 (97.2)

261 (79.1)

200 (95.7)

186 (93.9)

226 (97.8)

20 (3.5)

1 (2.0)

13 (2.6)

3 (0.6)

5 (0.8)

4 (0.8)

5 (2.4)

6 (0.9)

4 (0.7)

12 (1.8)

4 (4.5)

7 (2.8)

69 (20.9)

9 (4.3)

12 (6.1)

5 (2.2)

M

470

561

459

545

200

481

369

521

800

331

406

357

142

911

759

670

794

806

271

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1021

1007

315

1000

1009

1000

1003

1004

502

571

459

49

491

305

540

633

484

209

673

615

650

173

89

250

330

209

198

231
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v265 0 1 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

390 (99.0)

158 (91.9)

682 (99.4)

266 (90.8)

79 (85.9)

696 (98.7)

400 (100.0)

213 (74.0)

9864

9864

4 (1.0)

14 (8.1)

4 (0.6)

27 (9.2)

13 (14.1)

9 (1.3)

75 (26.0)

325

325

623

329

375

707

918

296

655

803

14559

1017

501

1061

1000

1010

1001

1055

1091

24748

394

172

686

293

92

705

400

288

10189
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v266 - QB6 DOORSTEP SALE RETURNED: NO

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_1 No

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227 or V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v266 by v7, Absolute Values (Row Percent), weighted by v8

v266 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

45 (32.8)

4 (4.6)

17 (43.6)

22 (18.5)

2 (6.1)

10 (14.1)

5 (7.2)

9 (13.4)

10 (15.6)

24 (17.3)

9 (12.3)

11 (13.9)

3 (13.6)

4 (9.8)

12 (11.8)

31 (40.8)

25 (28.1)

9 (12.9)

3 (7.9)

92 (67.2)

83 (95.4)

22 (56.4)

97 (81.5)

31 (93.9)

61 (85.9)

64 (92.8)

58 (86.6)

54 (84.4)

115 (82.7)

64 (87.7)

68 (86.1)

19 (86.4)

37 (90.2)

90 (88.2)

45 (59.2)

64 (71.9)

61 (87.1)

35 (92.1)

M

904

933

469

917

471

949

932

938

945

865

949

928

293

959

907

924

914

933

464

1041

1020

508

1036

504

1020

1001

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1003

502

137

87

39

119

33

71

69

67

64

139

73

79

22

41

102

76

89

70

38
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v266 0 1 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

12 (9.2)

9 (19.1)

7 (6.7)

4 (7.0)

17 (68.0)

19 (18.1)

16 (20.3)

16 (18.2)

355

355

119 (90.8)

38 (80.9)

98 (93.3)

53 (93.0)

8 (32.0)

86 (81.9)

63 (79.7)

72 (81.8)

1697

1697

885

453

958

943

986

896

975

1004

22694

1016

500

1063

1000

1011

1001

1054

1092

24746

131

47

105

57

25

105

79

88

2052
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v267 - QB6 DOORSTEP SALE RETURNED CTRY: NO

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_2 (IF '1' IN Q.B1_4)

No

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "No" in accordance with filter instructions. 

v267 by v7, Absolute Values (Row Percent), weighted by v8

v267 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

25 (25.5)

4 (4.9)

17 (45.9)

21 (18.8)

2 (6.5)

10 (14.7)

5 (7.5)

9 (14.8)

10 (16.1)

24 (18.0)

7 (9.9)

11 (13.9)

3 (13.6)

4 (10.5)

11 (11.2)

30 (40.0)

73 (74.5)

78 (95.1)

20 (54.1)

91 (81.3)

29 (93.5)

58 (85.3)

62 (92.5)

52 (85.2)

52 (83.9)

109 (82.0)

64 (90.1)

68 (86.1)

19 (86.4)

34 (89.5)

87 (88.8)

45 (60.0)

M

943

938

471

923

474

953

934

944

947

870

952

928

293

962

911

925

1041

1020

508

1035

505

1021

1001

1005

1009

1003

1023

1007

315

1000

1009

1000

98

82

37

112

31

68

67

61

62

133

71

79

22

38

98

75
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v267 0 1 9 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

14 (18.7)

9 (13.2)

1 (4.0)

12 (9.5)

8 (17.4)

6 (5.8)

4 (7.3)

14 (66.7)

19 (18.6)

14 (18.4)

13 (15.7)

307

307

61 (81.3)

59 (86.8)

24 (96.0)

114 (90.5)

38 (82.6)

97 (94.2)

51 (92.7)

7 (33.3)

83 (81.4)

62 (81.6)

70 (84.3)

1607

1607

928

936

477

890

454

959

945

990

899

980

1008

22834

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1091

24748

75

68

25

126

46

103

55

21

102

76

83

1914
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v268 - QB6 DOORSTEP SALE RETURNED CTRY: ALW ACCEPTED

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_3 (IF '1' IN Q.B1_4)

Yes, from companies located in (OUR COUNTRY) and it was always accepted

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v268 by v7, Absolute Values (Row Percent), weighted by v8

v268 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

81 (82.7)

78 (96.3)

30 (83.3)

99 (87.6)

29 (93.5)

62 (91.2)

63 (94.0)

56 (91.8)

55 (88.7)

110 (82.1)

66 (94.3)

73 (93.6)

19 (86.4)

38 (100.0)

90 (91.8)

63 (85.1)

66 (88.0)

65 (95.6)

17 (17.3)

3 (3.7)

6 (16.7)

14 (12.4)

2 (6.5)

6 (8.8)

4 (6.0)

5 (8.2)

7 (11.3)

24 (17.9)

4 (5.7)

5 (6.4)

3 (13.6)

8 (8.2)

11 (14.9)

9 (12.0)

3 (4.4)

M

943

938

471

923

474

953

934

944

947

870

952

928

293

962

911

925

928

936

1041

1019

507

1036

505

1021

1001

1005

1009

1004

1022

1006

315

1000

1009

999

1003

1004

98

81

36

113

31

68

67

61

62

134

70

78

22

38

98

74

75

68



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 433 

v268 0 1 9 N Sum N Valid Sum

v7

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

24 (96.0)

116 (92.1)

44 (97.8)

98 (95.1)

51 (92.7)

20 (95.2)

96 (94.1)

65 (86.7)

79 (95.2)

1736

1736

1 (4.0)

10 (7.9)

1 (2.2)

5 (4.9)

4 (7.3)

1 (4.8)

6 (5.9)

10 (13.3)

4 (4.8)

173

173

477

890

454

959

945

990

899

980

1008

22834

502

1016

499

1062

1000

1011

1001

1055

1091

24743

25

126

45

103

55

21

102

75

83

1909
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v269 - QB6 DOORSTEP SALE RETURNED CTRY: SMT ACCEPTED

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_4 (IF '1' IN Q.B1_4)

Yes, from companies located in (OUR COUNTRY) and it was only sometimes accepted

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v269 by v7, Absolute Values (Row Percent), weighted by v8

v269 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

92 (93.9)

82 (100.0)

33 (89.2)

111 (98.2)

31 (100.0)

66 (97.1)

67 (98.5)

60 (98.4)

61 (98.4)

133 (100.0)

70 (100.0)

78 (98.7)

22 (100.0)

38 (97.4)

97 (99.0)

70 (94.6)

73 (96.1)

67 (98.5)

6 (6.1)

4 (10.8)

2 (1.8)

2 (2.9)

1 (1.5)

1 (1.6)

1 (1.6)

1 (1.3)

1 (2.6)

1 (1.0)

4 (5.4)

3 (3.9)

1 (1.5)

M

943

938

471

923

474

953

934

944

947

870

952

928

293

962

911

925

928

936

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1001

1009

999

1004

1004

98

82

37

113

31

68

68

61

62

133

70

79

22

39

98

74

76

68
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v269 0 1 9 N Sum N Valid Sum

v7

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

25 (100.0)

125 (99.2)

46 (100.0)

102 (99.0)

55 (100.0)

19 (95.0)

100 (98.0)

74 (98.7)

83 (98.8)

1880

1880

1 (0.8)

1 (1.0)

1 (5.0)

2 (2.0)

1 (1.3)

1 (1.2)

35

35

477

890

454

959

945

990

899

980

1008

22834

502

1016

500

1062

1000

1010

1001

1055

1092

24749

25

126

46

103

55

20

102

75

84

1915
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v270 - QB6 DOORSTEP SALE RETURNED CTRY: NOT ACCEPTED

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_5 (IF '1' IN Q.B1_4)

Yes, from companies located in (OUR COUNTRY) and it was not accepted

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v270 by v7, Absolute Values (Row Percent), weighted by v8

v270 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

98 (100.0)

81 (98.8)

33 (89.2)

111 (98.2)

31 (100.0)

65 (95.6)

68 (100.0)

58 (95.1)

61 (98.4)

133 (99.3)

68 (97.1)

76 (96.2)

22 (100.0)

38 (97.4)

98 (100.0)

75 (100.0)

75 (100.0)

68 (98.6)

1 (1.2)

4 (10.8)

2 (1.8)

3 (4.4)

3 (4.9)

1 (1.6)

1 (0.7)

2 (2.9)

3 (3.8)

1 (2.6)

1 (1.4)

M

943

938

471

923

474

953

934

944

947

870

952

928

293

962

911

925

928

936

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1001

1009

1000

1003

1005

98

82

37

113

31

68

68

61

62

134

70

79

22

39

98

75

75

69
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v270 0 1 9 N Sum N Valid Sum

v7

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

25 (100.0)

126 (100.0)

46 (100.0)

103 (100.0)

55 (100.0)

21 (100.0)

102 (100.0)

73 (97.3)

84 (100.0)

1894

1894

2 (2.7)

24

24

477

890

454

959

945

990

899

980

1008

22834

502

1016

500

1062

1000

1011

1001

1055

1092

24752

25

126

46

103

55

21

102

75

84

1918



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 438 

v271 - QB6 DOORSTEP SALE RETURNED CTRY: DK

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_6 (IF '1' IN Q.B1_4)

DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions.

v271 by v7, Absolute Values (Row Percent), weighted by v8

v271 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

96 (98.0)

82 (100.0)

34 (94.4)

109 (96.5)

31 (100.0)

68 (100.0)

68 (100.0)

61 (100.0)

61 (98.4)

133 (100.0)

70 (100.0)

77 (97.5)

22 (100.0)

36 (92.3)

97 (98.0)

61 (81.3)

2 (2.0)

2 (5.6)

4 (3.5)

1 (1.6)

2 (2.5)

3 (7.7)

2 (2.0)

14 (18.7)

M

943

938

471

923

474

953

934

944

947

870

952

928

293

962

911

925

1041

1020

507

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1001

1010

1000

98

82

36

113

31

68

68

61

62

133

70

79

22

39

99

75
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v271 0 1 9 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

73 (97.3)

64 (94.1)

25 (100.0)

124 (98.4)

39 (86.7)

103 (100.0)

55 (100.0)

9 (42.9)

91 (89.2)

75 (100.0)

75 (90.4)

1839

1839

2 (2.7)

4 (5.9)

2 (1.6)

6 (13.3)

12 (57.1)

11 (10.8)

8 (9.6)

75

75

928

936

477

890

454

959

945

990

899

980

1008

22834

1003

1004

502

1016

499

1062

1000

1011

1001

1055

1091

24748

75

68

25

126

45

103

55

21

102

75

83

1914
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v272 - QB6 DOORSTEP SALE RETURNED EU: NO

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_7 (IF '2' IN Q.B1_4)

No

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "No" in accordance with filter instructions. 

v272 by v7, Absolute Values (Row Percent), weighted by v8

v272 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

20 (43.5)

1 (14.3)

2 (33.3)

1 (16.7)

1 (16.7)

2 (66.7)

1 (20.0)

26 (56.5)

9 (100.0)

2 (100.0)

6 (85.7)

4 (100.0)

4 (66.7)

5 (83.3)

6 (100.0)

5 (83.3)

8 (100.0)

1 (33.3)

1 (100.0)

2 (100.0)

2 (100.0)

4 (80.0)

M

4

1

M

992

1010

506

1028

501

1015

996

999

1003

996

1019

1006

313

998

1004

1042

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

46

9

2

7

4

6

6

6

6

8

3

1

2

2

5
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v272 0 1 8 9 N Sum N Valid Sum

v7

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

4 (80.0)

11 (73.3)

2 (11.1)

1 (50.0)

1 (12.5)

4 (80.0)

1 (20.0)

3 (60.0)

2 (40.0)

57

57

1 (20.0)

4 (26.7)

2 (100.0)

16 (88.9)

5 (100.0)

1 (50.0)

7 (87.5)

3 (100.0)

1 (20.0)

4 (80.0)

2 (40.0)

3 (60.0)

134

134

1

1

7

995

988

1002

484

1011

499

1054

997

1006

995

1049

1087

24553

1000

1003

1004

503

1016

501

1062

1000

1011

1000

1055

1092

24751

5

15

2

18

5

2

8

3

5

5

5

5

191
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v273 - QB6 DOORSTEP SALE RETURNED EU: ALW ACCEPTED

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_8 (IF '2' IN Q.B1_4)

Yes, from companies located in another EU country and It was always accepted

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v273 by v7, Absolute Values (Row Percent), weighted by v8

v273 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

35 (77.8)

9 (100.0)

2 (100.0)

6 (85.7)

4 (100.0)

5 (83.3)

6 (100.0)

6 (100.0)

5 (83.3)

8 (100.0)

3 (100.0)

1 (100.0)

2 (100.0)

2 (100.0)

4 (80.0)

2 (40.0)

7 (46.7)

10 (22.2)

1 (14.3)

1 (16.7)

1 (16.7)

1 (20.0)

3 (60.0)

8 (53.3)

M

4

1

M

992

1010

506

1028

501

1015

996

999

1003

996

1019

1006

313

998

1004

995

988

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

45

9

2

7

4

6

6

6

6

8

3

1

2

2

5

5

15
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v273 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

2 (100.0)

17 (94.4)

5 (100.0)

1 (100.0)

7 (87.5)

3 (100.0)

3 (60.0)

4 (80.0)

2 (50.0)

5 (100.0)

156

156

1 (5.6)

1 (12.5)

2 (40.0)

1 (20.0)

2 (50.0)

32

32

1

1

7

1002

484

1011

499

1054

997

1006

995

1049

1087

24553

1004

503

1016

500

1062

1000

1011

1000

1054

1092

24748

2

18

5

1

8

3

5

5

4

5

188
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v274 - QB6 DOORSTEP SALE RETURNED EU: SMT ACCEPTED

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_9 (IF '2' IN Q.B1_4)

Yes, from companies located in another EU country and it was only sometimes accepted

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v274 by v7, Absolute Values (Row Percent), weighted by v8

v274 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

42 (93.3)

9 (100.0)

2 (100.0)

8 (100.0)

4 (100.0)

5 (71.4)

5 (83.3)

6 (100.0)

6 (100.0)

8 (100.0)

3 (100.0)

1 (100.0)

2 (100.0)

2 (100.0)

5 (100.0)

5 (100.0)

14 (93.3)

3 (6.7)

2 (28.6)

1 (16.7)

1 (6.7)

M

4

1

M

992

1010

506

1028

501

1015

996

999

1003

996

1019

1006

313

998

1004

995

988

1041

1020

508

1036

505

1022

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

45

9

2

8

4

7

6

6

6

8

3

1

2

2

5

5

15
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v274 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

2 (100.0)

18 (100.0)

5 (100.0)

1 (100.0)

8 (100.0)

3 (100.0)

5 (100.0)

6 (100.0)

4 (80.0)

5 (100.0)

184

184

1 (20.0)

8

8

1

1

7

1002

484

1011

499

1054

997

1006

995

1049

1087

24553

1004

503

1016

500

1062

1000

1011

1001

1055

1092

24752

2

18

5

1

8

3

5

6

5

5

192
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v275 - QB6 DOORSTEP SALE RETURNED EU: NOT ACCEPTED

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_10 (IF '2' IN Q.B1_4)

Yes, from companies located in another EU country and it was not accepted

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v275 by v7, Absolute Values (Row Percent), weighted by v8

v275 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

41 (91.1)

9 (100.0)

2 (100.0)

8 (100.0)

4 (100.0)

6 (100.0)

6 (100.0)

6 (100.0)

6 (100.0)

8 (100.0)

1 (33.3)

1 (100.0)

2 (100.0)

2 (100.0)

5 (100.0)

5 (100.0)

14 (93.3)

4 (8.9)

2 (66.7)

1 (6.7)

M

4

1

M

992

1010

506

1028

501

1015

996

999

1003

996

1019

1006

313

998

1004

995

988

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

45

9

2

8

4

6

6

6

6

8

3

1

2

2

5

5

15
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v275 0 1 8 9 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

2 (100.0)

18 (100.0)

5 (100.0)

1 (100.0)

8 (100.0)

3 (100.0)

5 (100.0)

6 (100.0)

4 (100.0)

5 (100.0)

183

183

7

7

1

1

7

1002

484

1011

499

1054

997

1006

995

1049

1087

24553

1004

503

1016

500

1062

1000

1011

1001

1054

1092

24750

2

18

5

1

8

3

5

6

4

5

190
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v276 - QB6 DOORSTEP SALE RETURNED EU: DK

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_11 (IF '2' IN Q.B1_4)

DK

0   Not mentioned

1   Mentioned

8   NA

9   Inap. (not coded 1 in V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

This variable is generated additionally by the archive to specify answer category "DK" in accordance with filter instructions.

v276 by v7, Absolute Values (Row Percent), weighted by v8

v276 0 1 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

43 (95.6)

9 (100.0)

2 (100.0)

8 (100.0)

4 (100.0)

6 (100.0)

6 (100.0)

6 (100.0)

6 (100.0)

8 (100.0)

3 (100.0)

1 (100.0)

2 (100.0)

2 (100.0)

5 (100.0)

2 (4.4)

M

4

1

M

992

1010

506

1028

501

1015

996

999

1003

996

1019

1006

313

998

1004

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

45

9

2

8

4

6

6

6

6

8

3

1

2

2

5
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v276 0 1 8 9 N Sum N Valid Sum

v7

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

3 (75.0)

14 (93.3)

2 (100.0)

17 (94.4)

5 (100.0)

1 (50.0)

8 (100.0)

3 (100.0)

3 (60.0)

6 (100.0)

4 (100.0)

3 (60.0)

180

180

1 (25.0)

1 (6.7)

1 (5.6)

1 (50.0)

2 (40.0)

2 (40.0)

10

10

1

1

7

995

988

1002

484

1011

499

1054

997

1006

995

1049

1087

24553

999

1003

1004

503

1016

501

1062

1000

1011

1001

1054

1092

24750

4

15

2

18

5

2

8

3

5

6

4

5

190
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v277 - QB6 DOORSTEP SALE RETURNED: DK

Q.B6

ASK Q.B6 IF "YES, WITHIN THE EU", CODE 1 or 2 in Q.B1_4 - OTHERS GO TO Q.B7

Now thinking about any purchases you have made from someone visiting your home or work (known as doorstep selling).

You have the legal right to return a product or cancel a contract from doorstep selling within ... (ADAPT NATIONALLY) days without 

paying a penalty. This is known as the cooling-off period. Now, thinking about anything you have bought from a sales representative 

at home or at the work place, in the last 12 months. Have you tried to return a product or cancel a contract within the cooling-off period?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-6' AND '7-11')

Q.B6_12 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V227 or V228)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v277 by v7, Absolute Values (Row Percent), weighted by v8

v277 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

133 (97.1)

87 (100.0)

36 (94.7)

115 (96.6)

34 (100.0)

72 (100.0)

70 (100.0)

67 (100.0)

63 (98.4)

139 (100.0)

73 (100.0)

77 (97.5)

22 (100.0)

38 (92.7)

100 (98.0)

61 (81.3)

86 (96.6)

66 (94.3)

37 (97.4)

4 (2.9)

2 (5.3)

4 (3.4)

1 (1.6)

2 (2.5)

3 (7.3)

2 (2.0)

14 (18.7)

3 (3.4)

4 (5.7)

1 (2.6)

M

904

933

469

917

471

949

932

938

945

865

949

928

293

959

907

924

914

933

464

1041

1020

507

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

999

1003

1003

502

137

87

38

119

34

72

70

67

64

139

73

79

22

41

102

75

89

70

38
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v277 0 1 9 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

129 (98.5)

40 (85.1)

104 (100.0)

57 (100.0)

12 (48.0)

94 (89.5)

80 (100.0)

77 (88.5)

1969

1969

2 (1.5)

7 (14.9)

13 (52.0)

11 (10.5)

10 (11.5)

83

83

885

453

958

943

986

896

975

1004

22694

1016

500

1062

1000

1011

1001

1055

1091

24746

131

47

104

57

25

105

80

87

2052
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v278 - QB7 FINANC SERV PURCHASED: ACCOUNT

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_1 A current or savings account

0   Not mentioned

1   Mentioned

v278 by v7, Absolute Values (Row Percent), weighted by v8

v278 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

974 (93.6)

923 (90.5)

444 (87.4)

976 (94.2)

475 (94.1)

943 (92.4)

895 (89.3)

672 (66.9)

939 (93.1)

903 (89.9)

954 (93.3)

896 (89.0)

285 (90.5)

951 (95.1)

984 (97.5)

931 (93.1)

958 (95.5)

916 (91.2)

453 (90.2)

867 (85.3)

462 (92.4)

911 (85.8)

925 (92.5)

963 (95.3)

879 (87.8)

977 (92.6)

1000 (91.6)

22456

22456

67 (6.4)

97 (9.5)

64 (12.6)

60 (5.8)

30 (5.9)

78 (7.6)

107 (10.7)

333 (33.1)

70 (6.9)

101 (10.1)

68 (6.7)

111 (11.0)

30 (9.5)

49 (4.9)

25 (2.5)

69 (6.9)

45 (4.5)

88 (8.8)

49 (9.8)

149 (14.7)

38 (7.6)

151 (14.2)

75 (7.5)

48 (4.7)

122 (12.2)

78 (7.4)

92 (8.4)

2294

2294

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v279 - QB7 FINANC SERV PURCHASED: PAYMENT CARD

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_2 A card (debit\credit\payment\ bank card)

0   Not mentioned

1   Mentioned

v279 by v7, Absolute Values (Row Percent), weighted by v8

v279 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

958 (92.0)

950 (93.1)

455 (89.6)

946 (91.3)

486 (96.2)

981 (96.1)

853 (85.1)

653 (65.0)

946 (93.8)

861 (85.8)

944 (92.4)

918 (91.2)

290 (92.1)

934 (93.4)

908 (90.0)

955 (95.5)

953 (95.0)

820 (81.7)

442 (88.0)

770 (75.8)

469 (93.8)

931 (87.7)

926 (92.6)

961 (95.1)

864 (86.3)

980 (92.9)

994 (91.0)

22148

22148

83 (8.0)

70 (6.9)

53 (10.4)

90 (8.7)

19 (3.8)

40 (3.9)

149 (14.9)

352 (35.0)

63 (6.2)

143 (14.2)

78 (7.6)

89 (8.8)

25 (7.9)

66 (6.6)

101 (10.0)

45 (4.5)

50 (5.0)

184 (18.3)

60 (12.0)

246 (24.2)

31 (6.2)

131 (12.3)

74 (7.4)

50 (4.9)

137 (13.7)

75 (7.1)

98 (9.0)

2602

2602

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v280 - QB7 FINANC SERV PURCHASED: LIFE INSURANCE

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_3 A life insurance policy

0   Not mentioned

1   Mentioned

v280 by v7, Absolute Values (Row Percent), weighted by v8

v280 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

991 (95.2)

991 (97.2)

490 (96.5)

977 (94.3)

493 (97.6)

1007 (98.6)

959 (95.7)

939 (93.4)

985 (97.6)

977 (97.3)

965 (94.4)

966 (95.9)

303 (96.2)

990 (99.0)

965 (95.6)

975 (97.5)

972 (96.9)

948 (94.4)

472 (94.0)

952 (93.7)

489 (97.8)

1024 (96.4)

949 (94.9)

991 (98.0)

952 (95.1)

958 (90.8)

1036 (94.9)

23716

23716

50 (4.8)

29 (2.8)

18 (3.5)

59 (5.7)

12 (2.4)

14 (1.4)

43 (4.3)

66 (6.6)

24 (2.4)

27 (2.7)

57 (5.6)

41 (4.1)

12 (3.8)

10 (1.0)

44 (4.4)

25 (2.5)

31 (3.1)

56 (5.6)

30 (6.0)

64 (6.3)

11 (2.2)

38 (3.6)

51 (5.1)

20 (2.0)

49 (4.9)

97 (9.2)

56 (5.1)

1034

1034

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v281 - QB7 FINANC SERV PURCHASED: PENSION PLAN

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_4 A private pension plan

0   Not mentioned

1   Mentioned

v281 by v7, Absolute Values (Row Percent), weighted by v8

v281 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1009 (96.9)

971 (95.2)

505 (99.4)

974 (94.0)

485 (96.0)

987 (96.7)

931 (92.9)

853 (84.9)

996 (98.7)

974 (97.0)

1000 (97.8)

994 (98.7)

314 (99.7)

995 (99.5)

969 (96.0)

985 (98.5)

989 (98.6)

950 (94.6)

484 (96.4)

923 (90.8)

491 (98.2)

1033 (97.3)

986 (98.6)

1006 (99.5)

938 (93.7)

1034 (98.0)

959 (87.8)

23735

23735

32 (3.1)

49 (4.8)

3 (0.6)

62 (6.0)

20 (4.0)

34 (3.3)

71 (7.1)

152 (15.1)

13 (1.3)

30 (3.0)

22 (2.2)

13 (1.3)

1 (0.3)

5 (0.5)

40 (4.0)

15 (1.5)

14 (1.4)

54 (5.4)

18 (3.6)

93 (9.2)

9 (1.8)

29 (2.7)

14 (1.4)

5 (0.5)

63 (6.3)

21 (2.0)

133 (12.2)

1015

1015

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v282 - QB7 FINANC SERV PURCHASED: OTHER INSURANCE

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_5 Other kind of insurance (health, home, travel, car insurance, etc.)

0   Not mentioned

1   Mentioned

v282 by v7, Absolute Values (Row Percent), weighted by v8

v282 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

996 (95.7)

940 (92.2)

405 (79.7)

961 (92.8)

464 (91.9)

936 (91.7)

807 (80.5)

835 (83.1)

977 (96.8)

826 (82.4)

926 (90.6)

863 (85.7)

273 (86.7)

965 (96.5)

966 (95.7)

856 (85.6)

964 (96.1)

860 (85.7)

448 (89.2)

887 (87.3)

435 (87.0)

737 (69.4)

927 (92.7)

987 (97.6)

801 (80.0)

788 (74.7)

1007 (92.2)

21837

21837

45 (4.3)

80 (7.8)

103 (20.3)

75 (7.2)

41 (8.1)

85 (8.3)

195 (19.5)

170 (16.9)

32 (3.2)

177 (17.6)

96 (9.4)

144 (14.3)

42 (13.3)

35 (3.5)

43 (4.3)

144 (14.4)

39 (3.9)

144 (14.3)

54 (10.8)

129 (12.7)

65 (13.0)

325 (30.6)

73 (7.3)

24 (2.4)

200 (20.0)

267 (25.3)

85 (7.8)

2912

2912

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v283 - QB7 FINANC SERV PURCHASED: STOCKS/SHARES

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_6 Stocks \ shares

0   Not mentioned

1   Mentioned

v283 by v7, Absolute Values (Row Percent), weighted by v8

v283 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1017 (97.7)

972 (95.3)

493 (97.0)

1033 (99.7)

488 (96.6)

961 (94.1)

857 (85.5)

976 (97.1)

1000 (99.1)

964 (96.0)

967 (94.6)

972 (96.5)

308 (97.8)

988 (98.8)

1005 (99.6)

985 (98.5)

992 (98.9)

998 (99.4)

477 (95.0)

1012 (99.6)

475 (95.0)

995 (93.7)

985 (98.5)

1007 (99.6)

868 (86.7)

1026 (97.3)

1081 (99.0)

23902

23902

24 (2.3)

48 (4.7)

15 (3.0)

3 (0.3)

17 (3.4)

60 (5.9)

145 (14.5)

29 (2.9)

9 (0.9)

40 (4.0)

55 (5.4)

35 (3.5)

7 (2.2)

12 (1.2)

4 (0.4)

15 (1.5)

11 (1.1)

6 (0.6)

25 (5.0)

4 (0.4)

25 (5.0)

67 (6.3)

15 (1.5)

4 (0.4)

133 (13.3)

29 (2.7)

11 (1.0)

848

848

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v284 - QB7 FINANC SERV PURCHASED: INVESTMENT FUND

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_7 Shares in an investment fund

0   Not mentioned

1   Mentioned

v284 by v7, Absolute Values (Row Percent), weighted by v8

v284 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1027 (98.7)

987 (96.8)

507 (99.8)

1027 (99.1)

493 (97.6)

983 (96.3)

964 (96.2)

985 (98.0)

1002 (99.3)

934 (93.1)

1011 (98.9)

982 (97.5)

314 (99.7)

999 (99.9)

1007 (99.8)

989 (98.9)

971 (96.8)

1000 (99.6)

480 (95.6)

1016 (100.0)

480 (96.0)

1043 (98.2)

989 (98.9)

1008 (99.7)

920 (91.9)

1015 (96.2)

1082 (99.1)

24215

24215

14 (1.3)

33 (3.2)

1 (0.2)

9 (0.9)

12 (2.4)

38 (3.7)

38 (3.8)

20 (2.0)

7 (0.7)

69 (6.9)

11 (1.1)

25 (2.5)

1 (0.3)

1 (0.1)

2 (0.2)

11 (1.1)

32 (3.2)

4 (0.4)

22 (4.4)

20 (4.0)

19 (1.8)

11 (1.1)

3 (0.3)

81 (8.1)

40 (3.8)

10 (0.9)

534

534

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 459 

v285 - QB7 FINANC SERV PURCHASED: MORTGAGE HOUSE

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_8 A mortgage (loan to buy a house)

0   Not mentioned

1   Mentioned

v285 by v7, Absolute Values (Row Percent), weighted by v8

v285 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1030 (98.9)

987 (96.8)

479 (94.3)

1014 (97.9)

505 (100.0)

1011 (99.0)

888 (88.6)

951 (94.6)

981 (97.2)

940 (93.7)

963 (94.2)

939 (93.2)

302 (95.9)

985 (98.5)

997 (98.8)

968 (96.8)

980 (97.7)

991 (98.7)

478 (95.2)

980 (96.5)

494 (98.8)

965 (90.9)

986 (98.6)

997 (98.6)

885 (88.4)

1046 (99.1)

1074 (98.4)

23816

23816

11 (1.1)

33 (3.2)

29 (5.7)

22 (2.1)

10 (1.0)

114 (11.4)

54 (5.4)

28 (2.8)

63 (6.3)

59 (5.8)

68 (6.8)

13 (4.1)

15 (1.5)

12 (1.2)

32 (3.2)

23 (2.3)

13 (1.3)

24 (4.8)

36 (3.5)

6 (1.2)

97 (9.1)

14 (1.4)

14 (1.4)

116 (11.6)

9 (0.9)

18 (1.6)

933

933

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v286 - QB7 FINANC SERV PURCHASED: OTHER LOAN

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_9 A loan for uses other than buying a house

0   Not mentioned

1   Mentioned

v286 by v7, Absolute Values (Row Percent), weighted by v8

v286 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1029 (98.8)

982 (96.3)

454 (89.4)

967 (93.3)

499 (98.8)

999 (97.8)

882 (88.0)

939 (93.4)

990 (98.1)

917 (91.4)

966 (94.5)

955 (94.8)

303 (96.2)

955 (95.5)

996 (98.7)

928 (92.8)

972 (96.9)

944 (94.0)

471 (93.8)

918 (90.4)

483 (96.6)

1023 (96.3)

930 (93.0)

988 (97.7)

939 (93.8)

1005 (95.3)

1060 (97.1)

23494

23494

12 (1.2)

38 (3.7)

54 (10.6)

69 (6.7)

6 (1.2)

22 (2.2)

120 (12.0)

66 (6.6)

19 (1.9)

86 (8.6)

56 (5.5)

52 (5.2)

12 (3.8)

45 (4.5)

13 (1.3)

72 (7.2)

31 (3.1)

60 (6.0)

31 (6.2)

98 (9.6)

17 (3.4)

39 (3.7)

70 (7.0)

23 (2.3)

62 (6.2)

50 (4.7)

32 (2.9)

1255

1255

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055
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24749
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v287 - QB7 FINANC SERV PURCHASED: NOT ANY

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_10 No, you did not buy any

0   Not mentioned

1   Mentioned

v287 by v7, Absolute Values (Row Percent), weighted by v8

v287 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

283 (27.2)

305 (29.9)

207 (40.7)

328 (31.7)

102 (20.2)

254 (24.9)

542 (54.1)

574 (57.1)

183 (18.1)

459 (45.8)

348 (34.1)

394 (39.1)

109 (34.6)

180 (18.0)

208 (20.6)

365 (36.5)

257 (25.6)

413 (41.1)

170 (33.9)

483 (47.5)

158 (31.6)

551 (51.9)

298 (29.8)

145 (14.3)

497 (49.7)

427 (40.4)

351 (32.1)

8591

8591

758 (72.8)

715 (70.1)

301 (59.3)

708 (68.3)

403 (79.8)

767 (75.1)

460 (45.9)

431 (42.9)

826 (81.9)

544 (54.2)

674 (65.9)

613 (60.9)

206 (65.4)

820 (82.0)

801 (79.4)

635 (63.5)

746 (74.4)

591 (58.9)

332 (66.1)

533 (52.5)

342 (68.4)

511 (48.1)

702 (70.2)

866 (85.7)

504 (50.3)

629 (59.6)

741 (67.9)

16159

16159

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750
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v288 - QB7 FINANC SERV PURCHASED: OTHER

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_11 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v288 by v7, Absolute Values (Row Percent), weighted by v8

v288 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1029 (98.8)

1011 (99.1)

506 (99.6)

1032 (99.6)

503 (99.6)

1010 (98.9)

1001 (99.9)

1000 (99.5)

1004 (99.5)

994 (99.0)

1014 (99.2)

1002 (99.5)

313 (99.4)

998 (99.8)

1003 (99.4)

974 (97.4)

992 (98.9)

1003 (99.9)

500 (99.6)

1015 (99.9)

500 (100.0)

1056 (99.4)

994 (99.4)

1006 (99.5)

995 (99.4)

1037 (98.3)

1090 (99.8)

24582

24582

12 (1.2)

9 (0.9)

2 (0.4)

4 (0.4)

2 (0.4)

11 (1.1)

1 (0.1)

5 (0.5)

5 (0.5)

10 (1.0)

8 (0.8)

5 (0.5)

2 (0.6)

2 (0.2)

6 (0.6)

26 (2.6)

11 (1.1)

1 (0.1)

2 (0.4)

1 (0.1)

6 (0.6)

6 (0.6)

5 (0.5)

6 (0.6)

18 (1.7)

2 (0.2)

168

168

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v289 - QB7 FINANC SERV PURCHASED: DK

Q.B7

ASK ALL

In the last 12 months have you purchased or signed up to any of the following financial services?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B7_12 DK

0   Not mentioned

1   Mentioned

v289 by v7, Absolute Values (Row Percent), weighted by v8

v289 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1022 (98.2)

1007 (98.7)

505 (99.4)

1017 (98.2)

504 (99.8)

1011 (99.0)

995 (99.3)

965 (96.0)

995 (98.6)

996 (99.2)

993 (97.2)

986 (97.9)

311 (98.7)

1000 (100.0)

998 (98.9)

945 (94.5)

968 (96.5)

964 (96.0)

501 (99.8)

972 (95.7)

497 (99.4)

1061 (99.9)

985 (98.5)

980 (96.9)

997 (99.6)

1055 (100.0)

1066 (97.6)

24296

24296

19 (1.8)

13 (1.3)

3 (0.6)

19 (1.8)

1 (0.2)

10 (1.0)

7 (0.7)

40 (4.0)

14 (1.4)

8 (0.8)

29 (2.8)

21 (2.1)

4 (1.3)

11 (1.1)

55 (5.5)

35 (3.5)

40 (4.0)

1 (0.2)

44 (4.3)

3 (0.6)

1 (0.1)

15 (1.5)

31 (3.1)

4 (0.4)

26 (2.4)

454

454

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v290 - QB8 FINANC SERV DISTANT PURCHASE: NO

Q.B8

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 - 

OTHERS GO TO Q.B10

Were any of these financial services purchased or signed up over the Internet, phone or post in the last 12 months?

Q.B8_1 No, not over the Internet, phone or post

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286 or V288)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v290 by v7, Absolute Values (Row Percent), weighted by v8

v290 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

111 (42.0)

37 (12.7)

28 (13.7)

68 (22.0)

40 (39.6)

72 (29.5)

137 (25.6)

176 (33.0)

31 (18.2)

154 (34.1)

33 (10.3)

200 (53.6)

59 (56.2)

47 (26.3)

33 (16.8)

166 (53.5)

45 (20.3)

37 (9.9)

48 (28.4)

94 (21.4)

34 (22.1)

253 (46.0)

59 (20.8)

18 (15.9)

153 (58.0)

255 (87.3)

176 (86.3)

241 (78.0)

61 (60.4)

172 (70.5)

398 (74.4)

358 (67.0)

139 (81.8)

298 (65.9)

287 (89.7)

173 (46.4)

46 (43.8)

132 (73.7)

164 (83.2)

144 (46.5)

177 (79.7)

336 (90.1)

121 (71.6)

345 (78.6)

120 (77.9)

297 (54.0)

224 (79.2)

95 (84.1)

M

777

728

304

727

404

777

467

471

840

552

703

634

210

820

813

690

781

631

333

577

346

511

718

897

1041

1020

508

1036

505

1021

1002

1005

1010

1004

1023

1007

315

999

1010

1000

1003

1004

502

1016

500

1061

1001

1010

264

292

204

309

101

244

535

534

170

452

320

373

105

179

197

310

222

373

169

439

154

550

283

113



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 465 

v290 0 1 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

297 (60.1)

70 (16.4)

106 (32.6)

2453

2453

197 (39.9)

356 (83.6)

219 (67.4)

5684

5684

507

629

767

16614

1001

1055

1092

24751

494

426

325

8137
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v291 - QB8 FINANC SERV DISTANT PURCHASE: COUNTRY

Q.B8

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 - 

OTHERS GO TO Q.B10

Were any of these financial services purchased or signed up over the Internet, phone or post in the last 12 months?

Q.B8_2 Yes, from a seller\ provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286 or V288)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v291 by v7, Absolute Values (Row Percent), weighted by v8

v291 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

202 (76.5)

262 (89.7)

185 (91.1)

250 (80.9)

67 (65.7)

176 (72.1)

404 (75.5)

396 (74.2)

150 (88.2)

305 (67.6)

297 (93.1)

183 (49.1)

51 (48.1)

134 (74.9)

178 (90.4)

189 (61.0)

204 (91.9)

348 (93.0)

131 (77.5)

365 (83.1)

122 (78.7)

314 (57.0)

235 (83.3)

104 (91.2)

62 (23.5)

30 (10.3)

18 (8.9)

59 (19.1)

35 (34.3)

68 (27.9)

131 (24.5)

138 (25.8)

20 (11.8)

146 (32.4)

22 (6.9)

190 (50.9)

55 (51.9)

45 (25.1)

19 (9.6)

121 (39.0)

18 (8.1)

26 (7.0)

38 (22.5)

74 (16.9)

33 (21.3)

237 (43.0)

47 (16.7)

10 (8.8)

M

777

728

304

727

404

777

467

471

840

552

703

634

210

820

813

690

781

631

333

577

346

511

718

897

1041

1020

507

1036

506

1021

1002

1005

1010

1003

1022

1007

316

999

1010

1000

1003

1005

502

1016

501

1062

1000

1011

264

292

203

309

102

244

535

534

170

451

319

373

106

179

197

310

222

374

169

439

155

551

282

114
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v291 0 1 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

210 (42.6)

367 (85.9)

236 (72.6)

6065

6065

283 (57.4)

60 (14.1)

89 (27.4)

2074

2074

507

629

767

16614

1000

1056

1092

24753

493

427

325

8139
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v292 - QB8 FINANC SERV DISTANT PURCHASE: EU

Q.B8

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 - 

OTHERS GO TO Q.B10

Were any of these financial services purchased or signed up over the Internet, phone or post in the last 12 months?

Q.B8_3 Yes, from a seller\ provider located in another EU country

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286 or V288)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v292 by v7, Absolute Values (Row Percent), weighted by v8

v292 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

236 (89.4)

287 (98.3)

199 (97.5)

307 (99.7)

98 (97.0)

240 (98.4)

530 (99.1)

527 (98.7)

168 (98.8)

448 (99.3)

319 (100.0)

371 (99.5)

105 (100.0)

178 (98.9)

188 (95.9)

305 (98.4)

212 (95.5)

371 (99.5)

159 (94.1)

431 (98.2)

154 (100.0)

546 (99.1)

281 (99.6)

114 (100.0)

28 (10.6)

5 (1.7)

5 (2.5)

1 (0.3)

3 (3.0)

4 (1.6)

5 (0.9)

7 (1.3)

2 (1.2)

3 (0.7)

2 (0.5)

2 (1.1)

8 (4.1)

5 (1.6)

10 (4.5)

2 (0.5)

10 (5.9)

8 (1.8)

5 (0.9)

1 (0.4)

M

777

728

304

727

404

777

467

471

840

552

703

634

210

820

813

690

781

631

333

577

346

511

718

897

1041

1020

508

1035

505

1021

1002

1005

1010

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

264

292

204

308

101

244

535

534

170

451

319

373

105

180

196

310

222

373

169

439

154

551

282

114
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v292 0 1 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

488 (99.0)

422 (98.8)

321 (98.8)

8005

8005

5 (1.0)

5 (1.2)

4 (1.2)

130

130

507

629

767

16614

1000

1056

1092

24749

493

427

325

8135
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v293 - QB8 FINANC SERV DISTANT PURCHASE: NON-EU

Q.B8

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 - 

OTHERS GO TO Q.B10

Were any of these financial services purchased or signed up over the Internet, phone or post in the last 12 months?

Q.B8_4 Yes, from a seller\ provider located outside the EU

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286 or V288)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v293 by v7, Absolute Values (Row Percent), weighted by v8

v293 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

248 (93.9)

290 (99.3)

204 (100.0)

309 (100.0)

101 (100.0)

244 (100.0)

534 (99.8)

530 (99.3)

169 (99.4)

451 (99.8)

318 (99.7)

369 (98.9)

102 (97.1)

180 (100.0)

196 (100.0)

309 (99.7)

217 (98.2)

372 (99.7)

168 (99.4)

437 (99.8)

154 (100.0)

550 (99.8)

282 (99.6)

114 (100.0)

16 (6.1)

2 (0.7)

1 (0.2)

4 (0.7)

1 (0.6)

1 (0.2)

1 (0.3)

4 (1.1)

3 (2.9)

1 (0.3)

4 (1.8)

1 (0.3)

1 (0.6)

1 (0.2)

1 (0.2)

1 (0.4)

M

777

728

304

727

404

777

467

471

840

552

703

634

210

820

813

690

781

631

333

577

346

511

718

897

1041

1020

508

1036

505

1021

1002

1005

1010

1004

1022

1007

315

1000

1009

1000

1002

1004

502

1015

500

1062

1001

1011

264

292

204

309

101

244

535

534

170

452

319

373

105

180

196

310

221

373

169

438

154

551

283

114
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v293 0 1 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

491 (99.6)

426 (99.8)

325 (100.0)

8090

8090

2 (0.4)

1 (0.2)

46

46

507

629

767

16614

1000

1056

1092

24750

493

427

325

8136
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v294 - QB8 FINANC SERV DISTANT PURCHASE: UNKNOWN

Q.B8

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 - 

OTHERS GO TO Q.B10

Were any of these financial services purchased or signed up over the Internet, phone or post in the last 12 months?

Q.B8_5 Yes, but you do not know where the seller\ provider was located

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286 or V288)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v294 by v7, Absolute Values (Row Percent), weighted by v8

v294 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

260 (98.5)

292 (100.0)

204 (100.0)

308 (99.7)

100 (99.0)

242 (99.2)

534 (99.8)

529 (99.1)

168 (99.4)

450 (99.8)

315 (98.7)

371 (99.5)

105 (100.0)

179 (99.4)

196 (100.0)

308 (99.4)

214 (96.8)

371 (99.5)

169 (100.0)

434 (98.9)

154 (100.0)

549 (99.8)

282 (100.0)

114 (100.0)

4 (1.5)

1 (0.3)

1 (1.0)

2 (0.8)

1 (0.2)

5 (0.9)

1 (0.6)

1 (0.2)

4 (1.3)

2 (0.5)

1 (0.6)

2 (0.6)

7 (3.2)

2 (0.5)

5 (1.1)

1 (0.2)

M

777

728

304

727

404

777

467

471

840

552

703

634

210

820

813

690

781

631

333

577

346

511

718

897

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1002

1004

502

1016

500

1061

1000

1011

264

292

204

309

101

244

535

534

169

451

319

373

105

180

196

310

221

373

169

439

154

550

282

114
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v294 0 1 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

489 (99.2)

425 (99.5)

323 (99.4)

8085

8085

4 (0.8)

2 (0.5)

2 (0.6)

48

48

507

629

767

16614

1000

1056

1092

24747

493

427

325

8133
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v295 - QB8 FINANC SERV DISTANT PURCHASE: DK

Q.B8

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 - 

OTHERS GO TO Q.B10

Were any of these financial services purchased or signed up over the Internet, phone or post in the last 12 months?

Q.B8_6 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286 or V288)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v295 by v7, Absolute Values (Row Percent), weighted by v8

v295 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

254 (96.2)

289 (99.0)

200 (98.0)

302 (97.7)

99 (98.0)

242 (99.2)

533 (99.6)

506 (94.8)

162 (95.3)

447 (98.9)

315 (98.4)

369 (98.9)

103 (98.1)

180 (100.0)

190 (96.4)

270 (87.1)

214 (96.4)

368 (98.4)

165 (97.6)

428 (97.7)

153 (99.4)

537 (97.5)

273 (96.8)

105 (92.9)

10 (3.8)

3 (1.0)

4 (2.0)

7 (2.3)

2 (2.0)

2 (0.8)

2 (0.4)

28 (5.2)

8 (4.7)

5 (1.1)

5 (1.6)

4 (1.1)

2 (1.9)

7 (3.6)

40 (12.9)

8 (3.6)

6 (1.6)

4 (2.4)

10 (2.3)

1 (0.6)

14 (2.5)

9 (3.2)

8 (7.1)

M

777

728

304

727

404

777

467

471

840

552

703

634

210

820

813

690

781

631

333

577

346

511

718

897

1041

1020

508

1036

505

1021

1002

1005

1010

1004

1023

1007

315

1000

1010

1000

1003

1005

502

1015

500

1062

1000

1010

264

292

204

309

101

244

535

534

170

452

320

373

105

180

197

310

222

374

169

438

154

551

282

113



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 475 

v295 0 1 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

488 (98.8)

420 (98.6)

314 (96.6)

7926

7926

6 (1.2)

6 (1.4)

11 (3.4)

212

212

507

629

767

16614

1001

1055

1092

24752

494

426

325

8138
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v296 - QB9 FINANC SERV DISTANT PROBL: NONE

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_1 You have not encountered any significant problems

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v296 by v7, Absolute Values (Row Percent), weighted by v8

v296 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

64 (63.4)

9 (27.3)

6 (26.1)

29 (47.5)

9 (24.3)

18 (25.7)

17 (12.6)

37 (25.0)

6 (26.1)

25 (16.8)

7 (25.0)

42 (21.4)

18 (31.6)

4 (8.5)

10 (38.5)

70 (55.6)

26 (70.3)

14 (43.8)

7 (15.9)

14 (16.7)

1 (3.0)

44 (18.3)

37 (36.6)

24 (72.7)

17 (73.9)

32 (52.5)

28 (75.7)

52 (74.3)

118 (87.4)

111 (75.0)

17 (73.9)

124 (83.2)

21 (75.0)

154 (78.6)

39 (68.4)

43 (91.5)

16 (61.5)

56 (44.4)

11 (29.7)

18 (56.3)

37 (84.1)

70 (83.3)

32 (97.0)

196 (81.7)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1041

1019

508

1036

504

1021

1002

1006

1009

1004

1022

1007

314

1000

1009

1000

1003

1004

502

1016

500

1063

101

33

23

61

37

70

135

148

23

149

28

196

57

47

26

126

37

32

44

84

33

240
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v296 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

9 (18.4)

3 (30.0)

23 (7.9)

13 (20.3)

31 (33.0)

556

556

40 (81.6)

7 (70.0)

268 (92.1)

51 (79.7)

63 (67.0)

1682

1682

951

1001

710

991

997

22510

1000

1011

1001

1055

1091

24748

49

10

291

64

94

2238
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v297 - QB9 FINANC SERV DISTANT PROBL: INSUFF INFO

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_2 Insufficient\ inaccurate information before signing a contract

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v297 by v7, Absolute Values (Row Percent), weighted by v8

v297 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

84 (83.2)

32 (94.1)

22 (95.7)

53 (86.9)

34 (89.5)

64 (91.4)

129 (95.6)

135 (91.8)

22 (95.7)

147 (98.7)

25 (89.3)

193 (98.5)

56 (96.6)

46 (97.9)

22 (84.6)

124 (98.4)

30 (81.1)

29 (93.5)

42 (97.7)

82 (97.6)

33 (100.0)

233 (97.5)

17 (16.8)

2 (5.9)

1 (4.3)

8 (13.1)

4 (10.5)

6 (8.6)

6 (4.4)

12 (8.2)

1 (4.3)

2 (1.3)

3 (10.7)

3 (1.5)

2 (3.4)

1 (2.1)

4 (15.4)

2 (1.6)

7 (18.9)

2 (6.5)

1 (2.3)

2 (2.4)

6 (2.5)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1003

501

1016

500

1062

101

34

23

61

38

70

135

147

23

149

28

196

58

47

26

126

37

31

43

84

33

239
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v297 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

47 (94.0)

10 (100.0)

283 (97.6)

62 (96.9)

88 (92.6)

2127

2127

3 (6.0)

7 (2.4)

2 (3.1)

7 (7.4)

111

111

951

1001

710

991

997

22510

1001

1011

1000

1055

1092

24748

50

10

290

64

95

2238
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v298 - QB9 FINANC SERV DISTANT PROBL: MISLEAD INFO

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_3 Misleading\ deceptive information before signing a contract

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v298 by v7, Absolute Values (Row Percent), weighted by v8

v298 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

72 (71.3)

31 (91.2)

21 (91.3)

60 (98.4)

37 (97.4)

66 (94.3)

135 (100.0)

145 (98.6)

22 (95.7)

146 (98.0)

28 (100.0)

193 (98.5)

55 (94.8)

46 (97.9)

21 (80.8)

125 (99.2)

27 (73.0)

32 (100.0)

44 (100.0)

81 (96.4)

33 (100.0)

238 (99.6)

29 (28.7)

3 (8.8)

2 (8.7)

1 (1.6)

1 (2.6)

4 (5.7)

2 (1.4)

1 (4.3)

3 (2.0)

3 (1.5)

3 (5.2)

1 (2.1)

5 (19.2)

1 (0.8)

10 (27.0)

3 (3.6)

1 (0.4)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

101

34

23

61

38

70

135

147

23

149

28

196

58

47

26

126

37

32

44

84

33

239
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v298 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

48 (98.0)

10 (100.0)

289 (99.3)

63 (96.9)

92 (96.8)

2160

2160

1 (2.0)

2 (0.7)

2 (3.1)

3 (3.2)

81

81

951

1001

710

991

997

22510

1000

1011

1001

1056

1092

24751

49

10

291

65

95

2241
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v299 - QB9 FINANC SERV DISTANT PROBL: EXCESS INFO

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_4 Excessive\ incomprehensible information

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v299 by v7, Absolute Values (Row Percent), weighted by v8

v299 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

93 (91.2)

32 (94.1)

22 (95.7)

58 (95.1)

35 (94.6)

67 (95.7)

133 (98.5)

143 (97.3)

22 (95.7)

142 (95.3)

24 (85.7)

188 (95.9)

58 (100.0)

46 (97.9)

21 (80.8)

125 (99.2)

31 (83.8)

29 (93.5)

44 (100.0)

81 (97.6)

32 (97.0)

226 (94.6)

9 (8.8)

2 (5.9)

1 (4.3)

3 (4.9)

2 (5.4)

3 (4.3)

2 (1.5)

4 (2.7)

1 (4.3)

7 (4.7)

4 (14.3)

8 (4.1)

1 (2.1)

5 (19.2)

1 (0.8)

6 (16.2)

2 (6.5)

2 (2.4)

1 (3.0)

13 (5.4)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1020

508

1036

504

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1003

502

1015

500

1062

102

34

23

61

37

70

135

147

23

149

28

196

58

47

26

126

37

31

44

83

33

239
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v299 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

48 (98.0)

10 (100.0)

288 (99.3)

63 (96.9)

85 (89.5)

2146

2146

1 (2.0)

2 (0.7)

2 (3.1)

10 (10.5)

92

92

951

1001

710

991

997

22510

1000

1011

1000

1056

1092

24748

49

10

290

65

95

2238
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v300 - QB9 FINANC SERV DISTANT PROBL: CONDITIONS

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_5 Different conditions from the ones agreed in the contract (hidden charges, etc.)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v300 by v7, Absolute Values (Row Percent), weighted by v8

v300 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

98 (96.1)

34 (100.0)

22 (95.7)

58 (96.7)

35 (92.1)

64 (91.4)

133 (98.5)

141 (95.9)

22 (95.7)

148 (99.3)

27 (96.4)

190 (96.9)

58 (100.0)

47 (97.9)

26 (100.0)

124 (98.4)

36 (97.3)

31 (96.9)

43 (97.7)

82 (97.6)

33 (100.0)

238 (99.6)

4 (3.9)

1 (4.3)

2 (3.3)

3 (7.9)

6 (8.6)

2 (1.5)

6 (4.1)

1 (4.3)

1 (0.7)

1 (3.6)

6 (3.1)

1 (2.1)

2 (1.6)

1 (2.7)

1 (3.1)

1 (2.3)

2 (2.4)

1 (0.4)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1001

1009

1000

1003

1004

502

1016

500

1062

102

34

23

60

38

70

135

147

23

149

28

196

58

48

26

126

37

32

44

84

33

239



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 485 

v300 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

49 (100.0)

10 (100.0)

289 (99.3)

62 (96.9)

94 (98.9)

2194

2194

2 (0.7)

2 (3.1)

1 (1.1)

47

47

951

1001

710

991

997

22510

1000

1011

1001

1055

1092

24751

49

10

291

64

95

2241
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v301 - QB9 FINANC SERV DISTANT PROBL: EXCESS FEES

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_6 Excessive fees

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v301 by v7, Absolute Values (Row Percent), weighted by v8

v301 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

98 (96.1)

30 (90.9)

19 (82.6)

58 (95.1)

35 (92.1)

68 (97.1)

135 (100.0)

146 (98.6)

22 (95.7)

143 (96.0)

27 (96.4)

190 (96.9)

55 (94.8)

47 (100.0)

24 (92.3)

122 (96.8)

29 (78.4)

30 (96.8)

40 (93.0)

81 (96.4)

33 (100.0)

233 (97.5)

4 (3.9)

3 (9.1)

4 (17.4)

3 (4.9)

3 (7.9)

2 (2.9)

2 (1.4)

1 (4.3)

6 (4.0)

1 (3.6)

6 (3.1)

3 (5.2)

2 (7.7)

4 (3.2)

8 (21.6)

1 (3.2)

3 (7.0)

3 (3.6)

6 (2.5)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1019

508

1036

505

1021

1002

1006

1009

1004

1022

1007

315

1000

1009

1000

1003

1003

501

1016

500

1062

102

33

23

61

38

70

135

148

23

149

28

196

58

47

26

126

37

31

43

84

33

239
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v301 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

47 (95.9)

10 (100.0)

288 (99.0)

58 (90.6)

80 (84.2)

2148

2148

2 (4.1)

3 (1.0)

6 (9.4)

15 (15.8)

91

91

951

1001

710

991

997

22510

1000

1011

1001

1055

1092

24749

49

10

291

64

95

2239
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v302 - QB9 FINANC SERV DISTANT PROBL: POOR SERVICE

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_7 Poor service provision, which did not meet the terms fixed by the contract\agreement

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v302 by v7, Absolute Values (Row Percent), weighted by v8

v302 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

100 (98.0)

32 (94.1)

23 (100.0)

60 (98.4)

37 (97.4)

67 (95.7)

130 (96.3)

142 (95.9)

23 (100.0)

148 (98.7)

28 (100.0)

191 (97.4)

58 (100.0)

46 (97.9)

25 (96.2)

125 (99.2)

37 (100.0)

30 (93.8)

43 (97.7)

84 (100.0)

33 (100.0)

231 (96.7)

2 (2.0)

2 (5.9)

1 (1.6)

1 (2.6)

3 (4.3)

5 (3.7)

6 (4.1)

2 (1.3)

5 (2.6)

1 (2.1)

1 (3.8)

1 (0.8)

2 (6.3)

1 (2.3)

8 (3.3)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1020

508

1036

505

1021

1002

1006

1009

1005

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

102

34

23

61

38

70

135

148

23

150

28

196

58

47

26

126

37

32

44

84

33

239
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v302 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

48 (96.0)

10 (100.0)

288 (99.0)

63 (98.4)

95 (100.0)

2197

2197

2 (4.0)

3 (1.0)

1 (1.6)

47

47

951

1001

710

991

997

22510

1001

1011

1001

1055

1092

24754

50

10

291

64

95

2244
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v303 - QB9 FINANC SERV DISTANT PROBL: CONTACTING

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_8 Difficulties in contacting the financial company

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v303 by v7, Absolute Values (Row Percent), weighted by v8

v303 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

100 (99.0)

33 (97.1)

23 (100.0)

59 (98.3)

38 (100.0)

69 (98.6)

131 (97.0)

146 (99.3)

22 (95.7)

148 (99.3)

25 (89.3)

192 (98.0)

58 (100.0)

47 (100.0)

26 (100.0)

126 (100.0)

37 (100.0)

29 (90.6)

44 (100.0)

82 (97.6)

33 (100.0)

232 (97.1)

1 (1.0)

1 (2.9)

1 (1.7)

1 (1.4)

4 (3.0)

1 (0.7)

1 (4.3)

1 (0.7)

3 (10.7)

4 (2.0)

3 (9.4)

2 (2.4)

7 (2.9)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

101

34

23

60

38

70

135

147

23

149

28

196

58

47

26

126

37

32

44

84

33

239
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v303 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

49 (100.0)

10 (100.0)

288 (99.0)

64 (100.0)

94 (98.9)

2205

2205

3 (1.0)

1 (1.1)

34

34

951

1001

710

991

997

22510

1000

1011

1001

1055

1092

24749

49

10

291

64

95

2239
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v304 - QB9 FINANC SERV DISTANT PROBL: COMPLAINING

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_9 Difficulties in complaining to the financial company

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v304 by v7, Absolute Values (Row Percent), weighted by v8

v304 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

101 (100.0)

32 (94.1)

20 (87.0)

61 (100.0)

37 (100.0)

69 (98.6)

134 (99.3)

146 (99.3)

22 (95.7)

148 (99.3)

27 (96.4)

192 (98.0)

58 (100.0)

47 (100.0)

26 (100.0)

124 (98.4)

37 (100.0)

30 (96.8)

44 (100.0)

84 (100.0)

33 (100.0)

239 (99.6)

2 (5.9)

3 (13.0)

0 (0.0)

1 (1.4)

1 (0.7)

1 (0.7)

1 (4.3)

1 (0.7)

1 (3.6)

4 (2.0)

2 (1.6)

1 (3.2)

1 (0.4)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1041

1020

508

1036

504

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1003

502

1016

500

1063

101

34

23

61

37

70

135

147

23

149

28

196

58

47

26

126

37

31

44

84

33

240
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v304 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

48 (98.0)

10 (100.0)

288 (99.3)

64 (100.0)

95 (100.0)

2216

2216

1 (2.0)

2 (0.7)

22

22

951

1001

710

991

997

22510

1000

1011

1000

1055

1092

24748

49

10

290

64

95

2238
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v305 - QB9 FINANC SERV DISTANT PROBL: CHANGING

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_10 Difficulties in changing bank\ financial institution

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v305 by v7, Absolute Values (Row Percent), weighted by v8

v305 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

101 (100.0)

34 (100.0)

23 (100.0)

57 (95.0)

38 (100.0)

68 (97.1)

135 (100.0)

147 (100.0)

21 (91.3)

147 (98.7)

28 (100.0)

193 (98.5)

58 (100.0)

47 (100.0)

26 (100.0)

124 (98.4)

37 (100.0)

32 (100.0)

44 (100.0)

83 (98.8)

33 (100.0)

238 (99.6)

3 (5.0)

2 (2.9)

2 (8.7)

2 (1.3)

3 (1.5)

2 (1.6)

1 (1.2)

1 (0.4)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

101

34

23

60

38

70

135

147

23

149

28

196

58

47

26

126

37

32

44

84

33

239
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v305 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

49 (100.0)

10 (100.0)

291 (100.0)

64 (100.0)

94 (98.9)

2222

2222

1 (1.1)

17

17

951

1001

710

991

997

22510

1000

1011

1001

1055

1092

24749

49

10

291

64

95

2239
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v306 - QB9 FINANC SERV DISTANT PROBL: COMPARING

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_11 Difficulties in comparing offers from financial service providers

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v306 by v7, Absolute Values (Row Percent), weighted by v8

v306 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

101 (99.0)

33 (97.1)

23 (100.0)

58 (95.1)

37 (97.4)

68 (97.1)

131 (97.0)

145 (98.6)

23 (100.0)

148 (99.3)

24 (85.7)

193 (98.5)

58 (100.0)

46 (97.9)

26 (100.0)

124 (98.4)

37 (100.0)

30 (96.8)

42 (97.7)

79 (94.0)

33 (100.0)

232 (96.7)

1 (1.0)

1 (2.9)

3 (4.9)

1 (2.6)

2 (2.9)

4 (3.0)

2 (1.4)

1 (0.7)

4 (14.3)

3 (1.5)

1 (2.1)

2 (1.6)

1 (3.2)

1 (2.3)

5 (6.0)

8 (3.3)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1003

501

1016

500

1063

102

34

23

61

38

70

135

147

23

149

28

196

58

47

26

126

37

31

43

84

33

240
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v306 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

48 (98.0)

9 (90.0)

285 (98.3)

63 (98.4)

89 (93.7)

2185

2185

1 (2.0)

1 (10.0)

5 (1.7)

1 (1.6)

6 (6.3)

54

54

951

1001

710

991

997

22510

1000

1011

1000

1055

1092

24749

49

10

290

64

95

2239
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v307 - QB9 FINANC SERV DISTANT PROBL: OTHERS

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_12 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v307 by v7, Absolute Values (Row Percent), weighted by v8

v307 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

100 (98.0)

33 (97.1)

23 (100.0)

61 (100.0)

37 (97.4)

70 (100.0)

134 (99.3)

146 (99.3)

23 (100.0)

146 (98.0)

28 (100.0)

195 (99.5)

56 (98.2)

47 (100.0)

26 (100.0)

123 (97.6)

37 (100.0)

31 (96.9)

44 (100.0)

84 (100.0)

33 (100.0)

236 (98.3)

2 (2.0)

1 (2.9)

1 (2.6)

1 (0.7)

1 (0.7)

3 (2.0)

1 (0.5)

1 (1.8)

3 (2.4)

1 (3.1)

4 (1.7)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

1000

1003

1004

502

1016

500

1063

102

34

23

61

38

70

135

147

23

149

28

196

57

47

26

126

37

32

44

84

33

240
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v307 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

49 (100.0)

10 (100.0)

287 (99.0)

61 (93.8)

95 (100.0)

2215

2215

3 (1.0)

4 (6.2)

26

26

951

1001

710

991

997

22510

1000

1011

1000

1056

1092

24751

49

10

290

65

95

2241



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 500 

v308 - QB9 FINANC SERV DISTANT PROBL: DK

Q.B9

ASK Q.B8 AND Q.B9 IF "HAS PURCHASED\ SIGNED UP TO AT LEAST ONE FINANCIAL SERVICE", CODE 1 to 9 or 11 in Q.B7 / 

ASK Q.B9 IF "YES", CODE 2 to 5 in Q.B8

Have you encountered any of the following when purchasing or signing up to financial services by Internet, phone or post in the last 

12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B9_13 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V278-V286, V288; not coded 1 in V291-V294)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v308 by v7, Absolute Values (Row Percent), weighted by v8

v308 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

94 (92.2)

33 (97.1)

22 (95.7)

50 (83.3)

37 (97.4)

67 (95.7)

135 (100.0)

133 (89.9)

22 (95.7)

146 (98.0)

27 (96.4)

182 (92.9)

47 (82.5)

46 (97.9)

25 (96.2)

70 (55.6)

36 (97.3)

27 (84.4)

41 (93.2)

81 (97.6)

33 (100.0)

232 (97.1)

8 (7.8)

1 (2.9)

1 (4.3)

10 (16.7)

1 (2.6)

3 (4.3)

15 (10.1)

1 (4.3)

3 (2.0)

1 (3.6)

14 (7.1)

10 (17.5)

1 (2.1)

1 (3.8)

56 (44.4)

1 (2.7)

5 (15.6)

3 (6.8)

2 (2.4)

7 (2.9)

M

940

986

485

975

467

951

867

858

986

855

994

811

257

953

983

874

966

972

458

932

467

823

1042

1020

508

1035

505

1021

1002

1006

1009

1004

1022

1007

314

1000

1009

1000

1003

1004

502

1015

500

1062

102

34

23

60

38

70

135

148

23

149

28

196

57

47

26

126

37

32

44

83

33

239
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v308 0 1 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

47 (94.0)

9 (90.0)

290 (99.7)

64 (100.0)

89 (93.7)

2085

2085

3 (6.0)

1 (10.0)

1 (0.3)

6 (6.3)

155

155

951

1001

710

991

997

22510

1001

1011

1001

1055

1092

24750

50

10

291

64

95

2240
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v309 - QB10 FINANC SERV EU BARRIERS: INSUFF INFO

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_1 Insufficient\ inaccurate information

0   Not mentioned

1   Mentioned

v309 by v7, Absolute Values (Row Percent), weighted by v8

v309 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

741 (71.2)

688 (67.5)

343 (67.5)

784 (75.7)

307 (60.8)

729 (71.4)

785 (78.3)

703 (70.0)

874 (86.6)

717 (71.4)

755 (73.9)

825 (81.9)

260 (82.5)

515 (51.5)

811 (80.4)

728 (72.8)

755 (75.3)

727 (72.4)

339 (67.5)

656 (64.6)

381 (76.2)

848 (79.8)

732 (73.2)

653 (64.6)

821 (82.0)

736 (69.8)

807 (73.9)

18020

18020

300 (28.8)

332 (32.5)

165 (32.5)

252 (24.3)

198 (39.2)

292 (28.6)

217 (21.7)

302 (30.0)

135 (13.4)

287 (28.6)

267 (26.1)

182 (18.1)

55 (17.5)

485 (48.5)

198 (19.6)

272 (27.2)

248 (24.7)

277 (27.6)

163 (32.5)

360 (35.4)

119 (23.8)

214 (20.2)

268 (26.8)

358 (35.4)

180 (18.0)

319 (30.2)

285 (26.1)

6730

6730

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v310 - QB10 FINANC SERV EU BARRIERS: MISLEAD INFO

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_2 Misleading\ deceptive information

0   Not mentioned

1   Mentioned

v310 by v7, Absolute Values (Row Percent), weighted by v8

v310 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

819 (78.7)

806 (79.0)

377 (74.2)

931 (89.9)

397 (78.6)

884 (86.6)

901 (89.9)

921 (91.6)

866 (85.8)

864 (86.1)

814 (79.6)

912 (90.6)

293 (93.0)

763 (76.3)

895 (88.7)

830 (83.0)

897 (89.4)

878 (87.5)

414 (82.5)

946 (93.0)

408 (81.6)

921 (86.7)

882 (88.2)

815 (80.6)

897 (89.6)

844 (80.0)

935 (85.6)

21110

21110

222 (21.3)

214 (21.0)

131 (25.8)

105 (10.1)

108 (21.4)

137 (13.4)

101 (10.1)

84 (8.4)

143 (14.2)

140 (13.9)

208 (20.4)

95 (9.4)

22 (7.0)

237 (23.7)

114 (11.3)

170 (17.0)

106 (10.6)

126 (12.5)

88 (17.5)

71 (7.0)

92 (18.4)

141 (13.3)

118 (11.8)

196 (19.4)

104 (10.4)

211 (20.0)

157 (14.4)

3641

3641

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1017

500

1062

1000

1011

1001

1055

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1017

500

1062

1000

1011

1001

1055

1092

24751
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v311 - QB10 FINANC SERV EU BARRIERS: EXCESS INFO

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_3 Excessive\ incomprehensible information

0   Not mentioned

1   Mentioned

v311 by v7, Absolute Values (Row Percent), weighted by v8

v311 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

861 (82.7)

898 (88.0)

431 (84.8)

902 (87.1)

434 (85.9)

885 (86.7)

893 (89.1)

889 (88.5)

956 (94.7)

851 (84.8)

912 (89.2)

951 (94.4)

303 (96.2)

834 (83.4)

839 (83.2)

899 (89.9)

898 (89.5)

943 (93.9)

442 (88.0)

933 (91.8)

438 (87.6)

857 (80.7)

848 (84.8)

950 (94.0)

878 (87.7)

857 (81.2)

894 (81.9)

21676

21676

180 (17.3)

122 (12.0)

77 (15.2)

134 (12.9)

71 (14.1)

136 (13.3)

109 (10.9)

116 (11.5)

53 (5.3)

152 (15.2)

110 (10.8)

56 (5.6)

12 (3.8)

166 (16.6)

170 (16.8)

101 (10.1)

105 (10.5)

61 (6.1)

60 (12.0)

83 (8.2)

62 (12.4)

205 (19.3)

152 (15.2)

61 (6.0)

123 (12.3)

198 (18.8)

198 (18.1)

3073

3073

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v312 - QB10 FINANC SERV EU BARRIERS: FRAUD RISKS

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_4 Risks related to fraud in purchasing financial services in other EU countries

0   Not mentioned

1   Mentioned

v312 by v7, Absolute Values (Row Percent), weighted by v8

v312 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

796 (76.5)

803 (78.7)

372 (73.2)

792 (76.4)

303 (60.0)

724 (70.9)

697 (69.6)

844 (84.1)

898 (89.0)

626 (62.4)

778 (76.1)

776 (77.1)

260 (82.5)

734 (73.4)

888 (88.0)

722 (72.2)

825 (82.3)

756 (75.3)

354 (70.5)

836 (82.3)

309 (61.8)

780 (73.4)

765 (76.5)

850 (84.1)

625 (62.4)

874 (82.8)

764 (70.0)

18751

18751

245 (23.5)

217 (21.3)

136 (26.8)

244 (23.6)

202 (40.0)

297 (29.1)

305 (30.4)

160 (15.9)

111 (11.0)

377 (37.6)

244 (23.9)

231 (22.9)

55 (17.5)

266 (26.6)

121 (12.0)

278 (27.8)

178 (17.7)

248 (24.7)

148 (29.5)

180 (17.7)

191 (38.2)

282 (26.6)

235 (23.5)

161 (15.9)

376 (37.6)

181 (17.2)

328 (30.0)

5997

5997

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748
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v313 - QB10 FINANC SERV EU BARRIERS: EXTRA COSTS

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_5 Extra costs related to purchasing financial services in other EU countries

0   Not mentioned

1   Mentioned

v313 by v7, Absolute Values (Row Percent), weighted by v8

v313 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

877 (84.2)

870 (85.3)

450 (88.6)

873 (84.3)

442 (87.5)

885 (86.7)

915 (91.3)

850 (84.6)

943 (93.5)

884 (88.1)

951 (93.1)

939 (93.2)

296 (94.0)

822 (82.2)

927 (91.9)

834 (83.4)

887 (88.4)

835 (83.2)

389 (77.5)

895 (88.1)

402 (80.4)

930 (87.6)

837 (83.7)

841 (83.2)

869 (86.8)

845 (80.1)

826 (75.6)

21314

21314

164 (15.8)

150 (14.7)

58 (11.4)

163 (15.7)

63 (12.5)

136 (13.3)

87 (8.7)

155 (15.4)

66 (6.5)

119 (11.9)

71 (6.9)

68 (6.8)

19 (6.0)

178 (17.8)

82 (8.1)

166 (16.6)

116 (11.6)

169 (16.8)

113 (22.5)

121 (11.9)

98 (19.6)

132 (12.4)

163 (16.3)

170 (16.8)

132 (13.2)

210 (19.9)

266 (24.4)

3435

3435

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v314 - QB10 FINANC SERV EU BARRIERS: BIG DEPOSIT

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_6 The deposit necessary is too big

0   Not mentioned

1   Mentioned

v314 by v7, Absolute Values (Row Percent), weighted by v8

v314 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

925 (88.9)

953 (93.4)

497 (97.8)

914 (88.2)

474 (93.9)

966 (94.6)

986 (98.4)

936 (93.1)

982 (97.3)

972 (96.8)

963 (94.2)

987 (98.0)

312 (99.0)

905 (90.5)

969 (96.0)

953 (95.3)

975 (97.2)

964 (96.0)

485 (96.6)

843 (83.0)

487 (97.4)

1050 (98.9)

874 (87.4)

940 (93.0)

983 (98.2)

954 (90.4)

704 (64.5)

22953

22953

116 (11.1)

67 (6.6)

11 (2.2)

122 (11.8)

31 (6.1)

55 (5.4)

16 (1.6)

69 (6.9)

27 (2.7)

32 (3.2)

59 (5.8)

20 (2.0)

3 (1.0)

95 (9.5)

40 (4.0)

47 (4.7)

28 (2.8)

40 (4.0)

17 (3.4)

173 (17.0)

13 (2.6)

12 (1.1)

126 (12.6)

71 (7.0)

18 (1.8)

101 (9.6)

388 (35.5)

1797

1797

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v315 - QB10 FINANC SERV EU BARRIERS: IDENT PROOF

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_7 Issues related to proof of identity when purchasing\ signing up for financial services in other EU countries (residence permit, 

utility bills, etc.)

0   Not mentioned

1   Mentioned

v315 by v7, Absolute Values (Row Percent), weighted by v8

v315 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

948 (91.1)

913 (89.5)

481 (94.7)

945 (91.2)

450 (89.1)

890 (87.2)

958 (95.6)

972 (96.7)

938 (93.0)

932 (92.8)

955 (93.4)

898 (89.2)

287 (91.1)

888 (88.8)

861 (85.3)

897 (89.7)

914 (91.1)

983 (97.9)

462 (92.0)

986 (97.0)

449 (89.8)

971 (91.4)

948 (94.8)

913 (90.3)

944 (94.3)

998 (94.6)

963 (88.2)

22744

93 (8.9)

107 (10.5)

27 (5.3)

91 (8.8)

55 (10.9)

131 (12.8)

44 (4.4)

33 (3.3)

71 (7.0)

72 (7.2)

67 (6.6)

109 (10.8)

28 (8.9)

112 (11.2)

148 (14.7)

103 (10.3)

89 (8.9)

21 (2.1)

40 (8.0)

30 (3.0)

51 (10.2)

91 (8.6)

52 (5.2)

98 (9.7)

57 (5.7)

57 (5.4)

129 (11.8)
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v315 0 1 N Sum N Valid Sum

v7

N Valid Sum 22744 2006 24750
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v316 - QB10 FINANC SERV EU BARRIERS: CONSUMER PROT

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_8 Lower level of consumer protection in other EU countries

0   Not mentioned

1   Mentioned

v316 by v7, Absolute Values (Row Percent), weighted by v8

v316 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

878 (84.3)

896 (87.8)

489 (96.3)

990 (95.6)

404 (80.0)

803 (78.6)

866 (86.4)

979 (97.4)

965 (95.6)

841 (83.8)

828 (81.0)

923 (91.7)

291 (92.4)

973 (97.3)

977 (96.8)

917 (91.7)

918 (91.5)

982 (97.8)

434 (86.5)

1003 (98.6)

485 (97.0)

969 (91.2)

976 (97.6)

956 (94.6)

851 (85.0)

1008 (95.5)

1014 (92.9)

22616

22616

163 (15.7)

124 (12.2)

19 (3.7)

46 (4.4)

101 (20.0)

218 (21.4)

136 (13.6)

26 (2.6)

44 (4.4)

162 (16.2)

194 (19.0)

84 (8.3)

24 (7.6)

27 (2.7)

32 (3.2)

83 (8.3)

85 (8.5)

22 (2.2)

68 (13.5)

14 (1.4)

15 (3.0)

93 (8.8)

24 (2.4)

55 (5.4)

150 (15.0)

47 (4.5)

78 (7.1)
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v317 - QB10 FINANC SERV EU BARRIERS: LANGUAGE

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_9 Having to communicate in another language

0   Not mentioned

1   Mentioned

v317 by v7, Absolute Values (Row Percent), weighted by v8

v317 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

807 (77.5)

676 (66.3)

356 (70.1)

574 (55.4)

309 (61.2)

704 (69.0)

700 (69.9)

808 (80.4)

777 (77.0)

708 (70.5)

579 (56.7)

730 (72.5)

245 (77.8)

666 (66.6)

629 (62.3)

710 (71.0)

720 (71.8)

739 (73.6)

427 (85.1)

839 (82.6)

391 (78.2)

777 (73.2)

718 (71.8)

662 (65.5)

699 (69.8)

748 (70.9)

645 (59.1)

17343

17343

234 (22.5)

344 (33.7)

152 (29.9)

462 (44.6)

196 (38.8)

317 (31.0)

302 (30.1)

197 (19.6)

232 (23.0)

296 (29.5)

443 (43.3)

277 (27.5)

70 (22.2)

334 (33.4)

380 (37.7)

290 (29.0)

283 (28.2)

265 (26.4)

75 (14.9)

177 (17.4)

109 (21.8)

285 (26.8)

282 (28.2)

349 (34.5)

302 (30.2)

307 (29.1)

447 (40.9)

7407

7407
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v318 - QB10 FINANC SERV EU BARRIERS: CUSTOMER SERV

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_10 Lower level of customer service in other EU countries

0   Not mentioned

1   Mentioned

v318 by v7, Absolute Values (Row Percent), weighted by v8

v318 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

941 (90.4)

950 (93.1)

494 (97.2)

1022 (98.6)

475 (94.1)

908 (88.9)

941 (93.9)

991 (98.6)

995 (98.6)

964 (96.0)

976 (95.5)

941 (93.4)

299 (94.9)

977 (97.7)

996 (98.7)

944 (94.4)

979 (97.6)

992 (98.8)

478 (95.2)

1006 (99.0)

494 (98.8)

1027 (96.7)

980 (98.0)

995 (98.4)

955 (95.4)

1022 (96.9)

1074 (98.4)

23816

23816

100 (9.6)

70 (6.9)

14 (2.8)

14 (1.4)

30 (5.9)

113 (11.1)

61 (6.1)

14 (1.4)

14 (1.4)

40 (4.0)

46 (4.5)

66 (6.6)

16 (5.1)

23 (2.3)

13 (1.3)

56 (5.6)

24 (2.4)

12 (1.2)

24 (4.8)

10 (1.0)

6 (1.2)

35 (3.3)

20 (2.0)

16 (1.6)

46 (4.6)

33 (3.1)

18 (1.6)
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v319 - QB10 FINANC SERV EU BARRIERS: PERS CONTACT

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_11 Lack of personal contact when purchasing or signing up at a distance

0   Not mentioned

1   Mentioned

v319 by v7, Absolute Values (Row Percent), weighted by v8

v319 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

847 (81.4)

732 (71.8)

275 (54.1)

721 (69.6)

394 (78.0)

762 (74.6)

674 (67.3)

879 (87.5)

798 (79.1)

796 (79.3)

702 (68.7)

809 (80.3)

247 (78.4)

587 (58.7)

780 (77.3)

719 (71.9)

754 (75.2)

836 (83.3)

376 (74.9)

848 (83.5)

248 (49.6)

743 (70.0)

718 (71.8)

748 (74.0)

569 (56.8)

766 (72.6)

833 (76.3)

18161

18161

194 (18.6)

288 (28.2)

233 (45.9)

315 (30.4)

111 (22.0)

259 (25.4)

328 (32.7)

126 (12.5)

211 (20.9)

208 (20.7)

320 (31.3)

198 (19.7)

68 (21.6)

413 (41.3)

229 (22.7)

281 (28.1)

249 (24.8)

168 (16.7)

126 (25.1)

168 (16.5)

252 (50.4)

319 (30.0)

282 (28.2)

263 (26.0)

432 (43.2)

289 (27.4)

259 (23.7)
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6589

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 523 



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 524 

v320 - QB10 FINANC SERV EU BARRIERS: NOT DIFFERENT

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_12 There are no different risks in purchasing financial services from companies located in other EU countries rather than from 

companies located in (OUR  COUNTRY) (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v320 by v7, Absolute Values (Row Percent), weighted by v8

v320 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1003 (96.3)

990 (97.1)

496 (97.6)

989 (95.5)

489 (96.8)

982 (96.2)

974 (97.2)

991 (98.7)

973 (96.4)

982 (97.8)

1010 (98.8)

955 (94.8)

294 (93.3)

970 (97.0)

915 (90.7)

933 (93.3)

967 (96.4)

990 (98.6)

486 (96.8)

997 (98.1)

484 (96.8)

1021 (96.1)

959 (95.9)

980 (96.9)

971 (97.0)

1018 (96.5)

1079 (98.8)

23898

38 (3.7)

30 (2.9)

12 (2.4)

47 (4.5)

16 (3.2)

39 (3.8)

28 (2.8)

13 (1.3)

36 (3.6)

22 (2.2)

12 (1.2)

52 (5.2)

21 (6.7)

30 (3.0)

94 (9.3)

67 (6.7)

36 (3.6)

14 (1.4)

16 (3.2)

19 (1.9)

16 (3.2)

41 (3.9)

41 (4.1)

31 (3.1)

30 (3.0)

37 (3.5)

13 (1.2)
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v320 0 1 N Sum N Valid Sum

v7

N Valid Sum 23898 851 24749
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v321 - QB10 FINANC SERV EU BARRIERS: OTHERS

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_13 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v321 by v7, Absolute Values (Row Percent), weighted by v8

v321 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

992 (95.3)

941 (92.3)

499 (98.2)

1019 (98.4)

493 (97.6)

976 (95.6)

970 (96.8)

930 (92.5)

931 (92.3)

864 (86.1)

979 (95.8)

982 (97.5)

297 (94.3)

989 (98.9)

979 (97.0)

970 (97.0)

973 (97.0)

966 (96.2)

476 (94.8)

976 (96.1)

491 (98.2)

1003 (94.4)

967 (96.7)

970 (95.9)

948 (94.7)

931 (88.2)

1085 (99.4)

23597

23597

49 (4.7)

79 (7.7)

9 (1.8)

17 (1.6)

12 (2.4)

45 (4.4)

32 (3.2)

75 (7.5)

78 (7.7)

139 (13.9)

43 (4.2)

25 (2.5)

18 (5.7)

11 (1.1)

30 (3.0)

30 (3.0)

30 (3.0)

38 (3.8)

26 (5.2)

40 (3.9)

9 (1.8)

59 (5.6)

33 (3.3)

41 (4.1)

53 (5.3)

124 (11.8)

7 (0.6)
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v322 - QB10 FINANC SERV EU BARRIERS: DK

Q.B10

ASK ALL

In your opinion, what are the main barriers you see in purchasing or signing up for financial services from sellers\ providers in another 

European Union country compared to (OUR COUNTRY)? Please, give maximum 3 answers.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B10_14 DK

0   Not mentioned

1   Mentioned

v322 by v7, Absolute Values (Row Percent), weighted by v8

v322 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

926 (89.0)

964 (94.5)

427 (84.1)

963 (93.0)

488 (96.6)

922 (90.3)

822 (82.0)

696 (69.3)

709 (70.3)

972 (96.9)

925 (90.5)

706 (70.1)

222 (70.5)

991 (99.1)

810 (80.3)

861 (86.1)

807 (80.5)

705 (70.2)

444 (88.4)

748 (73.6)

443 (88.6)

929 (87.5)

870 (87.0)

840 (83.1)

907 (90.6)

937 (88.8)

1010 (92.5)

21044

21044

115 (11.0)

56 (5.5)

81 (15.9)

73 (7.0)

17 (3.4)

99 (9.7)

180 (18.0)

309 (30.7)

300 (29.7)

31 (3.1)

97 (9.5)

301 (29.9)

93 (29.5)

9 (0.9)

199 (19.7)

139 (13.9)

196 (19.5)

299 (29.8)

58 (11.6)

268 (26.4)

57 (11.4)

133 (12.5)

130 (13.0)

171 (16.9)

94 (9.4)

118 (11.2)

82 (7.5)
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v323 - QB11 EU PURCHASE ADVERTISEMENTS - EXPERIENCE

Now move on to another topic

    

Q.B11

In the last 12 months, have you received, seen or heard advertisements or offers which invited you to purchase goods or services 

directly from sellers\ providers located in other EU countries (via the Internet, email, by post, leaflets in your post box, by telephone, 

on television, on radio, in newspapers, magazines, etc.)?

(READ OUT - ONE ANSWER ONLY)

1   Often

2   Sometimes

3   Rarely

4   Never

5   DK

v323 by v7, Absolute Values (Row Percent), weighted by v8

v323 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

165 (16.5)

158 (15.5)

53 (10.5)

104 (10.4)

34 (7.0)

66 (6.7)

264 (26.9)

171 (17.7)

196 (20.0)

121 (12.2)

85 (8.4)

74 (7.7)

39 (12.9)

97 (9.8)

46 (4.7)

166 (17.7)

53 (5.6)

151 (15.6)

182 (36.5)

177 (17.7)

67 (13.7)

158 (15.3)

136 (14.2)

60 (6.0)

171 (17.6)

169 (16.2)

302 (30.3)

203 (19.9)

40 (7.9)

164 (16.4)

63 (12.9)

149 (15.2)

289 (29.5)

121 (12.5)

191 (19.5)

237 (23.8)

141 (14.0)

219 (22.9)

73 (24.2)

139 (14.1)

130 (13.3)

256 (27.3)

153 (16.1)

163 (16.8)

137 (27.5)

209 (20.9)

155 (31.6)

210 (20.3)

167 (17.4)

176 (17.7)

235 (24.1)

260 (24.9)

181 (18.1)

129 (12.7)

26 (5.2)

157 (15.7)

78 (16.0)

139 (14.1)

134 (13.7)

98 (10.1)

126 (12.9)

163 (16.4)

74 (7.3)

97 (10.1)

31 (10.3)

74 (7.5)

115 (11.8)

192 (20.5)

111 (11.7)

87 (9.0)

44 (8.8)

123 (12.3)

61 (12.4)

130 (12.6)

106 (11.0)

144 (14.5)

137 (14.1)

212 (20.3)

350 (35.1)

529 (51.9)

385 (76.4)

572 (57.4)

313 (64.1)

629 (64.0)

293 (29.9)

577 (59.7)

466 (47.6)

474 (47.6)

707 (70.2)

568 (59.3)

159 (52.6)

678 (68.6)

684 (70.2)

324 (34.5)

635 (66.7)

570 (58.7)

135 (27.1)

489 (49.0)

207 (42.2)

534 (51.7)

552 (57.4)

612 (61.7)

431 (44.3)

404 (38.7)

M

44

1

4

40

18

38

23

38

30

8

15

49

12

12

34

61

50

32

4

19

11

30

38

19

28

11

1042

1020

508

1037

506

1021

1003

1005

1009

1003

1022

1007

314

1000

1009

999

1002

1003

502

1017

501

1062

999

1011

1002

1056

998

1019

504

997

488

983

980

967

979

995

1007

958

302

988

975

938

952

971

498

998

490

1032

961

992

974

1045
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v323 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

135 (12.9)

3298

3298

203 (19.4)

4785

4785

248 (23.7)

3217

3217

462 (44.1)

12739

12739

44

713

1092

24752

1048

24039
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v324 - QB12 RECVD UNSOLIC ADVERTISEMENT: CTRY

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received unsolicited commercial advertisements or offers (cold calls, spam emails, direct marketing, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_1_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v324 by v7, Absolute Values (Row Percent), weighted by v8

v324 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

660 (63.4)

612 (60.0)

376 (74.0)

639 (61.7)

203 (40.2)

488 (47.8)

541 (54.0)

481 (47.9)

537 (53.2)

303 (30.2)

478 (46.8)

506 (50.2)

199 (63.2)

546 (54.6)

675 (66.9)

593 (59.3)

661 (65.9)

711 (70.8)

389 (77.5)

669 (65.8)

278 (55.6)

403 (37.9)

456 (45.6)

747 (73.9)

402 (40.2)

385 (36.5)

721 (66.0)

13659

13659

381 (36.6)

408 (40.0)

132 (26.0)

397 (38.3)

302 (59.8)

533 (52.2)

461 (46.0)

524 (52.1)

472 (46.8)

700 (69.8)

544 (53.2)

501 (49.8)

116 (36.8)

454 (45.4)

334 (33.1)

407 (40.7)

342 (34.1)

293 (29.2)

113 (22.5)

347 (34.2)

222 (44.4)

659 (62.1)

544 (54.4)

264 (26.1)

599 (59.8)

670 (63.5)

371 (34.0)

11090

11090

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v325 - QB12 RECVD UNSOLIC ADVERTISEMENT: EU

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received unsolicited commercial advertisements or offers (cold calls, spam emails, direct marketing, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_1_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v325 by v7, Absolute Values (Row Percent), weighted by v8

v325 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

753 (72.3)

861 (84.4)

488 (96.1)

942 (90.9)

458 (90.7)

856 (83.8)

749 (74.8)

935 (93.0)

928 (92.0)

850 (84.7)

943 (92.3)

904 (89.8)

291 (92.4)

979 (97.9)

960 (95.1)

866 (86.6)

966 (96.3)

964 (96.0)

323 (64.3)

945 (93.0)

441 (88.2)

876 (82.5)

934 (93.4)

974 (96.3)

803 (80.2)

872 (82.7)

1046 (95.8)

21907

21907

289 (27.7)

159 (15.6)

20 (3.9)

94 (9.1)

47 (9.3)

165 (16.2)

253 (25.2)

70 (7.0)

81 (8.0)

154 (15.3)

79 (7.7)

103 (10.2)

24 (7.6)

21 (2.1)

49 (4.9)

134 (13.4)

37 (3.7)

40 (4.0)

179 (35.7)

71 (7.0)

59 (11.8)

186 (17.5)

66 (6.6)

37 (3.7)

198 (19.8)

183 (17.3)

46 (4.2)

2844

2844

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751
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v326 - QB12 RECVD UNSOLIC ADVERTISEMENT: NON-EU

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received unsolicited commercial advertisements or offers (cold calls, spam emails, direct marketing, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_1_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v326 by v7, Absolute Values (Row Percent), weighted by v8

v326 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

887 (85.2)

950 (93.1)

504 (99.2)

1002 (96.7)

487 (96.4)

927 (90.8)

817 (81.5)

972 (96.7)

980 (97.1)

943 (93.9)

978 (95.7)

911 (90.5)

282 (89.5)

989 (98.9)

984 (97.5)

931 (93.1)

984 (98.1)

987 (98.3)

484 (96.4)

995 (97.9)

472 (94.4)

923 (86.9)

983 (98.3)

997 (98.6)

859 (85.8)

988 (93.6)

1074 (98.4)

23290

23290

154 (14.8)

70 (6.9)

4 (0.8)

34 (3.3)

18 (3.6)

94 (9.2)

185 (18.5)

33 (3.3)

29 (2.9)

61 (6.1)

44 (4.3)

96 (9.5)

33 (10.5)

11 (1.1)

25 (2.5)

69 (6.9)

19 (1.9)

17 (1.7)

18 (3.6)

21 (2.1)

28 (5.6)

139 (13.1)

17 (1.7)

14 (1.4)

142 (14.2)

67 (6.4)

18 (1.6)

1460

1460

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v327 - QB12 RECVD UNSOLIC ADVERTISEMENT: UNKNOWN

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received unsolicited commercial advertisements or offers (cold calls, spam emails, direct marketing, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_1_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v327 by v7, Absolute Values (Row Percent), weighted by v8

v327 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

865 (83.1)

892 (87.5)

488 (96.1)

920 (88.8)

466 (92.3)

913 (89.4)

828 (82.6)

921 (91.6)

875 (86.7)

921 (91.7)

890 (87.1)

890 (88.4)

283 (89.8)

963 (96.3)

932 (92.4)

865 (86.5)

937 (93.4)

983 (97.9)

487 (97.0)

944 (92.9)

468 (93.6)

886 (83.4)

910 (91.0)

961 (95.1)

847 (84.6)

986 (93.5)

1008 (92.3)

22329

22329

176 (16.9)

128 (12.5)

20 (3.9)

116 (11.2)

39 (7.7)

108 (10.6)

174 (17.4)

84 (8.4)

134 (13.3)

83 (8.3)

132 (12.9)

117 (11.6)

32 (10.2)

37 (3.7)

77 (7.6)

135 (13.5)

66 (6.6)

21 (2.1)

15 (3.0)

72 (7.1)

32 (6.4)

176 (16.6)

90 (9.0)

50 (4.9)

154 (15.4)

69 (6.5)

84 (7.7)

2421

2421

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v328 - QB12 RECVD UNSOLIC ADVERTISEMENT: NO

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received unsolicited commercial advertisements or offers (cold calls, spam emails, direct marketing, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_1_5 No

0   Not mentioned

1   Mentioned

v328 by v7, Absolute Values (Row Percent), weighted by v8

v328 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

655 (62.9)

585 (57.4)

165 (32.5)

537 (51.8)

338 (66.9)

623 (61.0)

693 (69.2)

618 (61.5)

608 (60.3)

769 (76.7)

667 (65.3)

643 (63.9)

166 (52.7)

498 (49.8)

440 (43.6)

547 (54.7)

477 (47.6)

344 (34.3)

255 (50.8)

428 (42.1)

273 (54.6)

829 (78.1)

648 (64.8)

327 (32.3)

727 (72.6)

747 (70.8)

463 (42.4)

14070

14070

386 (37.1)

435 (42.6)

343 (67.5)

499 (48.2)

167 (33.1)

398 (39.0)

309 (30.8)

387 (38.5)

401 (39.7)

234 (23.3)

355 (34.7)

364 (36.1)

149 (47.3)

502 (50.2)

569 (56.4)

453 (45.3)

526 (52.4)

660 (65.7)

247 (49.2)

588 (57.9)

227 (45.4)

233 (21.9)

352 (35.2)

684 (67.7)

274 (27.4)

308 (29.2)

629 (57.6)

10679

10679

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v329 - QB12 RECVD UNSOLIC ADVERTISEMENT: DK

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received unsolicited commercial advertisements or offers (cold calls, spam emails, direct marketing, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_1_6 DK

0   Not mentioned

1   Mentioned

v329 by v7, Absolute Values (Row Percent), weighted by v8

v329 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1018 (97.8)

1020 (100.0)

507 (99.8)

1023 (98.7)

505 (100.0)

1010 (98.9)

994 (99.2)

984 (97.9)

999 (99.0)

1001 (99.7)

1013 (99.1)

988 (98.1)

313 (99.4)

999 (99.9)

999 (99.0)

983 (98.3)

969 (96.6)

996 (99.2)

494 (98.4)

1010 (99.4)

497 (99.4)

1043 (98.2)

994 (99.4)

1005 (99.4)

993 (99.2)

1045 (99.1)

1084 (99.3)

24486

24486

23 (2.2)

1 (0.2)

13 (1.3)

11 (1.1)

8 (0.8)

21 (2.1)

10 (1.0)

3 (0.3)

9 (0.9)

19 (1.9)

2 (0.6)

1 (0.1)

10 (1.0)

17 (1.7)

34 (3.4)

8 (0.8)

8 (1.6)

6 (0.6)

3 (0.6)

19 (1.8)

6 (0.6)

6 (0.6)

8 (0.8)

10 (0.9)

8 (0.7)

264

264

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v330 - QB12 RECVD MISLEAD ADVERTISEMENT: CTRY

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received, saw, or heard misleading, deceptive or fraudulent advertisements or offers

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_2_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v330 by v7, Absolute Values (Row Percent), weighted by v8

v330 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

878 (84.3)

881 (86.4)

373 (73.4)

725 (70.0)

338 (66.9)

761 (74.5)

904 (90.2)

793 (79.0)

720 (71.4)

777 (77.5)

793 (77.6)

834 (82.8)

294 (93.3)

728 (72.8)

824 (81.7)

902 (90.2)

856 (85.3)

747 (74.4)

469 (93.4)

829 (81.6)

441 (88.2)

709 (66.8)

759 (75.9)

881 (87.1)

834 (83.3)

869 (82.4)

852 (78.0)

19771

19771

163 (15.7)

139 (13.6)

135 (26.6)

311 (30.0)

167 (33.1)

260 (25.5)

98 (9.8)

211 (21.0)

289 (28.6)

226 (22.5)

229 (22.4)

173 (17.2)

21 (6.7)

272 (27.2)

185 (18.3)

98 (9.8)

147 (14.7)

257 (25.6)

33 (6.6)

187 (18.4)

59 (11.8)

353 (33.2)

241 (24.1)

130 (12.9)

167 (16.7)

186 (17.6)

240 (22.0)
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v331 - QB12 RECVD MISLEAD ADVERTISEMENT: EU

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received, saw, or heard misleading, deceptive or fraudulent advertisements or offers

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_2_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v331 by v7, Absolute Values (Row Percent), weighted by v8

v331 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

887 (85.1)

972 (95.3)

492 (96.9)

978 (94.4)

475 (94.1)

932 (91.3)

929 (92.7)

973 (96.8)

959 (95.0)

938 (93.4)

986 (96.5)

950 (94.3)

308 (97.8)

995 (99.5)

991 (98.2)

937 (93.7)

979 (97.6)

984 (98.0)

435 (86.7)

985 (96.9)

481 (96.2)

950 (89.5)

974 (97.4)

1002 (99.1)

943 (94.2)

1010 (95.7)

1057 (96.8)

23502

23502

155 (14.9)

48 (4.7)

16 (3.1)

58 (5.6)

30 (5.9)

89 (8.7)

73 (7.3)

32 (3.2)

50 (5.0)

66 (6.6)

36 (3.5)

57 (5.7)

7 (2.2)

5 (0.5)

18 (1.8)

63 (6.3)

24 (2.4)

20 (2.0)

67 (13.3)

31 (3.1)

19 (3.8)

112 (10.5)

26 (2.6)

9 (0.9)

58 (5.8)

45 (4.3)

35 (3.2)

1249

1249
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v332 - QB12 RECVD MISLEAD ADVERTISEMENT: NON-EU

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received, saw, or heard misleading, deceptive or fraudulent advertisements or offers

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_2_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v332 by v7, Absolute Values (Row Percent), weighted by v8

v332 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

950 (91.3)

977 (95.8)

508 (100.0)

1015 (98.0)

489 (96.8)

966 (94.6)

873 (87.1)

989 (98.4)

986 (97.7)

946 (94.3)

1004 (98.2)

959 (95.2)

307 (97.5)

996 (99.6)

987 (97.8)

964 (96.4)

990 (98.7)

997 (99.3)

492 (98.0)

1007 (99.1)

489 (97.8)

972 (91.5)

999 (99.9)

1005 (99.4)

918 (91.7)

1033 (97.9)

1075 (98.5)

23893

23893

91 (8.7)

43 (4.2)

0 (0.0)

21 (2.0)

16 (3.2)

55 (5.4)

129 (12.9)

16 (1.6)

23 (2.3)

57 (5.7)

18 (1.8)

48 (4.8)

8 (2.5)

4 (0.4)

22 (2.2)

36 (3.6)

13 (1.3)

7 (0.7)

10 (2.0)

9 (0.9)

11 (2.2)

90 (8.5)

1 (0.1)

6 (0.6)

83 (8.3)

22 (2.1)

16 (1.5)

855

855
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v333 - QB12 RECVD MISLEAD ADVERTISEMENT: UNKNOWN

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received, saw, or heard misleading, deceptive or fraudulent advertisements or offers

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_2_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v333 by v7, Absolute Values (Row Percent), weighted by v8

v333 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

907 (87.1)

945 (92.6)

491 (96.7)

923 (89.1)

474 (93.9)

935 (91.6)

833 (83.1)

947 (94.2)

912 (90.4)

928 (92.4)

939 (91.9)

949 (94.2)

300 (95.2)

980 (98.0)

967 (95.8)

931 (93.1)

962 (95.9)

963 (95.9)

495 (98.6)

955 (94.0)

473 (94.6)

945 (89.0)

945 (94.5)

983 (97.2)

877 (87.6)

1014 (96.1)

969 (88.7)

22942

22942

134 (12.9)

75 (7.4)

17 (3.3)

113 (10.9)

31 (6.1)

86 (8.4)

169 (16.9)

58 (5.8)

97 (9.6)

76 (7.6)

83 (8.1)

58 (5.8)

15 (4.8)

20 (2.0)

42 (4.2)

69 (6.9)

41 (4.1)

41 (4.1)

7 (1.4)

61 (6.0)

27 (5.4)

117 (11.0)

55 (5.5)

28 (2.8)

124 (12.4)

41 (3.9)

123 (11.3)
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1808
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v334 - QB12 RECVD MISLEAD ADVERTISEMENT: NO

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received, saw, or heard misleading, deceptive or fraudulent advertisements or offers

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_2_5 No

0   Not mentioned

1   Mentioned

v334 by v7, Absolute Values (Row Percent), weighted by v8

v334 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

458 (44.0)

269 (26.4)

164 (32.3)

514 (49.6)

220 (43.6)

402 (39.4)

438 (43.7)

408 (40.6)

444 (44.0)

360 (35.9)

375 (36.7)

308 (30.6)

57 (18.1)

303 (30.3)

293 (29.0)

299 (29.9)

291 (29.0)

364 (36.3)

133 (26.5)

284 (28.0)

122 (24.4)

555 (52.3)

398 (39.8)

190 (18.8)

441 (44.1)

295 (28.0)

430 (39.4)

8815

8815

583 (56.0)

751 (73.6)

344 (67.7)

522 (50.4)

285 (56.4)

619 (60.6)

564 (56.3)

597 (59.4)

565 (56.0)

644 (64.1)

647 (63.3)

699 (69.4)

258 (81.9)

697 (69.7)

716 (71.0)

701 (70.1)

712 (71.0)

640 (63.7)

369 (73.5)

732 (72.0)

378 (75.6)

507 (47.7)

602 (60.2)

821 (81.2)

560 (55.9)

760 (72.0)

662 (60.6)

15935

15935
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v335 - QB12 RECVD MISLEAD ADVERTISEMENT: DK

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You received, saw, or heard misleading, deceptive or fraudulent advertisements or offers

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_2_6 DK

0   Not mentioned

1   Mentioned

v335 by v7, Absolute Values (Row Percent), weighted by v8

v335 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

969 (93.1)

1013 (99.3)

507 (99.8)

971 (93.7)

495 (98.0)

987 (96.7)

967 (96.5)

876 (87.2)

956 (94.7)

972 (96.8)

974 (95.3)

965 (95.8)

303 (96.2)

996 (99.6)

968 (95.9)

911 (91.1)

931 (92.8)

954 (95.0)

470 (93.6)

990 (97.4)

475 (95.0)

1005 (94.6)

906 (90.6)

985 (97.4)

920 (91.9)

1022 (96.9)

1036 (94.9)

23524

23524

72 (6.9)

7 (0.7)

1 (0.2)

65 (6.3)

10 (2.0)

34 (3.3)

35 (3.5)

129 (12.8)

53 (5.3)

32 (3.2)

48 (4.7)

42 (4.2)

12 (3.8)

4 (0.4)

41 (4.1)

89 (8.9)

72 (7.2)

50 (5.0)

32 (6.4)

26 (2.6)

25 (5.0)

57 (5.4)

94 (9.4)

26 (2.6)

81 (8.1)

33 (3.1)

56 (5.1)

1226

1226

1041

1020

508

1036

505
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1002

1005

1009

1004
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1007
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v336 - QB12 RESPND MISLEAD ADVERTISEMENT: CTRY

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You responded to a misleading, deceptive or fraudulent advertisement or offer by contacting the seller\ provider in some way (calling 

them, replying

to an email, paying some money, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_3_1 Yes, from a seller\provider located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v336 by v7, Absolute Values (Row Percent), weighted by v8

v336 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

994 (95.5)

987 (96.8)

497 (97.8)

1000 (96.5)

479 (94.9)

987 (96.7)

971 (96.9)

972 (96.8)

969 (96.0)

960 (95.6)

979 (95.8)

981 (97.4)

307 (97.5)

987 (98.7)

978 (96.9)

974 (97.4)

960 (95.7)

954 (95.0)

497 (99.0)

986 (97.0)

494 (98.8)

995 (93.7)

960 (96.0)

1000 (98.9)

982 (98.1)

1033 (97.9)

1055 (96.6)

23938

47 (4.5)

33 (3.2)

11 (2.2)

36 (3.5)

26 (5.1)

34 (3.3)

31 (3.1)

32 (3.2)

40 (4.0)

44 (4.4)

43 (4.2)

26 (2.6)

8 (2.5)

13 (1.3)

31 (3.1)

26 (2.6)

43 (4.3)

50 (5.0)

5 (1.0)

30 (3.0)

6 (1.2)

67 (6.3)

40 (4.0)

11 (1.1)

19 (1.9)

22 (2.1)

37 (3.4)

811

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007
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1009

1000

1003

1004
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1016
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1062

1000
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1001

1055
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24749
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v336 0 1 N Sum N Valid Sum

v7

N Valid Sum 23938 811 24749
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v337 - QB12 RESPND MISLEAD ADVERTISEMENT: EU

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You responded to a misleading, deceptive or fraudulent advertisement or offer by contacting the seller\ provider in some way (calling 

them, replying

to an email, paying some money, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_3_2 Yes, from a seller\provider located in another EU country

0   Not mentioned

1   Mentioned

v337 by v7, Absolute Values (Row Percent), weighted by v8

v337 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

992 (95.3)

1010 (99.0)

508 (100.0)

1030 (99.4)

503 (99.6)

1002 (98.1)

996 (99.4)

994 (98.9)

1005 (99.6)

995 (99.2)

1013 (99.1)

1004 (99.7)

313 (99.4)

1000 (100.0)

1007 (99.8)

989 (98.9)

985 (98.2)

1003 (99.9)

497 (99.0)

1015 (99.9)

497 (99.4)

1056 (99.4)

997 (99.7)

1008 (99.7)

999 (99.8)

1051 (99.6)

1092 (100.0)

24561

49 (4.7)

10 (1.0)

6 (0.6)

2 (0.4)

19 (1.9)

6 (0.6)

11 (1.1)

4 (0.4)

8 (0.8)

9 (0.9)

3 (0.3)

2 (0.6)

2 (0.2)

11 (1.1)

18 (1.8)

1 (0.1)

5 (1.0)

1 (0.1)

3 (0.6)

6 (0.6)

3 (0.3)

3 (0.3)

2 (0.2)

4 (0.4)

188
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508
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1005
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1022

1007
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1004

502

1016

500

1062

1000
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1055
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24749
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v337 0 1 N Sum N Valid Sum

v7

N Valid Sum 24561 188 24749



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 548 

v338 - QB12 RESPND MISLEAD ADVERTISEMENT: NON-EU

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You responded to a misleading, deceptive or fraudulent advertisement or offer by contacting the seller\ provider in some way (calling 

them, replying

to an email, paying some money, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_3_3 Yes, from a seller\provider located outside the EU

0   Not mentioned

1   Mentioned

v338 by v7, Absolute Values (Row Percent), weighted by v8

v338 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1004 (96.4)

1012 (99.2)

508 (100.0)

1035 (99.9)

505 (100.0)

1010 (98.9)

986 (98.4)

1003 (99.8)

1007 (99.8)

1000 (99.6)

1022 (100.0)

1005 (99.8)

314 (99.7)

1000 (100.0)

1002 (99.3)

993 (99.3)

991 (98.8)

1003 (99.9)

502 (100.0)

1015 (99.9)

500 (100.0)

1054 (99.2)

998 (99.8)

1009 (99.8)

997 (99.6)

1052 (99.7)

1092 (100.0)

24619

37 (3.6)

8 (0.8)

0 (0.0)

1 (0.1)

0 (0.0)

11 (1.1)

16 (1.6)

2 (0.2)

2 (0.2)

4 (0.4)

2 (0.2)

1 (0.3)

7 (0.7)

7 (0.7)

12 (1.2)

1 (0.1)

1 (0.1)

8 (0.8)

2 (0.2)

2 (0.2)

4 (0.4)

3 (0.3)

131

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v338 0 1 N Sum N Valid Sum

v7

N Valid Sum 24619 131 24750
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v339 - QB12 RESPND MISLEAD ADVERTISEMENT: UNKNOWN

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You responded to a misleading, deceptive or fraudulent advertisement or offer by contacting the seller\ provider in some way (calling 

them, replying

to an email, paying some money, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_3_4 Yes, but you do not know where the seller\provider was located

0   Not mentioned

1   Mentioned

v339 by v7, Absolute Values (Row Percent), weighted by v8

v339 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1006 (96.6)

1009 (98.9)

506 (99.6)

1026 (99.0)

500 (99.0)

1002 (98.1)

992 (99.0)

996 (99.1)

992 (98.3)

998 (99.5)

1015 (99.3)

999 (99.2)

311 (98.7)

998 (99.8)

998 (98.9)

976 (97.6)

990 (98.7)

1001 (99.7)

499 (99.4)

1009 (99.3)

499 (99.8)

1056 (99.4)

990 (99.0)

1000 (98.9)

997 (99.6)

1047 (99.2)

1086 (99.5)

24498

35 (3.4)

11 (1.1)

2 (0.4)

10 (1.0)

5 (1.0)

19 (1.9)

10 (1.0)

9 (0.9)

17 (1.7)

5 (0.5)

7 (0.7)

8 (0.8)

4 (1.3)

2 (0.2)

11 (1.1)

24 (2.4)

13 (1.3)

3 (0.3)

3 (0.6)

7 (0.7)

1 (0.2)

6 (0.6)

10 (1.0)

11 (1.1)

4 (0.4)

8 (0.8)

6 (0.5)

251

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v339 0 1 N Sum N Valid Sum

v7

N Valid Sum 24498 251 24749
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v340 - QB12 RESPND MISLEAD ADVERTISEMENT: NO

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You responded to a misleading, deceptive or fraudulent advertisement or offer by contacting the seller\ provider in some way (calling 

them, replying

to an email, paying some money, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_3_5 No

0   Not mentioned

1   Mentioned

v340 by v7, Absolute Values (Row Percent), weighted by v8

v340 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

157 (15.1)

54 (5.3)

19 (3.7)

59 (5.7)

36 (7.1)

83 (8.1)

65 (6.5)

87 (8.7)

70 (6.9)

60 (6.0)

64 (6.3)

54 (5.4)

15 (4.8)

16 (1.6)

57 (5.6)

92 (9.2)

106 (10.6)

74 (7.4)

17 (3.4)

46 (4.5)

10 (2.0)

87 (8.2)

76 (7.6)

33 (3.3)

45 (4.5)

46 (4.4)

58 (5.3)

1586

884 (84.9)

966 (94.7)

489 (96.3)

977 (94.3)

469 (92.9)

938 (91.9)

937 (93.5)

918 (91.3)

939 (93.1)

944 (94.0)

958 (93.7)

953 (94.6)

300 (95.2)

984 (98.4)

952 (94.4)

908 (90.8)

897 (89.4)

930 (92.6)

485 (96.6)

970 (95.5)

490 (98.0)

975 (91.8)

924 (92.4)

978 (96.7)

956 (95.5)

1009 (95.6)

1034 (94.7)

23164

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v340 0 1 N Sum N Valid Sum

v7

N Valid Sum 1586 23164 24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 554 

v341 - QB12 RESPND MISLEAD ADVERTISEMENT: DK

Q.B12

Have any of the following happened to you in the last 12 months in (OUR COUNTRY) or elsewhere?

You responded to a misleading, deceptive or fraudulent advertisement or offer by contacting the seller\ provider in some way (calling 

them, replying

to an email, paying some money, etc.)

(SHOW CARD WITH SCALE - MULTIPLE ANSWERS POSSIBLE PER LINE - READ OUT)

Q.B12_3_6 DK

0   Not mentioned

1   Mentioned

v341 by v7, Absolute Values (Row Percent), weighted by v8

v341 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1032 (99.0)

1018 (99.8)

503 (99.0)

1030 (99.4)

502 (99.4)

1012 (99.1)

995 (99.3)

963 (95.8)

997 (98.8)

998 (99.4)

1014 (99.2)

991 (98.4)

314 (99.7)

1000 (100.0)

1002 (99.3)

972 (97.2)

983 (98.0)

985 (98.1)

499 (99.4)

1010 (99.4)

498 (99.6)

1057 (99.5)

977 (97.7)

1003 (99.2)

983 (98.2)

1047 (99.2)

1077 (98.6)

24462

10 (1.0)

2 (0.2)

5 (1.0)

6 (0.6)

3 (0.6)

9 (0.9)

7 (0.7)

42 (4.2)

12 (1.2)

6 (0.6)

8 (0.8)

16 (1.6)

1 (0.3)

7 (0.7)

28 (2.8)

20 (2.0)

19 (1.9)

3 (0.6)

6 (0.6)

2 (0.4)

5 (0.5)

23 (2.3)

8 (0.8)

18 (1.8)

8 (0.8)

15 (1.4)

289

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502
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1062

1000
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1001
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v341 0 1 N Sum N Valid Sum

v7

N Valid Sum 24462 289 24751
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v342 - QB13 UNSOLICITED ADVERTISEMENTS - BANNING

Q.B13

Would you be in favour or opposed to the banning of all unsolicited commercial advertisements or offers (cold calls, spam emails, 

direct marketing, etc.)?

(READ OUT - ONE ANSWER ONLY)

1   Strongly in favour of banning

2   Somewhat in favour of banning

3   Somewhat opposed of banning

4   Strongly opposed of banning

5   DK

v342 by v7, Absolute Values (Row Percent), weighted by v8

v342 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

478 (49.7)

513 (51.0)

179 (38.2)

423 (43.2)

193 (39.0)

366 (37.0)

471 (48.5)

307 (34.2)

333 (36.8)

208 (21.1)

461 (46.2)

684 (70.4)

194 (63.2)

478 (48.3)

253 (28.2)

586 (66.7)

382 (44.7)

306 (34.9)

194 (40.8)

302 (31.9)

128 (28.8)

468 (44.9)

308 (33.2)

425 (45.6)

407 (42.3)

222 (22.0)

252 (25.0)

9521

9521

328 (34.1)

263 (26.2)

117 (25.0)

383 (39.1)

171 (34.5)

326 (33.0)

264 (27.2)

376 (41.9)

278 (30.7)

380 (38.6)

278 (27.9)

186 (19.1)

69 (22.5)

243 (24.6)

313 (34.9)

236 (26.8)

257 (30.1)

274 (31.2)

108 (22.7)

352 (37.2)

136 (30.6)

337 (32.3)

240 (25.9)

316 (33.9)

301 (31.3)

432 (42.7)

469 (46.6)

7433

7433

109 (11.3)

177 (17.6)

96 (20.5)

123 (12.6)

110 (22.2)

236 (23.9)

134 (13.8)

161 (17.9)

220 (24.3)

277 (28.1)

203 (20.3)

80 (8.2)

43 (14.0)

172 (17.4)

256 (28.5)

50 (5.7)

145 (17.0)

199 (22.7)

141 (29.6)

223 (23.5)

146 (32.9)

164 (15.7)

268 (28.9)

141 (15.1)

172 (17.9)

242 (23.9)

238 (23.7)

4526

4526

47 (4.9)

52 (5.2)

76 (16.2)

50 (5.1)

21 (4.2)

60 (6.1)

103 (10.6)

53 (5.9)

74 (8.2)

120 (12.2)

56 (5.6)

22 (2.3)

1 (0.3)

96 (9.7)

76 (8.5)

7 (0.8)

70 (8.2)

99 (11.3)

33 (6.9)

70 (7.4)

34 (7.7)

74 (7.1)

111 (12.0)

49 (5.3)

83 (8.6)

115 (11.4)

47 (4.7)

1699

1699

M

79

16

40

57

10

33

29

107

105

19

25

35

8

11

111

121

149

126

26

69

57

19

73

80

38

43

87

1573

1041

1021

508

1036

505

1021

1001

1004

1010

1004

1023

1007

315

1000

1009

1000

1003

1004

502

1016

501

1062

1000

1011

1001

1054

1093

24752

962

1005

468

979

495

988

972

897

905

985

998

972

307

989

898

879

854

878

476

947

444

1043

927

931

963

1011

1006

23179
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v343 - QB14 PRESSURISED TO PURCHASE - EXPERIENCE

Q.B14

In the last 12 months, have you been unduly coerced or pressurised to purchase something or sign up to a contract?

(READ OUT - ONE ANSWER ONLY)

1   Yes, on several occasions

2   Yes, but only once or twice

3   No

4   DK

v343 by v7, Absolute Values (Row Percent), weighted by v8

v343 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

33 (3.2)

47 (4.6)

14 (2.8)

54 (5.2)

12 (2.4)

26 (2.6)

9 (0.9)

46 (4.6)

41 (4.1)

40 (4.0)

75 (7.4)

44 (4.4)

4 (1.3)

85 (8.5)

24 (2.4)

57 (5.8)

44 (4.7)

30 (3.1)

19 (3.8)

120 (11.8)

21 (4.2)

28 (2.6)

57 (5.7)

23 (2.3)

22 (2.2)

44 (4.2)

34 (3.1)

1053

1053

76 (7.5)

83 (8.1)

21 (4.2)

111 (10.7)

42 (8.3)

88 (8.7)

14 (1.4)

83 (8.4)

52 (5.2)

72 (7.2)

93 (9.1)

110 (11.0)

24 (7.6)

101 (10.1)

25 (2.5)

94 (9.6)

121 (12.8)

53 (5.4)

31 (6.2)

121 (11.9)

46 (9.2)

49 (4.6)

86 (8.7)

71 (7.1)

44 (4.4)

104 (9.9)

117 (10.7)

1932

1932

908 (89.3)

889 (87.2)

471 (93.1)

868 (84.0)

451 (89.3)

902 (88.8)

973 (97.7)

862 (87.0)

910 (90.7)

890 (88.8)

849 (83.5)

850 (84.7)

287 (91.1)

814 (81.4)

946 (95.1)

826 (84.5)

780 (82.5)

900 (91.6)

451 (90.0)

772 (76.2)

433 (86.6)

983 (92.7)

849 (85.6)

913 (90.7)

934 (93.4)

905 (85.9)

940 (86.2)

21556

21556

M

24

1

2

3

5

6

14

6

2

4

2

14

23

57

21

1

4

0

2

8

5

1

2

2

209

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1021

1006

315

1000

1009

1000

1002

1004

502

1017

500

1062

1000

1012

1001

1055

1093

24750

1017

1019

506

1033

505

1016

996

991

1003

1002

1017

1004

315

1000

995

977

945

983

501

1013

500

1060

992

1007

1000

1053

1091

24541
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v344 - QB15 PRODUCT RETURN: DIDNT TRY

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_1 No

0   Not mentioned

1   Mentioned

v344 by v7, Absolute Values (Row Percent), weighted by v8

v344 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

206 (19.8)

135 (13.2)

23 (4.5)

337 (32.5)

128 (25.3)

236 (23.1)

329 (32.8)

171 (17.0)

105 (10.4)

242 (24.1)

117 (11.4)

186 (18.5)

52 (16.5)

36 (3.6)

153 (15.2)

143 (14.3)

155 (15.5)

152 (15.1)

70 (13.9)

156 (15.4)

75 (15.0)

270 (25.4)

153 (15.3)

69 (6.8)

204 (20.4)

155 (14.7)

271 (24.8)

4329

4329

835 (80.2)

885 (86.8)

485 (95.5)

699 (67.5)

377 (74.7)

785 (76.9)

673 (67.2)

834 (83.0)

904 (89.6)

762 (75.9)

905 (88.6)

821 (81.5)

263 (83.5)

964 (96.4)

856 (84.8)

857 (85.7)

848 (84.5)

852 (84.9)

432 (86.1)

860 (84.6)

425 (85.0)

792 (74.6)

847 (84.7)

942 (93.2)

797 (79.6)

900 (85.3)

821 (75.2)

20421

20421

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v345 - QB15 PRODUCT RETURN CTRY: ALW COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_2 Yes, and sellers\ providers located in (OUR COUNTRY) always complied

0   Not mentioned

1   Mentioned

v345 by v7, Absolute Values (Row Percent), weighted by v8

v345 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

910 (87.4)

924 (90.6)

503 (99.0)

791 (76.4)

396 (78.4)

829 (81.2)

718 (71.7)

892 (88.8)

954 (94.6)

797 (79.4)

950 (93.0)

873 (86.7)

282 (89.5)

988 (98.8)

936 (92.8)

933 (93.3)

933 (93.0)

933 (92.9)

462 (92.0)

916 (90.2)

463 (92.6)

877 (82.6)

911 (91.1)

970 (95.9)

830 (82.9)

945 (89.6)

942 (86.3)

21858

21858

131 (12.6)

96 (9.4)

5 (1.0)

245 (23.6)

109 (21.6)

192 (18.8)

284 (28.3)

113 (11.2)

54 (5.4)

207 (20.6)

72 (7.0)

134 (13.3)

33 (10.5)

12 (1.2)

73 (7.2)

67 (6.7)

70 (7.0)

71 (7.1)

40 (8.0)

100 (9.8)

37 (7.4)

185 (17.4)

89 (8.9)

41 (4.1)

171 (17.1)

110 (10.4)

150 (13.7)

2891
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v346 - QB15 PRODUCT RETURN CTRY: SMT COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_3 Yes, but sellers\ providers located in (OUR COUNTRY) only sometimes complied

0   Not mentioned

1   Mentioned

v346 by v7, Absolute Values (Row Percent), weighted by v8

v346 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1005 (96.4)

1008 (98.8)

501 (98.6)

988 (95.4)

494 (97.8)

999 (97.8)

978 (97.6)

988 (98.3)

995 (98.6)

988 (98.4)

1010 (98.8)

992 (98.5)

309 (98.1)

993 (99.3)

969 (96.0)

963 (96.3)

989 (98.6)

983 (97.9)

494 (98.4)

1000 (98.4)

477 (95.4)

1033 (97.3)

977 (97.7)

1002 (99.1)

990 (98.9)

1033 (97.9)

1027 (94.0)

24185

24185

37 (3.6)

12 (1.2)

7 (1.4)

48 (4.6)

11 (2.2)

22 (2.2)

24 (2.4)

17 (1.7)

14 (1.4)

16 (1.6)

12 (1.2)

15 (1.5)

6 (1.9)

7 (0.7)

40 (4.0)

37 (3.7)

14 (1.4)

21 (2.1)

8 (1.6)

16 (1.6)

23 (4.6)

29 (2.7)

23 (2.3)

9 (0.9)

11 (1.1)

22 (2.1)

65 (6.0)
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1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055
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v347 - QB15 PRODUCT RETURN CTRY: NOT COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_4 Yes, and sellers\ providers located in (OUR COUNTRY) did not comply

0   Not mentioned

1   Mentioned

v347 by v7, Absolute Values (Row Percent), weighted by v8

v347 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1025 (98.5)

1009 (98.9)

499 (98.2)

1006 (97.1)

501 (99.2)

1011 (99.0)

994 (99.2)

990 (98.5)

1004 (99.5)

995 (99.1)

1007 (98.5)

987 (98.0)

311 (98.7)

987 (98.7)

997 (98.8)

992 (99.2)

987 (98.4)

983 (97.9)

499 (99.4)

1000 (98.4)

494 (98.8)

1037 (97.6)

984 (98.4)

1008 (99.7)

985 (98.4)

1045 (99.1)

1057 (96.8)

24394

24394

16 (1.5)

11 (1.1)

9 (1.8)

30 (2.9)

4 (0.8)

10 (1.0)

8 (0.8)

15 (1.5)

5 (0.5)

9 (0.9)

15 (1.5)

20 (2.0)

4 (1.3)

13 (1.3)

12 (1.2)

8 (0.8)

16 (1.6)

21 (2.1)

3 (0.6)

16 (1.6)

6 (1.2)

25 (2.4)

16 (1.6)

3 (0.3)

16 (1.6)

10 (0.9)

35 (3.2)

356

356
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v348 - QB15 PRODUCT RETURN EU: ALW COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_5 Yes, and sellers\ providers located in other EU countries always complied

0   Not mentioned

1   Mentioned

v348 by v7, Absolute Values (Row Percent), weighted by v8

v348 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1022 (98.2)

1006 (98.6)

508 (100.0)

1029 (99.3)

503 (99.6)

1017 (99.6)

996 (99.4)

997 (99.2)

1006 (99.7)

1001 (99.8)

1021 (99.9)

1004 (99.7)

315 (100.0)

1000 (100.0)

1003 (99.4)

997 (99.7)

993 (99.0)

1000 (99.6)

487 (97.0)

1012 (99.6)

493 (98.6)

1051 (99.0)

999 (99.9)

1008 (99.7)

997 (99.6)

1043 (98.9)

1084 (99.3)

24592

24592

19 (1.8)

14 (1.4)

7 (0.7)

2 (0.4)

4 (0.4)

6 (0.6)

8 (0.8)

3 (0.3)

2 (0.2)

1 (0.1)

3 (0.3)

6 (0.6)

3 (0.3)

10 (1.0)

4 (0.4)

15 (3.0)

4 (0.4)

7 (1.4)

11 (1.0)

1 (0.1)

3 (0.3)

4 (0.4)

12 (1.1)

8 (0.7)

157

157
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v349 - QB15 PRODUCT RETURN EU: SMT COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_6 Yes, but sellers\ providers located in other EU countries only sometimes complied

0   Not mentioned

1   Mentioned

v349 by v7, Absolute Values (Row Percent), weighted by v8

v349 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1039 (99.8)

1018 (99.8)

506 (99.6)

1032 (99.6)

504 (99.8)

1017 (99.6)

999 (99.7)

1004 (99.9)

1007 (99.8)

1004 (100.0)

1022 (100.0)

1006 (99.9)

315 (100.0)

999 (99.9)

1007 (99.8)

990 (99.0)

1002 (99.9)

1004 (100.0)

499 (99.4)

1015 (99.9)

498 (99.6)

1057 (99.5)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1052 (99.7)

1091 (99.9)

24699

24699

2 (0.2)

2 (0.2)

2 (0.4)

4 (0.4)

1 (0.2)

4 (0.4)

3 (0.3)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

10 (1.0)

1 (0.1)

3 (0.6)

1 (0.1)

2 (0.4)

5 (0.5)

3 (0.3)

1 (0.1)
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1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 570 



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 571 

v350 - QB15 PRODUCT RETURN EU: NOT COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_7 Yes, and sellers\ providers located in other EU countries did not comply

0   Not mentioned

1   Mentioned

v350 by v7, Absolute Values (Row Percent), weighted by v8

v350 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1038 (99.7)

1020 (100.0)

508 (100.0)

1035 (99.9)

504 (99.8)

1021 (100.0)

1002 (100.0)

1004 (99.9)

1008 (99.9)

1003 (99.9)

1020 (99.8)

1006 (99.9)

314 (99.7)

999 (99.9)

1009 (100.0)

997 (99.7)

999 (99.6)

1004 (100.0)

499 (99.4)

1014 (99.8)

498 (99.6)

1062 (100.0)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1052 (99.7)

1085 (99.5)

24713

24713

3 (0.3)

0 (0.0)

1 (0.1)

1 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.3)

1 (0.1)

3 (0.3)

4 (0.4)

3 (0.6)

2 (0.2)

2 (0.4)

3 (0.3)

6 (0.5)

36

36
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v351 - QB15 PRODUCT RETURN UNKNOWN: ALW COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_8 Yes, and sellers\ providers based somewhere unknown to you always complied

0   Not mentioned

1   Mentioned

v351 by v7, Absolute Values (Row Percent), weighted by v8

v351 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (99.9)

1020 (100.0)

508 (100.0)

1032 (99.6)

504 (99.8)

1021 (100.0)

1002 (100.0)

1003 (99.8)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

1000 (100.0)

1007 (99.8)

999 (99.9)

1002 (99.9)

1003 (99.9)

500 (99.6)

1013 (99.7)

499 (99.8)

1060 (99.8)

1000 (100.0)

1001 (99.0)

1000 (99.9)

1055 (100.0)

1089 (99.7)

24716

24716

1 (0.1)

4 (0.4)

1 (0.2)

2 (0.2)

2 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.4)

3 (0.3)

1 (0.2)

2 (0.2)

10 (1.0)

1 (0.1)

3 (0.3)

35

35
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v352 - QB15 PRODUCT RETURN UNKNOWN: SMT COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_9 Yes, but sellers\ providers based somewhere unknown to you only sometimes complied

0   Not mentioned

1   Mentioned

v352 by v7, Absolute Values (Row Percent), weighted by v8

v352 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1040 (99.9)

1020 (100.0)

507 (99.8)

1035 (99.9)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1007 (100.0)

315 (100.0)

998 (99.8)

1003 (99.4)

996 (99.6)

1001 (99.8)

1003 (99.9)

502 (100.0)

1014 (99.8)

498 (99.6)

1060 (99.8)

996 (99.6)

1010 (99.9)

1001 (100.0)

1054 (99.9)

1087 (99.5)

24715

24715

1 (0.1)

1 (0.2)

1 (0.1)

2 (0.2)

6 (0.6)

4 (0.4)

2 (0.2)

1 (0.1)

2 (0.2)

2 (0.4)

2 (0.2)

4 (0.4)

1 (0.1)

1 (0.1)

5 (0.5)

35

35
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v353 - QB15 PRODUCT RETURN UNKNOWN: NOT COMPLIED

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_10 Yes, and sellers\ providers based somewhere unknown to you did not comply

0   Not mentioned

1   Mentioned

v353 by v7, Absolute Values (Row Percent), weighted by v8

v353 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1032 (99.6)

505 (100.0)

1021 (100.0)

1002 (100.0)

1003 (99.8)

1007 (99.8)

1004 (100.0)

1022 (100.0)

1007 (100.0)

314 (99.7)

1000 (100.0)

1005 (99.6)

993 (99.3)

999 (99.6)

1003 (99.9)

502 (100.0)

1015 (99.9)

497 (99.4)

1062 (100.0)

998 (99.8)

1009 (99.8)

1001 (100.0)

1050 (99.5)

1086 (99.5)

24706

24706

4 (0.4)

2 (0.2)

2 (0.2)

1 (0.3)

4 (0.4)

7 (0.7)

4 (0.4)

1 (0.1)

1 (0.1)

3 (0.6)

2 (0.2)

2 (0.2)

5 (0.5)

6 (0.5)

44

44
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v354 - QB15 PRODUCT RETURN: DK

Q.B15

If you buy goods which do not conform to the original sales contract or which show a defect within two years of delivery, you have the 

right to ask for the goods to be replaced, repaired, reduced in price or for the contract to be canceled. Did you try to replace, repair, 

ask for a price reduction or cancel a contract for this in the last 12 months?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B15_11 DK

0   Not mentioned

1   Mentioned

v354 by v7, Absolute Values (Row Percent), weighted by v8

v354 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1027 (98.7)

1016 (99.6)

507 (99.8)

1029 (99.3)

504 (99.8)

1011 (99.0)

994 (99.2)

987 (98.3)

982 (97.3)

997 (99.3)

1005 (98.3)

993 (98.6)

309 (98.1)

999 (99.9)

988 (97.9)

972 (97.2)

958 (95.5)

969 (96.5)

495 (98.6)

1002 (98.6)

497 (99.4)

1044 (98.3)

982 (98.2)

1006 (99.5)

998 (99.7)

1052 (99.7)

1077 (98.6)

24400

24400

14 (1.3)

4 (0.4)

1 (0.2)

7 (0.7)

1 (0.2)

10 (1.0)

8 (0.8)

17 (1.7)

27 (2.7)

7 (0.7)

17 (1.7)

14 (1.4)

6 (1.9)

1 (0.1)

21 (2.1)

28 (2.8)

45 (4.5)

35 (3.5)

7 (1.4)

14 (1.4)

3 (0.6)

18 (1.7)

18 (1.8)

5 (0.5)

3 (0.3)

3 (0.3)

15 (1.4)

349

349
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v355 - QB16 UNFAIR CONSUMER CONTRACT: NO

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_1 No

0   Not mentioned

1   Mentioned

v355 by v7, Absolute Values (Row Percent), weighted by v8

v355 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

151 (14.5)

114 (11.2)

52 (10.2)

323 (31.2)

73 (14.5)

103 (10.1)

80 (8.0)

93 (9.3)

101 (10.0)

120 (12.0)

161 (15.8)

111 (11.0)

34 (10.8)

45 (4.5)

138 (13.7)

130 (13.0)

136 (13.6)

119 (11.9)

52 (10.4)

87 (8.6)

42 (8.4)

110 (10.4)

157 (15.7)

33 (3.3)

90 (9.0)

85 (8.1)

211 (19.3)

2951

2951

890 (85.5)

906 (88.8)

456 (89.8)

713 (68.8)

432 (85.5)

918 (89.9)

922 (92.0)

912 (90.7)

908 (90.0)

884 (88.0)

861 (84.2)

896 (89.0)

281 (89.2)

955 (95.5)

871 (86.3)

870 (87.0)

867 (86.4)

885 (88.1)

450 (89.6)

929 (91.4)

458 (91.6)

952 (89.6)

843 (84.3)

978 (96.7)

911 (91.0)

970 (91.9)

881 (80.7)
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v356 - QB16 UNFAIR CONSUMER CONTRACT CTRY: SEVERAL TMS

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_2 Yes, on several occasions, from sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v356 by v7, Absolute Values (Row Percent), weighted by v8

v356 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1008 (96.8)

980 (96.1)

489 (96.3)

908 (87.6)

479 (94.9)

985 (96.5)

975 (97.3)

974 (96.9)

968 (95.9)

953 (95.0)

952 (93.2)

979 (97.2)

304 (96.5)

976 (97.6)

971 (96.2)

966 (96.6)

966 (96.3)

938 (93.4)

490 (97.6)

968 (95.3)

482 (96.4)

1019 (96.0)

935 (93.5)

998 (98.7)

981 (98.0)

1025 (97.2)

996 (91.2)

23665

23665

33 (3.2)

40 (3.9)

19 (3.7)

128 (12.4)

26 (5.1)

36 (3.5)

27 (2.7)

31 (3.1)

41 (4.1)

50 (5.0)

70 (6.8)

28 (2.8)

11 (3.5)

24 (2.4)

38 (3.8)

34 (3.4)

37 (3.7)

66 (6.6)

12 (2.4)

48 (4.7)

18 (3.6)

43 (4.0)

65 (6.5)

13 (1.3)

20 (2.0)

30 (2.8)

96 (8.8)
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v357 - QB16 UNFAIR CONSUMER CONTRACT CTRY: ONCE/TWICE

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_3 Yes, but only once or twice, from sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v357 by v7, Absolute Values (Row Percent), weighted by v8

v357 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

979 (94.0)

959 (94.0)

479 (94.3)

922 (89.0)

466 (92.3)

975 (95.5)

958 (95.6)

963 (95.8)

983 (97.4)

939 (93.5)

962 (94.1)

953 (94.6)

297 (94.3)

981 (98.1)

949 (94.1)

951 (95.1)

961 (95.8)

972 (96.8)

486 (96.8)

996 (98.0)

481 (96.2)

1021 (96.1)

954 (95.4)

999 (98.8)

945 (94.4)

1024 (97.1)

1018 (93.2)

23573

23573

62 (6.0)

61 (6.0)

29 (5.7)

114 (11.0)

39 (7.7)

46 (4.5)

44 (4.4)

42 (4.2)

26 (2.6)

65 (6.5)

60 (5.9)

54 (5.4)

18 (5.7)

19 (1.9)

60 (5.9)

49 (4.9)

42 (4.2)

32 (3.2)

16 (3.2)

20 (2.0)

19 (3.8)

41 (3.9)

46 (4.6)

12 (1.2)

56 (5.6)

31 (2.9)

74 (6.8)
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v358 - QB16 UNFAIR CONSUMER CONTRACT EU: SEVERAL TMS

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_4 Yes, on several occassions, from sellers\ providers located in other EU countries

0   Not mentioned

1   Mentioned

v358 by v7, Absolute Values (Row Percent), weighted by v8

v358 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1025 (98.5)

1016 (99.6)

503 (99.0)

1026 (99.0)

503 (99.6)

1011 (99.0)

1000 (99.8)

1003 (99.8)

1008 (99.9)

1001 (99.8)

1015 (99.3)

1003 (99.6)

314 (99.7)

999 (99.9)

995 (98.6)

996 (99.6)

998 (99.5)

1002 (99.8)

499 (99.4)

1013 (99.7)

498 (99.6)

1059 (99.7)

996 (99.6)

1011 (100.0)

998 (99.7)

1053 (99.8)

1085 (99.4)

24630

24630

16 (1.5)

4 (0.4)

5 (1.0)

10 (1.0)

2 (0.4)

10 (1.0)

2 (0.2)

2 (0.2)

1 (0.1)

2 (0.2)

7 (0.7)

4 (0.4)

1 (0.3)

1 (0.1)

14 (1.4)

4 (0.4)

5 (0.5)

2 (0.2)

3 (0.6)

3 (0.3)

2 (0.4)

3 (0.3)

4 (0.4)

3 (0.3)

2 (0.2)

7 (0.6)

119

119
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v359 - QB16 UNFAIR CONSUMER CONTRACT EU: ONCE/TWICE

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_5 Yes, but only once or twice, from sellers\ providers located in other EU countries

0   Not mentioned

1   Mentioned

v359 by v7, Absolute Values (Row Percent), weighted by v8

v359 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1027 (98.7)

1015 (99.5)

502 (98.8)

1028 (99.2)

502 (99.4)

1011 (99.0)

999 (99.7)

1004 (99.9)

1002 (99.3)

1001 (99.8)

1019 (99.7)

1004 (99.7)

315 (100.0)

1000 (100.0)

1007 (99.8)

990 (99.0)

996 (99.3)

1003 (99.9)

493 (98.2)

1014 (99.8)

500 (100.0)

1057 (99.5)

998 (99.8)

1011 (100.0)

1000 (99.9)

1052 (99.7)

1085 (99.4)

24635

24635

14 (1.3)

5 (0.5)

6 (1.2)

8 (0.8)

3 (0.6)

10 (1.0)

3 (0.3)

1 (0.1)

7 (0.7)

2 (0.2)

3 (0.3)

3 (0.3)

2 (0.2)

10 (1.0)

7 (0.7)

1 (0.1)

9 (1.8)

2 (0.2)

5 (0.5)

2 (0.2)

1 (0.1)

3 (0.3)

7 (0.6)
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114
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v360 - QB16 UNFAIR CONSUMER CONTRACT NON-EU: SEVERAL TMS

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_6 Yes, on several occasions, from sellers\ providers located outside the EU

0   Not mentioned

1   Mentioned

v360 by v7, Absolute Values (Row Percent), weighted by v8

v360 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1038 (99.7)

1017 (99.7)

504 (99.2)

1033 (99.7)

504 (99.8)

1018 (99.7)

999 (99.7)

1005 (100.0)

1009 (100.0)

1001 (99.8)

1019 (99.7)

1006 (99.9)

315 (100.0)

998 (99.8)

1009 (100.0)

996 (99.6)

1001 (99.8)

1004 (100.0)

501 (99.8)

1014 (99.8)

500 (100.0)

1060 (99.8)

1000 (100.0)

1011 (100.0)

997 (99.6)

1055 (100.0)

1088 (99.6)

24702

24702

3 (0.3)

3 (0.3)

4 (0.8)

3 (0.3)

1 (0.2)

3 (0.3)

3 (0.3)

2 (0.2)

3 (0.3)

1 (0.1)

2 (0.2)

4 (0.4)

2 (0.2)

1 (0.2)

2 (0.2)

2 (0.2)

4 (0.4)

4 (0.4)
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47
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v361 - QB16 UNFAIR CONSUMER CONTRACT NON-EU ONCE/TWICE

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_7 Yes, but only once or twice, from sellers\ providers located outside the EU

0   Not mentioned

1   Mentioned

v361 by v7, Absolute Values (Row Percent), weighted by v8

v361 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1016 (99.6)

508 (100.0)

1036 (100.0)

504 (99.8)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1008 (99.9)

1001 (99.7)

1021 (99.9)

1006 (99.9)

312 (99.0)

1000 (100.0)

1006 (99.7)

991 (99.1)

1000 (99.7)

1004 (100.0)

500 (99.6)

1015 (99.9)

500 (100.0)

1062 (100.0)

1000 (100.0)

1011 (100.0)

999 (99.8)

1052 (99.7)

1089 (99.7)

24705

24705

5 (0.5)

4 (0.4)

0 (0.0)

1 (0.2)

0 (0.0)

1 (0.1)

3 (0.3)

1 (0.1)

1 (0.1)

3 (1.0)

3 (0.3)

9 (0.9)

3 (0.3)

2 (0.4)

1 (0.1)

2 (0.2)

3 (0.3)

3 (0.3)

45

45

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v362 - QB16 UNFAIR CONSUMER CONTRACT UNKNOWN: SEVERAL TMS

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_8 Yes, on several occasions, from sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v362 by v7, Absolute Values (Row Percent), weighted by v8

v362 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1038 (99.7)

1019 (99.9)

508 (100.0)

1016 (98.1)

504 (99.8)

1020 (99.9)

1001 (99.9)

1005 (100.0)

1006 (99.7)

1002 (99.9)

1016 (99.4)

1005 (99.8)

315 (100.0)

999 (99.9)

1004 (99.5)

997 (99.7)

994 (99.1)

1003 (99.9)

502 (100.0)

1016 (100.0)

500 (100.0)

1058 (99.6)

996 (99.6)

1010 (99.9)

1000 (99.9)

1052 (99.7)

1076 (98.5)

24662

24662

3 (0.3)

1 (0.1)

20 (1.9)

1 (0.2)

1 (0.1)

1 (0.1)

3 (0.3)

1 (0.1)

6 (0.6)

2 (0.2)

1 (0.1)

5 (0.5)

3 (0.3)

9 (0.9)

1 (0.1)

4 (0.4)

4 (0.4)

1 (0.1)

1 (0.1)

3 (0.3)

16 (1.5)

87

87

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v363 - QB16 UNFAIR CONSUMER CONTRACT UNKNOWN: ONCE/TWICE

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_9 Yes, but only once or twice, from sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v363 by v7, Absolute Values (Row Percent), weighted by v8

v363 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1039 (99.8)

1018 (99.8)

501 (98.6)

1014 (97.9)

504 (99.8)

1019 (99.8)

1000 (99.8)

1002 (99.7)

1007 (99.8)

1001 (99.8)

1015 (99.3)

1003 (99.6)

314 (99.7)

999 (99.9)

1001 (99.2)

995 (99.5)

1000 (99.7)

1004 (100.0)

501 (99.8)

1015 (99.9)

500 (100.0)

1061 (99.9)

998 (99.8)

1009 (99.8)

1001 (100.0)

1052 (99.7)

1081 (99.0)

24654

24654

2 (0.2)

2 (0.2)

7 (1.4)

22 (2.1)

1 (0.2)

2 (0.2)

2 (0.2)

3 (0.3)

2 (0.2)

2 (0.2)

7 (0.7)

4 (0.4)

1 (0.3)

1 (0.1)

8 (0.8)

5 (0.5)

3 (0.3)

1 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

2 (0.2)

3 (0.3)

11 (1.0)

95

95

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v364 - QB16 UNFAIR CONSUMER CONTRACT: DK

Q.B16

In the past 12 months, have you come across what you regard as unfair consumer contract terms, particularly in standard contracts 

or terms and conditions in (OUR COUNTRY) or elsewhere?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B16_10 DK

0   Not mentioned

1   Mentioned

v364 by v7, Absolute Values (Row Percent), weighted by v8

v364 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1011 (97.1)

1019 (99.9)

505 (99.4)

1005 (97.0)

502 (99.4)

1014 (99.3)

998 (99.6)

988 (98.4)

982 (97.3)

1001 (99.7)

1004 (98.2)

987 (98.0)

314 (99.7)

998 (99.8)

991 (98.2)

960 (96.0)

969 (96.6)

986 (98.2)

490 (97.6)

1004 (98.8)

495 (99.0)

1038 (97.7)

961 (96.1)

1004 (99.3)

990 (98.9)

1043 (98.9)

1073 (98.3)

24332

24332

30 (2.9)

1 (0.1)

3 (0.6)

31 (3.0)

3 (0.6)

7 (0.7)

4 (0.4)

16 (1.6)

27 (2.7)

3 (0.3)

18 (1.8)

20 (2.0)

1 (0.3)

2 (0.2)

18 (1.8)

40 (4.0)

34 (3.4)

18 (1.8)

12 (2.4)

12 (1.2)

5 (1.0)

24 (2.3)

39 (3.9)

7 (0.7)

11 (1.1)

12 (1.1)

19 (1.7)

417

417

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v365 - QB17 COMPARED PRODUCT PRICE PER UNIT

Q.B17

In the past 12 months, how often have you compared the price of products by looking at the price per unit measure for example, price 

per kilo, per metre or per litre?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   Often

2   Sometimes

3   Rarely

4   Never

5   DK

v365 by v7, Absolute Values (Row Percent), weighted by v8

v365 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

305 (29.8)

358 (35.1)

247 (48.8)

522 (50.5)

240 (48.1)

410 (40.6)

702 (70.1)

483 (48.8)

266 (27.3)

593 (59.2)

440 (43.4)

339 (33.9)

82 (26.3)

427 (42.7)

406 (40.6)

237 (24.2)

347 (35.5)

372 (37.8)

174 (34.8)

411 (40.9)

125 (25.0)

523 (49.5)

366 (37.1)

376 (37.5)

609 (60.9)

375 (35.5)

397 (36.8)

10132

10132

371 (36.3)

261 (25.6)

98 (19.4)

290 (28.0)

116 (23.2)

242 (23.9)

185 (18.5)

274 (27.7)

223 (22.9)

243 (24.3)

222 (21.9)

280 (28.0)

99 (31.7)

302 (30.2)

233 (23.3)

308 (31.5)

255 (26.1)

300 (30.5)

112 (22.4)

226 (22.5)

193 (38.5)

293 (27.7)

290 (29.4)

284 (28.3)

222 (22.2)

298 (28.2)

316 (29.3)

6536

6536

204 (20.0)

120 (11.8)

60 (11.9)

136 (13.2)

89 (17.8)

177 (17.5)

72 (7.2)

113 (11.4)

161 (16.5)

110 (11.0)

71 (7.0)

111 (11.1)

44 (14.1)

127 (12.7)

146 (14.6)

195 (19.9)

133 (13.6)

131 (13.3)

47 (9.4)

125 (12.4)

86 (17.2)

111 (10.5)

129 (13.1)

119 (11.9)

98 (9.8)

195 (18.5)

218 (20.2)

3328

3328

142 (13.9)

280 (27.5)

101 (20.0)

86 (8.3)

54 (10.8)

182 (18.0)

42 (4.2)

119 (12.0)

324 (33.3)

55 (5.5)

281 (27.7)

269 (26.9)

87 (27.9)

144 (14.4)

215 (21.5)

239 (24.4)

242 (24.8)

180 (18.3)

167 (33.4)

243 (24.2)

97 (19.4)

130 (12.3)

201 (20.4)

223 (22.3)

71 (7.1)

187 (17.7)

149 (13.8)

4510

4510

M

18

1

1

2

6

10

2

17

35

2

8

8

3

10

21

25

20

2

12

0

5

14

10

2

1

12

247

1040

1020

507

1036

505

1021

1003

1006

1009

1003

1022

1007

315

1000

1010

1000

1002

1003

502

1017

501

1062

1000

1012

1002

1056

1092

24753

1022

1019

506

1034

499

1011

1001

989

974

1001

1014

999

312

1000

1000

979

977

983

500

1005

501

1057

986

1002

1000

1055

1080

24506
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v366 - QB18 PURCHASED A TIMESHARE PRODUCT

Q.B18

In the past 12 months, have you purchased a "timeshare" or a similar product, that is to say the right to spend a set period every year 

in the same property for a number of years?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   No

2   Yes, and you did not encounter any problem when buying this kind of product

3   Yes, but you encountered some problems when buying this kind of product

4   DK

v366 by v7, Absolute Values (Row Percent), weighted by v8

v366 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

919 (90.4)

1006 (99.3)

505 (99.6)

1013 (98.1)

504 (99.8)

1019 (99.9)

996 (99.5)

980 (97.9)

975 (98.9)

992 (99.1)

1013 (99.6)

996 (99.3)

315 (100.0)

981 (98.2)

974 (98.2)

972 (98.4)

900 (94.3)

932 (96.7)

495 (99.4)

967 (96.9)

494 (99.0)

1051 (99.5)

962 (99.4)

998 (99.5)

999 (99.9)

1023 (97.8)

1065 (99.0)

24046

24046

61 (6.0)

6 (0.6)

2 (0.4)

15 (1.5)

1 (0.2)

1 (0.1)

5 (0.5)

13 (1.3)

8 (0.8)

8 (0.8)

3 (0.3)

6 (0.6)

18 (1.8)

9 (0.9)

12 (1.2)

30 (3.1)

23 (2.4)

3 (0.6)

23 (2.3)

5 (1.0)

3 (0.3)

6 (0.6)

5 (0.5)

1 (0.1)

20 (1.9)

7 (0.7)

294

294

37 (3.6)

1 (0.1)

5 (0.5)

0 (0.0)

8 (0.8)

3 (0.3)

1 (0.1)

1 (0.1)

1 (0.1)

9 (0.9)

4 (0.4)

24 (2.5)

9 (0.9)

8 (0.8)

2 (0.2)

3 (0.3)

4 (0.4)

120

120

M

25

7

1

3

1

4

23

2

5

5

2

16

12

49

40

4

17

2

6

31

7

2

9

16

289

1042

1020

508

1036

505

1020

1002

1005

1009

1003

1022

1008

315

1001

1008

1000

1003

1004

502

1015

501

1062

999

1010

1002

1055

1092

24749

1017

1013

507

1033

505

1020

1001

1001

986

1001

1017

1003

315

999

992

988

954

964

498

998

499

1056

968

1003

1000

1046

1076

24460
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v367 - QB19 PURCHASED A PACKAGE HOLIDAY

Q.B19

In the past 12 months, have you purchased a package holiday, that is to say a combination of transport and accommodation 

arrangements from a company based in the European Union?

(READ OUT - ONE ANSWER ONLY)

1   Yes, one

2   Yes, two

3   Yes, three or more

4   No

5   DK

v367 by v7, Absolute Values (Row Percent), weighted by v8

v367 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

180 (17.4)

178 (17.5)

19 (3.8)

127 (12.3)

118 (23.4)

162 (15.9)

234 (23.4)

36 (3.6)

64 (6.4)

154 (15.4)

71 (7.0)

115 (11.5)

38 (12.1)

24 (2.4)

21 (2.1)

227 (23.3)

96 (9.7)

19 (1.9)

98 (19.6)

19 (1.9)

21 (4.2)

168 (15.9)

26 (2.6)

22 (2.2)

200 (20.1)

94 (8.9)

68 (6.2)

2599

2599

83 (8.0)

60 (5.9)

9 (1.8)

23 (2.2)

20 (4.0)

29 (2.8)

61 (6.1)

15 (1.5)

8 (0.8)

40 (4.0)

11 (1.1)

35 (3.5)

17 (5.4)

1 (0.1)

7 (0.7)

59 (6.1)

16 (1.6)

2 (0.2)

29 (5.8)

5 (0.5)

3 (0.6)

56 (5.3)

2 (0.2)

3 (0.3)

52 (5.2)

16 (1.5)

6 (0.6)

668

668

47 (4.5)

26 (2.6)

3 (0.3)

4 (0.8)

5 (0.5)

16 (1.6)

3 (0.3)

5 (0.5)

19 (1.9)

4 (0.4)

15 (1.5)

3 (1.0)

1 (0.1)

8 (0.8)

17 (1.7)

19 (1.9)

2 (0.2)

22 (4.4)

1 (0.1)

2 (0.4)

19 (1.8)

5 (0.5)

2 (0.2)

23 (2.3)

7 (0.7)

278

278

723 (70.0)

755 (74.1)

478 (94.5)

882 (85.2)

363 (71.9)

826 (80.8)

687 (68.8)

949 (94.6)

927 (92.3)

789 (78.7)

935 (91.6)

835 (83.5)

257 (81.6)

974 (97.4)

966 (96.4)

671 (68.9)

860 (86.8)

975 (97.7)

352 (70.3)

987 (97.5)

472 (94.8)

816 (77.1)

964 (96.7)

983 (97.3)

722 (72.4)

939 (88.9)

1016 (93.2)

21103

21103

M

9

2

3

3

5

2

1

7

8

25

12

7

1

3

2

2

3

1

4

1

101

1042

1019

508

1035

505

1022

1001

1006

1009

1004

1022

1007

315

1000

1010

999

1003

1005

502

1015

500

1061

1000

1011

1001

1056

1091

24749

1033

1019

506

1035

505

1022

998

1003

1004

1002

1021

1000

315

1000

1002

974

991

998

501

1012

498

1059

997

1010

997

1056

1090

24648
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v368 - QB20 PACKAGE HOLIDAY: SUFFICIENT INFO

Q.B20

ASK Q.B20 IF "YES", CODE 1 to 3 in Q.B19 - OTHERS GO TO Q.B21

In general terms, thinking about package trips you have taken in the last 12 months, do you agree or not with the following statements?

(ONE ANSWER PER LINE - READ OUT)

Q.B20_1 Sufficient information was given to you by the package holiday operator prior to your departure for example on the itinerary, 

type and category of transport, type and category of accommodation, meals, insurance policy, cancellation policy

1   Tend to agree

2   Tend to disagree

3   DK

9   Inap. (not coded 1 to 3 in V367)

v368 by v7, Absolute Values (Row Percent), weighted by v8

v368 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

223 (80.8)

243 (93.5)

24 (85.7)

135 (93.1)

136 (97.1)

180 (93.3)

289 (95.1)

33 (70.2)

63 (86.3)

192 (94.1)

77 (89.5)

141 (87.6)

52 (92.9)

23 (95.8)

15 (71.4)

232 (86.9)

80 (66.7)

13 (72.2)

139 (95.2)

15 (78.9)

25 (96.2)

227 (93.4)

25 (89.3)

16 (100.0)

246 (95.0)

106 (92.2)

53 (19.2)

17 (6.5)

4 (14.3)

10 (6.9)

4 (2.9)

13 (6.7)

15 (4.9)

14 (29.8)

10 (13.7)

12 (5.9)

9 (10.5)

20 (12.4)

4 (7.1)

1 (4.2)

6 (28.6)

35 (13.1)

40 (33.3)

5 (27.8)

7 (4.8)

4 (21.1)

1 (3.8)

16 (6.6)

3 (10.7)

13 (5.0)

9 (7.8)

M

33

5

9

1

3

8

6

3

9

4

3

2

16

36

12

5

3

6

0

2

5

11

15

1

M

732

755

480

882

363

826

690

952

932

791

936

842

257

974

973

697

872

982

353

990

474

818

966

984

726

939

1041

1020

508

1036

504

1022

1002

1005

1008

1004

1022

1007

316

1000

1010

1000

1004

1005

502

1015

500

1063

999

1011

1000

1055

276

260

28

145

140

193

304

47

73

204

86

161

56

24

21

267

120

18

146

19

26

243

28

16

259

115
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v368 1 2 3 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

67 (93.1)

3017

3017

5 (6.9)

330

330

3

201

1017

21203

1092

24751

72

3347
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v369 - QB20 PACKAGE HOLIDAY: AS MARKETED

Q.B20

ASK Q.B20 IF "YES", CODE 1 to 3 in Q.B19 - OTHERS GO TO Q.B21

In general terms, thinking about package trips you have taken in the last 12 months, do you agree or not with the following statements?

(ONE ANSWER PER LINE - READ OUT)

Q.B20_2 The package holiday (transport arrangements, accommodation, meals, etc) was as it was marketed to you by the operator 

prior to departure

1   Tend to agree

2   Tend to disagree

3   DK

9   Inap. (not coded 1 to 3 in V367)

v369 by v7, Absolute Values (Row Percent), weighted by v8

v369 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

222 (77.9)

237 (93.7)

24 (88.9)

124 (84.9)

127 (92.0)

167 (87.9)

267 (89.3)

31 (67.4)

63 (85.1)

180 (90.5)

81 (94.2)

145 (91.2)

49 (89.1)

22 (91.7)

14 (53.8)

229 (87.1)

75 (70.1)

14 (77.8)

135 (91.8)

19 (90.5)

23 (88.5)

214 (93.0)

25 (80.6)

16 (100.0)

237 (93.3)

99 (86.8)

63 (22.1)

16 (6.3)

3 (11.1)

22 (15.1)

11 (8.0)

23 (12.1)

32 (10.7)

15 (32.6)

11 (14.9)

19 (9.5)

5 (5.8)

14 (8.8)

6 (10.9)

2 (8.3)

12 (46.2)

34 (12.9)

32 (29.9)

4 (22.2)

12 (8.2)

2 (9.5)

3 (11.5)

16 (7.0)

6 (19.4)

17 (6.7)

15 (13.2)

M

25

12

7

3

5

13

8

3

14

6

3

2

10

40

24

5

2

5

0

13

3

11

22

2

M

732

755

480

882

363

826

690

952

932

791

936

842

257

974

973

697

872

982

353

990

474

818

966

984

726

939

1042

1020

507

1035

504

1021

1002

1006

1009

1004

1022

1007

315

1000

1009

1000

1003

1005

502

1016

500

1061

1000

1011

1002

1055

285

253

27

146

138

190

299

46

74

199

86

159

55

24

26

263

107

18

147

21

26

230

31

16

254

114
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v369 1 2 3 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

67 (94.4)

2906

2906

4 (5.6)

399

399

4

242

1017

21203

1092

24750

71

3305
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v370 - QB21 EU PURCHASE: PREPARED LANGUAGE

Q.B21

ASK ALL

Thinking generally about purchasing goods or services from sellers\ providers located elsewhere in the European Union, which we 

refer to as "cross border shopping", please tell me to what extent you agree or disagree with each of the following statements.

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B21_1 You are prepared to purchase goods and services using another EU language

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v370 by v7, Absolute Values (Row Percent), weighted by v8

v370 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

103 (10.3)

207 (20.4)

83 (16.8)

174 (16.9)

43 (8.5)

113 (11.2)

327 (33.5)

142 (15.1)

56 (6.4)

184 (18.5)

107 (10.7)

83 (8.9)

16 (5.6)

110 (11.1)

60 (6.3)

56 (6.1)

50 (5.8)

105 (11.3)

297 (61.1)

105 (11.3)

80 (16.9)

418 (40.5)

98 (10.5)

64 (6.8)

306 (31.0)

192 (18.8)

240 (24.0)

308 (30.3)

124 (25.2)

297 (28.9)

110 (21.8)

225 (22.3)

260 (26.7)

252 (26.8)

181 (20.6)

274 (27.5)

254 (25.5)

208 (22.2)

77 (26.7)

157 (15.8)

121 (12.7)

141 (15.4)

198 (22.9)

200 (21.5)

130 (26.7)

216 (23.3)

179 (37.8)

320 (31.0)

170 (18.3)

216 (22.8)

295 (29.9)

289 (28.3)

242 (24.2)

137 (13.5)

74 (15.0)

232 (22.6)

110 (21.8)

243 (24.1)

143 (14.7)

120 (12.8)

253 (28.8)

255 (25.6)

164 (16.4)

162 (17.3)

85 (29.5)

219 (22.0)

127 (13.3)

239 (26.1)

209 (24.1)

141 (15.2)

36 (7.4)

222 (24.0)

105 (22.2)

111 (10.8)

221 (23.7)

301 (31.8)

123 (12.5)

271 (26.5)

414 (41.4)

363 (35.8)

212 (43.0)

324 (31.5)

241 (47.8)

426 (42.3)

245 (25.1)

427 (45.4)

390 (44.3)

282 (28.3)

472 (47.3)

482 (51.6)

110 (38.2)

508 (51.1)

646 (67.7)

480 (52.4)

409 (47.2)

483 (52.0)

23 (4.7)

383 (41.4)

110 (23.2)

183 (17.7)

442 (47.5)

367 (38.7)

262 (26.6)

270 (26.4)

M

42

5

16

8

1

14

27

63

128

8

24

72

27

6

55

84

138

74

16

90

26

30

69

63

15

33

1041

1020

509

1035

505

1021

1002

1004

1008

1003

1021

1007

315

1000

1009

1000

1004

1003

502

1016

500

1062

1000

1011

1001

1055

999

1015

493

1027

504

1007

975

941

880

995

997

935

288

994

954

916

866

929

486

926

474

1032

931

948

986

1022
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v370 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

73 (6.9)

3652

3652

261 (24.6)

5703

5703

349 (33.0)

4894

4894

376 (35.5)

9330

9330

34

1168

1093

24747

1059

23579
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v371 - QB21 EU PURCHASE: KNOW INFO SOURCES

Q.B21

ASK ALL

Thinking generally about purchasing goods or services from sellers\ providers located elsewhere in the European Union, which we 

refer to as "cross border shopping", please tell me to what extent you agree or disagree with each of the following statements.

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B21_2 You know where to get information and advice about cross border shopping in the EU

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v371 by v7, Absolute Values (Row Percent), weighted by v8

v371 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

86 (8.9)

72 (7.1)

89 (20.1)

72 (7.4)

58 (11.8)

102 (10.3)

117 (12.5)

80 (9.0)

42 (4.9)

103 (10.4)

65 (6.7)

81 (8.8)

14 (4.9)

81 (8.2)

19 (2.1)

50 (5.7)

25 (3.1)

86 (9.4)

127 (26.8)

80 (8.8)

35 (8.2)

186 (19.3)

33 (3.5)

36 (3.8)

124 (13.5)

124 (12.7)

224 (23.3)

192 (19.0)

104 (23.5)

232 (23.8)

102 (20.7)

199 (20.2)

233 (24.9)

174 (19.6)

173 (20.1)

274 (27.6)

159 (16.3)

183 (20.0)

75 (26.1)

129 (13.0)

81 (8.8)

201 (22.8)

152 (19.1)

181 (19.8)

151 (31.9)

152 (16.6)

138 (32.2)

246 (25.5)

104 (11.2)

173 (18.3)

256 (27.8)

269 (27.4)

320 (33.3)

243 (24.0)

80 (18.1)

295 (30.3)

136 (27.6)

267 (27.1)

266 (28.4)

143 (16.1)

264 (30.7)

375 (37.8)

218 (22.4)

189 (20.6)

96 (33.4)

271 (27.4)

166 (17.9)

232 (26.3)

221 (27.8)

178 (19.5)

107 (22.6)

251 (27.5)

124 (28.9)

196 (20.3)

279 (29.9)

352 (37.3)

205 (22.3)

322 (32.9)

331 (34.4)

504 (49.9)

169 (38.2)

376 (38.6)

196 (39.8)

418 (42.4)

320 (34.2)

492 (55.3)

380 (44.2)

239 (24.1)

531 (54.6)

463 (50.5)

102 (35.5)

508 (51.4)

659 (71.2)

398 (45.2)

397 (49.9)

468 (51.3)

88 (18.6)

430 (47.1)

132 (30.8)

337 (34.9)

516 (55.4)

383 (40.6)

335 (36.4)

265 (27.0)

M

80

8

66

60

14

35

66

115

150

13

49

91

29

11

85

119

208

91

30

103

71

96

68

67

82

74

1041

1019

508

1035

506

1021

1002

1004

1009

1004

1022

1007

316

1000

1010

1000

1003

1004

503

1016

500

1061

1000

1011

1002

1054

961

1011

442

975

492

986

936

889

859

991

973

916

287

989

925

881

795

913

473

913

429

965

932

944

920

980



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 613 

v371 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

37 (3.9)

2024

2024

175 (18.3)

4732

4732

400 (41.9)

6196

6196

343 (35.9)

9780

9780

137

2018

1092

24750

955

22732
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v372 - QB21 EU PURCHASE: PREFER PERS SHOPPING

Q.B21

ASK ALL

Thinking generally about purchasing goods or services from sellers\ providers located elsewhere in the European Union, which we 

refer to as "cross border shopping", please tell me to what extent you agree or disagree with each of the following statements.

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B21_3 You are less interested in cross border shopping, because you prefer to shop only in person and not by post, phone or 

through the Internet

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v372 by v7, Absolute Values (Row Percent), weighted by v8

v372 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

426 (42.1)

522 (51.4)

308 (63.2)

531 (52.1)

245 (49.1)

502 (49.9)

431 (44.5)

484 (52.6)

300 (34.2)

489 (49.0)

418 (42.6)

367 (38.8)

74 (25.5)

619 (62.7)

571 (58.9)

391 (41.5)

382 (42.2)

625 (66.6)

208 (43.1)

498 (53.7)

193 (39.0)

478 (45.9)

500 (53.5)

431 (44.2)

390 (39.8)

253 (25.0)

274 (27.0)

119 (24.4)

266 (26.1)

127 (25.5)

232 (23.0)

248 (25.6)

202 (22.0)

311 (35.4)

298 (29.9)

275 (28.0)

231 (24.4)

117 (40.3)

243 (24.6)

183 (18.9)

356 (37.8)

257 (28.4)

161 (17.1)

140 (29.0)

257 (27.7)

178 (36.0)

238 (22.9)

232 (24.8)

336 (34.4)

284 (29.0)

193 (19.1)

128 (12.6)

32 (6.6)

148 (14.5)

73 (14.6)

165 (16.4)

175 (18.1)

79 (8.6)

178 (20.3)

153 (15.3)

145 (14.8)

214 (22.6)

71 (24.5)

67 (6.8)

98 (10.1)

128 (13.6)

130 (14.3)

49 (5.2)

82 (17.0)

123 (13.3)

86 (17.4)

205 (19.7)

105 (11.2)

117 (12.0)

147 (15.0)

140 (13.8)

91 (9.0)

28 (5.7)

75 (7.4)

54 (10.8)

108 (10.7)

114 (11.8)

155 (16.8)

89 (10.1)

57 (5.7)

144 (14.7)

133 (14.1)

28 (9.7)

59 (6.0)

118 (12.2)

67 (7.1)

137 (15.1)

104 (11.1)

53 (11.0)

50 (5.4)

38 (7.7)

120 (11.5)

97 (10.4)

92 (9.4)

158 (16.1)

M

29

5

21

17

5

14

33

85

131

6

39

63

23

12

39

57

97

66

20

87

6

21

67

34

22

1041

1020

508

1037

504

1021

1001

1005

1009

1003

1021

1008

313

1000

1009

999

1003

1005

503

1015

501

1062

1001

1010

1001

1012

1015

487

1020

499

1007

968

920

878

997

982

945

290

988

970

942

906

939

483

928

495

1041

934

976

979
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v372 1 2 3 4 5 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

461 (45.2)

370 (35.4)

11214

11214

320 (31.3)

393 (37.6)

6531

6531

156 (15.3)

184 (17.6)

3431

3431

84 (8.2)

97 (9.3)

2490

2490

33

48

1080

1054

1092

24746

1021

1044

23666
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v373 - QB21 EU PURCHASE: NO INTERNET ACCESS

Q.B21

ASK ALL

Thinking generally about purchasing goods or services from sellers\ providers located elsewhere in the European Union, which we 

refer to as "cross border shopping", please tell me to what extent you agree or disagree with each of the following statements.

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B21_4 You are not interested in cross border shopping because you do not have access to the Internet

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v373 by v7, Absolute Values (Row Percent), weighted by v8

v373 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

312 (31.1)

253 (25.4)

217 (45.2)

324 (31.9)

160 (31.8)

292 (29.1)

152 (16.0)

296 (32.9)

246 (28.2)

236 (24.1)

293 (29.9)

239 (25.4)

39 (13.2)

377 (38.2)

538 (56.0)

226 (23.9)

147 (16.5)

439 (47.9)

124 (25.9)

320 (35.3)

116 (23.4)

116 (11.1)

367 (39.5)

218 (23.0)

160 (17.0)

235 (23.1)

133 (13.3)

80 (8.0)

76 (15.8)

128 (12.6)

39 (7.8)

99 (9.9)

46 (4.8)

95 (10.6)

224 (25.7)

122 (12.4)

111 (11.3)

92 (9.8)

56 (19.0)

185 (18.7)

136 (14.2)

193 (20.4)

191 (21.4)

101 (11.0)

60 (12.5)

152 (16.8)

129 (26.0)

22 (2.1)

124 (13.3)

262 (27.7)

56 (5.9)

169 (16.6)

196 (19.6)

169 (17.0)

92 (19.2)

213 (21.0)

87 (17.3)

140 (13.9)

90 (9.5)

151 (16.8)

221 (25.4)

182 (18.6)

163 (16.6)

191 (20.3)

95 (32.2)

168 (17.0)

137 (14.3)

208 (22.0)

202 (22.6)

131 (14.3)

91 (19.0)

201 (22.2)

108 (21.8)

108 (10.3)

182 (19.6)

265 (28.0)

102 (10.8)

216 (21.3)

361 (36.0)

494 (49.6)

95 (19.8)

350 (34.5)

217 (43.1)

474 (47.2)

663 (69.7)

357 (39.7)

180 (20.7)

440 (44.9)

413 (42.1)

419 (44.5)

105 (35.6)

257 (26.0)

150 (15.6)

317 (33.6)

353 (39.5)

245 (26.7)

204 (42.6)

233 (25.7)

143 (28.8)

800 (76.5)

257 (27.6)

201 (21.2)

624 (66.2)

396 (39.0)

M

39

23

28

20

3

16

51

105

138

23

41

65

20

13

48

56

110

88

22

110

4

16

70

66

59

39

1041

1019

508

1035

506

1021

1002

1004

1009

1003

1021

1006

315

1000

1009

1000

1003

1004

501

1016

500

1062

1000

1012

1001

1055

1002

996

480

1015

503

1005

951

899

871

980

980

941

295

987

961

944

893

916

479

906

496

1046

930

946

942

1016
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v373 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

311 (29.7)

6753

6753

271 (25.9)

3352

3352

297 (28.4)

4406

4406

167 (16.0)

8915

8915

46

1319

1092

24745

1046

23426
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v374 - QB21 EU PURCHASE: NO INTEREST NEXT 12M

Q.B21

ASK ALL

Thinking generally about purchasing goods or services from sellers\ providers located elsewhere in the European Union, which we 

refer to as "cross border shopping", please tell me to what extent you agree or disagree with each of the following statements.

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B21_5 You are not interested in making a cross border transaction in the EU In the next 12 months

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v374 by v7, Absolute Values (Row Percent), weighted by v8

v374 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

386 (39.9)

447 (45.1)

279 (59.5)

488 (49.0)

180 (36.9)

370 (37.9)

233 (25.4)

470 (52.1)

366 (43.7)

341 (35.0)

348 (39.3)

415 (45.5)

53 (18.5)

650 (65.7)

590 (61.0)

304 (36.0)

289 (35.2)

646 (68.7)

124 (29.0)

449 (50.2)

155 (36.2)

364 (38.0)

481 (53.5)

436 (47.2)

296 (32.9)

364 (36.6)

228 (23.6)

160 (16.1)

97 (20.7)

264 (26.5)

99 (20.3)

194 (19.9)

140 (15.3)

159 (17.6)

262 (31.3)

273 (28.0)

167 (18.9)

149 (16.3)

95 (33.1)

225 (22.7)

120 (12.4)

272 (32.2)

194 (23.7)

126 (13.4)

79 (18.5)

197 (22.0)

160 (37.4)

122 (12.7)

201 (22.4)

325 (35.2)

153 (17.0)

274 (27.5)

186 (19.2)

207 (20.9)

57 (12.2)

150 (15.1)

104 (21.3)

198 (20.3)

204 (22.3)

123 (13.6)

125 (14.9)

216 (22.2)

154 (17.4)

202 (22.1)

99 (34.5)

51 (5.2)

105 (10.8)

149 (17.7)

126 (15.4)

73 (7.8)

124 (29.0)

156 (17.4)

52 (12.1)

233 (24.3)

120 (13.3)

100 (10.8)

170 (18.9)

229 (23.0)

168 (17.4)

178 (17.9)

36 (7.7)

94 (9.4)

105 (21.5)

215 (22.0)

339 (37.0)

150 (16.6)

85 (10.1)

144 (14.8)

216 (24.4)

147 (16.1)

40 (13.9)

64 (6.5)

153 (15.8)

119 (14.1)

211 (25.7)

96 (10.2)

101 (23.6)

92 (10.3)

61 (14.3)

240 (25.0)

97 (10.8)

63 (6.8)

281 (31.2)

128 (12.9)

M

74

28

39

40

17

44

86

103

171

30

137

95

27

11

40

156

183

64

75

122

73

102

101

87

101

60

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1008

314

1001

1008

1000

1003

1005

503

1016

501

1061

1000

1011

1001

1055

968

992

469

996

488

977

916

902

838

974

885

913

287

990

968

844

820

941

428

894

428

959

899

924

900

995
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v374 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

410 (40.6)

9934

9934

336 (33.3)

5071

5071

162 (16.0)

3875

3875

102 (10.1)

3725

3725

82

2148

1092

24753

1010

22605
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v375 - QB21 EU PURCHASE: WORTH MORE NEXT 12M

Q.B21

ASK ALL

Thinking generally about purchasing goods or services from sellers\ providers located elsewhere in the European Union, which we 

refer to as "cross border shopping", please tell me to what extent you agree or disagree with each of the following statements.

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B21_6 In the next 12 months, you intend to make cross border purchases worth more than the cross border purchases you made 

in the past 12 months

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v375 by v7, Absolute Values (Row Percent), weighted by v8

v375 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

70 (7.8)

58 (6.1)

17 (4.0)

42 (4.4)

8 (1.6)

24 (2.6)

97 (11.1)

58 (6.9)

57 (7.2)

79 (8.4)

42 (4.9)

47 (5.6)

14 (5.4)

26 (2.7)

61 (6.4)

55 (7.8)

45 (5.7)

70 (7.9)

51 (14.4)

57 (7.2)

27 (7.1)

55 (6.8)

45 (5.2)

40 (4.4)

75 (9.9)

149 (16.7)

132 (13.8)

22 (5.2)

78 (8.2)

41 (8.4)

62 (6.6)

136 (15.6)

78 (9.3)

92 (11.6)

172 (18.4)

97 (11.3)

113 (13.4)

85 (33.1)

56 (5.8)

72 (7.6)

123 (17.4)

110 (14.0)

66 (7.5)

49 (13.9)

72 (9.1)

34 (8.9)

90 (11.1)

65 (7.6)

90 (10.0)

137 (18.2)

251 (28.1)

280 (29.4)

66 (15.6)

220 (23.1)

120 (24.6)

237 (25.3)

246 (28.1)

131 (15.7)

214 (27.1)

313 (33.4)

186 (21.7)

211 (25.0)

92 (35.8)

197 (20.3)

132 (13.9)

151 (21.3)

144 (18.4)

120 (13.6)

104 (29.5)

153 (19.3)

121 (31.8)

177 (21.7)

185 (21.5)

258 (28.6)

141 (18.7)

424 (47.4)

484 (50.7)

319 (75.2)

612 (64.3)

318 (65.3)

614 (65.5)

395 (45.2)

569 (68.1)

428 (54.1)

373 (39.8)

532 (62.1)

474 (56.1)

66 (25.7)

693 (71.3)

684 (72.1)

379 (53.5)

484 (61.8)

629 (71.1)

149 (42.2)

510 (64.4)

198 (52.1)

492 (60.4)

564 (65.7)

515 (57.0)

401 (53.2)

M

147

66

84

84

17

85

128

168

218

68

166

161

58

28

60

292

220

118

150

224

119

249

141

107

247

1041

1020

508

1036

504

1022

1002

1004

1009

1005

1023

1006

315

1000

1009

1000

1003

1003

503

1016

499

1063

1000

1010

1001

894

954

424

952

487

937

874

836

791

937

857

845

257

972

949

708

783

885

353

792

380

814

859

903

754
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v375 1 2 3 4 5 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

55 (6.1)

39 (4.0)

1314

1314

108 (12.0)

99 (10.1)

2428

2428

302 (33.6)

291 (29.8)

5043

5043

435 (48.3)

548 (56.1)

12289

12289

155

115

3675

1055

1092

24749

900

977

21074



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 622 

v376 - QB22 EU PURCH CONFIDENCE: INTERNET

Q.B22

For each of the following, would you be more confident, as confident or less confident making purchases from sellers\ providers 

located in other European Union countries compared to purchases from sellers\ providers located in (OUR COUNTRY)?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B22_1 Purchasing goods or services via the Internet

1   More confident in another EU country

2   As confident

3   Less confident in another EU country

4   DK

v376 by v7, Absolute Values (Row Percent), weighted by v8

v376 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

37 (4.4)

11 (1.2)

10 (2.8)

33 (3.8)

13 (3.2)

14 (1.7)

24 (2.7)

20 (3.0)

17 (2.9)

15 (1.6)

21 (2.4)

18 (2.2)

4 (1.7)

39 (4.3)

39 (5.7)

19 (2.7)

34 (4.7)

47 (7.5)

28 (6.9)

36 (7.1)

38 (9.1)

16 (1.7)

34 (5.2)

14 (2.0)

9 (1.0)

26 (2.9)

35 (3.9)

651

308 (36.8)

322 (34.5)

74 (20.4)

423 (48.5)

99 (24.2)

244 (29.6)

393 (44.2)

224 (33.8)

389 (67.1)

188 (20.1)

292 (32.8)

235 (28.6)

94 (40.3)

332 (37.0)

287 (42.0)

260 (37.0)

332 (45.7)

308 (49.4)

168 (41.3)

190 (37.5)

81 (19.5)

412 (43.1)

350 (53.8)

271 (39.4)

265 (28.9)

331 (37.1)

286 (31.9)

7158

493 (58.8)

599 (64.3)

278 (76.8)

416 (47.7)

297 (72.6)

565 (68.7)

473 (53.1)

418 (63.1)

174 (30.0)

734 (78.3)

576 (64.8)

568 (69.2)

135 (57.9)

526 (58.6)

357 (52.3)

423 (60.3)

360 (49.6)

269 (43.1)

211 (51.8)

280 (55.3)

297 (71.4)

529 (55.3)

266 (40.9)

402 (58.5)

642 (70.1)

536 (60.0)

575 (64.2)

11399

M

203

88

147

165

95

197

113

343

430

66

133

187

82

104

326

297

277

379

96

509

84

104

349

324

85

162

196

5541

1041

1020

509

1037

504

1020

1003

1005

1010

1003

1022

1008

315

1001

1009

999

1003

1003

503

1015

500

1061

999

1011

1001

1055

1092

24749

838

932

362

872

409

823

890

662

580

937

889

821

233

897

683

702

726

624

407

506

416

957

650

687

916

893

896
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v376 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 651 7158 11399 19208
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v377 - QB22 EU PURCH CONFIDENCE: PHONE/POST

Q.B22

For each of the following, would you be more confident, as confident or less confident making purchases from sellers\ providers 

located in other European Union countries compared to purchases from sellers\ providers located in (OUR COUNTRY)?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B22_2 Purchasing goods or services by phone or post

1   More confident in another EU country

2   As confident

3   Less confident in another EU country

4   DK

v377 by v7, Absolute Values (Row Percent), weighted by v8

v377 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

48 (5.3)

9 (0.9)

4 (1.0)

16 (1.8)

13 (2.8)

14 (1.6)

18 (2.0)

19 (2.7)

20 (3.3)

11 (1.1)

14 (1.5)

12 (1.4)

4 (1.6)

33 (3.5)

41 (5.6)

14 (1.9)

30 (3.8)

44 (6.9)

20 (4.8)

29 (5.2)

14 (3.1)

6 (0.6)

23 (3.4)

26 (3.5)

6 (0.6)

15 (1.6)

17 (1.8)

520

272 (30.3)

274 (28.2)

66 (16.8)

370 (40.6)

91 (19.9)

218 (24.5)

265 (29.2)

202 (28.5)

367 (61.1)

179 (18.5)

235 (25.0)

191 (21.8)

70 (27.8)

319 (33.5)

274 (37.3)

227 (30.5)

287 (36.5)

274 (42.9)

149 (35.8)

210 (37.3)

111 (24.4)

320 (33.2)

331 (48.5)

223 (30.4)

182 (19.3)

355 (38.1)

292 (30.9)

6354

579 (64.4)

689 (70.9)

324 (82.2)

526 (57.7)

353 (77.2)

656 (73.9)

624 (68.8)

488 (68.8)

214 (35.6)

778 (80.4)

691 (73.5)

675 (76.9)

178 (70.6)

600 (63.0)

419 (57.1)

504 (67.7)

470 (59.7)

321 (50.2)

247 (59.4)

324 (57.5)

330 (72.5)

638 (66.2)

328 (48.1)

485 (66.1)

756 (80.1)

562 (60.3)

635 (67.3)

13394

M

142

49

114

124

48

134

95

296

409

35

82

129

63

48

276

255

217

365

86

452

45

98

319

276

58

123

148

4486

1041

1021

508

1036

505

1022

1002

1005

1010

1003

1022

1007

315

1000

1010

1000

1004

1004

502

1015

500

1062

1001

1010

1002

1055

1092

24754

899

972

394

912

457

888

907

709

601

968

940

878

252

952

734

745

787

639

416

563

455

964

682

734

944

932

944
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v377 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 520 6354 13394 20268
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v378 - QB22 EU PURCH CONFIDENCE: DOORSTEP

Q.B22

For each of the following, would you be more confident, as confident or less confident making purchases from sellers\ providers 

located in other European Union countries compared to purchases from sellers\ providers located in (OUR COUNTRY)?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B22_3 Purchasing goods or services from sales representatives at your home or work

1   More confident in another EU country

2   As confident

3   Less confident in another EU country

4   DK

v378 by v7, Absolute Values (Row Percent), weighted by v8

v378 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

53 (6.1)

16 (1.7)

21 (5.1)

35 (3.9)

13 (2.8)

12 (1.4)

12 (1.4)

34 (5.0)

24 (3.9)

14 (1.5)

21 (2.3)

25 (3.0)

8 (3.4)

38 (4.0)

45 (6.0)

34 (4.7)

38 (4.8)

36 (5.9)

22 (5.4)

37 (6.6)

32 (7.2)

23 (2.5)

25 (3.7)

32 (4.3)

11 (1.3)

23 (2.5)

42 (4.4)

726

247 (28.3)

267 (27.7)

97 (23.7)

393 (43.2)

118 (25.6)

250 (28.8)

316 (36.7)

208 (30.8)

385 (63.0)

291 (31.3)

251 (26.9)

193 (23.1)

71 (30.1)

360 (37.5)

330 (44.0)

288 (39.9)

345 (43.3)

263 (43.0)

144 (35.0)

221 (39.3)

153 (34.6)

409 (44.0)

295 (43.2)

288 (38.8)

304 (34.5)

361 (38.5)

375 (39.4)

7223

572 (65.6)

681 (70.6)

292 (71.2)

481 (52.9)

330 (71.6)

605 (69.8)

534 (61.9)

434 (64.2)

202 (33.1)

624 (67.2)

660 (70.8)

618 (73.9)

157 (66.5)

561 (58.5)

375 (50.0)

399 (55.3)

413 (51.9)

312 (51.1)

245 (59.6)

304 (54.1)

257 (58.1)

497 (53.5)

363 (53.1)

422 (56.9)

565 (64.2)

553 (59.0)

534 (56.2)

11990

M

169

57

98

127

45

153

140

329

397

74

89

171

79

40

258

279

208

393

92

454

58

133

318

269

121

119

141

4811

1041

1021

508

1036

506

1020

1002

1005

1008

1003

1021

1007

315

999

1008

1000

1004

1004

503

1016

500

1062

1001

1011

1001

1056

1092

24750

872

964

410

909

461

867

862

676

611

929

932

836

236

959

750

721

796

611

411

562

442

929

683

742

880

937

951
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v378 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 726 7223 11990 19939
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v379 - QB22 EU PURCH CONFIDENCE: ON A TRIP

Q.B22

For each of the following, would you be more confident, as confident or less confident making purchases from sellers\ providers 

located in other European Union countries compared to purchases from sellers\ providers located in (OUR COUNTRY)?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B22_4 Purchasing goods or services from a seller\ provider whilst on holiday, on a  shopping trip or a business trip elsewhere in the 

EU

1   More confident in another EU country

2   As confident

3   Less confident in another EU country

4   DK

v379 by v7, Absolute Values (Row Percent), weighted by v8

v379 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

67 (7.4)

24 (2.5)

15 (3.7)

38 (4.2)

18 (3.8)

17 (1.9)

30 (3.2)

44 (6.6)

24 (4.2)

18 (1.8)

32 (3.4)

30 (3.4)

4 (1.6)

41 (4.3)

70 (9.3)

25 (3.5)

49 (6.2)

103 (16.2)

36 (8.6)

37 (7.5)

48 (11.1)

20 (2.1)

44 (6.4)

32 (4.3)

21 (2.2)

38 (4.1)

41 (4.4)

330 (36.3)

413 (42.2)

127 (31.5)

511 (56.7)

123 (26.2)

285 (32.1)

492 (53.2)

272 (40.8)

356 (61.6)

399 (41.0)

305 (32.7)

295 (33.6)

109 (43.3)

364 (38.1)

387 (51.3)

310 (43.3)

387 (48.9)

328 (51.7)

185 (44.2)

207 (41.9)

194 (45.0)

570 (59.4)

394 (57.7)

334 (45.1)

412 (44.0)

414 (45.0)

336 (35.7)

512 (56.3)

542 (55.4)

261 (64.8)

352 (39.1)

328 (69.9)

585 (66.0)

402 (43.5)

351 (52.6)

198 (34.3)

556 (57.1)

596 (63.9)

553 (63.0)

139 (55.2)

550 (57.6)

298 (39.5)

381 (53.2)

355 (44.9)

203 (32.0)

198 (47.3)

250 (50.6)

189 (43.9)

370 (38.5)

245 (35.9)

374 (50.5)

504 (53.8)

469 (50.9)

564 (59.9)

M

131

41

104

135

36

134

78

338

432

30

89

129

63

45

255

284

213

370

83

522

69

101

317

271

64

134

151

1040

1020

507

1036

505

1021

1002

1005

1010

1003

1022

1007

315

1000

1010

1000

1004

1004

502

1016

500

1061

1000

1011

1001

1055

1092

909

979

403

901

469

887

924

667

578

973

933

878

252

955

755

716

791

634

419

494

431

960

683

740

937

921

941
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v379 1 2 3 4 N Sum N Valid Sum

v7

N Sum

N Valid Sum

966

966

8839

8839

10325

10325

4619 24749

20130
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v380 - QB23 EU PURCHASE: HARDER TO RESOLVE PRBL

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_1 It is harder to resolve problems such as complaints, returns, price reductions, guarantees, etc.

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v380 by v7, Absolute Values (Row Percent), weighted by v8

v380 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

329 (36.0)

411 (42.4)

233 (51.2)

410 (44.3)

265 (56.7)

479 (50.0)

369 (42.4)

368 (48.6)

147 (22.5)

486 (49.0)

383 (43.0)

400 (48.0)

82 (31.5)

343 (35.6)

397 (44.7)

289 (37.2)

271 (31.8)

362 (45.0)

163 (36.1)

267 (37.2)

101 (23.3)

491 (52.2)

244 (31.9)

196 (24.0)

433 (50.2)

288 (30.8)

314 (31.4)

418 (45.7)

407 (42.0)

169 (37.1)

358 (38.7)

160 (34.3)

381 (39.8)

357 (41.0)

258 (34.1)

335 (51.3)

427 (43.1)

393 (44.1)

344 (41.2)

151 (58.1)

430 (44.7)

297 (33.4)

367 (47.2)

386 (45.4)

322 (40.0)

175 (38.7)

273 (38.0)

232 (53.6)

325 (34.6)

333 (43.5)

402 (49.2)

337 (39.0)

438 (46.8)

522 (52.2)

127 (13.9)

117 (12.1)

42 (9.2)

142 (15.3)

36 (7.7)

70 (7.3)

101 (11.6)

94 (12.4)

144 (22.1)

63 (6.4)

91 (10.2)

65 (7.8)

21 (8.1)

160 (16.6)

108 (12.1)

100 (12.9)

112 (13.2)

73 (9.1)

87 (19.2)

114 (15.9)

74 (17.1)

81 (8.6)

126 (16.4)

152 (18.6)

67 (7.8)

162 (17.3)

145 (14.5)

41 (4.5)

35 (3.6)

11 (2.4)

16 (1.7)

6 (1.3)

28 (2.9)

43 (4.9)

37 (4.9)

27 (4.1)

15 (1.5)

24 (2.7)

25 (3.0)

6 (2.3)

30 (3.1)

87 (9.8)

21 (2.7)

82 (9.6)

47 (5.8)

27 (6.0)

64 (8.9)

26 (6.0)

43 (4.6)

63 (8.2)

67 (8.2)

26 (3.0)

48 (5.1)

19 (1.9)

M

126

50

52

111

39

64

132

248

356

13

131

173

55

37

119

223

151

201

50

297

66

122

233

194

138

119

93

1041

1020

507

1037

506

1022

1002

1005

1009

1004

1022

1007

315

1000

1008

1000

1002

1005

502

1015

499

1062

999

1011

1001

1055

1093

915

970

455

926

467

958

870

757

653

991

891

834

260

963

889

777

851

804

452

718

433

940

766

817

863

936

1000
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v380 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

8521

8521

8997

8997

2674

2674

964

964

3593 24749

21156



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 632 

v381 - QB23 EU PURCHASE: GREATER FRAUD RISK

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_2 There is a greater risk of falling victim of a scam or fraud

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v381 by v7, Absolute Values (Row Percent), weighted by v8

v381 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

362 (37.6)

376 (37.6)

275 (58.1)

287 (30.1)

239 (49.8)

415 (43.0)

345 (37.4)

339 (42.4)

142 (20.5)

406 (40.8)

343 (36.6)

415 (47.5)

82 (28.6)

370 (37.6)

372 (41.3)

332 (39.1)

224 (26.0)

338 (41.0)

153 (33.0)

267 (35.5)

117 (25.5)

332 (34.1)

215 (26.3)

238 (28.3)

404 (44.1)

240 (25.0)

382 (37.2)

410 (42.6)

422 (42.2)

167 (35.3)

354 (37.1)

177 (36.9)

398 (41.2)

390 (42.3)

308 (38.5)

344 (49.7)

481 (48.3)

360 (38.4)

340 (38.9)

173 (60.3)

410 (41.7)

329 (36.6)

419 (49.4)

385 (44.8)

331 (40.1)

181 (39.0)

310 (41.2)

224 (48.8)

394 (40.4)

360 (44.0)

377 (44.8)

365 (39.8)

459 (47.8)

489 (47.6)

150 (15.6)

171 (17.1)

25 (5.3)

284 (29.8)

54 (11.3)

121 (12.5)

138 (15.0)

107 (13.4)

168 (24.3)

96 (9.6)

186 (19.9)

94 (10.8)

27 (9.4)

177 (18.0)

140 (15.6)

81 (9.5)

178 (20.7)

118 (14.3)

105 (22.6)

128 (17.0)

90 (19.6)

184 (18.9)

194 (23.7)

177 (21.0)

109 (11.9)

215 (22.4)

142 (13.8)

41 (4.3)

31 (3.1)

6 (1.3)

29 (3.0)

10 (2.1)

31 (3.2)

50 (5.4)

46 (5.8)

38 (5.5)

12 (1.2)

48 (5.1)

25 (2.9)

5 (1.7)

26 (2.6)

59 (6.6)

17 (2.0)

73 (8.5)

38 (4.6)

25 (5.4)

48 (6.4)

28 (6.1)

65 (6.7)

50 (6.1)

49 (5.8)

38 (4.1)

46 (4.8)

14 (1.4)

M

78

21

35

81

25

55

79

205

317

9

84

133

28

18

109

151

143

178

39

263

41

87

181

170

85

95

65

1041

1021

508

1035

505

1020

1002

1005

1009

1004

1021

1007

315

1001

1009

1000

1003

1003

503

1016

500

1062

1000

1011

1001

1055

1092

963

1000

473

954

480

965

923

800

692

995

937

874

287

983

900

849

860

825

464

753

459

975

819

841

916

960

1027
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v381 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

8010

8010

9357

9357

3659

3659

948

948

2775 24749

21974
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v382 - QB23 EU PURCHASE: MORE DELIVERY PROBLEMS

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_3 There is a greater chance of having delivery problems with goods or services

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v382 by v7, Absolute Values (Row Percent), weighted by v8

v382 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

332 (35.1)

339 (34.0)

205 (44.6)

251 (26.4)

150 (31.8)

283 (30.1)

261 (28.9)

254 (33.4)

142 (21.9)

297 (30.3)

287 (30.8)

381 (43.8)

65 (22.9)

349 (36.1)

383 (43.0)

308 (36.7)

223 (26.2)

291 (36.6)

136 (29.6)

224 (30.8)

93 (20.8)

270 (28.0)

205 (25.1)

212 (25.1)

342 (37.9)

208 (22.0)

278 (27.3)

436 (46.1)

465 (46.6)

209 (45.4)

423 (44.5)

190 (40.3)

436 (46.4)

404 (44.7)

341 (44.8)

331 (51.0)

537 (54.8)

429 (46.1)

349 (40.1)

171 (60.2)

450 (46.5)

336 (37.8)

412 (49.0)

414 (48.6)

357 (44.9)

192 (41.8)

328 (45.1)

237 (53.0)

447 (46.4)

372 (45.5)

427 (50.5)

403 (44.6)

492 (52.0)

527 (51.7)

140 (14.8)

161 (16.1)

33 (7.2)

250 (26.3)

114 (24.2)

191 (20.3)

177 (19.6)

113 (14.8)

146 (22.5)

130 (13.3)

175 (18.8)

118 (13.6)

44 (15.5)

144 (14.9)

129 (14.5)

99 (11.8)

157 (18.4)

110 (13.8)

109 (23.7)

135 (18.6)

96 (21.5)

209 (21.7)

194 (23.7)

171 (20.2)

129 (14.3)

193 (20.4)

207 (20.3)

37 (3.9)

33 (3.3)

13 (2.8)

26 (2.7)

18 (3.8)

30 (3.2)

61 (6.8)

53 (7.0)

30 (4.6)

16 (1.6)

40 (4.3)

22 (2.5)

4 (1.4)

24 (2.5)

42 (4.7)

21 (2.5)

57 (6.7)

37 (4.7)

22 (4.8)

40 (5.5)

21 (4.7)

37 (3.8)

46 (5.6)

36 (4.3)

29 (3.2)

53 (5.6)

7 (0.7)

M

97

23

48

86

34

80

99

244

361

24

91

137

32

32

120

160

152

209

42

288

53

99

184

165

98

110

72

1042

1021

508

1036

506

1020

1002

1005

1010

1004

1022

1007

316

999

1010

1000

1003

1004

501

1015

500

1062

1001

1011

1001

1056

1091

945

998

460

950

472

940

903

761

649

980

931

870

284

967

890

840

851

795

459

727

447

963

817

846

903

946

1019
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v382 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

6769

6769

10115

10115

3874

3874

855

855

3140 24753

21613
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v383 - QB23 EU PURCHASE: MORE RETURN PROBLEMS

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_4 There are more problems returning a product you bought by Internet, phone or post within the cooling-off period of ... 

(ADAPT TO COUNTRY) days

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v383 by v7, Absolute Values (Row Percent), weighted by v8

v383 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

356 (39.9)

374 (38.7)

214 (52.8)

406 (44.3)

169 (40.3)

316 (36.9)

265 (31.0)

262 (36.4)

158 (24.6)

397 (40.6)

304 (34.1)

350 (44.7)

74 (28.8)

395 (42.8)

455 (53.3)

301 (41.6)

252 (32.3)

367 (47.9)

133 (33.4)

225 (33.3)

134 (30.5)

326 (39.7)

275 (36.6)

255 (32.4)

397 (46.7)

267 (28.6)

361 (40.5)

406 (42.0)

169 (41.7)

367 (40.1)

164 (39.1)

372 (43.5)

380 (44.4)

311 (43.3)

332 (51.6)

459 (46.9)

377 (42.3)

337 (43.0)

150 (58.4)

393 (42.6)

282 (33.0)

329 (45.5)

372 (47.8)

311 (40.6)

148 (37.2)

284 (42.1)

245 (55.7)

363 (44.2)

348 (46.3)

375 (47.6)

327 (38.4)

470 (50.4)

143 (16.0)

150 (15.5)

14 (3.5)

129 (14.1)

70 (16.7)

125 (14.6)

157 (18.3)

103 (14.3)

122 (19.0)

106 (10.8)

172 (19.3)

73 (9.3)

32 (12.5)

112 (12.1)

78 (9.1)

78 (10.8)

103 (13.2)

55 (7.2)

90 (22.6)

111 (16.4)

51 (11.6)

107 (13.0)

95 (12.6)

116 (14.7)

93 (10.9)

158 (17.0)

32 (3.6)

36 (3.7)

8 (2.0)

14 (1.5)

16 (3.8)

43 (5.0)

54 (6.3)

43 (6.0)

31 (4.8)

17 (1.7)

39 (4.4)

23 (2.9)

1 (0.4)

22 (2.4)

39 (4.6)

15 (2.1)

52 (6.7)

33 (4.3)

27 (6.8)

55 (8.1)

10 (2.3)

25 (3.0)

34 (4.5)

42 (5.3)

34 (4.0)

37 (4.0)

M

149

54

103

120

87

165

146

286

366

25

130

223

59

78

155

276

223

238

104

341

60

240

248

222

149

124

1041

1020

508

1036

506

1021

1002

1005

1009

1004

1022

1006

316

1000

1009

999

1002

1004

502

1016

500

1061

1000

1010

1000

1056

892

966

405

916

419

856

856

719

643

979

892

783

257

922

854

723

779

766

398

675

440

821

752

788

851

932
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v383 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

374 (38.4)

7801

7801

458 (47.0)

8890

8890

120 (12.3)

2763

2763

23 (2.4)

805

805

117

4488

1092

24747

975

20259
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v384 - QB23 EU PURCHASE: HARDER TO TRUST SAFETY

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_5 It is harder to trust the safety of goods and services

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v384 by v7, Absolute Values (Row Percent), weighted by v8

v384 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

345 (36.9)

316 (32.0)

201 (43.6)

179 (19.0)

165 (34.4)

296 (30.9)

219 (24.4)

247 (32.0)

141 (21.5)

302 (30.7)

262 (29.1)

312 (35.8)

59 (22.4)

303 (31.1)

357 (40.0)

265 (32.2)

187 (22.6)

284 (37.3)

127 (28.3)

221 (30.4)

103 (23.1)

253 (26.7)

212 (26.9)

201 (24.3)

312 (34.9)

184 (19.2)

269 (26.8)

393 (42.0)

463 (46.8)

205 (44.5)

361 (38.3)

212 (44.3)

434 (45.3)

404 (44.9)

323 (41.8)

328 (49.9)

499 (50.8)

446 (49.5)

366 (42.0)

153 (58.2)

441 (45.3)

301 (33.7)

373 (45.3)

399 (48.2)

322 (42.3)

169 (37.7)

315 (43.4)

210 (47.1)

404 (42.7)

365 (46.3)

402 (48.6)

366 (40.9)

427 (44.6)

493 (49.2)

164 (17.5)

179 (18.1)

47 (10.2)

350 (37.1)

89 (18.6)

183 (19.1)

213 (23.7)

148 (19.1)

158 (24.0)

166 (16.9)

163 (18.1)

161 (18.5)

49 (18.6)

197 (20.2)

164 (18.4)

155 (18.8)

170 (20.6)

125 (16.4)

128 (28.6)

147 (20.2)

106 (23.8)

237 (25.1)

167 (21.2)

184 (22.2)

177 (19.8)

293 (30.6)

221 (22.0)

33 (3.5)

31 (3.1)

8 (1.7)

53 (5.6)

13 (2.7)

45 (4.7)

63 (7.0)

55 (7.1)

30 (4.6)

16 (1.6)

30 (3.3)

32 (3.7)

2 (0.8)

33 (3.4)

71 (8.0)

30 (3.6)

71 (8.6)

31 (4.1)

24 (5.4)

43 (5.9)

27 (6.1)

52 (5.5)

45 (5.7)

40 (4.8)

39 (4.4)

54 (5.6)

20 (2.0)

M

107

30

47

93

25

63

104

232

352

20

122

136

52

25

115

178

177

241

55

290

54

117

211

184

106

98

89

1042

1019

508

1036

504

1021

1003

1005

1009

1003

1023

1007

315

999

1008

1001

1004

1003

503

1016

500

1063

1000

1011

1000

1056

1092

935

989

461

943

479

958

899

773

657

983

901

871

263

974

893

823

827

762

448

726

446

946

789

827

894

958

1003
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v384 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

6322

6322

9574

9574

4541

4541

991

991

3323 24751

21428
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v385 - QB23 EU PURCHASE: LESS RESPECT LAWS

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_6 Sellers\ providers are less likely to respect consumer protection laws

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v385 by v7, Absolute Values (Row Percent), weighted by v8

v385 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

280 (31.5)

299 (30.1)

115 (28.5)

156 (17.0)

119 (27.6)

240 (27.0)

233 (27.2)

168 (24.4)

125 (20.3)

210 (22.4)

286 (31.4)

263 (32.7)

51 (20.8)

144 (16.3)

339 (38.7)

209 (28.5)

113 (16.2)

258 (35.1)

120 (27.1)

125 (21.0)

80 (19.6)

164 (20.2)

209 (26.2)

193 (24.2)

218 (30.3)

133 (14.3)

198 (20.4)

383 (43.1)

449 (45.3)

186 (46.0)

343 (37.4)

196 (45.5)

421 (47.4)

378 (44.2)

287 (41.7)

277 (45.0)

504 (53.7)

432 (47.5)

318 (39.6)

151 (61.6)

337 (38.0)

305 (34.8)

304 (41.5)

288 (41.4)

294 (40.1)

172 (38.8)

204 (34.3)

162 (39.7)

329 (40.5)

386 (48.4)

364 (45.7)

312 (43.4)

379 (40.8)

445 (45.9)

193 (21.7)

215 (21.7)

82 (20.3)

360 (39.3)

99 (23.0)

186 (20.9)

206 (24.1)

171 (24.8)

179 (29.1)

211 (22.5)

162 (17.8)

184 (22.9)

39 (15.9)

336 (37.9)

163 (18.6)

189 (25.8)

199 (28.6)

149 (20.3)

129 (29.1)

221 (37.1)

134 (32.8)

274 (33.7)

155 (19.4)

196 (24.6)

151 (21.0)

346 (37.2)

289 (29.8)

33 (3.7)

29 (2.9)

21 (5.2)

58 (6.3)

17 (3.9)

41 (4.6)

39 (4.6)

63 (9.1)

35 (5.7)

13 (1.4)

30 (3.3)

39 (4.9)

4 (1.6)

69 (7.8)

70 (8.0)

31 (4.2)

96 (13.8)

33 (4.5)

22 (5.0)

45 (7.6)

32 (7.8)

46 (5.7)

47 (5.9)

44 (5.5)

38 (5.3)

72 (7.7)

37 (3.8)

M

152

28

106

119

75

133

145

315

394

65

112

203

71

114

132

267

306

270

59

421

93

249

203

215

281

125

123

1041

1020

510

1036

506

1021

1001

1004

1010

1003

1022

1007

316

1000

1009

1000

1002

1004

502

1016

501

1062

1000

1012

1000

1055

1092

889

992

404

917

431

888

856

689

616

938

910

804

245

886

877

733

696

734

443

595

408

813

797

797

719

930

969
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v385 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

5048

5048

8606

8606

5218

5218

1104

1104

4776 24752

19976
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v386 - QB23 EU PURCHASE: OFTEN REFUSED

Q.B23

For each of the following statements, please tell me to what extent you agree or disagree with it. Compared to sellers\ providers 

located in (OUR COUNTRY), when purchasing from sellers\ providers located in other European Union countries ... .

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.B23_7 Sellers\ providers often refuse to sell or deliver goods or services because you are not resident in their country

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v386 by v7, Absolute Values (Row Percent), weighted by v8

v386 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

205 (25.6)

97 (11.1)

74 (23.2)

71 (9.2)

58 (14.8)

147 (18.3)

139 (17.5)

108 (19.5)

59 (12.2)

85 (10.0)

128 (17.8)

163 (25.5)

30 (14.2)

115 (13.9)

128 (19.2)

154 (25.4)

81 (13.2)

169 (28.5)

55 (13.4)

72 (15.8)

74 (21.3)

117 (17.5)

119 (20.6)

88 (14.3)

63 (11.2)

91 (11.4)

141 (15.4)

310 (38.8)

202 (23.2)

95 (29.8)

180 (23.2)

111 (28.4)

257 (32.0)

226 (28.4)

173 (31.3)

208 (43.0)

224 (26.3)

179 (24.9)

234 (36.6)

115 (54.2)

253 (30.6)

151 (22.7)

291 (48.0)

227 (37.1)

227 (38.2)

83 (20.2)

99 (21.7)

129 (37.1)

192 (28.8)

214 (37.0)

261 (42.3)

104 (18.4)

367 (46.0)

331 (36.1)

220 (27.5)

369 (42.3)

91 (28.5)

341 (44.0)

134 (34.3)

270 (33.6)

287 (36.1)

163 (29.5)

140 (28.9)

415 (48.7)

278 (38.7)

179 (28.0)

59 (27.8)

337 (40.8)

162 (24.3)

131 (21.6)

189 (30.9)

130 (21.9)

158 (38.4)

190 (41.7)

109 (31.3)

248 (37.2)

172 (29.8)

207 (33.5)

193 (34.2)

235 (29.4)

365 (39.8)

65 (8.1)

204 (23.4)

59 (18.5)

183 (23.6)

88 (22.5)

130 (16.2)

144 (18.1)

109 (19.7)

77 (15.9)

128 (15.0)

133 (18.5)

63 (9.9)

8 (3.8)

121 (14.6)

225 (33.8)

30 (5.0)

115 (18.8)

68 (11.4)

115 (28.0)

95 (20.8)

36 (10.3)

110 (16.5)

73 (12.6)

61 (9.9)

204 (36.2)

105 (13.2)

79 (8.6)

M

241

148

188

260

115

218

206

453

525

153

304

368

103

174

343

394

391

410

91

561

152

395

421

394

437

257

176

1041

1020

507

1035

506

1022

1002

1006

1009

1005

1022

1007

315

1000

1009

1000

1003

1004

502

1017

500

1062

999

1011

1001

1055

1092

800

872

319

775

391

804

796

553

484

852

718

639

212

826

666

606

612

594

411

456

348

667

578

617

564

798

916
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v386 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

2831

2831

5443

5443

5772

5772

2828

2828

7878 24752

16874
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v387 - QB24 COMPLAINTS: NOT MADE ANY

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_1 No

0   Not mentioned

1   Mentioned

v387 by v7, Absolute Values (Row Percent), weighted by v8

v387 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

209 (20.1)

96 (9.4)

28 (5.5)

117 (11.3)

85 (16.8)

199 (19.5)

218 (21.8)

62 (6.2)

87 (8.6)

193 (19.2)

94 (9.2)

225 (22.3)

37 (11.7)

34 (3.4)

91 (9.0)

120 (12.0)

138 (13.8)

72 (7.2)

24 (4.8)

57 (5.6)

68 (13.6)

287 (27.0)

145 (14.5)

68 (6.7)

240 (24.0)

81 (7.7)

128 (11.7)

3203

3203

832 (79.9)

924 (90.6)

480 (94.5)

919 (88.7)

420 (83.2)

822 (80.5)

784 (78.2)

943 (93.8)

922 (91.4)

811 (80.8)

928 (90.8)

782 (77.7)

278 (88.3)

966 (96.6)

918 (91.0)

880 (88.0)

865 (86.2)

932 (92.8)

478 (95.2)

959 (94.4)

432 (86.4)

775 (73.0)

855 (85.5)

943 (93.3)

761 (76.0)

974 (92.3)

964 (88.3)

21547

21547

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v388 - QB24 COMPLAINTS IN CTRY: OFTEN

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_2 Yes, often to sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v388 by v7, Absolute Values (Row Percent), weighted by v8

v388 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

988 (94.9)

1005 (98.5)

501 (98.6)

1001 (96.6)

488 (96.6)

990 (97.0)

946 (94.4)

991 (98.6)

981 (97.2)

965 (96.1)

996 (97.5)

954 (94.7)

296 (94.0)

980 (98.0)

995 (98.6)

965 (96.5)

961 (95.8)

991 (98.7)

496 (98.8)

1006 (99.0)

488 (97.6)

971 (91.4)

942 (94.2)

997 (98.6)

983 (98.2)

1024 (97.1)

1078 (98.7)

23979

23979

53 (5.1)

15 (1.5)

7 (1.4)

35 (3.4)

17 (3.4)

31 (3.0)

56 (5.6)

14 (1.4)

28 (2.8)

39 (3.9)

26 (2.5)

53 (5.3)

19 (6.0)

20 (2.0)

14 (1.4)

35 (3.5)

42 (4.2)

13 (1.3)

6 (1.2)

10 (1.0)

12 (2.4)

91 (8.6)

58 (5.8)

14 (1.4)

18 (1.8)

31 (2.9)

14 (1.3)

771

771

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v389 - QB24 COMPLAINTS IN CTRY: SOMETIMES

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_3 Yes, sometimes to sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v389 by v7, Absolute Values (Row Percent), weighted by v8

v389 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

995 (95.6)

994 (97.5)

496 (97.6)

1011 (97.6)

486 (96.2)

968 (94.8)

950 (94.8)

996 (99.1)

987 (97.8)

957 (95.3)

1002 (98.0)

957 (95.0)

307 (97.5)

996 (99.6)

984 (97.5)

964 (96.4)

972 (96.9)

986 (98.2)

499 (99.4)

997 (98.1)

483 (96.6)

978 (92.1)

979 (97.9)

990 (97.9)

927 (92.6)

1033 (97.9)

1038 (95.1)

23932

23932

46 (4.4)

26 (2.5)

12 (2.4)

25 (2.4)

19 (3.8)

53 (5.2)

52 (5.2)

9 (0.9)

22 (2.2)

47 (4.7)

20 (2.0)

50 (5.0)

8 (2.5)

4 (0.4)

25 (2.5)

36 (3.6)

31 (3.1)

18 (1.8)

3 (0.6)

19 (1.9)

17 (3.4)

84 (7.9)

21 (2.1)

21 (2.1)

74 (7.4)

22 (2.1)

54 (4.9)

818

818

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v390 - QB24 COMPLAINTS IN CTRY: RARELY

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_4 Yes, but rarely to sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v390 by v7, Absolute Values (Row Percent), weighted by v8

v390 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

957 (91.8)

980 (96.1)

503 (99.0)

992 (95.8)

457 (90.5)

918 (89.9)

905 (90.3)

971 (96.7)

985 (97.6)

906 (90.2)

983 (96.2)

903 (89.7)

309 (98.1)

994 (99.4)

976 (96.7)

972 (97.2)

980 (97.7)

978 (97.4)

493 (98.2)

996 (98.0)

470 (94.0)

975 (91.8)

945 (94.5)

982 (97.1)

863 (86.2)

1032 (97.8)

1039 (95.1)

23464

23464

85 (8.2)

40 (3.9)

5 (1.0)

44 (4.2)

48 (9.5)

103 (10.1)

97 (9.7)

33 (3.3)

24 (2.4)

98 (9.8)

39 (3.8)

104 (10.3)

6 (1.9)

6 (0.6)

33 (3.3)

28 (2.8)

23 (2.3)

26 (2.6)

9 (1.8)

20 (2.0)

30 (6.0)

87 (8.2)

55 (5.5)

29 (2.9)

138 (13.8)

23 (2.2)

53 (4.9)

1286

1286

1042

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1042

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v391 - QB24 COMPLAINTS IN EU: OFTEN

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_5 Yes, often to selllers\providers located in another EU country

0   Not mentioned

1   Mentioned

v391 by v7, Absolute Values (Row Percent), weighted by v8

v391 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1027 (98.7)

1016 (99.6)

508 (100.0)

1033 (99.7)

504 (99.8)

1020 (99.9)

999 (99.7)

1005 (100.0)

1008 (99.9)

1000 (99.6)

1020 (99.8)

1004 (99.7)

314 (99.7)

998 (99.8)

1004 (99.5)

993 (99.3)

993 (99.0)

1000 (99.6)

500 (99.6)

1015 (99.9)

499 (99.8)

1060 (99.8)

996 (99.6)

1009 (99.8)

999 (99.8)

1053 (99.8)

1092 (100.0)

24669

24669

14 (1.3)

4 (0.4)

3 (0.3)

1 (0.2)

1 (0.1)

3 (0.3)

1 (0.1)

4 (0.4)

2 (0.2)

3 (0.3)

1 (0.3)

2 (0.2)

5 (0.5)

7 (0.7)

10 (1.0)

4 (0.4)

2 (0.4)

1 (0.1)

1 (0.2)

2 (0.2)

4 (0.4)

2 (0.2)

2 (0.2)

2 (0.2)

81

81

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v392 - QB24 COMPLAINTS IN EU: SOMETIMES

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_6 Yes, sometimes to sellesr\providers located in another EU country

0   Not mentioned

1   Mentioned

v392 by v7, Absolute Values (Row Percent), weighted by v8

v392 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1034 (99.3)

1016 (99.6)

504 (99.2)

1031 (99.5)

504 (99.8)

1016 (99.5)

999 (99.7)

1003 (99.8)

1006 (99.7)

999 (99.5)

1020 (99.8)

1004 (99.7)

315 (100.0)

999 (99.9)

1008 (99.9)

994 (99.4)

990 (98.7)

1004 (100.0)

500 (99.6)

1016 (100.0)

498 (99.6)

1050 (98.9)

998 (99.8)

1010 (99.9)

998 (99.7)

1052 (99.7)

1088 (99.6)

24656

24656

7 (0.7)

4 (0.4)

4 (0.8)

5 (0.5)

1 (0.2)

5 (0.5)

3 (0.3)

2 (0.2)

3 (0.3)

5 (0.5)

2 (0.2)

3 (0.3)

1 (0.1)

1 (0.1)

6 (0.6)

13 (1.3)

2 (0.4)

2 (0.4)

12 (1.1)

2 (0.2)

1 (0.1)

3 (0.3)

3 (0.3)

4 (0.4)

94

94

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v393 - QB24 COMPLAINTS IN EU: RARELY

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_7 Yes, but rarely to sellers\ providers located in another EU country

0   Not mentioned

1   Mentioned

v393 by v7, Absolute Values (Row Percent), weighted by v8

v393 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016 (97.6)

1012 (99.2)

505 (99.4)

1034 (99.8)

504 (99.8)

1011 (99.0)

995 (99.3)

1003 (99.8)

1009 (100.0)

997 (99.3)

1020 (99.8)

1002 (99.5)

314 (99.7)

1000 (100.0)

1006 (99.7)

988 (98.8)

996 (99.3)

1003 (99.9)

499 (99.4)

1013 (99.7)

488 (97.6)

1048 (98.7)

998 (99.8)

1010 (99.9)

994 (99.3)

1053 (99.8)

1091 (99.9)

24609

24609

25 (2.4)

8 (0.8)

3 (0.6)

2 (0.2)

1 (0.2)

10 (1.0)

7 (0.7)

2 (0.2)

7 (0.7)

2 (0.2)

5 (0.5)

1 (0.3)

3 (0.3)

12 (1.2)

7 (0.7)

1 (0.1)

3 (0.6)

3 (0.3)

12 (2.4)

14 (1.3)

2 (0.2)

1 (0.1)

7 (0.7)

2 (0.2)

1 (0.1)

141

141

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v394 - QB24 COMPLAINTS UNKNOWN: OFTEN

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_8 Yes, often to sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v394 by v7, Absolute Values (Row Percent), weighted by v8

v394 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

508 (100.0)

1035 (99.9)

505 (100.0)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1022 (100.0)

1006 (99.9)

315 (100.0)

1000 (100.0)

1008 (99.9)

998 (99.8)

1003 (100.0)

1004 (100.0)

502 (100.0)

1016 (100.0)

500 (100.0)

1061 (99.9)

1000 (100.0)

1011 (100.0)

1001 (100.0)

1055 (100.0)

1092 (100.0)

24744

24744

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1)

6

6

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v395 - QB24 COMPLAINTS UNKNOWN: SOMETIMES

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_9 Yes, sometimes to sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v395 by v7, Absolute Values (Row Percent), weighted by v8

v395 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1040 (99.9)

1019 (99.9)

508 (100.0)

1036 (100.0)

504 (99.8)

1021 (100.0)

1002 (100.0)

1005 (100.0)

1009 (100.0)

1004 (100.0)

1021 (99.9)

1004 (99.7)

315 (100.0)

1000 (100.0)

1006 (99.7)

998 (99.8)

1002 (99.9)

1003 (99.9)

502 (100.0)

1016 (100.0)

500 (100.0)

1059 (99.7)

999 (99.9)

1009 (99.8)

1001 (100.0)

1054 (99.9)

1091 (99.9)

24728

24728

1 (0.1)

1 (0.1)

1 (0.2)

1 (0.1)

3 (0.3)

3 (0.3)

2 (0.2)

1 (0.1)

1 (0.1)

3 (0.3)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.1)

22

22

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v396 - QB24 COMPLAINTS UNKNOWN: RARELY

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_10 Yes, but rarely, to sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v396 by v7, Absolute Values (Row Percent), weighted by v8

v396 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1041 (100.0)

1020 (100.0)

505 (99.4)

1034 (99.8)

505 (100.0)

1021 (100.0)

997 (99.5)

1004 (99.9)

1006 (99.7)

1004 (100.0)

1022 (100.0)

1005 (99.8)

315 (100.0)

1000 (100.0)

1003 (99.4)

998 (99.8)

1002 (99.9)

1004 (100.0)

502 (100.0)

1014 (99.8)

500 (100.0)

1061 (99.9)

1000 (100.0)

1008 (99.7)

1000 (99.9)

1054 (99.9)

1089 (99.7)

24714

24714

3 (0.6)

2 (0.2)

5 (0.5)

1 (0.1)

3 (0.3)

2 (0.2)

6 (0.6)

2 (0.2)

1 (0.1)

2 (0.2)

1 (0.1)

3 (0.3)

1 (0.1)

1 (0.1)

3 (0.3)

36

36

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v397 - QB24 COMPLAINTS: DK

Q.B24

In the last 12 months, have you made any kind of formal complaint by writing, by telephone or in person, to a seller\ provider?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-4', '5-7' AND '8-10')

Q.B24_11 DK

0   Not mentioned

1   Mentioned

v397 by v7, Absolute Values (Row Percent), weighted by v8

v397 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1034 (99.3)

1020 (100.0)

507 (99.8)

1032 (99.6)

505 (100.0)

1020 (99.9)

1001 (99.9)

1001 (99.6)

1001 (99.2)

1000 (99.7)

1021 (99.9)

1002 (99.5)

314 (99.7)

1000 (100.0)

1002 (99.3)

990 (99.0)

988 (98.5)

995 (99.1)

500 (99.6)

1013 (99.7)

499 (99.8)

1054 (99.2)

996 (99.6)

1008 (99.7)

1000 (99.9)

1055 (100.0)

1088 (99.6)

24646

24646

7 (0.7)

1 (0.2)

4 (0.4)

1 (0.1)

1 (0.1)

4 (0.4)

8 (0.8)

3 (0.3)

1 (0.1)

5 (0.5)

1 (0.3)

7 (0.7)

10 (1.0)

15 (1.5)

9 (0.9)

2 (0.4)

3 (0.3)

1 (0.2)

8 (0.8)

4 (0.4)

3 (0.3)

1 (0.1)

4 (0.4)

103

103

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v398 - QB25 COMPLAINTS - SATISFACTION

Q.B25

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 - OTHERS GO TO Q.B27

In general, were you satisfied or not with the way your complaint(s) was(were) dealt with by the seller\ provider?

(READ OUT - ONE ANSWER ONLY)

1   Very satisfied

2   Fairly satisfied

3   Not very satisfied

4   Not at all satisfied

5   I didn't receive an answer

6   DK

9   Inap. (not coded 1 in V388 to V396)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v398 by v7, Absolute Values (Row Percent), weighted by v8

v398 1 2 3 4 5 6 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

33 (16.7)

21 (22.6)

21 (18.9)

8 (9.5)

31 (15.7)

75 (35.7)

5 (8.6)

8 (10.4)

66 (35.1)

17 (18.1)

34 (15.7)

10 (30.3)

7 (20.6)

6 (7.2)

26 (23.6)

10 (9.3)

4 (6.8)

7 (31.8)

8 (14.8)

18 (27.7)

64 (23.4)

93 (47.0)

21 (22.6)

7 (26.9)

43 (38.7)

46 (54.8)

92 (46.5)

58 (27.6)

26 (44.8)

20 (26.0)

78 (41.5)

24 (25.5)

85 (39.4)

9 (27.3)

8 (23.5)

19 (22.9)

42 (38.2)

42 (38.9)

22 (37.3)

9 (40.9)

14 (25.9)

16 (24.6)

96 (35.0)

47 (23.7)

17 (18.3)

13 (50.0)

26 (23.4)

21 (25.0)

39 (19.7)

34 (16.2)

15 (25.9)

22 (28.6)

14 (7.4)

20 (21.3)

43 (19.9)

4 (12.1)

9 (26.5)

24 (28.9)

14 (12.7)

31 (28.7)

13 (22.0)

16 (29.6)

10 (15.4)

38 (13.9)

15 (7.6)

21 (22.6)

4 (15.4)

19 (17.1)

9 (10.7)

28 (14.1)

38 (18.1)

11 (19.0)

25 (32.5)

23 (12.2)

30 (31.9)

50 (23.1)

10 (30.3)

10 (29.4)

32 (38.6)

25 (22.7)

20 (18.5)

10 (16.9)

5 (22.7)

14 (25.9)

19 (29.2)

59 (21.5)

10 (5.1)

13 (14.0)

2 (7.7)

2 (1.8)

0 (0.0)

8 (4.0)

5 (2.4)

1 (1.7)

2 (2.6)

7 (3.7)

3 (3.2)

4 (1.9)

2 (2.4)

3 (2.7)

5 (4.6)

10 (16.9)

1 (4.5)

2 (3.7)

2 (3.1)

17 (6.2)

M

4

3

1

1

1

5

1

2

3

2

2

1

15

3

1

1

2

5

M

840

924

481

923

420

823

786

947

930

814

928

787

280

966

925

890

880

941

480

962

433

783

1042

1020

508

1035

504

1022

1001

1005

1008

1004

1022

1006

315

1000

1010

1001

1003

1003

503

1017

500

1062

198

93

26

111

84

198

210

58

77

188

94

216

33

34

83

110

108

59

22

54

65

274
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v398 1 2 3 4 5 6 9 N Sum N Valid Sum

v7

PL

PT

SE

SI

SK

N Sum

N Valid Sum

26 (19.1)

7 (11.5)

106 (44.4)

12 (15.0)

8 (6.5)

638

638

46 (33.8)

25 (41.0)

70 (29.3)

37 (46.3)

57 (46.3)

1105

1105

24 (17.6)

16 (26.2)

36 (15.1)

19 (23.8)

43 (35.0)

608

608

33 (24.3)

8 (13.1)

25 (10.5)

10 (12.5)

14 (11.4)

567

567

7 (5.1)

5 (8.2)

2 (0.8)

2 (2.5)

1 (0.8)

116

116

5

3

1

62

860

947

762

974

968

21654

1001

1011

1001

1054

1092

24750

136

61

239

80

123

3034
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v399 - QB26 COMPLAINTS UNSATISF: CONSUMER ASS

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_1 You asked for the advice of a consumer association\ consumer help desk

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v399 by v7, Absolute Values (Row Percent), weighted by v8

v399 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

60 (83.3)

46 (92.0)

13 (68.4)

43 (91.5)

26 (83.9)

63 (85.1)

69 (89.6)

12 (44.4)

37 (74.0)

34 (77.3)

44 (83.0)

84 (85.7)

11 (78.6)

13 (72.2)

49 (84.5)

33 (78.6)

54 (94.7)

28 (84.8)

5 (83.3)

25 (78.1)

25 (80.6)

105 (92.1)

56 (87.5)

12 (16.7)

4 (8.0)

6 (31.6)

4 (8.5)

5 (16.1)

11 (14.9)

8 (10.4)

15 (55.6)

13 (26.0)

10 (22.7)

9 (17.0)

14 (14.3)

3 (21.4)

5 (27.8)

9 (15.5)

9 (21.4)

3 (5.3)

5 (15.2)

1 (16.7)

7 (21.9)

6 (19.4)

9 (7.9)

8 (12.5)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1019

508

1036

505

1021

1002

1005

1009

1004

1022

1007

314

999

1009

1000

1003

1004

502

1017

500

1062

1000

72

50

19

47

31

74

77

27

50

44

53

98

14

18

58

42

57

33

6

32

31

114

64
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v399 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

24 (80.0)

54 (85.7)

27 (84.4)

51 (87.9)

1091

1091

6 (20.0)

9 (14.3)

5 (15.6)

7 (12.1)

203

203

981

938

1023

1034

23454

1011

1001

1055

1092

24748

30

63

32

58

1294



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 659 

v400 - QB26 COMPLAINTS UNSATISF: SOLICITOR ADV

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_2 You asked for the advice of a solicitor

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v400 by v7, Absolute Values (Row Percent), weighted by v8

v400 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

55 (76.4)

40 (78.4)

14 (73.7)

39 (81.3)

25 (80.6)

69 (93.2)

76 (98.7)

26 (96.3)

48 (96.0)

43 (97.7)

49 (92.5)

95 (96.9)

12 (85.7)

18 (94.7)

53 (91.4)

36 (85.7)

46 (80.7)

31 (91.2)

4 (66.7)

27 (87.1)

30 (96.8)

104 (91.2)

60 (93.8)

17 (23.6)

11 (21.6)

5 (26.3)

9 (18.8)

6 (19.4)

5 (6.8)

1 (1.3)

1 (3.7)

2 (4.0)

1 (2.3)

4 (7.5)

3 (3.1)

2 (14.3)

1 (5.3)

5 (8.6)

6 (14.3)

11 (19.3)

3 (8.8)

2 (33.3)

4 (12.9)

1 (3.2)

10 (8.8)

4 (6.3)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1020

508

1037

505

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

1000

1003

1005

502

1016

500

1062

1000

72

51

19

48

31

74

77

27

50

44

53

98

14

19

58

42

57

34

6

31

31

114

64
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v400 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

27 (90.0)

61 (96.8)

32 (100.0)

51 (87.9)

1171

1171

3 (10.0)

2 (3.2)

7 (12.1)

126

126

981

938

1023

1034

23454

1011

1001

1055

1092

24751

30

63

32

58

1297
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v401 - QB26 COMPLAINTS UNSATISF: ARBITRATION

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_3 You brought the matter to an arbitration, mediation, conciliation body

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v401 by v7, Absolute Values (Row Percent), weighted by v8

v401 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

60 (83.3)

47 (92.2)

14 (70.0)

46 (97.9)

31 (100.0)

74 (100.0)

77 (100.0)

24 (88.9)

47 (95.9)

37 (84.1)

51 (94.4)

95 (96.9)

14 (93.3)

19 (100.0)

52 (89.7)

41 (97.6)

45 (78.9)

33 (100.0)

6 (100.0)

30 (96.8)

30 (96.8)

108 (94.7)

63 (98.4)

12 (16.7)

4 (7.8)

6 (30.0)

1 (2.1)

3 (11.1)

2 (4.1)

7 (15.9)

3 (5.6)

3 (3.1)

1 (6.7)

6 (10.3)

1 (2.4)

12 (21.1)

1 (3.2)

1 (3.2)

6 (5.3)

1 (1.6)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1020

509

1036

505

1021

1002

1005

1008

1004

1023

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

72

51

20

47

31

74

77

27

49

44

54

98

15

19

58

42

57

33

6

31

31

114

64
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v401 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

24 (82.8)

62 (98.4)

31 (96.9)

58 (100.0)

1219

1219

5 (17.2)

1 (1.6)

1 (3.1)

77

77

981

938

1023

1034

23454

1010

1001

1055

1092

24750

29

63

32

58

1296
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v402 - QB26 COMPLAINTS UNSATISF: TO COURT

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_4 You brought the matter to court

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v402 by v7, Absolute Values (Row Percent), weighted by v8

v402 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

61 (84.7)

49 (98.0)

18 (90.0)

46 (95.8)

31 (100.0)

74 (100.0)

77 (100.0)

27 (100.0)

46 (92.0)

43 (97.7)

50 (94.3)

97 (99.0)

15 (100.0)

19 (100.0)

54 (94.7)

41 (97.6)

51 (89.5)

31 (93.9)

6 (100.0)

30 (96.8)

30 (96.8)

112 (98.2)

63 (98.4)

11 (15.3)

1 (2.0)

2 (10.0)

2 (4.2)

4 (8.0)

1 (2.3)

3 (5.7)

1 (1.0)

3 (5.3)

1 (2.4)

6 (10.5)

2 (6.1)

1 (3.2)

1 (3.2)

2 (1.8)

1 (1.6)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1019

509

1037

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1008

1000

1003

1004

502

1016

500

1062

1000

72

50

20

48

31

74

77

27

50

44

53

98

15

19

57

42

57

33

6

31

31

114

64
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v402 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

30 (100.0)

60 (95.2)

30 (93.8)

58 (100.0)

1249

1249

3 (4.8)

2 (6.3)

47

47

981

938

1023

1034

23454

1011

1001

1055

1092

24750

30

63

32

58

1296
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v403 - QB26 COMPLAINTS UNSATISF: NO ACTION

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_5 You took no further action

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v403 by v7, Absolute Values (Row Percent), weighted by v8

v403 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

52 (72.2)

30 (58.8)

14 (73.7)

21 (43.8)

22 (71.0)

29 (38.7)

43 (55.1)

20 (76.9)

27 (54.0)

28 (63.6)

28 (52.8)

45 (45.9)

7 (50.0)

9 (47.4)

34 (58.6)

22 (52.4)

36 (64.3)

15 (45.5)

4 (66.7)

11 (35.5)

9 (29.0)

49 (43.0)

24 (37.5)

20 (27.8)

21 (41.2)

5 (26.3)

27 (56.3)

9 (29.0)

46 (61.3)

35 (44.9)

6 (23.1)

23 (46.0)

16 (36.4)

25 (47.2)

53 (54.1)

7 (50.0)

10 (52.6)

24 (41.4)

20 (47.6)

20 (35.7)

18 (54.5)

2 (33.3)

20 (64.5)

22 (71.0)

65 (57.0)

40 (62.5)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1020

508

1037

505

1022

1003

1004

1009

1004

1022

1007

314

1000

1009

1000

1002

1004

502

1016

500

1062

1000

72

51

19

48

31

75

78

26

50

44

53

98

14

19

58

42

56

33

6

31

31

114

64
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v403 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

11 (37.9)

31 (48.4)

12 (37.5)

20 (33.9)

653

653

18 (62.1)

33 (51.6)

20 (62.5)

39 (66.1)

644

644

981

938

1023

1034

23454

1010

1002

1055

1093

24751

29

64

32

59

1297
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v404 - QB26 COMPLAINTS UNSATISF: OTHER

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_6 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v404 by v7, Absolute Values (Row Percent), weighted by v8

v404 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

66 (91.7)

41 (80.4)

19 (100.0)

40 (85.1)

20 (64.5)

63 (84.0)

48 (62.3)

25 (92.6)

43 (86.0)

32 (72.7)

40 (75.5)

76 (77.6)

13 (92.9)

16 (84.2)

44 (75.9)

36 (85.7)

51 (91.1)

30 (88.2)

5 (83.3)

31 (100.0)

30 (96.8)

90 (78.9)

56 (87.5)

6 (8.3)

10 (19.6)

7 (14.9)

11 (35.5)

12 (16.0)

29 (37.7)

2 (7.4)

7 (14.0)

12 (27.3)

13 (24.5)

22 (22.4)

1 (7.1)

3 (15.8)

14 (24.1)

6 (14.3)

5 (8.9)

4 (11.8)

1 (16.7)

1 (3.2)

24 (21.1)

8 (12.5)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1020

508

1036

505

1022

1002

1005

1009

1004

1022

1007

314

1000

1009

1000

1002

1005

502

1016

500

1062

1000

72

51

19

47

31

75

77

27

50

44

53

98

14

19

58

42

56

34

6

31

31

114

64
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v404 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

28 (96.6)

45 (71.4)

26 (83.9)

52 (89.7)

1066

1066

1 (3.4)

18 (28.6)

5 (16.1)

6 (10.3)

228

228

981

938

1023

1034

23454

1010

1001

1054

1092

24748

29

63

31

58

1294
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v405 - QB26 COMPLAINTS UNSATISF: DK

Q.B26

ASK Q.B25 AND Q.B26 IF "YES", CODE 2 to 10 in Q.B24 / ASK Q.B26 IF "DISSATISFIED", CODE 3 TO 5 IN Q.B25 - OTHERS GO 

TO Q.B27

What did you do when your complaint(s) was(were) not dealt with in a satisfactory manner?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.B26_7 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 1 in V388 to V396; not coded 3 to 5 in V398)

Note:

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number suffix. 

As a result the references to specific categories in the question text or in interviewer instructions should now be read as referring to 

the respective dummy variable if selected (code 1).

v405 by v7, Absolute Values (Row Percent), weighted by v8

v405 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

71 (98.6)

51 (100.0)

19 (100.0)

47 (100.0)

31 (100.0)

73 (98.6)

73 (94.8)

27 (100.0)

50 (100.0)

44 (100.0)

52 (98.1)

95 (96.9)

15 (100.0)

19 (100.0)

58 (100.0)

40 (95.2)

55 (98.2)

32 (94.1)

6 (100.0)

31 (100.0)

31 (100.0)

113 (99.1)

61 (95.3)

1 (1.4)

1 (1.4)

4 (5.2)

1 (1.9)

3 (3.1)

2 (4.8)

1 (1.8)

2 (5.9)

1 (0.9)

3 (4.7)

M

969

969

489

989

474

947

925

978

959

960

969

909

300

981

951

958

946

971

496

985

469

948

936

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1002

1005

502

1016

500

1062

1000

72

51

19

47

31

74

77

27

50

44

53

98

15

19

58

42

56

34

6

31

31

114

64
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v405 0 1 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

27 (90.0)

63 (100.0)

32 (100.0)

58 (100.0)

1274

1274

3 (10.0)

22

22

981

938

1023

1034

23454

1011

1001

1055

1092

24750

30

63

32

58

1296
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v406 - QB27 BEST CONSUMER PROT: EASY COMPARISON

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_1 Easy comparison of offers (including price)

0   Not mentioned

1   Mentioned

v406 by v7, Absolute Values (Row Percent), weighted by v8

v406 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

734 (70.5)

674 (66.1)

317 (62.4)

820 (79.2)

356 (70.5)

731 (71.6)

608 (60.7)

782 (77.9)

799 (79.2)

704 (70.2)

566 (55.4)

838 (83.2)

277 (87.9)

628 (62.8)

756 (74.9)

616 (61.6)

802 (80.0)

838 (83.5)

244 (48.6)

879 (86.5)

367 (73.4)

817 (76.9)

775 (77.5)

548 (54.2)

590 (58.9)

789 (74.8)

804 (73.6)

17659

17659

307 (29.5)

346 (33.9)

191 (37.6)

216 (20.8)

149 (29.5)

290 (28.4)

394 (39.3)

222 (22.1)

210 (20.8)

299 (29.8)

456 (44.6)

169 (16.8)

38 (12.1)

372 (37.2)

253 (25.1)

384 (38.4)

201 (20.0)

166 (16.5)

258 (51.4)

137 (13.5)

133 (26.6)

245 (23.1)

225 (22.5)

463 (45.8)

411 (41.1)

266 (25.2)

288 (26.4)

7089

7089

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748
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v407 - QB27 BEST CONSUMER PROT: CLEAR PRICING

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_2 Clear and transparent pricing

0   Not mentioned

1   Mentioned

v407 by v7, Absolute Values (Row Percent), weighted by v8

v407 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

612 (58.8)

606 (59.4)

155 (30.5)

610 (58.9)

299 (59.2)

615 (60.2)

506 (50.5)

678 (67.5)

707 (70.1)

501 (49.9)

525 (51.4)

674 (66.9)

225 (71.4)

374 (37.4)

538 (53.3)

468 (46.8)

519 (51.7)

662 (65.9)

315 (62.7)

848 (83.5)

174 (34.8)

656 (61.8)

651 (65.1)

427 (42.2)

411 (41.1)

534 (50.6)

481 (44.0)

13771

13771

429 (41.2)

414 (40.6)

353 (69.5)

426 (41.1)

206 (40.8)

406 (39.8)

496 (49.5)

327 (32.5)

302 (29.9)

503 (50.1)

497 (48.6)

333 (33.1)

90 (28.6)

626 (62.6)

471 (46.7)

532 (53.2)

484 (48.3)

342 (34.1)

187 (37.3)

168 (16.5)

326 (65.2)

406 (38.2)

349 (34.9)

584 (57.8)

590 (58.9)

521 (49.4)

611 (56.0)

10979

10979

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v408 - QB27 BEST CONSUMER PROT: CLEAR INFORMATION

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_3 The right to be given clear written information about the main features of the goods or services and the sales contract before 

you sign it

0   Not mentioned

1   Mentioned

v408 by v7, Absolute Values (Row Percent), weighted by v8

v408 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

767 (73.7)

755 (74.0)

319 (62.8)

716 (69.1)

333 (65.9)

756 (74.0)

583 (58.2)

739 (73.5)

746 (73.9)

723 (72.1)

752 (73.6)

710 (70.5)

238 (75.6)

576 (57.6)

715 (70.9)

613 (61.3)

705 (70.3)

750 (74.7)

308 (61.4)

806 (79.3)

284 (56.8)

657 (61.9)

742 (74.2)

652 (64.5)

586 (58.5)

823 (78.0)

582 (53.3)

16936

16936

274 (26.3)

265 (26.0)

189 (37.2)

320 (30.9)

172 (34.1)

265 (26.0)

419 (41.8)

266 (26.5)

263 (26.1)

280 (27.9)

270 (26.4)

297 (29.5)

77 (24.4)

424 (42.4)

294 (29.1)

387 (38.7)

298 (29.7)

254 (25.3)

194 (38.6)

210 (20.7)

216 (43.2)

405 (38.1)

258 (25.8)

359 (35.5)

415 (41.5)

232 (22.0)

510 (46.7)

7813

7813

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v409 - QB27 BEST CONSUMER PROT: RIGHT TO REPLACE

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_4 The right to replace, repair, ask for a price reduction, cancel contract, when you buy the product at home or by Internet, 

phone or post

0   Not mentioned

1   Mentioned

v409 by v7, Absolute Values (Row Percent), weighted by v8

v409 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

701 (67.3)

728 (71.4)

367 (72.2)

709 (68.4)

281 (55.6)

585 (57.3)

591 (59.0)

717 (71.3)

755 (74.8)

597 (59.5)

733 (71.7)

672 (66.7)

230 (73.0)

696 (69.6)

675 (66.9)

531 (53.1)

670 (66.8)

798 (79.5)

278 (55.4)

710 (69.9)

267 (53.4)

647 (60.9)

659 (65.9)

601 (59.4)

529 (52.8)

737 (69.9)

594 (54.4)

16058

16058

340 (32.7)

292 (28.6)

141 (27.8)

327 (31.6)

224 (44.4)

436 (42.7)

411 (41.0)

288 (28.7)

254 (25.2)

407 (40.5)

289 (28.3)

335 (33.3)

85 (27.0)

304 (30.4)

334 (33.1)

469 (46.9)

333 (33.2)

206 (20.5)

224 (44.6)

306 (30.1)

233 (46.6)

415 (39.1)

341 (34.1)

410 (40.6)

472 (47.2)

318 (30.1)

498 (45.6)

8692

8692

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 676 



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 677 

v410 - QB27 BEST CONSUMER PROT: RIGHT TO RETURN

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_5 The right to return products within the cooling-off period without giving a reason when you buy the product at home or by 

Internet, phone or post

0   Not mentioned

1   Mentioned

v410 by v7, Absolute Values (Row Percent), weighted by v8

v410 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

717 (68.9)

694 (68.0)

411 (80.9)

674 (65.1)

300 (59.4)

566 (55.4)

564 (56.3)

758 (75.4)

807 (80.0)

634 (63.1)

700 (68.5)

585 (58.1)

180 (57.1)

724 (72.4)

738 (73.1)

642 (64.2)

753 (75.1)

703 (70.0)

317 (63.1)

758 (74.6)

319 (63.8)

637 (60.0)

577 (57.7)

622 (61.5)

497 (49.7)

737 (69.9)

635 (58.2)

16249

16249

324 (31.1)

326 (32.0)

97 (19.1)

362 (34.9)

205 (40.6)

455 (44.6)

438 (43.7)

247 (24.6)

202 (20.0)

370 (36.9)

322 (31.5)

422 (41.9)

135 (42.9)

276 (27.6)

271 (26.9)

358 (35.8)

250 (24.9)

301 (30.0)

185 (36.9)

258 (25.4)

181 (36.2)

425 (40.0)

423 (42.3)

389 (38.5)

504 (50.3)

318 (30.1)

457 (41.8)

8501

8501

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v411 - QB27 BEST CONSUMER PROT: UNIT TERM PRICES

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_6 Obligation of sellers\ providers to indicate prices of goods in unit terms (price per kilo, per metre, per litre, etc.)

0   Not mentioned

1   Mentioned

v411 by v7, Absolute Values (Row Percent), weighted by v8

v411 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

810 (77.8)

762 (74.7)

367 (72.2)

792 (76.4)

380 (75.2)

769 (75.3)

824 (82.2)

715 (71.1)

855 (84.7)

818 (81.5)

758 (74.2)

882 (87.6)

285 (90.5)

745 (74.5)

798 (79.1)

784 (78.4)

827 (82.5)

867 (86.4)

373 (74.3)

895 (88.1)

378 (75.6)

842 (79.3)

827 (82.7)

743 (73.5)

739 (73.8)

881 (83.5)

771 (70.6)

19487

19487

231 (22.2)

258 (25.3)

141 (27.8)

244 (23.6)

125 (24.8)

252 (24.7)

178 (17.8)

290 (28.9)

154 (15.3)

186 (18.5)

264 (25.8)

125 (12.4)

30 (9.5)

255 (25.5)

211 (20.9)

216 (21.6)

176 (17.5)

137 (13.6)

129 (25.7)

121 (11.9)

122 (24.4)

220 (20.7)

173 (17.3)

268 (26.5)

262 (26.2)

174 (16.5)

321 (29.4)

5263

5263

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v412 - QB27 BEST CONSUMER PROT: DELIVERY OBLIGATION

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_7 Legal obligation to ensure timely delivery

0   Not mentioned

1   Mentioned

v412 by v7, Absolute Values (Row Percent), weighted by v8

v412 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

792 (76.1)

733 (71.9)

348 (68.5)

886 (85.5)

418 (82.8)

884 (86.6)

914 (91.2)

809 (80.5)

850 (84.2)

785 (78.2)

723 (70.7)

844 (83.8)

240 (76.2)

756 (75.6)

889 (88.1)

836 (83.6)

909 (90.6)

893 (88.9)

347 (69.1)

869 (85.5)

396 (79.2)

830 (78.2)

835 (83.5)

815 (80.6)

920 (91.9)

760 (72.0)

909 (83.2)

20190

20190

249 (23.9)

287 (28.1)

160 (31.5)

150 (14.5)

87 (17.2)

137 (13.4)

88 (8.8)

196 (19.5)

159 (15.8)

219 (21.8)

299 (29.3)

163 (16.2)

75 (23.8)

244 (24.4)

120 (11.9)

164 (16.4)

94 (9.4)

111 (11.1)

155 (30.9)

147 (14.5)

104 (20.8)

232 (21.8)

165 (16.5)

196 (19.4)

81 (8.1)

295 (28.0)

183 (16.8)

4560

4560

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009
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1003

1004

502

1016

500

1062

1000
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1001

1055

1092

24750
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v413 - QB27 BEST CONSUMER PROT: SAFETY OBLIGATION

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_8 Legal obligation to ensure safe goods and services

0   Not mentioned

1   Mentioned

v413 by v7, Absolute Values (Row Percent), weighted by v8

v413 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

686 (65.9)

684 (67.1)

300 (59.1)

698 (67.4)

336 (66.5)

720 (70.5)

763 (76.1)

773 (76.9)

804 (79.7)

688 (68.5)

774 (75.7)

678 (67.3)

188 (59.7)

607 (60.7)

692 (68.6)

697 (69.7)

783 (78.1)

736 (73.3)

395 (78.7)

751 (73.9)

359 (71.8)

659 (62.1)

784 (78.4)

780 (77.2)

820 (81.9)

643 (60.9)

687 (62.9)

17485

17485

355 (34.1)

336 (32.9)

208 (40.9)

338 (32.6)

169 (33.5)

301 (29.5)

239 (23.9)

232 (23.1)

205 (20.3)

316 (31.5)

248 (24.3)

329 (32.7)

127 (40.3)

393 (39.3)

317 (31.4)

303 (30.3)

220 (21.9)

268 (26.7)

107 (21.3)

265 (26.1)

141 (28.2)

403 (37.9)

216 (21.6)

231 (22.8)

181 (18.1)

412 (39.1)

405 (37.1)

7265

7265

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v414 - QB27 BEST CONSUMER PROT: REQ NOT TO MISLEAD

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_9 Legal requirements on sellers\ providers not to mislead or deceive consumers

0   Not mentioned

1   Mentioned

v414 by v7, Absolute Values (Row Percent), weighted by v8

v414 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

685 (65.8)

662 (64.9)

373 (73.4)

646 (62.4)

358 (70.9)

665 (65.1)

649 (64.8)

759 (75.5)

754 (74.7)

758 (75.5)

689 (67.4)

635 (63.1)

186 (59.0)

742 (74.2)

758 (75.1)

729 (72.9)

799 (79.7)

745 (74.2)

415 (82.7)

770 (75.8)

329 (65.8)

636 (59.9)

675 (67.5)

716 (70.8)

634 (63.3)

845 (80.1)

736 (67.4)

17348

17348

356 (34.2)

358 (35.1)

135 (26.6)

390 (37.6)

147 (29.1)

356 (34.9)

353 (35.2)

246 (24.5)

255 (25.3)

246 (24.5)

333 (32.6)

372 (36.9)

129 (41.0)

258 (25.8)

251 (24.9)

271 (27.1)

204 (20.3)

259 (25.8)

87 (17.3)

246 (24.2)

171 (34.2)

426 (40.1)

325 (32.5)

295 (29.2)

367 (36.7)

210 (19.9)

356 (32.6)

7402

7402

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000
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1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 683 

v415 - QB27 BEST CONSUMER PROT: PUBLIC PERSECUTION

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_10 Ability of public authorities to detect, investigate and prosecute sellers\providers which do not respect consumer rights

0   Not mentioned

1   Mentioned

v415 by v7, Absolute Values (Row Percent), weighted by v8

v415 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

846 (81.3)

787 (77.2)

377 (74.2)

680 (65.6)

368 (72.9)

742 (72.7)

771 (76.9)

769 (76.5)

822 (81.5)

821 (81.8)

695 (68.0)

757 (75.2)

245 (77.8)

674 (67.4)

842 (83.4)

800 (80.0)

803 (80.1)

835 (83.2)

399 (79.5)

914 (90.0)

386 (77.2)

777 (73.2)

882 (88.2)

707 (69.9)

690 (68.9)

837 (79.3)

710 (65.0)

18936

18936

195 (18.7)

233 (22.8)

131 (25.8)

356 (34.4)

137 (27.1)

279 (27.3)

231 (23.1)

236 (23.5)

187 (18.5)

183 (18.2)

327 (32.0)

250 (24.8)

70 (22.2)

326 (32.6)

167 (16.6)

200 (20.0)

200 (19.9)

169 (16.8)

103 (20.5)

102 (10.0)

114 (22.8)

285 (26.8)

118 (11.8)

304 (30.1)

311 (31.1)

218 (20.7)

382 (35.0)

5814

5814

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004
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1016

500

1062

1000
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v416 - QB27 BEST CONSUMER PROT: TK TO COURT INDIV

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_11 Right as an individual to take a seller\ provider to court

0   Not mentioned

1   Mentioned

v416 by v7, Absolute Values (Row Percent), weighted by v8

v416 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

844 (81.1)

783 (76.8)

379 (74.6)

873 (84.3)

430 (85.1)

807 (79.0)

839 (83.7)

807 (80.3)

892 (88.4)

865 (86.2)

810 (79.3)

812 (80.6)

256 (81.3)

685 (68.5)

882 (87.4)

837 (83.7)

876 (87.3)

865 (86.2)

429 (85.5)

904 (89.0)

417 (83.4)

862 (81.2)

839 (83.9)

837 (82.8)

884 (88.3)

905 (85.8)

929 (85.1)

20548

20548

197 (18.9)

237 (23.2)

129 (25.4)

163 (15.7)

75 (14.9)

214 (21.0)

163 (16.3)

198 (19.7)

117 (11.6)

138 (13.8)

212 (20.7)

195 (19.4)

59 (18.7)

315 (31.5)

127 (12.6)

163 (16.3)

127 (12.7)

139 (13.8)

73 (14.5)

112 (11.0)

83 (16.6)

200 (18.8)

161 (16.1)

174 (17.2)

117 (11.7)

150 (14.2)

163 (14.9)

4201

4201

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502
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500

1062

1000
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1001

1055

1092

24749
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v417 - QB27 BEST CONSUMER PROT: TK TO COURT JOINT

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_12 Right to join with other consumers to take a seller\ provider to court

0   Not mentioned

1   Mentioned

v417 by v7, Absolute Values (Row Percent), weighted by v8

v417 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

914 (87.8)

859 (84.2)

453 (89.2)

919 (88.7)

427 (84.6)

855 (83.7)

877 (87.5)

776 (77.2)

922 (91.4)

881 (87.8)

823 (80.5)

873 (86.7)

277 (87.9)

795 (79.5)

950 (94.2)

893 (89.3)

906 (90.3)

915 (91.1)

462 (92.0)

974 (95.9)

454 (90.8)

926 (87.2)

892 (89.2)

945 (93.5)

901 (90.0)

940 (89.1)

1002 (91.8)

21811

21811

127 (12.2)

161 (15.8)

55 (10.8)

117 (11.3)

78 (15.4)

166 (16.3)

125 (12.5)

229 (22.8)

87 (8.6)

122 (12.2)

199 (19.5)

134 (13.3)

38 (12.1)

205 (20.5)

59 (5.8)

107 (10.7)

97 (9.7)

89 (8.9)

40 (8.0)

42 (4.1)

46 (9.2)

136 (12.8)

108 (10.8)

66 (6.5)

100 (10.0)

115 (10.9)

90 (8.2)

2938

2938

1041
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508

1036

505
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1002

1005
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v418 - QB27 BEST CONSUMER PROT: CONSUMER ORG INFO

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_13 Information and advice from consumer organisations

0   Not mentioned

1   Mentioned

v418 by v7, Absolute Values (Row Percent), weighted by v8

v418 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

779 (74.8)

739 (72.5)

378 (74.4)

842 (81.3)

324 (64.2)

658 (64.4)

685 (68.4)

830 (82.6)

890 (88.2)

806 (80.3)

733 (71.7)

772 (76.7)

249 (79.0)

790 (79.0)

709 (70.3)

860 (86.0)

800 (79.8)

842 (83.9)

385 (76.7)

803 (79.0)

372 (74.4)

775 (73.0)

842 (84.2)

877 (86.7)

733 (73.2)

736 (69.8)

953 (87.3)

19162

19162

262 (25.2)

281 (27.5)

130 (25.6)

194 (18.7)

181 (35.8)

363 (35.6)

317 (31.6)

175 (17.4)

119 (11.8)

198 (19.7)

289 (28.3)

235 (23.3)

66 (21.0)

210 (21.0)

300 (29.7)

140 (14.0)

203 (20.2)

162 (16.1)

117 (23.3)

213 (21.0)

128 (25.6)

287 (27.0)

158 (15.8)

134 (13.3)

268 (26.8)

319 (30.2)

139 (12.7)

5588

5588

1041
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508

1036

505
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1002

1005

1009

1004

1022

1007

315
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1009
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v419 - QB27 BEST CONSUMER PROT: NONE OF THESE

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_14 None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v419 by v7, Absolute Values (Row Percent), weighted by v8

v419 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1004 (96.4)

997 (97.7)

504 (99.2)

1023 (98.7)

499 (98.8)

998 (97.7)

993 (99.1)

969 (96.4)

964 (95.5)

999 (99.6)

1003 (98.1)

962 (95.5)

309 (98.1)

987 (98.7)

952 (94.4)

993 (99.3)

930 (92.7)

980 (97.6)

493 (98.2)

989 (97.3)

499 (99.8)

1055 (99.3)

971 (97.1)

1004 (99.3)

996 (99.5)

1029 (97.5)

1080 (99.0)

24182

24182

37 (3.6)

23 (2.3)

4 (0.8)

13 (1.3)

6 (1.2)

23 (2.3)

9 (0.9)

36 (3.6)

45 (4.5)

4 (0.4)

19 (1.9)

45 (4.5)

6 (1.9)

13 (1.3)

57 (5.6)

7 (0.7)

73 (7.3)

24 (2.4)

9 (1.8)

27 (2.7)

1 (0.2)

7 (0.7)

29 (2.9)

7 (0.7)

5 (0.5)

26 (2.5)

11 (1.0)

566

566
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508
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505
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1002

1005

1009

1003
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1007
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v420 - QB27 BEST CONSUMER PROT: DK

Q.B27

ASK ALL

Among the following, what do you think are the best ways to protect consumers?

(SHOW CARD - ROTATE TOP TO BOTTOM\ BOTTOM TO TOP - READ OUT - MAX. 5 ANSWERS)

Q.B27_15 DK

0   Not mentioned

1   Mentioned

v420 by v7, Absolute Values (Row Percent), weighted by v8

v420 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1005 (96.5)

1006 (98.6)

500 (98.4)

1012 (97.7)

503 (99.6)

988 (96.8)

983 (98.1)

911 (90.6)

884 (87.6)

986 (98.3)

1011 (98.9)

950 (94.3)

278 (88.3)

998 (99.8)

932 (92.4)

941 (94.1)

943 (94.0)

888 (88.4)

497 (99.0)

972 (95.7)

491 (98.2)

1025 (96.5)

919 (91.9)

939 (92.9)

993 (99.2)

1016 (96.3)

1073 (98.3)

23644

23644

36 (3.5)

14 (1.4)

8 (1.6)

24 (2.3)

2 (0.4)

33 (3.2)

19 (1.9)

94 (9.4)

125 (12.4)

17 (1.7)

11 (1.1)

57 (5.7)

37 (11.7)

2 (0.2)

77 (7.6)

59 (5.9)

60 (6.0)

116 (11.6)

5 (1.0)

44 (4.3)

9 (1.8)

37 (3.5)

81 (8.1)

72 (7.1)

8 (0.8)

39 (3.7)

19 (1.7)

1105

1105

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v421 - QB28 CONSUMER RIGHTS: EASY THRGH ARBITRATION

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_1 It is easy to resolve disputes with sellers\ providers through an arbitration, mediation or conciliation body (malfunctioning 

good, late\ no delivery, etc.)

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v421 by v7, Absolute Values (Row Percent), weighted by v8

v421 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

125 (14.3)

114 (12.6)

102 (22.5)

39 (4.1)

69 (15.8)

154 (17.8)

75 (9.3)

81 (11.3)

27 (4.7)

165 (17.9)

111 (12.8)

161 (20.7)

18 (7.8)

88 (9.4)

92 (10.5)

79 (11.1)

61 (7.8)

68 (9.3)

60 (16.8)

52 (7.6)

16 (4.4)

194 (22.8)

52 (6.6)

31 (3.8)

110 (15.1)

40 (4.4)

27 (3.0)

353 (40.5)

433 (47.7)

208 (45.9)

276 (29.1)

189 (43.3)

388 (44.9)

302 (37.3)

219 (30.5)

141 (24.7)

421 (45.6)

393 (45.4)

384 (49.5)

146 (63.5)

370 (39.4)

285 (32.5)

409 (57.3)

331 (42.4)

196 (26.8)

173 (48.5)

175 (25.6)

161 (44.2)

425 (49.9)

225 (28.4)

244 (30.1)

409 (56.0)

262 (29.1)

162 (17.9)

256 (29.4)

253 (27.9)

98 (21.6)

426 (44.8)

134 (30.7)

256 (29.6)

295 (36.5)

286 (39.8)

281 (49.3)

289 (31.3)

284 (32.8)

181 (23.3)

52 (22.6)

335 (35.7)

307 (35.0)

174 (24.4)

258 (33.1)

302 (41.3)

82 (23.0)

301 (44.0)

127 (34.9)

186 (21.9)

347 (43.8)

343 (42.3)

150 (20.5)

437 (48.6)

486 (53.6)

138 (15.8)

108 (11.9)

45 (9.9)

209 (22.0)

44 (10.1)

67 (7.7)

137 (16.9)

133 (18.5)

121 (21.2)

49 (5.3)

77 (8.9)

50 (6.4)

14 (6.1)

146 (15.5)

193 (22.0)

52 (7.3)

130 (16.7)

166 (22.7)

42 (11.8)

156 (22.8)

60 (16.5)

46 (5.4)

169 (21.3)

192 (23.7)

61 (8.4)

160 (17.8)

232 (25.6)

M

169

113

54

86

69

155

193

284

439

80

156

231

84

60

133

286

223

273

145

332

137

211

207

202

271

156

185

1041

1021

507

1036

505

1020

1002

1003

1009

1004

1021

1007

314

999

1010

1000

1003

1005

502

1016

501

1062

1000

1012

1001

1055

1092

872

908

453

950

436

865

809

719

570

924

865

776

230

939

877

714

780

732

357

684

364

851

793

810

730

899

907
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v421 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

2211

2211

7680

7680

6926

6926

2997

2997

4934 24748

19814
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v422 - QB28 CONSUMER RIGHTS: EASY THRGH COURTS

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_2 It is easy to resolve disputes with sellers\ providers through courts

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v422 by v7, Absolute Values (Row Percent), weighted by v8

v422 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

94 (10.6)

65 (7.1)

62 (14.0)

34 (3.5)

38 (8.7)

129 (14.8)

74 (9.6)

45 (7.0)

33 (5.4)

68 (7.7)

59 (7.3)

106 (14.3)

21 (9.5)

141 (14.5)

29 (3.7)

71 (11.0)

55 (7.2)

43 (6.9)

28 (8.4)

55 (8.8)

7 (2.0)

123 (16.0)

29 (3.6)

27 (3.3)

95 (14.7)

20 (2.2)

18 (1.9)

1569

280 (31.5)

341 (37.0)

163 (36.9)

155 (16.2)

138 (31.5)

317 (36.4)

272 (35.2)

144 (22.3)

144 (23.6)

242 (27.6)

301 (37.2)

333 (44.9)

131 (59.5)

373 (38.3)

101 (12.8)

285 (44.3)

259 (33.9)

133 (21.3)

107 (32.2)

164 (26.3)

105 (29.3)

328 (42.5)

121 (14.9)

199 (24.3)

261 (40.4)

133 (14.9)

145 (15.5)

5675

348 (39.1)

367 (39.8)

125 (28.3)

437 (45.6)

191 (43.6)

315 (36.1)

270 (34.9)

269 (41.6)

267 (43.8)

437 (49.8)

367 (45.3)

219 (29.6)

54 (24.5)

311 (32.0)

274 (34.6)

209 (32.5)

289 (37.9)

258 (41.3)

122 (36.7)

250 (40.1)

141 (39.4)

243 (31.5)

369 (45.4)

362 (44.3)

208 (32.2)

443 (49.6)

492 (52.6)

7637

167 (18.8)

148 (16.1)

92 (20.8)

333 (34.7)

71 (16.2)

111 (12.7)

157 (20.3)

188 (29.1)

166 (27.2)

131 (14.9)

83 (10.2)

83 (11.2)

14 (6.4)

148 (15.2)

387 (48.9)

78 (12.1)

160 (21.0)

191 (30.6)

75 (22.6)

154 (24.7)

105 (29.3)

77 (10.0)

294 (36.2)

230 (28.1)

82 (12.7)

298 (33.3)

281 (30.0)

4304

M

152

99

67

77

67

149

230

359

399

125

212

266

95

27

218

357

239

380

170

392

143

291

187

192

356

161

155

5565

1041

1020

509

1036

505

1021

1003

1005

1009

1003

1022

1007

315

1000

1009

1000

1002

1005

502

1015

501

1062

1000

1010

1002

1055

1091

24750

889

921

442

959

438

872

773

646

610

878

810

741

220

973

791

643

763

625

332

623

358

771

813

818

646

894

936
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v422 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 1569 5675 7637 4304 19185
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v423 - QB28 CONSUMER RIGHTS: TRUST CONSUMER ORG

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_3 You trust independent consumer organisations to protect your rights as a consumer

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v423 by v7, Absolute Values (Row Percent), weighted by v8

v423 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

214 (22.1)

200 (20.4)

109 (24.1)

107 (11.5)

117 (23.9)

248 (25.7)

300 (32.0)

115 (15.6)

56 (7.6)

181 (18.6)

234 (24.5)

210 (23.6)

45 (17.0)

135 (14.2)

151 (16.4)

157 (19.5)

102 (12.0)

88 (12.5)

118 (26.0)

115 (15.8)

46 (10.4)

448 (44.3)

76 (9.6)

61 (7.1)

321 (34.1)

56 (5.8)

36 (3.7)

4046

530 (54.8)

577 (58.9)

208 (45.9)

506 (54.4)

300 (61.3)

542 (56.2)

470 (50.2)

408 (55.4)

382 (52.0)

625 (64.4)

595 (62.2)

547 (61.4)

189 (71.3)

436 (45.8)

435 (47.1)

525 (65.1)

498 (58.5)

320 (45.5)

249 (55.0)

289 (39.8)

295 (66.9)

465 (46.0)

390 (49.4)

451 (52.3)

444 (47.2)

462 (47.5)

431 (44.4)

11569

173 (17.9)

154 (15.7)

82 (18.1)

253 (27.2)

60 (12.3)

145 (15.0)

134 (14.3)

154 (20.9)

205 (27.9)

141 (14.5)

98 (10.2)

86 (9.7)

27 (10.2)

267 (28.1)

236 (25.6)

99 (12.3)

179 (21.0)

209 (29.7)

58 (12.8)

223 (30.7)

70 (15.9)

69 (6.8)

231 (29.3)

264 (30.6)

132 (14.0)

377 (38.7)

414 (42.7)

4540

51 (5.3)

49 (5.0)

54 (11.9)

64 (6.9)

12 (2.5)

30 (3.1)

33 (3.5)

59 (8.0)

92 (12.5)

24 (2.5)

30 (3.1)

48 (5.4)

4 (1.5)

113 (11.9)

101 (10.9)

26 (3.2)

72 (8.5)

86 (12.2)

28 (6.2)

99 (13.6)

30 (6.8)

29 (2.9)

92 (11.7)

86 (10.0)

43 (4.6)

78 (8.0)

89 (9.2)

1522

M

73

40

56

105

17

57

65

268

274

34

66

117

50

50

85

194

152

301

49

289

59

52

210

148

61

82

122

3076

1041

1020

509

1035

506

1022

1002

1004

1009

1005

1023

1008

315

1001

1008

1001

1003

1004

502

1015

500

1063

999

1010

1001

1055

1092

24753

968

980

453

930

489

965

937

736

735

971

957

891

265

951

923

807

851

703

453

726

441

1011

789

862

940

973

970
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v423 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 4046 11569 4540 1522 21677
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v424 - QB28 CONSUMER RIGHTS: TRUST PUBL AUTHORITIES

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_4 You trust public authorities to protect your rights as a consumer

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v424 by v7, Absolute Values (Row Percent), weighted by v8

v424 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

187 (19.4)

103 (10.4)

125 (26.0)

47 (4.8)

62 (12.7)

146 (15.1)

210 (22.3)

96 (12.1)

65 (8.4)

186 (19.0)

86 (9.0)

198 (21.4)

31 (11.5)

171 (17.3)

168 (18.2)

144 (17.4)

47 (5.4)

71 (9.0)

80 (17.4)

131 (16.6)

46 (10.1)

252 (24.5)

47 (5.4)

75 (8.2)

247 (26.3)

29 (3.0)

29 (2.9)

3079

520 (54.0)

539 (54.2)

249 (51.8)

432 (43.9)

239 (48.8)

477 (49.3)

500 (53.0)

408 (51.5)

398 (51.4)

599 (61.2)

477 (49.8)

515 (55.6)

191 (70.7)

454 (46.0)

436 (47.1)

514 (62.0)

451 (51.5)

271 (34.3)

257 (55.7)

364 (46.1)

313 (68.5)

595 (57.9)

291 (33.7)

455 (49.7)

469 (49.9)

463 (47.2)

430 (42.4)

11307

205 (21.3)

280 (28.1)

70 (14.6)

375 (38.1)

144 (29.4)

275 (28.4)

200 (21.2)

196 (24.7)

205 (26.5)

178 (18.2)

308 (32.2)

141 (15.2)

40 (14.8)

265 (26.8)

229 (24.8)

129 (15.6)

273 (31.2)

278 (35.2)

91 (19.7)

214 (27.1)

62 (13.6)

141 (13.7)

356 (41.3)

272 (29.7)

163 (17.4)

392 (40.0)

447 (44.1)

5929

51 (5.3)

73 (7.3)

37 (7.7)

130 (13.2)

45 (9.2)

70 (7.2)

33 (3.5)

92 (11.6)

107 (13.8)

16 (1.6)

86 (9.0)

73 (7.9)

8 (3.0)

97 (9.8)

92 (9.9)

42 (5.1)

105 (12.0)

169 (21.4)

33 (7.2)

81 (10.3)

36 (7.9)

39 (3.8)

169 (19.6)

114 (12.4)

60 (6.4)

96 (9.8)

107 (10.6)

2061

M

79

26

27

52

15

53

59

213

233

26

65

80

46

14

84

171

127

215

41

226

42

35

136

95

62

75

79

2376

1042

1021

508

1036

505

1021

1002

1005

1008

1005

1022

1007

316

1001

1009

1000

1003

1004

502

1016

499

1062

999

1011

1001

1055

1092

24752

963

995

481

984

490

968

943

792

775

979

957

927

270

987

925

829

876

789

461

790

457

1027

863

916

939

980

1013
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v424 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 3079 11307 5929 2061 22376
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v425 - QB28 CONSUMER RIGHTS: DEFEND MORE JOINTLY

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_5 You would be more willing to defend your rights in court if you could join with other consumers who were complaining about 

the same thing

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v425 by v7, Absolute Values (Row Percent), weighted by v8

v425 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

276 (29.4)

333 (33.1)

215 (47.3)

265 (27.2)

127 (26.0)

273 (28.9)

459 (48.6)

260 (34.2)

167 (24.5)

307 (32.8)

341 (34.9)

406 (44.1)

77 (29.7)

370 (38.1)

96 (10.7)

219 (27.9)

231 (26.9)

186 (24.3)

121 (27.1)

203 (25.7)

84 (19.8)

551 (54.9)

295 (33.4)

146 (17.1)

509 (54.4)

210 (22.2)

199 (20.4)

467 (49.7)

507 (50.4)

182 (40.0)

514 (52.8)

253 (51.8)

508 (53.7)

343 (36.3)

334 (43.9)

363 (53.2)

492 (52.6)

540 (55.3)

429 (46.6)

164 (63.3)

487 (50.2)

264 (29.5)

459 (58.4)

456 (53.0)

350 (45.7)

215 (48.2)

369 (46.6)

234 (55.1)

361 (36.0)

445 (50.3)

477 (55.8)

347 (37.1)

484 (51.2)

525 (53.8)

144 (15.3)

138 (13.7)

34 (7.5)

162 (16.6)

58 (11.9)

106 (11.2)

87 (9.2)

93 (12.2)

92 (13.5)

109 (11.6)

71 (7.3)

62 (6.7)

12 (4.6)

73 (7.5)

262 (29.2)

76 (9.7)

127 (14.8)

131 (17.1)

66 (14.8)

131 (16.6)

71 (16.7)

67 (6.7)

107 (12.1)

156 (18.2)

51 (5.5)

183 (19.4)

187 (19.2)

52 (5.5)

28 (2.8)

24 (5.3)

32 (3.3)

50 (10.2)

59 (6.2)

55 (5.8)

74 (9.7)

60 (8.8)

28 (3.0)

25 (2.6)

24 (2.6)

6 (2.3)

41 (4.2)

274 (30.6)

32 (4.1)

46 (5.3)

99 (12.9)

44 (9.9)

88 (11.1)

36 (8.5)

25 (2.5)

37 (4.2)

76 (8.9)

28 (3.0)

68 (7.2)

65 (6.7)

M

101

15

53

63

17

74

57

244

327

68

45

86

56

29

114

214

142

238

55

225

75

58

115

156

66

111

116

1040

1021

508

1036

505

1020

1001

1005

1009

1004

1022

1007

315

1000

1010

1000

1002

1004

501

1016

500

1062

999

1011

1001

1056

1092

939

1006

455

973

488

946

944

761

682

936

977

921

259

971

896

786

860

766

446

791

425

1004

884

855

935

945

976
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v425 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

6926

6926

10569

10569

2856

2856

1476

1476

2920 24747

21827
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v426 - QB28 CONSUMER RIGHTS: FEEL ADEQ PROTECTED

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_6 You feel that you are adequately protected by existing measures to protect consumers

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v426 by v7, Absolute Values (Row Percent), weighted by v8

v426 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

140 (14.7)

90 (9.0)

47 (10.3)

65 (6.8)

63 (12.8)

150 (15.6)

159 (17.3)

98 (12.2)

45 (6.3)

136 (14.0)

55 (5.9)

142 (15.7)

32 (12.0)

67 (6.9)

110 (12.1)

88 (11.6)

46 (5.5)

49 (6.4)

63 (14.2)

58 (7.3)

29 (6.5)

248 (25.0)

52 (6.3)

48 (5.5)

209 (22.9)

39 (4.1)

32 (3.2)

2360

515 (54.1)

574 (57.6)

205 (44.9)

491 (51.3)

287 (58.5)

553 (57.7)

526 (57.2)

381 (47.3)

319 (44.7)

595 (61.2)

455 (48.8)

552 (61.2)

174 (65.4)

296 (30.5)

390 (43.0)

495 (65.3)

386 (46.5)

261 (33.9)

264 (59.6)

277 (34.8)

200 (44.8)

588 (59.3)

344 (41.7)

347 (39.6)

516 (56.5)

455 (47.4)

361 (35.9)

10807

243 (25.5)

274 (27.5)

152 (33.3)

322 (33.6)

117 (23.8)

210 (21.9)

200 (21.8)

234 (29.0)

242 (33.9)

225 (23.1)

331 (35.5)

163 (18.1)

52 (19.5)

429 (44.3)

283 (31.2)

142 (18.7)

302 (36.4)

334 (43.4)

79 (17.8)

335 (42.1)

167 (37.4)

122 (12.3)

335 (40.7)

358 (40.8)

151 (16.5)

388 (40.5)

498 (49.5)

6688

54 (5.7)

58 (5.8)

53 (11.6)

80 (8.4)

24 (4.9)

46 (4.8)

34 (3.7)

93 (11.5)

108 (15.1)

16 (1.6)

92 (9.9)

45 (5.0)

8 (3.0)

177 (18.3)

125 (13.8)

33 (4.4)

96 (11.6)

125 (16.3)

37 (8.4)

125 (15.7)

50 (11.2)

33 (3.3)

93 (11.3)

124 (14.1)

38 (4.2)

77 (8.0)

115 (11.4)

1959

M

89

24

51

78

14

63

83

199

296

30

89

106

50

31

101

241

173

234

58

221

55

70

176

135

87

97

85

2936

1041

1020

508

1036

505

1022

1002

1005

1010

1002

1022

1008

316

1000

1009

999

1003

1003

501

1016

501

1061

1000

1012

1001

1056

1091

24750

952

996

457

958

491

959

919

806

714

972

933

902

266

969

908

758

830

769

443

795

446

991

824

877

914

959

1006
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v426 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 2360 10807 6688 1959 21814
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v427 - QB28 CONSUMER RIGHTS: IN GENERAL RESPECTED

Q.B28

For each of the following statements, please tell me if you agree or disagree with it. In (OUR COUNTRY) ...

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.B28_7 In general, sellers\ providers in (OUR COUNTRY) respect your rights as a consumer

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v427 by v7, Absolute Values (Row Percent), weighted by v8

v427 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

131 (13.8)

151 (15.1)

36 (7.9)

40 (4.0)

69 (14.1)

162 (17.2)

121 (12.8)

145 (17.3)

53 (7.4)

185 (18.7)

72 (7.6)

158 (16.9)

28 (10.2)

71 (7.3)

107 (11.2)

96 (11.9)

41 (4.9)

75 (8.9)

95 (20.8)

76 (9.5)

39 (8.9)

242 (23.8)

52 (6.1)

32 (3.6)

216 (23.3)

43 (4.5)

15 (1.5)

2551

581 (61.2)

697 (69.5)

211 (46.6)

502 (50.4)

328 (67.2)

576 (61.1)

525 (55.7)

488 (58.2)

412 (57.5)

702 (70.9)

627 (66.1)

635 (67.8)

196 (71.5)

372 (38.4)

494 (51.6)

558 (69.1)

427 (51.5)

354 (42.2)

306 (67.0)

418 (52.1)

225 (51.1)

600 (58.9)

385 (45.1)

397 (45.1)

546 (58.8)

607 (63.1)

477 (48.2)

12646

185 (19.5)

128 (12.8)

147 (32.5)

349 (35.0)

84 (17.2)

177 (18.8)

255 (27.0)

152 (18.1)

194 (27.1)

99 (10.0)

206 (21.7)

104 (11.1)

44 (16.1)

360 (37.2)

274 (28.6)

109 (13.5)

280 (33.8)

311 (37.1)

43 (9.4)

250 (31.2)

136 (30.9)

151 (14.8)

323 (37.9)

325 (36.9)

151 (16.3)

281 (29.2)

409 (41.3)

5527

52 (5.5)

27 (2.7)

59 (13.0)

106 (10.6)

7 (1.4)

28 (3.0)

42 (4.5)

53 (6.3)

58 (8.1)

4 (0.4)

44 (4.6)

39 (4.2)

6 (2.2)

166 (17.1)

82 (8.6)

45 (5.6)

81 (9.8)

99 (11.8)

13 (2.8)

58 (7.2)

40 (9.1)

25 (2.5)

93 (10.9)

127 (14.4)

15 (1.6)

31 (3.2)

89 (9.0)

1489

M

93

17

55

38

17

78

60

168

293

15

73

71

40

31

53

192

175

165

46

213

61

43

147

130

74

93

103

2544

1042

1020

508

1035

505

1021

1003

1006

1010

1005

1022

1007

314

1000

1010

1000

1004

1004

503

1015

501

1061

1000

1011

1002

1055

1093

24757

949

1003

453

997

488

943

943

838

717

990

949

936

274

969

957

808

829

839

457

802

440

1018

853

881

928

962

990
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v427 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 2551 12646 5527 1489 22213
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v428 - QB29 PROD SAFETY INFO PROBL: NOT ENCOUNTERED

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_1 No

0   Not mentioned

1   Mentioned

v428 by v7, Absolute Values (Row Percent), weighted by v8

v428 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

267 (25.6)

105 (10.3)

69 (13.6)

283 (27.3)

99 (19.6)

124 (12.1)

211 (21.1)

231 (23.0)

128 (12.7)

208 (20.7)

170 (16.6)

112 (11.1)

25 (7.9)

100 (10.0)

187 (18.5)

100 (10.0)

258 (25.7)

243 (24.2)

65 (12.9)

342 (33.7)

92 (18.4)

175 (16.5)

197 (19.7)

91 (9.0)

130 (13.0)

187 (17.7)

298 (27.3)

4497

4497

774 (74.4)

915 (89.7)

439 (86.4)

753 (72.7)

406 (80.4)

897 (87.9)

791 (78.9)

774 (77.0)

881 (87.3)

796 (79.3)

852 (83.4)

895 (88.9)

290 (92.1)

900 (90.0)

822 (81.5)

900 (90.0)

745 (74.3)

761 (75.8)

437 (87.1)

674 (66.3)

408 (81.6)

887 (83.5)

803 (80.3)

920 (91.0)

871 (87.0)

868 (82.3)

794 (72.7)

20253

20253

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v429 - QB29 PROD SAFETY INFO PROBL CTRY: OFTEN

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_2 Yes, often, for goods or services provided by sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v429 by v7, Absolute Values (Row Percent), weighted by v8

v429 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

987 (94.8)

995 (97.5)

477 (93.9)

965 (93.1)

491 (97.2)

997 (97.6)

954 (95.2)

951 (94.6)

977 (96.8)

936 (93.2)

986 (96.5)

986 (97.9)

311 (98.7)

963 (96.3)

984 (97.5)

960 (96.0)

927 (92.4)

928 (92.4)

489 (97.4)

900 (88.6)

474 (94.8)

1032 (97.2)

950 (95.0)

974 (96.3)

974 (97.3)

1008 (95.5)

1015 (92.9)

23591

23591

54 (5.2)

25 (2.5)

31 (6.1)

71 (6.9)

14 (2.8)

24 (2.4)

48 (4.8)

54 (5.4)

32 (3.2)

68 (6.8)

36 (3.5)

21 (2.1)

4 (1.3)

37 (3.7)

25 (2.5)

40 (4.0)

76 (7.6)

76 (7.6)

13 (2.6)

116 (11.4)

26 (5.2)

30 (2.8)

50 (5.0)

37 (3.7)

27 (2.7)

47 (4.5)

77 (7.1)

1159

1159

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v430 - QB29 PROD SAFETY INFO PROBL CTRY: SOMETIMES

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_3 Yes, sometimes, for goods or services provided by sellers\ providers located in (OUR COUNTRY)

0   Not mentioned

1   Mentioned

v430 by v7, Absolute Values (Row Percent), weighted by v8

v430 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

921 (88.5)

958 (93.9)

476 (93.7)

956 (92.3)

452 (89.5)

969 (94.9)

901 (89.9)

874 (87.0)

971 (96.2)

896 (89.2)

946 (92.6)

966 (95.9)

307 (97.5)

953 (95.3)

933 (92.5)

965 (96.5)

937 (93.4)

897 (89.3)

477 (95.0)

880 (86.6)

457 (91.4)

952 (89.6)

933 (93.3)

977 (96.6)

912 (91.1)

985 (93.4)

969 (88.7)

22820

22820

120 (11.5)

62 (6.1)

32 (6.3)

80 (7.7)

53 (10.5)

52 (5.1)

101 (10.1)

131 (13.0)

38 (3.8)

108 (10.8)

76 (7.4)

41 (4.1)

8 (2.5)

47 (4.7)

76 (7.5)

35 (3.5)

66 (6.6)

107 (10.7)

25 (5.0)

136 (13.4)

43 (8.6)

110 (10.4)

67 (6.7)

34 (3.4)

89 (8.9)

70 (6.6)

123 (11.3)

1930

1930

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v431 - QB29 PROD SAFETY INFO PROBL EU: OFTEN

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_4 Yes, often, for goods or services provided by sellers\ providers located in another EU country

0   Not mentioned

1   Mentioned

v431 by v7, Absolute Values (Row Percent), weighted by v8

v431 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

997 (95.8)

1012 (99.2)

506 (99.6)

1014 (97.9)

494 (97.8)

1016 (99.5)

976 (97.4)

995 (99.0)

993 (98.4)

991 (98.8)

1009 (98.7)

1002 (99.5)

314 (99.7)

992 (99.2)

995 (98.6)

990 (99.0)

969 (96.6)

990 (98.6)

483 (96.2)

993 (97.7)

495 (99.0)

1056 (99.4)

987 (98.7)

1007 (99.6)

997 (99.6)

1042 (98.8)

1074 (98.4)

24389

24389

44 (4.2)

8 (0.8)

2 (0.4)

22 (2.1)

11 (2.2)

5 (0.5)

26 (2.6)

10 (1.0)

16 (1.6)

12 (1.2)

13 (1.3)

5 (0.5)

1 (0.3)

8 (0.8)

14 (1.4)

10 (1.0)

34 (3.4)

14 (1.4)

19 (3.8)

23 (2.3)

5 (1.0)

6 (0.6)

13 (1.3)

4 (0.4)

4 (0.4)

13 (1.2)

18 (1.6)

360

360

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v432 - QB29 PROD SAFETY INFO PROBL EU: SOMETMS

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_5 Yes, sometimes, for goods or services provided by sellers\ providers located in another EU country

0   Not mentioned

1   Mentioned

v432 by v7, Absolute Values (Row Percent), weighted by v8

v432 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

998 (95.9)

1006 (98.6)

498 (98.0)

998 (96.3)

491 (97.2)

994 (97.4)

965 (96.3)

979 (97.4)

1002 (99.3)

987 (98.3)

1005 (98.3)

1000 (99.3)

312 (99.0)

997 (99.7)

994 (98.5)

991 (99.1)

983 (98.0)

987 (98.3)

490 (97.6)

977 (96.2)

492 (98.4)

1038 (97.7)

988 (98.8)

1005 (99.4)

980 (97.9)

1016 (96.3)

1028 (94.1)

24201

24201

43 (4.1)

14 (1.4)

10 (2.0)

38 (3.7)

14 (2.8)

27 (2.6)

37 (3.7)

26 (2.6)

7 (0.7)

17 (1.7)

17 (1.7)

7 (0.7)

3 (1.0)

3 (0.3)

15 (1.5)

9 (0.9)

20 (2.0)

17 (1.7)

12 (2.4)

39 (3.8)

8 (1.6)

24 (2.3)

12 (1.2)

6 (0.6)

21 (2.1)

39 (3.7)

64 (5.9)

549

549

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v433 - QB29 PROD SAFETY INFO PROBL NON-EU: OFTEN

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_6 Yes, often, for goods and services provided by sellers\ providers located outside the EU

0   Not mentioned

1   Mentioned

v433 by v7, Absolute Values (Row Percent), weighted by v8

v433 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1028 (98.8)

1018 (99.8)

504 (99.2)

1004 (96.9)

503 (99.6)

1014 (99.3)

986 (98.4)

996 (99.1)

1004 (99.5)

996 (99.2)

1017 (99.5)

1001 (99.4)

314 (99.7)

995 (99.5)

997 (98.8)

990 (99.0)

998 (99.5)

994 (99.0)

496 (98.8)

1006 (99.0)

497 (99.4)

1057 (99.5)

992 (99.2)

1006 (99.5)

997 (99.6)

1046 (99.1)

1073 (98.3)

24529

24529

13 (1.2)

2 (0.2)

4 (0.8)

32 (3.1)

2 (0.4)

7 (0.7)

16 (1.6)

9 (0.9)

5 (0.5)

8 (0.8)

5 (0.5)

6 (0.6)

1 (0.3)

5 (0.5)

12 (1.2)

10 (1.0)

5 (0.5)

10 (1.0)

6 (1.2)

10 (1.0)

3 (0.6)

5 (0.5)

8 (0.8)

5 (0.5)

4 (0.4)

9 (0.9)

19 (1.7)

221

221

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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1002
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1000

1003
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1000
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1092
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v434 - QB29 PROD SAFETY INFO PROBL NON-EU: SMTIMES

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_7 Yes, sometimes, for goods and services provided by sellers\ providers located outside the EU

0   Not mentioned

1   Mentioned

v434 by v7, Absolute Values (Row Percent), weighted by v8

v434 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1023 (98.3)

1008 (98.8)

505 (99.4)

1006 (97.1)

494 (97.8)

1010 (98.9)

971 (96.9)

992 (98.7)

1001 (99.2)

994 (99.0)

1006 (98.4)

995 (98.8)

313 (99.4)

998 (99.8)

995 (98.6)

991 (99.1)

998 (99.5)

991 (98.7)

492 (98.0)

1006 (99.0)

498 (99.6)

1053 (99.2)

993 (99.3)

994 (98.3)

996 (99.5)

1039 (98.5)

1052 (96.3)

24414

24414

18 (1.7)

12 (1.2)

3 (0.6)

30 (2.9)

11 (2.2)

11 (1.1)

31 (3.1)

13 (1.3)

8 (0.8)

10 (1.0)

16 (1.6)

12 (1.2)

2 (0.6)

2 (0.2)

14 (1.4)

9 (0.9)

5 (0.5)

13 (1.3)

10 (2.0)

10 (1.0)

2 (0.4)

9 (0.8)

7 (0.7)

17 (1.7)

5 (0.5)

16 (1.5)

40 (3.7)

336

336

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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1002

1005

1009
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315
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1000
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1000
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v435 - QB29 PROD SAFETY INFO PROBL UNKNOWN: OFTEN

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_8 Yes, often, for goods or services provided by sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v435 by v7, Absolute Values (Row Percent), weighted by v8

v435 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1031 (99.0)

1015 (99.5)

504 (99.2)

1017 (98.2)

504 (99.8)

1018 (99.7)

992 (99.0)

994 (98.9)

1002 (99.3)

1001 (99.7)

1013 (99.1)

1003 (99.6)

314 (99.7)

998 (99.8)

990 (98.1)

984 (98.4)

998 (99.5)

997 (99.3)

498 (99.2)

1005 (98.9)

499 (99.8)

1059 (99.7)

988 (98.8)

1010 (99.9)

1000 (99.9)

1048 (99.2)

1055 (96.6)

24537

24537

10 (1.0)

5 (0.5)

4 (0.8)

19 (1.8)

1 (0.2)

3 (0.3)

10 (1.0)

11 (1.1)

7 (0.7)

3 (0.3)

9 (0.9)

4 (0.4)

1 (0.3)

2 (0.2)

19 (1.9)

16 (1.6)

5 (0.5)

7 (0.7)

4 (0.8)

11 (1.1)

1 (0.2)

3 (0.3)

12 (1.2)

1 (0.1)

1 (0.1)

8 (0.8)

37 (3.4)

214

214

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751
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508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000
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1000

1003

1004
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1016

500
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1000
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1001

1056

1092

24751



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 718 



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 719 

v436 - QB29 PROD SAFETY INFO PROBL UNKNOWN: SMTIMES

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_9 Yes, sometimes, for goods and services provided by sellers\ providers based somewhere unknown to you

0   Not mentioned

1   Mentioned

v436 by v7, Absolute Values (Row Percent), weighted by v8

v436 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1035 (99.4)

1015 (99.5)

495 (97.4)

999 (96.4)

501 (99.2)

1009 (98.8)

992 (99.0)

988 (98.3)

1002 (99.3)

1001 (99.8)

1003 (98.1)

1000 (99.3)

315 (100.0)

991 (99.1)

968 (95.9)

994 (99.4)

976 (97.3)

987 (98.3)

493 (98.2)

993 (97.7)

492 (98.4)

1049 (98.8)

990 (99.0)

993 (98.2)

999 (99.8)

1004 (95.2)

1048 (96.0)

24332

24332

6 (0.6)

5 (0.5)

13 (2.6)

37 (3.6)

4 (0.8)

12 (1.2)

10 (1.0)

17 (1.7)

7 (0.7)

2 (0.2)

19 (1.9)

7 (0.7)

9 (0.9)

41 (4.1)

6 (0.6)

27 (2.7)

17 (1.7)

9 (1.8)

23 (2.3)

8 (1.6)

13 (1.2)

10 (1.0)

18 (1.8)

2 (0.2)

51 (4.8)

44 (4.0)

417

417

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v437 - QB29 PROD SAFETY INFO PROBL: DK

Q.B29

In the last 12 months, have you encountered any difficulties in understanding safety information relating to goods or services you have 

bought (language problems, unclear\unknown symbols, etc.)?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE - ONE ANSWER PER SET OF ITEMS '2-3', '4-5', '6-7' AND '8-

9')

Q.B29_10 DK

0   Not mentioned

1   Mentioned

v437 by v7, Absolute Values (Row Percent), weighted by v8

v437 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1018 (97.8)

1017 (99.7)

506 (99.6)

1025 (98.9)

505 (100.0)

1007 (98.6)

989 (98.7)

991 (98.6)

984 (97.5)

1000 (99.6)

1009 (98.7)

981 (97.4)

308 (97.8)

999 (99.9)

999 (99.0)

988 (98.8)

959 (95.6)

987 (98.3)

499 (99.4)

1005 (98.9)

493 (98.6)

1049 (98.8)

962 (96.2)

1000 (98.9)

997 (99.6)

1048 (99.3)

1067 (97.7)

24392

24392

23 (2.2)

3 (0.3)

2 (0.4)

11 (1.1)

14 (1.4)

13 (1.3)

14 (1.4)

25 (2.5)

4 (0.4)

13 (1.3)

26 (2.6)

7 (2.2)

1 (0.1)

10 (1.0)

12 (1.2)

44 (4.4)

17 (1.7)

3 (0.6)

11 (1.1)

7 (1.4)

13 (1.2)

38 (3.8)

11 (1.1)

4 (0.4)

7 (0.7)

25 (2.3)

358

358

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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508
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1021

1002

1005

1009

1004
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315

1000
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1000

1003

1004
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1016

500
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1000
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1001

1055

1092

24750
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v438 - QB30 PROD SAFETY INFO INADEQ: TOYS

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_1 Toys

0   Not mentioned

1   Mentioned

v438 by v7, Absolute Values (Row Percent), weighted by v8

v438 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

926 (89.0)

733 (71.9)

174 (34.3)

504 (48.6)

427 (84.6)

823 (80.6)

567 (56.6)

868 (86.4)

681 (67.5)

788 (78.5)

789 (77.2)

744 (73.9)

238 (75.6)

588 (58.8)

765 (75.8)

714 (71.4)

735 (73.3)

816 (81.3)

393 (78.3)

839 (82.6)

407 (81.4)

864 (81.4)

747 (74.7)

563 (55.7)

718 (71.7)

834 (79.1)

569 (52.1)

17814

17814

115 (11.0)

287 (28.1)

334 (65.7)

532 (51.4)

78 (15.4)

198 (19.4)

435 (43.4)

137 (13.6)

328 (32.5)

216 (21.5)

233 (22.8)

263 (26.1)

77 (24.4)

412 (41.2)

244 (24.2)

286 (28.6)

268 (26.7)

188 (18.7)

109 (21.7)

177 (17.4)

93 (18.6)

198 (18.6)

253 (25.3)

448 (44.3)

283 (28.3)

221 (20.9)

523 (47.9)

6936

6936

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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1002

1005

1009

1004
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1007

315
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1009

1000

1003

1004
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1016

500
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1000
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1001

1055
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24750
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v439 - QB30 PROD SAFETY INFO INADEQ: HH APPLIANCES

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_2 Household appliances

0   Not mentioned

1   Mentioned

v439 by v7, Absolute Values (Row Percent), weighted by v8

v439 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

717 (68.9)

721 (70.7)

222 (43.7)

654 (63.1)

350 (69.3)

761 (74.5)

854 (85.2)

784 (78.0)

768 (76.1)

796 (79.4)

841 (82.3)

732 (72.7)

194 (61.6)

484 (48.4)

640 (63.4)

641 (64.1)

720 (71.8)

734 (73.1)

382 (76.1)

673 (66.2)

313 (62.6)

841 (79.2)

743 (74.3)

657 (65.0)

805 (80.4)

723 (68.5)

716 (65.6)

17466

17466

324 (31.1)

299 (29.3)

286 (56.3)

382 (36.9)

155 (30.7)

260 (25.5)

148 (14.8)

221 (22.0)

241 (23.9)

207 (20.6)

181 (17.7)

275 (27.3)

121 (38.4)

516 (51.6)

369 (36.6)

359 (35.9)

283 (28.2)

270 (26.9)

120 (23.9)

343 (33.8)

187 (37.4)

221 (20.8)

257 (25.7)

354 (35.0)

196 (19.6)

332 (31.5)

376 (34.4)

7283

7283
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v440 - QB30 PROD SAFETY INFO INADEQ: ELECTR LAMPS

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_3 Electric lamps

0   Not mentioned

1   Mentioned

v440 by v7, Absolute Values (Row Percent), weighted by v8

v440 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

924 (88.8)

946 (92.7)

420 (82.7)

925 (89.3)

451 (89.3)

921 (90.2)

922 (92.0)

958 (95.3)

970 (96.1)

931 (92.7)

967 (94.6)

903 (89.7)

251 (79.7)

899 (89.9)

886 (87.8)

919 (91.9)

905 (90.2)

955 (95.1)

461 (91.8)

978 (96.3)

400 (80.0)

978 (92.1)

923 (92.3)

954 (94.4)

913 (91.2)

947 (89.8)

919 (84.2)

22526

22526

117 (11.2)

74 (7.3)

88 (17.3)

111 (10.7)

54 (10.7)

100 (9.8)

80 (8.0)

47 (4.7)

39 (3.9)

73 (7.3)

55 (5.4)

104 (10.3)

64 (20.3)

101 (10.1)

123 (12.2)

81 (8.1)

98 (9.8)

49 (4.9)

41 (8.2)

38 (3.7)

100 (20.0)

84 (7.9)

77 (7.7)

57 (5.6)

88 (8.8)

108 (10.2)

173 (15.8)

2224

2224

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v441 - QB30 PROD SAFETY INFO INADEQ: COSMETICS

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_4 Cosmetic products

0   Not mentioned

1   Mentioned

v441 by v7, Absolute Values (Row Percent), weighted by v8

v441 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

889 (85.4)

844 (82.7)

400 (78.7)

905 (87.4)

411 (81.4)

835 (81.8)

535 (53.4)

846 (84.2)

908 (90.0)

888 (88.4)

786 (76.9)

917 (91.1)

284 (90.2)

667 (66.7)

883 (87.5)

893 (89.3)

832 (83.0)

827 (82.4)

388 (77.3)

796 (78.3)

429 (85.8)

864 (81.4)

859 (85.9)

863 (85.4)

792 (79.1)

814 (77.2)

809 (74.1)

20164

20164

152 (14.6)

176 (17.3)

108 (21.3)

131 (12.6)

94 (18.6)

186 (18.2)

467 (46.6)

159 (15.8)

101 (10.0)

116 (11.6)

236 (23.1)

90 (8.9)

31 (9.8)

333 (33.3)

126 (12.5)

107 (10.7)

171 (17.0)

177 (17.6)

114 (22.7)

220 (21.7)

71 (14.2)

198 (18.6)

141 (14.1)

148 (14.6)

209 (20.9)

241 (22.8)

283 (25.9)

4586

4586

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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1002

1005
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v442 - QB30 PROD SAFETY INFO INADEQ: DETERGENTS

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_5 Detergents

0   Not mentioned

1   Mentioned

v442 by v7, Absolute Values (Row Percent), weighted by v8

v442 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

844 (81.1)

805 (78.9)

392 (77.2)

888 (85.7)

386 (76.4)

783 (76.7)

884 (88.2)

823 (81.9)

893 (88.5)

884 (88.0)

728 (71.2)

889 (88.3)

281 (89.2)

763 (76.3)

781 (77.4)

827 (82.7)

803 (80.1)

832 (82.9)

388 (77.3)

790 (77.8)

393 (78.6)

964 (90.8)

832 (83.2)

828 (81.9)

869 (86.8)

733 (69.5)

881 (80.7)

20164

20164

197 (18.9)

215 (21.1)

116 (22.8)

148 (14.3)

119 (23.6)

238 (23.3)

118 (11.8)

182 (18.1)

116 (11.5)

120 (12.0)

294 (28.8)

118 (11.7)

34 (10.8)

237 (23.7)

228 (22.6)

173 (17.3)

200 (19.9)

172 (17.1)

114 (22.7)

226 (22.2)

107 (21.4)

98 (9.2)

168 (16.8)

183 (18.1)

132 (13.2)

322 (30.5)

211 (19.3)

4586

4586

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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1002
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v443 - QB30 PROD SAFETY INFO INADEQ: PAINTS

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_6 Paints and varnishes

0   Not mentioned

1   Mentioned

v443 by v7, Absolute Values (Row Percent), weighted by v8

v443 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

864 (83.0)

784 (76.9)

460 (90.6)

937 (90.4)

406 (80.4)

804 (78.7)

758 (75.6)

885 (88.1)

931 (92.3)

902 (89.8)

834 (81.6)

915 (90.9)

294 (93.3)

885 (88.5)

935 (92.7)

829 (82.9)

851 (84.8)

889 (88.5)

423 (84.3)

922 (90.7)

424 (84.8)

884 (83.2)

846 (84.6)

920 (91.0)

751 (75.0)

855 (81.0)

967 (88.6)

21155

21155

177 (17.0)

236 (23.1)

48 (9.4)

99 (9.6)

99 (19.6)

217 (21.3)

244 (24.4)

120 (11.9)

78 (7.7)

102 (10.2)

188 (18.4)

92 (9.1)

21 (6.7)

115 (11.5)

74 (7.3)

171 (17.1)

152 (15.2)

115 (11.5)

79 (15.7)

94 (9.3)

76 (15.2)

178 (16.8)

154 (15.4)

91 (9.0)

250 (25.0)

200 (19.0)

125 (11.4)

3595

3595

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041
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508

1036

505

1021

1002

1005

1009

1004

1022

1007

315
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1000
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1000
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v444 - QB30 PROD SAFETY INFO INADEQ: OTHER DIY

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_7 Other DIY products\ tools

0   Not mentioned

1   Mentioned

v444 by v7, Absolute Values (Row Percent), weighted by v8

v444 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

886 (85.1)

841 (82.5)

451 (88.8)

940 (90.7)

437 (86.5)

850 (83.3)

904 (90.2)

946 (94.1)

926 (91.8)

784 (78.1)

916 (89.6)

904 (89.8)

275 (87.3)

906 (90.6)

893 (88.5)

828 (82.8)

927 (92.4)

913 (90.9)

452 (90.0)

864 (85.0)

475 (95.0)

869 (81.8)

879 (87.9)

901 (89.1)

897 (89.6)

889 (84.2)

964 (88.3)

21717

21717

155 (14.9)

179 (17.5)

57 (11.2)

96 (9.3)

68 (13.5)

171 (16.7)

98 (9.8)

59 (5.9)

83 (8.2)

220 (21.9)

106 (10.4)

103 (10.2)

40 (12.7)

94 (9.4)

116 (11.5)

172 (17.2)

76 (7.6)

91 (9.1)

50 (10.0)

152 (15.0)

25 (5.0)

193 (18.2)

121 (12.1)

110 (10.9)

104 (10.4)

167 (15.8)

128 (11.7)

3034

3034

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315
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1009

1000
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1004
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500
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1000
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1001
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v445 - QB30 PROD SAFETY INFO INADEQ: CHILDCARE

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_8 Childcare products (nappies etc)

0   Not mentioned

1   Mentioned

v445 by v7, Absolute Values (Row Percent), weighted by v8

v445 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

989 (95.0)

975 (95.6)

457 (90.0)

893 (86.2)

465 (92.1)

958 (93.8)

836 (83.4)

965 (96.0)

900 (89.2)

990 (98.6)

933 (91.3)

922 (91.6)

289 (91.7)

899 (89.9)

956 (94.7)

948 (94.8)

945 (94.2)

957 (95.3)

444 (88.4)

985 (96.9)

475 (95.0)

1033 (97.3)

949 (94.9)

937 (92.7)

873 (87.2)

1000 (94.8)

977 (89.5)

22950

22950

52 (5.0)

45 (4.4)

51 (10.0)

143 (13.8)

40 (7.9)

63 (6.2)

166 (16.6)

40 (4.0)

109 (10.8)

14 (1.4)

89 (8.7)

85 (8.4)

26 (8.3)

101 (10.1)

53 (5.3)

52 (5.2)

58 (5.8)

47 (4.7)

58 (11.6)

31 (3.1)

25 (5.0)

29 (2.7)

51 (5.1)

74 (7.3)

128 (12.8)

55 (5.2)

115 (10.5)

1800

1800

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500
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1000

1011

1001

1055

1092

24750
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v446 - QB30 PROD SAFETY INFO INADEQ: CHILDR EQUIP

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_9 Children’s equipment (pushchairs, furniture etc)

0   Not mentioned

1   Mentioned

v446 by v7, Absolute Values (Row Percent), weighted by v8

v446 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

984 (94.5)

942 (92.4)

439 (86.4)

811 (78.3)

464 (91.9)

914 (89.5)

816 (81.4)

935 (93.0)

921 (91.3)

958 (95.4)

907 (88.7)

841 (83.5)

256 (81.3)

908 (90.8)

950 (94.2)

828 (82.8)

936 (93.3)

957 (95.3)

452 (90.0)

972 (95.7)

477 (95.4)

1004 (94.5)

938 (93.8)

896 (88.6)

860 (85.9)

983 (93.2)

974 (89.3)

22323

22323

57 (5.5)

78 (7.6)

69 (13.6)

225 (21.7)

41 (8.1)

107 (10.5)

186 (18.6)

70 (7.0)

88 (8.7)

46 (4.6)

115 (11.3)

166 (16.5)

59 (18.7)

92 (9.2)

59 (5.8)

172 (17.2)

67 (6.7)

47 (4.7)

50 (10.0)

44 (4.3)

23 (4.6)

58 (5.5)

62 (6.2)

115 (11.4)

141 (14.1)

72 (6.8)

117 (10.7)

2426

2426

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24749

1041

1020

508

1036
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1021

1002

1005

1009

1004

1022
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315
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1000

1003
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1016

500
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1000
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24749
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v447 - QB30 PROD SAFETY INFO INADEQ: HOBBY/SPORTS

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_10 Hobby\ sports equipment

0   Not mentioned

1   Mentioned

v447 by v7, Absolute Values (Row Percent), weighted by v8

v447 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

933 (89.6)

960 (94.1)

473 (93.1)

945 (91.2)

462 (91.5)

971 (95.1)

952 (95.0)

956 (95.1)

967 (95.8)

910 (90.6)

976 (95.5)

953 (94.6)

291 (92.4)

949 (94.9)

966 (95.7)

915 (91.5)

954 (95.1)

963 (95.9)

467 (93.0)

992 (97.6)

477 (95.4)

968 (91.1)

926 (92.6)

940 (93.0)

925 (92.4)

983 (93.2)

1001 (91.8)

23175

23175

108 (10.4)

60 (5.9)

35 (6.9)

91 (8.8)

43 (8.5)

50 (4.9)

50 (5.0)

49 (4.9)

42 (4.2)

94 (9.4)

46 (4.5)

54 (5.4)

24 (7.6)

51 (5.1)

43 (4.3)

85 (8.5)

49 (4.9)

41 (4.1)

35 (7.0)

24 (2.4)

23 (4.6)

94 (8.9)

74 (7.4)

71 (7.0)

76 (7.6)

72 (6.8)

90 (8.2)

1574

1574

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24749
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1002

1005
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1004
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1000
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v448 - QB30 PROD SAFETY INFO INADEQ: GARDENING

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_11 Gardening equipment\ machines

0   Not mentioned

1   Mentioned

v448 by v7, Absolute Values (Row Percent), weighted by v8

v448 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

920 (88.4)

819 (80.3)

462 (90.9)

971 (93.7)

475 (94.1)

982 (96.2)

922 (92.0)

944 (93.9)

958 (94.9)

964 (96.0)

902 (88.3)

917 (91.1)

280 (88.9)

959 (95.9)

875 (86.7)

858 (85.8)

945 (94.2)

959 (95.5)

452 (90.0)

972 (95.7)

478 (95.6)

954 (89.8)

911 (91.1)

912 (90.2)

914 (91.3)

922 (87.3)

1009 (92.4)

22636

22636

121 (11.6)

201 (19.7)

46 (9.1)

65 (6.3)

30 (5.9)

39 (3.8)

80 (8.0)

61 (6.1)

51 (5.1)

40 (4.0)

120 (11.7)

90 (8.9)

35 (11.1)

41 (4.1)

134 (13.3)

142 (14.2)

58 (5.8)

45 (4.5)

50 (10.0)

44 (4.3)

22 (4.4)

108 (10.2)

89 (8.9)

99 (9.8)

87 (8.7)

134 (12.7)

83 (7.6)

2115

2115

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751
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v449 - QB30 PROD SAFETY INFO INADEQ: KITCHEN

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_12 Kitchen\ cooking accessories

0   Not mentioned

1   Mentioned

v449 by v7, Absolute Values (Row Percent), weighted by v8

v449 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

950 (91.3)

918 (90.0)

422 (83.1)

870 (84.0)

480 (95.0)

947 (92.8)

928 (92.6)

931 (92.6)

959 (95.0)

964 (96.0)

909 (88.9)

877 (87.1)

262 (83.2)

883 (88.3)

889 (88.1)

869 (86.9)

884 (88.1)

922 (91.8)

450 (89.6)

922 (90.7)

422 (84.4)

973 (91.6)

907 (90.7)

929 (91.9)

924 (92.3)

902 (85.5)

934 (85.5)

22227

22227

91 (8.7)

102 (10.0)

86 (16.9)

166 (16.0)

25 (5.0)

74 (7.2)

74 (7.4)

74 (7.4)

50 (5.0)

40 (4.0)

113 (11.1)

130 (12.9)

53 (16.8)

117 (11.7)

120 (11.9)

131 (13.1)

119 (11.9)

82 (8.2)

52 (10.4)

94 (9.3)

78 (15.6)

89 (8.4)

93 (9.3)

82 (8.1)

77 (7.7)

153 (14.5)

158 (14.5)

2523

2523

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v450 - QB30 PROD SAFETY INFO INADEQ: TEXTILES

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_13 Textiles

0   Not mentioned

1   Mentioned

v450 by v7, Absolute Values (Row Percent), weighted by v8

v450 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

965 (92.7)

931 (91.3)

448 (88.2)

949 (91.6)

435 (86.1)

887 (86.9)

935 (93.3)

931 (92.7)

960 (95.1)

969 (96.5)

915 (89.5)

980 (97.3)

312 (99.0)

923 (92.3)

943 (93.5)

956 (95.6)

918 (91.5)

946 (94.2)

454 (90.4)

979 (96.4)

465 (93.0)

992 (93.4)

914 (91.4)

982 (97.1)

950 (94.9)

922 (87.4)

815 (74.6)

22776

22776

76 (7.3)

89 (8.7)

60 (11.8)

87 (8.4)

70 (13.9)

134 (13.1)

67 (6.7)

73 (7.3)

49 (4.9)

35 (3.5)

107 (10.5)

27 (2.7)

3 (1.0)

77 (7.7)

66 (6.5)

44 (4.4)

85 (8.5)

58 (5.8)

48 (9.6)

37 (3.6)

35 (7.0)

70 (6.6)

86 (8.6)

29 (2.9)

51 (5.1)

133 (12.6)

277 (25.4)

1973

1973

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v451 - QB30 PROD SAFETY INFO INADEQ: FURNITURE

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_14 Furniture

0   Not mentioned

1   Mentioned

v451 by v7, Absolute Values (Row Percent), weighted by v8

v451 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1011 (97.1)

959 (94.0)

477 (93.9)

1004 (97.0)

470 (93.1)

963 (94.3)

982 (98.0)

947 (94.2)

973 (96.4)

926 (92.3)

948 (92.8)

942 (93.5)

306 (97.1)

986 (98.6)

954 (94.5)

935 (93.5)

956 (95.3)

925 (92.1)

455 (90.6)

966 (95.1)

442 (88.4)

1008 (94.9)

928 (92.8)

980 (96.9)

953 (95.2)

943 (89.4)

1004 (91.9)

23343

23343

30 (2.9)

61 (6.0)

31 (6.1)

31 (3.0)

35 (6.9)

58 (5.7)

20 (2.0)

58 (5.8)

36 (3.6)

77 (7.7)

74 (7.2)

65 (6.5)

9 (2.9)

14 (1.4)

55 (5.5)

65 (6.5)

47 (4.7)

79 (7.9)

47 (9.4)

50 (4.9)

58 (11.6)

54 (5.1)

72 (7.2)

31 (3.1)

48 (4.8)

112 (10.6)

88 (8.1)

1405

1405

1041

1020

508

1035

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1035

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748
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v452 - QB30 PROD SAFETY INFO INADEQ: DK

Q.B30

Among the following products, which ones do you think provision of safety information is most inadequate? Choose the 3 most 

important for you.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.B30_15 DK

0   Not mentioned

1   Mentioned

v452 by v7, Absolute Values (Row Percent), weighted by v8

v452 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

761 (73.0)

897 (87.9)

498 (98.0)

919 (88.7)

400 (79.2)

763 (74.7)

851 (84.9)

610 (60.7)

674 (66.8)

669 (66.7)

810 (79.3)

677 (67.2)

249 (79.0)

942 (94.2)

754 (74.7)

783 (78.3)

761 (75.9)

629 (62.6)

397 (79.1)

702 (69.1)

365 (73.0)

776 (73.1)

758 (75.8)

747 (73.9)

753 (75.2)

897 (85.0)

999 (91.5)

19041

19041

281 (27.0)

123 (12.1)

10 (2.0)

117 (11.3)

105 (20.8)

258 (25.3)

151 (15.1)

395 (39.3)

335 (33.2)

334 (33.3)

212 (20.7)

330 (32.8)

66 (21.0)

58 (5.8)

255 (25.3)

217 (21.7)

242 (24.1)

375 (37.4)

105 (20.9)

314 (30.9)

135 (27.0)

286 (26.9)

242 (24.2)

264 (26.1)

248 (24.8)

158 (15.0)

93 (8.5)

5709

5709

1042

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1042

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v453 - QB31 PROD SAFETY INFO - PREFERRED WAY

Q.B31

Do you prefer to receive safety information via ...?

(READ OUT - ONE ANSWER ONLY)

1   Logos or symbols only

2   Text only

3   A combination of logos, symbols and text

4   The retailer\ salesperson

5   It depends (SPONTANEOUS)

6   DK

v453 by v7, Absolute Values (Row Percent), weighted by v8

v453 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

57 (5.6)

84 (8.3)

34 (6.9)

87 (8.5)

32 (6.4)

77 (7.7)

41 (4.2)

21 (2.2)

44 (4.6)

61 (6.1)

113 (11.3)

141 (14.4)

55 (18.5)

25 (2.5)

31 (3.2)

119 (12.9)

58 (6.1)

58 (6.3)

33 (6.7)

31 (3.2)

21 (4.5)

99 (9.4)

62 (6.5)

51 (5.2)

30 (3.0)

39 (3.8)

50 (4.7)

1554

1554

123 (12.1)

146 (14.4)

88 (17.7)

142 (13.8)

117 (23.3)

161 (16.0)

147 (15.0)

264 (27.4)

136 (14.3)

241 (24.1)

127 (12.7)

86 (8.8)

18 (6.0)

166 (16.7)

321 (33.3)

77 (8.3)

183 (19.2)

250 (27.1)

43 (8.7)

247 (25.2)

69 (14.9)

83 (7.9)

232 (24.1)

76 (7.8)

84 (8.5)

160 (15.4)

121 (11.3)

3908

3908

550 (54.1)

600 (59.2)

215 (43.3)

680 (66.1)

285 (56.7)

544 (54.1)

689 (70.2)

455 (47.2)

492 (51.6)

590 (59.1)

578 (57.9)

579 (59.3)

197 (66.1)

536 (53.8)

321 (33.3)

411 (44.4)

535 (56.0)

487 (52.7)

292 (59.3)

548 (55.9)

273 (58.8)

758 (72.2)

561 (58.4)

604 (61.8)

746 (75.1)

627 (60.5)

695 (64.8)

13848

13848

144 (14.2)

143 (14.1)

139 (28.0)

85 (8.3)

38 (7.6)

98 (9.8)

90 (9.2)

113 (11.7)

198 (20.8)

68 (6.8)

158 (15.8)

122 (12.5)

19 (6.4)

208 (20.9)

249 (25.9)

217 (23.4)

102 (10.7)

110 (11.9)

93 (18.9)

99 (10.1)

83 (17.9)

79 (7.5)

57 (5.9)

204 (20.9)

114 (11.5)

117 (11.3)

127 (11.8)

3274

3274

143 (14.1)

40 (3.9)

20 (4.0)

35 (3.4)

31 (6.2)

125 (12.4)

15 (1.5)

110 (11.4)

83 (8.7)

38 (3.8)

23 (2.3)

49 (5.0)

9 (3.0)

61 (6.1)

41 (4.3)

102 (11.0)

77 (8.1)

19 (2.1)

31 (6.3)

55 (5.6)

18 (3.9)

31 (3.0)

49 (5.1)

42 (4.3)

20 (2.0)

93 (9.0)

79 (7.4)

1439

1439

M

25

7

12

7

2

16

20

41

57

6

23

30

17

3

46

73

49

79

9

36

37

11

40

34

8

18

21

727

1042

1020

508

1036

505

1021

1002

1004

1010

1004

1022

1007

315

999

1009

999

1004

1003

501

1016

501

1061

1001

1011

1002

1054

1093

24750

1017

1013

496

1029

503

1005

982

963

953

998

999

977

298

996

963

926

955

924

492

980

464

1050

961

977

994

1036

1072

24023
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v454 - QB32 PROD SAFETY INSTR: EXPLAIN CLEARLY

Q.B32

With which of the following statements concerning the safety of consumer products do you agree most?

(READ OUT - MAX. 2 ANSWERS)

Q.B32_1 Safety instructions should explain clearly what to do

0   Not mentioned

1   Mentioned

v454 by v7, Absolute Values (Row Percent), weighted by v8

v454 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

445 (42.7)

538 (52.7)

208 (40.9)

435 (42.0)

141 (27.9)

327 (32.0)

316 (31.5)

316 (31.4)

484 (48.0)

349 (34.8)

596 (58.3)

253 (25.1)

78 (24.8)

284 (28.4)

583 (57.8)

317 (31.7)

462 (46.1)

407 (40.5)

240 (47.8)

425 (41.8)

236 (47.2)

572 (53.9)

329 (32.9)

338 (33.4)

362 (36.2)

429 (40.7)

317 (29.0)

9787

9787

596 (57.3)

482 (47.3)

300 (59.1)

601 (58.0)

364 (72.1)

694 (68.0)

686 (68.5)

689 (68.6)

525 (52.0)

654 (65.2)

426 (41.7)

754 (74.9)

237 (75.2)

716 (71.6)

426 (42.2)

683 (68.3)

541 (53.9)

597 (59.5)

262 (52.2)

591 (58.2)

264 (52.8)

490 (46.1)

671 (67.1)

673 (66.6)

639 (63.8)

626 (59.3)

775 (71.0)

14962

14962

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v455 - QB32 PROD SAFETY INSTR: PREVENT ACCIDENTS

Q.B32

With which of the following statements concerning the safety of consumer products do you agree most?

(READ OUT - MAX. 2 ANSWERS)

Q.B32_2 Safety instructions play an important role in preventing accidents

0   Not mentioned

1   Mentioned

v455 by v7, Absolute Values (Row Percent), weighted by v8

v455 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

619 (59.5)

562 (55.1)

197 (38.8)

744 (71.8)

332 (65.7)

700 (68.6)

615 (61.4)

690 (68.7)

698 (69.2)

664 (66.1)

609 (59.6)

711 (70.6)

249 (79.0)

557 (55.7)

729 (72.2)

723 (72.3)

691 (68.9)

738 (73.5)

267 (53.2)

858 (84.4)

278 (55.6)

577 (54.3)

775 (77.5)

616 (60.9)

473 (47.3)

555 (52.6)

824 (75.5)

16051

16051

422 (40.5)

458 (44.9)

311 (61.2)

292 (28.2)

173 (34.3)

321 (31.4)

387 (38.6)

315 (31.3)

311 (30.8)

340 (33.9)

413 (40.4)

296 (29.4)

66 (21.0)

443 (44.3)

280 (27.8)

277 (27.7)

312 (31.1)

266 (26.5)

235 (46.8)

158 (15.6)

222 (44.4)

485 (45.7)

225 (22.5)

395 (39.1)

528 (52.7)

500 (47.4)

267 (24.5)

8698

8698

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24749
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v456 - QB32 PROD SAFETY INSTR: INDICATE RISKS

Q.B32

With which of the following statements concerning the safety of consumer products do you agree most?

(READ OUT - MAX. 2 ANSWERS)

Q.B32_3 Safety instructions should indicate the risk to children, the elderly or disabled more clearly when using the product

0   Not mentioned

1   Mentioned

v456 by v7, Absolute Values (Row Percent), weighted by v8

v456 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

667 (64.0)

666 (65.3)

219 (43.1)

616 (59.5)

282 (55.8)

667 (65.3)

551 (55.0)

731 (72.7)

663 (65.7)

668 (66.5)

656 (64.2)

721 (71.6)

181 (57.5)

464 (46.4)

639 (63.3)

630 (63.0)

675 (67.3)

701 (69.8)

299 (59.6)

684 (67.3)

253 (50.6)

701 (66.0)

693 (69.3)

515 (50.9)

724 (72.3)

618 (58.6)

631 (57.8)

15515

15515

375 (36.0)

354 (34.7)

289 (56.9)

420 (40.5)

223 (44.2)

354 (34.7)

451 (45.0)

274 (27.3)

346 (34.3)

336 (33.5)

366 (35.8)

286 (28.4)

134 (42.5)

536 (53.6)

370 (36.7)

370 (37.0)

328 (32.7)

303 (30.2)

203 (40.4)

332 (32.7)

247 (49.4)

361 (34.0)

307 (30.7)

496 (49.1)

277 (27.7)

437 (41.4)

461 (42.2)

9236

9236

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751
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v457 - QB32 PROD SAFETY INSTR: NOT CLEAR CONSEQ

Q.B32

With which of the following statements concerning the safety of consumer products do you agree most?

(READ OUT - MAX. 2 ANSWERS)

Q.B32_4 Safety instructions are not clear enough about the possible consequences of not following them

0   Not mentioned

1   Mentioned

v457 by v7, Absolute Values (Row Percent), weighted by v8

v457 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

819 (78.7)

787 (77.2)

460 (90.6)

881 (85.0)

414 (82.0)

800 (78.4)

860 (85.8)

844 (84.0)

835 (82.8)

820 (81.7)

677 (66.2)

896 (89.0)

286 (90.8)

892 (89.2)

842 (83.4)

673 (67.3)

838 (83.5)

840 (83.7)

378 (75.3)

837 (82.4)

409 (81.8)

860 (81.0)

845 (84.5)

874 (86.4)

812 (81.1)

828 (78.5)

805 (73.7)

20112

20112

222 (21.3)

233 (22.8)

48 (9.4)

155 (15.0)

91 (18.0)

221 (21.6)

142 (14.2)

161 (16.0)

174 (17.2)

184 (18.3)

345 (33.8)

111 (11.0)

29 (9.2)

108 (10.8)

167 (16.6)

327 (32.7)

165 (16.5)

164 (16.3)

124 (24.7)

179 (17.6)

91 (18.2)

202 (19.0)

155 (15.5)

137 (13.6)

189 (18.9)

227 (21.5)

287 (26.3)

4638

4638

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v458 - QB32 PROD SAFETY INSTR: NONE

Q.B32

With which of the following statements concerning the safety of consumer products do you agree most?

(READ OUT - MAX. 2 ANSWERS)

Q.B32_5 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v458 by v7, Absolute Values (Row Percent), weighted by v8

v458 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

997 (95.8)

979 (96.0)

508 (100.0)

1031 (99.5)

499 (98.8)

992 (97.2)

999 (99.7)

977 (97.2)

982 (97.3)

991 (98.8)

998 (97.7)

994 (98.7)

313 (99.4)

994 (99.4)

961 (95.2)

997 (99.7)

958 (95.5)

982 (97.8)

497 (99.0)

1002 (98.6)

491 (98.2)

1042 (98.1)

989 (98.9)

1007 (99.6)

996 (99.5)

1026 (97.3)

1087 (99.5)

24289

24289

44 (4.2)

41 (4.0)

0 (0.0)

5 (0.5)

6 (1.2)

29 (2.8)

3 (0.3)

28 (2.8)

27 (2.7)

12 (1.2)

24 (2.3)

13 (1.3)

2 (0.6)

6 (0.6)

48 (4.8)

3 (0.3)

45 (4.5)

22 (2.2)

5 (1.0)

14 (1.4)

9 (1.8)

20 (1.9)

11 (1.1)

4 (0.4)

5 (0.5)

29 (2.7)

5 (0.5)

460

460

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v459 - QB32 PROD SAFETY INSTR: DK

Q.B32

With which of the following statements concerning the safety of consumer products do you agree most?

(READ OUT - MAX. 2 ANSWERS)

Q.B32_6 DK

0   Not mentioned

1   Mentioned

v459 by v7, Absolute Values (Row Percent), weighted by v8

v459 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1014 (97.4)

1012 (99.2)

502 (98.8)

1025 (98.9)

503 (99.6)

1009 (98.8)

981 (97.9)

919 (91.4)

943 (93.5)

994 (99.0)

993 (97.2)

983 (97.6)

307 (97.5)

999 (99.9)

959 (95.0)

959 (95.9)

967 (96.4)

901 (89.7)

496 (98.8)

991 (97.5)

483 (96.6)

1035 (97.5)

960 (96.0)

977 (96.6)

984 (98.3)

1030 (97.6)

1070 (98.0)

23996

23996

27 (2.6)

8 (0.8)

6 (1.2)

11 (1.1)

2 (0.4)

12 (1.2)

21 (2.1)

86 (8.6)

66 (6.5)

10 (1.0)

29 (2.8)

24 (2.4)

8 (2.5)

1 (0.1)

50 (5.0)

41 (4.1)

36 (3.6)

103 (10.3)

6 (1.2)

25 (2.5)

17 (3.4)

27 (2.5)

40 (4.0)

34 (3.4)

17 (1.7)

25 (2.4)

22 (2.0)

754

754

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v460 - D10 GENDER

Move on to another topic

    

D.10 Gender

1   Male

2   Female

Note:

Last trend: EB64.4, D.10

v460 by v7, Absolute Values (Row Percent), weighted by v8

v460 1 2 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

498 (47.8)

496 (48.6)

246 (48.4)

499 (48.2)

245 (48.5)

491 (48.1)

491 (49.0)

441 (43.9)

492 (48.8)

484 (48.3)

489 (47.8)

483 (48.0)

151 (47.9)

491 (49.1)

473 (46.9)

493 (49.3)

491 (49.0)

456 (45.4)

246 (49.0)

470 (46.3)

246 (49.2)

511 (48.1)

479 (47.9)

482 (47.7)

492 (49.2)

510 (48.3)

524 (48.0)

11870

11870

543 (52.2)

524 (51.4)

262 (51.6)

537 (51.8)

260 (51.5)

530 (51.9)

511 (51.0)

564 (56.1)

517 (51.2)

519 (51.7)

533 (52.2)

524 (52.0)

164 (52.1)

509 (50.9)

536 (53.1)

507 (50.7)

512 (51.0)

548 (54.6)

256 (51.0)

546 (53.7)

254 (50.8)

551 (51.9)

521 (52.1)

529 (52.3)

509 (50.8)

546 (51.7)

568 (52.0)

12880

12880

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24750
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v461 - D11 AGE EXACT

D.11

How old are you?

15   15 years

97   97 years

Note:

Actual number is coded.

Last trend: EB64.4, D.11
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v462 - D11 AGE RECODED - FOUR GROUPS

D.11R1 R'S age - four collapsed categories

1   15 - 24 years

2   25 - 39 years

3   40 - 54 years

4   55 years and older

Derivation:

This variable collapses answers to D.11 into four categories.

Note:

See D.11 for complete question text.

v462 by v7, Absolute Values (Row Percent), weighted by v8

v462 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

150 (14.4)

149 (14.6)

100 (19.7)

184 (17.8)

76 (15.0)

132 (12.9)

136 (13.6)

184 (18.3)

144 (14.3)

151 (15.0)

162 (15.9)

151 (15.0)

57 (18.2)

169 (16.9)

175 (17.3)

208 (20.8)

130 (13.0)

179 (17.8)

71 (14.1)

223 (22.0)

91 (18.2)

151 (14.2)

202 (20.2)

170 (16.8)

146 (14.6)

166 (15.7)

229 (21.0)

4086

305 (29.3)

258 (25.3)

139 (27.4)

271 (26.2)

106 (21.0)

235 (23.0)

267 (26.6)

257 (25.6)

299 (29.7)

239 (23.8)

272 (26.6)

274 (27.2)

89 (28.3)

270 (27.0)

249 (24.7)

294 (29.4)

281 (28.0)

273 (27.2)

144 (28.6)

281 (27.7)

123 (24.6)

310 (29.2)

252 (25.2)

272 (26.9)

249 (24.9)

276 (26.2)

297 (27.2)

6582

256 (24.6)

268 (26.3)

132 (26.0)

277 (26.7)

139 (27.5)

274 (26.8)

256 (25.5)

242 (24.1)

243 (24.1)

278 (27.7)

266 (26.0)

252 (25.0)

76 (24.2)

236 (23.6)

266 (26.4)

244 (24.4)

241 (24.0)

243 (24.2)

138 (27.4)

254 (25.0)

138 (27.6)

294 (27.7)

276 (27.6)

240 (23.7)

241 (24.1)

287 (27.2)

292 (26.7)

6349

330 (31.7)

345 (33.8)

137 (27.0)

304 (29.3)

184 (36.4)

380 (37.2)

343 (34.2)

322 (32.0)

322 (31.9)

336 (33.5)

322 (31.5)

330 (32.8)

92 (29.3)

325 (32.5)

319 (31.6)

254 (25.4)

351 (35.0)

310 (30.8)

150 (29.8)

257 (25.3)

148 (29.6)

307 (28.9)

270 (27.0)

330 (32.6)

366 (36.5)

326 (30.9)

274 (25.1)

7734

1041

1020

508

1036

505

1021

1002

1005

1008

1004

1022

1007

314

1000

1009

1000

1003

1005

503

1015

500

1062

1000

1012

1002

1055

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1008

1004

1022

1007

314

1000

1009

1000

1003

1005

503

1015

500

1062

1000

1012

1002

1055

1092
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v462 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 4086 6582 6349 7734 24751
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v463 - D11 AGE RECODED - SIX GROUPS

D.11R2 R'S age - six collapsed categories

1   15 - 24 years

2   25 - 34 years

3   35 - 44 years

4   45 - 54 years

5   55 - 64 years

6   65 years and older

Derivation:

This variable collapses answers to D.11 into six categories.

Note:

See D.11 for complete question text.

v463 by v7, Absolute Values (Row Percent), weighted by v8

v463 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

150 (14.4)

149 (14.6)

100 (19.7)

184 (17.8)

76 (15.0)

132 (12.9)

136 (13.6)

184 (18.3)

144 (14.3)

151 (15.1)

162 (15.9)

151 (15.0)

57 (18.1)

169 (16.9)

175 (17.4)

208 (20.8)

130 (13.0)

179 (17.8)

71 (14.1)

223 (22.0)

91 (18.2)

151 (14.2)

202 (20.2)

170 (16.8)

146 (14.6)

166 (15.7)

201 (19.3)

143 (14.0)

82 (16.2)

188 (18.1)

56 (11.1)

131 (12.8)

172 (17.2)

176 (17.5)

193 (19.1)

157 (15.7)

169 (16.5)

162 (16.1)

58 (18.4)

163 (16.3)

161 (16.0)

187 (18.7)

179 (17.9)

173 (17.2)

67 (13.3)

199 (19.6)

73 (14.6)

169 (15.9)

169 (16.9)

160 (15.8)

133 (13.3)

194 (18.4)

213 (20.5)

203 (19.9)

100 (19.7)

183 (17.7)

84 (16.6)

220 (21.5)

167 (16.7)

153 (15.2)

204 (20.2)

156 (15.6)

200 (19.6)

210 (20.9)

55 (17.5)

193 (19.3)

144 (14.3)

204 (20.4)

200 (20.0)

172 (17.1)

122 (24.3)

168 (16.6)

85 (17.0)

248 (23.3)

154 (15.4)

199 (19.7)

198 (19.8)

173 (16.4)

146 (14.0)

181 (17.7)

89 (17.6)

177 (17.1)

105 (20.8)

158 (15.5)

184 (18.4)

170 (16.9)

146 (14.5)

203 (20.2)

169 (16.5)

154 (15.3)

53 (16.8)

149 (14.9)

209 (20.7)

147 (14.7)

142 (14.2)

170 (16.9)

93 (18.5)

168 (16.6)

102 (20.4)

188 (17.7)

204 (20.4)

152 (15.0)

159 (15.9)

196 (18.6)

145 (13.9)

134 (13.1)

61 (12.0)

134 (12.9)

70 (13.9)

143 (14.0)

159 (15.9)

139 (13.8)

123 (12.2)

149 (14.9)

117 (11.4)

132 (13.1)

39 (12.4)

130 (13.0)

136 (13.5)

113 (11.3)

140 (14.0)

133 (13.2)

63 (12.5)

139 (13.7)

69 (13.8)

138 (13.0)

114 (11.4)

131 (13.0)

157 (15.7)

138 (13.1)

185 (17.8)

211 (20.7)

75 (14.8)

170 (16.4)

114 (22.6)

237 (23.2)

184 (18.4)

183 (18.2)

199 (19.7)

187 (18.6)

205 (20.1)

198 (19.7)

53 (16.8)

195 (19.5)

183 (18.2)

141 (14.1)

211 (21.1)

177 (17.6)

87 (17.3)

118 (11.6)

79 (15.8)

169 (15.9)

156 (15.6)

198 (19.6)

209 (20.9)

189 (17.9)

1040

1021

507

1036

505

1021

1002

1005

1009

1003

1022

1007

315

999

1008

1000

1002

1004

503

1015

499

1063

999

1010

1002

1056

1040

1021

507

1036

505

1021

1002

1005

1009

1003

1022

1007

315

999

1008

1000

1002

1004

503

1015

499

1063

999

1010

1002

1056
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v463 1 2 3 4 5 6 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

229 (21.0)

4086

4086

188 (17.2)

4103

4103

210 (19.2)

4618

4618

190 (17.4)

4204

4204

119 (10.9)

3265

3265

155 (14.2)

4468

4468

1091

24744

1091

24744
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v464 - QC1 WORK FORCE SHORTAGE: DSC EARLY RETIREM

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_1 Discouraging early retirement

0   Not mentioned

1   Mentioned

v464 by v7, Absolute Values (Row Percent), weighted by v8

v464 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

740 (71.1)

786 (77.1)

389 (76.6)

935 (90.3)

440 (87.1)

813 (79.6)

680 (67.9)

885 (88.1)

918 (91.0)

821 (81.8)

906 (88.6)

779 (77.4)

255 (81.0)

817 (81.7)

926 (91.8)

691 (69.1)

830 (82.8)

774 (77.1)

419 (83.5)

962 (94.7)

440 (88.0)

793 (74.7)

863 (86.3)

862 (85.3)

742 (74.1)

849 (80.5)

885 (81.0)

20200

20200

301 (28.9)

234 (22.9)

119 (23.4)

101 (9.7)

65 (12.9)

208 (20.4)

322 (32.1)

120 (11.9)

91 (9.0)

183 (18.2)

116 (11.4)

228 (22.6)

60 (19.0)

183 (18.3)

83 (8.2)

309 (30.9)

173 (17.2)

230 (22.9)

83 (16.5)

54 (5.3)

60 (12.0)

269 (25.3)

137 (13.7)

149 (14.7)

259 (25.9)

206 (19.5)

207 (19.0)
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v465 - QC1 WORK FORCE SHORTAGE: RAISE RETIREM AGE

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_2 Raising the legal retirement age

0   Not mentioned

1   Mentioned

v465 by v7, Absolute Values (Row Percent), weighted by v8

v465 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

922 (88.6)

890 (87.3)

450 (88.6)

955 (92.2)

495 (98.0)

982 (96.2)

769 (76.7)

943 (93.8)

962 (95.3)

939 (93.6)

949 (92.9)

889 (88.3)

294 (93.3)

975 (97.5)

972 (96.3)

774 (77.4)

905 (90.2)

950 (94.6)

451 (89.8)

979 (96.4)

421 (84.2)

940 (88.5)

892 (89.2)

927 (91.7)

952 (95.1)

956 (90.6)

1020 (93.4)

22553

22553

119 (11.4)

130 (12.7)

58 (11.4)

81 (7.8)

10 (2.0)

39 (3.8)

233 (23.3)

62 (6.2)

47 (4.7)

64 (6.4)

73 (7.1)

118 (11.7)

21 (6.7)

25 (2.5)

37 (3.7)

226 (22.6)

98 (9.8)

54 (5.4)

51 (10.2)

37 (3.6)

79 (15.8)

122 (11.5)

108 (10.8)

84 (8.3)

49 (4.9)

99 (9.4)

72 (6.6)
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v466 - QC1 WORK FORCE SHORTAGE: ENC MORE CHILDREN

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_3 Encouraging people to have more children

0   Not mentioned

1   Mentioned

v466 by v7, Absolute Values (Row Percent), weighted by v8

v466 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

832 (79.9)

882 (86.5)

345 (67.9)

633 (61.1)

297 (58.8)

690 (67.6)

841 (83.9)

701 (69.8)

728 (72.2)

825 (82.2)

854 (83.6)

966 (95.9)

305 (96.8)

661 (66.1)

724 (71.8)

939 (93.9)

773 (77.1)

819 (81.6)

418 (83.3)

857 (84.4)

464 (92.8)

999 (94.1)

828 (82.8)

815 (80.6)

881 (88.0)

693 (65.7)

695 (63.6)

19465

19465

209 (20.1)

138 (13.5)

163 (32.1)

403 (38.9)

208 (41.2)

331 (32.4)

161 (16.1)

304 (30.2)

281 (27.8)

179 (17.8)

168 (16.4)

41 (4.1)

10 (3.2)

339 (33.9)

285 (28.2)

61 (6.1)

230 (22.9)

185 (18.4)

84 (16.7)

159 (15.6)

36 (7.2)

63 (5.9)

172 (17.2)

196 (19.4)

120 (12.0)

362 (34.3)

397 (36.4)
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v467 - QC1 WORK FORCE SHORTAGE: ENC IMMIGRATION

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_4 Encouraging immigration of workers from outside the EU

0   Not mentioned

1   Mentioned

v467 by v7, Absolute Values (Row Percent), weighted by v8

v467 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

959 (92.1)

917 (89.9)

483 (95.1)

904 (87.3)

476 (94.3)

946 (92.7)

765 (76.3)

949 (94.4)

904 (89.6)

858 (85.5)

945 (92.5)

894 (88.8)

269 (85.4)

951 (95.1)

945 (93.7)

854 (85.4)

926 (92.3)

938 (93.4)

473 (94.2)

962 (94.7)

481 (96.2)

936 (88.1)

879 (87.9)

915 (90.5)

794 (79.3)

981 (93.0)

960 (87.9)

22264

22264

82 (7.9)

103 (10.1)

25 (4.9)

132 (12.7)

29 (5.7)

75 (7.3)

237 (23.7)

56 (5.6)

105 (10.4)

146 (14.5)

77 (7.5)

113 (11.2)

46 (14.6)

49 (4.9)

64 (6.3)

146 (14.6)

77 (7.7)

66 (6.6)

29 (5.8)

54 (5.3)

19 (3.8)

126 (11.9)

121 (12.1)

96 (9.5)

207 (20.7)

74 (7.0)

132 (12.1)

2486

2486

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 756 

v468 - QC1 WORK FORCE SHORTAGE: ENC FULL-TIME WRK

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_5 Encouraging part-time workers to change to full-time work

0   Not mentioned

1   Mentioned

v468 by v7, Absolute Values (Row Percent), weighted by v8

v468 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

720 (69.2)

767 (75.2)

382 (75.2)

781 (75.4)

405 (80.2)

833 (81.6)

816 (81.4)

774 (77.0)

816 (80.9)

539 (53.7)

728 (71.2)

832 (82.6)

208 (66.0)

581 (58.1)

857 (84.9)

705 (70.5)

818 (81.6)

835 (83.2)

411 (81.9)

874 (86.0)

362 (72.4)

808 (76.1)

751 (75.1)

800 (79.1)

653 (65.2)

749 (71.0)

865 (79.2)

18670

18670

321 (30.8)

253 (24.8)

126 (24.8)

255 (24.6)

100 (19.8)

188 (18.4)

186 (18.6)

231 (23.0)

193 (19.1)

465 (46.3)

294 (28.8)

175 (17.4)

107 (34.0)

419 (41.9)

152 (15.1)

295 (29.5)

185 (18.4)

169 (16.8)

91 (18.1)

142 (14.0)

138 (27.6)

254 (23.9)

249 (24.9)

211 (20.9)

348 (34.8)

306 (29.0)

227 (20.8)
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v469 - QC1 WORK FORCE SHORTAGE: INCRS WRKNG HOURS

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_6 Increasing the number of legal weekly working hours

0   Not mentioned

1   Mentioned

v469 by v7, Absolute Values (Row Percent), weighted by v8

v469 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

947 (91.0)

932 (91.4)

486 (95.7)

1008 (97.3)

487 (96.4)

952 (93.2)

935 (93.3)

974 (96.9)

980 (97.1)

953 (94.9)

834 (81.6)

934 (92.8)

293 (93.0)

954 (95.4)

993 (98.4)

888 (88.8)

953 (95.0)

965 (96.1)

479 (95.4)

976 (96.1)

474 (94.8)

960 (90.4)

942 (94.2)

936 (92.6)

979 (97.8)

984 (93.3)

1050 (96.2)

23248

23248

94 (9.0)

88 (8.6)

22 (4.3)

28 (2.7)

18 (3.6)

69 (6.8)

67 (6.7)

31 (3.1)

29 (2.9)

51 (5.1)

188 (18.4)

73 (7.2)

22 (7.0)

46 (4.6)

16 (1.6)

112 (11.2)

50 (5.0)

39 (3.9)

23 (4.6)

40 (3.9)

26 (5.2)

102 (9.6)

58 (5.8)

75 (7.4)

22 (2.2)

71 (6.7)

42 (3.8)
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v470 - QC1 WORK FORCE SHORTAGE: ENC FEMALE LABOUR

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_7 Encouraging non-working women to participate in the labour market

0   Not mentioned

1   Mentioned

v470 by v7, Absolute Values (Row Percent), weighted by v8

v470 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

830 (79.7)

735 (72.1)

260 (51.2)

752 (72.6)

369 (73.1)

787 (77.1)

820 (81.8)

667 (66.4)

793 (78.6)

708 (70.6)

773 (75.6)

801 (79.5)

247 (78.4)

567 (56.7)

764 (75.7)

751 (75.1)

794 (79.2)

731 (72.8)

392 (78.1)

842 (82.9)

337 (67.4)

578 (54.4)

757 (75.7)

872 (86.3)

738 (73.7)

766 (72.6)

786 (72.0)

18217

18217

211 (20.3)

285 (27.9)

248 (48.8)

284 (27.4)

136 (26.9)

234 (22.9)

182 (18.2)

338 (33.6)

216 (21.4)

295 (29.4)

249 (24.4)

206 (20.5)

68 (21.6)

433 (43.3)

245 (24.3)

249 (24.9)

209 (20.8)

273 (27.2)

110 (21.9)

174 (17.1)

163 (32.6)

484 (45.6)

243 (24.3)

139 (13.7)

263 (26.3)

289 (27.4)

306 (28.0)
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v471 - QC1 WORK FORCE SHORTAGE: NONE

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_8 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v471 by v7, Absolute Values (Row Percent), weighted by v8

v471 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

907 (87.1)

831 (81.5)

468 (92.1)

870 (84.0)

380 (75.2)

762 (74.6)

909 (90.7)

837 (83.3)

887 (87.9)

893 (88.9)

821 (80.3)

763 (75.8)

273 (86.7)

893 (89.3)

773 (76.6)

946 (94.6)

820 (81.8)

805 (80.2)

393 (78.3)

697 (68.6)

436 (87.2)

946 (89.1)

848 (84.8)

827 (81.8)

876 (87.5)

937 (88.8)

943 (86.4)

20741

20741

134 (12.9)

189 (18.5)

40 (7.9)

166 (16.0)

125 (24.8)

259 (25.4)

93 (9.3)

168 (16.7)

122 (12.1)

111 (11.1)

201 (19.7)

244 (24.2)

42 (13.3)

107 (10.7)

236 (23.4)

54 (5.4)

183 (18.2)

199 (19.8)

109 (21.7)

319 (31.4)

64 (12.8)

116 (10.9)

152 (15.2)

184 (18.2)

125 (12.5)

118 (11.2)

149 (13.6)
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v472 - QC1 WORK FORCE SHORTAGE: OTHER

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_9 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v472 by v7, Absolute Values (Row Percent), weighted by v8

v472 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1003 (96.3)

933 (91.5)

506 (99.6)

1012 (97.7)

488 (96.6)

1004 (98.3)

951 (94.9)

935 (93.0)

958 (94.9)

973 (96.9)

986 (96.5)

975 (96.8)

298 (94.6)

996 (99.6)

955 (94.6)

981 (98.1)

969 (96.6)

959 (95.5)

475 (94.6)

872 (85.8)

494 (98.8)

1013 (95.4)

985 (98.5)

976 (96.5)

960 (95.9)

972 (92.1)

1059 (97.0)

23688

23688

38 (3.7)

87 (8.5)

2 (0.4)

24 (2.3)

17 (3.4)

17 (1.7)

51 (5.1)

70 (7.0)

51 (5.1)

31 (3.1)

36 (3.5)

32 (3.2)

17 (5.4)

4 (0.4)

54 (5.4)

19 (1.9)

34 (3.4)

45 (4.5)

27 (5.4)

144 (14.2)

6 (1.2)

49 (4.6)

15 (1.5)

35 (3.5)

41 (4.1)

83 (7.9)

33 (3.0)

1062

1062

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v473 - QC1 WORK FORCE SHORTAGE: DK

Q.C1

Which of the following suggestions aimed at solving potential shortages in the work force do you agree with most?

(SHOW CARD - READ OUT - MAX. 2 ANSWERS)

Q.C1_10 DK

0   Not mentioned

1   Mentioned

v473 by v7, Absolute Values (Row Percent), weighted by v8

v473 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

946 (90.9)

1009 (98.9)

461 (90.7)

1003 (96.8)

486 (96.2)

953 (93.3)

966 (96.4)

919 (91.4)

819 (81.2)

970 (96.6)

955 (93.4)

916 (91.0)

278 (88.3)

983 (98.3)

868 (86.0)

864 (86.4)

880 (87.7)

895 (89.1)

439 (87.5)

948 (93.3)

407 (81.4)

1026 (96.6)

854 (85.4)

790 (78.1)

925 (92.4)

990 (93.8)

1001 (91.7)

22551

22551

95 (9.1)

11 (1.1)

47 (9.3)

33 (3.2)

19 (3.8)

68 (6.7)

36 (3.6)

86 (8.6)

190 (18.8)

34 (3.4)

67 (6.6)

91 (9.0)

37 (11.7)

17 (1.7)

141 (14.0)

136 (13.6)

123 (12.3)

109 (10.9)

63 (12.5)

68 (6.7)

93 (18.6)

36 (3.4)

146 (14.6)

221 (21.9)

76 (7.6)

65 (6.2)

91 (8.3)

2199

2199

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v474 - QC2 IDEAL N OF CHILDREN - GENERAL

Q.C2

Generally speaking, what do you think is the ideal number of children for a family?

(DO NOT PROMPT - CODE USING THE LIST BELOW)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   More than six

8   There is no ideal number, it depends

9   DK

v474 by v7, Absolute Values (Row Percent), weighted by v8

v474 0 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

70 (7.2)

16 (1.6)

2 (0.4)

25 (2.4)

16 (3.2)

21 (2.1)

1 (0.1)

3 (0.3)

20 (2.0)

2 (0.2)

6 (0.6)

12 (1.2)

1 (0.3)

4 (0.4)

16 (1.6)

11 (1.2)

28 (2.9)

5 (0.5)

9 (1.8)

7 (0.7)

1 (0.2)

11 (1.1)

1 (0.1)

13 (1.3)

8 (0.8)

134 (13.7)

68 (6.7)

11 (2.2)

101 (9.8)

34 (6.8)

46 (4.5)

15 (1.5)

28 (2.9)

60 (6.1)

19 (1.9)

13 (1.3)

22 (2.2)

6 (2.0)

42 (4.2)

79 (7.9)

17 (1.8)

134 (13.7)

48 (4.8)

19 (3.8)

45 (4.5)

45 (9.2)

27 (2.6)

55 (5.5)

72 (7.3)

12 (1.2)

416 (42.6)

598 (58.6)

107 (21.1)

673 (65.5)

314 (62.4)

586 (57.8)

432 (43.8)

380 (38.9)

577 (58.3)

430 (43.5)

519 (51.5)

486 (49.6)

111 (36.2)

436 (43.6)

597 (59.9)

236 (25.3)

524 (53.7)

535 (53.4)

284 (57.4)

454 (45.2)

301 (61.7)

518 (50.4)

568 (57.3)

652 (65.7)

507 (51.7)

90 (9.2)

221 (21.6)

269 (53.1)

143 (13.9)

77 (15.3)

182 (18.0)

330 (33.4)

456 (46.7)

196 (19.8)

368 (37.2)

348 (34.5)

185 (18.9)

65 (21.2)

378 (37.8)

234 (23.5)

227 (24.4)

156 (16.0)

302 (30.2)

110 (22.2)

397 (39.5)

80 (16.4)

227 (22.1)

262 (26.4)

149 (15.0)

291 (29.7)

13 (1.3)

44 (4.3)

86 (17.0)

11 (1.1)

10 (2.0)

37 (3.7)

53 (5.4)

36 (3.7)

25 (2.5)

75 (7.6)

33 (3.3)

64 (6.5)

40 (13.0)

72 (7.2)

21 (2.1)

167 (17.9)

21 (2.2)

30 (3.0)

14 (2.8)

23 (2.3)

8 (1.6)

48 (4.7)

38 (3.8)

32 (3.2)

37 (3.8)

2 (0.2)

8 (0.8)

10 (2.0)

5 (0.5)

3 (0.3)

9 (0.9)

6 (0.6)

21 (2.1)

6 (0.6)

3 (0.3)

6 (2.0)

7 (0.7)

5 (0.5)

15 (1.6)

1 (0.1)

5 (0.5)

1 (0.2)

8 (0.8)

2 (0.4)

6 (0.6)

9 (0.9)

4 (0.4)

8 (0.8)

1 (0.1)

7 (1.4)

1 (0.1)

1 (0.1)

2 (0.2)

3 (0.3)

3 (0.3)

4 (1.3)

11 (1.1)

1 (0.1)

10 (1.1)

3 (0.3)

1 (0.1)

1 (0.1)

4 (0.4)

2 (0.2)

2 (0.2)

2 (0.2)

2 (0.4)

1 (0.1)

2 (0.2)

1 (0.1)

5 (0.5)

2 (0.2)

5 (0.5)

5 (0.5)

2 (0.2)

5 (0.5)

2 (0.2)

3 (0.3)

0 (0.0)

1 (0.1)

250 (25.6)

63 (6.2)

13 (2.6)

74 (7.2)

52 (10.3)

134 (13.2)

153 (15.5)

62 (6.4)

103 (10.4)

66 (6.7)

81 (8.0)

200 (20.4)

74 (24.1)

45 (4.5)

42 (4.2)

244 (26.2)

108 (11.1)

73 (7.3)

58 (11.7)

67 (6.7)

51 (10.5)

187 (18.2)

58 (5.9)

71 (7.2)

114 (11.6)

M

64

2

8

3

7

16

29

19

13

15

27

10

13

67

28

4

6

12

12

32

8

18

22

1041

1021

509

1036

506

1020

1003

1005

1009

1002

1023

1007

317

1000

1010

999

1003

1005

501

1017

500

1060

999

1011

1002

977

1021

507

1028

503

1013

987

976

990

989

1008

980

307

1000

997

932

975

1001

495

1005

488

1028

991

993

980
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v474 0 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

3 (0.3)

14 (1.3)

326

326

43 (4.1)

110 (10.1)

1305

1305

554 (53.1)

612 (56.3)

12407

12407

305 (29.2)

231 (21.2)

6279

6279

47 (4.5)

34 (3.1)

1119

1119

17 (1.6)

3 (0.3)

170

170

1 (0.1)

1 (0.1)

57

57

2 (0.2)

1 (0.1)

43

43

71 (6.8)

82 (7.5)

2596

2596

13

4

452

1056

1092

24754

1043

1088

24302
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v475 - QC3 IDEAL N OF CHILDREN - PERSONALLY

Q.C3

And for you personally, what would be the ideal number of children you would like to have or would have liked to have had?

(DO NOT PROMPT - CODE USING THE LIST BELOW)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   More than six

8   There is no ideal number, it depends

9   DK

v475 by v7, Absolute Values (Row Percent), weighted by v8

v475 0 1 2 3 4 5 6 7 8 9 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

110 (11.3)

54 (5.3)

6 (1.2)

22 (2.2)

19 (3.8)

47 (4.7)

32 (3.3)

11 (1.2)

49 (5.0)

26 (2.6)

28 (2.8)

48 (4.9)

17 (5.6)

10 (1.0)

31 (3.1)

43 (4.7)

32 (3.3)

11 (1.1)

29 (5.9)

26 (2.6)

15 (3.1)

72 (7.0)

13 (1.3)

31 (3.1)

22 (2.2)

147 (15.1)

100 (9.8)

10 (2.0)

128 (12.5)

59 (11.8)

71 (7.0)

42 (4.3)

54 (5.7)

72 (7.4)

61 (6.2)

56 (5.5)

62 (6.3)

22 (7.3)

41 (4.1)

96 (9.7)

22 (2.4)

128 (13.4)

77 (7.8)

47 (9.5)

80 (8.0)

60 (12.4)

67 (6.5)

76 (7.9)

101 (10.3)

29 (3.0)

439 (45.0)

479 (47.1)

122 (24.8)

647 (63.4)

295 (59.2)

557 (55.3)

418 (42.8)

479 (50.4)

503 (51.5)

446 (45.2)

450 (44.5)

469 (47.6)

110 (36.4)

476 (47.7)

592 (59.7)

248 (27.3)

518 (54.1)

573 (58.1)

250 (50.5)

545 (54.6)

254 (52.7)

496 (48.1)

515 (53.3)

579 (58.8)

487 (49.7)

85 (8.7)

227 (22.3)

220 (44.7)

149 (14.6)

68 (13.7)

186 (18.5)

297 (30.4)

300 (31.6)

213 (21.8)

278 (28.2)

327 (32.3)

202 (20.5)

53 (17.5)

321 (32.2)

201 (20.3)

211 (23.3)

158 (16.5)

229 (23.2)

104 (21.0)

261 (26.2)

74 (15.4)

225 (21.8)

255 (26.4)

145 (14.7)

273 (27.9)

28 (2.9)

92 (9.0)

85 (17.3)

25 (2.5)

24 (4.8)

58 (5.8)

108 (11.1)

46 (4.8)

52 (5.3)

86 (8.7)

73 (7.2)

86 (8.7)

48 (15.9)

88 (8.8)

21 (2.1)

158 (17.4)

27 (2.8)

38 (3.9)

33 (6.7)

20 (2.0)

34 (7.1)

93 (9.0)

53 (5.5)

47 (4.8)

94 (9.6)

2 (0.2)

17 (1.7)

26 (5.3)

8 (0.8)

6 (1.2)

13 (1.3)

22 (2.3)

14 (1.5)

11 (1.1)

25 (2.5)

21 (2.1)

16 (1.6)

5 (1.7)

18 (1.8)

5 (0.5)

25 (2.8)

10 (1.0)

11 (1.1)

5 (1.0)

10 (1.0)

10 (2.1)

22 (2.1)

11 (1.1)

12 (1.2)

20 (2.0)

8 (0.8)

10 (2.0)

3 (0.3)

5 (0.5)

4 (0.4)

4 (0.4)

9 (0.9)

10 (1.0)

12 (1.2)

16 (1.6)

3 (1.0)

4 (0.4)

1 (0.1)

24 (2.6)

2 (0.2)

3 (0.3)

4 (0.8)

3 (0.3)

3 (0.6)

9 (0.9)

2 (0.2)

6 (0.6)

3 (0.3)

3 (0.3)

11 (1.1)

4 (0.8)

2 (0.2)

5 (0.5)

5 (0.5)

3 (0.3)

8 (0.8)

13 (1.3)

6 (0.6)

12 (1.2)

1 (0.3)

11 (1.1)

4 (0.4)

13 (1.4)

3 (0.3)

3 (0.3)

6 (0.6)

3 (0.6)

5 (0.5)

4 (0.4)

7 (0.7)

4 (0.4)

161 (16.5)

30 (2.9)

9 (1.8)

36 (3.5)

27 (5.4)

66 (6.5)

49 (5.0)

39 (4.1)

59 (6.0)

41 (4.2)

39 (3.9)

74 (7.5)

43 (14.2)

28 (2.8)

40 (4.0)

163 (18.0)

79 (8.3)

42 (4.3)

23 (4.6)

47 (4.7)

29 (6.0)

43 (4.2)

37 (3.8)

57 (5.8)

47 (4.8)

M

67

3

16

16

7

13

25

55

33

17

10

21

13

1

19

93

46

15

7

17

18

31

35

25

23

1042

1021

508

1036

505

1021

1002

1005

1009

1003

1022

1006

315

998

1010

1000

1003

1002

502

1015

500

1063

1001

1010

1002
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v475 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

975

1018

492

1020

498

1008

977

950

976

986

1012

985

302

997

991

907

957

987

495

998

482

1032

966

985

979
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v475 0 1 2 3 4 5 6 7 8 9 N Sum

v7

SI

SK

N Sum

N Valid Sum

12 (1.2)

18 (1.7)

834

834

72 (7.0)

114 (10.5)

1894

1894

560 (54.6)

608 (56.2)

12115

12115

239 (23.3)

219 (20.2)

5520

5520

56 (5.5)

41 (3.8)

1614

1614

18 (1.8)

7 (0.6)

370

370

4 (0.4)

3 (0.3)

155

155

3 (0.3)

2 (0.2)

141

141

62 (6.0)

70 (6.5)

1440

1440

30

10

666

1056

1092

24749

v475 N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

1026

1082

24083
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v476 - QC4 FAMILY PLAN - WANTED N OF CHILDREN

Q.C4

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE - OTHERS GO TO Q.C6

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Thinking back to the time when you were around 20 years old, how many children did you want to have at that point for the rest of 

your life. We are here talking about your own biological children.

(READ OUT)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   More than six

8   I wished to have children, but didn't know how many

9   I didn't think about it\didn't care

10   DK

99   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.62

v476 by v7, Absolute Values (Row Percent), weighted by v8

v476 0 1 2 3 4 5 6 7 8 9 10 99

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

129 (15.0)

98 (11.3)

34 (8.4)

48 (5.7)

56 (13.1)

139 (15.8)

104 (12.2)

62 (7.7)

118 (14.1)

117 (13.9)

73 (8.7)

153 (18.6)

34 (13.5)

96 (11.5)

44 (5.3)

88 (11.7)

113 (13.5)

116 (13.5)

78 (9.0)

15 (3.7)

96 (11.4)

61 (14.3)

52 (5.9)

29 (3.4)

51 (6.4)

45 (5.4)

36 (4.3)

51 (6.1)

41 (5.0)

9 (3.6)

26 (3.1)

78 (9.5)

18 (2.4)

92 (11.0)

284 (33.0)

292 (33.5)

62 (15.3)

421 (50.1)

184 (43.0)

286 (32.4)

266 (31.3)

324 (40.4)

218 (26.0)

229 (27.3)

299 (35.6)

261 (31.8)

58 (23.0)

275 (33.1)

446 (54.1)

97 (12.9)

331 (39.6)

64 (7.4)

161 (18.5)

105 (25.9)

95 (11.3)

39 (9.1)

80 (9.1)

113 (13.3)

140 (17.5)

104 (12.4)

122 (14.5)

170 (20.3)

88 (10.7)

22 (8.7)

162 (19.5)

164 (19.9)

60 (8.0)

89 (10.6)

22 (2.6)

80 (9.2)

56 (13.8)

21 (2.5)

14 (3.3)

45 (5.1)

64 (7.5)

25 (3.1)

38 (4.5)

41 (4.9)

46 (5.5)

70 (8.5)

35 (13.9)

62 (7.5)

18 (2.2)

67 (8.9)

24 (2.9)

7 (0.8)

15 (1.7)

19 (4.7)

10 (1.2)

3 (0.7)

16 (1.8)

11 (1.3)

6 (0.7)

13 (1.6)

13 (1.5)

18 (2.1)

11 (1.3)

14 (5.6)

21 (2.5)

5 (0.6)

16 (2.1)

16 (1.9)

18 (2.1)

11 (2.7)

10 (1.1)

8 (0.9)

1 (0.1)

6 (0.7)

11 (1.3)

9 (1.1)

14 (1.7)

13 (5.2)

4 (0.5)

1 (0.1)

21 (2.8)

9 (1.1)

2 (0.2)

14 (1.6)

7 (1.7)

1 (0.1)

1 (0.2)

13 (1.5)

7 (0.8)

6 (0.7)

9 (1.1)

10 (1.2)

10 (1.2)

13 (1.6)

4 (1.6)

11 (1.3)

2 (0.2)

15 (2.0)

5 (0.6)

106 (12.3)

46 (5.3)

18 (4.4)

63 (7.5)

36 (8.4)

95 (10.8)

90 (10.6)

60 (7.5)

81 (9.7)

77 (9.2)

51 (6.1)

31 (3.8)

13 (5.2)

42 (5.0)

29 (3.5)

109 (14.5)

52 (6.2)

130 (15.1)

69 (7.9)

79 (19.5)

86 (10.2)

34 (7.9)

146 (16.6)

157 (18.5)

127 (15.8)

206 (24.6)

183 (21.8)

112 (13.3)

140 (17.0)

50 (19.8)

133 (16.0)

38 (4.6)

259 (34.5)

105 (12.6)

M

29

1

12

2

7

17

19

26

13

21

33

5

9

42

37

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130
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v476 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

1039

1020

507

1037

506

1021

1002

1005

1008

1003

1022

1006

314

1001

1009

1000

1003

860

871

406

841

428

882

849

802

838

839

839

822

252

832

825

750

836

v476 0 1 2 3 4 5 6 7 8 9 10 99

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

84 (10.3)

68 (16.1)

108 (13.9)

17 (4.3)

161 (18.2)

53 (6.8)

57 (6.9)

102 (12.0)

37 (4.2)

54 (6.3)

2247

2247

75 (9.2)

28 (6.6)

88 (11.3)

22 (5.5)

25 (2.8)

63 (8.0)

57 (6.9)

18 (2.1)

63 (7.1)

63 (7.4)

1396

1396

288 (35.5)

134 (31.7)

279 (35.9)

141 (35.4)

242 (27.3)

339 (43.2)

311 (37.4)

306 (36.1)

380 (43.1)

401 (46.9)

7154

7154

67 (8.3)

61 (14.4)

87 (11.2)

53 (13.3)

94 (10.6)

146 (18.6)

84 (10.1)

110 (13.0)

146 (16.6)

172 (20.1)

2798

2798

13 (1.6)

23 (5.4)

9 (1.2)

30 (7.5)

111 (12.5)

23 (2.9)

29 (3.5)

47 (5.5)

36 (4.1)

34 (4.0)

1083

1083

9 (1.1)

8 (1.9)

6 (0.8)

13 (3.3)

23 (2.6)

11 (1.4)

9 (1.1)

15 (1.8)

22 (2.5)

14 (1.6)

344

344

1 (0.1)

2 (0.5)

5 (1.3)

13 (1.5)

2 (0.3)

2 (0.2)

6 (0.7)

3 (0.3)

3 (0.4)

173

173

1 (0.1)

4 (0.5)

5 (1.3)

15 (1.7)

3 (0.4)

7 (0.8)

6 (0.7)

5 (0.6)

176

176

27 (3.3)

31 (7.3)

25 (3.2)

36 (9.0)

62 (7.0)

68 (8.7)

67 (8.1)

54 (6.4)

55 (6.2)

57 (6.7)

1481

1481

247 (30.4)

68 (16.1)

171 (22.0)

76 (19.1)

140 (15.8)

77 (9.8)

208 (25.0)

183 (21.6)

135 (15.3)

57 (6.7)

3416

3416

14

8

15

11

23

13

11

10

7

8

393

179

71

223

91

151

202

170

146

166

229

4086

v476 N Sum N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1005

502

1015

500

1060

1000

1012

1003

1055

1092

24747

812

423

777

398

886

785

831

847

882

855

20268
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v477 - QC5 FAMILY PLAN CHILDR: ALL WANTED

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_1 Yes, I had all the children I wanted to have

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v477 by v7, Absolute Values (Row Percent), weighted by v8

v477 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

485 (54.4)

499 (57.3)

262 (64.2)

419 (49.2)

238 (55.3)

530 (59.6)

562 (64.9)

484 (59.0)

467 (54.0)

453 (53.2)

480 (55.8)

473 (55.3)

130 (50.4)

566 (68.1)

472 (56.6)

597 (75.4)

514 (58.9)

480 (58.2)

241 (55.9)

493 (62.2)

275 (67.2)

577 (63.3)

467 (58.5)

461 (54.8)

433 (50.6)

406 (45.6)

372 (42.7)

146 (35.8)

433 (50.8)

192 (44.7)

359 (40.4)

304 (35.1)

337 (41.0)

398 (46.0)

399 (46.8)

380 (44.2)

382 (44.7)

128 (49.6)

265 (31.9)

362 (43.4)

195 (24.6)

359 (41.1)

345 (41.8)

190 (44.1)

300 (37.8)

134 (32.8)

334 (36.7)

331 (41.5)

380 (45.2)

422 (49.4)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1020

508

1036

506

1021

1002

1005

1009

1003

1022

1006

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

891

871

408

852

430

889

866

821

865

852

860

855

258

831

834

792

873

825

431

793

409

911

798

841

855
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v477 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

519 (58.4)

515 (59.7)

12092

12092

370 (41.6)

348 (40.3)

8571

8571

166

229

4086

1055

1092

24749

889

863

20663
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v478 - QC5 FAMILY PLAN CHILDR: MORE THAN WANTED

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_2 Yes, I have more than I intended then

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v478 by v7, Absolute Values (Row Percent), weighted by v8

v478 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

798 (89.6)

783 (89.9)

353 (86.5)

760 (89.2)

339 (79.0)

742 (83.5)

813 (93.9)

729 (88.8)

784 (90.6)

744 (87.3)

762 (88.6)

765 (89.4)

236 (91.8)

730 (87.8)

797 (95.7)

672 (84.8)

800 (91.6)

707 (85.7)

394 (91.2)

700 (88.4)

357 (87.3)

830 (91.1)

692 (86.7)

748 (88.8)

763 (89.1)

93 (10.4)

88 (10.1)

55 (13.5)

92 (10.8)

90 (21.0)

147 (16.5)

53 (6.1)

92 (11.2)

81 (9.4)

108 (12.7)

98 (11.4)

91 (10.6)

21 (8.2)

101 (12.2)

36 (4.3)

120 (15.2)

73 (8.4)

118 (14.3)

38 (8.8)

92 (11.6)

52 (12.7)

81 (8.9)

106 (13.3)

94 (11.2)

93 (10.9)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

314

1000

1008

1000

1003

1004

503

1015

500

1062

1000

1012

1002

891

871

408

852

429

889

866

821

865

852

860

856

257

831

833

792

873

825

432

792

409

911

798

842

856
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v478 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

826 (92.9)

750 (86.9)

18374

18374

63 (7.1)

113 (13.1)

2289

2289

166

229

4086

1055

1092

24749

889

863

20663
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v479 - QC5 FAMILY PLAN CHILDR: HEALTH PRBL RESP

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_3 No, I have\ had health problems

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v479 by v7, Absolute Values (Row Percent), weighted by v8

v479 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

850 (95.5)

825 (94.7)

384 (94.1)

801 (94.0)

413 (96.3)

830 (93.4)

824 (95.2)

772 (94.0)

841 (97.3)

816 (95.8)

812 (94.4)

830 (97.1)

251 (97.3)

796 (95.8)

766 (91.8)

771 (97.3)

845 (96.8)

785 (95.2)

413 (95.6)

745 (93.9)

394 (96.3)

861 (94.5)

763 (95.6)

803 (95.5)

830 (97.1)

40 (4.5)

46 (5.3)

24 (5.9)

51 (6.0)

16 (3.7)

59 (6.6)

42 (4.8)

49 (6.0)

23 (2.7)

36 (4.2)

48 (5.6)

25 (2.9)

7 (2.7)

35 (4.2)

68 (8.2)

21 (2.7)

28 (3.2)

40 (4.8)

19 (4.4)

48 (6.1)

15 (3.7)

50 (5.5)

35 (4.4)

38 (4.5)

25 (2.9)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1040

1020

508

1036

505

1021

1002

1005

1008

1003

1022

1006

315

1000

1009

1000

1003

1004

503

1016

500

1062

1000

1011

1001

890

871

408

852

429

889

866

821

864

852

860

855

258

831

834

792

873

825

432

793

409

911

798

841

855
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v479 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

824 (92.7)

811 (94.1)

19656

19656

65 (7.3)

51 (5.9)

1004

1004

166

229

4086

1055

1091

24746

889

862

20660



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 776 

v480 - QC5 FAMILY PLAN CHILDR: HEALTH PRBL PARTN

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_4 No, my partner has\ had health problems

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v480 by v7, Absolute Values (Row Percent), weighted by v8

v480 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

868 (97.4)

844 (96.9)

386 (94.6)

837 (98.2)

420 (97.7)

856 (96.3)

849 (98.0)

798 (97.1)

856 (99.0)

833 (97.7)

840 (97.7)

846 (98.9)

256 (99.2)

812 (97.7)

809 (97.0)

786 (99.2)

845 (96.8)

815 (98.8)

419 (97.0)

778 (98.2)

402 (98.3)

890 (97.7)

783 (98.1)

815 (96.8)

840 (98.2)

23 (2.6)

27 (3.1)

22 (5.4)

15 (1.8)

10 (2.3)

33 (3.7)

17 (2.0)

24 (2.9)

9 (1.0)

20 (2.3)

20 (2.3)

9 (1.1)

2 (0.8)

19 (2.3)

25 (3.0)

6 (0.8)

28 (3.2)

10 (1.2)

13 (3.0)

14 (1.8)

7 (1.7)

21 (2.3)

15 (1.9)

27 (3.2)

15 (1.8)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1020

508

1036

506

1021

1002

1006

1009

1004

1022

1006

315

1000

1009

1000

1003

1004

503

1015

500

1062

1000

1012

1001

891

871

408

852

430

889

866

822

865

853

860

855

258

831

834

792

873

825

432

792

409

911

798

842

855
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v480 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

862 (97.1)

833 (96.5)

20178

20178

26 (2.9)

30 (3.5)

487

487

166

229

4086

1054

1092

24751

888

863

20665
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v481 - QC5 FAMILY PLAN CHILDR: NO RIGHT PARTNER

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_5 No, I did not find the right partner for raising children or I have\ had problems with my partner

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v481 by v7, Absolute Values (Row Percent), weighted by v8

v481 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

834 (93.6)

822 (94.3)

398 (97.5)

802 (94.2)

409 (95.3)

828 (93.1)

762 (88.0)

772 (94.0)

808 (93.5)

795 (93.3)

803 (93.4)

820 (95.8)

248 (96.1)

780 (93.9)

752 (90.2)

746 (94.2)

817 (93.6)

781 (94.7)

408 (94.7)

740 (93.3)

359 (87.6)

852 (93.4)

747 (93.6)

815 (96.9)

810 (94.7)

57 (6.4)

50 (5.7)

10 (2.5)

49 (5.8)

20 (4.7)

61 (6.9)

104 (12.0)

49 (6.0)

56 (6.5)

57 (6.7)

57 (6.6)

36 (4.2)

10 (3.9)

51 (6.1)

82 (9.8)

46 (5.8)

56 (6.4)

44 (5.3)

23 (5.3)

53 (6.7)

51 (12.4)

60 (6.6)

51 (6.4)

26 (3.1)

45 (5.3)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1021

508

1035

505

1021

1002

1005

1008

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

501

1063

1000

1011

1001

891

872

408

851

429

889

866

821

864

852

860

856

258

831

834

792

873

825

431

793

410

912

798

841

855
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v481 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

847 (95.3)

780 (90.4)

19335

19335

42 (4.7)

83 (9.6)

1329

1329

166

229

4086

1055

1092

24750

889

863

20664
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v482 - QC5 FAMILY PLAN CHILDR: FINANC PRBL RESP

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_6 No, I have\ had financial problems

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v482 by v7, Absolute Values (Row Percent), weighted by v8

v482 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

875 (98.2)

863 (99.1)

374 (91.9)

833 (97.8)

409 (95.1)

866 (97.4)

862 (99.5)

777 (94.6)

842 (97.3)

839 (98.4)

842 (98.0)

844 (98.6)

254 (98.4)

731 (88.0)

769 (92.2)

788 (99.5)

856 (98.2)

806 (97.7)

428 (99.3)

744 (93.8)

396 (96.6)

902 (99.0)

764 (95.7)

798 (94.9)

852 (99.6)

16 (1.8)

8 (0.9)

33 (8.1)

19 (2.2)

21 (4.9)

23 (2.6)

4 (0.5)

44 (5.4)

23 (2.7)

14 (1.6)

17 (2.0)

12 (1.4)

4 (1.6)

100 (12.0)

65 (7.8)

4 (0.5)

16 (1.8)

19 (2.3)

3 (0.7)

49 (6.2)

14 (3.4)

9 (1.0)

34 (4.3)

43 (5.1)

3 (0.4)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1020

507

1036

506

1021

1002

1005

1009

1004

1021

1007

315

1000

1009

1000

1002

1004

502

1016

501

1062

1000

1011

1001

891

871

407

852

430

889

866

821

865

853

859

856

258

831

834

792

872

825

431

793

410

911

798

841

855



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 781 

v482 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

845 (95.1)

817 (94.7)

19976

19976

44 (4.9)

46 (5.3)

687

687

166

229

4086

1055

1092

24749

889

863

20663



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 782 

v483 - QC5 FAMILY PLAN CHILDR: FINANC PROBL PARTN

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_7 No, my partner has\ had financial problems

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v483 by v7, Absolute Values (Row Percent), weighted by v8

v483 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

883 (99.1)

868 (99.7)

403 (98.8)

850 (99.9)

428 (99.5)

884 (99.4)

863 (99.5)

815 (99.3)

858 (99.2)

850 (99.8)

856 (99.7)

855 (99.9)

258 (100.0)

811 (97.6)

830 (99.5)

790 (99.7)

873 (100.0)

821 (99.5)

431 (99.8)

788 (99.5)

406 (99.3)

911 (100.0)

793 (99.4)

839 (99.8)

853 (99.8)

8 (0.9)

3 (0.3)

5 (1.2)

1 (0.1)

2 (0.5)

5 (0.6)

4 (0.5)

6 (0.7)

7 (0.8)

2 (0.2)

3 (0.3)

1 (0.1)

20 (2.4)

4 (0.5)

2 (0.3)

4 (0.5)

1 (0.2)

4 (0.5)

3 (0.7)

5 (0.6)

2 (0.2)

2 (0.2)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91
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146

1041

1020

508

1035

506

1021

1003

1005

1009

1003

1021

1007

315

1000

1009

1000

1003

1004

503

1015

500

1062

1000

1011

1001

891

871

408

851

430

889

867

821

865

852

859

856

258

831

834

792

873

825

432

792

409

911

798

841

855
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v483 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

884 (99.4)

858 (99.4)

20559

20559

5 (0.6)

5 (0.6)

104

104

166

229

4086

1055

1092

24749

889

863

20663
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v484 - QC5 FAMILY PLAN CHILDR: WORK & FAMILY LIFE

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_8 No, I find\ found it difficult to combine work and family life (lack of nurseries, etc.)

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v484 by v7, Absolute Values (Row Percent), weighted by v8

v484 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

868 (97.4)

824 (94.5)

394 (96.6)

839 (98.6)

413 (96.0)

842 (94.7)

851 (98.3)

803 (97.7)

848 (98.0)

838 (98.4)

821 (95.6)

844 (98.6)

255 (98.8)

775 (93.3)

818 (98.1)

779 (98.4)

855 (97.9)

815 (98.8)

420 (97.4)

784 (98.9)

402 (98.3)

896 (98.4)

787 (98.6)

824 (98.0)

841 (98.2)

23 (2.6)

48 (5.5)

14 (3.4)

12 (1.4)

17 (4.0)

47 (5.3)

15 (1.7)

19 (2.3)

17 (2.0)

14 (1.6)

38 (4.4)

12 (1.4)

3 (1.2)

56 (6.7)

16 (1.9)

13 (1.6)

18 (2.1)

10 (1.2)

11 (2.6)

9 (1.1)

7 (1.7)

15 (1.6)

11 (1.4)

17 (2.0)

15 (1.8)

M
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149
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1002
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1003
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1007
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1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1002

891

872

408

851

430

889

866

822

865

852

859

856

258

831

834

792

873

825

431

793

409

911

798

841

856
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v484 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

852 (95.8)

824 (95.5)

20112

20112

37 (4.2)

39 (4.5)

553

553

166

229

4086

1055

1092

24751

889

863

20665
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v485 - QC5 FAMILY PLAN CHILDR: ACCOMMODATION PRBL

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_9 No, availability of suitable accommodation was a problem

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v485 by v7, Absolute Values (Row Percent), weighted by v8

v485 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

876 (98.3)

864 (99.2)

398 (97.8)

831 (97.6)

420 (97.9)

879 (98.9)

855 (98.7)

783 (95.4)

860 (99.4)

848 (99.5)

848 (98.7)

849 (99.2)

258 (100.0)

815 (98.1)

779 (93.5)

790 (99.7)

869 (99.7)

801 (97.1)

423 (98.1)

765 (96.5)

403 (98.5)

903 (99.1)

768 (96.2)

834 (99.2)

852 (99.5)

15 (1.7)

7 (0.8)

9 (2.2)

20 (2.4)

9 (2.1)

10 (1.1)

11 (1.3)

38 (4.6)

5 (0.6)

4 (0.5)

11 (1.3)

7 (0.8)

16 (1.9)

54 (6.5)

2 (0.3)

3 (0.3)

24 (2.9)

8 (1.9)

28 (3.5)

6 (1.5)

8 (0.9)

30 (3.8)

7 (0.8)

4 (0.5)
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1002

1005

1009

1003
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1007
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1000
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1000

1002

1004

502

1016

500

1062

1000

1011

1002

891

871

407

851

429

889

866

821

865

852

859

856

258

831

833

792

872

825

431

793

409

911

798

841

856
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v485 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

858 (96.5)

830 (96.3)

20259

20259

31 (3.5)

32 (3.7)

399

399

166

229

4086

1055

1091

24744

889

862

20658
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v486 - QC5 FAMILY PLAN CHILDR: COST TOO HIGH

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_10 No, the cost of children (education, etc.) is\ was too high

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v486 by v7, Absolute Values (Row Percent), weighted by v8

v486 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

879 (98.7)

860 (98.7)

388 (95.3)

832 (97.8)

422 (98.4)

860 (96.7)

828 (95.6)

807 (98.3)

836 (96.8)

846 (99.3)

839 (97.7)

840 (98.1)

256 (99.2)

762 (91.7)

817 (98.0)

771 (97.3)

849 (97.4)

817 (99.0)

429 (99.5)

779 (98.4)

391 (95.4)

896 (98.4)

779 (97.6)

815 (96.8)

847 (99.1)

12 (1.3)

11 (1.3)

19 (4.7)

19 (2.2)

7 (1.6)

29 (3.3)

38 (4.4)

14 (1.7)

28 (3.2)

6 (0.7)

20 (2.3)

16 (1.9)

2 (0.8)

69 (8.3)

17 (2.0)

21 (2.7)

23 (2.6)

8 (1.0)

2 (0.5)

13 (1.6)

19 (4.6)

15 (1.6)

19 (2.4)

27 (3.2)

8 (0.9)
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1005
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1007
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1000

1009
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1002
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502
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501

1062

1000

1012

1001

891

871

407

851

429

889

866

821

864

852

859

856
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831

834

792

872

825
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792

410
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798

842
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v486 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

860 (96.7)

821 (95.1)

20126

20126

29 (3.3)

42 (4.9)

533

533

166

229

4086

1055

1092

24745

889

863

20659



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 790 

v487 - QC5 FAMILY PLAN CHILDR: NOT THE RIGHT TIME

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_11 No, I could not find the right time for having children

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v487 by v7, Absolute Values (Row Percent), weighted by v8

v487 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

849 (95.3)

824 (94.6)

402 (98.5)

818 (96.0)

417 (97.2)

848 (95.4)

818 (94.5)

792 (96.5)

826 (95.6)

805 (94.5)

817 (95.1)

824 (96.3)

252 (97.7)

762 (91.7)

808 (96.9)

780 (98.5)

803 (92.0)

800 (97.0)

407 (94.4)

754 (95.2)

392 (95.8)

882 (96.8)

774 (97.0)

778 (92.5)

819 (95.7)

42 (4.7)

47 (5.4)

6 (1.5)

34 (4.0)

12 (2.8)

41 (4.6)

48 (5.5)

29 (3.5)

38 (4.4)

47 (5.5)

42 (4.9)

32 (3.7)

6 (2.3)

69 (8.3)

26 (3.1)

12 (1.5)

70 (8.0)

25 (3.0)

24 (5.6)

38 (4.8)

17 (4.2)

29 (3.2)

24 (3.0)

63 (7.5)

37 (4.3)
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1009
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1062
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1011

1002

891

871

408

852

429

889

866

821

864

852

859
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834
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v487 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

844 (94.9)

825 (95.6)

19720

19720

45 (5.1)

38 (4.4)

941

941

166

229

4086

1055

1092

24747

889

863
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v488 - QC5 FAMILY PLAN CHILDR: PRIORITIES CHANGED

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_12 No, my priorities have changed, I have enough children

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v488 by v7, Absolute Values (Row Percent), weighted by v8

v488 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE
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FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

867 (97.3)

804 (92.3)

402 (98.5)

804 (94.4)

408 (95.1)

857 (96.4)

826 (95.4)

798 (97.2)

839 (97.1)

821 (96.2)

818 (95.1)

826 (96.5)

250 (97.3)

812 (97.7)

819 (98.3)

763 (96.3)

839 (96.1)

779 (94.4)

407 (94.4)

766 (96.6)

393 (96.1)

845 (92.8)

751 (94.1)

814 (96.8)

820 (95.8)

24 (2.7)

67 (7.7)

6 (1.5)

48 (5.6)

21 (4.9)

32 (3.6)

40 (4.6)

23 (2.8)

25 (2.9)

32 (3.8)

42 (4.9)

30 (3.5)

7 (2.7)

19 (2.3)

14 (1.7)

29 (3.7)

34 (3.9)

46 (5.6)

24 (5.6)

27 (3.4)

16 (3.9)

66 (7.2)

47 (5.9)

27 (3.2)

36 (4.2)
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1036

505

1021

1002

1005

1008

1004

1022

1007

314

1000

1008

1000

1003

1004

502

1016

500

1062

1000

1011

1002

891

871

408

852

429

889

866

821

864

853

860

856

257

831

833

792

873

825

431

793

409

911

798

841

856
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v488 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

845 (95.1)

807 (93.6)

19780

19780

44 (4.9)

55 (6.4)

881

881

166

229

4086

1055

1091

24747

889

862

20661
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v489 - QC5 FAMILY PLAN CHILDR: STILL PLAN MORE

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_13 No, I still intend to have another child /other children

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v489 by v7, Absolute Values (Row Percent), weighted by v8

v489 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

828 (92.9)

817 (93.8)

356 (87.5)

782 (91.8)

403 (93.9)

839 (94.4)

733 (84.6)

726 (88.4)

780 (90.2)

784 (92.0)

800 (93.0)

782 (91.5)

232 (90.3)

767 (92.3)

768 (92.2)

727 (91.8)

797 (91.4)

736 (89.2)

405 (94.0)

733 (92.6)

395 (96.6)

829 (91.0)

735 (92.1)

801 (95.2)

765 (89.4)

63 (7.1)

54 (6.2)

51 (12.5)

70 (8.2)

26 (6.1)

50 (5.6)

133 (15.4)

95 (11.6)

85 (9.8)

68 (8.0)

60 (7.0)

73 (8.5)

25 (9.7)

64 (7.7)

65 (7.8)

65 (8.2)

75 (8.6)

89 (10.8)

26 (6.0)

59 (7.4)

14 (3.4)

82 (9.0)

63 (7.9)

40 (4.8)

91 (10.6)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1020

507

1036

505

1021

1002

1005

1009

1003

1022

1006

314

1000

1008

1000

1002

1004

502

1015

500

1062

1000

1011

1002

891

871

407

852

429

889

866

821

865

852

860

855

257

831

833

792

872

825

431

792

409

911

798

841

856
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v489 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

794 (89.3)

794 (92.0)

18908

18908

95 (10.7)

69 (8.0)

1750

1750

166

229

4086

1055

1092

24744

889

863

20658
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v490 - QC5 FAMILY PLAN CHILDR: OTHER

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_14 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v490 by v7, Absolute Values (Row Percent), weighted by v8

v490 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

813 (91.3)

773 (88.7)

364 (89.4)

852 (100.0)

411 (95.8)

830 (93.4)

772 (89.1)

794 (96.7)

789 (91.3)

768 (90.1)

795 (92.4)

798 (93.2)

248 (96.1)

759 (91.3)

784 (94.0)

707 (89.3)

799 (91.5)

793 (96.1)

381 (88.4)

789 (99.5)

391 (95.6)

796 (87.4)

776 (97.2)

783 (93.1)

788 (92.2)

77 (8.7)

98 (11.3)

43 (10.6)

18 (4.2)

59 (6.6)

94 (10.9)

27 (3.3)

75 (8.7)

84 (9.9)

65 (7.6)

58 (6.8)

10 (3.9)

72 (8.7)

50 (6.0)

85 (10.7)

74 (8.5)

32 (3.9)

50 (11.6)

4 (0.5)

18 (4.4)

115 (12.6)

22 (2.8)

58 (6.9)

67 (7.8)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1040

1020

507

1036

505

1021

1002

1005

1008

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

890

871

407

852

429

889

866

821

864

852

860

856

258

831

834

792

873

825

431

793

409

911

798

841

855
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v490 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

731 (82.2)

863 (100.0)

19147

19147

158 (17.8)

1513

1513

166

229

4086

1055

1092

24746

889

863

20660
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v491 - QC5 FAMILY PLAN CHILDR: DK

Q.C5

ASK Q.C4 AND Q.C5 TO ALL AGED 25 AND MORE

(Q.C4 AND Q.C5 ARE ONLY ABOUT BIOLOGICAL CHILDREN (NOT ADOPTED OR STEPCHILDREN))

Have you had as many children as you wished to have when you were around 20? We are still talking about your own biological 

children.

(SHOW CARD - READ OUT - MAX. 3 ANSWERS)

Q.C5_15 DK

0   Not mentioned

1   Mentioned

9   Inap. (not aged 25 and more)

Note:

Last trend modified: EB56.2, Q.63

v491 by v7, Absolute Values (Row Percent), weighted by v8

v491 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

853 (95.7)

860 (98.7)

400 (98.0)

805 (94.6)

427 (99.3)

857 (96.4)

824 (95.0)

770 (93.8)

846 (97.8)

836 (98.1)

831 (96.7)

753 (88.0)

224 (86.8)

830 (99.9)

809 (97.0)

598 (75.5)

829 (95.0)

781 (94.7)

407 (94.4)

699 (88.1)

351 (85.8)

841 (92.2)

735 (92.1)

815 (96.9)

820 (95.9)

38 (4.3)

11 (1.3)

8 (2.0)

46 (5.4)

3 (0.7)

32 (3.6)

43 (5.0)

51 (6.2)

19 (2.2)

16 (1.9)

28 (3.3)

103 (12.0)

34 (13.2)

1 (0.1)

25 (3.0)

194 (24.5)

44 (5.0)

44 (5.3)

24 (5.6)

94 (11.9)

58 (14.2)

71 (7.8)

63 (7.9)

26 (3.1)

35 (4.1)

M

150

149

100

184

76

132

136

184

144

151

162

151

57

169

175

208

130

179

71

223

91

151

202

170

146

1041

1020

508

1035

506

1021

1003

1005

1009

1003

1021

1007

315

1000

1009

1000

1003

1004

502

1016

500

1063

1000

1011

1001

891

871

408

851

430

889

867

821

865

852

859

856

258

831

834

792

873

825

431

793

409

912

798

841

855
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v491 0 1 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

861 (97.0)

817 (94.7)

19479

19479

27 (3.0)

46 (5.3)

1184

1184

166

229

4086

1054

1092

24749

888

863

20663
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v492 - QC6 FAMILY COMPOSITION - N OF CHILDREN

Q.C6

ASK ALL

Have you had any children? 

(IF YES)

How many?

(IF "NO", CODE "NONE")

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten or more

11   DK

Note:

Last trend modified: EB56.2, Q.64

v492 by v7, Absolute Values (Row Percent), weighted by v8

v492 0 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

369 (35.6)

307 (30.1)

148 (29.3)

288 (27.8)

140 (27.9)

293 (28.7)

328 (32.8)

300 (30.0)

357 (35.4)

287 (28.7)

282 (27.8)

322 (32.2)

112 (35.6)

377 (37.7)

279 (27.8)

374 (37.7)

396 (39.6)

237 (22.9)

186 (18.2)

40 (7.9)

186 (18.0)

112 (22.3)

182 (17.8)

137 (13.7)

206 (20.6)

157 (15.6)

163 (16.3)

173 (17.1)

162 (16.2)

40 (12.7)

124 (12.4)

189 (18.8)

97 (9.8)

173 (17.3)

300 (28.9)

302 (29.6)

152 (30.1)

416 (40.2)

158 (31.5)

330 (32.4)

318 (31.8)

325 (32.5)

287 (28.5)

301 (30.1)

300 (29.6)

275 (27.5)

76 (24.1)

356 (35.6)

379 (37.8)

184 (18.5)

299 (29.9)

89 (8.6)

124 (12.2)

107 (21.2)

113 (10.9)

61 (12.2)

141 (13.8)

159 (15.9)

114 (11.4)

120 (11.9)

159 (15.9)

178 (17.6)

138 (13.8)

42 (13.3)

106 (10.6)

127 (12.7)

138 (13.9)

85 (8.5)

31 (3.0)

57 (5.6)

36 (7.1)

21 (2.0)

16 (3.2)

57 (5.6)

45 (4.5)

30 (3.0)

49 (4.9)

54 (5.4)

44 (4.3)

61 (6.1)

27 (8.6)

27 (2.7)

19 (1.9)

96 (9.7)

29 (2.9)

3 (0.3)

24 (2.4)

13 (2.6)

9 (0.9)

11 (2.2)

5 (0.5)

12 (1.2)

16 (1.6)

22 (2.2)

20 (2.0)

19 (1.9)

27 (2.7)

10 (3.2)

8 (0.8)

5 (0.5)

55 (5.5)

11 (1.1)

7 (0.7)

9 (0.9)

4 (0.8)

3 (0.3)

3 (0.6)

8 (0.8)

1 (0.1)

5 (0.5)

10 (1.0)

9 (0.9)

9 (0.9)

10 (1.0)

6 (1.9)

1 (0.1)

3 (0.3)

25 (2.5)

4 (0.4)

5 (0.5)

3 (0.6)

1 (0.2)

2 (0.2)

1 (0.1)

2 (0.2)

2 (0.2)

2 (0.2)

5 (0.5)

1 (0.3)

2 (0.2)

1 (0.1)

11 (1.1)

2 (0.2)

4 (0.4)

1 (0.2)

2 (0.2)

2 (0.2)

1 (0.1)

4 (0.4)

1 (0.1)

1 (0.1)

1 (0.1)

7 (0.7)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1)

3 (0.3)

1 (0.3)

4 (0.4)

1 (0.1)

1 (0.1)

1 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

2 (0.2)

M

4

1

4

4

2

2

6

2

1

10

5

1

4

10

3

1041

1021

509

1036

506

1022

1002

1006

1010

1002

1023

1006

316

1001

1007

1003

1002
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v492 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

1037

1020

505

1036

502

1020

1000

1000

1008

1001

1013

1001

315

1001

1003

993

999

v492 0 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

294 (29.3)

155 (30.9)

301 (29.8)

186 (37.3)

361 (34.0)

329 (33.0)

314 (31.1)

303 (30.3)

344 (32.6)

359 (32.9)

7905

7905

214 (21.3)

96 (19.1)

229 (22.7)

51 (10.2)

136 (12.8)

167 (16.7)

217 (21.5)

118 (11.8)

185 (17.6)

172 (15.8)

4149

4149

368 (36.6)

167 (33.3)

358 (35.4)

137 (27.5)

358 (33.7)

285 (28.6)

295 (29.2)

330 (33.0)

378 (35.9)

346 (31.7)

7780

7780

88 (8.8)

63 (12.5)

83 (8.2)

66 (13.2)

137 (12.9)

142 (14.2)

98 (9.7)

171 (17.1)

107 (10.2)

152 (13.9)

3108

3108

24 (2.4)

14 (2.8)

24 (2.4)

37 (7.4)

44 (4.1)

47 (4.7)

37 (3.7)

59 (5.9)

26 (2.5)

40 (3.7)

1051

1051

8 (0.8)

5 (1.0)

9 (0.9)

12 (2.4)

11 (1.0)

15 (1.5)

15 (1.5)

16 (1.6)

9 (0.9)

16 (1.5)

386

386

4 (0.4)

1 (0.2)

4 (0.4)

4 (0.8)

8 (0.8)

5 (0.5)

11 (1.1)

1 (0.1)

3 (0.3)

4 (0.4)

162

162

2 (0.2)

1 (0.2)

1 (0.1)

2 (0.4)

3 (0.3)

6 (0.6)

7 (0.7)

2 (0.2)

1 (0.1)

65

65

1 (0.1)

1 (0.1)

1 (0.2)

2 (0.2)

3 (0.3)

32

32

1 (0.1)

0 (0.0)

1 (0.1)

1 (0.1)

2 (0.2)

2 (0.2)

20

20

2 (0.2)

3 (0.6)

1 (0.1)

11 (1.1)

1 (0.1)

27

27

5

2

2

1

1

70

1005

502

1016

499

1061

1000

1012

999

1055

1093

24755

v492 N Valid Sum

v7

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1005

502

1011

499

1061

998

1010

999

1054

1092

24685
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v493 - QC7 FAMILY PLANNING - AGE WHEN 1ST CHILD

Q.C7

ASK Q.C7 AND Q.C8 IF 1 OR MORE CHILDREN, CODE 1 to 10 in Q.C6 - OTHERS GO TO Q.C9A

How old were you when you had your first child?

(IF "DK\ DO NOT REMEMBER", CODE '99')

12   12 years

94   94 years

98   DK/Do not remember

99   Inap. (not coded 1 to 10 in V492)

Note:

Original code "99" recoded to "98"

Actual number is coded.

Last trend modified: EB56.2, Q.65
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v494 - QC7 FAMILY PL 1ST CHILD - AGE (REC)

Q.C7 Family Planning - age when had first child - RECODED

1   Before 21 years old

2   From 21 to 25 years old

3   From 26 to 30 years old

4   More than 31 years old

8   DK/Do not remember

9   Inap. (not coded 1 to 10 in V492)

Derivation:

This variable collapses answers to V493.

Note:

See V493 for complete question text.

v494 by v7, Absolute Values (Row Percent), weighted by v8

v494 1 2 3 4 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

93 (14.5)

51 (7.2)

67 (18.8)

137 (18.3)

84 (23.2)

78 (10.8)

84 (12.6)

145 (20.9)

78 (12.2)

105 (14.8)

99 (13.6)

157 (23.7)

41 (20.8)

91 (14.6)

179 (24.8)

82 (13.6)

73 (12.5)

117 (16.6)

31 (8.9)

142 (20.8)

37 (11.9)

35 (5.0)

115 (17.4)

137 (20.3)

82 (11.8)

124 (17.5)

316 (49.3)

290 (40.8)

159 (44.7)

401 (53.6)

184 (50.8)

305 (42.2)

260 (38.9)

333 (47.9)

257 (40.3)

299 (42.1)

310 (42.5)

218 (32.9)

82 (41.6)

218 (35.0)

311 (43.0)

211 (35.0)

186 (31.7)

373 (52.9)

117 (33.7)

369 (53.9)

115 (37.0)

173 (24.8)

340 (51.4)

295 (43.7)

252 (36.4)

342 (48.3)

179 (27.9)

285 (40.1)

90 (25.3)

172 (23.0)

58 (16.0)

211 (29.2)

212 (31.7)

165 (23.7)

202 (31.7)

218 (30.7)

231 (31.7)

200 (30.2)

50 (25.4)

179 (28.7)

169 (23.4)

218 (36.2)

206 (35.2)

158 (22.4)

114 (32.9)

128 (18.7)

118 (37.9)

315 (45.2)

160 (24.2)

184 (27.3)

224 (32.4)

178 (25.1)

53 (8.3)

85 (12.0)

40 (11.2)

38 (5.1)

36 (9.9)

129 (17.8)

113 (16.9)

52 (7.5)

100 (15.7)

89 (12.5)

89 (12.2)

87 (13.1)

24 (12.2)

135 (21.7)

64 (8.9)

91 (15.1)

121 (20.6)

57 (8.1)

85 (24.5)

45 (6.6)

41 (13.2)

174 (25.0)

47 (7.1)

59 (8.7)

134 (19.4)

64 (9.0)

M

28

2

1

1

3

3

3

12

3

1

18

5

3

15

17

5

26

2

4

6

21

5

1

M

374

308

151

288

143

295

330

306

359

288

292

327

113

377

283

383

399

294

155

306

186

361

331

315

303

345

1043

1021

508

1037

505

1021

1002

1004

1008

1002

1022

1007

315

1000

1009

1000

1002

1004

502

1016

499

1062

999

1011

1000

1054

641

711

356

748

362

723

669

695

637

711

729

662

197

623

723

602

586

705

347

684

311

697

662

675

692

708
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v494 1 2 3 4 8 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

144 (19.8)

2608

2608

388 (53.4)

7104

7104

156 (21.5)

4780

4780

38 (5.2)

2090

2090

7

192

360

7972

1093

24746

726

16582
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v495 - QC8 FAMILY PLANNING - TIMING FIRST CHILD

Q.C8

ASK Q.C7 AND Q.C8 IF 1 OR MORE CHILDREN, CODE 1 to 10 in Q.C6

Looking back, what do you now think of the timing of your first child?

1   It would have been better if I had had my first child earlier

2   It would have been better if I had had my first child later

3   The timing was about right

4   DK

9   Inap. (not coded 1 to 10 in V492)

v495 by v7, Absolute Values (Row Percent), weighted by v8

v495 1 2 3 4 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

57 (8.9)

98 (13.8)

46 (13.0)

63 (8.5)

28 (7.8)

75 (10.4)

80 (11.9)

82 (12.1)

61 (9.6)

56 (7.9)

84 (11.7)

62 (9.3)

15 (7.7)

128 (20.5)

67 (9.3)

46 (8.0)

65 (11.2)

58 (8.4)

38 (11.0)

48 (7.0)

47 (15.3)

83 (12.1)

59 (9.0)

71 (10.4)

78 (11.4)

70 (10.0)

73 (10.2)

1738

1738

137 (21.4)

72 (10.2)

62 (17.5)

186 (25.1)

57 (15.8)

89 (12.4)

80 (11.9)

85 (12.5)

96 (15.1)

63 (8.9)

90 (12.5)

114 (17.1)

31 (15.9)

84 (13.5)

116 (16.2)

92 (16.0)

100 (17.2)

70 (10.1)

43 (12.5)

101 (14.6)

18 (5.8)

52 (7.6)

79 (12.1)

83 (12.2)

88 (12.8)

96 (13.7)

118 (16.5)

2302

2302

447 (69.7)

538 (76.0)

246 (69.5)

491 (66.4)

276 (76.5)

555 (77.2)

510 (76.1)

513 (75.4)

480 (75.4)

591 (83.2)

547 (75.9)

490 (73.6)

149 (76.4)

412 (66.0)

535 (74.5)

437 (76.0)

415 (71.6)

562 (81.4)

264 (76.5)

541 (78.4)

243 (78.9)

551 (80.3)

516 (78.9)

526 (77.4)

519 (75.8)

537 (76.4)

522 (73.2)

12413

12413

M

27

4

3

8

1

8

2

19

12

5

8

14

7

8

42

23

20

1

19

6

15

15

16

13

7

19

322

M

374

308

151

288

143

295

330

306

359

288

292

327

113

377

283

383

399

294

155

306

186

361

331

315

303

345

360

7972

1042

1020

508

1036

505

1022

1002

1005

1008

1003

1021

1007

315

1001

1009

1000

1002

1004

501

1015

500

1062

1000

1011

1001

1055

1092

24747

641

708

354

740

361

719

670

680

637

710

721

666

195

624

718

575

580

690

345

690

308

686

654

680

685

703

713

16453
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v496 - QC9A FAMILY PLANNING - CHILDREN INTENDED

Q.C9A

ASK ALL

How many children do you (still) intend to have?

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   More than six

8   DK

Note:

Last trend modified: EB56.2, Q.66

v496 by v7, Absolute Values (Row Percent), weighted by v8

v496 0 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

730 (77.3)

735 (73.1)

312 (67.1)

711 (71.5)

390 (80.7)

765 (79.9)

654 (68.8)

622 (69.9)

676 (74.4)

693 (72.6)

666 (68.0)

706 (74.2)

215 (74.1)

618 (62.4)

653 (67.6)

579 (72.4)

640 (71.7)

637 (68.9)

361 (76.3)

633 (67.3)

351 (76.1)

730 (74.3)

619 (68.4)

680 (71.4)

108 (11.4)

69 (6.9)

50 (10.8)

107 (10.8)

25 (5.2)

57 (5.9)

64 (6.7)

99 (11.1)

71 (7.8)

73 (7.6)

82 (8.4)

51 (5.4)

14 (4.8)

80 (8.1)

95 (9.8)

53 (6.6)

82 (9.2)

103 (11.1)

37 (7.8)

91 (9.7)

29 (6.3)

70 (7.1)

83 (9.2)

99 (10.4)

83 (8.8)

133 (13.2)

52 (11.2)

150 (15.1)

54 (11.2)

109 (11.4)

146 (15.4)

130 (14.6)

122 (13.4)

117 (12.3)

127 (13.0)

131 (13.8)

43 (14.8)

218 (22.0)

177 (18.3)

90 (11.3)

134 (15.0)

141 (15.2)

54 (11.4)

171 (18.2)

70 (15.2)

123 (12.5)

159 (17.6)

148 (15.5)

21 (2.2)

53 (5.3)

34 (7.3)

20 (2.0)

13 (2.7)

19 (2.0)

72 (7.6)

38 (4.3)

35 (3.9)

53 (5.5)

86 (8.8)

41 (4.3)

11 (3.8)

62 (6.3)

34 (3.5)

47 (5.9)

30 (3.4)

33 (3.6)

18 (3.8)

41 (4.4)

11 (2.4)

44 (4.5)

38 (4.2)

20 (2.1)

1 (0.1)

10 (1.0)

13 (2.8)

5 (0.5)

1 (0.2)

4 (0.4)

13 (1.4)

1 (0.1)

3 (0.3)

11 (1.2)

12 (1.2)

12 (1.3)

6 (2.1)

10 (1.0)

5 (0.5)

29 (3.6)

3 (0.3)

7 (0.8)

3 (0.6)

4 (0.4)

11 (1.1)

6 (0.7)

4 (0.4)

1 (0.1)

2 (0.4)

2 (0.2)

1 (0.1)

1 (0.1)

4 (0.4)

4 (0.4)

4 (0.4)

1 (0.3)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.4)

2 (0.2)

1 (0.1)

2 (0.2)

2 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.1)

3 (0.3)

2 (0.2)

3 (0.3)

1 (0.1)

6 (0.6)

2 (0.2)

2 (0.2)

2 (0.2)

1 (0.1)

1 (0.1)

M

97

15

43

42

22

63

53

115

101

48

42

58

25

10

44

199

111

78

29

75

39

81

96

59

1041

1020

508

1037

505

1021

1003

1005

1009

1003

1022

1009

315

1001

1010

999

1003

1003

502

1016

500

1063

1001

1011

944

1005

465

995

483

958

950

890

908

955

980

951

290

991

966

800

892

925

473

941

461

982

905

952
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v496 0 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

700 (76.0)

690 (71.4)

732 (70.9)

16498

16498

53 (5.8)

76 (7.9)

105 (10.2)

1926

1926

117 (12.7)

150 (15.5)

159 (15.4)

3308

3308

43 (4.7)

38 (3.9)

30 (2.9)

985

985

8 (0.9)

8 (0.8)

5 (0.5)

195

195

3 (0.3)

27

27

1 (0.1)

17

17

1 (0.1)

25

25

80

89

60

1774

1001

1055

1092

24755

921

966

1032

22981
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v497 - QC9B FAMILY PLANNING - SURE OF SUCCESS

Q.C9B

ASK Q.C9B AND Q.C9C IF STILL INTENDS TO HAVE CHILDREN, CODE 1 to 7 in Q.C9A - OTHERS GO TO Q.C10

How sure are you that you will be successful in having the number you mentioned?

1   Very sure

2   Fairly sure

3   Not very sure

4   Not at all sure

5   DK

9   Inap. (not coded 1 to 7 in V496)

v497 by v7, Absolute Values (Row Percent), weighted by v8

v497 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

22 (11.5)

52 (20.1)

37 (25.7)

43 (15.7)

19 (21.3)

47 (26.7)

99 (34.1)

78 (30.7)

23 (11.1)

57 (22.4)

78 (26.6)

63 (28.9)

9 (14.3)

65 (18.4)

67 (22.5)

32 (18.3)

31 (14.6)

70 (25.7)

27 (26.2)

61 (20.3)

7 (9.1)

24 (10.8)

60 (22.9)

39 (15.8)

49 (23.4)

68 (25.8)

20 (7.2)

1247

1247

101 (52.9)

104 (40.2)

67 (46.5)

86 (31.4)

43 (48.3)

77 (43.8)

132 (45.5)

121 (47.6)

97 (46.9)

130 (51.2)

114 (38.9)

104 (47.7)

39 (61.9)

171 (48.3)

81 (27.2)

84 (48.0)

103 (48.6)

138 (50.7)

39 (37.9)

139 (46.2)

17 (22.1)

91 (40.8)

125 (47.7)

132 (53.4)

98 (46.9)

161 (61.0)

98 (35.4)

2692

2692

53 (27.7)

64 (24.7)

25 (17.4)

81 (29.6)

19 (21.3)

37 (21.0)

42 (14.5)

40 (15.7)

70 (33.8)

45 (17.7)

70 (23.9)

40 (18.3)

10 (15.9)

94 (26.6)

76 (25.5)

27 (15.4)

58 (27.4)

51 (18.8)

27 (26.2)

84 (27.9)

35 (45.5)

62 (27.8)

54 (20.6)

63 (25.5)

37 (17.7)

29 (11.0)

107 (38.6)

1400

1400

15 (7.9)

39 (15.1)

15 (10.4)

64 (23.4)

8 (9.0)

15 (8.5)

17 (5.9)

15 (5.9)

17 (8.2)

22 (8.7)

31 (10.6)

11 (5.0)

5 (7.9)

24 (6.8)

74 (24.8)

32 (18.3)

20 (9.4)

13 (4.8)

10 (9.7)

17 (5.6)

18 (23.4)

46 (20.6)

23 (8.8)

13 (5.3)

25 (12.0)

6 (2.3)

52 (18.8)

647

647

M

23

11

8

10

4

17

6

14

25

8

21

25

11

16

14

45

40

17

8

7

33

28

23

26

13

12

23

488

M

827

750

355

752

412

828

707

737

777

741

708

763

240

629

696

779

751

715

391

708

390

810

715

738

780

779

792

18270

1041

1020

507

1036

505

1021

1003

1005

1009

1003

1022

1006

314

999

1008

999

1003

1004

502

1016

500

1061

1000

1011

1002

1055

1092

24744

191

259

144

274

89

176

290

254

207

254

293

218

63

354

298

175

212

272

103

301

77

223

262

247

209

264

277

5986
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v498 - QC9C FAMILY PLANNING - CHILD NEXT 3 YEARS

Q.C9C

ASK Q.C9B AND Q.C9C IF STILL INTENDS TO HAVE CHILDREN, CODE 1 to 7 in Q.C9A

Do you intend to have a\ another child in the next three years?

1   Definitely yes

2   Probably yes

3   Probably not

4   Definitely not

5   DK

9   Inap. (not coded 1 to 7 in V496)

v498 by v7, Absolute Values (Row Percent), weighted by v8

v498 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

39 (20.9)

58 (22.5)

42 (31.6)

47 (19.0)

20 (22.0)

37 (20.4)

88 (30.1)

71 (29.2)

25 (12.3)

59 (23.3)

79 (27.4)

53 (24.0)

8 (12.5)

76 (22.3)

59 (19.7)

42 (25.3)

32 (16.8)

58 (21.3)

25 (24.8)

65 (22.0)

7 (8.0)

59 (24.6)

54 (21.6)

68 (27.6)

57 (29.5)

45 (17.8)

34 (12.0)

1307

1307

66 (35.3)

60 (23.3)

33 (24.8)

70 (28.3)

22 (24.2)

41 (22.7)

55 (18.8)

74 (30.5)

73 (35.8)

79 (31.2)

77 (26.7)

58 (26.2)

17 (26.6)

69 (20.2)

52 (17.3)

44 (26.5)

67 (35.3)

89 (32.7)

26 (25.7)

97 (32.9)

21 (24.1)

55 (22.9)

62 (24.8)

67 (27.2)

32 (16.6)

89 (35.2)

77 (27.2)

1572

1572

33 (17.6)

54 (20.9)

10 (7.5)

56 (22.7)

26 (28.6)

38 (21.0)

59 (20.2)

43 (17.7)

44 (21.6)

53 (20.9)

40 (13.9)

46 (20.8)

18 (28.1)

71 (20.8)

44 (14.7)

23 (13.9)

23 (12.1)

31 (11.4)

15 (14.9)

38 (12.9)

14 (16.1)

35 (14.6)

65 (26.0)

30 (12.2)

38 (19.7)

60 (23.7)

76 (26.9)

1083

1083

49 (26.2)

86 (33.3)

48 (36.1)

74 (30.0)

23 (25.3)

65 (35.9)

90 (30.8)

55 (22.6)

62 (30.4)

62 (24.5)

92 (31.9)

64 (29.0)

21 (32.8)

125 (36.7)

145 (48.3)

57 (34.3)

68 (35.8)

94 (34.6)

35 (34.7)

95 (32.2)

45 (51.7)

91 (37.9)

69 (27.6)

81 (32.9)

66 (34.2)

59 (23.3)

96 (33.9)

1917

1917

M

26

11

20

36

2

12

3

24

28

8

26

23

11

30

12

56

62

16

10

14

22

13

35

27

28

23

16

594

M

827

750

355

752

412

828

707

737

777

741

708

763

240

629

696

779

751

715

391

708

390

810

715

738

780

779

792

18270

1040

1019

508

1035

505

1021

1002

1004

1009

1002

1022

1007

315

1000

1008

1001

1003

1003

502

1017

499

1063

1000

1011

1001

1055

1091

24743

187

258

133

247

91

181

292

243

204

253

288

221

64

341

300

166

190

272

101

295

87

240

250

246

193

253

283

5879
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v499 - QC10 FAMILY PLAN FACTORS: FINANCIAL SIT

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_1 The financial situation

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v499 by v7, Absolute Values (Row Percent), weighted by v8

v499 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

639 (61.6)

410 (40.7)

320 (63.4)

669 (64.8)

309 (61.4)

572 (56.1)

218 (22.6)

562 (56.4)

578 (57.5)

237 (23.8)

436 (42.9)

554 (55.9)

149 (48.1)

842 (84.5)

693 (69.2)

469 (51.7)

566 (56.7)

764 (76.6)

263 (53.0)

769 (76.4)

334 (67.1)

319 (31.1)

735 (74.2)

716 (71.0)

316 (32.4)

632 (60.1)

822 (75.4)

326 (31.4)

425 (42.2)

157 (31.1)

292 (28.3)

164 (32.6)

369 (36.2)

382 (39.7)

355 (35.6)

386 (38.4)

525 (52.7)

428 (42.1)

327 (33.0)

138 (44.5)

129 (13.0)

255 (25.5)

330 (36.3)

385 (38.6)

182 (18.2)

162 (32.7)

206 (20.5)

143 (28.7)

395 (38.5)

218 (22.0)

279 (27.7)

439 (45.1)

357 (34.0)

229 (21.0)

58 (5.6)

106 (10.5)

12 (2.4)

64 (6.2)

27 (5.4)

67 (6.6)

244 (25.3)

59 (5.9)

38 (3.8)

208 (20.9)

114 (11.2)

74 (7.5)

19 (6.1)

13 (1.3)

44 (4.4)

62 (6.8)

35 (3.5)

44 (4.4)

39 (7.9)

20 (2.0)

18 (3.6)

145 (14.1)

32 (3.2)

10 (1.0)

141 (14.5)

56 (5.3)

34 (3.1)

14 (1.4)

67 (6.6)

16 (3.2)

7 (0.7)

3 (0.6)

12 (1.2)

119 (12.4)

20 (2.0)

4 (0.4)

27 (2.7)

39 (3.8)

36 (3.6)

4 (1.3)

12 (1.2)

9 (0.9)

47 (5.2)

12 (1.2)

8 (0.8)

32 (6.5)

11 (1.1)

3 (0.6)

168 (16.4)

6 (0.6)

3 (0.3)

78 (8.0)

6 (0.6)

5 (0.5)

M

4

12

3

4

1

1

39

9

3

7

6

16

4

3

9

91

4

6

5

9

2

35

8

2

27

3

3

1041

1020

508

1036

504

1021

1002

1005

1009

1004

1023

1007

314

999

1010

999

1002

1004

501

1015

500

1062

999

1010

1001

1054

1093

1037

1008

505

1032

503

1020

963

996

1006

997

1017

991

310

996

1001

908

998

998

496

1006

498

1027

991

1008

974

1051

1090
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v499 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

13893

13893

7983

7983

1783

1783

768

768

316 24743

24427
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v500 - QC10 FAMILY PLAN FACTORS: WORK SIT MOTHER

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_2 The working situation of the mother

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v500 by v7, Absolute Values (Row Percent), weighted by v8

v500 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

472 (45.9)

255 (25.4)

243 (48.2)

382 (37.1)

174 (34.6)

294 (28.9)

193 (20.3)

378 (38.3)

528 (53.0)

123 (12.4)

204 (20.2)

338 (34.5)

93 (30.1)

476 (47.7)

474 (47.7)

342 (38.0)

435 (43.7)

553 (55.8)

152 (31.3)

515 (51.7)

169 (34.2)

211 (20.7)

461 (47.0)

598 (59.7)

271 (28.2)

545 (51.7)

437 (40.3)

357 (34.7)

478 (47.7)

189 (37.5)

378 (36.7)

228 (45.3)

403 (39.7)

381 (40.0)

443 (44.9)

343 (34.4)

500 (50.4)

460 (45.5)

436 (44.5)

164 (53.1)

346 (34.7)

354 (35.6)

325 (36.2)

423 (42.5)

316 (31.9)

181 (37.3)

364 (36.5)

191 (38.7)

437 (42.9)

389 (39.7)

326 (32.6)

479 (49.8)

426 (40.4)

398 (36.7)

164 (15.9)

191 (19.0)

48 (9.5)

227 (22.0)

94 (18.7)

274 (27.0)

281 (29.5)

142 (14.4)

117 (11.7)

337 (33.9)

280 (27.7)

152 (15.5)

50 (16.2)

137 (13.7)

136 (13.7)

150 (16.7)

107 (10.8)

101 (10.2)

106 (21.9)

101 (10.1)

106 (21.5)

206 (20.2)

112 (11.4)

71 (7.1)

157 (16.3)

79 (7.5)

227 (20.9)

36 (3.5)

79 (7.9)

24 (4.8)

43 (4.2)

7 (1.4)

45 (4.4)

98 (10.3)

24 (2.4)

8 (0.8)

33 (3.3)

66 (6.5)

53 (5.4)

2 (0.6)

38 (3.8)

30 (3.0)

82 (9.1)

30 (3.0)

21 (2.1)

46 (9.5)

16 (1.6)

28 (5.7)

164 (16.1)

18 (1.8)

6 (0.6)

55 (5.7)

4 (0.4)

23 (2.1)

M

12

16

3

7

2

5

48

18

13

11

12

27

6

3

15

101

9

13

16

20

6

44

19

9

38

1

7

1041

1019

507

1037

505

1021

1001

1005

1009

1004

1022

1006

315

1000

1009

1000

1004

1004

501

1016

500

1062

999

1010

1000

1055

1092

1029

1003

504

1030

503

1016

953

987

996

993

1010

979

309

997

994

899

995

991

485

996

494

1018

980

1001

962

1054

1085
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v500 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

9316

9316

9715

9715

4153

4153

1079

1079

481 24744

24263
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v501 - QC10 FAMILY PLAN FACTORS: HOUSING CONDIT

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_3 Housing conditions

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v501 by v7, Absolute Values (Row Percent), weighted by v8

v501 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

634 (61.1)

411 (40.9)

339 (67.1)

834 (80.6)

219 (43.5)

430 (42.3)

282 (29.3)

667 (66.9)

503 (50.0)

336 (33.7)

482 (47.3)

605 (61.0)

145 (46.0)

723 (72.4)

796 (79.4)

528 (58.3)

470 (47.2)

744 (74.3)

272 (54.7)

735 (73.0)

200 (40.5)

345 (33.3)

728 (73.2)

722 (71.6)

355 (36.3)

731 (69.2)

805 (74.1)

346 (33.3)

465 (46.2)

135 (26.7)

173 (16.7)

232 (46.0)

488 (48.0)

479 (49.7)

310 (31.1)

426 (42.3)

573 (57.5)

469 (46.1)

337 (34.0)

153 (48.6)

248 (24.8)

185 (18.5)

299 (33.0)

456 (45.8)

233 (23.3)

178 (35.8)

246 (24.4)

192 (38.9)

448 (43.2)

244 (24.5)

268 (26.6)

448 (45.8)

305 (28.9)

269 (24.7)

53 (5.1)

89 (8.8)

16 (3.2)

24 (2.3)

50 (9.9)

90 (8.8)

140 (14.5)

19 (1.9)

70 (7.0)

78 (7.8)

49 (4.8)

31 (3.1)

16 (5.1)

23 (2.3)

17 (1.7)

29 (3.2)

52 (5.2)

20 (2.0)

30 (6.0)

23 (2.3)

92 (18.6)

131 (12.6)

17 (1.7)

16 (1.6)

133 (13.6)

19 (1.8)

13 (1.2)

5 (0.5)

41 (4.1)

15 (3.0)

4 (0.4)

3 (0.6)

9 (0.9)

63 (6.5)

1 (0.1)

7 (0.7)

9 (0.9)

18 (1.8)

18 (1.8)

1 (0.3)

4 (0.4)

4 (0.4)

49 (5.4)

17 (1.7)

5 (0.5)

17 (3.4)

3 (0.3)

10 (2.0)

112 (10.8)

6 (0.6)

2 (0.2)

43 (4.4)

1 (0.1)

M

4

13

3

1

1

4

37

7

3

7

5

15

1

3

7

94

7

2

5

9

6

27

5

2

23

5

1042

1019

508

1036

505

1021

1001

1004

1009

1003

1023

1006

316

1001

1009

999

1002

1004

502

1016

500

1063

1000

1010

1002

1056

1092

1038

1006

505

1035

504

1017

964

997

1006

996

1018

991

315

998

1002

905

995

1002

497

1007

494

1036

995

1008

979

1056

1087
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v501 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

14041

14041

8605

8605

1340

1340

467

467

296 24749

24453
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v502 - QC10 FAMILY PLAN FACTORS: HEALTH OF MOTHER

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_4 The health of the mother

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v502 by v7, Absolute Values (Row Percent), weighted by v8

v502 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

820 (79.4)

756 (74.9)

451 (89.3)

914 (88.5)

396 (78.7)

750 (73.7)

615 (64.2)

825 (82.7)

747 (74.3)

730 (73.2)

686 (67.5)

794 (80.0)

210 (66.7)

919 (92.0)

876 (87.2)

695 (76.4)

731 (73.7)

828 (82.7)

399 (80.1)

862 (85.6)

421 (85.1)

798 (77.2)

814 (82.1)

796 (78.7)

766 (79.1)

881 (83.5)

937 (86.0)

187 (18.1)

221 (21.9)

42 (8.3)

109 (10.6)

100 (19.9)

255 (25.0)

269 (28.1)

165 (16.5)

239 (23.8)

257 (25.8)

311 (30.6)

188 (18.9)

104 (33.0)

73 (7.3)

103 (10.2)

168 (18.5)

243 (24.5)

167 (16.7)

84 (16.9)

140 (13.9)

69 (13.9)

160 (15.5)

170 (17.1)

210 (20.8)

166 (17.1)

169 (16.0)

147 (13.5)

20 (1.9)

16 (1.6)

2 (0.4)

9 (0.9)

5 (1.0)

12 (1.2)

25 (2.6)

6 (0.6)

16 (1.6)

7 (0.7)

14 (1.4)

8 (0.8)

5 (0.5)

21 (2.1)

9 (1.0)

12 (1.2)

5 (0.5)

6 (1.2)

3 (0.3)

4 (0.8)

16 (1.5)

4 (0.4)

4 (0.4)

14 (1.4)

4 (0.4)

3 (0.3)

6 (0.6)

17 (1.7)

10 (2.0)

1 (0.1)

2 (0.4)

1 (0.1)

49 (5.1)

1 (0.1)

3 (0.3)

3 (0.3)

5 (0.5)

3 (0.3)

1 (0.3)

2 (0.2)

5 (0.5)

38 (4.2)

6 (0.6)

1 (0.1)

9 (1.8)

2 (0.2)

1 (0.2)

60 (5.8)

4 (0.4)

1 (0.1)

22 (2.3)

1 (0.1)

2 (0.2)

M

7

10

3

3

1

4

44

8

4

6

5

13

2

5

90

10

3

4

9

6

27

7

1

33

3

1040

1020

508

1036

504

1022

1002

1005

1009

1003

1021

1006

315

1001

1010

1000

1002

1004

502

1016

501

1061

999

1012

1001

1055

1092

1033

1010

505

1033

503

1018

958

997

1005

997

1016

993

315

999

1005

910

992

1001

498

1007

495

1034

992

1011

968

1055

1089
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v502 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

19417

19417

4516

4516

250

250

256

256

308 24747

24439
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v503 - QC10 FAMILY PLAN FACTORS: PARTNER SUPPORT

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_5 To have a supportive partner

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v503 by v7, Absolute Values (Row Percent), weighted by v8

v503 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

682 (65.7)

712 (70.6)

416 (82.4)

873 (84.7)

349 (69.2)

748 (73.5)

686 (71.2)

736 (73.8)

645 (64.4)

683 (68.4)

637 (62.9)

769 (77.5)

200 (63.7)

857 (85.8)

813 (80.9)

625 (68.8)

671 (67.4)

779 (78.4)

371 (74.8)

730 (73.2)

272 (54.6)

667 (64.4)

800 (80.6)

693 (69.0)

710 (73.2)

787 (74.7)

840 (77.3)

295 (28.4)

255 (25.3)

75 (14.9)

150 (14.5)

134 (26.6)

232 (22.8)

207 (21.5)

234 (23.5)

318 (31.7)

296 (29.6)

340 (33.6)

192 (19.4)

107 (34.1)

131 (13.1)

172 (17.1)

222 (24.4)

287 (28.8)

192 (19.3)

105 (21.2)

244 (24.5)

191 (38.4)

266 (25.7)

176 (17.7)

297 (29.6)

226 (23.3)

257 (24.4)

230 (21.2)

48 (4.6)

27 (2.7)

4 (0.8)

7 (0.7)

20 (4.0)

32 (3.1)

25 (2.6)

24 (2.4)

32 (3.2)

17 (1.7)

26 (2.6)

24 (2.4)

5 (1.6)

7 (0.7)

14 (1.4)

21 (2.3)

28 (2.8)

20 (2.0)

12 (2.4)

18 (1.8)

31 (6.2)

37 (3.6)

16 (1.6)

15 (1.5)

16 (1.6)

10 (0.9)

13 (1.2)

13 (1.3)

15 (1.5)

10 (2.0)

1 (0.1)

1 (0.2)

5 (0.5)

46 (4.8)

3 (0.3)

7 (0.7)

3 (0.3)

9 (0.9)

7 (0.7)

2 (0.6)

4 (0.4)

6 (0.6)

41 (4.5)

10 (1.0)

3 (0.3)

8 (1.6)

5 (0.5)

4 (0.8)

65 (6.3)

1 (0.1)

18 (1.9)

3 (0.3)

M

4

11

3

4

1

4

38

7

8

5

10

16

1

2

5

92

8

10

5

19

3

27

7

6

33

7

1042

1020

508

1035

505

1021

1002

1004

1010

1004

1022

1008

315

1001

1010

1001

1004

1004

501

1016

501

1062

1000

1011

1003

1054

1093

1038

1009

505

1031

504

1017

964

997

1002

999

1012

992

314

999

1005

909

996

994

496

997

498

1035

993

1005

970

1054

1086
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v503 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

17751

17751

5831

5831

549

549

290

290

336 24757

24421
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v504 - QC10 FAMILY PLAN FACTORS: WORK SIT FATHER

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_6 The working situation of the father

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v504 by v7, Absolute Values (Row Percent), weighted by v8

v504 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

703 (67.9)

473 (46.8)

372 (73.8)

821 (79.4)

323 (64.3)

617 (60.6)

255 (26.6)

694 (69.7)

632 (62.9)

438 (43.9)

519 (51.1)

639 (64.3)

173 (55.1)

876 (87.9)

620 (61.8)

576 (63.2)

698 (70.1)

789 (79.2)

322 (64.9)

793 (78.7)

372 (75.0)

416 (40.3)

701 (70.9)

731 (72.6)

420 (43.6)

709 (67.2)

846 (77.8)

281 (27.1)

397 (39.3)

115 (22.8)

183 (17.7)

153 (30.5)

345 (33.9)

462 (48.1)

282 (28.3)

335 (33.3)

486 (48.7)

409 (40.3)

293 (29.5)

127 (40.4)

110 (11.0)

290 (28.9)

252 (27.7)

279 (28.0)

193 (19.4)

127 (25.6)

196 (19.5)

109 (22.0)

449 (43.5)

257 (26.0)

268 (26.6)

437 (45.3)

304 (28.8)

231 (21.3)

43 (4.2)

109 (10.8)

4 (0.8)

28 (2.7)

23 (4.6)

49 (4.8)

176 (18.3)

16 (1.6)

32 (3.2)

65 (6.5)

69 (6.8)

49 (4.9)

12 (3.8)

6 (0.6)

81 (8.1)

35 (3.8)

10 (1.0)

12 (1.2)

30 (6.0)

13 (1.3)

14 (2.8)

83 (8.0)

24 (2.4)

6 (0.6)

76 (7.9)

37 (3.5)

9 (0.8)

9 (0.9)

31 (3.1)

13 (2.6)

2 (0.2)

3 (0.6)

7 (0.7)

67 (7.0)

3 (0.3)

6 (0.6)

9 (0.9)

18 (1.8)

13 (1.3)

2 (0.6)

5 (0.5)

13 (1.3)

48 (5.3)

9 (0.9)

2 (0.2)

17 (3.4)

5 (0.5)

1 (0.2)

85 (8.2)

7 (0.7)

2 (0.2)

31 (3.2)

5 (0.5)

1 (0.1)

M

4

10

4

2

3

3

42

10

4

6

8

13

1

3

5

90

8

8

5

10

4

29

11

4

38

4

1040

1020

508

1036

505

1021

1002

1005

1009

1004

1023

1007

315

1000

1009

1001

1004

1004

501

1017

500

1062

1000

1011

1002

1055

1091

1036

1010

504

1034

502

1018

960

995

1005

998

1015

994

314

997

1004

911

996

996

496

1007

496

1033

989

1007

964

1055

1087
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v504 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

15528

15528

7370

7370

1111

1111

414

414

329 24752

24423
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v505 - QC10 FAMILY PLAN FACTORS: HEALTH OF FATHER

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_7 The health of the father

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v505 by v7, Absolute Values (Row Percent), weighted by v8

v505 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

735 (71.2)

652 (64.6)

431 (85.5)

788 (76.1)

309 (61.3)

624 (61.4)

508 (52.9)

762 (76.3)

676 (67.2)

598 (60.0)

600 (59.1)

695 (69.8)

203 (64.6)

917 (91.9)

816 (81.3)

635 (69.9)

725 (72.7)

778 (78.2)

347 (69.8)

827 (82.2)

386 (77.5)

628 (60.9)

726 (73.2)

760 (75.4)

605 (62.4)

726 (68.8)

887 (81.6)

261 (25.3)

318 (31.5)

60 (11.9)

224 (21.6)

162 (32.1)

341 (33.5)

364 (37.9)

227 (22.7)

295 (29.3)

360 (36.1)

381 (37.5)

269 (27.0)

107 (34.1)

75 (7.5)

159 (15.8)

212 (23.3)

250 (25.1)

200 (20.1)

128 (25.8)

162 (16.1)

101 (20.3)

296 (28.7)

249 (25.1)

241 (23.9)

303 (31.3)

287 (27.2)

190 (17.5)

31 (3.0)

27 (2.7)

3 (0.6)

22 (2.1)

30 (6.0)

49 (4.8)

38 (4.0)

10 (1.0)

31 (3.1)

34 (3.4)

27 (2.7)

28 (2.8)

3 (1.0)

4 (0.4)

25 (2.5)

17 (1.9)

12 (1.2)

15 (1.5)

13 (2.6)

12 (1.2)

10 (2.0)

46 (4.5)

13 (1.3)

3 (0.3)

36 (3.7)

40 (3.8)

8 (0.7)

6 (0.6)

13 (1.3)

10 (2.0)

1 (0.1)

3 (0.6)

3 (0.3)

50 (5.2)

4 (0.4)

4 (0.4)

8 (0.8)

3 (0.3)

1 (0.3)

2 (0.2)

4 (0.4)

45 (5.0)

10 (1.0)

2 (0.2)

9 (1.8)

5 (0.5)

1 (0.2)

62 (6.0)

4 (0.4)

4 (0.4)

25 (2.6)

2 (0.2)

2 (0.2)

M

9

10

4

1

1

4

42

6

3

7

7

12

1

3

5

92

6

9

5

9

2

30

8

3

31

5

1042

1020

508

1036

505

1021

1002

1005

1009

1003

1023

1007

315

1001

1009

1001

1003

1004

502

1015

500

1062

1000

1011

1000

1055

1092

1033

1010

504

1035

504

1017

960

999

1006

996

1016

995

314

998

1004

909

997

995

497

1006

498

1032

992

1008

969

1055

1087
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v505 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

17344

17344

6222

6222

587

587

283

283

315 24751

24436
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v506 - QC10 FAMILY PLAN FACTORS: CHILDCARE PROVIS

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_8 Availability of childcare provision

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v506 by v7, Absolute Values (Row Percent), weighted by v8

v506 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

490 (47.5)

364 (36.2)

327 (65.1)

643 (62.7)

283 (56.3)

418 (41.1)

313 (32.7)

560 (57.3)

507 (50.5)

281 (28.2)

336 (33.6)

410 (42.1)

141 (47.3)

564 (56.5)

445 (45.7)

382 (43.0)

459 (46.1)

633 (64.1)

220 (45.2)

768 (76.6)

156 (32.3)

299 (29.2)

404 (40.8)

621 (62.2)

404 (42.0)

561 (53.3)

434 (40.0)

403 (39.1)

440 (43.8)

141 (28.1)

315 (30.7)

183 (36.4)

390 (38.3)

417 (43.6)

370 (37.8)

345 (34.4)

572 (57.5)

475 (47.5)

395 (40.5)

125 (41.9)

314 (31.5)

359 (36.9)

322 (36.2)

408 (41.0)

301 (30.5)

168 (34.5)

223 (22.3)

175 (36.2)

383 (37.4)

409 (41.3)

325 (32.6)

372 (38.7)

398 (37.8)

485 (44.7)

114 (11.0)

137 (13.6)

24 (4.8)

63 (6.1)

34 (6.8)

194 (19.1)

146 (15.3)

45 (4.6)

139 (13.8)

122 (12.3)

143 (14.3)

127 (13.0)

28 (9.4)

104 (10.4)

142 (14.6)

107 (12.0)

101 (10.1)

47 (4.8)

77 (15.8)

7 (0.7)

120 (24.8)

192 (18.7)

146 (14.7)

49 (4.9)

128 (13.3)

79 (7.5)

150 (13.8)

25 (2.4)

64 (6.4)

10 (2.0)

4 (0.4)

3 (0.6)

15 (1.5)

80 (8.4)

3 (0.3)

13 (1.3)

20 (2.0)

45 (4.5)

43 (4.4)

4 (1.3)

16 (1.6)

27 (2.8)

78 (8.8)

28 (2.8)

7 (0.7)

22 (4.5)

4 (0.4)

32 (6.6)

151 (14.7)

31 (3.1)

3 (0.3)

57 (5.9)

15 (1.4)

15 (1.4)

M

8

15

5

11

1

4

46

26

6

10

22

32

17

2

37

110

7

15

14

14

18

37

10

14

40

2

9

1040

1020

507

1036

504

1021

1002

1004

1010

1005

1021

1007

315

1000

1010

999

1003

1003

501

1016

501

1062

1000

1012

1001

1055

1093

1032

1005

502

1025

503

1017

956

978

1004

995

999

975

298

998

973

889

996

988

487

1002

483

1025

990

998

961

1053

1084
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v506 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

11423

11423

9213

9213

2765

2765

815

815

532 24748

24216
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v507 - QC10 FAMILY PLAN FACTORS: PARENTAL LEAVE

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_9 The opportunity to go on parental leave or care leave

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v507 by v7, Absolute Values (Row Percent), weighted by v8

v507 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

603 (58.5)

370 (37.0)

282 (57.6)

768 (74.6)

180 (35.9)

305 (30.4)

388 (40.8)

658 (66.6)

450 (46.4)

369 (37.2)

360 (36.0)

445 (45.4)

137 (47.9)

546 (55.4)

533 (54.3)

443 (50.2)

518 (52.7)

705 (71.1)

217 (44.6)

715 (71.0)

253 (52.0)

350 (34.3)

578 (58.5)

587 (59.9)

516 (54.0)

560 (53.2)

599 (55.3)

329 (31.9)

442 (44.2)

146 (29.8)

213 (20.7)

213 (42.5)

302 (30.1)

366 (38.5)

285 (28.8)

333 (34.3)

510 (51.5)

469 (46.9)

377 (38.4)

122 (42.7)

302 (30.7)

359 (36.6)

285 (32.3)

396 (40.3)

262 (26.4)

171 (35.1)

253 (25.1)

170 (34.9)

362 (35.5)

343 (34.7)

311 (31.7)

304 (31.8)

372 (35.3)

414 (38.2)

77 (7.5)

128 (12.8)

40 (8.2)

43 (4.2)

91 (18.2)

302 (30.1)

124 (13.0)

42 (4.3)

163 (16.8)

94 (9.5)

122 (12.2)

110 (11.2)

21 (7.3)

111 (11.3)

76 (7.7)

83 (9.4)

54 (5.5)

23 (2.3)

72 (14.8)

31 (3.1)

47 (9.7)

166 (16.3)

56 (5.7)

74 (7.6)

94 (9.8)

99 (9.4)

66 (6.1)

22 (2.1)

59 (5.9)

22 (4.5)

5 (0.5)

17 (3.4)

93 (9.3)

73 (7.7)

3 (0.3)

24 (2.5)

18 (1.8)

48 (4.8)

49 (5.0)

6 (2.1)

26 (2.6)

13 (1.3)

71 (8.0)

14 (1.4)

2 (0.2)

27 (5.5)

8 (0.8)

17 (3.5)

141 (13.8)

11 (1.1)

8 (0.8)

41 (4.3)

22 (2.1)

4 (0.4)

M

11

22

17

8

4

18

52

17

39

12

24

26

29

16

27

119

22

13

14

10

13

43

12

31

45

3

9

1042

1021

507

1037

505

1020

1003

1005

1009

1003

1023

1007

315

1001

1008

1001

1004

1005

501

1017

500

1062

1000

1011

1000

1056

1092

1031

999

490

1029

501

1002

951

988

970

991

999

981

286

985

981

882

982

992

487

1007

487

1019

988

980

955

1053

1083



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 830 

v507 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12435

12435

8411

8411

2409

2409

844

844

656 24755

24099
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v508 - QC10 FAMILY PLAN FACTORS: CHILDREN COSTS

Q.C10

ASK ALL

According to you, how important is each of the following in the decision on whether to have or not to have a\ another child?

(SHOW CARD - READ OUT)

Q.C10_10 The costs of children

1   Very important

2   Fairly important

3   Not very important

4   Not at all important

5   DK

v508 by v7, Absolute Values (Row Percent), weighted by v8

v508 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

525 (50.7)

358 (35.6)

322 (63.9)

611 (59.3)

239 (47.6)

386 (38.1)

154 (16.1)

552 (55.8)

541 (54.0)

119 (12.0)

360 (35.8)

493 (50.1)

135 (43.5)

777 (78.0)

617 (61.5)

444 (50.3)

494 (49.5)

695 (69.8)

222 (45.2)

744 (74.4)

327 (65.8)

260 (25.4)

631 (63.5)

684 (68.1)

217 (22.5)

507 (48.1)

684 (63.2)

361 (34.8)

393 (39.1)

151 (30.0)

298 (28.9)

187 (37.3)

377 (37.2)

308 (32.3)

340 (34.4)

353 (35.2)

416 (41.9)

390 (38.8)

320 (32.5)

134 (43.2)

189 (19.0)

306 (30.5)

265 (30.0)

388 (38.9)

270 (27.1)

147 (29.9)

223 (22.3)

159 (32.0)

411 (40.1)

303 (30.5)

290 (28.9)

327 (33.9)

399 (37.9)

317 (29.3)

117 (11.3)

199 (19.8)

17 (3.4)

99 (9.6)

67 (13.3)

210 (20.7)

355 (37.2)

88 (8.9)

82 (8.2)

364 (36.7)

180 (17.9)

127 (12.9)

33 (10.6)

25 (2.5)

70 (7.0)

105 (11.9)

94 (9.4)

28 (2.8)

89 (18.1)

31 (3.1)

9 (1.8)

215 (21.0)

52 (5.2)

23 (2.3)

298 (30.9)

128 (12.1)

66 (6.1)

33 (3.2)

55 (5.5)

14 (2.8)

23 (2.2)

9 (1.8)

40 (3.9)

138 (14.5)

9 (0.9)

26 (2.6)

94 (9.5)

76 (7.6)

45 (4.6)

8 (2.6)

5 (0.5)

11 (1.1)

69 (7.8)

21 (2.1)

2 (0.2)

33 (6.7)

2 (0.2)

2 (0.4)

138 (13.5)

8 (0.8)

7 (0.7)

122 (12.7)

20 (1.9)

15 (1.4)

M

5

14

4

6

4

10

48

15

8

11

16

22

5

3

6

117

6

10

11

15

4

39

6

7

37

1

9

1041

1019

508

1037

506

1023

1003

1004

1010

1004

1022

1007

315

999

1010

1000

1003

1005

502

1015

501

1063

1000

1011

1001

1055

1091

1036

1005

504

1031

502

1013

955

989

1002

993

1006

985

310

996

1004

883

997

995

491

1000

497

1024

994

1004

964

1054

1082
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v508 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12098

12098

8022

8022

3171

3171

1025

1025

439 24755

24316
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v509 - QC11A FIRST CHILD - IDEAL AGE WOMAN (A)

Q.C11A

ASK Q.C11A AND Q.C12A TO SPLIT BALLOT A - OTHERS GO TO Q.C11B

In your opinion, what is the ideal age for a woman to have her first child?

(CODE THE AGE - IF "NO IDEAL AGE", PLEASE CODE '98' - IF "DK", PLEASE CODE '99')

15   15 years

57   57 years

97   No ideal age

98   DK

99   Inap., SPLIT BALLOT B (coded 2 in V736)

Note:

Original code "98" recoded to "97"

Original code "99" recoded to "98"

Actual number is coded.
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v510 - QC11A FIRST CHILD - IDEAL AGE WOMAN (REC) (A)

Q.C11A Ideal age for a woman to have first child - RECODED

1   Before 25 years old

2   From 25 to 29 years old

3   From 30 to 34 years old

4   From 35 to 39 years old

5   More than 40 years old

6   No ideal age

8   DK

9   Inap., SPLIT BALLOT B (coded 2 in V736)

Derivation:

This variable collapses answers to V509.

Note:

See V509 for complete question text.

v510 by v7, Absolute Values (Row Percent), weighted by v8

v510 1 2 3 4 5 6 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

140 (34.1)

186 (32.4)

87 (36.1)

197 (41.2)

134 (51.3)

154 (30.8)

153 (29.5)

284 (59.4)

100 (20.0)

176 (35.6)

126 (26.5)

136 (27.5)

45 (27.1)

107 (21.4)

230 (44.9)

114 (25.4)

88 (17.7)

263 (55.5)

45 (19.0)

254 (52.8)

100 (41.5)

78 (16.1)

260 (53.5)

258 (53.0)

195 (47.6)

338 (58.9)

143 (59.3)

248 (51.9)

95 (36.4)

243 (48.6)

315 (60.8)

168 (35.1)

266 (53.3)

282 (57.1)

299 (62.9)

232 (46.9)

92 (55.4)

322 (64.3)

235 (45.9)

230 (51.2)

252 (50.7)

159 (33.5)

150 (63.3)

144 (29.9)

129 (53.5)

290 (60.0)

210 (43.2)

208 (42.7)

33 (8.0)

49 (8.5)

8 (3.3)

25 (5.2)

11 (4.2)

33 (6.6)

34 (6.6)

11 (2.3)

88 (17.6)

20 (4.0)

44 (9.3)

28 (5.7)

7 (4.2)

64 (12.8)

40 (7.8)

59 (13.1)

100 (20.1)

19 (4.0)

35 (14.8)

11 (2.3)

9 (3.7)

85 (17.6)

8 (1.6)

16 (3.3)

1 (0.2)

1 (0.4)

1 (0.2)

1 (0.2)

9 (1.8)

1 (0.2)

3 (0.6)

2 (1.2)

2 (0.4)

2 (0.4)

2 (0.4)

5 (1.0)

3 (1.3)

4 (0.8)

1 (0.2)

1 (0.2)

1 (0.2)

1 (0.2)

1 (0.2)

1 (0.2)

1 (0.2)

0 (0.0)

40 (9.8)

1 (0.2)

3 (1.2)

7 (1.5)

20 (7.7)

69 (13.8)

14 (2.7)

15 (3.1)

36 (7.2)

16 (3.2)

4 (0.8)

95 (19.2)

20 (12.0)

6 (1.2)

5 (1.0)

44 (9.8)

52 (10.5)

32 (6.8)

4 (1.7)

72 (15.0)

3 (1.2)

26 (5.4)

8 (1.6)

4 (0.8)

M

89

10

1

24

3

11

20

26

13

10

14

18

7

1

14

61

11

35

12

34

7

27

15

26

M

542

437

266

533

241

511

464

501

497

498

533

494

140

498

483

490

495

496

253

501

252

551

499

498

1041

1021

508

1035

505

1022

1002

1005

1009

1002

1022

1007

313

1000

1009

1000

1003

1005

502

1016

500

1061

1000

1011

410

574

241

478

261

500

518

478

499

494

475

495

166

501

512

449

497

474

237

481

241

483

486

487
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v510 1 2 3 4 5 6 8 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

95 (19.4)

191 (37.1)

238 (47.9)

4239

4239

306 (62.4)

286 (55.5)

213 (42.9)

6050

6050

65 (13.3)

17 (3.3)

21 (4.2)

940

940

3 (0.6)

2 (0.4)

43

43

6

6

21 (4.3)

21 (4.1)

23 (4.6)

661

661

24

15

28

556

488

526

566

12253

1002

1056

1091

24748

490

515

497

11939



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 836 

v511 - QC12A NO MORE CHILD - AGE WOMAN (A)

Q.C12A

ASK Q.C11A AND Q.C12A TO SPLIT BALLOT A

And from what age should a woman no longer have children?

(CODE THE AGE - IF "NO LIMIT", PLEASE CODE '98' - IF "DK", PLEASE CODE '99')

13   13 years

90   90 years

97   No limit

98   DK

99   Inap., SPLIT BALLOT B (coded 2 in V736)

Note:

Original code "98" recoded to "97"

Original code "99" recoded to "98"

Actual number is coded.
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v512 - QC12A NO MORE CHILD - AGE WOMAN (REC) (A)

Q.C12A Age from what a woman no longer should have children - RECODED

1   Before 40 years old

2   From 41 to 45 years old

3   From 46 to 50 years old

4   More than 51years old

5   No limit

8   DK

9   Inap., SPLIT BALLOT B (coded 2 in V736)

Derivation:

This variable collapses answers to V511.

Note:

See V511 for complete question text.

v512 by v7, Absolute Values (Row Percent), weighted by v8

v512 1 2 3 4 5 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

206 (51.6)

390 (68.8)

198 (82.5)

278 (59.8)

161 (63.4)

285 (58.6)

342 (67.1)

239 (52.4)

318 (66.7)

215 (44.6)

268 (58.1)

228 (48.8)

88 (60.3)

344 (70.1)

379 (74.5)

292 (68.2)

231 (50.5)

236 (54.6)

160 (66.9)

196 (42.2)

183 (81.0)

318 (67.5)

334 (70.8)

375 (78.8)

272 (57.1)

110 (27.6)

125 (22.0)

31 (12.9)

103 (22.2)

65 (25.6)

105 (21.6)

113 (22.2)

113 (24.8)

85 (17.8)

135 (28.0)

127 (27.5)

108 (23.1)

33 (22.6)

100 (20.4)

83 (16.3)

77 (18.0)

143 (31.3)

79 (18.3)

55 (23.0)

78 (16.8)

30 (13.3)

98 (20.8)

75 (15.9)

67 (14.1)

136 (28.6)

47 (11.8)

36 (6.3)

6 (2.5)

54 (11.6)

17 (6.7)

40 (8.2)

35 (6.9)

51 (11.2)

36 (7.5)

74 (15.4)

44 (9.5)

37 (7.9)

5 (3.4)

33 (6.7)

33 (6.5)

14 (3.3)

50 (10.9)

48 (11.1)

12 (5.0)

54 (11.6)

5 (2.2)

32 (6.8)

44 (9.3)

20 (4.2)

37 (7.8)

9 (2.3)

6 (1.1)

2 (0.8)

16 (3.4)

7 (1.4)

4 (0.8)

11 (2.4)

11 (2.3)

17 (3.7)

10 (2.1)

5 (3.4)

2 (0.4)

10 (2.0)

1 (0.2)

8 (1.8)

20 (4.6)

5 (2.1)

10 (2.2)

4 (1.8)

1 (0.2)

6 (1.3)

2 (0.4)

13 (2.7)

27 (6.8)

10 (1.8)

3 (1.3)

14 (3.0)

11 (4.3)

49 (10.1)

16 (3.1)

42 (9.2)

38 (8.0)

47 (9.8)

5 (1.1)

84 (18.0)

15 (10.3)

12 (2.4)

4 (0.8)

44 (10.3)

25 (5.5)

49 (11.3)

7 (2.9)

127 (27.3)

4 (1.8)

22 (4.7)

13 (2.8)

12 (2.5)

18 (3.8)

M

99

16

2

37

11

25

28

49

35

24

28

46

29

10

17

81

51

75

11

50

21

40

30

38

37

M

542

437

266

533

241

511

464

501

497

498

533

494

140

498

483

490

495

496

253

501

252

551

499

498

488

1040

1020

508

1035

506

1022

1002

1006

1009

1004

1022

1007

315

999

1009

999

1003

1003

503

1016

499

1062

1001

1012

1001

399

567

240

465

254

486

510

456

477

482

461

467

146

491

509

428

457

432

239

465

226

471

472

476

476
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v512 1 2 3 4 5 8 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

345 (70.0)

316 (66.1)

7197

7197

93 (18.9)

95 (19.9)

2462

2462

27 (5.5)

37 (7.7)

928

928

2 (0.4)

4 (0.8)

186

186

26 (5.3)

26 (5.4)

750

750

36

48

974

526

566

12253

1055

1092

24750

493

478

11523
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v513 - QC11B FIRST CHILD - IDEAL AGE MAN (B)

Q.C11B

ASK Q.C11B AND Q.C12B TO SPLIT BALLOT B - OTHERS GO TO Q.C13

In your opinion, what is the ideal age for a man to have his first child?

(CODE THE AGE - IF "NO IDEAL AGE", PLEASE CODE '98' - IF "DK", PLEASE CODE '99')

13   13 years

63   63 years

97   No ideal age

98   DK

99   Inap., SPLIT BALLOT A (coded 1 in V736)

Note:

Original code "98" recoded to "97"

Original code "99" recoded to "98"

Actual number is coded.
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v514 - QC11B FIRST CHILD - IDEAL AGE MAN (REC) (B)

Q.C11B Ideal age for a man to have first child - RECODED

1   Before 25 years old

2   From 25 to 29 years old

3   From 30 to 34 years old

4   From 35 to 39 years old

5   More than 40 years old

6   No ideal age

8   DK

9   Inap., SPLIT BALLOT A (coded 1 in V736)

Derivation:

This variable collapses answers to V513.

Note:

See V513 for complete question text.

v514 by v7, Absolute Values (Row Percent), weighted by v8

v514 1 2 3 4 5 6 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

54 (12.6)

51 (11.9)

12 (4.6)

54 (10.5)

55 (23.2)

42 (8.5)

43 (9.7)

80 (16.5)

44 (9.2)

65 (13.4)

41 (8.2)

78 (16.5)

25 (18.9)

14 (2.8)

79 (16.7)

36 (8.1)

24 (5.0)

83 (17.5)

30 (12.6)

75 (16.0)

27 (11.1)

40 (7.9)

94 (19.5)

108 (23.3)

214 (49.8)

252 (59.0)

168 (63.9)

299 (58.4)

123 (51.9)

206 (41.7)

273 (61.3)

288 (59.4)

242 (50.6)

272 (56.0)

287 (57.3)

189 (40.0)

65 (49.2)

174 (35.4)

269 (57.0)

191 (42.8)

145 (30.4)

267 (56.4)

126 (52.7)

239 (50.9)

156 (63.9)

224 (44.4)

303 (62.7)

265 (57.2)

97 (22.6)

111 (26.0)

72 (27.4)

143 (27.9)

27 (11.4)

122 (24.7)

107 (24.0)

102 (21.0)

131 (27.4)

116 (23.9)

144 (28.7)

102 (21.6)

16 (12.1)

225 (45.7)

101 (21.4)

151 (33.9)

215 (45.1)

66 (14.0)

60 (25.1)

61 (13.0)

45 (18.4)

182 (36.1)

70 (14.5)

76 (16.4)

17 (4.0)

6 (1.4)

7 (2.7)

11 (2.1)

1 (0.4)

13 (2.6)

8 (1.8)

2 (0.4)

9 (1.9)

10 (2.1)

13 (2.6)

14 (3.0)

4 (3.0)

69 (14.0)

18 (3.8)

17 (3.8)

34 (7.1)

8 (1.7)

10 (4.2)

6 (1.3)

4 (1.6)

24 (4.8)

8 (1.7)

3 (0.6)

1 (0.2)

2 (0.5)

1 (0.2)

1 (0.4)

1 (0.2)

1 (0.2)

2 (0.4)

2 (0.4)

5 (1.0)

2 (0.4)

1 (0.8)

2 (0.4)

1 (0.2)

5 (1.1)

8 (1.7)

2 (0.8)

3 (0.6)

0 (0.0)

1 (0.2)

1 (0.2)

1 (0.2)

47 (10.9)

5 (1.2)

4 (1.5)

4 (0.8)

30 (12.7)

110 (22.3)

13 (2.9)

13 (2.7)

50 (10.5)

21 (4.3)

11 (2.2)

88 (18.6)

21 (15.9)

8 (1.6)

4 (0.8)

46 (10.3)

51 (10.7)

49 (10.4)

11 (4.6)

86 (18.3)

12 (4.9)

33 (6.5)

7 (1.4)

10 (2.2)

M

112

10

2

21

3

15

20

16

19

12

33

21

9

6

11

45

18

23

14

32

9

46

16

36

M

499

583

242

503

264

510

538

504

512

505

489

513

175

502

526

510

508

508

249

515

248

511

501

513

1041

1020

507

1036

504

1019

1003

1005

1009

1003

1023

1007

316

1000

1009

1001

1003

1004

502

1017

501

1061

1000

1012

430

427

263

512

237

494

445

485

478

486

501

473

132

492

472

446

477

473

239

470

244

504

483

463
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v514 1 2 3 4 5 6 8 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

30 (6.5)

46 (8.9)

69 (12.8)

1399

1399

226 (49.2)

325 (63.1)

319 (59.3)

6107

6107

161 (35.1)

104 (20.2)

110 (20.4)

2917

2917

18 (3.9)

14 (2.7)

7 (1.3)

355

355

3 (0.7)

1 (0.2)

1 (0.2)

48

48

21 (4.6)

25 (4.9)

32 (5.9)

812

812

30

12

27

618

513

529

526

12496

1002

1056

1091

24752

459

515

538

11638
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v515 - QC12B NO MORE CHILD - AGE MAN (B)

Q.C12B

ASK Q.C11B AND Q.C12B TO SPLIT BALLOT B

And from what age should a man no longer have children?

(CODE THE AGE - IF "NO LIMIT", PLEASE CODE '98' - IF "DK", PLEASE CODE '99')

13   13 years

95   95 years

97   No limit

98   DK

99   Inap., SPLIT BALLOT A (coded 1 in V736)

Note:

Original code "98" recoded to "97"

Original code "99" recoded to "98"

Actual number is coded.
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v516 - QC12B NO MORE CHILD - AGE MAN (REC) (B)

Q.C12B Age from what a man no longer should have children - RECODED

1   Before 40 years old

2   From 41 to 45 years old

3   From 46 to 50 years old

4   More than 51years old

5   No limit

8   DK

9   Inap., SPLIT BALLOT A (coded 1 in V736)

Derivation:

This variable collapses answers to V515.

Note:

See V515 for complete question text.

v516 by v7, Absolute Values (Row Percent), weighted by v8

v516 1 2 3 4 5 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

72 (18.0)

137 (32.9)

132 (51.6)

92 (18.3)

56 (23.9)

103 (21.7)

152 (35.3)

97 (21.7)

200 (43.5)

98 (20.2)

129 (26.2)

147 (32.5)

49 (40.8)

119 (24.4)

161 (34.8)

153 (36.7)

98 (21.6)

111 (25.6)

89 (38.4)

58 (13.5)

120 (51.5)

169 (34.8)

151 (32.8)

210 (46.7)

116 (25.3)

77 (19.3)

111 (26.6)

70 (27.3)

87 (17.3)

50 (21.4)

83 (17.5)

106 (24.7)

90 (20.2)

105 (22.8)

100 (20.7)

140 (28.4)

83 (18.4)

23 (19.2)

153 (31.4)

92 (19.9)

84 (20.1)

94 (20.8)

66 (15.2)

42 (18.1)

60 (14.0)

65 (27.9)

125 (25.8)

87 (18.9)

97 (21.6)

138 (30.1)

120 (30.1)

97 (23.3)

33 (12.9)

150 (29.9)

53 (22.6)

128 (26.9)

117 (27.2)

129 (28.9)

96 (20.9)

181 (37.4)

138 (28.0)

81 (17.9)

15 (12.5)

137 (28.1)

119 (25.7)

103 (24.7)

143 (31.6)

109 (25.2)

54 (23.3)

98 (22.8)

26 (11.2)

117 (24.1)

139 (30.2)

98 (21.8)

128 (27.9)

97 (24.3)

53 (12.7)

13 (5.1)

127 (25.3)

33 (14.1)

72 (15.2)

39 (9.1)

84 (18.8)

17 (3.7)

80 (16.5)

73 (14.8)

36 (8.0)

8 (6.7)

52 (10.7)

75 (16.2)

36 (8.6)

71 (15.7)

64 (14.8)

32 (13.8)

65 (15.1)

6 (2.6)

45 (9.3)

56 (12.2)

30 (6.7)

59 (12.9)

33 (8.3)

19 (4.6)

8 (3.1)

46 (9.2)

42 (17.9)

89 (18.7)

16 (3.7)

46 (10.3)

42 (9.1)

25 (5.2)

13 (2.6)

105 (23.2)

25 (20.8)

27 (5.5)

16 (3.5)

41 (9.8)

47 (10.4)

83 (19.2)

15 (6.5)

149 (34.7)

16 (6.9)

29 (6.0)

27 (5.9)

15 (3.3)

17 (3.7)

M

145

20

9

31

8

36

34

55

37

15

39

42

20

10

19

74

42

63

20

71

18

66

40

47

31

M

499

583

242

503

264

510

538

504

512

505

489

513

175

502

526

510

508

508

249

515

248

511

501

513

513

1043

1020

507

1036

506

1021

1002

1005

1009

1004

1021

1007

315

1000

1008

1001

1003

1004

501

1016

499

1062

1001

1010

1002

399

417

256

502

234

475

430

446

460

484

493

452

120

488

463

417

453

433

232

430

233

485

460

450

458
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v516 1 2 3 4 5 8 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

135 (28.5)

117 (23.1)

3271

3271

127 (26.8)

100 (19.8)

2455

2455

111 (23.5)

151 (29.8)

2871

2871

53 (11.2)

88 (17.4)

1464

1464

47 (9.9)

50 (9.9)

1088

1088

54

60

1106

529

526

12496

1056

1092

24751

473

506

11149
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v517 - QC13 CHILDREN SIT: SAME AS PARENTS

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_1 You have the same number of children as in your own parents

0   Not mentioned

1   Mentioned

v517 by v7, Absolute Values (Row Percent), weighted by v8

v517 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

820 (78.8)

866 (84.9)

451 (88.8)

740 (71.4)

388 (76.8)

842 (82.5)

843 (84.1)

797 (79.3)

922 (91.4)

862 (85.9)

875 (85.6)

854 (84.8)

275 (87.3)

794 (79.4)

756 (74.9)

913 (91.3)

856 (85.3)

829 (82.6)

422 (84.1)

805 (79.2)

468 (93.6)

906 (85.3)

856 (85.6)

897 (88.7)

821 (82.0)

859 (81.4)

883 (80.9)

20600

20600

221 (21.2)

154 (15.1)

57 (11.2)

296 (28.6)

117 (23.2)

179 (17.5)

159 (15.9)

208 (20.7)

87 (8.6)

142 (14.1)

147 (14.4)

153 (15.2)

40 (12.7)

206 (20.6)

253 (25.1)

87 (8.7)

147 (14.7)

175 (17.4)

80 (15.9)

211 (20.8)

32 (6.4)

156 (14.7)

144 (14.4)

114 (11.3)

180 (18.0)

196 (18.6)

209 (19.1)

4150

4150

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v518 - QC13 CHILDREN SIT: PARENTS SUPPORT MORE

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_2 Your parents think that you should have a\ another child

0   Not mentioned

1   Mentioned

v518 by v7, Absolute Values (Row Percent), weighted by v8

v518 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

947 (91.0)

944 (92.5)

426 (83.9)

968 (93.4)

467 (92.5)

958 (93.8)

886 (88.4)

909 (90.4)

966 (95.7)

952 (94.8)

946 (92.6)

938 (93.1)

297 (94.3)

905 (90.5)

927 (91.9)

964 (96.4)

937 (93.4)

925 (92.1)

474 (94.4)

954 (93.9)

493 (98.6)

1019 (96.0)

902 (90.2)

954 (94.4)

916 (91.5)

960 (91.0)

987 (90.4)

22921

22921

94 (9.0)

76 (7.5)

82 (16.1)

68 (6.6)

38 (7.5)

63 (6.2)

116 (11.6)

96 (9.6)

43 (4.3)

52 (5.2)

76 (7.4)

69 (6.9)

18 (5.7)

95 (9.5)

82 (8.1)

36 (3.6)

66 (6.6)

79 (7.9)

28 (5.6)

62 (6.1)

7 (1.4)

43 (4.0)

98 (9.8)

57 (5.6)

85 (8.5)

95 (9.0)

105 (9.6)

1829

1829

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v519 - QC13 CHILDREN SIT: SAME AS RELATIVES

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_3 Most of your relatives have the same number of children as you do

0   Not mentioned

1   Mentioned

v519 by v7, Absolute Values (Row Percent), weighted by v8

v519 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

951 (91.4)

819 (80.3)

390 (76.8)

834 (80.5)

425 (84.2)

901 (88.2)

828 (82.6)

786 (78.2)

911 (90.3)

861 (85.8)

852 (83.4)

898 (89.2)

289 (91.7)

858 (85.8)

876 (86.8)

905 (90.5)

911 (90.8)

800 (79.7)

398 (79.3)

858 (84.4)

390 (78.0)

872 (82.1)

804 (80.4)

912 (90.2)

811 (81.0)

885 (83.9)

893 (81.8)

20918

20918

90 (8.6)

201 (19.7)

118 (23.2)

202 (19.5)

80 (15.8)

120 (11.8)

174 (17.4)

219 (21.8)

98 (9.7)

143 (14.2)

170 (16.6)

109 (10.8)

26 (8.3)

142 (14.2)

133 (13.2)

95 (9.5)

92 (9.2)

204 (20.3)

104 (20.7)

158 (15.6)

110 (22.0)

190 (17.9)

196 (19.6)

99 (9.8)

190 (19.0)

170 (16.1)

199 (18.2)

3832

3832

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v520 - QC13 CHILDREN SIT: RELATIVES SUPPORT MORE

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_4 Most of your relatives think that you should have a\ another child

0   Not mentioned

1   Mentioned

v520 by v7, Absolute Values (Row Percent), weighted by v8

v520 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1011 (97.1)

996 (97.6)

480 (94.5)

1007 (97.2)

480 (95.0)

977 (95.7)

946 (94.4)

950 (94.5)

984 (97.5)

959 (95.5)

949 (92.9)

963 (95.6)

302 (95.9)

945 (94.5)

969 (96.0)

973 (97.3)

981 (97.8)

935 (93.1)

481 (95.8)

960 (94.5)

491 (98.2)

1044 (98.3)

953 (95.3)

972 (96.1)

934 (93.3)

1003 (95.1)

1027 (94.0)

23672

23672

30 (2.9)

24 (2.4)

28 (5.5)

29 (2.8)

25 (5.0)

44 (4.3)

56 (5.6)

55 (5.5)

25 (2.5)

45 (4.5)

73 (7.1)

44 (4.4)

13 (4.1)

55 (5.5)

40 (4.0)

27 (2.7)

22 (2.2)

69 (6.9)

21 (4.2)

56 (5.5)

9 (1.8)

18 (1.7)

47 (4.7)

39 (3.9)

67 (6.7)

52 (4.9)

65 (6.0)

1078

1078

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 849 

v521 - QC13 CHILDREN SIT: SAME AS FRIENDS

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_5 Most of your friends have the same number of children as you do

0   Not mentioned

1   Mentioned

v521 by v7, Absolute Values (Row Percent), weighted by v8

v521 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

990 (95.1)

824 (80.8)

395 (77.8)

854 (82.4)

407 (80.6)

869 (85.1)

745 (74.4)

762 (75.9)

880 (87.2)

777 (77.4)

829 (81.1)

866 (86.0)

261 (82.9)

808 (80.8)

914 (90.6)

885 (88.5)

931 (92.8)

832 (82.9)

371 (73.9)

841 (82.8)

375 (75.0)

887 (83.5)

840 (84.0)

895 (88.5)

713 (71.2)

856 (81.1)

898 (82.2)

20505

20505

51 (4.9)

196 (19.2)

113 (22.2)

182 (17.6)

98 (19.4)

152 (14.9)

257 (25.6)

242 (24.1)

129 (12.8)

227 (22.6)

193 (18.9)

141 (14.0)

54 (17.1)

192 (19.2)

95 (9.4)

115 (11.5)

72 (7.2)

172 (17.1)

131 (26.1)

175 (17.2)

125 (25.0)

175 (16.5)

160 (16.0)

116 (11.5)

288 (28.8)

199 (18.9)

194 (17.8)

4244

4244

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v522 - QC13 CHILDREN SIT: FRIENDS SUPPORT MORE

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_6 Most of your friends think that you should have a\another child

0   Not mentioned

1   Mentioned

v522 by v7, Absolute Values (Row Percent), weighted by v8

v522 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1009 (96.9)

984 (96.5)

493 (97.0)

999 (96.4)

485 (96.0)

977 (95.7)

956 (95.4)

939 (93.5)

991 (98.2)

951 (94.8)

961 (94.0)

972 (96.5)

304 (96.5)

957 (95.7)

967 (95.8)

971 (97.1)

985 (98.2)

941 (93.7)

481 (95.8)

976 (96.1)

491 (98.2)

1032 (97.2)

950 (95.0)

968 (95.7)

929 (92.8)

1004 (95.2)

1034 (94.7)

23707

23707

32 (3.1)

36 (3.5)

15 (3.0)

37 (3.6)

20 (4.0)

44 (4.3)

46 (4.6)

65 (6.5)

18 (1.8)

52 (5.2)

61 (6.0)

35 (3.5)

11 (3.5)

43 (4.3)

42 (4.2)

29 (2.9)

18 (1.8)

63 (6.3)

21 (4.2)

40 (3.9)

9 (1.8)

30 (2.8)

50 (5.0)

43 (4.3)

72 (7.2)

51 (4.8)

58 (5.3)

1041

1041

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748
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v523 - QC13 CHILDREN SIT: NONE OF THESE

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_7 None of these (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v523 by v7, Absolute Values (Row Percent), weighted by v8

v523 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

480 (46.1)

510 (50.0)

268 (52.8)

621 (59.9)

264 (52.3)

462 (45.2)

591 (59.0)

576 (57.3)

373 (37.0)

504 (50.2)

518 (50.7)

453 (45.0)

135 (42.9)

512 (51.2)

547 (54.2)

346 (34.6)

393 (39.2)

630 (62.7)

265 (52.8)

583 (57.4)

200 (40.0)

483 (45.5)

553 (55.3)

422 (41.7)

534 (53.3)

477 (45.2)

725 (66.4)

12425

12425

561 (53.9)

510 (50.0)

240 (47.2)

415 (40.1)

241 (47.7)

559 (54.8)

411 (41.0)

429 (42.7)

636 (63.0)

500 (49.8)

504 (49.3)

554 (55.0)

180 (57.1)

488 (48.8)

462 (45.8)

654 (65.4)

610 (60.8)

374 (37.3)

237 (47.2)

433 (42.6)

300 (60.0)

579 (54.5)

447 (44.7)

590 (58.3)

467 (46.7)

578 (54.8)

367 (33.6)

12326

12326

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1012

1001

1055

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022
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315
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1009

1000

1003
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1016

500
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1000
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1001

1055

1092
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v524 - QC13 CHILDREN SIT: DK

Q.C13

ASK ALL

Please tell me which of the following statements applies to your situation.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.C13_8 DK

0   Not mentioned

1   Mentioned

v524 by v7, Absolute Values (Row Percent), weighted by v8

v524 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1008 (96.8)

1009 (98.9)

501 (98.6)

1024 (98.8)

501 (99.2)

996 (97.6)

981 (97.9)

988 (98.3)

984 (97.5)

989 (98.5)

1008 (98.6)

984 (97.7)

306 (97.1)

1000 (100.0)

997 (98.8)

953 (95.3)

967 (96.4)

949 (94.5)

492 (98.0)

950 (93.5)

488 (97.6)

1029 (96.9)

948 (94.8)

978 (96.7)

979 (97.8)

1047 (99.2)

946 (86.6)

24002

24002

33 (3.2)

11 (1.1)

7 (1.4)

12 (1.2)

4 (0.8)

25 (2.4)

21 (2.1)

17 (1.7)

25 (2.5)

15 (1.5)

14 (1.4)

23 (2.3)

9 (2.9)

12 (1.2)

47 (4.7)

36 (3.6)

55 (5.5)

10 (2.0)

66 (6.5)

12 (2.4)

33 (3.1)

52 (5.2)

33 (3.3)

22 (2.2)

8 (0.8)

146 (13.4)

748

748

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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508
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1002

1005
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v525 - QC14A HH SITUATION - CURRENTLY

Q.C14A

Which of the following statements best reflects your household situation?

(READ OUT - ONE ANSWER ONLY)

1   Your current situation does not allow you to make any plan for the future. You live day by day

2   You know what you will be doing in the next six months

3   You have a long-term perspective of what your household will be during in the next 1 or 2 years

4   Other

5   DK

v525 by v7, Absolute Values (Row Percent), weighted by v8

v525 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

135 (13.7)

335 (33.2)

138 (28.3)

263 (25.9)

113 (22.8)

194 (19.7)

185 (18.7)

332 (33.8)

366 (37.9)

238 (23.8)

362 (36.4)

304 (31.2)

78 (25.8)

382 (38.5)

343 (36.6)

223 (24.4)

428 (45.9)

404 (41.4)

91 (18.9)

422 (43.6)

219 (46.7)

230 (22.4)

393 (41.6)

418 (43.7)

138 (14.1)

240 (23.1)

375 (35.1)

7349

7349

326 (33.1)

292 (28.9)

118 (24.2)

396 (38.9)

143 (28.9)

223 (22.6)

377 (38.2)

357 (36.4)

256 (26.5)

321 (32.1)

284 (28.6)

296 (30.4)

95 (31.5)

282 (28.5)

301 (32.2)

316 (34.6)

229 (24.6)

330 (33.8)

145 (30.1)

342 (35.3)

134 (28.6)

354 (34.5)

332 (35.2)

234 (24.5)

400 (40.7)

418 (40.3)

382 (35.7)

7683

7683

468 (47.5)

322 (31.9)

230 (47.1)

354 (34.8)

226 (45.7)

532 (53.9)

361 (36.5)

292 (29.7)

310 (32.1)

424 (42.4)

313 (31.5)

337 (34.6)

101 (33.4)

323 (32.6)

267 (28.5)

353 (38.6)

212 (22.7)

232 (23.7)

234 (48.6)

204 (21.1)

115 (24.5)

405 (39.5)

203 (21.5)

286 (29.9)

414 (42.2)

316 (30.4)

297 (27.8)

8131

8131

57 (5.8)

61 (6.0)

2 (0.4)

4 (0.4)

13 (2.6)

38 (3.9)

65 (6.6)

1 (0.1)

34 (3.5)

16 (1.6)

35 (3.5)

37 (3.8)

28 (9.3)

4 (0.4)

25 (2.7)

22 (2.4)

63 (6.8)

11 (1.1)

11 (2.3)

1 (0.2)

37 (3.6)

16 (1.7)

19 (2.0)

30 (3.1)

64 (6.2)

15 (1.4)

709

709

M

55

10

20

19

11

35

13

23

43

4

28

33

12

9

74

86

71

26

21

48

32

36

56

54

21

17

22

879

1041

1020

508

1036

506

1022

1001

1005

1009

1003

1022

1007

314

1000

1010

1000

1003

1003

502

1016

501

1062

1000

1011

1003

1055

1091

24751

986

1010

488

1017

495

987

988

982

966

999

994

974

302

991

936

914

932

977

481

968

469

1026

944

957

982

1038

1069

23872



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 854 

v526 - QC14B HH SITUATION - NEXT 2 YEARS

Q.C14B

Do you think that in the next two years, your household situation will be ...?

(READ OUT - ONE ANSWER ONLY)

1   Much better

2   Somewhat better

3   About the same as it is now

4   Somewhat worse

5   Much worse

6   DK

v526 by v7, Absolute Values (Row Percent), weighted by v8

v526 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

51 (5.2)

74 (7.4)

60 (12.7)

38 (4.1)

11 (2.2)

29 (3.0)

124 (12.5)

96 (10.4)

118 (12.2)

60 (6.0)

91 (9.5)

156 (16.2)

27 (9.0)

59 (6.0)

27 (2.9)

112 (12.5)

55 (6.2)

98 (10.3)

32 (6.7)

110 (11.7)

23 (5.3)

67 (6.5)

64 (6.9)

78 (8.3)

95 (9.6)

56 (5.4)

50 (4.8)

1861

1861

233 (23.7)

279 (27.9)

132 (27.9)

272 (29.4)

97 (19.7)

174 (17.9)

307 (31.0)

422 (45.6)

342 (35.4)

237 (23.8)

297 (30.9)

318 (33.0)

137 (45.8)

296 (30.1)

266 (28.5)

323 (36.1)

300 (33.6)

414 (43.5)

116 (24.3)

373 (39.8)

104 (23.9)

262 (25.4)

302 (32.6)

321 (34.3)

256 (26.0)

251 (24.4)

291 (28.2)

7122

7122

623 (63.3)

595 (59.6)

223 (47.1)

509 (55.0)

252 (51.2)

580 (59.5)

521 (52.6)

367 (39.6)

469 (48.6)

668 (67.1)

503 (52.3)

446 (46.3)

129 (43.1)

411 (41.8)

565 (60.6)

447 (50.0)

466 (52.2)

361 (38.0)

297 (62.1)

394 (42.0)

280 (64.2)

640 (62.1)

465 (50.2)

428 (45.7)

585 (59.3)

621 (60.4)

523 (50.7)

12368

12368

72 (7.3)

47 (4.7)

51 (10.8)

95 (10.3)

112 (22.8)

176 (18.1)

36 (3.6)

38 (4.1)

34 (3.5)

29 (2.9)

65 (6.8)

37 (3.8)

6 (2.0)

168 (17.1)

51 (5.5)

12 (1.3)

61 (6.8)

60 (6.3)

33 (6.9)

45 (4.8)

26 (6.0)

55 (5.3)

76 (8.2)

99 (10.6)

45 (4.6)

91 (8.9)

127 (12.3)

1747

1747

5 (0.5)

4 (0.4)

7 (1.5)

11 (1.2)

20 (4.1)

15 (1.5)

2 (0.2)

3 (0.3)

2 (0.2)

2 (0.2)

5 (0.5)

6 (0.6)

49 (5.0)

23 (2.5)

10 (1.1)

18 (1.9)

16 (1.7)

3 (0.7)

7 (0.7)

19 (2.1)

10 (1.1)

5 (0.5)

9 (0.9)

40 (3.9)

291

291

M

57

22

35

111

13

46

12

78

44

8

62

43

16

17

76

107

111

54

23

78

64

32

75

75

15

27

61

1362

1041

1021

508

1036

505

1020

1002

1004

1009

1004

1023

1006

315

1000

1008

1001

1003

1005

501

1016

500

1063

1001

1011

1001

1055

1092

24751

984

999

473

925

492

974

990

926

965

996

961

963

299

983

932

894

892

951

478

938

436

1031

926

936

986

1028

1031

23389
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v527 - QC15 GENDER ROLES: WRK MOTHER WARM AS WELL

Q.C15

Here is a list of statements relating to the role of men and women when it comes to raising children. Please tell me to what extent do 

you agree or disagree with each of them.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.C15_1 A working mother can establish a just as warm and secure a relationship with her children as a mother who does not 

work

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v527 by v7, Absolute Values (Row Percent), weighted by v8

v527 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

344 (33.9)

381 (37.5)

135 (26.6)

258 (25.2)

353 (70.2)

435 (43.3)

486 (49.6)

381 (39.1)

300 (31.0)

440 (44.3)

399 (39.7)

272 (28.1)

70 (23.0)

332 (33.4)

260 (26.1)

196 (21.6)

191 (19.5)

254 (26.1)

221 (44.2)

265 (27.1)

48 (9.8)

462 (43.9)

295 (30.5)

178 (17.8)

549 (55.5)

292 (27.8)

366 (36.1)

363 (35.7)

163 (32.1)

362 (35.3)

113 (22.5)

315 (31.4)

298 (30.4)

320 (32.9)

384 (39.7)

383 (38.5)

362 (36.1)

377 (39.0)

146 (48.0)

357 (35.9)

324 (32.6)

401 (44.2)

433 (44.1)

340 (35.0)

124 (24.8)

331 (33.9)

162 (33.0)

262 (24.9)

388 (40.1)

399 (39.8)

267 (27.0)

401 (38.1)

205 (20.2)

212 (20.8)

145 (28.6)

297 (29.0)

31 (6.2)

195 (19.4)

146 (14.9)

218 (22.4)

202 (20.9)

140 (14.1)

177 (17.6)

220 (22.8)

71 (23.4)

206 (20.7)

262 (26.3)

210 (23.2)

268 (27.3)

288 (29.6)

123 (24.6)

284 (29.1)

213 (43.4)

245 (23.3)

216 (22.3)

316 (31.5)

118 (11.9)

255 (24.2)

99 (9.8)

61 (6.0)

64 (12.6)

108 (10.5)

6 (1.2)

59 (5.9)

49 (5.0)

55 (5.6)

82 (8.5)

31 (3.1)

66 (6.6)

98 (10.1)

17 (5.6)

100 (10.1)

149 (15.0)

100 (11.0)

90 (9.2)

90 (9.3)

32 (6.4)

97 (9.9)

68 (13.8)

83 (7.9)

68 (7.0)

109 (10.9)

56 (5.7)

104 (9.9)

M

26

3

2

11

4

17

23

31

41

9

18

39

10

5

13

94

22

32

2

40

10

10

33

9

11

3

1040

1020

509

1036

507

1021

1002

1005

1009

1003

1022

1006

314

1000

1008

1001

1004

1004

502

1017

501

1062

1000

1011

1001

1055

1014

1017

507

1025

503

1004

979

974

968

994

1004

967

304

995

995

907

982

972

500

977

491

1052

967

1002

990

1052
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v527 1 2 3 4 5 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

401 (37.2)

8198

8198

446 (41.3)

8587

8587

192 (17.8)

5455

5455

40 (3.7)

1981

1981

14

532

1093

24753

1079

24221
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v528 - QC15 GENDER ROLES: WRK MOTHER CHLD SUFFERS

Q.C15

Here is a list of statements relating to the role of men and women when it comes to raising children. Please tell me to what extent do 

you agree or disagree with each of them.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.C15_2 A pre-school child is more likely to suffer if his\her mother works

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v528 by v7, Absolute Values (Row Percent), weighted by v8

v528 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

247 (24.5)

179 (17.7)

183 (36.5)

174 (17.1)

28 (5.6)

222 (22.2)

106 (10.8)

317 (32.4)

193 (20.8)

120 (12.2)

169 (17.2)

147 (15.4)

24 (8.2)

379 (38.0)

460 (46.9)

150 (16.7)

235 (23.9)

215 (22.1)

167 (33.9)

302 (31.5)

127 (26.0)

283 (27.4)

158 (16.4)

249 (25.2)

102 (10.6)

156 (14.8)

116 (10.8)

398 (39.5)

395 (39.1)

210 (41.8)

360 (35.3)

86 (17.3)

386 (38.7)

298 (30.4)

386 (39.4)

412 (44.3)

357 (36.3)

396 (40.2)

394 (41.4)

146 (50.0)

361 (36.2)

401 (40.9)

320 (35.7)

522 (53.1)

421 (43.2)

203 (41.2)

399 (41.6)

253 (51.7)

364 (35.3)

378 (39.2)

486 (49.2)

314 (32.6)

378 (36.0)

420 (39.0)

279 (27.7)

311 (30.8)

81 (16.1)

355 (34.8)

200 (40.2)

282 (28.3)

320 (32.7)

229 (23.4)

253 (27.2)

368 (37.4)

282 (28.6)

267 (28.0)

83 (28.4)

188 (18.9)

87 (8.9)

290 (32.4)

201 (20.4)

259 (26.6)

93 (18.9)

205 (21.4)

99 (20.2)

213 (20.6)

338 (35.0)

208 (21.1)

254 (26.3)

357 (34.0)

420 (39.0)

84 (8.3)

124 (12.3)

28 (5.6)

131 (12.8)

184 (36.9)

108 (10.8)

255 (26.0)

47 (4.8)

72 (7.7)

139 (14.1)

138 (14.0)

144 (15.1)

39 (13.4)

69 (6.9)

32 (3.3)

136 (15.2)

25 (2.5)

80 (8.2)

30 (6.1)

53 (5.5)

10 (2.0)

172 (16.7)

91 (9.4)

45 (4.6)

294 (30.5)

160 (15.2)

122 (11.3)

M

32

11

6

16

7

24

24

26

79

19

36

55

23

3

28

105

20

30

9

57

12

29

35

23

37

3

14

1040

1020

508

1036

505

1022

1003

1005

1009

1003

1021

1007

315

1000

1008

1001

1003

1005

502

1016

501

1061

1000

1011

1001

1054

1092

1008

1009

502

1020

498

998

979

979

930

984

985

952

292

997

980

896

983

975

493

959

489

1032

965

988

964

1051

1078
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v528 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

5208

5208

9444

9444

6522

6522

2812

2812

763 24749

23986
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v529 - QC15 GENDER ROLES: WRK MOTHER FAM SUFFERS

Q.C15

Here is a list of statements relating to the role of men and women when it comes to raising children. Please tell me to what extent do 

you agree or disagree with each of them.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.C15_3 All in all family life suffers when the woman has a full time job

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v529 by v7, Absolute Values (Row Percent), weighted by v8

v529 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

269 (26.4)

172 (16.9)

213 (42.5)

147 (14.4)

46 (9.3)

335 (33.4)

95 (9.7)

328 (33.6)

224 (23.5)

57 (5.8)

155 (15.7)

204 (21.3)

32 (10.9)

301 (30.3)

519 (52.0)

190 (21.0)

261 (26.4)

247 (25.3)

182 (37.1)

289 (29.6)

96 (19.8)

333 (32.5)

136 (14.2)

243 (24.4)

148 (15.3)

156 (14.9)

142 (13.2)

417 (40.9)

400 (39.4)

202 (40.3)

378 (37.1)

122 (24.6)

382 (38.1)

246 (25.1)

347 (35.6)

425 (44.5)

256 (26.0)

375 (37.9)

346 (36.1)

146 (49.8)

344 (34.6)

385 (38.6)

354 (39.2)

516 (52.2)

450 (46.1)

198 (40.3)

380 (38.9)

202 (41.7)

354 (34.6)

360 (37.6)

442 (44.4)

286 (29.5)

371 (35.5)

407 (37.9)

228 (22.4)

319 (31.4)

60 (12.0)

357 (35.0)

175 (35.3)

206 (20.5)

323 (33.0)

213 (21.8)

235 (24.6)

395 (40.1)

306 (30.9)

256 (26.7)

72 (24.6)

272 (27.3)

76 (7.6)

237 (26.2)

176 (17.8)

218 (22.3)

80 (16.3)

232 (23.7)

151 (31.2)

207 (20.2)

340 (35.5)

259 (26.0)

201 (20.7)

350 (33.5)

398 (37.0)

106 (10.4)

124 (12.2)

26 (5.2)

138 (13.5)

153 (30.8)

80 (8.0)

315 (32.2)

87 (8.9)

70 (7.3)

277 (28.1)

154 (15.6)

152 (15.9)

43 (14.7)

78 (7.8)

18 (1.8)

122 (13.5)

35 (3.5)

61 (6.3)

31 (6.3)

77 (7.9)

35 (7.2)

130 (12.7)

122 (12.7)

52 (5.2)

335 (34.5)

168 (16.1)

128 (11.9)

M

22

5

6

17

8

18

23

30

55

18

32

49

21

4

11

97

16

28

11

39

16

39

42

15

30

10

17

1042

1020

507

1037

504

1021

1002

1005

1009

1003

1022

1007

314

999

1009

1000

1004

1004

502

1017

500

1063

1000

1011

1000

1055

1092

1020

1015

501

1020

496

1003

979

975

954

985

990

958

293

995

998

903

988

976

491

978

484

1024

958

996

970

1045

1075
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v529 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

5520

5520

9091

9091

6342

6342

3117

3117

679 24749

24070
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v530 - QC15 GENDER ROLES: BOTH CONTRIBUTE INCOME

Q.C15

Here is a list of statements relating to the role of men and women when it comes to raising children. Please tell me to what extent do 

you agree or disagree with each of them.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.C15_4 Both men and women should contribute to the household income

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v530 by v7, Absolute Values (Row Percent), weighted by v8

v530 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

309 (30.4)

415 (40.8)

335 (66.2)

456 (44.5)

297 (59.6)

276 (28.3)

561 (57.0)

550 (56.0)

378 (40.3)

270 (27.6)

451 (45.3)

367 (38.1)

128 (41.6)

543 (54.4)

408 (40.8)

261 (29.8)

338 (34.3)

562 (56.6)

165 (34.0)

573 (57.9)

120 (26.7)

381 (36.7)

428 (44.3)

422 (42.4)

685 (69.6)

545 (51.9)

456 (42.2)

452 (44.5)

437 (43.0)

145 (28.7)

467 (45.6)

170 (34.1)

471 (48.3)

314 (31.9)

352 (35.8)

456 (48.6)

488 (49.8)

425 (42.7)

395 (41.0)

159 (51.6)

352 (35.3)

399 (39.9)

443 (50.5)

511 (51.8)

382 (38.5)

170 (35.1)

358 (36.2)

255 (56.7)

316 (30.5)

459 (47.5)

445 (44.7)

235 (23.9)

441 (42.0)

521 (48.2)

193 (19.0)

132 (13.0)

18 (3.6)

92 (9.0)

28 (5.6)

201 (20.6)

97 (9.9)

73 (7.4)

93 (9.9)

189 (19.3)

106 (10.6)

165 (17.1)

17 (5.5)

81 (8.1)

165 (16.5)

137 (15.6)

126 (12.8)

45 (4.5)

121 (24.9)

50 (5.1)

65 (14.4)

234 (22.6)

67 (6.9)

112 (11.2)

51 (5.2)

57 (5.4)

91 (8.4)

62 (6.1)

32 (3.1)

8 (1.6)

9 (0.9)

3 (0.6)

28 (2.9)

12 (1.2)

8 (0.8)

11 (1.2)

33 (3.4)

14 (1.4)

36 (3.7)

4 (1.3)

22 (2.2)

28 (2.8)

36 (4.1)

11 (1.1)

4 (0.4)

29 (6.0)

9 (0.9)

10 (2.2)

106 (10.2)

13 (1.3)

17 (1.7)

13 (1.3)

7 (0.7)

13 (1.2)

M

25

4

1

12

6

45

17

22

72

22

26

44

6

2

9

123

17

11

17

27

50

26

33

15

17

5

10

1041

1020

507

1036

504

1021

1001

1005

1010

1002

1022

1007

314

1000

1009

1000

1003

1004

502

1017

500

1063

1000

1011

1001

1055

1091

1016

1016

506

1024

498

976

984

983

938

980

996

963

308

998

1000

877

986

993

485

990

450

1037

967

996

984

1050

1081
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v530 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

10680

10680

10018

10018

2806

2806

578

578

664 24746

24082
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v531 - QC15 GENDER ROLES: WOMAN SHLD STAY AT HOME

Q.C15

Here is a list of statements relating to the role of men and women when it comes to raising children. Please tell me to what extent do 

you agree or disagree with each of them.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.C15_5 Ideally, the woman should stay at home to look after the children while the man goes out to work

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v531 by v7, Absolute Values (Row Percent), weighted by v8

v531 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

281 (27.5)

138 (13.5)

146 (29.4)

343 (33.7)

31 (6.3)

228 (22.9)

61 (6.2)

398 (40.8)

125 (13.2)

241 (24.3)

124 (12.4)

193 (20.0)

37 (12.3)

334 (33.5)

450 (45.3)

157 (17.7)

182 (18.6)

235 (24.1)

127 (26.2)

317 (32.4)

148 (30.8)

199 (19.0)

346 (36.1)

204 (20.6)

130 (13.4)

270 (25.8)

210 (19.6)

394 (38.6)

210 (20.6)

146 (29.4)

354 (34.7)

71 (14.3)

302 (30.3)

111 (11.2)

315 (32.3)

280 (29.7)

332 (33.5)

189 (19.0)

251 (26.1)

137 (45.7)

303 (30.4)

349 (35.1)

306 (34.4)

380 (38.9)

307 (31.5)

101 (20.8)

324 (33.2)

202 (42.0)

193 (18.4)

285 (29.7)

342 (34.5)

165 (17.0)

288 (27.5)

363 (33.9)

248 (24.3)

377 (37.0)

117 (23.5)

259 (25.4)

165 (33.3)

306 (30.7)

224 (22.7)

211 (21.6)

269 (28.5)

287 (28.9)

344 (34.5)

303 (31.5)

62 (20.7)

260 (26.1)

157 (15.8)

274 (30.8)

275 (28.2)

345 (35.4)

139 (28.7)

254 (26.0)

108 (22.5)

334 (31.9)

235 (24.5)

318 (32.1)

187 (19.2)

282 (26.9)

357 (33.3)

98 (9.6)

294 (28.9)

88 (17.7)

63 (6.2)

229 (46.2)

161 (16.1)

592 (59.9)

52 (5.3)

270 (28.6)

132 (13.3)

340 (34.1)

216 (22.4)

64 (21.3)

99 (9.9)

37 (3.7)

152 (17.1)

139 (14.2)

88 (9.0)

118 (24.3)

82 (8.4)

23 (4.8)

322 (30.7)

92 (9.6)

127 (12.8)

490 (50.4)

207 (19.8)

142 (13.2)

M

21

2

11

16

9

25

14

30

66

12

25

44

15

4

15

111

27

29

17

39

19

15

42

20

28

8

19

1042

1021

508

1035

505

1022

1002

1006

1010

1004

1022

1007

315

1000

1008

1000

1003

1004

502

1016

500

1063

1000

1011

1000

1055

1091

1021

1019

497

1019

496

997

988

976

944

992

997

963

300

996

993

889

976

975

485

977

481

1048

958

991

972

1047

1072
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v531 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

5655

5655

7000

7000

6697

6697

4717

4717

683 24752

24069
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v532 - QC15 GENDER ROLES: MEN CONCENTRATE ON WORK

Q.C15

Here is a list of statements relating to the role of men and women when it comes to raising children. Please tell me to what extent do 

you agree or disagree with each of them.

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE - READ OUT)

Q.C15_6 Family life often suffers when men concentrate too much on their work

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v532 by v7, Absolute Values (Row Percent), weighted by v8

v532 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

297 (29.2)

228 (22.6)

226 (44.8)

283 (27.7)

79 (15.9)

216 (22.0)

335 (34.1)

419 (42.9)

250 (26.4)

238 (24.1)

313 (31.4)

308 (31.7)

67 (23.1)

373 (37.5)

297 (30.8)

259 (28.5)

273 (27.8)

235 (24.2)

182 (36.9)

304 (31.6)

143 (30.0)

415 (39.4)

264 (27.6)

241 (24.1)

429 (44.3)

298 (28.5)

281 (26.4)

479 (47.1)

568 (56.2)

239 (47.3)

464 (45.4)

222 (44.7)

482 (49.1)

488 (49.7)

459 (47.0)

531 (56.1)

550 (55.8)

560 (56.2)

542 (55.8)

189 (65.2)

461 (46.4)

438 (45.4)

532 (58.5)

552 (56.2)

527 (54.2)

237 (48.1)

445 (46.3)

241 (50.6)

512 (48.7)

551 (57.6)

526 (52.7)

447 (46.2)

562 (53.8)

568 (53.4)

188 (18.5)

185 (18.3)

23 (4.6)

225 (22.0)

134 (27.0)

238 (24.3)

127 (12.9)

85 (8.7)

140 (14.8)

166 (16.8)

102 (10.2)

99 (10.2)

24 (8.3)

137 (13.8)

196 (20.3)

79 (8.7)

134 (13.6)

169 (17.4)

59 (12.0)

173 (18.0)

80 (16.8)

103 (9.8)

123 (12.9)

202 (20.2)

69 (7.1)

160 (15.3)

182 (17.1)

54 (5.3)

29 (2.9)

17 (3.4)

51 (5.0)

62 (12.5)

45 (4.6)

32 (3.3)

14 (1.4)

26 (2.7)

32 (3.2)

22 (2.2)

22 (2.3)

10 (3.4)

23 (2.3)

33 (3.4)

40 (4.4)

23 (2.3)

41 (4.2)

15 (3.0)

39 (4.1)

12 (2.5)

22 (2.1)

19 (2.0)

29 (2.9)

23 (2.4)

24 (2.3)

33 (3.1)

M

23

10

3

12

8

40

20

29

62

17

25

36

24

6

46

89

21

32

9

54

24

10

42

13

33

11

28

1041

1020

508

1035

505

1021

1002

1006

1009

1003

1022

1007

314

1000

1010

999

1003

1004

502

1015

500

1062

999

1011

1001

1055

1092

1018

1010

505

1023

497

981

982

977

947

986

997

971

290

994

964

910

982

972

493

961

476

1052

957

998

968

1044

1064
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v532 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

7253

7253

12372

12372

3602

3602

792

792

727 24746

24019
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v533 - QD1A EU TRAVELLING - CMPRD T 10 YRS AGO

Now move on to another topic

    

Q.D1A

ASK Q.D1A ONLY IN EU15 - OTHERS GO TO Q.D1B

Compared to about ten years ago do you find it easier or more difficult to travel from one Member State of the European Union to 

another or do you think that nothing has changed since then?

(READ OUT - ONE ANSWER ONLY)

1   Yes, it is easier

2   Nothing has changed

3   No, it is more difficult

4   DK

9   Inap. (not EU15, coded 19 to 28 in V6)

v533 by v7, Absolute Values (Row Percent), weighted by v8

v533 1 2 3 4 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

790 (81.4)

830 (82.6)

431 (88.0)

838 (86.0)

715 (76.3)

727 (85.9)

796 (84.0)

767 (81.4)

525 (64.3)

227 (84.7)

901 (91.1)

606 (75.8)

692 (78.4)

405 (82.5)

813 (81.5)

745 (82.2)

594 (69.1)

137 (14.1)

150 (14.9)

57 (11.6)

125 (12.8)

204 (21.8)

88 (10.4)

135 (14.2)

143 (15.2)

260 (31.8)

33 (12.3)

60 (6.1)

160 (20.0)

141 (16.0)

53 (10.8)

173 (17.3)

131 (14.5)

253 (29.4)

44 (4.5)

25 (2.5)

2 (0.4)

11 (1.1)

18 (1.9)

31 (3.7)

17 (1.8)

32 (3.4)

32 (3.9)

8 (3.0)

28 (2.8)

34 (4.3)

50 (5.7)

33 (6.7)

12 (1.2)

30 (3.3)

13 (1.5)

M

70

15

14

47

65

163

55

79

190

48

10

199

119

11

64

104

140

M

508

1036

1005

1009

1004

1016

500

1000

1055

1041

1020

508

1036

504

1021

1002

1005

1009

1003

1021

1007

316

999

1009

999

1002

1004

502

1016

500

1062

1000

1010

1000

1055

971

1005

490

974

937

846

948

942

817

268

989

800

883

491

998

906

860
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v533 1 2 3 4 9 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

11402

11402

2303

2303

420

420

1393

1092

9225

1092

24743

14125
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v534 - QD1B EU TRAVELLING - CMPRD BFR ACCESSION

Q.D1B

ASK Q.D1B ONLY IN NMS10 - OTHERS GO TO Q.D2A

Compared to the period prior to (OUR COUNTRY)’s accession to the European Union, do you find it easier or more difficult to travel 

from one Member State of the European Union to another or do you think that nothing has changed since then?

(READ OUT - ONE ANSWER ONLY)

1   Yes, it is easier

2   Nothing has changed

3   No, it is more difficult

4   DK

9   Inap. (EU15, coded 1 to 18 in V6)

v534 by v7, Absolute Values (Row Percent), weighted by v8

v534 1 2 3 4 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

386 (81.3)

796 (78.9)

846 (91.3)

721 (77.9)

639 (78.2)

881 (90.8)

251 (67.8)

860 (90.4)

784 (77.2)

826 (79.2)

6990

87 (18.3)

183 (18.1)

64 (6.9)

173 (18.7)

142 (17.4)

60 (6.2)

103 (27.8)

70 (7.4)

194 (19.1)

159 (15.2)

1235

2 (0.4)

30 (3.0)

17 (1.8)

32 (3.5)

36 (4.4)

29 (3.0)

16 (4.3)

21 (2.2)

37 (3.6)

58 (5.6)

278

M

33

28

78

83

187

46

130

50

40

49

724

M

1041

1020

505

1021

1002

1009

1004

1022

1007

315

1000

1000

1003

502

1062

1011

1001

15525

1041

1020

508

1037

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1001

1011

1001

1055

1092

24752

475

1009

927

926

817

970

370

951

1015

1043
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v534 1 2 3 4 9 N Sum N Valid Sum

v7

N Valid Sum 6990 1235 278 8503
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v535 - QD2A EU PROD CHOICE - CMPRD T 10 YRS AGO

Q.D2A

ASK Q.D2A ONLY IN EU15 - OTHERS GO TO Q.D2B

Compared to about ten years ago, have you noticed a better choice of products from other Member States of the European Union in 

your shops and supermarkets?

(READ OUT - ONE ANSWER ONLY)

1   Yes

2   No

3   DK

9   Inap. (not EU15, coded 19 to 28 in V6)

v535 by v7, Absolute Values (Row Percent), weighted by v8

v535 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

632 (68.3)

697 (70.1)

256 (54.7)

548 (59.2)

710 (77.8)

700 (79.5)

769 (80.6)

588 (65.3)

573 (65.1)

237 (83.5)

675 (70.3)

746 (86.4)

653 (77.3)

414 (87.9)

611 (70.4)

714 (79.3)

790 (85.9)

10313

10313

293 (31.7)

298 (29.9)

212 (45.3)

377 (40.8)

203 (22.2)

181 (20.5)

185 (19.4)

312 (34.7)

307 (34.9)

47 (16.5)

285 (29.7)

117 (13.6)

192 (22.7)

57 (12.1)

257 (29.6)

186 (20.7)

130 (14.1)

3639

3639

M

116

25

37

96

89

127

50

122

127

31

40

137

158

31

193

111

81

1571

M

508

1036

1005

1009

1004

1016

500

1000

1055

1092

9225

1041

1020

508

1036

505

1021

1002

1005

1008

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1061

1000

1011

1001

1055

1092

24748

925

995

468

925

913

881

954

900

880

284

960

863

845

471

868

900

920

13952
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v536 - QD2B EU PROD CHOICE - CMPRD BFR ACCESSION

Q.D2B

ASK Q.D2B ONLY IN NMS10 - OTHERS GO TO Q.D3

Compared to the period prior to (OUR COUNRTY)’s accession to the European Union, have you noticed a better choice of products 

from other Member States of the European Union in your shops and supermarkets?

(READ OUT - ONE ANSWER ONLY)

1   Yes

2   No

3   DK

9   Inap. (EU15, coded 1 to 18 in V6)

v536 by v7, Absolute Values (Row Percent), weighted by v8

v536 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

375 (82.1)

678 (68.8)

598 (68.6)

599 (63.1)

715 (79.7)

782 (81.4)

360 (81.4)

638 (67.4)

560 (55.8)

729 (71.1)

6034

6034

82 (17.9)

307 (31.2)

274 (31.4)

351 (36.9)

182 (20.3)

179 (18.6)

82 (18.6)

308 (32.6)

444 (44.2)

296 (28.9)

2505

2505

M

51

51

133

58

107

55

58

54

52

68

687

M

1041

1020

505

1021

1002

1009

1004

1022

1007

315

1000

1000

1003

502

1062

1011

1001

15525

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1008

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1093

24751

457

985

872

950

897

961

442

946

1004

1025

8539
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v537 - QD3 EU SINGLE MARKET: RANGE OF PRODUCTS

The European Single Market enables the free movement of people, capital, goods and services. It has formally started in January 

1993. Since then other reforms have been introduced in all Member States, including the 10 States which joined the European Union in 

2004, and which are now part of this Single Market. The following questions relate to these reforms and changes and their impact on 

your day-to-day life.

    

Q.D3

ASK ALL

In your opinion, would you say that, for consumers, the Single Market has been very positive, fairly positive, fairly negative or very 

negative in respect of ...?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE)

Q.D3_1 The range of products and services

1   Very positive

2   Fairly positive

3   Fairly negative

4   Very negative

5   Neither positive nor negative (SPONTANEOUS)

6   DK

v537 by v7, Absolute Values (Row Percent), weighted by v8

v537 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

159 (16.0)

145 (14.4)

113 (24.0)

172 (16.9)

67 (14.0)

140 (14.5)

218 (22.9)

188 (20.3)

189 (22.9)

123 (12.6)

51 (5.6)

124 (13.5)

43 (15.4)

236 (23.7)

193 (20.2)

278 (31.3)

148 (16.0)

232 (26.0)

104 (21.8)

554 (55.8)

676 (67.1)

307 (65.2)

670 (66.0)

295 (61.6)

595 (61.7)

635 (66.8)

643 (69.6)

527 (63.7)

739 (75.6)

594 (65.1)

580 (63.2)

191 (68.5)

578 (58.1)

527 (55.1)

541 (60.9)

547 (59.0)

594 (66.5)

316 (66.4)

64 (6.4)

78 (7.7)

10 (2.1)

75 (7.4)

26 (5.4)

64 (6.6)

38 (4.0)

35 (3.8)

39 (4.7)

48 (4.9)

134 (14.7)

80 (8.7)

14 (5.0)

64 (6.4)

106 (11.1)

20 (2.3)

88 (9.5)

32 (3.6)

24 (5.0)

15 (1.5)

15 (1.5)

3 (0.6)

8 (0.8)

1 (0.2)

8 (0.8)

4 (0.4)

1 (0.1)

27 (3.3)

1 (0.1)

26 (2.8)

23 (2.5)

1 (0.4)

44 (4.4)

10 (1.0)

10 (1.1)

27 (2.9)

4 (0.4)

4 (0.8)

201 (20.2)

93 (9.2)

38 (8.1)

90 (8.9)

90 (18.8)

158 (16.4)

56 (5.9)

57 (6.2)

45 (5.4)

67 (6.9)

108 (11.8)

111 (12.1)

30 (10.8)

73 (7.3)

121 (12.6)

39 (4.4)

117 (12.6)

31 (3.5)

28 (5.9)

M

48

14

38

21

25

57

51

80

182

26

108

90

36

5

51

112

75

111

25

1041

1021

509

1036

504

1022

1002

1004

1009

1004

1021

1008

315

1000

1008

1000

1002

1004

501

993

1007

471

1015

479

965

951

924

827

978

913

918

279

995

957

888

927

893

476
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v537 1 2 3 4 5 6 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

195 (20.9)

137 (29.1)

166 (17.0)

207 (22.0)

229 (26.0)

190 (20.5)

214 (20.8)

238 (22.5)

4499

4499

623 (66.6)

261 (55.4)

686 (70.1)

591 (62.9)

438 (49.7)

643 (69.4)

656 (63.8)

690 (65.1)

14697

14697

51 (5.5)

27 (5.7)

34 (3.5)

53 (5.6)

76 (8.6)

41 (4.4)

39 (3.8)

59 (5.6)

1419

1419

10 (1.1)

7 (1.5)

7 (0.7)

4 (0.4)

40 (4.5)

5 (0.5)

3 (0.3)

10 (0.9)

318

318

56 (6.0)

39 (8.3)

85 (8.7)

85 (9.0)

99 (11.2)

48 (5.2)

116 (11.3)

63 (5.9)

2144

2144

82

30

83

58

130

74

26

31

1669

1017

501

1061

998

1012

1001

1054

1091

24746

935

471

978

940

882

927

1028

1060

23077
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v538 - QD3 EU SINGLE MARKET: PRICES OF PRODUCTS

The European Single Market enables the free movement of people, capital, goods and services. It has formally started in January 

1993. Since then other reforms have been introduced in all Member States, including the 10 States which joined the European Union in 

2004, and which are now part of this Single Market. The following questions relate to these reforms and changes and their impact on 

your day-to-day life.

    

Q.D3

ASK ALL

In your opinion, would you say that, for consumers, the Single Market has been very positive, fairly positive, fairly negative or very 

negative in respect of ...?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE)

Q.D3_2 The prices of products and services

1   Very positive

2   Fairly positive

3   Fairly negative

4   Very negative

5   Neither positive nor negative (SPONTANEOUS)

6   DK

v538 by v7, Absolute Values (Row Percent), weighted by v8

v538 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

95 (9.5)

43 (4.3)

46 (9.7)

139 (13.8)

25 (5.3)

47 (4.9)

133 (14.3)

68 (7.6)

118 (14.5)

57 (5.8)

32 (3.5)

84 (9.4)

24 (8.5)

97 (9.8)

76 (7.9)

204 (23.1)

95 (10.3)

75 (8.6)

43 (9.0)

337 (33.8)

405 (40.1)

224 (47.5)

550 (54.5)

191 (40.2)

416 (43.2)

620 (66.9)

369 (41.4)

329 (40.4)

494 (50.4)

366 (39.9)

530 (59.3)

174 (61.7)

377 (38.0)

424 (44.2)

462 (52.2)

428 (46.5)

391 (45.0)

186 (39.0)

248 (24.9)

379 (37.6)

107 (22.7)

202 (20.0)

136 (28.6)

261 (27.1)

89 (9.6)

296 (33.2)

174 (21.4)

291 (29.7)

346 (37.7)

129 (14.4)

37 (13.1)

281 (28.3)

255 (26.6)

113 (12.8)

199 (21.6)

301 (34.6)

158 (33.1)

123 (12.3)

114 (11.3)

25 (5.3)

19 (1.9)

37 (7.8)

63 (6.5)

4 (0.4)

51 (5.7)

129 (15.8)

101 (10.3)

87 (9.5)

34 (3.8)

7 (2.5)

146 (14.7)

44 (4.6)

46 (5.2)

69 (7.5)

53 (6.1)

64 (13.4)

194 (19.5)

68 (6.7)

70 (14.8)

99 (9.8)

86 (18.1)

176 (18.3)

81 (8.7)

107 (12.0)

64 (7.9)

38 (3.9)

86 (9.4)

117 (13.1)

40 (14.2)

91 (9.2)

161 (16.8)

60 (6.8)

130 (14.1)

49 (5.6)

26 (5.5)

M

44

11

36

27

29

58

75

115

194

22

105

112

34

8

49

116

82

134

24

1041

1020

508

1036

504

1021

1002

1006

1008

1003

1022

1006

316

1000

1009

1001

1003

1003

501

997

1009

472

1009

475

963

927

891

814

981

917

894

282

992

960

885

921

869

477
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v538 1 2 3 4 5 6 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

45 (4.8)

55 (11.7)

54 (5.6)

83 (9.0)

122 (13.8)

143 (15.5)

93 (9.2)

87 (8.2)

2183

2183

268 (28.8)

189 (40.2)

498 (51.8)

389 (42.2)

381 (43.0)

599 (64.9)

568 (56.0)

463 (43.8)

10628

10628

414 (44.6)

92 (19.6)

206 (21.4)

293 (31.8)

157 (17.7)

101 (10.9)

190 (18.7)

378 (35.8)

5833

5833

148 (15.9)

59 (12.6)

76 (7.9)

35 (3.8)

114 (12.9)

5 (0.5)

31 (3.1)

68 (6.4)

1752

1752

54 (5.8)

75 (16.0)

128 (13.3)

122 (13.2)

113 (12.7)

75 (8.1)

132 (13.0)

60 (5.7)

2502

2502

87

30

100

78

124

79

40

35

1848

1016

500

1062

1000

1011

1002

1054

1091

24746

929

470

962

922

887

923

1014

1056

22898
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v539 - QD3 EU SINGLE MARKET: QUALITY OF PRODUCTS

The European Single Market enables the free movement of people, capital, goods and services. It has formally started in January 

1993. Since then other reforms have been introduced in all Member States, including the 10 States which joined the European Union in 

2004, and which are now part of this Single Market. The following questions relate to these reforms and changes and their impact on 

your day-to-day life.

    

Q.D3

ASK ALL

In your opinion, would you say that, for consumers, the Single Market has been very positive, fairly positive, fairly negative or very 

negative in respect of ...?

(SHOW CARD WITH SCALE - ONE ANSWER PER LINE)

Q.D3_3 The quality of products and services

1   Very positive

2   Fairly positive

3   Fairly negative

4   Very negative

5   Neither positive nor negative (SPONTANEOUS)

6   DK

v539 by v7, Absolute Values (Row Percent), weighted by v8

v539 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

106 (10.6)

68 (6.8)

61 (12.9)

142 (13.9)

25 (5.2)

42 (4.4)

93 (10.1)

119 (12.9)

151 (18.4)

29 (3.0)

43 (4.8)

74 (8.3)

23 (8.5)

119 (12.0)

66 (6.9)

233 (26.4)

109 (11.9)

122 (13.8)

65 (13.8)

388 (39.0)

632 (62.8)

300 (63.4)

605 (59.4)

241 (50.5)

418 (43.7)

558 (60.5)

611 (66.3)

487 (59.4)

581 (60.0)

469 (52.6)

536 (60.3)

182 (67.2)

531 (53.7)

346 (36.0)

546 (62.0)

504 (54.9)

555 (62.7)

250 (53.0)

203 (20.4)

148 (14.7)

31 (6.6)

147 (14.4)

80 (16.8)

218 (22.8)

177 (19.2)

75 (8.1)

57 (7.0)

220 (22.7)

212 (23.8)

117 (13.2)

26 (9.6)

163 (16.5)

260 (27.1)

41 (4.7)

138 (15.0)

136 (15.4)

68 (14.4)

40 (4.0)

26 (2.6)

10 (2.1)

21 (2.1)

9 (1.9)

22 (2.3)

13 (1.4)

9 (1.0)

36 (4.4)

20 (2.1)

34 (3.8)

25 (2.8)

4 (1.5)

72 (7.3)

92 (9.6)

14 (1.6)

43 (4.7)

17 (1.9)

17 (3.6)

259 (26.0)

132 (13.1)

71 (15.0)

103 (10.1)

122 (25.6)

256 (26.8)

82 (8.9)

107 (11.6)

89 (10.9)

119 (12.3)

134 (15.0)

137 (15.4)

36 (13.3)

104 (10.5)

197 (20.5)

47 (5.3)

124 (13.5)

55 (6.2)

72 (15.3)

M

45

14

35

19

28

65

79

84

189

35

130

118

45

11

48

119

85

119

31

1041

1020

508

1037

505

1021

1002

1005

1009

1004

1022

1007

316

1000

1009

1000

1003

1004

503

996

1006

473

1018

477

956

923

921

820

969

892

889

271

989

961

881

918

885

472
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v539 1 2 3 4 5 6 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

74 (8.0)

114 (24.1)

77 (8.1)

136 (14.7)

159 (18.2)

47 (5.2)

121 (11.8)

103 (9.8)

2521

2521

493 (53.2)

254 (53.6)

601 (62.9)

572 (61.8)

450 (51.4)

460 (51.2)

607 (59.4)

540 (51.1)

12717

12717

221 (23.8)

33 (7.0)

76 (8.0)

110 (11.9)

98 (11.2)

252 (28.0)

117 (11.4)

272 (25.8)

3696

3696

40 (4.3)

8 (1.7)

18 (1.9)

8 (0.9)

40 (4.6)

19 (2.1)

12 (1.2)

60 (5.7)

729

729

99 (10.7)

65 (13.7)

183 (19.2)

100 (10.8)

128 (14.6)

121 (13.5)

165 (16.1)

81 (7.7)

3188

3188

90

26

108

74

135

103

34

36

1905

1017

500

1063

1000

1010

1002

1056

1092

24756

927

474

955

926

875

899

1022

1056

22851
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v540 - QD4 EU SINGLE MARKET - INCR COMPETITION

Q.D4

The Single Market has increased competition in many areas like transportation, telecommunications, banking and insurance services. 

Globally, would you say that this is a ...?

(READ OUT - ONE ANSWER ONLY)

1   Very good thing

2   Rather good thing

3   Rather bad thing

4   Very bad thing

5   Neither a good nor a bad thing (SPONTANEOUS)

6   DK

v540 by v7, Absolute Values (Row Percent), weighted by v8

v540 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

94 (9.9)

147 (14.6)

203 (43.8)

226 (22.4)

60 (12.2)

145 (14.8)

424 (44.6)

224 (24.0)

178 (21.1)

129 (13.3)

98 (10.1)

162 (17.6)

66 (24.4)

148 (15.0)

136 (14.9)

364 (39.0)

157 (17.6)

206 (24.3)

95 (20.1)

268 (27.7)

105 (22.9)

273 (27.1)

223 (23.9)

177 (19.8)

199 (21.0)

249 (24.6)

178 (16.8)

4934

414 (43.4)

569 (56.5)

183 (39.4)

610 (60.3)

284 (57.7)

531 (54.4)

456 (47.9)

609 (65.3)

487 (57.6)

603 (62.3)

511 (52.4)

476 (51.9)

151 (55.7)

582 (59.0)

487 (53.2)

461 (49.4)

464 (52.0)

543 (64.0)

223 (47.2)

552 (57.1)

234 (51.1)

507 (50.4)

583 (62.4)

447 (49.9)

565 (59.7)

552 (54.5)

653 (61.7)

12737

164 (17.2)

155 (15.4)

35 (7.5)

70 (6.9)

44 (8.9)

77 (7.9)

38 (4.0)

40 (4.3)

68 (8.0)

131 (13.5)

200 (20.5)

111 (12.1)

14 (5.2)

85 (8.6)

104 (11.4)

24 (2.6)

92 (10.3)

67 (7.9)

60 (12.7)

57 (5.9)

45 (9.8)

105 (10.4)

50 (5.3)

43 (4.8)

79 (8.4)

91 (9.0)

85 (8.0)

2134

44 (4.6)

41 (4.1)

6 (1.3)

6 (0.6)

13 (2.6)

30 (3.1)

10 (1.1)

2 (0.2)

17 (2.0)

26 (2.7)

66 (6.8)

30 (3.3)

2 (0.7)

42 (4.3)

27 (3.0)

20 (2.1)

35 (3.9)

9 (1.1)

53 (11.2)

11 (1.1)

15 (3.3)

31 (3.1)

5 (0.5)

16 (1.8)

16 (1.7)

22 (2.2)

17 (1.6)

612

238 (24.9)

95 (9.4)

37 (8.0)

99 (9.8)

91 (18.5)

194 (19.9)

23 (2.4)

57 (6.1)

95 (11.2)

79 (8.2)

100 (10.3)

139 (15.1)

38 (14.0)

129 (13.1)

161 (17.6)

64 (6.9)

145 (16.2)

23 (2.7)

41 (8.7)

79 (8.2)

59 (12.9)

90 (8.9)

74 (7.9)

212 (23.7)

87 (9.2)

99 (9.8)

125 (11.8)

2673

M

87

14

44

24

14

45

50

73

163

36

46

90

45

15

94

68

110

155

31

49

42

56

65

116

55

42

33

1662

1041

1021

508

1035

506

1022

1001

1005

1008

1004

1021

1008

316

1001

1009

1001

1003

1003

503

1016

500

1062

1000

1011

1001

1055

1091

24752

954

1007

464

1011

492

977

951

932

845

968

975

918

271

986

915

933

893

848

472

967

458

1006

935

895

946

1013

1058
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v540 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Valid Sum 4934 12737 2134 612 2673 23090
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v541 - QD5 EU SINGLE MARKET - INFO ABOUT RIGHTS

Q.D5

In general, in respect of your rights within the Single Market, do you feel ...?

(READ OUT - ONE ANSWER ONLY)

1   Very well informed

2   Well informed

3   Fairly uninformed

4   Not at all informed

5   DK

v541 by v7, Absolute Values (Row Percent), weighted by v8

v541 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

60 (6.3)

25 (2.5)

5 (1.0)

25 (2.5)

18 (3.6)

22 (2.2)

61 (6.3)

12 (1.3)

31 (3.3)

48 (4.9)

5 (0.5)

19 (2.0)

7 (2.5)

15 (1.5)

29 (3.0)

46 (4.8)

19 (2.1)

24 (2.6)

27 (5.6)

12 (1.2)

6 (1.3)

18 (1.8)

17 (1.8)

20 (2.0)

17 (1.7)

22 (2.1)

10 (0.9)

620

620

287 (29.9)

384 (38.1)

174 (36.4)

380 (37.8)

149 (29.9)

283 (28.2)

226 (23.4)

200 (21.1)

184 (19.5)

321 (33.0)

256 (25.6)

275 (29.2)

80 (28.2)

227 (22.8)

230 (23.8)

333 (34.8)

224 (24.3)

190 (20.8)

206 (42.4)

332 (34.1)

142 (30.3)

386 (37.7)

323 (35.1)

196 (19.7)

459 (47.0)

464 (45.0)

198 (18.7)

7109

7109

406 (42.3)

452 (44.9)

190 (39.7)

475 (47.3)

265 (53.1)

465 (46.4)

536 (55.6)

513 (54.2)

403 (42.6)

489 (50.3)

528 (52.9)

419 (44.5)

129 (45.4)

507 (50.9)

479 (49.6)

366 (38.2)

457 (49.5)

439 (48.0)

206 (42.4)

439 (45.1)

239 (51.0)

541 (52.8)

429 (46.6)

493 (49.4)

417 (42.7)

429 (41.6)

535 (50.5)

11246

11246

206 (21.5)

146 (14.5)

109 (22.8)

124 (12.4)

67 (13.4)

233 (23.2)

141 (14.6)

222 (23.4)

328 (34.7)

114 (11.7)

210 (21.0)

228 (24.2)

68 (23.9)

248 (24.9)

228 (23.6)

212 (22.2)

223 (24.2)

262 (28.6)

47 (9.7)

191 (19.6)

82 (17.5)

80 (7.8)

152 (16.5)

288 (28.9)

83 (8.5)

117 (11.3)

316 (29.8)

4725

4725

M

83

13

30

32

6

18

38

58

63

32

23

65

31

3

43

42

79

89

15

42

30

37

79

14

26

24

33

1048

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1006

315

1000

1009

999

1002

1004

501

1016

499

1062

1000

1011

1002

1056

1092

24748

959

1007

478

1004

499

1003

964

947

946

972

999

941

284

997

966

957

923

915

486

974

469

1025

921

997

976

1032

1059

23700



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 885 

v542 - QD6 EU SM RIGHTS: WORK PERMISSION

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_1 You need a "work permit" to work in another Member State

1   True

2   False (correct)

3   DK

v542 by v7, Absolute Values (Row Percent), weighted by v8

v542 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

281 (27.0)

573 (56.2)

113 (22.2)

734 (70.8)

273 (54.0)

435 (42.6)

558 (55.7)

532 (52.9)

303 (30.0)

473 (47.1)

336 (32.9)

410 (40.7)

153 (48.4)

511 (51.1)

739 (73.2)

277 (27.7)

373 (37.2)

332 (33.1)

301 (60.0)

531 (52.2)

158 (31.6)

586 (55.2)

543 (54.3)

349 (34.5)

381 (38.1)

744 (70.6)

816 (74.8)

11815

11815

527 (50.6)

386 (37.9)

288 (56.6)

202 (19.5)

198 (39.1)

460 (45.1)

385 (38.4)

283 (28.2)

418 (41.4)

450 (44.8)

492 (48.1)

418 (41.5)

114 (36.1)

397 (39.7)

138 (13.7)

508 (50.7)

351 (35.0)

395 (39.3)

151 (30.1)

261 (25.7)

241 (48.2)

399 (37.6)

329 (32.9)

403 (39.9)

539 (53.8)

209 (19.8)

212 (19.4)

9154

9154

234 (22.5)

60 (5.9)

108 (21.2)

100 (9.7)

35 (6.9)

126 (12.3)

59 (5.9)

190 (18.9)

288 (28.5)

81 (8.1)

194 (19.0)

179 (17.8)

49 (15.5)

92 (9.2)

132 (13.1)

216 (21.6)

279 (27.8)

277 (27.6)

50 (10.0)

225 (22.1)

101 (20.2)

77 (7.3)

128 (12.8)

259 (25.6)

81 (8.1)

101 (9.6)

63 (5.8)

3784

3784

1042

1019

509

1036

506

1021

1002

1005

1009

1004

1022

1007

316

1000

1009

1001

1003

1004

502

1017

500

1062

1000

1011

1001

1054

1091

24753

1042

1019

509

1036

506

1021

1002

1005

1009

1004

1022

1007

316

1000

1009

1001

1003

1004

502

1017

500

1062

1000

1011

1001

1054

1091

24753
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v543 - QD6 EU SM RIGHTS: OBTAIN MORTGAGES

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_2 You can obtain a mortgage in another Member State

1   True (correct)

2   False

3   DK

v543 by v7, Absolute Values (Row Percent), weighted by v8

v543 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

475 (45.6)

519 (50.8)

112 (22.0)

254 (24.5)

173 (34.3)

407 (39.9)

459 (45.8)

202 (20.1)

331 (32.8)

565 (56.3)

467 (45.7)

536 (53.2)

149 (47.3)

367 (36.7)

344 (34.1)

350 (35.0)

342 (34.1)

223 (22.2)

282 (56.2)

222 (21.9)

131 (26.2)

553 (52.0)

281 (28.1)

271 (26.8)

433 (43.3)

530 (50.2)

272 (24.9)

9250

9250

223 (21.4)

343 (33.6)

82 (16.1)

455 (43.9)

185 (36.6)

259 (25.4)

255 (25.4)

282 (28.1)

211 (20.9)

238 (23.7)

176 (17.2)

128 (12.7)

54 (17.1)

376 (37.6)

261 (25.8)

215 (21.5)

200 (19.9)

347 (34.6)

98 (19.5)

247 (24.3)

76 (15.2)

225 (21.2)

252 (25.2)

224 (22.2)

236 (23.6)

247 (23.4)

488 (44.7)

6383

6383

343 (32.9)

159 (15.6)

314 (61.8)

327 (31.6)

147 (29.1)

355 (34.8)

288 (28.7)

521 (51.8)

467 (46.3)

201 (20.0)

379 (37.1)

344 (34.1)

112 (35.6)

257 (25.7)

405 (40.1)

435 (43.5)

461 (46.0)

434 (43.2)

122 (24.3)

547 (53.8)

293 (58.6)

285 (26.8)

467 (46.7)

516 (51.0)

332 (33.2)

278 (26.4)

332 (30.4)

9121

9121

1041

1021

508

1036

505

1021

1002

1005

1009

1004

1022

1008

315

1000

1010

1000

1003

1004

502

1016

500

1063

1000

1011

1001

1055

1092

24754

1041

1021

508

1036

505

1021

1002

1005

1009

1004

1022

1008

315

1000

1010

1000

1003

1004

502

1016

500

1063

1000

1011

1001

1055

1092

24754
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v544 - QD6 EU SM RIGHTS: PAYING VAT

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_3 When you buy a car in another Member State, you have to pay VAT both in that Member State and in (OUR COUNTRY)

1   True

2   False (correct)

3   DK

v544 by v7, Absolute Values (Row Percent), weighted by v8

v544 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

304 (29.2)

215 (21.1)

67 (13.2)

245 (23.6)

106 (21.0)

165 (16.2)

244 (24.4)

144 (14.3)

218 (21.6)

282 (28.1)

189 (18.5)

192 (19.1)

59 (18.7)

324 (32.4)

193 (19.1)

432 (43.2)

223 (22.2)

144 (14.3)

54 (10.8)

193 (19.0)

157 (31.3)

264 (24.9)

261 (26.1)

317 (31.4)

164 (16.4)

195 (18.5)

305 (27.9)

5656

5656

405 (38.9)

694 (68.0)

244 (48.0)

491 (47.4)

308 (61.0)

631 (61.8)

639 (63.8)

424 (42.2)

355 (35.2)

562 (56.0)

585 (57.2)

438 (43.5)

142 (44.9)

451 (45.1)

403 (39.9)

243 (24.3)

362 (36.1)

297 (29.6)

365 (72.7)

292 (28.8)

146 (29.1)

613 (57.7)

411 (41.1)

284 (28.1)

634 (63.3)

620 (58.8)

495 (45.3)

11534

11534

332 (31.9)

111 (10.9)

197 (38.8)

300 (29.0)

91 (18.0)

225 (22.0)

119 (11.9)

436 (43.4)

436 (43.2)

159 (15.9)

249 (24.3)

377 (37.4)

115 (36.4)

226 (22.6)

413 (40.9)

325 (32.5)

418 (41.7)

563 (56.1)

83 (16.5)

530 (52.2)

198 (39.5)

185 (17.4)

328 (32.8)

410 (40.6)

203 (20.3)

239 (22.7)

292 (26.7)

7560

7560

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1023

1007

316

1001

1009

1000

1003

1004

502

1015

501

1062

1000

1011

1001

1054

1092

24750

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1023

1007

316

1001

1009

1000

1003

1004

502

1015

501

1062

1000

1011

1001

1054

1092

24750
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v545 - QD6 EU SM RIGHTS: SUBSCR HOUSE INSURANCE

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_4 You can subscribe in another Member State to a house insurance for your habitation in (OUR COUNTRY)

1   True

2   False (correct)

3   DK

v545 by v7, Absolute Values (Row Percent), weighted by v8

v545 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

447 (42.9)

388 (38.0)

141 (27.8)

395 (38.2)

127 (25.1)

373 (36.5)

428 (42.7)

230 (22.9)

317 (31.4)

405 (40.3)

376 (36.8)

292 (29.0)

111 (35.4)

363 (36.3)

328 (32.5)

345 (34.5)

233 (23.3)

172 (17.1)

167 (33.3)

235 (23.1)

118 (23.6)

264 (24.9)

355 (35.5)

273 (27.0)

355 (35.5)

442 (41.9)

261 (23.9)

7941

7941

222 (21.3)

485 (47.5)

91 (17.9)

346 (33.4)

247 (48.8)

316 (31.0)

314 (31.3)

265 (26.4)

181 (17.9)

391 (38.9)

282 (27.6)

226 (22.4)

62 (19.7)

371 (37.1)

233 (23.1)

206 (20.6)

223 (22.3)

260 (25.9)

186 (37.1)

187 (18.4)

74 (14.8)

407 (38.3)

207 (20.7)

219 (21.7)

351 (35.1)

282 (26.8)

527 (48.2)

7161

7161

372 (35.7)

147 (14.4)

276 (54.3)

294 (28.4)

132 (26.1)

332 (32.5)

260 (25.9)

510 (50.7)

511 (50.6)

208 (20.7)

364 (35.6)

489 (48.6)

141 (44.9)

266 (26.6)

448 (44.4)

449 (44.9)

546 (54.5)

572 (57.0)

149 (29.7)

595 (58.5)

309 (61.7)

391 (36.8)

438 (43.8)

519 (51.3)

295 (29.5)

330 (31.3)

305 (27.9)

9648

9648

1041

1020

508

1035

506

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

1000

1002

1004

502

1017

501

1062

1000

1011

1001

1054

1093

24750

1041

1020

508

1035

506

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

1000

1002

1004

502

1017

501

1062

1000

1011

1001

1054

1093

24750
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v546 - QD6 EU SM RIGHTS: HEALTH CARE ACCESS

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_5 When you are travelling or working in another Member State you have access to health care in that country

1   True (correct)

2   False

3   DK

v546 by v7, Absolute Values (Row Percent), weighted by v8

v546 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

688 (66.0)

817 (80.2)

368 (72.4)

867 (83.7)

434 (86.1)

737 (72.2)

815 (81.3)

743 (73.9)

607 (60.2)

836 (83.3)

727 (71.1)

694 (68.9)

215 (68.5)

817 (81.7)

622 (61.6)

665 (66.6)

573 (57.1)

557 (55.4)

422 (84.1)

667 (65.6)

379 (75.8)

924 (87.1)

832 (83.2)

675 (66.8)

890 (88.9)

879 (83.2)

904 (82.8)

18354

18354

124 (11.9)

166 (16.3)

19 (3.7)

82 (7.9)

43 (8.5)

116 (11.4)

114 (11.4)

47 (4.7)

97 (9.6)

101 (10.1)

135 (13.2)

138 (13.7)

44 (14.0)

86 (8.6)

163 (16.2)

91 (9.1)

131 (13.1)

99 (9.9)

30 (6.0)

65 (6.4)

27 (5.4)

67 (6.3)

43 (4.3)

110 (10.9)

50 (5.0)

87 (8.2)

87 (8.0)

2362

2362

230 (22.1)

36 (3.5)

121 (23.8)

87 (8.4)

27 (5.4)

168 (16.5)

73 (7.3)

215 (21.4)

305 (30.2)

67 (6.7)

160 (15.7)

175 (17.4)

55 (17.5)

97 (9.7)

224 (22.2)

243 (24.3)

299 (29.8)

349 (34.7)

50 (10.0)

284 (28.0)

94 (18.8)

70 (6.6)

125 (12.5)

226 (22.4)

61 (6.1)

90 (8.5)

101 (9.2)

4032

4032

1042

1019

508

1036

504

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

999

1003

1005

502

1016

500

1061

1000

1011

1001

1056

1092

24748

1042

1019

508

1036

504

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

999

1003

1005

502

1016

500

1061

1000

1011

1001

1056

1092

24748
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v547 - QD6 EU SM RIGHTS: ACADEM QUALIF TO STUDY

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_6 Your academic qualifications give you the right to study in another Member State

1   True (correct)

2   False

3   DK

v547 by v7, Absolute Values (Row Percent), weighted by v8

v547 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

737 (70.8)

889 (87.2)

353 (69.4)

708 (68.4)

420 (83.2)

757 (74.1)

881 (88.0)

714 (71.0)

647 (64.1)

693 (69.1)

815 (79.7)

649 (64.4)

217 (68.9)

797 (79.7)

602 (59.7)

682 (68.2)

628 (62.6)

505 (50.3)

450 (89.6)

581 (57.2)

373 (74.6)

762 (71.8)

798 (79.8)

592 (58.6)

855 (85.4)

756 (71.7)

771 (70.6)

17632

17632

100 (9.6)

83 (8.1)

73 (14.3)

186 (18.0)

38 (7.5)

112 (11.0)

46 (4.6)

67 (6.7)

70 (6.9)

162 (16.2)

67 (6.6)

90 (8.9)

18 (5.7)

101 (10.1)

203 (20.1)

71 (7.1)

118 (11.8)

139 (13.8)

17 (3.4)

135 (13.3)

11 (2.2)

135 (12.7)

57 (5.7)

135 (13.4)

45 (4.5)

148 (14.0)

159 (14.6)

2586

2586

204 (19.6)

48 (4.7)

83 (16.3)

141 (13.6)

47 (9.3)

153 (15.0)

74 (7.4)

225 (22.4)

292 (28.9)

148 (14.8)

140 (13.7)

268 (26.6)

80 (25.4)

102 (10.2)

204 (20.2)

247 (24.7)

257 (25.6)

360 (35.9)

35 (7.0)

300 (29.5)

116 (23.2)

164 (15.5)

145 (14.5)

284 (28.1)

101 (10.1)

151 (14.3)

162 (14.8)

4531

4531

1041

1020

509

1035

505

1022

1001

1006

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1061

1000

1011

1001

1055

1092

24749

1041

1020

509

1035

505

1022

1001

1006

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1061

1000

1011

1001

1055

1092

24749
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v548 - QD6 EU SM RIGHTS: PROFES QUALIF TO WORK

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_7 Citizens in the EU can pursue an occupation in a Member State other than the one in which they acquired their professional 

qualifications

1   True (correct)

2   False

3   DK

v548 by v7, Absolute Values (Row Percent), weighted by v8

v548 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

734 (70.5)

698 (68.4)

414 (81.7)

461 (91.3)

848 (83.1)

933 (93.0)

754 (75.0)

620 (61.4)

809 (80.6)

530 (51.9)

600 (59.6)

208 (65.8)

740 (74.0)

603 (59.8)

622 (62.2)

620 (61.8)

663 (66.0)

297 (59.3)

681 (67.0)

340 (68.1)

869 (81.8)

758 (75.8)

576 (56.9)

891 (89.0)

669 (63.4)

862 (78.9)

16800

16800

113 (10.9)

254 (24.9)

11 (2.2)

20 (4.0)

51 (5.0)

26 (2.6)

38 (3.8)

68 (6.7)

120 (12.0)

283 (27.7)

91 (9.0)

9 (2.8)

140 (14.0)

173 (17.1)

91 (9.1)

110 (11.0)

68 (6.8)

137 (27.3)

84 (8.3)

23 (4.6)

99 (9.3)

72 (7.2)

104 (10.3)

45 (4.5)

199 (18.8)

119 (10.9)

2548

2548

194 (18.6)

68 (6.7)

82 (16.2)

1036 (100.0)

24 (4.8)

122 (11.9)

44 (4.4)

213 (21.2)

321 (31.8)

75 (7.5)

209 (20.5)

316 (31.4)

99 (31.3)

120 (12.0)

233 (23.1)

287 (28.7)

273 (27.2)

273 (27.2)

67 (13.4)

251 (24.7)

136 (27.3)

94 (8.9)

170 (17.0)

332 (32.8)

65 (6.5)

188 (17.8)

111 (10.2)

5403

5403

1041

1020

507

1036

505

1021

1003

1005

1009

1004

1022

1007

316

1000

1009

1000

1003

1004

501

1016

499

1062

1000

1012

1001

1056

1092

24751

1041

1020

507

1036

505

1021

1003

1005

1009

1004

1022

1007

316

1000

1009

1000

1003

1004

501

1016

499

1062

1000

1012

1001

1056

1092

24751
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v549 - QD6 EU SM RIGHTS: PRODUCT GUARANTEE

Q.D6

For each of the following sentences, would you say that it is true or false?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D6_8 Products bought in another Member State are guaranteed in (OUR COUNTRY)

1   True (correct)

2   False

3   DK

v549 by v7, Absolute Values (Row Percent), weighted by v8

v549 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

375 (36.0)

417 (40.9)

226 (44.5)

375 (36.2)

126 (25.0)

294 (28.8)

233 (23.3)

427 (42.5)

445 (44.1)

625 (62.3)

330 (32.3)

278 (27.6)

80 (25.4)

580 (58.1)

361 (35.8)

354 (35.4)

328 (32.7)

318 (31.6)

174 (34.7)

165 (16.2)

214 (42.8)

404 (38.0)

522 (52.2)

391 (38.7)

418 (41.8)

488 (46.2)

372 (34.1)

9320

9320

287 (27.6)

504 (49.4)

65 (12.8)

445 (43.0)

282 (55.8)

484 (47.4)

570 (56.9)

241 (24.0)

123 (12.2)

234 (23.3)

403 (39.5)

345 (34.3)

104 (33.0)

230 (23.0)

332 (32.9)

203 (20.3)

233 (23.2)

268 (26.7)

236 (47.0)

403 (39.7)

82 (16.4)

340 (32.0)

174 (17.4)

203 (20.1)

326 (32.6)

344 (32.6)

495 (45.3)

7956

7956

379 (36.4)

99 (9.7)

217 (42.7)

216 (20.8)

97 (19.2)

244 (23.9)

199 (19.9)

337 (33.5)

440 (43.7)

145 (14.4)

288 (28.2)

384 (38.1)

131 (41.6)

189 (18.9)

315 (31.3)

443 (44.3)

442 (44.1)

419 (41.7)

92 (18.3)

448 (44.1)

204 (40.8)

318 (29.9)

304 (30.4)

417 (41.2)

257 (25.7)

224 (21.2)

225 (20.6)

7473

7473

1041

1020

508

1036

505

1022

1002

1005

1008

1004

1021

1007

315

999

1008

1000

1003

1005

502

1016

500

1062

1000

1011

1001

1056

1092

24749

1041

1020

508

1036

505

1022

1002

1005

1008

1004

1021

1007

315

999

1008

1000

1003

1005

502

1016

500

1062

1000

1011

1001

1056

1092

24749
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v550 - QD7 EU SINGLE MARKET - NOTICED PRICE DIFF

Q.D7

Recently, have you, yourself, noticed any price differences for the same products or services between Member States?

(READ OUT - ONE ANSWER ONLY)

1   Yes

2   No

3   DK

v550 by v7, Absolute Values (Row Percent), weighted by v8

v550 1 2 3 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

434 (49.7)

567 (57.7)

226 (61.4)

470 (50.9)

245 (52.4)

406 (42.4)

458 (50.0)

413 (61.5)

294 (41.8)

558 (61.7)

483 (53.4)

319 (39.1)

124 (47.1)

492 (51.7)

325 (36.2)

424 (50.4)

308 (53.7)

372 (59.7)

384 (80.7)

454 (60.6)

255 (67.8)

567 (56.5)

365 (49.2)

439 (57.7)

442 (49.7)

421 (44.6)

633 (66.5)

10878

10878

440 (50.3)

416 (42.3)

142 (38.6)

454 (49.1)

223 (47.6)

552 (57.6)

458 (50.0)

258 (38.5)

410 (58.2)

346 (38.3)

421 (46.6)

497 (60.9)

139 (52.9)

459 (48.3)

574 (63.8)

418 (49.6)

266 (46.3)

251 (40.3)

92 (19.3)

295 (39.4)

121 (32.2)

436 (43.5)

377 (50.8)

322 (42.3)

448 (50.3)

523 (55.4)

319 (33.5)

9657

9657

M

167

37

140

112

37

64

85

333

305

100

117

191

53

49

111

157

429

381

27

267

123

59

258

250

111

111

140

4214

1041

1020

508

1036

505

1022

1001

1004

1009

1004

1021

1007

316

1000

1010

999

1003

1004

503

1016

499

1062

1000

1011

1001

1055

1092

24749

874

983

368

924

468

958

916

671

704

904

904

816

263

951

899

842

574

623

476

749

376

1003

742

761

890

944

952

20535
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v551 - QD8 EU PURCHASE CONSIDER - PRICE/QUALITY

Q.D8

Would you consider going to another Member State to buy a product or a service because it is cheaper or better?

(READ OUT - ONE ANSWER ONLY)

1   Yes, certainly

2   Yes, probably

3   No, probably not

4   No, certainly not

5   DK

v551 by v7, Absolute Values (Row Percent), weighted by v8

v551 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

251 (25.9)

233 (23.0)

106 (22.5)

122 (12.2)

154 (30.6)

249 (24.9)

372 (38.0)

81 (8.6)

27 (2.9)

117 (11.7)

182 (18.4)

140 (14.8)

39 (13.4)

101 (10.1)

40 (4.1)

182 (20.3)

124 (14.0)

63 (6.6)

261 (52.6)

196 (19.7)

41 (8.7)

255 (24.3)

138 (14.6)

33 (3.4)

189 (19.3)

246 (23.5)

146 (14.4)

4088

4088

389 (40.2)

240 (23.7)

154 (32.6)

256 (25.5)

147 (29.2)

237 (23.7)

253 (25.9)

170 (18.0)

95 (10.1)

275 (27.6)

219 (22.1)

296 (31.3)

113 (39.0)

159 (15.9)

91 (9.2)

241 (26.9)

283 (31.9)

195 (20.3)

94 (19.0)

304 (30.6)

73 (15.5)

260 (24.8)

224 (23.7)

105 (10.8)

289 (29.5)

417 (39.8)

354 (34.9)

5933

5933

221 (22.8)

259 (25.6)

32 (6.8)

301 (30.0)

79 (15.7)

230 (23.0)

213 (21.8)

198 (21.0)

175 (18.7)

290 (29.1)

223 (22.5)

283 (29.9)

90 (31.0)

193 (19.3)

156 (15.8)

249 (27.8)

255 (28.7)

150 (15.6)

77 (15.5)

184 (18.5)

156 (33.1)

296 (28.2)

252 (26.6)

202 (20.8)

294 (30.0)

243 (23.2)

257 (25.4)

5558

5558

107 (11.1)

281 (27.7)

180 (38.1)

323 (32.2)

124 (24.6)

283 (28.3)

140 (14.3)

496 (52.5)

641 (68.3)

314 (31.5)

366 (37.0)

227 (24.0)

48 (16.6)

545 (54.6)

698 (70.9)

223 (24.9)

226 (25.5)

553 (57.5)

64 (12.9)

310 (31.2)

201 (42.7)

238 (22.7)

332 (35.1)

629 (64.9)

209 (21.3)

142 (13.5)

256 (25.3)

8156

8156

M

73

7

37

34

1

21

24

60

71

8

32

61

24

3

23

105

114

44

6

22

28

13

54

42

20

7

79

1013

1041

1020

509

1036

505

1020

1002

1005

1009

1004

1022

1007

314

1001

1008

1000

1002

1005

502

1016

499

1062

1000

1011

1001

1055

1092

24748

968

1013

472

1002

504

999

978

945

938

996

990

946

290

998

985

895

888

961

496

994

471

1049

946

969

981

1048

1013

23735
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v552 - QD9A EU PURCHASE: REASON WHY NOT 1ST

Q.D9A

ASK Q.D9 AND Q.D10 IF "NO", CODE 3 or 4 in Q.D8 - OTHERS GO TO Q.D11

From the following suggestions what is your main reason for not being willing to buy a product or service that proved to be better or 

cheaper in another Member State? Firstly?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Concerned about after-sales service

2   Concerned about administrative formalities

3   Worried that your consumer rights will not be upheld in another Member State

4   Too time consuming

5   Language barriers

6   Travel costs too high

7   None (SPONTANEOUS)

8   Other (SPONTANEOUS)

9   DK

99   Inap. (not coded 3 or 4 in V551)

v552 by v7, Absolute Values (Row Percent), weighted by v8

v552 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

64 (20.1)

145 (27.0)

51 (25.0)

138 (22.3)

14 (6.9)

61 (12.1)

85 (24.6)

29 (4.5)

49 (6.6)

65 (10.9)

111 (19.2)

84 (17.0)

21 (15.9)

50 (6.8)

40 (4.9)

94 (21.2)

38 (8.4)

28 (4.4)

48 (35.6)

23 (5.3)

21 (6.0)

116 (22.5)

59 (10.6)

28 (8.8)

28 (5.2)

5 (2.5)

26 (4.2)

2 (1.0)

13 (2.6)

16 (4.6)

9 (1.4)

19 (2.5)

7 (1.2)

33 (5.7)

9 (1.8)

13 (9.8)

18 (2.4)

33 (4.1)

11 (2.5)

28 (6.2)

12 (1.9)

4 (3.0)

19 (4.3)

14 (4.0)

29 (5.6)

40 (7.2)

42 (13.2)

29 (5.4)

6 (2.9)

21 (3.4)

11 (5.4)

40 (7.9)

43 (12.5)

15 (2.3)

34 (4.5)

62 (10.4)

46 (8.0)

31 (6.3)

6 (4.5)

19 (2.6)

43 (5.3)

24 (5.4)

51 (11.2)

11 (1.7)

3 (2.2)

8 (1.8)

15 (4.3)

18 (3.5)

9 (1.6)

36 (11.3)

106 (19.7)

22 (10.8)

93 (15.0)

59 (29.1)

142 (28.1)

83 (24.1)

140 (21.5)

63 (8.4)

127 (21.3)

80 (13.8)

117 (23.7)

18 (13.6)

141 (19.1)

96 (11.8)

83 (18.7)

76 (16.7)

140 (21.8)

20 (14.8)

89 (20.3)

37 (10.6)

156 (30.3)

69 (12.5)

52 (16.3)

51 (9.5)

25 (12.3)

139 (22.5)

27 (13.3)

52 (10.3)

42 (12.2)

56 (8.6)

111 (14.8)

86 (14.4)

87 (15.1)

64 (13.0)

12 (9.1)

139 (18.8)

153 (18.8)

68 (15.3)

60 (13.2)

66 (10.3)

6 (4.4)

43 (9.8)

21 (6.0)

33 (6.4)

132 (23.8)

39 (12.2)

107 (19.9)

65 (31.9)

150 (24.3)

69 (34.0)

140 (27.7)

56 (16.2)

271 (41.7)

228 (30.5)

174 (29.2)

155 (26.8)

115 (23.3)

40 (30.3)

327 (44.3)

307 (37.8)

127 (28.7)

133 (29.2)

304 (47.4)

37 (27.4)

179 (40.9)

192 (54.9)

117 (22.7)

184 (33.2)

48 (15.0)

47 (8.8)

21 (10.3)

34 (5.5)

17 (8.4)

39 (7.7)

8 (2.3)

95 (14.6)

200 (26.7)

55 (9.2)

41 (7.1)

55 (11.2)

15 (11.4)

23 (3.1)

102 (12.5)

14 (3.2)

56 (12.3)

63 (9.8)

10 (7.4)

58 (13.2)

31 (8.9)

28 (5.4)

41 (7.4)

10 (3.1)

24 (4.5)

9 (4.4)

17 (2.8)

4 (2.0)

18 (3.6)

12 (3.5)

35 (5.4)

44 (5.9)

20 (3.4)

25 (4.3)

18 (3.7)

7 (5.3)

21 (2.8)

39 (4.8)

22 (5.0)

13 (2.9)

17 (2.7)

7 (5.2)

19 (4.3)

19 (5.4)

18 (3.5)

20 (3.6)

M

9

3

6

6

9

9

43

67

6

12

17

7

40

31

27

62

5

55

8

20

30

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

1041

1019

506

1036

505

1021

1003

1004

1008

1002

1023

1007

316

1000

1008

1002

1003

1004

501

1016

500

1063

999

319

537

204

618

203

505

345

650

748

596

578

493

132

738

813

443

455

641

135

438

350

515

554
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v552 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

76 (9.8)

115 (23.4)

8 (2.1)

97 (19.5)

1730

1730

65 (8.4)

15 (3.0)

15 (3.9)

23 (4.6)

534

534

31 (4.0)

36 (7.3)

11 (2.9)

35 (7.0)

700

700

61 (7.9)

118 (24.0)

121 (31.8)

66 (13.3)

2359

2359

103 (13.3)

59 (12.0)

45 (11.8)

85 (17.1)

1817

1817

308 (39.7)

119 (24.2)

99 (26.0)

171 (34.3)

4213

4213

75 (9.7)

21 (4.3)

35 (9.2)

10 (2.0)

1242

1242

56 (7.2)

9 (1.8)

47 (12.3)

11 (2.2)

561

561

56

11

3

12

554

180

498

670

580

11033

1011

1001

1054

1090

24743

775

492

381

498

13156
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v553 - QD9B EU PURCHASE: REASON WHY NOT 2ND

[Q.D9A

ASK Q.D9 AND Q.D10 IF "NO", CODE 3 or 4 in Q.D8 - OTHERS GO TO Q.D11

From the following suggestions what is your main reason for not being willing to buy a product or service that proved to be better or 

cheaper in another Member State? Firstly?]

    

Q.D9B

And secondly?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Concerned about after-sales service

2   Concerned about administrative formalities

3   Worried that your consumer rights will not be upheld in another Member State

4   Too time consuming

5   Language barriers

6   Travel costs too high

7   None (SPONTANEOUS)

8   Other (SPONTANEOUS)

9   DK

99   Inap. (not coded 3 or 4 in V551; coded 7 or 9 in V552)

v553 by v7, Absolute Values (Row Percent), weighted by v8

v553 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

39 (14.8)

56 (11.5)

23 (13.5)

78 (13.6)

14 (7.6)

44 (9.5)

56 (17.0)

18 (3.5)

26 (5.0)

54 (10.1)

46 (9.0)

40 (9.2)

15 (13.5)

33 (4.6)

43 (6.3)

57 (13.9)

39 (10.0)

31 (5.9)

11 (9.1)

22 (8.3)

54 (11.1)

11 (6.5)

48 (8.3)

7 (3.8)

16 (3.4)

24 (7.3)

15 (2.9)

38 (7.3)

30 (5.6)

55 (10.7)

19 (4.4)

2 (1.8)

19 (2.7)

31 (4.5)

18 (4.4)

40 (10.3)

16 (3.0)

13 (10.7)

58 (22.0)

57 (11.7)

13 (7.6)

31 (5.4)

20 (10.8)

30 (6.5)

42 (12.8)

18 (3.5)

21 (4.1)

57 (10.7)

62 (12.1)

50 (11.5)

15 (13.5)

15 (2.1)

39 (5.7)

47 (11.5)

41 (10.5)

22 (4.2)

19 (15.7)

31 (11.7)

90 (18.4)

34 (20.0)

133 (23.1)

56 (30.3)

133 (28.7)

71 (21.6)

143 (27.5)

107 (20.7)

116 (21.7)

90 (17.5)

73 (16.8)

22 (19.8)

160 (22.5)

167 (24.4)

83 (20.3)

88 (22.6)

147 (27.8)

31 (25.6)

47 (17.8)

57 (11.7)

33 (19.4)

105 (18.3)

43 (23.2)

81 (17.5)

54 (16.4)

122 (23.5)

115 (22.2)

96 (17.9)

99 (19.3)

99 (22.8)

25 (22.5)

167 (23.5)

207 (30.3)

109 (26.7)

84 (21.6)

134 (25.4)

11 (9.1)

50 (18.9)

121 (24.8)

50 (29.4)

154 (26.8)

35 (18.9)

135 (29.1)

69 (21.0)

158 (30.4)

111 (21.4)

135 (25.2)

124 (24.2)

94 (21.7)

18 (16.2)

232 (32.6)

141 (20.6)

74 (18.1)

76 (19.5)

162 (30.7)

29 (24.0)

12 (4.5)

33 (6.8)

3 (1.8)

21 (3.7)

6 (3.2)

14 (3.0)

8 (2.4)

36 (6.9)

76 (14.7)

31 (5.8)

21 (4.1)

49 (11.3)

10 (9.0)

79 (11.1)

42 (6.1)

12 (2.9)

12 (3.1)

3 (2.5)

5 (1.9)

20 (4.1)

3 (1.8)

5 (0.9)

4 (2.2)

11 (2.4)

5 (1.5)

10 (1.9)

24 (4.6)

16 (3.0)

16 (3.1)

10 (2.3)

4 (3.6)

6 (0.8)

14 (2.0)

9 (2.2)

9 (2.3)

16 (3.0)

4 (3.3)

M

7

5

13

8

2

8

35

30

7

21

4

5

2

29

22

9

51

4

M

771

529

324

452

319

555

665

450

461

461

485

569

199

285

297

572

604

426

376

1042

1022

507

1035

504

1021

1002

1005

1009

1003

1019

1007

315

998

1010

1003

1002

1005

501

264

488

170

575

185

464

329

520

518

535

513

434

111

711

684

409

389

528

121
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v553 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

13 (3.9)

41 (14.2)

77 (16.1)

32 (6.3)

65 (10.1)

60 (13.0)

6 (2.3)

75 (15.7)

1092

1092

18 (5.4)

20 (6.9)

58 (12.1)

53 (10.5)

51 (8.0)

28 (6.1)

8 (3.1)

31 (6.5)

745

745

9 (2.7)

17 (5.9)

52 (10.9)

19 (3.8)

35 (5.5)

68 (14.8)

13 (5.0)

54 (11.3)

924

924

90 (26.8)

91 (31.6)

101 (21.1)

110 (21.7)

126 (19.7)

94 (20.4)

70 (27.1)

87 (18.2)

2544

2544

89 (26.5)

29 (10.1)

42 (8.8)

123 (24.3)

140 (21.8)

63 (13.7)

46 (17.8)

117 (24.5)

2337

2337

97 (28.9)

78 (27.1)

126 (26.4)

131 (25.9)

130 (20.3)

129 (28.0)

94 (36.4)

108 (22.6)

2861

2861

20 (6.0)

6 (2.1)

16 (3.3)

20 (4.0)

40 (6.2)

15 (3.3)

2 (0.8)

4 (0.8)

591

591

6 (2.1)

6 (1.3)

18 (3.6)

54 (8.4)

3 (0.7)

19 (7.4)

2 (0.4)

299

299

45

31

8

8

59

10

88

14

525

635

181

576

486

311

530

709

602

12830

1016

500

1062

1000

1011

1000

1055

1094

24748

336

288

478

506

641

460

258

478

11393
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v554 - QD9AB EU PRCHS - REASON WHY NOT: AFTER-SALES SERV

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_1 Concerned about after-sales service

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this item in V552 and V553.

Note:

See V552 and V553 for complete question text.

v554 by v7, Absolute Values (Row Percent), weighted by v8

v554 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

225 (68.6)

340 (63.0)

137 (64.9)

408 (65.4)

174 (86.1)

408 (79.5)

212 (59.9)

646 (93.1)

741 (90.8)

484 (80.1)

432 (73.3)

386 (75.7)

102 (73.9)

655 (88.8)

771 (90.3)

322 (68.1)

405 (84.0)

644 (91.6)

82 (58.2)

457 (92.7)

296 (82.9)

341 (63.9)

494 (84.4)

690 (83.0)

328 (65.2)

371 (96.4)

340 (66.4)

103 (31.4)

200 (37.0)

74 (35.1)

216 (34.6)

28 (13.9)

105 (20.5)

142 (40.1)

48 (6.9)

75 (9.2)

120 (19.9)

157 (26.7)

124 (24.3)

36 (26.1)

83 (11.2)

83 (9.7)

151 (31.9)

77 (16.0)

59 (8.4)

59 (41.8)

36 (7.3)

61 (17.1)

193 (36.1)

91 (15.6)

141 (17.0)

175 (34.8)

14 (3.6)

172 (33.6)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1019

507

1036

504

1020

1003

1005

1009

1004

1022

1007

315

1000

1009

1001

1003

1004

502

1016

499

1062

1000

1011

1001

1055

1092

328

540

211

624

202

513

354

694

816

604

589

510

138

738

854

473

482

703

141

493

357

534

585

831

503

385

512
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v554 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

10891

10891

2823

2823

11033 24747

13714
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v555 - QD9AB EU PRCHS - REASON WHY NOT: ADMIN FORMALITIES

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_2 Concerned about administrative formalities

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this item in V552 and V553.

Note:

See V552 and V553 for complete question text.

v555 by v7, Absolute Values (Row Percent), weighted by v8

v555 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

279 (85.1)

459 (84.8)

196 (92.5)

549 (88.0)

194 (95.6)

485 (94.5)

313 (88.7)

670 (96.5)

759 (93.0)

567 (93.9)

501 (85.1)

481 (94.3)

124 (89.9)

700 (95.0)

790 (92.5)

443 (93.9)

414 (85.9)

674 (96.0)

124 (87.9)

457 (92.7)

324 (90.5)

448 (83.7)

491 (84.1)

715 (86.0)

461 (91.5)

362 (94.0)

459 (89.5)

49 (14.9)

82 (15.2)

16 (7.5)

75 (12.0)

9 (4.4)

28 (5.5)

40 (11.3)

24 (3.5)

57 (7.0)

37 (6.1)

88 (14.9)

29 (5.7)

14 (10.1)

37 (5.0)

64 (7.5)

29 (6.1)

68 (14.1)

28 (4.0)

17 (12.1)

36 (7.3)

34 (9.5)

87 (16.3)

93 (15.9)

116 (14.0)

43 (8.5)

23 (6.0)

54 (10.5)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1020

508

1036

505

1020

1002

1005

1009

1004

1022

1007

315

999

1009

1000

1003

1003

502

1016

500

1063

999

1011

1002

1055

1093

328

541

212

624

203

513

353

694

816

604

589

510

138

737

854

472

482

702

141

493

358

535

584

831

504

385

513



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 903 

v555 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12439

12439

1277

1277

11033 24749

13716
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v556 - QD9AB EU PRCHS - REASON WHY NOT: CONSUMER RIGHTS

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_3 Worried that your consumer rights will not be upheld in another Member State

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this item in V552 and V553.

Note:

See V552 and V553 for complete question text.

v556 by v7, Absolute Values (Row Percent), weighted by v8

v556 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

228 (69.5)

455 (84.1)

193 (91.0)

573 (91.7)

171 (84.2)

444 (86.4)

269 (76.2)

660 (95.2)

761 (93.3)

485 (80.3)

480 (81.5)

429 (84.1)

118 (85.5)

703 (95.4)

772 (90.4)

402 (85.2)

389 (80.9)

670 (95.4)

118 (83.7)

476 (96.6)

326 (91.1)

464 (86.9)

557 (95.2)

765 (92.1)

399 (79.3)

360 (93.8)

423 (82.6)

100 (30.5)

86 (15.9)

19 (9.0)

52 (8.3)

32 (15.8)

70 (13.6)

84 (23.8)

33 (4.8)

55 (6.7)

119 (19.7)

109 (18.5)

81 (15.9)

20 (14.5)

34 (4.6)

82 (9.6)

70 (14.8)

92 (19.1)

32 (4.6)

23 (16.3)

17 (3.4)

32 (8.9)

70 (13.1)

28 (4.8)

66 (7.9)

104 (20.7)

24 (6.3)

89 (17.4)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1020

508

1037

505

1021

1002

1004

1009

1004

1022

1007

315

999

1009

1000

1002

1003

502

1016

500

1062

1000

1011

1001

1054

1092

328

541

212

625

203

514

353

693

816

604

589

510

138

737

854

472

481

702

141

493

358

534

585

831

503

384

512
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v556 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12090

12090

1623

1623

11033 24746

13713
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v557 - QD9AB EU PRCHS - REASON WHY NOT: TIME CONSUMING

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_4 Too time consuming

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this item in V552 and V553.

Note:

See V552 and V553 for complete question text.

v557 by v7, Absolute Values (Row Percent), weighted by v8

v557 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

261 (79.6)

345 (63.8)

155 (73.5)

398 (63.8)

88 (43.3)

238 (46.4)

199 (56.4)

411 (59.2)

646 (79.2)

361 (59.8)

419 (71.1)

320 (62.7)

98 (71.0)

436 (59.1)

591 (69.2)

307 (65.0)

319 (66.2)

416 (59.2)

89 (63.1)

314 (63.7)

229 (64.1)

277 (51.9)

406 (69.4)

644 (77.5)

291 (57.9)

193 (50.1)

359 (70.1)

67 (20.4)

196 (36.2)

56 (26.5)

226 (36.2)

115 (56.7)

275 (53.6)

154 (43.6)

283 (40.8)

170 (20.8)

243 (40.2)

170 (28.9)

190 (37.3)

40 (29.0)

302 (40.9)

263 (30.8)

165 (35.0)

163 (33.8)

287 (40.8)

52 (36.9)

179 (36.3)

128 (35.9)

257 (48.1)

179 (30.6)

187 (22.5)

212 (42.1)

192 (49.9)

153 (29.9)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1020

507

1036

505

1020

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

499

1062

1000

1011

1001

1055

1092

328

541

211

624

203

513

353

694

816

604

589

510

138

738

854

472

482

703

141

493

357

534

585

831

503

385

512
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v557 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

8810

8810

4904

4904

11033 24747

13714



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 908 

v558 - QD9AB EU PRCHS - REASON WHY NOT: LANG BARRIERS

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_5 Language barriers

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this item in V552 and V553.

Note:

See V552 and V553 for complete question text.

v558 by v7, Absolute Values (Row Percent), weighted by v8

v558 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

230 (69.9)

432 (80.0)

153 (72.2)

380 (60.9)

132 (65.3)

381 (74.1)

257 (72.8)

515 (74.2)

589 (72.2)

422 (69.9)

402 (68.3)

348 (68.2)

101 (73.2)

432 (58.5)

494 (57.8)

296 (62.6)

337 (70.1)

503 (71.6)

125 (88.7)

362 (73.3)

307 (86.0)

460 (86.0)

330 (56.4)

588 (70.8)

381 (75.7)

293 (76.3)

310 (60.5)

99 (30.1)

108 (20.0)

59 (27.8)

244 (39.1)

70 (34.7)

133 (25.9)

96 (27.2)

179 (25.8)

227 (27.8)

182 (30.1)

187 (31.7)

162 (31.8)

37 (26.8)

306 (41.5)

360 (42.2)

177 (37.4)

144 (29.9)

200 (28.4)

16 (11.3)

132 (26.7)

50 (14.0)

75 (14.0)

255 (43.6)

243 (29.2)

122 (24.3)

91 (23.7)

202 (39.5)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1042

1019

508

1036

504

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1001

1002

1004

502

1017

499

1063

1000

1011

1001

1054

1092

329

540

212

624

202

514

353

694

816

604

589

510

138

738

854

473

481

703

141

494

357

535

585

831

503

384

512
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v558 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

9560

9560

4156

4156

11033 24749

13716
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v559 - QD9AB EU PRCHS - REASON WHY NOT: TRAVEL COSTS

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_6 Travel costs too high

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this item in V552 and V553.

Note:

See V552 and V553 for complete question text.

v559 by v7, Absolute Values (Row Percent), weighted by v8

v559 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

239 (72.9)

312 (57.7)

97 (45.8)

320 (51.3)

100 (49.3)

238 (46.3)

228 (64.6)

265 (38.2)

477 (58.5)

294 (48.7)

310 (52.6)

301 (59.0)

81 (58.3)

178 (24.2)

406 (47.5)

272 (57.6)

273 (56.6)

237 (33.7)

75 (53.2)

217 (44.0)

88 (24.6)

292 (54.6)

270 (46.2)

393 (47.3)

255 (50.7)

191 (49.7)

233 (45.5)

89 (27.1)

229 (42.3)

115 (54.2)

304 (48.7)

103 (50.7)

276 (53.7)

125 (35.4)

429 (61.8)

339 (41.5)

310 (51.3)

279 (47.4)

209 (41.0)

58 (41.7)

559 (75.8)

449 (52.5)

200 (42.4)

209 (43.4)

466 (66.3)

66 (46.8)

276 (56.0)

270 (75.4)

243 (45.4)

315 (53.8)

438 (52.7)

248 (49.3)

193 (50.3)

279 (54.5)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

316

999

1010

1000

1003

1004

502

1016

500

1063

1000

1011

1001

1054

1092

328

541

212

624

203

514

353

694

816

604

589

510

139

737

855

472

482

703

141

493

358

535

585

831

503

384

512
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v559 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

6642

6642

7076

7076

11033 24751

13718
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v560 - QD9AB EU PRCHS - REASON WHY NOT: NONE

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_7 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this answer category in V552 and V553.

Note:

See V552 and V553 for complete question text.

v560 by v7, Absolute Values (Row Percent), weighted by v8

v560 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

268 (81.7)

461 (85.2)

187 (88.2)

569 (91.2)

180 (88.7)

461 (89.9)

337 (95.5)

563 (81.1)

540 (66.2)

518 (85.8)

527 (89.5)

406 (79.6)

113 (81.9)

636 (86.2)

710 (83.1)

447 (94.7)

413 (85.9)

640 (91.0)

128 (90.8)

415 (84.2)

320 (89.4)

490 (91.6)

524 (89.6)

717 (86.3)

467 (92.8)

347 (90.4)

498 (97.3)

60 (18.3)

80 (14.8)

25 (11.8)

55 (8.8)

23 (11.3)

52 (10.1)

16 (4.5)

131 (18.9)

276 (33.8)

86 (14.2)

62 (10.5)

104 (20.4)

25 (18.1)

102 (13.8)

144 (16.9)

25 (5.3)

68 (14.1)

63 (9.0)

13 (9.2)

78 (15.8)

38 (10.6)

45 (8.4)

61 (10.4)

114 (13.7)

36 (7.2)

37 (9.6)

14 (2.7)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1020

508

1036

505

1020

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1002

1004

502

1016

500

1063

1000

1011

1001

1054

1092

328

541

212

624

203

513

353

694

816

604

589

510

138

738

854

472

481

703

141

493

358

535

585

831

503

384

512
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v560 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

11882

11882

1833

1833

11033 24748

13715
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v561 - QD9AB EU PRCHS - REASON WHY NOT: OTHER

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_8 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable summarizes responses to this answer category in V552 and V553.

Note:

See V552 and V553 for complete question text.

v561 by v7, Absolute Values (Row Percent), weighted by v8

v561 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

316 (96.3)

506 (93.7)

199 (93.9)

601 (96.3)

196 (96.6)

492 (95.7)

340 (96.3)

650 (93.8)

762 (93.4)

575 (95.2)

559 (94.9)

490 (96.1)

131 (94.9)

712 (96.5)

802 (93.9)

442 (93.4)

461 (95.6)

670 (95.3)

131 (92.9)

474 (96.1)

334 (93.3)

514 (96.3)

560 (95.9)

746 (89.8)

491 (97.4)

319 (82.9)

499 (97.5)

12 (3.7)

34 (6.3)

13 (6.1)

23 (3.7)

7 (3.4)

22 (4.3)

13 (3.7)

43 (6.2)

54 (6.6)

29 (4.8)

30 (5.1)

20 (3.9)

7 (5.1)

26 (3.5)

52 (6.1)

31 (6.6)

21 (4.4)

33 (4.7)

10 (7.1)

19 (3.9)

24 (6.7)

20 (3.7)

24 (4.1)

85 (10.2)

13 (2.6)

66 (17.1)

13 (2.5)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1019

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1001

1003

1004

502

1016

500

1062

999

1011

1002

1055

1092

328

540

212

624

203

514

353

693

816

604

589

510

138

738

854

473

482

703

141

493

358

534

584

831

504

385

512
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v561 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12972

12972

744

744

11033 24749

13716
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v562 - QD9AB EU PRCHS - REASON WHY NOT: DK

Q.D9AB Mentioned reason why not purchasing in another EU member state in total

Q.D9AB_9 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V551)

Derivation:

This variable repeats responses for "DK" in V552.

Note:

See V552 for complete question text.

v562 by v7, Absolute Values (Row Percent), weighted by v8

v562 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

319 (97.3)

538 (99.4)

205 (97.2)

618 (99.0)

203 (100.0)

505 (98.2)

345 (97.5)

650 (93.8)

749 (91.8)

598 (99.0)

577 (98.0)

493 (96.7)

131 (94.9)

738 (100.0)

814 (95.3)

442 (93.4)

455 (94.4)

640 (91.2)

136 (96.5)

439 (88.9)

350 (97.8)

515 (96.3)

554 (94.9)

775 (93.3)

492 (97.8)

382 (99.2)

500 (97.7)

9 (2.7)

3 (0.6)

6 (2.8)

6 (1.0)

9 (1.8)

9 (2.5)

43 (6.2)

67 (8.2)

6 (1.0)

12 (2.0)

17 (3.3)

7 (5.1)

40 (4.7)

31 (6.6)

27 (5.6)

62 (8.8)

5 (3.5)

55 (11.1)

8 (2.2)

20 (3.7)

30 (5.1)

56 (6.7)

11 (2.2)

3 (0.8)

12 (2.3)

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

1041

1020

507

1036

505

1021

1003

1004

1009

1004

1022

1007

315

1000

1009

1001

1003

1003

502

1017

500

1063

999

1011

1001

1055

1092

328

541

211

624

203

514

354

693

816

604

589

510

138

738

854

473

482

702

141

494

358

535

584

831

503

385

512
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v562 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

13163

13163

554

554

11033 24750

13717
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v563 - QD10 EU PURCHASE REASON: CHEAPER

Q.D10

ASK Q.D9 AND Q.D10 IF "NO", CODE 3 or 4 in Q.D8

Have you ever been in another Member State of the European Union to buy a product or a service ...?

(ONE ANSWER PER LINE - READ OUT)

Q.D10_1 Because it was cheaper

1   Yes

2   No

3   DK

9   Inap. (not coded 3 or 4 in V551)

v563 by v7, Absolute Values (Row Percent), weighted by v8

v563 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

38 (12.5)

71 (13.2)

4 (1.9)

147 (23.8)

17 (8.5)

42 (8.2)

50 (14.2)

55 (8.1)

12 (1.5)

80 (13.3)

41 (7.0)

13 (2.6)

3 (2.2)

3 (0.4)

75 (9.1)

7 (1.6)

11 (2.5)

18 (2.7)

23 (16.4)

42 (9.3)

4 (1.1)

66 (12.5)

22 (3.8)

37 (4.6)

58 (11.7)

84 (22.2)

118 (23.3)

1141

265 (87.5)

466 (86.8)

206 (98.1)

471 (76.2)

184 (91.5)

469 (91.8)

301 (85.8)

621 (91.9)

774 (98.5)

523 (86.7)

543 (93.0)

488 (97.4)

133 (97.8)

733 (99.6)

747 (90.9)

432 (98.4)

425 (97.5)

660 (97.3)

117 (83.6)

409 (90.7)

353 (98.9)

464 (87.5)

553 (96.2)

775 (95.4)

438 (88.3)

295 (77.8)

389 (76.7)

12234

M

25

4

1

6

1

2

2

17

29

1

6

9

2

1

31

33

45

25

2

42

0

5

10

19

7

6

6

337

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

11033

1041

1020

507

1036

504

1020

1002

1004

1008

1004

1023

1007

315

999

1008

1000

1002

1004

503

1016

499

1063

1000

1011

1001

1055

1093

24745

303

537

210

618

201

511

351

676

786

603

584

501

136

736

822

439

436

678

140

451

357

530

575

812

496

379

507
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v563 1 2 3 9 N Sum N Valid Sum

v7

N Valid Sum 1141 12234 13375
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v564 - QD10 EU PURCHASE REASON: BETTER QUALITY

Q.D10

ASK Q.D9 AND Q.D10 IF "NO", CODE 3 or 4 in Q.D8

Have you ever been in another Member State of the European Union to buy a product or a service ...?

(ONE ANSWER PER LINE - READ OUT)

Q.D10_2 Because its quality was better

1   Yes

2   No

3   DK

9   Inap. (not coded 3 or 4 in V551)

v564 by v7, Absolute Values (Row Percent), weighted by v8

v564 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

22 (7.2)

52 (9.7)

3 (1.4)

96 (15.5)

6 (3.0)

10 (2.0)

9 (2.6)

54 (8.2)

9 (1.1)

35 (5.8)

14 (2.4)

14 (2.8)

1 (0.7)

6 (0.8)

89 (10.8)

9 (2.1)

8 (1.8)

19 (2.8)

15 (10.9)

25 (5.7)

3 (0.8)

22 (4.2)

21 (3.7)

26 (3.2)

13 (2.6)

58 (15.3)

58 (11.7)

697

283 (92.8)

485 (90.3)

208 (98.6)

522 (84.5)

195 (97.0)

498 (98.0)

342 (97.4)

606 (91.8)

778 (98.9)

564 (94.2)

569 (97.6)

486 (97.2)

133 (99.3)

731 (99.2)

732 (89.2)

429 (97.9)

430 (98.2)

659 (97.2)

122 (89.1)

416 (94.3)

354 (99.2)

507 (95.8)

554 (96.3)

784 (96.8)

478 (97.4)

321 (84.7)

436 (88.3)

12622

M

23

4

1

6

1

5

2

34

29

5

6

10

5

33

35

44

25

4

52

0

4

9

21

11

5

19

393

M

713

479

296

412

302

507

649

311

193

400

433

497

177

262

155

528

521

301

361

523

142

528

415

180

498

670

580

11033

1041

1020

508

1036

504

1020

1002

1005

1009

1004

1022

1007

316

999

1009

1001

1003

1004

502

1016

499

1061

999

1011

1000

1054

1093

24745

305

537

211

618

201

508

351

660

787

599

583

500

134

737

821

438

438

678

137

441

357

529

575

810

491

379

494
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v564 1 2 3 9 N Sum N Valid Sum

v7

N Valid Sum 697 12622 13319
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v565 - QD11 EU INTERNET PRCHS CONSIDER - PRC/QLTY

Q.D11

ASK ALL

Would you consider buying a product or a service from another Member State via the Internet because it is cheaper or better?

(READ OUT - ONE ANSWER ONLY)

1   Yes, certainly

2   Yes, probably

3   No, probably not

4   No, certainly not

5   DK

v565 by v7, Absolute Values (Row Percent), weighted by v8

v565 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

195 (20.2)

105 (10.4)

69 (15.1)

83 (8.4)

72 (14.4)

156 (15.7)

334 (34.6)

77 (8.6)

59 (6.5)

143 (14.4)

134 (13.7)

129 (13.8)

29 (10.4)

47 (4.7)

14 (1.4)

154 (17.8)

106 (12.6)

53 (5.7)

137 (27.8)

134 (13.8)

64 (13.6)

183 (17.7)

96 (10.3)

30 (3.1)

210 (21.5)

138 (13.3)

46 (4.6)

2997

2997

285 (29.5)

176 (17.5)

76 (16.6)

241 (24.4)

99 (19.8)

184 (18.5)

237 (24.6)

182 (20.4)

141 (15.4)

253 (25.5)

205 (21.0)

307 (32.8)

122 (43.7)

130 (13.1)

76 (7.8)

255 (29.4)

242 (28.7)

168 (18.1)

91 (18.5)

281 (28.9)

94 (20.0)

275 (26.6)

156 (16.8)

106 (10.9)

284 (29.1)

268 (25.8)

186 (18.7)

5120

5120

185 (19.2)

226 (22.5)

36 (7.9)

260 (26.3)

74 (14.8)

194 (19.6)

149 (15.5)

161 (18.1)

140 (15.3)

195 (19.6)

145 (14.8)

194 (20.7)

54 (19.4)

119 (12.0)

128 (13.2)

176 (20.3)

192 (22.8)

113 (12.2)

60 (12.2)

166 (17.1)

109 (23.2)

226 (21.9)

157 (16.9)

146 (15.0)

201 (20.6)

212 (20.4)

254 (25.5)

4272

4272

300 (31.1)

498 (49.6)

276 (60.4)

404 (40.9)

255 (51.0)

458 (46.2)

244 (25.3)

471 (52.9)

573 (62.8)

403 (40.5)

493 (50.5)

306 (32.7)

74 (26.5)

699 (70.3)

753 (77.5)

281 (32.4)

302 (35.9)

592 (63.9)

204 (41.5)

392 (40.3)

202 (43.1)

349 (33.8)

520 (56.0)

692 (71.0)

280 (28.7)

421 (40.5)

511 (51.3)

10953

10953

M

76

14

51

48

5

28

38

114

96

10

44

71

36

6

39

134

161

78

9

44

32

28

71

36

26

17

94

1406

1041

1019

508

1036

505

1020

1002

1005

1009

1004

1021

1007

315

1001

1010

1000

1003

1004

501

1017

501

1061

1000

1010

1001

1056

1091

24748

965

1005

457

988

500

992

964

891

913

994

977

936

279

995

971

866

842

926

492

973

469

1033

929

974

975

1039

997

23342
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v566 - QD12A EU INTERNET PRCHS: REASON WHY NOT 1ST

Q.D12A

ASK Q.D12 IF "NO", CODE 3 or 4 IN Q.D11 - OTHERS GO TO Q.D13

From the following suggestions what is your main reason for not being willing to buy via the Internet a product or service that proved to 

be better or cheaper in another Member State of the European Union? Firstly?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Not sure what to do if the product is not delivered

2   Not sure what to do if the product delivered is not satisfactory or is faulty

3   Not sure what to do if the price invoiced is different from that shown on the web

4   Unwilling to disclose your charge card or credit card numbers on the Internet

5   Language barriers

6   No Internet access

7   None (SPONTANEOUS)

8   Other (SPONTANEOUS)

9   DK

99   Inap. (not coded 3 or 4 in V565)

v566 by v7, Absolute Values (Row Percent), weighted by v8

v566 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

40 (8.5)

103 (14.2)

44 (14.2)

35 (5.3)

31 (9.4)

48 (7.5)

60 (15.6)

66 (11.5)

68 (10.3)

71 (12.0)

41 (6.5)

47 (9.6)

11 (9.5)

61 (7.5)

52 (6.2)

41 (9.7)

64 (13.8)

76 (12.0)

24 (9.2)

37 (7.3)

28 (9.3)

71 (12.9)

101 (15.9)

60 (12.7)

73 (10.1)

40 (12.9)

96 (14.7)

24 (7.3)

89 (13.8)

57 (14.8)

55 (9.6)

37 (5.6)

63 (10.7)

43 (6.9)

32 (6.5)

10 (8.6)

126 (15.4)

50 (5.9)

52 (12.4)

53 (11.4)

65 (10.3)

26 (9.9)

53 (10.5)

24 (8.0)

81 (14.7)

88 (13.9)

15 (3.2)

21 (2.9)

6 (1.9)

23 (3.5)

2 (0.6)

12 (1.9)

7 (1.8)

19 (3.3)

12 (1.8)

16 (2.7)

13 (2.1)

8 (1.6)

1 (0.9)

35 (4.3)

31 (3.7)

7 (1.7)

21 (4.5)

17 (2.7)

7 (2.7)

17 (3.4)

3 (1.0)

8 (1.4)

16 (2.5)

70 (14.8)

188 (26.0)

39 (12.6)

77 (11.8)

66 (20.0)

137 (21.3)

84 (21.9)

78 (13.6)

94 (14.3)

164 (27.7)

134 (21.4)

84 (17.1)

18 (15.5)

107 (13.1)

91 (10.8)

75 (17.8)

83 (17.8)

40 (6.3)

86 (32.8)

43 (8.5)

71 (23.7)

191 (34.6)

46 (7.2)

31 (6.6)

41 (5.7)

17 (5.5)

103 (15.7)

17 (5.2)

25 (3.9)

43 (11.2)

55 (9.6)

59 (9.0)

53 (9.0)

56 (8.9)

49 (10.0)

10 (8.6)

115 (14.1)

91 (10.8)

34 (8.1)

22 (4.7)

61 (9.6)

6 (2.3)

42 (8.3)

7 (2.3)

32 (5.8)

95 (15.0)

210 (44.5)

214 (29.6)

127 (41.0)

272 (41.5)

169 (51.2)

259 (40.2)

104 (27.1)

177 (30.8)

212 (32.2)

170 (28.8)

288 (46.0)

203 (41.3)

53 (45.7)

312 (38.1)

394 (46.8)

188 (44.7)

144 (31.0)

243 (38.3)

96 (36.6)

228 (45.1)

136 (45.3)

94 (17.0)

231 (36.4)

38 (8.1)

46 (6.4)

27 (8.7)

42 (6.4)

17 (5.2)

57 (8.9)

11 (2.9)

90 (15.7)

148 (22.5)

38 (6.4)

34 (5.4)

54 (11.0)

9 (7.8)

35 (4.3)

108 (12.8)

10 (2.4)

62 (13.3)

110 (17.4)

9 (3.4)

68 (13.4)

24 (8.0)

46 (8.3)

47 (7.4)

8 (1.7)

37 (5.1)

10 (3.2)

7 (1.1)

4 (1.2)

17 (2.6)

18 (4.7)

35 (6.1)

29 (4.4)

16 (2.7)

17 (2.7)

15 (3.0)

4 (3.4)

27 (3.3)

24 (2.9)

14 (3.3)

16 (3.4)

22 (3.5)

8 (3.1)

18 (3.6)

7 (2.3)

29 (5.3)

11 (1.7)

M

13

1

4

10

1

10

10

58

55

7

13

8

11

39

36

28

71

1

52

10

21

41

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

1041

1020

509

1036

506

1022

1003

1005

1009

1004

1022

1007

314

1000

1008

1000

1002

1004

501

1016

499

1060

999

472

723

310

655

330

644

384

575

659

591

626

492

116

818

841

421

465

634

262

506

300

552

635
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v566 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

113 (14.2)

48 (10.1)

37 (5.9)

85 (11.3)

1503

1503

72 (9.1)

69 (14.6)

62 (9.9)

153 (20.3)

1653

1653

41 (5.2)

12 (2.5)

18 (2.9)

45 (6.0)

433

433

106 (13.4)

190 (40.1)

102 (16.3)

91 (12.1)

2555

2555

85 (10.7)

29 (6.1)

42 (6.7)

114 (15.1)

1334

1334

273 (34.4)

97 (20.5)

265 (42.3)

250 (33.2)

5409

5409

68 (8.6)

16 (3.4)

24 (3.8)

10 (1.3)

1248

1248

35 (4.4)

13 (2.7)

77 (12.3)

6 (0.8)

524

524

45

7

5

12

569

172

520

422

327

9517

1010

1001

1054

1093

24745

793

474

627

754

14659
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v567 - QD12B EU INTERNET PRCHS: REASON WHY NOT 2ND

[Q.D12A

ASK Q.D12 IF "NO", CODE 3 or 4 IN Q.D11 - OTHERS GO TO Q.D13

From the following suggestions what is your main reason for not being willing to buy via the Internet a product or service that proved to 

be better or cheaper in another Member State of the European Union? Firstly?]

    

Q.D12B

And secondly?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Not sure what to do if the product is not delivered

2   Not sure what to do if the product delivered is not satisfactory or is faulty

3   Not sure what to do if the price invoiced is different from that shown on the web

4   Unwilling to disclose your charge card or credit card numbers on the Internet

5   Language barriers

6   No Internet access

7   None (SPONTANEOUS)

8   Other (SPONTANEOUS)

9   DK

99   Inap. (not coded 3 or 4 in V565; coded 7 or 9 in V566)

v567 by v7, Absolute Values (Row Percent), weighted by v8

v567 1 2 3 4 5 6 7 8 9 99 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

28 (6.9)

88 (13.2)

19 (9.5)

36 (6.0)

43 (13.9)

61 (10.6)

54 (14.9)

37 (8.7)

45 (9.5)

71 (13.1)

54 (10.1)

56 (13.2)

8 (7.5)

49 (6.3)

56 (8.4)

37 (10.9)

33 (8.3)

55 (12.9)

25 (13.7)

64 (15.8)

121 (18.1)

50 (25.0)

103 (17.3)

43 (13.9)

103 (17.9)

78 (21.5)

66 (15.6)

64 (13.5)

97 (17.8)

77 (14.4)

53 (12.5)

28 (26.4)

130 (16.7)

74 (11.0)

68 (20.0)

96 (24.2)

71 (16.6)

33 (18.0)

44 (10.9)

78 (11.7)

25 (12.5)

49 (8.2)

23 (7.4)

39 (6.8)

47 (12.9)

35 (8.3)

34 (7.2)

45 (8.3)

40 (7.5)

20 (4.7)

5 (4.7)

74 (9.5)

44 (6.6)

43 (12.6)

28 (7.1)

43 (10.0)

13 (7.1)

61 (15.1)

121 (18.1)

31 (15.5)

92 (15.4)

75 (24.3)

138 (24.0)

57 (15.7)

74 (17.5)

75 (15.8)

79 (14.5)

104 (19.4)

48 (11.3)

12 (11.3)

95 (12.2)

74 (11.0)

52 (15.3)

59 (14.9)

55 (12.9)

45 (24.6)

99 (24.4)

105 (15.7)

40 (20.0)

196 (32.9)

72 (23.3)

103 (17.9)

65 (17.9)

115 (27.2)

106 (22.4)

128 (23.5)

121 (22.6)

112 (26.4)

23 (21.7)

157 (20.1)

262 (39.1)

94 (27.6)

85 (21.5)

153 (35.7)

19 (10.4)

27 (6.7)

32 (4.8)

24 (12.0)

59 (9.9)

9 (2.9)

21 (3.7)

11 (3.0)

21 (5.0)

25 (5.3)

31 (5.7)

35 (6.5)

15 (3.5)

7 (6.6)

84 (10.8)

50 (7.5)

16 (4.7)

34 (8.6)

36 (8.4)

10 (5.5)

74 (18.3)

95 (14.2)

4 (2.0)

56 (9.4)

42 (13.6)

85 (14.8)

40 (11.0)

56 (13.2)

105 (22.2)

80 (14.7)

87 (16.3)

105 (24.8)

16 (15.1)

180 (23.1)

94 (14.0)

20 (5.9)

43 (10.9)

18 (9.8)

8 (2.0)

29 (4.3)

7 (3.5)

5 (0.8)

2 (0.6)

24 (4.2)

11 (3.0)

19 (4.5)

20 (4.2)

13 (2.4)

17 (3.2)

15 (3.5)

7 (6.6)

11 (1.4)

16 (2.4)

10 (2.9)

18 (4.5)

15 (3.5)

20 (10.9)

M

28

8

82

17

4

13

9

61

36

10

55

14

4

4

64

71

8

98

70

M

607

343

227

423

193

435

630

520

498

451

430

569

207

217

276

589

599

480

248

1040

1020

509

1036

506

1022

1002

1004

1008

1005

1020

1007

317

1001

1010

1000

1003

1006

501
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v567 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

405

669

200

596

309

574

363

423

474

544

535

424

106

780

670

340

396

428

183
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v567 1 2 3 4 5 6 7 8 9 99 N Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

43 (11.9)

33 (14.2)

72 (14.5)

63 (11.0)

61 (9.5)

61 (14.8)

43 (12.6)

54 (7.8)

1285

1285

60 (16.6)

49 (21.0)

146 (29.5)

91 (15.9)

93 (14.6)

102 (24.8)

47 (13.8)

136 (19.7)

2143

2143

33 (9.1)

13 (5.6)

46 (9.3)

59 (10.3)

78 (12.2)

47 (11.4)

35 (10.3)

85 (12.3)

1125

1125

33 (9.1)

60 (25.8)

76 (15.4)

49 (8.6)

122 (19.1)

79 (19.2)

57 (16.7)

102 (14.7)

1925

1925

116 (32.1)

34 (14.6)

73 (14.7)

168 (29.4)

113 (17.7)

71 (17.2)

76 (22.3)

201 (29.0)

2907

2907

30 (8.3)

22 (9.4)

7 (1.4)

60 (10.5)

61 (9.5)

26 (6.3)

23 (6.7)

91 (13.2)

867

867

46 (12.7)

17 (7.3)

51 (10.3)

63 (11.0)

64 (10.0)

22 (5.3)

16 (4.7)

19 (2.7)

1498

1498

5 (2.1)

24 (4.8)

18 (3.2)

47 (7.4)

4 (1.0)

44 (12.9)

4 (0.6)

413

413

75

43

13

16

87

45

262

51

1248

579

223

554

411

285

543

451

349

11337

1015

499

1062

998

1011

1000

1054

1092

24748

v567 N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

361

233

495

571

639

412

341

692

12163
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v568 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: DELIVERY

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_1 Not sure what to do if the product is not delivered

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this item in V566 and V567.

Note:

See V566 and V567 for complete question text.

v568 by v7, Absolute Values (Row Percent), weighted by v8

v568 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

417 (86.0)

534 (73.7)

250 (79.9)

594 (89.5)

256 (77.6)

544 (83.3)

279 (71.0)

530 (83.7)

600 (84.0)

456 (76.3)

543 (85.1)

397 (79.4)

109 (85.2)

708 (86.6)

773 (87.7)

379 (82.9)

397 (80.4)

574 (81.4)

216 (81.5)

478 (85.8)

250 (80.6)

432 (75.1)

513 (75.8)

665 (79.3)

372 (77.3)

553 (87.4)

627 (82.0)

68 (14.0)

191 (26.3)

63 (20.1)

70 (10.5)

74 (22.4)

109 (16.7)

114 (29.0)

103 (16.3)

114 (16.0)

142 (23.7)

95 (14.9)

103 (20.6)

19 (14.8)

110 (13.4)

108 (12.3)

78 (17.1)

97 (19.6)

131 (18.6)

49 (18.5)

79 (14.2)

60 (19.4)

143 (24.9)

164 (24.2)

174 (20.7)

109 (22.7)

80 (12.6)

138 (18.0)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

508

1035

505

1021

1002

1005

1009

1004

1021

1007

315

1000

1009

1000

1003

1004

503

1015

499

1062

1000

1011

1001

1055

1092

485

725

313

664

330

653

393

633

714

598

638

500

128

818

881

457

494

705

265

557

310

575

677

839

481

633

765
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v568 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12446

12446

2785

2785

9517 24748

15231
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v569 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: FAULTY

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_2 Not sure what to do if the product delivered is not satisfactory or is faulty

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this item in V566 and V567.

Note:

See V566 and V567 for complete question text.

v569 by v7, Absolute Values (Row Percent), weighted by v8

v569 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

361 (74.4)

531 (73.2)

223 (71.2)

466 (70.1)

264 (80.0)

461 (70.7)

259 (65.7)

511 (80.9)

612 (85.7)

438 (73.2)

518 (81.2)

415 (83.2)

89 (70.1)

562 (68.7)

757 (85.9)

337 (73.7)

345 (69.8)

569 (80.7)

205 (77.7)

444 (79.7)

238 (76.5)

348 (60.5)

497 (73.4)

673 (80.2)

311 (64.7)

524 (82.8)

477 (62.4)

124 (25.6)

194 (26.8)

90 (28.8)

199 (29.9)

66 (20.0)

191 (29.3)

135 (34.3)

121 (19.1)

102 (14.3)

160 (26.8)

120 (18.8)

84 (16.8)

38 (29.9)

256 (31.3)

124 (14.1)

120 (26.3)

149 (30.2)

136 (19.3)

59 (22.3)

113 (20.3)

73 (23.5)

227 (39.5)

180 (26.6)

166 (19.8)

170 (35.3)

109 (17.2)

288 (37.6)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

508

1036

505

1020

1003

1004

1009

1004

1021

1006

314

1000

1009

1000

1003

1004

502

1015

500

1062

1000

1011

1001

1055

1092

485

725

313

665

330

652

394

632

714

598

638

499

127

818

881

457

494

705

264

557

311

575

677

839

481

633

765
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v569 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

11435

11435

3794

3794

9517 24746

15229
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v570 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: PRICE

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_3 Not sure what to do if the price invoiced is different from that shown on the web

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this item in V566 and V567.

Note:

See V566 and V567 for complete question text.

v570 by v7, Absolute Values (Row Percent), weighted by v8

v570 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

426 (87.8)

626 (86.3)

282 (90.1)

592 (89.2)

305 (92.4)

602 (92.2)

339 (86.3)

579 (91.5)

668 (93.6)

537 (89.8)

586 (91.7)

471 (94.2)

122 (95.3)

709 (86.7)

806 (91.5)

408 (89.3)

445 (90.1)

645 (91.5)

244 (92.4)

508 (91.0)

295 (94.9)

522 (90.6)

602 (88.9)

720 (85.8)

422 (87.7)

579 (91.6)

636 (83.0)

59 (12.2)

99 (13.7)

31 (9.9)

72 (10.8)

25 (7.6)

51 (7.8)

54 (13.7)

54 (8.5)

46 (6.4)

61 (10.2)

53 (8.3)

29 (5.8)

6 (4.7)

109 (13.3)

75 (8.5)

49 (10.7)

49 (9.9)

60 (8.5)

20 (7.6)

50 (9.0)

16 (5.1)

54 (9.4)

75 (11.1)

119 (14.2)

59 (12.3)

53 (8.4)

130 (17.0)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1063

1000

1011

1001

1054

1093

485

725

313

664

330

653

393

633

714

598

639

500

128

818

881

457

494

705

264

558

311

576

677

839

481

632

766
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v570 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

13676

13676

1558

1558

9517 24751

15234
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v571 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: CREDIT CARD

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_4 Unwilling to disclose your charge card or credit card numbers on the Internet

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this item in V566 and V567.

Note:

See V566 and V567 for complete question text.

v571 by v7, Absolute Values (Row Percent), weighted by v8

v571 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

354 (73.0)

416 (57.4)

243 (77.6)

495 (74.5)

188 (57.1)

378 (57.9)

253 (64.2)

481 (76.0)

544 (76.2)

354 (59.2)

401 (62.8)

368 (73.6)

98 (76.6)

615 (75.2)

716 (81.3)

330 (72.2)

352 (71.3)

610 (86.5)

133 (50.4)

482 (86.4)

180 (57.9)

308 (53.5)

582 (85.8)

610 (72.7)

213 (44.2)

473 (74.8)

572 (74.8)

131 (27.0)

309 (42.6)

70 (22.4)

169 (25.5)

141 (42.9)

275 (42.1)

141 (35.8)

152 (24.0)

170 (23.8)

244 (40.8)

238 (37.2)

132 (26.4)

30 (23.4)

203 (24.8)

165 (18.7)

127 (27.8)

142 (28.7)

95 (13.5)

131 (49.6)

76 (13.6)

131 (42.1)

268 (46.5)

96 (14.2)

229 (27.3)

269 (55.8)

159 (25.2)

193 (25.2)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

508

1035

504

1021

1003

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1063

1001

1011

1002

1054

1092

485

725

313

664

329

653

394

633

714

598

639

500

128

818

881

457

494

705

264

558

311

576

678

839

482

632

765
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v571 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

10749

10749

4486

4486

9517 24752

15235
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v572 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: LANG BARRIERS

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_5 Language barriers

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this item in V566 and V567.

Note:

See V566 and V567 for complete question text.

v572 by v7, Absolute Values (Row Percent), weighted by v8

v572 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

355 (73.2)

578 (79.8)

256 (82.1)

366 (55.0)

241 (73.0)

525 (80.4)

285 (72.3)

463 (73.1)

548 (76.8)

417 (69.7)

462 (72.4)

340 (68.0)

94 (74.0)

546 (66.7)

528 (59.9)

329 (72.0)

387 (78.3)

491 (69.7)

239 (90.5)

400 (71.7)

269 (86.5)

470 (81.6)

414 (61.2)

641 (76.4)

382 (79.4)

515 (81.4)

451 (58.9)

130 (26.8)

146 (20.2)

56 (17.9)

299 (45.0)

89 (27.0)

128 (19.6)

109 (27.7)

170 (26.9)

166 (23.2)

181 (30.3)

176 (27.6)

160 (32.0)

33 (26.0)

272 (33.3)

353 (40.1)

128 (28.0)

107 (21.7)

213 (30.3)

25 (9.5)

158 (28.3)

42 (13.5)

106 (18.4)

263 (38.8)

198 (23.6)

99 (20.6)

118 (18.6)

315 (41.1)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1020

507

1036

505

1021

1003

1005

1009

1004

1021

1007

314

1000

1009

1000

1003

1003

502

1016

500

1063

1000

1011

1001

1055

1093

485

724

312

665

330

653

394

633

714

598

638

500

127

818

881

457

494

704

264

558

311

576

677

839

481

633

766
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v572 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

10992

10992

4240

4240

9517 24749

15232
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v573 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: NO INTERNET

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_6 No Internet access

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this item in V566 and V567.

Note:

See V566 and V567 for complete question text.

v573 by v7, Absolute Values (Row Percent), weighted by v8

v573 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

248 (51.1)

478 (65.9)

162 (51.8)

333 (50.2)

152 (46.2)

373 (57.1)

279 (70.8)

435 (68.7)

476 (66.8)

397 (66.4)

315 (49.3)

281 (56.2)

67 (52.8)

422 (51.6)

437 (49.6)

252 (55.1)

315 (63.8)

426 (60.4)

158 (59.6)

299 (53.6)

152 (48.9)

474 (82.3)

386 (57.0)

505 (60.2)

359 (74.5)

344 (54.4)

424 (55.4)

237 (48.9)

247 (34.1)

151 (48.2)

331 (49.8)

177 (53.8)

280 (42.9)

115 (29.2)

198 (31.3)

237 (33.2)

201 (33.6)

324 (50.7)

219 (43.8)

60 (47.2)

396 (48.4)

444 (50.4)

205 (44.9)

179 (36.2)

279 (39.6)

107 (40.4)

259 (46.4)

159 (51.1)

102 (17.7)

291 (43.0)

334 (39.8)

123 (25.5)

288 (45.6)

341 (44.6)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

508

1035

504

1021

1003

1005

1008

1004

1022

1007

314

1000

1009

1000

1003

1004

503

1016

500

1063

1000

1011

1002

1054

1092

485

725

313

664

329

653

394

633

713

598

639

500

127

818

881

457

494

705

265

558

311

576

677

839

482

632

765
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v573 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

8949

8949

6284

6284

9517 24750

15233
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v574 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: NONE

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_7 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this answer category in V566 and V567.

Note:

See V566 and V567 for complete question text.

v574 by v7, Absolute Values (Row Percent), weighted by v8

v574 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

373 (76.9)

583 (80.4)

281 (90.1)

567 (85.3)

271 (82.1)

512 (78.4)

342 (87.0)

487 (76.9)

462 (64.7)

481 (80.4)

517 (80.9)

341 (68.2)

103 (81.1)

603 (73.7)

679 (77.1)

427 (93.4)

389 (78.7)

595 (84.4)

237 (89.8)

443 (79.5)

269 (86.8)

478 (83.1)

566 (83.6)

707 (84.3)

443 (91.9)

593 (93.7)

736 (96.2)

112 (23.1)

142 (19.6)

31 (9.9)

98 (14.7)

59 (17.9)

141 (21.6)

51 (13.0)

146 (23.1)

252 (35.3)

117 (19.6)

122 (19.1)

159 (31.8)

24 (18.9)

215 (26.3)

202 (22.9)

30 (6.6)

105 (21.3)

110 (15.6)

27 (10.2)

114 (20.5)

41 (13.2)

97 (16.9)

111 (16.4)

132 (15.7)

39 (8.1)

40 (6.3)

29 (3.8)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

507

1036

505

1021

1002

1005

1009

1004

1022

1007

314

1000

1009

1000

1003

1004

502

1015

499

1062

1000

1011

1002

1055

1092

485

725

312

665

330

653

393

633

714

598

639

500

127

818

881

457

494

705

264

557

310

575

677

839

482

633

765
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v574 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

12485

12485

2746

2746

9517 24748

15231
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v575 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: OTHER

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_8 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable summarizes responses to this answer category in V566 and V567.

Note:

See V566 and V567 for complete question text.

v575 by v7, Absolute Values (Row Percent), weighted by v8

v575 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

470 (96.9)

670 (92.4)

296 (94.9)

653 (98.2)

325 (98.5)

621 (95.1)

372 (94.7)

581 (91.8)

669 (93.8)

573 (95.8)

611 (95.6)

481 (96.2)

121 (94.5)

780 (95.4)

842 (95.6)

432 (94.5)

465 (94.1)

668 (94.8)

238 (90.2)

540 (96.8)

298 (96.1)

535 (93.0)

655 (96.8)

771 (91.9)

466 (96.7)

511 (80.9)

756 (98.7)

15 (3.1)

55 (7.6)

16 (5.1)

12 (1.8)

5 (1.5)

32 (4.9)

21 (5.3)

52 (8.2)

44 (6.2)

25 (4.2)

28 (4.4)

19 (3.8)

7 (5.5)

38 (4.6)

39 (4.4)

25 (5.5)

29 (5.9)

37 (5.2)

26 (9.8)

18 (3.2)

12 (3.9)

40 (7.0)

22 (3.2)

68 (8.1)

16 (3.3)

121 (19.1)

10 (1.3)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

507

1036

505

1021

1002

1005

1008

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

499

1062

1000

1011

1002

1054

1093

485

725

312

665

330

653

393

633

713

598

639

500

128

818

881

457

494

705

264

558

310

575

677

839

482

632

766
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v575 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

14400

14400

832

832

9517 24749

15232
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v576 - QD12AB EU INTERNET PRCHS - REASON WHY NOT: DK

Q.D12AB Mentioned reason why not purchasing via internet in another EU member state in total

Q.D12AB_9 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V565)

Derivation:

This variable repeats responses for "DK" in V566.

Note:

See V566 for complete question text.

v576 by v7, Absolute Values (Row Percent), weighted by v8

v576 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

472 (97.3)

724 (99.9)

308 (98.7)

655 (98.5)

329 (99.7)

642 (98.5)

383 (97.5)

575 (90.8)

659 (92.3)

591 (98.8)

626 (98.0)

492 (98.4)

117 (91.4)

818 (100.0)

841 (95.6)

421 (92.1)

466 (94.3)

634 (89.9)

263 (99.6)

505 (90.7)

301 (96.8)

554 (96.3)

636 (93.9)

794 (94.6)

474 (98.5)

627 (99.2)

754 (98.4)

13 (2.7)

1 (0.1)

4 (1.3)

10 (1.5)

1 (0.3)

10 (1.5)

10 (2.5)

58 (9.2)

55 (7.7)

7 (1.2)

13 (2.0)

8 (1.6)

11 (8.6)

39 (4.4)

36 (7.9)

28 (5.7)

71 (10.1)

1 (0.4)

52 (9.3)

10 (3.2)

21 (3.7)

41 (6.1)

45 (5.4)

7 (1.5)

5 (0.8)

12 (1.6)

M

556

296

195

371

175

368

609

372

295

406

383

507

187

182

128

543

509

299

238

458

189

487

323

172

520

422

327

1041

1021

507

1036

505

1020

1002

1005

1009

1004

1022

1007

315

1000

1008

1000

1003

1004

502

1015

500

1062

1000

1011

1001

1054

1093

485

725

312

665

330

652

393

633

714

598

639

500

128

818

880

457

494

705

264

557

311

575

677

839

481

632

766
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v576 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

14661

14661

569

569

9517 24747

15230
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v577 - QD13A EU STUDY/WORK ABROAD - OBSTACLES 1ST

Q.D13A

ASK ALL

As a European Union citizen, you have the right to study or work in another Member State of the European Union, or to settle yourself 

after your retirement. From the following suggestions, what would be the two main obstacles that would prevent you from doing so ? 

Firstly?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Language barriers

2   No wish to do so

3   Concerned about administrative formalities

4   Family considerations

5   Concerned about tax implications

6   Cannot afford to live in another Member State

7   Worried that your academic qualifications will not be recognised

8   Lack of information about the opportunities

9   Difficulty in finding an appropriate job

10   Concerned about living in a country where the social protection and the healthcare system are less developed

11   None (SPONTANEOUS)

12   Other (SPONTANEOUS)

13   DK

v577 by v7, Absolute Values (Row Percent), weighted by v8

v577 1 2 3 4 5 6 7 8 9 10 11 12

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

148 (14.7)

194 (19.1)

63 (12.5)

297 (29.0)

163 (32.1)

239 (23.8)

141 (14.3)

195 (20.7)

209 (23.4)

212 (21.3)

338 (34.1)

321 (33.9)

70 (25.0)

124 (12.4)

246 (25.3)

206 (21.2)

226 (24.0)

268 (29.2)

426 (42.3)

162 (15.9)

192 (38.0)

353 (34.5)

116 (22.9)

239 (23.8)

245 (24.8)

369 (39.2)

358 (40.0)

219 (22.0)

216 (21.8)

248 (26.2)

76 (27.1)

459 (45.9)

197 (20.2)

349 (35.9)

376 (40.0)

282 (30.8)

47 (4.7)

62 (6.1)

1 (0.2)

34 (3.3)

9 (1.8)

18 (1.8)

30 (3.0)

6 (0.6)

14 (1.6)

27 (2.7)

40 (4.0)

26 (2.7)

5 (1.8)

9 (0.9)

16 (1.6)

20 (2.1)

43 (4.6)

9 (1.0)

142 (14.1)

334 (32.8)

139 (27.5)

99 (9.7)

98 (19.3)

220 (21.9)

356 (36.1)

114 (12.1)

121 (13.5)

187 (18.8)

146 (14.7)

140 (14.8)

71 (25.4)

169 (16.9)

194 (19.9)

209 (21.5)

116 (12.3)

123 (13.4)

12 (1.2)

13 (1.3)

7 (1.4)

1 (0.1)

6 (1.2)

4 (0.4)

13 (1.3)

9 (1.0)

5 (0.6)

19 (1.9)

5 (0.5)

14 (1.5)

1 (0.4)

9 (0.9)

2 (0.2)

15 (1.5)

8 (0.9)

12 (1.3)

27 (2.7)

40 (3.9)

14 (2.8)

51 (5.0)

26 (5.1)

14 (1.4)

2 (0.2)

30 (3.2)

16 (1.8)

27 (2.7)

30 (3.0)

25 (2.6)

3 (1.1)

61 (6.1)

102 (10.5)

23 (2.4)

14 (1.5)

52 (5.7)

5 (0.5)

7 (0.7)

5 (1.0)

16 (1.6)

2 (0.4)

7 (0.7)

10 (1.0)

4 (0.4)

7 (0.8)

5 (0.5)

6 (0.6)

6 (0.6)

1 (0.4)

8 (0.8)

9 (0.9)

10 (1.0)

6 (0.6)

18 (2.0)

24 (2.4)

34 (3.3)

21 (4.2)

41 (4.0)

10 (2.0)

42 (4.2)

23 (2.3)

38 (4.0)

15 (1.7)

43 (4.3)

51 (5.1)

19 (2.0)

14 (5.0)

46 (4.6)

29 (3.0)

17 (1.7)

34 (3.6)

25 (2.7)

25 (2.5)

30 (2.9)

11 (2.2)

42 (4.1)

10 (2.0)

49 (4.9)

16 (1.6)

34 (3.6)

13 (1.5)

35 (3.5)

27 (2.7)

20 (2.1)

5 (1.8)

46 (4.6)

42 (4.3)

31 (3.2)

12 (1.3)

35 (3.8)

31 (3.1)

59 (5.8)

3 (0.6)

17 (1.7)

27 (5.3)

77 (7.7)

108 (11.0)

19 (2.0)

3 (0.3)

116 (11.6)

75 (7.6)

42 (4.4)

13 (4.6)

5 (0.5)

10 (1.0)

29 (3.0)

12 (1.3)

10 (1.1)

104 (10.3)

67 (6.6)

39 (7.7)

60 (5.9)

35 (6.9)

90 (8.9)

37 (3.8)

106 (11.3)

112 (12.5)

89 (8.9)

53 (5.3)

76 (8.0)

14 (5.0)

57 (5.7)

102 (10.5)

59 (6.1)

82 (8.7)

62 (6.8)

16 (1.6)

15 (1.5)

10 (2.0)

13 (1.3)

5 (1.0)

7 (0.7)

5 (0.5)

17 (1.8)

21 (2.3)

17 (1.7)

5 (0.5)

11 (1.2)

7 (2.5)

7 (0.7)

24 (2.5)

5 (0.5)

12 (1.3)

21 (2.3)
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v577 13 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

M

34

4

3

10

14

17

62

116

7

29

58

35

1

37

28

63

88

1041

1021

508

1034

507

1020

1003

1003

1010

1003

1021

1006

315

1001

1010

1001

1004

1005

1007

1017

505

1024

507

1006

986

941

894

996

992

948

280

1000

973

973

941

917

v577 1 2 3 4 5 6 7 8 9 10 11 12

v7

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

53 (10.8)

240 (24.7)

28 (5.7)

136 (13.1)

345 (36.3)

155 (16.1)

160 (16.1)

126 (12.1)

336 (31.2)

5239

5239

94 (19.1)

313 (32.2)

227 (46.5)

328 (31.7)

104 (10.9)

414 (42.9)

298 (30.0)

484 (46.4)

150 (13.9)

7294

7294

30 (6.1)

13 (1.3)

14 (2.9)

45 (4.3)

43 (4.5)

19 (2.0)

31 (3.1)

36 (3.5)

43 (4.0)

690

690

119 (24.1)

163 (16.8)

137 (28.1)

263 (25.4)

171 (18.0)

195 (20.2)

259 (26.1)

108 (10.4)

212 (19.7)

4605

4605

10 (2.0)

11 (1.1)

3 (0.6)

7 (0.7)

9 (0.9)

7 (0.7)

8 (0.8)

15 (1.4)

11 (1.0)

236

236

15 (3.0)

38 (3.9)

14 (2.9)

17 (1.6)

87 (9.2)

40 (4.1)

15 (1.5)

39 (3.7)

105 (9.8)

927

927

12 (2.4)

9 (0.9)

2 (0.4)

9 (0.9)

14 (1.5)

9 (0.9)

5 (0.5)

8 (0.8)

24 (2.2)

224

224

13 (2.6)

66 (6.8)

13 (2.7)

30 (2.9)

28 (2.9)

29 (3.0)

27 (2.7)

31 (3.0)

57 (5.3)

820

820

42 (8.5)

27 (2.8)

19 (3.9)

27 (2.6)

46 (4.8)

20 (2.1)

31 (3.1)

29 (2.8)

60 (5.6)

784

784

57 (11.6)

24 (2.5)

6 (1.2)

71 (6.9)

7 (0.7)

1 (0.1)

118 (11.9)

8 (0.8)

28 (2.6)

976

976

42 (8.5)

64 (6.6)

23 (4.7)

88 (8.5)

79 (8.3)

49 (5.1)

36 (3.6)

92 (8.8)

39 (3.6)

1756

1756

6 (1.2)

5 (0.5)

2 (0.4)

15 (1.4)

17 (1.8)

27 (2.8)

6 (0.6)

67 (6.4)

11 (1.0)

374

374

v577 13 N Sum N Valid Sum

v7

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

8

43

12

27

50

47

6

13

15

827

501

1016

500

1063

1000

1012

1000

1056

1091

24752

493

973

488

1036

950

965

994

1043

1076

23925
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v578 - QD13B EU STUDY/WORK ABROAD - OBSTACLES 2ND

[Q.D13A

ASK ALL

As a European Union citizen, you have the right to study or work in another Member State of the European Union, or to settle yourself 

after your retirement. From the following suggestions, what would be the two main obstacles that would prevent you from doing so ? 

Firstly?]

    

Q.D13B

And secondly?

(SHOW CARD - ONE ANSWER PER COLUMN - READ OUT)

1   Language barriers

2   No wish to do so

3   Concerned about administrative formalities

4   Family considerations

5   Concerned about tax implications

6   Cannot afford to live in another Member State

7   Worried that your academic qualifications will not be recognised

8   Lack of information about the opportunities

9   Difficulty in finding an appropriate job

10   Concerned about living in a country where the social protection and the healthcare system are less developed

11   None (SPONTANEOUS)

12   Other (SPONTANEOUS)

13   DK

99   Inap. (coded 7 or 9 in V577)

v578 by v7, Absolute Values (Row Percent), weighted by v8

v578 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

116 (13.1)

91 (9.7)

38 (10.4)

104 (11.0)

72 (15.5)

131 (14.4)

120 (12.8)

120 (15.5)

99 (13.1)

93 (10.4)

88 (10.0)

126 (14.6)

31 (12.1)

83 (8.9)

136 (15.4)

111 (11.8)

67 (18.3)

204 (21.6)

81 (17.4)

104 (11.4)

138 (14.7)

128 (16.6)

128 (17.0)

135 (15.2)

163 (18.5)

116 (13.4)

44 (17.1)

127 (13.6)

44 (5.0)

97 (10.3)

4 (1.1)

48 (5.1)

29 (6.2)

40 (4.4)

52 (5.5)

17 (2.2)

20 (2.7)

47 (5.3)

78 (8.9)

40 (4.6)

12 (4.7)

16 (1.7)

223 (25.2)

208 (22.2)

110 (30.1)

150 (15.9)

123 (26.4)

243 (26.7)

240 (25.6)

180 (23.3)

192 (25.5)

184 (20.7)

168 (19.1)

222 (25.7)

65 (25.3)

183 (19.5)

25 (2.8)

39 (4.2)

5 (1.4)

19 (2.0)

6 (1.3)

10 (1.1)

27 (2.9)

27 (3.5)

10 (1.3)

34 (3.8)

18 (2.0)

22 (2.5)

5 (1.9)

10 (1.1)

51 (5.8)

65 (6.9)

34 (9.3)

86 (9.1)

27 (5.8)

39 (4.3)

6 (0.6)

36 (4.7)

40 (5.3)

39 (4.4)

53 (6.0)

34 (3.9)

5 (1.9)

61 (6.5)

13 (1.5)

22 (2.3)

6 (1.6)

21 (2.2)

4 (0.9)

11 (1.2)

8 (0.9)

16 (2.1)

7 (0.9)

3 (0.3)

14 (1.6)

4 (0.5)

13 (1.4)

47 (5.3)

66 (7.0)

43 (11.7)

98 (10.4)

32 (6.9)

68 (7.5)

41 (4.4)

64 (8.3)

33 (4.4)

74 (8.3)

65 (7.4)

47 (5.4)

17 (6.6)

86 (9.2)

58 (6.6)

68 (7.2)

26 (7.1)

107 (11.3)

25 (5.4)

63 (6.9)

44 (4.7)

65 (8.4)

41 (5.4)

67 (7.5)

60 (6.8)

57 (6.6)

20 (7.8)

99 (10.6)

66 (7.5)

102 (10.9)

13 (3.6)

44 (4.7)

36 (7.7)

135 (14.8)

175 (18.6)

28 (3.6)

15 (2.0)

116 (13.0)

117 (13.3)

72 (8.3)

27 (10.5)

7 (0.7)

95 (10.7)

56 (6.0)

14 (3.8)

55 (5.8)

27 (5.8)

56 (6.1)

75 (8.0)

81 (10.5)

137 (18.2)

74 (8.3)

44 (5.0)

109 (12.6)

24 (9.3)

244 (26.0)
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v578 12 13 99 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

11 (1.2)

14 (1.5)

6 (1.6)

9 (1.0)

4 (0.9)

11 (1.2)

13 (1.4)

10 (1.3)

31 (4.1)

25 (2.8)

12 (1.4)

14 (1.6)

7 (2.7)

8 (0.9)

M

18

10

101

22

5

6

11

65

28

18

60

9

7

4

M

138

72

42

70

35

104

54

169

228

96

81

134

49

58

1041

1021

509

1037

506

1021

1004

1006

1009

1005

1021

1006

313

999

885

939

366

945

466

911

939

772

753

891

880

863

257

937

v578 1 2 3 4 5 6 7 8 9 10 11

v7

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

119 (14.3)

123 (15.0)

96 (11.5)

121 (15.6)

28 (6.5)

92 (11.1)

18 (7.8)

78 (8.4)

91 (10.9)

86 (10.3)

77 (8.3)

63 (10.3)

138 (13.6)

2442

2442

167 (20.0)

142 (17.3)

136 (16.3)

140 (18.1)

41 (9.5)

148 (17.9)

47 (20.3)

131 (14.1)

106 (12.6)

117 (14.0)

118 (12.7)

79 (12.9)

132 (13.0)

3186

3186

26 (3.1)

42 (5.1)

60 (7.2)

27 (3.5)

35 (8.1)

24 (2.9)

10 (4.3)

66 (7.1)

70 (8.4)

24 (2.9)

57 (6.1)

23 (3.8)

77 (7.6)

1085

1085

199 (23.9)

205 (24.9)

208 (24.9)

167 (21.6)

87 (20.2)

209 (25.3)

43 (18.5)

228 (24.6)

171 (20.4)

247 (29.5)

191 (20.5)

111 (18.1)

235 (23.2)

4792

4792

15 (1.8)

23 (2.8)

30 (3.6)

34 (4.4)

30 (7.0)

10 (1.2)

8 (3.4)

16 (1.7)

21 (2.5)

27 (3.2)

13 (1.4)

23 (3.8)

16 (1.6)

523

523

77 (9.2)

35 (4.3)

41 (4.9)

83 (10.7)

17 (4.0)

59 (7.1)

28 (12.1)

29 (3.1)

133 (15.9)

81 (9.7)

23 (2.5)

62 (10.1)

115 (11.4)

1359

1359

11 (1.3)

22 (2.7)

16 (1.9)

35 (4.5)

18 (4.2)

11 (1.3)

8 (3.4)

9 (1.0)

17 (2.0)

27 (3.2)

12 (1.3)

16 (2.6)

36 (3.6)

380

380

77 (9.2)

47 (5.7)

64 (7.7)

54 (7.0)

39 (9.1)

95 (11.5)

25 (10.8)

52 (5.6)

65 (7.8)

77 (9.2)

84 (9.0)

58 (9.5)

91 (9.0)

1609

1609

64 (7.7)

64 (7.8)

38 (4.5)

75 (9.7)

46 (10.7)

73 (8.8)

19 (8.2)

62 (6.7)

71 (8.5)

53 (6.3)

60 (6.4)

74 (12.1)

108 (10.7)

1607

1607

15 (1.8)

66 (8.0)

23 (2.8)

21 (2.7)

67 (15.6)

44 (5.3)

11 (4.7)

136 (14.7)

30 (3.6)

4 (0.5)

202 (21.7)

25 (4.1)

38 (3.8)

1635

1635

54 (6.5)

46 (5.6)

106 (12.7)

14 (3.3)

56 (6.8)

11 (4.7)

111 (12.0)

46 (5.5)

54 (6.5)

90 (9.7)

38 (6.2)

14 (1.4)

1731

1731
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v578 12 13 99 N Sum N Valid Sum

v7

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

9 (1.1)

7 (0.9)

18 (2.2)

17 (2.2)

8 (1.9)

6 (0.7)

4 (1.7)

10 (1.1)

17 (2.0)

39 (4.7)

5 (0.5)

41 (6.7)

12 (1.2)

368

368

37

91

24

80

22

80

234

19

33

80

28

337

27

1456

139

86

145

150

50

107

35

115

129

96

43

105

53

2583

1009

999

1005

1004

502

1014

501

1062

1000

1012

1003

1055

1092

24756

833

822

836

774

430

827

232

928

838

836

932

613

1012

20717
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v579 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: LANG BARRIERS

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_1 Language barriers

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v579 by v7, Absolute Values (Row Percent), weighted by v8

v579 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

777 (74.6)

735 (72.1)

407 (80.1)

635 (61.3)

270 (53.5)

651 (63.8)

741 (74.0)

690 (68.7)

701 (69.5)

699 (69.7)

596 (58.3)

560 (55.6)

213 (67.6)

794 (79.4)

643 (63.7)

671 (67.1)

681 (67.9)

615 (61.3)

421 (83.9)

684 (67.3)

454 (90.8)

848 (79.8)

564 (56.4)

770 (76.2)

763 (76.2)

866 (82.1)

617 (56.5)

17066

264 (25.4)

285 (27.9)

101 (19.9)

401 (38.7)

235 (46.5)

370 (36.2)

261 (26.0)

315 (31.3)

308 (30.5)

304 (30.3)

426 (41.7)

447 (44.4)

102 (32.4)

206 (20.6)

366 (36.3)

329 (32.9)

322 (32.1)

389 (38.7)

81 (16.1)

332 (32.7)

46 (9.2)

214 (20.2)

436 (43.6)

241 (23.8)

238 (23.8)

189 (17.9)

475 (43.5)

7683

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v579 0 1 N Sum N Valid Sum

v7

N Valid Sum 17066 7683 24749
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v580 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: NOT WISH

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_2 No wish to do so

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v580 by v7, Absolute Values (Row Percent), weighted by v8

v580 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

479 (46.0)

747 (73.2)

249 (49.0)

479 (46.2)

308 (61.0)

678 (66.4)

620 (61.9)

508 (50.6)

524 (51.9)

650 (64.8)

643 (62.9)

643 (63.9)

195 (61.9)

414 (41.4)

645 (63.9)

509 (50.9)

491 (49.0)

582 (58.0)

366 (72.9)

555 (54.6)

227 (45.4)

603 (56.8)

790 (79.0)

480 (47.5)

585 (58.4)

491 (46.5)

809 (74.1)

14270

562 (54.0)

273 (26.8)

259 (51.0)

557 (53.8)

197 (39.0)

343 (33.6)

382 (38.1)

496 (49.4)

485 (48.1)

353 (35.2)

379 (37.1)

364 (36.1)

120 (38.1)

586 (58.6)

364 (36.1)

491 (49.1)

512 (51.0)

422 (42.0)

136 (27.1)

461 (45.4)

273 (54.6)

459 (43.2)

210 (21.0)

531 (52.5)

416 (41.6)

564 (53.5)

283 (25.9)

10478

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24748

1041

1020

508

1036

505

1021

1002

1004

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v580 0 1 N Sum N Valid Sum

v7

N Valid Sum 14270 10478 24748
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v581 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: ADMIN FORMALITIES

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_3 Concerned about administrative formalities

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v581 by v7, Absolute Values (Row Percent), weighted by v8

v581 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

950 (91.3)

861 (84.4)

503 (99.0)

954 (92.1)

467 (92.5)

962 (94.2)

920 (91.8)

982 (97.7)

975 (96.6)

929 (92.5)

904 (88.5)

941 (93.4)

298 (94.6)

975 (97.5)

967 (95.8)

938 (93.8)

900 (89.7)

968 (96.4)

436 (86.9)

978 (96.3)

477 (95.4)

951 (89.5)

887 (88.7)

968 (95.7)

914 (91.3)

997 (94.5)

972 (89.0)

22974

91 (8.7)

159 (15.6)

5 (1.0)

82 (7.9)

38 (7.5)

59 (5.8)

82 (8.2)

23 (2.3)

34 (3.4)

75 (7.5)

118 (11.5)

66 (6.6)

17 (5.4)

25 (2.5)

42 (4.2)

62 (6.2)

103 (10.3)

36 (3.6)

66 (13.1)

38 (3.7)

23 (4.6)

111 (10.5)

113 (11.3)

43 (4.3)

87 (8.7)

58 (5.5)

120 (11.0)

1776

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v581 0 1 N Sum N Valid Sum

v7

N Valid Sum 22974 1776 24750
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v582 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: FAMILY CONSIDER

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_4 Family considerations

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v582 by v7, Absolute Values (Row Percent), weighted by v8

v582 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

676 (64.9)

478 (46.9)

259 (51.0)

787 (76.0)

284 (56.2)

558 (54.7)

407 (40.6)

711 (70.7)

696 (69.0)

633 (63.0)

707 (69.2)

645 (64.1)

179 (56.8)

648 (64.8)

616 (61.1)

586 (58.6)

680 (67.8)

715 (71.2)

296 (59.0)

644 (63.4)

320 (64.0)

572 (53.9)

658 (65.8)

569 (56.3)

551 (55.0)

836 (79.2)

645 (59.1)

15356

365 (35.1)

542 (53.1)

249 (49.0)

249 (24.0)

221 (43.8)

463 (45.3)

595 (59.4)

294 (29.3)

313 (31.0)

371 (37.0)

315 (30.8)

362 (35.9)

136 (43.2)

352 (35.2)

393 (38.9)

414 (41.4)

323 (32.2)

289 (28.8)

206 (41.0)

372 (36.6)

180 (36.0)

490 (46.1)

342 (34.2)

442 (43.7)

450 (45.0)

219 (20.8)

447 (40.9)

9394

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v582 0 1 N Sum N Valid Sum

v7

N Valid Sum 15356 9394 24750
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v583 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: TAX IMPLICATIONS

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_5 Concerned about tax implications

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v583 by v7, Absolute Values (Row Percent), weighted by v8

v583 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1004 (96.4)

969 (95.0)

496 (97.6)

1016 (98.1)

493 (97.6)

1007 (98.6)

962 (96.0)

969 (96.4)

994 (98.5)

950 (94.6)

998 (97.7)

971 (96.4)

309 (98.1)

982 (98.2)

992 (98.3)

961 (96.1)

965 (96.2)

958 (95.4)

461 (91.8)

995 (97.9)

489 (97.8)

1039 (97.8)

970 (97.0)

977 (96.6)

980 (97.9)

1017 (96.4)

1066 (97.6)

23990

37 (3.6)

51 (5.0)

12 (2.4)

20 (1.9)

12 (2.4)

14 (1.4)

40 (4.0)

36 (3.6)

15 (1.5)

54 (5.4)

24 (2.3)

36 (3.6)

6 (1.9)

18 (1.8)

17 (1.7)

39 (3.9)

38 (3.8)

46 (4.6)

41 (8.2)

21 (2.1)

11 (2.2)

23 (2.2)

30 (3.0)

34 (3.4)

21 (2.1)

38 (3.6)

26 (2.4)

760

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 962 

v583 0 1 N Sum N Valid Sum

v7

N Valid Sum 23990 760 24750
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v584 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: NOT AFFORD

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_6 Cannot afford to live in another Member State

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v584 by v7, Absolute Values (Row Percent), weighted by v8

v584 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

963 (92.5)

916 (89.8)

460 (90.6)

898 (86.7)

452 (89.5)

967 (94.7)

994 (99.2)

939 (93.4)

952 (94.4)

937 (93.4)

939 (91.9)

947 (94.0)

306 (97.1)

878 (87.8)

829 (82.2)

943 (94.3)

948 (94.5)

870 (86.7)

470 (93.6)

919 (90.5)

458 (91.6)

1016 (95.7)

780 (78.0)

890 (88.0)

963 (96.2)

954 (90.4)

871 (79.8)

22459

78 (7.5)

104 (10.2)

48 (9.4)

138 (13.3)

53 (10.5)

54 (5.3)

8 (0.8)

66 (6.6)

57 (5.6)

66 (6.6)

83 (8.1)

60 (6.0)

9 (2.9)

122 (12.2)

180 (17.8)

57 (5.7)

55 (5.5)

134 (13.3)

32 (6.4)

97 (9.5)

42 (8.4)

46 (4.3)

220 (22.0)

121 (12.0)

38 (3.8)

101 (9.6)

220 (20.2)

2289

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091

24748

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1091
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v584 0 1 N Sum N Valid Sum

v7

N Valid Sum 22459 2289 24748
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v585 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: ACAD QUALIFICATION

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_7 Worried that your academic qualifications will not be recognised

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v585 by v7, Absolute Values (Row Percent), weighted by v8

v585 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1023 (98.3)

992 (97.3)

497 (97.8)

1000 (96.5)

499 (98.8)

1003 (98.2)

984 (98.2)

984 (97.9)

995 (98.6)

996 (99.3)

1002 (98.0)

997 (99.0)

314 (99.7)

979 (97.9)

989 (98.0)

968 (96.8)

981 (97.8)

951 (94.7)

472 (94.0)

996 (98.0)

489 (97.8)

1044 (98.3)

970 (97.0)

975 (96.4)

984 (98.3)

1030 (97.6)

1032 (94.5)

24146

18 (1.7)

28 (2.7)

11 (2.2)

36 (3.5)

6 (1.2)

18 (1.8)

18 (1.8)

21 (2.1)

14 (1.4)

7 (0.7)

20 (2.0)

10 (1.0)

1 (0.3)

21 (2.1)

20 (2.0)

32 (3.2)

22 (2.2)

53 (5.3)

30 (6.0)

20 (2.0)

11 (2.2)

18 (1.7)

30 (3.0)

36 (3.6)

17 (1.7)

25 (2.4)

60 (5.5)

603

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500
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1000
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1001

1055
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v585 0 1 N Sum N Valid Sum

v7

N Valid Sum 24146 603 24749
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v586 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: NO INFORMATION

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_8 Lack of information about the opportunities

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v586 by v7, Absolute Values (Row Percent), weighted by v8

v586 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

970 (93.2)

920 (90.2)

444 (87.4)

897 (86.6)

464 (91.9)

912 (89.3)

939 (93.7)

903 (89.9)

961 (95.2)

886 (88.3)

906 (88.6)

941 (93.4)

284 (90.2)

868 (86.8)

903 (89.5)

936 (93.6)

906 (90.3)

925 (92.1)

450 (89.6)

856 (84.3)

462 (92.4)

979 (92.2)

906 (90.6)

905 (89.5)

890 (88.9)

965 (91.5)

944 (86.4)

22322

71 (6.8)

100 (9.8)

64 (12.6)

139 (13.4)

41 (8.1)

109 (10.7)

63 (6.3)

102 (10.1)

48 (4.8)

117 (11.7)

116 (11.4)

66 (6.6)

31 (9.8)

132 (13.2)

106 (10.5)

64 (6.4)

97 (9.7)

79 (7.9)

52 (10.4)

160 (15.7)

38 (7.6)

83 (7.8)

94 (9.4)

106 (10.5)

111 (11.1)

90 (8.5)

148 (13.6)

2427

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500
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1000

1011

1001

1055
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v586 0 1 N Sum N Valid Sum

v7

N Valid Sum 22322 2427 24749
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v587 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: FINDING JOB

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_9 Difficulty in finding an appropriate job

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v587 by v7, Absolute Values (Row Percent), weighted by v8

v587 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

958 (91.9)

922 (90.4)

472 (92.9)

887 (85.6)

470 (93.1)

910 (89.1)

942 (94.0)

906 (90.1)

955 (94.6)

902 (89.8)

934 (91.4)

930 (92.4)

290 (92.1)

855 (85.5)

904 (89.6)

904 (90.4)

953 (95.0)

894 (89.0)

415 (82.7)

916 (90.2)

462 (92.4)

973 (91.6)

884 (88.4)

939 (92.9)

910 (90.9)

952 (90.2)

924 (84.6)

22363

84 (8.1)

98 (9.6)

36 (7.1)

149 (14.4)

35 (6.9)

111 (10.9)

60 (6.0)

99 (9.9)

54 (5.4)

102 (10.2)

88 (8.6)

77 (7.6)

25 (7.9)

145 (14.5)

105 (10.4)

96 (9.6)

50 (5.0)

110 (11.0)

87 (17.3)

100 (9.8)

38 (7.6)

89 (8.4)

116 (11.6)

72 (7.1)

91 (9.1)

103 (9.8)

168 (15.4)

2388

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v587 0 1 N Sum N Valid Sum

v7

N Valid Sum 22363 2388 24751
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v588 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: HEALTH CARE

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_10 Concerned about living in a country where the social protection and the healthcare system are less developed

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this item in V577 and V578.

Note:

See V577 and V578 for complete question text.

v588 by v7, Absolute Values (Row Percent), weighted by v8

v588 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

943 (90.6)

859 (84.2)

492 (96.9)

974 (94.0)

442 (87.5)

809 (79.2)

719 (71.8)

958 (95.3)

991 (98.2)

771 (76.9)

830 (81.2)

893 (88.7)

275 (87.3)

988 (98.8)

985 (97.6)

905 (90.5)

967 (96.4)

973 (96.9)

378 (75.3)

947 (93.2)

484 (96.8)

855 (80.5)

963 (96.3)

1006 (99.5)

681 (68.0)

1022 (96.9)

1026 (94.0)

22136

98 (9.4)

161 (15.8)

16 (3.1)

62 (6.0)

63 (12.5)

212 (20.8)

283 (28.2)

47 (4.7)

18 (1.8)

232 (23.1)

192 (18.8)

114 (11.3)

40 (12.7)

12 (1.2)

24 (2.4)

95 (9.5)

36 (3.6)

31 (3.1)

124 (24.7)

69 (6.8)

16 (3.2)

207 (19.5)

37 (3.7)

5 (0.5)

320 (32.0)

33 (3.1)

66 (6.0)

2613

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v588 0 1 N Sum N Valid Sum

v7

N Valid Sum 22136 2613 24749



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 973 

v589 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: NONE

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_11 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V577 and V578.

Note:

See V577 and V578 for complete question text.

v589 by v7, Absolute Values (Row Percent), weighted by v8

v589 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

842 (80.9)

897 (87.9)

455 (89.6)

921 (88.9)

444 (87.9)

875 (85.7)

890 (88.8)

817 (81.3)

760 (75.3)

841 (83.8)

925 (90.5)

821 (81.5)

276 (87.6)

698 (69.8)

853 (84.5)

896 (89.6)

816 (81.4)

942 (93.8)

446 (88.8)

896 (88.2)

466 (93.2)

863 (81.3)

875 (87.5)

908 (89.8)

875 (87.4)

925 (87.7)

1039 (95.1)

21262

199 (19.1)

123 (12.1)

53 (10.4)

115 (11.1)

61 (12.1)

146 (14.3)

112 (11.2)

188 (18.7)

249 (24.7)

163 (16.2)

97 (9.5)

186 (18.5)

39 (12.4)

302 (30.2)

156 (15.5)

104 (10.4)

187 (18.6)

62 (6.2)

56 (11.2)

120 (11.8)

34 (6.8)

199 (18.7)

125 (12.5)

103 (10.2)

126 (12.6)

130 (12.3)

53 (4.9)

3488

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v589 0 1 N Sum N Valid Sum

v7

N Valid Sum 21262 3488 24750
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v590 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: OTHER

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_12 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V577 and V578.

Note:

See V577 and V578 for complete question text.

v590 by v7, Absolute Values (Row Percent), weighted by v8

v590 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1020 (98.0)

994 (97.5)

492 (96.9)

1014 (97.9)

498 (98.6)

1007 (98.6)

988 (98.6)

978 (97.3)

970 (96.1)

971 (96.7)

1010 (98.8)

989 (98.2)

304 (96.5)

985 (98.5)

976 (96.7)

988 (98.8)

979 (97.6)

966 (96.2)

491 (97.8)

1005 (98.9)

493 (98.6)

1040 (97.9)

976 (97.6)

950 (94.0)

991 (99.0)

947 (89.8)

1072 (98.2)

24094

21 (2.0)

26 (2.5)

16 (3.1)

22 (2.1)

7 (1.4)

14 (1.4)

14 (1.4)

27 (2.7)

39 (3.9)

33 (3.3)

12 (1.2)

18 (1.8)

11 (3.5)

15 (1.5)

33 (3.3)

12 (1.2)

24 (2.4)

38 (3.8)

11 (2.2)

11 (1.1)

7 (1.4)

22 (2.1)

24 (2.4)

61 (6.0)

10 (1.0)

108 (10.2)

20 (1.8)

656

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v590 0 1 N Sum N Valid Sum

v7

N Valid Sum 24094 656 24750
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v591 - QD13AB EU STUDY/WORK ABROAD - OBSTACLES: DK

Q.D13AB Mentioned obstacles for study, work or settle after retirement in another EU member state in total

Q.D13AB_13 DK

0   Not mentioned

1   Mentioned

Derivation:

This variable repeats responses for "DK" in V577.

Note:

See V577 for complete question text.

v591 by v7, Absolute Values (Row Percent), weighted by v8

v591 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1008 (96.7)

1016 (99.6)

505 (99.4)

1026 (99.0)

505 (100.0)

1007 (98.6)

985 (98.3)

943 (93.8)

893 (88.5)

997 (99.3)

993 (97.2)

949 (94.2)

280 (88.9)

999 (99.9)

972 (96.3)

972 (97.2)

940 (93.7)

916 (91.2)

494 (98.4)

973 (95.8)

488 (97.6)

1035 (97.5)

950 (95.0)

964 (95.4)

995 (99.4)

1042 (98.8)

1077 (98.6)

23924

34 (3.3)

4 (0.4)

3 (0.6)

10 (1.0)

14 (1.4)

17 (1.7)

62 (6.2)

116 (11.5)

7 (0.7)

29 (2.8)

58 (5.8)

35 (11.1)

1 (0.1)

37 (3.7)

28 (2.8)

63 (6.3)

88 (8.8)

8 (1.6)

43 (4.2)

12 (2.4)

27 (2.5)

50 (5.0)

47 (4.6)

6 (0.6)

13 (1.2)

15 (1.4)

827

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v591 0 1 N Sum N Valid Sum

v7

N Valid Sum 23924 827 24751
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v592 - QD14A EU STUDY ABROAD - CONSIDERED

Q.D14A

Have you, yourself, ever considered living in another Member State in order to study?

(ONE ANSWER POSSIBLE PER COLUMN - READ OUT)

1   Yes, you have already done it

2   Yes, you think of it but you haven’t decided yet

3   Yes, you have already thought of it but gave up the idea

4   No, you have never thought of it

5   DK

v592 by v7, Absolute Values (Row Percent), weighted by v8

v592 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

52 (5.1)

47 (4.7)

48 (9.5)

9 (0.9)

8 (1.6)

14 (1.4)

53 (5.3)

35 (3.6)

23 (2.3)

47 (4.7)

32 (3.2)

46 (4.6)

9 (2.9)

27 (2.7)

16 (1.6)

64 (6.7)

31 (3.3)

11 (1.1)

104 (21.1)

22 (2.2)

11 (2.2)

76 (7.2)

17 (1.8)

12 (1.2)

49 (4.9)

14 (1.3)

12 (1.1)

889

889

85 (8.4)

48 (4.8)

83 (16.5)

69 (6.8)

22 (4.4)

35 (3.5)

69 (7.0)

84 (8.7)

43 (4.3)

86 (8.6)

46 (4.6)

48 (4.8)

31 (9.9)

54 (5.4)

69 (6.9)

55 (5.8)

51 (5.4)

118 (12.1)

35 (7.1)

152 (15.1)

30 (6.0)

65 (6.2)

77 (8.0)

33 (3.3)

87 (8.7)

85 (8.1)

73 (6.9)

1733

1733

114 (11.3)

93 (9.3)

34 (6.7)

74 (7.3)

35 (6.9)

60 (5.9)

116 (11.7)

97 (10.0)

60 (6.1)

102 (10.3)

77 (7.7)

49 (4.9)

25 (8.0)

70 (7.0)

58 (5.8)

51 (5.4)

83 (8.7)

79 (8.1)

17 (3.4)

83 (8.3)

21 (4.2)

109 (10.4)

59 (6.1)

52 (5.2)

102 (10.2)

123 (11.7)

103 (9.7)

1946

1946

761 (75.2)

817 (81.3)

339 (67.3)

863 (85.0)

440 (87.1)

904 (89.2)

754 (76.0)

753 (77.7)

863 (87.3)

760 (76.4)

850 (84.6)

849 (85.6)

247 (79.2)

846 (84.9)

851 (85.6)

782 (82.1)

785 (82.6)

767 (78.7)

337 (68.4)

748 (74.4)

435 (87.5)

801 (76.2)

814 (84.2)

904 (90.3)

758 (76.1)

833 (79.0)

877 (82.3)

19738

19738

M

28

15

5

21

1

8

10

37

20

9

16

15

3

3

15

47

53

29

9

11

2

11

32

10

6

1

26

443

1040

1020

509

1036

506

1021

1002

1006

1009

1004

1021

1007

315

1000

1009

999

1003

1004

502

1016

499

1062

999

1011

1002

1056

1091

24749

1012

1005

504

1015

505

1013

992

969

989

995

1005

992

312

997

994

952

950

975

493

1005

497

1051

967

1001

996

1055

1065

24306
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v593 - QD14B EU WORK ABROAD - CONSIDERED

[Q.D14A

Have you, yourself, ever considered living in another Member State in order to study?]

    

Q.D14B

Have you, yourself, ever considered living in another Member State in order to work?

(ONE ANSWER POSSIBLE PER COLUMN - READ OUT)

1   Yes, you have already done it

2   Yes, you think of it but you haven’t decided yet

3   Yes, you have already thought of it but gave up the idea

4   No, you have never thought of it

5   DK

v593 by v7, Absolute Values (Row Percent), weighted by v8

v593 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

53 (5.2)

74 (7.4)

13 (2.6)

13 (1.3)

19 (3.8)

46 (4.5)

80 (8.1)

58 (5.9)

40 (4.0)

58 (5.8)

38 (3.8)

61 (6.2)

21 (6.7)

30 (3.0)

27 (2.7)

71 (7.5)

36 (3.8)

43 (4.4)

80 (16.2)

49 (4.9)

14 (2.8)

112 (10.7)

39 (4.0)

52 (5.2)

68 (6.9)

48 (4.6)

58 (5.4)

96 (9.4)

101 (10.0)

57 (11.3)

112 (11.0)

74 (14.7)

92 (9.0)

151 (15.3)

208 (21.2)

48 (4.9)

152 (15.3)

95 (9.4)

101 (10.2)

48 (15.3)

72 (7.2)

136 (13.6)

95 (10.1)

68 (7.1)

243 (24.8)

37 (7.5)

259 (25.7)

53 (10.8)

84 (8.0)

220 (22.6)

86 (8.6)

160 (16.1)

128 (12.3)

231 (21.5)

137 (13.4)

130 (12.9)

26 (5.2)

140 (13.8)

74 (14.7)

112 (11.0)

155 (15.7)

139 (14.2)

71 (7.2)

138 (13.9)

114 (11.3)

96 (9.7)

39 (12.5)

63 (6.3)

123 (12.3)

84 (8.9)

106 (11.1)

122 (12.5)

41 (8.3)

136 (13.5)

30 (6.1)

171 (16.3)

142 (14.6)

129 (12.9)

129 (13.0)

168 (16.1)

267 (24.9)

733 (71.9)

701 (69.7)

407 (80.9)

751 (73.9)

337 (66.9)

768 (75.4)

604 (61.0)

576 (58.7)

829 (83.9)

648 (65.1)

759 (75.4)

731 (73.9)

205 (65.5)

832 (83.5)

712 (71.3)

694 (73.5)

744 (78.0)

571 (58.3)

337 (68.1)

562 (55.9)

396 (80.3)

682 (65.0)

574 (58.9)

731 (73.2)

635 (64.0)

700 (67.0)

516 (48.1)

M

22

14

4

20

3

11

25

22

8

16

18

3

3

11

56

50

25

6

10

7

13

25

13

10

11

21

1041

1020

507

1036

504

1021

1001

1006

1010

1004

1022

1007

316

1000

1009

1000

1004

1004

501

1016

500

1062

1000

1011

1002

1055

1093

1019

1006

503

1016

504

1018

990

981

988

996

1006

989

313

997

998

944

954

979

495

1006

493

1049

975

998

992

1044

1072
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v593 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

1301

1301

3207

3207

3082

3082

16735

16735

427 24752

24325
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v594 - QD14C EU RETIRE ABROAD - CONSIDERED

[Q.D14A

Have you, yourself, ever considered living in another Member State in order to study?

Q.D14B

Have you, yourself, ever considered living in another Member State in order to work?]

    

Q.D14C

Have you, yourself, ever considered living in another Member State after your retirement?

(ONE ANSWER POSSIBLE PER COLUMN - READ OUT)

1   Yes, you have already done it

2   Yes, you think of it but you haven’t decided yet

3   Yes, you have already thought of it but gave up the idea

4   No, you have never thought of it

5   DK

v594 by v7, Absolute Values (Row Percent), weighted by v8

v594 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

45 (4.5)

27 (2.7)

2 (0.2)

7 (1.4)

17 (1.7)

10 (1.0)

1 (0.1)

6 (0.6)

10 (1.0)

6 (0.6)

12 (1.2)

5 (1.6)

1 (0.1)

5 (0.6)

13 (1.4)

2 (0.2)

16 (3.3)

5 (0.5)

92 (9.0)

6 (0.6)

1 (0.1)

7 (0.7)

118 (11.8)

239 (23.7)

37 (7.6)

44 (4.4)

69 (13.7)

185 (18.1)

226 (23.3)

63 (6.7)

23 (2.4)

206 (20.8)

108 (10.8)

221 (22.5)

73 (23.3)

31 (3.1)

45 (4.6)

75 (8.8)

72 (7.8)

63 (6.6)

157 (32.2)

75 (7.5)

23 (4.8)

167 (16.3)

60 (6.4)

22 (2.3)

249 (26.6)

77 (7.7)

79 (7.8)

6 (1.2)

27 (2.7)

32 (6.3)

98 (9.6)

57 (5.9)

24 (2.6)

15 (1.5)

60 (6.1)

24 (2.4)

62 (6.3)

28 (8.9)

6 (0.6)

29 (2.9)

27 (3.2)

42 (4.6)

20 (2.1)

38 (7.8)

36 (3.6)

4 (0.8)

69 (6.7)

27 (2.9)

13 (1.3)

40 (4.3)

759 (76.0)

664 (65.8)

446 (91.2)

934 (92.8)

396 (78.6)

720 (70.6)

676 (69.8)

852 (90.6)

933 (95.5)

715 (72.1)

860 (86.2)

687 (70.0)

207 (66.1)

957 (96.2)

915 (92.5)

746 (87.5)

791 (86.2)

865 (91.1)

276 (56.7)

882 (88.4)

451 (94.4)

698 (68.0)

846 (90.1)

941 (96.3)

640 (68.4)

M

42

11

18

28

1

1

33

64

31

13

24

26

3

6

19

146

85

54

15

19

23

36

61

35

64

1041

1020

507

1035

505

1021

1002

1004

1008

1004

1022

1008

316

1001

1008

999

1003

1004

502

1017

501

1062

1000

1012

1000

999

1009

489

1007

504

1020

969

940

977

991

998

982

313

995

989

853

918

950

487

998

478

1026

939

977

936
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v594 1 2 3 4 5 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

1 (0.1)

297

297

72 (6.9)

62 (6.1)

2785

2785

29 (2.8)

49 (4.8)

1018

1018

935 (90.3)

909 (89.0)

19701

19701

18

71

947

1054

1092

24748

1036

1021

23801
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v595 - QD14ABC EU LIVE ABROAD: ALREADY DONE

Q.D14ABC Mentioned responses to  living in another EU member state in total

Q.D14ABC_1 Yes, you have already done it

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V592 to V594.

Note:

See V592 to V594 for complete question text.

v595 by v7, Absolute Values (Row Percent), weighted by v8

v595 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

924 (88.8)

912 (89.4)

451 (88.8)

1017 (98.2)

478 (94.7)

965 (94.5)

893 (89.1)

925 (92.0)

956 (94.7)

918 (91.4)

966 (94.5)

930 (92.4)

290 (92.1)

947 (94.7)

974 (96.5)

896 (89.6)

937 (93.4)

955 (95.1)

347 (69.1)

957 (94.2)

478 (95.6)

887 (83.5)

950 (95.0)

955 (94.5)

900 (89.9)

1000 (94.7)

1025 (93.9)

22833

117 (11.2)

108 (10.6)

57 (11.2)

19 (1.8)

27 (5.3)

56 (5.5)

109 (10.9)

80 (8.0)

53 (5.3)

86 (8.6)

56 (5.5)

77 (7.6)

25 (7.9)

53 (5.3)

35 (3.5)

104 (10.4)

66 (6.6)

49 (4.9)

155 (30.9)

59 (5.8)

22 (4.4)

175 (16.5)

50 (5.0)

56 (5.5)

101 (10.1)

56 (5.3)

67 (6.1)

1918

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24751

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092
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v595 0 1 N Sum N Valid Sum

v7

N Valid Sum 22833 1918 24751
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v596 - QD14ABC EU LIVE ABROAD: NOT DECIDED YET

Q.D14ABC Mentioned responses to  living in another EU member state in total

Q.D14ABC_2 Yes, you think of it but you haven't decided yet

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V592 to V594.

Note:

See V592 to V594 for complete question text.

v596 by v7, Absolute Values (Row Percent), weighted by v8

v596 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

834 (80.1)

707 (69.3)

372 (73.2)

883 (85.2)

381 (75.4)

779 (76.3)

660 (65.9)

745 (74.1)

936 (92.8)

687 (68.5)

843 (82.5)

743 (73.8)

223 (70.8)

890 (89.0)

842 (83.4)

827 (82.7)

866 (86.3)

716 (71.3)

303 (60.4)

700 (68.9)

432 (86.4)

830 (78.2)

741 (74.1)

904 (89.4)

632 (63.1)

861 (81.6)

819 (75.0)

19156

207 (19.9)

313 (30.7)

136 (26.8)

153 (14.8)

124 (24.6)

242 (23.7)

342 (34.1)

260 (25.9)

73 (7.2)

316 (31.5)

179 (17.5)

264 (26.2)

92 (29.2)

110 (11.0)

167 (16.6)

173 (17.3)

137 (13.7)

288 (28.7)

199 (39.6)

316 (31.1)

68 (13.6)

232 (21.8)

259 (25.9)

107 (10.6)

369 (36.9)

194 (18.4)

273 (25.0)

5593

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v596 0 1 N Sum N Valid Sum

v7

N Valid Sum 19156 5593 24749
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v597 - QD14ABC EU LIVE ABROAD: GAVE UP IDEA

Q.D14ABC Mentioned responses to  living in another EU member state in total

Q.D14ABC_3 Yes, you have already thought of it but gave up the idea

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V592 to V594.

Note:

See V592 to V594 for complete question text.

v597 by v7, Absolute Values (Row Percent), weighted by v8

v597 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

815 (78.3)

786 (77.1)

451 (88.8)

847 (81.8)

392 (77.6)

790 (77.4)

739 (73.8)

801 (79.7)

904 (89.6)

777 (77.4)

864 (84.5)

847 (84.1)

259 (82.2)

882 (88.2)

844 (83.6)

862 (86.2)

838 (83.5)

828 (82.5)

412 (82.1)

838 (82.5)

453 (90.6)

792 (74.6)

820 (82.0)

850 (84.1)

768 (76.7)

801 (75.9)

729 (66.8)

19989

226 (21.7)

234 (22.9)

57 (11.2)

189 (18.2)

113 (22.4)

231 (22.6)

263 (26.2)

204 (20.3)

105 (10.4)

227 (22.6)

158 (15.5)

160 (15.9)

56 (17.8)

118 (11.8)

165 (16.4)

138 (13.8)

165 (16.5)

176 (17.5)

90 (17.9)

178 (17.5)

47 (9.4)

270 (25.4)

180 (18.0)

161 (15.9)

233 (23.3)

254 (24.1)

363 (33.2)

4761

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v597 0 1 N Sum N Valid Sum

v7

N Valid Sum 19989 4761 24750
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v598 - QD14ABC EU LIVE ABROAD: NEVER THOUGHT

Q.D14ABC Mentioned responses to  living in another EU member state in total

Q.D14ABC_4 No, you have never thought of it

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes responses to this answer category in V592 to V594.

Note:

See V592 to V594 for complete question text.

v598 by v7, Absolute Values (Row Percent), weighted by v8

v598 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

190 (18.3)

94 (9.2)

27 (5.3)

44 (4.2)

27 (5.3)

51 (5.0)

101 (10.1)

80 (8.0)

48 (4.8)

90 (9.0)

58 (5.7)

99 (9.8)

47 (14.9)

21 (2.1)

45 (4.5)

120 (12.0)

111 (11.1)

83 (8.3)

66 (13.1)

73 (7.2)

19 (3.8)

119 (11.2)

67 (6.7)

32 (3.2)

102 (10.2)

55 (5.2)

81 (7.4)

1950

851 (81.7)

926 (90.8)

481 (94.7)

992 (95.8)

478 (94.7)

970 (95.0)

901 (89.9)

925 (92.0)

961 (95.2)

914 (91.0)

964 (94.3)

908 (90.2)

268 (85.1)

979 (97.9)

964 (95.5)

880 (88.0)

892 (88.9)

921 (91.7)

436 (86.9)

943 (92.8)

481 (96.2)

943 (88.8)

933 (93.3)

979 (96.8)

899 (89.8)

1000 (94.8)

1011 (92.6)

22800

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v598 0 1 N Sum N Valid Sum

v7

N Valid Sum 1950 22800 24750
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v599 - QD14ABC EU LIVE ABROAD: DK

Q.D14ABC Mentioned responses to  living in another EU member state in total

Q.D14ABC_5 DK

0   Not mentioned

1   Mentioned

Derivation:

This variable summarizes respondents who answer three times "DK" in V592 to V594.

Note:

See V592 to V594 for complete question text.

v599 by v7, Absolute Values (Row Percent), weighted by v8

v599 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

1027 (98.7)

1020 (100.0)

505 (99.4)

1030 (99.4)

505 (100.0)

1020 (99.9)

996 (99.4)

990 (98.6)

996 (98.7)

1002 (99.8)

1016 (99.4)

999 (99.2)

314 (99.7)

997 (99.7)

1004 (99.5)

969 (96.9)

974 (97.1)

986 (98.2)

501 (99.8)

1012 (99.6)

500 (100.0)

1059 (99.7)

989 (98.9)

1006 (99.5)

998 (99.7)

1055 (100.0)

1080 (98.9)

24550

14 (1.3)

3 (0.6)

6 (0.6)

1 (0.1)

6 (0.6)

14 (1.4)

13 (1.3)

2 (0.2)

6 (0.6)

8 (0.8)

1 (0.3)

3 (0.3)

5 (0.5)

31 (3.1)

29 (2.9)

18 (1.8)

1 (0.2)

4 (0.4)

0 (0.0)

3 (0.3)

11 (1.1)

5 (0.5)

3 (0.3)

12 (1.1)

199

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v599 0 1 N Sum N Valid Sum

v7

N Valid Sum 24550 199 24749
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v600 - QD15 EU PRCHS INSURANCE/MORTGAGE

Q.D15

Have you considered taking out an insurance policy or obtaining a mortgage in another Member State of the European Union?

(READ OUT - ONE ANSWER ONLY)

1   Yes, you have already done it

2   Yes, you think of it

3   No, you have already thought of it but gave up the idea

4   No, you have never thought of it

5   DK

v600 by v7, Absolute Values (Row Percent), weighted by v8

v600 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

35 (3.5)

10 (1.0)

1 (0.2)

5 (0.5)

3 (0.6)

3 (0.3)

29 (2.9)

1 (0.1)

1 (0.1)

5 (0.5)

9 (0.9)

13 (1.3)

5 (1.7)

1 (0.1)

7 (0.7)

16 (1.7)

5 (0.5)

4 (0.4)

14 (2.8)

2 (0.2)

3 (0.6)

20 (1.9)

4 (0.4)

4 (0.4)

15 (1.5)

21 (2.0)

3 (0.3)

239

239

73 (7.2)

20 (2.0)

12 (2.7)

18 (1.8)

7 (1.4)

15 (1.5)

6 (0.6)

10 (1.1)

10 (1.0)

29 (2.9)

26 (2.6)

35 (3.6)

6 (2.0)

10 (1.0)

19 (1.9)

44 (4.6)

52 (5.5)

21 (2.2)

12 (2.4)

35 (3.5)

4 (0.8)

13 (1.2)

18 (1.9)

9 (0.9)

30 (3.0)

53 (5.1)

35 (3.4)

622

622

51 (5.0)

19 (1.9)

2 (0.5)

11 (1.1)

5 (1.0)

19 (1.9)

16 (1.6)

16 (1.7)

11 (1.1)

14 (1.4)

16 (1.6)

14 (1.4)

6 (2.0)

4 (0.4)

40 (4.0)

23 (2.4)

30 (3.2)

6 (0.6)

8 (1.6)

17 (1.7)

1 (0.2)

19 (1.8)

10 (1.0)

13 (1.3)

20 (2.0)

28 (2.7)

20 (1.9)

439

439

852 (84.3)

964 (95.2)

423 (96.6)

981 (96.7)

489 (97.0)

979 (96.4)

937 (94.8)

920 (97.1)

955 (97.7)

954 (95.2)

958 (94.9)

915 (93.7)

282 (94.3)

983 (98.5)

929 (93.4)

871 (91.3)

863 (90.8)

937 (96.8)

462 (93.1)

944 (94.6)

489 (98.4)

995 (95.0)

937 (96.7)

969 (97.4)

927 (93.4)

941 (90.2)

975 (94.4)

22831

22831

M

29

8

69

21

1

4

15

58

32

2

14

31

17

2

13

46

53

36

6

18

4

15

31

16

8

12

59

620

1040

1021

507

1036

505

1020

1003

1005

1009

1004

1023

1008

316

1000

1008

1000

1003

1004

502

1016

501

1062

1000

1011

1000

1055

1092

24751

1011

1013

438

1015

504

1016

988

947

977

1002

1009

977

299

998

995

954

950

968

496

998

497

1047

969

995

992

1043

1033

24131
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v601 - QD16A EU PRCHS INSUR/MRTG: WHY NOT 1ST

Q.D16A

ASK Q.D16 IF "NO", CODE 3 or 4 in Q.D15 - OTHERS GO TO Q.D17

From the following suggestions, what is your main reason for not having considered taking out an insurance policy, or obtaining a 

mortgage in another Member State of the European Union? Firstly?

(SHOW CARD  ONE ANSWER PER COLUMN - READ OUT)

1   Concerned about administrative formalities

2   Concerned about tax implications

3   Lack of information about the opportunities

4   Worried that your consumer rights will not be upheld in another Member State

5   Language barriers

6   No wish to do so

7   None (SPONTANEOUS)

8   Other (SPONTANEOUS)

9   DK

99   Inap. (not coded 3 or 4 in V600)

v601 by v7, Absolute Values (Row Percent), weighted by v8

v601 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

60 (6.7)

176 (18.1)

20 (4.9)

80 (8.2)

23 (4.7)

50 (5.1)

57 (6.2)

24 (2.8)

25 (2.9)

51 (5.3)

123 (12.9)

19 (2.1)

10 (3.6)

40 (4.1)

52 (5.7)

72 (8.8)

37 (4.4)

30 (3.4)

71 (15.5)

19 (2.1)

18 (3.9)

109 (11.0)

135 (15.2)

42 (4.7)

41 (4.2)

9 (2.2)

26 (2.7)

3 (0.6)

15 (1.5)

27 (3.0)

34 (3.9)

4 (0.5)

20 (2.1)

16 (1.7)

11 (1.2)

1 (0.4)

30 (3.0)

33 (3.6)

50 (6.1)

29 (3.4)

36 (4.1)

30 (6.6)

11 (1.2)

13 (2.8)

11 (1.1)

28 (3.1)

114 (12.8)

199 (20.5)

71 (17.3)

119 (12.2)

45 (9.1)

93 (9.5)

188 (20.6)

122 (14.1)

44 (5.2)

191 (19.9)

149 (15.6)

83 (9.2)

26 (9.5)

129 (13.1)

82 (9.1)

105 (12.9)

136 (16.1)

66 (7.5)

80 (17.5)

245 (26.7)

22 (4.7)

190 (19.2)

167 (18.8)

68 (7.6)

73 (7.5)

5 (1.2)

57 (5.8)

30 (6.1)

70 (7.1)

41 (4.5)

2 (0.2)

14 (1.7)

63 (6.6)

55 (5.8)

23 (2.5)

5 (1.8)

22 (2.2)

27 (3.0)

51 (6.2)

51 (6.0)

28 (3.2)

48 (10.5)

18 (2.0)

12 (2.6)

39 (3.9)

11 (1.2)

55 (6.2)

109 (11.2)

15 (3.6)

181 (18.5)

36 (7.3)

63 (6.4)

53 (5.8)

32 (3.7)

53 (6.3)

113 (11.8)

149 (15.6)

66 (7.3)

19 (6.9)

82 (8.3)

117 (12.9)

90 (11.0)

70 (8.3)

75 (8.6)

14 (3.1)

59 (6.4)

6 (1.3)

65 (6.6)

177 (19.9)

475 (53.2)

266 (27.4)

254 (61.8)

445 (45.5)

322 (65.2)

614 (62.5)

503 (55.0)

542 (62.7)

580 (68.4)

463 (48.3)

406 (42.5)

631 (69.6)

206 (74.9)

659 (66.8)

498 (55.0)

399 (48.8)

382 (45.2)

521 (59.4)

171 (37.4)

509 (55.6)

342 (73.5)

535 (54.0)

221 (24.8)

71 (8.0)

86 (8.8)

31 (7.5)

59 (6.0)

33 (6.7)

72 (7.3)

27 (3.0)

91 (10.5)

113 (13.3)

47 (4.9)

42 (4.4)

53 (5.8)

4 (1.5)

16 (1.6)

86 (9.5)

40 (4.9)

127 (15.0)

85 (9.7)

17 (3.7)

41 (4.5)

44 (9.5)

31 (3.1)

114 (12.8)

8 (0.9)

22 (2.3)

6 (1.5)

12 (1.2)

2 (0.4)

6 (0.6)

18 (2.0)

17 (2.0)

15 (1.8)

11 (1.1)

16 (1.7)

21 (2.3)

4 (1.5)

8 (0.8)

11 (1.2)

10 (1.2)

14 (1.7)

36 (4.1)

26 (5.7)

14 (1.5)

8 (1.7)

10 (1.0)

37 (4.2)

M

11

12

15

14

1

16

37

71

117

9

17

22

11

2

63

77

46

67

13

44

24

24

59

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

1042

1021

509

1037

506

1022

1001

1004

1008

1004

1022

1008

314

1001

1008

999

1003

1005

501

1015

499

1062

1002

893

972

411

979

494

983

914

864

848

959

956

907

275

986

906

817

846

877

457

916

465

990

890
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v601 1 2 3 4 5 6 7 8 9 99 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

90 (10.0)

66 (7.1)

51 (5.4)

122 (12.5)

1630

1630

70 (7.8)

13 (1.4)

42 (4.4)

25 (2.6)

670

670

129 (14.3)

157 (16.9)

107 (11.3)

200 (20.5)

3259

3259

9 (1.0)

45 (4.8)

30 (3.2)

48 (4.9)

945

945

62 (6.9)

66 (7.1)

45 (4.7)

157 (16.1)

2029

2029

431 (47.9)

554 (59.6)

598 (62.9)

382 (39.1)

11909

11909

77 (8.6)

17 (1.8)

25 (2.6)

26 (2.7)

1475

1475

31 (3.4)

11 (1.2)

53 (5.6)

16 (1.6)

443

443

84

18

19

20

913

29

54

86

97

1482

1012

1001

1056

1093

24755

899

929

951

976

22360
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v602 - QD16B EU PRCHS INSUR/MRTG: WHY NOT 2ND

[Q.D16A

ASK Q.D16 IF "NO", CODE 3 or 4 in Q.D15 - OTHERS GO TO Q.D17

From the following suggestions, what is your main reason for not having considered taking out an insurance policy, or obtaining a 

mortgage in another Member State of the European Union? Firstly?]

    

Q.D16B

And secondly?

(SHOW CARD  ONE ANSWER PER COLUMN - READ OUT)

1   Concerned about administrative formalities

2   Concerned about tax implications

3   Lack of information about the opportunities

4   Worried that your consumer rights will not be upheld in another Member State

5   Language barriers

6   No wish to do so

7   None (SPONTANEOUS)

8   Other (SPONTANEOUS)

9   DK

99   Inap. (not coded 3 or 4 in V600; coded 7 or 9 in V601)

v602 by v7, Absolute Values (Row Percent), weighted by v8

v602 1 2 3 4 5 6 7 8 9 99 N Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

53 (6.7)

148 (16.9)

17 (7.6)

106 (11.9)

31 (6.8)

74 (8.3)

120 (13.9)

21 (3.3)

59 (9.0)

66 (7.5)

104 (12.4)

62 (7.5)

24 (9.4)

38 (4.0)

44 (5.9)

72 (11.8)

45 (6.5)

48 (8.5)

54 (15.3)

46 (5.8)

66 (7.6)

16 (7.2)

46 (5.2)

6 (1.3)

15 (1.7)

57 (6.6)

25 (3.9)

14 (2.1)

43 (4.9)

38 (4.5)

36 (4.4)

8 (3.1)

66 (7.0)

20 (2.7)

41 (6.7)

30 (4.3)

52 (9.2)

38 (10.7)

120 (15.2)

148 (16.9)

54 (24.2)

160 (17.9)

73 (15.9)

130 (14.6)

119 (13.8)

140 (21.8)

63 (9.6)

150 (17.0)

122 (14.5)

65 (7.9)

24 (9.4)

111 (11.7)

134 (18.0)

72 (11.8)

90 (13.0)

82 (14.5)

63 (17.8)

93 (11.8)

111 (12.7)

11 (4.9)

82 (9.2)

64 (13.9)

118 (13.3)

97 (11.2)

25 (3.9)

25 (3.8)

124 (14.0)

101 (12.0)

59 (7.2)

15 (5.9)

30 (3.2)

44 (5.9)

64 (10.5)

77 (11.1)

50 (8.8)

59 (16.7)

204 (25.8)

168 (19.2)

64 (28.7)

224 (25.1)

151 (32.9)

195 (21.9)

150 (17.4)

167 (26.1)

126 (19.3)

183 (20.7)

205 (24.4)

274 (33.2)

81 (31.6)

152 (16.0)

229 (30.8)

181 (29.6)

153 (22.1)

211 (37.3)

24 (6.8)

74 (9.4)

113 (12.9)

36 (16.1)

170 (19.1)

34 (7.4)

84 (9.4)

93 (10.8)

89 (13.9)

63 (9.6)

116 (13.1)

128 (15.2)

43 (5.2)

17 (6.6)

127 (13.4)

115 (15.5)

87 (14.2)

75 (10.8)

92 (16.3)

76 (21.5)

181 (22.9)

104 (11.9)

18 (8.1)

94 (10.5)

88 (19.2)

237 (26.6)

201 (23.3)

162 (25.3)

277 (42.4)

180 (20.4)

110 (13.1)

271 (32.8)

78 (30.5)

414 (43.6)

150 (20.2)

85 (13.9)

193 (27.9)

26 (7.3)

20 (2.5)

16 (1.8)

7 (3.1)

10 (1.1)

12 (2.6)

37 (4.2)

26 (3.0)

12 (1.9)

26 (4.0)

22 (2.5)

33 (3.9)

15 (1.8)

9 (3.5)

11 (1.2)

8 (1.1)

9 (1.5)

29 (4.2)

30 (5.3)

14 (4.0)

M

30

10

156

27

2

20

24

133

85

27

74

27

17

21

77

166

27

225

86

M

220

135

128

117

44

110

114

231

273

92

107

154

43

30

188

222

284

212

61

1041

1019

507

1036

505

1020

1001

1005

1011

1003

1022

1006

316

1000

1009

999

1003

1002

501



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 998 

v602 N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

791

874

223

892

459

890

863

641

653

884

841

825

256

949

744

611

692

565

354
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v602 1 2 3 4 5 6 7 8 9 99 N Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

45 (6.2)

9 (9.9)

110 (12.1)

122 (16.3)

78 (12.4)

124 (15.8)

32 (7.4)

108 (12.5)

1814

1814

33 (4.6)

12 (13.2)

36 (4.0)

53 (7.1)

49 (7.8)

37 (4.7)

39 (9.0)

53 (6.1)

975

975

146 (20.1)

11 (12.1)

198 (21.9)

131 (17.5)

74 (11.7)

179 (22.7)

61 (14.2)

158 (18.3)

2878

2878

28 (3.9)

8 (8.8)

97 (10.7)

41 (5.5)

46 (7.3)

92 (11.7)

26 (6.0)

114 (13.2)

1701

1701

184 (25.4)

11 (12.1)

147 (16.2)

173 (23.1)

144 (22.8)

118 (15.0)

82 (19.0)

234 (27.1)

4235

4235

143 (19.7)

28 (30.8)

129 (14.2)

109 (14.5)

65 (10.3)

127 (16.1)

86 (20.0)

122 (14.2)

2441

2441

134 (18.5)

10 (11.0)

177 (19.5)

95 (12.7)

102 (16.2)

86 (10.9)

50 (11.6)

55 (6.4)

3578

3578

12 (1.7)

2 (2.2)

12 (1.3)

26 (3.5)

73 (11.6)

24 (3.0)

55 (12.8)

18 (2.1)

568

568

153

331

53

25

192

123

495

87

2693

140

78

103

226

190

89

129

143

3863

1018

500

1062

1001

1013

999

1055

1092

24746

v602 N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

725

91

906

750

631

787

431

862

18190
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v603 - QD16AB EU PRCHS INSUR/MRTG - REASON: ADMIN FORMALITIES

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_1 Concerned about administrative formalities

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this item in V601 and V602.

Note:

See V601 and V602 for complete question text.

v603 by v7, Absolute Values (Row Percent), weighted by v8

v603 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

790 (87.4)

659 (67.0)

388 (91.3)

805 (81.2)

441 (89.3)

874 (87.6)

775 (81.4)

891 (95.2)

882 (91.3)

851 (87.9)

746 (76.7)

848 (91.3)

254 (88.2)

909 (92.1)

873 (90.1)

750 (83.9)

810 (90.8)

865 (91.7)

346 (73.5)

897 (93.3)

463 (94.5)

794 (78.4)

689 (72.8)

814 (82.9)

757 (79.9)

886 (91.4)

765 (76.9)

114 (12.6)

324 (33.0)

37 (8.7)

186 (18.8)

53 (10.7)

124 (12.4)

177 (18.6)

45 (4.8)

84 (8.7)

117 (12.1)

227 (23.3)

81 (8.7)

34 (11.8)

78 (7.9)

96 (9.9)

144 (16.1)

82 (9.2)

78 (8.3)

125 (26.5)

64 (6.7)

27 (5.5)

219 (21.6)

257 (27.2)

168 (17.1)

190 (20.1)

83 (8.6)

230 (23.1)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1008

316

1000

1008

999

1003

1004

502

1016

500

1061

999

1011

1001

1055

1092

904

983

425

991

494

998

952

936

966

968

973

929

288

987

969

894

892

943

471

961

490

1013

946

982

947

969

995
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v603 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

19822

19822

3444

3444

1482 24748

23266



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1002 

v604 - QD16AB EU PRCHS INSUR/MRTG - REASON: TAX IMPLICATIONS

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_2 Concerned about tax implications

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this item in V601 and V602.

Note:

See V601 and V602 for complete question text.

v604 by v7, Absolute Values (Row Percent), weighted by v8

v604 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

816 (90.3)

876 (89.1)

400 (94.1)

920 (92.7)

485 (98.2)

968 (97.0)

869 (91.3)

877 (93.7)

948 (98.1)

905 (93.5)

919 (94.5)

882 (94.9)

278 (96.9)

891 (90.3)

916 (94.5)

803 (89.7)

834 (93.4)

856 (90.8)

402 (85.4)

917 (95.4)

465 (94.9)

967 (95.4)

866 (91.4)

864 (88.0)

897 (94.7)

888 (91.6)

918 (92.3)

88 (9.7)

107 (10.9)

25 (5.9)

72 (7.3)

9 (1.8)

30 (3.0)

83 (8.7)

59 (6.3)

18 (1.9)

63 (6.5)

54 (5.5)

47 (5.1)

9 (3.1)

96 (9.7)

53 (5.5)

92 (10.3)

59 (6.6)

87 (9.2)

69 (14.6)

44 (4.6)

25 (5.1)

47 (4.6)

81 (8.6)

118 (12.0)

50 (5.3)

81 (8.4)

77 (7.7)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1008

315

1000

1008

1000

1004

1004

502

1016

500

1062

1000

1011

1001

1055

1092

904

983

425

992

494

998

952

936

966

968

973

929

287

987

969

895

893

943

471

961

490

1014

947

982

947

969

995
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v604 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

21627

21627

1643

1643

1482 24752

23270
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v605 - QD16AB EU PRCHS INSUR/MRTG - REASON: LACK OF INFORMATION

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_3 Lack of information about the opportunities

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this item in V601 and V602.

Note:

See V601 and V602 for complete question text.

v605 by v7, Absolute Values (Row Percent), weighted by v8

v605 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

670 (74.1)

637 (64.8)

300 (70.4)

713 (71.9)

376 (76.1)

775 (77.7)

645 (67.8)

674 (72.0)

859 (88.9)

628 (64.9)

703 (72.3)

781 (84.1)

237 (82.6)

748 (75.8)

753 (77.7)

718 (80.2)

666 (74.7)

795 (84.2)

328 (69.6)

570 (59.3)

457 (93.3)

626 (61.8)

649 (68.6)

779 (79.3)

610 (64.4)

802 (82.8)

637 (64.0)

234 (25.9)

346 (35.2)

126 (29.6)

279 (28.1)

118 (23.9)

223 (22.3)

307 (32.2)

262 (28.0)

107 (11.1)

340 (35.1)

270 (27.7)

148 (15.9)

50 (17.4)

239 (24.2)

216 (22.3)

177 (19.8)

226 (25.3)

149 (15.8)

143 (30.4)

391 (40.7)

33 (6.7)

387 (38.2)

297 (31.4)

203 (20.7)

337 (35.6)

167 (17.2)

358 (36.0)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1020

509

1036

505

1021

1002

1005

1009

1004

1022

1008

315

1000

1008

1000

1003

1005

502

1016

500

1061

999

1011

1001

1055

1092

904

983

426

992

494

998

952

936

966

968

973

929

287

987

969

895

892

944

471

961

490

1013

946

982

947

969

995
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v605 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

17136

17136

6133

6133

1482 24751

23269
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v606 - QD16AB EU PRCHS INSUR/MRTG - REASON: CONSUMER RIGHTS

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_4 Worried that your consumer rights will not be upheld in another Member State

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this item in V601 and V602.

Note:

See V601 and V602 for complete question text.

v606 by v7, Absolute Values (Row Percent), weighted by v8

v606 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

743 (82.2)

799 (81.3)

409 (96.2)

853 (86.0)

400 (80.8)

810 (81.2)

814 (85.5)

909 (97.1)

927 (96.0)

781 (80.7)

817 (84.0)

847 (91.2)

267 (93.0)

935 (94.7)

898 (92.7)

780 (87.2)

764 (85.7)

865 (91.7)

364 (77.3)

914 (95.1)

470 (95.9)

877 (86.6)

895 (94.6)

927 (94.4)

810 (85.5)

913 (94.2)

833 (83.7)

161 (17.8)

184 (18.7)

16 (3.8)

139 (14.0)

95 (19.2)

188 (18.8)

138 (14.5)

27 (2.9)

39 (4.0)

187 (19.3)

156 (16.0)

82 (8.8)

20 (7.0)

52 (5.3)

71 (7.3)

114 (12.8)

128 (14.3)

78 (8.3)

107 (22.7)

47 (4.9)

20 (4.1)

136 (13.4)

51 (5.4)

55 (5.6)

137 (14.5)

56 (5.8)

162 (16.3)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1020

508

1036

506

1021

1002

1005

1009

1004

1022

1008

315

1000

1008

999

1003

1004

502

1016

500

1061

999

1011

1001

1055

1092

904

983

425

992

495

998

952

936

966

968

973

929

287

987

969

894

892

943

471

961

490

1013

946

982

947

969

995
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v606 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

20621

20621

2646

2646

1482 24749

23267
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v607 - QD16AB EU PRCHS INSUR/MRTG - REASON: LANG BARRIERS

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_5 Language barriers

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this item in V601 and V602.

Note:

See V601 and V602 for complete question text.

v607 by v7, Absolute Values (Row Percent), weighted by v8

v607 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

644 (71.2)

706 (71.8)

346 (81.4)

587 (59.2)

307 (62.1)

740 (74.1)

749 (78.7)

736 (78.7)

787 (81.5)

672 (69.4)

619 (63.6)

589 (63.4)

187 (65.2)

754 (76.3)

624 (64.3)

623 (69.7)

669 (75.0)

657 (69.6)

433 (91.9)

718 (74.7)

473 (96.5)

802 (79.1)

598 (63.1)

777 (79.1)

763 (80.6)

842 (86.9)

605 (60.8)

260 (28.8)

277 (28.2)

79 (18.6)

405 (40.8)

187 (37.9)

258 (25.9)

203 (21.3)

199 (21.3)

179 (18.5)

296 (30.6)

354 (36.4)

340 (36.6)

100 (34.8)

234 (23.7)

346 (35.7)

271 (30.3)

223 (25.0)

287 (30.4)

38 (8.1)

243 (25.3)

17 (3.5)

212 (20.9)

349 (36.9)

205 (20.9)

184 (19.4)

127 (13.1)

390 (39.2)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1008

315

1001

1009

999

1003

1005

502

1016

500

1062

1000

1011

1001

1055

1092

904

983

425

992

494

998

952

935

966

968

973

929

287

988

970

894

892

944

471

961

490

1014

947

982

947

969

995
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v607 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

17007

17007

6263

6263

1482 24752

23270
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v608 - QD16AB EU PRCHS INSUR/MRTG - REASON: NOT WISH

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_6 No wish to do so

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this item in V601 and V602.

Note:

See V601 and V602 for complete question text.

v608 by v7, Absolute Values (Row Percent), weighted by v8

v608 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

355 (39.3)

604 (61.4)

136 (32.0)

376 (37.9)

138 (27.9)

300 (30.1)

356 (37.4)

305 (32.6)

323 (33.4)

390 (40.3)

439 (45.1)

254 (27.3)

64 (22.3)

201 (20.3)

356 (36.7)

408 (45.6)

435 (48.8)

331 (35.1)

224 (47.6)

309 (32.2)

119 (24.3)

350 (34.5)

617 (65.2)

486 (49.5)

266 (28.1)

285 (29.4)

492 (49.4)

548 (60.7)

379 (38.6)

289 (68.0)

616 (62.1)

356 (72.1)

698 (69.9)

597 (62.6)

631 (67.4)

643 (66.6)

578 (59.7)

534 (54.9)

675 (72.7)

223 (77.7)

787 (79.7)

614 (63.3)

487 (54.4)

457 (51.2)

613 (64.9)

247 (52.4)

652 (67.8)

371 (75.7)

664 (65.5)

329 (34.8)

496 (50.5)

681 (71.9)

684 (70.6)

503 (50.6)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1041

1020

508

1036

505

1021

1003

1005

1009

1004

1022

1008

315

1001

1009

1000

1003

1005

502

1016

500

1062

999

1011

1001

1055

1092

903

983

425

992

494

998

953

936

966

968

973

929

287

988

970

895

892

944

471

961

490

1014

946

982

947

969

995
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v608 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

8919

8919

14352

14352

1482 24753

23271
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v609 - QD16AB EU PRCHS INSUR/MRTG - REASON: NONE

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_7 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this answer category in V601 and V602.

Note:

See V601 and V602 for complete question text.

v609 by v7, Absolute Values (Row Percent), weighted by v8

v609 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

651 (72.0)

793 (80.7)

376 (88.5)

839 (84.6)

374 (75.6)

690 (69.1)

724 (76.0)

683 (73.0)

576 (59.6)

740 (76.4)

822 (84.5)

604 (65.0)

205 (71.4)

558 (56.5)

734 (75.7)

769 (86.0)

572 (64.1)

859 (91.0)

427 (90.9)

786 (81.8)

436 (89.0)

806 (79.5)

738 (77.9)

803 (81.9)

843 (89.0)

895 (92.4)

914 (91.9)

253 (28.0)

190 (19.3)

49 (11.5)

153 (15.4)

121 (24.4)

308 (30.9)

229 (24.0)

253 (27.0)

390 (40.4)

228 (23.6)

151 (15.5)

325 (35.0)

82 (28.6)

430 (43.5)

236 (24.3)

125 (14.0)

320 (35.9)

85 (9.0)

43 (9.1)

175 (18.2)

54 (11.0)

208 (20.5)

209 (22.1)

178 (18.1)

104 (11.0)

74 (7.6)

81 (8.1)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1020

508

1036

506

1021

1003

1005

1009

1004

1022

1008

315

1001

1009

999

1003

1005

501

1016

500

1062

1000

1010

1001

1055

1092

904

983

425

992

495

998

953

936

966

968

973

929

287

988

970

894

892

944

470

961

490

1014

947

981

947

969

995
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v609 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

18217

18217

5054

5054

1482 24753

23271
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v610 - QD16AB EU PRCHS INSUR/MRTG - REASON: OTHER

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_8 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable summarizes responses to this answer category in V601 and V602.

Note:

See V601 and V602 for complete question text.

v610 by v7, Absolute Values (Row Percent), weighted by v8

v610 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

878 (97.1)

956 (97.4)

412 (96.9)

970 (97.8)

481 (97.4)

959 (96.1)

912 (95.8)

907 (96.9)

930 (96.3)

940 (97.1)

931 (95.7)

901 (97.1)

279 (96.9)

968 (98.1)

950 (98.0)

875 (97.8)

855 (95.9)

878 (93.0)

434 (92.1)

936 (97.4)

479 (97.8)

995 (98.1)

902 (95.2)

886 (90.2)

918 (96.9)

861 (88.9)

964 (96.9)

26 (2.9)

26 (2.6)

13 (3.1)

22 (2.2)

13 (2.6)

39 (3.9)

40 (4.2)

29 (3.1)

36 (3.7)

28 (2.9)

42 (4.3)

27 (2.9)

9 (3.1)

19 (1.9)

19 (2.0)

20 (2.2)

37 (4.1)

66 (7.0)

37 (7.9)

25 (2.6)

11 (2.2)

19 (1.9)

45 (4.8)

96 (9.8)

29 (3.1)

108 (11.1)

31 (3.1)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1019

508

1036

505

1021

1002

1005

1009

1004

1022

1007

316

1000

1008

1000

1003

1005

502

1016

500

1062

1000

1011

1001

1055

1092

904

982

425

992

494

998

952

936

966

968

973

928

288

987

969

895

892

944

471

961

490

1014

947

982

947

969

995
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v610 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

22357

22357

912

912

1482 24751

23269
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v611 - QD16AB EU PRCHS INSUR/MRTG - REASON: DK

Q.D16AB Mentioned reason for not having insurance policy or mortgage in another EU member state in total

Q.D16AB_9 DK

0   Not mentioned

1   Mentioned

9   Inap. (not coded 3 or 4 in V600)

Derivation:

This variable repeats responses for "DK" in V601.

Note:

See V601 for complete question text.

v611 by v7, Absolute Values (Row Percent), weighted by v8

v611 0 1 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

893 (98.8)

970 (98.8)

411 (96.5)

978 (98.6)

494 (99.8)

982 (98.4)

915 (96.1)

865 (92.4)

849 (87.9)

959 (99.1)

956 (98.3)

906 (97.6)

277 (96.2)

986 (99.8)

907 (93.5)

818 (91.4)

847 (94.8)

876 (92.9)

458 (97.2)

917 (95.4)

466 (95.1)

989 (97.6)

888 (93.8)

898 (91.4)

929 (98.1)

950 (98.0)

975 (98.0)

11 (1.2)

12 (1.2)

15 (3.5)

14 (1.4)

1 (0.2)

16 (1.6)

37 (3.9)

71 (7.6)

117 (12.1)

9 (0.9)

17 (1.7)

22 (2.4)

11 (3.8)

2 (0.2)

63 (6.5)

77 (8.6)

46 (5.2)

67 (7.1)

13 (2.8)

44 (4.6)

24 (4.9)

24 (2.4)

59 (6.2)

84 (8.6)

18 (1.9)

19 (2.0)

20 (2.0)

M

138

37

83

44

11

23

50

69

43

36

49

79

28

13

39

105

111

61

31

55

10

48

53

29

54

86

97

1042

1019

509

1036

506

1021

1002

1005

1009

1004

1022

1007

316

1001

1009

1000

1004

1004

502

1016

500

1061

1000

1011

1001

1055

1092

904

982

426

992

495

998

952

936

966

968

973

928

288

988

970

895

893

943

471

961

490

1013

947

982

947

969

995
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v611 0 1 9 N Sum N Valid Sum

v7

N Sum

N Valid Sum

22359

22359

913

913

1482 24754

23272
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v612 - QD17 EU QUALIFICATION RECOGN - ASSISTANCE

Q.D17

ASK ALL

If you wanted to work in another Member State but would be paid less because of the nonrecognition of your academic qualifications 

or professional experience, to whom would you turn first for assistance?

(READ OUT - ONE ANSWER ONLY)

1   A lawyer or legal advice service

2   The national authorities (ministry, local authorities, etc.)

3   The national authorities of (OUR COUNTRY) (embassy, consulate, ministry, etc.)

4   The European Institutions

5   A trade union

6   Other (SPONTANEOUS)

7   DK

v612 by v7, Absolute Values (Row Percent), weighted by v8

v612 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

154 (18.8)

207 (21.7)

46 (11.6)

174 (23.4)

67 (16.0)

126 (16.2)

111 (12.5)

103 (16.9)

184 (29.9)

78 (9.2)

169 (21.0)

198 (29.2)

60 (29.6)

140 (14.9)

117 (19.2)

171 (26.8)

157 (21.6)

136 (23.5)

60 (13.9)

166 (23.6)

61 (16.2)

132 (15.4)

199 (27.4)

123 (16.6)

72 (8.8)

184 (20.6)

153 (18.7)

113 (11.9)

41 (10.3)

122 (16.4)

64 (15.3)

104 (13.4)

76 (8.5)

45 (7.4)

115 (18.7)

86 (10.1)

102 (12.7)

66 (9.7)

24 (11.8)

105 (11.2)

81 (13.3)

95 (14.9)

99 (13.6)

59 (10.2)

119 (27.5)

93 (13.2)

63 (16.8)

142 (16.6)

55 (7.6)

96 (13.0)

74 (9.1)

101 (11.3)

273 (33.3)

271 (28.5)

111 (27.9)

312 (41.9)

159 (37.9)

275 (35.4)

189 (21.2)

167 (27.3)

165 (26.8)

289 (33.9)

207 (25.8)

180 (26.6)

48 (23.6)

394 (42.0)

252 (41.4)

162 (25.4)

222 (30.6)

150 (26.0)

87 (20.1)

194 (27.6)

126 (33.5)

139 (16.2)

210 (29.0)

442 (59.6)

171 (21.0)

262 (29.4)

83 (10.1)

115 (12.1)

111 (27.9)

93 (12.5)

46 (11.0)

125 (16.1)

52 (5.8)

52 (8.5)

57 (9.3)

60 (7.0)

152 (18.9)

66 (9.7)

22 (10.8)

161 (17.1)

112 (18.4)

86 (13.5)

111 (15.3)

99 (17.1)

48 (11.1)

79 (11.2)

93 (24.7)

176 (20.5)

116 (16.0)

44 (5.9)

46 (5.7)

136 (15.2)

99 (12.1)

203 (21.3)

78 (19.6)

28 (3.8)

47 (11.2)

73 (9.4)

437 (49.0)

214 (35.0)

72 (11.7)

280 (32.9)

131 (16.3)

117 (17.3)

27 (13.3)

124 (13.2)

25 (4.1)

99 (15.5)

107 (14.7)

107 (18.5)

100 (23.1)

127 (18.1)

29 (7.7)

227 (26.5)

122 (16.8)

31 (4.2)

413 (50.7)

123 (13.8)

57 (7.0)

43 (4.5)

11 (2.8)

16 (2.1)

36 (8.6)

73 (9.4)

26 (2.9)

30 (4.9)

22 (3.6)

59 (6.9)

42 (5.2)

50 (7.4)

22 (10.8)

15 (1.6)

21 (3.5)

24 (3.8)

30 (4.1)

27 (4.7)

19 (4.4)

44 (6.3)

4 (1.1)

42 (4.9)

23 (3.2)

5 (0.7)

38 (4.7)

86 (9.6)

M

223

68

109

291

85

245

110

394

393

152

217

331

112

62

401

363

277

428

70

313

122

204

276

270

187

162

1042

1020

507

1036

504

1021

1001

1005

1008

1004

1020

1008

315

1001

1009

1000

1003

1006

503

1016

498

1062

1001

1011

1001

1054

819

952

398

745

419

776

891

611

615

852

803

677

203

939

608

637

726

578

433

703

376

858

725

741

814

892
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v612 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

155 (19.0)

3550

3550

101 (12.4)

2394

2394

256 (31.4)

5713

5713

212 (26.0)

2553

2553

73 (8.9)

3513

3513

19 (2.3)

884

884

277

6142

1093

24749

816

18607
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v613 - QD18 EU SM SERVICES HEARD: YOUR EUROPE

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_1 Your Europe

0   Not mentioned

1   Mentioned

v613 by v7, Absolute Values (Row Percent), weighted by v8

v613 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

979 (94.0)

942 (92.4)

482 (94.9)

982 (94.8)

483 (95.6)

981 (96.1)

967 (96.5)

968 (96.3)

982 (97.3)

905 (90.1)

993 (97.2)

987 (98.0)

314 (99.7)

964 (96.4)

968 (95.9)

907 (90.7)

969 (96.6)

976 (97.2)

488 (97.2)

985 (96.9)

462 (92.4)

979 (92.2)

926 (92.6)

983 (97.2)

910 (90.9)

986 (93.5)

960 (87.9)

23428

23428

62 (6.0)

78 (7.6)

26 (5.1)

54 (5.2)

22 (4.4)

40 (3.9)

35 (3.5)

37 (3.7)

27 (2.7)

99 (9.9)

29 (2.8)

20 (2.0)

1 (0.3)

36 (3.6)

41 (4.1)

93 (9.3)

34 (3.4)

28 (2.8)

14 (2.8)

31 (3.1)

38 (7.6)

83 (7.8)

74 (7.4)

28 (2.8)

91 (9.1)

69 (6.5)

132 (12.1)

1322

1322

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v614 - QD18 EU SM SERVICES HEARD: SOLVIT

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_2 SOLVIT

0   Not mentioned

1   Mentioned

v614 by v7, Absolute Values (Row Percent), weighted by v8

v614 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

989 (95.0)

989 (97.0)

500 (98.4)

1022 (98.6)

498 (98.6)

1009 (98.8)

989 (98.7)

987 (98.2)

985 (97.6)

985 (98.1)

1018 (99.6)

974 (96.7)

307 (97.5)

976 (97.6)

991 (98.2)

943 (94.3)

966 (96.3)

982 (97.8)

480 (95.6)

1002 (98.6)

473 (94.6)

1023 (96.3)

982 (98.2)

991 (98.0)

982 (98.1)

1009 (95.6)

1074 (98.4)

24126

24126

52 (5.0)

31 (3.0)

8 (1.6)

14 (1.4)

7 (1.4)

12 (1.2)

13 (1.3)

18 (1.8)

24 (2.4)

19 (1.9)

4 (0.4)

33 (3.3)

8 (2.5)

24 (2.4)

18 (1.8)

57 (5.7)

37 (3.7)

22 (2.2)

22 (4.4)

14 (1.4)

27 (5.4)

39 (3.7)

18 (1.8)

20 (2.0)

19 (1.9)

46 (4.4)

18 (1.6)

624

624

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v615 - QD18 EU SM SERVICES HEARD: CITIZ SIGNPOST

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_3 Citizens Signpost Service

0   Not mentioned

1   Mentioned

v615 by v7, Absolute Values (Row Percent), weighted by v8

v615 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

948 (91.1)

997 (97.7)

464 (91.3)

978 (94.4)

499 (98.8)

1009 (98.8)

988 (98.6)

991 (98.6)

944 (93.6)

907 (90.4)

1009 (98.7)

983 (97.6)

312 (99.0)

966 (96.6)

962 (95.3)

949 (94.9)

960 (95.7)

951 (94.7)

496 (98.8)

992 (97.6)

487 (97.4)

1039 (97.8)

958 (95.8)

992 (98.1)

956 (95.5)

986 (93.5)

1014 (92.9)

23737

23737

93 (8.9)

23 (2.3)

44 (8.7)

58 (5.6)

6 (1.2)

12 (1.2)

14 (1.4)

14 (1.4)

65 (6.4)

96 (9.6)

13 (1.3)

24 (2.4)

3 (1.0)

34 (3.4)

47 (4.7)

51 (5.1)

43 (4.3)

53 (5.3)

6 (1.2)

24 (2.4)

13 (2.6)

23 (2.2)

42 (4.2)

19 (1.9)

45 (4.5)

69 (6.5)

78 (7.1)

1012

1012

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v616 - QD18 EU SM SERVICES HEARD: FIN-NET

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_4 FIN-NET

0   Not mentioned

1   Mentioned

v616 by v7, Absolute Values (Row Percent), weighted by v8

v616 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1023 (98.3)

1001 (98.1)

493 (97.0)

990 (95.6)

497 (98.4)

990 (97.0)

983 (98.1)

963 (95.8)

986 (97.7)

950 (94.6)

998 (97.7)

994 (98.7)

312 (99.0)

958 (95.8)

998 (98.9)

981 (98.1)

977 (97.4)

988 (98.4)

493 (98.2)

985 (96.9)

490 (98.0)

1015 (95.6)

991 (99.1)

984 (97.3)

985 (98.4)

1021 (96.8)

1052 (96.3)

24098

24098

18 (1.7)

19 (1.9)

15 (3.0)

46 (4.4)

8 (1.6)

31 (3.0)

19 (1.9)

42 (4.2)

23 (2.3)

54 (5.4)

24 (2.3)

13 (1.3)

3 (1.0)

42 (4.2)

11 (1.1)

19 (1.9)

26 (2.6)

16 (1.6)

9 (1.8)

31 (3.1)

10 (2.0)

47 (4.4)

9 (0.9)

27 (2.7)

16 (1.6)

34 (3.2)

40 (3.7)

652

652

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v617 - QD18 EU SM SERVICES HEARD: EUROPE DIRECT

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_5 Europe Direct

0   Not mentioned

1   Mentioned

v617 by v7, Absolute Values (Row Percent), weighted by v8

v617 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

986 (94.7)

993 (97.4)

428 (84.3)

953 (92.0)

480 (95.0)

952 (93.2)

885 (88.3)

924 (91.9)

962 (95.3)

943 (94.0)

959 (93.8)

943 (93.6)

303 (96.2)

900 (90.0)

930 (92.2)

897 (89.7)

973 (97.0)

971 (96.7)

464 (92.4)

941 (92.6)

451 (90.2)

1002 (94.4)

953 (95.3)

971 (96.0)

837 (83.6)

995 (94.3)

942 (86.3)

22938

22938

55 (5.3)

27 (2.6)

80 (15.7)

83 (8.0)

25 (5.0)

69 (6.8)

117 (11.7)

81 (8.1)

47 (4.7)

60 (6.0)

63 (6.2)

64 (6.4)

12 (3.8)

100 (10.0)

79 (7.8)

103 (10.3)

30 (3.0)

33 (3.3)

38 (7.6)

75 (7.4)

49 (9.8)

60 (5.6)

47 (4.7)

40 (4.0)

164 (16.4)

60 (5.7)

150 (13.7)

1811

1811

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v618 - QD18 EU SM SERVICES HEARD: EUROGUICHETS

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_6 European Consumer Centres (Euroguichets)

0   Not mentioned

1   Mentioned

v618 by v7, Absolute Values (Row Percent), weighted by v8

v618 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

850 (81.7)

887 (87.0)

418 (82.3)

865 (83.6)

400 (79.2)

837 (82.0)

918 (91.6)

916 (91.1)

930 (92.2)

904 (90.1)

932 (91.2)

950 (94.3)

296 (94.0)

843 (84.3)

950 (94.2)

879 (87.9)

952 (94.9)

879 (87.5)

404 (80.5)

919 (90.5)

454 (90.8)

996 (93.8)

828 (82.8)

925 (91.5)

705 (70.4)

925 (87.6)

902 (82.6)

21664

21664

191 (18.3)

133 (13.0)

90 (17.7)

170 (16.4)

105 (20.8)

184 (18.0)

84 (8.4)

89 (8.9)

79 (7.8)

99 (9.9)

90 (8.8)

57 (5.7)

19 (6.0)

157 (15.7)

59 (5.8)

121 (12.1)

51 (5.1)

125 (12.5)

98 (19.5)

97 (9.5)

46 (9.2)

66 (6.2)

172 (17.2)

86 (8.5)

296 (29.6)

131 (12.4)

190 (17.4)

3085

3085

1041

1020

508

1035

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24749

1041

1020

508

1035

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1056

1092

24749
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v619 - QD18 EU SM SERVICES HEARD: NONE

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_7 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v619 by v7, Absolute Values (Row Percent), weighted by v8

v619 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

516 (49.6)

253 (24.8)

214 (42.1)

461 (44.5)

137 (27.1)

283 (27.7)

269 (26.8)

358 (35.6)

281 (27.8)

350 (34.9)

243 (23.8)

233 (23.1)

77 (24.4)

277 (27.7)

346 (34.3)

432 (43.2)

382 (38.1)

464 (46.2)

184 (36.7)

348 (34.3)

212 (42.4)

298 (28.1)

362 (36.2)

271 (26.8)

450 (45.0)

322 (30.5)

574 (52.6)

8597

8597

525 (50.4)

767 (75.2)

294 (57.9)

575 (55.5)

368 (72.9)

738 (72.3)

733 (73.2)

647 (64.4)

728 (72.2)

653 (65.1)

779 (76.2)

774 (76.9)

238 (75.6)

723 (72.3)

663 (65.7)

568 (56.8)

621 (61.9)

540 (53.8)

318 (63.3)

668 (65.7)

288 (57.6)

764 (71.9)

638 (63.8)

740 (73.2)

551 (55.0)

733 (69.5)

518 (47.4)

16152

16152

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v620 - QD18 EU SM SERVICES HEARD: DK

Q.D18

The European Commission offers the following services to help citizens concerning their rights in the Single Market. Which of the 

following services have you heard of?

(SHOW CARD - READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.D18_8 DK

0   Not mentioned

1   Mentioned

v620 by v7, Absolute Values (Row Percent), weighted by v8

v620 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

904 (86.8)

1009 (98.9)

458 (90.2)

894 (86.3)

502 (99.4)

983 (96.3)

948 (94.6)

838 (83.4)

887 (87.9)

944 (94.0)

961 (94.0)

934 (92.8)

276 (87.6)

974 (97.4)

853 (84.5)

854 (85.4)

819 (81.7)

759 (75.6)

466 (92.8)

888 (87.4)

403 (80.6)

994 (93.6)

910 (91.0)

874 (86.4)

985 (98.4)

998 (94.6)

926 (84.8)

22241

22241

137 (13.2)

11 (1.1)

50 (9.8)

142 (13.7)

3 (0.6)

38 (3.7)

54 (5.4)

167 (16.6)

122 (12.1)

60 (6.0)

61 (6.0)

73 (7.2)

39 (12.4)

26 (2.6)

156 (15.5)

146 (14.6)

184 (18.3)

245 (24.4)

36 (7.2)

128 (12.6)

97 (19.4)

68 (6.4)

90 (9.0)

137 (13.6)

16 (1.6)

57 (5.4)

166 (15.2)

2509

2509

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v621 - QD19 EU SM  MEASURES: WORKING ABROAD

Q.D19

I’m going to mention a number of measures established by the Single Market. Could you tell me, for each of them, whether you 

consider that it has had a very positive effect, a fairlypositive effect, a fairly negative effect or a very negative effect in (OUR 

COUNTRY).

(ONE ANSWER PER LINE - READ OUT)

Q.D19_1 The possibility for citizens from other Member States to work in (OUR COUNTRY)

and for citizens from (OUR COUNTRY) to work elsewhere in the EU

1   Very positive

2   Fairly positive

3   Fairly negative

4   Very negative

5   DK

v621 by v7, Absolute Values (Row Percent), weighted by v8

v621 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

148 (16.0)

184 (18.4)

95 (19.9)

329 (32.7)

78 (16.1)

185 (20.0)

426 (44.0)

269 (29.0)

260 (29.6)

254 (25.9)

134 (14.3)

178 (20.6)

56 (19.5)

190 (19.2)

241 (26.3)

286 (31.8)

187 (22.1)

268 (28.6)

195 (40.6)

232 (25.1)

67 (14.7)

190 (19.4)

268 (29.9)

198 (22.5)

379 (39.0)

463 (50.1)

546 (54.5)

194 (40.6)

567 (56.3)

256 (52.8)

478 (51.8)

475 (49.1)

534 (57.7)

519 (59.1)

608 (62.0)

538 (57.6)

457 (52.8)

184 (64.1)

523 (52.8)

509 (55.6)

508 (56.6)

517 (61.1)

539 (57.5)

229 (47.7)

506 (54.8)

241 (52.9)

543 (55.5)

507 (56.6)

529 (60.1)

511 (52.6)

241 (26.1)

205 (20.5)

143 (29.9)

91 (9.0)

119 (24.5)

205 (22.2)

59 (6.1)

108 (11.7)

76 (8.7)

105 (10.7)

189 (20.2)

154 (17.8)

36 (12.5)

203 (20.5)

133 (14.5)

76 (8.5)

100 (11.8)

106 (11.3)

44 (9.2)

147 (15.9)

121 (26.5)

206 (21.1)

99 (11.0)

108 (12.3)

63 (6.5)

73 (7.9)

66 (6.6)

46 (9.6)

20 (2.0)

32 (6.6)

55 (6.0)

8 (0.8)

15 (1.6)

23 (2.6)

14 (1.4)

73 (7.8)

76 (8.8)

11 (3.8)

75 (7.6)

32 (3.5)

28 (3.1)

42 (5.0)

25 (2.7)

12 (2.5)

38 (4.1)

27 (5.9)

39 (4.0)

22 (2.5)

45 (5.1)

18 (1.9)

M

115

19

30

30

20

98

33

78

132

23

89

142

29

9

93

103

157

67

23

93

44

84

104

131

30

1040

1020

508

1037

505

1021

1001

1004

1010

1004

1023

1007

316

1000

1008

1001

1003

1005

503

1016

500

1062

1000

1011

1001

925

1001

478

1007

485

923

968

926

878

981

934

865

287

991

915

898

846

938

480

923

456

978

896

880

971
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v621 1 2 3 4 5 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

275 (26.5)

305 (28.9)

5877

5877

605 (58.4)

668 (63.2)

12754

12754

126 (12.2)

80 (7.6)

3343

3343

30 (2.9)

4 (0.4)

949

949

19

35

1830

1055

1092

24753

1036

1057

22923
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v622 - QD19 EU SM  MEASURES: STUDY ABROAD

Q.D19

I’m going to mention a number of measures established by the Single Market. Could you tell me, for each of them, whether you 

consider that it has had a very positive effect, a fairlypositive effect, a fairly negative effect or a very negative effect in (OUR 

COUNTRY).

(ONE ANSWER PER LINE - READ OUT)

Q.D19_2 The possibility for citizens from other Member States to study in (OUR COUNTRY)

and for citizens from (OUR COUNTRY) to study elsewhere in the EU

1   Very positive

2   Fairly positive

3   Fairly negative

4   Very negative

5   DK

v622 by v7, Absolute Values (Row Percent), weighted by v8

v622 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

190 (20.2)

388 (38.5)

289 (58.9)

538 (52.7)

169 (34.3)

303 (32.8)

598 (61.3)

462 (48.3)

362 (40.7)

411 (41.5)

290 (30.1)

242 (28.0)

68 (23.7)

419 (42.3)

412 (43.4)

355 (39.5)

265 (30.2)

437 (46.2)

282 (58.0)

462 (49.2)

123 (27.1)

430 (42.7)

393 (43.2)

312 (35.5)

618 (62.4)

462 (49.0)

539 (53.5)

194 (39.5)

443 (43.4)

293 (59.4)

546 (59.2)

363 (37.2)

472 (49.4)

478 (53.7)

542 (54.7)

615 (63.8)

507 (58.7)

196 (68.3)

499 (50.4)

464 (48.8)

497 (55.3)

515 (58.7)

476 (50.3)

191 (39.3)

457 (48.7)

294 (64.8)

535 (53.1)

475 (52.2)

503 (57.3)

359 (36.3)

225 (23.9)

60 (6.0)

6 (1.2)

31 (3.0)

22 (4.5)

59 (6.4)

10 (1.0)

13 (1.4)

38 (4.3)

35 (3.5)

45 (4.7)

77 (8.9)

17 (5.9)

54 (5.4)

60 (6.3)

33 (3.7)

59 (6.7)

29 (3.1)

11 (2.3)

17 (1.8)

33 (7.3)

37 (3.7)

35 (3.8)

49 (5.6)

12 (1.2)

65 (6.9)

20 (2.0)

2 (0.4)

9 (0.9)

9 (1.8)

15 (1.6)

4 (0.4)

9 (0.9)

12 (1.3)

2 (0.2)

14 (1.5)

37 (4.3)

6 (2.1)

19 (1.9)

14 (1.5)

13 (1.4)

38 (4.3)

4 (0.4)

2 (0.4)

3 (0.3)

4 (0.9)

6 (0.6)

7 (0.8)

14 (1.6)

1 (0.1)

M

99

13

18

14

11

97

28

50

119

14

58

144

28

9

58

102

127

58

15

77

45

55

90

133

11

1041

1020

509

1035

504

1020

1003

1006

1009

1004

1022

1007

315

1000

1008

1000

1004

1004

501

1016

499

1063

1000

1011

1001

942

1007

491

1021

493

923

975

956

890

990

964

863

287

991

950

898

877

946

486

939

454

1008

910

878

990
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v622 1 2 3 4 5 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

512 (49.2)

402 (37.9)

9732

9732

505 (48.6)

622 (58.6)

12042

12042

21 (2.0)

36 (3.4)

1124

1124

2 (0.2)

2 (0.2)

333

333

15

31

1519

1055

1093

24750

1040

1062

23231
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v623 - QD19 EU SM  MEASURES: PRODUCTS ABROAD

Q.D19

I’m going to mention a number of measures established by the Single Market. Could you tell me, for each of them, whether you 

consider that it has had a very positive effect, a fairlypositive effect, a fairly negative effect or a very negative effect in (OUR 

COUNTRY).

(ONE ANSWER PER LINE - READ OUT)

Q.D19_3 The possibility for products from other Member States to be marketed in (OUR COUNTRY) under the same conditions as 

(NATIONALITY) products

1   Very positive

2   Fairly positive

3   Fairly negative

4   Very negative

5   DK

v623 by v7, Absolute Values (Row Percent), weighted by v8

v623 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

217 (23.7)

245 (24.6)

165 (34.6)

389 (38.3)

116 (24.3)

235 (25.3)

434 (45.0)

291 (32.6)

287 (33.6)

235 (24.1)

152 (16.2)

196 (23.0)

59 (20.1)

243 (24.7)

234 (25.2)

299 (35.3)

184 (21.6)

268 (29.8)

191 (40.7)

314 (34.6)

91 (20.8)

310 (32.3)

227 (25.4)

203 (23.6)

425 (44.1)

472 (51.5)

606 (60.8)

225 (47.2)

524 (51.6)

290 (60.7)

531 (57.2)

464 (48.1)

509 (56.9)

483 (56.6)

653 (66.9)

606 (64.5)

528 (62.0)

207 (70.6)

501 (51.0)

485 (52.2)

484 (57.1)

507 (59.6)

525 (58.4)

225 (48.0)

504 (55.6)

254 (58.1)

581 (60.5)

472 (52.9)

479 (55.8)

462 (47.9)

183 (20.0)

119 (11.9)

67 (14.0)

97 (9.5)

63 (13.2)

134 (14.4)

57 (5.9)

85 (9.5)

62 (7.3)

79 (8.1)

148 (15.8)

88 (10.3)

21 (7.2)

147 (15.0)

173 (18.6)

51 (6.0)

125 (14.7)

86 (9.6)

40 (8.5)

79 (8.7)

78 (17.8)

50 (5.2)

159 (17.8)

145 (16.9)

64 (6.6)

44 (4.8)

26 (2.6)

20 (4.2)

6 (0.6)

9 (1.9)

29 (3.1)

9 (0.9)

9 (1.0)

22 (2.6)

9 (0.9)

33 (3.5)

39 (4.6)

6 (2.0)

91 (9.3)

37 (4.0)

13 (1.5)

35 (4.1)

20 (2.2)

13 (2.8)

10 (1.1)

14 (3.2)

20 (2.1)

34 (3.8)

32 (3.7)

13 (1.3)

M

124

24

31

20

27

92

38

111

155

27

83

156

24

18

80

153

152

104

33

109

63

100

108

152

37

1040

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

317

1000

1009

1000

1003

1003

502

1016

500

1061

1000

1011

1001

916

996

477

1016

478

929

964

894

854

976

939

851

293

982

929

847

851

899

469

907

437

961

892

859

964
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v623 1 2 3 4 5 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

318 (31.4)

248 (23.7)

6576

6576

549 (54.1)

589 (56.4)

12715

12715

122 (12.0)

187 (17.9)

2709

2709

25 (2.5)

21 (2.0)

639

639

43

47

2111

1057

1092

24750

1014

1045

22639
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v624 - QD20 EU SM EFFECTS: FIGHT UMEMPLOYMENT

Q.D20

Do you agree or disagree with the following statements?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D20_1 Making it easier for workers to move within the EU can help to better fight unemployment within the EU

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v624 by v7, Absolute Values (Row Percent), weighted by v8

v624 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

143 (15.1)

218 (21.7)

95 (20.7)

282 (28.2)

57 (11.8)

88 (9.5)

319 (33.8)

299 (32.5)

235 (29.3)

205 (21.5)

140 (15.1)

151 (17.2)

27 (10.1)

255 (25.9)

194 (22.4)

228 (25.8)

144 (17.8)

287 (32.5)

114 (24.7)

188 (21.3)

87 (20.2)

199 (20.5)

344 (37.9)

222 (25.5)

253 (27.0)

335 (32.5)

352 (33.5)

5461

396 (41.8)

504 (50.2)

201 (43.9)

532 (53.3)

163 (33.8)

332 (36.0)

450 (47.7)

497 (54.0)

443 (55.2)

519 (54.3)

437 (47.2)

482 (54.8)

188 (70.1)

444 (45.1)

482 (55.7)

520 (58.9)

496 (61.5)

507 (57.4)

160 (34.6)

432 (49.0)

255 (59.2)

413 (42.6)

508 (55.9)

468 (53.7)

508 (54.2)

551 (53.4)

610 (58.0)

11498

226 (23.9)

209 (20.8)

122 (26.6)

151 (15.1)

170 (35.3)

336 (36.4)

133 (14.1)

102 (11.1)

94 (11.7)

164 (17.2)

228 (24.6)

174 (19.8)

43 (16.0)

194 (19.7)

139 (16.1)

99 (11.2)

110 (13.6)

72 (8.1)

125 (27.1)

224 (25.4)

78 (18.1)

251 (25.9)

45 (5.0)

140 (16.1)

133 (14.2)

121 (11.7)

80 (7.6)

3963

182 (19.2)

72 (7.2)

40 (8.7)

34 (3.4)

92 (19.1)

167 (18.1)

41 (4.3)

23 (2.5)

30 (3.7)

67 (7.0)

120 (13.0)

72 (8.2)

10 (3.7)

91 (9.2)

51 (5.9)

36 (4.1)

57 (7.1)

18 (2.0)

63 (13.6)

38 (4.3)

11 (2.6)

107 (11.0)

11 (1.2)

41 (4.7)

44 (4.7)

24 (2.3)

9 (0.9)

1551

M

95

17

50

37

22

99

59

83

208

49

97

128

48

16

143

117

196

120

40

135

69

92

93

140

63

25

40

2281

1042

1020

508

1036

504

1022

1002

1004

1010

1004

1022

1007

316

1000

1009

1000

1003

1004

502

1017

500

1062

1001

1011

1001

1056

1091

24754

947

1003

458

999

482

923

943

921

802

955

925

879

268

984

866

883

807

884

462

882

431

970

908

871

938

1031

1051



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1035 

v624 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 5461 11498 3963 1551 22473
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v625 - QD20 EU SM EFFECTS: ECONOMIC SUCCESS

Q.D20

Do you agree or disagree with the following statements?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D20_2 To further free movement of people, products and services in the EU will make the EU's economy more successful 

compared to the rest of the world

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v625 by v7, Absolute Values (Row Percent), weighted by v8

v625 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

178 (19.4)

192 (19.3)

118 (27.4)

271 (27.9)

65 (14.0)

116 (12.7)

224 (25.1)

228 (27.5)

277 (34.5)

188 (19.7)

118 (13.3)

131 (15.8)

30 (12.0)

241 (25.1)

211 (24.4)

201 (24.9)

166 (20.7)

177 (22.4)

127 (28.6)

142 (17.4)

71 (17.7)

169 (18.4)

248 (28.9)

245 (29.2)

206 (23.8)

225 (23.0)

199 (20.3)

448 (48.7)

589 (59.1)

260 (60.5)

550 (56.6)

266 (57.2)

504 (55.2)

508 (56.8)

483 (58.2)

456 (56.8)

606 (63.4)

517 (58.4)

478 (57.7)

190 (75.7)

488 (50.8)

497 (57.5)

490 (60.6)

498 (62.1)

532 (67.3)

212 (47.7)

474 (58.1)

275 (68.6)

505 (54.9)

525 (61.1)

479 (57.2)

484 (55.8)

597 (61.0)

615 (62.9)

204 (22.2)

169 (17.0)

44 (10.2)

128 (13.2)

104 (22.4)

221 (24.2)

136 (15.2)

97 (11.7)

49 (6.1)

133 (13.9)

188 (21.2)

147 (17.8)

25 (10.0)

145 (15.1)

126 (14.6)

96 (11.9)

86 (10.7)

70 (8.8)

83 (18.7)

173 (21.2)

41 (10.2)

192 (20.9)

72 (8.4)

89 (10.6)

141 (16.3)

141 (14.4)

152 (15.5)

89 (9.7)

46 (4.6)

8 (1.9)

23 (2.4)

30 (6.5)

72 (7.9)

26 (2.9)

22 (2.7)

21 (2.6)

29 (3.0)

62 (7.0)

72 (8.7)

6 (2.4)

87 (9.1)

31 (3.6)

21 (2.6)

52 (6.5)

12 (1.5)

22 (5.0)

27 (3.3)

14 (3.5)

54 (5.9)

14 (1.6)

25 (3.0)

36 (4.2)

16 (1.6)

12 (1.2)

M

122

24

78

64

41

108

107

175

205

47

137

178

64

38

144

191

200

214

58

200

99

141

141

173

134

76

114

1041

1020

508

1036

506

1021

1001

1005

1008

1003

1022

1006

315

999

1009

999

1002

1005

502

1016

500

1061

1000

1011

1001

1055

1092

919

996

430

972

465

913

894

830

803

956

885

828

251

961

865

808

802

791

444

816

401

920

859

838

867

979

978
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v625 1 2 3 4 5 N Sum N Valid Sum

v7

N Sum

N Valid Sum

4764

4764

12526

12526

3252

3252

929

929

3273 24744

21471



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1038 

v626 - QD20 EU SM EFFECTS: INCR CONSUMER PROT

Q.D20

Do you agree or disagree with the following statements?

(SHOW CARD - ONE ANSWER PER LINE - READ OUT)

Q.D20_3 The Internal market rules have increased consumer protection within the EU

1   Totally agree

2   Tend to agree

3   Tend to disagree

4   Totally disagree

5   DK

v626 by v7, Absolute Values (Row Percent), weighted by v8

v626 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

102 (13.0)

98 (10.6)

132 (32.2)

172 (19.4)

34 (8.4)

67 (8.4)

88 (11.4)

148 (22.5)

196 (29.0)

97 (11.5)

53 (6.7)

58 (10.3)

7 (3.8)

192 (20.0)

221 (27.1)

160 (24.7)

89 (12.7)

145 (20.5)

78 (20.4)

110 (15.4)

58 (17.1)

125 (15.2)

163 (21.6)

194 (24.7)

85 (12.3)

181 (20.1)

161 (17.4)

3214

331 (42.3)

578 (62.6)

220 (53.7)

525 (59.1)

212 (52.6)

432 (54.4)

415 (53.5)

436 (66.3)

363 (53.7)

516 (61.4)

388 (49.2)

347 (61.4)

149 (81.0)

458 (47.7)

453 (55.5)

405 (62.6)

433 (61.7)

486 (68.5)

192 (50.3)

424 (59.2)

219 (64.6)

539 (65.4)

495 (65.7)

457 (58.1)

396 (57.3)

551 (61.1)

542 (58.6)

10962

253 (32.4)

206 (22.3)

47 (11.5)

168 (18.9)

132 (32.8)

233 (29.3)

222 (28.6)

64 (9.7)

77 (11.4)

183 (21.8)

262 (33.2)

117 (20.7)

22 (12.0)

226 (23.5)

116 (14.2)

68 (10.5)

127 (18.1)

68 (9.6)

83 (21.7)

162 (22.6)

51 (15.0)

136 (16.5)

81 (10.8)

108 (13.7)

174 (25.2)

154 (17.1)

200 (21.6)

3740

96 (12.3)

41 (4.4)

11 (2.7)

23 (2.6)

25 (6.2)

62 (7.8)

50 (6.5)

10 (1.5)

40 (5.9)

44 (5.2)

86 (10.9)

43 (7.6)

6 (3.3)

85 (8.8)

26 (3.2)

14 (2.2)

53 (7.5)

10 (1.4)

29 (7.6)

20 (2.8)

11 (3.2)

24 (2.9)

14 (1.9)

27 (3.4)

36 (5.2)

16 (1.8)

22 (2.4)

924

M

259

97

99

147

102

226

227

347

332

164

233

442

131

40

194

353

301

296

120

299

161

238

247

225

311

154

168

5913

1041

1020

509

1035

505

1020

1002

1005

1008

1004

1022

1007

315

1001

1010

1000

1003

1005

502

1015

500

1062

1000

1011

1002

1056

1093

24753

782

923

410

888

403

794

775

658

676

840

789

565

184

961

816

647

702

709

382

716

339

824

753

786

691

902

925
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v626 1 2 3 4 5 N Sum N Valid Sum

v7

N Valid Sum 3214 10962 3740 924 18840
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v627 - D1 LEFT-RIGHT PLACEMENT

D.1

ASK ALL

In political matters people talk of "the left" and "the right". How would you place your views on this scale?

(SHOW CARD - DO NOT PROMPT -  IF CONTACT HESITATES, TRY AGAIN)

1   Box 1 - left

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - right

97   Refusal

98   DK

Note:

Last trend: EB64.4, D.1

v627 by v7, Absolute Values (Row Percent), weighted by v8

v627 1 2 3 4 5 6 7 8 9 10 97 98

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

48 (5.8)

32 (3.5)

53 (15.4)

70 (7.8)

23 (4.9)

14 (1.6)

36 (3.8)

20 (2.9)

55 (7.5)

27 (3.0)

34 (4.0)

43 (5.1)

2 (0.8)

34 (4.1)

46 (6.0)

13 (1.7)

78 (12.2)

49 (8.5)

15 (3.7)

38 (4.6)

37 (4.1)

13 (3.8)

19 (2.1)

29 (6.2)

19 (2.1)

38 (4.0)

7 (1.0)

40 (5.5)

29 (3.2)

39 (4.6)

21 (2.5)

6 (2.4)

29 (3.5)

31 (4.0)

13 (1.7)

46 (7.2)

21 (3.7)

4 (1.0)

81 (9.7)

100 (11.1)

19 (5.5)

81 (9.1)

68 (14.5)

85 (9.4)

107 (11.2)

25 (3.6)

111 (15.2)

60 (6.7)

125 (14.7)

79 (9.3)

23 (9.3)

55 (6.7)

79 (10.3)

42 (5.5)

69 (10.8)

55 (9.6)

43 (10.7)

125 (15.0)

97 (10.7)

18 (5.2)

66 (7.4)

88 (18.8)

132 (14.6)

143 (14.9)

59 (8.4)

118 (16.1)

112 (12.5)

112 (13.1)

91 (10.8)

24 (9.7)

72 (8.7)

79 (10.3)

74 (9.7)

80 (12.5)

28 (4.9)

41 (10.2)

244 (29.3)

311 (34.4)

88 (25.5)

211 (23.6)

154 (32.9)

270 (29.9)

178 (18.6)

221 (31.6)

229 (31.3)

218 (24.2)

295 (34.6)

336 (39.8)

110 (44.5)

272 (32.9)

256 (33.3)

248 (32.6)

108 (16.9)

208 (36.2)

146 (36.2)

125 (15.0)

112 (12.4)

34 (9.9)

92 (10.3)

45 (9.6)

203 (22.5)

104 (10.9)

100 (14.3)

79 (10.8)

122 (13.6)

87 (10.2)

103 (12.2)

32 (13.0)

92 (11.1)

85 (11.1)

140 (18.4)

76 (11.9)

44 (7.7)

68 (16.9)

96 (11.5)

109 (12.1)

20 (5.8)

98 (10.9)

30 (6.4)

107 (11.9)

128 (13.4)

97 (13.9)

52 (7.1)

132 (14.7)

74 (8.7)

86 (10.2)

23 (9.3)

74 (9.0)

82 (10.7)

101 (13.3)

58 (9.1)

39 (6.8)

38 (9.4)

41 (4.9)

73 (8.1)

36 (10.4)

125 (14.0)

19 (4.1)

49 (5.4)

152 (15.9)

88 (12.6)

29 (4.0)

132 (14.7)

59 (6.9)

52 (6.2)

21 (8.5)

80 (9.7)

58 (7.6)

84 (11.0)

41 (6.4)

27 (4.7)

30 (7.4)

9 (1.1)

10 (1.1)

7 (2.0)

35 (3.9)

7 (1.5)

15 (1.7)

49 (5.1)

36 (5.2)

4 (0.5)

37 (4.1)

15 (1.8)

12 (1.4)

4 (1.6)

52 (6.3)

15 (2.0)

20 (2.6)

21 (3.3)

27 (4.7)

14 (3.5)

26 (3.1)

23 (2.5)

57 (16.5)

98 (10.9)

5 (1.1)

8 (0.9)

22 (2.3)

46 (6.6)

14 (1.9)

30 (3.3)

12 (1.4)

22 (2.6)

2 (0.8)

66 (8.0)

37 (4.8)

26 (3.4)

61 (9.6)

76 (13.2)

4 (1.0)

M

95

79

136

85

21

56

17

37

144

44

64

28

3

156

122

31

248

76

30

M

114

38

27

55

18

64

28

269

134

61

106

131

66

18

118

207

116

355

69
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v627 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1042

1021

508

1035

507

1022

1002

1005

1009

1004

1022

1004

316

1000

1008

999

1002

1005

502

833

904

345

895

468

902

957

699

731

899

852

845

247

826

768

761

638

574

403
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v627 1 2 3 4 5 6 7 8 9 10 97 98

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

21 (3.0)

32 (10.5)

33 (3.3)

32 (4.4)

40 (5.6)

15 (1.6)

49 (6.9)

55 (6.2)

969

969

5 (0.7)

9 (3.0)

52 (5.2)

9 (1.2)

37 (5.2)

36 (3.8)

19 (2.7)

41 (4.6)

687

687

27 (3.8)

19 (6.3)

158 (15.8)

32 (4.4)

111 (15.5)

104 (11.0)

78 (11.0)

94 (10.6)

1930

1930

42 (6.0)

13 (4.3)

160 (16.0)

45 (6.2)

90 (12.6)

118 (12.5)

69 (9.7)

95 (10.7)

2191

2191

185 (26.4)

98 (32.2)

222 (22.1)

257 (35.3)

203 (28.4)

201 (21.3)

259 (36.5)

255 (28.8)

5783

5783

117 (16.7)

33 (10.9)

136 (13.6)

79 (10.8)

68 (9.5)

99 (10.5)

96 (13.5)

97 (10.9)

2468

2468

105 (15.0)

22 (7.2)

152 (15.2)

64 (8.8)

56 (7.8)

149 (15.8)

36 (5.1)

85 (9.6)

2113

2113

96 (13.7)

26 (8.6)

68 (6.8)

66 (9.1)

55 (7.7)

142 (15.1)

37 (5.2)

95 (10.7)

1781

1781

31 (4.4)

19 (6.3)

11 (1.1)

33 (4.5)

24 (3.4)

37 (3.9)

13 (1.8)

38 (4.3)

595

595

73 (10.4)

33 (10.9)

11 (1.1)

112 (15.4)

31 (4.3)

42 (4.5)

54 (7.6)

31 (3.5)

1022

1022

254

21

7

21

112

12

213

112

2224

61

174

50

250

183

47

133

94

2986

v627 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1017

499

1060

1000

1010

1002

1056

1092

24749

702

304

1003

729

715

943

710

886

19539
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v628 - D1 LEFT-RIGHT PLACEMENT - RECODED 3 CAT

D.1R1 Left - right scale (RECODED)

1   (1 - 4) Left

2   (5 - 6) Centre

3   (7 -10) Right

4   DK/Refusal

Derivation:

This variable collapses answers to D.1 into three categories.

Note:

See D.1 for complete question text.

v628 by v7, Absolute Values (Row Percent), weighted by v8

v628 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

292 (35.1)

265 (29.3)

103 (29.9)

236 (26.4)

207 (44.4)

250 (27.7)

324 (33.9)

110 (15.7)

324 (44.3)

228 (25.4)

310 (36.4)

235 (27.7)

54 (22.0)

190 (23.0)

235 (30.6)

141 (18.5)

274 (42.9)

152 (26.5)

104 (25.7)

95 (13.5)

74 (24.2)

404 (40.2)

118 (16.2)

278 (38.8)

273 (29.0)

215 (30.3)

284 (32.1)

5775

369 (44.4)

424 (46.9)

122 (35.4)

303 (33.9)

199 (42.7)

473 (52.4)

282 (29.5)

322 (46.1)

308 (42.1)

340 (37.8)

382 (44.8)

440 (51.9)

142 (57.7)

364 (44.1)

341 (44.3)

389 (51.1)

184 (28.8)

252 (44.0)

213 (52.7)

302 (43.0)

131 (42.8)

359 (35.8)

335 (46.0)

272 (38.0)

300 (31.8)

354 (49.9)

351 (39.7)

8253

171 (20.6)

215 (23.8)

120 (34.8)

356 (39.8)

60 (12.9)

179 (19.8)

351 (36.7)

267 (38.2)

99 (13.5)

331 (36.8)

160 (18.8)

173 (20.4)

50 (20.3)

272 (32.9)

193 (25.1)

231 (30.4)

181 (28.3)

169 (29.5)

87 (21.5)

305 (43.4)

101 (33.0)

241 (24.0)

276 (37.9)

166 (23.2)

369 (39.2)

140 (19.7)

250 (28.2)

5513

M

209

116

162

140

39

119

45

306

277

105

170

160

69

174

240

239

365

431

99

315

195

58

271

295

59

346

207

5211

1041

1020

507

1035

505

1021

1002

1005

1008

1004

1022

1008

315

1000

1009

1000

1004

1004

503

1017

501

1062

1000

1011

1001

1055

1092

24752

832

904

345

895

466

902

957

699

731

899

852

848

246

826

769

761

639

573

404

702

306

1004

729

716

942

709

885
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v628 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 5775 8253 5513 19541
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v629 - D1 LEFT-RIGHT PLACEMENT - RECODED 5 CAT

D.1R2 Left - right scale (RECODED)

1   (1 - 2) Left

2   (3 - 4)

3   (5 - 6) Centre

4   (7 - 8)

5   (9 -10) Right

6   DK/Refusal

Derivation:

This variable collapses answers to D.1 into five categories.

Note:

See D.1 for complete question text.

NO QUESTIONS D.2 TO D.6

v629 by v7, Absolute Values (Row Percent), weighted by v8

v629 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

86 (10.3)

68 (7.5)

66 (19.1)

90 (10.0)

51 (10.9)

34 (3.8)

74 (7.7)

26 (3.7)

95 (13.0)

56 (6.2)

74 (8.7)

64 (7.5)

7 (2.8)

63 (7.6)

77 (10.0)

25 (3.3)

124 (19.4)

70 (12.2)

19 (4.7)

26 (3.7)

41 (13.4)

86 (8.6)

41 (5.6)

78 (10.9)

206 (24.7)

197 (21.8)

37 (10.7)

147 (16.4)

156 (33.5)

217 (24.0)

251 (26.2)

84 (12.0)

229 (31.3)

172 (19.1)

237 (27.8)

171 (20.2)

47 (19.1)

126 (15.3)

159 (20.7)

116 (15.2)

150 (23.5)

83 (14.5)

84 (20.9)

69 (9.8)

33 (10.8)

318 (31.6)

77 (10.6)

201 (28.0)

369 (44.3)

424 (46.9)

122 (35.4)

303 (33.8)

199 (42.7)

473 (52.4)

282 (29.5)

322 (46.1)

308 (42.1)

340 (37.8)

382 (44.8)

440 (51.9)

142 (57.7)

364 (44.1)

341 (44.3)

389 (51.1)

184 (28.8)

252 (43.9)

213 (53.0)

302 (43.0)

131 (42.8)

359 (35.7)

335 (46.0)

272 (37.9)

137 (16.4)

182 (20.1)

56 (16.2)

223 (24.9)

49 (10.5)

156 (17.3)

280 (29.3)

185 (26.5)

81 (11.1)

264 (29.4)

133 (15.6)

139 (16.4)

44 (17.9)

154 (18.7)

140 (18.2)

185 (24.3)

99 (15.5)

66 (11.5)

68 (16.9)

201 (28.6)

49 (16.0)

220 (21.9)

130 (17.9)

111 (15.5)

35 (4.2)

33 (3.7)

64 (18.6)

134 (14.9)

11 (2.4)

23 (2.5)

70 (7.3)

82 (11.7)

18 (2.5)

67 (7.5)

27 (3.2)

34 (4.0)

6 (2.4)

118 (14.3)

52 (6.8)

46 (6.0)

82 (12.8)

103 (17.9)

18 (4.5)

104 (14.8)

52 (17.0)

22 (2.2)

145 (19.9)

55 (7.7)

M

209

116

162

140

39

119

45

306

277

105

170

160

69

174

240

239

365

431

99

315

195

58

271

295

1042

1020

507

1037

505

1022

1002

1005

1008

1004

1023

1008

315

999

1009

1000

1004

1005

501

1017

501

1063

999

1012

833

904

345

897

466

903

957

699

731

899

853

848

246

825

769

761

639

574

402

702

306

1005

728

717
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v629 1 2 3 4 5 6 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

51 (5.4)

68 (9.6)

95 (10.7)

1655

1655

222 (23.6)

147 (20.7)

189 (21.4)

4125

4125

300 (31.8)

354 (49.9)

351 (39.7)

8253

8253

291 (30.9)

73 (10.3)

181 (20.5)

3897

3897

78 (8.3)

67 (9.4)

69 (7.8)

1615

1615

59

346

207

5211

1001

1055

1092

24756

942

709

885

19545
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v630 - D7 MARITAL STATUS

D.7

Could you give me the letter which corresponds best to your own current situation?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   Married

2   Remarried

3   Unmarried, currently living with partner

4   Unmarried, having never lived with a partner

5   Unmarried, having previously lived with a partner, but now on my own

6   Divorced

7   Separated

8   Widowed

9   Other (SPONTANEOUS)

97   Refusal (SPONTANEOUS)

Note:

Last trend: EB64.4, D.7

v630 by v7, Absolute Values (Row Percent), weighted by v8

v630 1 2 3 4 5 6 7 8 9 97 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

478 (46.1)

551 (54.1)

314 (61.9)

530 (51.3)

279 (55.0)

569 (55.8)

420 (42.0)

347 (34.6)

541 (53.7)

471 (47.0)

464 (45.5)

405 (40.6)

144 (45.9)

532 (53.2)

474 (47.2)

490 (49.1)

508 (51.2)

491 (49.0)

275 (55.0)

403 (40.2)

283 (56.5)

524 (49.4)

523 (52.6)

44 (4.2)

14 (1.4)

7 (1.4)

38 (3.7)

15 (3.0)

47 (4.6)

28 (2.8)

53 (5.3)

10 (1.0)

10 (1.0)

16 (1.6)

13 (1.3)

1 (0.3)

7 (0.7)

17 (1.7)

2 (0.2)

12 (1.2)

11 (1.1)

14 (2.8)

22 (2.2)

46 (4.3)

15 (1.5)

110 (10.6)

90 (8.8)

16 (3.2)

90 (8.7)

45 (8.9)

75 (7.4)

155 (15.5)

139 (13.9)

66 (6.5)

128 (12.8)

145 (14.2)

118 (11.8)

18 (5.7)

33 (3.3)

64 (6.4)

84 (8.4)

47 (4.7)

73 (7.3)

40 (8.0)

142 (14.2)

11 (2.2)

78 (7.4)

100 (10.1)

142 (13.7)

145 (14.2)

112 (22.1)

158 (15.3)

65 (12.8)

138 (13.5)

124 (12.4)

160 (16.0)

243 (24.1)

147 (14.7)

143 (14.0)

173 (17.4)

73 (23.2)

248 (24.8)

160 (15.9)

285 (28.6)

204 (20.5)

158 (15.8)

61 (12.2)

170 (17.0)

146 (29.1)

186 (17.5)

147 (14.8)

78 (7.5)

42 (4.1)

4 (0.8)

38 (3.7)

25 (4.9)

39 (3.8)

76 (7.6)

69 (6.9)

28 (2.8)

38 (3.8)

66 (6.5)

60 (6.0)

21 (6.7)

38 (3.8)

25 (2.5)

35 (3.5)

38 (3.8)

23 (2.3)

26 (5.2)

47 (4.7)

6 (1.2)

36 (3.4)

41 (4.1)

87 (8.4)

68 (6.7)

13 (2.6)

77 (7.4)

35 (6.9)

59 (5.8)

84 (8.4)

102 (10.2)

16 (1.6)

113 (11.3)

74 (7.3)

86 (8.6)

17 (5.4)

30 (3.0)

94 (9.4)

8 (0.8)

33 (3.3)

82 (8.2)

29 (5.8)

90 (9.0)

1 (0.2)

80 (7.5)

45 (4.5)

6 (0.6)

20 (2.0)

7 (1.4)

1 (0.1)

4 (0.8)

16 (1.6)

11 (1.1)

23 (2.3)

21 (2.1)

5 (0.5)

22 (2.2)

36 (3.6)

14 (4.5)

7 (0.7)

9 (0.9)

25 (2.5)

22 (2.2)

20 (2.0)

11 (2.2)

37 (3.7)

18 (3.6)

7 (0.7)

10 (1.0)

79 (7.6)

66 (6.5)

34 (6.7)

98 (9.5)

34 (6.7)

71 (7.0)

83 (8.3)

108 (10.8)

77 (7.6)

74 (7.4)

83 (8.1)

98 (9.8)

26 (8.3)

105 (10.5)

146 (14.5)

51 (5.1)

99 (10.0)

143 (14.3)

39 (7.8)

91 (9.1)

31 (6.2)

69 (6.5)

107 (10.8)

12 (1.2)

22 (2.2)

4 (0.4)

5 (1.0)

6 (0.6)

18 (1.8)

1 (0.1)

6 (0.6)

16 (1.6)

7 (0.7)

8 (0.8)

15 (1.5)

18 (1.8)

30 (3.0)

2 (0.2)

5 (1.0)

5 (1.0)

35 (3.3)

6 (0.6)

M

4

3

2

1

1

2

3

2

1

1

10

1

4

3

8

2

13

1

5

1040

1021

509

1035

507

1021

1001

1005

1010

1003

1021

1007

315

1000

1008

1001

1001

1003

502

1015

501

1062

999

1036

1018

507

1034

507

1020

999

1002

1008

1002

1020

997

314

1000

1004

998

993

1003

500

1002

501

1061

994
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v630 1 2 3 4 5 6 7 8 9 97 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

551 (54.6)

417 (41.7)

527 (50.3)

594 (54.6)

12105

12105

16 (1.6)

19 (1.9)

2 (0.2)

13 (1.2)

492

492

29 (2.9)

218 (21.8)

103 (9.8)

43 (4.0)

2260

2260

227 (22.5)

120 (12.0)

177 (16.9)

264 (24.3)

4376

4376

31 (3.1)

71 (7.1)

30 (2.9)

21 (1.9)

1052

1052

50 (5.0)

61 (6.1)

39 (3.7)

48 (4.4)

1521

1521

7 (0.7)

6 (0.6)

1 (0.1)

4 (0.4)

370

370

98 (9.7)

72 (7.2)

109 (10.4)

94 (8.6)

2185

2185

1 (0.1)

16 (1.6)

60 (5.7)

7 (0.6)

305

305

1

8

5

81

1010

1001

1056

1093

24747

1010

1000

1048

1088

24666
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v631 - D8 AGE EDUCATION

D.8

How old were you when you stopped full-time  education?

(IF "STILL STUDYING", CODE "00")

3   3 years

72   72 years

97   No full-time education

98   Still studying

99   DK

Note:

Original code "00" recoded to "98"

Actual number is coded.

Last trend: EB64.4, D.8
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v632 - D8 AGE EDUCATION - RECODED

D.8R Age when finished full-time education - RECODED

1   Up to 14 years

2   15 years

3   16 years

4   17 years

5   18 years

6   19 years

7   20 years

8   21 years

9   22 years and older

10   Still studying

11   No full-time education

12   DK

Note:

See D.8 for complete question text.

NO QUESTION D.9

D.10 AND D.11 ASKED BEFORE Q.C1

NO QUESTION D.12 TO D.14

v632 by v7, Absolute Values (Row Percent), weighted by v8

v632 1 2 3 4 5 6 7 8 9 10 11 12

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

83 (8.4)

115 (11.3)

106 (20.9)

13 (1.3)

61 (12.1)

127 (12.4)

27 (2.8)

23 (2.3)

354 (35.6)

52 (5.3)

153 (15.1)

75 (7.5)

30 (9.6)

264 (26.4)

221 (22.0)

83 (8.3)

207 (20.9)

30 (3.0)

17 (3.3)

36 (3.5)

36 (7.1)

144 (14.1)

12 (1.3)

50 (5.0)

43 (4.3)

68 (6.9)

39 (3.8)

158 (15.8)

29 (9.3)

37 (3.7)

36 (3.6)

68 (6.8)

97 (9.8)

78 (7.7)

16 (3.1)

28 (2.7)

131 (26.0)

165 (16.1)

18 (1.9)

80 (8.0)

91 (9.2)

85 (8.6)

108 (10.6)

280 (28.0)

96 (30.7)

31 (3.1)

45 (4.5)

139 (13.9)

97 (9.8)

52 (5.1)

30 (5.9)

97 (9.5)

51 (10.1)

117 (11.4)

13 (1.4)

98 (9.8)

61 (6.1)

55 (5.6)

92 (9.1)

90 (9.0)

33 (10.5)

21 (2.1)

185 (18.4)

142 (14.2)

176 (17.7)

198 (19.5)

160 (31.5)

364 (35.5)

37 (7.3)

116 (11.4)

34 (3.6)

208 (20.9)

104 (10.5)

70 (7.1)

158 (15.6)

89 (8.9)

33 (10.5)

228 (22.8)

234 (23.3)

168 (16.9)

113 (11.4)

80 (7.9)

7 (1.4)

193 (18.8)

21 (4.2)

48 (4.7)

43 (4.5)

109 (10.9)

27 (2.7)

66 (6.7)

67 (6.6)

31 (3.1)

6 (1.9)

42 (4.2)

53 (5.3)

64 (6.4)

31 (3.1)

80 (7.9)

16 (3.1)

55 (5.4)

36 (7.1)

39 (3.8)

94 (9.9)

77 (7.7)

37 (3.7)

51 (5.2)

91 (9.0)

19 (1.9)

8 (2.6)

42 (4.2)

25 (2.5)

27 (2.7)

13 (1.3)

80 (7.9)

16 (3.1)

14 (1.4)

12 (2.4)

23 (2.3)

78 (8.2)

42 (4.2)

37 (3.7)

43 (4.4)

42 (4.1)

46 (4.6)

11 (3.5)

33 (3.3)

18 (1.8)

56 (5.6)

89 (9.0)

199 (19.6)

65 (12.8)

115 (11.2)

81 (16.1)

157 (15.4)

462 (48.5)

188 (18.9)

116 (11.7)

373 (37.8)

187 (18.4)

132 (13.2)

38 (12.1)

182 (18.2)

93 (9.2)

125 (12.5)

85 (8.6)

101 (10.0)

75 (14.8)

109 (10.6)

38 (7.5)

86 (8.4)

158 (16.6)

121 (12.1)

86 (8.7)

125 (12.7)

77 (7.6)

73 (7.3)

29 (9.3)

119 (11.9)

94 (9.3)

119 (11.9)

1 (0.1)

2 (0.2)

2 (0.2)

13 (1.4)

38 (3.8)

2 (0.2)

7 (0.7)

1 (0.1)

2 (0.2)

6 (0.6)

M

48

6

11

49

8

16

17

5

6

2

1

3

2
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v632 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

1040

1021

508

1037

504

1022

1001

1004

1010

1005

1021

1006

315

1001

1009

999

992

1015

508

1026

504

1022

952

996

994

988

1016

1000

313

1000

1006

997

v632 1 2 3 4 5 6 7 8 9 10 11 12

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

304 (30.6)

66 (6.7)

40 (8.0)

24 (2.4)

109 (21.8)

48 (4.6)

65 (6.5)

457 (46.1)

82 (8.2)

59 (5.7)

18 (1.7)

3059

3059

56 (5.6)

41 (4.1)

47 (9.4)

52 (5.2)

26 (5.2)

39 (3.7)

63 (6.3)

47 (4.7)

38 (3.8)

121 (11.6)

68 (6.3)

1608

1608

32 (3.2)

50 (5.1)

44 (8.8)

99 (9.9)

141 (28.3)

79 (7.5)

20 (2.0)

70 (7.1)

49 (4.9)

18 (1.7)

31 (2.9)

2121

2121

23 (2.3)

71 (7.2)

37 (7.4)

95 (9.5)

41 (8.2)

90 (8.5)

64 (6.4)

46 (4.6)

39 (3.9)

44 (4.2)

69 (6.4)

1853

1853

149 (15.0)

209 (21.1)

64 (12.7)

238 (23.7)

43 (8.6)

124 (11.8)

211 (21.2)

71 (7.2)

106 (10.6)

212 (20.3)

367 (34.1)

4171

4171

142 (14.3)

85 (8.6)

45 (9.0)

115 (11.4)

20 (4.0)

67 (6.4)

159 (16.0)

25 (2.5)

83 (8.3)

150 (14.4)

188 (17.5)

2049

2049

55 (5.5)

76 (7.7)

30 (6.0)

64 (6.4)

17 (3.4)

73 (6.9)

85 (8.5)

32 (3.2)

67 (6.7)

51 (4.9)

37 (3.4)

1315

1315

21 (2.1)

64 (6.5)

23 (4.6)

40 (4.0)

21 (4.2)

80 (7.6)

50 (5.0)

14 (1.4)

37 (3.7)

25 (2.4)

17 (1.6)

956

956

133 (13.4)

188 (19.0)

105 (20.9)

145 (14.4)

32 (6.4)

320 (30.4)

142 (14.3)

81 (8.2)

375 (37.5)

197 (18.9)

126 (11.7)

4446

4446

79 (7.9)

129 (13.0)

64 (12.7)

126 (12.5)

41 (8.2)

127 (12.1)

136 (13.7)

96 (9.7)

124 (12.4)

164 (15.7)

154 (14.3)

2735

2735

10 (1.0)

3 (0.6)

7 (0.7)

8 (1.6)

6 (0.6)

52 (5.2)

1 (0.1)

161

161

10

14

1

10

2

9

5

20

2

13

17

277
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v632 N Sum N Valid Sum

v7

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1004

1003

503

1015

501

1062

1000

1011

1002

1055

1092

24751

994

989

502

1005

499

1053

995

991

1000

1042

1075

24474
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v633 - D15A OCCUPATION OF RESPONDENT

D.15A

What is your current occupation?

NON-ACTIVE

1   Responsible for ordinary shopping and looking after the home, or without any current occupation, not working

2   Student

3   Unemployed or temporarily not working

4   Retired or unable to work through illness

SELF-EMPLOYED

5   Farmer

6   Fisherman

7   Professional (lawyer, medical practitioner, accountant, architect, ...)

8   Owner of a shop, craftsmen, other self-employed person

9   Business proprietors, owner (full or partner) of a company

EMPLOYED

10   Employed professional (employed doctor, lawyer, accountant, architect)

11   General management, director or top management (managing directors, director general, other director)

12   Middle management, other management (department head, junior manager, teacher, technician)

13   Employed position, working mainly at a desk

14   Employed position, not at a desk, but travelling (salesmen, driver, ...)

15   Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, ...)

16   Supervisor

17   Skilled manual worker

18   Other (unskilled) manual worker, servant

Note:

Last trend: EB64.4, D.15A

v633 by v7, Absolute Values (Row Percent), weighted by v8

v633 1 2 3 4 5 6 7 8 9 10 11 12

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

109 (10.5)

55 (5.4)

78 (15.4)

36 (3.5)

20 (4.0)

116 (11.4)

23 (2.3)

63 (6.2)

223 (22.1)

85 (8.2)

101 (9.9)

75 (14.8)

109 (10.5)

38 (7.5)

86 (8.4)

158 (15.7)

121 (12.0)

86 (8.5)

37 (3.6)

99 (9.7)

11 (2.2)

55 (5.3)

61 (12.1)

47 (4.6)

30 (3.0)

42 (4.2)

44 (4.4)

251 (24.2)

283 (27.7)

70 (13.8)

262 (25.3)

145 (28.8)

254 (24.9)

239 (23.8)

244 (24.2)

168 (16.7)

11 (1.1)

4 (0.4)

2 (0.4)

3 (0.3)

2 (0.4)

4 (0.4)

6 (0.6)

4 (0.4)

17 (1.7)

2 (0.2)

1 (0.1)

2 (0.2)

8 (0.8)

15 (1.5)

4 (0.8)

16 (1.5)

12 (2.4)

21 (2.1)

7 (0.7)

9 (0.9)

15 (1.5)

28 (2.7)

44 (4.3)

17 (3.4)

52 (5.0)

13 (2.6)

13 (1.3)

15 (1.5)

7 (0.7)

31 (3.1)

27 (2.6)

6 (0.6)

10 (2.0)

31 (3.0)

15 (3.0)

33 (3.2)

16 (1.6)

33 (3.3)

43 (4.3)

16 (1.5)

6 (0.6)

8 (1.6)

9 (0.9)

2 (0.4)

12 (1.2)

16 (1.6)

89 (8.8)

21 (2.1)

16 (1.5)

13 (1.3)

6 (1.2)

14 (1.4)

8 (1.6)

15 (1.5)

4 (0.4)

13 (1.3)

3 (0.3)

110 (10.6)

41 (4.0)

28 (5.5)

65 (6.3)

38 (7.5)

106 (10.4)

127 (12.6)

29 (2.9)

26 (2.6)
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v633 13 14 15 16 17 18 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

81 (7.8)

105 (10.3)

50 (9.9)

201 (19.4)

22 (4.4)

72 (7.1)

78 (7.8)

45 (4.5)

53 (5.3)

11 (1.1)

22 (2.2)

29 (5.7)

36 (3.5)

7 (1.4)

26 (2.5)

22 (2.2)

48 (4.8)

42 (4.2)

60 (5.8)

97 (9.5)

31 (6.1)

38 (3.7)

32 (6.3)

81 (7.9)

103 (10.3)

69 (6.8)

54 (5.4)

17 (1.6)

6 (0.6)

4 (0.8)

3 (0.3)

7 (1.4)

5 (0.5)

12 (1.2)

6 (0.6)

8 (0.8)

106 (10.2)

108 (10.6)

53 (10.5)

95 (9.2)

64 (12.7)

81 (7.9)

92 (9.2)

144 (14.3)

125 (12.4)

64 (6.2)

16 (1.6)

31 (6.1)

12 (1.2)

18 (3.6)

48 (4.7)

55 (5.5)

41 (4.1)

50 (5.0)

1039

1021

507

1037

504

1020

1004

1009

1009

1039

1021

507

1037

504

1020

1004

1009

1009

v633 1 2 3 4 5 6 7 8 9 10 11 12

v7

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

30 (3.0)

74 (7.3)

81 (8.0)

22 (7.0)

148 (14.8)

43 (4.3)

200 (20.0)

132 (13.2)

53 (5.3)

91 (18.1)

41 (4.0)

143 (28.6)

82 (7.7)

35 (3.5)

76 (7.5)

8 (0.8)

39 (3.7)

41 (3.8)

2062

2062

125 (12.5)

77 (7.5)

73 (7.2)

29 (9.2)

119 (11.9)

94 (9.3)

119 (11.9)

79 (7.9)

129 (12.8)

64 (12.7)

126 (12.4)

41 (8.2)

127 (12.0)

136 (13.6)

96 (9.5)

124 (12.4)

164 (15.6)

154 (14.1)

2735

2735

67 (6.7)

87 (8.5)

75 (7.4)

30 (9.5)

51 (5.1)

102 (10.1)

40 (4.0)

41 (4.1)

83 (8.3)

7 (1.4)

80 (7.9)

34 (6.8)

33 (3.1)

122 (12.2)

82 (8.1)

32 (3.2)

68 (6.5)

87 (8.0)

1547

1547

264 (26.3)

271 (26.6)

268 (26.6)

85 (26.9)

197 (19.7)

352 (34.9)

113 (11.3)

240 (24.0)

275 (27.4)

97 (19.3)

191 (18.8)

78 (15.6)

209 (19.7)

299 (29.9)

228 (22.6)

255 (25.5)

310 (29.4)

220 (20.1)

5868

5868

3 (0.3)

1 (0.1)

2 (0.2)

2 (0.6)

64 (6.4)

4 (0.4)

15 (1.5)

5 (0.5)

14 (1.4)

2 (0.4)

17 (1.7)

2 (0.4)

7 (0.7)

35 (3.5)

5 (0.5)

18 (1.8)

17 (1.6)

2 (0.2)

268

268

1 (0.1)

2 (0.2)

1 (0.1)

9

9

11 (1.1)

13 (1.3)

14 (1.4)

2 (0.6)

15 (1.5)

9 (0.9)

14 (1.4)

57 (5.7)

11 (1.1)

9 (1.8)

17 (1.7)

30 (2.8)

14 (1.4)

12 (1.2)

19 (1.9)

4 (0.4)

12 (1.1)

370

370

9 (0.9)

17 (1.7)

25 (2.5)

4 (1.3)

109 (10.9)

22 (2.2)

23 (2.3)

81 (8.1)

6 (0.6)

9 (1.8)

13 (1.3)

15 (3.0)

16 (1.5)

20 (2.0)

41 (4.1)

18 (1.8)

20 (1.9)

43 (3.9)

711

711

44 (4.4)

1 (0.1)

24 (2.4)

6 (1.9)

11 (1.1)

12 (1.2)

12 (1.2)

2 (0.2)

8 (0.8)

2 (0.4)

9 (0.9)

9 (1.8)

22 (2.1)

5 (0.5)

23 (2.3)

21 (2.1)

19 (1.8)

28 (2.6)

472

472

33 (3.3)

6 (0.6)

49 (4.9)

1 (0.3)

11 (1.1)

15 (1.5)

27 (2.7)

13 (1.3)

96 (9.6)

11 (2.2)

48 (4.7)

9 (1.8)

21 (2.0)

31 (3.1)

13 (1.3)

28 (2.8)

30 (2.8)

29 (2.7)

650

650

5 (0.5)

27 (2.6)

13 (1.3)

3 (0.9)

3 (0.3)

3 (0.3)

15 (1.5)

13 (1.3)

6 (0.6)

13 (2.6)

13 (1.3)

9 (1.8)

21 (2.0)

7 (0.7)

8 (0.8)

10 (1.0)

10 (0.9)

6 (0.5)

277

277

98 (9.8)

70 (6.9)

76 (7.5)

30 (9.5)

27 (2.7)

30 (3.0)

77 (7.7)

35 (3.5)

52 (5.2)

35 (7.0)

75 (7.4)

27 (5.4)

120 (11.3)

49 (4.9)

57 (5.6)

115 (11.5)

89 (8.5)

53 (4.8)

1685

1685
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v633 13 14 15 16 17 18 N Sum N Valid Sum

v7

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

47 (4.7)

78 (7.6)

85 (8.4)

20 (6.3)

93 (9.3)

53 (5.2)

57 (5.7)

113 (11.3)

39 (3.9)

61 (12.1)

56 (5.5)

27 (5.4)

181 (17.0)

45 (4.5)

56 (5.6)

73 (7.3)

76 (7.2)

94 (8.6)

1961

1961

27 (2.7)

24 (2.4)

11 (1.1)

4 (1.3)

30 (3.0)

23 (2.3)

27 (2.7)

24 (2.4)

28 (2.8)

22 (4.4)

39 (3.8)

15 (3.0)

38 (3.6)

21 (2.1)

25 (2.5)

61 (6.1)

24 (2.3)

17 (1.6)

703

703

127 (12.6)

119 (11.7)

47 (4.7)

31 (9.8)

54 (5.4)

28 (2.8)

69 (6.9)

47 (4.7)

70 (7.0)

23 (4.6)

85 (8.4)

26 (5.2)

102 (9.6)

44 (4.4)

29 (2.9)

98 (9.8)

39 (3.7)

61 (5.6)

1664

1664

11 (1.1)

18 (1.8)

12 (1.2)

4 (1.3)

1 (0.1)

8 (0.8)

11 (1.1)

6 (0.6)

4 (0.4)

2 (0.4)

16 (1.6)

1 (0.2)

8 (0.8)

4 (0.4)

6 (0.6)

20 (2.0)

12 (1.1)

13 (1.2)

225

225

98 (9.8)

117 (11.5)

74 (7.3)

24 (7.6)

56 (5.6)

152 (15.0)

118 (11.8)

98 (9.8)

106 (10.6)

37 (7.4)

123 (12.1)

35 (7.0)

36 (3.4)

115 (11.5)

195 (19.3)

57 (5.7)

99 (9.4)

128 (11.7)

2536

2536

5 (0.5)

20 (2.0)

80 (7.9)

19 (6.0)

12 (1.2)

60 (5.9)

62 (6.2)

15 (1.5)

24 (2.4)

18 (3.6)

64 (6.3)

29 (5.8)

9 (0.8)

18 (1.8)

57 (5.6)

43 (4.3)

32 (3.0)

105 (9.6)

1007

1007

1004

1020

1009

316

1001

1010

1000

1001

1004

503

1015

500

1062

1000

1009

1000

1053

1093

24750

1004

1020

1009

316

1001

1010

1000

1001

1004

503

1015

500

1062

1000

1009

1000

1053

1093

24750
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v634 - D15B OCCUPATION OF RESPONDENT - LAST JOB

D.15B

ASK D.15B ONLY IF NOT DOING ANY PAID WORK CURRENTLY, CODE 1 TO 4 IN D.15A

Did you do any paid work in the past? What was your last occupation?

SELF-EMPLOYED

1   Farmer 

2   Fisherman

3   Professional (lawyer, medical practitioner, accountant, architect, ...)

4   Owner of a shop, craftsmen, other self-employed person

5   Business proprietors, owner (full or partner) of a company

EMPLOYED

6   Employed professional (employed doctor, lawyer, accountant, architect)

7   General management, director or top management (managing directors, director general, other director)

8   Middle management, other management (department head, junior manager, teacher, technician)

9   Employed position, working mainly at a desk

10   Employed position, not at a desk, but travelling (salesmen, driver, ...)

11   Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, ...)

12   Supervisor

13   Skilled manual worker

14   Other (unskilled) manual worker, servant

15   Never did any paid work

99   Inap. (not coded 1 to 4 in V633)

Note:

Coding shifted compared to the questionnaire in accordance with former surveys.

Last trend: EB64.4, D.15B

v634 by v7, Absolute Values (Row Percent), weighted by v8

v634 1 2 3 4 5 6 7 8 9 10 11 12 13

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

28 (5.8)

10 (1.9)

2 (0.9)

7 (1.5)

2 (0.8)

2 (0.4)

3 (0.7)

3 (0.6)

1 (0.2)

1 (0.2)

3 (0.6)

3 (0.6)

2 (0.4)

4 (0.9)

1 (0.4)

3 (0.6)

1 (0.2)

2 (0.4)

12 (2.5)

25 (4.7)

9 (3.8)

5 (1.1)

3 (1.1)

8 (1.6)

8 (1.8)

9 (1.9)

2 (0.4)

4 (1.7)

3 (0.6)

1 (0.4)

5 (1.0)

11 (2.5)

2 (0.4)

2 (0.4)

1 (0.2)

11 (2.4)

1 (0.4)

4 (0.8)

7 (1.6)

44 (9.3)

6 (1.2)

9 (1.7)

4 (1.7)

2 (0.4)

12 (4.5)

15 (3.0)

8 (1.8)

6 (1.3)

35 (7.3)

15 (2.8)

6 (2.6)

34 (7.3)

39 (14.8)

65 (12.9)

35 (7.8)

20 (4.2)

65 (13.5)

70 (13.0)

21 (9.0)

112 (24.1)

19 (7.2)

72 (14.3)

44 (9.8)

38 (8.1)

15 (3.1)

24 (4.5)

10 (4.3)

9 (1.9)

2 (0.8)

26 (5.2)

11 (2.5)

29 (6.2)

50 (10.4)

57 (10.6)

14 (6.0)

26 (5.6)

36 (13.6)

75 (14.9)

95 (21.2)

63 (13.4)

10 (2.1)

4 (0.7)

4 (1.7)

6 (1.3)

6 (2.3)

8 (1.6)

3 (0.7)

7 (1.5)

57 (11.8)

86 (16.0)

34 (14.5)

106 (22.8)

63 (23.9)

64 (12.7)

47 (10.5)

107 (22.7)
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v634 14 15 99 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

96 (19.9)

84 (15.6)

27 (11.5)

39 (8.4)

36 (13.6)

60 (11.9)

119 (26.6)

70 (14.9)

93 (19.3)

148 (27.6)

99 (42.3)

100 (21.6)

43 (16.3)

97 (19.2)

55 (12.3)

77 (16.3)

M

559

482

274

574

241

517

553

536

1041

1019

508

1038

505

1021

1001

1007

482

537

234

464

264

504

448

471

v634 1 2 3 4 5 6 7 8 9 10 11 12 13

v7

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

22 (4.2)

22 (4.5)

12 (2.3)

3 (0.6)

1 (0.6)

65 (12.6)

15 (2.5)

8 (1.7)

14 (2.8)

3 (0.6)

4 (1.6)

17 (3.9)

2 (0.7)

5 (1.1)

47 (8.0)

14 (2.9)

18 (4.3)

14 (2.4)

6 (1.2)

349

349

1 (0.2)

2 (0.4)

1 (0.2)

1 (0.2)

10

10

1 (0.2)

1 (0.2)

4 (0.8)

2 (0.4)

1 (0.6)

2 (0.4)

1 (0.2)

3 (0.6)

7 (1.4)

2 (0.4)

2 (0.8)

3 (0.7)

1 (0.3)

8 (1.8)

5 (0.8)

1 (0.2)

5 (1.2)

1 (0.2)

2 (0.4)

68

68

7 (1.3)

6 (1.2)

24 (4.7)

13 (2.6)

2 (1.2)

22 (4.3)

6 (1.0)

4 (0.8)

26 (5.3)

4 (0.7)

7 (2.7)

1 (0.2)

8 (2.7)

13 (2.9)

6 (1.0)

8 (1.7)

7 (1.7)

5 (0.9)

1 (0.2)

240

240

4 (0.8)

9 (1.9)

1 (0.2)

6 (1.2)

1 (0.6)

3 (0.6)

1 (0.2)

2 (0.4)

1 (0.4)

1 (0.2)

2 (0.7)

14 (3.1)

2 (0.3)

5 (1.0)

12 (2.9)

4 (0.7)

1 (0.2)

106

106

7 (1.3)

10 (2.1)

1 (0.2)

20 (4.0)

1 (0.6)

3 (0.6)

10 (1.7)

9 (1.9)

42 (7.7)

7 (2.7)

12 (2.8)

1 (0.3)

11 (2.4)

12 (2.0)

2 (0.4)

14 (3.3)

11 (1.9)

11 (2.2)

254

254

2 (0.4)

7 (1.4)

16 (3.1)

12 (2.4)

1 (0.6)

2 (0.4)

6 (1.0)

4 (0.8)

6 (1.2)

4 (0.7)

7 (2.7)

3 (0.7)

3 (1.0)

16 (3.5)

8 (1.4)

2 (0.4)

4 (1.0)

14 (2.4)

4 (0.8)

183

183

2 (0.4)

51 (10.5)

62 (12.1)

37 (7.5)

19 (11.4)

15 (2.9)

29 (4.9)

21 (4.4)

19 (3.9)

25 (4.6)

14 (5.4)

19 (4.4)

11 (3.7)

63 (14.0)

31 (5.3)

23 (4.8)

49 (11.7)

35 (6.0)

33 (6.6)

807

807

15 (2.9)

48 (9.9)

61 (11.9)

67 (13.5)

26 (15.7)

41 (8.0)

50 (8.5)

68 (14.4)

50 (10.2)

29 (5.3)

41 (15.9)

41 (9.4)

28 (9.5)

63 (14.0)

46 (7.8)

28 (5.8)

40 (9.6)

51 (8.8)

44 (8.8)

1278

1278

12 (2.3)

16 (3.3)

20 (3.9)

14 (2.8)

5 (3.0)

15 (2.9)

13 (2.2)

17 (3.6)

12 (2.4)

14 (2.6)

13 (5.0)

18 (4.1)

9 (3.0)

9 (2.0)

20 (3.4)

10 (2.1)

39 (9.3)

20 (3.4)

8 (1.6)

410

410

24 (4.6)

117 (24.1)

80 (15.6)

40 (8.1)

25 (15.1)

35 (6.8)

22 (3.7)

61 (12.9)

20 (4.1)

72 (13.3)

20 (7.8)

55 (12.6)

28 (9.5)

81 (18.0)

37 (6.3)

18 (3.7)

74 (17.7)

24 (4.1)

33 (6.6)

1282

1282

5 (1.0)

5 (1.0)

9 (1.8)

17 (3.4)

1 (0.6)

1 (0.2)

10 (1.7)

8 (1.7)

4 (0.8)

16 (2.9)

6 (2.3)

9 (2.1)

6 (2.0)

3 (0.7)

6 (1.0)

5 (1.0)

7 (1.7)

21 (3.6)

6 (1.2)

193

193

126 (24.2)

107 (22.1)

82 (16.0)

86 (17.3)

35 (21.1)

64 (12.5)

141 (23.9)

51 (10.8)

56 (11.4)

136 (25.0)

31 (12.0)

100 (22.9)

38 (12.8)

40 (8.9)

176 (29.8)

121 (25.0)

35 (8.4)

97 (16.7)

105 (21.0)

2191

2191
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v634 14 15 99 N Sum N Valid Sum

v7

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

92 (17.7)

39 (8.0)

31 (6.1)

130 (26.2)

33 (19.9)

24 (4.7)

174 (29.4)

86 (18.2)

72 (14.6)

89 (16.4)

22 (8.5)

60 (13.8)

74 (25.0)

34 (7.5)

45 (7.6)

96 (19.8)

34 (8.1)

119 (20.4)

74 (14.8)

1859

1859

201 (38.6)

47 (9.7)

107 (20.9)

49 (9.9)

15 (9.0)

221 (43.0)

113 (19.1)

130 (27.5)

205 (41.7)

107 (19.7)

83 (32.2)

97 (22.2)

85 (28.7)

91 (20.2)

149 (25.3)

151 (31.2)

80 (19.1)

166 (28.5)

173 (34.5)

2982

2982

488

518

512

511

149

485

418

528

510

464

244

578

204

611

409

529

583

473

590

12540

1009

1003

1024

1007

315

999

1009

1000

1002

1007

502

1014

500

1062

999

1013

1001

1055

1091

24752

521

485

512

496

166

514

591

472

492

543

258

436

296

451

590

484

418

582

501

12212
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v635 - D15C OCCUPATION RESP - CONTRACT

Q.D15C

ASK D.15C IF "CURRENTLY WORKING", CODE 5 to 18 in D.15A - OTHERS GO TO D.25

More precisely, would you say that you are currently working ...?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

0   NA

1   Full time

2   Part time more than 24 hours per week

3   Part time between 12 and 24 hours per week

4   Part time less than 12 hours per week

5   Refusal (SPONTANEOUS)

9   Inap. (not coded 5 to 18 in V633)

Note:

NO QUESTIONS D.16 TO D.24

v635 by v7, Absolute Values (Row Percent), weighted by v8

v635 0 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

M

6

484 (86.6)

365 (75.7)

262 (95.3)

557 (97.4)

184 (76.7)

366 (70.8)

454 (82.2)

481 (89.7)

424 (86.9)

432 (83.4)

418 (81.6)

382 (74.8)

112 (75.2)

452 (93.2)

398 (95.2)

409 (77.3)

442 (86.7)

416 (89.7)

187 (77.0)

518 (90.7)

189 (92.6)

339 (55.5)

368 (90.0)

495 (93.6)

429 (73.6)

46 (8.2)

56 (11.6)

10 (3.6)

7 (1.2)

31 (12.9)

61 (11.8)

52 (9.4)

27 (5.0)

43 (8.8)

50 (9.7)

50 (9.8)

52 (10.2)

18 (12.1)

12 (2.5)

11 (2.6)

68 (12.9)

41 (8.0)

24 (5.2)

20 (8.2)

32 (5.6)

10 (4.9)

115 (18.8)

18 (4.4)

12 (2.3)

105 (18.0)

16 (2.9)

58 (12.0)

2 (0.7)

5 (0.9)

20 (8.3)

54 (10.4)

28 (5.1)

21 (3.9)

10 (2.0)

20 (3.9)

24 (4.7)

60 (11.7)

15 (10.1)

14 (2.9)

8 (1.9)

34 (6.4)

20 (3.9)

15 (3.2)

32 (13.2)

18 (3.2)

4 (2.0)

129 (21.1)

11 (2.7)

12 (2.3)

37 (6.3)

3 (0.5)

1 (0.4)

0 (0.0)

3 (1.3)

34 (6.6)

12 (2.2)

4 (0.7)

5 (1.0)

12 (2.3)

10 (2.0)

14 (2.7)

4 (2.7)

7 (1.4)

1 (0.2)

7 (1.3)

3 (0.6)

6 (1.3)

2 (0.8)

2 (0.4)

1 (0.5)

23 (3.8)

5 (1.2)

2 (0.4)

10 (1.7)

10 (1.8)

3 (0.6)

3 (0.5)

2 (0.8)

2 (0.4)

6 (1.1)

3 (0.6)

6 (1.2)

4 (0.8)

10 (2.0)

3 (0.6)

11 (2.1)

4 (0.8)

3 (0.6)

2 (0.8)

1 (0.2)

5 (0.8)

7 (1.7)

8 (1.5)

2 (0.3)

M

482

538

234

462

264

504

449

469

521

485

510

496

166

515

591

472

493

540

258

438

296

451

591

482

418

1041

1020

509

1034

504

1021

1001

1005

1009

1003

1022

1007

315

1000

1009

1001

1003

1004

501

1015

500

1062

1000

1011

1001

559

482

275

572

240

517

552

536

488

518

512

511

149

485

418

529

510

464

243

571

204

611

409

529

583
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v635 0 1 2 3 4 5 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

6

440 (93.2)

510 (86.3)

10513

10513

14 (3.0)

14 (2.4)

999

999

7 (1.5)

9 (1.5)

683

683

2 (0.4)

5 (0.8)

178

178

9 (1.9)

53 (9.0)

157

157

582

502

12209

1054

1093

24745

472

591

12530
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v636 - D25 TYPE OF COMMUNITY

D.25

ASK ALL

Would you say you live in a ...?

(READ OUT)

1   Rural area or village

2   Small or middle sized town

3   Large town

4   DK

Note:

Last trend: EB64.4, D.25

NO QUESTIONS D.26 TO D.39

v636 by v7, Absolute Values (Row Percent), weighted by v8

v636 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

481 (46.3)

483 (47.4)

197 (38.8)

336 (32.4)

138 (27.3)

322 (31.5)

248 (24.8)

369 (36.8)

390 (38.7)

266 (26.5)

407 (39.8)

247 (24.5)

97 (30.8)

313 (31.4)

355 (35.1)

359 (36.1)

156 (15.6)

244 (24.4)

232 (46.2)

367 (36.1)

306 (61.8)

442 (41.7)

367 (36.7)

464 (46.0)

482 (48.2)

473 (44.9)

266 (25.6)

389 (38.2)

311 (61.2)

470 (45.4)

228 (45.1)

459 (45.0)

359 (36.0)

289 (28.8)

355 (35.2)

530 (52.8)

485 (47.5)

368 (36.5)

120 (38.1)

207 (20.7)

328 (32.5)

202 (20.3)

645 (64.5)

425 (42.5)

203 (40.4)

297 (29.2)

111 (22.4)

363 (34.2)

391 (39.1)

358 (35.5)

320 (32.0)

329 (31.2)

292 (28.1)

147 (14.4)

230 (22.2)

140 (27.7)

240 (23.5)

391 (39.2)

346 (34.5)

263 (26.1)

207 (20.6)

130 (12.7)

392 (38.9)

98 (31.1)

478 (47.9)

327 (32.4)

434 (43.6)

199 (19.9)

331 (33.1)

67 (13.3)

352 (34.6)

78 (15.8)

256 (24.1)

242 (24.2)

186 (18.5)

199 (19.9)

252 (23.9)

M

2

1

4

2

1

1

2

6

4

4

1

5

1

4

1

1041

1020

508

1036

506

1021

1002

1004

1010

1004

1022

1008

315

1000

1010

1001

1004

1004

503

1016

500

1062

1000

1012

1001

1055

1039

1019

508

1036

506

1021

998

1004

1008

1003

1022

1007

315

998

1010

995

1000

1000

502

1016

495

1061

1000

1008

1001

1054
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v636 1 2 3 4 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

462 (42.5)

9003

9003

475 (43.7)

9283

9283

151 (13.9)

6428

6428

3

42

1091

24756

1088

24714
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v637 - D40A HOUSEHOLD COMPOSITION: AGED 15+

D.40A

Could you tell me how many people aged 15 years or more live in your household, yourself included?

(READ OUT - WRITE DOWN)

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

11   Eleven

12   Twelve

15   Fifteen

Note:

Last trend: EB64.4, D.40A

v637 by v7, Absolute Values (Row Percent), weighted by v8

v637 1 2 3 4 5 6 7 8 9 10 11 12 15

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

270 (25.9)

187 (18.3)

56 (11.0)

152 (14.7)

97 (19.2)

140 (13.7)

337 (33.6)

260 (25.9)

135 (13.4)

290 (28.9)

259 (25.3)

313 (31.1)

88 (28.0)

228 (22.8)

219 (21.7)

166 (16.6)

203 (20.2)

286 (28.5)

79 (15.7)

528 (50.7)

499 (48.9)

249 (48.9)

444 (42.9)

256 (50.7)

502 (49.2)

547 (54.6)

458 (45.7)

441 (43.6)

562 (55.9)

532 (52.0)

481 (47.8)

138 (43.9)

456 (45.6)

456 (45.2)

412 (41.2)

417 (41.5)

466 (46.4)

254 (50.5)

150 (14.4)

171 (16.7)

101 (19.8)

215 (20.8)

90 (17.8)

203 (19.9)

84 (8.4)

172 (17.1)

214 (21.2)

98 (9.8)

131 (12.8)

136 (13.5)

52 (16.6)

163 (16.3)

213 (21.1)

175 (17.5)

192 (19.1)

165 (16.4)

101 (20.1)

79 (7.6)

110 (10.8)

81 (15.9)

162 (15.6)

40 (7.9)

133 (13.0)

30 (3.0)

83 (8.3)

151 (14.9)

43 (4.3)

77 (7.5)

63 (6.3)

28 (8.9)

121 (12.1)

94 (9.3)

147 (14.7)

156 (15.5)

65 (6.5)

56 (11.1)

12 (1.2)

35 (3.4)

19 (3.7)

55 (5.3)

22 (4.4)

33 (3.2)

3 (0.3)

23 (2.3)

55 (5.4)

7 (0.7)

16 (1.6)

11 (1.1)

8 (2.5)

26 (2.6)

20 (2.0)

70 (7.0)

28 (2.8)

17 (1.7)

10 (2.0)

2 (0.2)

11 (1.1)

1 (0.2)

8 (0.8)

6 (0.6)

1 (0.1)

4 (0.4)

10 (1.0)

4 (0.4)

6 (0.6)

2 (0.2)

5 (0.5)

5 (0.5)

19 (1.9)

5 (0.5)

3 (0.3)

3 (0.6)

5 (0.5)

2 (0.4)

2 (0.2)

2 (0.2)

3 (0.3)

1 (0.1)

2 (0.2)

2 (0.2)

6 (0.6)

0 (0.0)

2 (0.2)

1 (0.1)

2 (0.2)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1) 1 (0.1) 1 (0.1)

2 (0.2) 1 (0.1)
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v637 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

1041

1021

509

1036

505

1021

1002

1003

1011

1005

1023

1007

314

999

1009

999

1004

1004

503

1041

1021

509

1036

505

1021

1002

1003

1011

1005

1023

1007

314

999

1009

999

1004

1004

503
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v637 1 2 3 4 5 6 7 8 9 10 11 12 15

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

210 (20.7)

54 (10.8)

259 (24.4)

174 (17.4)

170 (16.8)

227 (22.7)

174 (16.5)

129 (11.8)

5162

5162

412 (40.6)

192 (38.5)

560 (52.7)

373 (37.3)

448 (44.3)

548 (54.8)

371 (35.2)

388 (35.6)

11390

11390

208 (20.5)

119 (23.8)

124 (11.7)

222 (22.2)

252 (24.9)

120 (12.0)

239 (22.7)

239 (21.9)

4349

4349

137 (13.5)

91 (18.2)

85 (8.0)

152 (15.2)

97 (9.6)

79 (7.9)

218 (20.7)

221 (20.3)

2799

2799

31 (3.1)

39 (7.8)

29 (2.7)

49 (4.9)

36 (3.6)

22 (2.2)

38 (3.6)

91 (8.3)

805

805

15 (1.5)

2 (0.4)

5 (0.5)

21 (2.1)

8 (0.8)

4 (0.4)

12 (1.1)

23 (2.1)

185

185

2 (0.2)

2 (0.4)

7 (0.7)

3 (0.3)

41

41

2 (0.2)

10

10

0 (0.0)

3

3

1 (0.1)

2

2

1

1

2

2

1

1

v637 N Sum N Valid Sum

v7

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1016

499

1062

1000

1011

1000

1055

1091

24750

1016

499

1062

1000

1011

1000

1055

1091

24750
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v638 - D40A HOUSEHOLD COMPOSITION: AGED 15+ (REC)

D.40A HOUSEHOLD COMPOSITION: AGED 15+ RECODED

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D40A/V637.

Note:

See V637 for complete question text.

v638 by v7, Absolute Values (Row Percent), weighted by v8

v638 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

270 (25.9)

187 (18.3)

56 (11.0)

152 (14.7)

97 (19.2)

140 (13.7)

337 (33.6)

260 (25.9)

135 (13.4)

290 (28.9)

259 (25.3)

313 (31.1)

88 (28.0)

228 (22.8)

219 (21.7)

166 (16.6)

203 (20.2)

286 (28.5)

79 (15.7)

210 (20.7)

54 (10.8)

259 (24.4)

174 (17.4)

170 (16.8)

227 (22.7)

174 (16.5)

129 (11.8)

5162

528 (50.7)

499 (48.9)

249 (49.0)

444 (42.9)

256 (50.7)

502 (49.2)

547 (54.6)

458 (45.6)

441 (43.7)

562 (56.0)

532 (52.0)

481 (47.8)

138 (43.9)

456 (45.6)

456 (45.2)

412 (41.2)

417 (41.5)

466 (46.4)

254 (50.5)

412 (40.6)

192 (38.4)

560 (52.7)

373 (37.3)

448 (44.3)

548 (54.8)

371 (35.2)

388 (35.6)

11390

150 (14.4)

171 (16.7)

101 (19.9)

215 (20.8)

90 (17.8)

203 (19.9)

84 (8.4)

172 (17.1)

214 (21.2)

98 (9.8)

131 (12.8)

136 (13.5)

52 (16.6)

163 (16.3)

213 (21.1)

175 (17.5)

192 (19.1)

165 (16.4)

101 (20.1)

208 (20.5)

119 (23.8)

124 (11.7)

222 (22.2)

252 (24.9)

120 (12.0)

239 (22.7)

239 (21.9)

4349

93 (8.9)

164 (16.1)

102 (20.1)

224 (21.6)

62 (12.3)

176 (17.2)

34 (3.4)

114 (11.4)

220 (21.8)

54 (5.4)

101 (9.9)

77 (7.6)

36 (11.5)

152 (15.2)

121 (12.0)

247 (24.7)

192 (19.1)

87 (8.7)

69 (13.7)

186 (18.3)

135 (27.0)

120 (11.3)

231 (23.1)

141 (13.9)

105 (10.5)

271 (25.7)

335 (30.7)

3849

1041

1021

508

1035

505

1021

1002

1004

1010

1004

1023

1007

314

999

1009

1000

1004

1004

503

1016

500

1063

1000

1011

1000

1055

1091

24750

1041

1021

508

1035

505

1021

1002

1004

1010

1004

1023

1007

314

999

1009

1000

1004

1004

503

1016

500

1063

1000

1011

1000

1055

1091
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v638 1 2 3 4 N Sum N Valid Sum

v7

N Valid Sum 5162 11390 4349 3849 24750
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v639 - D40B HOUSEHOLD COMPOSITION: AGED <10

D.40B

Could you tell me how many children less than 10 years old live in your household?

(READ OUT - WRITE DOWN)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

Note:

Last trend: EB64.4, D.40B

v639 by v7, Absolute Values (Row Percent), weighted by v8

v639 0 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

864 (82.9)

801 (78.5)

373 (73.6)

802 (77.5)

427 (84.6)

834 (81.8)

806 (80.5)

788 (78.4)

806 (79.8)

787 (78.3)

761 (74.4)

761 (75.6)

235 (74.4)

824 (82.4)

789 (78.2)

705 (70.5)

824 (82.1)

825 (82.2)

372 (74.1)

765 (75.3)

383 (76.6)

784 (73.8)

788 (78.8)

117 (11.2)

116 (11.4)

67 (13.2)

154 (14.9)

43 (8.5)

107 (10.5)

113 (11.3)

151 (15.0)

134 (13.3)

120 (11.9)

136 (13.3)

132 (13.1)

48 (15.2)

107 (10.7)

133 (13.2)

141 (14.1)

127 (12.6)

127 (12.6)

70 (13.9)

174 (17.1)

76 (15.2)

114 (10.7)

140 (14.0)

52 (5.0)

85 (8.3)

52 (10.3)

69 (6.7)

29 (5.7)

70 (6.9)

69 (6.9)

48 (4.8)

66 (6.5)

70 (7.0)

100 (9.8)

76 (7.6)

25 (7.9)

56 (5.6)

73 (7.2)

121 (12.1)

51 (5.1)

44 (4.4)

46 (9.2)

60 (5.9)

37 (7.4)

137 (12.9)

55 (5.5)

8 (0.8)

12 (1.2)

12 (2.4)

7 (0.7)

4 (0.8)

8 (0.8)

11 (1.1)

13 (1.3)

4 (0.4)

16 (1.6)

22 (2.2)

25 (2.5)

7 (2.2)

13 (1.3)

13 (1.3)

22 (2.2)

2 (0.2)

7 (0.7)

12 (2.4)

7 (0.7)

4 (0.8)

26 (2.4)

13 (1.3)

5 (0.5)

3 (0.6)

3 (0.3)

1 (0.2)

1 (0.1)

2 (0.2)

2 (0.2)

6 (0.6)

3 (0.3)

8 (0.8)

10 (1.0)

2 (0.4)

8 (0.8)

1 (0.1)

3 (0.3)

1 (0.1)

3 (0.3)

5 (0.5)

4 (0.4)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.3)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.2)

1042

1020

507

1035

505

1020

1001

1005

1010

1005

1023

1006

316

1000

1009

1000

1004

1004

502

1016

500

1062

1000

1042

1020

507

1035

505

1020

1001

1005

1010

1005

1023

1006

316

1000

1009

1000

1004

1004

502

1016

500

1062

1000
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v639 0 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

PT

SE

SI

SK

N Sum

N Valid Sum

796 (78.9)

757 (75.7)

846 (80.2)

826 (75.7)

19329

19329

143 (14.2)

118 (11.8)

139 (13.2)

170 (15.6)

3217

3217

63 (6.2)

107 (10.7)

65 (6.2)

80 (7.3)

1806

1806

5 (0.5)

17 (1.7)

4 (0.4)

9 (0.8)

303

303

1 (0.1)

1 (0.1)

1 (0.1)

3 (0.3)

64

64

1 (0.1)

3 (0.3)

21

21

3

3

1

1

1

1

2

2

1009

1000

1055

1091

24747

1009

1000

1055

1091

24747
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v640 - D40B HOUSEHOLD COMPOSITION: AGED <10 (REC)

D.40B HOUSEHOLD COMPOSITION: AGED <10 RECODED

0   None

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D40B/V639.

Note:

See V639 for complete question text.

v640 by v7, Absolute Values (Row Percent), weighted by v8

v640 0 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

864 (82.9)

801 (78.5)

373 (73.6)

802 (77.5)

427 (84.6)

834 (81.8)

806 (80.5)

788 (78.4)

806 (79.8)

787 (78.3)

761 (74.4)

761 (75.6)

235 (74.4)

824 (82.4)

789 (78.2)

705 (70.5)

824 (82.1)

825 (82.2)

372 (74.1)

765 (75.3)

383 (76.6)

784 (73.8)

788 (78.8)

796 (78.9)

757 (75.7)

846 (80.2)

826 (75.7)

117 (11.2)

116 (11.4)

67 (13.2)

154 (14.9)

43 (8.5)

107 (10.5)

113 (11.3)

151 (15.0)

134 (13.3)

120 (11.9)

136 (13.3)

132 (13.1)

48 (15.2)

107 (10.7)

133 (13.2)

141 (14.1)

127 (12.6)

127 (12.6)

70 (13.9)

174 (17.1)

76 (15.2)

114 (10.7)

140 (14.0)

143 (14.2)

118 (11.8)

139 (13.2)

170 (15.6)

52 (5.0)

85 (8.3)

52 (10.3)

69 (6.7)

29 (5.7)

70 (6.9)

69 (6.9)

48 (4.8)

66 (6.5)

70 (7.0)

100 (9.8)

76 (7.6)

25 (7.9)

56 (5.6)

73 (7.2)

121 (12.1)

51 (5.1)

44 (4.4)

46 (9.2)

60 (5.9)

37 (7.4)

137 (12.9)

55 (5.5)

63 (6.2)

107 (10.7)

65 (6.2)

80 (7.3)

8 (0.8)

12 (1.2)

12 (2.4)

7 (0.7)

4 (0.8)

8 (0.8)

11 (1.1)

13 (1.3)

4 (0.4)

16 (1.6)

22 (2.2)

25 (2.5)

7 (2.2)

13 (1.3)

13 (1.3)

22 (2.2)

2 (0.2)

7 (0.7)

12 (2.4)

7 (0.7)

4 (0.8)

26 (2.4)

13 (1.3)

5 (0.5)

17 (1.7)

4 (0.4)

9 (0.8)

1 (0.1)

6 (0.6)

3 (0.6)

3 (0.3)

2 (0.4)

1 (0.1)

2 (0.2)

5 (0.5)

12 (1.2)

4 (0.4)

12 (1.2)

1 (0.3)

1 (0.1)

11 (1.1)

1 (0.1)

2 (0.4)

10 (1.0)

1 (0.1)

4 (0.4)

2 (0.2)

1 (0.1)

1 (0.1)

6 (0.5)

1042

1020

507

1035

505

1020

1001

1005

1010

1005

1023

1006

316

1000

1009

1000

1004

1004

502

1016

500

1062

1000

1009

1000

1055

1091

1042

1020

507

1035

505

1020

1001

1005

1010

1005

1023

1006

316

1000

1009

1000

1004

1004

502

1016

500

1062

1000

1009

1000

1055

1091
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v640 0 1 2 3 4 N Sum N Valid Sum

v7

N Sum

N Valid Sum

19329

19329

3217

3217

1806

1806

303

303

92

92

24747

24747
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v641 - D40C HOUSEHOLD COMPOSITION: AGED 10-14

D.40C

Could you tell me how many children aged 10 to 14 years old live in your household?

(READ OUT - WRITE DOWN)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

9   Nine

Note:

Last trend: EB64.4, D.40C

v641 by v7, Absolute Values (Row Percent), weighted by v8

v641 0 1 2 3 4 5 6 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

929 (89.2)

876 (85.9)

379 (74.8)

882 (85.2)

471 (93.3)

853 (83.5)

875 (87.4)

841 (83.7)

867 (85.9)

846 (84.3)

864 (84.5)

883 (87.8)

266 (84.4)

906 (90.7)

847 (83.9)

816 (81.7)

903 (90.0)

840 (83.7)

401 (79.9)

855 (84.2)

398 (79.6)

903 (84.9)

809 (81.0)

848 (83.9)

830 (83.0)

94 (9.0)

110 (10.8)

96 (18.9)

126 (12.2)

27 (5.3)

126 (12.3)

100 (10.0)

127 (12.6)

118 (11.7)

119 (11.9)

117 (11.4)

91 (9.0)

37 (11.7)

71 (7.1)

128 (12.7)

133 (13.3)

88 (8.8)

138 (13.8)

83 (16.5)

132 (13.0)

84 (16.8)

109 (10.3)

155 (15.5)

135 (13.4)

119 (11.9)

15 (1.4)

31 (3.0)

28 (5.5)

26 (2.5)

7 (1.4)

38 (3.7)

23 (2.3)

35 (3.5)

24 (2.4)

36 (3.6)

38 (3.7)

30 (3.0)

11 (3.5)

20 (2.0)

33 (3.3)

44 (4.4)

11 (1.1)

24 (2.4)

17 (3.4)

25 (2.5)

12 (2.4)

50 (4.7)

32 (3.2)

27 (2.7)

46 (4.6)

3 (0.3)

3 (0.3)

3 (0.6)

1 (0.1)

4 (0.4)

3 (0.3)

2 (0.2)

3 (0.3)

3 (0.3)

2 (0.2)

1 (0.3)

2 (0.2)

1 (0.1)

6 (0.6)

1 (0.1)

1 (0.2)

1 (0.1)

6 (1.2)

1 (0.1)

2 (0.2)

1 (0.1)

3 (0.3)

1 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

2 (0.2)

1 (0.1)

1 (0.1)

1042

1020

507

1035

505

1021

1001

1005

1009

1004

1022

1006

315

999

1009

999

1003

1003

502

1016

500

1063

999

1011

1000

1042

1020

507

1035

505

1021

1001

1005

1009

1004

1022

1006

315

999

1009

999

1003

1003

502

1016

500

1063

999

1011

1000
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v641 0 1 2 3 4 5 6 9 N Sum N Valid Sum

v7

SI

SK

N Sum

N Valid Sum

929 (88.0)

897 (82.2)

21014

21014

100 (9.5)

155 (14.2)

2918

2918

25 (2.4)

33 (3.0)

741

741

2 (0.2)

6 (0.5)

61

61

3

3

2

2

2

2

2

2

1056

1091

24743

1056

1091

24743



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1074 

v642 - D40C HOUSEHOLD COMPOSITION: AGED 10-14 (REC)

D.40C HOUSEHOLD COMPOSITION: AGED 10-14 RECODED

0   None

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D40C/V641.

Note:

See V641 for complete question text.

v642 by v7, Absolute Values (Row Percent), weighted by v8

v642 0 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

929 (89.2)

876 (85.9)

379 (74.8)

882 (85.2)

471 (93.3)

853 (83.5)

875 (87.4)

841 (83.7)

867 (85.9)

846 (84.3)

864 (84.5)

883 (87.8)

266 (84.4)

906 (90.7)

847 (83.9)

816 (81.7)

903 (90.0)

840 (83.7)

401 (79.9)

855 (84.2)

398 (79.6)

903 (84.9)

809 (81.0)

848 (83.9)

830 (83.0)

929 (88.0)

897 (82.2)

94 (9.0)

110 (10.8)

96 (18.9)

126 (12.2)

27 (5.3)

126 (12.3)

100 (10.0)

127 (12.6)

118 (11.7)

119 (11.9)

117 (11.4)

91 (9.0)

37 (11.7)

71 (7.1)

128 (12.7)

133 (13.3)

88 (8.8)

138 (13.8)

83 (16.5)

132 (13.0)

84 (16.8)

109 (10.3)

155 (15.5)

135 (13.4)

119 (11.9)

100 (9.5)

155 (14.2)

15 (1.4)

31 (3.0)

28 (5.5)

26 (2.5)

7 (1.4)

38 (3.7)

23 (2.3)

35 (3.5)

24 (2.4)

36 (3.6)

38 (3.7)

30 (3.0)

11 (3.5)

20 (2.0)

33 (3.3)

44 (4.4)

11 (1.1)

24 (2.4)

17 (3.4)

25 (2.5)

12 (2.4)

50 (4.7)

32 (3.2)

27 (2.7)

46 (4.6)

25 (2.4)

33 (3.0)

3 (0.3)

3 (0.3)

3 (0.6)

1 (0.1)

4 (0.4)

3 (0.3)

2 (0.2)

3 (0.3)

3 (0.3)

2 (0.2)

1 (0.3)

2 (0.2)

1 (0.1)

6 (0.6)

1 (0.1)

1 (0.2)

1 (0.1)

6 (1.2)

1 (0.1)

2 (0.2)

1 (0.1)

3 (0.3)

2 (0.2)

6 (0.5)

1 (0.1)

1 (0.2)

1 (0.1)

3 (0.3)

1 (0.1)

2 (0.2)

1042

1020

507

1035

505

1021

1001

1005

1009

1004

1022

1006

315

999

1009

999

1003

1003

502

1016

500

1063

999

1011

1000

1056

1091

1042

1020

507

1035

505

1021

1001

1005

1009

1004

1022

1006

315

999

1009

999

1003

1003

502

1016

500

1063

999

1011

1000

1056

1091
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v642 0 1 2 3 4 N Sum N Valid Sum

v7

N Sum

N Valid Sum

21014

21014

2918

2918

741

741

61

61

9

9

24743

24743
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v643 - D40 HOUSEHOLD COMPOSITION: SIZE A+B+C

D.40 HOUSEHOLD COMPOSITION: SIZE (A+B+C)

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

11   Eleven

12   Twelve

13   Thirteen

15   Fifteen

16   Sixteen

17   Seventeen

19   Nineteen

Derivation:

This variable summarizes V637, V639 and V641.

Note:

See V637, V639 and V641 for complete question text.

Generated by the archive in accordance with former surveys.

v643 by v7, Absolute Values (Row Percent), weighted by v8

v643 1 2 3 4 5 6 7 8 9 10 11 12 13

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

253 (24.3)

164 (16.1)

47 (9.3)

134 (12.9)

92 (18.2)

135 (13.2)

305 (30.4)

233 (23.2)

129 (12.8)

260 (25.9)

232 (22.7)

255 (25.3)

391 (37.5)

323 (31.6)

137 (27.0)

299 (28.8)

219 (43.4)

376 (36.8)

381 (37.9)

309 (30.8)

284 (28.1)

377 (37.6)

324 (31.7)

331 (32.9)

174 (16.7)

198 (19.4)

92 (18.1)

212 (20.4)

76 (15.0)

192 (18.8)

135 (13.4)

200 (19.9)

202 (20.0)

136 (13.6)

157 (15.3)

178 (17.7)

167 (16.0)

212 (20.8)

128 (25.2)

232 (22.4)

75 (14.9)

179 (17.5)

120 (12.0)

144 (14.4)

270 (26.7)

152 (15.2)

183 (17.9)

146 (14.5)

39 (3.7)

65 (6.4)

73 (14.4)

106 (10.2)

19 (3.8)

52 (5.1)

49 (4.9)

69 (6.9)

86 (8.5)

42 (4.2)

93 (9.1)

55 (5.5)

7 (0.7)

34 (3.3)

18 (3.6)

40 (3.9)

12 (2.4)

57 (5.6)

12 (1.2)

28 (2.8)

24 (2.4)

19 (1.9)

20 (2.0)

28 (2.8)

5 (0.5)

14 (1.4)

7 (1.4)

10 (1.0)

8 (1.6)

21 (2.1)

2 (0.2)

12 (1.2)

12 (1.2)

7 (0.7)

8 (0.8)

11 (1.1)

4 (0.4)

7 (0.7)

3 (0.6)

3 (0.3)

3 (0.6)

7 (0.7)

5 (0.5)

1 (0.1)

5 (0.5)

5 (0.5)

1 (0.1)

2 (0.2)

4 (0.4)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.4)

2 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.2)

2 (0.2)

1 (0.1) 2 (0.2)
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v643 15 16 17 19 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

1 (0.1) 1043

1021

507

1037

505

1021

1004

1003

1011

1003

1023

1007

1043

1021

507

1037

505

1021

1004

1003

1011

1003

1023

1007

v643 1 2 3 4 5 6 7 8 9 10 11 12 13

v7

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

69 (22.0)

223 (22.3)

200 (19.8)

137 (13.7)

193 (19.2)

259 (25.8)

75 (14.9)

183 (18.0)

50 (10.0)

225 (21.2)

156 (15.6)

147 (14.6)

210 (21.0)

167 (15.8)

117 (10.7)

4650

4650

95 (30.3)

307 (30.7)

285 (28.2)

237 (23.7)

290 (28.9)

310 (30.9)

137 (27.2)

303 (29.8)

104 (20.8)

314 (29.6)

232 (23.2)

291 (28.8)

339 (33.9)

243 (23.1)

229 (21.0)

7467

7467

56 (17.8)

185 (18.5)

225 (22.3)

176 (17.6)

210 (20.9)

209 (20.8)

100 (19.8)

195 (19.2)

104 (20.8)

148 (13.9)

228 (22.8)

268 (26.5)

137 (13.7)

230 (21.8)

224 (20.5)

4647

4647

63 (20.1)

202 (20.2)

187 (18.5)

213 (21.3)

225 (22.4)

158 (15.8)

122 (24.2)

186 (18.3)

146 (29.2)

255 (24.0)

198 (19.8)

187 (18.5)

184 (18.4)

272 (25.8)

304 (27.8)

4910

4910

20 (6.4)

55 (5.5)

78 (7.7)

126 (12.6)

55 (5.5)

47 (4.7)

50 (9.9)

68 (6.7)

65 (13.0)

97 (9.1)

106 (10.6)

72 (7.1)

83 (8.3)

85 (8.1)

115 (10.5)

1870

1870

7 (2.2)

23 (2.3)

17 (1.7)

60 (6.0)

21 (2.1)

11 (1.1)

13 (2.6)

41 (4.0)

24 (4.8)

15 (1.4)

46 (4.6)

36 (3.6)

34 (3.4)

39 (3.7)

61 (5.6)

747

747

3 (1.0)

5 (0.5)

14 (1.4)

27 (2.7)

5 (0.5)

2 (0.2)

6 (1.2)

19 (1.9)

4 (0.8)

7 (0.7)

16 (1.6)

5 (0.5)

7 (0.7)

13 (1.2)

24 (2.2)

274

274

1 (0.1)

13 (1.3)

1 (0.1)

4 (0.4)

1 (0.2)

13 (1.3)

3 (0.6)

9 (0.9)

3 (0.3)

4 (0.4)

4 (0.4)

10 (0.9)

110

110

1 (0.3)

4 (0.4)

2 (0.2)

3 (0.3)

1 (0.1)

4 (0.4)

2 (0.2)

1 (0.1)

4 (0.4)

35

35

2 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

0 (0.0)

1 (0.1)

1 (0.1)

3 (0.3)

18

18

3 (0.3)

1 (0.1)

2 (0.2)

10

10

1 (0.1)

1 (0.1)

4

4

1 (0.1)

1

1
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v643 15 16 17 19 N Sum N Valid Sum

v7

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

3 (0.3)

3

3

1 (0.1)

1

1

1 (0.1)

1

1

1 (0.1)

2

2

314

1000

1009

999

1004

1003

504

1016

500

1062

998

1010

1000

1054

1092

24750

314

1000

1009

999

1004

1003

504

1016

500

1062

998

1010

1000

1054

1092

24750
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v644 - D40 HOUSEHOLD COMPOSITION: SIZE A+B+C (REC)

D.40 HOUSEHOLD COMPOSITION: SIZE (A+B+C) RECODED

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven or more

Derivation:

This variable groups the summarized variable V643.

Note:

See V637, V639 and V641 for complete question text.

Generated by the archive in accordance with former surveys.

NO QUESTION D.41

v644 by v7, Absolute Values (Row Percent), weighted by v8

v644 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

253 (24.3)

164 (16.1)

47 (9.3)

134 (12.9)

92 (18.2)

135 (13.2)

305 (30.4)

233 (23.2)

129 (12.8)

260 (25.9)

232 (22.7)

255 (25.3)

69 (21.9)

223 (22.3)

200 (19.8)

137 (13.7)

193 (19.2)

259 (25.8)

75 (14.9)

183 (18.0)

391 (37.5)

323 (31.7)

137 (27.0)

299 (28.8)

219 (43.4)

376 (36.8)

381 (37.9)

309 (30.8)

284 (28.1)

377 (37.6)

324 (31.7)

331 (32.9)

95 (30.2)

307 (30.7)

285 (28.2)

237 (23.7)

290 (28.9)

310 (30.9)

137 (27.2)

303 (29.8)

174 (16.7)

198 (19.4)

92 (18.1)

212 (20.4)

76 (15.0)

192 (18.8)

135 (13.4)

200 (19.9)

202 (20.0)

136 (13.6)

157 (15.3)

178 (17.7)

56 (17.8)

185 (18.5)

225 (22.3)

176 (17.6)

210 (20.9)

209 (20.8)

100 (19.9)

195 (19.2)

167 (16.0)

212 (20.8)

128 (25.2)

232 (22.4)

75 (14.9)

179 (17.5)

120 (12.0)

144 (14.3)

270 (26.7)

152 (15.2)

183 (17.9)

146 (14.5)

63 (20.0)

202 (20.2)

187 (18.5)

213 (21.3)

225 (22.4)

158 (15.7)

122 (24.3)

186 (18.3)

39 (3.7)

65 (6.4)

73 (14.4)

106 (10.2)

19 (3.8)

52 (5.1)

49 (4.9)

69 (6.9)

86 (8.5)

42 (4.2)

93 (9.1)

55 (5.5)

20 (6.3)

55 (5.5)

78 (7.7)

126 (12.6)

55 (5.5)

47 (4.7)

50 (9.9)

68 (6.7)

7 (0.7)

34 (3.3)

18 (3.5)

40 (3.9)

12 (2.4)

57 (5.6)

12 (1.2)

28 (2.8)

24 (2.4)

19 (1.9)

20 (2.0)

28 (2.8)

7 (2.2)

23 (2.3)

17 (1.7)

60 (6.0)

21 (2.1)

11 (1.1)

13 (2.6)

41 (4.0)

11 (1.1)

24 (2.4)

13 (2.6)

14 (1.4)

12 (2.4)

30 (2.9)

2 (0.2)

21 (2.1)

15 (1.5)

17 (1.7)

14 (1.4)

14 (1.4)

5 (1.6)

5 (0.5)

17 (1.7)

50 (5.0)

9 (0.9)

10 (1.0)

6 (1.2)

40 (3.9)

1042

1020

508

1037

505

1021

1004

1004

1010

1003

1023

1007

315

1000

1009

999

1003

1004

503

1016

1042

1020

508

1037

505

1021

1004

1004

1010

1003

1023

1007

315

1000

1009

999

1003

1004

503

1016
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v644 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

50 (10.0)

225 (21.2)

156 (15.6)

147 (14.6)

210 (21.0)

167 (15.8)

117 (10.7)

4650

4650

104 (20.8)

314 (29.6)

232 (23.2)

291 (28.8)

339 (33.9)

243 (23.0)

229 (21.0)

7467

7467

104 (20.8)

148 (13.9)

228 (22.8)

268 (26.5)

137 (13.7)

230 (21.8)

224 (20.5)

4647

4647

146 (29.1)

255 (24.0)

198 (19.8)

187 (18.5)

184 (18.4)

272 (25.8)

304 (27.8)

4910

4910

65 (13.0)

97 (9.1)

106 (10.6)

72 (7.1)

83 (8.3)

85 (8.1)

115 (10.5)

1870

1870

24 (4.8)

15 (1.4)

46 (4.6)

36 (3.6)

34 (3.4)

39 (3.7)

61 (5.6)

747

747

8 (1.6)

7 (0.7)

33 (3.3)

9 (0.9)

14 (1.4)

19 (1.8)

42 (3.8)

461

461

501

1061

999

1010

1001

1055

1092

24752

501

1061

999

1010

1001

1055

1092

24752
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v645 - D42 NATIONAL BACKGROUND: FAMILY

D.42

Which of these proposals corresponds to your situation?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   Your mother and your father were born in (OUR COUNTRY)

2   One of your parents was born in (OUR COUNTRY) and the other was born in another Member State of the European Union

3   Your mother and your father were born in another Member State of the European Union

4   One of your parents was born in (OUR COUNTRY) and the other was born outside of the European Union

5   Your mother and your father were born outside the European Union

6   DK/Refusal (SPONTANEOUS)

Note:

Last trend: EB64.4, D.42

v645 by v7, Absolute Values (Row Percent), weighted by v8

v645 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

906 (87.3)

859 (84.1)

492 (96.9)

924 (89.2)

461 (91.5)

808 (79.2)

916 (91.4)

815 (81.4)

925 (91.9)

971 (96.9)

859 (87.1)

822 (82.4)

289 (91.7)

911 (91.2)

959 (95.4)

921 (92.9)

977 (97.9)

918 (91.5)

253 (50.4)

808 (80.0)

481 (96.4)

962 (90.7)

943 (94.5)

980 (98.4)

884 (88.4)

942 (89.5)

1007 (92.5)

60 (5.8)

50 (4.9)

5 (1.0)

70 (6.8)

20 (4.0)

29 (2.8)

26 (2.6)

21 (2.1)

5 (0.5)

12 (1.2)

48 (4.9)

25 (2.5)

15 (4.8)

5 (0.5)

18 (1.8)

40 (4.0)

12 (1.2)

15 (1.5)

63 (12.5)

39 (3.9)

10 (2.0)

31 (2.9)

10 (1.0)

1 (0.1)

39 (3.9)

20 (1.9)

56 (5.1)

24 (2.3)

49 (4.8)

7 (1.4)

28 (2.7)

10 (2.0)

57 (5.6)

20 (2.0)

4 (0.4)

8 (0.8)

4 (0.4)

45 (4.6)

33 (3.3)

9 (2.9)

9 (0.9)

3 (0.3)

20 (2.0)

4 (0.4)

5 (0.5)

151 (30.1)

4 (0.4)

1 (0.2)

13 (1.2)

7 (0.7)

45 (4.5)

7 (0.7)

18 (1.7)

25 (2.4)

11 (1.1)

2 (0.4)

10 (1.0)

5 (1.0)

30 (2.9)

38 (3.8)

73 (7.3)

18 (1.8)

8 (0.8)

34 (3.4)

29 (2.9)

1 (0.3)

22 (2.2)

10 (1.0)

4 (0.4)

4 (0.4)

63 (6.3)

17 (3.4)

108 (10.7)

5 (1.0)

27 (2.5)

15 (1.5)

10 (1.0)

5 (0.5)

46 (4.4)

6 (0.6)

23 (2.2)

52 (5.1)

2 (0.4)

4 (0.4)

8 (1.6)

96 (9.4)

2 (0.2)

88 (8.8)

51 (5.1)

7 (0.7)

88 (8.8)

1 (0.3)

52 (5.2)

15 (1.5)

6 (0.6)

1 (0.1)

2 (0.2)

18 (3.6)

51 (5.0)

2 (0.4)

28 (2.6)

23 (2.3)

5 (0.5)

27 (2.7)

37 (3.5)

2 (0.2)

M

3

1

2

4

2

1

37

10

4

8

5

1

6

1

2

15

2

3

4

1041

1021

508

1036

505

1022

1002

1005

1009

1003

1023

1007

315

999

1009

999

1003

1003

503

1016

499

1062

1000

1011

1002

1055

1093

1038

1021

508

1036

504

1020

1002

1001

1007

1002

986

997

315

999

1005

991

998

1003

502

1010

499

1061

998

996

1000

1052

1089
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v645 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Sum

N Valid Sum

21993

21993

745

745

585

585

626

626

691

691

111 24751

24640
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v646 - D43A TELEPHONE EQUIPM HOUSEHOLD - FIXED

D.43A

Do you own a fixed telephone in your household?

1   Yes

2   No

Note:

Last trend: EB64.4, D.43A

v646 by v7, Absolute Values (Row Percent), weighted by v8

v646 1 2 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

730 (70.1)

785 (77.0)

453 (89.2)

520 (50.2)

442 (87.5)

946 (92.7)

860 (85.8)

570 (56.7)

786 (77.9)

502 (50.0)

851 (83.3)

881 (87.5)

282 (89.5)

854 (85.4)

620 (61.4)

850 (85.0)

682 (68.0)

421 (41.9)

472 (94.0)

481 (47.3)

473 (94.6)

1045 (98.4)

717 (71.7)

548 (54.2)

997 (99.6)

896 (84.9)

550 (50.4)

18214

18214

311 (29.9)

235 (23.0)

55 (10.8)

516 (49.8)

63 (12.5)

75 (7.3)

142 (14.2)

435 (43.3)

223 (22.1)

502 (50.0)

171 (16.7)

126 (12.5)

33 (10.5)

146 (14.6)

389 (38.6)

150 (15.0)

321 (32.0)

583 (58.1)

30 (6.0)

535 (52.7)

27 (5.4)

17 (1.6)

283 (28.3)

463 (45.8)

4 (0.4)

159 (15.1)

542 (49.6)

6536

6536

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v647 - D43B TELEPHONE EQUIPM RESPONDENT - MOBILE

D.43B

Do you own a personal mobile telephone?

1   Yes

2   No

Note:

Last trend: EB64.4, D.43B

NO QUESTION D.44

v647 by v7, Absolute Values (Row Percent), weighted by v8

v647 1 2 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

852 (81.8)

856 (83.9)

393 (77.4)

932 (90.0)

400 (79.2)

781 (76.5)

867 (86.5)

863 (85.9)

771 (76.4)

938 (93.5)

794 (77.7)

825 (81.9)

262 (83.2)

750 (75.0)

742 (73.5)

869 (86.9)

847 (84.4)

778 (77.5)

452 (90.0)

780 (76.8)

402 (80.4)

969 (91.2)

661 (66.1)

789 (78.0)

926 (92.5)

876 (83.0)

885 (81.0)

20260

20260

189 (18.2)

164 (16.1)

115 (22.6)

104 (10.0)

105 (20.8)

240 (23.5)

135 (13.5)

142 (14.1)

238 (23.6)

65 (6.5)

228 (22.3)

182 (18.1)

53 (16.8)

250 (25.0)

267 (26.5)

131 (13.1)

156 (15.6)

226 (22.5)

50 (10.0)

236 (23.2)

98 (19.6)

93 (8.8)

339 (33.9)

222 (22.0)

75 (7.5)

179 (17.0)

207 (19.0)

4489

4489

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v648 - D45 RELIGION - SERVICES ATTENDANCE

D.45

Apart from weddings or funerals, about how often do you attend religious services?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   More than once a week

2   Once a week

3   About once a month

4   About each 2 or 3 month

5   Only on special holy days

6   About once a year

7   Less often

8   Never

9   DK

Note:

Last trend: EB63.4, D.45

v648 by v7, Absolute Values (Row Percent), weighted by v8

v648 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

24 (2.3)

21 (2.1)

17 (3.3)

10 (1.0)

7 (1.4)

19 (1.9)

9 (0.9)

12 (1.2)

21 (2.1)

10 (1.0)

10 (1.0)

46 (4.6)

18 (5.8)

30 (3.0)

12 (1.2)

107 (10.9)

56 (5.7)

9 (0.9)

5 (1.0)

10 (1.0)

122 (24.5)

37 (3.5)

67 (6.8)

56 (5.6)

101 (9.8)

93 (9.1)

100 (19.6)

68 (6.6)

13 (2.6)

103 (10.4)

24 (2.4)

23 (2.3)

124 (12.5)

30 (3.0)

44 (4.3)

67 (6.7)

85 (27.2)

119 (11.9)

93 (9.3)

353 (35.8)

234 (23.7)

110 (10.9)

67 (13.3)

29 (2.9)

243 (48.8)

105 (9.9)

468 (47.7)

177 (17.8)

103 (10.0)

50 (4.9)

111 (21.8)

19 (1.8)

7 (1.4)

104 (10.5)

41 (4.1)

36 (3.6)

72 (7.3)

48 (4.8)

39 (3.8)

48 (4.8)

29 (9.3)

169 (16.9)

61 (6.1)

111 (11.3)

86 (8.7)

94 (9.4)

38 (7.6)

55 (5.5)

31 (6.2)

69 (6.5)

140 (14.3)

96 (9.7)

75 (7.3)

49 (4.8)

58 (11.4)

18 (1.7)

19 (3.8)

85 (8.6)

54 (5.4)

42 (4.2)

91 (9.2)

63 (6.3)

43 (4.2)

41 (4.1)

21 (6.7)

135 (13.5)

49 (4.9)

74 (7.5)

84 (8.5)

96 (9.6)

35 (7.0)

48 (4.8)

10 (2.0)

76 (7.2)

58 (5.9)

73 (7.4)

235 (22.9)

110 (10.8)

158 (31.0)

96 (9.3)

52 (10.3)

214 (21.6)

190 (19.0)

179 (17.9)

119 (12.0)

220 (22.0)

164 (16.1)

73 (7.3)

15 (4.8)

431 (43.2)

164 (16.4)

89 (9.0)

190 (19.3)

350 (34.8)

70 (13.9)

211 (20.9)

26 (5.2)

77 (7.3)

134 (13.6)

176 (17.7)

63 (6.1)

78 (7.7)

41 (8.1)

71 (6.9)

47 (9.3)

120 (12.1)

167 (16.7)

206 (20.6)

45 (4.5)

182 (18.2)

73 (7.2)

81 (8.1)

27 (8.6)

50 (5.0)

49 (4.9)

66 (6.7)

45 (4.6)

83 (8.3)

30 (6.0)

151 (15.0)

10 (2.0)

122 (11.5)

30 (3.1)

72 (7.3)

226 (22.0)

134 (13.2)

14 (2.8)

130 (12.6)

51 (10.1)

112 (11.3)

237 (23.7)

160 (16.0)

111 (11.2)

266 (26.6)

119 (11.7)

132 (13.2)

34 (10.9)

42 (4.2)

195 (19.5)

71 (7.2)

108 (10.9)

117 (11.6)

57 (11.4)

140 (13.9)

24 (4.8)

84 (7.9)

43 (4.4)

127 (12.8)

199 (19.4)

482 (47.4)

10 (2.0)

622 (60.2)

310 (61.3)

232 (23.5)

278 (27.8)

343 (34.3)

407 (41.1)

181 (18.1)

526 (51.7)

511 (51.2)

84 (26.8)

22 (2.2)

375 (37.6)

114 (11.6)

184 (18.6)

146 (14.5)

200 (39.8)

364 (36.1)

32 (6.4)

492 (46.3)

42 (4.3)

216 (21.8)

M

16

3

3

0

32

3

3

20

2

4

8

2

1

11

15

17

1

9

2

19

17

1042

1020

509

1037

506

1021

1003

1004

1010

1002

1022

1007

315

999

1009

1000

1004

1005

503

1017

500

1062

1001

1010

1026

1017

509

1034

506

989

1000

1001

990

1000

1018

999

313

998

998

985

987

1005

502

1008

498

1062

982

993
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v648 1 2 3 4 5 6 7 8 9 N Sum N Valid Sum

v7

SE

SI

SK

N Sum

N Valid Sum

10 (1.0)

22 (2.1)

103 (9.5)

870

870

33 (3.3)

173 (16.5)

264 (24.3)

3343

3343

73 (7.3)

108 (10.3)

62 (5.7)

1900

1900

88 (8.8)

55 (5.2)

50 (4.6)

1590

1590

146 (14.6)

193 (18.4)

138 (12.7)

4220

4220

108 (10.8)

53 (5.1)

65 (6.0)

2135

2135

244 (24.4)

168 (16.0)

147 (13.5)

3293

3293

298 (29.8)

277 (26.4)

256 (23.6)

7203

7203

1

7

7

203

1001

1056

1092

24757

1000

1049

1085

24554
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v649 - D46 OWNERSHIP DURABLES: TELEVISION

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_1 Television

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v649 by v7, Absolute Values (Row Percent), weighted by v8

v649 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

18 (1.7)

15 (1.5)

2 (0.4)

19 (1.8)

14 (2.8)

24 (2.4)

12 (1.2)

23 (2.3)

8 (0.8)

37 (3.7)

27 (2.6)

9 (0.9)

3 (1.0)

6 (0.6)

19 (1.9)

11 (1.1)

57 (5.7)

26 (2.6)

8 (1.6)

42 (4.1)

9 (1.8)

16 (1.5)

22 (2.2)

15 (1.5)

6 (0.6)

16 (1.5)

7 (0.6)

471

471

1023 (98.3)

1005 (98.5)

506 (99.6)

1017 (98.2)

491 (97.2)

997 (97.6)

990 (98.8)

982 (97.7)

1001 (99.2)

966 (96.3)

995 (97.4)

998 (99.1)

312 (99.0)

994 (99.4)

990 (98.1)

989 (98.9)

946 (94.3)

978 (97.4)

494 (98.4)

974 (95.9)

491 (98.2)

1046 (98.5)

978 (97.8)

996 (98.5)

995 (99.4)

1039 (98.5)

1085 (99.4)

24278

24278

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v650 - D46 OWNERSHIP DURABLES: DVD PLAYER

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_2 DVD player

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v650 by v7, Absolute Values (Row Percent), weighted by v8

v650 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

413 (39.7)

262 (25.7)

215 (42.3)

548 (52.9)

196 (38.8)

365 (35.7)

213 (21.3)

658 (65.5)

263 (26.1)

437 (43.5)

213 (20.8)

165 (16.4)

59 (18.7)

391 (39.1)

550 (54.5)

165 (16.5)

373 (37.2)

762 (75.9)

107 (21.3)

711 (70.0)

120 (24.0)

207 (19.5)

576 (57.6)

408 (40.4)

251 (25.1)

516 (48.9)

666 (61.0)

9810

9810

628 (60.3)

758 (74.3)

293 (57.7)

487 (47.1)

309 (61.2)

656 (64.3)

789 (78.7)

347 (34.5)

746 (73.9)

567 (56.5)

809 (79.2)

842 (83.6)

256 (81.3)

609 (60.9)

459 (45.5)

835 (83.5)

630 (62.8)

242 (24.1)

395 (78.7)

305 (30.0)

380 (76.0)

855 (80.5)

424 (42.4)

603 (59.6)

750 (74.9)

539 (51.1)

426 (39.0)

14939

14939

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1035

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v651 - D46 OWNERSHIP DURABLES: MUSIC CD PLAYER

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_3 Music CD player

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v651 by v7, Absolute Values (Row Percent), weighted by v8

v651 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

275 (26.4)

189 (18.5)

182 (35.8)

344 (33.2)

140 (27.7)

243 (23.8)

103 (10.3)

485 (48.3)

376 (37.3)

168 (16.7)

267 (26.1)

135 (13.4)

38 (12.1)

385 (38.5)

529 (52.4)

170 (17.0)

412 (41.1)

657 (65.4)

80 (15.9)

608 (59.8)

180 (36.0)

83 (7.8)

528 (52.8)

474 (46.9)

83 (8.3)

320 (30.3)

465 (42.6)

7919

7919

767 (73.6)

831 (81.5)

326 (64.2)

692 (66.8)

365 (72.3)

778 (76.2)

899 (89.7)

520 (51.7)

633 (62.7)

836 (83.3)

755 (73.9)

872 (86.6)

277 (87.9)

615 (61.5)

480 (47.6)

830 (83.0)

591 (58.9)

347 (34.6)

422 (84.1)

408 (40.2)

320 (64.0)

979 (92.2)

472 (47.2)

537 (53.1)

918 (91.7)

735 (69.7)

627 (57.4)

16832

16832

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751

1042

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24751
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v652 - D46 OWNERSHIP DURABLES: COMPUTER

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_4 Computer

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v652 by v7, Absolute Values (Row Percent), weighted by v8

v652 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

448 (43.0)

346 (33.9)

226 (44.5)

512 (49.4)

193 (38.2)

363 (35.6)

172 (17.2)

448 (44.6)

488 (48.4)

279 (27.8)

388 (38.0)

338 (33.6)

134 (42.5)

661 (66.1)

604 (59.9)

405 (40.5)

538 (53.6)

631 (62.8)

134 (26.7)

618 (60.8)

190 (38.0)

106 (10.0)

490 (49.0)

621 (61.4)

145 (14.5)

373 (35.4)

606 (55.5)

10457

10457

593 (57.0)

674 (66.1)

282 (55.5)

524 (50.6)

312 (61.8)

658 (64.4)

830 (82.8)

557 (55.4)

521 (51.6)

725 (72.2)

634 (62.0)

669 (66.4)

181 (57.5)

339 (33.9)

405 (40.1)

595 (59.5)

465 (46.4)

373 (37.2)

368 (73.3)

398 (39.2)

310 (62.0)

956 (90.0)

510 (51.0)

390 (38.6)

856 (85.5)

682 (64.6)

486 (44.5)

14293

14293

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v653 - D46 OWNERSHIP DURABLES: INTERNET ACCESS

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_5 An Internet connection at home

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v653 by v7, Absolute Values (Row Percent), weighted by v8

v653 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

539 (51.8)

454 (44.5)

335 (65.9)

644 (62.2)

284 (56.2)

466 (45.6)

257 (25.6)

521 (51.9)

626 (62.0)

339 (33.8)

555 (54.3)

471 (46.8)

159 (50.5)

832 (83.2)

825 (81.8)

537 (53.7)

688 (68.6)

771 (76.8)

177 (35.3)

763 (75.1)

245 (49.0)

163 (15.3)

685 (68.5)

780 (77.2)

208 (20.8)

511 (48.4)

888 (81.3)

13723

13723

502 (48.2)

566 (55.5)

173 (34.1)

392 (37.8)

221 (43.8)

555 (54.4)

745 (74.4)

483 (48.1)

383 (38.0)

665 (66.2)

467 (45.7)

536 (53.2)

156 (49.5)

168 (16.8)

184 (18.2)

463 (46.3)

315 (31.4)

233 (23.2)

325 (64.7)

253 (24.9)

255 (51.0)

899 (84.7)

315 (31.5)

231 (22.8)

793 (79.2)

544 (51.6)

204 (18.7)

11026

11026

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v654 - D46 OWNERSHIP DURABLES: CAR

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_6 A car

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v654 by v7, Absolute Values (Row Percent), weighted by v8

v654 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

217 (20.8)

190 (18.6)

50 (9.8)

313 (30.2)

135 (26.7)

185 (18.1)

287 (28.6)

491 (48.9)

290 (28.7)

212 (21.1)

147 (14.4)

329 (32.7)

95 (30.2)

322 (32.2)

548 (54.3)

239 (23.9)

256 (25.5)

533 (53.1)

70 (13.9)

631 (62.1)

127 (25.4)

146 (13.7)

471 (47.1)

337 (33.3)

147 (14.7)

173 (16.4)

483 (44.2)

7424

7424

824 (79.2)

830 (81.4)

458 (90.2)

723 (69.8)

370 (73.3)

836 (81.9)

715 (71.4)

514 (51.1)

719 (71.3)

791 (78.9)

875 (85.6)

678 (67.3)

220 (69.8)

678 (67.8)

461 (45.7)

761 (76.1)

747 (74.5)

471 (46.9)

432 (86.1)

385 (37.9)

373 (74.6)

916 (86.3)

529 (52.9)

674 (66.7)

854 (85.3)

882 (83.6)

609 (55.8)

17325

17325

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v655 - D46 OWNERSHIP DURABLES: AP/HOUSE PAYED

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_7 An apartment \ a house which you have finished paying for

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v655 by v7, Absolute Values (Row Percent), weighted by v8

v655 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

629 (60.4)

612 (60.0)

206 (40.6)

381 (36.8)

374 (74.1)

677 (66.3)

840 (83.8)

244 (24.3)

517 (51.2)

622 (62.0)

668 (65.4)

754 (74.9)

224 (71.1)

375 (37.5)

325 (32.2)

738 (73.8)

535 (53.3)

284 (28.3)

310 (61.8)

592 (58.3)

285 (57.0)

956 (90.0)

409 (40.9)

577 (57.1)

755 (75.4)

191 (18.1)

314 (28.8)

13394

13394

412 (39.6)

408 (40.0)

302 (59.4)

655 (63.2)

131 (25.9)

344 (33.7)

162 (16.2)

760 (75.7)

492 (48.8)

382 (38.0)

354 (34.6)

253 (25.1)

91 (28.9)

625 (62.5)

684 (67.8)

262 (26.2)

468 (46.7)

720 (71.7)

192 (38.2)

424 (41.7)

215 (43.0)

106 (10.0)

591 (59.1)

434 (42.9)

246 (24.6)

864 (81.9)

778 (71.2)

11355

11355

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1004

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v656 - D46 OWNERSHIP DURABLES: AP/HOUSE PAYING

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_8 An apartment \ a house which you are paying for

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v656 by v7, Absolute Values (Row Percent), weighted by v8

v656 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

585 (56.2)

680 (66.7)

402 (79.1)

839 (81.0)

437 (86.5)

789 (77.3)

482 (48.1)

897 (89.3)

684 (67.8)

661 (65.9)

742 (72.6)

622 (61.8)

170 (54.0)

919 (91.9)

859 (85.1)

660 (66.0)

850 (84.7)

942 (93.8)

306 (61.0)

924 (90.9)

410 (82.0)

493 (46.4)

895 (89.5)

656 (64.9)

421 (42.1)

952 (90.2)

863 (79.0)

18140

18140

456 (43.8)

340 (33.3)

106 (20.9)

197 (19.0)

68 (13.5)

232 (22.7)

520 (51.9)

108 (10.7)

325 (32.2)

342 (34.1)

280 (27.4)

385 (38.2)

145 (46.0)

81 (8.1)

150 (14.9)

340 (34.0)

153 (15.3)

62 (6.2)

196 (39.0)

92 (9.1)

90 (18.0)

569 (53.6)

105 (10.5)

355 (35.1)

580 (57.9)

103 (9.8)

229 (21.0)

6609

6609

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749

1041

1020

508

1036

505

1021

1002

1005

1009

1003

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24749
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v657 - D46 OWNERSHIP DURABLES: NONE

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_9 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v657 by v7, Absolute Values (Row Percent), weighted by v8

v657 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1040 (99.9)

1020 (100.0)

508 (100.0)

1034 (99.8)

504 (99.8)

1018 (99.7)

1002 (100.0)

1000 (99.5)

1005 (99.6)

1001 (99.7)

1018 (99.6)

1007 (100.0)

315 (100.0)

1000 (100.0)

1008 (99.9)

1000 (100.0)

995 (99.2)

1000 (99.6)

502 (100.0)

1014 (99.8)

499 (99.8)

1059 (99.7)

999 (99.9)

1010 (99.9)

1000 (99.9)

1052 (99.7)

1090 (99.8)

24700

24700

1 (0.1)

2 (0.2)

1 (0.2)

3 (0.3)

5 (0.5)

4 (0.4)

3 (0.3)

4 (0.4)

1 (0.1)

8 (0.8)

4 (0.4)

2 (0.2)

1 (0.2)

3 (0.3)

1 (0.1)

1 (0.1)

1 (0.1)

3 (0.3)

2 (0.2)

50

50

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v658 - D46 OWNERSHIP DURABLES: DK

D.46

Which of the following goods do you have?

(SHOW CARD - READ OUT - SEVERAL ANSWERS POSSIBLE)

D.46_10 DK

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.4, D.46

v658 by v7, Absolute Values (Row Percent), weighted by v8

v658 0 1 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

1036 (99.5)

1019 (99.9)

508 (100.0)

1025 (98.9)

503 (99.6)

1011 (99.0)

1001 (99.9)

1004 (99.9)

1008 (99.9)

1003 (99.9)

1020 (99.8)

1004 (99.7)

315 (100.0)

1000 (100.0)

996 (98.7)

997 (99.7)

999 (99.6)

999 (99.5)

502 (100.0)

984 (96.9)

498 (99.6)

1061 (99.9)

990 (99.0)

1005 (99.4)

1001 (100.0)

1054 (99.9)

1089 (99.7)

24632

24632

5 (0.5)

1 (0.1)

11 (1.1)

2 (0.4)

10 (1.0)

1 (0.1)

1 (0.1)

1 (0.1)

1 (0.1)

2 (0.2)

3 (0.3)

13 (1.3)

3 (0.3)

4 (0.4)

5 (0.5)

32 (3.1)

2 (0.4)

1 (0.1)

10 (1.0)

6 (0.6)

1 (0.1)

3 (0.3)

118

118

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v659 - P1 DATE OF INTERVIEW

P.1 Date of interview

1   Monday 20th February 2006

2   Tuesday 21st February 2006

3   Wednesday 22nd February 2006

4   Thursday 23rd February 2006

5   Friday 24th February 2006

6   Saturday 25th February 2006

7   Sunday 26th February 2006

8   Monday 27th February 2006

9   Tuesday 28th February 2006

10   Wednesday1st March 2006

11   Thursday 2nd March 2006

12   Friday 3rd March 2006

13   Saturday 4th March 2006

14   Sunday 5th March 2006

15   Monday 6th March 2006

16   Tuesday 7th March 2006

17   Wednesday 8th March 2006

18   Thursday 9th March 2006

19   Friday 10th March 2006

20   Saturday 11th March 2006

21   Sunday 12th March 2006

22   Monday 13th March 2006

23   Tuesday 14th March 2006

24   Wednesday 15th March 2006

25   Thursday 16th March 2006

26   Friday 17th March 2006

27   Saturday 18th March 2006

28   Sunday 19th March 2006

29   Monday 20th March 2006

30   Tuesday 21st March 2006

31   Wednesday 22nd March 2006

32   Thursday 23rd March 2006

33   Friday 24th March 2006
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v659

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

Monday 20th February 2006

Tuesday 21st February 2006

Wednesday 22nd February 2006

Thursday 23rd February 2006

Friday 24th February 2006

Saturday 25th February 2006

Sunday 26th February 2006

Monday 27th February 2006

Tuesday 28th February 2006

Wednesday1st March 2006

Thursday 2nd March 2006

Friday 3rd March 2006

Saturday 4th March 2006

Sunday 5th March 2006

Monday 6th March 2006

Tuesday 7th March 2006

Wednesday 8th March 2006

Thursday 9th March 2006

Friday 10th March 2006

Saturday 11th March 2006

Sunday 12th March 2006

Monday 13th March 2006

Tuesday 14th March 2006

Wednesday 15th March 2006

Thursday 16th March 2006

Friday 17th March 2006

Saturday 18th March 2006

Sunday 19th March 2006

Monday 20th March 2006

Tuesday 21st March 2006

Wednesday 22nd March 2006

Thursday 23rd March 2006

Friday 24th March 2006

Sum

Valid Cases

15

52

149

270

405

494

350

881

1103

1442

1543

1134

1386

905

1439

1486

1285

1311

1095

1174

917

1198

952

820

648

494

610

492

338

213

117

31

1

24750

24750

0.1

0.2

0.6

1.1

1.6

2.0

1.4

3.6

4.5

5.8

6.2

4.6

5.6

3.7

5.8

6.0

5.2

5.3

4.4

4.7

3.7

4.8

3.8

3.3

2.6

2.0

2.5

2.0

1.4

0.9

0.5

0.1

0.0

100.0

0.1

0.2

0.6

1.1

1.6

2.0

1.4

3.6

4.5

5.8

6.2

4.6

5.6

3.7

5.8

6.0

5.2

5.3

4.4

4.7

3.7

4.8

3.8

3.3

2.6

2.0

2.5

2.0

1.4

0.9

0.5

0.1

0.0

100.0
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v660 - P2 TIME OF INTERVIEW - HHMM

P.2 Time of the beginning of the interview

0   NA

Note:

Actual number is coded.
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v661 - P2 TIME OF INTERVIEW - RECODED

P.2 Time of the beginning of the interview - RECODED

0   NA

1   Before 8 h

2   8 - 12 h

3   13 - 16 h

4   17 - 19 h

5   20 - 22 h

6   23 - 24 h

Derivation:

This variable collapses specifications in V660.

v661 by v7, Absolute Values (Row Percent)

v661 0 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

M

4

10 (1.0)

13 (1.3)

6 (1.2)

13 (1.3)

1 (0.1)

3 (0.3)

1 (0.1)

2 (0.2)

2 (0.2)

1 (0.1)

1 (0.1)

2 (0.2)

1 (0.1)

321 (30.8)

281 (27.5)

42 (8.3)

266 (25.7)

109 (21.6)

240 (23.5)

165 (16.5)

179 (17.8)

308 (30.5)

257 (25.6)

162 (15.9)

190 (18.9)

66 (21.0)

267 (26.7)

226 (22.4)

248 (24.8)

290 (28.9)

164 (16.3)

105 (20.9)

229 (22.5)

157 (31.4)

353 (33.2)

185 (18.5)

356 (35.2)

357 (35.7)

241 (22.8)

166 (15.2)

408 (39.2)

424 (41.6)

167 (32.9)

396 (38.2)

201 (39.8)

421 (41.2)

516 (51.5)

385 (38.3)

388 (38.5)

450 (44.8)

415 (40.8)

560 (55.6)

172 (54.6)

136 (13.6)

521 (51.6)

524 (52.4)

334 (33.3)

345 (34.4)

246 (49.0)

373 (36.7)

142 (28.4)

349 (32.9)

491 (49.1)

378 (37.4)

392 (39.2)

494 (46.8)

583 (53.4)

275 (26.4)

288 (28.2)

285 (56.1)

301 (29.1)

177 (35.0)

329 (32.2)

290 (28.9)

398 (39.6)

268 (26.6)

273 (27.2)

437 (42.9)

243 (24.1)

73 (23.2)

504 (50.4)

254 (25.2)

194 (19.4)

260 (25.9)

440 (43.8)

139 (27.7)

377 (37.1)

201 (40.2)

219 (20.6)

309 (30.9)

243 (24.0)

230 (23.0)

304 (28.8)

335 (30.7)

27 (2.6)

27 (2.6)

14 (2.8)

57 (5.5)

11 (2.2)

17 (1.7)

29 (2.9)

43 (4.3)

45 (4.5)

21 (2.1)

4 (0.4)

14 (1.4)

4 (1.3)

93 (9.3)

8 (0.8)

34 (3.4)

118 (11.8)

54 (5.4)

12 (2.4)

35 (3.4)

139 (13.1)

14 (1.4)

34 (3.4)

21 (2.1)

14 (1.3)

7 (0.6)

3 (0.3)

1 (0.2)

1 (0.1)

1 (0.1)

1 (0.1)

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1018

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092
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v661 0 1 2 3 4 5 6 N Sum N Valid Sum

v7

N Sum

N Valid Sum

4 56

56

5930

5930

10211

10211

7646

7646

896

896

7

7

24750

24746
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v662 - P3 DURATION OF INTERVIEW

P.3 Number of minutes the interview lasted

9   9 minutes

284   284 minutes

999   DK

Note:

Actual number is coded.
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v663 - P3 DURATION OF INTERVIEW - RECODED

P.3 Number of minutes the interview lasted - RECODED 7 CAT

1   Less than 14 minutes

2   15 - 29 minutes

3   30 - 44 minutes

4   45 - 59 minutes

5   60 - 74 minutes

6   75 - 89 minutes

7   More than 90 minutes

8   DK

Derivation:

This variable collapses specifications in V662.

v663 by v7, Absolute Values (Row Percent)

v663 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

7 (0.7)

10 (1.0)

6 (1.9)

10 (1.0)

1 (0.1)

13 (1.3)

1 (0.1)

106 (10.2)

5 (0.5)

5 (1.0)

18 (1.8)

16 (1.6)

151 (15.0)

209 (20.7)

12 (1.2)

24 (2.4)

124 (12.3)

91 (28.9)

139 (13.8)

86 (8.6)

199 (19.8)

126 (12.5)

128 (12.6)

4 (0.4)

41 (4.1)

1 (0.1)

1 (0.1)

113 (10.7)

316 (30.4)

193 (18.9)

84 (8.1)

121 (24.0)

275 (26.9)

204 (20.4)

332 (33.0)

527 (52.2)

206 (20.5)

215 (21.5)

375 (37.2)

105 (33.3)

95 (9.5)

301 (29.8)

367 (36.7)

291 (29.0)

349 (34.8)

18 (3.6)

357 (35.1)

1 (0.2)

136 (12.8)

267 (26.7)

106 (10.5)

12 (1.2)

368 (34.9)

380 (36.5)

451 (44.2)

116 (22.8)

381 (36.8)

193 (38.2)

338 (33.1)

367 (36.6)

284 (28.3)

220 (21.8)

415 (41.3)

403 (40.3)

286 (28.4)

78 (24.8)

404 (40.4)

307 (30.4)

415 (41.5)

317 (31.6)

332 (33.1)

118 (23.5)

320 (31.5)

114 (22.8)

368 (34.7)

438 (43.8)

592 (58.6)

203 (20.3)

415 (39.3)

153 (14.7)

230 (22.5)

260 (51.2)

288 (27.8)

89 (17.6)

189 (18.5)

228 (22.8)

128 (12.7)

41 (4.1)

280 (27.9)

251 (25.1)

117 (11.6)

21 (6.7)

452 (45.2)

140 (13.9)

119 (11.9)

110 (11.0)

129 (12.8)

193 (38.4)

154 (15.2)

264 (52.8)

273 (25.7)

196 (19.6)

291 (28.8)

481 (48.1)

130 (12.3)

52 (5.0)

82 (8.0)

93 (18.3)

122 (11.8)

62 (12.3)

117 (11.5)

115 (11.5)

62 (6.2)

8 (0.8)

46 (4.6)

70 (7.0)

50 (5.0)

10 (3.2)

39 (3.9)

75 (7.4)

11 (1.1)

85 (8.5)

41 (4.1)

87 (17.3)

42 (4.1)

70 (14.0)

141 (13.3)

42 (4.2)

21 (2.1)

208 (20.8)

22 (2.1)

34 (3.3)

64 (6.3)

39 (7.7)

156 (15.1)

35 (6.9)

84 (8.2)

72 (7.2)

41 (4.1)

4 (0.4)

45 (4.5)

36 (3.6)

45 (4.5)

4 (1.3)

10 (1.0)

37 (3.7)

2 (0.2)

14 (1.4)

86 (17.1)

14 (1.4)

51 (10.2)

140 (13.2)

16 (1.6)

96 (9.6)

7 (0.7)

M

23

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1041

1020

508

1036

505

1021

1002

1005

1009

1004

999

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055
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v663 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

SK

N Sum

N Valid Sum

48

48

1599

1599

15 (1.4)

5636

5636

164 (15.0)

8419

8419

693 (63.5)

5900

5900

150 (13.7)

1923

1923

70 (6.4)

1202

1202

23

1092

24750

1092

24727
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v664 - P4 N OF PERSONS PRESENT DURING INTERVIEW

P.4 Number of persons present during the interview, including interviewer

1   Two (interviewer and respondent)

2   Three

3   Four

4   Five or more

v664 by v7, Absolute Values (Row Percent)

v664 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

828 (79.5)

702 (68.8)

304 (59.8)

853 (82.3)

425 (84.2)

821 (80.4)

847 (84.5)

759 (75.5)

830 (82.3)

706 (70.3)

716 (70.1)

785 (78.0)

236 (74.9)

647 (64.7)

585 (58.0)

881 (88.1)

810 (80.8)

798 (79.5)

350 (69.7)

735 (72.3)

324 (64.8)

879 (82.8)

701 (70.1)

822 (81.3)

955 (95.4)

770 (73.0)

866 (79.3)

18935

18935

188 (18.1)

241 (23.6)

149 (29.3)

163 (15.7)

75 (14.9)

180 (17.6)

135 (13.5)

209 (20.8)

148 (14.7)

232 (23.1)

261 (25.5)

185 (18.4)

68 (21.6)

285 (28.5)

358 (35.5)

94 (9.4)

161 (16.1)

173 (17.2)

131 (26.1)

238 (23.4)

142 (28.4)

154 (14.5)

245 (24.5)

160 (15.8)

38 (3.8)

250 (23.7)

205 (18.8)

4868

4868

20 (1.9)

57 (5.6)

29 (5.7)

18 (1.7)

4 (0.8)

17 (1.7)

15 (1.5)

29 (2.9)

30 (3.0)

56 (5.6)

30 (2.9)

31 (3.1)

11 (3.5)

56 (5.6)

55 (5.5)

19 (1.9)

26 (2.6)

25 (2.5)

14 (2.8)

33 (3.2)

26 (5.2)

21 (2.0)

43 (4.3)

20 (2.0)

6 (0.6)

23 (2.2)

19 (1.7)

733

733

5 (0.5)

20 (2.0)

26 (5.1)

2 (0.2)

1 (0.2)

3 (0.3)

5 (0.5)

8 (0.8)

1 (0.1)

10 (1.0)

15 (1.5)

6 (0.6)

12 (1.2)

11 (1.1)

6 (0.6)

6 (0.6)

8 (0.8)

7 (1.4)

10 (1.0)

8 (1.6)

8 (0.8)

11 (1.1)

9 (0.9)

2 (0.2)

12 (1.1)

2 (0.2)

214

214

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v665 - P5 RESPONDENT COOPERATION

P.5 Respondent cooperation

1   Excellent

2   Fair

3   Average

4   Bad

v665 by v7, Absolute Values (Row Percent)

v665 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

N Sum

N Valid Sum

578 (55.5)

716 (70.2)

342 (67.3)

724 (69.9)

330 (65.3)

609 (59.6)

711 (71.0)

460 (45.8)

467 (46.3)

785 (78.2)

760 (74.4)

803 (79.7)

184 (58.4)

463 (46.3)

571 (56.6)

626 (62.6)

448 (44.7)

525 (52.3)

367 (73.1)

254 (25.0)

292 (58.4)

874 (82.3)

570 (57.0)

246 (24.3)

908 (90.7)

491 (46.5)

673 (61.6)

14777

14777

353 (33.9)

248 (24.3)

95 (18.7)

239 (23.1)

131 (25.9)

289 (28.3)

203 (20.3)

381 (37.9)

467 (46.3)

158 (15.7)

193 (18.9)

142 (14.1)

71 (22.5)

444 (44.4)

298 (29.5)

195 (19.5)

444 (44.3)

281 (28.0)

107 (21.3)

576 (56.7)

140 (28.0)

178 (16.8)

318 (31.8)

461 (45.6)

65 (6.5)

428 (40.6)

316 (28.9)

7221

7221

98 (9.4)

45 (4.4)

63 (12.4)

67 (6.5)

42 (8.3)

107 (10.5)

75 (7.5)

154 (15.3)

69 (6.8)

48 (4.8)

56 (5.5)

57 (5.7)

39 (12.4)

83 (8.3)

123 (12.2)

135 (13.5)

96 (9.6)

144 (14.3)

23 (4.6)

153 (15.1)

62 (12.4)

9 (0.8)

95 (9.5)

224 (22.2)

24 (2.4)

123 (11.7)

91 (8.3)

2305

2305

12 (1.2)

11 (1.1)

8 (1.6)

6 (0.6)

2 (0.4)

16 (1.6)

13 (1.3)

10 (1.0)

6 (0.6)

13 (1.3)

13 (1.3)

5 (0.5)

21 (6.7)

10 (1.0)

17 (1.7)

44 (4.4)

15 (1.5)

54 (5.4)

5 (1.0)

33 (3.2)

6 (1.2)

1 (0.1)

17 (1.7)

80 (7.9)

4 (0.4)

13 (1.2)

12 (1.1)

447

447

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750

1041

1020

508

1036

505

1021

1002

1005

1009

1004

1022

1007

315

1000

1009

1000

1003

1004

502

1016

500

1062

1000

1011

1001

1055

1092

24750
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v666 - P6 SIZE OF COMMUNITY - FRANCE

P.6_FR (Objective) Size of community: France

1   Less than 2.000 inhabitants

2   2.000 - 20.000 inhabitants

3   20.001 - 100.000 inhabitants

4   100.001 inhabitants and more

5   Paris (Agglomeration parisienne)

99   Inap. (not coded 1 in V6)

v666, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 2.000

2.000 - 20.000

20.001 - 100.000

100.001 and more

Paris (Agglomeration parisienne)

Inap. (not 1 in V6)

Sum

Valid Cases

M

262

176

136

294

154

23728

24750

1022

1.1

0.7

0.5

1.2

0.6

95.9

100.0

25.6

17.2

13.3

28.8

15.1

 

100.0
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v667 - P6 SIZE OF COMMUNITY - BELGIUM

P.6_BE (Objective) Size of community: Belgium

1   Other communities

2   Secondary communities

3   Urban communities

4   Big conglomerations

99   Inap. (not coded 2 in V6)

v667, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Other communities

Secondary communities

Urban communities

Big conglomerations

Inap. (not 2 in V6)

Sum

Valid Cases

M

260

237

226

297

23730

24750

1020

1.1

1.0

0.9

1.2

95.9

100.0

25.5

23.2

22.2

29.1

 

100.0
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v668 - P6 SIZE OF COMMUNITY - NETHERLANDS

P.6_NL (Objective) Size of community: The Netherlands

1   Less than 5.000 inhabitants (category not used)

2   5.000 to 10.000 inhabitants

3   10.001 to 20.000 inhabitants

4   20.001 to 50.000 inhabitants

5   50.001 to 100.000 inhabitants

6   100.001 to 150.000 inhabitants

7   150.001 to 250.000 inhabitants

8   More than 250.000 inhabitants

99   Inap. (not coded 3 in V6)

v668, weighted by v8

Value Label Missing Count Percent Valid Percent

2

3

4

5

6

7

8

99

5.000 to 10.000

10.001 to 20.000

20.001 to 50.000

50.001 to 100.000

100.001 to 150.000

150.001 to 250.000

More than 250.000

Inap. (not 3 in V6)

Sum

Valid Cases

M

37

164

346

175

107

89

144

23688

24750

1062

0.1

0.7

1.4

0.7

0.4

0.4

0.6

95.7

100.0

3.5

15.4

32.6

16.5

10.1

8.4

13.6

 

100.0
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v669 - P6 SIZE OF COMMUNITY - GERMANY

P.6_DE (Objective) Size of community: Germany

1   Less than 2.000 inhabitants

2   2.000 - less than 5.000 inhabitants

3   5.000 - less than 20.000 inhabitants

4   20.000 - less than 50.000 inhabitants

5   50.000 - less than 100.000 inhabitants

6   100.000 - less than 500.000 inhabitants

7   500.000 inhabitants and more

99   Inap. (not coded 4 or 14 in V6)

Derivation:

For meaningful results this variable has to be used for West and East Germany separately (breakdown by NATION variables V6 or 

V7). For Germany as a whole (V11 coded '1') data need to be weighted by W3 WEIGHT SPECIAL GERMANY (V12).

v669, weighted by v12

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

Less than 2.000

2.000 - less than 5.000

5.000 - less than 20.000

20.000 - less than 50.000

50.000 - less than 100.000

100.000 - less than 500.000

500.000 and more

Inap. (not 4 or 14 in V6)

Sum

Valid Cases

M

35

47

129

183

167

487

479

0

1526

1526

2.3

3.1

8.5

12.0

10.9

31.9

31.4

0.0

100.1

2.3

3.1

8.4

12.0

10.9

31.9

31.4

 

100.0
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v670 - P6 SIZE OF COMMUNITY - ITALY

P.6_IT (Objective) Size of community: Italy

1   Up to 10.000 inhabitants

2   10.001 to 30.000 inhabitants

3   30.001 to 100.000 inhabitants

4   100.001 to 250.000 inhabitants

5   More than 250.000 inhabitants

99   Inap. (not coded 5 in V6)

v670, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Up to 10.000

10.001 to 30.000

30.001 to 100.000

100.001 to 250.000

More than 250.000

Inap. (not 5 in V6)

Sum

Valid Cases

M

331

231

211

70

160

23747

24750

1003

1.3

0.9

0.9

0.3

0.6

95.9

100.0

33.0

23.0

21.0

7.0

16.0

 

100.0
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v671 - P6 SIZE OF COMMUNITY - LUXEMBOURG

P.6_LU (Objective) Size of community: Luxembourg

1   Up to 2.999 inhabitants

2   3.000 to 4.999 inhabitants

3   5.000 to 9.999 inhabitants

4   10.000 to 19.999  inhabitants (Dudelange, Differdange)

5   20.000 to 50.000 inhabitants (Esch Alzette)

6   More than 50.000 inhabitants (Luxembourg - Ville)

99   Inap. (not coded 6 in V6)

v671, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Up to 2.999

3.000 to 4.999

5.000 to 9.999

10.000 to 19.999 (Dudelange, Differdange)

20.000 to 50.000 (Esch Alzette)

More than 50.000 (Luxembourg - Ville)

Inap. (not 6 in V6)

Sum

Valid Cases

M

105

91

105

84

31

86

24248

24750

502

0.4

0.4

0.4

0.3

0.1

0.3

98.0

100.0

20.9

18.1

20.9

16.7

6.2

17.1

 

100.0
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v672 - P6 SIZE OF COMMUNITY - DENMARK

P.6_DK (Objective) Size of community: Denmark

1   Municipalities without built-up area

2   Municipalities with less than 33% of inhabitants in built-up area

3   Municipalities with 33-50% of inhabitants in built-up area

4   Municipalities with at least 50% of inhabitants in built-up area

5   Municipalities (10.000 - 19.999 inhabitants)

6   Municipalities (20.000 - 39.999 inhabitants)

7   Municipalities (40.000 - 99.999 inhabitants)

8   Municipalities (more than 100.000 inhabitants)

9   Remaining groups in metropolitan area

10   Other municipalities in metropolitan area - minimum 10.000 inhabitants

11   Metropolitan suburbs

12   The capital

99   Inap. (not coded 7 in V6)

v672, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

Municip. without built-up area

Municip. with less than 33% in built-up area

Municip. with 33-50% in built-up area

Municip. with at least 50% in built-up area

Municip. (10.000 - 19.999)

Municip. (20.000 - 39.999)

Municip. (40.000 - 99.999)

Municip. (more than 100.000)

Remaining groups in metropolitan area

Other municip. in metrop. area - min. 10.000

Metropolitan suburbs

The capital

Inap. (not 7 in V6)

Sum

Valid Cases

M

56

37

112

84

66

118

57

131

36

41

138

127

23748

24750

1002

0.2

0.1

0.5

0.3

0.3

0.5

0.2

0.5

0.1

0.2

0.6

0.5

96.0

100.0

5.6

3.7

11.2

8.4

6.6

11.8

5.7

13.1

3.6

4.1

13.8

12.7

 

100.0
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v673 - P6 SIZE OF COMMUNITY - IRELAND

P.6_IE (Objective) Size of community: Ireland

1   Less than 1.500 inhabitants

2   1.500 to 4.999 inhabitants

3   5.000 to 10.000 inhabitants

4   More than 10.000 inhabitants

5   Cities/County Boroughs

99   Inap. (not coded 8 in V6)

v673, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 1.500

1.500 to 4.999

5.000 to 10.000

More than 10.000

Cities/County Boroughs

Inap. (not 8 in V6)

Sum

Valid Cases

M

397

52

54

111

386

23750

24750

1000

1.6

0.2

0.2

0.4

1.6

96.0

100.0

39.7

5.2

5.4

11.1

38.6

 

100.0
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v674 - P6 SIZE OF COMMUNITY - UNITED KINGDOM

P.6_GB (Objective) Size of community: United Kingdom

1   Rural

2   Urban

3   Metropolitan (Great Britain only)

99   Inap. (not coded 9 or 10 in V6)

Note:

The original variable integrated data for Northern Ireland (codes '1' or '2') and Great Britain (codes '3' to '5'). In order to facilitate the 

analysis for the United Kingdom as a whole (V9 coded '1'), identical categories have been coded together (matched). The category 

"metropolitan" (code '3') is only available for Great Britain. 

For meaningful results this variable has to be used for Great Britain and Northern Ireland separately (breakdown by NATION 

variables V6 or V7). For the United Kingdom as a whole (V9 coded '1') data need to be weighted by W4 WEIGHT SPECIAL UNITED 

KINGDOM (V10).

v674, weighted by v10

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural

Urban

Metropolitan (GB_GBN only)

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

185

455

683

0

1322

1322

14.0

34.4

51.7

0.0

100.1

14.0

34.4

51.6

 

100.0
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v675 - P6 SIZE OF COMMUNITY - GREECE

P.6_GR (Objective) Size of community: Greece

1   Rural

2   Semi-urban

3   Urban

4   Thessaloniki

5   Athens

99   Inap. (not coded 11 in V6)

v675, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Rural

Semi-urban

Urban

Thessaloniki

Athens

Inap. (not 11 in V6)

Sum

Valid Cases

M

272

132

233

72

291

23750

24750

1000

1.1

0.5

0.9

0.3

1.2

96.0

100.0

27.2

13.2

23.3

7.2

29.1

 

100.0
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v676 - P6 SIZE OF COMMUNITY - SPAIN

P.6_ES (Objective) Size of community: Spain

1   Up to 2.000 inhabitants

2   2.001 - 10.000 inhabitants

3   10.001 - 50.000 inhabitants

4   50.001 - 100.000 inhabitants

5   100.001 - 500.000 inhabitants

6   500.001 - 1.000.000 inhabitants

7   More than 1.000.000 inhabitants

99   Inap. (not coded 12 in V6)

v676, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

Up to 2.000

2.001 - 10.000

10.001 - 50.000

50.001 - 100.000

100.001 - 500.000

500.001 - 1.000.000

More than 1.000.000 

Inap. (not 12 in V6)

Sum

Valid Cases

M

71

157

254

103

242

65

118

23741

24750

1009

0.3

0.6

1.0

0.4

1.0

0.3

0.5

95.9

100.0

7.0

15.5

25.1

10.2

24.0

6.4

11.7

 

100.0
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v677 - P6 SIZE OF COMMUNITY - PORTUGAL

P.6_PT (Objective) Size of community: Portugal

1   Less than 2.000 inhabitants

2   2.000 to 10.000 inhabitants

3   10.001 to 20.000 inhabitants

4   20.001 to 100.000 inhabitants

5   More than 100.000 inhabitants

99   Inap. (not coded 13 in V6)

v677, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 2.000

2.000 to 10.000

10.001 to 20.000

20.001 to 100.000

More than 100.000

Inap. (not 13 in V6)

Sum

Valid Cases

M

436

176

101

166

132

23739

24750

1011

1.8

0.7

0.4

0.7

0.5

95.9

100.0

43.1

17.4

10.0

16.4

13.1

 

100.0
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v678 - P6 SIZE OF COMMUNITY - FINLAND

P.6_FI (Objective) Size of community: Finland

1   Countryside (sparcely populated communes)

2   Rural population center (densely populated communes)

3   Other town / city (urban communes)

4   Capital area

99   Inap. (not coded 16 in V6)

v678, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Countryside (sparcely populated)

Rural population center (densely populated)

Other town/city (urban)

Capital area

Inap. (not 16 in V6)

Sum

Valid Cases

M

211

167

436

189

23746

24750

1004

0.9

0.7

1.8

0.8

95.9

100.0

21.0

16.7

43.5

18.8

 

100.0
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v679 - P6 SIZE OF COMMUNITY - SWEDEN

P.6_SE (Objective) Size of community: Sweden

1   Countryside

2   Small town/populated area

3   Big city

99   Inap. (not coded 17 in V6)

v679, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Countryside

Small town/populated area

Big city

Inap. (not 17 in V6)

Sum

Valid Cases

M

116

530

355

23749

24750

1001

0.5

2.1

1.4

96.0

100.0

11.6

52.9

35.5

 

100.0
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v680 - P6 SIZE OF COMMUNITY - AUSTRIA

P.6_AT (Objective) Size of community: Austria

1   Up to 5.000 inhabitants

2   5.001 to 50.000 inhabitants

3   50.001 inhabitants and more

4   Vienna (Wien)

99   Inap. (not coded 18 in V6)

v680, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Up to 5.000

5.001 to 50.000

50.001 and more

Vienna

Inap. (not 18 in V6)

Sum

Valid Cases

M

464

253

114

211

23709

24750

1041

1.9

1.0

0.5

0.9

95.8

100.0

44.5

24.3

10.9

20.2

 

100.0
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v681 - P6 SIZE OF COMMUNITY - CYPRUS (REPUBLIC)

P.6_CY (Objective) Size of community: Cyprus (Republic)

1   Rural area or village

2   Small or middle sized town

99   Inap. (not coded 19 in V6)

v681, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

99

Rural area or village

Small/middle town

Inap. (not 19 in V6)

Sum

Valid Cases

M

155

353

24242

24750

508

0.6

1.4

97.9

100.0

30.5

69.5

 

100.0
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v682 - P6 SIZE OF COMMUNITY - CZECH REPUBLIC

P.6_CZ (Objective) Size of community: Czech Republic

1   Less than 1.000 inhabitants

2   1.000 to 4.999 inhabitants

3   5.000 to 19.999 inhabitants

4   20.000 to 99.999 inhabitants

5   More than 99.999 inhabitants

99   Inap. (not coded 20 in V6)

v682, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 1.000

1.000 to 4.999

5.000 to 19.999

20.000 to 99.999

More than 99.999

Inap. (not 20 in V6)

Sum

Valid Cases

M

177

202

188

249

221

23714

24750

1036

0.7

0.8

0.8

1.0

0.9

95.8

100.0

17.1

19.5

18.1

24.0

21.3

 

100.0
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v683 - P6 SIZE OF COMMUNITY - ESTONIA

P.6_EE (Objective) Size of community: Estonia

1   Rural area

2   Small and medium size towns

3   Big towns

4   Capital (Tallinn)

99   Inap. (not coded 21 in V6)

v683, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Rural area

Small/medium towns

Big towns

Capital (Tallinn)

Inap. (not 21 in V6)

Sum

Valid Cases

M

359

211

165

270

23745

24750

1005

1.5

0.9

0.7

1.1

95.9

100.0

35.7

21.0

16.4

26.9

 

100.0
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v684 - P6 SIZE OF COMMUNITY - HUNGARY

P.6_HU (Objective) Size of community: Hungary

1   Village

2   Other towns

3   County town

4   Budapest

99   Inap. (not coded 22 in V6)

v684, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Village

Other towns

County town

Budapest

Inap. (not 22 in V6)

Sum

Valid Cases

M

367

275

196

171

23741

24750

1009

1.5

1.1

0.8

0.7

95.9

100.0

36.4

27.3

19.4

16.9

 

100.0
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v685 - P6 SIZE OF COMMUNITY - LATVIA

P.6_LV (Objective) Size of community: Latvia

1   Rural areas

2   Cities

3   Capital

99   Inap. (not coded 23 in V6)

v685, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural areas

Cities

Capital

Inap. (not 23 in V6)

Sum

Valid Cases

M

367

375

274

23734

24750

1016

1.5

1.5

1.1

95.9

100.0

36.1

36.9

27.0

 

100.0



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1137 

v686 - P6 SIZE OF COMMUNITY - LITHUANIA

P.6_LT (Objective) Size of community: Lithuania

1   Less than 2.000 inhabitants

2   2.000 to 200.000 inhabitants

3   More than 200.000 inhabitants

99   Inap. (not coded 24 in V6)

v686, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Less than 2.000

2.000 to 200.000

More than 200.000

Inap. (not 24 in V6)

Sum

Valid Cases

M

301

417

286

23746

24750

1004

1.2

1.7

1.2

95.9

100.0

30.0

41.5

28.5

 

100.0
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v687 - P6 SIZE OF COMMUNITY - MALTA

P.6_MT (Objective) Size of community: Malta

1   Up to 6.000 inhabitants

2   6.001 to 10.000 inhabitants

3   More than 10.000 inhabitants

99   Inap. (not coded 25 in V6)

v687, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Up to 6.000

6.001 to 10.000

More than 10.000

Inap. (not 25 in V6)

Sum

Valid Cases

M

134

155

211

24250

24750

500

0.5

0.6

0.9

98.0

100.0

26.8

31.0

42.2

 

100.0
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v688 - P6 SIZE OF COMMUNITY - POLAND

P.6_PL (Objective) Size of community: Poland

1   Rural area (village)

2   Less than 20.000 inhabitants

3   20.000 to 100.000 inhabitants

4   100.001 to 500.000 inhabitants

5   More than 500.000 inhabitants

99   Inap. (not coded 26 in V6)

v688, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Rural area (village)

Less than 20.000

20.000 to 100.000

100.001 to 500.000

More than 500.000

Inap. (not 26 in V6)

Sum

Valid Cases

M

370

128

195

184

123

23750

24750

1000

1.5

0.5

0.8

0.7

0.5

96.0

100.0

37.0

12.8

19.5

18.4

12.3

 

100.0
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v689 - P6 SIZE OF COMMUNITY - SLOVAKIA

P.6_SK (Objective) Size of community: Slovakia

1   Less than 1.000 inhabitants

2   1.000 to 5.000 inhabitants

3   5.001 to 20.000 inhabitants

4   20.001 to 100.000 inhabitants

5   More than 100.000 inhabitants

99   Inap. (not coded 27 in V6)

v689, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 1.000

1.000 to 5.000

5.001 to 20.000

20.001 to 100.000

More than 100.000

Inap. (not 27 in V6)

Sum

Valid Cases

M

179

304

167

306

136

23658

24750

1092

0.7

1.2

0.7

1.2

0.5

95.6

100.0

16.4

27.8

15.3

28.0

12.5

 

100.0
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v690 - P6 SIZE OF COMMUNITY - SLOVENIA

P.6_SL (Objective) Size of community: Slovenia

1   Rural settlement

2   Other cities/urban centres

3   Ljubljana area

99   Inap. (not coded 28 in V6)

v690, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural settlement

Other cities/urban centres

Ljubljana area

Inap. (not 28 in V6)

Sum

Valid Cases

M

514

399

142

23695

24750

1055

2.1

1.6

0.6

95.7

100.0

48.7

37.8

13.5

 

100.0
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v691 - P7 REGION I - FRANCE

P.7_FR Region I

France (EUROSTAT NUTS II LEVEL) - Regions

1   Ile de France

2   Champagne-Ardenne

3   Picardie

4   Haute-Normandie

5   Centre

6   Basse-Normandie

7   Bourgogne

8   Nord Pas de Calais

9   Lorraine

10   Alsace

11   Franche-Comte

12   Pays de la Loire

13   Bretagne

14   Poitou-Charentes

15   Aquitaine

16   Midi-Pyrenees

17   Limousin

18   Rhone-Alpes

19   Auvergne

20   Languedoc-Roussillon

21   Provence-Alpes-Cote d'Azur

99   Inap. (not coded 1 in V6)

v691, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

Ile de France

Champagne-Ardenne

Picardie

Haute-Normandie

Centre

Basse-Normandie

Bourgogne

Nord Pas de Calais

Lorraine

Alsace

Franche-Comte

Pays de la Loire

Bretagne

Poitou-Charentes

177

24

33

32

44

26

29

71

41

30

19

59

54

31

0.7

0.1

0.1

0.1

0.2

0.1

0.1

0.3

0.2

0.1

0.1

0.2

0.2

0.1

17.3

2.3

3.2

3.1

4.3

2.5

2.8

6.9

4.0

2.9

1.9

5.8

5.3

3.0
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Value Label Missing Count Percent Valid Percent

15

16

17

18

19

20

21

99

Aquitaine

Midi-Pyrenees

Limousin

Rhone-Alpes

Auvergne

Languedoc-Roussillon

Provence-Alpes-Cote d'Azur

Inap. (not 1 in V6)

Sum

Valid Cases

M

53

47

13

97

25

41

79

23728

24750

1022

0.2

0.2

0.1

0.4

0.1

0.2

0.3

95.9

100.0

5.2

4.6

1.3

9.5

2.4

4.0

7.7

 

100.0
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v692 - P7 REGION I - BELGIUM

P.7_BE Region I

Belgium (EUROSTAT NUTS II LEVEL - modified) - Provinces

1   Hainaut

2   Limburg

3   Namur

4   Oost-Vlaanderen

5   West-Vlaanderen

6   Liege

7   Luxembourg

8   Vlaams Brabant

9   Antwerpen

10   Bruxelles

11   Brabant wallon

99   Inap. (not coded 2 in V6)

v692, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

99

Hainaut

Limburg

Namur

Oost-Vlaanderen

West-Vlaanderen

Liege

Luxembourg

Vlaams Brabant

Antwerpen

Bruxelles

Brabant wallon

Inap. (not 2 in V6)

Sum

Valid Cases

M

124

80

44

137

113

100

25

102

164

97

35

23730

24750

1020

0.5

0.3

0.2

0.6

0.5

0.4

0.1

0.4

0.7

0.4

0.1

95.9

100.0

12.1

7.8

4.3

13.4

11.1

9.8

2.4

10.0

16.1

9.5

3.4

 

100.0
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v693 - P7 REGION I - NETHERLANDS

P.7_NL Region I

The Netherlands (EUROSTAT NUTS II LEVEL) - Provincies

1   Groningen

2   Friesland

3   Drenthe

4   Overijssel

5   Gelderland

6   Flevoland

7   Utrecht

8   Noord Holland

9   Zuid Holland

10   Zeeland

11   Noord Brabant

12   Limburg

99   Inap. (not coded 3 in V6)

v693, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

Groningen

Friesland

Drenthe

Overijssel

Gelderland

Flevoland

Utrecht

Noord Holland

Zuid Holland

Zeeland

Noord Brabant

Limburg

Inap. (not 3 in V6)

Sum

Valid Cases

M

39

42

32

73

125

21

74

171

229

24

155

74

23688

24750

1062

0.2

0.2

0.1

0.3

0.5

0.1

0.3

0.7

0.9

0.1

0.6

0.3

95.7

100.0

3.7

4.0

3.0

6.9

11.8

2.0

7.0

16.1

21.6

2.3

14.6

7.0

 

100.0
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v694 - P7 REGION I - ITALY

P.7_IT Region I

Italy (EUROSTAT NUTS II LEVEL - modified) - Regioni 

1   Valle d'Aosta and Piemonte

2   Liguria

3   Lombardia

5   Trentino

6   Veneto

7   Friuli, Venezia, Giulia

8   Emilia Romagna

9   Toscana

10   Marche

11   Umbria

12   Lazio

13   Molise and Abruzzi

14   Campania

15   Puglia/Basilicata

17   Calabria

18   Sicilia

19   Sardegna

99   Inap. (not coded 5 in V6)

v694, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

5

6

7

8

9

10

11

12

13

14

15

17

18

19

99

Valle d'Aosta and Piemonte

Liguria

Lombardia

Trentino

Veneto

Friuli, Venezia, Giulia

Emilia Romagna

Toscana

Marche

Umbria

Lazio

Molise and Abruzzi

Campania

Puglia/Basilicata

Calabria

Sicilia

Sardegna

Inap. (not 5 in V6) M

81

30

162

20

81

20

71

61

30

10

91

30

91

81

30

81

30

23747

0.3

0.1

0.7

0.1

0.3

0.1

0.3

0.2

0.1

0.0

0.4

0.1

0.4

0.3

0.1

0.3

0.1

95.9

8.1

3.0

16.2

2.0

8.1

2.0

7.1

6.1

3.0

1.0

9.1

3.0

9.1

8.1

3.0

8.1

3.0
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Value Label Missing Count Percent Valid Percent

Sum

Valid Cases

24750

1003

100.0 100.0
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v695 - P7 REGION I - LUXEMBOURG

P.7_LU Region I

Luxembourg

1   Centre

2   South

3   North

4   East

99   Inap. (not coded 6 in V6)

v695, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Centre

South

North

East

Inap. (not 6 in V6)

Sum

Valid Cases

M

168

196

78

61

24248

24750

502

0.7

0.8

0.3

0.2

98.0

100.0

33.4

39.0

15.5

12.1

 

100.0
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v696 - P7 REGION I - DENMARK

P.7_DK Region I

Denmark (EUROSTAT NUTS III LEVEL)

1   Københavns kommune

2   Frederiksberg kommune

3   Københavns amt

4   Frederiksborg amt

5   Roskilde amt

6   Vestsjællands amt

7   Storstrøms amt

8   Bornholms amt

9   Fyns amt

10   Sønderjyllands amt

11   Ribe amt

12   Vejle amt

13   Ringkøbings amt

14   Århus amt

15   Viborg amt

16   Nordjyllands amt

99   Inap. (not coded 7 in V6)

v696, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

99

Københavns kommune

Frederiksberg kommune

Københavns amt

Frederiksborg amt

Roskilde amt

Vestsjællands amt

Storstrøms amt

Bornholms amt

Fyns amt

Sønderjyllands amt

Ribe amt

Vejle amt

Ringkøbings amt

Århus amt

Viborg amt

Nordjyllands amt

Inap. (not 7 in V6)

Sum

Valid Cases

M

98

18

114

68

43

56

49

8

88

47

41

65

50

121

43

92

23748

24750

1002

0.4

0.1

0.5

0.3

0.2

0.2

0.2

0.0

0.4

0.2

0.2

0.3

0.2

0.5

0.2

0.4

96.0

100.0

9.8

1.8

11.4

6.8

4.3

5.6

4.9

0.8

8.8

4.7

4.1

6.5

5.0

12.1

4.3

9.2

 

100.0
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v697 - P7 REGION I - UNITED KINGDOM

P.7_GB Region I

United Kingdom (for Great Britain eleven NUTS 1 regions and for Northern Ireland five NUTS 3 regions)

0   NA

1   Belfast

2   Outer Belfast

3   East of Northern Ireland

4   North of Northern Ireland

5   West and South of Northern Ireland

6   North East

7   North West

8   Yorkshire and The humber

9   East Midlands

10   West Midlands

11   East of England

12   London

13   South East

14   South West

15   Wales

16   Scotland

99   Inap. (not coded 9 or 10 in V6)

Note:

For meaningful results this variable has to be used for Great Britain and Northern Ireland separately (breakdown by NATION 

variables V6 or V7). For the United Kingdom as a whole (V9 coded '1') data need to be weighted by W4 WEIGHT SPECIAL UNITED 

KINGDOM (V10).

v697, weighted by v10

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

5

6

7

8

9

10

11

12

13

NA

Belfast

Outer Belfast

East of Northern Ireland

North of Northern Ireland

West and South of Northern Ireland

North East

North West

Yorkshire and The humber

East Midlands

West Midlands

East of England

London

South East

M 51

7

8

7

8

7

57

151

111

94

118

121

161

180

3.9

0.5

0.6

0.5

0.6

0.5

4.3

11.4

8.4

7.1

8.9

9.2

12.2

13.6

 

0.6

0.6

0.6

0.6

0.6

4.5

11.9

8.7

7.4

9.3

9.5

12.7

14.2
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Value Label Missing Count Percent Valid Percent

14

15

16

99

South West

Wales

Scotland

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

112

14

115

0

1322

1271

8.5

1.1

8.7

0.0

100.0

8.8

1.1

9.0

 

100.0
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v698 - P7 REGION I - GREECE

P.7_GR Region I

Greece (EUROSTAT NUTS II LEVEL) - Peripheries

1   Anatoliki Makedonia, Thraki

2   Kentriki Makedonia

3   Ditiki Makedonia

4   Thessalia

5   Ipeiros

6   Ditiki Ellada

7   Sterea Ellada

8   Peloponnissos

9   Attiki

10   Kriti

99   Inap. (not coded 11 in V6)

v698, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Anatoliki Makedonia, Thraki

Kentriki Makedonia

Ditiki Makedonia

Thessalia

Ipeiros

Ditiki Ellada

Sterea Ellada

Peloponnissos

Attiki

Kriti

Inap. (not 11 in V6)

Sum

Valid Cases

M

59

183

28

72

33

70

54

59

385

57

23750

24750

1000

0.2

0.7

0.1

0.3

0.1

0.3

0.2

0.2

1.6

0.2

96.0

100.0

5.9

18.3

2.8

7.2

3.3

7.0

5.4

5.9

38.5

5.7

 

100.0
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v699 - P7 REGION I - SPAIN

P.7_ES Region I

Spain (EUROSTAT NUTS II LEVEL) - Comunidades Autonomas

1   Andalucia

2   Aragon

3   Asturias

4   Baleares

5   Canarias

6   Cantabria

7   Castilla-Leon

8   Castilla-La Mancha

9   Cataluna

10   Extremadura

11   Galicia

12   Madrid 

13   Murcia

14   Navarra

15   La Rioja

16   Pais Valenciano

17   Pais Vasco

99   Inap. (not coded 12 in V6)

v699, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

99

Andalucia

Aragon

Asturias

Baleares

Canarias

Cantabria

Castilla-Leon

Castilla-La Mancha

Cataluna

Extremadura

Galicia

Madrid 

Murcia

Navarra

La Rioja

Pais Valenciano

Pais Vasco

Inap. (not 12 in V6) M

175

30

27

22

44

13

61

42

159

25

67

136

29

14

7

106

51

23741

0.7

0.1

0.1

0.1

0.2

0.1

0.2

0.2

0.6

0.1

0.3

0.5

0.1

0.1

0.0

0.4

0.2

95.9

17.4

3.0

2.7

2.2

4.4

1.3

6.1

4.2

15.8

2.5

6.6

13.5

2.9

1.4

0.7

10.5

5.1
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Value Label Missing Count Percent Valid Percent

Sum

Valid Cases

24750

1009

100.0 100.0
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v700 - P7 REGION I - PORTUGAL

P.7_PT Region I

Portugal (EUROSTAT NUTS II LEVEL) - Comissoes de Coordinacao Regional, Regioes Autonomas 

1   North

2   Centre

3   Lisboa and Vale do Tejo

4   Alentejo

5   Algarve

99   Inap. (not coded 13 in V6)

v700, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

North

Centre

Lisboa and Vale do Tejo

Alentejo

Algarve

Inap. (not 13 in V6)

Sum

Valid Cases

M

372

242

281

77

39

23739

24750

1011

1.5

1.0

1.1

0.3

0.2

95.9

100.0

36.8

23.9

27.8

7.6

3.9

 

100.0
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v701 - P7 REGION I - FINLAND

P.7_FI Region I

Finland (EUROSTAT NUTS III LEVEL) - Maakunnat

1   Uusimaa

2   Varsi nais-Suomi

3   Satakunta

4   Kanta-Häme

5   Pirkanmaa

6   Päijät-Häme

7   Kymenlaakso

8   Etelä-Karjala

9   Etelä-Savo

10   Pohjois-Savo

11   Pohjois-Karjala

12   Keski-Suomi

13   Etelä-Pohjanmaa

14   Pohjanmaa

15   Keski-Poohjanmaa (not mentioned)

16   Pohjois-Pohjanmaa

17   Kainuu (not mentioned)

18   Lappi

99   Inap. (not coded 16 in V6)

v701, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

16

18

99

Uusimaa

Varsi nais-Suomi

Satakunta

Kanta-Häme

Pirkanmaa

Päijät-Häme

Kymenlaakso

Etelä-Karjala

Etelä-Savo

Pohjois-Savo

Pohjois-Karjala

Keski-Suomi

Etelä-Pohjanmaa

Pohjanmaa

Pohjois-Pohjanmaa

Lappi

Inap. (not 16 in V6) M

260

115

44

42

93

28

17

36

36

57

38

48

50

20

78

41

23746

1.1

0.5

0.2

0.2

0.4

0.1

0.1

0.1

0.1

0.2

0.2

0.2

0.2

0.1

0.3

0.2

95.9

25.9

11.5

4.4

4.2

9.3

2.8

1.7

3.6

3.6

5.7

3.8

4.8

5.0

2.0

7.8

4.1
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Value Label Missing Count Percent Valid Percent

Sum

Valid Cases

24750

1004

100.0 100.0
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v702 - P7 REGION I - SWEDEN

P.7_SE Region I

Sweden (EUROSTAT NUTS II LEVEL) - Riksområden

1   Stockholm

2   Östra Mellansverige

3   Småland med öarna

4   Sydsverige

5   Västsverige

6   Norra Mellansverige

7   Mellersta Norrland

8   Övre Norrland

99   Inap. (not coded 17 in V6)

v702, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

Stockholm

Östra Mellansverige

Småland med öarna

Sydsverige

Västsverige

Norra Mellansverige

Mellersta Norrland

Övre Norrland

Inap. (not 17 in V6)

Sum

Valid Cases

M

206

168

89

146

200

96

39

57

23749

24750

1001

0.8

0.7

0.4

0.6

0.8

0.4

0.2

0.2

96.0

100.0

20.6

16.8

8.9

14.6

20.0

9.6

3.9

5.7

 

100.0



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1160 

v703 - P7 REGION I - AUSTRIA

P.7_AT Region I

Austria (EUROSTAT NUTS II LEVEL) - Bundesländer

1   Vorarlberg

2   Tirol

3   Salzburg

4   Ober-Österreich (Upper Austria)

5   Steiermark (Styria)

6   Kärnten (Carynthia)

7   Nieder-Österreich (Lower Austria)

8   Burgenland

9   Wien (Vienna)

99   Inap. (not coded 18 in V6)

v703, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

99

Vorarlberg

Tirol

Salzburg

Upper Austria

Styria

Carynthia

Lower Austria

Burgenland

Vienna

Inap. (not 18 in V6)

Sum

Valid Cases

M

44

84

65

175

155

73

199

37

211

23709

24750

1041

0.2

0.3

0.3

0.7

0.6

0.3

0.8

0.1

0.9

95.8

100.0

4.2

8.1

6.2

16.8

14.9

7.0

19.1

3.5

20.2

 

100.0
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v704 - P7 REGION I - CYPRUS (REPUBLIC)

P.7_CY Region I

Cyprus (Republic) - Districts

1   Nicocia

2   Limassol

3   Larnaca

4   Paphos

5   Famagusta

99   Inap. (not coded 19 in V6)

v704, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Nicocia

Limassol

Larnaca

Paphos

Famagusta

Inap. (not 19 in V6)

Sum

Valid Cases

M

205

145

83

48

26

24242

24750

508

0.8

0.6

0.3

0.2

0.1

97.9

100.0

40.4

28.6

16.4

9.5

5.1

 

100.0
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v705 - P7 REGION I - CZECH REPUBLIC

P.7_CZ Region I

Czech Republic (EUROSTAT NUTS II LEVEL) - Large Areas

1   Praha

2   Stredni Cechy

3   Jihozapad

4   Severozapad

5   Severovychod

6   Jihovychod

7   Stredni Morava

8   Moravskoslezsko

99   Inap. (not coded 20 in V6)

v705, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

Praha

Stredni Cechy

Jihozapad

Severozapad

Severovychod

Jihovychod

Stredni Morava

Moravskoslezsko

Inap. (not 20 in V6)

Sum

Valid Cases

M

122

114

119

113

150

166

124

127

23714

24750

1036

0.5

0.5

0.5

0.5

0.6

0.7

0.5

0.5

95.8

100.0

11.8

11.0

11.5

10.9

14.5

16.0

12.0

12.3

 

100.0
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v706 - P7 REGION I - ESTONIA

P.7_EE Region I

Estonia

1   Tallinn

2   North Estonia  (Harju-, Järva-, Raplamaa)

3   West Estonia (Läänemaa, Hiiumaa, Saaremaa, Pärnumaa)

4   Tartu area (Tartumaa, Jõgevamaa)

5   South Estonia (Põlva-, Viljandi-, Valga-, Võrumaa)

6   North-East Estonia (Lääne-Virumaa, Ida-Virumaa)

99   Inap. (not coded 21 in V6)

v706, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Tallinn

North Estonia  (Harju-, Järva-, Raplamaa)

West Estonia (Läänemaa, Hiiumaa, Saaremaa, Pärnumaa)

Tartu area (Tartumaa, Jõgevamaa)

South Estonia (Põlva-, Viljandi-, Valga-, Võrumaa)

North-East Estonia (Lääne-Virumaa, Ida-Virumaa)

Inap. (not 21 in V6)

Sum

Valid Cases

M

270

158

142

161

144

129

23745

24750

1005

1.1

0.6

0.6

0.7

0.6

0.5

95.9

100.0

26.9

15.7

14.1

16.0

14.3

12.8

 

100.0



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1164 

v707 - P7 REGION I - HUNGARY

P.7_HU Region I

Hungary (EUROSTAT NUTS II LEVEL) - Regions

1   Central Hungary (Kozep-Magyarorszag)

2   North Hungary (Eszak-Magyarorszag)

3   North Great Plain (Eszak-Alfold)

4   South Great Plain (Del-Alfold)

5   South Transdanubia (Del-Dunantul)

6   Central Transdanubia (Kozep-Dunantul)

7   West Transdanubia (Nyugat-Dunantul)

99   Inap. (not coded 22 in V6)

v707, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

Central Hungary (Kozep-Magyarorszag)

North Hungary (Eszak-Magyarorszag)

North Great Plain (Eszak-Alfold)

South Great Plain (Del-Alfold)

South Transdanubia (Del-Dunantul)

Central Transdanubia (Kozep-Dunantul)

West Transdanubia (Nyugat-Dunantul)

Inap. (not 22 in V6)

Sum

Valid Cases

M

278

130

155

136

99

111

100

23741

24750

1009

1.1

0.5

0.6

0.5

0.4

0.4

0.4

95.9

100.0

27.6

12.9

15.4

13.5

9.8

11.0

9.9

 

100.0
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v708 - P7 REGION I - LATVIA

P.7_LV Region I

Latvia (EUROSTAT NUTS III LEVEL) - Regions

1   Riga

2   Pieriga

3   Vidzeme

4   Kurzeme

5   Zemgale

6   Latgale

99   Inap. (not coded 23 in V6)

v708, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Riga

Pieriga

Vidzeme

Kurzeme

Zemgale

Latgale

Inap. (not 23 in V6)

Sum

Valid Cases

M

274

171

126

141

132

171

23734

24750

1016

1.1

0.7

0.5

0.6

0.5

0.7

95.9

100.0

27.0

16.8

12.4

13.9

13.0

16.8

 

100.0
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v709 - P7 REGION I - LITHUANIA

P.7_LT Region I

Lithuania (EUROSTAT NUTS III LEVEL) - Apskritys

1   Vilnius county

2   Utena county

3   Kaunas county

4   Alytus county

5   Marijampole county

6   Panevezys county

7   Siauliai county

8   Taurage county

9   Telsiai county

10   Klaipeda county

99   Inap. (not coded 24 in V6)

v709, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Vilnius county

Utena county

Kaunas county

Alytus county

Marijampole county

Panevezys county

Siauliai county

Taurage county

Telsiai county

Klaipeda county

Inap. (not 24 in V6)

Sum

Valid Cases

M

249

54

204

54

53

86

105

37

50

110

23746

24750

1004

1.0

0.2

0.8

0.2

0.2

0.3

0.4

0.1

0.2

0.4

95.9

100.0

24.9

5.4

20.4

5.4

5.3

8.6

10.5

3.7

5.0

11.0

 

100.0
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v710 - P7 REGION I - POLAND

P.7_PL Region I

Poland (EUROSTAT NUTS II LEVEL) - Voivodeship

1   Dolnoslaskie

2   Kujawsko-pomorskie

3   Lubelskie

4   Lubuskie

5   Lódzkie

6   Malopolskie

7   Mazowieckie

8   Opolskie

9   Podkarpackie

10   Podlaskie

11   Pomorskie

12   Slaskie

13   Swietokrzyskie

14   Warminsko-mazurskie

15   Wielkopolskie

16   Zachodniopomorskie

99   Inap. (not coded 26 in V6)

v710, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

99

Dolnoslaskie

Kujawsko-pomorskie

Lubelskie

Lubuskie

Lódzkie

Malopolskie

Mazowieckie

Opolskie

Podkarpackie

Podlaskie

Pomorskie

Slaskie

Swietokrzyskie

Warminsko-mazurskie

Wielkopolskie

Zachodniopomorskie

Inap. (not 26 in V6)

Sum

Valid Cases

M

77

54

57

26

69

84

136

28

53

31

57

126

34

37

87

44

23750

24750

1000

0.3

0.2

0.2

0.1

0.3

0.3

0.5

0.1

0.2

0.1

0.2

0.5

0.1

0.1

0.4

0.2

96.0

100.0

7.7

5.4

5.7

2.6

6.9

8.4

13.6

2.8

5.3

3.1

5.7

12.6

3.4

3.7

8.7

4.4

 

100.0
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v711 - P7 REGION I - SLOVAKIA

P.7_SK Region I

Slovakia (EUROSTAT NUTS II LEVEL) - Groups of Regions

1   Bratislavský kraj

2   Západné Slovensko

3   Stredné Slovensko

4   Východné Slovensko

99   Inap. (not coded 27 in V6)

v711, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Bratislavský kraj

Západné Slovensko

Stredné Slovensko

Východné Slovensko

Inap. (not 27 in V6)

Sum

Valid Cases

M

125

387

274

306

23658

24750

1092

0.5

1.6

1.1

1.2

95.6

100.0

11.4

35.4

25.1

28.0

 

100.0
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v712 - P7 REGION I - SLOVENIA

P.7_SL Region I

Slovenia (EUROSTAT NUTS II LEVEL) - Statistical Regions

1   Pomurska

2   Podravska

3   Koroska

4   Savinjska

5   Zasavska

6   Spodnjeposavska

7   Gorenjska

8   Notranjsko-kraka

9   Gorika

10   Obalno

11   Jugovzhodna Slovenija

12   Osrednjeslovenska

99   Inap. (not coded 28 in V6)

v712, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

Pomurska

Podravska

Koroska

Savinjska

Zasavska

Spodnjeposavska

Gorenjska

Notranjsko-kraka

Gorika

Obalno

Jugovzhodna Slovenija

Osrednjeslovenska

Inap. (not 28 in V6)

Sum

Valid Cases

M

65

170

39

135

24

37

104

27

64

57

72

260

23695

24750

1055

0.3

0.7

0.2

0.5

0.1

0.1

0.4

0.1

0.3

0.2

0.3

1.1

95.7

100.0

6.2

16.1

3.7

12.8

2.3

3.5

9.9

2.6

6.1

5.4

6.8

24.7

 

100.0
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v713 - P7 REGION II - FRANCE

P.7R_FR Region II

France (EUROSTAT NUTS I LEVEL) - Zeat

1   Ile de France

2   Bassin Parisien

3   Nord-Pais-de-Calais

4   East

5   West

6   South-West

7   Centre-East

8   Mediterranee

99   Inap. (not coded 1 in V6)

v713, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

Ile de France

Bassin Parisien

Nord-Pais-de-Calais

East

West

South-West

Centre-East

Mediterranee

Inap. (not 1 in V6)

Sum

Valid Cases

M

177

186

71

90

144

113

122

120

23728

24750

1022

0.7

0.8

0.3

0.4

0.6

0.5

0.5

0.5

95.9

100.0

17.3

18.2

6.9

8.8

14.1

11.0

11.9

11.7

 

100.0
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v714 - P7 REGION II - BELGIUM

P.7R_BE Region II

Belgium (EUROSTAT NUTS I LEVEL) - Regions

1   Wallonie

2   Bruxelles-Brussel

3   Vlaams Gewest

99   Inap. (not coded 2 in V6)

v714, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Wallonie

Bruxelles-Brussel

Vlaams Gewest

Inap. (not 2 in V6)

Sum

Valid Cases

M

327

97

596

23730

24750

1020

1.3

0.4

2.4

95.9

100.0

32.1

9.5

58.4

 

100.0
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v715 - P7 REGION II - NETHERLANDS

P.7R_NL Region II

The Netherlands (EUROSTAT NUTS I LEVEL) - Landsdelen

1   North Netherlands

2   East Netherlands

3   West Netherlands

4   South Netherlands

99   Inap. (not coded 3 in V6)

v715, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

North Netherlands

East Netherlands

West Netherlands

South Netherlands

Inap. (not 3 in V6)

Sum

Valid Cases

M

114

220

499

229

23688

24750

1062

0.5

0.9

2.0

0.9

95.7

100.0

10.7

20.7

47.0

21.6

 

100.0
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v716 - P7 REGION II - GERMANY

P.7_DE Region II

Germany (EUROSTAT NUTS I LEVEL) - Bundesländer

1   Schleswig-Holstein

2   Hamburg

3   Niedersachsen

4   Bremen

5   Nordrhein-Westfalen

6   Hessen

7   Rheinland-Pfalz

8   Baden-Württemberg

9   Bayern

10   Saarland

11   Berlin

12   Brandenburg

13   Mecklenburg-Vorpommern

14   Sachsen

15   Sachsen-Anhalt

16   Thüringen

99   Inap. (not coded 4 or 14 in V6)

Note:

For meaningful results this variable has to be used for West and East Germany separately (breakdown by NATION variables V6 or 

V7). For Germany as a whole (V11 coded '1') data need to be weighted by W3 WEIGHT SPECIAL GERMANY (V12).

v716, weighted by v12

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

Schleswig-Holstein

Hamburg

Niedersachsen

Bremen

Nordrhein-Westfalen

Hessen

Rheinland-Pfalz

Baden-Württemberg

Bayern

Saarland

Berlin

Brandenburg

Mecklenburg-Vorpommern

Sachsen

Sachsen-Anhalt

Thüringen

54

31

149

12

324

109

75

188

225

20

61

53

36

89

52

49

3.5

2.0

9.8

0.8

21.2

7.1

4.9

12.3

14.7

1.3

4.0

3.5

2.4

5.8

3.4

3.2

3.5

2.0

9.8

0.8

21.2

7.1

4.9

12.3

14.7

1.3

4.0

3.5

2.4

5.8

3.4

3.2
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Value Label Missing Count Percent Valid Percent

99 Inap. (not 4 or 14 in V6)

Sum

Valid Cases

M 0

1526

1526

0.0

100.1

 

100.0
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v717 - P7 REGION II - ITALY (11 CATEGORIES)

P.7R_IT Region II (11 categories)

Italy (EUROSTAT NUTS I LEVEL modified)

1   North-West

2   Lombardia

3   North-East

4   Emilia Romagna

5   Centre

6   Lazio

7   Molisee Abruzzi

8   Campania

9   South

10   Sicilia

11   Sardegna

99   Inap. (not coded 5 in V6)

Note:

Generated by the archive in accordance with former waves.

v717, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

99

North-West

Lombardia

North-East

Emilia Romagna

Centre

Lazio

Molisee Abruzzi

Campania

South

Sicilia

Sardegna

Inap. (not 5 in V6)

Sum

Valid Cases

M

111

162

122

71

101

91

30

91

111

81

30

23747

24750

1003

0.4

0.7

0.5

0.3

0.4

0.4

0.1

0.4

0.4

0.3

0.1

95.9

100.0

11.1

16.2

12.2

7.1

10.1

9.1

3.0

9.1

11.1

8.1

3.0

 

100.0
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v718 - P7 REGION II - ITALY (5 CATEGORIES)

P.7R_IT Region II  (5 categories)

Italy (EUROSTAT NUTS I LEVEL) - Gruppi di regioni

1   North-West

2   North-East

3   Centre

4   South

5   Isole

99   Inap. (not coded 5 in V6)

v718, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

North-West

North-East

Centre

South

Isole

Inap. (not 5 in V6)

Sum

Valid Cases

M

274

192

192

233

111

23747

24750

1003

1.1

0.8

0.8

0.9

0.4

95.9

100.0

27.3

19.2

19.2

23.3

11.1

 

100.0
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v719 - P7 REGION II - IRELAND

P.7_IE Region II

Ireland

1   Dublin

2   Rest of Leinster

3   Munster

4   Connaught/Ulster

99   Inap. (not coded 8 in V6)

v719, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Dublin

Rest of Leinster

Munster

Connaught/Ulster

Inap. (not 8 in V6)

Sum

Valid Cases

M

288

251

281

180

23750

24750

1000

1.2

1.0

1.1

0.7

96.0

100.0

28.8

25.1

28.1

18.0

 

100.0
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v720 - P7 REGION II - UNITED KINGDOM

P.7R_GB Region II

United Kingdom (EUROSTAT NUTS I LEVEL - modified)

0   NA

1   Scotland

2   North, Yorks, Humberside and North West

3   East and West Midlands, East of England

4   Wales

5   South East/London

6   South West

7   Northern Ireland

99   Inap. (not coded 9 or 10 in V6)

Note:

Generated by the archive in accordance with former waves.

For meaningful results this variable has to be used for Great Britain and Northern Ireland separately (breakdown by NATION 

variables V6 or V7). For the United Kingdom as a whole (V9 coded '1') data need to be weighted by W4 WEIGHT SPECIAL UNITED 

KINGDOM (V10).

v720, weighted by v10

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

5

6

7

99

NA

Scotland

North, Yorks, Humberside and North West

East and West Midlands, East of England

Wales

South East/London

South West

Northern Ireland

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

M

51

115

319

333

14

341

112

36

0

1322

1271

3.9

8.7

24.1

25.2

1.1

25.8

8.5

2.7

0.0

99.9

 

9.1

25.1

26.2

1.1

26.9

8.8

2.8

 

100.0
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v721 - P7 REGION II - GREECE

P.7R_ GR Region II

Greece (EUROSTAT NUTS I LEVEL - modified)

1   Voreia Ellada (Northern Greece)

2   Kentriki Ellada (Central Greece)

3   Attiki

4   Nisia aigaiou, Kriti

99   Inap. (not coded 11 in V6)

v721, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Voreia Ellada (Northern Greece)

Kentriki Ellada (Central Greece)

Attiki

Nisia aigaiou, Kriti

Inap. (not 11 in V6)

Sum

Valid Cases

M

342

216

385

57

23750

24750

1000

1.4

0.9

1.6

0.2

96.0

100.0

34.2

21.6

38.5

5.7

 

100.0
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v722 - P7 REGION II - SPAIN (10 CATEGORIES)

P.7R_ES Region II (10 categories)

Spain  (EUROSTAT NUTS I LEVEL modified)

1   Galicia

2   North

3   North-East

4   Aragon, Rioja

5   Madrid

6   Centre

7   Cataluna

8   East

9   South

10   Canarias

99   Inap. (not coded 12 in V6)

Note:

Generated by the archive in accordance with former waves.

v722, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Galicia

North

North-East

Aragon, Rioja

Madrid

Centre

Cataluna

East

South

Canarias

Inap. (not 12 in V6)

Sum

Valid Cases

M

67

40

65

37

136

128

159

128

204

44

23741

24750

1009

0.3

0.2

0.3

0.1

0.5

0.5

0.6

0.5

0.8

0.2

95.9

100.0

6.6

4.0

6.4

3.7

13.5

12.7

15.8

12.7

20.2

4.4

 

100.0
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v723 - P7 REGION II - SPAIN (7 CATEGORIES)

P.7R_ES Region II (7 categories)

Spain (EUROSTAT NUTS I LEVEL) -  Groups of Comunidades Autonomas

1   North-West

2   North-East

3   Madrid

4   Centre

5   East

6   South

7   Canarias

99   Inap. (not coded 12 in V6)

v723, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

North-West

North-East

Madrid

Centre

East

South

Canarias

Inap. (not 12 in V6)

Sum

Valid Cases

M

107

102

136

128

287

204

44

23741

24750

1009

0.4

0.4

0.5

0.5

1.2

0.8

0.2

95.9

100.0

10.6

10.1

13.5

12.7

28.5

20.2

4.4

 

100.0
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v724 - P7 REGION II - FINLAND

P.7R_FI Region II

Finland (EUROSTAT NUTS II LEVEL) - Suuralueet

1   East Finland (Itä)

2   South Finland (Etelä)

3   West Finland (Länsi)

4   North Finland (Pohjois)

99   Inap. (not coded 16 in V6)

v724, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

East Finland (Itä)

South Finland (Etelä)

West Finland (Länsi)

North Finland (Pohjois)

Inap. (not 16 in V6)

Sum

Valid Cases

M

132

497

256

119

23746

24750

1004

0.5

2.0

1.0

0.5

95.9

100.0

13.1

49.5

25.5

11.9

 

100.0
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v725 - P7 REGION II - AUSTRIA

P.7R_AT Region II

Austria (EUROSTAT NUTS I LEVEL) - Groups of Bundesländer

1   East Austria

2   South Austria

3   West Austria

99   Inap. (not coded 18 in V6)

v725, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

East Austria

South Austria

West Austria

Inap. (not 18 in V6)

Sum

Valid Cases

M

447

228

366

23709

24750

1041

1.8

0.9

1.5

95.8

100.0

42.9

21.9

35.2

 

100.0
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v726 - P7 REGION II - HUNGARY

P.7R_HU Region II

Hungary (EUROSTAT NUTS I LEVEL) - Groups of Regions

1   Central Hungary (Kozep-Magyarorszag)

2   Trandanubia (Dunantal)

3   North and Great Plain (Alfold es Eszak)

99   Inap. (not coded 22 in V6)

Note:

Generated by the archive in accordance with NUTS 1.

v726, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Central Hungary (Kozep-Magyarorszag)

Trandanubia (Dunantal)

North and Great Plain (Alfold es Eszak)

Inap. (not 22 in V6)

Sum

Valid Cases

M

278

310

421

23741

24750

1009

1.1

1.3

1.7

95.9

100.0

27.6

30.7

41.7

 

100.0
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v727 - P7 REGION II - POLAND

P.7R_PL Region II

Poland (EUROSTAT NUTS I LEVEL) - Groups of Voivodeships

1   Centralny

2   Poludniowy

3   Wschodni

4   Polnocno-zachodni

5   Poludniowo-zachodni

6   Polnocny

99   Inap. (not coded 26 in V6)

v727, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Centralny

Poludniowy

Wschodni

Polnocno-zachodni

Poludniowo-zachodni

Polnocny

Inap. (not 26 in V6)

Sum

Valid Cases

M

205

210

175

157

105

148

23750

24750

1000

0.8

0.8

0.7

0.6

0.4

0.6

96.0

100.0

20.5

21.0

17.5

15.7

10.5

14.8

 

100.0
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v728 - P13 LANGUAGE OF INTERVIEW - BELGIUM

P.13_BE Language of questionnaire: Belgium

1   French

2   Dutch

9   Inap. (not coded 2 in V6)

v728

Value Label Missing Count Percent Valid Percent

1

2

9

French

Dutch

Inap. (not 2 in V6)

Sum

Valid Cases

M

425

595

23730

24750

1020

1.7

2.4

95.9

100.0

41.7

58.3

 

100.0
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v729 - P13 LANGUAGE OF INTERVIEW - LUXEMBOURG

P.13_LU Language of questionnaire: Luxembourg

1   Luxembourgish

2   French

3   German (not ment.)

9   Inap. (not coded 6 in V6)

Note:

Starting with Eurobarometer 62 and with the change of fieldwork responsibility to TNS, the relation between average frequencies for 

language categories "French" and "Luxembourgish" appears to be inversed. The majority of respondents in Luxembourg are now 

coded as being interviewed in French and not in Luxembourgish as former Eurobarometer surveys indicate. It could not be 

ascertained if TNS (intermittently) changed the fieldwork strategy regarding languages. Starting with Eurobarometer 69 the former 

proportion is recovered, again representing the actual proportion between Luxemburgish and French as mother languages in 

Luxembourg. This is probably also true for Eurobarometer 68.1 and 68.2 where the labelling in the data set (value label) is shifted 

compared to the field questionnaire.

v729

Value Label Missing Count Percent Valid Percent

1

2

9

Luxembourgish

French

Inap. (not 6 in V6)

Sum

Valid Cases

M

191

311

24248

24750

502

0.8

1.3

98.0

100.0

38.0

62.0

 

100.0
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v730 - P13 LANGUAGE OF INTERVIEW - SPAIN

P.13_ES Language of questionnaire: Spain

1   Spanish

2   Catalan

9   Inap. (not coded 12 in V6)

v730

Value Label Missing Count Percent Valid Percent

1

2

9

Spanish

Catalan

Inap. (not 12 in V6)

Sum

Valid Cases

M

992

17

23741

24750

1009

4.0

0.1

95.9

100.0

98.3

1.7

 

100.0
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v731 - P13 LANGUAGE OF INTERVIEW - FINLAND

P.13_FI Language of questionnaire: Finland

1   Finnish

2   Swedish

9   Inap. (not coded 16 in V6)

v731

Value Label Missing Count Percent Valid Percent

1

2

9

Finnish

Swedish

Inap. (not 16 in V6)

Sum

Valid Cases

M

966

38

23746

24750

1004

3.9

0.2

95.9

100.0

96.2

3.8

 

100.0
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v732 - P13 LANGUAGE OF INTERVIEW - ESTONIA

P.13_EE Language of questionnaire: Estonia

1   Estonian

2   Russian

9   Inap. (not coded 21 in V6)

v732

Value Label Missing Count Percent Valid Percent

1

2

9

Estonian

Russian

Inap. (not 21 in V6)

Sum

Valid Cases

M

878

127

23745

24750

1005

3.5

0.5

95.9

100.0

87.4

12.6

 

100.0



 
Eurobarometer 65.1 - February-March 2006

GESIS Study No. 4505 (v 1.0.1); doi: 10.4232/1.10973

 printed 13.02.2012  page 1192 

v733 - P13 LANGUAGE OF INTERVIEW - LATVIA

P.13_LV Language of questionnaire: Latvia

1   Latvian

2   Russian

9   Inap. (not coded 23 in V6)

v733

Value Label Missing Count Percent Valid Percent

1

2

9

Latvian

Russian

Inap. (not 23 in V6)

Sum

Valid Cases

M

810

206

23734

24750

1016

3.3

0.8

95.9

100.0

79.7

20.3

 

100.0
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v734 - P13 LANGUAGE OF INTERVIEW - MALTA

P.13_MT Language of questionnaire: Malta

1   Maltese

2   English

9   Inap. (not coded 25 in V6)

v734

Value Label Missing Count Percent Valid Percent

1

2

9

Maltese

English

Inap. (not 25 in V6)

Sum

Valid Cases

M

495

5

24250

24750

500

2.0

0.0

98.0

100.0

99.0

1.0

 

100.0
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v735 - C14 RESPONDENT OCCUPATION SCALE

C.14 Respondent Occupation Scale

1   Self-employed (coded 5 to 9 in V633)

2   Managers (coded 10 to 12 in V633)

3   Other white collars (coded 13 or 14 in V633)

4   Manual workers (coded 15 to 18 in V633)

5   House persons (coded 1 in V633)

6   Unemployed (coded 3 in V633)

7   Retired (coded 4 in V633)

8   Students (coded 2 in V633)

Note:

This scale is based on a combination / selection of the current respondent occupation variable D.15A/633.

v735 by v7, Absolute Values (Row Percent), weighted by v8

v735 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

SE

SI

SK

77 (7.4)

69 (6.8)

34 (6.7)

101 (9.7)

43 (8.5)

71 (7.0)

43 (4.3)

54 (5.4)

106 (10.5)

67 (6.7)

33 (3.2)

65 (6.4)

13 (4.1)

198 (19.8)

47 (4.7)

65 (6.5)

145 (14.5)

38 (3.8)

22 (4.4)

58 (5.7)

26 (5.2)

75 (7.1)

75 (7.5)

82 (8.1)

76 (7.6)

61 (5.8)

85 (7.8)

143 (13.7)

59 (5.8)

43 (8.5)

88 (8.5)

48 (9.5)

133 (13.0)

146 (14.6)

131 (13.0)

49 (4.9)

136 (13.5)

103 (10.1)

137 (13.6)

34 (10.8)

41 (4.1)

48 (4.8)

120 (12.0)

61 (6.1)

154 (15.4)

59 (11.8)

136 (13.4)

46 (9.2)

162 (15.3)

87 (8.7)

79 (7.8)

154 (15.4)

130 (12.3)

88 (8.1)

92 (8.8)

127 (12.5)

78 (15.4)

237 (22.9)

29 (5.8)

98 (9.6)

101 (10.1)

92 (9.1)

95 (9.4)

74 (7.4)

102 (10.0)

96 (9.5)

24 (7.6)

124 (12.4)

75 (7.4)

84 (8.4)

138 (13.8)

67 (6.7)

82 (16.4)

95 (9.4)

41 (8.2)

219 (20.6)

66 (6.6)

81 (8.0)

135 (13.5)

100 (9.5)

111 (10.2)

247 (23.7)

227 (22.3)

119 (23.4)

148 (14.3)

120 (23.8)

215 (21.1)

262 (26.1)

259 (25.7)

237 (23.5)

241 (24.0)

274 (26.8)

213 (21.1)

78 (24.8)

122 (12.2)

249 (24.7)

260 (26.0)

167 (16.7)

204 (20.3)

79 (15.8)

288 (28.4)

92 (18.4)

155 (14.6)

181 (18.1)

287 (28.4)

218 (21.8)

183 (17.3)

307 (28.1)

109 (10.5)

55 (5.4)

78 (15.4)

36 (3.5)

20 (4.0)

116 (11.4)

23 (2.3)

63 (6.3)

223 (22.1)

30 (3.0)

74 (7.2)

81 (8.0)

22 (7.0)

148 (14.8)

43 (4.3)

200 (20.0)

132 (13.2)

53 (5.3)

91 (18.2)

41 (4.0)

143 (28.5)

82 (7.7)

35 (3.5)

76 (7.5)

8 (0.8)

39 (3.7)

41 (3.8)

37 (3.6)

99 (9.7)

11 (2.2)

55 (5.3)

61 (12.1)

47 (4.6)

30 (3.0)

42 (4.2)

44 (4.4)

67 (6.7)

87 (8.5)

75 (7.4)

30 (9.5)

51 (5.1)

102 (10.1)

40 (4.0)

41 (4.1)

83 (8.3)

7 (1.4)

80 (7.9)

34 (6.8)

33 (3.1)

122 (12.2)

82 (8.1)

32 (3.2)

68 (6.4)

87 (8.0)

251 (24.1)

283 (27.7)

70 (13.8)

262 (25.3)

145 (28.8)

254 (24.9)

239 (23.9)

244 (24.3)

168 (16.7)

264 (26.3)

271 (26.5)

268 (26.6)

85 (27.0)

197 (19.7)

352 (34.9)

113 (11.3)

240 (23.9)

275 (27.4)

97 (19.4)

191 (18.8)

78 (15.6)

209 (19.7)

299 (29.9)

228 (22.6)

255 (25.4)

310 (29.4)

220 (20.1)

85 (8.2)

101 (9.9)

75 (14.8)

109 (10.5)

38 (7.5)

86 (8.4)

158 (15.8)

121 (12.0)

86 (8.5)

125 (12.5)

77 (7.5)

73 (7.2)

29 (9.2)

119 (11.9)

94 (9.3)

119 (11.9)

79 (7.9)

129 (12.9)

64 (12.8)

126 (12.4)

41 (8.2)

127 (12.0)

136 (13.6)

96 (9.5)

124 (12.4)

164 (15.5)

154 (14.1)

1041

1020

508

1036

504

1020

1002

1006

1008

1004

1021

1008

315

1000

1010

1001

1003

1003

501

1015

501

1062

1001

1011

1002

1055

1093

1041

1020

508

1036

504

1020

1002

1006

1008

1004

1021

1008

315

1000

1010

1001

1003

1003

501

1015

501

1062

1001

1011

1002

1055

1093
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v735 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

N Sum

N Valid Sum

1829

1829

2615

2615

2663

2663

5432

5432

2062

2062

1547

1547

5868

5868

2735

2735

24751

24751
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v736 - SPLIT (QC11, QC12)

SPLIT BALLOT

This questionnaire split concerns Q.C11 and Q.C12.

1   Questionnaire Version A

2   Questionnaire Version B

v736

Value Label Missing Count Percent Valid Percent

1

2

Questionnaire Version A

Questionnaire Version B

Sum

Valid Cases

12484

12266

24750

24750

50.4

49.6

100.0

50.4

49.6

100.0
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v737 - ORIGINAL RESPONDENT ID

Original Respondent Identification Number

This is the original respondent identification number as supplied by TNS OPINION & SOCIAL. The first two digits identify the country 

of interview (01: Belgium; 02: Denmark; 03: West Germany; 04: East Germany; 05: Greece; 06: Spain; 07: Finland; 08: France; 09: 

Ireland; 10: Italy; 11: Luxembourg; 12: Netherlands; 13: Austria; 14: Portugal; 15: Sweden; 16: Great Britain; 17:Northern Ireland; 18: 

Cyprus (Republic); 19: Czech Republic; 20: Estonia; 21: Hungary; 22: Latvia; 23: Lithuania; 24: Malta; 25: Poland; 26: Slovakia; 27: 

Slovenia). The remaining digits contain the country-specific questionnaire numbers.

Note:

Actual number is coded.
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v738 - INTERVIEWER ID

Original Interviewer Identification Number

This is the original interviewer identification number as supplied by TNS OPINION & SOCIAL. The first two digits identify the country of 

interview (01: Belgium; 02: Denmark; 03: West Germany; 04: East Germany; 05: Greece; 06: Spain; 07: Finland; 08: France; 09: 

Ireland; 10: Italy; 11: Luxembourg; 12: Netherlands; 13: Austria; 14: Portugal; 15: Sweden; 16: Great Britain; 17:Northern Ireland; 18: 

Cyprus (Republic); 19: Czech Republic; 20: Estonia; 21: Hungary; 22: Latvia; 23: Lithuania; 24: Malta; 25: Poland; 26: Slovakia; 27: 

Slovenia). The remaining digits contain the country-specific interviewer id number.

9999999999   Inap. (no data for France)

Note:

No data for France.

Actual number is coded.
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Contents

v1

v2

v3

version

v4

v5

v6

v7

v8

v9

v10

v11

v12

v13

v14

v15

v16

v17

v18

v19

v20

v21

v22

v23

v24

v25

v26

v27

v28

v29

v30

v31

v32

v33

v34

v35

v36

v37

v38

v39

v40

v41

v42

v43

v44

v45

STUDY NUMBER DISTRIBUTOR                                   

STUDY NUMBER PRODUCER

EDITION NUMBER

GESIS ARCHIVE VERSION

EUROBAROMETER NUMBER

ID SERIAL NUMBER

NATION - ALL SAMPLES

NATION - ALL SAMPLES ISO 3166

W1 WEIGHT RESULT FROM TARGET

NATION - UNITED KINGDOM

W4 WEIGHT SPECIAL UNITED KINGDOM

NATION - UNITED GERMANY

W3 WEIGHT SPECIAL GERMANY

NATION GROUP EURO 6

W5 WEIGHT EURO 6

NATION GROUP EURO 9

W6 WEIGHT EURO 9

NATION GROUP EURO 10

W7 WEIGHT EURO 10

NATION GROUP EURO 12

W8 WEIGHT EURO 12

NATION GROUP EURO 12 + EAST GERMANY

W9 WEIGHT EURO 12 + EAST GERMANY

NATION GROUP EURO NEW 3 (1995)

W10 WEIGHT EURO NEW 3 (1995)

NATION GROUP EURO 15

W11 WEIGHT EURO 15

NATION GROUP EURO ZONE (2002)

W12 WEIGHT SPECIAL EURO ZONE (2002)

NATION GROUP EURO NEW 10 (2004)

W13 WEIGHT EURO NEW 10 (2004)

NATION GROUP EURO 25

W14 WEIGHT EURO 25

Q1 NATIONALITY BELGIUM

Q1 NATIONALITY DENMARK

Q1 NATIONALITY GERMANY

Q1 NATIONALITY GREECE

Q1 NATIONALITY SPAIN

Q1 NATIONALITY FRANCE

Q1 NATIONALITY IRELAND

Q1 NATIONALITY ITALY

Q1 NATIONALITY LUXEMBOURG

Q1 NATIONALITY NETHERLANDS

Q1 NATIONALITY PORTUGAL

Q1 NATIONALITY UNITED KINGDOM

Q1 NATIONALITY AUSTRIA

page

1

2

3

4

5

6

7

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

37

39

41

43

45

47

49

51

53

55

57

59
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v46

v47

v48

v49

v50

v51

v52

v53

v54

v55

v56

v57

v58

v59

v60

v61

v62

v63

v64

v65

v66

v67

v68

v69

v70

v71

v72

v73

v74

v75

v76

v77

v78

v79

v80

v81

v82

v83

v84

v85

v86

v87

v88

v89

v90

v91

v92

Q1 NATIONALITY SWEDEN

Q1 NATIONALITY FINLAND

Q1 NATIONALITY CYPRUS (REPUBLIC)

Q1 NATIONALITY CZECH REPUBLIC

Q1 NATIONALITY ESTONIA

Q1 NATIONALITY HUNGARY

Q1 NATIONALITY LATVIA

Q1 NATIONALITY LITHUANIA

Q1 NATIONALITY MALTA

Q1 NATIONALITY POLAND

Q1 NATIONALITY SLOVAKIA

Q1 NATIONALITY SLOVENIA

QA1 POL DISCUSSION - CONVINCE FRIENDS

QA2 INTERNET USE - LAST TIME

QA3 LIVING SIT: HAPPY WITH FAMILY

QA3 LIVING SIT: HAPPY WITH OCCUPATION

QA3 LIVING SIT: HAPPY LIVING IN COUNTRY

QA3 LIVING SIT: DIFFICULT MAKE ENDS MEET

QA4 EU NOTION: EUROPE/EU/MEMBERSHIP

QA4 EU NOTION: BRUSSELS/BELGIUM

QA4 EU NOTION: FEEL EUROPEAN/CITIZENSHIP

QA4 EU NOTION: EUROPEAN SYMBOLS

QA4 EU NOTION: POLITICS/DEMOCRACY

QA4 EU NOTION: COOPERATION/UNITY

QA4 EU NOTION: STRONGER/PEACE

QA4 EU NOTION: GOOD IDEA/PROGRESS

QA4 EU NOTION: SOLVE NATIONAL PROBLEMS

QA4 EU NOTION: SINGLE CURRENCY

QA4 EU NOTION: COM MARKET/GLOBALISATION

QA4 EU NOTION: COMPET PRICES/PRODUCTS

QA4 EU NOTION: UNEMPLOYMENT DECREASE

QA4 EU NOTION: SUBSIDIES

QA4 EU NOTION: WORK/STUDY/TRAVEL ABROAD

QA4 EU NOTION: ENLARGEMENT A GOOD THING

QA4 EU NOTION: DIFFERENT CULTURES/NAT

QA4 EU NOTION: COUNTRIES KEEP IDENTITY

QA4 EU NOTION: HUMAN RIGHTS PROTECTION

QA4 EU NOTION: FREEDOM/HAPPINESS/HOPE

QA4 EU NOTION: BETTER PENSION CONDITIONS

QA4 EU NOTION: DECISIONS DIFF/TOO LARGE

QA4 EU NOTION: GAP BETWEEN COUNTRIES

QA4 EU NOTION: BAD IDEA/REGRESSION

QA4 EU NOTION: LOST OF INDEPEND/IDENTITY

QA4 EU NOTION: NO INTEREST/UNDERSTANDING

QA4 EU NOTION: USELESS/REGRET/DISAPPOINT

QA4 EU NOTION: UNEMPLOYMENT RAISE

QA4 EU NOTION: PRICES INCREASE

61

63

65

67

69

71

73

75

77

79

81

83

85

87

89

91

93

95

97

98

99

100

101

102

103

104

105

106

107

108

109

110

111

112

113

114

115

116

117

118

119

120

121

122

123

124

125
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v93

v94

v95

v96

v97

v98

v99

v100

v101

v102

v103

v104

v105

v106

v107

v108

v109

v110

v111

v112

v113

v114

v115

v116

v117

v118

v119

v120

v121

v122

v123

v124

v125

v126

v127

v128

v129

v130

v131

v132

v133

v134

v135

v136

v137

v138

v139

QA4 EU NOTION: ENLARGEMENT A BAD THING

QA4 EU NOTION: WASTE OF TIME/MONEY

QA4 EU NOTION: LACK OF INFORMATION

QA4 EU NOTION: CORRUPTION/CRIME

QA4 EU NOTION: BAD FOR NAT AGRIC/INDUSTR

QA4 EU NOTION: DOUBT\FEAR ABOUT PENSIONS

QA4 EU NOTION: FROM ONE UNION TO ANOTHER

QA4 EU NOTION: BOTH ADVANTAGES/DISADVANT

QA4 EU NOTION: JUSTICE

QA4 EU NOTION: ENVIRONMENT

QA4 EU NOTION: OTHERS

QA4 EU NOTION: DK

QA5 INTERNAT CONTACT: VISITED EU COUNTRY

QA5 INTERNAT CONTACT: READ OTHER LANGUAGE

QA5 INTERNAT CONTACT: SOCIALISED W PEOPLE

QA6 POLITICAL DISCUSSION - NATIONAL MATTERS

QA6 POLITICAL DISCUSSION - EUROPEAN MATTERS

QA7 EU MEMBERSHIP - GOOD/BAD

QA8 EU DECISION MAKING: UNEMPLOYMENT

QA8 EU DECISION MAKING: SOCIAL RIGHTS

QA8 EU DECISION MAKING: ECONOMIC GROWTH

QA8 EU DECISION MAKING: ORGANISED CRIME

QA8 EU DECISION MAKING: FIGHT TERRORISM

QA8 EU DECISION MAKING: FOOD SAFETY

QA8 EU DECISION MAKING: ENVIRONMENT PROT

QA8 EU DECISION MAKING: MAJOR HEALTH ISS

QA8 EU DECISION MAKING: GENDER EQUALITY

QA8 EU DECISION MAKING: AGRICULTURE PROT

QA8 EU DECISION MAKING: DEMOCRACY/PEACE

QA8 EU DECISION MAKING: RESEARCH COOP

QA8 EU DECISION MAKING: ENERGY PROVISION

QA9 EU CONCEPT: MODERN

QA9 EU CONCEPT: DEMOCRATIC

QA9 EU CONCEPT: PROTECTIVE

QA9 EU CONCEPT: INEFFICIENT

QA9 EU CONCEPT: TECHNOCRATIC

QA10 EU ACHIEVEMENTS: ECONOMIC UNIFICATION

QA10 EU ACHIEVEMENTS: POLITICAL UNIFICATION

QA10 EU ACHIEVEMENTS: CULTURAL COOPERATION

QA11 EU FUTURE HELPFUL: COMMON LANGUAGE

QA11 EU FUTURE HELPFUL: EXTERNAL BORDERS

QA11 EU FUTURE HELPFUL: EURO INTRODUCTION

QA11 EU FUTURE HELPFUL: LIVING STANDARDS

QA11 EU FUTURE HELPFUL: COMMON ARMY

QA11 EU FUTURE HELPFUL: COMMON CONSTITUTION

QA11 EU FUTURE HELPFUL: NONE

QA11 EU FUTURE HELPFUL: OTHER

126

127

128

129

130

131

132

133

134

135

136

137

138

140

142

144

146

148

150

152

154

156

158

160

162

164

166

168

170

172

174

176

178

180

182

184

186

188

190

192

193

194

195

196

197

198

199
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v140

v141

v142

v143

v144

v145

v146

v147

v148

v149

v150

v151

v152

v153

v154

v155

v156

v157

v158

v159

v160

v161

v162

v163

v164

v165

v166

v167

v168

v169

v170

v171

v172

v173

v174

v175

v176

v177

v178

v179

v180

v181

v182

v183

v184

v185

v186

QA11 EU FUTURE HELPFUL: DK

QA12A EUROP UNIFICATION - MOST POSITIVE 1ST

QA12B EUROP UNIFICATION - MOST POSITIVE 2ND

QA12AB_TOT EUROP UNIF MOST POS: PEACE

QA12AB_TOT EUROP UNIF MOST POS: FREE MOVEMENT

QA12AB_TOT EUROP UNIF MOST POS: THE EURO

QA12AB_TOT EUROP UNIF MOST POS: STUDENT EXCH

QA12AB_TOT EUROP UNIF MOST POS: CAP

QA12AB_TOT EUROP UNIF MOST POS: NONE

QA12AB_TOT EUROP UNIF MOST POS: OTHER

QA12AB_TOT EUROP UNIF MOST POS: DK

QA13 EU PERFORMANCE: UNEMPLOYMENT

QA13 EU PERFORMANCE: SOCIAL RIGHTS

QA13 EU PERFORMANCE: HUMAN RIGHTS

QA13 EU PERFORMANCE: ECONOMIC GROWTH

QA13 EU PERFORMANCE: ORGANISED CRIME

QA13 EU PERFORMANCE: FIGHT TERRORISM

QA13 EU PERFORMANCE: FOOD SAFETY

QA13 EU PERFORMANCE: ENVIRONMENT PROT

QA13 EU PERFORMANCE: MAJOR HEALTH ISS

QA13 EU PERFORMANCE: GENDER EQUALITY

QA13 EU PERFORMANCE: AGRICULTURE PROT

QA13 EU PERFORMANCE: HELP POOR PEOPLE

QA13 EU PERFORMANCE: DEMOCRACY/PEACE

QA13 EU PERFORMANCE: RESEARCH COOP

QA13 EU PERFORMANCE: ENERGY PROVISION

QA14 PRESENT DIRECTION - COUNTRY

QA14 PRESENT DIRECTION - EU

QA15 EU WELFARE SYSTEM HARMONISATION

QA16A WITHOUT EURO: VULNERABLE CURRENCY

QA16A WITHOUT EURO: HIGHER INFLATION

QA16A WITHOUT EURO: COMPETITIVE ECONOMY

QA16B WITHOUT EURO: VULNERABLE CURRENCY

QA16B WITHOUT EURO: HIGHER INFLATION

QA16B WITHOUT EURO: COMPETITIVE ECONOMY

QA17 GLOBALISATION - ASSESSMENT

QA18 EU ENLARGEMENT: MORE JOB PROBLEMS

QA18 EU ENLARGEMENT: CHEAPER PRODUCTS

QA18 EU ENLARGEMENT: IMPROVES INFLUENCE

QA18 EU ENLARGEMENT: SOMETHING POSITIVE

QA19 EU ENLARGEMENT - FIRST CONNOTATION

QA20 EUROP CITIZ FEEL: VOTE IN ALL ELECT

QA20 EUROP CITIZ FEEL: SC WELFARE SYSTEM

QA20 EUROP CITIZ FEEL: ELECTED PRESIDENT

QA20 EUROP CITIZ FEEL: EUR INCOME TAX

QA20 EUROP CITIZ FEEL: EUR CONSTITUTION

QA20 EUROP CITIZ FEEL: EUR OLYMPIC TEAM

200

201

203

205

207

209

211

213

215

217

219

221

224

227

230

233

236

239

242

245

248

251

254

257

260

263

266

268

270

272

274

276

278

280

282

284

285

287

289

291

293

295

296

297

298

299

300
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v187

v188

v189

v190

v191

v192

v193

v194

v195

v196

v197

v198

v199

v200

v201

v202

v203

v204

v205

v206

v207

v208

v209

v210

v211

v212

v213

v214

v215

v216

v217

v218

v219

v220

v221

v222

v223

v224

v225

v226

v227

v228

v229

v230

v231

v232

v233

QA20 EUROP CITIZ FEEL: NONE OF THESE

QA20 EUROP CITIZ FEEL: DONT WANT TO BE

QA20 EUROP CITIZ FEEL: OTHER

QA20 EUROP CITIZ FEEL: DK

QA21 POLIT INFLUENCE: VOTE IN ELECTIONS

QA21 POLIT INFLUENCE: PARTY MEMBERSHIP

QA21 POLIT INFLUENCE: DEMONSTRATION

QA21 POLIT INFLUENCE: SIGNING PETITION

QA21 POLIT INFLUENCE: GOING ON STRIKE

QA21 POLIT INFLUENCE: JOIN TRADE UNION

QA21 POLIT INFLUENCE: CONSUMER ASSOC

QA21 POLIT INFLUENCE: NGO SUPPORTER

QA21 POLIT INFLUENCE: INTERNET DEBATES

QA21 POLIT INFLUENCE: OTHER

QA21 POLIT INFLUENCE: DK

QA22 EU PARTICIPATION: VOTING REFERENDA

QA22 EU PARTICIPATION: SIGNING PETITION

QA23 EU KNOWLEDGE: 15 MEMBER STATES

QA23 EU KNOWLEDGE: EP DIRECTLY ELECTED

QA23 EU KNOWLEDGE: COUNTRY COMMISSIONER

QA24 POLIT INTEREST: DOMESTIC AFFAIRS

QA24 POLIT INTEREST: EUROPEAN AFFAIRS

QB1 PURCHASE VIA INTERNET: COUNTRY

QB1 PURCHASE VIA INTERNET: EU

QB1 PURCHASE VIA INTERNET: NON-EU

QB1 PURCHASE VIA INTERNET: UNKNOWN

QB1 PURCHASE VIA INTERNET: NO

QB1 PURCHASE VIA INTERNET: DK

QB1 PURCHASE BY PHONE: COUNTRY

QB1 PURCHASE BY PHONE: EU

QB1 PURCHASE BY PHONE: NON-EU

QB1 PURCHASE BY PHONE: UNKNOWN

QB1 PURCHASE BY PHONE: NO

QB1 PURCHASE BY PHONE: DK

QB1 PURCHASE BY POST: COUNTRY

QB1 PURCHASE BY POST: EU

QB1 PURCHASE BY POST: NON-EU

QB1 PURCHASE BY POST: UNKNOWN

QB1 PURCHASE BY POST: NO

QB1 PURCHASE BY POST: DK

QB1 PURCHASE AT DOORSTEP: COUNTRY

QB1 PURCHASE AT DOORSTEP: EU

QB1 PURCHASE AT DOORSTEP: NON-EU

QB1 PURCHASE AT DOORSTEP: UNKNOWN

QB1 PURCHASE AT DOORSTEP: NO

QB1 PURCHASE AT DOORSTEP: DK

QB2 EU PURCHASE: SHOPPING TRIP
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v274

v275

v276

v277
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QB2 EU PURCHASE: WHILST HOLIDAY

QB3 EU PURCHASE - TOTAL VALUE

QB4 DISTANT PURCHASE CTRY: DELAYED

QB4 DISTANT PURCHASE CTRY: NOT DELIV

QB4 DISTANT PURCHASE CTRY: NONE OF THESE

QB4 DISTANT PURCHASE CTRY: DK

QB4 DISTANT PURCHASE EU: DELAYED

QB4 DISTANT PURCHASE EU: NOT DELIV

QB4 DISTANT PURCHASE EU: NONE OF THESE

QB4 DISTANT PURCHASE EU: DK

QB4 DISTANT PURCHASE NON-EU: DELAYED

QB4 DISTANT PURCHASE NON-EU: NOT DELIV

QB4 DISTANT PURCHASE NON-EU: NONE OF THESE

QB4 DISTANT PURCHASE NON-EU: DK

QB4 DISTANT PURCHASE UNKNOWN: DELAYED

QB4 DISTANT PURCHASE UNKNOWN: NOT DELIV

QB4 DISTANT PURCHASE UNKNOWN: NONE OF THESE

QB4 DISTANT PURCHASE UNKNOWN: DK

QB4 DISTANT PURCHASE: NONE OF THESE

QB4 DISTANT PURCHASE: DK

QB5 DISTANT SALE RETURNED: NO

QB5 DISTANT SALE RETURNED CTRY: NO

QB5 DISTANT SALE RETURNED CTRY: ALW ACCEPTED

QB5 DISTANT SALE RETURNED CTRY: SMT ACCEPTED

QB5 DISTANT SALE RETURNED CTRY: NOT ACCEPTED

QB5 DISTANT SALE RETURNED CTRY: DK

QB5 DISTANT SALE RETURNED EU: NO

QB5 DISTANT SALE RETURNED EU: ALW ACCEPTED

QB5 DISTANT SALE RETURNED EU: SMT ACCEPTED

QB5 DISTANT SALE RETURNED EU: NOT ACCEPTED

QB5 DISTANT SALE RETURNED EU: DK

QB5 DISTANT SALE RETURNED: DK

QB6 DOORSTEP SALE RETURNED: NO

QB6 DOORSTEP SALE RETURNED CTRY: NO

QB6 DOORSTEP SALE RETURNED CTRY: ALW ACCEPTED

QB6 DOORSTEP SALE RETURNED CTRY: SMT ACCEPTED

QB6 DOORSTEP SALE RETURNED CTRY: NOT ACCEPTED

QB6 DOORSTEP SALE RETURNED CTRY: DK

QB6 DOORSTEP SALE RETURNED EU: NO

QB6 DOORSTEP SALE RETURNED EU: ALW ACCEPTED

QB6 DOORSTEP SALE RETURNED EU: SMT ACCEPTED

QB6 DOORSTEP SALE RETURNED EU: NOT ACCEPTED

QB6 DOORSTEP SALE RETURNED EU: DK

QB6 DOORSTEP SALE RETURNED: DK

QB7 FINANC SERV PURCHASED: ACCOUNT

QB7 FINANC SERV PURCHASED: PAYMENT CARD

QB7 FINANC SERV PURCHASED: LIFE INSURANCE
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v327

QB7 FINANC SERV PURCHASED: PENSION PLAN

QB7 FINANC SERV PURCHASED: OTHER INSURANCE

QB7 FINANC SERV PURCHASED: STOCKS/SHARES

QB7 FINANC SERV PURCHASED: INVESTMENT FUND

QB7 FINANC SERV PURCHASED: MORTGAGE HOUSE

QB7 FINANC SERV PURCHASED: OTHER LOAN

QB7 FINANC SERV PURCHASED: NOT ANY

QB7 FINANC SERV PURCHASED: OTHER

QB7 FINANC SERV PURCHASED: DK

QB8 FINANC SERV DISTANT PURCHASE: NO

QB8 FINANC SERV DISTANT PURCHASE: COUNTRY

QB8 FINANC SERV DISTANT PURCHASE: EU

QB8 FINANC SERV DISTANT PURCHASE: NON-EU

QB8 FINANC SERV DISTANT PURCHASE: UNKNOWN

QB8 FINANC SERV DISTANT PURCHASE: DK

QB9 FINANC SERV DISTANT PROBL: NONE

QB9 FINANC SERV DISTANT PROBL: INSUFF INFO

QB9 FINANC SERV DISTANT PROBL: MISLEAD INFO

QB9 FINANC SERV DISTANT PROBL: EXCESS INFO

QB9 FINANC SERV DISTANT PROBL: CONDITIONS

QB9 FINANC SERV DISTANT PROBL: EXCESS FEES

QB9 FINANC SERV DISTANT PROBL: POOR SERVICE

QB9 FINANC SERV DISTANT PROBL: CONTACTING

QB9 FINANC SERV DISTANT PROBL: COMPLAINING

QB9 FINANC SERV DISTANT PROBL: CHANGING

QB9 FINANC SERV DISTANT PROBL: COMPARING

QB9 FINANC SERV DISTANT PROBL: OTHERS

QB9 FINANC SERV DISTANT PROBL: DK

QB10 FINANC SERV EU BARRIERS: INSUFF INFO

QB10 FINANC SERV EU BARRIERS: MISLEAD INFO

QB10 FINANC SERV EU BARRIERS: EXCESS INFO

QB10 FINANC SERV EU BARRIERS: FRAUD RISKS

QB10 FINANC SERV EU BARRIERS: EXTRA COSTS

QB10 FINANC SERV EU BARRIERS: BIG DEPOSIT

QB10 FINANC SERV EU BARRIERS: IDENT PROOF

QB10 FINANC SERV EU BARRIERS: CONSUMER PROT

QB10 FINANC SERV EU BARRIERS: LANGUAGE

QB10 FINANC SERV EU BARRIERS: CUSTOMER SERV

QB10 FINANC SERV EU BARRIERS: PERS CONTACT

QB10 FINANC SERV EU BARRIERS: NOT DIFFERENT

QB10 FINANC SERV EU BARRIERS: OTHERS

QB10 FINANC SERV EU BARRIERS: DK

QB11 EU PURCHASE ADVERTISEMENTS - EXPERIENCE

QB12 RECVD UNSOLIC ADVERTISEMENT: CTRY

QB12 RECVD UNSOLIC ADVERTISEMENT: EU

QB12 RECVD UNSOLIC ADVERTISEMENT: NON-EU

QB12 RECVD UNSOLIC ADVERTISEMENT: UNKNOWN
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v367
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v369

v370

v371
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QB12 RECVD UNSOLIC ADVERTISEMENT: NO

QB12 RECVD UNSOLIC ADVERTISEMENT: DK

QB12 RECVD MISLEAD ADVERTISEMENT: CTRY

QB12 RECVD MISLEAD ADVERTISEMENT: EU

QB12 RECVD MISLEAD ADVERTISEMENT: NON-EU

QB12 RECVD MISLEAD ADVERTISEMENT: UNKNOWN

QB12 RECVD MISLEAD ADVERTISEMENT: NO

QB12 RECVD MISLEAD ADVERTISEMENT: DK

QB12 RESPND MISLEAD ADVERTISEMENT: CTRY

QB12 RESPND MISLEAD ADVERTISEMENT: EU

QB12 RESPND MISLEAD ADVERTISEMENT: NON-EU

QB12 RESPND MISLEAD ADVERTISEMENT: UNKNOWN

QB12 RESPND MISLEAD ADVERTISEMENT: NO

QB12 RESPND MISLEAD ADVERTISEMENT: DK

QB13 UNSOLICITED ADVERTISEMENTS - BANNING

QB14 PRESSURISED TO PURCHASE - EXPERIENCE

QB15 PRODUCT RETURN: DIDNT TRY

QB15 PRODUCT RETURN CTRY: ALW COMPLIED

QB15 PRODUCT RETURN CTRY: SMT COMPLIED

QB15 PRODUCT RETURN CTRY: NOT COMPLIED

QB15 PRODUCT RETURN EU: ALW COMPLIED

QB15 PRODUCT RETURN EU: SMT COMPLIED

QB15 PRODUCT RETURN EU: NOT COMPLIED

QB15 PRODUCT RETURN UNKNOWN: ALW COMPLIED

QB15 PRODUCT RETURN UNKNOWN: SMT COMPLIED

QB15 PRODUCT RETURN UNKNOWN: NOT COMPLIED

QB15 PRODUCT RETURN: DK

QB16 UNFAIR CONSUMER CONTRACT: NO

QB16 UNFAIR CONSUMER CONTRACT CTRY: SEVERAL TMS

QB16 UNFAIR CONSUMER CONTRACT CTRY: ONCE/TWICE

QB16 UNFAIR CONSUMER CONTRACT EU: SEVERAL TMS

QB16 UNFAIR CONSUMER CONTRACT EU: ONCE/TWICE

QB16 UNFAIR CONSUMER CONTRACT NON-EU: SEVERAL TMS

QB16 UNFAIR CONSUMER CONTRACT NON-EU ONCE/TWICE

QB16 UNFAIR CONSUMER CONTRACT UNKNOWN: SEVERAL TMS

QB16 UNFAIR CONSUMER CONTRACT UNKNOWN: ONCE/TWICE

QB16 UNFAIR CONSUMER CONTRACT: DK

QB17 COMPARED PRODUCT PRICE PER UNIT

QB18 PURCHASED A TIMESHARE PRODUCT

QB19 PURCHASED A PACKAGE HOLIDAY

QB20 PACKAGE HOLIDAY: SUFFICIENT INFO

QB20 PACKAGE HOLIDAY: AS MARKETED

QB21 EU PURCHASE: PREPARED LANGUAGE

QB21 EU PURCHASE: KNOW INFO SOURCES

QB21 EU PURCHASE: PREFER PERS SHOPPING

QB21 EU PURCHASE: NO INTERNET ACCESS

QB21 EU PURCHASE: NO INTEREST NEXT 12M
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QB21 EU PURCHASE: WORTH MORE NEXT 12M

QB22 EU PURCH CONFIDENCE: INTERNET

QB22 EU PURCH CONFIDENCE: PHONE/POST

QB22 EU PURCH CONFIDENCE: DOORSTEP

QB22 EU PURCH CONFIDENCE: ON A TRIP

QB23 EU PURCHASE: HARDER TO RESOLVE PRBL

QB23 EU PURCHASE: GREATER FRAUD RISK

QB23 EU PURCHASE: MORE DELIVERY PROBLEMS

QB23 EU PURCHASE: MORE RETURN PROBLEMS

QB23 EU PURCHASE: HARDER TO TRUST SAFETY

QB23 EU PURCHASE: LESS RESPECT LAWS

QB23 EU PURCHASE: OFTEN REFUSED

QB24 COMPLAINTS: NOT MADE ANY

QB24 COMPLAINTS IN CTRY: OFTEN

QB24 COMPLAINTS IN CTRY: SOMETIMES

QB24 COMPLAINTS IN CTRY: RARELY

QB24 COMPLAINTS IN EU: OFTEN

QB24 COMPLAINTS IN EU: SOMETIMES

QB24 COMPLAINTS IN EU: RARELY

QB24 COMPLAINTS UNKNOWN: OFTEN

QB24 COMPLAINTS UNKNOWN: SOMETIMES

QB24 COMPLAINTS UNKNOWN: RARELY

QB24 COMPLAINTS: DK

QB25 COMPLAINTS - SATISFACTION

QB26 COMPLAINTS UNSATISF: CONSUMER ASS

QB26 COMPLAINTS UNSATISF: SOLICITOR ADV

QB26 COMPLAINTS UNSATISF: ARBITRATION

QB26 COMPLAINTS UNSATISF: TO COURT

QB26 COMPLAINTS UNSATISF: NO ACTION

QB26 COMPLAINTS UNSATISF: OTHER

QB26 COMPLAINTS UNSATISF: DK

QB27 BEST CONSUMER PROT: EASY COMPARISON

QB27 BEST CONSUMER PROT: CLEAR PRICING

QB27 BEST CONSUMER PROT: CLEAR INFORMATION

QB27 BEST CONSUMER PROT: RIGHT TO REPLACE

QB27 BEST CONSUMER PROT: RIGHT TO RETURN

QB27 BEST CONSUMER PROT: UNIT TERM PRICES

QB27 BEST CONSUMER PROT: DELIVERY OBLIGATION

QB27 BEST CONSUMER PROT: SAFETY OBLIGATION

QB27 BEST CONSUMER PROT: REQ NOT TO MISLEAD

QB27 BEST CONSUMER PROT: PUBLIC PERSECUTION

QB27 BEST CONSUMER PROT: TK TO COURT INDIV

QB27 BEST CONSUMER PROT: TK TO COURT JOINT

QB27 BEST CONSUMER PROT: CONSUMER ORG INFO

QB27 BEST CONSUMER PROT: NONE OF THESE

QB27 BEST CONSUMER PROT: DK

QB28 CONSUMER RIGHTS: EASY THRGH ARBITRATION
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QB28 CONSUMER RIGHTS: EASY THRGH COURTS

QB28 CONSUMER RIGHTS: TRUST CONSUMER ORG

QB28 CONSUMER RIGHTS: TRUST PUBL AUTHORITIES

QB28 CONSUMER RIGHTS: DEFEND MORE JOINTLY

QB28 CONSUMER RIGHTS: FEEL ADEQ PROTECTED

QB28 CONSUMER RIGHTS: IN GENERAL RESPECTED

QB29 PROD SAFETY INFO PROBL: NOT ENCOUNTERED

QB29 PROD SAFETY INFO PROBL CTRY: OFTEN

QB29 PROD SAFETY INFO PROBL CTRY: SOMETIMES

QB29 PROD SAFETY INFO PROBL EU: OFTEN

QB29 PROD SAFETY INFO PROBL EU: SOMETMS

QB29 PROD SAFETY INFO PROBL NON-EU: OFTEN

QB29 PROD SAFETY INFO PROBL NON-EU: SMTIMES

QB29 PROD SAFETY INFO PROBL UNKNOWN: OFTEN

QB29 PROD SAFETY INFO PROBL UNKNOWN: SMTIMES

QB29 PROD SAFETY INFO PROBL: DK

QB30 PROD SAFETY INFO INADEQ: TOYS

QB30 PROD SAFETY INFO INADEQ: HH APPLIANCES

QB30 PROD SAFETY INFO INADEQ: ELECTR LAMPS

QB30 PROD SAFETY INFO INADEQ: COSMETICS

QB30 PROD SAFETY INFO INADEQ: DETERGENTS

QB30 PROD SAFETY INFO INADEQ: PAINTS

QB30 PROD SAFETY INFO INADEQ: OTHER DIY

QB30 PROD SAFETY INFO INADEQ: CHILDCARE

QB30 PROD SAFETY INFO INADEQ: CHILDR EQUIP

QB30 PROD SAFETY INFO INADEQ: HOBBY/SPORTS

QB30 PROD SAFETY INFO INADEQ: GARDENING

QB30 PROD SAFETY INFO INADEQ: KITCHEN

QB30 PROD SAFETY INFO INADEQ: TEXTILES

QB30 PROD SAFETY INFO INADEQ: FURNITURE

QB30 PROD SAFETY INFO INADEQ: DK

QB31 PROD SAFETY INFO - PREFERRED WAY

QB32 PROD SAFETY INSTR: EXPLAIN CLEARLY

QB32 PROD SAFETY INSTR: PREVENT ACCIDENTS

QB32 PROD SAFETY INSTR: INDICATE RISKS

QB32 PROD SAFETY INSTR: NOT CLEAR CONSEQ

QB32 PROD SAFETY INSTR: NONE

QB32 PROD SAFETY INSTR: DK

D10 GENDER

D11 AGE EXACT

D11 AGE RECODED - FOUR GROUPS

D11 AGE RECODED - SIX GROUPS

QC1 WORK FORCE SHORTAGE: DSC EARLY RETIREM

QC1 WORK FORCE SHORTAGE: RAISE RETIREM AGE

QC1 WORK FORCE SHORTAGE: ENC MORE CHILDREN

QC1 WORK FORCE SHORTAGE: ENC IMMIGRATION

QC1 WORK FORCE SHORTAGE: ENC FULL-TIME WRK
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QC1 WORK FORCE SHORTAGE: INCRS WRKNG HOURS

QC1 WORK FORCE SHORTAGE: ENC FEMALE LABOUR

QC1 WORK FORCE SHORTAGE: NONE

QC1 WORK FORCE SHORTAGE: OTHER

QC1 WORK FORCE SHORTAGE: DK

QC2 IDEAL N OF CHILDREN - GENERAL

QC3 IDEAL N OF CHILDREN - PERSONALLY

QC4 FAMILY PLAN - WANTED N OF CHILDREN

QC5 FAMILY PLAN CHILDR: ALL WANTED

QC5 FAMILY PLAN CHILDR: MORE THAN WANTED

QC5 FAMILY PLAN CHILDR: HEALTH PRBL RESP

QC5 FAMILY PLAN CHILDR: HEALTH PRBL PARTN

QC5 FAMILY PLAN CHILDR: NO RIGHT PARTNER

QC5 FAMILY PLAN CHILDR: FINANC PRBL RESP

QC5 FAMILY PLAN CHILDR: FINANC PROBL PARTN

QC5 FAMILY PLAN CHILDR: WORK & FAMILY LIFE

QC5 FAMILY PLAN CHILDR: ACCOMMODATION PRBL

QC5 FAMILY PLAN CHILDR: COST TOO HIGH

QC5 FAMILY PLAN CHILDR: NOT THE RIGHT TIME

QC5 FAMILY PLAN CHILDR: PRIORITIES CHANGED

QC5 FAMILY PLAN CHILDR: STILL PLAN MORE

QC5 FAMILY PLAN CHILDR: OTHER

QC5 FAMILY PLAN CHILDR: DK

QC6 FAMILY COMPOSITION - N OF CHILDREN

QC7 FAMILY PLANNING - AGE WHEN 1ST CHILD

QC7 FAMILY PL 1ST CHILD - AGE (REC)

QC8 FAMILY PLANNING - TIMING FIRST CHILD

QC9A FAMILY PLANNING - CHILDREN INTENDED

QC9B FAMILY PLANNING - SURE OF SUCCESS

QC9C FAMILY PLANNING - CHILD NEXT 3 YEARS

QC10 FAMILY PLAN FACTORS: FINANCIAL SIT

QC10 FAMILY PLAN FACTORS: WORK SIT MOTHER

QC10 FAMILY PLAN FACTORS: HOUSING CONDIT

QC10 FAMILY PLAN FACTORS: HEALTH OF MOTHER

QC10 FAMILY PLAN FACTORS: PARTNER SUPPORT

QC10 FAMILY PLAN FACTORS: WORK SIT FATHER

QC10 FAMILY PLAN FACTORS: HEALTH OF FATHER

QC10 FAMILY PLAN FACTORS: CHILDCARE PROVIS

QC10 FAMILY PLAN FACTORS: PARENTAL LEAVE

QC10 FAMILY PLAN FACTORS: CHILDREN COSTS

QC11A FIRST CHILD - IDEAL AGE WOMAN (A)

QC11A FIRST CHILD - IDEAL AGE WOMAN (REC) (A)

QC12A NO MORE CHILD - AGE WOMAN (A)

QC12A NO MORE CHILD - AGE WOMAN (REC) (A)

QC11B FIRST CHILD - IDEAL AGE MAN (B)

QC11B FIRST CHILD - IDEAL AGE MAN (REC) (B)

QC12B NO MORE CHILD - AGE MAN (B)
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QC12B NO MORE CHILD - AGE MAN (REC) (B)

QC13 CHILDREN SIT: SAME AS PARENTS

QC13 CHILDREN SIT: PARENTS SUPPORT MORE

QC13 CHILDREN SIT: SAME AS RELATIVES

QC13 CHILDREN SIT: RELATIVES SUPPORT MORE

QC13 CHILDREN SIT: SAME AS FRIENDS

QC13 CHILDREN SIT: FRIENDS SUPPORT MORE

QC13 CHILDREN SIT: NONE OF THESE

QC13 CHILDREN SIT: DK
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