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Introduction and preliminary remarks 

 
The variable reports of the Standard & Special Eurobarometer survey series offer a comprehensive description of 

the data on study and variable level. For each Eurobarometer individual variable reports are provided. The reports 

are structured into five sections: Section one provides the description of the respective Eurobarometer Study, 

including bibliographic information, abstract, methodological specifications, remarks on weighting and general 

notes on data preparation. Section two gives an historical overview of the Eurobarometer Survey Series, 

including the institutional background and the development of geographical and topical coverage. A third 

section provides general information about the structure of Eurobarometer datasets, documentation standards 

and variable coding frames. Section four explains the details of the ‘Variable Documentation’ part in the 

following section five, which is the documentation of the variables with the complete question texts and answer 

categories of the master questionnaire and the corresponding archival remarks on data preparation or 

inconsistencies, if applicable. In addition, this variable report contains frequency counts, by country (sample), for 

almost all variables. These frequencies are based on weighted data using the adequate post-stratification weight, 

if applicable and as indicated in each table. 

Data access 

Primary data for statistical analysis and related documentation (basic bilingual questionnaires, national field 

questionnaire versions and variable reports) are made available online by GESIS (http://zacat.gesis.org), by the 

Inter-university Consortium for Political and Social Research through the ICPSR membership network, and 

through all Social Science Data Archives members of the Council of European Social Science Data Archives 
(CESSDA). 

Usage requirement 

To provide funding agencies with essential information about use of archival resources and to facilitate the 

exchange of information about related research activities, users of the data are requested to send to ICPSR or 

GESIS respectively bibliographic citations for each completed manuscript or thesis abstract. Please indicate in a 
cover letter which data (surveys and respective variables) were used.  

Disclaimer 

The original collector of the data, ICPSR, GESIS, and the relevant funding agencies bear no responsibility for uses 
of this collection or for interpretations or inferences based upon such uses. 

 
 
 
 
 

http://zacat.gesis.org/�
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1 Study Description – Eurobarometer 73.2+73.3 

1.1 Bibliographic information 

1.1.1 Archive study numbers 

GESIS:  ZA5236 

ICPSR:  34082 

 

Under a co-operative arrangement for the archival processing and distribution of Standard & Special 

Eurobarometer, ICPSR and GESIS employ its own study number to identify each – otherwise congruent – dataset. 

1.1.2 Title and archive subtitle  

Eurobarometer 73.2+73.3 

Consumer Empowerment 

February-April 2010 

1.1.3 Principal investigator 

Antonis Papacostas (Head of Eurobarometer Unit)   

 

EUROPEAN COMMISSION 

Directorate-General Communication, Opinion Polls 

1.1.4 Bibliographic citation 

Publications based on data collections which are made available through ICPSR or GESIS, should acknowledge 

those sources by means of bibliographic citations. To ensure that such source attributions are captured for social 

science bibliographic utilities, citations must appear in footnotes or in the reference section of publications. The 

bibliographic citation for this data collection is:  

 

European Commission: Eurobarometer 73.2+73.3, February-April 2010. 

TNS OPINION & SOCIAL [Producer];  

GESIS, Cologne [Publisher]: ZA5236, dataset version 2.0.1, doi: 10.4232/1.11473  
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1.2 Content 

1.2.1 Abstract 

This round of Eurobarometer surveys diverged from the Standard Eurobarometer measures and queried 

respondents on the following major area of focus: (1) consumer empowerment. The survey focused on consumer 

issues. Respondents were asked when they last used the Internet, how often and where they used the Internet in 

the last three months, and whether they used the Internet to compare prices or quality of services, or bought 

goods or services by post, phone, or the Internet over the last 12 months. The survey queried respondents about 

their opinion on consumer rights pertaining to their right to return goods purchased by post, phone, or the 

Internet without any reason or after finding a better deal, as well as to have an appliance repaired or replaced 

without an extended commercial guarantee, whether a specific newspaper advertisement was legal versus illegal, 

and their obligation to pay for goods received but not ordered. Respondents also identified whether they 

purchased airline tickets over the last 12 months and what rules apply to airline ticket pricing, whether they read 

the conditions and terms of contracts, and if not, why, and the names of organizations or authorities 

representing and protecting consumers of which they had heard, whether they consulted any resources, such as 

the general media, specialized consumer magazines, certain Internet Web sites, shops, or family and friends, in 

order to make a comparison of purchased goods, and whether they compared the price of goods using the price 

per unit measure. The survey also asked respondents about their online shopping habits, specifically, when they 

last bought or ordered goods for private use via a Web site, and if they did not do so in the last 12 months, why, 

whether they read the conditions of sale for their last goods or services purchased over the Internet, and if not, 

why, and the location of sellers for goods purchased for private use over the Internet. Respondents were also 

queried about their knowledge of consumer protection laws, the last problem and last positive experience they 

had as a consumer, whether they encountered problems for which they had legitimate cause for complaint with 

a good, a service, a retailer or provider, and if they had a problem in the last 12 months, whether they would 

have made a complaint, the number of consumer-related complaints encountered over the last 12 months, and 

the estimated amount of financial losses due to bad consumer experience. They were further queried on whether 

they took certain actions as a consequence of the problem encountered, whether they were satisfied with the 

help received the last time they made a complaint to a public authority or consumer organization about a 

problem, the main reasons for not taking a business to court or out-of-court settlement body the last time a 

problem was encountered, what amount of financial loss would be needed to take a business to court, how often 

they viewed or listened to television and radio programs about consumer rights, and whether they went looking 

for information on consumer rights in the last 12 months. Respondents were asked questions pertaining to their 

understanding of common consumer issues including intermediate numerical skills, interpreting nutritional 

information, identification of the ´best before´ date on products, their familiarity with logos, as well as their 

confidence and knowledge, and whether they felt well-protected as a consumer. Finally, respondents were asked 

about their household situation, dwelling, finances, and expenses, specifically, whether they are able to make 

ends meet financially, whether their household has been in arrears for missed mortgage or rent payments, 

whether they can afford meals with meat, chicken, fish, or the vegetarian equivalent every second day, type of 

housing, problems with the condition of their current home, and whether the respondent or spouse makes 

decisions on purchases. Demographic and other background information includes age, gender, nationality, origin 

of birth (personal), marital status and parental relations, occupation and form of employment, age at completion 

of full-time education and level of education, household composition, ownership of a fixed or a mobile 

telephone and other durable goods, difficulties in paying bills, level in society, computer experience, and Internet 

use. In addition, country-specific data includes type and size of locality, region of residence, and language of 

interview. 
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1.2.2 Topic classification 

• International Institutions, Relations 

• Patterns of Consumption 

1.2.3 Related publications 

• TNS Opinion & Social: Special Eurobarometer 342 / Wave 73.2 & 73.3: Consumer Empowerment. Survey 

requested by EUROSTAT and the Directorate-General for "Health and Consumers" (DG SANCO) and 

coordinated by the Directorate-General for Communication ("Research and Speechwriting" Unit), 

Brussels, April 2011.  

1.3 Universe 

In all, Eurobarometer 73.2 and 73.3 interviewed a total of 56.471 citizens in the 27 countries of the European 

Union after the 2004/2007 enlargement (i.e. including the Accession Countries Romania and Bulgaria), plus EFTA 

countries Iceland and Norway. All respondents were residents in the respective country, nationals and non-

nationals but EU-citizens, and aged 15 and over. They were supposed to have sufficient command of one of the 

respective national language(s) to answer the questionnaire. Separate samples were drawn for Northern Ireland 

and East Germany.  

1.4 Sampling procedure 

A multi-stage, random (probability) sampling design was used for both Eurobarometer, 73.2 and 73.3. In the first 

stage, primary sampling units (PSU) were selected from each of the administrative regionals units in every 

country (Statistical Office of the European Community, EUROSTAT NUTS 2 or equivalent). PSU selection was 

systematic with probability proportional to population size, from sampling frames stratified by the degree of 

urbanization. In the next stage, a cluster of starting addresses was selected from each sampled PSU, at random. 

Further addresses were chosen systematically using standard random route procedures as every Nth address from 

th initial address. In each household, a respondent was drawn, at random, following the closest birthday rule. No 
more than one interview was conducted in each household. 

The regular sample size (in the sense of completed interviews) for a single Eurobarometer is 1000 respondents per 

country, except the United Kingdom with separate samples for Great Britain (1000) and Northern Ireland (300), 

Germany with separate samples for the Eastern (500) and the Western part (1000), and Luxembourg, Cyprus 

(Republic), Malta and Iceland with 500 interviews each. The effective number of realized interviews in this round 
is indicated in table 1.   

1.5 Fieldwork 

From February 26 to March 17, 2010 (73.2) and from March 12 to April 1, 2010 (73.3), the TNS Opinion & Social, 

a consortium created between Taylor Nelson Sofres and EOS Gallup Europe, carried out the fieldwork for these 

two Eurobarometer surveys, at the request of the European Commission, Directorate General Press and 

Communication, Opinion Polls. TNS Opinion & Social is based at Avenue Herrmann Debroux, 40, 1160 Brussels, 
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Belgium. TNS Opinion & Social coordinates the fieldwork carried out through its network of national institutes: 

 

Table 1: Participating countries (regions) and fieldwork information for Eurobarometer 
73.2+73.3 

Country 

(Region)  

ISO Fieldwork 

start/end 
Survey Research Institute Questionnaire-

versions 

Sample Size 

(n of cases) 

France FR 27.02.2010-

29.03.2010 

TNS Sofres, Montrouge FR 2061 

Belgium BE 26.02.2010-

01.04.2010 

TNS Dimarso, Brussels BE_FR, BE_NL 2062 

Netherlands NL 26.02.2010-

30.03.2010 

TNS NIPO, Amsterdam NL 2010 

Germany West DE-W 26.02.2010-

30.03.2010 

TNS Infratest, Munich DE 2023 

Italy IT 26.02.2010-

27.03.2010 

TNS Infratest, Milano IT 2082 

Luxembourg LU 26.02.2010-

26.03.2010 

TNS ILReS, Luxembourg LU_LU, LU_FR, 

LU_DE 

1025 

Denmark DK 26.02.2010-

30.03.2010 

TNS Gallup DK, Copenhagen DK 2030 

Ireland IE 26.02.2010-

28.03.2010 

TNS MRBI, Dublin IE 2014 

Great Britain GB_GBN 26.02.2010-

28.03.2010 

TNS UK, London GB (UK) 2044 

Northern 

Ireland 

GB_NIR 26.02.2010-

28.03.2010 

TNS UK, London GB (UK) 607 

Greece GR 26.02.2010-

28.03.2010 

TNS ICAP, Athens GR 2000 

Spain ES 27.02.2010-

29.03.2010 

TNS Demoscopia, Madrid ES_ES, ES_CA 2010 

Portugal PT 26.02.2010-

29.03.2010 

TNS EUROTESTE, Lisbon PT 2056 

Germany East DE-E 26.02.2010-

30.03.2010 

TNS Infratest, Munich DE 1031 

Finland FI 27.02.2010-

31.03.2010 

TNS GALLUP OY, Espoo FI_FI, FI_SE 2006 

Sweden SE 26.02.2010-

30.03.2010 

TNS GALLUP, Stockholm SE 2019 

Austria AT 26.02.2010-

28.03.2010 

Österreichisches GALLUP-

Institut, Vienna 

AT 2009 

Rep. of Cyprus CY 26.02.2010-

29.03.2010 

Synovate, Nikosia CY_GR 1012 

Czech Republic CZ 02.03.2010-

28.03.2010 

TNS AISA, Prague CZ 2022 
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Estonia EE 26.02.2010-

29.03.2010 

Emor, Tallinn EE_EE, EE_RU 2000 

Hungary HU 26.02.2010-

28.03.2010 

TNS Hungary, Budapest HU 2070 

Latvia LV 27.02.2010-

29.03.2010 

TNS Latvia, Riga LV_LV, LV_RU 2013 

Lithuania LT 26.02.2010-

25.03.2010 

TNS GALLUP Lithuania, 

Vilnius 

LT 2032 

Malta MT 26.02.2010-

28.03.2010 

MISCO, Malta MT_MT, MT_EN 1000 

Poland PL 27.02.2010-

29.03.2010 

TNS OBOP, Warsaw PL 2000 

Slovakia SK 26.02.2010-

28.03.2010 

TNS AISA SK, Bratislava SK 2062 

Slovenia SI 26.02.2010-

29.03.2010 

RM PLUS, Maribor SI 2020 

Bulgaria BG 26.02.2010-

21.03.2010 

TNS BBSS, Sofia BG 2006 

Romania RO 26.02.2010-

23.03.2010 

TNS CSOP, Bucarest RO 2076 

Turkey TR - - - - 

Croatia HR - - - - 

Cyprus (TCC) CY-TCC - - - - 

Macedonia MK - - -  - 

Iceland  26.02.2010-

16.03.2010 

Capacent, Reykjavík - 1005 

Switzerland  - - - - 

Norway  01.03.2010-

16.03.2010 

TNS Gallup Norway - 2064 

 

1.6 Mode of data collection 

In all countries, fieldwork was conducted on the basis of detailed and uniform instructions prepared by TNS 

Opinion Social. Interviews were conducted face-to-face in people's home in the appropriate national language. 

As far as the data capture is concerned, CAPI (Computer Assisted Personal Interview) was used in those countries 

where this technique was available. 

 

Equivalent French and English basic questionnaires were developed for this Eurobarometer. These questionnaires 

were translated into other languages by the firms responsible for interviewing in each country. Backtranslation 

procedures were applied for controlling semantic equivalence.  
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1.7 Weighting 

In general the Standard and Special  Eurobarometer data sets provide for two types of weighting, a post-

stratification sample weighting and a population size weighting.    

For each sample, i.e. participating country or lower level region, a comparison between the sample composition 

and a proper universe description is carried out for internal weighting purposes. The universe description is made 

available by the National Survey Research Institutes and/or by EUROSTAT. On this basis a national weighting 

procedure, using marginal and intercellular weighting, is applied. As such in all countries, minimum sex, age, 

region NUTS II (basic regions as defined by the EUROSTAT nomenclature of territorial units for statistics), and size 

of locality are introduced in the iteration procedure. This post-stratification weighting is also referred to as 

redressment or non-response weighting. A design weight which would adjust for unequal selection probabilities 
(depending on the household size) is not made available.  

For the descriptive analysis of individual samples or their comparison, up to six weighting variables are provided 

in each data set and documented as such in the variable description. Until Eurobarometer 31 the corresponding 

weight variable is labelled NATION WEIGHT II. Weighting factors were then not included continuously for all 

samples and weighting procedure might have differed from the foregoing description. While weighting usually 

reproduces the real number of cases for each sample, between Eurobarometer 33 and 54.1 samples can also be 

adjusted to their predefined standard size of exactly 1000 or 500 cases. This option was applied for the official 
Eurobarometer reports of the period.  

The population size weighting factor corrects for the fact that most samples are of almost identical size, no 

matter how large or small the populations are from which they were drawn. These weights ensure that each 

country as well as each lower level sample (Great Britain and Northern Ireland, East and West Germany) are 

represented in proportion to its population size within different groupings, or according to the historical states 

of European unification (e.g. founder members, new members, Euro zone) in the case of the EUROPEAN WEIGHTS, 

or for the United Kingdom (WEIGHT SPECIAL UNITED KINGDOM, NATION WEIGHT I until Eurobarometer 31) and 
for Germany as a whole  (WEIGHT SPECIAL GERMANY).  

The population size weights all include the post-stratification weighting factors. The EUROPEAN WEIGHTs adjust 

each sample in proportion to its share in the total population of the European Union (formerly European 

Community), aged 15 and over. These adjustments are based on population figures published by EUROSTAT in the 

Regional Statistics Yearbook. In some cases more than 20 European weights are provided for use in analyses of 

the European Union population as a whole or in accordance with its historical compositions. Between 

Eurobarometer 33 and 54.1 adjustments to the predefined standard sample size is taken into account. In general 

all samples which do not belong to the respective group of samples under consideration are excluded from 
calculation. 

The application of post-stratification weights is recommended for descriptive (univariate) analysis. Meaningful 

descriptive results for groups of countries or for countries with separate samples (United Kingdom and Germany) 
require population size weighting. Official Eurobarometer reports are always based on weighted data.  

Starting with Eurobarometer 66.2 a new additional weight (WEIGHT EXTRA) is provided which extrapolates the 

actual universe (population aged 15 or more) for each country or sample. This weight variable integrates all other 

available weights, but does not reproduce the number of cases in the data set, but the respective actual 
population size.   

http://europa.eu.int/en/comm/eurostat/eurostat.html�
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As needed, OVERSAMPLES (see chapter 2.4, table 4) are weighted separately as documented in the respective 

study and weight variable description. In some surveys special weights are made available for application with 

selected variables on a specific topic, e.g. for the descriptive analysis of variables regarding e-communication 
equipment on HOUSEHOLD level. 

Eurobarometer 73.2+73.3 provides three (post-stratification) NATION WEIGHTS: W1 (WEIGHT RESULT FROM 

TARGET) for separate analysis or comparison of individual samples (countries or regions on sub-national level), 

W4 (WEIGHT SPECIAL UNITED KINGDOM) which in addition adjusts the British and the Northern Irish samples to 

their respective proportions in the United Kingdom for descriptive analysis of the United Kingdom as a whole, 

and W3 (WEIGHT SPECIAL GERMANY), which adds the adjustment of the East and West German samples to their 

respective proportions in the United Germany, to be used for descriptive analysis of the United Germany as a 

whole. W3 and W4 exclude all other countries from calculation, but include the post-stratification factors for the 
United Kingdom and Germany respectively. 

The EUROPEAN WEIGHTS provide adjustments for each (national) sample in proportion to its share in the total 

population aged 15 and over, of the European Union, within groups of member countries, of accession or 

candidate countries, and of Euro zone countries, representing different historical states of European integration 

(e.g. EU6 = six founder members) . All post-stratification factors are included. WEIGHT EU27+IS+NO (W87) 

groups all available samples, the 27 EU member countries as of the 2004/2007 enlargement, plus the EFTA and EU 
application country Iceland, plus EFTA country Norway. 

Table 2: Overview of population size weights 

European Weights in Eurobarometer 73.2+73.3 Function 

W5 to W9, W11, W14, W22 grouping EU member countries 

W10, W13, W24 grouping new EU member countries 

W18 Grouping EU candidate/accession countries 

- grouping EU member + candidate/accession countries 

W81, W82 grouping (non-)Eurozone countries 

W87 grouping EU member and non-member countries 

For more detailed information on the individual weights please see the corresponding variable description.  

1.8 Data preparation 

The data received by GESIS from TNS Opinion & Social were checked for completeness, missing and duplicate 

records, for illegal (wild) codes and for (formal) consistency of response patterns and question routing. Errors 

discovered by these procedures are documented or corrected, as a general rule after consulting related additional 

documentation (e.g. tabular reports) or the data provider. Indices and other derived summary variables were also 

checked and corrected as necessary. Complete machine-readable DDI-XML compliant documentation was created 

for this dataset by GESIS.  

 

GESIS added ´Inappropriate´ (INAP) codes to indicate intentionally skipped questions when it could be 

determined that the appropriate skip instruction in the original questionnaire was adhered to for (almost) every 

respondent. An additional INAP category was defined whenever a question or group of questions were not 

surveyed in one or more countries, or if variables refer to country specific items (e.g. regions).  
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Users should note that answers to multiple-response questions are (originally) represented by a series of binary 

´dummy´ variables (i.e. variables which take on values of one and zero only), creating separate ´dummy´ variables 

also to explicitly represent ´Don´t know´, ´No answer/refusal´ or other residual responses, such as ´None of the 

above´. The archive has recoded these residual responses in the case of uncommon minor inconsistencies with 

respect to and in favour of the series of substantial answers.  

 

GESIS has recoded the missing answers (NA) represented in the original data set by blanks (system missing) to 

standard values. Their practically complete absence suggests that eventual cases of any not explicitly coded item 

non-response, might be collapsed with the DK (don´t know) category.  

 

Question text and contingency text appearing in the variable description is taken from English language version 

of the basic (bilingual) questionnaire (master questionnaire). Coding schemes and other documentation are based 

on the English language version of the basic questionnaire or on the respective SPSS data definition statements 

as provided by TNS Opinion & Social. In case of any discrepancy between questionnaires, SPSS definitions and 

data regarding the coding scheme of a variable, the archive, as a general rule, carried out any correction in 

agreement with the data provider.  

 

If the documentation for country-specific questions or answer categories is provided in another languages than 

English, the archive documents the original language wording and supplies the English translation in brackets.  

 

Specific information on data preparation, harmonization or regarding inconsistencies is noted on variable level. 

1.9 Further remarks 

Eurobarometer 73.2 & 73.3 merges responses to identical questions on ´Consumer Empowerment´ (QA) plus 

relevant demographics from Eurobarometer surveys 73.2 (ZA5232) and 73.3 (ZA5233). This merged data set 

doubles standard sample sizes and covers the EU27 countries plus Iceland and Norway. The national field 

questionnaires are made available in the context of Eurobarometer 73.2 (ZA5232). 
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2 Eurobarometer Series Description  

2.1 Series name 

The Standard and Special Eurobarometer (a.k.a. Euro-Barometer) Survey Series 

2.2 Series information 

The Standard and Special Eurobarometer surveys are the products of a unique program of cross-national and 

cross-temporal survey research. The effort began in early 1970, when the Commission of the European 

Communities sponsored simultaneous surveys of the publics of the European Community. In general they are 

carried out in spring and fall of each year.  Three pilot studies were conducted in 1970, 1971 and 1973 under the 

header of European Communities Studies; "Attitudes towards Europe" (GESIS id ZA0078), the very first 

comparative survey across European Communities founder members in 1962, can be seen as an early forerunner. 

The primary data of the first explicit Eurobarometer, conducted in spring 1974, have not been preserved. 

2.3 Principal investigators and institutional background 

The Eurobarometer program was initially launched and managed until 1986 by Jacques-René Rabier, head of the 

Commission's press and information directorate and afterwards special advisor to the Commission of the 

European Communities. He counted with the political support of the European Parliament and the close co-

operation of Ronald Inglehart. The political scientist at the University of Michigan was then developing his theory 

of value change in modern societies and his materialist/post-materialist items would become integral part of the 

Eurobarometer until the mid nineties. Between 1987 and 1996 the program was continued and considerably 

enlarged under the direction of Karlheinz Reif, since 1993 together with Anna Melich. 

 

Anna Melich took over the Eurobarometer direction from 1997 to 1999, by then still within the organizational 

framework of the former Directorate-General X, Public Opinion Surveys and Research Unit. In 2000/2002 

Eurobarometer were intermittently conducted in the framework of the DG Education and Culture, Citizens´ 

Centre - Analysis of Public Opinion under the direction of Harald Hartung, and starting with Eurobarometer 54 

under DG Press and Communication, initially directed by Thomas Christensen. Since 1999 the organisation and 

supervision of the surveys were consecutively executed by Rubén Mohedano-Brèthes (until 2002) and Renaud 

Soufflot de Magny (until 2006), with Antonis Papcostas as head of unit between 2003 and 2010. 

 

The main survey results are regularly published on the European Commission’s Public Opinion website in official 

standard and special topic reports. 

 

2.4 Development of geographical and population coverage 

In all European Union (formerly “European Communities”) member countries Standard Eurobarometer samples 

were initially drawn among the national population, aged 15 and over. Starting with Eurobarometer 41.1 the 

target population is the population of any nationality of an European Union member country, aged 15 years and 

over, resident in any of the Member States. For test purposes Eurobarometer 41.0 included a non-national 

European Union citizens oversample. 
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Eurobarometer regularly include all member countries, starting with the six founder members and in accordance 

with the subsequent enlargement process. Norway has been in-officially included in selected waves between 

1989 (EB34) and 1996 (EB46), Finland started before the actual enlargement in 1993 (EB39.0), and a few Swiss 

Eurobarometer were run in parallel to selected waves or topics starting in 1999 (EB51.1) in Switzerland.  

Candidate Countries (CC) and Accession Countries (AC) for the Eastern enlargement process were first surveyed in 

the Candidate Countries Eurobarometer series (2001-2004) and then all included in the standard series, even 

before accession as in the cases of Turkey or Macedonia.  

 

Additional samples are drawn for Great Britain and Northern Ireland almost from the start, in Germany (East and 

West) after the re-unification in 1989, and in Cyprus for the Turkish Cypriote Community (Northern Cyprus) since 

2004 for selected standard and topical waves.  

Table 3: EU enlargement and countries covered by Standard and Special Eurobarometer  

EU History Survey 

(start) 

Country (Sample)  ISO Code 

Alpha-2  

Standard 

Sample 

Size 

Remarks 

European Communities (EEC+ECSC+EURATOM)  -  1967-1992  

EU6  

EC founder 

members 

1952-07-23 

(ECSC) 

ECS 
1970 
ECS 
1971 
 

France 
Belgium  
Netherlands  
Germany West (FRG) 
Italy 
Luxembourg 

FR 1000 larger sample ECS, EB4-8 

BE 1000 larger sample ECS, EB2-3 

NL 1000 larger sample ECS 

DE-W 1000 larger sample ECS 

IT 1000 larger sample ECS 

ECS 
1973 

LU 300 EB35 ff.: n=500 

EU9 

1st Northern 

Enlargement 

1973-01-01 

Denmark 
Ireland 
Great Britain 
Northern Ireland 

DK 1000 ECS73: n=1200 

IE 1000 ECS73: n=1200 

GB-GBN 1000 ECS70+73 EB2+8: n=2000 

EB3 
(1975) 

GB-NIR 300  

EU10 

1st Southern 

Enlargement 

1981-01-01 

EB14 

(1980) 

Greece GR 1000  

EU12 

2nd Southern 

Enlargement 

1986-01-01 

EB24 

(1985) 

Spain 
Portugal 

ES 1000  

PT 1000  

EU12+ 

Re-unification 

of Germany 

1990-10-03 

EB34 
(1989) 

Germany East 

(former GDR) 
DE-E 1000 EB62 ff.:  n=500 

 EB34 

(1989) 

Norway NO 1000 intermittently  in parallel 
surveys 

 EB39.0 
(1993) 

Finland FI 1000  in selected  surveys  
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European Union - established by the Treaty of Maastricht in November 1993  

EU15 
2nd Northern 

Enlargement 

1995-01-01 

EB42 
(1994)  

Finland 
Austria 
Sweden 

FI 1000  

AT 1000  

SE 1000  

 EB51.1 
(1999) 

Switzerland CH 1000 independent for  selected 
waves /  topical modules 
(EBCH) 

 EB59.0 
(2003) 

Iceland IS 600 intermittently 

EU25 

1st Eastern 

Enlargement 

2004-05-01 

EB62 

(2004) 

Republic of Cyprus 
Czech Republic 
Estonia 
Hungary 
Latvia 
Lithuania 
Malta 
Poland 
Slovakia 
Slovenia 

CY 500 Surveyed in the Candidate 

Countries Eurobarometer  

(CCEB) 2001-2004 
CZ 1000 

EE 1000 

HU 1000 

LV 1000 

LT 1000 

MT 500 

PL 1000 

SK 1000 

SI 1000 

 Bulgaria BG 1000 in selected surveys (AC)  

Romania RO 1000 

Turkey TR 1000 standard and selected 
topical modules (CC) Croatia HR 1000 

Turkish Cypriote Community CY-TCC 500 standard and selected 
topical modules 

EU27 

2nd Eastern 

Enlargement 

2007-01-01 

EB67.2 

(2007) 

Bulgaria 
Romania 

BG 1000  

RO 1000  

 Macedonia MK 1000 standard and selected 
topical modules (CC) 

 EB73.1 

(2010) 

Iceland IS 500 standard and selected 
topical modules (CC) 

Switzerland CH 1000 standard and selected 
topical modules (EFTA) Norway NO 1000 

 

The regular standard sample size (in the sense of completed interviews) in Eurobarometer surveys is 1000 

respondents per country, except small countries like Luxembourg or Malta. The 44.2bis MEGA-survey increased 

the standard sample up to 6000 respondents (for the largest countries) in order to achieve more confidence for 

analysis on sub-national level. 
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Oversamples have been drawn intermittently if required by the topic, i.e. to ensure that there are enough 

members of the relevant population subgroup to report sufficiently reliable estimates. Intentionally more people 

are selected from the respective group than would typically be done if everyone in the sample had an equal 

chance of being selected.  

 

Table 4: Oversamples for special topic Eurobarometer 

Topic (Over-)Sample Eurobarometer Survey 

Young Europeans Youth aged 15-24 17, 28.1, 34.2, 47.2OVR, 55.1OVR 

Elderly Europeans Elderly aged 60+  37.2 

Consumer Behaviour Responsible for shopping 41.0 

Unemployment Unemployed 44.3OVR 

Working Conditions Professionally active  37.0+1, 39.0+1 

Drug Abuse Youth aged 15-24 43.0+1, 57.2OVR 

Education Issues Youth aged 15-24 44.0 / 44.1 (data not integrated) 

 

 

2.5 Standard question program and special topics 

Standard Eurobarometer surveys were designed to provide a regular monitoring of the social and political 

attitudes among the European publics, to obtain regular readings of support for European integration, public 

awareness of and attitudes toward European unification, the institutions of the European Community / European 

Union, and its policies in complementary fashion. Attitudes toward the organization and role of the European 

Parliament and electoral behavior became a major topic in pre- and post- European Elections times. The standard 

program was complemented by measures of general socio-political orientations, of subjective satisfaction and 

the perceived quality of life, or of cultural, national and European identities.  

 

Intermittently Standard Eurobarometer have investigated SPECIAL TOPICS, such as agriculture, biotechnology, 

energy, environment, family planning, gender roles, health related issues, immigration, poverty and social 

exclusion, regional identity, science and technology, information society, working conditions, urban traffic, 

knowledge of languages etc. In the case of some supplementary studies, special youth and elderly samples have 

been drawn (see table 4).  

 

Starting with Eurobarometer 34 (1990) additional supplementary surveys on special issues have been conducted 

under each main wave number, identified by dot-separated sub-numbers for each individual survey. Usually only 

one survey per main wave includes the standard and trend module with focus on European integration issues. 

The following list (table 5) identifies the surveys containing the standard module and with results reported in the 

corresponding official standard report, or which at least include a subset of standard indicators, or with focus  on 

European integration in a special topic context (e.g. "The future of Europe" in Eurobarometer 65.1). 
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Table 5: Overview of Eurobarometer surveys with standard EU and trend question modules 

Standard and trend surveys Fieldwork Dates GESIS ID Standard  
Report 

Special  
topic 

Subset   

Eurobarometer 34.0 Oct-Nov 1990 ZA1960 X   
Eurobarometer 35.0 March 1991 ZA2031 X   
Eurobarometer 36   Oct-Nov 1991 ZA2081 X   
Eurobarometer 37.0 Mar-Apr 1992 ZA2141 X   
Eurobarometer 38.0 Sep-Oct 1992 ZA2294 X   
Eurobarometer 38.1 Nov 92 ZA2295   X 

Eurobarometer 39.0 Mar-Apr 1993 ZA2346 X   
Eurobarometer 39.1 May-Jun 1993 ZA2347   X 

Eurobarometer 40   Oct-Nov 1993 ZA2459 X   
Eurobarometer 41.0 Mar-May 1994 ZA2490 X   
Eurobarometer 41.1 Jun-Jul 1994 ZA2491  X X 

Eurobarometer 42   Nov-Dec 1994 ZA2563 X   
Eurobarometer 43.0 Mar-Apr 1995 ZA2636   X 

Eurobarometer 43.1 Apr-May 1995 ZA2637 X   
Eurobarometer 43.1bis May-Jun 1995 ZA2639 X (44)  X 

Eurobarometer 44.0 Oct-Nov 1995 ZA2689 X   
Eurobarometer 44.1 Nov-Dec 1995 ZA2690 X   
Eurobarometer 44.2bis Jan-Mar 1996 ZA2828 X (45) X  
Eurobarometer 45.1 Apr-May 1996 ZA2831 X   
Eurobarometer 46.0 Oct-Nov 1996 ZA2898 X   
Eurobarometer 46.1 Oct-Nov 1996 ZA2899 X  X 

Eurobarometer 47.0 Jan-Feb 1997 ZA2935 X  X 

Eurobarometer 47.1 Mar-Apr 1997 ZA2936 X   
Eurobarometer 47.2 Apr-Jun 1997 ZA2937 X  X 

Eurobarometer 48.0 Oct-Nov 1997 ZA2959 X   
Eurobarometer 49   Apr-May 1998 ZA3052 X   
Eurobarometer 50.0 Oct-Nov 1998 ZA3085 X   
Eurobarometer 51.0 Mar-Apr 1999 ZA3171 X   
Eurobarometer 52.0 Oct-Nov 1999 ZA3204 X   
Eurobarometer 53   Apr-May 2000 ZA3296 X   
Eurobarometer 54.1 Nov-Dec 2000 ZA3387 X   
Eurobarometer 55.1 Apr-May 2001 ZA3507 X   
Eurobarometer 56.2 Oct-Nov 2001 ZA3627 X   
Eurobarometer 56.3 Jan-Feb 2002 ZA3635   X 

Eurobarometer 57.1 Mar-May 2002 ZA3639 X   
Eurobarometer 58.1 Oct-Nov 2002 ZA3693 X   
Eurobarometer 59.1 Mar-Apr 2003 ZA3904 X   
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Eurobarometer 60.1 Oct-Nov 2003 ZA3938 X   
Eurobarometer 61   Feb-Mar 2004 ZA4056 X   
Eurobarometer 62.0 Oct-Nov 2004 ZA4229 X   
Eurobarometer 62.2 Nov-Dec 2004 ZA4231  X  
Eurobarometer 63.4 May-Jun 2005 ZA4411 X   
Eurobarometer 64.2 Oct-Nov 2005 ZA4414 X   
Eurobarometer 65.1 Feb-Mar 2006 ZA4505  X  
Eurobarometer 65.2 Mar-May 2006 ZA4506 X   
Eurobarometer 66.1 Sep-Oct 2006 ZA4526 X   
Eurobarometer 67.2 Apr-May 2007 ZA4530 X   
Eurobarometer 68.1 Sep-Nov 2007 ZA4565 X   
Eurobarometer 69.2 Mar-May 2008 ZA4744 X   
Eurobarometer 70.1 Oct-Nov 2008 ZA4819 X   
Eurobarometer 71.1 Jan-Feb 2009 ZA4971 X   
Eurobarometer 71.3 Jun-Jul 2009 ZA4973 X   
Eurobarometer 72.4 Oct-Nov 2009 ZA4994 X   
Eurobarometer 73.4 May 2010 ZA5234 X   
Eurobarometer 74.2 Nov-Dec 2010 ZA5449 X X  
Eurobarometer 75.3  
 

May 2011 ZA5481 X   
 

Further and regularly updated information on the Eurobarometer survey series is provided through the GESIS 

Eurobarometer Data Service micro-site:  http://www.gesis.org/eurobarometer 

 

http://www.gesis.org/eurobarometer�
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3 Dataset structure and standards 

Standard and Special Eurobarometer are processed and documented by the Inter-university Consortium for 

Political and Social Research (ICPSR) and by the GESIS Data Archive department in accordance with agreed 

standards, which may in some details diverge from the usual ICPSR or GESIS archive standards. In addition and as 

long as reasonable it was adhered to standards once established for the Eurobarometer series in the course of the 

years. 

3.1 Dataset structure 

In general the variable structure of the analysis dataset is aligned to the basic bilingual questionnaire, preceded 

by a set of technical variables. These comprise the archive identification variables (archive study and version id), 

the survey identification variables (wave and unique respondent id), and several standard NATION variables 

identifying the different samples (countries or regions) and relevant groups of samples in the dataset with the 

corresponding WEIGHT variables provided by the fieldwork institutes (see 1.7). A special alphanumeric NATION 

variable is provided based on the ISO 3166 country code standard for the purpose of breaking down variables by 

sample in terms of clearly summarized cross-tabulations.  

 

The questionnaire variables usually consist of three types, the substantial questions (Q), the Eurobarometer 

standard demographics (D) and the interview protocol variables (P). The dataset is concluded by constructed 

index variables (C), usually as provided by the fieldwork institute, by a questionnaire SPLIT variable if applicable, 

and by further original identification variables.  

 

Variable names consist of the standard prefix ‘V’ and the consecutive variable number, except ISOCNTRY and 

VERSION variables if subsequently added to older datasets. Variable labels are standardized in the sense that they 

provide keywords based on the question text and that these keywords are applied consistently if questions or 

question items are repeated over time (trend variables). Variable label may include abbreviations if required, e.g. 

limitations regarding the length of variable labels in older versions of statistical analysis software. Starting with 

Eurobarometer 33 the variable labels include the respective question number as a reference to the basic bilingual 

questionnaire. 

3.2 Coding frames 

By general rule, the variables adopt the coding frame as specified in the basic bilingual questionnaire, except 

multiple response questions (see 1.8), questions with country specific answer categories and missing values.   

3.2.1 Country specific answer categories 

Eurobarometer include some questions (variables) with country specific answer categories like INCOME, SIZE OF 

COMMUNITY, REGION or variables related to VOTING BEHAVIOUR with reference to POLITICAL PARTIES. Until 

Eurobarometer 48 only one integrated variable is supplied with each category representing country specific 

meanings (e.g. geographic regions) which are not documented within the analysis dataset by means of value 

labels, but only in the extended variable description in the variable report. Starting with Eurobarometer 49 the 

integrated variables are retained but complemented by completely labeled country specific variables. The country 

specific coding schemes and categories are maintained as a standard over time as long as the category schemes 
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provided in the questionnaire are remain comparable.  

 

Special attention is given to the coding of POLITICAL PARTIES in voting behavior variables such as VOTE 

INTENTION or LAST VOTE based on a standard coding scheme, originally developed for the Eurobarometer by 

Ronald Inglehart. 

 

Starting with Euro-Barometer 2 the coding of this variable has been standardized following an approximate 

ordering of each country’s political parties along a "left" to "right" continuum in the first digit of the codes. 

Parties coded 01-39 are generally considered on the "left", those coded 40-49 in the "centre", and those coded 

60-89 on the "right" of the political spectrum. Parties coded 50-59 cannot be readily located in the traditional 

meaning of "left" and "right". The second digit of the codes is not significant to the "left-right" ordering. Codes 

90-99 contain the response "other party" and various missing data responses. Major “party families” like the 

Social Democrats or Conservatives have been assigned identical values across countries, if possible. 

 

From Eurobarometer 69.2 onwards, the “party family” harmonization approach has been sharpened following and 

updating the coding scheme developed by ZEUS for the Mannheim Eurobarometer Trend File. This ZEUS Code of 

Party Families is country specific, i.e. the categories have different meanings for different countries. It has three 

digits: The first represents the party family, the second and third identify an individual party in this family. 

Individual parties are coded consistently over time. The assignment of parties to families is done according to 

their overall ideological orientations.  

Table 6: ZEUS Party Family Code (slightly modified) 

Category Party Family 

  

0 (001-099) not affiliated / electoral alliances across “families” 

1 (100-199) Communists 

2 (200-299) Socialists 

3 (300-399) Liberals 

4 (400-499) Christian Democrats 

5 (500-599) Conservatives 

6 (600-699) Extreme Rights / Nationalists 

7 (700-799) Regionalists / Ethnic 

8 (800-899) Environmental parties 

9 (900-949) Agricultural parties 

9 (950-989) other special issue parties (e.g. Eurosceptics) and independents 

   

 990 other (spontaneous) 

 994 not voting age 

 995 empty ballot (blank) or invalid vote 

 996 not voted / would not vote  

 997 Refused 

 998 DK / DK+NA if NA not coded separately 

 999 INAP (inappropriate) 

 

If available, the former standard category used up to Eurobarometer 61 is always referenced in the variable 

description. Due to general changes in party systems and to the ideological development of individual political 
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parties, the assignment of parties to party families cannot claim general validity.  Users may modify these codings 

or part of these codings in order to suit their specific needs. 

3.2.2 Missing values 

In general missing value codes are defined in accordance with the standard once established for the 

Eurobarometer series, in particular the default use of whatever value supplied by the basic questionnaire for DK 

(“don’t know”) responses, unless a standard coding scheme is applied for demographic or protocol variables. The 

value 0 is applied for NA (i.e. “not ascertained” resp. “no answer”) and the value 9 (99, 999, …) for INAP (i.e. 

“inappropriate” resp. “not applicable”). If one of these values falls into the valid range of codes, the missing 

values are shifted to the next available missing value code or “level”, e.g. if 0 is used in a dichotomous variable 

(NOT MENTIONED), value 9 is used for NA, respectively value 8 if value 9 is already used for INAP. If necessary the 

corresponding two- or more digit codes are used (99, 999, 98, 998 …). Recently separate missing values are coded 

for INAP depending on whether the respondent was not asked a question due to questionnaire routing (filter 

non-response) or whether the question was not provided for in the country’s field questionnaire. Other missing 

values (e.g. REFUSAL) are coded with the in each case next available code (e.g. 7, 97, 997, …).  In the analysis data 

set these codes are by default declared and treated as USER MISSING, but may be modified by the user to suit 

specific needs.  

3.3 International documentation standard 

The variable documentation is set up in accordance with the international metadata specifications for the social 

and behavioural sciences, established by the Data Documentation Initiative <DDI>. The variable reports are based 

on the XML representation of DDI version 2. The documentation combines the exact wording and sequence of 

question components (question text, interviewer instruction, response categories, etc.) from the basic bilingual 

(master) questionnaire with the variable description (variable name, values, and labels) of the analysis dataset. 

General remarks and comments referring to a certain variable are defined as variable notes. Notes can be 

references to trend (comparability) information, standards applied for coding frames, problems in questionnaire 

translation, but also references to data problems or other specific characteristics. 
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4 Explanation of the variable documentation 

 

The variable documentation part describes each variable in the analysis data file in terms of relevant metadata 

and frequency distributions. The variable documentation is set up by means of the GESIS Dataset Documentation 

Manager (DSDM) and in accordance with international metadata standards (DDI-Codebook/XML).  

 

In general, the following abbreviations are used to indicate countries or (sub-national) areas. As far as applicable, 

the ISO 3166-1 alpha-2 country codes have been applied and coded accordingly in the alphanumeric sample 

identification variable (NATION - ALL SAMPLES ISO 3166). 

 

 

The example explained below reproduces the information appearing in the variable documentation part for a 

typical substantive variable. Results are usually broken down by country (sample) or represented by frequency 

counts in the case of country specific variables. In the case of variables with long lists of coded “real” values (e.g. 

age), results are only presented for the corresponding categorized variable, if available. The content and 

construction of technical, administrative or other generated variables is described as appropriate.  

 

The frequencies for substantive variables are calculated on the base of weighted data, as indicated with each 

table and in accordance with the European Commission’s official Eurobarometer reports. Typically the sample 

specific post-stratification (redressment) weight is applied (WEIGHT RESULT FROM TARGET or NATION WEIGHT II). 

Due to rounding, users may find slightly different figures if using other statistical packages, especially if the 

number of cases is very low.   

 

The complete question and answer texts are taken from the English language part of the respective basic 

bilingual questionnaire (master questionnaire) as provided by the coordinating fieldwork institute.  

 AT Austria  HR Croatia 

 BE Belgium  HU Hungary 

 BG Bulgaria  IE Ireland 

 CY Cyprus  IT Italy 

 CY-TCC Turkish Cypriote Community  LT Lithuania 

 CZ Czech Republic  LU Luxembourg 

 DE Germany (-1989)  LV Latvia 

 DE-W Germany West (1990 ff.)  MK Macedonia (FYROM) 

 DE-E Germany East (1990 ff.)  MT Malta 

 EE Estonia  NL The Netherlands 

 ES Spain  PL Poland 

 FI Finland  PT Portugal 

 FR France  RO Romania 

 GB United Kingdom  SE Sweden  

 GB-GBN Great Britain  SI Slovenia 

 GB-NIR Northern Ireland  SK Slovakia 

 GR Greece  TR Turkey 
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Header with DIGITAL OBJECT IDENTIFIER (DOI) linked to 

the Study Description in the GESIS Data Catalogue.  

 

 

VARIABLE NAME (serial number assigned by the archive) 

and VARIABLE LABEL as defined in the dataset. 

 

QUESTION NUMBER and full QUESTION TEXT from the 

basic questionnaire, including interviewer instructions. 

The numbers or letters that may appear together with the 

original question number, reflect the item order (multiple 

item or multiple response questions) or indicate if a 

question was recoded (R) or summarized (T), or if asked 

only in a single country (country abbreviation). 

 

CODE VALUES occurring in the data for this variable and 

complete ANSWER TEXT from the basic questionnaire. 

Code values may differ from the questionnaire 

specification due to standardization. Abbreviations 

commonly used in the code definitions are DK (don’t 

know), NA (not ascertained) and INAP (inappropriate).  

 

DERIVATION information refers to the construction 

principle of indices or other derived variables (not in the 

example). NOTE delineates additional explanatory text 

subsuming trend information (last appearance of the 

question) or archive remarks on data processing and other 

issues relevant for the understanding or application of 

the variable.  

 

CROSS-TABULATION: The absolute frequencies of the 

occurrence of values (absolute values) refer to the 

number of cases in the weighted dataset as indicated, in 

this case weighted by V8. The relative frequencies (row 

percent) refer to the valid cases (n valid sum), i.e. the 

total number of cases (n sum) reduced by the number of 

cases defined as missing data (M). For display and place 

saving reasons excluded countries or areas may be 

completely dropped from the table. 

 

FREQUENCY COUNTS: For country specific variables 

relative frequencies are calculated in- and excluding 

missing data (M), i.e. percent on the basis of all cases 

(sum) and valid percent on the basis of the valid cases. 
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5 Variable Documentation 
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Variable, Label

Question Text (English Language)

v1 - STUDY NUMBER - DISTRIBUTOR

ARCHIVE STUDY NUMBER – DISTRIBUTOR

Study Number of the distributing data archive.

v1

Value Label Missing Count Percent Valid Percent

5236

Sum

Valid Cases

56471

56471

56471

100.0

100.0

100.0

100.0
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v2 - STUDY NUMBER - PUBLISHER

ARCHIVE STUDY NUMBER – PUBLISHER

Study number of the data archive which is publishing this data set version.

v2

Value Label Missing Count Percent Valid Percent

5236

Sum

Valid Cases

56471

56471

56471

100.0

100.0

100.0

100.0
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v3 - GESIS ARCHIVE VERSION

VERSION AND RELEASE DATE OF THE ARCHIVE DATA SET

This variable identifies the GESIS archive version number of this data set and the corresponding release date, recorded as an 

alphanumeric string. The version number is composed of a sequence of three numbers. The major number is incremented when 

there are changes in the composition of the data set (e.g. additional variables or cases), the minor or second number is 

incremented when significant errors have been fixed (e.g. coding errors, misleading value labels), and the third or revision 

number is incremented when minor bugs are fixed (e.g. spelling errors in variable or value labels).

v3

Value Label Missing Count Percent Valid Percent

2.0.1 (2012-10-04)       

Sum

Valid Cases

56471

56471

56471

100.0

100.0

100.0

100.0
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v4 - EUROBAROMETER NUMBER

EUROBAROMETER SURVEY NUMBER

The number identifying the Eurobarometer survey. 

732   Eurobarometer 73.2

733   Eurobarometer 73.3

v4

Value Label Missing Count Percent Valid Percent

732

733

Eurobarometer 73.2

Eurobarometer 73.3

Sum

Valid Cases

28304

28167

56471

56471

50.1

49.9

100.0

50.1

49.9

100.0
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v5 - UNIQUE CASE ID (SURVEY ID + TNS COUNTRY ID + INTERVIEW ID)

UNIQUE CASE ID (SURVEY ID + TNS COUNTRY ID + TNS INTERVIEW ID)

This unique respondent identification is composed of the original TNS country code and the original TNS interview number. The 

first three digits identify the survey the respondent has participated in (732: EB73.2; 733: EB73.3). The next two digits identify 

the country of interview (01: Belgium; 02: Denmark; 04: Greece; 05: Spain; 06: Finland; 07: France; 08: Ireland; 09: Italy; 10: 

Luxembourg; 11: Netherlands; 12: Austria; 13: Portugal; 14: Sweden; 20: Germany West; 21: Germany East; 22: Great Britain; 

23: Northern Ireland; 31: Bulgaria; 32:Cyprus (Republic); 33: Czech Republic; 34: Estonia; 35: Hungary; 36: Latvia; 37: 

Lithuania; 38: Malta; 39: Poland; 40: Romania; 41: Slovakia; 42: Slovenia; 45: Iceland; 51: Norway). The remaining digits contain 

the country-specific questionnaire numbers.

Note:

Actual number is coded.
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v6 - NATION - ALL SAMPLES

NATION – ALL SAMPLES

All samples including separate samples for East and West Germany and for Great Britain and Northern Ireland.

1   France

2   Belgium

3   The Netherlands

4   Germany West

5   Italy

6   Luxembourg

7   Denmark

8   Ireland

9   Great Britain

10   Northern Ireland

11   Greece

12   Spain

13   Portugal

14   Germany East

16   Finland

17   Sweden

18   Austria

19   Cyprus (Republic)

20   Czech Republic

21   Estonia

22   Hungary

23   Latvia

24   Lithuania

25   Malta

26   Poland

27   Slovakia

28   Slovenia

29   Bulgaria

30   Romania

41   Norway

43   Iceland

Note:

Use of weighting factor W1 (V8) is optional.
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v6

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

41

43

France

Belgium

The Netherlands

Germany West

Italy

Luxembourg

Denmark

Ireland

Great Britain

Northern Ireland

Greece

Spain

Portugal

Germany East

Finland

Sweden

Austria

Cyprus (Republic)

Czech Republic

Estonia

Hungary

Latvia

Lithuania

Malta

Poland

Slovakia

Slovenia

Bulgaria

Romania

Norway

Iceland

Sum

Valid Cases

2061

2062

2010

2023

2082

1025

2030

2014

2044

607

2000

2010

2056

1031

2006

2019

2009

1012

2022

2000

2070

2013

2032

1000

2000

2062

2020

2006

2076

2064

1005

56471

56471

3.6

3.7

3.6

3.6

3.7

1.8

3.6

3.6

3.6

1.1

3.5

3.6

3.6

1.8

3.6

3.6

3.6

1.8

3.6

3.5

3.7

3.6

3.6

1.8

3.5

3.7

3.6

3.6

3.7

3.7

1.8

100.0

3.6

3.7

3.6

3.6

3.7

1.8

3.6

3.6

3.6

1.1

3.5

3.6

3.6

1.8

3.6

3.6

3.6

1.8

3.6

3.5

3.7

3.6

3.6

1.8

3.5

3.7

3.6

3.6

3.7

3.7

1.8

100.0
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v7 - NATION - ALL SAMPLES ISO 3166

NATION ALL – ISO LABELS

All surveyed countries and regions, i.e. including separate samples for East-/West-Germany, Great Britain/Northern Ireland, 

and the Turkish Cypriot Community (TCC), are coded in accordance with the ISO 3166-1-alpha-2 country code, if available. 

ISO 3166-2 is applied for the United Kingdom subdivisions. ISO standard codes are not available for the “historical” East/West 

subdivision of Germany (DE-E / DE-W) and for the Turkish Cypriot Community  in northern Cyprus (CY-TCC), the 

internationally not recognized “Turkish Republic of Northern Cyprus”. 

Note:

Use of weighting factor W1 (V8) is optional.
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v7

Value Label Missing Count Percent Valid Percent

AT    

BE    

BG    

CY    

CZ    

DE-E  

DE-W  

DK    

EE    

ES    

FI    

FR    

GB-GBN

GB-NIR

GR    

HU    

IE    

IS    

IT    

LT    

LU    

LV    

MT    

NL    

NO    

PL    

PT    

RO    

SE    

SI    

SK    

Sum

Valid Cases

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

56471

3.6

3.7

3.6

1.8

3.6

1.8

3.6

3.6

3.5

3.6

3.6

3.6

3.6

1.1

3.5

3.7

3.6

1.8

3.7

3.6

1.8

3.6

1.8

3.6

3.7

3.5

3.6

3.7

3.6

3.6

3.7

100.0

3.6

3.7

3.6

1.8

3.6

1.8

3.6

3.6

3.5

3.6

3.6

3.6

3.6

1.1

3.5

3.7

3.6

1.8

3.7

3.6

1.8

3.6

1.8

3.6

3.7

3.5

3.6

3.7

3.6

3.6

3.7

100.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 10 

v8 - W1 WEIGHT RESULT FROM TARGET

W1 WEIGHT RESULT FROM TARGET

This POST-STRATIFICATION WEIGHT is based on a comparison for each sample with the respective universe description. 

As such in all countries, gender, age, region and size of locality are introduced in the iteration procedure carried out by the 

fieldwork institutes.

British and Northern Irish as well as East and West German samples are weighted separately. The weight reproduces the real 

number of cases for each country. In terms of its general function it corresponds to former NATION WEIGHT II (until 

EUROBAROMETER 31).
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v9 - NATION - UNITED KINGDOM

NATION – UNITED KINGDOM

Great Britain and Northern Ireland are coded together.

0   Other

1   United Kingdom

Note:

Use of weighting factor W4 (V10) is mandatory.
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v9 by v7, Absolute Values (Row Percent)

v9 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

53820

53820

2044 (100.0)

607 (100.0)

2651

2651

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v10 - W4 WEIGHT UNITED KINGDOM

W4 WEIGHT UNITED KINGDOM

This POPULATION SIZE WEIGHT adjusts the British and the Northern Irish (sub-national) samples to their share in the total 

population aged 15 and over in the United Kingdom. It must be applied whenever the United Kingdom is to be analyzed as a 

whole. The post-stratification weighting factors are included for both samples. All other samples are excluded from analysis. In 

terms of its general function the weight corresponds to former NATION WEIGHT I (until EUROBAROMETER 31).
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v11 - NATION - UNITED GERMANY

NATION – UNITED GERMANY

East and West Germany are coded together.

0   Other

1   Germany

Note:

Use of weighting factor W3 (V12) is mandatory.
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v11 by v7, Absolute Values (Row Percent)

v11 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

53417

53417

1031 (100.0)

2023 (100.0)

3054

3054

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v12 - W3 WEIGHT GERMANY

W3 WEIGHT GERMANY

This POPULATION SIZE WEIGHT adjusts the East and the West German (sub-national) samples to their share in the total 

population aged 15 and over, of the united Germany. It must be applied whenever Germany is to be analyzed as a whole. The 

post-stratification weighting factors are included for both samples. All other samples are excluded from analysis.
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v13 - NATION GROUP EU6

NATION GROUP EU6

NATION GROUP EU6 only refers to the six EC founder-members (France, Belgium, the Netherlands, West Germany, Italy, and 

Luxembourg).

0   Other

1   EU6

Note:

Use of weighting factor W5 (V14) is mandatory.
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v13 by v7, Absolute Values (Row Percent)

v13 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

1000 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

45208

45208

2062 (100.0)

2023 (100.0)

2061 (100.0)

2082 (100.0)

1025 (100.0)

2010 (100.0)

11263

11263

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v14 - W5 WEIGHT EU6

W5 WEIGHT EU6

This POPULATION SIZE WEIGHT refers to the six EC founder members: France, Belgium, Netherlands, West Germany, Italy, 

and Luxembourg. It adjusts each national sample in proportion to its share in the total population aged 15 and over, of this 

(historical) subgroup of countries. The post-stratification weighting factors are included. All other samples are excluded from 

calculation. WEIGHT EU6 must be applied whenever these six EC founder countries are to be analyzed altogether as a 

group.
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v15 - NATION GROUP EU9

NATION GROUP EU9

NATION GROUP EU9 adds Denmark, Ireland, Great Britain, and Northern Ireland to the EU6 countries.

0   Other

1   EU9

Note:

Use of weighting factor W6 (V16) is mandatory.
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v15 by v7, Absolute Values (Row Percent)

v15 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2000 (100.0)

2070 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

1000 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

38513

38513

2062 (100.0)

2023 (100.0)

2030 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2014 (100.0)

2082 (100.0)

1025 (100.0)

2010 (100.0)

17958

17958

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v16 - W6 WEIGHT EU9

W6 WEIGHT EU9

This POPULATION SIZE WEIGHT adds Denmark, Ireland, Great Britain and Northern Ireland to the EU6 countries. It adjusts 

each national sample in proportion to its share in the total population aged 15 and over, of this (historical) subgroup of countries. 

The post-stratification weighting factors are included. All other samples are excluded from calculation. WEIGHT EU9 must be 

applied whenever these nine countries as of the 1973 enlargement are to be analyzed altogether as a group.
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v17 - NATION GROUP EU10

NATION GROUP EU10

NATION GROUP EU10 adds Greece to the EU9 countries (new member as of January 1981).

0   Other

1   EU10

Note:

Use of weighting factor W7 (V18) is mandatory.
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v17 by v7, Absolute Values (Row Percent)

v17 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2070 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

1000 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

36513

36513

2062 (100.0)

2023 (100.0)

2030 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2014 (100.0)

2082 (100.0)

1025 (100.0)

2010 (100.0)

19958

19958

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v18 - W7 WEIGHT EU10

W7 WEIGHT EU10

This POPULATION SIZE WEIGHT adds Greece to the EU9 countries. It adjusts each national sample in proportion to its share 

in the total population aged 15 and over, of this (historical) subgroup of countries. The post-stratification weighting factors are 

included. All other samples are excluded from calculation. WEIGHT EU10 must be applied whenever these ten countries as of 

the 1981 enlargement are to be analyzed altogether as a group.
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v19 - NATION GROUP EU12

NATION GROUP EU12

NATION GROUP EU12 adds Spain and Portugal to the EU10 countries, new members as of January 1986.

0   Other

1   EU12

Note:

Use of weighting factor W8 (V20) is mandatory.
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v19 by v7, Absolute Values (Row Percent)

v19 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2000 (100.0)

2006 (100.0)

2070 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

1000 (100.0)

2064 (100.0)

2000 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

32447

32447

2062 (100.0)

2023 (100.0)

2030 (100.0)

2010 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2014 (100.0)

2082 (100.0)

1025 (100.0)

2010 (100.0)

2056 (100.0)

24024

24024

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v20 - W8 WEIGHT EU12

W8 WEIGHT EU12

This POPULATION SIZE WEIGHT adds Spain and Portugal to the EU10 countries. It adjusts each national sample in proportion 

to its share in the total population aged 15 and over, of this (historical) subgroup of countries. The post-stratification weighting 

factors are included. All other samples are excluded from calculation. WEIGHT EU12 must be applied whenever these twelve 

countries as of the 1986 enlargement are to be analyzed altogether as a group.
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v21 - NATION GROUP EU12+

NATION GROUP EU12+

NATION GROUP EU12+ equals EU12 but including East Germany after the unification of Germany on October 3, 1990.

0   Other

1   EU12+

Note:

Use of weighting factor W9 (V22) is mandatory.
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v21 by v7, Absolute Values (Row Percent)

v21 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

2000 (100.0)

2006 (100.0)

2070 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

1000 (100.0)

2064 (100.0)

2000 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

31416

31416

2062 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2010 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2014 (100.0)

2082 (100.0)

1025 (100.0)

2010 (100.0)

2056 (100.0)

25055

25055

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032
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v22 - W9 WEIGHT EU12+

W9 WEIGHT EU12+

This POPULATION SIZE WEIGHT equals WEIGHT EU12 but in addition including East Germany (former German Democratic 

Republic) after the unification of Germany on October 3, 1990 (Eurobarometer 34). It adjusts each national sample in proportion 

to its share in the total population aged 15 and over, of this (historical) subgroup of countries. The post-stratification weighting 

factors are included. All other samples are excluded from calculation. WEIGHT EU12+ must be applied whenever these twelve 

member countries are to be analyzed altogether as a group including the Eastern part of Germany (new German federal 

states).
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v23 - NATION GROUP EU NMS 3

NATION GROUP EU NMS 3

NATION GROUP EU NMS 3 only refers to the three new members as of January 1995: Finland, Sweden and Austria.

0   Other

1   EU NMS 3

Note:

Use of weighting factor W10 (V24) is mandatory.
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v23 by v7, Absolute Values (Row Percent)
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v24 - W10 WEIGHT EU NMS 3

W10 WEIGHT EU NMS 3

This POPULATION SIZE WEIGHT only refers to the three new members as of January 1995: Finland, Sweden and Austria. It 

adjusts each national sample in proportion to its share in the total population aged 15 and over, of this group of new member 

countries. The post-stratification weighting factors are included. All other samples are excluded from calculation. WEIGHT EU 

NMS 3 must be applied whenever these three countries are to be analyzed altogether as a group.
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v25 - NATION GROUP EU15

NATION GROUP EU15

NATION GROUP EU15 adds Austria, Finland and Sweden to the EURO 12+ countries, new members as of January 1995.

0   Other

1   EU15

Note:

Use of weighting factor W11 (V26) is mandatory.
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v25 by v7, Absolute Values (Row Percent)
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v26 - W11 WEIGHT EU15

W11 WEIGHT EU15

This POPULATION SIZE WEIGHT adds Austria, Finland and Sweden to the EU12+ countries. It adjusts each national sample 

in proportion to its share in the total population aged 15 and over, of this (historical) subgroup of countries. The post-

stratification weighting factors are included. All other samples are excluded from calculation. WEIGHT EU15 must be applied 

whenever these 15 countries as of the 1995 enlargement are to be analyzed altogether as a group.
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v27 - NATION GROUP EU NMS 10

NATION GROUP EU NMS 10

NATION GROUP EU NMS 10 refers to the group of the ten new members of the enlargement in 2004.

0   Other

1   EU NMS 10

Note:

Use of weighting factor W13 (V28) is mandatory.
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v27 by v7, Absolute Values (Row Percent)
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v28 - W13 WEIGHT EU NMS 10

W13 WEIGHT EU NMS 10

This POPULATION SIZE WEIGHT only refers to the group of the ten new members as of the enlargement in 2004: Republic of 

Cyprus, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Malta, Poland, Slovakia and Slovenia. It adjusts each national 

sample in proportion to its share in the total population aged 15 and over, of this group of new member countries. The post-

stratification weighting factors are included. All other samples are excluded from calculation. WEIGHT EU NMS 10 must be 

applied whenever these ten countries are to be analyzed altogether as a group.
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v29 - NATION GROUP EU25

NATION GROUP EU25

NATION GROUP EU25 refers to the group of all European Union member countries after the enlargement in 2004.

0   Other

1   EU25

Note:

Use of weighting factor W14 (V30) is mandatory.
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v29 by v7, Absolute Values (Row Percent)
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v30 - W14 WEIGHT EU25

W14 WEIGHT EU25

This POPULATION SIZE WEIGHT adds Republic of Cyprus, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Malta, 

Poland, Slovakia and Slovenia to the EU15 countries. It adjusts each national sample in proportion to its share in the total 

population aged 15 and over, of this (historical) group of countries. The post-stratification weighting factors are included. All 

other samples are excluded from calculation. WEIGHT EU25 must be applied whenever these 25 countries as of the 2004 

enlargement are to be analyzed altogether as a group.
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v31 - NATION GROUP AC (BG RO)

NATION GROUP AC (BG RO)

NATION GROUP AC refers to Bulgaria and Romania. 

0   Other

1   AC (BG RO)

Note:

Use of weighting factor W18 (V32) is mandatory.
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v31 by v7, Absolute Values (Row Percent)
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v32 - W18 WEIGHT AC (BG RO)

W18 WEIGHT AC (BG RO)

This POPULATION SIZE WEIGHT refers to Bulgaria and Romania. It adjusts each national sample in proportion to its share in 

the total population aged 15 and over, of this group of future EU accession countries. The post-stratification weighting factors 

are included. All other countries are excluded from calculation. WEIGHT AC must be applied whenever these two countries are 

to be analyzed altogether as a group.
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v33 - NATION GROUP EU27

NATION GROUP EU27

NATION GROUP EU27 includes all 25 member countries after the 2004 enlargement, plus the Accession Countries Bulgaria 

and Romania.

0   Other

1   EU27

Note:

Use of weighting factor W22 (V34) is mandatory.
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v33 by v7, Absolute Values (Row Percent)
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v34 - W22 WEIGHT EU 27

W22 WEIGHT EU27

WEIGHT EU27 includes all 25 member countries after the 2004 enlargement, plus the Accession Countries Bulgaria and 

Romania.  

This POPULATION SIZE WEIGHT adjusts each national sample in proportion to its share in the total population aged 15 and 

over, of the European Union plus Bulgaria and Romania. It should be used whenever all 27 countries participating in this wave 

are to be analysed as a group. The post-stratification weighting factors for all samples/countries are included.
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v35 - NATION GROUP EU NMS 12

NATION GROUP EU NMS 12 

NATION GROUP EU NMS 12 refers to the group of the 12 new members after the enlargement of January 2007 (accession of 

Bulgaria and Romania). 

0   Other

1   EU NMS 12

Note:

Use of weighting factor W24 (V36) is mandatory.
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v35 by v7, Absolute Values (Row Percent)
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v36 - W24 WEIGHT EU NMS 12

W24 WEIGHT EU NMS 12

This POPULATION SIZE WEIGHT refers to the group of the 12 new member countries as of the enlargement in January 2007: 

Republic of Cyprus, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Malta, Poland, Slovakia, Slovenia, Bulgaria and 

Romania. It adjusts each national sample in proportion to its share in the total population aged 15 and over, of this group of new 

member countries. The post-stratification weighting factors are included. All other samples are excluded from calculation. 

WEIGHT EU NMS 12 must be applied whenever these 12 countries are to be analyzed altogether as a group.
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v37 - NATION GROUP EURO ZONE 2009

NATION GROUP EURO ZONE 2009

NATION GROUP EURO ZONE 2009 separates the group of 12 countries which introduced the EURO as of January 1, 2002 

(Belgium, Germany, Greece, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, Portugal and Finland) plus 

Slovenia which introduced the EURO as of January 1, 2007, plus Cyprus and Malta, which introduced the EURO as of January 

1, 2008, plus Slovakia, which introduced the EURO as of January 1, 2009.

0   Other

1   EURO ZONE 2009

Note:

Use of weighting factor W81 (V38) is mandatory.
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v37 by v7, Absolute Values (Row Percent)

v37 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2006 (100.0)

2022 (100.0)

2030 (100.0)

2000 (100.0)

2044 (100.0)

607 (100.0)

2070 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

2064 (100.0)

2000 (100.0)

2076 (100.0)

2019 (100.0)

25988

25988

2009 (100.0)

2062 (100.0)

1012 (100.0)

1031 (100.0)

2023 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2000 (100.0)

2014 (100.0)

2082 (100.0)

1025 (100.0)

1000 (100.0)

2010 (100.0)

2056 (100.0)

2020 (100.0)

2062 (100.0)

30483

30483

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v38 - W81 WEIGHT EURO ZONE 2009

W81 WEIGHT EURO ZONE 2009

This POPULATION SIZE WEIGHT separates the group of 12 countries which introduced the EURO as of January 1, 2002 

(Belgium, Germany, Greece, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, Portugal and Finland) plus 

Slovenia which introduced the EURO as of January 1, 2007, plus Cyprus and Malta, which introduced the EURO as of January 

1, 2008, plus Slovakia, which introduced the EURO as of January 1, 2009. It adjusts each national sample in proportion to its 

share in the total population aged 15 and over, of this (historical) subgroup of countries. The post-stratification weighting factors 

are included. All other samples are excluded from calculation. WEIGHT EURO ZONE 2009 must be applied whenever these 

countries are to be analyzed altogether as a group, e.g. when questions related to the introduction of the common European 

currency are concerned.
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v39 - NATION GROUP NON EURO ZONE 2009

NATION GROUP NON EURO ZONE 2009

NATION GROUP NON EURO ZONE 2009 refers to the group of countries which did not introduce the EURO up to January 1, 

2009 (Denmark, United Kingdom, Sweden, Czech Republic, Estonia, Hungary, Latvia, Lithuania, Poland, Bulgaria, 

Romania).

0   Other

1   NON EURO ZONE 2009

Note:

Use of weighting factor W82 (V40) is mandatory.
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v39 by v7, Absolute Values (Row Percent)

v39 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

1012 (100.0)

1031 (100.0)

2023 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2000 (100.0)

2014 (100.0)

2082 (100.0)

1025 (100.0)

1000 (100.0)

2010 (100.0)

2056 (100.0)

2020 (100.0)

2062 (100.0)

30483

30483

2006 (100.0)

2022 (100.0)

2030 (100.0)

2000 (100.0)

2044 (100.0)

607 (100.0)

2070 (100.0)

1005 (100.0)

2032 (100.0)

2013 (100.0)

2064 (100.0)

2000 (100.0)

2076 (100.0)

2019 (100.0)

25988

25988

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v40 - W82 WEIGHT NON EURO ZONE 2009

W82 WEIGHT NON EURO ZONE 2009

This POPULATION SIZE WEIGHT separates the group of countries (Denmark, United Kingdom, Sweden, Czech Republic, 

Estonia, Hungary, Latvia, Lithuania, Poland, Bulgaria, Romania) which did not introduce the EURO up to January 1, 2009. It 

adjusts each national sample in proportion to its share in the total population aged 15 and over, of this subgroup of countries. 

The post-stratification weighting factors are included. All other samples are excluded from calculation. WEIGHT NON EURO 

ZONE 2009 must be applied whenever these countries are to be analyzed altogether as a group.
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v41 - NATION GROUP EU27+IS+NO

NATION GROUP EU27 + IS + NO

NATION GROUP EU27 + IS and NO includes all participating countries.

0   Other

1   EU27+ IS+ NO

Note:

Use of weighting factor W86 (V42) is mandatory.
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v41 by v7, Absolute Values (Row Percent)

v41 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

56471

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v42 - W87 WEIGHT TOTAL (EU27+IS+NO)

W86 WEIGHT EU27 + IS + NO

WEIGHT EU27 + IS and NO is provided for analysing all participating countries (samples) in total, the EU member countries 

plus Iceland and Norway. This POPULATION SIZE WEIGHT adjusts each national sample in proportion to its share in the total 

population aged 15 and over, of the total population surveyed in this wave (V41). The post-stratification weighting factors are 

included.
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v43 - WEX WEIGHT EXTRA POPULATION 15+

WEX WEIGHT EXTRA POPULATION 15+

WEIGHT EXTRA extrapolates the actual universe (population aged 15 or more) for each country (sample), i.e. this weight 

variable integrates all other available weights, but does not reproduce the number of cases in the data set.
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v44 - Q1 NATIONALITY BELGIUM

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_1 Belgium

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v44 by v7, Absolute Values (Row Percent), weighted by v8

v44 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

100 (4.8)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1029 (99.8)

2020 (99.9)

2030 (100.0)

2000 (100.0)

2009 (100.0)

2006 (100.0)

2057 (99.8)

2041 (99.9)

607 (100.0)

2000 (100.0)

2069 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

997 (97.3)

2013 (100.0)

1000 (100.0)

2004 (99.7)

2064 (100.0)

1999 (100.0)

2048 (99.6)

2076 (100.0)

2018 (100.0)

2020 (100.0)

2062 (100.0)

54451

54451

1962 (95.2)

2 (0.2)

3 (0.1)

1 (0.0)

4 (0.2)

3 (0.1)

1 (0.0)

28 (2.7)

6 (0.3)

1 (0.1)

8 (0.4)

1 (0.0)

2020

2020

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v45 - Q1 NATIONALITY DENMARK

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_2 Denmark

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v45 by v7, Absolute Values (Row Percent), weighted by v8

v45 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2007 (99.9)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1029 (99.8)

2016 (99.7)

34 (1.7)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2059 (99.9)

2044 (100.0)

606 (99.8)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1002 (99.7)

2082 (100.0)

2031 (100.0)

1022 (99.7)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2052 (99.4)

1995 (99.8)

2056 (100.0)

2076 (100.0)

2010 (99.6)

2020 (100.0)

2062 (100.0)

54427

54427

2 (0.1)

2 (0.2)

7 (0.3)

1996 (98.3)

2 (0.1)

1 (0.2)

3 (0.3)

1 (0.0)

3 (0.3)

1 (0.0)

12 (0.6)

5 (0.3)

9 (0.4)

2044

2044

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v46 - Q1 NATIONALITY GERMANY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_3 Germany

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v46 by v7, Absolute Values (Row Percent), weighted by v8

v46 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2006 (99.9)

2059 (99.9)

2006 (100.0)

1012 (100.0)

2021 (100.0)

13 (1.3)

83 (4.1)

2021 (99.6)

1999 (100.0)

2004 (99.7)

2005 (100.0)

2056 (99.8)

2041 (99.9)

607 (100.0)

1995 (99.8)

2070 (100.0)

2008 (99.7)

998 (99.3)

2082 (100.0)

2032 (100.0)

1010 (98.5)

2013 (100.0)

1000 (100.0)

2004 (99.7)

2058 (99.7)

1993 (99.7)

2053 (99.9)

2076 (100.0)

2012 (99.7)

2020 (100.0)

2062 (100.0)

53419

53419

3 (0.1)

3 (0.1)

1 (0.0)

1018 (98.7)

1940 (95.9)

9 (0.4)

1 (0.1)

6 (0.3)

1 (0.0)

5 (0.2)

3 (0.1)

5 (0.3)

6 (0.3)

7 (0.7)

15 (1.5)

6 (0.3)

6 (0.3)

7 (0.4)

3 (0.1)

7 (0.3)

3052

3052

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v47 - Q1 NATIONALITY GREECE

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_4 Greece

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v47 by v7, Absolute Values (Row Percent), weighted by v8

v47 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2007 (99.9)

2057 (99.8)

2005 (100.0)

995 (98.3)

2022 (100.0)

1028 (99.7)

2009 (99.3)

2029 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2059 (99.9)

2044 (100.0)

607 (100.0)

38 (1.9)

2070 (100.0)

2013 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1019 (99.4)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2016 (99.9)

2020 (100.0)

2062 (100.0)

54453

54453

2 (0.1)

5 (0.2)

1 (0.0)

17 (1.7)

3 (0.3)

14 (0.7)

1 (0.0)

0 (0.0)

2 (0.1)

1962 (98.1)

1 (0.0)

6 (0.6)

1 (0.0)

3 (0.1)

2018

2018

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v48 - Q1 NATIONALITY SPAIN

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_5 Spain

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v48 by v7, Absolute Values (Row Percent), weighted by v8

v48 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2053 (99.6)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2017 (99.7)

2027 (99.9)

2000 (100.0)

82 (4.1)

2003 (99.9)

2053 (99.6)

2040 (99.8)

607 (100.0)

2000 (100.0)

2070 (100.0)

2013 (100.0)

1003 (99.8)

2081 (100.0)

2032 (100.0)

1017 (99.2)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2063 (100.0)

2000 (100.0)

2055 (100.0)

2076 (100.0)

2016 (99.9)

2020 (100.0)

2061 (100.0)

54492

54492

9 (0.4)

6 (0.3)

3 (0.1)

1928 (95.9)

3 (0.1)

8 (0.4)

4 (0.2)

1 (0.0)

2 (0.2)

1 (0.0)

8 (0.8)

1 (0.0)

1 (0.0)

3 (0.1)

1 (0.0)

1979

1979

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v49 - Q1 NATIONALITY FRANCE

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_6 France

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v49 by v7, Absolute Values (Row Percent), weighted by v8

v49 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2008 (100.0)

2039 (98.9)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1030 (99.9)

2018 (99.8)

2030 (100.0)

2000 (100.0)

1993 (99.2)

2006 (100.0)

23 (1.1)

2040 (99.8)

607 (100.0)

2000 (100.0)

2070 (100.0)

2007 (99.7)

1003 (99.8)

2081 (100.0)

2032 (100.0)

946 (92.3)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2061 (99.9)

1997 (99.9)

2054 (99.9)

2076 (100.0)

2011 (99.6)

2020 (100.0)

2062 (100.0)

54276

54276

1 (0.0)

23 (1.1)

1 (0.1)

5 (0.2)

17 (0.8)

2038 (98.9)

4 (0.2)

7 (0.3)

2 (0.2)

1 (0.0)

79 (7.7)

1 (0.0)

3 (0.1)

3 (0.2)

2 (0.1)

8 (0.4)

2195

2195

2009

2062

2006

1012

2022

1031

2023

2030
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2010
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2061

2044

607

2000

2070

2014

1005

2082

2032

1025
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2010
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2056

2076

2019

2020
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56471
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2062
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1012

2022

1031

2023
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2061

2044
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2000

2070

2014

1005

2082

2032

1025

2013
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2010

2064

2000

2056

2076

2019

2020

2062

56471
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v50 - Q1 NATIONALITY IRELAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_7 Ireland

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v50 by v7, Absolute Values (Row Percent), weighted by v8

v50 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2008 (100.0)

2057 (99.8)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2029 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2060 (100.0)

2037 (99.7)

540 (89.0)

2000 (100.0)

2070 (100.0)

169 (8.4)

1004 (99.9)

2080 (99.9)

2032 (100.0)

1020 (99.5)

2012 (100.0)

1000 (100.0)

2008 (99.9)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2017 (99.9)

2020 (100.0)

2062 (100.0)

54531

54531

1 (0.0)

5 (0.2)

1 (0.0)

1 (0.0)

7 (0.3)

67 (11.0)

1845 (91.6)

1 (0.1)

2 (0.1)

5 (0.5)

1 (0.0)

2 (0.1)

2 (0.1)

1940

1940

2009

2062

2006

1012

2022

1031

2023

2030
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2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064
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2056

2076

2019

2020

2062

56471
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2006

1012

2022

1031

2023
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2044
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2000

2070

2014
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2032
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2013
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2019

2020
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v51 - Q1 NATIONALITY ITALY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_8 Italy

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v51 by v7, Absolute Values (Row Percent), weighted by v8

v51 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2005 (99.8)

2019 (97.9)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2013 (99.5)

2027 (99.9)

2000 (100.0)

2004 (99.7)

2006 (100.0)

2051 (99.5)

2039 (99.8)

607 (100.0)

1999 (100.0)

2070 (100.0)

2013 (100.0)

1004 (99.9)

7 (0.3)

2032 (100.0)

983 (95.9)

2013 (100.0)

998 (99.8)

2010 (100.0)

2063 (100.0)

1998 (99.9)

2055 (100.0)

2076 (100.0)

2019 (100.0)

2019 (100.0)

2062 (100.0)

54263

54263

4 (0.2)

43 (2.1)

10 (0.5)

3 (0.1)

6 (0.3)

10 (0.5)

5 (0.2)

1 (0.1)

1 (0.0)

1 (0.1)

2075 (99.7)

42 (4.1)

2 (0.2)

1 (0.0)

2 (0.1)

1 (0.0)

1 (0.0)

2208

2208

2009

2062

2006

1012

2022

1031

2023

2030
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2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013
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2064

2000
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2020

2062

56471

2009

2062

2006

1012
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2030

2000

2010

2006

2061

2044

607

2000

2070

2014
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v52 - Q1 NATIONALITY LUXEMBOURG

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_9 Luxembourg

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v52 by v7, Absolute Values (Row Percent), weighted by v8

v52 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1030 (99.9)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2004 (99.9)

2060 (100.0)

2043 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1004 (99.9)

2082 (100.0)

2032 (100.0)

346 (33.8)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2018 (100.0)

2020 (100.0)

2062 (100.0)

55784

55784

1 (0.1)

2 (0.1)

1 (0.0)

1 (0.0)

1 (0.1)

679 (66.2)

1 (0.0)

1 (0.0)

687

687

2009

2062

2006

1012

2022

1031

2023

2030
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2010
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2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013
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2076

2019

2020

2062

56471
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1012

2022
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2023
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2044
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2014
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v53 - Q1 NATIONALITY NETHERLANDS

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_10 Netherlands

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v53 by v7, Absolute Values (Row Percent), weighted by v8

v53 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2044 (99.1)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1030 (99.9)

2019 (99.8)

2025 (99.8)

1999 (100.0)

2010 (100.0)

2005 (100.0)

2059 (99.9)

2043 (100.0)

607 (100.0)

1999 (100.0)

2070 (100.0)

2011 (99.9)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1016 (99.1)

2013 (100.0)

999 (99.9)

14 (0.7)

2062 (99.9)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2018 (100.0)

2019 (100.0)

2062 (100.0)

54424

54424

18 (0.9)

1 (0.1)

4 (0.2)

5 (0.2)

1 (0.1)

1 (0.0)

2 (0.1)

1 (0.0)

1 (0.1)

3 (0.1)

9 (0.9)

1 (0.1)

1996 (99.3)

2 (0.1)

1 (0.0)

1 (0.0)

2047

2047

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013
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2010

2064

2000

2056

2076

2019

2020

2062

56471
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v54 - Q1 NATIONALITY PORTUGAL

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_11 Portugal

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v54 by v7, Absolute Values (Row Percent), weighted by v8

v54 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2007 (99.9)

2058 (99.8)

2006 (100.0)

1012 (100.0)

2021 (100.0)

1031 (100.0)

2022 (100.0)

2030 (100.0)

2000 (100.0)

2006 (99.8)

2005 (100.0)

2046 (99.3)

2040 (99.8)

606 (99.8)

2000 (100.0)

2070 (100.0)

2007 (99.7)

1005 (100.0)

2082 (100.0)

2030 (99.9)

875 (85.4)

2013 (100.0)

1000 (100.0)

2006 (99.8)

2063 (100.0)

2000 (100.0)

14 (0.7)

2076 (100.0)

2018 (100.0)

2020 (100.0)

2062 (100.0)

54231

54231

2 (0.1)

4 (0.2)

1 (0.0)

1 (0.0)

4 (0.2)

1 (0.0)

15 (0.7)

4 (0.2)

1 (0.2)

7 (0.3)

2 (0.1)

150 (14.6)

4 (0.2)

1 (0.0)

2042 (99.3)

1 (0.0)

2240

2240

2009

2062

2006

1012

2022

1031

2023

2030
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2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013
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2064

2000

2056

2076

2019

2020

2062

56471
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1012

2022

1031

2023

2030
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2044
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2000

2070

2014
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2032

1025
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v55 - Q1 NATIONALITY UNITED KINGDOM

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_12 United Kingdom (Great Britain, Northern Ireland)

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.2, Q.1
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v55 by v7, Absolute Values (Row Percent), weighted by v8

v55 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2002 (99.7)

2060 (99.9)

2006 (100.0)

1000 (98.8)

2022 (100.0)

1030 (99.9)

2020 (99.9)

2029 (100.0)

2000 (100.0)

2008 (99.9)

2006 (100.0)

2058 (99.9)

63 (3.1)

74 (12.2)

1999 (100.0)

2070 (100.0)

1957 (97.2)

1003 (99.8)

2082 (100.0)

2032 (100.0)

1019 (99.4)

2013 (100.0)

986 (98.6)

2005 (99.8)

2055 (99.6)

1999 (100.0)

2056 (100.0)

2076 (100.0)

2015 (99.8)

2020 (100.0)

2062 (100.0)

53827

53827

7 (0.3)

2 (0.1)

12 (1.2)

1 (0.1)

3 (0.1)

1 (0.0)

2 (0.1)

3 (0.1)

1981 (96.9)

533 (87.8)

1 (0.1)

57 (2.8)

2 (0.2)

6 (0.6)

14 (1.4)

5 (0.2)

9 (0.4)

1 (0.1)

4 (0.2)

2644

2644

2009

2062

2006

1012

2022

1031

2023
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2044
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2000
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2014

1005

2082

2032

1025
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v56 - Q1 NATIONALITY AUSTRIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_13 Austria

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v56 by v7, Absolute Values (Row Percent), weighted by v8

v56 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY
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DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2060 (99.9)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2019 (99.8)

2029 (100.0)

2000 (100.0)

2010 (100.0)

2005 (100.0)

2060 (100.0)

2040 (99.8)

607 (100.0)

2000 (100.0)

2070 (100.0)

2013 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1022 (99.7)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2064 (100.0)

1999 (100.0)

2056 (100.0)

2076 (100.0)

2017 (99.9)

2020 (100.0)

2062 (100.0)

54441

54441

2009 (100.0)

2 (0.1)

4 (0.2)

1 (0.0)

1 (0.0)

1 (0.0)

4 (0.2)

1 (0.0)

3 (0.3)

1 (0.0)

1 (0.1)

2 (0.1)

2030

2030

2009

2062

2006

1012

2022

1031

2023
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2061

2044
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1005
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2032

1025
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1000
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56471
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v57 - Q1 NATIONALITY SWEDEN

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_14 Sweden

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v57 by v7, Absolute Values (Row Percent), weighted by v8

v57 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2008 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2028 (99.9)

2000 (100.0)

2008 (99.9)

2000 (99.7)

2060 (100.0)

2042 (99.9)

607 (100.0)

1999 (100.0)

2070 (100.0)

2012 (99.9)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1023 (99.8)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2056 (99.6)

2000 (100.0)

2056 (100.0)

2076 (100.0)

29 (1.4)

2020 (100.0)

2062 (100.0)

54454

54454

1 (0.0)

2 (0.1)

2 (0.1)

6 (0.3)

1 (0.0)

2 (0.1)

1 (0.1)

2 (0.1)

2 (0.2)

8 (0.4)

1990 (98.6)

2017

2017

2009

2062

2006

1012

2022

1031

2023

2030
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2061

2044
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2014
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2032

1025
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2056

2076
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2020

2062

56471
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2023
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2014

1005
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2013
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2020
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v58 - Q1 NATIONALITY FINLAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_15 Finland

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v58 by v7, Absolute Values (Row Percent), weighted by v8

v58 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1010 (99.8)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2028 (99.9)

1995 (99.8)

2009 (100.0)

12 (0.6)

2060 (100.0)

2041 (99.9)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1004 (99.9)

2082 (100.0)

2032 (100.0)

1024 (99.9)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2059 (99.8)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2005 (99.3)

2020 (100.0)

2062 (100.0)

54441

54441

2 (0.2)

2 (0.1)

5 (0.3)

1 (0.0)

1994 (99.4)

1 (0.0)

3 (0.1)

1 (0.1)

1 (0.1)

1 (0.0)

5 (0.2)

14 (0.7)

2030

2030

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013
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2010

2064

2000

2056

2076

2019

2020

2062

56471
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2022

1031

2023
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2044
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2014
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2032
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2019
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v59 - Q1 NATIONALITY CYPRUS (REPUBLIC)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_16 Republic of Cyprus

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v59 by v7, Absolute Values (Row Percent), weighted by v8

v59 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2059 (99.9)

2006 (100.0)

27 (2.7)

2022 (100.0)

1031 (100.0)

2021 (99.9)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2004 (99.9)

2060 (100.0)

2044 (100.0)

607 (100.0)

1992 (99.6)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

55470

55470

3 (0.1)

985 (97.3)

2 (0.1)

2 (0.1)

1 (0.0)

8 (0.4)
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1001
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1005
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56471
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2023
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v60 - Q1 NATIONALITY CZECH REPUBLIC

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_17 Czech Republic

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v60 by v7, Absolute Values (Row Percent), weighted by v8

v60 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2007 (99.9)

2062 (100.0)

2006 (100.0)

1012 (100.0)

6 (0.3)

1031 (100.0)

2020 (99.9)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2003 (99.9)

2060 (100.0)

2042 (99.9)

607 (100.0)

1999 (100.0)

2070 (100.0)

2013 (100.0)

1003 (99.8)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2059 (99.9)

54436

54436

2 (0.1)

2016 (99.7)

3 (0.1)

3 (0.1)

1 (0.0)

2 (0.1)

1 (0.1)

1 (0.0)

2 (0.2)

1 (0.0)

3 (0.1)

2035

2035

2009

2062

2006

1012

2022

1031

2023
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2044
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2000

2070

2014

1005

2082

2032

1025
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2062

56471
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1012
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2030

2000

2010

2006

2061

2044
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v61 - Q1 NATIONALITY ESTONIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_18 Estonia

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v61 by v7, Absolute Values (Row Percent), weighted by v8

v61 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY
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DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2060 (99.9)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2022 (100.0)

2028 (99.9)

11 (0.6)

2010 (100.0)

1999 (99.7)

2060 (100.0)

2040 (99.8)

607 (100.0)

2000 (100.0)

2070 (100.0)

2012 (99.9)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2063 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2018 (100.0)

2020 (100.0)

2062 (100.0)

54460

54460

2 (0.1)

1 (0.0)

2 (0.1)

1989 (99.5)

7 (0.3)

1 (0.0)

4 (0.2)

2 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

2011

2011

2009

2062

2006

1012

2022

1031

2023

2030
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2061

2044

607
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2082

2032

1025
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2020

2062

56471
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v62 - Q1 NATIONALITY HUNGARY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_19 Hungary

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v62 by v7, Absolute Values (Row Percent), weighted by v8

v62 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2007 (99.9)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1030 (99.9)

2023 (100.0)

2028 (99.9)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2060 (100.0)

2038 (99.7)

607 (100.0)

2000 (100.0)

6 (0.3)

2012 (99.9)

1004 (99.9)

2082 (100.0)

2032 (100.0)

1024 (99.9)

2013 (100.0)

1000 (100.0)

2004 (99.7)

2063 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2018 (100.0)

2020 (100.0)

2061 (100.0)

54382

54382

2 (0.1)

1 (0.1)

2 (0.1)

1 (0.0)

6 (0.3)

2064 (99.7)

2 (0.1)

1 (0.1)

1 (0.1)

6 (0.3)

1 (0.0)

1 (0.0)

1 (0.0)

2089

2089

2009

2062

2006

1012

2022

1031

2023
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2044

607

2000
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2014

1005

2082

2032

1025
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2056
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2019

2020

2062

56471
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2006

1012

2022

1031

2023
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2044
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2070

2014
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2032

1025
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2000
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2076

2019

2020
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v63 - Q1 NATIONALITY LATVIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_20 Latvia

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v63 by v7, Absolute Values (Row Percent), weighted by v8

v63 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1030 (99.9)

2023 (100.0)

2028 (99.9)

1996 (99.8)

2010 (100.0)

2006 (100.0)

2060 (100.0)

2043 (100.0)

607 (100.0)

2000 (100.0)

2066 (99.8)

2008 (99.7)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1024 (99.9)

5 (0.2)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2055 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

54442

54442

1 (0.1)

2 (0.1)

4 (0.2)

1 (0.0)

1 (0.0)

4 (0.2)

6 (0.3)

1 (0.1)

2008 (99.8)

1 (0.0)

2029

2029
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2006
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2022

1031

2023
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2000

2070

2014

1005

2082

2032

1025
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56471
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v64 - Q1 NATIONALITY LITHUANIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_21 Lithuania

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v64 by v7, Absolute Values (Row Percent), weighted by v8

v64 0 1 N Sum N Valid Sum

v7
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BE
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DE-E

DE-W

DK

EE
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FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1030 (99.9)

2020 (99.9)

2030 (100.0)

1998 (99.9)

2010 (100.0)

2006 (100.0)

2060 (100.0)

2041 (99.9)

606 (99.8)

2000 (100.0)

2070 (100.0)

2004 (99.5)

1005 (100.0)

2082 (100.0)

1025 (100.0)

2009 (99.8)

1000 (100.0)

2010 (100.0)

2063 (100.0)

2000 (100.0)

2055 (100.0)

2076 (100.0)

2018 (100.0)

2020 (100.0)

2061 (100.0)

54410

54410

1 (0.1)

3 (0.1)

2 (0.1)

1 (0.0)

3 (0.1)

1 (0.2)

10 (0.5)

2032 (100.0)

4 (0.2)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.0)
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2061

2009
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2006
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2022
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2044
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1005
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1025
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v65 - Q1 NATIONALITY MALTA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_22 Malta

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v65 by v7, Absolute Values (Row Percent), weighted by v8

v65 0 1 N Sum N Valid Sum

v7

AT

BE
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CY
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DE-W

DK

EE
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FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

10 (1.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2062 (100.0)

55481

55481

990 (99.0)

990

990
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2006
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1005
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1000
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56471
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v66 - Q1 NATIONALITY POLAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_23 Poland

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v66 by v7, Absolute Values (Row Percent), weighted by v8

v66 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2061 (100.0)

2006 (100.0)

1012 (100.0)

2021 (100.0)

1028 (99.7)

2001 (98.9)

2026 (99.8)

2000 (100.0)

2009 (100.0)

2006 (100.0)

2060 (100.0)

2028 (99.2)

605 (99.7)

1997 (99.9)

2069 (100.0)

1962 (97.4)

998 (99.3)

2080 (99.9)

2032 (100.0)

1020 (99.5)

2013 (100.0)

999 (99.9)

2009 (100.0)

2064 (100.0)

8 (0.4)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2061 (100.0)

54355

54355

1 (0.0)

1 (0.0)

3 (0.3)

22 (1.1)

4 (0.2)

1 (0.0)

1 (0.0)

16 (0.8)

2 (0.3)

3 (0.2)

1 (0.0)

52 (2.6)

7 (0.7)

2 (0.1)

5 (0.5)

1 (0.1)

1 (0.0)

0 (0.0)

1992 (99.6)

1 (0.0)

2116

2116

2009

2062

2006

1012

2022

1031

2023
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2000

2010

2006
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2044

607
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v67 - Q1 NATIONALITY SLOVAKIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_24 Slovakia

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v67 by v7, Absolute Values (Row Percent), weighted by v8

v67 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2008 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2015 (99.7)

1031 (100.0)

2022 (100.0)

2030 (100.0)

2000 (100.0)

2008 (99.9)

2006 (100.0)

2061 (100.0)

2042 (99.9)

605 (99.7)

2000 (100.0)

2070 (100.0)

2009 (99.8)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2015 (99.8)

6 (0.3)

54390

54390

1 (0.0)

7 (0.3)

1 (0.0)

2 (0.1)

2 (0.1)

2 (0.3)

5 (0.2)

5 (0.2)

2056 (99.7)

2081

2081

2009

2062

2006

1012

2022

1031

2023

2030
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2010

2006

2061

2044

607
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1005

2082

2032

1025
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2056

2076

2019

2020

2062

56471
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1031

2023
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v68 - Q1 NATIONALITY SLOVENIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_25 Slovenia

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v68 by v7, Absolute Values (Row Percent), weighted by v8

v68 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2004 (99.8)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2021 (100.0)

1031 (100.0)

2019 (99.8)

2030 (100.0)

2000 (100.0)

2008 (99.9)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

1998 (99.9)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

9 (0.4)

2062 (100.0)

54446

54446

5 (0.2)

1 (0.0)

4 (0.2)

2 (0.1)

2 (0.1)

2011 (99.6)

2025

2025

2009

2062

2006

1012

2022

1031
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1005
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v69 - Q1 NATIONALITY BULGARIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_26 Bulgaria

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 114 

v69 by v7, Absolute Values (Row Percent), weighted by v8

v69 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2005 (99.8)

2062 (100.0)

1 (0.0)

1009 (99.7)

2022 (100.0)

1030 (99.9)

2022 (100.0)

2030 (100.0)

2000 (100.0)

1999 (99.5)

2006 (100.0)

2060 (100.0)

2042 (99.9)

607 (100.0)

1987 (99.4)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2009 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2016 (99.9)

2019 (100.0)

2062 (100.0)

54425

54425

4 (0.2)

2005 (100.0)

3 (0.3)

1 (0.1)

1 (0.0)

11 (0.5)

1 (0.0)

2 (0.1)

13 (0.7)

1 (0.0)

3 (0.1)

1 (0.0)

2046

2046
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2044
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1005
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v70 - Q1 NATIONALITY ROMANIA

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_27 Romania

0   Not mentioned

1   Mentioned

Note:

Last trend: EB73.1, Q.1
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v70 by v7, Absolute Values (Row Percent), weighted by v8

v70 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2007 (99.9)

2061 (100.0)

2006 (100.0)

1008 (99.6)

2022 (100.0)

1031 (100.0)

2020 (99.9)

2029 (100.0)

2000 (100.0)

1979 (98.5)

2004 (99.9)

2060 (100.0)

2040 (99.8)

604 (99.5)

1991 (99.6)

2069 (100.0)

2008 (99.7)

1003 (99.8)

2079 (99.9)

2032 (100.0)

1024 (99.9)

2013 (100.0)

999 (99.9)

2009 (100.0)

2062 (99.9)

2000 (100.0)

2052 (99.8)

2019 (100.0)

2020 (100.0)

2062 (100.0)

54313

54313

2 (0.1)

1 (0.0)

4 (0.4)

3 (0.1)

1 (0.0)

31 (1.5)

2 (0.1)

1 (0.0)

4 (0.2)

3 (0.5)

9 (0.5)

1 (0.0)

6 (0.3)

2 (0.2)

3 (0.1)

1 (0.1)

1 (0.1)

1 (0.0)

2 (0.1)

4 (0.2)

2076 (100.0)

2158

2158

2009

2062

2006

1012

2022

1031

2023
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2044
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2000
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2014
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2082

2032

1025
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56471
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v71 - Q1 NATIONALITY ICELAND

Q.1

ASK ITEM 28 ONLY IN ICELAND

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_28 Iceland

0   Not mentioned

1   Mentioned

9   Inap. not IS (not coded 43 in V6)

Note:

Last trend: EB73.1, Q.1
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v71 by v7, Absolute Values (Row Percent), weighted by v8

v71 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

6 (0.6)

6

6

999 (99.4)

999

999

M

2009

2062

2006

1012

2022

1031

2023
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2061

2044
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2070

2014

2082

2032

1025
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2062
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1031
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2014
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2019
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56471
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v72 - Q1 NATIONALITY NORWAY

Q.1

ASK ITEM 29 ONLY IN NORWAY

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_29 Norway

0   Not mentioned

1   Mentioned

9   Inap. not NO (not coded 41 in V6)

Note:

Last trend: EB73.1, Q.1
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v72 by v7, Absolute Values (Row Percent), weighted by v8

v72 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

40 (1.9)

40

40

2024 (98.1)

2024

2024

M
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2022

1031

2023
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2010

2006

2061

2044

607

2000

2070
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1025

2013

1000

2010

2000

2056

2076

2019

2020

2062

54407

2009

2062

2006

1012

2022
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v73 - Q1 NATIONALITY OTHER COUNTRIES

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF OTHER or DK THEN CLOSE INTERVIEW)

Q.1_30 Other countries

0   Not mentioned

1   Mentioned

Note:

According to the interviewer instruction the interview is supposed to be closed for respondents answering only "other 

countries" or "don't know / no answer" in Q.1. However, three respondents from Slovenia and one respondent from Cyprus  

coded '1' (mentioned) for "other countries" are included in the survey without indicating any of the nationalities provided in 

question Q.1.

Last trend: EB73.1, Q.1
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v73 by v7, Absolute Values (Row Percent), weighted by v8

v73 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2005 (99.8)

2062 (100.0)

2006 (100.0)

1008 (99.6)

2022 (100.0)

1030 (99.9)

2020 (99.9)

2019 (99.5)

2000 (100.0)

1966 (97.8)

1997 (99.6)

1980 (96.1)

2029 (99.3)

606 (99.8)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1002 (99.7)

2082 (100.0)

2031 (100.0)

1023 (99.8)

2013 (100.0)

999 (99.9)

2010 (100.0)

2045 (99.1)

2000 (100.0)

2049 (99.7)

2076 (100.0)

2012 (99.7)

2016 (99.8)

2062 (100.0)

56254

56254

4 (0.2)

4 (0.4)

1 (0.1)

3 (0.1)

11 (0.5)

44 (2.2)

9 (0.4)

81 (3.9)

15 (0.7)

1 (0.2)

3 (0.3)

1 (0.0)

2 (0.2)

1 (0.1)

19 (0.9)

7 (0.3)

7 (0.3)

4 (0.2)

217

217

2009

2062

2006

1012

2022

1031

2023

2030
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2010
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2061

2044

607

2000
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2014

1005

2082

2032

1025

2013
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2020

2062

56471
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2022
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v74 - D15A OCCUPATION OF RESPONDENT

D.15A

What is your current occupation?

NON-ACTIVE

1   Responsible for ordinary shopping and looking after the home, or without any current occupation, not working

2   Student

3   Unemployed or temporarily not working

4   Retired or unable to work through illness

SELF EMPLOYED

5   Farmer

6   Fisherman

7   Professional (lawyer, medical practitioner, accountant, architect, etc.)

8   Owner of a shop, craftsmen, other self-employed person

9   Business proprietors, owner (full or partner) of a company

EMPLOYED

10   Employed professional (employed doctor, lawyer, accountant, architect)

11   General management, director or top management (managing directors, director general, other director)

12   Middle management, other management (department head, junior manager, teacher, technician)

13   Employed position, working mainly at a desk

14   Employed position, not at a desk but travelling (salesmen, driver, etc.)

15   Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, etc.)

16   Supervisor

17   Skilled manual worker

18   Other (unskilled) manual worker, servant

Note:

Last trend: EB73.1, D.15A
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v74 by v7, Absolute Values (Row Percent), weighted by v8

v74 1 2 3 4 5 6 7 8 9 10 11 12

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

116 (5.8)

158 (7.7)

61 (3.0)

158 (15.6)

76 (3.8)

47 (4.6)

234 (11.6)

11 (0.5)

125 (6.3)

321 (16.0)

47 (2.3)

106 (5.1)

136 (6.7)

46 (7.6)

329 (16.5)

56 (2.7)

413 (20.5)

25 (2.5)

286 (13.7)

100 (4.9)

111 (10.8)

58 (2.9)

291 (29.1)

140 (7.0)

58 (2.8)

127 (6.4)

179 (8.7)

239 (11.5)

23 (1.1)

37 (1.8)

56 (2.7)

4170

4170

153 (7.6)

188 (9.1)

185 (9.2)

165 (16.3)

203 (10.0)

51 (4.9)

179 (8.9)

265 (13.1)

236 (11.8)

139 (6.9)

228 (11.4)

179 (8.7)

156 (7.6)

44 (7.3)

251 (12.6)

178 (8.6)

211 (10.5)

233 (23.2)

204 (9.8)

264 (13.0)

103 (10.0)

278 (13.8)

106 (10.6)

253 (12.6)

278 (13.4)

226 (11.3)

176 (8.6)

227 (10.9)

287 (14.2)

251 (12.4)

251 (12.2)

6148

6148

75 (3.7)

195 (9.4)

307 (15.3)

70 (6.9)

133 (6.6)

145 (14.1)

93 (4.6)

125 (6.2)

210 (10.5)

345 (17.2)

140 (7.0)

127 (6.2)

174 (8.5)

77 (12.7)

94 (4.7)

241 (11.6)

227 (11.3)

29 (2.9)

64 (3.1)

342 (16.8)

41 (4.0)

416 (20.7)

28 (2.8)

73 (3.6)

84 (4.1)

240 (12.0)

231 (11.2)

150 (7.2)

80 (4.0)

162 (8.0)

150 (7.3)

4868

4868

548 (27.3)

540 (26.2)

559 (27.9)

164 (16.2)

532 (26.3)

317 (30.7)

557 (27.5)

564 (27.8)

534 (26.7)

353 (17.6)

576 (28.7)

615 (29.8)

570 (27.9)

166 (27.4)

391 (19.6)

677 (32.7)

227 (11.3)

136 (13.5)

529 (25.4)

575 (28.3)

256 (25.0)

370 (18.4)

146 (14.6)

447 (22.2)

405 (19.6)

583 (29.2)

518 (25.2)

590 (28.4)

486 (24.1)

608 (30.1)

448 (21.7)

13987

13987

13 (0.6)

4 (0.2)

9 (0.4)

5 (0.5)

10 (0.5)

1 (0.1)

4 (0.2)

15 (0.7)

6 (0.3)

12 (0.6)

8 (0.4)

11 (0.5)

7 (0.3)

8 (1.3)

100 (5.0)

16 (0.8)

47 (2.3)

23 (2.3)

15 (0.7)

15 (0.7)

8 (0.8)

13 (0.6)

1 (0.1)

17 (0.8)

3 (0.1)

88 (4.4)

22 (1.1)

52 (2.5)

9 (0.4)

26 (1.3)

12 (0.6)

580

580

1 (0.0)

2 (0.1)

1 (0.0)

2 (0.2)

2 (0.1)

1 (0.0)

1 (0.2)

2 (0.1)

8 (0.8)

4 (0.2)

1 (0.0)

1 (0.0)

2 (0.1)

3 (0.2)

2 (0.1)

3 (0.1)

36

36

37 (1.8)

27 (1.3)

11 (0.5)

9 (0.9)

20 (1.0)

10 (1.0)

35 (1.7)

17 (0.8)

16 (0.8)

25 (1.2)

12 (0.6)

27 (1.3)

32 (1.6)

2 (0.3)

41 (2.1)

7 (0.3)

32 (1.6)

21 (2.1)

68 (3.3)

16 (0.8)

18 (1.8)

14 (0.7)

8 (0.8)

50 (2.5)

70 (3.4)

23 (1.2)

24 (1.2)

17 (0.8)

24 (1.2)

29 (1.4)

20 (1.0)

762

762

33 (1.6)

111 (5.4)

50 (2.5)

56 (5.5)

73 (3.6)

14 (1.4)

30 (1.5)

32 (1.6)

9 (0.5)

61 (3.0)

10 (0.5)

55 (2.7)

50 (2.4)

19 (3.1)

221 (11.1)

35 (1.7)

70 (3.5)

28 (2.8)

144 (6.9)

24 (1.2)

22 (2.1)

21 (1.0)

34 (3.4)

44 (2.2)

39 (1.9)

65 (3.3)

63 (3.1)

42 (2.0)

13 (0.6)

70 (3.5)

106 (5.1)

1644

1644

50 (2.5)

11 (0.5)

47 (2.3)

9 (0.9)

49 (2.4)

39 (3.8)

55 (2.7)

28 (1.4)

71 (3.6)

41 (2.0)

78 (3.9)

2 (0.1)

46 (2.3)

16 (2.6)

21 (1.1)

35 (1.7)

25 (1.2)

24 (2.4)

16 (0.8)

25 (1.2)

1 (0.1)

34 (1.7)

7 (0.7)

66 (3.3)

20 (1.0)

19 (1.0)

33 (1.6)

19 (0.9)

55 (2.7)

47 (2.3)

39 (1.9)

1028

1028

19 (0.9)

9 (0.4)

54 (2.7)

26 (2.6)

22 (1.1)

8 (0.8)

13 (0.6)

26 (1.3)

177 (8.9)

54 (2.7)

73 (3.6)

17 (0.8)

84 (4.1)

5 (0.8)

33 (1.7)

31 (1.5)

46 (2.3)

79 (7.9)

19 (0.9)

104 (5.1)

5 (0.5)

104 (5.2)

28 (2.8)

33 (1.6)

125 (6.0)

60 (3.0)

32 (1.6)

115 (5.5)

100 (5.0)

39 (1.9)

30 (1.5)

1570

1570

26 (1.3)

15 (0.7)

11 (0.5)

6 (0.6)

11 (0.5)

23 (2.2)

43 (2.1)

27 (1.3)

18 (0.9)

5 (0.2)

27 (1.3)

48 (2.3)

38 (1.9)

15 (0.8)

5 (0.2)

16 (0.8)

24 (2.4)

17 (0.8)

10 (0.5)

33 (3.2)

18 (0.9)

21 (2.1)

45 (2.2)

34 (1.6)

10 (0.5)

19 (0.9)

13 (0.6)

18 (0.9)

14 (0.7)

6 (0.3)

616

616

204 (10.2)

58 (2.8)

94 (4.7)

34 (3.4)

103 (5.1)

71 (6.9)

205 (10.1)

238 (11.7)

65 (3.3)

37 (1.8)

210 (10.5)

160 (7.8)

129 (6.3)

32 (5.3)

56 (2.8)

46 (2.2)

133 (6.6)

113 (11.2)

56 (2.7)

98 (4.8)

78 (7.6)

112 (5.6)

73 (7.3)

202 (10.0)

258 (12.5)

73 (3.7)

94 (4.6)

70 (3.4)

268 (13.3)

132 (6.5)

122 (5.9)

3624

3624
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v74 13 14 15 16 17 18 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

198 (9.9)

190 (9.2)

148 (7.4)

86 (8.5)

380 (18.8)

48 (4.7)

128 (6.3)

157 (7.7)

90 (4.5)

92 (4.6)

100 (5.0)

131 (6.4)

176 (8.6)

52 (8.6)

134 (6.7)

138 (6.7)

130 (6.5)

61 (6.1)

300 (14.4)

91 (4.5)

118 (11.5)

63 (3.1)

67 (6.7)

293 (14.6)

303 (14.7)

113 (5.7)

98 (4.8)

117 (5.6)

182 (9.0)

153 (7.6)

227 (11.0)

4564

4564

49 (2.4)

114 (5.5)

50 (2.5)

74 (7.3)

88 (4.4)

19 (1.8)

43 (2.1)

78 (3.8)

80 (4.0)

50 (2.5)

32 (1.6)

64 (3.1)

37 (1.8)

7 (1.2)

110 (5.5)

109 (5.3)

35 (1.7)

16 (1.6)

83 (4.0)

56 (2.8)

32 (3.1)

56 (2.8)

44 (4.4)

50 (2.5)

55 (2.7)

65 (3.3)

72 (3.5)

54 (2.6)

111 (5.5)

87 (4.3)

91 (4.4)

1911

1911

187 (9.3)

181 (8.8)

108 (5.4)

56 (5.5)

69 (3.4)

64 (6.2)

141 (7.0)

242 (11.9)

114 (5.7)

131 (6.5)

257 (12.8)

222 (10.8)

130 (6.4)

38 (6.3)

74 (3.7)

89 (4.3)

136 (6.7)

87 (8.7)

69 (3.3)

103 (5.1)

77 (7.5)

174 (8.6)

48 (4.8)

207 (10.3)

167 (8.1)

63 (3.2)

91 (4.4)

89 (4.3)

217 (10.7)

122 (6.0)

142 (6.9)

3895

3895

30 (1.5)

5 (0.2)

5 (0.2)

6 (0.6)

4 (0.2)

17 (1.6)

20 (1.0)

13 (0.6)

12 (0.6)

18 (0.9)

7 (0.3)

39 (1.9)

30 (1.5)

6 (1.0)

2 (0.1)

29 (1.4)

14 (0.7)

5 (0.5)

6 (0.3)

3 (0.1)

12 (1.2)

8 (0.4)

8 (0.8)

9 (0.4)

8 (0.4)

12 (0.6)

8 (0.4)

20 (1.0)

23 (1.1)

13 (0.6)

37 (1.8)

429

429

185 (9.2)

178 (8.6)

198 (9.9)

72 (7.1)

216 (10.7)

125 (12.1)

181 (9.0)

118 (5.8)

191 (9.6)

215 (10.7)

194 (9.7)

215 (10.4)

144 (7.0)

42 (6.9)

91 (4.6)

281 (13.6)

144 (7.1)

46 (4.6)

142 (6.8)

151 (7.4)

74 (7.2)

189 (9.4)

49 (4.9)

59 (2.9)

91 (4.4)

218 (10.9)

268 (13.0)

213 (10.3)

84 (4.2)

174 (8.6)

269 (13.0)

4817

4817

85 (4.2)

79 (3.8)

107 (5.3)

14 (1.4)

33 (1.6)

33 (3.2)

61 (3.0)

73 (3.6)

44 (2.2)

111 (5.5)

7 (0.3)

43 (2.1)

105 (5.1)

44 (7.3)

34 (1.7)

96 (4.6)

109 (5.4)

47 (4.7)

59 (2.8)

54 (2.7)

37 (3.6)

85 (4.2)

40 (4.0)

20 (1.0)

69 (3.3)

12 (0.6)

128 (6.2)

47 (2.3)

39 (1.9)

56 (2.8)

56 (2.7)

1827

1827

2009

2065

2005

1012

2022

1032

2022

2029

2000

2011

2006

2061

2044

605

1999

2069

2015

1005

2081

2032

1026

2014

999

2010

2067

2000

2058

2077

2019

2020

2062

56476

2009

2065

2005

1012

2022

1032

2022

2029

2000

2011

2006

2061

2044

605

1999

2069

2015

1005

2081

2032

1026

2014

999

2010

2067

2000

2058

2077

2019

2020

2062

56476
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v75 - D15B OCCUPATION OF RESPONDENT - LAST JOB

D15.B

ASK D.15B IF "NOT DOING ANY PAID WORK CURRENTLY", CODES 1 to 4 in D.15A

Did you do any paid work in the past? What was your last occupation?

SELF EMPLOYED

1   Farmer

2   Fisherman

3   Professional (lawyer, medical practitioner, accountant, architect, etc.)

4   Owner of a shop, craftsmen, other self-employed person

5   Business proprietors, owner (full or partner) of a company

EMPLOYED

6   Employed professional (employed doctor, lawyer,

accountant, architect)

7   General management, director or top management (managing directors, director general, other director)

8   Middle management, other management (department head, junior manager, teacher, technician)

9   Employed position, working mainly at a desk

10   Employed position, not at a desk but travelling (salesmen, driver, etc.)

11   Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, etc.)

12   Supervisor

13   Skilled manual worker

14   Other (unskilled) manual worker, servant

15   Never did any paid work

99   Inap. Currently doing payed work (not coded 1 to 4 in V74)

Note:

In accordance with former waves coding results to be (correctly) shifted compared to the questionnaire.

Last trend: EB73.1, D.15B
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v75 by v7, Absolute Values (Row Percent), weighted by v8

v75 1 2 3 4 5 6 7 8 9 10 11 12

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

40 (4.5)

8 (0.7)

20 (1.8)

4 (0.7)

7 (0.7)

2 (0.4)

20 (1.9)

19 (2.0)

6 (0.5)

46 (4.0)

37 (3.7)

20 (1.9)

1 (0.1)

3 (0.9)

119 (11.2)

29 (2.5)

14 (1.3)

7 (1.7)

38 (3.5)

4 (0.3)

11 (2.2)

14 (1.2)

1 (0.2)

13 (1.4)

3 (0.4)

92 (7.8)

29 (2.6)

75 (6.2)

7 (0.8)

19 (1.8)

9 (1.0)

717

717

1 (0.1)

3 (0.3)

2 (0.2)

1 (0.1)

6 (1.4)

2 (0.2)

2 (0.2)

2 (0.2)

2 (0.2)

3 (0.2)

24

24

13 (1.5)

8 (0.7)

5 (0.4)

2 (0.4)

6 (0.6)

7 (1.3)

13 (1.2)

6 (0.6)

10 (0.9)

3 (0.3)

3 (0.3)

2 (0.2)

8 (0.8)

1 (0.3)

8 (0.8)

4 (0.3)

8 (0.7)

9 (0.8)

15 (1.2)

3 (0.6)

3 (0.3)

1 (0.2)

13 (1.4)

13 (1.6)

9 (0.8)

5 (0.5)

3 (0.2)

7 (0.8)

5 (0.5)

2 (0.2)

195

195

23 (2.6)

45 (4.2)

5 (0.4)

22 (3.9)

12 (1.3)

6 (1.1)

5 (0.5)

22 (2.3)

9 (0.8)

33 (2.8)

7 (0.7)

37 (3.6)

17 (1.6)

7 (2.1)

41 (3.8)

12 (1.0)

17 (1.6)

11 (2.6)

70 (6.5)

13 (1.0)

16 (3.1)

4 (0.4)

19 (3.3)

20 (2.2)

26 (3.2)

25 (2.1)

39 (3.5)

2 (0.2)

10 (1.1)

20 (1.9)

7 (0.8)

602

602

30 (3.4)

2 (0.2)

4 (0.4)

3 (0.5)

3 (0.3)

15 (2.7)

20 (1.9)

16 (1.7)

9 (0.8)

23 (2.0)

47 (4.7)

1 (0.1)

12 (1.2)

5 (1.5)

4 (0.4)

4 (0.3)

6 (0.6)

9 (2.1)

3 (0.3)

6 (0.5)

1 (0.2)

6 (0.5)

4 (0.7)

23 (2.5)

15 (1.8)

8 (0.7)

8 (0.7)

2 (0.2)

23 (2.6)

12 (1.1)

324

324

10 (1.1)

28 (2.5)

2 (0.4)

19 (2.0)

7 (1.3)

10 (0.9)

11 (1.1)

115 (10.4)

24 (2.1)

33 (3.3)

6 (0.6)

30 (2.9)

11 (3.3)

9 (0.8)

9 (0.8)

21 (2.0)

9 (2.1)

2 (0.2)

61 (4.8)

4 (0.8)

38 (3.4)

3 (0.5)

18 (2.0)

47 (5.7)

27 (2.3)

4 (0.4)

26 (2.2)

31 (3.5)

34 (3.2)

16 (1.8)

665

665

18 (2.0)

19 (1.8)

8 (0.7)

4 (0.7)

8 (0.8)

16 (2.9)

39 (3.7)

18 (1.9)

12 (1.1)

3 (0.3)

24 (2.4)

54 (5.3)

28 (2.7)

6 (1.8)

7 (0.7)

6 (0.5)

19 (1.8)

4 (0.9)

8 (0.7)

8 (0.6)

18 (3.5)

7 (0.6)

3 (0.5)

56 (6.1)

24 (2.9)

7 (0.6)

3 (0.3)

2 (0.2)

16 (1.8)

18 (1.7)

5 (0.6)

468

468

94 (10.5)

47 (4.3)

66 (5.9)

13 (2.3)

73 (7.7)

58 (10.4)

131 (12.3)

100 (10.4)

38 (3.4)

18 (1.6)

105 (10.6)

122 (11.9)

89 (8.6)

31 (9.3)

25 (2.3)

32 (2.8)

61 (5.7)

18 (4.2)

26 (2.4)

76 (5.9)

33 (6.5)

57 (5.1)

36 (6.3)

125 (13.7)

126 (15.3)

59 (5.0)

27 (2.4)

36 (3.0)

121 (13.8)

79 (7.5)

64 (7.1)

1986

1986

114 (12.8)

107 (9.9)

88 (7.9)

33 (5.9)

223 (23.6)

47 (8.4)

145 (13.6)

99 (10.2)

66 (6.0)

65 (5.6)

109 (11.0)

110 (10.7)

142 (13.7)

33 (9.9)

80 (7.5)

93 (8.1)

146 (13.6)

39 (9.2)

156 (14.4)

71 (5.5)

93 (18.2)

72 (6.4)

48 (8.4)

151 (16.5)

109 (13.2)

97 (8.2)

47 (4.3)

48 (4.0)

118 (13.5)

126 (11.9)

121 (13.4)

2996

2996

29 (3.3)

66 (6.1)

35 (3.1)

50 (9.0)

32 (3.4)

13 (2.3)

40 (3.8)

23 (2.4)

72 (6.5)

49 (4.2)

23 (2.3)

43 (4.2)

25 (2.4)

14 (4.2)

51 (4.8)

34 (3.0)

23 (2.1)

14 (3.3)

28 (2.6)

61 (4.8)

30 (5.9)

75 (6.7)

24 (4.2)

41 (4.5)

42 (5.1)

48 (4.1)

23 (2.1)

49 (4.1)

61 (7.0)

56 (5.3)

11 (1.2)

1185

1185

114 (12.8)

112 (10.4)

123 (11.1)

29 (5.2)

74 (7.8)

69 (12.3)

133 (12.5)

196 (20.3)

140 (12.6)

105 (9.1)

213 (21.5)

150 (14.6)

90 (8.7)

45 (13.6)

80 (7.5)

49 (4.3)

139 (12.9)

105 (24.8)

35 (3.2)

172 (13.4)

43 (8.4)

211 (18.8)

50 (8.8)

168 (18.4)

168 (20.4)

78 (6.6)

60 (5.4)

40 (3.3)

140 (16.0)

96 (9.1)

91 (10.1)

3318

3318

18 (2.0)

10 (0.9)

8 (0.7)

8 (1.4)

8 (0.8)

14 (2.5)

14 (1.3)

13 (1.3)

12 (1.1)

14 (1.2)

12 (1.2)

22 (2.1)

22 (2.1)

4 (1.2)

2 (0.2)

22 (1.9)

18 (1.7)

7 (0.6)

33 (2.6)

4 (0.8)

8 (0.7)

17 (3.0)

13 (1.4)

11 (1.3)

7 (0.6)

8 (0.7)

45 (3.7)

16 (1.8)

20 (1.9)

18 (2.0)

428

428
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v75 13 14 15 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

99 (11.1)

183 (16.9)

189 (17.0)

101 (18.1)

221 (23.4)

186 (33.3)

136 (12.8)

93 (9.6)

298 (26.9)

273 (23.5)

209 (21.1)

161 (15.7)

198 (19.1)

55 (16.6)

134 (12.6)

319 (27.7)

197 (18.3)

22 (5.2)

121 (11.2)

303 (23.6)

58 (11.4)

262 (23.4)

53 (9.3)

40 (4.4)

54 (6.5)

377 (32.1)

298 (27.0)

320 (26.5)

62 (7.1)

179 (16.9)

206 (22.8)

5407

5407

156 (17.5)

156 (14.4)

312 (28.0)

55 (9.9)

54 (5.7)

56 (10.0)

127 (11.9)

253 (26.2)

161 (14.5)

241 (20.8)

63 (6.4)

69 (6.7)

220 (21.3)

88 (26.5)

51 (4.8)

320 (27.8)

221 (20.5)

127 (30.0)

104 (9.6)

245 (19.1)

53 (10.4)

159 (14.2)

131 (23.0)

70 (7.7)

120 (14.5)

48 (4.1)

240 (21.7)

212 (17.6)

71 (8.1)

133 (12.6)

94 (10.4)

4410

4410

133 (14.9)

318 (29.4)

222 (19.9)

232 (41.6)

205 (21.7)

63 (11.3)

230 (21.6)

97 (10.0)

158 (14.3)

260 (22.4)

105 (10.6)

231 (22.5)

153 (14.8)

29 (8.7)

452 (42.4)

218 (18.9)

185 (17.2)

53 (12.5)

476 (44.0)

215 (16.8)

144 (28.2)

204 (18.2)

180 (31.6)

163 (17.8)

65 (7.9)

292 (24.8)

311 (28.2)

343 (28.4)

191 (21.9)

262 (24.7)

259 (28.7)

6449

6449

M

1118

981

894

455

1078

471

960

1064

894

852

1015

1033

1008

274

935

918

938

582

998

750

513

891

429

1097

1240

824

952

870

1144

962

1158

27298

2009

2062

2007

1013

2023

1030

2023

2030

2001

2012

2005

2061

2043

606

2000

2069

2014

1006

2081

2033

1024

2013

999

2011

2065

2000

2056

2076

2018

2021

2061

56472

891

1081

1113

558

945

559

1063

966

1107

1160

990

1028

1035

332

1065

1151

1076

424

1083

1283

511

1122

570

914

825

1176

1104

1206

874

1059

903

29174
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v76 - D7 MARITAL STATUS

D.7

Could you give me the letter which corresponds best to your own current situation?

(SHOW CARD – READ OUT – ONE ANSWER ONLY)

MARRIED OR REMARRIED

1   Living without children

2   Living with the children of this marriage

3   Living with the children of a previous marriage

4   Living with the children of this marriage and of a previous marriage

SINGLE LIVING WITH A PARTNER

5   Living without children

6   Living with the children of this union

7   Living with the children of a previous union

8   Living with the children of this union and of a previous union

SINGLE

9   Living without children

10   Living with children

DIVORCED OR SEPARATED

11   Living without children

12   Living with children

WIDOW

13   Living without children

14   Living with children

15   Other (SPONTANEOUS)

97   Refusal (SPONTANEOUS)

Note:

Original code "16" recoded to "97".

Last trend: EB73.1, D.7
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v76 by v7, Absolute Values (Row Percent), weighted by v8

v76 1 2 3 4 5 6 7 8 9 10 11 12

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

480 (23.9)

499 (24.2)

495 (24.8)

232 (22.9)

517 (25.6)

342 (33.1)

604 (29.9)

433 (21.4)

355 (17.8)

401 (20.0)

536 (26.7)

462 (22.4)

488 (23.9)

109 (18.0)

424 (21.2)

477 (23.1)

306 (15.2)

163 (16.2)

405 (19.5)

437 (21.5)

205 (20.0)

358 (17.8)

160 (16.0)

419 (20.9)

436 (21.1)

444 (22.2)

572 (27.8)

615 (29.8)

409 (20.3)

373 (18.5)

387 (18.8)

12543

12543

408 (20.3)

541 (26.3)

679 (34.0)

380 (37.6)

614 (30.4)

212 (20.5)

663 (32.8)

364 (18.0)

372 (18.6)

704 (35.1)

437 (21.8)

416 (20.2)

437 (21.4)

168 (27.7)

638 (31.9)

506 (24.5)

604 (30.0)

262 (26.1)

770 (37.0)

536 (26.4)

364 (35.5)

449 (22.3)

422 (42.3)

491 (24.4)

400 (19.4)

710 (35.6)

594 (28.9)

627 (30.4)

316 (15.7)

660 (32.8)

823 (39.9)

15567

15567

13 (0.6)

13 (0.6)

7 (0.4)

3 (0.3)

15 (0.7)

9 (0.9)

17 (0.8)

22 (1.1)

19 (1.0)

7 (0.3)

14 (0.7)

13 (0.6)

12 (0.6)

5 (0.8)

3 (0.2)

6 (0.3)

5 (0.2)

9 (0.9)

7 (0.3)

5 (0.2)

5 (0.5)

16 (0.8)

1 (0.1)

17 (0.8)

25 (1.2)

3 (0.2)

10 (0.5)

6 (0.3)

15 (0.7)

3 (0.1)

5 (0.2)

310

310

9 (0.4)

5 (0.2)

6 (0.3)

1 (0.1)

15 (0.7)

8 (0.8)

16 (0.8)

18 (0.9)

15 (0.8)

3 (0.1)

8 (0.4)

7 (0.3)

1 (0.2)

4 (0.2)

13 (0.6)

2 (0.1)

27 (2.7)

8 (0.4)

4 (0.2)

3 (0.3)

11 (0.5)

1 (0.1)

19 (0.9)

12 (0.6)

1 (0.1)

2 (0.1)

1 (0.0)

24 (1.2)

5 (0.2)

8 (0.4)

257

257

163 (8.1)

130 (6.3)

75 (3.8)

27 (2.7)

140 (6.9)

55 (5.3)

125 (6.2)

172 (8.5)

156 (7.8)

88 (4.4)

160 (8.0)

135 (6.6)

115 (5.6)

25 (4.1)

91 (4.6)

237 (11.5)

152 (7.6)

78 (7.8)

110 (5.3)

80 (3.9)

45 (4.4)

165 (8.2)

27 (2.7)

152 (7.6)

159 (7.7)

133 (6.7)

59 (2.9)

106 (5.1)

186 (9.2)

121 (6.0)

115 (5.6)

3582

3582

65 (3.2)

49 (2.4)

47 (2.4)

4 (0.4)

34 (1.7)

42 (4.1)

22 (1.1)

71 (3.5)

157 (7.9)

30 (1.5)

107 (5.3)

130 (6.3)

81 (4.0)

13 (2.1)

3 (0.2)

61 (3.0)

107 (5.3)

93 (9.3)

28 (1.3)

24 (1.2)

35 (3.4)

91 (4.5)

14 (1.4)

82 (4.1)

109 (5.3)

28 (1.4)

15 (0.7)

20 (1.0)

136 (6.7)

90 (4.5)

37 (1.8)

1825

1825

12 (0.6)

16 (0.8)

6 (0.3)

4 (0.2)

17 (1.6)

10 (0.5)

24 (1.2)

38 (1.9)

6 (0.3)

14 (0.7)

16 (0.8)

9 (0.4)

1 (0.2)

1 (0.1)

5 (0.2)

9 (0.4)

13 (1.3)

5 (0.2)

8 (0.4)

7 (0.7)

19 (0.9)

14 (0.7)

21 (1.0)

1 (0.1)

6 (0.3)

3 (0.1)

32 (1.6)

9 (0.4)

7 (0.3)

333

333

4 (0.2)

8 (0.4)

1 (0.1)

3 (0.1)

6 (0.6)

1 (0.0)

10 (0.5)

12 (0.6)

2 (0.1)

6 (0.3)

12 (0.6)

3 (0.1)

1 (0.0)

5 (0.2)

20 (2.0)

2 (0.1)

8 (0.4)

13 (0.6)

13 (0.6)

16 (0.8)

1 (0.1)

2 (0.1)

14 (0.7)

3 (0.1)

1 (0.0)

167

167

416 (20.7)

300 (14.6)

348 (17.4)

197 (19.5)

331 (16.4)

153 (14.8)

238 (11.8)

385 (19.0)

388 (19.4)

509 (25.3)

367 (18.3)

409 (19.9)

443 (21.7)

152 (25.0)

552 (27.6)

309 (15.0)

486 (24.2)

176 (17.5)

502 (24.1)

419 (20.6)

203 (19.8)

308 (15.3)

250 (25.1)

534 (26.6)

489 (23.7)

358 (17.9)

439 (21.4)

254 (12.3)

531 (26.3)

372 (18.5)

424 (20.6)

11242

11242

70 (3.5)

49 (2.4)

13 (0.7)

70 (6.9)

10 (0.5)

34 (3.3)

68 (3.4)

93 (4.6)

51 (2.6)

10 (0.5)

20 (1.0)

35 (1.7)

110 (5.4)

35 (5.8)

6 (0.3)

62 (3.0)

88 (4.4)

44 (4.4)

8 (0.4)

33 (1.6)

11 (1.1)

68 (3.4)

17 (1.7)

50 (2.5)

60 (2.9)

26 (1.3)

21 (1.0)

15 (0.7)

48 (2.4)

32 (1.6)

11 (0.5)

1268

1268

154 (7.7)

114 (5.5)

68 (3.4)

20 (2.0)

103 (5.1)

59 (5.7)

63 (3.1)

192 (9.5)

123 (6.2)

40 (2.0)

144 (7.2)

129 (6.3)

105 (5.1)

24 (4.0)

63 (3.2)

114 (5.5)

51 (2.5)

26 (2.6)

57 (2.7)

151 (7.4)

41 (4.0)

113 (5.6)

17 (1.7)

56 (2.8)

133 (6.4)

60 (3.0)

57 (2.8)

48 (2.3)

122 (6.0)

45 (2.2)

65 (3.2)

2557

2557

32 (1.6)

54 (2.6)

35 (1.8)

26 (2.6)

70 (3.5)

25 (2.4)

35 (1.7)

57 (2.8)

56 (2.8)

50 (2.5)

48 (2.4)

73 (3.5)

39 (1.9)

19 (3.1)

32 (1.6)

85 (4.1)

42 (2.1)

27 (2.7)

40 (1.9)

57 (2.8)

29 (2.8)

75 (3.7)

16 (1.6)

30 (1.5)

63 (3.1)

50 (2.5)

60 (2.9)

22 (1.1)

49 (2.4)

22 (1.1)

61 (3.0)

1379

1379
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v76 13 14 15 97 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

164 (8.2)

122 (5.9)

155 (7.8)

44 (4.4)

137 (6.8)

54 (5.2)

118 (5.8)

138 (6.8)

206 (10.3)

121 (6.0)

135 (6.7)

186 (9.0)

168 (8.2)

47 (7.7)

141 (7.1)

142 (6.9)

110 (5.5)

43 (4.3)

84 (4.0)

201 (9.9)

60 (5.8)

84 (4.2)

40 (4.0)

23 (1.1)

99 (4.8)

137 (6.9)

156 (7.6)

170 (8.2)

116 (5.8)

137 (6.8)

104 (5.0)

3642

3642

10 (0.5)

26 (1.3)

39 (2.0)

7 (0.7)

26 (1.3)

8 (0.8)

21 (1.0)

4 (0.2)

40 (2.0)

35 (1.7)

7 (0.3)

13 (0.6)

16 (0.8)

8 (1.3)

38 (1.9)

32 (1.5)

23 (1.1)

3 (0.3)

32 (1.5)

53 (2.6)

14 (1.4)

40 (2.0)

22 (2.2)

7 (0.3)

18 (0.9)

44 (2.2)

41 (2.0)

26 (1.3)

6 (0.3)

37 (1.8)

13 (0.6)

709

709

6 (0.3)

134 (6.5)

24 (1.2)

3 (0.1)

8 (0.8)

21 (1.0)

40 (2.0)

12 (0.6)

5 (0.2)

10 (0.5)

22 (1.1)

6 (0.3)

2 (0.1)

16 (0.8)

22 (1.1)

21 (2.1)

21 (1.0)

15 (0.7)

4 (0.4)

199 (9.9)

11 (1.1)

102 (5.1)

23 (1.1)

1 (0.1)

21 (1.0)

149 (7.2)

13 (0.6)

103 (5.1)

1 (0.0)

1015

1015

M

2

3

9

1

0

7

2

3

3

3

4

1

2

6

1

1

3

3

14

7

75

2008

2063

2007

1011

2023

1032

2022

2030

2000

2010

2008

2062

2042

607

2001

2070

2013

1005

2081

2031

1026

2015

998

2010

2064

2000

2058

2076

2017

2019

2062

56471

2006

2060

1998

1011

2022

1032

2022

2023

2000

2008

2008

2059

2039

607

1998

2066

2012

1005

2079

2031

1026

2009

998

2009

2063

1997

2055

2062

2017

2012

2062

56396
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v77 - D7 MARITAL STATUS (REC STATUS)

D.7 MARITAL STATUS – RECODED STATUS

1   (Re-)Married (coded 1 to 4 in V76)

2   Single living with partner (coded 5 to 8 in V76)

3   Single (coded 9 and 10 in V76)

4   Divorced or separated (coded 11 and 12 in V76)

5   Widow (coded 13 and 14 in V76)

6   Other (SPONTANEOUS)

7   Refusal (SPONTANEOUS)

Derivation:

This variable collapses answers to D.7 into five categories.

Note:

See D.7 (V76) for complete question text.
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v77 by v7, Absolute Values (Row Percent), weighted by v8

v77 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

910 (45.3)

1057 (51.3)

1187 (59.4)

617 (61.0)

1161 (57.4)

571 (55.3)

1300 (64.3)

836 (41.3)

761 (38.0)

1112 (55.4)

990 (49.4)

898 (43.6)

945 (46.3)

283 (46.6)

1069 (53.5)

1002 (48.5)

918 (45.6)

461 (45.9)

1190 (57.2)

982 (48.4)

577 (56.3)

834 (41.6)

585 (58.5)

946 (47.1)

874 (42.3)

1158 (58.0)

1178 (57.4)

1249 (60.6)

764 (37.9)

1042 (51.8)

1223 (59.3)

28680

28680

244 (12.2)

203 (9.9)

128 (6.4)

31 (3.1)

181 (9.0)

120 (11.6)

159 (7.9)

277 (13.7)

364 (18.2)

126 (6.3)

286 (14.3)

293 (14.2)

208 (10.2)

39 (6.4)

95 (4.8)

304 (14.7)

273 (13.6)

205 (20.4)

146 (7.0)

120 (5.9)

87 (8.5)

288 (14.3)

42 (4.2)

260 (12.9)

304 (14.7)

163 (8.2)

81 (3.9)

129 (6.3)

369 (18.3)

223 (11.1)

160 (7.8)

5908

5908

487 (24.3)

349 (16.9)

361 (18.1)

267 (26.4)

341 (16.9)

187 (18.1)

307 (15.2)

478 (23.6)

439 (21.9)

519 (25.8)

387 (19.3)

443 (21.5)

553 (27.1)

187 (30.8)

558 (27.9)

372 (18.0)

574 (28.5)

220 (21.9)

510 (24.5)

452 (22.3)

213 (20.8)

375 (18.7)

267 (26.7)

583 (29.0)

549 (26.6)

384 (19.2)

460 (22.4)

269 (13.0)

579 (28.7)

404 (20.1)

435 (21.1)

12509

12509

186 (9.3)

168 (8.2)

103 (5.2)

46 (4.5)

173 (8.6)

84 (8.1)

97 (4.8)

249 (12.3)

179 (8.9)

90 (4.5)

191 (9.5)

202 (9.8)

145 (7.1)

43 (7.1)

94 (4.7)

199 (9.6)

93 (4.6)

52 (5.2)

97 (4.7)

208 (10.2)

70 (6.8)

187 (9.3)

33 (3.3)

86 (4.3)

197 (9.5)

110 (5.5)

116 (5.7)

70 (3.4)

171 (8.5)

67 (3.3)

127 (6.2)

3933

3933

174 (8.7)

148 (7.2)

194 (9.7)

51 (5.0)

163 (8.1)

62 (6.0)

139 (6.9)

142 (7.0)

246 (12.3)

157 (7.8)

142 (7.1)

200 (9.7)

184 (9.0)

55 (9.1)

179 (9.0)

173 (8.4)

133 (6.6)

46 (4.6)

116 (5.6)

254 (12.5)

74 (7.2)

124 (6.2)

62 (6.2)

31 (1.5)

118 (5.7)

181 (9.1)

196 (9.6)

196 (9.5)

122 (6.0)

174 (8.6)

116 (5.6)

4352

4352

6 (0.3)

134 (6.5)

24 (1.2)

3 (0.1)

8 (0.8)

21 (1.0)

40 (2.0)

12 (0.6)

5 (0.2)

10 (0.5)

22 (1.1)

6 (0.3)

2 (0.1)

16 (0.8)

22 (1.1)

21 (2.1)

21 (1.0)

15 (0.7)

4 (0.4)

199 (9.9)

11 (1.1)

102 (5.1)

23 (1.1)

1 (0.1)

21 (1.0)

149 (7.2)

13 (0.6)

103 (5.1)

1 (0.0)

1015

1015

M

2

3

9

1

0

7

2

3

3

3

4

1

2

6

1

1

3

3

14

7
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2009
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2066
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2076

2018

2020
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2022

1032

2023

2022
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1997

2066

2013
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2080
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2007
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2008
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1997
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v78 - D7 MARITAL STATUS (REC CHILDREN)

D.7 MARITAL STATUS – RECODED CHILDREN

1   Single household without children (coded 9,11, and 13 in V76)

2   Single household with children (coded 10,12, and 14 in V76)

3   Multiple occupancy household without children (coded 1 and 5 in V76)

4   Multiple occupancy household with children (coded 2 to 4 and 6 to 8 in V76)

5   Other (SPONTANEOUS)

7   Refusal (SPONTANEOUS)

Derivation:

This variable collapses answers to D.7 into four categories.

Note:

See D.7 (V76) for complete question text.
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v78 by v7, Absolute Values (Row Percent), weighted by v8

v78 1 2 3 4 5 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

487 (24.3)

349 (16.9)

361 (18.1)

267 (26.4)

341 (16.9)

187 (18.1)

307 (15.2)

478 (23.6)

439 (22.0)

519 (25.8)

387 (19.3)

443 (21.5)

553 (27.1)

187 (30.8)

558 (27.9)

372 (18.0)

574 (28.5)

220 (21.9)

510 (24.5)

452 (22.3)

213 (20.8)

375 (18.7)

267 (26.7)

583 (29.0)

549 (26.6)

384 (19.2)

460 (22.4)

269 (13.0)

579 (28.7)

404 (20.1)

435 (21.1)

12509

12509

1154 (57.5)

1260 (61.2)

1315 (65.8)

648 (64.0)

1342 (66.4)

691 (67.0)

1459 (72.1)

1113 (55.0)

1124 (56.2)

1238 (61.6)

1276 (63.6)

1191 (57.9)

1152 (56.5)

322 (53.0)

1164 (58.3)

1306 (63.2)

1191 (59.2)

665 (66.2)

1336 (64.2)

1102 (54.3)

664 (64.8)

1122 (55.9)

626 (62.7)

1206 (60.1)

1177 (57.0)

1321 (66.1)

1259 (61.4)

1378 (66.8)

1134 (56.2)

1265 (62.8)

1383 (67.1)

34584

34584

186 (9.3)

168 (8.2)

103 (5.2)

46 (4.5)

173 (8.6)

84 (8.1)

97 (4.8)

249 (12.3)

179 (9.0)

90 (4.5)

191 (9.5)

202 (9.8)

145 (7.1)

43 (7.1)

94 (4.7)

199 (9.6)

93 (4.6)

52 (5.2)

97 (4.7)

208 (10.2)

70 (6.8)

187 (9.3)

33 (3.3)

86 (4.3)

197 (9.5)

110 (5.5)

116 (5.7)

70 (3.4)

171 (8.5)

67 (3.3)

127 (6.2)

3933

3933

174 (8.7)

148 (7.2)

194 (9.7)

51 (5.0)

163 (8.1)

62 (6.0)

139 (6.9)

142 (7.0)

246 (12.3)

157 (7.8)

142 (7.1)

200 (9.7)

184 (9.0)

55 (9.1)

179 (9.0)

173 (8.4)

133 (6.6)

46 (4.6)

116 (5.6)

254 (12.5)

74 (7.2)

124 (6.2)

62 (6.2)

31 (1.5)

118 (5.7)

181 (9.1)

196 (9.6)

196 (9.5)

122 (6.0)

174 (8.6)

116 (5.6)

4352

4352

6 (0.3)

134 (6.5)

24 (1.2)

3 (0.1)

8 (0.8)

21 (1.0)

40 (2.0)

12 (0.6)

5 (0.2)

10 (0.5)

22 (1.1)

6 (0.3)

2 (0.1)

16 (0.8)

22 (1.1)

21 (2.1)

21 (1.0)

15 (0.7)

4 (0.4)

199 (9.9)

11 (1.1)

102 (5.1)

23 (1.1)

1 (0.1)

21 (1.0)

149 (7.2)

13 (0.6)

103 (5.1)

1 (0.0)

1015

1015

M

2

3

9

1

0

7

2

3

3

3

4

1

2

6

1

1

3

3

14

7
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2009
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2006
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2023

1032

2023

2029
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2043
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2014
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2031

1025

2013

999
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2000
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2076
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2020

2062

56468
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1012

2022

1032

2023

2022
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2009
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2058

2040
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2013
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999

2008
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2013
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v79 - D11 AGE EXACT

D.11

How old are you?

15   15 years

98   98 years

Note:

Actual number is coded.

Last trend: EB73.1, D.11
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v80 - D11 AGE RECODED - FOUR GROUPS

D.11R1 AGE – RECODED IN FOUR GROUPS

1   15 - 24 years

2   25 - 39 years

3   40 - 54 years

4   55 years and older

Derivation:

This variable collapses answers to D.11 into four categories.

Note:

See D.11 (V79) for complete question text.
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v80 by v7, Absolute Values (Row Percent), weighted by v8

v80 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

292 (14.5)

301 (14.6)

295 (14.7)

189 (18.7)

302 (14.9)

134 (13.0)

267 (13.2)

303 (14.9)

356 (17.8)

250 (12.4)

298 (14.9)

317 (15.4)

329 (16.1)

110 (18.1)

337 (16.9)

299 (14.4)

378 (18.8)

187 (18.6)

247 (11.9)

381 (18.8)

148 (14.4)

436 (21.7)

173 (17.3)

298 (14.8)

319 (15.5)

353 (17.6)

346 (16.8)

366 (17.6)

313 (15.5)

281 (13.9)

374 (18.1)

8979

8979

496 (24.7)

497 (24.1)

514 (25.6)

283 (28.0)

567 (28.1)

207 (20.1)

422 (20.8)

471 (23.2)

495 (24.8)

584 (29.1)

446 (22.2)

479 (23.2)

495 (24.2)

154 (25.4)

540 (27.0)

562 (27.1)

623 (30.9)

274 (27.2)

524 (25.2)

499 (24.6)

279 (27.2)

578 (28.7)

244 (24.4)

496 (24.7)

525 (25.4)

543 (27.1)

553 (26.9)

612 (29.5)

465 (23.0)

523 (25.9)

590 (28.6)

14540

14540

557 (27.7)

547 (26.5)

478 (23.8)

255 (25.2)

471 (23.3)

287 (27.8)

567 (28.0)

528 (26.0)

482 (24.1)

521 (25.9)

510 (25.4)

516 (25.0)

521 (25.5)

155 (25.5)

471 (23.6)

524 (25.3)

491 (24.4)

259 (25.7)

534 (25.6)

522 (25.7)

291 (28.4)

516 (25.6)

259 (25.9)

556 (27.7)

535 (25.9)

496 (24.8)

488 (23.7)

471 (22.7)

487 (24.1)

540 (26.7)

527 (25.6)

14362

14362

664 (33.1)

718 (34.8)

718 (35.8)

285 (28.2)

681 (33.7)

404 (39.1)

768 (37.9)

728 (35.9)

667 (33.4)

655 (32.6)

752 (37.5)

749 (36.3)

698 (34.2)

188 (31.0)

652 (32.6)

685 (33.1)

522 (25.9)

286 (28.4)

777 (37.3)

630 (31.0)

307 (30.0)

483 (24.0)

323 (32.3)

660 (32.8)

685 (33.2)

609 (30.4)

669 (32.5)

627 (30.2)

754 (37.3)

677 (33.5)

571 (27.7)

18592

18592

2009

2063

2005

1012

2021

1032

2024

2030
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2010

2006

2061

2043
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2070

2014
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2082

2032

1025

2013
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2064
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2056

2076

2019

2021

2062

56473
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v81 - D11 AGE RECODED - SIX GROUPS

D.11R2 AGE – RECODED IN SIX GROUPS

1   15 - 24 years

2   25 - 34 years

3   35 - 44 years

4   45 - 54 years

5   55 - 64 years

6   65 years and older

Derivation:

This variable collapses answers to D.11 into six categories.

Note:

See D.11 (V79) for complete question text.
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v81 by v7, Absolute Values (Row Percent), weighted by v8

v81 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

292 (14.5)

301 (14.6)

295 (14.7)

189 (18.7)

302 (14.9)

134 (13.0)

267 (13.2)

303 (14.9)

356 (17.8)

250 (12.4)

298 (14.9)

317 (15.4)

329 (16.1)

110 (18.1)

337 (16.8)

299 (14.5)

378 (18.8)

187 (18.6)

247 (11.9)

381 (18.8)

148 (14.5)

436 (21.7)

173 (17.3)

298 (14.8)

319 (15.4)

353 (17.6)

346 (16.8)

366 (17.6)

313 (15.5)

281 (13.9)

374 (18.1)

8979

8979

311 (15.5)

310 (15.0)

317 (15.8)

156 (15.4)

339 (16.8)

142 (13.8)

243 (12.0)

286 (14.1)

332 (16.6)

395 (19.7)

293 (14.6)

312 (15.1)

323 (15.8)

95 (15.7)

333 (16.6)

341 (16.5)

425 (21.1)

181 (18.0)

317 (15.2)

320 (15.7)

148 (14.5)

380 (18.9)

174 (17.4)

258 (12.8)

333 (16.1)

358 (17.9)

316 (15.4)

392 (18.9)

287 (14.2)

368 (18.2)

342 (16.6)

9127

9127

410 (20.4)

366 (17.7)

335 (16.7)

162 (16.0)

371 (18.4)

147 (14.3)

366 (18.1)

368 (18.1)

326 (16.3)

349 (17.4)

315 (15.7)

339 (16.4)

382 (18.7)

101 (16.6)

405 (20.2)

394 (19.0)

378 (18.8)

199 (19.8)

426 (20.5)

318 (15.6)

230 (22.5)

366 (18.2)

129 (12.9)

418 (20.8)

361 (17.5)

323 (16.1)

386 (18.8)

405 (19.5)

344 (17.0)

318 (15.8)

405 (19.6)

10142

10142

332 (16.5)

368 (17.8)

340 (17.0)

219 (21.6)

328 (16.2)

204 (19.8)

379 (18.7)

345 (17.0)

319 (16.0)

361 (18.0)

348 (17.4)

344 (16.7)

312 (15.3)

113 (18.6)

274 (13.7)

350 (16.9)

311 (15.4)

152 (15.1)

315 (15.1)

383 (18.8)

191 (18.7)

347 (17.2)

200 (20.0)

376 (18.7)

366 (17.7)

358 (17.9)

339 (16.5)

286 (13.8)

320 (15.9)

376 (18.6)

370 (17.9)

9626

9626

267 (13.3)

294 (14.3)

315 (15.7)

133 (13.1)

331 (16.4)

145 (14.1)

272 (13.4)

324 (16.0)

263 (13.2)

257 (12.8)

348 (17.4)

319 (15.5)

293 (14.3)

80 (13.2)

260 (13.0)

300 (14.5)

243 (12.1)

133 (13.2)

292 (14.0)

250 (12.3)

133 (13.0)

251 (12.5)

157 (15.7)

313 (15.6)

310 (15.0)

290 (14.5)

267 (13.0)

262 (12.6)

319 (15.8)

290 (14.4)

278 (13.5)

7989

7989

396 (19.7)

423 (20.5)

403 (20.1)

153 (15.1)

350 (17.3)

259 (25.1)

496 (24.5)

404 (19.9)

404 (20.2)

398 (19.8)

403 (20.1)

430 (20.9)

406 (19.9)

108 (17.8)

392 (19.6)

385 (18.6)

279 (13.9)

152 (15.1)

485 (23.3)

380 (18.7)

174 (17.0)

232 (11.5)

166 (16.6)

346 (17.2)

376 (18.2)

319 (15.9)

402 (19.6)

365 (17.6)

435 (21.6)

386 (19.1)

293 (14.2)
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2021
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2030
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2032
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2056
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v82 - D16 COMPUTER SKILLS: COPY/MOVE FILE/FOLDER

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_1 Copying or moving a file or folder

0   Not Mentioned

1   Mentioned
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v82 by v7, Absolute Values (Row Percent), weighted by v8

v82 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

818 (40.7)

813 (39.4)

1244 (62.0)

660 (65.2)

913 (45.2)

404 (39.2)

876 (43.3)

392 (19.3)

924 (46.2)

985 (49.0)

619 (30.9)

769 (37.3)

764 (37.4)

260 (42.8)

1208 (60.4)

1236 (59.7)

954 (47.4)

183 (18.2)

1007 (48.4)

1160 (57.1)

339 (33.1)

956 (47.5)

528 (52.8)

340 (16.9)

214 (10.4)

1121 (56.1)

1205 (58.6)

1286 (61.9)

298 (14.8)

777 (38.5)

869 (42.1)

24122

24122

1191 (59.3)

1249 (60.6)

762 (38.0)

352 (34.8)

1109 (54.8)

627 (60.8)

1147 (56.7)

1638 (80.7)

1076 (53.8)

1025 (51.0)

1387 (69.1)

1292 (62.7)

1280 (62.6)

347 (57.2)

792 (39.6)

834 (40.3)

1060 (52.6)

822 (81.8)

1075 (51.6)

872 (42.9)

686 (66.9)

1057 (52.5)

472 (47.2)

1670 (83.1)

1850 (89.6)

879 (44.0)

851 (41.4)

790 (38.1)

1721 (85.2)

1243 (61.5)

1193 (57.9)

32349

32349
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1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 143 

v83 - D16 COMPUTER SKILLS: COPY AND PASTE TOOLS

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_2 Using copy and paste tools to duplicate or move information within a document

0   Not Mentioned

1   Mentioned
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v83 by v7, Absolute Values (Row Percent), weighted by v8

v83 0 1 N Sum N Valid Sum
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N Sum

N Valid Sum

941 (46.8)

879 (42.6)

1369 (68.2)

692 (68.4)

1110 (54.9)

454 (44.0)

957 (47.3)

491 (24.2)

999 (50.0)

1036 (51.5)

761 (37.9)

825 (40.0)

801 (39.2)

266 (43.8)

1260 (63.0)

1309 (63.2)

1110 (55.1)

193 (19.2)

1027 (49.3)

1161 (57.1)

383 (37.4)

1033 (51.3)

523 (52.3)

400 (19.9)

258 (12.5)

1150 (57.5)

1287 (62.6)

1428 (68.8)

343 (17.0)

825 (40.8)

1080 (52.4)

26351

26351

1068 (53.2)

1183 (57.4)

637 (31.8)

320 (31.6)

912 (45.1)

577 (56.0)

1066 (52.7)

1539 (75.8)

1001 (50.1)

974 (48.5)

1245 (62.1)

1236 (60.0)

1243 (60.8)

341 (56.2)

740 (37.0)

761 (36.8)

904 (44.9)

812 (80.8)

1055 (50.7)

871 (42.9)

642 (62.6)

980 (48.7)

477 (47.7)

1610 (80.1)

1806 (87.5)
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1676 (83.0)
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982 (47.6)
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v84 - D16 COMPUTER SKILLS: SPREADSHEET FUNCTIONS

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_3 Using basic arithmetic formulas in a spreadsheet

0   Not Mentioned

1   Mentioned
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v84 by v7, Absolute Values (Row Percent), weighted by v8

v84 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

1371 (68.2)

1318 (63.9)

1618 (80.7)

811 (80.1)

1458 (72.1)

614 (59.6)

1203 (59.5)

692 (34.1)

1258 (62.9)

1344 (66.9)

909 (45.3)

1245 (60.4)

1011 (49.5)

364 (60.0)

1484 (74.2)

1608 (77.7)

1276 (63.4)

265 (26.4)

1569 (75.4)

1357 (66.8)

564 (55.0)

1263 (62.7)

670 (67.0)

866 (43.1)

654 (31.7)

1369 (68.5)

1520 (73.9)

1652 (79.6)

673 (33.3)

1099 (54.4)

1434 (69.5)

34539

34539

638 (31.8)

744 (36.1)

388 (19.3)

201 (19.9)

564 (27.9)

417 (40.4)

820 (40.5)

1338 (65.9)

742 (37.1)
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1097 (54.7)

816 (39.6)

1033 (50.5)

243 (40.0)

516 (25.8)

462 (22.3)

738 (36.6)

740 (73.6)

513 (24.6)

675 (33.2)

461 (45.0)

750 (37.3)
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v85 - D16 COMPUTER SKILLS: COMPRESSING FILES

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_4 Compressing (or zipping) files

0   Not Mentioned

1   Mentioned
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v85 by v7, Absolute Values (Row Percent), weighted by v8

v85 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1200 (59.7)

1272 (61.7)

1502 (74.9)

802 (79.2)

1450 (71.7)

636 (61.7)

1216 (60.1)

1057 (52.1)

1305 (65.3)

1280 (63.7)

1116 (55.6)

1246 (60.5)

1179 (57.7)

420 (69.2)

1469 (73.5)

1593 (77.0)

1433 (71.2)

498 (49.6)

1413 (67.9)

1351 (66.5)

539 (52.6)

1315 (65.3)

726 (72.6)

957 (47.6)

917 (44.4)

1503 (75.2)

1420 (69.1)

1573 (75.8)

900 (44.6)

1151 (57.0)

1546 (75.0)
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35985

809 (40.3)

790 (38.3)

504 (25.1)

210 (20.8)

572 (28.3)

395 (38.3)
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973 (47.9)

695 (34.8)

730 (36.3)

890 (44.4)

815 (39.5)

865 (42.3)

187 (30.8)

531 (26.6)

477 (23.0)

581 (28.8)

507 (50.4)

669 (32.1)

681 (33.5)

486 (47.4)

698 (34.7)

274 (27.4)
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v86 - D16 COMPUTER SKILLS: INSTALLING DEVICES

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_5 Connecting and installing new devices, as a printer or a modem

0   Not Mentioned

1   Mentioned
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v86 by v7, Absolute Values (Row Percent), weighted by v8

v86 0 1 N Sum N Valid Sum
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N Valid Sum

1079 (53.7)

1074 (52.1)

1699 (84.7)

724 (71.5)

1334 (66.0)

481 (46.7)

1017 (50.3)

626 (30.8)

1187 (59.4)

1231 (61.2)

889 (44.3)

935 (45.4)

930 (45.5)

312 (51.4)

1472 (73.6)

1476 (71.3)

1126 (55.9)

324 (32.2)

1367 (65.7)

1379 (67.9)

477 (46.5)

1249 (62.0)

687 (68.7)

727 (36.2)

495 (24.0)

1366 (68.3)

1439 (70.0)

1627 (78.4)

549 (27.2)

1086 (53.8)

1404 (68.1)
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31768
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988 (47.9)
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1126 (54.6)
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313 (31.3)
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1569 (76.0)
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v87 - D16 COMPUTER SKILLS: PROGRAMMING

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_6 Writing a computer program using a specialised programming language

0   Not Mentioned

1   Mentioned
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v87 by v7, Absolute Values (Row Percent), weighted by v8

v87 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

1806 (89.9)

1827 (88.6)

1801 (89.8)

885 (87.5)

1883 (93.1)

906 (87.9)

1789 (88.4)

1687 (83.1)

1766 (88.3)

1772 (88.2)

1570 (78.3)

1822 (88.4)

1622 (79.4)

536 (88.3)

1796 (89.8)

1957 (94.5)

1775 (88.1)

858 (85.4)

1803 (86.6)

1756 (86.4)

860 (83.9)

1742 (86.5)

875 (87.5)

1680 (83.6)

1602 (77.6)

1872 (93.6)

1841 (89.5)

1897 (91.4)

1523 (75.4)

1738 (86.0)

1900 (92.1)

49147

49147

203 (10.1)
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204 (10.2)
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139 (6.9)
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125 (12.5)

330 (16.4)

462 (22.4)

128 (6.4)

215 (10.5)

179 (8.6)

496 (24.6)

282 (14.0)

162 (7.9)

7323

7323

2009

2062

2005

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56470

2009

2062

2005

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56470



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 153 

v88 - D16 COMPUTER SKILLS: NONE

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_7 None (SPONTANEOUS)

0   Not Mentioned

1   Mentioned
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v88 by v7, Absolute Values (Row Percent), weighted by v8

v88 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

1579 (78.6)

1803 (87.4)

1794 (89.4)

875 (86.5)

1468 (72.6)

839 (81.4)

1571 (77.7)

1871 (92.2)

1641 (82.1)

1755 (87.3)

1754 (87.4)

1752 (85.0)

1657 (81.1)

508 (83.7)

1653 (82.7)

1709 (82.6)

1578 (78.4)

913 (90.8)

1795 (86.2)

1280 (63.0)

911 (88.9)

1625 (80.7)

842 (84.2)

1796 (89.4)
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1640 (82.0)

1736 (84.4)

1796 (86.5)
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1738 (86.0)

1595 (77.4)
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47329

430 (21.4)

259 (12.6)

212 (10.6)
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v89 - D16 COMPUTER SKILLS: NEVER USED

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_8 You have never used a computer (SPONTANEOUS)

0   Not Mentioned

1   Mentioned



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 156 

v89 by v7, Absolute Values (Row Percent), weighted by v8

v89 0 1 N Sum N Valid Sum
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1720 (85.6)

1590 (77.1)

1124 (56.0)

541 (53.5)

1736 (85.9)

877 (85.1)

1745 (86.3)

1869 (92.1)

1648 (82.4)
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v90 - D16 COMPUTER SKILLS: DK

D.16

Which of the following computer-related activities have you ever carried out?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.16_9 DK

0   Not Mentioned

1   Mentioned
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v90 by v7, Absolute Values (Row Percent), weighted by v8

v90 0 1 N Sum N Valid Sum
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2004 (99.8)

2056 (99.7)
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1031 (100.0)
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2037 (98.8)

2025 (99.1)

606 (99.8)

1983 (99.2)

2069 (100.0)

2005 (99.6)

1004 (99.9)

2061 (99.0)

1958 (96.4)

1020 (99.5)

2002 (99.4)

998 (99.8)

2006 (99.8)

2047 (99.1)

1983 (99.2)

2049 (99.7)

1992 (96.0)

2017 (99.9)

2010 (99.5)

2049 (99.4)

55834

55834

5 (0.2)

6 (0.3)

87 (4.3)

4 (0.4)

3 (0.1)

10 (0.5)

3 (0.1)

138 (6.9)

34 (1.7)

8 (0.4)

24 (1.2)

19 (0.9)

1 (0.2)

17 (0.9)

1 (0.0)

9 (0.4)

1 (0.1)

21 (1.0)

74 (3.6)

5 (0.5)

12 (0.6)

2 (0.2)

4 (0.2)

18 (0.9)

17 (0.9)

7 (0.3)

84 (4.0)

2 (0.1)

10 (0.5)

13 (0.6)

639

639

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2014

1000

2010

2065

2000

2056

2076

2019

2020

2062

56473

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2014

1000

2010

2065

2000

2056

2076

2019

2020

2062

56473
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v91 - D16R LEVEL OF COMPUTER SKILLS

D.16R LEVEL OF COMPUTER SKILLS – RECODED

0   No computer skills

1   Low

2   Medium

3   High

Derivation:

This variable groups answers to question D.16.

Note:

Category '0' ("No computer skills") summarizes the answers for respondents coded '1' ("Mentioned") only in variables V88, 

V89, and V90. Category '1' ("Low") summarizes one or two positive answers (“Mentioned”) in V82 to V87. Category '2' 

(“Medium”) summarizes three or four positive answers (“Mentioned”) in V82 to V87. Category '3' (“High”) summarizes five or six 

positive answers (“Mentioned”) in V82 to V87. 

See D.16 (V82-V90) for complete question text.
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v91 by v7, Absolute Values (Row Percent), weighted by v8

v91 0 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

724 (36.0)

737 (35.7)

1180 (58.8)

611 (60.4)

842 (41.6)

346 (33.6)

740 (36.6)

323 (15.9)

850 (42.5)

944 (47.0)

561 (28.0)

683 (33.2)

634 (31.0)

221 (36.4)

1169 (58.5)

1097 (53.0)

799 (39.7)

138 (13.7)

900 (43.2)

1055 (51.9)

305 (29.8)

858 (42.6)

464 (46.4)

264 (13.1)

156 (7.6)

1034 (51.7)

1181 (57.4)

1239 (59.7)

227 (11.2)

725 (35.9)

805 (39.0)

21812

21812

296 (14.7)

255 (12.4)

289 (14.4)

108 (10.7)

411 (20.3)

151 (14.7)

267 (13.2)

225 (11.1)

232 (11.6)

183 (9.1)

240 (12.0)

237 (11.5)

248 (12.1)

80 (13.2)

190 (9.5)

340 (16.4)

354 (17.6)

93 (9.3)

337 (16.2)

184 (9.1)

122 (11.9)

278 (13.8)

156 (15.6)

292 (14.5)

223 (10.8)

223 (11.2)

172 (8.4)

258 (12.4)

223 (11.1)

211 (10.4)

445 (21.6)

7323

7323

518 (25.8)

525 (25.5)

294 (14.7)

138 (13.6)

417 (20.6)

215 (20.9)

403 (19.9)

591 (29.1)

410 (20.5)

354 (17.6)

412 (20.5)

516 (25.0)

392 (19.2)

144 (23.7)

270 (13.5)

349 (16.9)

409 (20.3)

303 (30.1)

455 (21.9)

287 (14.1)

237 (23.1)

332 (16.5)

169 (16.9)

622 (30.9)

676 (32.8)

385 (19.3)

250 (12.2)

281 (13.5)

562 (27.8)

398 (19.7)

453 (22.0)

11767

11767

471 (23.4)

545 (26.4)

243 (12.1)

154 (15.2)

352 (17.4)

318 (30.9)

614 (30.3)

891 (43.9)

508 (25.4)

529 (26.3)

793 (39.5)

624 (30.3)

770 (37.7)

162 (26.7)

371 (18.6)

284 (13.7)

453 (22.5)

471 (46.9)

390 (18.7)

507 (24.9)

360 (35.2)

545 (27.1)

211 (21.1)

832 (41.4)

1008 (48.9)

357 (17.9)

453 (22.0)

298 (14.4)

1006 (49.9)

687 (34.0)

359 (17.4)

15566

15566

2009

2062

2006

1011

2022

1030

2024

2030

2000

2010

2006

2060

2044

607

2000

2070

2015

1005

2082

2033

1024

2013

1000

2010

2063

1999

2056

2076

2018

2021

2062

56468

2009

2062

2006

1011

2022

1030

2024

2030

2000

2010

2006

2060

2044

607

2000

2070

2015

1005

2082

2033

1024

2013

1000

2010

2063

1999

2056

2076

2018

2021

2062

56468
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v92 - QA1 INTERNET USE - LAST TIME

Q.A1

ASK Q.A IN EU27 + IS + NW

When did you last use the Internet?

(DO NOT READ OUT – ONE ANSWER ONLY)

1   Within the last 3 months

2   Between 3 months and a year ago

3   More than one year ago

4   Never used it

5   DK

Note:

Last trend modified: EB65.1, Q.A2
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v92 by v7, Absolute Values (Row Percent), weighted by v8

v92 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1301 (64.9)

1429 (69.3)

888 (45.5)

474 (47.0)

1306 (64.7)

655 (63.8)

1385 (68.7)

1760 (86.7)

1390 (71.7)

1064 (53.4)

1649 (82.3)

1469 (71.3)

1516 (74.2)

418 (69.0)

872 (43.9)

1057 (51.3)

1367 (68.2)

930 (92.5)

1279 (61.8)

1170 (58.0)

759 (74.3)

1378 (68.8)

587 (59.3)

1859 (92.5)

1951 (94.7)

1126 (56.8)

888 (43.4)

887 (44.6)

1828 (90.6)

1305 (64.9)

1325 (64.8)

37272

37272

75 (3.7)

53 (2.6)

46 (2.4)

11 (1.1)

47 (2.3)

21 (2.0)

40 (2.0)

12 (0.6)

11 (0.6)

43 (2.2)

15 (0.7)

18 (0.9)

22 (1.1)

12 (2.0)

36 (1.8)

52 (2.5)

38 (1.9)

2 (0.2)

46 (2.2)

23 (1.1)

4 (0.4)

36 (1.8)

4 (0.4)

14 (0.7)

6 (0.3)

31 (1.6)

49 (2.4)

40 (2.0)

8 (0.4)

37 (1.8)

67 (3.3)

919

919

65 (3.2)

40 (1.9)

34 (1.7)

3 (0.3)

45 (2.2)

18 (1.8)

29 (1.4)

32 (1.6)

36 (1.9)

42 (2.1)

38 (1.9)

26 (1.3)

44 (2.2)

13 (2.1)

35 (1.8)

56 (2.7)

39 (1.9)

7 (0.7)

35 (1.7)

40 (2.0)

13 (1.3)

33 (1.6)

10 (1.0)

21 (1.0)

17 (0.8)

32 (1.6)

31 (1.5)

40 (2.0)

21 (1.0)

45 (2.2)

55 (2.7)

995

995

564 (28.1)

539 (26.2)

983 (50.4)

521 (51.6)

622 (30.8)

332 (32.4)

562 (27.9)

225 (11.1)

501 (25.9)

843 (42.3)

301 (15.0)

547 (26.6)

461 (22.6)

163 (26.9)

1043 (52.5)

896 (43.5)

559 (27.9)

66 (6.6)

708 (34.2)

785 (38.9)

246 (24.1)

555 (27.7)

389 (39.3)

116 (5.8)

86 (4.2)

792 (40.0)

1080 (52.7)

1021 (51.4)

160 (7.9)

623 (31.0)

598 (29.2)

16887

16887

M

4

2

55

3

3

5

8

61

18

3

1

1

14

9

11

14

15

2

11

10

3

20

9

88

3

10

18

401

2009

2063

2006

1012

2023

1031

2024

2029

1999

2010

2006

2061

2044

606

2000

2070

2014

1005

2082

2033

1024

2013

1000

2010

2063

2001

2057

2076

2020

2020

2063

56474

2005

2061

1951

1009

2020

1026

2016

2029

1938

1992

2003

2060

2043

606

1986

2061

2003

1005

2068

2018

1022

2002

990

2010

2060

1981

2048

1988

2017

2010

2045

56073
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v93 - QA2 INTERNET USE - LAST 3 MONTHS

Q.A2

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1– OTHERS GO TO Q.A4

On average, how often did you use the Internet in the last 3 months?

(READ OUT – ONE ANSWER ONLY)

1   Every day or almost every day

2   At least once a week (but not every day)

3   At least once a month (but not every week)

4   Less than once a month

5   DK

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v93 by v7, Absolute Values (Row Percent), weighted by v8

v93 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

892 (68.5)

1095 (76.7)

663 (75.5)

358 (75.7)

888 (68.0)

436 (66.6)

994 (71.9)

1580 (89.7)

1195 (86.1)

777 (73.1)

1403 (85.1)

1205 (82.1)

1217 (80.3)

292 (69.7)

628 (72.0)

728 (68.9)

963 (70.4)

866 (93.1)

874 (68.4)

942 (80.6)

618 (81.4)

1103 (80.2)

482 (82.3)

1657 (89.2)

1862 (95.5)

868 (77.2)

662 (74.5)

645 (72.9)

1645 (90.0)

1025 (78.6)

890 (67.2)

29453

29453

360 (27.6)

275 (19.3)

179 (20.4)

95 (20.1)

356 (27.3)

181 (27.6)

314 (22.7)

140 (8.0)

137 (9.9)

227 (21.4)

197 (11.9)

210 (14.3)

240 (15.8)

95 (22.7)

199 (22.8)

272 (25.7)

321 (23.5)

51 (5.5)

331 (25.9)

168 (14.4)

113 (14.9)

200 (14.5)

89 (15.2)

167 (9.0)

69 (3.5)

200 (17.8)

169 (19.0)

200 (22.6)

147 (8.0)

217 (16.6)

345 (26.1)

6264

6264

38 (2.9)

40 (2.8)

26 (3.0)

15 (3.2)

49 (3.8)

29 (4.4)

61 (4.4)

28 (1.6)

44 (3.2)

48 (4.5)

34 (2.1)

44 (3.0)

43 (2.8)

22 (5.3)

36 (4.1)

51 (4.8)

58 (4.2)

9 (1.0)

52 (4.1)

40 (3.4)

24 (3.2)

55 (4.0)

14 (2.4)

28 (1.5)

12 (0.6)

45 (4.0)

37 (4.2)

27 (3.1)

21 (1.1)

51 (3.9)

75 (5.7)

1156

1156

12 (0.9)

17 (1.2)

10 (1.1)

5 (1.1)

13 (1.0)

9 (1.4)

13 (0.9)

13 (0.7)

12 (0.9)

11 (1.0)

15 (0.9)

9 (0.6)

15 (1.0)

10 (2.4)

9 (1.0)

6 (0.6)

25 (1.8)

4 (0.4)

21 (1.6)

19 (1.6)

4 (0.5)

18 (1.3)

1 (0.2)

6 (0.3)

7 (0.4)

12 (1.1)

20 (2.3)

13 (1.5)

15 (0.8)

11 (0.8)

14 (1.1)

369

369

M

1

11

1

3

2

1

1

1

1

1

1

1

1

2

1

1

2

1

33

M

708

633

1118

538

716

376

638

270

610

946

357

592

528

189

1128

1013

647

75

803

862

266

635

413

151

113

874

1168

1189

191

715

737

19199

2010

2061

2007

1012

2022

1031

2023

2031

2000

2010

2006

2061

2044

608

2000

2071

2015

1005

2082

2032

1025

2012

1001

2009

2063

2000

2057

2076

2019

2019

2062

56474

1302

1427

878

473

1306

655

1382

1761

1388

1063

1649

1468

1515

419

872

1057

1367

930

1278

1169

759

1376

586

1858

1950

1125

888

885

1828

1304

1324

37242
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v94 - QA3 INTERNET USE: AT HOME

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1 – OTHERS GO TO Q.A4

  

Q.A3

Where have you used the Internet in the last 3 months (using a computer or any other means)?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_1 At home

0   Not Mentioned

1   Mentioned

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v94 by v7, Absolute Values (Row Percent), weighted by v8

v94 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

193 (14.8)

102 (7.1)

110 (12.4)

57 (12.0)

163 (12.5)

46 (7.0)

54 (3.9)

33 (1.9)

92 (6.6)

142 (13.3)

86 (5.2)

110 (7.5)

97 (6.4)

32 (7.7)

131 (15.0)

136 (12.9)

96 (7.0)

12 (1.3)

222 (17.4)

119 (10.2)

29 (3.8)

210 (15.2)

26 (4.4)

34 (1.8)

43 (2.2)

101 (9.0)

96 (10.8)

102 (11.5)

45 (2.5)

59 (4.5)

198 (15.0)

2976

2976

1109 (85.2)

1327 (92.9)

778 (87.6)

417 (88.0)

1142 (87.5)

608 (93.0)

1331 (96.1)

1727 (98.1)

1298 (93.4)

922 (86.7)

1563 (94.8)

1359 (92.5)

1419 (93.6)

386 (92.3)

742 (85.0)

922 (87.1)

1271 (93.0)

918 (98.7)

1057 (82.6)

1051 (89.8)

730 (96.2)

1168 (84.8)

561 (95.6)

1824 (98.2)

1908 (97.8)

1025 (91.0)

792 (89.2)

785 (88.5)

1783 (97.5)

1246 (95.5)

1126 (85.0)

34295

34295

M

708

633

1118

538

716

376

638

270

610

946

357

592

528

189

1128

1013

647

75

803

862

266

635

413

151

113

874

1168

1189

191

715

737

19199

2010

2062

2006

1012

2021

1030

2023

2030

2000

2010

2006

2061

2044

607

2001

2071

2014

1005

2082

2032

1025

2013

1000

2009

2064

2000

2056

2076

2019

2020

2061

56470

1302

1429

888

474

1305

654

1385

1760

1390

1064

1649

1469

1516

418

873

1058

1367

930

1279

1170

759

1378

587

1858

1951

1126

888

887

1828

1305

1324

37271
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v95 - QA3 INTERNET USE: AT WORK PLACE

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1 – OTHERS GO TO Q.A4

  

Q.A3

Where have you used the Internet in the last 3 months (using a computer or any other means)?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_2 At place of work (other than home)

0   Not Mentioned

1   Mentioned

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v95 by v7, Absolute Values (Row Percent), weighted by v8

v95 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

728 (56.0)

951 (66.6)

595 (67.0)

328 (69.1)

868 (66.5)

441 (67.3)

950 (68.6)

905 (51.4)

854 (61.4)

766 (71.9)

969 (58.8)

1029 (70.0)

949 (62.6)

289 (69.1)

611 (70.0)

798 (75.4)

988 (72.3)

411 (44.2)

708 (55.4)

840 (71.8)

479 (63.1)

972 (70.5)

382 (65.1)

1028 (55.3)

793 (40.6)

864 (76.7)

574 (64.6)

611 (68.9)

898 (49.2)

787 (60.4)

791 (59.7)

23157

23157

573 (44.0)

477 (33.4)

293 (33.0)

147 (30.9)

438 (33.5)

214 (32.7)

435 (31.4)

855 (48.6)

536 (38.6)

299 (28.1)

680 (41.2)

440 (30.0)

567 (37.4)

129 (30.9)

262 (30.0)

260 (24.6)

379 (27.7)

519 (55.8)

571 (44.6)

330 (28.2)

280 (36.9)

406 (29.5)

205 (34.9)

831 (44.7)

1158 (59.4)

262 (23.3)

314 (35.4)

276 (31.1)

929 (50.8)

517 (39.6)

534 (40.3)

14116

14116

M

708

633

1118

538
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376

638

270

610

946

357

592

528

189

1128

1013

647

75

803

862

266

635

413

151

113

874

1168

1189

191

715

737

19199

2009

2061

2006
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2022

1031

2023

2030
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2011
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2061

2044
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2071

2014
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2082

2032

1025

2013

1000
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2064
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2056

2076
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2019

2062

56472

1301

1428

888

475

1306

655

1385

1760

1390

1065

1649

1469

1516

418

873

1058

1367

930

1279

1170
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1378
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1859

1951

1126

888
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v96 - QA3 INTERNET USE: SCHOOL/UNIVERSITY

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1 – OTHERS GO TO Q.A4

  

Q.A3

Where have you used the Internet in the last 3 months (using a computer or any other means)?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_3 At school/university/other study centre

0   Not Mentioned

1   Mentioned

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v96 by v7, Absolute Values (Row Percent), weighted by v8

v96 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1188 (91.3)

1258 (88.0)

787 (88.6)

366 (77.2)

1116 (85.5)

599 (91.6)

1225 (88.4)

1438 (81.7)

1152 (82.9)

961 (90.3)

1428 (86.7)

1309 (89.1)

1335 (88.1)

357 (85.4)

766 (87.8)

929 (87.8)

1199 (87.7)

684 (73.5)

1198 (93.7)

964 (82.4)

682 (89.9)

1138 (82.6)

482 (82.1)

1555 (83.6)

1627 (83.4)

995 (88.4)

712 (80.2)

754 (85.0)

1518 (83.0)

1094 (83.9)

1099 (82.9)

31915

31915

113 (8.7)

171 (12.0)

101 (11.4)

108 (22.8)

190 (14.5)

55 (8.4)

160 (11.6)

322 (18.3)

237 (17.1)

103 (9.7)

220 (13.3)

160 (10.9)

181 (11.9)

61 (14.6)

106 (12.2)

129 (12.2)

168 (12.3)

246 (26.5)

81 (6.3)

206 (17.6)

77 (10.1)

239 (17.4)

105 (17.9)

304 (16.4)

324 (16.6)

131 (11.6)

176 (19.8)

133 (15.0)

310 (17.0)

210 (16.1)

226 (17.1)

5353

5353

M
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1118

538
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376

638
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610

946

357

592

528
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862
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37268
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v97 - QA3 INTERNET USE: OTHER PERS HOME

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1 – OTHERS GO TO Q.A4

  

Q.A3

Where have you used the Internet in the last 3 months (using a computer or any other means)?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_4 At another person’s home

0   Not Mentioned

1   Mentioned

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v97 by v7, Absolute Values (Row Percent), weighted by v8

v97 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1144 (87.9)

1235 (86.4)

844 (95.0)

428 (90.3)

1149 (88.0)

589 (89.9)

1268 (91.6)

1360 (77.2)

1128 (81.2)

987 (92.7)

1537 (93.3)

1139 (77.6)

1291 (85.2)

357 (85.4)

793 (90.9)

958 (90.6)

1288 (94.2)

595 (64.0)

1189 (92.9)

1027 (87.8)

694 (91.3)

1093 (79.3)

502 (85.5)

1421 (76.5)

1363 (69.9)

991 (88.1)

794 (89.4)

790 (89.1)

1515 (82.9)

1128 (86.4)

1122 (84.7)

31719

31719

157 (12.1)

194 (13.6)

44 (5.0)

46 (9.7)

157 (12.0)

66 (10.1)

117 (8.4)

401 (22.8)

262 (18.8)

78 (7.3)

111 (6.7)

329 (22.4)

225 (14.8)

61 (14.6)

79 (9.1)

99 (9.4)

79 (5.8)

335 (36.0)

91 (7.1)

143 (12.2)

66 (8.7)

285 (20.7)

85 (14.5)

437 (23.5)

588 (30.1)

134 (11.9)

94 (10.6)

97 (10.9)

313 (17.1)

177 (13.6)

203 (15.3)

5553

5553

M
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610

946
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v98 - QA3 INTERNET USE: SOMEWHERE ELSE

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1 – OTHERS GO TO Q.A4

  

Q.A3

Where have you used the Internet in the last 3 months (using a computer or any other means)?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_5 Somewhere else (Internet café, public library, etc.)

0   Not Mentioned

1   Mentioned

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v98 by v7, Absolute Values (Row Percent), weighted by v8

v98 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1222 (93.9)

1350 (94.5)

850 (95.7)

451 (94.9)

1253 (95.9)

627 (95.7)

1293 (93.4)

1572 (89.3)

1216 (87.5)

941 (88.4)

1515 (91.9)

1376 (93.7)

1363 (89.9)

373 (89.2)

793 (90.9)

1012 (95.7)

1292 (94.5)

757 (81.4)

1238 (96.8)

1096 (93.7)

696 (91.7)

1207 (87.7)

557 (94.9)

1686 (90.7)

1600 (82.1)

1093 (97.2)

823 (92.7)

839 (94.6)

1660 (90.8)

1188 (91.0)

1234 (93.1)

34173

34173

79 (6.1)

78 (5.5)

38 (4.3)

24 (5.1)

53 (4.1)

28 (4.3)

92 (6.6)

188 (10.7)

173 (12.5)

123 (11.6)

133 (8.1)

93 (6.3)

153 (10.1)

45 (10.8)

79 (9.1)

45 (4.3)

75 (5.5)

173 (18.6)

41 (3.2)

74 (6.3)

63 (8.3)

170 (12.3)

30 (5.1)

173 (9.3)

350 (17.9)

32 (2.8)

65 (7.3)

48 (5.4)

168 (9.2)

117 (9.0)

91 (6.9)

3094

3094

M
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633

1118

538

716

376

638

270

610

946

357

592

528

189

1128

1013

647

75

803

862

266

635
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1189
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2009

2061
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v99 - QA3 INTERNET USE: DK WHERE

ASK Q.A2 AND Q.A3 IF “USE THE INTERNET WITHIN THE LAST 3 MONTHS”, CODE 1 IN Q.A1 – OTHERS GO TO Q.A4

  

Q.A3

Where have you used the Internet in the last 3 months (using a computer or any other means)?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_6 DK

0   Not Mentioned

1   Mentioned

9   Inap. Not use Internet last 3 months (not coded 1 in V92)
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v99 by v7, Absolute Values (Row Percent), weighted by v8

v99 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1285 (98.7)

1428 (99.9)

877 (98.8)

474 (100.0)

1306 (100.0)

655 (100.0)

1383 (99.9)

1760 (100.0)

1386 (99.7)

1064 (100.0)

1649 (100.0)

1469 (100.0)

1515 (99.9)

418 (100.0)

865 (99.2)

1056 (99.9)

1362 (99.6)

929 (99.8)

1277 (99.8)

1170 (100.0)

759 (100.0)

1378 (100.0)

586 (99.8)

1857 (99.9)

1951 (100.0)

1124 (99.8)

888 (100.0)

884 (99.7)

1828 (100.0)

1305 (100.0)

1325 (100.0)

37213

37213

17 (1.3)

1 (0.1)

11 (1.2)

1 (0.1)

4 (0.3)

1 (0.1)

7 (0.8)

1 (0.1)

5 (0.4)

2 (0.2)

2 (0.2)

1 (0.2)

2 (0.1)

2 (0.2)

3 (0.3)

60

60

M

708

633

1118

538

716

376

638

270

610

946

357

592

528

189

1128

1013

647

75

803

862

266

635

413

151

113

874

1168

1189

191

715
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19199
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2022

1031

2022

2030
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2061

2044
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2070

2014
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2082

2032

1025

2013
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2076
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56472

1302

1429

888

474

1306
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1760

1390

1064

1649

1469

1516
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1367
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v100 - QA4 INTERNET - COMPARED SERVICES

Q.A4

ASK Q.A4 IF “USED THE INTERNET IN THE LAST 12 MONTHS”, CODE 1 TO 2 IN Q.A1 – OTHERS GO TO Q.A5

Over the last 12 months, have you used the Internet to compare price or quality of different services (such as financial 

products, travel, gas, electricity or telecom services)?

1   Yes

2   No

3   DK

9   Inap. Not use Internet last 12 months (not coded 1 or 2 in V92)
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v100 by v7, Absolute Values (Row Percent), weighted by v8

v100 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

639 (46.5)

684 (46.2)

339 (38.3)

236 (48.9)

714 (52.8)

443 (65.5)

933 (65.8)

1265 (71.3)

821 (58.7)

560 (50.6)

1132 (68.2)

882 (59.4)

1035 (67.5)

295 (68.4)

420 (46.5)

373 (33.6)

896 (64.4)

622 (67.0)

521 (39.4)

632 (53.0)

463 (60.8)

803 (56.9)

328 (56.6)

1244 (66.5)

1521 (77.8)

643 (55.8)

334 (35.9)

402 (44.5)

1387 (75.7)

761 (56.8)

683 (49.2)

22011

22011

735 (53.5)

795 (53.8)

547 (61.7)

247 (51.1)

637 (47.2)

233 (34.5)

486 (34.2)

508 (28.7)

578 (41.3)

547 (49.4)

527 (31.8)

604 (40.6)

498 (32.5)

136 (31.6)

483 (53.5)

736 (66.4)

496 (35.6)

307 (33.0)

800 (60.6)

560 (47.0)

298 (39.2)

608 (43.1)

252 (43.4)

626 (33.5)

434 (22.2)

509 (44.2)

596 (64.1)

502 (55.5)

445 (24.3)

579 (43.2)

706 (50.8)

16015

16015

M

2

3

49

3

2

6

3

4

5

5

13

4

4

1

2

2

12

2

2

5

7

24

3

2

3

168

M

633

580

1072

526

669

355

598

257

599

903

342

574

506

177

1092

961

609

73

757

839

262

599

409

138

107

843

1119

1149

184

678

671

18281

2009

2062

2007
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2022

1031

2023

2030

2001

2010

2005

2060

2044
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2000

2070

2014

1006

2082

2032

1025

2012

1001

2010

2064

2000

2056

2077

2019

2020

2063

56475

1374

1479

886

483

1351

676

1419

1773

1399

1107

1659

1486

1533

431

903

1109

1392

929

1321

1192

761

1411

580

1870

1955

1152

930

904

1832

1340

1389

38026
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v101 - QA5 DISTANT PURCHASE LAST 12 M: GOODS

And now let’s talk about situations commonly faced by consumers.

  

Q.A5

ASK ALL

(IF NECESSARY, GIVE EXAMPLES OF GOODS OR SERVICES: CLOTHES, BOOKS, CDS, COMPUTERS, MOBILE 

PHONES OR FINANCIAL PRODUCTS)

Have you bought any goods or services by post, phone or the Internet, over the last 12 months?

(READ OUT – CODES 1 AND 2 ARE MULTIPLE)

Q.A5_1 Yes, goods

0   Not Mentioned

1   Mentioned
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v101 by v7, Absolute Values (Row Percent), weighted by v8

v101 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1154 (57.4)

1426 (69.2)

1791 (89.3)

834 (82.4)

1224 (60.5)

423 (41.0)

922 (45.6)

660 (32.5)

1271 (63.6)

1565 (77.9)

840 (41.9)

1089 (52.8)

708 (34.6)

258 (42.5)

1734 (86.7)

1712 (82.7)

1168 (58.0)

505 (50.2)

1728 (83.0)

1662 (81.8)

550 (53.7)

1402 (69.6)

546 (54.6)

578 (28.8)

446 (21.6)

1356 (67.8)

1865 (90.7)

1778 (85.6)

557 (27.6)

1224 (60.6)

1358 (65.9)

34334

34334

855 (42.6)

636 (30.8)

215 (10.7)

178 (17.6)

798 (39.5)

608 (59.0)

1101 (54.4)

1370 (67.5)

729 (36.5)

445 (22.1)

1166 (58.1)

972 (47.2)

1336 (65.4)

349 (57.5)

266 (13.3)

358 (17.3)

846 (42.0)

500 (49.8)

354 (17.0)

370 (18.2)

475 (46.3)

611 (30.4)

454 (45.4)

1432 (71.2)

1618 (78.4)

644 (32.2)

191 (9.3)

298 (14.4)

1462 (72.4)

796 (39.4)

704 (34.1)
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v102 - QA5 DISTANT PURCHASE LAST 12 M: SERVICES

And now let’s talk about situations commonly faced by consumers.

  

Q.A5

ASK ALL

(IF NECESSARY, GIVE EXAMPLES OF GOODS OR SERVICES: CLOTHES, BOOKS, CDS, COMPUTERS, MOBILE 

PHONES OR FINANCIAL PRODUCTS)

Have you bought any goods or services by post, phone or the Internet, over the last 12 months?

(READ OUT – CODES 1 AND 2 ARE MULTIPLE)

 Q.A5_2 Yes, services

0   Not Mentioned

1   Mentioned
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v102 by v7, Absolute Values (Row Percent), weighted by v8

v102 0 1 N Sum N Valid Sum

v7
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CY

CZ
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DE-W

DK
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GB-GBN

GB-NIR

GR

HU
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IT

LT

LU

LV

MT

NL
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PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1840 (91.6)

1834 (88.9)

1951 (97.3)

908 (89.7)

1934 (95.6)

925 (89.7)

1794 (88.7)

1408 (69.4)

1786 (89.3)

1767 (87.9)

1478 (73.7)

1723 (83.6)

1481 (72.5)

472 (77.8)

1899 (95.0)

1977 (95.5)

1671 (83.0)

774 (77.0)

1884 (90.5)

1933 (95.1)

827 (80.7)

1751 (87.0)

908 (90.8)

1579 (78.6)

1192 (57.8)

1915 (95.8)

1960 (95.3)

1997 (96.2)

1341 (66.4)

1897 (93.9)

1918 (93.0)

48724

48724

169 (8.4)

228 (11.1)

55 (2.7)

104 (10.3)

88 (4.4)

106 (10.3)

229 (11.3)

622 (30.6)

214 (10.7)

243 (12.1)

528 (26.3)

338 (16.4)

563 (27.5)

135 (22.2)

101 (5.1)

93 (4.5)

343 (17.0)

231 (23.0)

198 (9.5)

99 (4.9)

198 (19.3)

262 (13.0)

92 (9.2)

431 (21.4)

872 (42.2)

85 (4.3)

96 (4.7)

79 (3.8)

678 (33.6)

123 (6.1)

144 (7.0)

7747

7747
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v103 - QA5 DISTANT PURCHASE LAST 12 M: NEITHER

And now let’s talk about situations commonly faced by consumers.

  

Q.A5

ASK ALL

(IF NECESSARY, GIVE EXAMPLES OF GOODS OR SERVICES: CLOTHES, BOOKS, CDS, COMPUTERS, MOBILE 

PHONES OR FINANCIAL PRODUCTS)

Have you bought any goods or services by post, phone or the Internet, over the last 12 months?

(READ OUT – CODES 1 AND 2 ARE MULTIPLE)

Q.A5_3 Neither

0   Not Mentioned

1   Mentioned
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v103 by v7, Absolute Values (Row Percent), weighted by v8

v103 0 1 N Sum N Valid Sum

v7
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GB-GBN

GB-NIR

GR

HU
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IT

LT
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LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

908 (45.2)

744 (36.1)

273 (13.6)

223 (22.0)

838 (41.4)

629 (61.0)

1145 (56.6)

1452 (71.5)

815 (40.8)

560 (27.9)

1294 (64.5)

1101 (53.4)

1389 (68.0)

357 (58.8)

322 (16.1)

423 (20.4)

936 (46.5)

577 (57.4)

488 (23.4)

427 (21.0)

535 (52.2)

736 (36.6)

473 (47.3)

1508 (75.0)

1751 (84.8)

669 (33.5)

265 (12.9)

392 (18.9)

1601 (79.3)

829 (41.0)

777 (37.7)

24437

24437

1101 (54.8)

1318 (63.9)

1733 (86.4)

789 (78.0)

1184 (58.6)

402 (39.0)

878 (43.4)

578 (28.5)

1185 (59.3)

1450 (72.1)

712 (35.5)

960 (46.6)

655 (32.0)

250 (41.2)

1678 (83.9)

1647 (79.6)

1078 (53.5)

428 (42.6)

1594 (76.6)

1605 (79.0)

490 (47.8)

1277 (63.4)

526 (52.7)

502 (25.0)

313 (15.2)

1331 (66.6)

1791 (87.1)

1684 (81.1)

418 (20.7)

1191 (59.0)

1285 (62.3)
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32033
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v104 - QA5 DISTANT PURCHASE LAST 12 M: DK

And now let’s talk about situations commonly faced by consumers.

  

Q.A5

ASK ALL

(IF NECESSARY, GIVE EXAMPLES OF GOODS OR SERVICES: CLOTHES, BOOKS, CDS, COMPUTERS, MOBILE 

PHONES OR FINANCIAL PRODUCTS)

Have you bought any goods or services by post, phone or the Internet, over the last 12 months?

(READ OUT – CODES 1 AND 2 ARE MULTIPLE)

Q.A5_4 DK

0   Not Mentioned

1   Mentioned
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v104 by v7, Absolute Values (Row Percent), weighted by v8

v104 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

1994 (99.3)

2058 (99.8)

1984 (98.9)

1010 (99.8)

2014 (99.6)

1029 (99.8)

2020 (99.9)

2029 (100.0)

1982 (99.1)

1996 (99.3)

2002 (99.8)

2059 (99.9)

2036 (99.6)

607 (100.0)

1989 (99.5)

2064 (99.7)

2000 (99.3)

1002 (99.7)

2059 (98.9)

2018 (99.3)

1023 (99.8)

1994 (99.1)

991 (99.1)

2009 (100.0)

2059 (99.8)

1993 (99.7)

2046 (99.5)

2029 (97.7)

1996 (98.9)

2018 (99.9)

2051 (99.5)

56161

56161

15 (0.7)

4 (0.2)

22 (1.1)

2 (0.2)

8 (0.4)

2 (0.2)

3 (0.1)

1 (0.0)

18 (0.9)

14 (0.7)

4 (0.2)

2 (0.1)

8 (0.4)

11 (0.6)

6 (0.3)

14 (0.7)

3 (0.3)

23 (1.1)

14 (0.7)

2 (0.2)

19 (0.9)

9 (0.9)

1 (0.0)

5 (0.2)

7 (0.4)

10 (0.5)

47 (2.3)

23 (1.1)

2 (0.1)

11 (0.5)
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v105 - QA6 KNOWLEDGE: DISTANT PURCHASE RETURN RIGHT

Q.A6

Suppose you ordered a good by post, phone or the Internet, do you think you have the right to return the good you ordered 4 

days after its delivery and get your money back, without giving any reason?

1   Yes (correct)

2   No

3   DK
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v105 by v7, Absolute Values (Row Percent), weighted by v8

v105 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1320 (65.7)

1213 (58.8)

546 (27.2)

384 (37.9)

1458 (72.1)

842 (81.7)

1567 (77.5)

1498 (73.8)

1072 (53.6)

1211 (60.2)

1509 (75.2)

1333 (64.7)

1420 (69.5)

410 (67.5)

646 (32.3)

1021 (49.3)

1268 (62.9)

341 (33.9)

1031 (49.5)

1211 (59.6)

567 (55.3)

1310 (65.1)

491 (49.1)

1437 (71.5)

1621 (78.5)

1173 (58.6)

901 (43.8)

601 (28.9)

1398 (69.2)

1262 (62.5)

1308 (63.4)

33370

33370

437 (21.8)

750 (36.4)

883 (44.0)

413 (40.8)

416 (20.6)

108 (10.5)

211 (10.4)

427 (21.0)

732 (36.6)

486 (24.2)

324 (16.2)

510 (24.7)

476 (23.3)

161 (26.5)

1157 (57.8)

822 (39.7)

393 (19.5)

557 (55.4)

802 (38.5)

563 (27.7)

288 (28.1)

483 (24.0)

428 (42.8)

411 (20.4)

292 (14.1)

518 (25.9)

877 (42.7)

873 (42.0)

392 (19.4)

599 (29.7)

578 (28.0)

16367

16367

252 (12.5)

99 (4.8)

577 (28.8)

215 (21.2)

148 (7.3)

81 (7.9)

245 (12.1)

104 (5.1)

195 (9.8)

314 (15.6)

173 (8.6)

218 (10.6)

148 (7.2)

36 (5.9)

198 (9.9)

226 (10.9)

354 (17.6)

107 (10.6)

249 (12.0)

258 (12.7)

171 (16.7)

220 (10.9)

82 (8.2)

162 (8.1)

151 (7.3)

310 (15.5)

278 (13.5)

603 (29.0)

229 (11.3)

159 (7.9)

176 (8.5)
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v106 - QA7 KNOWLEDGE: FRIDGE GUARANTEE AFTER 18 MONTHS

Q.A7

Imagine that a new fridge you bought 18 months ago breaks down. You didn't buy any extended commercial guarantee. Do you 

have the right to have it repaired or replaced for free?

1   Yes (correct)

2   No

3   It depends (SPONTANEOUS)

4   DK
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v106 by v7, Absolute Values (Row Percent), weighted by v8

v106 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

652 (32.4)

838 (40.6)

346 (17.2)

364 (36.0)

1675 (82.9)

569 (55.2)

1095 (54.2)

1309 (64.5)

864 (43.2)

1061 (52.8)

848 (42.3)

419 (20.3)

545 (26.7)

192 (31.6)

399 (20.0)

619 (29.9)

606 (30.1)

627 (62.4)

937 (45.0)

554 (27.3)

459 (44.8)

806 (40.0)

590 (59.0)

820 (40.8)

1602 (77.6)

596 (29.8)

1081 (52.6)

510 (24.6)

891 (44.1)

506 (25.0)

1443 (69.9)

23823

23823

795 (39.6)

974 (47.2)

975 (48.6)

448 (44.3)

230 (11.4)

325 (31.5)

608 (30.1)

568 (28.0)

740 (37.0)

659 (32.8)

756 (37.7)

1325 (64.3)

1255 (61.4)

331 (54.4)

1233 (61.7)

1033 (49.9)

819 (40.7)

248 (24.7)

708 (34.0)

1167 (57.5)

383 (37.4)

830 (41.2)

287 (28.7)

966 (48.1)

263 (12.7)

1004 (50.2)

534 (26.0)

928 (44.7)

803 (39.8)

1168 (57.8)

494 (23.9)

22857

22857

438 (21.8)

216 (10.5)

294 (14.7)

128 (12.6)

60 (3.0)

75 (7.3)

179 (8.9)

64 (3.2)

242 (12.1)

165 (8.2)

276 (13.8)

184 (8.9)

111 (5.4)

57 (9.4)

295 (14.8)

304 (14.7)

351 (17.4)

95 (9.5)

301 (14.5)

106 (5.2)

76 (7.4)

190 (9.4)

76 (7.6)

112 (5.6)

94 (4.6)

167 (8.4)

328 (16.0)

204 (9.8)

157 (7.8)

241 (11.9)

47 (2.3)

5633

5633

125 (6.2)

34 (1.6)

391 (19.5)

72 (7.1)

56 (2.8)

62 (6.0)

140 (6.9)

89 (4.4)

154 (7.7)

126 (6.3)

125 (6.2)

134 (6.5)

133 (6.5)

28 (4.6)

73 (3.7)

115 (5.6)

238 (11.8)

35 (3.5)

136 (6.5)

204 (10.0)

107 (10.4)

188 (9.3)

47 (4.7)

112 (5.6)

105 (5.1)

233 (11.7)

113 (5.5)

434 (20.9)

168 (8.3)

105 (5.2)

79 (3.8)

4161

4161

2010

2062

2006

1012

2021

1031

2022

2030

2000

2011

2005

2062

2044

608

2000

2071

2014

1005

2082

2031

1025

2014

1000

2010

2064

2000

2056

2076

2019

2020

2063

56474

2010

2062

2006

1012

2021

1031

2022

2030

2000

2011

2005

2062

2044

608

2000

2071

2014

1005

2082

2031

1025

2014

1000

2010

2064

2000

2056

2076

2019

2020

2063

56474



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 191 

v107 - QA8 KNOWLEDGE: ADVERTISEMENT LEGALITY

Q.A8

(PROMPT IF NECESSARY: the information on the price of the call is not showed in the advert)

An advertisement in your newspaper says: "Free sunglasses, just call this number to collect them". You call the number and 

later you discover that it is a very costly premium rate telephone number. Was the advertisement legal or illegal?

1   Legal

2   Illegal (correct)

3   Allowed for certain goods (SPONTANEOUS)

4   DK
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v107 by v7, Absolute Values (Row Percent), weighted by v8

v107 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

364 (18.1)

602 (29.2)

74 (3.7)

91 (9.0)

387 (19.1)

188 (18.2)

327 (16.2)

239 (11.8)

149 (7.5)

268 (13.3)

163 (8.1)

491 (23.8)

681 (33.3)

145 (23.9)

178 (8.9)

280 (13.5)

496 (24.6)

265 (26.4)

182 (8.7)

153 (7.5)

177 (17.3)

243 (12.1)

41 (4.1)

561 (27.9)

294 (14.2)

212 (10.6)

136 (6.6)

142 (6.8)

513 (25.4)

304 (15.0)

442 (21.4)

8788

8788

1367 (68.0)

1284 (62.3)

1547 (77.1)

821 (81.1)

1429 (70.6)

763 (74.0)

1516 (74.9)

1645 (81.0)

1688 (84.4)

1553 (77.3)

1690 (84.3)

1444 (70.0)

1168 (57.2)

426 (70.3)

1633 (81.7)

1571 (75.9)

1074 (53.3)

688 (68.5)

1568 (75.3)

1750 (86.1)

753 (73.5)

1623 (80.7)

891 (89.1)

1347 (67.0)

1705 (82.6)

1566 (78.3)

1666 (81.0)

1494 (71.9)

1374 (68.1)

1569 (77.7)

1497 (72.6)

42110

42110

130 (6.5)

86 (4.2)

62 (3.1)

30 (3.0)

52 (2.6)

22 (2.1)

41 (2.0)

39 (1.9)

38 (1.9)

28 (1.4)

74 (3.7)

9 (0.4)

16 (0.8)

2 (0.3)

76 (3.8)

99 (4.8)

84 (4.2)

2 (0.2)

104 (5.0)

18 (0.9)

10 (1.0)

27 (1.3)

7 (0.7)

3 (0.1)

9 (0.4)

42 (2.1)

41 (2.0)

61 (2.9)

9 (0.4)

63 (3.1)

17 (0.8)
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124 (6.2)

161 (8.0)

78 (3.9)

118 (5.7)

178 (8.7)

33 (5.4)

113 (5.7)

120 (5.8)

360 (17.9)
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119 (5.9)
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123 (6.1)

84 (4.2)
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v108 - QA9 KNOWLEDGE: CANCEL DISTANT INSURANCE PURCHASE

Q.A9

Imagine you purchase car insurance over the telephone, the internet or by post. Two days later you discover a better deal with 

another provider and you decide to cancel the original contract. Do you have the right to do that?

(READ OUT – ONE ANSWER ONLY)

1   Yes, but you won’t get your money back

2   Yes, but you have to pay an administration fee

3   Yes, and without paying anything (correct)

4   No

5   DK
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v108 by v7, Absolute Values (Row Percent), weighted by v8

v108 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

203 (10.1)

141 (6.8)

364 (18.1)

162 (16.0)

334 (16.5)

106 (10.3)

166 (8.2)

119 (5.9)

256 (12.8)

264 (13.1)

149 (7.4)

185 (9.0)

204 (10.0)

31 (5.1)

402 (20.1)

374 (18.1)

237 (11.8)

114 (11.3)

321 (15.4)

387 (19.0)

100 (9.8)

336 (16.7)

138 (13.8)

117 (5.8)

114 (5.5)

154 (7.7)

213 (10.4)

327 (15.8)

241 (11.9)

251 (12.4)

238 (11.5)

6748

6748

720 (35.8)

743 (36.0)

326 (16.3)

435 (43.0)

770 (38.1)

173 (16.8)

286 (14.1)

794 (39.1)

562 (28.1)

528 (26.3)

720 (35.9)

473 (22.9)

653 (31.9)

185 (30.5)

757 (37.9)

499 (24.1)

733 (36.4)

446 (44.4)

669 (32.1)

559 (27.5)

350 (34.1)

524 (26.0)

262 (26.2)

689 (34.3)

762 (36.9)

491 (24.6)

566 (27.5)

388 (18.7)

598 (29.6)

762 (37.7)

755 (36.6)

17178

17178

612 (30.5)

572 (27.7)

79 (3.9)

68 (6.7)

455 (22.5)

498 (48.3)

944 (46.7)

728 (35.8)

233 (11.7)

442 (22.0)

745 (37.1)

781 (37.9)

733 (35.9)

226 (37.2)

222 (11.1)

357 (17.3)

513 (25.5)

164 (16.3)

367 (17.6)

166 (8.2)

180 (17.6)

165 (8.2)

143 (14.3)

600 (29.9)

881 (42.7)

374 (18.7)

471 (22.9)

134 (6.5)

603 (29.9)

234 (11.6)

413 (20.0)

13103

13103

223 (11.1)

498 (24.2)

656 (32.7)

135 (13.3)

208 (10.3)

148 (14.4)

277 (13.7)

244 (12.0)

493 (24.7)

471 (23.4)

195 (9.7)

355 (17.2)

237 (11.6)

94 (15.5)

402 (20.1)

531 (25.7)

172 (8.5)

208 (20.7)

388 (18.6)

544 (26.8)

226 (22.0)

617 (30.7)

295 (29.5)

444 (22.1)

111 (5.4)

441 (22.1)

328 (16.0)

460 (22.2)

349 (17.3)

525 (26.0)

425 (20.6)

10700

10700

251 (12.5)

108 (5.2)

581 (29.0)

212 (20.9)

255 (12.6)

105 (10.2)

350 (17.3)

146 (7.2)

455 (22.8)

304 (15.1)

197 (9.8)

268 (13.0)

217 (10.6)

71 (11.7)

217 (10.9)

308 (14.9)

358 (17.8)

73 (7.3)

337 (16.2)

377 (18.5)

169 (16.5)

371 (18.4)

161 (16.1)

160 (8.0)

195 (9.5)

540 (27.0)

477 (23.2)

767 (36.9)

228 (11.3)

248 (12.3)

231 (11.2)
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v109 - QA10 KNOWLEDGE: DOORSTEP PURCHASE RETURN RIGHT

Q.A10

Imagine a salesman calls uninvited at your door demonstrating a vacuum cleaner. You buy the vacuum cleaner from him, but 

two days later you discover a better deal. Do you have the right to return the vacuum cleaner and get your money back without 

giving any reason?

1   Yes (correct)

2   No

3   (ONLY IN LU AND DK) This practice is illegal in (OUR COUNTRY) (SPONTANEOUS)

4   This practice does not happen in (OUR COUNTRY) (SPONTANEOUS)

5   DK
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v109 by v7, Absolute Values (Row Percent), weighted by v8

v109 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

907 (45.1)

789 (38.3)

120 (6.0)

164 (16.2)

902 (44.6)

743 (72.0)

1381 (68.3)

998 (49.2)

654 (32.7)

730 (36.3)

1006 (50.1)

1221 (59.3)

1023 (50.0)

253 (41.6)

202 (10.1)

541 (26.1)

572 (28.4)

240 (23.9)

557 (26.8)

509 (25.0)

259 (25.3)

507 (25.2)

320 (32.0)

1070 (53.2)

1481 (71.8)

737 (36.9)

703 (34.2)

167 (8.0)

1455 (72.1)

709 (35.1)

729 (35.4)

21649

21649

656 (32.7)

1127 (54.7)

1068 (53.2)

689 (68.1)

866 (42.8)

213 (20.6)

398 (19.7)

524 (25.8)

1044 (52.2)

991 (49.3)

717 (35.7)

602 (29.2)

756 (37.0)

295 (48.5)

1517 (75.9)

1049 (50.7)

944 (46.9)

688 (68.5)

1099 (52.8)

1278 (62.9)

437 (42.6)

1117 (55.5)

567 (56.7)

803 (40.0)

439 (21.3)

817 (40.9)

960 (46.7)

1153 (55.5)

418 (20.7)

1121 (55.5)

1031 (50.0)

25384

25384

393 (19.4)

196 (19.1)

589

589

224 (11.1)

64 (3.1)

367 (18.3)

64 (6.3)

27 (1.3)

11 (1.1)

38 (1.9)

16 (0.8)

69 (3.5)

48 (2.4)

161 (8.0)

19 (0.9)

40 (2.0)

9 (1.5)

172 (8.6)

321 (15.5)

136 (6.8)

7 (0.7)

96 (4.6)

57 (2.8)

21 (2.0)

174 (8.6)

19 (1.9)

13 (0.6)

144 (7.0)

122 (6.1)

85 (4.1)

298 (14.4)

16 (0.8)

47 (2.3)

139 (6.7)

3024

3024

222 (11.1)

82 (4.0)

451 (22.5)

95 (9.4)

228 (11.3)

65 (6.3)

206 (10.2)

99 (4.9)

233 (11.7)

241 (12.0)

122 (6.1)

218 (10.6)

225 (11.0)

51 (8.4)

108 (5.4)

159 (7.7)

362 (18.0)

69 (6.9)

330 (15.9)

188 (9.3)

112 (10.9)

216 (10.7)

94 (9.4)

124 (6.2)

324 (16.2)

308 (15.0)

458 (22.1)

130 (6.4)

144 (7.1)

163 (7.9)

5827
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v110 - QA11 KNOWLEDGE: UNSOLICITED GOODS BILL PAYMENT

Q.A11

Imagine you receive by post two educational DVDs that you have not ordered, together with a 50 Euros bill for the products. 

Are you obliged to pay the bill?

(READ OUT – ONE ANSWER ONLY)

1   Yes, you are obliged to pay

2   No, provided that you send the DVDs back

3   No, and you are not obliged to send the DVDs back (correct)

4   DK
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v110 by v7, Absolute Values (Row Percent), weighted by v8

v110 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

69 (3.4)

37 (1.8)

27 (1.3)

8 (0.8)

65 (3.2)

29 (2.8)

26 (1.3)

19 (0.9)

21 (1.1)

50 (2.5)

8 (0.4)

20 (1.0)

34 (1.7)

9 (1.5)

21 (1.1)

69 (3.3)

53 (2.6)

9 (0.9)

90 (4.3)

20 (1.0)

14 (1.4)

27 (1.3)

7 (0.7)

15 (0.7)

10 (0.5)

49 (2.5)

44 (2.1)

71 (3.4)

44 (2.2)

28 (1.4)

72 (3.5)

1065

1065

956 (47.6)

921 (44.7)

774 (38.6)

375 (37.1)

1224 (60.5)

441 (42.7)

869 (43.0)

805 (39.7)

978 (48.9)

1489 (74.0)

846 (42.2)

1021 (49.5)

1063 (52.0)

344 (56.7)

1214 (60.7)

1294 (62.5)

990 (49.2)

417 (41.5)

1248 (60.0)

850 (41.8)

619 (60.4)

986 (49.0)

573 (57.2)

1077 (53.6)

907 (44.0)

966 (48.3)

1427 (69.4)

911 (43.9)

939 (46.5)

980 (48.5)

1089 (52.8)

28593

28593

878 (43.7)

1065 (51.6)

801 (39.9)

602 (59.5)

648 (32.0)

537 (52.0)

1031 (51.0)

1166 (57.4)

876 (43.8)

366 (18.2)

1095 (54.6)

955 (46.3)

891 (43.6)

245 (40.4)

668 (33.4)

603 (29.1)

799 (39.7)

566 (56.3)

543 (26.1)

985 (48.5)

363 (35.4)

882 (43.8)

386 (38.6)

897 (44.6)

1103 (53.5)

771 (38.6)

449 (21.8)

617 (29.7)

966 (47.9)

979 (48.5)

812 (39.4)

23545

23545

105 (5.2)

39 (1.9)

404 (20.1)

27 (2.7)

85 (4.2)

25 (2.4)

97 (4.8)

40 (2.0)

125 (6.3)

106 (5.3)

57 (2.8)

65 (3.2)

55 (2.7)

9 (1.5)

96 (4.8)

104 (5.0)

171 (8.5)

13 (1.3)

200 (9.6)

178 (8.8)

29 (2.8)

118 (5.9)

35 (3.5)

20 (1.0)

43 (2.1)

214 (10.7)

136 (6.6)

477 (23.0)

69 (3.4)

33 (1.6)

88 (4.3)
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v111 - QA12 AIRLINE TICKET PURCHASE - LAST 12 MONTHS

Q.A12

Have you personally bought an airline ticket over the last 12 months? Please note that holidays packages and tickets bought 

via travel agencies must be included

1   Yes

2   No

3   DK
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v111 by v7, Absolute Values (Row Percent), weighted by v8

v111 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

505 (25.3)

514 (25.3)

80 (4.1)

394 (39.2)

212 (10.5)

170 (16.6)

486 (24.2)

781 (38.5)

285 (14.3)

509 (26.1)

649 (32.7)

383 (18.6)

679 (33.3)

254 (41.8)

289 (14.5)

85 (4.1)

933 (47.4)

530 (52.7)

406 (20.3)

208 (10.3)

442 (43.2)

257 (12.8)

388 (39.1)

748 (37.3)

1444 (70.0)

146 (7.5)

220 (10.8)

125 (6.3)

926 (46.0)

284 (14.1)

243 (11.8)

13575

13575

1488 (74.7)

1521 (74.7)

1877 (95.9)

611 (60.8)

1804 (89.5)

856 (83.4)

1525 (75.8)

1246 (61.5)

1708 (85.7)

1442 (73.9)

1338 (67.3)

1671 (81.4)

1359 (66.7)

353 (58.2)

1703 (85.5)

1968 (95.9)

1036 (52.6)

475 (47.3)

1596 (79.7)

1806 (89.7)

580 (56.8)

1746 (87.2)

605 (60.9)

1260 (62.7)

619 (30.0)

1811 (92.5)

1811 (89.2)

1850 (93.7)

1085 (54.0)

1733 (85.9)

1808 (88.2)

42291

42291

M

16

27

49

7

6

5

12

3

7

59
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7

6

8

18

46

79

18

3

9

7

2

1
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8

4

11
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2032

1025

2012

1000

2010

2064

1999

2056

2076

2019

2021

2062

56471

1993

2035

1957

1005

2016

1026
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v112 - QA13 AIRLINE TICKET - PRICE ADVERTISING RULE

Q.A13

Which rule do you think applies about advertising the price of air tickets?

(READ OUT – ONE ANSWER ONLY)

1   The advert must state the total amount to be paid, including taxes, fees and charges (correct)

2   The advert must state the airline’s flight price, but this does not have to include taxes, fees and charges

3   There is no specific rule for what information has to be shown

4   DK
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v112 by v7, Absolute Values (Row Percent), weighted by v8

v112 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

958 (47.7)

1209 (58.7)

987 (49.2)

890 (87.9)

1218 (60.2)

489 (47.4)

1069 (52.8)

776 (38.2)

1412 (70.6)

1360 (67.7)

1414 (70.5)

1033 (50.1)

1090 (53.3)

403 (66.3)

1645 (82.3)

1112 (53.7)

1282 (63.7)

766 (76.2)

1185 (56.9)

1598 (78.6)

619 (60.4)

1401 (69.6)

888 (88.8)

1345 (66.9)

1110 (53.8)

1122 (56.1)

1235 (60.1)

799 (38.5)

766 (38.0)

1366 (67.6)

1030 (50.0)

33577

33577

481 (23.9)

447 (21.7)

165 (8.2)

44 (4.3)

321 (15.9)

185 (17.9)

266 (13.1)

643 (31.7)

143 (7.2)

254 (12.6)

276 (13.8)

398 (19.3)

419 (20.5)

98 (16.1)

140 (7.0)

310 (15.0)

311 (15.4)

108 (10.7)

295 (14.2)

111 (5.5)

172 (16.8)

173 (8.6)

43 (4.3)

392 (19.5)

664 (32.2)

170 (8.5)

210 (10.2)

123 (5.9)

691 (34.2)

210 (10.4)

473 (22.9)

8736

8736

215 (10.7)

227 (11.0)

197 (9.8)

39 (3.8)

197 (9.7)

130 (12.6)

217 (10.7)

346 (17.0)

124 (6.2)

101 (5.0)

161 (8.0)

272 (13.2)

291 (14.2)

53 (8.7)

103 (5.2)

216 (10.4)

117 (5.8)

95 (9.5)

223 (10.7)

95 (4.7)

116 (11.3)

101 (5.0)

25 (2.5)

190 (9.4)

186 (9.0)

278 (13.9)

173 (8.4)

77 (3.7)

390 (19.3)

192 (9.5)

303 (14.7)

5450

5450

356 (17.7)

178 (8.6)

657 (32.8)

40 (3.9)

287 (14.2)

227 (22.0)

471 (23.3)

265 (13.1)

321 (16.1)

295 (14.7)

155 (7.7)

357 (17.3)

244 (11.9)

54 (8.9)

112 (5.6)

432 (20.9)

304 (15.1)

36 (3.6)

379 (18.2)

228 (11.2)

118 (11.5)

338 (16.8)

44 (4.4)

84 (4.2)

104 (5.0)

431 (21.5)

438 (21.3)

1076 (51.9)

171 (8.5)

252 (12.5)

256 (12.4)

8710

8710

2010

2061

2006

1013

2023

1031

2023

2030

2000

2010

2006

2060

2044

608

2000

2070

2014

1005

2082

2032

1025

2013

1000

2011

2064

2001

2056

2075

2018

2020

2062

56473

2010

2061

2006

1013

2023

1031

2023

2030

2000

2010

2006

2060

2044

608

2000

2070

2014

1005

2082

2032

1025

2013

1000

2011

2064

2001

2056

2075

2018

2020

2062

56473
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v113 - QA14 SERVICE CONTRACT - READ TERMS/CONDITIONS

Q.A14

Please think about the last time you signed a contract for a service, for example, gas, electricity, mobile phone, bank account or 

insurance. Did you read its terms and conditions?

(READ OUT – ONE ANSWER ONLY)

1   Yes, carefully and completely

2   Yes, but only partially

3   No

4   You have never signed this kind of contract (SPONTANEOUS)

5   DK
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v113 by v7, Absolute Values (Row Percent), weighted by v8

v113 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

835 (41.9)

584 (28.4)

707 (36.0)

398 (39.4)

936 (46.9)

353 (34.4)

681 (34.1)

564 (27.9)

809 (41.1)

543 (27.2)

570 (28.5)

459 (22.4)

603 (29.8)

128 (21.2)

695 (34.8)

857 (41.6)

595 (30.1)

327 (33.0)

714 (35.2)

634 (31.9)

305 (30.1)

771 (38.6)

348 (35.3)

564 (28.2)

376 (18.3)

569 (28.9)

639 (31.5)

676 (34.6)

467 (23.3)

834 (41.5)

880 (43.0)

18421

18421

726 (36.4)

692 (33.7)

438 (22.3)

189 (18.7)

728 (36.5)

379 (37.0)

719 (36.0)

854 (42.3)

752 (38.2)

691 (34.6)

966 (48.3)

1003 (48.9)

677 (33.4)

180 (29.8)

531 (26.6)

736 (35.7)

593 (30.0)

417 (42.0)

698 (34.4)

709 (35.6)

344 (34.0)

812 (40.7)

204 (20.7)

832 (41.5)

983 (47.9)

766 (38.9)

556 (27.4)

556 (28.5)

976 (48.8)

779 (38.7)

722 (35.3)

20208

20208

353 (17.7)

645 (31.4)

348 (17.7)

281 (27.8)

215 (10.8)

265 (25.9)

475 (23.8)

544 (26.9)

288 (14.6)

650 (32.6)

342 (17.1)

501 (24.4)

659 (32.5)

260 (43.0)

459 (23.0)

281 (13.6)

560 (28.3)

195 (19.7)

360 (17.7)

514 (25.8)

302 (29.8)

251 (12.6)

292 (29.6)

558 (27.9)

657 (32.0)

390 (19.8)

450 (22.2)

399 (20.4)

447 (22.3)

324 (16.1)

339 (16.6)

12604

12604

79 (4.0)

133 (6.5)

470 (23.9)

142 (14.1)

118 (5.9)

28 (2.7)

123 (6.2)

59 (2.9)

118 (6.0)

111 (5.6)

124 (6.2)

87 (4.2)

87 (4.3)

36 (6.0)

312 (15.6)

188 (9.1)

229 (11.6)

53 (5.3)

259 (12.8)

133 (6.7)

62 (6.1)

162 (8.1)

143 (14.5)

49 (2.4)

37 (1.8)

245 (12.4)

381 (18.8)

323 (16.5)

112 (5.6)

75 (3.7)

107 (5.2)

4585

4585

M

16

9

43

2

25

6

24

9

32

15

5

11

18

4

3

9

37

13

52

42

12

17

13

8

11

30

30

122

17

8

14

657

2009

2063

2006

1012

2022

1031

2022

2030

1999

2010

2007

2061

2044

608

2000

2071

2014

1005

2083

2032

1025

2013

1000

2011

2064

2000

2056

2076

2019

2020

2062

56475

1993

2054

1963

1010

1997

1025

1998

2021

1967

1995

2002

2050

2026

604

1997

2062

1977

992

2031

1990

1013

1996

987

2003

2053

1970

2026

1954

2002

2012

2048

55818
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v114 - QA15 SERVICE CONTRACT TERMS: TOO LONG

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_1 The contract was too long/required too much time to read

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v114 by v7, Absolute Values (Row Percent), weighted by v8

v114 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

587 (54.4)

639 (47.8)

447 (56.9)

265 (56.3)

358 (38.0)

246 (38.3)

477 (39.9)

588 (42.1)

450 (43.2)

707 (52.7)

501 (38.3)

460 (30.6)

482 (36.1)

150 (34.2)

436 (44.0)

477 (46.9)

507 (44.0)

276 (45.1)

562 (53.1)

535 (43.8)

271 (42.0)

498 (46.8)

210 (42.3)

631 (45.4)

632 (38.5)

470 (40.7)

602 (59.8)

499 (52.2)

560 (39.4)

465 (42.2)

477 (45.0)

14465

14465

493 (45.6)

697 (52.2)

339 (43.1)

206 (43.7)

585 (62.0)

397 (61.7)

717 (60.1)

809 (57.9)

591 (56.8)

635 (47.3)

806 (61.7)

1044 (69.4)

855 (63.9)

289 (65.8)

554 (56.0)

540 (53.1)

646 (56.0)

336 (54.9)

496 (46.9)

687 (56.2)

375 (58.0)

565 (53.2)

287 (57.7)

759 (54.6)

1008 (61.5)

685 (59.3)

404 (40.2)

457 (47.8)

863 (60.6)

638 (57.8)

584 (55.0)

18347

18347

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2010

2062

2006

1012

2022

1031

2023

2030

2000

2011

2005

2061

2045

607

2000

2070

2014

1005

2083

2031

1025

2013

1001

2010

2064

1999

2056

2076

2019

2020

2062

56473

1080

1336

786

471

943

643

1194

1397

1041

1342

1307

1504

1337

439

990

1017

1153

612

1058

1222

646

1063

497

1390

1640

1155

1006

956

1423

1103

1061

32812
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v115 - QA15 SERVICE CONTRACT TERMS: TOO DIFFICULT

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_2 The contract was too difficult to understand

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v115 by v7, Absolute Values (Row Percent), weighted by v8

v115 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

730 (67.6)

1040 (77.8)

625 (79.5)

352 (74.9)

643 (68.2)

434 (67.5)

859 (71.9)

1099 (78.7)

783 (75.2)

989 (73.8)

939 (71.8)

1104 (73.5)

1050 (78.6)

327 (74.5)

648 (65.5)

690 (67.8)

926 (80.3)

507 (82.8)

764 (72.2)

952 (77.8)

510 (78.9)

832 (78.3)

376 (75.8)

1203 (86.5)

1469 (89.6)

876 (75.8)

776 (77.2)

679 (71.1)

1169 (82.1)

890 (80.6)

804 (75.7)

25045

25045

350 (32.4)

296 (22.2)

161 (20.5)

118 (25.1)

300 (31.8)

209 (32.5)

336 (28.1)

298 (21.3)

258 (24.8)

352 (26.2)

369 (28.2)

399 (26.5)

286 (21.4)

112 (25.5)

341 (34.5)

327 (32.2)

227 (19.7)

105 (17.2)

294 (27.8)

271 (22.2)

136 (21.1)

231 (21.7)

120 (24.2)

187 (13.5)

171 (10.4)

280 (24.2)

229 (22.8)

276 (28.9)

255 (17.9)

214 (19.4)

258 (24.3)

7766

7766

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2010

2062

2006

1011

2022

1031

2024

2030

2000

2010

2006

2060

2044

607

1999

2070

2014

1005

2083

2032

1025

2013

1000

2010

2064

2000

2055

2075

2020

2021

2063

56472

1080

1336

786

470

943

643

1195

1397

1041

1341

1308

1503

1336

439

989

1017

1153

612

1058

1223

646

1063

496

1390

1640

1156

1005

955

1424

1104

1062

32811
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v116 - QA15 SERVICE CONTRACT TERMS: PRINT SZ TOO SMALL

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_3 The print size was too small

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v116 by v7, Absolute Values (Row Percent), weighted by v8

v116 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

701 (65.0)

890 (66.6)

600 (76.2)

375 (79.8)

582 (61.7)

361 (56.1)

745 (62.4)

1066 (76.3)

770 (74.0)

884 (65.9)

851 (65.1)

809 (53.8)

901 (67.4)

291 (66.3)

622 (62.8)

743 (73.1)

864 (74.9)

494 (80.6)

629 (59.5)

847 (69.3)

470 (72.8)

708 (66.6)

350 (70.6)

1147 (82.5)

1321 (80.5)

753 (65.1)

765 (76.0)

784 (82.1)

1069 (75.1)

786 (71.2)

614 (57.8)

22792

22792

378 (35.0)

446 (33.4)

187 (23.8)

95 (20.2)

361 (38.3)

282 (43.9)

449 (37.6)

331 (23.7)

271 (26.0)

457 (34.1)

457 (34.9)

695 (46.2)

435 (32.6)

148 (33.7)

368 (37.2)

274 (26.9)

289 (25.1)

119 (19.4)

428 (40.5)

376 (30.7)

176 (27.2)

355 (33.4)

146 (29.4)

243 (17.5)

319 (19.5)

403 (34.9)

241 (24.0)

171 (17.9)

354 (24.9)

318 (28.8)

448 (42.2)

10020

10020

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2009

2062

2007

1011

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1006

2082

2032

1025

2013

1000

2010

2064

2000

2056

2075

2019

2021

2063

56473

1079

1336

787

470

943

643

1194

1397

1041

1341

1308

1504

1336

439

990

1017

1153

613

1057

1223

646

1063

496

1390

1640

1156

1006

955

1423

1104

1062

32812
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v117 - QA15 SERVICE CONTRACT TERMS: NOT ENOUGH TIME

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_4 The seller did not give you enough time to read it before signing it

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v117 by v7, Absolute Values (Row Percent), weighted by v8

v117 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

935 (86.7)

1186 (88.8)

692 (88.0)

403 (85.6)

795 (84.3)

600 (93.3)

1122 (94.0)

1152 (82.5)

906 (87.0)

1240 (92.5)

1219 (93.2)

1275 (84.8)

1257 (94.1)

417 (94.8)

842 (85.1)

890 (87.5)

1113 (96.5)

546 (89.2)

945 (89.3)

1063 (86.9)

571 (88.4)

953 (89.7)

433 (87.3)

1342 (96.5)

1512 (92.2)

1052 (91.0)

948 (94.2)

855 (89.4)

1307 (91.8)

1015 (92.0)

931 (87.7)

29517

29517

144 (13.3)

150 (11.2)

94 (12.0)

68 (14.4)

148 (15.7)

43 (6.7)

72 (6.0)

245 (17.5)

135 (13.0)

101 (7.5)

89 (6.8)

228 (15.2)

79 (5.9)

23 (5.2)

148 (14.9)

127 (12.5)

40 (3.5)

66 (10.8)

113 (10.7)

160 (13.1)

75 (11.6)

110 (10.3)

63 (12.7)

48 (3.5)

128 (7.8)

104 (9.0)

58 (5.8)

101 (10.6)

117 (8.2)

88 (8.0)

130 (12.3)

3295

3295

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2060

2044

608

2000

2070

2014

1005

2083

2032

1025

2013

1000

2010

2064

2000

2056

2076

2020

2020

2062

56473

1079

1336

786

471

943

643

1194

1397

1041

1341

1308

1503

1336

440

990

1017

1153

612

1058

1223

646

1063

496

1390

1640

1156

1006

956

1424

1103

1061

32812



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 213 

v118 - QA15 SERVICE CONTRACT TERMS: TRUSTED PROVIDER

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_5 You trusted the service provider

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v118 by v7, Absolute Values (Row Percent), weighted by v8

v118 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

647 (60.0)

726 (54.3)

524 (66.7)

201 (42.7)

621 (65.9)

405 (63.0)

740 (62.0)

421 (30.1)

511 (49.1)

820 (61.1)

559 (42.8)

918 (61.0)

993 (74.3)

292 (66.5)

807 (81.5)

684 (67.3)

868 (75.3)

252 (41.1)

741 (70.0)

783 (64.0)

312 (48.3)

599 (56.3)

346 (69.8)

727 (52.3)

673 (41.0)

892 (77.2)

556 (55.3)

708 (74.1)

642 (45.1)

467 (42.3)

658 (62.0)

19093

19093

432 (40.0)

611 (45.7)

262 (33.3)

270 (57.3)

322 (34.1)

238 (37.0)

454 (38.0)

977 (69.9)

530 (50.9)

522 (38.9)

748 (57.2)

586 (39.0)

343 (25.7)

147 (33.5)

183 (18.5)

332 (32.7)

285 (24.7)

361 (58.9)

317 (30.0)

440 (36.0)

334 (51.7)

464 (43.7)

150 (30.2)

663 (47.7)

967 (59.0)

264 (22.8)

450 (44.7)

247 (25.9)

781 (54.9)

636 (57.7)

404 (38.0)

13720

13720

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2009

2063

2006
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1031

2023

2031

2000

2011

2005

2061

2044
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2000

2069

2014

1006

2083

2032

1025

2013

1000

2010

2064

2000

2056

2075

2019

2020

2063

56474

1079

1337

786

471

943

643

1194

1398

1041

1342

1307

1504

1336

439

990

1016

1153

613

1058

1223

646

1063

496

1390

1640

1156

1006

955

1423

1103

1062
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v119 - QA15 SERVICE CONTRACT TERMS: NOT WORTHWHILE

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_6 It was not worthwhile as these forms always contain the same information

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v119 by v7, Absolute Values (Row Percent), weighted by v8

v119 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

882 (81.7)

1176 (88.0)

671 (85.4)

418 (88.7)

801 (84.9)

570 (88.6)

1064 (89.1)

972 (69.6)

901 (86.6)

1236 (92.2)

1138 (87.1)

1375 (91.4)

1247 (93.3)

399 (90.9)

855 (86.4)

871 (85.7)

1059 (91.8)

473 (77.2)

962 (91.0)

1077 (88.1)

560 (86.7)

901 (84.8)

454 (91.3)

1189 (85.5)

1218 (74.3)

1074 (92.9)

904 (89.9)

890 (93.2)

1058 (74.3)

1013 (91.8)

895 (84.3)

28303

28303

198 (18.3)

160 (12.0)

115 (14.6)

53 (11.3)

142 (15.1)

73 (11.4)

130 (10.9)

425 (30.4)

140 (13.4)

105 (7.8)

169 (12.9)

129 (8.6)

89 (6.7)

40 (9.1)

135 (13.6)

145 (14.3)

94 (8.2)

140 (22.8)

95 (9.0)

146 (11.9)

86 (13.3)

162 (15.2)

43 (8.7)

201 (14.5)

422 (25.7)

82 (7.1)

102 (10.1)

65 (6.8)

365 (25.7)

90 (8.2)

167 (15.7)

4508

4508

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2010

2062

2006

1012

2022

1031

2023

2030

2000

2010

2005

2061

2044

607

2000

2069

2014

1006

2082

2032

1025

2013

1001

2010

2064

2000

2056

2075

2019

2020

2063

56472

1080

1336

786

471

943

643

1194

1397

1041

1341

1307

1504

1336

439

990

1016

1153

613

1057

1223

646

1063

497

1390

1640

1156

1006

955

1423

1103

1062

32811
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v120 - QA15 SERVICE CONTRACT TERMS: LITTLE USEFUL INFO

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_7 These forms contain little useful information

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v120 by v7, Absolute Values (Row Percent), weighted by v8

v120 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

907 (84.1)

1268 (94.9)

757 (96.3)

454 (96.4)

881 (93.4)

619 (96.3)

1131 (94.6)

1256 (89.9)

1009 (97.0)

1292 (96.3)

1272 (97.2)

1447 (96.2)

1282 (96.0)

425 (96.8)

911 (92.0)

963 (94.7)

1105 (95.8)

552 (90.2)

1026 (97.1)

1167 (95.4)

620 (96.0)

999 (94.0)

484 (97.4)

1325 (95.3)

1549 (94.5)

1098 (95.0)

971 (96.5)

905 (94.7)

1341 (94.2)

1050 (95.2)

990 (93.3)

31056

31056

172 (15.9)

68 (5.1)

29 (3.7)

17 (3.6)

62 (6.6)

24 (3.7)

64 (5.4)

141 (10.1)

31 (3.0)

49 (3.7)

36 (2.8)

57 (3.8)

54 (4.0)

14 (3.2)

79 (8.0)

54 (5.3)

48 (4.2)

60 (9.8)

31 (2.9)

56 (4.6)

26 (4.0)

64 (6.0)

13 (2.6)

65 (4.7)

91 (5.5)

58 (5.0)

35 (3.5)

51 (5.3)

82 (5.8)

53 (4.8)

71 (6.7)

1755

1755

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2009

2062

2006

1012

2022

1031

2024

2030

1999

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1001

2010

2064

2000

2056

2076

2019

2020

2062

56472

1079

1336

786

471

943

643

1195

1397

1040

1341

1308

1504

1336

439

990

1017

1153

612

1057

1223

646

1063

497

1390

1640

1156

1006

956

1423

1103

1061

32811
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v121 - QA15 SERVICE CONTRACT TERMS: TO ACCEPT ANYWAY

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_8 You have to accept whatever it says in any case

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v121 by v7, Absolute Values (Row Percent), weighted by v8

v121 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

730 (67.7)

1137 (85.1)

531 (67.6)

447 (94.9)

809 (85.7)

528 (82.1)

1031 (86.3)

844 (60.4)

906 (87.0)

1159 (86.4)

1174 (89.8)

1267 (84.2)

1204 (90.1)

385 (87.7)

835 (84.3)

712 (70.0)

1038 (90.0)

409 (66.7)

960 (90.8)

942 (77.0)

500 (77.4)

804 (75.6)

427 (86.1)

1161 (83.5)

1092 (66.5)

993 (85.9)

945 (93.9)

690 (72.3)

1168 (82.1)

896 (81.2)

711 (67.0)

26435

26435

349 (32.3)

199 (14.9)

255 (32.4)

24 (5.1)

135 (14.3)

115 (17.9)

164 (13.7)

554 (39.6)

135 (13.0)

182 (13.6)

133 (10.2)

237 (15.8)

132 (9.9)

54 (12.3)

155 (15.7)

305 (30.0)

115 (10.0)

204 (33.3)

97 (9.2)

281 (23.0)

146 (22.6)

259 (24.4)

69 (13.9)

229 (16.5)

549 (33.5)

163 (14.1)

61 (6.1)

265 (27.7)

255 (17.9)

208 (18.8)

350 (33.0)

6379

6379

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2009

2062

2006

1012

2023

1031

2024

2031

2000

2010

2005

2061

2044

607

2000

2070

2014

1006

2082

2032

1025

2013

1000

2010

2065

2000

2056

2075

2019

2021

2062

56475

1079

1336

786

471

944

643

1195

1398

1041

1341

1307

1504

1336

439

990

1017

1153

613

1057

1223

646

1063

496

1390

1641

1156

1006

955

1423

1104

1061

32814
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v122 - QA15 SERVICE CONTRACT TERMS: OTHER REASON

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_9 Other (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v122 by v7, Absolute Values (Row Percent), weighted by v8

v122 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1057 (97.9)

1276 (95.5)

782 (99.5)

455 (96.8)

931 (98.7)

637 (98.9)

1159 (97.1)

1368 (97.9)

990 (95.2)

1281 (95.5)

1269 (97.0)

1450 (96.4)

1250 (93.6)

406 (92.3)

947 (95.7)

987 (97.1)

1117 (96.9)

590 (96.2)

1038 (98.1)

1193 (97.5)

626 (96.9)

1033 (97.2)

468 (94.4)

1310 (94.2)

1606 (97.9)

1143 (98.9)

927 (92.2)

914 (95.7)

1364 (95.9)

1059 (95.9)

1045 (98.5)

31678

31678

23 (2.1)

60 (4.5)

4 (0.5)

15 (3.2)

12 (1.3)

7 (1.1)

35 (2.9)

29 (2.1)

50 (4.8)

60 (4.5)

39 (3.0)

54 (3.6)

86 (6.4)

34 (7.7)

43 (4.3)

30 (2.9)

36 (3.1)

23 (3.8)

20 (1.9)

30 (2.5)

20 (3.1)

30 (2.8)

28 (5.6)

80 (5.8)

34 (2.1)

13 (1.1)

78 (7.8)

41 (4.3)

59 (4.1)

45 (4.1)

16 (1.5)

1134

1134

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2010

2062

2006

1011

2022

1032

2023

2030

1999

2010

2006

2061

2044

608

2000

2070

2014

1006

2083

2032

1025

2013

1000

2010

2064

2000

2055

2075

2019

2021

2062

56473

1080

1336

786

470

943

644

1194

1397

1040

1341

1308

1504

1336

440

990

1017

1153

613

1058

1223

646

1063

496

1390

1640

1156

1005

955

1423

1104

1061

32812
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v123 - QA15 SERVICE CONTRACT TERMS: DK REASON

Q.A15

ASK Q.A15 IF “NO, HAS NOT READ” OR “YES, HAS READ BUT ONLY SOME PARTS”, CODE 2 OR 3 IN QA.14 – OTHERS 

GO TO Q.A16

Why did you not read it all?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A15_10 DK

0   Not Mentioned

1   Mentioned

9   Inap. Not/only partially read contract (not coded 2 or 3 in V113)
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v123 by v7, Absolute Values (Row Percent), weighted by v8

v123 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1060 (98.1)

1326 (99.3)

760 (96.7)

469 (99.6)

932 (98.8)

638 (99.2)

1178 (98.6)

1391 (99.6)

1030 (98.9)

1330 (99.2)

1301 (99.5)

1499 (99.7)

1297 (97.1)

429 (97.7)

985 (99.5)

1012 (99.5)

1074 (93.2)

611 (99.7)

1027 (97.1)

1204 (98.4)

635 (98.3)

1056 (99.3)

482 (97.2)

1377 (99.1)

1633 (99.6)

1126 (97.4)

995 (98.9)

905 (94.8)

1420 (99.8)

1098 (99.5)

1052 (99.2)

32332

32332

20 (1.9)

10 (0.7)

26 (3.3)

2 (0.4)

11 (1.2)

5 (0.8)

17 (1.4)

6 (0.4)

11 (1.1)

11 (0.8)

7 (0.5)

5 (0.3)

39 (2.9)

10 (2.3)

5 (0.5)

5 (0.5)

78 (6.8)

2 (0.3)

31 (2.9)

19 (1.6)

11 (1.7)

7 (0.7)

14 (2.8)

13 (0.9)

7 (0.4)

30 (2.6)

11 (1.1)

50 (5.2)

3 (0.2)

5 (0.5)

9 (0.8)

480

480

M

930

726

1220

541

1079

388

829

633

959

669

698

557

708

168

1010

1053

861

393

1025

809

379

950

504

620

424

844

1050

1120

596

917

1001

23661

2010

2062

2006

1012

2022

1031

2024

2030

2000

2010

2006

2061

2044

607

2000

2070

2013

1006

2083

2032

1025

2013

1000

2010

2064

2000

2056

2075

2019

2020

2062

56473

1080

1336

786

471

943

643

1195

1397

1041

1341

1308

1504

1336

439

990

1017

1152

613

1058

1223

646

1063

496

1390

1640

1156

1006

955

1423

1103

1061

32812
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v124 - QA16 NATIONAL CONSUMER ORGANISATION: 01

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_1 Organisation/Agency 1

in France (FR):

UFC - Que Choisir (Union Fédérale des Consommateurs)

in Belgium (BE):

BE_FR: Test-Achats (Association Belge des Consommateurs); BE_NL: Test-Aankoop (Belgische consumentenbond)

in Netherlands (NL):

Consumentenbond

in Germany (DE):

Verbraucherzentrale Bundesverband – VZBV

in Italy (IT):

Associazione Consumatori Utenti (ACU)

in Luxembourg (LU):

Union Luxembourgeoise des Consommateurs Nouvelle asbl (ULC)

in Denmark (DK):

Forbrugerrådet

in Ireland (IE):

Consumers Association of Ireland

in United Kingdom (GB):

Consumer Focus

in Greece (GR):

Βιοκαταναλωτές για Ποιοτική Ζωή"ΒΙΟΖΩ"

in Spain (ES):

Instituto Nacional del Consumo (NIC)

in Portugal (PT):
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Associação Portuguesa para a Defesa do Consumidor (DECO)

in Finland (FI):

FI_FI: Suomen Kuluttajaliitto; FI_SE: Finlands Konsumentförbund rf

in Sweden (SE):

Sveriges Konsumenter

in Austria (AT):

Verein für Konsumenteninformation (VKI)

in Cyprus Republic (CY):

Κυπριακός Σύνδεσμος Καταναλωτών

in Czech Republic (CZ):

Centrum spotřebitelsko-podnikatelských vztahů a ochrany spotřebitele

in Estonia (EE):

EE_EE: Tarbijakaitseamet; EE_RU: Департамент защиты прав потребителей

in Hungary (HU):

Országos Fogyasztóvédelmi Egyesület

in Latvia (LV):

LV_ LV: Patērētāju interešu aizstāvības klubs; LV_RU: Клуб защиты интересов потребителей

in Lithuania (LT):

Nacionalinė vartotojų konfederacija

in Malta (MT):

MT_MT: Għaqda tal-Konsumaturi; MT_EN: Malta Consumers' Association

in Poland (PL):

Federacja Konsumentów

in Slovakia (SK):

Not documented

in Slovenia (SI):

Zveza potrošnikov Slovenije

in Bulgaria (BG):

Федерация на потребителите в България

in Romania (RO):

Asociaţia pentru Protecţia Consumatorilor din România (APC România)
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in Norway (NO):

Forbrukerrådets sekretariat

in Iceland (IS):

Neytendasamtökin

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v124 by v7, Absolute Values (Row Percent), weighted by v8

v124 0 1 N Sum N Valid Sum

v7
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DE-E
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GB-NIR
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LT
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LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

815 (40.6)

453 (22.0)

1335 (66.6)

299 (29.5)

1886 (93.3)

468 (45.4)

978 (48.3)

1161 (57.2)

530 (26.5)

1864 (92.7)

1886 (94.0)

1184 (57.4)

2007 (98.2)

599 (98.7)

1956 (97.8)

808 (39.0)

1008 (50.0)

277 (27.6)

1799 (86.4)

1994 (98.1)

323 (31.5)

1966 (97.7)

450 (45.0)

303 (15.1)

1685 (81.6)

1679 (84.0)

491 (23.9)

1110 (53.5)

1950 (96.6)

484 (24.0)

1526 (74.0)

35274

35274

1194 (59.4)

1609 (78.0)

671 (33.4)

713 (70.5)

136 (6.7)

563 (54.6)

1045 (51.7)

869 (42.8)

1470 (73.5)

146 (7.3)

120 (6.0)

877 (42.6)

37 (1.8)

8 (1.3)

44 (2.2)

1262 (61.0)

1006 (50.0)

728 (72.4)

283 (13.6)

38 (1.9)

702 (68.5)

47 (2.3)

550 (55.0)

1707 (84.9)

379 (18.4)

321 (16.1)

1565 (76.1)

966 (46.5)

69 (3.4)

1536 (76.0)

536 (26.0)
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v125 - QA16 NATIONAL CONSUMER ORGANISATION: 02

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_2 Organisation/Agency 2

in France (FR):

Confédération de la Consommation, du Logement et du Cadre de Vie (CLCV)

in Belgium (BE):

BE_FR: CGSLB (Syndicat libéral); BE_NL: ACLVB (liberale vakbond)

in Netherlands (NL):

Stichting de Ombudsman

in Germany (DE):

Stiftung Warentest e.V.

in Italy (IT):

Associazione Italiana Difesa Consumatori e Ambiente (ADICONSUM)

in Luxembourg (LU):

Le Ministère de l’Economie et du Commerce extérieur; Direction de la Réglementation des marchés et de la Consommation

in Denmark (DK):

Forbrugerstyrelsen

in Ireland (IE):

Department of Enterprise, Trade and Employment

in United Kingdom (GB):

Consumer Focus Scotland

in Greece (GR):

Γενική Γραμματεία Καταναλωτή

in Spain (ES):

Asociación de Usuarios de Bancos, Cajas y Seguros (ADICAE)

in Portugal (PT):
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União Geral de Consumidores (UGC)

in Finland (FI):

FI_FI: Kuluttajat-Konsumenterna ry; FI_SE: Kuluttajat-Konsumenterna ry

in Sweden (SE):

Konsumentverket

in Austria (AT):

Bundesarbeitskammer für Arbeiter und Angestellte (BAK)

in Cyprus Republic (CY):

Παγκύπρια Ένωση Καταναλωτών και Ποιότητας Ζωής

in Czech Republic (CZ):

Česká národní banka

in Estonia (EE):

EE_EE: Finantsinspektsioon; EE_RU: Финансовая инспекция

in Hungary (HU):

Magyar Energiafogyasztók Szövetsége

in Latvia (LV):

LV_LV: Patērētāju interešu aizstāvības asociācija (PIAA); LV_RU: Ассоциация защиты прав потребителей (PIAA)

in Lithuania (LT):

Lietuvos nacionalinė vartotojų federacija

in Malta (MT):

MT_MT: Dipartiment għall-Affarijiet tal-Konsumaturi u l-Uffiċċju għall-Kompetizzjoni Ġusta; MT_EN: Consumer and Competition 

Division

in Poland (PL):

Stowarzyszenie Konsumentów Polskich

in Slovakia (SK):

Not documented

in Slovenia (SI):

Združenje potrošnikov Zasavja – ZPZ

in Bulgaria (BG):

Българска национална асоциация на потребителите

in Romania (RO):

Centrul European al Consumatorilor din România (ECC ROMÂNIA)
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in Norway (NO):

Forbrukerrådet i Tromsø

in Iceland (IS):

Efnahags- og viðskiptaráðuneytið

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v125 by v7, Absolute Values (Row Percent), weighted by v8

v125 0 1 N Sum N Valid Sum

v7
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GR
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IE
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LT
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MT
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PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1308 (65.1)

1947 (94.4)

1714 (85.4)

987 (97.5)

1945 (96.2)

482 (46.8)

1079 (53.3)

1426 (70.2)

1928 (96.4)

1998 (99.4)

1969 (98.2)

2027 (98.4)

2040 (99.8)

606 (99.8)

1718 (85.9)

1945 (94.0)

1892 (93.9)

999 (99.4)

1663 (79.9)

1988 (97.8)

991 (96.7)

1825 (90.7)

875 (87.5)

1274 (63.4)

1949 (94.4)

1894 (94.7)

2034 (98.9)

1963 (94.6)

769 (38.1)

1986 (98.3)

1991 (96.6)

49212

49212
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115 (5.6)

292 (14.6)

25 (2.5)
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944 (46.7)

604 (29.8)

72 (3.6)

12 (0.6)

37 (1.8)

34 (1.6)

4 (0.2)

1 (0.2)
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122 (6.1)
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v126 - QA16 NATIONAL CONSUMER ORGANISATION: 03

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_3 Organisation/Agency 3

in France (FR):

Association de défense, d'éducation et d'information du consommateur (ADEIC)

in Belgium (BE):

BE_FR: CSC (Syndicat chrétien); BE_NL: ACV (christelijke vakbond)

in Netherlands (NL):

Goede Waar en CO

in Germany (DE):

Die VERBRAUCHER INITIATIVE e.V.

in Italy (IT):

Associazione per la Difesa e l'Orientamento Consumatori (ADOC)

in Luxembourg (LU):

Le Ministère de la Santé; Division de la pharmacie et des médicaments

in Denmark (DK):

Forbrugerombudsmanden

in Ireland (IE):

Department of Health and Children

in United Kingdom (GB):

Consumer Focus Wales (not mentioned)

in Greece (GR):

Γενική Γραμματεία Εμπορίου

in Spain (ES):

Asociación de Usuarios de la Comunicación (AUC)

in Portugal (PT):



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 234 

Federação Nacional das Cooperativas de Consumidores (FENACOOP)

in Finland (FI):

FI_FI: Vakuutus- ja rahoitusneuvonta FINE; FI_SE: Försäkrings- och Finansrådgivningen – FINE

in Sweden (SE):

Allmänna reklamationsnämnden

in Austria (AT):

Bundesministerium für Arbeit, Soziales und Konsumentenschutz

in Cyprus Republic (CY):

Συνομοσπονδία Εργατών Κύπρου – Τμήμα Καταναλωτών

in Czech Republic (CZ):

Česká obchodní inspekce

in Estonia (EE):

EE_EE: Eesti Tarbijakaitse Liit; EE_RU: Эстонский союз защиты прав потребителей

in Hungary (HU):

Magyar Autóklub

in Latvia (LV):

LV_LV: Patērētāju atbalsta centrs; LV_RU: Центр поддержки потребителей

in Lithuania (LT):

Lietuvos vartotojų asociacija

in Malta (MT):

MT_MT: Awtorita' tat-turiżmu ta' Malta; MT_EN: Malta Tourism Authority

in Poland (PL):

Arbiter Bankowy

in Slovakia (SK):

Not documented

in Slovenia (SI):

Mednarodni inštitut za potrošniške raziskave

in Bulgaria (BG):

Независим съюз на потребителите в България

in Romania (RO):

Asociaţia Consumatorilor din România (ASCOR)
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in Norway (NO):

Forbrukerrådet i Bodø

in Iceland (IS):

Neytendastofa

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 236 

v126 by v7, Absolute Values (Row Percent), weighted by v8

v126 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1557 (77.5)

1873 (90.8)

1854 (92.4)

1000 (98.8)

801 (39.6)

969 (94.0)

1862 (92.0)

1464 (72.1)

1845 (92.3)

2001 (99.6)

1974 (98.4)

2023 (98.2)

2044 (100.0)

606 (99.8)

1840 (92.0)

1863 (90.0)

1922 (95.4)

920 (91.5)

1960 (94.1)

1672 (82.3)

998 (97.4)

1898 (94.3)

982 (98.2)

1985 (98.8)

1884 (91.3)

1994 (99.7)

2049 (99.7)

1823 (87.8)

1388 (68.7)

1949 (96.5)

2021 (98.0)

51021

51021

452 (22.5)

189 (9.2)

152 (7.6)

12 (1.2)

1221 (60.4)

62 (6.0)

161 (8.0)

566 (27.9)

155 (7.8)

9 (0.4)

32 (1.6)

38 (1.8)

1 (0.2)

160 (8.0)

207 (10.0)

92 (4.6)

85 (8.5)

122 (5.9)

360 (17.7)

27 (2.6)

115 (5.7)

18 (1.8)

25 (1.2)
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6 (0.3)
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631 (31.3)
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v127 - QA16 NATIONAL CONSUMER ORGANISATION: 04

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_4 Organisation/Agency 4

in France (FR):

Association Force Ouvrière Consommateur (AFOC)

in Belgium (BE):

BE_FR: FGTB (Syndicat socialiste); BE_NL: ABVV (socialistische vakbond)

in Netherlands (NL):

ANWB

in Germany (DE):

Bundeskartellamt

in Italy (IT):

Associazione per la Difesa Utenti Servizi Bancari Finanziari, postali e Assicurativi (ADUSBEF)

in Luxembourg (LU):

La Commission de surveillance du secteur financier; Secrétariat général (CSSF)

in Denmark (DK):

Forbrugerklagenævnet

in Ireland (IE):

Department of Finance

in United Kingdom (GB):

Consumer Focus Post – Northern Ireland

in Greece (GR):

Ελληνικό Κέντρο Καταναλωτών (ΕΛ.ΚΕ.ΚΑ)

in Spain (ES):

Asociación General de Consumidores (ASGECO)

in Portugal (PT):
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Associação de Consumidores de Portugal (ACOP)

in Finland (FI):

FI_FI: Kuluttajavirasto; FI_SE: Konsument verket

in Sweden (SE):

Fastighetsmäklarnämnden

in Austria (AT):

Bundesministerium für Wirtschaft, Familie und Jugend

in Cyprus Republic (CY):

Παγκύπρια Εργατική Ομοσπονδία – Τμήμα Καταναλωτών

in Czech Republic (CZ):

Český úřad pro zkoušení zbraní a střeliva

in Estonia (EE):

EE_EE: Tarbijate Kaitse Ühendus Ugandi; EE_RU: Сообщество по защите прав потребителей Уганди

in Hungary (HU):

Hulladék Munkaszövetség

in Latvia (LV):

LV_LV: Jelgavas Patērētāju interešu aizsardzības klubs; LV_RU: Елгавский клуб защиты интересов потребителей

in Lithuania (LT):

Lietuvos vartotojų institutas

in Malta (MT):

MT_MT: L-Awtorita' għas-Servizzi Finanzjarji; MT_EN: Malta Financial Services Authority

in Poland (PL):

Urząd Ochrony Konkurencji i Konsumentów

in Slovakia (SK):

Not documented

in Slovenia (SI):

Zveza potrošniških združenj Slovenije

in Bulgaria (BG):

Българска академия на потребителите

in Romania (RO):

Autoritatea Naţională pentru Protecţia Consumatorilor (ANPC)
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in Norway (NO):

Forbrukerrådet i Trondheim

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.

v127 by v7, Absolute Values (Row Percent), weighted by v8

v127 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT
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SK

N Sum

N Valid Sum

1889 (94.0)

1885 (91.4)

1969 (98.2)

997 (98.5)

1992 (98.5)

885 (85.8)

1795 (88.7)

1441 (71.0)

1993 (99.7)

1964 (97.7)

1229 (61.3)

2040 (99.0)

2042 (99.9)

605 (99.7)

1893 (94.7)

2032 (98.2)

1918 (95.2)

1005 (100.0)

1974 (94.8)

2015 (99.2)

1008 (98.3)

1999 (99.3)

971 (97.1)

1369 (68.1)

1850 (89.6)
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177 (8.6)

37 (1.8)
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228 (11.3)

589 (29.0)

7 (0.4)
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2 (0.3)

107 (5.4)

38 (1.8)

96 (4.8)

108 (5.2)

17 (0.8)
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v128 - QA16 NATIONAL CONSUMER ORGANISATION: 05

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_5 Organisation/Agency 5

in France (FR):

Association Etudes et Consommation (ASSECO – CFDT)

in Belgium (BE):

BE_FR: FEBECOOP (Fédération Belge des Coopératives); BE_NL: FEBECOOP (Belgische Federatie van de Sociale en 

Coöperative

Economie)

in Netherlands (NL):

ROVER

in Germany (DE):

Bundesnetzagentur für Elektrizität, Gas, Telekommunikation, Post und Eisenbahnen

in Italy (IT):

Assoutenti – Associazione Nazionale degli Utenti dei Servizi Pubblici

in Luxembourg (LU):

Le Commissariat aux Assurances

in Denmark (DK):

Finanstilsynet

in Ireland (IE):

Department of Communications, Energy and Natural Resources

in United Kingdom (GB):

The Consumer Council for Northern Ireland

in Greece (GR):

Ελληνικός Οργανισμός Τουρισμού

in Spain (ES):

Confederación de consumidores y usuarios (CECU)
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in Portugal (PT):

Associação dos Inquilinos Lisbonenses, CRL – AIL

in Finland (FI):

FI_FI: Kuluttajaneuvonta; FI_SE: Konsumentrådgivning

in Sweden (SE):

Marknadsdomstolen

in Austria (AT):

Bundesministerium für Justiz

in Cyprus Republic (CY):

Δημοκρατική Εργατική Ομοσπονδία Κύπρου – Τμήμα Εργαζόμενων Καταναλωτών

in Czech Republic (CZ):

KOSA - Koalice občanských spotřebitelských aktivit ČR

in Estonia (EE):

EE_EE: Tallinna Tarbijakaitse Nõuandla; EE_RU: Таллинская консультация по защите прав потребителей

in Hungary (HU):

Biztosítottak Országos Érdekvédelmi Egyesülete

in Latvia (LV):

LV_LV: Daugavpils Patērētāju tiesību aizstāvības biedrība; LV_RU: Даугавпилское общество защиты интересов 

потребителей

in Lithuania (LT):

Lietuvos vartotojų sąjunga

in Malta (MT):

MT_MT: Dipartiment ta' l-Avjazzjoni Ċivili; MT_EN: Civil Aviation Department

in Poland (PL):

Inspekcja Handlowa

in Slovakia (SK):

Not documented

in Slovenia (SI):

Zavod za varstvo potrošnikov

in Bulgaria (BG):

Национално сдружение за потребителска информация и съвети на Гражданите
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in Romania (RO):

Comisariate Regionale/Judeţene pentru Protecţia Consumatorilor (CRPC/CJPC, cunoscute cu vechea denumire de OPC)

in Norway (NO):

Forbrukerrådet i Bergen

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v128 by v7, Absolute Values (Row Percent), weighted by v8

v128 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE
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GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1902 (94.7)

2034 (98.6)

1961 (97.8)

997 (98.5)

1982 (98.0)

972 (94.3)

1939 (95.8)

1897 (93.4)

1981 (99.1)

1981 (98.6)

1368 (68.2)

2048 (99.4)

2026 (99.1)

487 (80.2)

1820 (91.0)

1976 (95.5)

1977 (98.2)

1005 (100.0)

2026 (97.3)

1893 (93.2)

1012 (98.7)

1976 (98.2)

991 (99.1)

1754 (87.3)

1814 (87.9)

1841 (92.1)

2052 (99.8)

1405 (67.7)

1935 (95.8)

1760 (87.1)

2061 (100.0)

52873

52873

107 (5.3)

28 (1.4)

45 (2.2)

15 (1.5)

40 (2.0)

59 (5.7)

84 (4.2)

133 (6.6)

19 (1.0)

29 (1.4)

638 (31.8)

13 (0.6)

18 (0.9)

120 (19.8)

180 (9.0)

94 (4.5)

37 (1.8)

56 (2.7)

139 (6.8)

13 (1.3)

37 (1.8)

9 (0.9)

256 (12.7)

250 (12.1)

159 (8.0)

4 (0.2)

671 (32.3)

84 (4.2)

260 (12.9)

1 (0.0)
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v129 - QA16 NATIONAL CONSUMER ORGANISATION: 06

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_6 Organisation/Agency 6

in France (FR):

Association Léo Lagrange pour la Défense des Consommateurs (ALLDC)

in Belgium (BE):

BE_FR: Mutualité socialiste (Mutsoc); BE_NL: Socialistische mutualiteit (Socmut)

in Netherlands (NL):

NPCF (Nederlandse Patiënten Consumenten Federatie)

in Germany (DE):

Bundesanstalt für Finanzdienstleistungsaufsicht (BaFin)

in Italy (IT):

Altroconsumo – Associazione Indipendente di Consumatori

in Ireland (IE):

Department of Transport

in United Kingdom (GB):

Which?

in Greece (GR):

Ελληνική Καταναλωτική Οργάνωση Φλώρινας (Ε.ΚΑΤ.Ο)

in Spain (ES):

Confederación Española de Cooperativas de Consumidores y Usuarios (HISPACOOP)

in Portugal (PT):

Associação dos Inquilinos do Norte de Portugal

in Finland (FI):

FI_FI: Kuluttajariitalautakunta; FI_SE: Konsumenttvistenämnden

in Sweden (SE):
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Finansinspektionen

in Austria (AT):

Bundesministerium für Finanzen

in Cyprus Republic (CY):

Υπουργείο Εμπορίου, Βιομηχανίας και Τουρισμού - Υπηρεσία Ανταγωνισμού και Προστασίας Καταναλωτών

in Czech Republic (CZ):

Krajská hygienická stanice

in Estonia (EE):

EE_EE: Pärnumaa Tarbijakaitse Ühing; EE_RU: Общество защиты прав потребителей Пярнумаа

in Hungary (HU):

Nyugdíjasok Budapesti Szövetsége

in Latvia (LV):

LV_LV: Cēsu Patērētāju interešu aizstāvības biedrība «Aizstāvis»; LV_RU: Цессиское общество защиты интересов 

потребителей «Aizstāvis»

in Lithuania (LT):

Šiaulių vartotojų federacija

in Malta (MT):

MT_MT: L-Awtorita' ta' Malta dwar il-Komunikazzjoni; MT_EN: Malta Communications Authority 

in Poland (PL):

Krajowa Rada Radiofonii i Telewizji

in Slovakia (SK):

Not documented

in Slovenia (SI):

Združenje potrošnikov Gorenjske Kranj

in Bulgaria (BG):

Съюз на застрахованите в България

in Romania (RO):

Autoritatea Naţională Sanitară Veterinară şi pentru Siguranţa Alimentelor (ANSVSA)

in Norway (NO):

Forbrukerrådet i Stavanger

0   Not Mentioned

1   Mentioned
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Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.

v129 by v7, Absolute Values (Row Percent), weighted by v8

v129 0 1 N Sum N Valid Sum

v7
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BE
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DE-E

DE-W
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FI
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GB-GBN

GB-NIR

GR

HU

IE
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LT

LU
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MT

NL

NO

PL

PT

RO

SE
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SK

N Sum

N Valid Sum

1902 (94.7)

1927 (93.5)

1964 (97.9)

807 (79.7)

1754 (86.7)

981 (95.2)

1947 (96.2)

2030 (100.0)

1993 (99.7)

2005 (99.8)

1689 (84.2)

2049 (99.4)

1830 (89.5)

552 (90.9)

1991 (99.6)

1985 (95.9)

1959 (97.3)

1005 (100.0)

1739 (83.5)

2023 (99.6)

1025 (100.0)

2011 (99.9)

988 (98.8)

1920 (95.5)

1888 (91.5)

1966 (98.3)

2050 (99.7)

1824 (87.9)

1933 (95.7)

2002 (99.1)

2037 (98.8)

53776

53776

107 (5.3)

135 (6.5)

42 (2.1)

205 (20.3)

268 (13.3)

50 (4.8)

76 (3.8)

7 (0.4)

5 (0.2)

317 (15.8)

12 (0.6)

214 (10.5)

55 (9.1)

9 (0.5)

85 (4.1)

55 (2.7)

343 (16.5)

9 (0.4)

2 (0.1)

12 (1.2)

90 (4.5)

176 (8.5)

34 (1.7)

6 (0.3)

252 (12.1)

86 (4.3)

18 (0.9)

25 (1.2)
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v130 - QA16 NATIONAL CONSUMER ORGANISATION: 07

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_7 Organisation/Agency 7

in France (FR):

Confédération Générale du Logement (CGL)

in Belgium (BE):

BE_FR: Mutualité chrétienne (MC); BE_NL: Christelijke mutualiteit (CM)

in Netherlands (NL):

Vereniging eigen Huis

in Germany (DE):

Bundesinstitut für Risikobewertung (BfR)

in Italy (IT):

Casa del Consumatore

in Ireland (IE):

Department of Justice, Equality and Law Reform

in United Kingdom (GB):

National Consumer Federation (NCF)

in Greece (GR):

Ένωση Καταναλωτών Βιολογικών Προϊόντων Ζωή Υγεία

in Spain (ES):

Confederación Española de Organizaciones de Amas de Casa Consumidores y Usarios (CEACCU)

in Portugal (PT):

Associação Portuguesa de Consumidores dos Media (ACMEDIA)

in Finland (FI):

FI_FI: Euroopan kuluttajakeskus; FI_SE: Konsumenteuropa

in Sweden (SE):
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Livsmedelsverket

in Austria (AT):

Bundesministerium für Gesundheit

in Cyprus Republic (CY):

Υπουργείο Γεωργίας, Φυσικών Πόρων και Περιβάλλοντος- Κτηνιατρικές Υπηρεσίες

in Czech Republic (CZ):

Ministerstvo financí ČR

in Estonia (EE):

EE_EE: Saaremaa Tarbijakaitse Ühing; EE_RU: Общество защиты прав потребителей Сааремаа

in Hungary (HU):

Nagycsaládosok Országos Egyesülete

in Latvia (LV):

LV_LV: Ogres Patērētāju tiesību aizsardzības organizācija; LV_RU: Огрская организация защиты прав потребителей

in Lithuania (LT):

Vakarų Lietuvos vartotojų federacija

in Malta (MT):

MT_MT: L-Awtorita' dwar il-Mediċini; MT_EN: Medicines Authority

in Poland (PL):

Komisja Nadzoru Finansowego

in Slovakia (SK):

Not documented

in Slovenia (SI):

Društvo potrošnikov Spodnjega Podravja

in Bulgaria (BG):

Национална лига – Потребители на услуги

in Romania (RO):

Direcţii Judeţene Sanitar Veterinare şi pentru Siguranţa Alimentelor (DSVSA)

in Norway (NO):

Forbrukerrådet i Kristiansand

0   Not Mentioned

1   Mentioned
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Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.

v130 by v7, Absolute Values (Row Percent), weighted by v8

v130 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1854 (92.3)

1877 (91.0)

1995 (99.5)

922 (91.1)

1929 (95.4)

1018 (98.7)

2001 (98.9)

2030 (100.0)

1997 (99.9)

2005 (99.8)

1987 (99.1)

2051 (99.5)

1999 (97.8)

605 (99.7)

1991 (99.6)

1902 (91.9)

1916 (95.1)

1005 (100.0)

2040 (98.0)

2023 (99.6)

1025 (100.0)

2008 (99.8)

997 (99.7)

1507 (75.0)

1887 (91.4)

1977 (98.9)

2051 (99.8)

1797 (86.6)

1903 (94.3)

2015 (99.8)

1847 (89.6)

54161

54161

155 (7.7)

185 (9.0)

11 (0.5)

90 (8.9)

93 (4.6)

13 (1.3)

22 (1.1)

3 (0.2)

5 (0.2)

19 (0.9)

10 (0.5)

45 (2.2)

2 (0.3)

9 (0.5)

168 (8.1)

98 (4.9)

42 (2.0)

9 (0.4)

5 (0.2)

3 (0.3)

503 (25.0)

177 (8.6)
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5 (0.2)
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116 (5.7)
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215 (10.4)
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v131 - QA16 NATIONAL CONSUMER ORGANISATION: 08

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_8 Organisation/Agency 8

in France (FR):

Confédération Nationale du Logement (CNL)

in Belgium (BE):

BE_FR: DG (Directorat générale) Contrôle et Médiation; BE_NL: Directoraat Generaal (DG) Controle en Bemiddeling

in Netherlands (NL):

Vereniging Consument en geldzaken

in Germany (DE):

Bundesamt für Verbraucherschutz und Lebensmittelsicherheit (BVL)

in Italy (IT):

Centro Tutela Consumatori e Utenti / Verbraucherzentrale Südtirol (CTCU/VZS)

in Ireland (IE):

National Consumer Agency

in United Kingdom (GB):

Office of Fair Trading

in Greece (GR):

Ένωση Καταναλωτών Ελλάδας

in Spain (ES):

Federación de Usuarios y Consumidores Independientes (FUCI)

in Portugal (PT):

Associação de Telespectadores (ATV)

in Finland (FI):

FI_FI: Kuluttajatutkimuskeskus; FI_SE: Konsumentforskningscentralen

in Sweden (SE):
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Energimarknadsinspektionen

in Austria (AT):

Bundesministerium für Verkehr, Innovation und Technologie

in Cyprus Republic (CY):

Υπουργείο Γεωργίας, Φυσικών Πόρων και Περιβάλλοντος – Τμήμα Γεωργίας

in Czech Republic (CZ):

Ministerstvo průmyslu a obchodu ČR

in Estonia (EE):

EE_EE: MTÜ Tartu Tarbijanõustamis- ja Infokeskus; EE_RU: Недоходное предприятие Тартуская консультация 

потребителей и инфоцентр

in Hungary (HU):

Társadalmi Unió

in Latvia (LV):

LV_LV: Liepājas īrnieku biedrība; LV_RU: Лиепайское общество квартиросъёмщиков

in Lithuania (LT):

Vartotojų ir žmogaus teisių gynimo organizacija

in Malta (MT):

MT_MT: L-Awtorita' dwar ix-Xandir; MT_EN: Broadcasting Authority

in Poland (PL):

Główny Inspektorat Farmaceutyczny

in Slovakia (SK):

Not documented

in Slovenia (SI):

Združenje potrošnikov Posavja

in Bulgaria (BG):

Регионален съюз на потребителите 98, гр. Видин

in Romania (RO):

Autoritatea Naţională a Vămilor

in Norway (NO):

Forbrukerrådet i Skien

0   Not Mentioned

1   Mentioned
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Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.

v131 by v7, Absolute Values (Row Percent), weighted by v8

v131 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1962 (97.7)

2025 (98.2)

1985 (99.0)

936 (92.5)

1898 (93.9)

903 (87.6)

1796 (88.8)

2030 (100.0)

1990 (99.5)

2008 (99.9)

1965 (98.0)

2047 (99.3)

1665 (81.5)

511 (84.2)

1592 (79.6)

2038 (98.5)

1760 (87.4)

1005 (100.0)

2024 (97.2)

1894 (93.2)

1025 (100.0)

2011 (99.9)

990 (99.0)

1936 (96.3)

1962 (95.1)

1994 (99.7)

2049 (99.7)

1939 (93.4)

1998 (99.0)

2016 (99.8)

2014 (97.7)

53968

53968

47 (2.3)

37 (1.8)

21 (1.0)

76 (7.5)

124 (6.1)

128 (12.4)

227 (11.2)

10 (0.5)

2 (0.1)

41 (2.0)

14 (0.7)

379 (18.5)

96 (15.8)

408 (20.4)

32 (1.5)

254 (12.6)
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138 (6.8)

2 (0.1)

10 (1.0)
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48 (2.3)
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v132 - QA16 NATIONAL CONSUMER ORGANISATION: 09

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_9 Organisation/Agency 9

in France (FR):

Confédération Nationale des Association Familiales Catholiques (CNAFC)

in Belgium (BE):

Administration des Douanes et Accises (SPF Finances)

in Netherlands (NL):

Consumentenautoriteit

in Germany (DE):

Bundesanstalt für Arbeitsschutz und Arbeitsmedizin (BAuA)

in Italy (IT):

Cittadinanzattiva

in Ireland (IE):

Irish Financial Services Regulatory Authority

in United Kingdom (GB):

Food Standards Agency

in Greece (GR):

Ένωση Καταναλωτών Νομού Αιτωλοακαρνανίας

in Spain (ES):

Federación Unión Civica Nacional de Consumidores y Amas de Casa (UNAE)

in Portugal (PT):

Automóvel Clube de Portugal (ACP)

in Finland (FI):

FI_FI: Finanssivalvonta; FI_SE: Finansinspektionen

in Sweden (SE):
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Konkurrensverket

in Austria (AT):

Bundesministerium für Unterricht, Kunst und Kultur

in Cyprus Republic (CY):

Υπουργείο Υγείας – Υγειονομική Υπηρεσία

in Czech Republic (CZ):

Občanské sdružení spotřebitelů TEST

in Hungary (HU):

E-misszió Természet- és Környezetvédelmi Egyesület

in Latvia (LV):

LV_LV: Gulbenes patērētāju interešu aizsardzības klubs; LV_RU: Гулбенский клуб защиты интересов потребителей

in Lithuania (LT):

Vartotojų teisių gynimo centras

in Poland (PL):

Urząd Lotnictwa Cywilnego

in Slovakia (SK):

Not documented

in Slovenia (SI):

Združenje potrošnikov Pomurja

in Bulgaria (BG):

Потребителски център за информация и изследвания

in Romania (RO):

Autoritatea Naţională pentru Administrare şi Reglementare în Comunicaţii (ANCOM) 

in Norway (NO):

Forbrukerrådet i Gjøvik

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v132 by v7, Absolute Values (Row Percent), weighted by v8

v132 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1968 (98.0)

2022 (98.1)

1980 (98.7)

896 (88.5)

1780 (88.0)

984 (95.4)

1925 (95.2)

2030 (100.0)

2000 (100.0)

2007 (99.9)

1995 (99.5)

2056 (99.8)

1818 (88.9)

546 (90.0)

1994 (99.7)

2023 (97.7)

1929 (95.8)

1005 (100.0)

2057 (98.8)

1920 (94.5)

1025 (100.0)

2012 (100.0)

1000 (100.0)

1908 (94.9)

1913 (92.7)

1987 (99.4)

2007 (97.6)

2036 (98.1)

1936 (95.9)

1995 (98.8)

2053 (99.6)

54807

54807

41 (2.0)

40 (1.9)

26 (1.3)

116 (11.5)

242 (12.0)

47 (4.6)

98 (4.8)

3 (0.1)

11 (0.5)

5 (0.2)

226 (11.1)

61 (10.0)

6 (0.3)

47 (2.3)

85 (4.2)

25 (1.2)

112 (5.5)

1 (0.0)

102 (5.1)

151 (7.3)

13 (0.7)

49 (2.4)

40 (1.9)

83 (4.1)

25 (1.2)

9 (0.4)

1664

1664

2009

2062

2006
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2022
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2023

2030
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2000
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2014
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2032

1025

2013
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2010

2064
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2056

2076
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2020

2062
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2013
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v133 - QA16 NATIONAL CONSUMER ORGANISATION: 10

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_10 Organisation/Agency 10

in France (FR):

Confédération Syndicale des Familles (CSF)

in Belgium (BE):

Gezinsbond

in Netherlands (NL):

Autoriteit Financiële Markten

in Italy (IT):

Coordinamento delle Associazioni per la tutela dell'ambientale e la difesa dei diritti di utenti e consumatori (CODACONS)

in Ireland (IE):

Broadcasting Authority of Ireland

in United Kingdom (GB):

Financial Services Authority

in Greece (GR):

Ένωση Καταναλωτών Ροδόπης

in Spain (ES):

Organización de Consumidores y Usuarios (OCU)

in Portugal (PT):

Associação dos Consumidores da Região Açores (ACRA)

in Finland (FI):

FI_FI: Viestintävirasto; FI_SE: Kommunikationsverket

in Sweden (SE):

Post- och telestyrelsen

in Austria (AT):
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Amt der Niederösterreichischen Landesregierung

in Cyprus Republic (CY):

Υπουργείο Οικονομικών – Τμήμα Τελωνείων

in Czech Republic (CZ):

Rada pro rozhlasové a televizní vysílání

in Hungary (HU):

Textilipari Műszaki és Tudományos Egyesület

in Latvia (LV):

LV_LV: Patērētāju tiesību aizsardzības centrs (PTAC); LV_RU: Центр защиты прав потребителей (PTAC)

in Lithuania (LT):

Lietuvos gyventojų patarėjų sąjunga

in Poland (PL):

Urząd Komunikacji Elektronicznej

in Slovakia (SK):

Not documented

in Slovenia (SI):

Tržni inšpektorat Republike Slovenije

in Bulgaria (BG):

Асоциация "Помощ за потребителя"

in Romania (RO):

Autoritatea Naţională de Reglementare pentru Serviciile Comunitare de Utilităţi Publice (ANRSC)

in Norway (NO):

Forbrukerrådet i Oslo

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v133 by v7, Absolute Values (Row Percent), weighted by v8

v133 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1923 (95.7)

1948 (94.5)

1936 (96.5)

934 (92.3)

1965 (97.2)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

1374 (68.4)

1992 (99.3)

2048 (99.4)

1822 (89.1)

549 (90.4)

1999 (100.0)

2049 (99.0)

1970 (97.8)

1005 (100.0)

1670 (80.2)

2023 (99.6)

1025 (100.0)

1325 (65.8)

1000 (100.0)

1760 (87.6)

1536 (74.4)

1985 (99.3)

2055 (100.0)

2033 (97.9)

1955 (96.8)

1724 (85.3)

2056 (99.7)

52745

52745

86 (4.3)

114 (5.5)

70 (3.5)

78 (7.7)

57 (2.8)

636 (31.6)

14 (0.7)

13 (0.6)

222 (10.9)

58 (9.6)

1 (0.1)

21 (1.0)

44 (2.2)

412 (19.8)

9 (0.4)

688 (34.2)

250 (12.4)

528 (25.6)

15 (0.8)

1 (0.0)

43 (2.1)

64 (3.2)

296 (14.7)

6 (0.3)
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3726
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v134 - QA16 NATIONAL CONSUMER ORGANISATION: 11

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_11 Organisation/Agency 11

in France (FR):

Conseil National des Associations Familiales Laïques (CNAFAL)

in Belgium (BE):

KAV (Christelijke Arbeidersvrouwenbeweging)

in Italy (IT):

Centro per i diritti del cittadino (CODICI)

in Ireland (IE):

Commission for Aviation Regulation

in United Kingdom (GB):

The Health and Safety Executive

in Greece (GR):

Ένωση Καταναλωτών Καλλιθέας

in Spain (ES):

Unión de Consumidores de España (UCE)

in Portugal (PT):

Associação de Consumidores de Setúbal (ACSET)

in Finland (FI):

FI_FI: Lääkealan turvallisuus- ja kehittämiskeskus Fimea; FI_SE: Säkerhets- och utvecklingscentret för läkemedelsområdet – 

Fimea

in Sweden (SE):

Läkemedelsverket

in Austria (AT):

Amt der Oberösterreichischen Landesregierung
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in Cyprus Republic (CY):

Υπουργείο Εργάσιας και Κοινωνικών Ασφαλίσεων – Τμήμα Επιθεώρησης Εργασίας

in Czech Republic (CZ):

Sdružení českých spotřebitelů

in Hungary (HU):

Magyar Biztosítottak és Fogyasztók Egyesülete

in Latvia (LV):

LV_LV: Konkurences padome; LV_RU: Совет по конкуренции

in Lithuania (LT):

Respublikiniai būsto valdymo ir priežiūros rūmai

in Poland (PL):

Urząd Regulacji Energetyki

in Slovakia (SK):

Not documented

in Slovenia (SI):

Inšpektorat Republike Slovenije za kulturo in medije

in Bulgaria (BG):

Отдел „Политика за потребителите” в Министерство на икономиката, енергетиката и туризма

in Romania (RO):

Autoritatea Naţională de Reglementare în Domeniul Energiei (ANRE)

in Norway (NO):

Forbrukerrådet i Sarpsborg

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v134 by v7, Absolute Values (Row Percent), weighted by v8

v134 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1919 (95.5)

2008 (97.4)

1962 (97.8)

943 (93.2)

1666 (82.4)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

1959 (97.5)

1998 (99.6)

2059 (99.9)

1917 (93.8)

571 (94.1)

1993 (99.7)

1969 (95.1)

1992 (98.9)

1005 (100.0)

2011 (96.6)

2031 (100.0)

1025 (100.0)

1971 (97.9)

1000 (100.0)

2010 (100.0)

1918 (92.9)

1979 (99.0)

2049 (99.7)

1979 (95.3)

1932 (95.7)

1957 (96.9)

2056 (99.7)

54963

54963

90 (4.5)

54 (2.6)

44 (2.2)

69 (6.8)

356 (17.6)

51 (2.5)

8 (0.4)

2 (0.1)

127 (6.2)

36 (5.9)

7 (0.4)

101 (4.9)

22 (1.1)

71 (3.4)

1 (0.0)

42 (2.1)

146 (7.1)

21 (1.1)

7 (0.3)

97 (4.7)

87 (4.3)

63 (3.1)

6 (0.3)

1508

1508
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v135 - QA16 NATIONAL CONSUMER ORGANISATION: 12

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_12 Organisation/Agency 12

in France (FR):

Familles de France (FF)

in Belgium (BE):

Verbruikersateljee

in Italy (IT):

Confederazione Generale dei Consumatori (CONFCONSUMATORI)

in Ireland (IE):

Irish Medicines Board

in United Kingdom (GB):

Ofgem

in Greece (GR):

Ένωση Καταναλωτών Νομού Δράμας

in Portugal (PT):

Associação Portuguesa de Direito do Consumo (APDC)

in Finland (FI):

FI_FI: Elintarviketurvallisuusvirasto Evira; FI_SE: Livsmedelssäkerhetsverket – Evira

in Sweden (SE):

Arbetsmiljöverket

in Austria (AT):

Amt der Kärntner Landesregierung

in Cyprus Republic (CY):

Υπουργείο Συγκοινωνιών και Έργων – Τμήμα Ηλεκτρομηχανολογικών Υπηρεσιών

in Czech Republic (CZ):
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Sdružení pro bezpečnost potravin a ochranu spotřebitele

in Hungary (HU):

Székesfevérvári Fogyasztóvédelmi Egyesület

in Latvia (LV):

LV_LV: Nacionālā radio un televīzijas padome; LV_RU: Национальный совет по радио и телевидению

in Lithuania (LT):

Buitinių vartotojų sąjunga

in Poland (PL):

Rzecznik Ubezpieczonych

in Slovakia (SK):

Not documented

in Slovenia (SI):

Agencija za pošto in elektronske komunikacije

in Bulgaria (BG):

Комисия за защита на потребителите

in Romania (RO):

Ministerul Sănătăţii

in Norway (NO):

Forbrukerombudet

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v135 by v7, Absolute Values (Row Percent), weighted by v8

v135 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1956 (97.4)

2033 (98.6)

1200 (59.8)

946 (93.5)

1868 (92.4)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

1952 (97.3)

2048 (99.4)

1900 (93.0)

585 (96.4)

1984 (99.2)

2045 (98.8)

1963 (97.5)

1005 (100.0)

1742 (83.7)

2029 (99.9)

1025 (100.0)

1993 (99.0)

1000 (100.0)

2010 (100.0)

450 (21.8)

1977 (98.9)

2036 (99.0)

1668 (80.3)

1946 (96.4)

1971 (97.6)

2053 (99.6)

52479

52479

53 (2.6)

29 (1.4)

806 (40.2)

66 (6.5)

154 (7.6)

54 (2.7)

13 (0.6)

144 (7.0)

22 (3.6)

16 (0.8)

25 (1.2)

51 (2.5)

340 (16.3)

3 (0.1)

20 (1.0)

1614 (78.2)

23 (1.2)

20 (1.0)

408 (19.7)

73 (3.6)

49 (2.4)

9 (0.4)

3992

3992

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 265 

v136 - QA16 NATIONAL CONSUMER ORGANISATION: 13

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_13 Organisation/Agency 13

in France (FR):

Familles Rurales (FR)

in Belgium (BE):

KWB (Christelijke Werknemersbeweging)

in Italy (IT):

Federazione Nazionale di Consumatori e Utenti (FEDERCONSUMATORI)

in Ireland (IE):

Food Safety Authority of Ireland

in United Kingdom (GB):

Ofcom

in Greece (GR):

Ένωση Καταναλωτών Χίου

in Portugal (PT):

Associação de Técnicos Profissionais de Informação e Consumo – ATPI

in Finland (FI):

FI_FI: Sosiaali- ja terveysalan lupa- ja valvontavirasto Valvira; FI_SE: Tillstånds- och tillsynsverket för social- och hälsovården 

– Valvira

in Sweden (SE):

Boverket

in Austria (AT):

Amt der Wiener Landesregierung

in Czech Republic (CZ):

SOS Sdružení obrany spotřebitelů
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in Hungary (HU):

Csepeli Fogyasztóvédelmi Egyesület

in Latvia (LV):

LV_LV: Finanšu un kapitāla tirgus komisija; LV_RU: Комиссия рынка финансов и капитала

in Lithuania (LT):

Alytaus vartotojų organizacija

in Poland (PL):

Europejskie Centrum Konsumenckie

in Slovakia (SK):

Not documented

in Slovenia (SI):

Javna agencija Republike Slovenije za zdravila in medicinske pripomočke

in Bulgaria (BG):

Българска служба за акредитация

in Romania (RO):

Direcţii Judeţene de Sănătate Publică (DSP)

in Norway (NO):

Statens Institutt for forbruksforskning (SIFO)

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v136 by v7, Absolute Values (Row Percent), weighted by v8

v136 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1981 (98.6)

2011 (97.5)

1977 (98.6)

1012 (100.0)

1597 (79.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

1971 (98.3)

2046 (99.3)

1728 (84.5)

539 (88.8)

1998 (99.9)

2034 (98.3)

1850 (91.9)

1005 (100.0)

1676 (80.5)

2030 (99.9)

1025 (100.0)

2001 (99.4)

1000 (100.0)

2010 (100.0)

1006 (48.7)

1992 (99.6)

2053 (99.9)

1729 (83.3)

1948 (96.5)

1994 (98.7)

1958 (95.0)

53265

53265

28 (1.4)

51 (2.5)

29 (1.4)

425 (21.0)

35 (1.7)

15 (0.7)

316 (15.5)

68 (11.2)

2 (0.1)

36 (1.7)

164 (8.1)

406 (19.5)

2 (0.1)
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v137 - QA16 NATIONAL CONSUMER ORGANISATION: 14

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_14 Organisation/Agency 14

in France (FR):

Association pour l'Information et la Défense des Consommateurs Salariés (INDECOSA - CGT)

in Belgium (BE):

Ligue des Familles

in Italy (IT):

Lega Consumatori

in Ireland (IE):

Office for Tobacco Control

in United Kingdom (GB):

Ofwat

in Greece (GR):

Ένωση Καταναλωτών Καβάλας -ΕΝ.Κ.ΚΑ

in Portugal (PT):

Grupo Sindical para a Defesa do Consumidor – CGTP-IN

in Finland (FI):

FI_FI: Turvatekniikan keskus Tukes; FI_SE: Säkerhetsteknikcentralen – Tukes

in Sweden (SE):

Elsäkerhetsverket

in Austria (AT):

Amt der Salzburger Landesregierung

in Czech Republic (CZ):

Spotřebitel.cz

in Hungary (HU):
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Fogyasztóvédők Magyarországi Egyesülete

in Lithuania (LT):

Antimonopolinis Lietuvos piliečių sąjūdis (ALPIS)

in Poland (PL):

Rzecznicy konsumentów w każdym powiecie (mieście)

in Slovakia (SK):

Not documented

in Slovenia (SI):

Prometni inšpektorat Republike Slovenije

in Bulgaria (BG):

Български институт за стандартизация

in Romania (RO):

Inspecţia Muncii

in Norway (NO):

Miljømerking

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v137 by v7, Absolute Values (Row Percent), weighted by v8

v137 0 1 N Sum N Valid Sum

v7
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DE-W
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PT

RO
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N Sum

N Valid Sum
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2003 (97.1)
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1012 (100.0)

1919 (94.9)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

1988 (99.1)

2036 (98.8)

1890 (92.5)

595 (98.0)

1985 (99.3)

1775 (85.7)
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2010 (100.0)
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18 (0.9)
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120 (5.8)
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v138 - QA16 NATIONAL CONSUMER ORGANISATION: 15

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_15 Organisation/Agency 15

in France (FR):

Organisation Générale des Consommateurs (ORGECO)

in Belgium (BE):

CCEP (Centre Coopératif de l’Education Permanente)

in Italy (IT):

Movimento consumatori

in Ireland (IE):

Commission for Communications Regulation (ComReg)

in United Kingdom (GB):

Office of Rail Regulation

in Greece (GR):

Ένωση Καταναλωτών Λέσβου - ΕΝ.ΚΑ.Λ.

in Portugal (PT):

Cooperativa de Consumo, CRL – PLURICOOP

in Sweden (SE):

Transportstyrelsen

in Austria (AT):

Amt der Vorarlberger Landesregierung

in Czech Republic (CZ):

Státní ústav pro kontrolu léčiv

in Hungary (HU):

Tudatos Vásárlók Egyesülete

in Lithuania (LT):
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Trakų bendruomenės vartotojų organizacija

in Slovakia (SK):

Not documented

in Bulgaria (BG):

Генерална дирекция "Наблюдение на пазара" в Агенцията по метрология и технически надзор

in Romania (RO):

Inspectorate Teritoriale de Muncă

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v138 by v7, Absolute Values (Row Percent), weighted by v8

v138 0 1 N Sum N Valid Sum

v7
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2055 (99.7)

1983 (98.9)
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48 (2.3)

2 (0.1)
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v139 - QA16 NATIONAL CONSUMER ORGANISATION: 16

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_16 Organisation/Agency 16

in France (FR):

Union Nationale des Associations Familiales (UNAF)

in Belgium (BE):

Verbraucherschutßentrale Ostbelgien

in Italy (IT):

Movimento Difesa del Cittadino (MDC)

in Ireland (IE):

The Commission for Energy Regulation (CER)

in United Kingdom (GB):

Civil Aviation Authority

in Greece (GR):

Ένωση Πολιτών Γενικός Οργανισμός Καταναλωτών Ελλάδος (ΕΥΡΩΖΩΝΗ)

in Portugal (PT):

Associação de Defesa do Cidadão – DEFENSIO

in Sweden (SE):

Kemikalieinspektionen

in Austria (AT):

Amt der Tiroler Landesregierung

in Czech Republic (CZ):

Státní veterinární správa ČR

in Hungary (HU):

Fogyasztói és Betegjogi Érdekvédelmi Szövetség

in Lithuania (LT):
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Nacionalinė finansinių paslaugų vartotojų asociacija

in Slovakia (SK):

Not documented

in Bulgaria (BG):

Комисия за защита на конкуренцията

in Romania (RO):

Ministerul Dezvoltării Regionale şi Turismului

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v139 by v7, Absolute Values (Row Percent), weighted by v8

v139 0 1 N Sum N Valid Sum

v7
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2023 (100.0)
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v140 - QA16 NATIONAL CONSUMER ORGANISATION: 17

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_17 Organisation/Agency 17

in France (FR):

Fédération Nationale des Associations d'Usagers des Transports (FNAUT)

in Belgium (BE):

RCR (Réseau des Consommateurs Responsables)

in Italy (IT):

Unione Nazionale Consumatori (UNC)

in Ireland (IE):

The Small Claims Court

in United Kingdom (GB):

Medicines and Healthcare Products Regulatory Agency (MHRA)

in Greece (GR):

Ένωση Προστασίας Καταναλωτών Έβρου

in Portugal (PT):

Associação Portuguesa para a Promoção Infantil – APSI

in Sweden (SE):

Myndigheten för samhällsskydd och beredskap

in Austria (AT):

Amt der Burgenländischen Landesregierung

in Czech Republic (CZ):

Státní zemědělská a potravinářská inspekce

in Hungary (HU):

Fogyasztói Jogérvényesítő Szervezet

in Lithuania (LT):
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Nacionalinė dujų, elektros ir šilumos vartotojų gynimo lyga

in Slovakia (SK):

Not documented

in Bulgaria (BG):

Изпълнителна агенция "Автомобилна администрация"

in Romania (RO):

Ministerul Transporturilor şi Infrastructurii

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v140 by v7, Absolute Values (Row Percent), weighted by v8

v140 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W
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FI
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GB-GBN

GB-NIR

GR
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IE
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IT

LT

LU

LV

MT

NL

NO

PL
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RO

SE

SI

SK

N Sum

N Valid Sum

1976 (98.4)

2038 (98.8)

1972 (98.3)

1012 (100.0)

1744 (86.3)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2052 (99.6)

2001 (97.9)

593 (97.7)

1998 (99.9)

1957 (94.5)

1601 (79.5)

1005 (100.0)

1942 (93.3)

2023 (99.6)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2047 (99.6)

1928 (92.9)

1971 (97.6)

2020 (100.0)

1961 (95.1)

55053

55053

33 (1.6)

24 (1.2)

34 (1.7)

278 (13.7)

9 (0.4)

43 (2.1)

14 (2.3)

2 (0.1)

113 (5.5)
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v141 - QA16 NATIONAL CONSUMER ORGANISATION: 18

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_18 Organisation/Agency 18

in France (FR):

DGCCRF (Direction Générale de la Concurrence, de la Consommation et de la Répression des Fraudes)

in Italy (IT):

Autorità Garante della Concorrenza e del Mercato -Direzione Generale per la Tutela del Consumatore

in Ireland (IE):

European Small Claims Procedure

in United Kingdom (GB):

Postcomm – The Postal Services Commission

in Greece (GR):

Ένωση Προστασίας Καταναλωτών Ν. Χανίων

in Portugal (PT):

Núcleos Urbanos de Pesquisa e Intervenção – URBE

in Sweden (SE):

Konsumenternas tele- TV- och Internetbyrå

in Austria (AT):

Amt der Steiermärkischen Landesregierung

in Czech Republic (CZ):

Úřad pro ochranu osobních údajů

in Hungary (HU):

Szociális és Munkaügyi Minisztérium

in Lithuania (LT):

Valstybinė vartotojų teisių apsaugos tarnyba

in Slovakia (SK):



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 281 

Not documented

in Bulgaria (BG):

Комисия за енергийно и водно регулиране

in Romania (RO):

Ministerul Economiei

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v141 by v7, Absolute Values (Row Percent), weighted by v8

v141 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR
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IE
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IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1930 (96.1)

2062 (100.0)

1830 (91.2)

1012 (100.0)

1858 (91.9)

1031 (100.0)

2023 (100.0)
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1950 (94.6)

55219

55219
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164 (8.1)

96 (4.7)

27 (1.3)

6 (1.0)

1 (0.1)
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40 (2.0)
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v142 - QA16 NATIONAL CONSUMER ORGANISATION: 19

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_19 Organisation/Agency 19

in France (FR):

Institut National de la Consommation (INC)

in Italy (IT):

UNIONCAMERE – Unione Italiana delle Camere di Commercio Industria, Artigianato e Agricoltura

in Ireland (IE):

Advertising Standards Authority of Ireland (ASAI)

in United Kingdom (GB):

Phonepayplus

in Greece (GR):

Ένωση Προστασίας Καταναλωτών Ν. Κιλκίς

in Portugal (PT):

Autoridade da Concorrência (AC)

in Sweden (SE):

Konsumenternas elrådgivningsbyrå

in Austria (AT):

Bundeskartellanwalt im Bundesministerium für Justiz

in Czech Republic (CZ):

Živnostenský úřad

in Hungary (HU):

Nemzeti Fejlesztési és Gazdasági Minisztérium

in Lithuania (LT):

Lietuvos Respublikos ryšių reguliavimo tarnyba

in Slovakia (SK):
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Not documented

in Bulgaria (BG):

Комисия за регулиране на съобщенията

in Romania (RO):

Consiliul Concurenţei

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v142 by v7, Absolute Values (Row Percent), weighted by v8

v142 0 1 N Sum N Valid Sum
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1910 (92.6)
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v143 - QA16 NATIONAL CONSUMER ORGANISATION: 20

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_20 Organisation/Agency 20

in France (FR):

Médiateur national de l'énergie

in Italy (IT):

Ministero dello Sviluppo Economico - Dipartimento per l'impresa e

l'internazionalizzazione - Direzione Generale per il mercato, la concorrenza, il consumatore, la vigilanza e la normativa 

tecnica

in Ireland (IE):

The Financial Services Ombudsman’s Bureau

in Greece (GR):

Ένωση Προστασίας Καταναλωτών Σερρών

in Portugal (PT):

Autoridade Nacional de Comunicações (ANACOM)

in Sweden (SE):

Konsumenternas försäkringsbyrå

in Austria (AT):

Bundesministerium für Verkehr, Innovation und Technologie

in Hungary (HU):

Pénzügyminisztérium

in Lithuania (LT):

Lietuvos Respublikos draudimo priežiūros komisija

in Slovakia (SK):

Not documented

in Bulgaria (BG):

Агенция Митници
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in Romania (RO):

Avocatul Poporului

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v143 by v7, Absolute Values (Row Percent), weighted by v8

v143 0 1 N Sum N Valid Sum

v7
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N Valid Sum
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v144 - QA16 NATIONAL CONSUMER ORGANISATION: 21

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_21 Organisation/Agency 21

in France (FR):

Commission de régulation de l'énergie

in Italy (IT):

Banca d’Italia

in Ireland (IE):

The Office of the Pensions Ombudsman

in Greece (GR):

Ε.Κ.ΠΟΙ.ΖΩ -Ένωση Καταναλωτών "Η Ποιότητα της Ζωής"

in Portugal (PT):

Banco de Portugal (BP)

in Sweden (SE):

Konsumenternas Bank- och finansbyrå

in Austria (AT):

Bundeswettbewerbsbehörde

in Hungary (HU):

Egészségügyi Minisztérium

in Lithuania (LT):

Valstybinė energetikos inspekcija prie Ūkio ministerijos

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:
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Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.

v144 by v7, Absolute Values (Row Percent), weighted by v8

v144 0 1 N Sum N Valid Sum

v7
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N Sum
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2006 (100.0)

2058 (99.9)

2044 (100.0)

607 (100.0)

1882 (94.1)

1953 (94.3)

1943 (96.5)

1005 (100.0)

2032 (97.6)
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v145 - QA16 NATIONAL CONSUMER ORGANISATION: 22

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_22 Organisation/Agency 22

in France (FR):

Forum des droits sur Internet

in Italy (IT):

Commissione Nazionale per le Società e la Borsa (CONSOB)

in Ireland (IE):

Scheme for Tour Operators, Chartered Institute of Arbitrators

in Greece (GR):

ΙΝΚΑ- Γενική Ομοσπονδία Καταναλωτών Ελλάδος

in Portugal (PT):

Comissão do Mercado de Valores Mobiliários (CMVM)

in Austria (AT):

Kommunikationsbehörde “KommAustria”

in Hungary (HU):

Igazságügyi és Rendészeti Minisztérium

in Lithuania (LT):

Valstybinė kainų ir energetikos kontrolės komisija

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v145 by v7, Absolute Values (Row Percent), weighted by v8

v145 0 1 N Sum N Valid Sum

v7
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1012 (100.0)
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2010 (100.0)
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v146 - QA16 NATIONAL CONSUMER ORGANISATION: 23

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_23 Organisation/Agency 23

in France (FR):

Médiateurs des télécommunications électroniques

in Italy (IT):

ISVAP – Istituto per la vigilanza sulle assicurazioni private e di interesse collettivo – Servizio Tutela degli Utenti

in Ireland (IE):

The Direct Selling Association of Ireland

in Greece (GR):

ΙΝΚΑ ΚΡΗΤΗΣ -Ινστιτούτο Καταναλωτών Κρήτης

in Portugal (PT):

Entidade Reguladora dos Serviços Energéticos (ERSE)

in Austria (AT):

Bundeskommunikationssenat im Bundeskanzleramt

in Hungary (HU):

Nemzeti Fogyasztóvédelmi Hatóság

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 294 

v146 by v7, Absolute Values (Row Percent), weighted by v8

v146 0 1 N Sum N Valid Sum

v7
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1012 (100.0)
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2019 (100.0)
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v147 - QA16 NATIONAL CONSUMER ORGANISATION: 24

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_24 Organisation/Agency 24

in France (FR):

ARCEP (Autorité de régulation des communications électroniques et des postes)

in Italy (IT):

Autorità per le Garanzie nelle Comunicazioni – Direzione Tutela dei Consumatori

in Ireland (IE):

Commission for Energy Regulation

in Greece (GR):

ΙΝΚΑ ΘΕΣΣΑΛΙΑΣ -Ινστιτούτο Καταναλωτών Θεσσαλίας

in Portugal (PT):

Instituto de Seguros de Portugal (ISP)

in Austria (AT):

Bundesamt für Sicherheit im Gesundheitswesen

in Hungary (HU):

Gazdasági Versenyhivatal

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v147 by v7, Absolute Values (Row Percent), weighted by v8

v147 0 1 N Sum N Valid Sum
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1012 (100.0)
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v148 - QA16 NATIONAL CONSUMER ORGANISATION: 25

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_25 Organisation/Agency 25

in France (FR):

Médiateur auprès de la Fédération bancaire française

in Italy (IT):

ENAC –Ente Nazionale per l’Aviazione Civile

in Ireland (IE):

The Private Residential Tenancies Board

in Greece (GR):

Ινστιτούτο Καταναλωτών Ρόδου (not mentioned)

in Portugal (PT):

Instituto Nacional de Aviação Civil (INAC)

in Austria (AT):

Rundfunk & Telekom Regulierungs- GmbH (RTR)

in Hungary (HU):

Pénzügyi Szervezetek Állami Felügyelete

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v148 by v7, Absolute Values (Row Percent), weighted by v8
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v149 - QA16 NATIONAL CONSUMER ORGANISATION: 26

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_26 Organisation/Agency 26

in France (FR):

Médiateur de l'ASF (Association Française des sociétés Financières)

in Italy (IT):

Autorità per l'energia elettrica e il gas

in Ireland (IE):

The Personal Injuries Assessment Board (PIAB)

in Greece (GR):

Ινστιτούτο Καταναλωτών Στερεάς Ελλάδας

in Portugal (PT):

Instituto Nacional da Farmácia e do Medicamento (INFARMED)

in Austria (AT):

Energie-Control GmbH

in Hungary (HU):

Nemzeti Hírközlési Hatóság

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v149 by v7, Absolute Values (Row Percent), weighted by v8

v149 0 1 N Sum N Valid Sum
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v150 - QA16 NATIONAL CONSUMER ORGANISATION: 27

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_27 Organisation/Agency 27

in France (FR):

Médiateurs auprès de réseaux bancaires

in Ireland (IE):

The Society of the Irish Motor Industry

in Greece (GR):

ΙΝΚΑ Ηλείας (not mentioned)

in Portugal (PT):

Instituto da Mobilidade e dos Transportes Terrestres (IMTT)

in Austria (AT):

Österreichische Agentur für Gesundheit und Ernährungssicherheit GmbH (AGES) (Sowie Bundesamt für 

Ernährungssicherheit)

in Hungary (HU):

Országos Rádió és Televízió Testület

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v150 by v7, Absolute Values (Row Percent), weighted by v8

v150 0 1 N Sum N Valid Sum
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v151 - QA16 NATIONAL CONSUMER ORGANISATION: 28

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_28 Organisation/Agency 28

in France (FR):

Médiateur de la Fédération Française des Sociétés d'Assurance (FFSA)

in Ireland (IE):

The Car Rental Council of Ireland (not mentioned)

in Greece (GR):

Ινστιτούτο Προστασίας Καταναλωτών Ηπερίου -ΙΝΠΚΑ ΗΠΕΙΡΟΥ (not mentioned)

in Portugal (PT):

Entidade Reguladora dos Serviços de Águas e Resíduos (ERSAR)

in Austria (AT):

Finanzmarktaufsicht (FMA)

in Hungary (HU):

Magyar Kereskedelmi Engedélyezési Hivatal

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v151 by v7, Absolute Values (Row Percent), weighted by v8

v151 0 1 N Sum N Valid Sum
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v152 - QA16 NATIONAL CONSUMER ORGANISATION: 29

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_29 Organisation/Agency 29

in France (FR):

Médiateur du Groupement des entreprises mutuelles d'assurance (GEMA)

in Greece (GR):

Καταναλωτική Συνείδηση

in Portugal (PT):

Autoridade de Segurança Alimentar e Económica (ASAE)

in Hungary (HU):

Országos Gyógyszerészeti Intézet

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v152 by v7, Absolute Values (Row Percent), weighted by v8
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v153 - QA16 NATIONAL CONSUMER ORGANISATION: 30

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_30 Organisation/Agency 30

in France (FR):

ACAM (Autorité de contrôle des assurances et des mutuelles )

in Greece (GR):

ΚΕ.Π.ΚΑ -Κέντρο Προστασίας Καταναλωτών

in Portugal (PT):

Turismo de Portugal, I.P

in Hungary (HU):

Nemzeti Közlekedési Hatóság

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v153 by v7, Absolute Values (Row Percent), weighted by v8

v153 0 1 N Sum N Valid Sum
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v154 - QA16 NATIONAL CONSUMER ORGANISATION: 31

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_31 Organisation/Agency 31

in France (FR):

AFSSAPS (Agence Française de Sécurité Sanitaire des Produits de Santé)

in Greece (GR):

Κέντρο Προστασίας Καταναλωτών Πρέβεζας (ΚΕΠΚΑ Πρεβέζης)

in Portugal (PT):

Entidade Reguladora para a Comunicação Social (ERC)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v154 by v7, Absolute Values (Row Percent), weighted by v8

v154 0 1 N Sum N Valid Sum
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v155 - QA16 NATIONAL CONSUMER ORGANISATION: 32

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_32 Organisation/Agency 32

in France (FR):

AFSSA (Agence Française de Sécurité Sanitaire des Aliments)

in Greece (GR):

Κέντρο Προστασίας Καταναλωτών Χαλκιδικής

in Portugal (PT):

Direcção Geral de Energia e Geologia (not mentioned)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v155 by v7, Absolute Values (Row Percent), weighted by v8
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v156 - QA16 NATIONAL CONSUMER ORGANISATION: 33

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_33 Organisation/Agency 33

in France (FR):

AFSSET (Agence Française de Sécurité Sanitaire de l'Environnement et du Travail)

in Greece (GR):

Κέντρο Προστασίας Καταναλωτών Νάουσας (not mentioned)

in Portugal (PT):

Agência Portuguesa do Ambiente

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v156 by v7, Absolute Values (Row Percent), weighted by v8
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v157 - QA16 NATIONAL CONSUMER ORGANISATION: 34

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_34 Organisation/Agency 34

in Greece (GR):

Κέντρο Προστασίας Καταναλωτή Ν. Κοζάνης

in Portugal (PT):

Instituto da Construção e do Imobiliário (InCI)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v157 by v7, Absolute Values (Row Percent), weighted by v8
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v158 - QA16 NATIONAL CONSUMER ORGANISATION: 35

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_35 Organisation/Agency 35

in Greece (GR):

Μοτοσικλετιστική Ένωση Καταναλωτών (ΜΟΤ.Ε.Κ.) (not mentioned)

in Portugal (PT):

Instituto do Desporto de Portugal (IDP)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v158 by v7, Absolute Values (Row Percent), weighted by v8
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v159 - QA16 NATIONAL CONSUMER ORGANISATION: 36

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_36 Organisation/Agency 36

in Greece (GR):

Πανελλήνια Ένωση Καταναλωτών Ταξιδιωτικών & Τουριστικών Υπηρεσιών

in Portugal (PT):

Instituto de Registo e Notariado (IRN)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v159 by v7, Absolute Values (Row Percent), weighted by v8
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v160 - QA16 NATIONAL CONSUMER ORGANISATION: 37

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_37 Organisation/Agency 37

in Greece (GR):

Πανελλήνια Ομοσπονδία Ενώσεων Καταναλωτών (Παρέμβαση)

in Portugal (PT):

Instituto de Infraestruturas Rodoviárias, I.P. (not mentioned)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 322 

v160 by v7, Absolute Values (Row Percent), weighted by v8
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v161 - QA16 NATIONAL CONSUMER ORGANISATION: 38

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_38 Organisation/Agency 38

in Greece (GR):

Πανελλήνιος Σύνδεσμος Επιβατών Ακτοπλοϊκών Συγκοινωνιών (not mentioned)

in Portugal (PT):

Instituto de Portuário e dos Transportes Marítimos, I.P. (not mentioned)

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v161 by v7, Absolute Values (Row Percent), weighted by v8
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v162 - QA16 NATIONAL CONSUMER ORGANISATION: 39

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_39 Organisation/Agency 39

in Greece (GR):

Σύλλογος για τα Δικαιώματα του καταναλωτή και του Πολίτη

in Portugal (PT):

Observatório da Publicidade

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v162 by v7, Absolute Values (Row Percent), weighted by v8
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v163 - QA16 NATIONAL CONSUMER ORGANISATION: 40

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_40 Organisation/Agency 40

in Portugal (PT):

Observatório da Comunicação

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v163 by v7, Absolute Values (Row Percent), weighted by v8
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v164 - QA16 NATIONAL CONSUMER ORGANISATION: 41

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_41 Organisation/Agency 41

in Portugal (PT):

Direcção Geral do Consumidor

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v164 by v7, Absolute Values (Row Percent), weighted by v8
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Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_42 Organisation/Agency 42

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v165 by v7, Absolute Values (Row Percent), weighted by v8
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v166 - QA16 NATIONAL CONSUMER ORGANISATION: 43

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_43 Organisation/Agency 43

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v166 by v7, Absolute Values (Row Percent), weighted by v8
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v167 - QA16 NATIONAL CONSUMER ORGANISATION: 44

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_44 Organisation/Agency 44

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v167 by v7, Absolute Values (Row Percent), weighted by v8
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v168 - QA16 NATIONAL CONSUMER ORGANISATION: 45

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_45 Organisation/Agency 45

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v168 by v7, Absolute Values (Row Percent), weighted by v8
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v169 - QA16 NATIONAL CONSUMER ORGANISATION: 46

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_46 Organisation/Agency 46

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v169 by v7, Absolute Values (Row Percent), weighted by v8
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Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_47 Organisation/Agency 47

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v170 by v7, Absolute Values (Row Percent), weighted by v8
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v171 - QA16 NATIONAL CONSUMER ORGANISATION: 48

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_48 Organisation/Agency 48

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v171 by v7, Absolute Values (Row Percent), weighted by v8

v171 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2051 (99.5)

56460

56460

11 (0.5)

11

11

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 345 

v172 - QA16 NATIONAL CONSUMER ORGANISATION: 49

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_49 Organisation/Agency 49

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v172 by v7, Absolute Values (Row Percent), weighted by v8
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v173 - QA16 NATIONAL CONSUMER ORGANISATION: 50

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_50 Organisation/Agency 50

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v173 by v7, Absolute Values (Row Percent), weighted by v8
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v174 - QA16 NATIONAL CONSUMER ORGANISATION: 51

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_51 Organisation/Agency 51

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v174 by v7, Absolute Values (Row Percent), weighted by v8
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v175 - QA16 NATIONAL CONSUMER ORGANISATION: 52

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_52 Organisation/Agency 52

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v175 by v7, Absolute Values (Row Percent), weighted by v8
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v176 - QA16 NATIONAL CONSUMER ORGANISATION: 53

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_53 Organisation/Agency 53

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v176 by v7, Absolute Values (Row Percent), weighted by v8

v176 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2058 (99.8)

56467

56467

4 (0.2)

4

4

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 355 

v177 - QA16 NATIONAL CONSUMER ORGANISATION: 54

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_54 Organisation/Agency 54

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v177 by v7, Absolute Values (Row Percent), weighted by v8
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v178 - QA16 NATIONAL CONSUMER ORGANISATION: 55

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_55 Organisation/Agency 55

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v178 by v7, Absolute Values (Row Percent), weighted by v8
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v179 - QA16 NATIONAL CONSUMER ORGANISATION: 56

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_56 Organisation/Agency 56

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v179 by v7, Absolute Values (Row Percent), weighted by v8

v179 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2062 (100.0)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2023 (100.0)

2030 (100.0)

2000 (100.0)

2010 (100.0)

2006 (100.0)

2061 (100.0)

2044 (100.0)

607 (100.0)

2000 (100.0)

2070 (100.0)

2014 (100.0)

1005 (100.0)

2082 (100.0)

2032 (100.0)

1025 (100.0)

2013 (100.0)

1000 (100.0)

2010 (100.0)

2064 (100.0)

2000 (100.0)

2056 (100.0)

2076 (100.0)

2019 (100.0)

2020 (100.0)

2060 (99.9)

56469

56469

2 (0.1)

2

2

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 361 

v180 - QA16 NATIONAL CONSUMER ORGANISATION: 57

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_57 Organisation/Agency 57

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v180 by v7, Absolute Values (Row Percent), weighted by v8
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v181 - QA16 NATIONAL CONSUMER ORGANISATION: 58

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_58 Organisation/Agency 58

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v181 by v7, Absolute Values (Row Percent), weighted by v8
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v182 - QA16 NATIONAL CONSUMER ORGANISATION: 59

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_59 Organisation/Agency 59

in Slovakia (SK):

Not documented

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v182 by v7, Absolute Values (Row Percent), weighted by v8

v182 0 1 N Sum N Valid Sum
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v183 - QA16 NATIONAL CONSUMER ORGANISATION: OTHERS

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_60 Others

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v183 by v7, Absolute Values (Row Percent), weighted by v8
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v184 - QA16 NATIONAL CONSUMER ORGANISATION: DK

Now a few general questions about consumer affairs and the comparison of goods and services.

  

Q.A16

ASK ALL

Thinking about (NATIONALITY) consumer organisations or public agencies/authorities, can you please name any organisations 

representing and protecting consumers in (OUR COUNTRY) that you have heard of?

(DO NOT READ OUT – DO NOT SHOW CARD – MULTIPLE ANSWERS POSSIBLE)

Q.A16_61 DK

0   Not Mentioned

1   Mentioned

Note:

Information on country-specific public agencies/authorities and consumer organisations are derived from the national field 

questionnaires.
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v184 by v7, Absolute Values (Row Percent), weighted by v8

v184 0 1 N Sum N Valid Sum
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v185 - QA16R1 AWARENESS: 1+ PUBLIC CONSUMER AGENCY

Q.A16 AWARENESS OF NATIONAL CONSUMER ORGANISATIONS: AT LEAST ONE PUBLIC AGENCY/AUTHORITY 

MENTIONED 

0   Not Mentioned

1   Mentioned

Note:

This variable provides a summary measure for familiarity with consumer organisations or public agencies/authorities 

representing and protecting consumers based on answers to open ended question Q.A16 ("Awareness of national consumer 

agencies or organisations").

See V124 to V184 for complete question text.
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v185 by v7, Absolute Values (Row Percent), weighted by v8

v185 0 1 N Sum N Valid Sum
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v186 - QA16R2 AWARENESS: 1+ CONSUMER ORGANISATION

Q.A16 AWARENESS OF NATIONAL CONSUMER ORGANISATIONS: AT LEAST ONE CONSUMER ORGANISATION 

MENTIONED 

0   Not Mentioned

1   Mentioned

Note:

This variable provides a summary measure for familiarity with consumer organisations or public agencies/authorities 

representing and protecting consumers based on answers to open ended question Q.A16 ("Awareness of national consumer 

agencies or organisations"). 

See V124 to V184 for complete question text.
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v186 by v7, Absolute Values (Row Percent), weighted by v8

v186 0 1 N Sum N Valid Sum
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v187 - QA16R3 AWARENESS: 1+ PUBLIC AG & CONSUMER ORG

Q.A16 AWARENESS OF NATIONAL CONSUMER ORGANISATIONS: AT LEAST ONE CONSUMER ORGANISATION AND 

ONE PUBLIC AGENCY/AUTHORITY MENTIONED

0   Not Mentioned

1   Mentioned

Note:

This variable provides a summary measure for familiarity with consumer organisations or public agencies/authorities 

representing and protecting consumers based on answers to open ended question Q.A16 ("Awareness of national consumer 

agencies or organisations").

See V124 to V184 for complete question text.
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v187 by v7, Absolute Values (Row Percent), weighted by v8

v187 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1296 (64.5)

1995 (96.8)

1347 (67.1)

783 (77.4)

1371 (67.8)

794 (77.0)

1624 (80.3)

1564 (77.0)

1873 (93.7)

1942 (96.6)

1885 (94.0)
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v188 - QA16R4 AWARENESS: 2+ PUBLIC CONSUMER AGENCIES

Q.A16 AWARENESS OF NATIONAL CONSUMER ORGANISATIONS: TWO OR MORE PUBLIC AGENCIES/AUTHORITIES 

MENTIONED

0   Not Mentioned

1   Mentioned

Note:

This variable provides a summary measure for familiarity with consumer organisations or public agencies/authorities 

representing and protecting consumers based on answers to open ended question Q.A16 ("Awareness of national consumer 

agencies or organisations").

See V124 to V184 for complete question text.
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v188 by v7, Absolute Values (Row Percent), weighted by v8

v188 0 1 N Sum N Valid Sum
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v189 - QA16R5 AWARENESS: 2+ CONSUMER ORGANISATIONS

Q.A16 AWARENESS OF NATIONAL CONSUMER ORGANISATIONS: TWO OR MORE CONSUMER ORGANISATIONS 

MENTIONED

0   Not Mentioned

1   Mentioned

Note:

This variable provides a summary measure for familiarity with consumer organisations or public agencies/authorities 

representing and protecting consumers based on answers to open ended question Q.A16 ("Awareness of national consumer 

agencies or organisations"). 

See V124 to V184 for complete question text.
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v189 by v7, Absolute Values (Row Percent), weighted by v8

v189 0 1 N Sum N Valid Sum

v7
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v190 - QA17 HH APPLIANCE COMPARISON: GENERAL MEDIA

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_1 General media (radio, TV, newspapers)

0   Not Mentioned

1   Mentioned
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v190 by v7, Absolute Values (Row Percent), weighted by v8

v190 0 1 N Sum N Valid Sum
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v191 - QA17 HH APPLIANCE COMPARISON: SPEC MAGAZINES

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_2 Specialised consumer magazines

0   Not Mentioned

1   Mentioned
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v191 by v7, Absolute Values (Row Percent), weighted by v8

v191 0 1 N Sum N Valid Sum
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1526 (76.0)
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319 (15.5)

90 (4.5)
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v192 - QA17 HH APPLIANCE COMPARISON: INTERNET PRICE

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_3 Internet – price comparison websites

0   Not Mentioned

1   Mentioned
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v192 by v7, Absolute Values (Row Percent), weighted by v8

v192 0 1 N Sum N Valid Sum
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1243 (61.4)

1140 (56.2)

1510 (75.5)
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v193 - QA17 HH APPLIANCE COMPARISON: INTERNET SHOPS

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_4 Internet – online shops (excluding price comparison websites)

0   Not Mentioned

1   Mentioned
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v193 by v7, Absolute Values (Row Percent), weighted by v8

v193 0 1 N Sum N Valid Sum
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1527 (74.7)
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v194 - QA17 HH APPLIANCE COMPARISON: INTERNET OTHER

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_5 Internet – other websites

0   Not Mentioned

1   Mentioned
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v194 by v7, Absolute Values (Row Percent), weighted by v8

v194 0 1 N Sum N Valid Sum

v7
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N Sum
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1706 (84.9)

1777 (86.2)

1887 (94.1)

954 (94.3)

1709 (84.5)

881 (85.5)

1658 (82.0)

1476 (72.7)

1619 (81.0)

1759 (87.5)

1583 (78.9)

1847 (89.6)

1641 (80.3)

491 (80.9)

1878 (93.9)

1849 (89.3)

1835 (91.1)

744 (74.0)

1965 (94.4)

1669 (82.1)

844 (82.3)

1752 (87.0)

898 (89.8)

1436 (71.4)

1372 (66.5)

1721 (86.1)

1894 (92.1)

1936 (93.3)

1527 (75.6)

1561 (77.3)

1693 (82.1)

47562

47562

303 (15.1)

285 (13.8)

119 (5.9)

58 (5.7)

313 (15.5)

150 (14.5)

365 (18.0)

554 (27.3)

381 (19.1)

251 (12.5)

423 (21.1)

214 (10.4)

403 (19.7)

116 (19.1)

122 (6.1)

221 (10.7)

179 (8.9)

261 (26.0)

117 (5.6)

363 (17.9)

181 (17.7)

261 (13.0)

102 (10.2)

574 (28.6)

692 (33.5)

279 (14.0)

162 (7.9)

140 (6.7)

492 (24.4)

459 (22.7)

369 (17.9)
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v195 - QA17 HH APPLIANCE COMPARISON: VISIT SHOPS

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_6 Visit of different shops

0   Not Mentioned

1   Mentioned
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v195 by v7, Absolute Values (Row Percent), weighted by v8

v195 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

645 (32.1)

1010 (49.0)

671 (33.4)

314 (31.0)

701 (34.7)

437 (42.4)

724 (35.8)

1057 (52.1)

871 (43.6)

678 (33.7)

871 (43.4)

834 (40.5)

1168 (57.1)

284 (46.8)

561 (28.1)

828 (40.0)

723 (35.9)

397 (39.5)

773 (37.1)

882 (43.4)

453 (44.2)

847 (42.1)

434 (43.4)

1066 (53.0)

1015 (49.2)

983 (49.2)

725 (35.3)

1011 (48.7)

898 (44.5)

602 (29.8)

707 (34.3)

23170

23170

1364 (67.9)

1052 (51.0)

1335 (66.6)

698 (69.0)

1321 (65.3)

594 (57.6)

1299 (64.2)

973 (47.9)

1129 (56.5)

1332 (66.3)

1135 (56.6)

1227 (59.5)

876 (42.9)

323 (53.2)

1439 (72.0)

1242 (60.0)

1291 (64.1)

608 (60.5)

1309 (62.9)

1150 (56.6)

572 (55.8)

1166 (57.9)

566 (56.6)

944 (47.0)

1049 (50.8)

1017 (50.9)

1331 (64.7)

1065 (51.3)

1121 (55.5)

1418 (70.2)

1355 (65.7)
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v196 - QA17 HH APPLIANCE COMPARISON: FAMILY/FRIENDS

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_7 Family and friends

0   Not Mentioned

1   Mentioned
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v196 by v7, Absolute Values (Row Percent), weighted by v8

v196 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

1144 (56.9)

1435 (69.6)

1231 (61.4)

494 (48.8)

1220 (60.3)

698 (67.7)

1309 (64.7)

1482 (73.0)

1352 (67.6)

1321 (65.7)

1427 (71.1)

1593 (77.3)

1615 (79.0)

469 (77.3)

1195 (59.8)

1308 (63.2)

1411 (70.1)

645 (64.2)

1468 (70.5)

1358 (66.8)

738 (72.0)

1206 (59.9)

621 (62.1)

1394 (69.4)

1310 (63.5)

1420 (71.0)

1500 (73.0)

1304 (62.8)

1193 (59.1)

799 (39.6)

1146 (55.6)

36806

36806

865 (43.1)

627 (30.4)

775 (38.6)

518 (51.2)

802 (39.7)

333 (32.3)

714 (35.3)

548 (27.0)

648 (32.4)

689 (34.3)

579 (28.9)

468 (22.7)

429 (21.0)

138 (22.7)

805 (40.3)

762 (36.8)

603 (29.9)

360 (35.8)

614 (29.5)

674 (33.2)

287 (28.0)

807 (40.1)

379 (37.9)

616 (30.6)

754 (36.5)

580 (29.0)

556 (27.0)

772 (37.2)

826 (40.9)

1221 (60.4)

916 (44.4)
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v197 - QA17 HH APPLIANCE COMPARISON: NEVER BOUGHT

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_8 Never bought this kind of good before (SPONTANEOUS)

0   Not Mentioned

1   Mentioned
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v197 by v7, Absolute Values (Row Percent), weighted by v8

v197 0 1 N Sum N Valid Sum

v7
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1990 (99.1)

2024 (98.2)

1882 (93.8)

991 (97.9)

1993 (98.6)

1027 (99.6)

1998 (98.8)

2023 (99.7)

1924 (96.2)

1986 (98.8)

1986 (99.0)

2028 (98.4)

2023 (99.0)

601 (99.0)

1934 (96.7)

1947 (94.1)
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1922 (94.6)
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964 (96.4)
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2059 (99.8)
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1973 (95.0)

1993 (98.7)

1995 (98.8)

2025 (98.2)
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55124

19 (0.9)
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76 (3.8)
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21 (1.0)

6 (1.0)
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v198 - QA17 HH APPLIANCE COMPARISON: OTHER

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_9 Other (SPONTANEOUS)

0   Not Mentioned

1   Mentioned
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v198 by v7, Absolute Values (Row Percent), weighted by v8

v198 0 1 N Sum N Valid Sum

v7
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999 (97.5)
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57 (2.8)
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40 (1.9)
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v199 - QA17 HH APPLIANCE COMPARISON: NONE

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_10 None, do not compare (SPONTANEOUS)

0   Not Mentioned

1   Mentioned
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v199 by v7, Absolute Values (Row Percent), weighted by v8

v199 0 1 N Sum N Valid Sum

v7
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1917 (93.2)

1860 (89.6)
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v200 - QA17 HH APPLIANCE COMPARISON: DK

Q.A17

Thinking about the last time you purchased a good, such as a household appliance or electronic good, which of the following did 

you consult in order to make a comparison?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A17_11 DK

0   Not Mentioned

1   Mentioned



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 402 

v200 by v7, Absolute Values (Row Percent), weighted by v8

v200 0 1 N Sum N Valid Sum
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v201 - QA18 PRICE PER UNIT MEASURE COMPARISON

Q.A18

In the last 12 months, how often have you compared the price of goods by looking at the price per unit measure for example, 

price per kilo, per metre or per litre?

(READ OUT – ONE ANSWER ONLY)

1   Always

2   Often

3   Sometimes

4   Rarely

5   Never

6   DK

Note:

Last trend modified: EB65.1, Q.B17
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v201 by v7, Absolute Values (Row Percent), weighted by v8

v201 1 2 3 4 5 6 N Sum N Valid Sum

v7
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PT

RO

SE

SI

SK

N Sum

N Valid Sum

219 (10.9)

251 (12.2)

363 (18.5)

315 (31.2)

295 (14.7)

237 (23.1)

538 (26.9)

375 (18.5)

692 (34.8)

527 (26.3)

452 (22.5)

546 (26.5)

379 (18.8)

110 (18.3)

451 (22.6)

456 (22.1)

326 (16.4)

177 (17.6)

351 (17.0)

479 (23.7)

172 (16.9)

592 (29.5)

195 (19.6)

307 (15.3)

335 (16.3)

244 (12.4)

301 (14.8)

452 (22.5)

493 (24.5)

467 (23.1)

292 (14.2)

11389

11389

514 (25.6)

511 (24.8)

510 (26.0)

269 (26.6)

606 (30.2)

286 (27.8)

614 (30.7)

698 (34.4)

627 (31.6)

506 (25.2)

731 (36.5)

530 (25.8)

427 (21.2)

94 (15.6)

653 (32.7)

665 (32.2)

390 (19.6)

406 (40.5)

581 (28.1)

588 (29.0)

192 (18.9)

558 (27.8)

205 (20.6)

612 (30.5)

735 (35.7)

539 (27.4)

608 (29.8)

543 (27.0)

784 (38.9)

590 (29.2)

545 (26.5)

16117

16117

672 (33.5)

426 (20.7)

509 (26.0)

170 (16.8)

568 (28.3)

212 (20.6)

360 (18.0)

431 (21.2)

323 (16.3)

408 (20.4)

401 (20.0)

299 (14.5)

361 (17.9)

110 (18.3)

412 (20.6)

388 (18.8)

371 (18.6)

181 (18.0)

593 (28.7)

454 (22.4)

182 (17.9)

425 (21.2)

188 (18.9)

457 (22.8)

464 (22.6)

503 (25.6)

615 (30.2)

453 (22.6)

333 (16.5)

442 (21.9)

551 (26.8)

12262

12262

371 (18.5)

287 (13.9)

364 (18.6)

105 (10.4)

330 (16.4)

154 (15.0)

243 (12.1)

347 (17.1)

191 (9.6)

254 (12.7)

309 (15.4)

161 (7.8)

245 (12.2)

78 (13.0)

278 (13.9)

308 (14.9)

260 (13.1)

148 (14.8)

256 (12.4)

234 (11.6)

137 (13.5)

242 (12.1)

174 (17.5)

282 (14.1)

308 (15.0)

380 (19.3)

295 (14.5)

317 (15.8)

242 (12.0)

288 (14.3)

381 (18.5)

7969

7969

228 (11.4)

583 (28.3)

212 (10.8)

152 (15.0)

208 (10.4)

138 (13.4)

248 (12.4)

179 (8.8)

154 (7.8)

309 (15.4)

112 (5.6)

521 (25.3)

600 (29.8)

210 (34.9)

205 (10.3)

248 (12.0)

643 (32.3)

91 (9.1)

288 (13.9)

270 (13.3)

333 (32.8)

191 (9.5)

234 (23.5)

349 (17.4)

215 (10.5)

298 (15.2)

220 (10.8)

243 (12.1)

162 (8.0)

231 (11.4)

287 (14.0)

8362

8362

M

5

4

49

1

14

4

20

1

14

6

2

4

31

5

2

5

24

2

12

6

10

5

5

4

7

36

17

67

6

3

6

377

2009

2062
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2021
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2023

2031
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2007
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2043
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2014
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2081

2031

1026
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2056

2075
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56476
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2058

1958
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1027

2003

2030
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2057
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v202 - QA19 ONLINE SHOPPING - LAST TIME

And now let’s talk about online shopping.

  

Q.A19

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

When did you last buy or order goods or services for private use via a website? Note that order or purchase goods or services 

by email is not considered as a purchase or order over the Internet.

(READ OUT – ONE ANSWER ONLY)

1   Within the last 3 months

2   Between 3 months and a year ago

3   More than one year ago

4   Never

5   DK

9   Inap. Not use Internet (not coded 1 to 3 in V92)
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v202 by v7, Absolute Values (Row Percent), weighted by v8

v202 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

442 (31.0)

394 (26.0)

69 (7.4)

144 (29.8)

345 (24.9)

325 (47.2)

674 (46.8)

1030 (57.2)

357 (25.0)

256 (22.4)

830 (48.8)

688 (45.5)

974 (62.3)

222 (49.9)

102 (10.8)

153 (13.2)

587 (41.5)

356 (38.2)

184 (13.6)

188 (15.4)

404 (52.1)

287 (20.0)

304 (50.8)

1069 (56.5)

1302 (66.1)

385 (32.8)

102 (10.7)

135 (14.6)

1079 (58.4)

310 (22.4)

285 (19.8)

13982

13982

310 (21.7)

218 (14.4)

71 (7.6)

54 (11.2)

342 (24.7)

110 (16.0)

229 (15.9)

329 (18.3)

212 (14.9)

184 (16.1)

344 (20.2)

256 (16.9)

173 (11.1)

70 (15.7)

131 (13.9)

147 (12.7)

247 (17.5)

192 (20.6)

164 (12.2)

125 (10.2)

86 (11.1)

198 (13.8)

84 (14.0)

320 (16.9)

357 (18.1)

203 (17.3)

97 (10.1)

85 (9.2)

326 (17.6)

211 (15.2)

291 (20.3)

6166

6166

173 (12.1)

128 (8.4)

35 (3.8)

27 (5.6)

199 (14.4)

66 (9.6)

143 (9.9)

124 (6.9)

172 (12.1)

105 (9.2)

140 (8.2)

96 (6.4)

100 (6.4)

30 (6.7)

70 (7.4)

101 (8.7)

126 (8.9)

133 (14.3)

138 (10.2)

58 (4.8)

41 (5.3)

203 (14.1)

26 (4.3)

120 (6.3)

98 (5.0)

95 (8.1)

55 (5.8)

59 (6.4)

115 (6.2)

135 (9.7)

162 (11.3)

3273

3273

503 (35.2)

775 (51.2)

756 (81.2)

259 (53.5)

499 (36.0)

188 (27.3)

394 (27.4)

319 (17.7)

686 (48.1)

599 (52.4)

388 (22.8)

471 (31.2)

317 (20.3)

123 (27.6)

638 (67.8)

756 (65.3)

455 (32.2)

252 (27.0)

863 (64.0)

850 (69.6)

245 (31.6)

748 (52.1)

184 (30.8)

383 (20.2)

214 (10.9)

489 (41.7)

702 (73.4)

644 (69.8)

329 (17.8)

729 (52.6)

699 (48.6)

15457

15457

M

13

7

37

4

12

5

14

2

10

5

3

18

3

8

29

6

12

12

1

11

4

1

4

16

11

45

7

2

9

311

M

568

540

1038

523

624

337

569

225

563

861

304

548

462

163

1057

905

570

66

722

800

248

566

399

116

89

811

1089

1109

163

633

616

17284

2009

2062

2006

1011

2021

1031

2023

2029

2000

2010

2006

2062

2044

608

2001

2070

2014

1005

2083

2033

1025

2013

1001

2009

2064

1999

2056

2077

2019

2020

2062

56473

1428

1515

931

484

1385

689

1440

1802

1427

1144

1702

1511

1564

445

941

1157

1415

933

1349

1221

776

1436

598

1892

1971

1172

956

923

1849

1385

1437

38878
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v203 - QA20 NO INTERNET PURCHASE: NOT NEEDED

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_1 You have not needed it

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)
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v203 by v7, Absolute Values (Row Percent), weighted by v8

v203 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

410 (60.6)

637 (70.5)

555 (70.2)

182 (63.6)

382 (54.6)

154 (60.6)

319 (59.4)

280 (63.1)

462 (53.8)

460 (65.3)

310 (58.7)

428 (75.5)

300 (71.9)

125 (82.2)

493 (69.6)

565 (65.9)

405 (69.7)

214 (55.6)

698 (69.7)

427 (47.0)

233 (81.5)

426 (44.7)

150 (71.8)

376 (74.6)

179 (57.6)

340 (58.3)

522 (69.0)

400 (56.9)

270 (60.8)

657 (76.0)

482 (56.0)

11841

11841

267 (39.4)

267 (29.5)

236 (29.8)

104 (36.4)

317 (45.4)

100 (39.4)

218 (40.6)

164 (36.9)

396 (46.2)

244 (34.7)

218 (41.3)

139 (24.5)

117 (28.1)

27 (17.8)

215 (30.4)

292 (34.1)

176 (30.3)

171 (44.4)

303 (30.3)

481 (53.0)

53 (18.5)

526 (55.3)

59 (28.2)

128 (25.4)

132 (42.4)

243 (41.7)

235 (31.0)

303 (43.1)

174 (39.2)

207 (24.0)

378 (44.0)

6890

6890

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2010

2063

2006

1012

2022

1032

2023

2030

2000

2010

2006

2061

2044

607

2000

2069

2014

1005

2082

2032

1025

2013

999

2011

2064

1999

2056

2076

2019

2020

2061

56471

677

904

791

286

699

254

537

444

858

704

528

567

417

152

708

857

581

385

1001

908

286

952

209

504

311

583

757

703

444

864

860

18731
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v204 - QA20 NO INTERNET PURCHASE: PREFER IN PERSON

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_2 You prefer to shop in person, you like to see the goods

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v204 by v7, Absolute Values (Row Percent), weighted by v8

v204 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

280 (41.4)

473 (52.3)

323 (40.8)

151 (52.8)

282 (40.4)

95 (37.5)

209 (38.9)

202 (45.6)

478 (55.7)

382 (54.3)

322 (61.0)

378 (66.5)

306 (73.4)

101 (66.4)

279 (39.4)

331 (38.6)

344 (59.2)

281 (73.0)

407 (40.7)

521 (57.4)

175 (61.4)

653 (68.6)

110 (52.6)

206 (41.0)

168 (54.0)

321 (55.1)

274 (36.2)

399 (56.8)

287 (64.6)

292 (33.8)

341 (39.6)

9371

9371

397 (58.6)

431 (47.7)

468 (59.2)

135 (47.2)

416 (59.6)

158 (62.5)

328 (61.1)

241 (54.4)

380 (44.3)

322 (45.7)

206 (39.0)

190 (33.5)

111 (26.6)

51 (33.6)

429 (60.6)

526 (61.4)

237 (40.8)

104 (27.0)

594 (59.3)

387 (42.6)

110 (38.6)

299 (31.4)

99 (47.4)

297 (59.0)

143 (46.0)

262 (44.9)

483 (63.8)

303 (43.2)

157 (35.4)

572 (66.2)

520 (60.4)

9356

9356

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2010

2063

2006

1012

2021

1031

2023

2029

2000

2010

2006

2062

2044

607

2000

2069

2014

1005

2082

2032

1024

2013

999

2010

2064

1999

2056

2075

2019

2020

2062

56467

677

904

791

286

698

253

537

443

858

704

528

568

417

152

708

857

581

385

1001

908

285

952

209

503

311

583

757

702

444

864

861

18727
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v205 - QA20 NO INTERNET PURCHASE: LOYAL TO SHOPS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_3 You are loyal to shops

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v205 by v7, Absolute Values (Row Percent), weighted by v8

v205 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

586 (86.7)

696 (77.1)

734 (92.8)

257 (89.9)

672 (96.1)

227 (89.7)

482 (89.8)

378 (85.1)

752 (87.6)

601 (85.4)

492 (93.2)

494 (87.1)

404 (96.9)

140 (92.1)

613 (86.6)

771 (89.9)

541 (93.1)

356 (92.5)

909 (90.9)

821 (90.4)

219 (76.6)

879 (92.3)

201 (96.2)

424 (84.3)

267 (85.6)

536 (91.8)

649 (85.7)

595 (84.6)

424 (95.5)

585 (67.7)

816 (94.8)

16521

16521

90 (13.3)

207 (22.9)

57 (7.2)

29 (10.1)

27 (3.9)

26 (10.3)

55 (10.2)

66 (14.9)

106 (12.4)

103 (14.6)

36 (6.8)

73 (12.9)

13 (3.1)

12 (7.9)

95 (13.4)

87 (10.1)

40 (6.9)

29 (7.5)

91 (9.1)

87 (9.6)

67 (23.4)

73 (7.7)

8 (3.8)

79 (15.7)

45 (14.4)

48 (8.2)

108 (14.3)

108 (15.4)

20 (4.5)

279 (32.3)

45 (5.2)

2209

2209

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2009
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2023

2030
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676
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791

286

699

253
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704

528
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152

708

858

581

385

1000

908
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209

503

312

584
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444

864

861
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v206 - QA20 NO INTERNET PURCHASE: FORCE OF HABIT

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_4 This is the force of habit

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v206 by v7, Absolute Values (Row Percent), weighted by v8

v206 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

584 (86.4)

808 (89.5)

678 (85.7)

263 (92.0)

582 (83.3)

214 (84.6)

461 (85.8)

380 (85.6)

806 (93.9)

591 (83.9)

502 (95.1)

522 (92.1)

339 (81.1)

126 (82.4)

593 (83.8)

751 (87.6)

549 (94.5)

339 (88.1)

895 (89.4)

799 (88.0)

255 (89.5)

874 (91.8)

183 (87.6)

457 (90.9)

274 (87.8)

549 (94.0)

664 (87.7)

590 (83.9)

413 (93.0)

702 (81.3)

713 (82.8)

16456

16456

92 (13.6)

95 (10.5)

113 (14.3)

23 (8.0)

117 (16.7)

39 (15.4)

76 (14.2)

64 (14.4)

52 (6.1)

113 (16.1)

26 (4.9)

45 (7.9)

79 (18.9)

27 (17.6)

115 (16.2)

106 (12.4)

32 (5.5)

46 (11.9)

106 (10.6)

109 (12.0)

30 (10.5)

78 (8.2)

26 (12.4)

46 (9.1)

38 (12.2)

35 (6.0)

93 (12.3)

113 (16.1)

31 (7.0)
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M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2045

608

2000

2069

2014

1005

2082

2032

1024

2013

999

2010

2065

2000

2056

2076

2019

2020

2062

56471

676

903

791

286

699

253

537

444

858

704

528

567

418

153

708

857

581

385

1001

908

285

952

209

503

312

584

757

703

444

864

861

18731



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 415 

v207 - QA20 NO INTERNET PURCHASE: RELEVANT INFORMATION

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_5 Relevant information about goods or services are difficult to find on a website

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v207 by v7, Absolute Values (Row Percent), weighted by v8

v207 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

644 (95.3)

880 (97.3)

777 (98.2)

286 (100.0)

681 (97.6)

242 (95.7)

523 (97.4)

423 (95.3)

833 (97.0)

699 (99.3)

501 (95.1)

558 (98.4)

415 (99.5)

152 (100.0)

697 (98.4)

828 (96.5)

576 (99.1)

363 (94.5)

957 (95.7)

898 (98.9)

279 (97.6)

941 (98.8)

209 (99.5)

492 (97.6)

299 (96.1)

575 (98.5)

734 (97.0)

669 (95.2)

437 (98.6)

844 (97.7)

835 (97.0)

18247

18247

32 (4.7)

24 (2.7)

14 (1.8)

17 (2.4)

11 (4.3)

14 (2.6)

21 (4.7)

26 (3.0)

5 (0.7)

26 (4.9)

9 (1.6)

2 (0.5)

11 (1.6)

30 (3.5)

5 (0.9)

21 (5.5)

43 (4.3)

10 (1.1)

7 (2.4)

11 (1.2)

1 (0.5)

12 (2.4)

12 (3.9)
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6 (1.4)
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26 (3.0)
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v208 - QA20 NO INTERNET PURCHASE: LACK OF SKILLS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_6 Lack of skills

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v208 by v7, Absolute Values (Row Percent), weighted by v8

v208 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

616 (91.0)

856 (94.7)

731 (92.4)

271 (94.8)

651 (93.1)

244 (96.4)

505 (94.0)

382 (86.0)

830 (96.7)

635 (90.2)

483 (91.5)

540 (95.1)

407 (97.6)

139 (91.4)

687 (97.0)

744 (86.8)

550 (94.7)

341 (88.6)

950 (94.9)

854 (94.1)

271 (95.1)

893 (93.8)

187 (89.0)

464 (92.2)

283 (90.7)

557 (95.4)

709 (93.7)

675 (96.0)

416 (93.7)

810 (93.8)

776 (90.1)

17457

17457

61 (9.0)

48 (5.3)

60 (7.6)

15 (5.2)

48 (6.9)

9 (3.6)

32 (6.0)

62 (14.0)

28 (3.3)

69 (9.8)

45 (8.5)

28 (4.9)

10 (2.4)

13 (8.6)

21 (3.0)

113 (13.2)

31 (5.3)

44 (11.4)

51 (5.1)

54 (5.9)

14 (4.9)

59 (6.2)

23 (11.0)

39 (7.8)

29 (9.3)

27 (4.6)

48 (6.3)

28 (4.0)

28 (6.3)

54 (6.3)

85 (9.9)

1276

1276

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455
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v209 - QA20 NO INTERNET PURCHASE: DELIVERY PROBLEM

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_7 Delivery of goods ordered over the Internet is a problem (it takes too long or it is logistically difficult, etc.)

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v209 by v7, Absolute Values (Row Percent), weighted by v8

v209 0 1 9 N Sum N Valid Sum

v7
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BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

606 (89.6)

862 (95.4)

758 (95.8)

279 (97.6)

685 (98.1)

241 (95.3)

506 (94.2)

417 (93.9)

828 (96.5)

676 (96.0)

501 (94.9)

551 (97.2)

414 (99.3)

150 (98.7)

685 (96.9)

818 (95.4)

564 (97.1)

369 (95.8)

954 (95.3)

879 (96.8)

273 (95.5)

924 (97.1)

205 (97.6)

474 (94.2)

303 (97.4)

580 (99.5)

741 (97.9)

659 (93.7)

429 (96.8)

832 (96.3)

830 (96.4)

17993

17993

70 (10.4)

42 (4.6)

33 (4.2)

7 (2.4)

13 (1.9)

12 (4.7)

31 (5.8)

27 (6.1)

30 (3.5)

28 (4.0)

27 (5.1)

16 (2.8)

3 (0.7)

2 (1.3)

22 (3.1)

39 (4.6)

17 (2.9)

16 (4.2)

47 (4.7)

29 (3.2)

13 (4.5)

28 (2.9)

5 (2.4)

29 (5.8)

8 (2.6)

3 (0.5)

16 (2.1)

44 (6.3)

14 (3.2)

32 (3.7)

31 (3.6)

734

734
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v210 - QA20 NO INTERNET PURCHASE: PAYMENT CONCERNS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_8 Payment security concerns (giving credit card details over the Internet, etc.)

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v210 by v7, Absolute Values (Row Percent), weighted by v8

v210 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

511 (75.5)

694 (76.8)

697 (88.1)

223 (78.0)

597 (85.4)

200 (78.7)

435 (81.0)

324 (73.0)

829 (96.6)

549 (78.0)

422 (80.1)

387 (68.1)

363 (86.8)

128 (83.7)

529 (74.8)

724 (84.5)

500 (86.1)

322 (83.6)

745 (74.4)

803 (88.4)

208 (73.0)

900 (94.6)

191 (91.0)

427 (84.7)

259 (83.3)

560 (95.9)

681 (90.0)

604 (85.9)

354 (79.9)

709 (82.1)

734 (85.2)

15609

15609

166 (24.5)

210 (23.2)

94 (11.9)

63 (22.0)

102 (14.6)

54 (21.3)

102 (19.0)

120 (27.0)

29 (3.4)

155 (22.0)

105 (19.9)

181 (31.9)

55 (13.2)

25 (16.3)

178 (25.2)

133 (15.5)

81 (13.9)

63 (16.4)

256 (25.6)

105 (11.6)

77 (27.0)

51 (5.4)

19 (9.0)

77 (15.3)

52 (16.7)

24 (4.1)

76 (10.0)

99 (14.1)

89 (20.1)

155 (17.9)

127 (14.8)
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1299

1373

1575

1156
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v211 - QA20 NO INTERNET PURCHASE: PRIVACY CONCERNS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_9 Privacy concerns (giving personal details over the Internet, etc.)

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v211 by v7, Absolute Values (Row Percent), weighted by v8

v211 0 1 9 N Sum N Valid Sum

v7
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CY
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DE-E

DE-W

DK

EE
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FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

553 (81.7)

830 (91.8)

715 (90.4)

245 (85.7)

636 (91.1)

197 (77.9)

467 (87.0)

352 (79.3)

850 (99.1)

575 (81.7)

486 (92.0)

525 (92.6)

385 (92.1)

147 (96.1)

647 (91.4)

800 (93.2)

534 (91.9)

354 (91.9)

890 (88.9)

835 (92.0)

251 (87.8)

919 (96.5)

196 (93.8)

466 (92.6)

283 (91.0)

569 (97.6)

717 (94.7)

655 (93.2)

422 (95.3)

736 (85.2)

764 (88.7)

17001

17001

124 (18.3)

74 (8.2)

76 (9.6)

41 (14.3)
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56 (22.1)

70 (13.0)

92 (20.7)

8 (0.9)

129 (18.3)

42 (8.0)

42 (7.4)

33 (7.9)

6 (3.9)

61 (8.6)

58 (6.8)

47 (8.1)

31 (8.1)

111 (11.1)

73 (8.0)

35 (12.2)

33 (3.5)

13 (6.2)

37 (7.4)
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14 (2.4)

40 (5.3)
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v212 - QA20 NO INTERNET PURCHASE: TRUST CONCERNS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_10 Trust concerns about receiving or returning goods and complaints/redress concerns

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v212 by v7, Absolute Values (Row Percent), weighted by v8

v212 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

484 (71.6)

681 (75.4)

685 (86.6)

241 (84.3)

534 (76.4)

196 (77.5)

434 (80.8)

387 (87.2)

729 (85.0)

619 (87.9)

460 (87.1)

463 (81.7)

377 (90.4)

143 (94.1)

589 (83.2)

746 (86.9)

542 (93.3)

319 (82.9)

832 (83.1)

817 (90.0)

242 (84.6)

861 (90.4)

196 (93.8)

399 (79.2)

270 (86.5)

531 (91.1)

717 (94.7)

643 (91.5)

398 (89.6)

728 (84.3)

708 (82.2)

15971

15971

192 (28.4)

222 (24.6)

106 (13.4)

45 (15.7)

165 (23.6)

57 (22.5)

103 (19.2)

57 (12.8)

129 (15.0)

85 (12.1)

68 (12.9)

104 (18.3)

40 (9.6)

9 (5.9)

119 (16.8)

112 (13.1)

39 (6.7)

66 (17.1)

169 (16.9)

91 (10.0)

44 (15.4)

91 (9.6)

13 (6.2)

105 (20.8)

42 (13.5)

52 (8.9)

40 (5.3)

60 (8.5)

46 (10.4)

136 (15.7)

153 (17.8)

2760

2760

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2009

2062

2006
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2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

999

2011

2065

1999

2056

2076

2019

2020

2062

56471

676

903

791

286

699

253

537

444

858

704

528

567

417

152

708

858

581

385

1001

908

286

952

209

504

312

583

757

703

444

864

861

18731
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v213 - QA20 NO INTERNET PURCHASE: NO PAYMENT CARD

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_11 You don’t have a payment card allowing you to pay over the Internet

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v213 by v7, Absolute Values (Row Percent), weighted by v8

v213 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

576 (85.1)

829 (91.8)

705 (89.1)

243 (85.0)

639 (91.4)

232 (91.3)

495 (92.2)

407 (91.7)

848 (98.8)

691 (98.2)

509 (96.4)

543 (95.6)

406 (97.4)

135 (88.8)

625 (88.3)

787 (91.8)

523 (90.0)

347 (90.1)

937 (93.6)

879 (96.8)

269 (94.1)

911 (95.7)

192 (91.9)

462 (91.8)

304 (97.7)

571 (97.8)

745 (98.4)

637 (90.6)

428 (96.6)

822 (95.1)

798 (92.7)

17495

17495

101 (14.9)

74 (8.2)

86 (10.9)

43 (15.0)

60 (8.6)

22 (8.7)

42 (7.8)

37 (8.3)

10 (1.2)

13 (1.8)

19 (3.6)

25 (4.4)

11 (2.6)

17 (11.2)

83 (11.7)

70 (8.2)

58 (10.0)

38 (9.9)

64 (6.4)

29 (3.2)

17 (5.9)

41 (4.3)

17 (8.1)

41 (8.2)

7 (2.3)

13 (2.2)

12 (1.6)

66 (9.4)

15 (3.4)

42 (4.9)

63 (7.3)

1236

1236

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433
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1081

1124

739

1061

790

1507

1753

1416

1299
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1575

1156
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677

903

791
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699
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537

444

858

704

528

568

417

152

708

857

581

385

1001

908
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209

503

311

584
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703

443

864

861

18731
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v214 - QA20 NO INTERNET PURCHASE: SPEED TO SLOW

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_12 Speed of your Internet connection is too slow

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v214 by v7, Absolute Values (Row Percent), weighted by v8

v214 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

673 (99.6)

903 (100.0)

789 (99.7)

286 (100.0)

694 (99.4)

250 (98.8)

530 (98.7)

438 (98.9)

856 (99.8)

704 (100.0)

524 (99.2)

567 (100.0)

414 (99.3)

152 (100.0)

705 (99.6)

856 (99.8)

580 (99.8)

383 (99.5)

996 (99.6)

905 (99.7)

283 (99.3)

947 (99.6)

210 (100.0)

502 (99.8)

310 (99.4)

584 (100.0)

755 (99.7)

701 (99.7)

437 (98.4)

861 (99.7)

858 (99.7)

18653

18653

3 (0.4)

2 (0.3)

4 (0.6)

3 (1.2)

7 (1.3)

5 (1.1)

2 (0.2)

4 (0.8)

3 (0.7)

3 (0.4)

2 (0.2)

1 (0.2)

2 (0.5)

4 (0.4)

3 (0.3)

2 (0.7)

4 (0.4)

1 (0.2)

2 (0.6)

2 (0.3)

2 (0.3)

7 (1.6)

3 (0.3)

3 (0.3)

74

74

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2009

2062

2006

1012

2021

1031

2023

2029

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2081

2032

1024

2012

1000

2010

2065

2000

2056

2076

2019

2020

2062

56467

676

903

791

286

698

253

537

443

858

704

528

567

417

152

708

858

581

385

1000

908

285

951

210

503

312

584

757

703

444

864

861

18727
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v215 - QA20 NO INTERNET PURCHASE: OTHER REASON

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A0_13 Other

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v215 by v7, Absolute Values (Row Percent), weighted by v8

v215 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

644 (95.3)

852 (94.2)

787 (99.5)

270 (94.4)

683 (97.9)

232 (91.3)

495 (92.2)

390 (87.8)

789 (92.0)

672 (95.5)

455 (86.2)

464 (81.8)

352 (84.4)

130 (85.5)

695 (98.3)

838 (97.7)

552 (95.0)

331 (86.0)

976 (97.6)

850 (93.6)

262 (91.6)

876 (92.0)

198 (94.7)

434 (86.3)

284 (91.3)

548 (94.0)

741 (97.9)

680 (96.7)

361 (81.3)

820 (95.0)

821 (95.4)

17482

17482

32 (4.7)

52 (5.8)

4 (0.5)

16 (5.6)

15 (2.1)

22 (8.7)

42 (7.8)

54 (12.2)

69 (8.0)

32 (4.5)

73 (13.8)

103 (18.2)

65 (15.6)

22 (14.5)

12 (1.7)

20 (2.3)

29 (5.0)

54 (14.0)

24 (2.4)

58 (6.4)

24 (8.4)

76 (8.0)

11 (5.3)

69 (13.7)

27 (8.7)

35 (6.0)

16 (2.1)

23 (3.3)

83 (18.7)

43 (5.0)

40 (4.6)

1245

1245

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2009

2063

2006

1012

2021

1032

2023

2030

2000
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2061

2044

607

1999

2070

2014

1005

2081

2032

1025

2013

999

2010

2064
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2056

2076

2019

2019

2062

56467

676

904

791

286

698

254

537

444

858

704

528

567

417

152

707

858

581

385

1000

908

286

952

209

503

311

583

757

703

444

863

861

18727
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v216 - QA20 NO INTERNET PURCHASE: DK

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A20

ASK Q.A20 IF “MORE THAN ONE YEAR AGO” OR “NEVER BOUGHT OR ORDERED”, CODE 3 OR 4 IN Q.A19 – OTHERS 

GO TO Q.A21

Why have you not bought/ordered any goods or services over the Internet for your own private use in the last 12 months?

(DO NOT SHOW CARD – DO NOT READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A20_14 DK

0   Not Mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v216 by v7, Absolute Values (Row Percent), weighted by v8

v216 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

671 (99.3)

900 (99.6)

739 (93.4)

272 (95.1)

698 (99.9)

251 (99.2)

534 (99.4)

440 (99.1)

852 (99.3)

700 (99.4)

522 (98.9)

562 (99.1)

393 (94.2)

152 (100.0)

708 (100.0)

856 (99.9)

503 (86.6)

379 (98.4)

994 (99.4)

896 (98.7)

262 (91.9)

930 (97.8)

202 (96.2)

500 (99.4)

287 (92.0)

570 (97.6)

753 (99.3)

660 (93.9)

437 (98.4)

861 (99.7)

860 (99.9)

18344

18344

5 (0.7)

4 (0.4)

52 (6.6)

14 (4.9)

1 (0.1)

2 (0.8)

3 (0.6)

4 (0.9)

6 (0.7)

4 (0.6)

6 (1.1)

5 (0.9)

24 (5.8)

1 (0.1)

78 (13.4)

6 (1.6)

6 (0.6)

12 (1.3)

23 (8.1)

21 (2.2)

8 (3.8)

3 (0.6)

25 (8.0)

14 (2.4)

5 (0.7)

43 (6.1)

7 (1.6)

3 (0.3)

1 (0.1)

386

386

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740

2009

2063

2006

1012

2022

1031

2023

2030

2000
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2061

2044
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2069

2014

1005

2081

2032
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2020

2062

56470

676

904

791

286

699

253

537

444

858

704

528

567

417

152

708

857

581

385

1000

908

285
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210

503

312

584
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864

861

18730



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 435 

v217 - QA20R NO INTERNET PURCHASE: SHOPS PREFERRED (REC)

Q.A20R NO INTERNET PURCHASE: SHOPS PREFERRED – RECODED

0   Not mentioned

1   Mentioned

9   Inap. Buy goods via Internet (not coded 3 or 4 in V202)

Derivation:

This variable groups answers to question Q.A20.

Note:

Category '1' ("Mentioned") summarizes the reasons related to traditional purchasing behavior, coded '1' ("Mentioned") only in 

variables V204, V205, and/or V206. Category '0'  ("Not mentioned") represents the respondents who did not mention any of 

these three items.

See Q.A20 (V203-V216) for complete question text.
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v217 by v7, Absolute Values (Row Percent), weighted by v8

v217 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

234 (34.6)

354 (39.2)

289 (36.5)

141 (49.3)

250 (35.8)

82 (32.3)

190 (35.4)

174 (39.2)

420 (49.0)

271 (38.5)

289 (54.8)

320 (56.4)

245 (58.8)

79 (52.0)

228 (32.2)

279 (32.6)

316 (54.4)

253 (65.9)

342 (34.2)

438 (48.2)

139 (48.8)

571 (60.0)

94 (45.0)

178 (35.3)

148 (47.4)

280 (47.9)

210 (27.7)

305 (43.4)

271 (61.0)

212 (24.6)

301 (35.0)

7903

7903

443 (65.4)

550 (60.8)

502 (63.5)

145 (50.7)

448 (64.2)

172 (67.7)

347 (64.6)

270 (60.8)

438 (51.0)

433 (61.5)

238 (45.2)

247 (43.6)

172 (41.2)

73 (48.0)

480 (67.8)

578 (67.4)

265 (45.6)

131 (34.1)

658 (65.8)

470 (51.8)

146 (51.2)

381 (40.0)

115 (55.0)

326 (64.7)

164 (52.6)

304 (52.1)

548 (72.3)

397 (56.6)

173 (39.0)

651 (75.4)

560 (65.0)

10825

10825

M

1333

1159

1215

726

1323

778

1486

1586

1142

1306

1478

1494

1627

455

1292

1212

1433

620

1081

1124

739

1061

790

1507

1753

1416

1299

1373

1575

1156

1201

37740
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2006

1012

2021

1032

2023

2030
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2019

2062

56468

677

904

791

286

698

254

537

444

858

704

527

567

417

152

708

857

581

384

1000

908

285

952

209

504

312

584

758
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444

863

861
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v218 - QA21 INTERNET PURCHASE - READ SALE TERMS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A21

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

Thinking about the last time you purchased a good or a service over the Internet for private use. Did you read the conditions of 

sale?

(READ OUT – ONE ANSWER ONLY)

1   Yes, carefully and completely

2   Yes, but only partially

3   No

4   DK

9   Inap. Not buy goods via Internet (not coded 1 to 3 in V202)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v218 by v7, Absolute Values (Row Percent), weighted by v8

v218 1 2 3 4 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

471 (51.3)

247 (33.7)

140 (84.3)

151 (68.9)

481 (54.6)

219 (43.8)

471 (45.6)

371 (25.2)

410 (56.3)

289 (53.4)

499 (38.3)

306 (29.5)

387 (31.2)

78 (24.5)

188 (62.3)

256 (63.8)

374 (41.1)

221 (33.3)

333 (69.4)

236 (63.8)

213 (40.2)

378 (55.8)

275 (67.4)

372 (24.8)

407 (23.5)

387 (57.3)

151 (59.9)

193 (75.7)

367 (24.3)

368 (56.5)

464 (63.8)

9703

9703

307 (33.4)

242 (33.0)

20 (12.0)

42 (19.2)

277 (31.4)

181 (36.2)

330 (32.0)

553 (37.5)

190 (26.1)

156 (28.8)

474 (36.4)

341 (32.9)

383 (30.9)

93 (29.2)

79 (26.2)

92 (22.9)

297 (32.6)

199 (30.0)

114 (23.8)

87 (23.5)

120 (22.6)

215 (31.8)

64 (15.7)

369 (24.6)

568 (32.8)

191 (28.3)

76 (30.2)

51 (20.0)

529 (35.0)

184 (28.3)

209 (28.7)

7033

7033

141 (15.3)

245 (33.4)

6 (3.6)

26 (11.9)

123 (14.0)

100 (20.0)

231 (22.4)

549 (37.3)

128 (17.6)

96 (17.7)

330 (25.3)

389 (37.5)

469 (37.9)

148 (46.4)

35 (11.6)

53 (13.2)

239 (26.3)

243 (36.7)

33 (6.9)

47 (12.7)

197 (37.2)

84 (12.4)

69 (16.9)

761 (50.7)

755 (43.6)

97 (14.4)

25 (9.9)

11 (4.3)

616 (40.7)

99 (15.2)

54 (7.4)

6399

6399

M

7

5

8

6

5

0

13

11

13

4

11

4

9

2

1

1

50

18

6

2

2

11

6

6

26

9

2

23

8

6

12

287

M

1084

1323

1831

787

1136

530

978

546

1259

1464

692

1022

796

286

1698

1669

1054

324

1597

1661

494

1325

586

501

307

1317

1802

1798

499

1364

1324

33054

2010

2062

2005

1012

2022

1030

2023

2030

2000

2009

2006

2062

2044

607

2001

2071

2014

1005

2083

2033

1026

2013

1000

2009

2063

2001

2056

2076

2019

2021

2063

56476

919

734

166

219

881

500

1032

1473

728

541

1303

1036

1239

319

302

401

910

663

480

370

530

677

408

1502

1730

675

252

255

1512

651

727

23135
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v219 - QA22 INTERNET SALE TERMS: TOO LONG

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_1 The terms and conditions were too long/ required too much time to read

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v219 by v7, Absolute Values (Row Percent), weighted by v8

v219 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

257 (57.4)

301 (61.7)

19 (73.1)

40 (58.8)

213 (53.1)

120 (42.6)

286 (50.9)

601 (54.5)

203 (63.8)

129 (51.0)

577 (71.8)

355 (48.6)

398 (46.8)

116 (48.1)

48 (42.1)

87 (60.0)

271 (50.6)

312 (70.6)

100 (68.0)

93 (69.9)

173 (54.6)

206 (68.7)

59 (44.4)

770 (68.1)

772 (58.3)

153 (52.9)

58 (57.4)

34 (55.7)

774 (67.6)

183 (64.9)

160 (60.8)

7868

7868

191 (42.6)

187 (38.3)

7 (26.9)

28 (41.2)

188 (46.9)

162 (57.4)

276 (49.1)

502 (45.5)

115 (36.2)

124 (49.0)

227 (28.2)

375 (51.4)

453 (53.2)

125 (51.9)

66 (57.9)

58 (40.0)

265 (49.4)

130 (29.4)

47 (32.0)

40 (30.1)

144 (45.4)

94 (31.3)

74 (55.6)

361 (31.9)

552 (41.7)

136 (47.1)

43 (42.6)

27 (44.3)

371 (32.4)

99 (35.1)

103 (39.2)

5570

5570

M

1561

1575

1979

944

1622

750

1462

928

1682

1757

1202

1331

1192

366

1886

1926

1478

563

1936

1898

708

1713

867

879

741

1712

1955

2014

874

1737

1800

43038

2009

2063

2005

1012

2023

1032

2024

2031

2000

2010

2006

2061

2043

607

2000

2071

2014

1005

2083

2031

1025

2013

1000

2010

2065

2001

2056

2075

2019

2019

2063

56476

448

488

26

68

401

282

562

1103

318

253

804

730

851

241

114

145

536

442

147

133

317

300

133

1131

1324

289

101

61

1145

282

263

13438



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 441 

v220 - QA22 INTERNET SALE TERMS: DIFFICULT

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_2 The terms and conditions were too difficult to understand

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v220 by v7, Absolute Values (Row Percent), weighted by v8

v220 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

333 (74.3)

431 (88.5)

24 (88.9)

56 (82.4)

319 (79.8)

223 (79.4)

468 (83.4)

941 (85.4)

290 (91.5)

206 (81.4)

693 (86.1)

642 (88.1)

740 (87.0)

202 (83.8)

82 (71.9)

121 (83.4)

451 (84.1)

402 (91.2)

104 (70.7)

125 (93.3)

284 (89.6)

269 (89.7)

122 (91.7)

1074 (95.0)

1246 (94.1)

257 (89.2)

88 (87.1)

53 (85.5)

1046 (91.4)

254 (89.8)

229 (87.4)

11775

11775

115 (25.7)

56 (11.5)

3 (11.1)

12 (17.6)

81 (20.3)

58 (20.6)

93 (16.6)

161 (14.6)

27 (8.5)

47 (18.6)

112 (13.9)

87 (11.9)

111 (13.0)

39 (16.2)

32 (28.1)

24 (16.6)

85 (15.9)

39 (8.8)

43 (29.3)

9 (6.7)

33 (10.4)

31 (10.3)

11 (8.3)

56 (5.0)

78 (5.9)

31 (10.8)

13 (12.9)

9 (14.5)

99 (8.6)

29 (10.2)

33 (12.6)

1657

1657

M

1561

1575

1979

944

1622

750

1462

928

1682

1757

1202

1331

1192

366

1886

1926

1478

563

1936

1898

708

1713

867

879

741

1712

1955

2014

874

1737

1800

43038

2009

2062

2006

1012

2022

1031

2023

2030

1999

2010

2007

2060

2043

607

2000

2071

2014

1004

2083

2032

1025

2013

1000

2009

2065

2000

2056

2076

2019

2020

2062

56470

448

487

27

68

400

281

561

1102

317

253

805

729

851

241

114

145

536

441

147

134

317

300

133

1130

1324

288

101

62

1145

283

262

13432
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v221 - QA22 INTERNET SALE TERMS: PRINT SZ TOO SMALL

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_3 The print size was too small

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v221 by v7, Absolute Values (Row Percent), weighted by v8

v221 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

372 (83.0)

415 (85.2)

26 (96.3)

64 (94.1)

341 (85.3)

230 (81.6)

479 (85.2)

940 (85.3)

296 (93.1)

216 (85.4)

723 (89.9)

593 (81.3)

711 (83.5)

209 (86.7)

86 (75.4)

132 (91.7)

456 (85.1)

412 (93.4)

113 (76.9)

128 (95.5)

276 (87.1)

275 (91.7)

124 (93.2)

1073 (94.9)

1228 (92.8)

257 (89.2)

95 (94.1)

58 (95.1)

1035 (90.4)

254 (89.8)

227 (86.6)

11844

11844

76 (17.0)

72 (14.8)

1 (3.7)

4 (5.9)

59 (14.8)

52 (18.4)

83 (14.8)

162 (14.7)

22 (6.9)

37 (14.6)

81 (10.1)

136 (18.7)

141 (16.5)

32 (13.3)

28 (24.6)

12 (8.3)

80 (14.9)

29 (6.6)

34 (23.1)

6 (4.5)

41 (12.9)

25 (8.3)

9 (6.8)

58 (5.1)

95 (7.2)

31 (10.8)

6 (5.9)

3 (4.9)

110 (9.6)

29 (10.2)

35 (13.4)

1589

1589

M

1561

1575

1979

944

1622

750

1462

928

1682

1757

1202

1331

1192

366

1886

1926

1478

563

1936

1898

708

1713

867

879

741

1712

1955

2014

874

1737

1800

43038

2009

2062

2006

1012

2022

1032

2024

2030

2000

2010

2006

2060

2044

607

2000

2070

2014

1004

2083

2032

1025

2013

1000

2010

2064

2000

2056

2075

2019

2020

2062

56471

448

487

27

68

400

282

562

1102

318

253

804

729

852

241

114

144

536

441

147

134

317

300

133

1131

1323

288

101

61

1145

283

262

13433
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v222 - QA22 INTERNET SALE TERMS: TRUSTED WEBSITE

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_4 You trusted the website

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v222 by v7, Absolute Values (Row Percent), weighted by v8

v222 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

307 (68.5)

257 (52.8)

21 (80.8)

42 (60.9)

238 (59.5)

181 (64.4)

317 (56.5)

340 (30.9)

149 (46.9)

165 (65.5)

316 (39.3)

383 (52.5)

497 (58.3)

118 (49.0)

93 (82.3)

90 (62.5)

348 (64.9)

173 (39.1)

113 (77.4)

85 (63.4)

150 (47.3)

195 (65.2)

82 (61.7)

472 (41.8)

477 (36.1)

215 (74.7)

69 (68.3)

54 (87.1)

425 (37.1)

115 (40.6)

177 (67.3)

6664

6664

141 (31.5)

230 (47.2)

5 (19.2)

27 (39.1)

162 (40.5)

100 (35.6)

244 (43.5)

762 (69.1)

169 (53.1)

87 (34.5)

488 (60.7)

347 (47.5)

355 (41.7)

123 (51.0)

20 (17.7)

54 (37.5)

188 (35.1)

269 (60.9)

33 (22.6)

49 (36.6)

167 (52.7)

104 (34.8)

51 (38.3)

658 (58.2)

846 (63.9)

73 (25.3)

32 (31.7)

8 (12.9)

720 (62.9)

168 (59.4)

86 (32.7)

6766

6766

M

1561

1575

1979

944

1622

750

1462

928

1682

1757

1202

1331

1192

366

1886

1926

1478

563

1936

1898

708

1713

867

879

741

1712

1955

2014

874

1737

1800

43038

2009

2062

2005

1013

2022

1031

2023

2030

2000

2009

2006

2061

2044

607

1999

2070

2014

1005

2082

2032

1025

2012

1000

2009

2064

2000

2056

2076

2019

2020

2063

56468

448

487

26

69

400

281

561

1102

318

252

804

730

852

241

113

144

536

442

146

134

317

299

133

1130

1323

288

101

62

1145

283

263

13430
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v223 - QA22 INTERNET SALE TERMS: NOT WORTHWHILE

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_5 It was not worthwhile as these forms always contain the same information

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v223 by v7, Absolute Values (Row Percent), weighted by v8

v223 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

328 (73.4)

421 (86.4)

20 (74.1)

53 (77.9)

318 (79.5)

227 (80.8)

454 (80.8)

717 (65.1)

266 (83.6)

217 (85.8)

643 (80.0)

651 (89.2)

779 (91.4)

214 (88.8)

82 (71.9)

116 (80.6)

483 (90.1)

340 (76.9)

119 (81.5)

108 (80.6)

268 (84.5)

219 (73.0)

104 (78.8)

966 (85.4)

973 (73.5)

257 (89.2)

76 (75.2)

51 (82.3)

856 (74.8)

252 (89.0)

206 (78.6)

10784

10784

119 (26.6)

66 (13.6)

7 (25.9)

15 (22.1)

82 (20.5)

54 (19.2)

108 (19.2)

385 (34.9)

52 (16.4)

36 (14.2)

161 (20.0)

79 (10.8)

73 (8.6)

27 (11.2)

32 (28.1)

28 (19.4)

53 (9.9)

102 (23.1)

27 (18.5)

26 (19.4)

49 (15.5)

81 (27.0)

28 (21.2)

165 (14.6)

351 (26.5)

31 (10.8)

25 (24.8)

11 (17.7)

289 (25.2)

31 (11.0)

56 (21.4)
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v224 - QA22 INTERNET SALE TERMS: LITTLE USEFULL INFO

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_6 These forms contain little useful information

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v224 by v7, Absolute Values (Row Percent), weighted by v8

v224 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

374 (83.5)

463 (95.1)

23 (85.2)

65 (95.6)

374 (93.5)

262 (92.9)

532 (94.8)

944 (85.7)

308 (97.2)

240 (94.9)

772 (96.0)

699 (95.9)

823 (96.7)

230 (95.4)

100 (88.5)

129 (89.6)

513 (95.7)

405 (91.8)

138 (93.9)

127 (94.8)

298 (93.7)

266 (89.0)

128 (97.0)

1086 (96.0)

1237 (93.4)

277 (96.2)

97 (96.0)

51 (82.3)

1079 (94.2)

259 (91.5)

244 (93.1)

12543

12543

74 (16.5)

24 (4.9)

4 (14.8)

3 (4.4)

26 (6.5)

20 (7.1)

29 (5.2)

158 (14.3)

9 (2.8)

13 (5.1)

32 (4.0)

30 (4.1)

28 (3.3)

11 (4.6)

13 (11.5)

15 (10.4)

23 (4.3)

36 (8.2)

9 (6.1)

7 (5.2)

20 (6.3)

33 (11.0)

4 (3.0)

45 (4.0)

87 (6.6)

11 (3.8)

4 (4.0)

11 (17.7)

66 (5.8)

24 (8.5)

18 (6.9)

887

887

M

1561

1575

1979

944

1622

750

1462

928

1682

1757

1202

1331

1192

366

1886

1926

1478

563

1936

1898

708

1713

867

879

741

1712

1955

2014

874

1737

1800

43038

2009

2062

2006

1012

2022

1032

2023

2030

1999

2010

2006

2060

2043

607

1999

2070

2014

1004

2083

2032

1026

2012

999

2010

2065

2000

2056

2076

2019

2020

2062

56468

448

487

27

68

400

282

561

1102

317

253

804

729

851

241

113

144

536

441

147

134

318

299

132

1131

1324

288

101

62

1145

283

262

13430



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 451 

v225 - QA22 INTERNET SALE TERMS: TO ACCEPT ANYWAY

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_7 You have to accept whatever it says in any case

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 452 

v225 by v7, Absolute Values (Row Percent), weighted by v8

v225 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

301 (67.3)

408 (83.8)

23 (85.2)

62 (91.2)

347 (86.5)

221 (78.6)

488 (86.8)

559 (50.7)

286 (89.9)

209 (82.6)

713 (88.7)

586 (80.3)

761 (89.4)

205 (85.1)

90 (79.6)

116 (80.6)

469 (87.5)

274 (62.0)

137 (93.8)

110 (82.1)

220 (69.4)

235 (78.3)

122 (92.4)

967 (85.5)

884 (66.8)

253 (87.8)

96 (95.0)

43 (70.5)

891 (77.8)

225 (79.8)

191 (72.9)

10492

10492

146 (32.7)

79 (16.2)

4 (14.8)

6 (8.8)

54 (13.5)

60 (21.4)

74 (13.2)

543 (49.3)

32 (10.1)

44 (17.4)

91 (11.3)

144 (19.7)

90 (10.6)

36 (14.9)

23 (20.4)

28 (19.4)

67 (12.5)

168 (38.0)

9 (6.2)

24 (17.9)

97 (30.6)

65 (21.7)

10 (7.6)

164 (14.5)

439 (33.2)

35 (12.2)

5 (5.0)

18 (29.5)

254 (22.2)

57 (20.2)

71 (27.1)
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v226 - QA22 INTERNET SALE TERMS: OTHER REASON

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_8 Other (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v226 by v7, Absolute Values (Row Percent), weighted by v8

v226 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

428 (95.5)

454 (93.2)

24 (92.3)

60 (88.2)

387 (96.8)

270 (95.7)

525 (93.6)

1057 (95.9)

288 (90.9)

236 (93.7)

756 (94.0)

685 (94.0)

776 (91.2)

218 (90.5)

111 (98.2)

137 (95.1)

513 (95.7)

388 (87.8)

142 (97.3)

118 (88.7)

295 (93.1)

289 (96.3)

125 (94.0)

1025 (90.6)

1266 (95.6)

285 (99.0)

86 (85.1)

61 (98.4)

1042 (91.0)

258 (91.2)

257 (97.7)

12562

12562

20 (4.5)

33 (6.8)

2 (7.7)

8 (11.8)

13 (3.3)

12 (4.3)

36 (6.4)

45 (4.1)

29 (9.1)

16 (6.3)

48 (6.0)

44 (6.0)

75 (8.8)

23 (9.5)

2 (1.8)

7 (4.9)

23 (4.3)

54 (12.2)

4 (2.7)

15 (11.3)

22 (6.9)

11 (3.7)

8 (6.0)

106 (9.4)

58 (4.4)

3 (1.0)

15 (14.9)

1 (1.6)

103 (9.0)

25 (8.8)

6 (2.3)
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v227 - QA22 INTERNET SALE TERMS: DK

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

ASK Q.A21 TO Q.A22 IF “HAS BOUGHT/ORDERED GOODS OR SERVICES VIA A WEBSITE”, CODE 1 TO 3 IN Q.A19 – 

OTHERS GO TO Q.A23A

  

Q.A22

ASK Q.A22 IF “NO” OR “ONLY PARTIALLY”, CODE 2 OR 3 IN Q.A21 – OTHERS GO TO Q.A23A

Why did you not read it all? Please still refer to the last time you purchased a good or a service on the Internet.

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A22_9 DK

0   Not Mentioned

1   Mentioned

9   Inap. Not "no"/"only partially read terms of sale" (not coded 2 or 3 in V218)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v227 by v7, Absolute Values (Row Percent), weighted by v8

v227 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

442 (98.7)

483 (99.2)

27 (100.0)

63 (92.6)

397 (99.3)

280 (99.6)

550 (98.0)

1096 (99.5)

310 (97.5)

251 (99.2)

803 (99.9)

720 (98.6)

842 (98.8)

233 (96.7)

112 (98.2)

143 (99.3)

513 (95.7)

435 (98.6)

144 (98.6)

131 (98.5)

315 (99.1)

286 (95.7)

123 (92.5)

1123 (99.3)

1312 (99.1)

267 (92.7)

101 (100.0)

55 (88.7)

1136 (99.2)

281 (99.3)

258 (98.1)

13232

13232

6 (1.3)

4 (0.8)

5 (7.4)

3 (0.8)

1 (0.4)

11 (2.0)

6 (0.5)

8 (2.5)

2 (0.8)

1 (0.1)

10 (1.4)

10 (1.2)

8 (3.3)

2 (1.8)

1 (0.7)

23 (4.3)

6 (1.4)

2 (1.4)

2 (1.5)

3 (0.9)

13 (4.3)

10 (7.5)

8 (0.7)

12 (0.9)

21 (7.3)

7 (11.3)

9 (0.8)

2 (0.7)

5 (1.9)
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201
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v228 - QA23A INTERNET PURCHASE: SELLERS IN COUNTRY

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A23A

DO NOT ASK Q.A23A IN IS AND NO – IS AND NO GO TO Q.A23B / ASK Q.A23A IF “HAS BOUGHT OR ORDERED 

GOODS OR SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23A_1 Sellers based in (OUR COUNTRY)

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. IS and NO (coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v228 by v7, Absolute Values (Row Percent), weighted by v8

v228 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

262 (34.8)

175 (28.6)

46 (32.9)

157 (78.9)

31 (4.5)

55 (12.6)

74 (8.2)

162 (11.9)

121 (21.3)

94 (21.4)

198 (16.9)

137 (14.5)

92 (8.0)

26 (8.9)

78 (33.5)

43 (14.4)

371 (44.5)

94 (27.1)

74 (23.6)

396 (80.7)

131 (27.0)

336 (86.6)

160 (11.5)

30 (5.1)

61 (30.7)

31 (14.1)

173 (12.3)

100 (19.2)

79 (13.7)

3787

3787

490 (65.2)

436 (71.4)

94 (67.1)

42 (21.1)

656 (95.5)

380 (87.4)

828 (91.8)

1197 (88.1)

447 (78.7)

346 (78.6)

976 (83.1)

806 (85.5)

1055 (92.0)

265 (91.1)

155 (66.5)

256 (85.6)

463 (55.5)

253 (72.9)

239 (76.4)

95 (19.3)

354 (73.0)

52 (13.4)

1229 (88.5)

559 (94.9)

138 (69.3)

189 (85.9)

1232 (87.7)

421 (80.8)

497 (86.3)

14150

14150

M

1257

1451

1866

813

1335

596

1120
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1570

832

1118

897
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1181
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1411
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v229 - QA23A INTERNET PURCHASE: SELLERS IN EU

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A23A

DO NOT ASK Q.A23A IN IS AND NO – IS AND NO GO TO Q.A23B / ASK Q.A23A IF “HAS BOUGHT OR ORDERED 

GOODS OR SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23A_2 Sellers based in other EU countries

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. IS and NO (coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v229 by v7, Absolute Values (Row Percent), weighted by v8

v229 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

395 (52.5)

354 (57.9)

97 (69.3)

60 (30.2)

635 (92.4)

371 (85.1)

780 (86.4)

827 (60.9)

432 (75.9)

356 (80.9)

814 (69.3)

735 (77.9)

960 (83.7)

249 (85.6)

163 (70.3)

264 (88.0)

313 (37.5)

250 (72.0)

236 (75.4)

81 (16.5)

348 (71.8)

76 (19.6)

1083 (78.0)

552 (93.9)

144 (72.4)

198 (90.4)

1035 (73.7)

340 (65.3)

473 (82.1)

12621

12621

357 (47.5)

257 (42.1)

43 (30.7)

139 (69.8)

52 (7.6)

65 (14.9)

123 (13.6)

532 (39.1)

137 (24.1)

84 (19.1)

360 (30.7)

209 (22.1)

187 (16.3)

42 (14.4)

69 (29.7)

36 (12.0)

521 (62.5)

97 (28.0)

77 (24.6)

409 (83.5)

137 (28.2)

312 (80.4)

306 (22.0)

36 (6.1)

55 (27.6)

21 (9.6)

370 (26.3)

181 (34.7)

103 (17.9)

5317

5317

M

1257

1451

1866

813

1335

596

1120

671

1431

1570

832

1118

897

316

1767

1770

1181

1734

1719

535

1528

612

621

1411

1857

1857

614

1499

1486

35464

2009

2062

2006

1012

2022

1032

2023

2030

2000

2010

2006

2062

2044

607

1999

2070

2015

2081

2032

1025

2013

1000

2010

1999

2056

2076

2019

2020

2062

53402

752

611

140

199

687

436

903

1359

569

440

1174

944

1147

291

232

300

834

347

313

490

485

388

1389

588

199

219

1405

521

576

17938
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v230 - QA23A INTERNET PURCHASE: SELLERS REST OF WORLD

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A23A

DO NOT ASK Q.A23A IN IS AND NO – IS AND NO GO TO Q.A23B / ASK Q.A23A IF “HAS BOUGHT OR ORDERED 

GOODS OR SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23A_3 Sellers based in the rest of the world

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. IS and NO (coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v230 by v7, Absolute Values (Row Percent), weighted by v8

v230 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

708 (94.1)

540 (88.4)

129 (92.1)

145 (73.2)

666 (96.9)

391 (89.9)

850 (94.2)

1129 (83.0)

492 (86.5)

393 (89.1)

1054 (89.8)

843 (89.4)

928 (80.9)

242 (83.2)

211 (90.6)

287 (95.7)

623 (74.8)

317 (91.1)

283 (90.4)

413 (84.3)

411 (84.7)

222 (57.2)

1243 (89.5)

578 (98.1)

180 (90.5)

208 (95.0)

1167 (83.1)

459 (88.1)

561 (97.4)

15673

15673

44 (5.9)

71 (11.6)

11 (7.9)

53 (26.8)

21 (3.1)

44 (10.1)

52 (5.8)

231 (17.0)

77 (13.5)

48 (10.9)

120 (10.2)

100 (10.6)

219 (19.1)

49 (16.8)

22 (9.4)

13 (4.3)

210 (25.2)

31 (8.9)

30 (9.6)

77 (15.7)

74 (15.3)

166 (42.8)

146 (10.5)

11 (1.9)

19 (9.5)

11 (5.0)

238 (16.9)

62 (11.9)

15 (2.6)

2265

2265

M

1257

1451

1866

813

1335

596

1120

671

1431

1570

832

1118

897

316

1767

1770

1181

1734

1719

535

1528

612

621

1411

1857

1857

614

1499

1486

35464

2009

2062

2006

1011

2022

1031

2022

2031

2000

2011

2006

2061

2044

607

2000

2070

2014

2082

2032

1025

2013

1000

2010

2000

2056

2076

2019

2020

2062

53402

752

611

140

198

687

435

902

1360

569

441

1174

943

1147

291

233

300

833

348

313

490

485

388

1389

589

199

219

1405

521

576

17938
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v231 - QA23A INTERNET PURCHASE: SELLERS DK COUNTRY

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A23A

DO NOT ASK Q.A23A IN IS AND NO – IS AND NO GO TO Q.A23B / ASK Q.A23A IF “HAS BOUGHT OR ORDERED 

GOODS OR SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23A_4 Country of origin of sellers not known (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. IS and NO (coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v231 by v7, Absolute Values (Row Percent), weighted by v8

v231 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

747 (99.2)

607 (99.3)

139 (99.3)

198 (99.5)

686 (99.9)

424 (97.5)

887 (98.3)

1346 (99.0)

558 (98.1)

432 (98.2)

1161 (98.9)

917 (97.2)

1139 (99.3)

290 (99.7)

226 (97.0)

298 (99.3)

820 (98.3)

338 (97.4)

311 (99.4)

489 (99.6)

482 (99.4)

385 (99.2)

1386 (99.8)

587 (99.7)

198 (99.0)

219 (100.0)

1365 (97.2)

521 (100.0)

576 (100.0)

17732

17732

6 (0.8)

4 (0.7)

1 (0.7)

1 (0.5)

1 (0.1)

11 (2.5)

15 (1.7)

13 (1.0)

11 (1.9)

8 (1.8)

13 (1.1)

26 (2.8)

8 (0.7)

1 (0.3)

7 (3.0)

2 (0.7)

14 (1.7)

9 (2.6)

2 (0.6)

2 (0.4)

3 (0.6)

3 (0.8)

3 (0.2)

2 (0.3)

2 (1.0)

40 (2.8)

208

208

M

1257

1451

1866

813

1335

596

1120

671

1431

1570

832

1118

897

316

1767

1770

1181

1734

1719

535

1528

612

621

1411

1857

1857

614

1499

1486

35464

2010

2062

2006

1012

2022

1031

2022

2030

2000

2010

2006

2061

2044

607

2000

2070

2015

2081

2032

1026

2013

1000

2010

2000

2057

2076

2019

2020

2062

53404

753

611

140

199

687

435

902

1359

569

440

1174

943

1147

291

233

300

834

347

313

491

485

388

1389

589

200

219

1405

521

576

17940
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v232 - QA23A INTERNET PURCHASE: DK

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A23A

DO NOT ASK Q.A23A IN IS AND NO – IS AND NO GO TO Q.A23B / ASK Q.A23A IF “HAS BOUGHT OR ORDERED 

GOODS OR SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23A_5 DK

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. IS and NO (coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v232 by v7, Absolute Values (Row Percent), weighted by v8

v232 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

732 (97.3)

605 (99.0)

130 (92.9)

194 (98.0)

682 (99.3)

423 (97.2)

891 (98.7)

1338 (98.5)

559 (98.4)

423 (96.1)

1149 (97.9)

918 (97.2)

1125 (98.1)

286 (98.3)

226 (97.0)

292 (97.3)

801 (96.0)

340 (98.0)

304 (97.1)

475 (96.9)

479 (98.8)

387 (99.7)

1376 (99.1)

578 (98.1)

178 (89.4)

204 (93.2)

1361 (96.9)

513 (98.5)

565 (98.1)

17534

17534

20 (2.7)

6 (1.0)

10 (7.1)

4 (2.0)

5 (0.7)

12 (2.8)

12 (1.3)

21 (1.5)

9 (1.6)

17 (3.9)

25 (2.1)

26 (2.8)

22 (1.9)

5 (1.7)

7 (3.0)

8 (2.7)

33 (4.0)

7 (2.0)

9 (2.9)

15 (3.1)

6 (1.2)

1 (0.3)

13 (0.9)

11 (1.9)

21 (10.6)

15 (6.8)

44 (3.1)

8 (1.5)

11 (1.9)

403

403

M

1257

1451

1866

813

1335

596

1120

671

1431

1570

832

1118

897

316

1767

1770

1181

1734

1719

535

1528

612

621

1411

1857

1857

614

1499

1486

35464

2009

2062

2006

1011

2022

1031

2023

2030

1999

2010

2006

2062

2044

607

2000

2070

2015

2081

2032

1025

2013

1000

2010

2000

2056

2076

2019

2020

2062

53401

752

611

140

198

687

435

903

1359

568

440

1174

944

1147

291

233

300

834

347

313

490

485

388

1389

589

199

219

1405

521

576

17937
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v233 - QA23B INTERNET PURCHASE: SELLERS IN COUNTRY

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A24

  

Q.A23B

ASK Q.A23B ONLY IN IS AND NO – OTHERS GO TO Q.A24 / ASK QA23B IF “HAS BOUGHT OR ORDERED GOODS OR 

SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23B_1 Sellers based in (OUR COUNTRY)

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. EU27 (not coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.

v233 by v7, Absolute Values (Row Percent), weighted by v8

v233 0 1 9 N Sum N Valid Sum

v7

IS

NO

N Sum

N Valid Sum

180 (32.8)

249 (15.0)

429

429

368 (67.2)

1410 (85.0)

1778

1778

M

457

405

862

1005

2064

3069

548

1659

2207
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v234 - QA23B INTERNET PURCHASE: SELLERS IN EU

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A24

  

Q.A23B

ASK Q.A23B ONLY IN IS AND NO – OTHERS GO TO Q.A24 / ASK QA23B IF “HAS BOUGHT OR ORDERED GOODS OR 

SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23B_2 Sellers based in EU countries

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. EU27 (not coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.

v234 by v7, Absolute Values (Row Percent), weighted by v8

v234 0 1 9 N Sum N Valid Sum

v7

IS

NO

N Sum

N Valid Sum

396 (72.3)

995 (60.0)

1391

1391

152 (27.7)

664 (40.0)

816

816

M

457

405

862

1005

2064

3069

548

1659

2207
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v235 - QA23B INTERNET PURCHASE: SELLERS REST OF WORLD

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A24

  

Q.A23B

ASK Q.A23B ONLY IN IS AND NO – OTHERS GO TO Q.A24 / ASK QA23B IF “HAS BOUGHT OR ORDERED GOODS OR 

SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23B_3 Sellers based in the rest of the world

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. EU27 (not coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.

v235 by v7, Absolute Values (Row Percent), weighted by v8

v235 0 1 9 N Sum N Valid Sum

v7

IS

NO

N Sum

N Valid Sum

329 (60.0)

1250 (75.3)

1579

1579

219 (40.0)

409 (24.7)

628

628

M

457

405

862

1005

2064

3069

548

1659

2207
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v236 - QA23B INTERNET PURCHASE: SELLERS DK COUNTRY

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A24

  

Q.A23B

ASK Q.A23B ONLY IN IS AND NO – OTHERS GO TO Q.A24 / ASK QA23B IF “HAS BOUGHT OR ORDERED GOODS OR 

SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23B_4 Country of origin of sellers not known (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. EU27 (not coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.

v236 by v7, Absolute Values (Row Percent), weighted by v8

v236 0 1 9 N Sum N Valid Sum

v7

IS

NO

N Sum

N Valid Sum

546 (99.6)

1632 (98.4)

2178

2178

2 (0.4)

27 (1.6)

29

29

M

457

405

862

1005

2064

3069

548

1659

2207
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v237 - QA23B INTERNET PURCHASE: DK

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A24

  

Q.A23B

ASK Q.A23B ONLY IN IS AND NO – OTHERS GO TO Q.A24 / ASK QA23B IF “HAS BOUGHT OR ORDERED GOODS OR 

SERVICES VIA A WEBSITE IN THE LAST 12 MONTHS”, CODE 1 OR 2 IN Q.A19 – OTHERS GO TO Q.A24

In the last 12 months did you buy or order any goods or services over the Internet for private purpose from…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A23B_5 DK

0   Not Mentioned

1   Mentioned

9   Inap. Not buy goods via Internet (not coded 1 or 2 in V202)

99   Inap. EU27 (not coded 41 or 43 in V6)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.

v237 by v7, Absolute Values (Row Percent), weighted by v8

v237 0 1 9 N Sum N Valid Sum

v7

IS

NO

N Sum

N Valid Sum

543 (99.1)

1613 (97.2)

2156

2156

5 (0.9)

46 (2.8)

51

51

M

457

405

862

1005

2064

3069

548

1659

2207
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v238 - QA24 INTERNET PURCHASE IN EU - WHICH LAWS

ASK Q.A19 TO Q.A24 IF “USE THE INTERNET”, CODE 1 TO 3 IN Q.A1 – OTHERS GO TO Q.A25

  

Q.A24

DO NOT ASK QA24 IN IS AND NO – IS AND NO GO TO QA25

Imagine you buying goods or services over the Internet from a website based in another EU country which aims at 

(NATIONALITY) consumers because the site is available in (LANGUAGE), showing prices in (LOCAL CURRENCY) and offers 

delivery to (OUR COUNTRY). Which consumer protection laws apply to the transaction?

(READ OUT – ONE ANSWER ONLY)

1   The laws of (OUR COUNTRY)

2   The laws of the country of the trader

3   Both (SPONTANEOUS)

4   It depends (SPONTANEOUS)

5   DK

9   Inap. Not use Internet (not coded 1 to 3 in V92)

99   Inap. IS and NO (coded 41 or 43 in V6)
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v238 by v7, Absolute Values (Row Percent), weighted by v8

v238 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IT

LT

LU

LV

MT

NL

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

548 (42.0)

527 (37.1)

226 (31.4)

63 (16.4)

790 (61.3)

209 (34.9)

424 (35.0)

726 (45.4)

556 (44.4)

376 (39.4)

578 (38.9)

551 (43.2)

528 (38.9)

143 (36.4)

195 (24.2)

410 (38.8)

208 (18.1)

500 (44.8)

387 (34.9)

164 (25.4)

496 (38.5)

96 (19.4)

647 (39.6)

584 (57.5)

330 (43.1)

244 (39.2)

571 (37.2)

454 (37.4)

703 (51.9)

12234

12234

513 (39.3)

655 (46.1)

228 (31.7)

194 (50.4)

404 (31.4)

315 (52.7)

562 (46.4)

830 (51.9)

447 (35.7)

315 (33.0)

810 (54.6)

654 (51.3)

785 (57.8)

215 (54.7)

322 (39.9)

289 (27.4)

565 (49.1)

277 (24.8)

476 (43.0)

415 (64.2)

545 (42.3)

221 (44.6)

929 (56.8)

312 (30.7)

203 (26.5)

238 (38.3)

881 (57.5)

505 (41.6)

532 (39.3)

13637

13637

152 (11.6)

151 (10.6)

219 (30.5)

117 (30.4)

58 (4.5)

51 (8.5)

132 (10.9)

33 (2.1)

153 (12.2)

203 (21.3)

56 (3.8)

47 (3.7)

25 (1.8)

27 (6.9)

231 (28.6)

308 (29.2)

268 (23.3)

265 (23.7)

227 (20.5)

36 (5.6)

189 (14.7)

157 (31.7)

43 (2.6)

62 (6.1)

160 (20.9)

101 (16.2)

66 (4.3)

200 (16.5)

90 (6.6)

3827

3827

92 (7.0)

87 (6.1)

46 (6.4)

11 (2.9)

36 (2.8)

23 (3.8)

92 (7.6)

10 (0.6)

97 (7.7)

61 (6.4)

40 (2.7)

24 (1.9)

21 (1.5)

8 (2.0)

59 (7.3)

49 (4.6)

110 (9.6)

75 (6.7)

18 (1.6)

31 (4.8)

58 (4.5)

21 (4.2)

16 (1.0)

58 (5.7)

72 (9.4)

39 (6.3)

15 (1.0)

56 (4.6)

29 (2.1)

1354

1354

M

135

103

249

104

110

96

244

205

183

194

218

239

223

50

136

110

292

243

125

129

159

105

258

172

202

345

322

173

92

5216

M

568

540

1038

523

624

337

569

225

563

861

304

548

462

163

1057

905

570

722

800

248

566

399

116

811

1089

1109

163

633

616

17129

2008

2063

2006

1012

2022

1031

2023

2029

1999

2010

2006

2063

2044

606

2000

2071

2013

2082

2033

1023

2013

999

2009

1999

2056

2076

2018

2021

2062

53397

1305

1420

719

385

1288

598

1210

1599

1253

955

1484

1276

1359

393

807

1056

1151

1117

1108

646

1288

495

1635

1016

765

622

1533

1215

1354

31052
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v239 - QA25 CONSUMER BAD EXP - INFORMED N OF PEOPLE

Q.A25

ASK ALL

(PROMPT IF NECESSARY: You might have told people like family, friends or colleagues)

I would now like you to think about the last problem you had as a consumer. This could be any problem, related to a good, a 

service, a retailer or a provider. How many people, apart from the employees of the business concerned, did you tell, in total, 

about the last problem you had as a consumer?

(WRITE DOWN – IF “TO NO ONE” CODE ‘00’ – IF “AT LEAST ONE PERSON, BUT I CANNOT REMEMBER EXACTLY TO 

HOW MANY PEOPLE” CODE ‘97’ – IF “NEVER HAD A PROBLEM” CODE ‘98’ – IF “DK” CODE ‘99’ – IF YOU ARE GIVEN A 

RANGE, TRY TO HAVE THE BEST ESTIMATE)

0   None

96   96 persons

97   At least one, cannot remember exactly

98   Never had a problem

99   DK

Note:

Actual number is coded.
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v240 - QA25 CONSUMER BAD EXP - INFORMED N OF PPL (REC)

Q.A25 CONSUMER BAD EXPERIENCES – NUMBER OF INFORMED PEOPLE – RECODED 

0   None

1   One person

2   Two persons

3   Three persons

4   Four persons and more

7   At least one, cannot remember exactly

8   Never had a problem

98   DK

Derivation:

This variable groups answers to question Q.A25.

Note:

See Q.A25 (V239) for complete question text.
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v240 by v7, Absolute Values (Row Percent), weighted by v8

v240 0 1 2 3 4 7 8 98 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

131 (6.7)

486 (24.8)

184 (9.7)

251 (25.0)

340 (18.4)

294 (29.8)

585 (30.4)

500 (24.8)

316 (16.3)

361 (19.3)

324 (16.5)

181 (8.8)

356 (17.6)

68 (11.3)

667 (33.8)

501 (25.6)

448 (24.5)

149 (14.9)

879 (45.3)

524 (26.7)

190 (18.8)

346 (18.2)

209 (22.5)

258 (13.6)

435 (21.6)

625 (33.7)

332 (18.1)

398 (21.9)

348 (18.0)

185 (9.6)

353 (19.0)

11224

11224

111 (5.7)

115 (5.9)

92 (4.8)

44 (4.4)

116 (6.3)

64 (6.5)

136 (7.1)

118 (5.9)

147 (7.6)

117 (6.3)

118 (6.0)

120 (5.8)

133 (6.6)

12 (2.0)

115 (5.8)

133 (6.8)

83 (4.5)

42 (4.2)

100 (5.2)

62 (3.2)

44 (4.4)

90 (4.7)

29 (3.1)

107 (5.6)

128 (6.4)

86 (4.6)

87 (4.7)

130 (7.2)

122 (6.3)

65 (3.4)

65 (3.5)

2931

2931

209 (10.8)

158 (8.1)

145 (7.6)

39 (3.9)

142 (7.7)

98 (9.9)

152 (7.9)

148 (7.3)

179 (9.2)

157 (8.4)

183 (9.3)

103 (5.0)

133 (6.6)

28 (4.7)

185 (9.4)

222 (11.3)

132 (7.2)

52 (5.2)

167 (8.6)

145 (7.4)

55 (5.5)

177 (9.3)

41 (4.4)

100 (5.3)

127 (6.3)

70 (3.8)

64 (3.5)

142 (7.8)

87 (4.5)

121 (6.3)

115 (6.2)

3876

3876

183 (9.4)

157 (8.0)

128 (6.7)

39 (3.9)

119 (6.4)

70 (7.1)

133 (6.9)

105 (5.2)

164 (8.4)

125 (6.7)

183 (9.3)

139 (6.8)

125 (6.2)

30 (5.0)

174 (8.8)

166 (8.5)

94 (5.1)

63 (6.3)

109 (5.6)

130 (6.6)

80 (7.9)

165 (8.7)

39 (4.2)

88 (4.6)

127 (6.3)

74 (4.0)

69 (3.8)

80 (4.4)

96 (5.0)

136 (7.1)

111 (6.0)

3501

3501

497 (25.6)

559 (28.5)

194 (10.2)

134 (13.4)

409 (22.1)

240 (24.4)

393 (20.4)

712 (35.4)

366 (18.8)

451 (24.1)

650 (33.1)

500 (24.4)

674 (33.4)

172 (28.6)

368 (18.7)

344 (17.6)

569 (31.1)

426 (42.6)

185 (9.5)

388 (19.8)

311 (30.8)

532 (28.0)

157 (16.9)

472 (24.9)

932 (46.3)

200 (10.8)

169 (9.2)

154 (8.5)

766 (39.6)

509 (26.4)

299 (16.1)

12732

12732

354 (18.2)

154 (7.8)

252 (13.2)

93 (9.3)

314 (17.0)

70 (7.1)

205 (10.6)

96 (4.8)

136 (7.0)

190 (10.2)

69 (3.5)

236 (11.5)

147 (7.3)

56 (9.3)

76 (3.9)

145 (7.4)

100 (5.5)

75 (7.5)

258 (13.3)

247 (12.6)

125 (12.4)

168 (8.8)

169 (18.2)

494 (26.1)

130 (6.5)

170 (9.2)

288 (15.7)

319 (17.6)

167 (8.6)

249 (12.9)

431 (23.1)

5983

5983

458 (23.6)

333 (17.0)

909 (47.7)

402 (40.1)

409 (22.1)

149 (15.1)

321 (16.7)

335 (16.6)

635 (32.7)

470 (25.1)

434 (22.1)

774 (37.7)

449 (22.3)

235 (39.1)

388 (19.7)

447 (22.8)

402 (22.0)

192 (19.2)

241 (12.4)

468 (23.8)

204 (20.2)

421 (22.2)

283 (30.5)

377 (19.9)

135 (6.7)

628 (33.9)

830 (45.1)

593 (32.7)

349 (18.0)

663 (34.4)

488 (26.2)

13422

13422

M

67

99

103

10

172

45

99

14

57

139

44

9

27

6

26

111

187

5

145

68

15

114

74

114

50

148

218

260

83

92

199

2800

2010

2061

2007

1012

2021

1030

2024

2028

2000

2010

2005

2062

2044

607

1999

2069

2015

1004

2084

2032

1024

2013

1001

2010

2064

2001

2057

2076

2018

2020

2061

56469

1943

1962

1904

1002

1849

985

1925

2014

1943

1871

1961

2053

2017

601

1973

1958

1828

999

1939

1964

1009

1899

927

1896

2014

1853

1839

1816

1935

1928

1862

53669
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v241 - QA26 CONSUMER GOOD EXP - INFORMED N OF PEOPLE

Q.A26

(PROMPT IF NECESSARY: You might have told people like family, friends or colleagues)

I would now like you to think about the last good experience you had with a good, a service, a retailer or a provider. How many 

people, apart from the employees of the business concerned, did you tell, in total, about the last good experience you had as a 

consumer?

(WRITE DOWN – IF “NONE” code ‘00’ – IF “AT LEAST ONE PERSON, BUT I CANNOT REMEMBER EXACTLY TO HOW 

MANY PEOPLE” CODE ‘97’ - IF “NEVER HAD A GOOD EXPERIENCE” CODE ‘98’ - IF “DK” CODE ‘99’)

0   None

96   96 persons

97   At least one, cannot remember exactly

98   Never had a good experience

99   DK

Note:

Actual number is coded.
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v242 - QA26 CONSUMER GOOD EXP - INFORMED N OF PPL (REC)

Q.A25 CONSUMER GOOD EXPERIENCES – NUMBER OF INFORMED PEOPLE – RECODED 

0   None

1   One person

2   Two persons

3   Three persons

4   Four persons and more

7   At least one, cannot remember exactly

8   Never had a good experience

98   DK

Derivation:

This variable groups answers to question Q.A26.

Note:

See Q.A26 (V241) for complete question text.
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v242 by v7, Absolute Values (Row Percent), weighted by v8

v242 0 1 2 3 4 7 8 98 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

217 (11.3)

456 (23.6)

208 (11.1)

180 (18.5)

341 (18.7)

262 (27.0)

549 (29.0)

418 (20.9)

291 (15.3)

384 (21.1)

257 (13.3)

362 (17.7)

444 (22.2)

98 (16.3)

617 (31.6)

502 (26.0)

379 (21.6)

133 (13.6)

765 (40.6)

487 (25.2)

185 (18.6)

315 (16.9)

209 (23.7)

325 (17.2)

258 (13.0)

697 (38.9)

329 (19.7)

424 (25.8)

304 (15.8)

174 (9.1)

397 (21.6)

10967

10967

134 (7.0)

93 (4.8)

114 (6.1)

14 (1.4)

126 (6.9)

61 (6.3)

146 (7.7)

102 (5.1)

126 (6.6)

122 (6.7)

96 (5.0)

85 (4.2)

119 (6.0)

7 (1.2)

130 (6.7)

158 (8.2)

78 (4.4)

34 (3.5)

108 (5.7)

59 (3.1)

34 (3.4)

93 (5.0)

16 (1.8)

84 (4.4)

101 (5.1)

100 (5.6)

85 (5.1)

166 (10.1)

78 (4.0)

51 (2.7)

73 (4.0)

2793

2793

178 (9.3)

149 (7.7)

162 (8.6)

52 (5.3)

137 (7.5)

125 (12.9)

198 (10.5)

154 (7.7)

169 (8.9)

158 (8.7)

212 (11.0)

106 (5.2)

171 (8.6)

29 (4.8)

244 (12.5)

220 (11.4)

147 (8.4)

50 (5.1)

180 (9.6)

138 (7.1)

46 (4.6)

154 (8.2)

45 (5.1)

110 (5.8)

153 (7.7)

102 (5.7)

75 (4.5)

166 (10.1)

98 (5.1)

95 (5.0)

97 (5.3)

4120

4120

192 (10.0)

140 (7.2)

143 (7.6)

52 (5.3)

143 (7.8)

59 (6.1)

152 (8.0)

139 (7.0)

184 (9.6)

136 (7.5)

239 (12.3)

139 (6.8)

118 (5.9)

30 (5.0)

202 (10.3)

184 (9.5)

114 (6.5)

50 (5.1)

126 (6.7)

140 (7.2)

68 (6.8)

172 (9.2)

31 (3.5)

88 (4.7)

138 (7.0)

82 (4.6)

88 (5.3)

92 (5.6)

134 (7.0)

144 (7.5)

106 (5.8)

3825

3825

637 (33.2)

767 (39.7)

297 (15.8)

243 (24.9)

542 (29.7)

302 (31.1)

447 (23.6)

919 (46.0)

587 (30.8)

561 (30.9)

842 (43.5)

715 (34.9)

775 (38.8)

256 (42.7)

499 (25.6)

382 (19.8)

796 (45.3)

541 (55.3)

224 (11.9)

514 (26.6)

474 (47.7)

762 (40.8)

232 (26.3)

550 (29.1)

1096 (55.4)

249 (13.9)

227 (13.6)

169 (10.3)

1043 (54.2)

777 (40.5)

390 (21.2)

16815

16815

457 (23.8)

230 (11.9)

411 (21.9)

244 (25.0)

473 (26.0)

126 (13.0)

319 (16.8)

183 (9.2)

200 (10.5)

283 (15.6)

100 (5.2)

375 (18.3)

216 (10.8)

80 (13.3)

160 (8.2)

165 (8.5)

156 (8.9)

128 (13.1)

415 (22.0)

315 (16.3)

154 (15.5)

229 (12.3)

286 (32.4)

691 (36.5)

213 (10.8)

242 (13.5)

535 (32.0)

442 (26.9)

204 (10.6)

427 (22.3)

675 (36.7)

9134

9134

106 (5.5)

98 (5.1)

544 (29.0)

190 (19.5)

60 (3.3)

37 (3.8)

83 (4.4)

82 (4.1)

350 (18.4)

174 (9.6)

190 (9.8)

265 (12.9)

156 (7.8)

100 (16.7)

101 (5.2)

320 (16.6)

87 (5.0)

42 (4.3)

65 (3.5)

281 (14.5)

32 (3.2)

142 (7.6)

64 (7.2)

43 (2.3)

19 (1.0)

322 (17.9)

333 (19.9)

187 (11.4)

65 (3.4)

250 (13.0)

102 (5.5)

4890

4890

M

87

129

127

37

200

58

128

32

94

192

70

14

43

6

47

138

257

27

199

97

33

145

118

120

86

205

385

432

94

103

221

3924

2008

2062

2006

1012

2022

1030

2022

2029

2001

2010

2006

2061

2042

606

2000

2069

2014

1005

2082

2031

1026

2012

1001

2011

2064

1999

2057

2078

2020

2021

2061

56468

1921

1933

1879

975

1822

972

1894

1997

1907

1818

1936

2047

1999

600

1953

1931

1757

978

1883

1934

993

1867

883

1891

1978

1794

1672

1646

1926

1918

1840

52544
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v243 - QA27 CONSUMER COMPLAINT LST 12 M - CAUSE

Q.A27

(PROMPT IF NECESSARY: Problems might include things like: goods that are damaged, faulty or not as advertised, late 

delivery, poor installation, unsatisfactory repair, maintenance, cleaning etc.)

In the past 12 months have you encountered any problems for which you had legitimate cause for complaint with a good, a 

service, a retailer or a provider?

1   Yes

2   No

3   DK
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v243 by v7, Absolute Values (Row Percent), weighted by v8

v243 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

338 (17.1)

415 (20.3)

327 (17.0)

191 (18.9)

317 (15.7)

230 (22.4)

415 (20.6)

631 (31.2)

295 (14.9)

448 (22.4)

439 (22.1)

574 (27.9)

574 (28.5)

156 (25.8)

295 (14.8)

270 (13.1)

363 (18.4)

387 (40.1)

260 (12.8)

19 (0.9)

258 (25.5)

334 (16.7)

263 (26.6)

779 (39.1)

935 (46.0)

286 (14.6)

192 (9.4)

177 (8.8)

608 (30.7)

454 (22.6)

426 (20.9)

11656

11656

1636 (82.9)

1632 (79.7)

1599 (83.0)

817 (81.1)

1700 (84.3)

795 (77.6)

1596 (79.4)

1393 (68.8)

1691 (85.1)

1552 (77.6)

1549 (77.9)

1482 (72.1)

1441 (71.5)

449 (74.2)

1703 (85.2)

1789 (86.9)

1615 (81.6)

577 (59.9)

1775 (87.2)

2005 (99.1)

755 (74.5)

1665 (83.3)

726 (73.4)

1214 (60.9)

1096 (54.0)

1679 (85.4)

1853 (90.6)

1829 (91.2)

1374 (69.3)

1551 (77.4)

1613 (79.1)

44151

44151

M

35

15

80

4

6

6

12

6

15

9

18

5

29

2

2

10

36

41

47

8

12

15

11

16

33

35

11

70

37

15

23

664

2009

2062

2006

1012

2023

1031

2023

2030

2001

2009

2006

2061

2044

607

2000

2069

2014

1005

2082

2032

1025

2014

1000

2009

2064

2000

2056

2076

2019

2020

2062

56471

1974

2047

1926

1008

2017

1025

2011

2024

1986

2000

1988

2056

2015

605

1998

2059

1978

964

2035

2024

1013

1999

989

1993

2031

1965

2045

2006

1982

2005

2039

55807
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v244 - QA28 CONSUMER COMPLAINT LST 12 M - MADE

Q.A28

ASK Q.A28 IF “NO PROBLEM” OR "DO NOT KNOW", CODE 2 OR 3 IN Q.A27 – OTHERS GO TO Q.A29

If you had experienced such a problem in the last 12 months, do you think that you would have made a complaint to the retailer, 

the provider or the manufacturer?

1   Yes

2   No

3   DK

9   Inap. Encountered problems (not coded 2 or 3 in V243)
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v244 by v7, Absolute Values (Row Percent), weighted by v8

v244 1 2 3 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1222 (78.9)

975 (60.5)

973 (71.2)

694 (93.7)

1391 (84.2)

668 (86.0)

1367 (88.5)

1030 (85.5)

861 (52.0)

1197 (81.7)

1273 (83.6)

1122 (78.1)

1143 (79.8)

372 (82.9)

1284 (77.4)

1089 (68.0)

1142 (89.5)

495 (83.8)

1132 (69.9)

474 (25.5)

666 (90.7)

694 (44.0)

573 (90.7)

1033 (86.2)

976 (91.0)

973 (61.5)

1390 (78.7)

784 (58.0)

1287 (94.5)

1148 (77.6)

909 (60.0)

30337

30337

326 (21.1)

637 (39.5)

393 (28.8)

47 (6.3)

261 (15.8)

109 (14.0)

177 (11.5)

175 (14.5)

796 (48.0)

268 (18.3)

250 (16.4)

315 (21.9)

290 (20.2)

77 (17.1)

374 (22.6)

513 (32.0)

134 (10.5)

96 (16.2)

488 (30.1)

1383 (74.5)

68 (9.3)

885 (56.0)

59 (9.3)

165 (13.8)

96 (9.0)

608 (38.5)

376 (21.3)

567 (42.0)

75 (5.5)

331 (22.4)

606 (40.0)

10945

10945

M

123

34

313

79

53

24

64

193

49

97

44

49

37

2

48

198

375

27

201

156

32

101

106

32

57

133

98

548

49

86

121

3529

M

338

415

327

191

317

230

415

631

295

448

439

574

574

156

295

270

363

387

260

19

258

334

263

779

935

286

192

177

608

454

426

11656

2009

2061

2006

1011

2022

1031

2023

2029

2001

2010

2006

2060

2044

607

2001

2070

2014

1005

2081

2032

1024

2014

1001

2009

2064

2000

2056

2076

2019

2019

2062

56467

1548

1612

1366

741

1652

777

1544

1205

1657

1465

1523

1437

1433

449

1658

1602

1276

591

1620

1857

734

1579

632

1198

1072

1581

1766

1351

1362

1479

1515

41282
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v245 - QA29 CONSUMER COMPLAINTS - N

Q.A29

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

Could you please tell me how many such problems you encountered over the last 12 months?

1   One problem

50   50 problems

98   Don't remember how much

99   DK

999   Inap. Not encountered problems/DK (not coded 1 in V243)

Note:

Actual number is coded.
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v246 - QA29 CONSUMER COMPLAINTS - N (REC)

Q.A29 CONSUMER COMPLAINTS – NUMBER OF PROBLEMS – RECODED

1   One problem

2   Two problems

3   Three problems

4   Four problems and more

8   At least one, cannot remember exactly

98   DK

99   Inap. Not encountered problems/DK (not coded 1 in V243)

Derivation:

This variable groups answers to question Q.A29.

Note:

See Q.A29 (V245) for complete question text.
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v246 by v7, Absolute Values (Row Percent), weighted by v8

v246 1 2 3 4 8 98 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

188 (57.0)

280 (69.0)

133 (41.2)

128 (67.4)

217 (70.2)

141 (63.5)

281 (70.1)

387 (61.6)

181 (62.4)

311 (69.6)

291 (66.9)

373 (65.8)

354 (61.8)

118 (75.6)

205 (69.5)

156 (58.6)

239 (66.8)

169 (44.9)

144 (57.4)

15 (93.8)

156 (60.5)

185 (56.7)

166 (63.6)

439 (57.4)

498 (53.7)

199 (70.1)

159 (85.5)

96 (61.1)

358 (59.6)

258 (58.1)

185 (44.3)

7010

7010

88 (26.7)

59 (14.5)

69 (21.4)

32 (16.8)

58 (18.8)

46 (20.7)

69 (17.2)

130 (20.7)

51 (17.6)

70 (15.7)

75 (17.2)

117 (20.6)

124 (21.6)

23 (14.7)

55 (18.6)

69 (25.9)

69 (19.3)

91 (24.2)

45 (17.9)

1 (6.3)

50 (19.4)

62 (19.0)

57 (21.8)

164 (21.4)

240 (25.9)

41 (14.4)

12 (6.5)

14 (8.9)

126 (21.0)

76 (17.1)

120 (28.7)

2303

2303

19 (5.8)

25 (6.2)

26 (8.0)

10 (5.3)

14 (4.5)

14 (6.3)

17 (4.2)

54 (8.6)

17 (5.9)

33 (7.4)

29 (6.7)

40 (7.1)

45 (7.9)

6 (3.8)

18 (6.1)

17 (6.4)

20 (5.6)

36 (9.6)

17 (6.8)

24 (9.3)

28 (8.6)

10 (3.8)

66 (8.6)

102 (11.0)

21 (7.4)

3 (1.6)

7 (4.5)

53 (8.8)

40 (9.0)

37 (8.9)

848

848

15 (4.5)

32 (7.9)

43 (13.3)

17 (8.9)

14 (4.5)

16 (7.2)

19 (4.7)

36 (5.7)

25 (8.6)

25 (5.6)

28 (6.4)

26 (4.6)

37 (6.5)

4 (2.6)

14 (4.7)

20 (7.5)

18 (5.0)

53 (14.1)

15 (6.0)

14 (5.4)

34 (10.4)

13 (5.0)

57 (7.5)

65 (7.0)

17 (6.0)

2 (1.1)

7 (4.5)

45 (7.5)

54 (12.2)

21 (5.0)

786

786

20 (6.1)

10 (2.5)

52 (16.1)

3 (1.6)

6 (1.9)

5 (2.3)

15 (3.7)

21 (3.3)

16 (5.5)

8 (1.8)

12 (2.8)

11 (1.9)

13 (2.3)

5 (3.2)

3 (1.0)

4 (1.5)

12 (3.4)

27 (7.2)

30 (12.0)

14 (5.4)

17 (5.2)

15 (5.7)

39 (5.1)

23 (2.5)

6 (2.1)

10 (5.4)

33 (21.0)

19 (3.2)

16 (3.6)

55 (13.2)

520

520

M

8

9

4

1

7

6

14

3

3

2

3

7

1

5

4

11

9

3

1

8

1

14

7

2

6

19

7

9

8

182

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2009

2062

2006

1012

2021

1029

2023

2030

1998

2011

2005

2061

2044

607

2000

2071

2013

1005

2082

2032

1026

2013

999

2010

2064

2000

2056

2075

2019

2019

2062

56464

330

406

323

190

309

222

401

628

290

447

435

567

573

156

295

266

358

376

251

16

258

326

261

765

928

284

186

157

601

444

418

11467
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v247 - QA30 CONSUMER COMPLAINT - VALUE

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Now we would like you to estimate the total value of financial losses to you as a result of this problem. As a reminder, please 

look at this list which outlines some of the costs we are talking about. Please do not include in your estimate anything that has 

now been fully recompensed by any insurance policy, but do include anything where an insurance has not left you fully 

compensated.

(SHOW LIST – DO NOT READ OUT)

  

A: Administrative or travel costs, B: Putting things right at your own expense, such as the cost of replacing or repairing the 

goods or paying for the services again, C: Cost of expert advice or assistance, D: Paying for any “knock on” damage or 

inconvenience caused to you or any of your possessions as a result of the problem, E: Reduction in value of the goods or any 

other possessions as a result of the problem 

  

Q.A30

Thinking about the last problem you encountered, could you please estimate the total value of any financial losses involved as a 

result of this problem? It doesn’t matter if you are not entirely sure, we are interested in your estimations.

(WRITE DOWN – IF “NONE” CODE ‘000000’ – IF “REFUSAL” CODE ‘999998’ – IF “DK” CODE ‘999999’)

0   None

250000   250.000

999998   Refusal

999999   DK

9999999   Inap. Not encountered problems/DK (not coded 1 in V243)

Note:

Actual number is coded.
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v248 - QA30 CONSUMER COMPLAINT - VALUE (REC)

Q.A30 CONSUMER COMPLAINTS – VALUE OF FINANCIAL LOSS – RECODED

1   0 Euro

2   1-20 Euro

3   21-50 Euro

4   51-100 Euro

5   101-200 Euro

6   201-500 Euro

7   501-1000 Euro

8   1001-2500 Euro

9   2501-5000 Euro

10   5000 Euro and more

97   Refusal

98   DK

99   Inap. Not encountered problems/DK (not coded 1 in V243)

Derivation:

This variable groups answers to question Q.A30.

Note:

See Q.A30 (V247) for complete question text.
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v248 by v7, Absolute Values (Row Percent), weighted by v8

v248 1 2 3 4 5 6 7 8 9 10 97 98 99

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

116 (37.9)

130 (35.0)

46 (18.0)

50 (28.7)

64 (22.1)

107 (51.2)

169 (44.7)

324 (51.8)

82 (30.4)

108 (27.8)

159 (37.1)

196 (38.1)

211 (39.1)

70 (47.3)

83 (33.6)

62 (24.8)

98 (30.8)

128 (36.6)

55 (26.2)

2 (12.5)

102 (42.3)

46 (15.3)

66 (26.1)

300 (42.0)

457 (50.7)

102 (38.8)

60 (43.5)

19 (20.2)

269 (47.7)

94 (22.4)

56 (17.3)

3831

3831

25 (8.2)

56 (15.1)

81 (31.8)

16 (9.2)

124 (42.8)

26 (12.4)

60 (15.9)

79 (12.6)

85 (31.5)

34 (8.8)

113 (26.3)

73 (14.2)

83 (15.4)

16 (10.8)

41 (16.6)

98 (39.2)

43 (13.5)

54 (15.4)

12 (5.7)

1 (6.3)

31 (12.9)

138 (46.0)

22 (8.7)

110 (15.4)

89 (9.9)

68 (25.9)

13 (9.4)

7 (7.4)

104 (18.4)

108 (25.8)

121 (37.3)

1931

1931

34 (11.1)

42 (11.3)

42 (16.5)

14 (8.0)

33 (11.4)

19 (9.1)

23 (6.1)

42 (6.7)

28 (10.4)

49 (12.6)

50 (11.7)

56 (10.9)

54 (10.0)

14 (9.5)

36 (14.6)

38 (15.2)

30 (9.4)

32 (9.1)

24 (11.4)

1 (6.3)

17 (7.1)

61 (20.3)

30 (11.9)

62 (8.7)

78 (8.6)

47 (17.9)

22 (15.9)

6 (6.4)

59 (10.5)

74 (17.7)

72 (22.2)

1189

1189

38 (12.4)

20 (5.4)

35 (13.7)

23 (13.2)

32 (11.0)

18 (8.6)

35 (9.3)

43 (6.9)

25 (9.3)

48 (12.4)

36 (8.4)

53 (10.3)

52 (9.6)

4 (2.7)

26 (10.5)

25 (10.0)

38 (11.9)

33 (9.4)

35 (16.7)

2 (12.5)

25 (10.4)

23 (7.7)

61 (24.1)

64 (9.0)

86 (9.5)

17 (6.5)

14 (10.1)

25 (26.6)

30 (5.3)

40 (9.5)

38 (11.7)

1044

1044

37 (12.1)

29 (7.8)

23 (9.0)

21 (12.1)

18 (6.2)

20 (9.6)

34 (9.0)

39 (6.2)

24 (8.9)

48 (12.4)

28 (6.5)

39 (7.6)

50 (9.3)

12 (8.1)

25 (10.1)

11 (4.4)

34 (10.7)

36 (10.3)

38 (18.1)

3 (18.8)

16 (6.6)

11 (3.7)

20 (7.9)

42 (5.9)

83 (9.2)

13 (4.9)

11 (8.0)

7 (7.4)

29 (5.1)

39 (9.3)

18 (5.6)

858

858

32 (10.5)

49 (13.2)

18 (7.1)

24 (13.8)

12 (4.1)

11 (5.3)

35 (9.3)

43 (6.9)

12 (4.4)

43 (11.1)

19 (4.4)

46 (8.9)

43 (8.0)

13 (8.8)

17 (6.9)

12 (4.8)

32 (10.1)

37 (10.6)

28 (13.3)

2 (12.5)

21 (8.7)

15 (5.0)

30 (11.9)

60 (8.4)

55 (6.1)

11 (4.2)

11 (8.0)

19 (20.2)

37 (6.6)

24 (5.7)

12 (3.7)

823

823

13 (4.2)

21 (5.7)

7 (2.7)

13 (7.5)

5 (1.7)

3 (1.4)

13 (3.4)

18 (2.9)

10 (3.7)

33 (8.5)

10 (2.3)

29 (5.6)

26 (4.8)

9 (6.1)

12 (4.9)

2 (0.8)

18 (5.7)

11 (3.1)

4 (1.9)

2 (12.5)

14 (5.8)

4 (1.3)

13 (5.1)

27 (3.8)

27 (3.0)

4 (1.5)

2 (1.4)

4 (4.3)

23 (4.1)

16 (3.8)

6 (1.9)

399

399

8 (2.6)

16 (4.3)

3 (1.2)

7 (4.0)

4 (1.9)

3 (0.8)

22 (3.5)

2 (0.7)

12 (3.1)

8 (1.9)

14 (2.7)

10 (1.9)

3 (2.0)

3 (1.2)

2 (0.8)

11 (3.5)

10 (2.9)

4 (1.9)

2 (12.5)

4 (1.7)

10 (4.0)

27 (3.8)

16 (1.8)

1 (0.4)

2 (1.4)

3 (3.2)

5 (0.9)

13 (3.1)

1 (0.3)

226

226

3 (1.0)

4 (1.1)

1 (0.6)

2 (0.7)

1 (0.5)

3 (0.8)

3 (0.5)

3 (0.8)

4 (0.9)

8 (1.6)

5 (0.9)

5 (3.4)

4 (1.6)

10 (3.1)

4 (1.1)

2 (1.0)

2 (0.8)

1 (0.3)

1 (0.4)

10 (1.4)

5 (0.6)

1 (0.7)

3 (3.2)

3 (0.5)

5 (1.2)

0 (0.0)

93

93

4 (1.1)

5 (2.9)

3 (0.8)

13 (2.1)

2 (0.7)

10 (2.6)

2 (0.5)

1 (0.2)

5 (0.9)

2 (1.4)

4 (1.3)

5 (1.4)

8 (3.8)

1 (6.3)

9 (3.7)

1 (0.3)

13 (1.8)

6 (0.7)

2 (1.4)

1 (1.1)

5 (0.9)

6 (1.4)

108

108

M

5

7

8

4

1

4

4

2

3

0

3

4

2

7

2

4

1

5

1

9

1

6

4

2

5

2

6

19

121

M

26

38

64

13

26

16

32

6

22

58

10

56

30

7

42

18

41

36

45

2

17

25

8

57

33

19

52

77

42

30

83

1031

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815
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v248 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2008

2063

2006

1012

2022

1030

2022

2031

1999

2011

2006

2061

2043

608

2001

2070

2014

1005

2082

2032

1025

2013

999

2009

2064

2000

2056

2075

2019

2021

2062

56469

306

371

255

174

290

209

378

626

270

388

429

515

539

148

247

250

318

350

210

16

241

300

253

715

902

263

138

94

564

419

324

10502
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v249 - QA31 CONSUMER COMPL ACTION: DISPUTE SETTLEMENT

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A31

(PROMPT IF NECESSARY: an out-of-Court dispute settlement body is an independent body which can be an arbitrator, a 

mediator or an ombudsman and it helps the consumer and the business to reach a solution to their dispute without the direct 

intervention of a Court.)

As a consequence of the problem(s) you encountered, did you take any of the following actions?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A31_1 Yes, you took the business(es) concerned to an out-of-Court dispute settlement body (ADR)

0   Not Mentioned

1   Mentioned

9   Inap. Not encountered problems/DK (not coded 1 in V243)
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v249 by v7, Absolute Values (Row Percent), weighted by v8

v249 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

323 (95.6)

404 (97.1)

310 (94.8)

184 (96.3)

311 (98.1)

220 (95.7)

398 (95.9)

607 (96.2)

274 (92.9)

386 (86.2)

427 (97.3)

552 (96.2)

562 (98.1)

154 (98.1)

284 (96.3)

263 (97.0)

356 (98.1)

379 (97.9)

250 (96.2)

15 (78.9)

235 (91.1)

307 (92.2)

225 (85.6)

743 (95.3)

902 (96.5)

274 (95.8)

180 (93.8)

138 (78.0)

595 (97.9)

443 (97.6)

423 (99.3)

11124

11124

15 (4.4)

12 (2.9)

17 (5.2)

7 (3.7)

6 (1.9)

10 (4.3)

17 (4.1)

24 (3.8)

21 (7.1)

62 (13.8)

12 (2.7)

22 (3.8)

11 (1.9)

3 (1.9)

11 (3.7)

8 (3.0)

7 (1.9)

8 (2.1)

10 (3.8)

4 (21.1)

23 (8.9)

26 (7.8)

38 (14.4)

37 (4.7)

33 (3.5)

12 (4.2)

12 (6.3)

39 (22.0)

13 (2.1)

11 (2.4)

3 (0.7)

534

534

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2009

2063

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2043

608

2000

2071

2014

1005

2082

2032

1025

2012

1000

2011

2064

2000

2056

2076

2019

2020

2062

56473

338

416

327

191

317

230

415

631

295

448

439

574

573

157

295

271

363

387

260

19

258

333

263

780

935

286

192

177

608

454

426

11658
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v250 - QA31 CONSUMER COMPL ACTION: COURT

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A31

(PROMPT IF NECESSARY: an out-of-Court dispute settlement body is an independent body which can be an arbitrator, a 

mediator or an ombudsman and it helps the consumer and the business to reach a solution to their dispute without the direct 

intervention of a Court.)

As a consequence of the problem(s) you encountered, did you take any of the following actions?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A31_2 Yes, you took the business(es) concerned to Court

0   Not Mentioned

1   Mentioned

9   Inap. Not encountered problems/DK (not coded 1 in V243)
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v250 by v7, Absolute Values (Row Percent), weighted by v8

v250 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

329 (97.3)

411 (99.0)

327 (100.0)

186 (97.4)

315 (99.4)

226 (98.3)

406 (97.8)

622 (98.6)

294 (99.7)

438 (97.6)

435 (99.1)

559 (97.4)

562 (97.9)

154 (98.7)

291 (98.6)

266 (98.5)

357 (98.3)

383 (99.0)

254 (98.1)

13 (72.2)

255 (98.8)

327 (98.2)

261 (99.2)

771 (98.8)

925 (98.9)

282 (98.6)

191 (99.5)

172 (97.2)

603 (99.3)

446 (98.0)

414 (97.2)

11475

11475

9 (2.7)

4 (1.0)

5 (2.6)

2 (0.6)

4 (1.7)

9 (2.2)

9 (1.4)

1 (0.3)

11 (2.4)

4 (0.9)

15 (2.6)

12 (2.1)

2 (1.3)

4 (1.4)

4 (1.5)

6 (1.7)

4 (1.0)

5 (1.9)

5 (27.8)

3 (1.2)

6 (1.8)

2 (0.8)

9 (1.2)

10 (1.1)

4 (1.4)

1 (0.5)

5 (2.8)

4 (0.7)

9 (2.0)

12 (2.8)

180

180

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2009

2062

2006

1012

2022

1031

2023

2030

2000

2011

2006

2061

2044

607

2000

2070

2014

1005

2081

2031

1025

2012

1000

2011

2064

2000

2056

2076

2018

2021

2062

56470

338

415

327

191

317

230

415

631

295

449

439

574

574

156

295

270

363

387

259

18

258

333

263

780

935

286

192

177

607

455

426

11655
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v251 - QA31 CONSUMER COMPL ACTION: PROVIDER

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A31

(PROMPT IF NECESSARY: an out-of-Court dispute settlement body is an independent body which can be an arbitrator, a 

mediator or an ombudsman and it helps the consumer and the business to reach a solution to their dispute without the direct 

intervention of a Court.)

As a consequence of the problem(s) you encountered, did you take any of the following actions?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A31_3 Yes, you made a complaint to the retailer/provider

0   Not Mentioned

1   Mentioned

9   Inap. Not encountered problems/DK (not coded 1 in V243)
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v251 by v7, Absolute Values (Row Percent), weighted by v8

v251 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

84 (24.8)

174 (41.8)

141 (43.1)

50 (26.0)

117 (37.0)

74 (32.2)

149 (35.9)

136 (21.6)

162 (55.1)

140 (31.3)

133 (30.3)

185 (32.2)

195 (34.0)

46 (29.3)

117 (39.7)

60 (22.2)

99 (27.3)

155 (40.1)

97 (37.3)

15 (78.9)

63 (24.3)

182 (54.5)

99 (37.6)

275 (35.3)

173 (18.5)

133 (46.5)

42 (21.9)

135 (76.3)

137 (22.5)

169 (37.2)

130 (30.5)

3867

3867

255 (75.2)

242 (58.2)

186 (56.9)

142 (74.0)

199 (63.0)

156 (67.8)

266 (64.1)

495 (78.4)

132 (44.9)

308 (68.8)

306 (69.7)

389 (67.8)

378 (66.0)

111 (70.7)

178 (60.3)

210 (77.8)

264 (72.7)

232 (59.9)

163 (62.7)

4 (21.1)

196 (75.7)

152 (45.5)

164 (62.4)

505 (64.7)

762 (81.5)

153 (53.5)

150 (78.1)

42 (23.7)

471 (77.5)

285 (62.8)

296 (69.5)

7792

7792

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2010

2063

2006

1013

2021

1031

2023

2030

1999

2010

2006

2061

2043

608

2000

2070

2014

1005

2082

2032

1026

2013

1000

2011

2064

2000

2056

2076

2019

2020

2062

56474

339

416

327

192

316

230

415

631

294

448

439

574

573

157

295

270

363

387

260

19

259

334

263

780

935

286

192

177

608

454

426

11659
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v252 - QA31 CONSUMER COMPL ACTION: MANUFACTURER

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A31

(PROMPT IF NECESSARY: an out-of-Court dispute settlement body is an independent body which can be an arbitrator, a 

mediator or an ombudsman and it helps the consumer and the business to reach a solution to their dispute without the direct 

intervention of a Court.)

As a consequence of the problem(s) you encountered, did you take any of the following actions?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A31_4 Yes, you made a complaint to the manufacturer

0   Not Mentioned

1   Mentioned

9   Inap. Not encountered problems/DK (not coded 1 in V243)
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v252 by v7, Absolute Values (Row Percent), weighted by v8

v252 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

265 (78.4)

363 (87.3)

305 (93.3)

168 (87.5)

247 (77.9)

184 (80.0)

344 (82.9)

552 (87.5)

266 (90.2)

384 (85.7)

376 (85.6)

539 (94.1)

493 (86.0)

141 (90.4)

264 (89.8)

258 (95.2)

321 (88.4)

345 (89.1)

218 (83.8)

17 (89.5)

228 (88.4)

323 (96.7)

227 (86.3)

693 (88.8)

821 (87.8)

244 (85.3)

174 (90.6)

171 (96.6)

525 (86.3)

398 (87.5)

370 (86.9)

10224

10224

73 (21.6)

53 (12.7)

22 (6.7)

24 (12.5)

70 (22.1)

46 (20.0)

71 (17.1)

79 (12.5)

29 (9.8)

64 (14.3)

63 (14.4)

34 (5.9)

80 (14.0)

15 (9.6)

30 (10.2)

13 (4.8)

42 (11.6)

42 (10.9)

42 (16.2)

2 (10.5)

30 (11.6)

11 (3.3)

36 (13.7)

87 (11.2)

114 (12.2)

42 (14.7)

18 (9.4)

6 (3.4)

83 (13.7)

57 (12.5)

56 (13.1)

1434

1434

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2009

2063

2006

1013

2022

1031

2023

2030

2000

2010

2006

2060

2043

607

1999

2071

2014

1005

2082

2032

1025

2013

1000

2011

2064

2000

2056

2076

2019

2021

2062

56473

338

416

327

192

317

230

415

631

295

448

439

573

573

156

294

271

363

387

260

19

258

334

263

780

935

286

192

177

608

455

426

11658
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v253 - QA31 CONSUMER COMPL ACTION: NO

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A31

(PROMPT IF NECESSARY: an out-of-Court dispute settlement body is an independent body which can be an arbitrator, a 

mediator or an ombudsman and it helps the consumer and the business to reach a solution to their dispute without the direct 

intervention of a Court.)

As a consequence of the problem(s) you encountered, did you take any of the following actions?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A31_5 No

0   Not Mentioned

1   Mentioned

9   Inap. Not encountered problems/DK (not coded 1 in V243)
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v253 by v7, Absolute Values (Row Percent), weighted by v8

v253 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

302 (89.3)

288 (69.2)

219 (67.0)

163 (84.9)

269 (84.9)

193 (83.9)

341 (82.2)

543 (86.1)

164 (55.8)

373 (83.1)

353 (80.4)

426 (74.2)

443 (77.3)

119 (76.3)

213 (72.2)

220 (81.5)

298 (82.1)

270 (69.8)

201 (77.3)

15 (78.9)

219 (84.9)

187 (56.0)

212 (80.6)

553 (71.0)

822 (87.9)

194 (67.8)

168 (87.5)

95 (53.7)

518 (85.2)

327 (71.9)

346 (81.2)

9054

9054

36 (10.7)

128 (30.8)

108 (33.0)

29 (15.1)

48 (15.1)

37 (16.1)

74 (17.8)

88 (13.9)

130 (44.2)

76 (16.9)

86 (19.6)

148 (25.8)

130 (22.7)

37 (23.7)

82 (27.8)

50 (18.5)

65 (17.9)

117 (30.2)

59 (22.7)

4 (21.1)

39 (15.1)

147 (44.0)

51 (19.4)

226 (29.0)

113 (12.1)

92 (32.2)

24 (12.5)

82 (46.3)

90 (14.8)

128 (28.1)

80 (18.8)

2604

2604

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2009

2063

2006

1013

2022

1031

2023

2030

1999

2011

2006

2061

2043

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2021

2062

56473

338

416

327

192

317

230

415

631

294

449

439

574

573

156

295

270

363

387

260

19

258

334

263

779

935

286

192

177

608

455

426

11658
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v254 - QA31 CONSUMER COMPL ACTION: DK

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A31

(PROMPT IF NECESSARY: an out-of-Court dispute settlement body is an independent body which can be an arbitrator, a 

mediator or an ombudsman and it helps the consumer and the business to reach a solution to their dispute without the direct 

intervention of a Court.)

As a consequence of the problem(s) you encountered, did you take any of the following actions?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A31_6 DK

0   Not Mentioned

1   Mentioned

9   Inap. Not encountered problems/DK (not coded 1 in V243)
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v254 by v7, Absolute Values (Row Percent), weighted by v8

v254 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

338 (100.0)

412 (99.3)

314 (96.0)

191 (100.0)

317 (100.0)

230 (100.0)

413 (99.8)

630 (99.7)

295 (100.0)

447 (99.8)

436 (99.5)

573 (99.8)

566 (98.6)

154 (98.7)

295 (100.0)

270 (100.0)

353 (97.2)

381 (98.4)

260 (100.0)

17 (89.5)

255 (98.8)

330 (98.8)

260 (99.2)

778 (99.9)

930 (99.5)

280 (97.9)

192 (100.0)

166 (93.8)

603 (99.3)

453 (99.8)

425 (99.8)

11564

11564

3 (0.7)

13 (4.0)

1 (0.2)

2 (0.3)

1 (0.2)

2 (0.5)

1 (0.2)

8 (1.4)

2 (1.3)

10 (2.8)

6 (1.6)

2 (10.5)

3 (1.2)

4 (1.2)

2 (0.8)

1 (0.1)

5 (0.5)

6 (2.1)

11 (6.2)

4 (0.7)

1 (0.2)

1 (0.2)

89

89

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2009

2062

2006

1012

2022

1031

2022

2031

2000

2010

2005

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

999

2010

2064

2000

2056

2076

2018

2020

2062

56468

338

415

327

191

317

230

414

632

295

448

438

574

574

156

295

270

363

387

260

19

258

334

262

779

935

286

192

177

607

454

426

11653
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v255 - QA32 PROVIDER/MANUFACTURER COMPLAINT - N

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A32

For how many of the problems that you encountered in the last 12 months did you make a complaint to the 

retailer(s)/provider(s)/manufacturer(s)?

(WRITE DOWN – IF “NONE” CODE ‘00’ – IF “DON’T REMEMBER HOW MUCH” CODE ‘98’ – IF “DK” CODE ‘99’)

0   None

50   50 problems

98   Don't remember how much

99   DK

999   Inap. Not encountered problems/DK (not coded 1 in V243)

Note:

Actual number is coded.
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v256 - QA32 PROVIDER/MANUFACTURER COMPLAINT - N (REC)

Q.A32 PROVIDER/MANUFACTURER COMPLAINT – NUMBER OF PROBLEMS – RECODED

0   None 

1   One problem

2   Two problems

3   Three problems

4   Four problems and more

8   At least one, cannot remember exactly

98   DK

99   Inap. Not encountered problems/DK (not coded 1 in V243)

Derivation:

This variable groups answers to question Q.A32.

Note:

 See Q.A32 (V255) for complete question text.
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v256 by v7, Absolute Values (Row Percent), weighted by v8

v256 0 1 2 3 4 8 98 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

25 (7.5)

96 (23.3)

103 (32.1)

29 (15.1)

33 (10.4)

20 (8.9)

42 (10.4)

88 (14.0)

112 (38.4)

77 (17.3)

81 (18.5)

97 (17.1)

83 (14.5)

27 (17.3)

63 (21.3)

40 (14.9)

41 (11.5)

63 (16.5)

45 (17.9)

6 (33.3)

34 (13.3)

153 (47.5)

36 (13.8)

153 (19.7)

97 (10.4)

51 (17.9)

22 (11.7)

104 (62.3)

47 (7.8)

84 (18.9)

52 (12.6)

2004

2004

201 (60.0)

239 (58.0)

115 (35.8)

114 (59.4)

215 (67.8)

143 (63.6)

274 (68.0)

359 (57.0)

149 (51.0)

285 (63.9)

257 (58.7)

352 (62.1)

348 (60.7)

100 (64.1)

172 (58.1)

156 (58.0)

207 (58.3)

188 (49.3)

144 (57.1)

11 (61.1)

153 (59.8)

125 (38.8)

166 (63.6)

409 (52.6)

474 (50.9)

165 (57.9)

147 (78.2)

50 (29.9)

337 (56.1)

229 (51.6)

204 (49.5)

6488

6488

72 (21.5)

44 (10.7)

50 (15.6)

29 (15.1)

50 (15.8)

34 (15.1)

57 (14.1)

101 (16.0)

15 (5.1)

54 (12.1)

60 (13.7)

79 (13.9)

82 (14.3)

17 (10.9)

39 (13.2)

50 (18.6)

54 (15.2)

55 (14.4)

31 (12.3)

1 (5.6)

35 (13.7)

21 (6.5)

40 (15.3)

113 (14.5)

210 (22.6)

36 (12.6)

12 (6.4)

6 (3.6)

119 (19.8)

66 (14.9)

87 (21.1)

1719

1719

13 (3.9)

11 (2.7)

20 (6.2)

7 (3.6)

11 (3.5)

13 (5.8)

11 (2.7)

42 (6.7)

4 (1.4)

15 (3.4)

18 (4.1)

18 (3.2)

36 (6.3)

3 (1.9)

12 (4.1)

10 (3.7)

14 (3.9)

28 (7.3)

10 (4.0)

17 (6.6)

6 (1.9)

8 (3.1)

39 (5.0)

76 (8.2)

15 (5.3)

2 (1.1)

1 (0.6)

42 (7.0)

17 (3.8)

29 (7.0)

548

548

10 (3.0)

16 (3.9)

13 (4.0)

11 (5.7)

5 (1.6)

12 (5.3)

11 (2.7)

31 (4.9)

6 (2.1)

14 (3.1)

20 (4.6)

10 (1.8)

19 (3.3)

7 (4.5)

8 (2.7)

11 (4.1)

30 (8.5)

35 (9.2)

9 (3.6)

11 (4.3)

10 (3.1)

7 (2.7)

32 (4.1)

60 (6.4)

11 (3.9)

3 (1.6)

2 (1.2)

47 (7.8)

28 (6.3)

17 (4.1)

506

506

14 (4.2)

6 (1.5)

20 (6.2)

2 (1.0)

3 (0.9)

3 (1.3)

8 (2.0)

9 (1.4)

6 (2.1)

1 (0.2)

2 (0.5)

11 (1.9)

5 (0.9)

2 (1.3)

2 (0.7)

2 (0.7)

9 (2.5)

12 (3.1)

13 (5.2)

6 (2.3)

7 (2.2)

4 (1.5)

31 (4.0)

14 (1.5)

7 (2.5)

2 (1.1)

4 (2.4)

9 (1.5)

20 (4.5)

23 (5.6)

257

257

M

2

3

5

4

12

3

3

2

1

8

1

1

1

8

6

8

1

3

10

2

3

3

2

4

10

7

9

13

135

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2008

2062

2005

1013

2022

1030

2023

2032

2000

2010

2006

2062

2044

608

2001

2070

2014

1005

2082

2032

1026

2011

1000

2011

2063

2001

2056

2076

2019

2019

2061

56472

335

412

321

192

317

225

403

630

292

446

438

567

573

156

296

269

355

381

252

18

256

322

261

777

931

285

188

167

601

444

412

11522
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v257 - QA33 PUBLIC ORGANISATION COMPLAINT - N

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A33

For how many of the problems that you encountered in the last 12 months did you make a complaint to a public authority or a 

consumer organisation as well as or instead of the retailer(s)/provider(s)/manufacturer(s)?

(WRITE DOWN – IF “NONE” CODE ‘00’ – IF “DON’T REMEMBER HOW MUCH” CODE ‘98’ – IF “DK” CODE ‘99’)

0   None

20   20 problems

98   Don't remember how much

99   DK

999   Inap. Not encountered problems/DK (not coded 1 in V243)

Note:

Actual number is coded.
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v258 - QA33 PUBLIC ORGANISATION COMPLAINT - N (REC)

Q.A33 PUBLIC ORGANISATION COMPLAINT – NUMBER OF PROBLEMS – RECODED

0   None

1   One problem

2   Two problems

3   Three problems

4   Four problems and more

8   At least one, cannot remember exactly

98   DK

99   Inap. Not encountered problems/DK (not coded 1 in V243)

Derivation:

This variable groups answers to question Q.A33.

Note:

See Q.A33 (V257) for complete question text.
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v258 by v7, Absolute Values (Row Percent), weighted by v8

v258 0 1 2 3 4 8 98 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

266 (79.4)

360 (87.4)

273 (85.3)

172 (90.1)

290 (91.5)

191 (87.6)

343 (86.0)

591 (94.0)

227 (77.7)

314 (70.4)

365 (83.0)

520 (90.9)

448 (78.3)

132 (85.2)

281 (95.3)

204 (76.4)

285 (81.4)

371 (96.4)

213 (83.9)

9 (50.0)

232 (90.3)

263 (82.2)

208 (79.7)

701 (89.9)

836 (89.5)

233 (82.0)

154 (82.4)

141 (84.4)

544 (89.8)

333 (74.7)

311 (74.6)

9811

9811

50 (14.9)

39 (9.5)

25 (7.8)

19 (9.9)

20 (6.3)

25 (11.5)

43 (10.8)

30 (4.8)

56 (19.2)

116 (26.0)

61 (13.9)

41 (7.2)

94 (16.4)

17 (11.0)

11 (3.7)

46 (17.2)

48 (13.7)

13 (3.4)

32 (12.6)

9 (50.0)

19 (7.4)

41 (12.8)

43 (16.5)

60 (7.7)

88 (9.4)

42 (14.8)

28 (15.0)

16 (9.6)

48 (7.9)

62 (13.9)

64 (15.3)

1306

1306

13 (3.9)

3 (0.7)

8 (2.5)

3 (0.9)

1 (0.5)

7 (1.8)

5 (0.8)

4 (1.4)

11 (2.5)

8 (1.8)

3 (0.5)

16 (2.8)

1 (0.6)

1 (0.3)

14 (5.2)

7 (2.0)

4 (1.6)

4 (1.6)

4 (1.3)

5 (1.9)

12 (1.5)

7 (0.7)

2 (0.7)

1 (0.5)

4 (2.4)

10 (1.7)

20 (4.5)

20 (4.8)

198

198

1 (0.3)

4 (1.0)

4 (1.3)

1 (0.3)

1 (0.3)

2 (0.4)

1 (0.2)

3 (0.5)

1 (0.6)

2 (0.7)

2 (0.7)

4 (1.1)

2 (0.8)

1 (0.4)

4 (1.3)

4 (1.5)

2 (0.2)

1 (0.4)

1 (0.2)

5 (1.1)

6 (1.4)

52

52

1 (0.3)

2 (0.5)

1 (0.3)

1 (0.3)

1 (0.2)

2 (0.4)

1 (0.2)

5 (0.9)

1 (0.4)

1 (0.3)

1 (0.3)

1 (0.1)

5 (1.1)

5 (1.2)

28

28

4 (1.2)

4 (1.0)

9 (2.8)

3 (0.9)

1 (0.5)

5 (1.3)

2 (0.3)

4 (1.4)

1 (0.2)

5 (1.1)

7 (1.2)

6 (1.0)

4 (2.6)

5 (1.4)

1 (0.3)

3 (1.2)

1 (0.4)

7 (2.2)

1 (0.4)

6 (0.8)

1 (0.1)

6 (2.1)

4 (2.1)

6 (3.6)

3 (0.5)

21 (4.7)

11 (2.6)

131

131

M

4

4

7

11

16

2

3

2

2

2

1

3

13

2

5

1

1

14

2

1

2

5

10

3

9

9

134

M

1671

1647

1679

821

1705

801

1608

1399

1705

1562

1567

1487

1470

451

1705

1800

1651

618

1822

2013

767

1679

737

1231

1129

1714

1864

1899

1411

1566

1636

44815

2010

2063

2006

1012

2022

1030

2023

2030

2000

2010

2007

2061

2044

607

2000

2070

2014

1005

2081

2032

1025

2013

1000

2012

2063

2000

2056

2076

2020

2021

2062

56475

335

412

320

191

317

218

399

629

292

446

440

572

572

155

295

267

350

385

254

18

257

320

261

780

934

284

187

167

606

446

417

11526
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v259 - QA34 NO PUBL ORG COMPLAINT: N SURE ABOUT RIGHTS

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_1 You were not sure about your rights as a consumer

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v259 by v7, Absolute Values (Row Percent), weighted by v8

v259 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

248 (91.9)

338 (92.6)

252 (90.0)

156 (90.2)

276 (95.2)

187 (92.6)

329 (91.6)

570 (96.1)

225 (97.8)

282 (89.2)

353 (96.7)

480 (92.0)

399 (88.9)

125 (94.0)

266 (94.7)

188 (90.8)

282 (94.9)

324 (86.6)

190 (87.2)

7 (77.8)

213 (91.4)

245 (88.8)

193 (91.9)

652 (92.9)

771 (92.1)

218 (92.8)

146 (91.8)

129 (86.0)

522 (95.4)

324 (94.7)

307 (95.6)

9197

9197

22 (8.1)

27 (7.4)

28 (10.0)

17 (9.8)

14 (4.8)

15 (7.4)

30 (8.4)

23 (3.9)

5 (2.2)

34 (10.8)

12 (3.3)

42 (8.0)

50 (11.1)

8 (6.0)

15 (5.3)

19 (9.2)

15 (5.1)

50 (13.4)

28 (12.8)

2 (22.2)

20 (8.6)

31 (11.2)

17 (8.1)

50 (7.1)

66 (7.9)

17 (7.2)

13 (8.2)

21 (14.0)

25 (4.6)

18 (5.3)

14 (4.4)

748

748

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2063

2006

1013

2022

1031

2023

2030

2000

2010

2006

2061

2043

607

2000

2070

2013

1006

2082

2031

1025

2012

1000

2010

2065

2000

2056

2076

2020

2020

2063

56473

270

365

280

173

290

202

359

593

230

316

365

522

449

133

281

207

297

374

218

9

233

276

210

702

837

235

159

150

547

342

321

9945
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v260 - QA34 NO PUBL ORG COMPLAINT: DK HOW/TO WHOM

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_2 You did not know how/to whom to complain

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v260 by v7, Absolute Values (Row Percent), weighted by v8

v260 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

249 (92.2)

337 (92.3)

241 (86.1)

156 (90.7)

253 (87.2)

183 (90.6)

331 (92.2)

569 (96.0)

220 (95.7)

271 (85.8)

344 (94.5)

477 (91.2)

406 (90.2)

125 (93.3)

269 (95.7)

185 (89.8)

272 (91.3)

340 (91.2)

190 (87.2)

7 (70.0)

213 (91.4)

250 (90.3)

193 (91.9)

640 (91.3)

767 (91.6)

214 (91.5)

138 (87.3)

132 (88.0)

518 (94.9)

316 (92.4)

283 (88.4)

9089

9089

21 (7.8)

28 (7.7)

39 (13.9)

16 (9.3)

37 (12.8)

19 (9.4)

28 (7.8)

24 (4.0)

10 (4.3)

45 (14.2)

20 (5.5)

46 (8.8)

44 (9.8)

9 (6.7)

12 (4.3)

21 (10.2)

26 (8.7)

33 (8.8)

28 (12.8)

3 (30.0)

20 (8.6)

27 (9.7)

17 (8.1)

61 (8.7)

70 (8.4)

20 (8.5)

20 (12.7)

18 (12.0)

28 (5.1)

26 (7.6)

37 (11.6)

853

853

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2063

2006

1012

2022

1031

2023

2030

2000

2010

2005

2062

2044

608

2000

2069

2014

1005

2082

2032

1025

2013

1000

2009

2065

1999

2055

2076

2019

2020

2062

56470

270

365

280

172

290

202

359

593

230

316

364

523

450

134

281

206

298

373

218

10

233

277

210

701

837

234

158

150

546

342

320

9942
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v261 - QA34 NO PUBL ORG COMPLAINT: SUMS TOO SMALL

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_3 The sums involved were too small

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v261 by v7, Absolute Values (Row Percent), weighted by v8

v261 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

202 (74.8)

292 (80.2)

207 (73.9)

132 (76.3)

228 (78.4)

168 (83.2)

285 (79.4)

481 (81.3)

164 (71.6)

262 (82.9)

277 (75.9)

338 (64.6)

370 (82.4)

115 (86.5)

193 (68.7)

143 (69.1)

249 (83.8)

227 (60.7)

166 (75.8)

7 (70.0)

181 (77.4)

200 (72.2)

168 (80.0)

568 (80.9)

605 (72.3)

159 (67.7)

127 (79.9)

112 (74.7)

454 (83.0)

257 (75.4)

208 (64.8)

7545

7545

68 (25.2)

72 (19.8)

73 (26.1)

41 (23.7)

63 (21.6)

34 (16.8)

74 (20.6)

111 (18.8)

65 (28.4)

54 (17.1)

88 (24.1)

185 (35.4)

79 (17.6)

18 (13.5)

88 (31.3)

64 (30.9)

48 (16.2)

147 (39.3)

53 (24.2)

3 (30.0)

53 (22.6)

77 (27.8)

42 (20.0)

134 (19.1)

232 (27.7)

76 (32.3)

32 (20.1)

38 (25.3)

93 (17.0)

84 (24.6)

113 (35.2)

2402

2402

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2062

2006

1013

2023

1031

2023

2029

1999

2010

2006

2062

2043

607

2000

2070

2013

1006

2083

2032

1026

2013

1000

2010

2065

2000

2056

2076

2020

2019

2063

56475

270

364

280

173

291

202

359

592

229

316

365

523

449

133

281

207

297

374

219

10

234

277

210

702

837

235

159

150

547

341

321

9947
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v262 - QA34 NO PUBL ORG COMPLAINT: RESULT UNLIKELY

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_4 You believed you were unlikely to get a satisfactory result

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v262 by v7, Absolute Values (Row Percent), weighted by v8

v262 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

239 (88.5)

292 (80.2)

182 (65.0)

132 (76.7)

262 (90.0)

188 (93.1)

324 (90.3)

513 (86.7)

200 (87.0)

256 (81.0)

346 (94.8)

423 (81.0)

377 (83.8)

110 (82.1)

227 (81.1)

166 (80.6)

261 (87.6)

315 (84.5)

193 (88.1)

6 (66.7)

204 (87.6)

206 (74.4)

169 (80.5)

606 (86.4)

709 (84.7)

221 (94.0)

137 (86.2)

110 (73.3)

494 (90.5)

265 (77.5)

269 (84.1)

8402

8402

31 (11.5)

72 (19.8)

98 (35.0)

40 (23.3)

29 (10.0)

14 (6.9)

35 (9.7)

79 (13.3)

30 (13.0)

60 (19.0)

19 (5.2)

99 (19.0)

73 (16.2)

24 (17.9)

53 (18.9)

40 (19.4)

37 (12.4)

58 (15.5)

26 (11.9)

3 (33.3)

29 (12.4)

71 (25.6)

41 (19.5)

95 (13.6)

128 (15.3)

14 (6.0)

22 (13.8)

40 (26.7)

52 (9.5)

77 (22.5)

51 (15.9)

1540

1540

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2062

2006

1012

2023

1031

2023

2029

2000

2010

2006

2061

2044

608

1999

2069

2014

1005

2083

2031

1025

2013

1000

2009

2065

2000

2056

2076

2019

2020

2062

56470

270

364

280

172

291

202

359

592

230

316

365

522

450

134

280

206

298

373

219

9

233

277

210

701

837

235

159

150

546

342

320

9942
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v263 - QA34 NO PUBL ORG COMPLAINT: TAKE TOO LONG

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_5 You thought it would take too long

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v263 by v7, Absolute Values (Row Percent), weighted by v8

v263 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

246 (91.4)

318 (87.4)

236 (84.3)

140 (80.9)

259 (89.0)

198 (98.0)

343 (95.5)

538 (90.9)

187 (81.7)

265 (83.9)

345 (94.5)

425 (81.4)

387 (86.2)

118 (88.7)

240 (85.7)

174 (84.5)

271 (90.9)

307 (82.3)

172 (78.9)

8 (80.0)

206 (88.4)

209 (75.5)

174 (83.3)

645 (91.9)

730 (87.2)

199 (85.0)

140 (88.1)

110 (72.8)

515 (94.3)

287 (83.9)

281 (87.5)

8673

8673

23 (8.6)

46 (12.6)

44 (15.7)

33 (19.1)

32 (11.0)

4 (2.0)

16 (4.5)

54 (9.1)

42 (18.3)

51 (16.1)

20 (5.5)

97 (18.6)

62 (13.8)

15 (11.3)

40 (14.3)

32 (15.5)

27 (9.1)

66 (17.7)

46 (21.1)

2 (20.0)

27 (11.6)

68 (24.5)

35 (16.7)

57 (8.1)

107 (12.8)

35 (15.0)

19 (11.9)

41 (27.2)

31 (5.7)

55 (16.1)

40 (12.5)

1267

1267

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2008

2062

2006

1013

2023

1031

2023

2029

1999

2010

2006

2061

2043

607

1999

2069

2014

1005

2082

2032

1025

2013

999

2010

2065

1999

2056

2077

2019

2020

2063

56468

269

364

280

173

291

202

359

592

229

316

365

522

449

133

280

206

298

373

218

10

233

277

209

702

837

234

159

151

546

342

321

9940
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v264 - QA34 NO PUBL ORG COMPLAINT: RESULT FROM PROVIDER

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_6 You already received a satisfactory result from the retailer/provider of the good/service

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v264 by v7, Absolute Values (Row Percent), weighted by v8

v264 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

85 (31.5)

204 (55.9)

214 (76.4)

105 (61.0)

131 (45.2)

72 (35.6)

159 (44.3)

214 (36.1)

130 (56.8)

230 (72.8)

150 (41.1)

316 (60.4)

271 (60.4)

72 (54.1)

170 (60.5)

121 (58.5)

186 (62.4)

209 (56.0)

124 (56.9)

10 (100.0)

102 (43.8)

197 (71.1)

114 (54.5)

373 (53.1)

405 (48.4)

143 (61.1)

73 (45.9)

113 (75.3)

200 (36.6)

197 (57.8)

181 (56.4)

5271

5271

185 (68.5)

161 (44.1)

66 (23.6)

67 (39.0)

159 (54.8)

130 (64.4)

200 (55.7)

379 (63.9)

99 (43.2)

86 (27.2)

215 (58.9)

207 (39.6)

178 (39.6)

61 (45.9)

111 (39.5)

86 (41.5)

112 (37.6)

164 (44.0)

94 (43.1)

131 (56.2)

80 (28.9)

95 (45.5)

329 (46.9)

432 (51.6)

91 (38.9)

86 (54.1)

37 (24.7)

346 (63.4)

144 (42.2)

140 (43.6)

4671

4671

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2063

2006

1012

2022

1031

2023

2030

1999

2010

2006

2062

2043

607

2000

2070

2014

1005

2082

2032

1025

2013

999

2010

2065

1999

2056

2076

2019

2019

2063

56470

270

365

280

172

290

202

359

593

229

316

365

523

449

133

281

207

298

373

218

10

233

277

209

702

837

234

159

150

546

341

321

9942
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v265 - QA34 NO PUBL ORG COMPLAINT: TOO MUCH EFFORT

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_7 It would take too much effort

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v265 by v7, Absolute Values (Row Percent), weighted by v8

v265 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

230 (85.2)

307 (84.3)

214 (76.4)

159 (91.9)

233 (80.3)

171 (84.7)

310 (86.4)

490 (82.6)

182 (79.5)

274 (87.0)

295 (80.8)

467 (89.5)

395 (88.0)

113 (85.0)

245 (87.2)

171 (83.0)

277 (93.0)

243 (65.0)

206 (94.1)

7 (70.0)

216 (92.7)

190 (68.8)

194 (92.8)

560 (79.9)

644 (76.9)

203 (86.4)

149 (93.7)

127 (84.1)

467 (85.5)

259 (76.0)

272 (84.7)

8270

8270

40 (14.8)

57 (15.7)

66 (23.6)

14 (8.1)

57 (19.7)

31 (15.3)

49 (13.6)

103 (17.4)

47 (20.5)

41 (13.0)

70 (19.2)

55 (10.5)

54 (12.0)

20 (15.0)

36 (12.8)

35 (17.0)

21 (7.0)

131 (35.0)

13 (5.9)

3 (30.0)

17 (7.3)

86 (31.2)

15 (7.2)

141 (20.1)

193 (23.1)

32 (13.6)

10 (6.3)

24 (15.9)

79 (14.5)

82 (24.0)

49 (15.3)

1671

1671

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2062

2006

1013

2022

1031

2023

2030

1999

2009

2006

2061

2043

607

2000

2069

2014

1006

2083

2032

1025

2012

999

2009

2065

2000

2056

2077

2019

2019

2063

56469

270

364

280

173

290

202

359

593

229

315

365

522

449

133

281

206

298

374

219

10

233

276

209

701

837

235

159

151

546

341

321

9941
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v266 - QA34 NO PUBL ORG COMPLAINT: OTHER REASON

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_8 Other (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v266 by v7, Absolute Values (Row Percent), weighted by v8

v266 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

264 (97.8)

318 (87.4)

271 (96.8)

164 (95.3)

285 (98.3)

199 (98.5)

340 (94.7)

555 (93.6)

213 (93.0)

280 (88.6)

323 (88.7)

478 (91.6)

406 (90.2)

123 (92.5)

271 (96.8)

194 (94.2)

268 (90.2)

346 (92.8)

207 (94.5)

10 (100.0)

207 (88.8)

269 (97.1)

196 (93.3)

636 (90.6)

798 (95.3)

227 (97.0)

147 (92.5)

146 (97.3)

492 (90.1)

321 (94.1)

310 (96.9)

9264

9264

6 (2.2)

46 (12.6)

9 (3.2)

8 (4.7)

5 (1.7)

3 (1.5)

19 (5.3)

38 (6.4)

16 (7.0)

36 (11.4)

41 (11.3)

44 (8.4)

44 (9.8)

10 (7.5)

9 (3.2)

12 (5.8)

29 (9.8)

27 (7.2)

12 (5.5)

26 (11.2)

8 (2.9)

14 (6.7)

66 (9.4)

39 (4.7)

7 (3.0)

12 (7.5)

4 (2.7)

54 (9.9)

20 (5.9)

10 (3.1)

674

674

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2062

2006

1012

2022

1031

2023

2030

1999

2010

2005

2061

2044

607

1999

2069

2013

1005

2083

2032

1025

2013

1000

2010

2065

1999

2056

2076

2019

2019

2062

56466

270

364

280

172

290

202

359

593

229

316

364

522

450

133

280

206

297

373

219

10

233

277

210

702

837

234

159

150

546

341

320

9938
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v267 - QA34 NO PUBL ORG COMPLAINT: DK

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A34

ASK Q.A34 IF “NO COMPLAINT MADE TO A THIRD PART”, CODE ‘00’ OR ‘99’ IN Q.A33 – OTHERS GO TO Q.A35

Thinking about the last time you encountered this kind of problem but did not make a complaint to a public authority or a 

consumer organisation, why did you not complain?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A34_9 DK

0   Not Mentioned

1   Mentioned

9   Inap. Made a complaint/DK (not coded 0 or 99 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v267 by v7, Absolute Values (Row Percent), weighted by v8

v267 0 1 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

263 (97.4)

358 (98.4)

263 (93.9)

162 (94.2)

285 (98.3)

197 (97.5)

344 (95.8)

583 (98.5)

218 (95.2)

300 (95.2)

362 (99.5)

507 (97.1)

425 (94.4)

131 (98.5)

276 (98.6)

204 (99.0)

241 (80.9)

358 (95.7)

212 (96.8)

10 (100.0)

222 (95.3)

272 (98.2)

206 (98.1)

690 (98.4)

810 (96.9)

219 (93.2)

156 (98.7)

130 (86.1)

530 (97.1)

330 (96.8)

316 (98.8)

9580

9580

7 (2.6)

6 (1.6)

17 (6.1)

10 (5.8)

5 (1.7)

5 (2.5)

15 (4.2)

9 (1.5)

11 (4.8)

15 (4.8)

2 (0.5)

15 (2.9)

25 (5.6)

2 (1.5)

4 (1.4)

2 (1.0)

57 (19.1)

16 (4.3)

7 (3.2)

11 (4.7)

5 (1.8)

4 (1.9)

11 (1.6)

26 (3.1)

16 (6.8)

2 (1.3)

21 (13.9)

16 (2.9)

11 (3.2)

4 (1.3)

357

357

M

1739

1698

1726

840

1732

829

1664

1437

1770

1694

1641

1539

1594

474

1719

1863

1716

632

1864

2022

792

1736

790

1308

1228

1765

1897

1926

1473

1678

1742

46528

2009

2062

2006

1012

2022

1031

2023

2029

1999

2009

2005

2061

2044

607

1999

2069

2014

1006

2083

2032

1025

2013

1000

2009

2064

2000

2055

2077

2019

2019

2062

56465

270

364

280

172

290

202

359

592

229

315

364

522

450

133

280

206

298

374

219

10

233

277

210

701

836

235

158

151

546

341

320

9937
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v268 - QA35 PUBL ORGANISATION COMPLAINT - SATISFACTION

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A35

ASK Q.A35 IF “HAS MADE A COMPLAINT TO A THIRD PART”, CODE ‘01’ TO ‘98’ IN Q.A33 –THERS GO TO Q.A36

Thinking about the last time you made a complaint to a public authority or a consumer organisation about the problem you had, 

were you satisfied with the help you received?

(READ OUT – ONE ANSWER ONLY)

1   Very satisfied

2   Fairly satisfied

3   Not very satisfied

4   Not at all satisfied

5   DK

9   Inap. Not made a complaint (not coded 1 to 98 in V257)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v268 by v7, Absolute Values (Row Percent), weighted by v8

v268 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

7 (10.8)

13 (28.9)

7 (17.9)

3 (12.0)

11 (44.0)

10 (19.2)

9 (29.0)

13 (21.7)

19 (15.4)

17 (23.9)

7 (16.7)

27 (23.1)

10 (43.5)

3 (21.4)

1 (1.7)

15 (31.3)

5 (45.5)

6 (14.3)

9 (45.0)

3 (6.1)

12 (26.1)

13 (18.3)

29 (36.3)

11 (27.5)

6 (19.4)

2 (7.7)

19 (37.3)

25 (24.0)

18 (17.3)

330

330

32 (49.2)

19 (42.2)

14 (35.9)

6 (33.3)

12 (48.0)

7 (28.0)

19 (36.5)

8 (25.8)

17 (28.3)

26 (21.1)

31 (43.7)

16 (38.1)

40 (34.2)

4 (17.4)

1 (7.1)

32 (54.2)

14 (29.2)

1 (9.1)

20 (47.6)

2 (25.0)

6 (30.0)

15 (30.6)

7 (15.2)

27 (38.0)

28 (35.0)

14 (35.0)

13 (41.9)

16 (61.5)

19 (37.3)

44 (42.3)

53 (51.0)

563

563

19 (29.2)

8 (17.8)

9 (23.1)

2 (11.1)

4 (16.0)

5 (20.0)

10 (19.2)

6 (19.4)

13 (21.7)

31 (25.2)

12 (16.9)

3 (7.1)

26 (22.2)

6 (26.1)

5 (35.7)

19 (32.2)

9 (18.8)

3 (27.3)

12 (28.6)

2 (25.0)

1 (5.0)

11 (22.4)

6 (13.0)

14 (19.7)

10 (12.5)

5 (12.5)

6 (19.4)

5 (19.2)

6 (11.8)

23 (22.1)

25 (24.0)

316

316

7 (10.8)

5 (11.1)

9 (23.1)

10 (55.6)

6 (24.0)

2 (8.0)

13 (25.0)

8 (25.8)

17 (28.3)

47 (38.2)

11 (15.5)

16 (38.1)

24 (20.5)

3 (13.0)

5 (35.7)

7 (11.9)

10 (20.8)

2 (18.2)

4 (9.5)

4 (50.0)

4 (20.0)

20 (40.8)

21 (45.7)

17 (23.9)

13 (16.3)

10 (25.0)

6 (19.4)

3 (11.5)

7 (13.7)

12 (11.5)

8 (7.7)

331

331

M

3

6

8

1

2

1

3

8

6

9

4

9

8

1

5

17

3

1

5

7

6

7

19

12

2

1

9

8

2

173

M

1940

2011

1959

993

1995

1003

1967

1991

1935

1878

1932

2009

1920

584

1986

2006

1949

991

2040

2023

1000

1956

947

1932

1965

1949

2023

2049

1958

1907

1956

54754

2008

2062

2006

1012

2022

1029

2022

2030

2001

2010

2007

2060

2045

607

2001

2070

2014

1005

2082

2032

1025

2012

999

2010

2064

2001

2056

2076

2018

2019

2062

56467

65

45

39

18

25

25

52

31

60

123

71

42

117

23

14

59

48

11

42

8

20

49

46

71

80

40

31

26

51

104

104

1540
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v269 - QA36 NO COMPLAINT TO COURT: DK PROCEEDING

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_1 You did not know how to proceed

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v269 by v7, Absolute Values (Row Percent), weighted by v8

v269 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

310 (92.5)

378 (92.6)

297 (93.4)

181 (95.3)

276 (87.6)

211 (92.5)

376 (92.4)

601 (96.3)

287 (97.6)

388 (87.8)

407 (93.1)

513 (91.1)

495 (88.4)

143 (93.5)

281 (96.2)

246 (92.1)

339 (95.5)

334 (87.0)

218 (85.8)

10 (71.4)

221 (87.0)

291 (88.7)

248 (95.8)

759 (97.8)

881 (94.6)

263 (93.6)

176 (92.1)

158 (92.4)

569 (94.8)

432 (95.8)

390 (94.0)

10679

10679

25 (7.5)

30 (7.4)

21 (6.6)

9 (4.7)

39 (12.4)

17 (7.5)

31 (7.6)

23 (3.7)

7 (2.4)

54 (12.2)

30 (6.9)

50 (8.9)

65 (11.6)

10 (6.5)

11 (3.8)

21 (7.9)

16 (4.5)

50 (13.0)

36 (14.2)

4 (28.6)

33 (13.0)

37 (11.3)

11 (4.2)

17 (2.2)

50 (5.4)

18 (6.4)

15 (7.9)

13 (7.6)

31 (5.2)

19 (4.2)

25 (6.0)

818

818

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2006

1013

2022

1031

2022

2030

1999

2009

2006

2060

2043

607

2000

2070

2014

1005

2082

2033

1025

2013

1000

2011

2064

2000

2056

2076

2019

2021

2063

56470

335

408

318

190

315

228

407

624

294

442

437

563

560

153

292

267

355

384

254

14

254

328

259

776

931

281

191

171

600

451

415

11497
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v270 - QA36 NO COMPLAINT TO COURT: NOT ON YOUR OWN

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_2 You did not want to do it on your own

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v270 by v7, Absolute Values (Row Percent), weighted by v8

v270 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

310 (92.5)

388 (95.1)

310 (97.2)

183 (96.8)

304 (96.5)

219 (96.1)

392 (96.3)

600 (96.2)

287 (97.3)

421 (95.0)

423 (96.8)

544 (96.6)

540 (96.3)

151 (98.7)

288 (98.6)

253 (94.8)

345 (97.2)

374 (97.4)

240 (94.1)

10 (71.4)

246 (96.9)

294 (89.6)

252 (97.3)

756 (97.4)

919 (98.7)

271 (96.4)

183 (95.8)

167 (97.7)

596 (99.3)

415 (92.2)

377 (91.1)

11058

11058

25 (7.5)

20 (4.9)

9 (2.8)

6 (3.2)

11 (3.5)

9 (3.9)

15 (3.7)

24 (3.8)

8 (2.7)

22 (5.0)

14 (3.2)

19 (3.4)

21 (3.7)

2 (1.3)

4 (1.4)

14 (5.2)

10 (2.8)

10 (2.6)

15 (5.9)

4 (28.6)

8 (3.1)

34 (10.4)

7 (2.7)

20 (2.6)

12 (1.3)

10 (3.6)

8 (4.2)

4 (2.3)

4 (0.7)

35 (7.8)

37 (8.9)

441

441

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2007

1012

2022

1031

2022

2030

2000

2010

2006

2060

2044

607

2000

2070

2014

1005

2083

2033

1025

2013

1000

2011

2064

2000

2056

2076

2019

2020

2062

56472

335

408

319

189

315

228

407

624

295

443

437

563

561

153

292

267

355

384

255

14

254

328

259

776

931

281

191

171

600

450

414

11499
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v271 - QA36 NO COMPLAINT TO COURT: SUMS TOO SMALL

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_3 The sums involved were too small

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v271 by v7, Absolute Values (Row Percent), weighted by v8

v271 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

245 (73.1)

306 (74.8)

203 (63.6)

123 (64.7)

229 (72.7)

175 (76.8)

295 (72.3)

499 (80.1)

197 (67.0)

360 (81.3)

316 (72.3)

375 (66.6)

442 (78.8)

125 (81.7)

191 (65.6)

178 (66.4)

275 (77.5)

239 (62.2)

195 (76.5)

10 (71.4)

190 (75.1)

232 (70.7)

189 (73.0)

546 (70.4)

641 (68.9)

185 (65.8)

151 (79.1)

143 (83.6)

464 (77.3)

319 (70.9)

258 (62.2)

8296

8296

90 (26.9)

103 (25.2)

116 (36.4)

67 (35.3)

86 (27.3)

53 (23.2)

113 (27.7)

124 (19.9)

97 (33.0)

83 (18.7)

121 (27.7)

188 (33.4)

119 (21.2)

28 (18.3)

100 (34.4)

90 (33.6)

80 (22.5)

145 (37.8)

60 (23.5)

4 (28.6)

63 (24.9)

96 (29.3)

70 (27.0)

230 (29.6)

290 (31.1)

96 (34.2)

40 (20.9)

28 (16.4)

136 (22.7)

131 (29.1)

157 (37.8)

3204

3204

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2062

2007

1013

2022

1031

2023

2029

1999

2010

2006

2060

2044

607

1999

2071

2014

1005

2083

2033

1024

2013

1000

2011

2064

2000

2056

2076

2019

2020

2063

56473

335

409

319

190

315

228

408

623

294

443

437

563

561

153

291

268

355

384

255

14

253

328

259

776

931

281

191

171

600

450

415

11500



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 535 

v272 - QA36 NO COMPLAINT TO COURT: TOO MUCH EFFORT

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_4 It would have taken too much effort

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v272 by v7, Absolute Values (Row Percent), weighted by v8

v272 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

279 (83.3)

347 (85.0)

226 (70.8)

158 (83.2)

256 (81.3)

185 (81.1)

317 (77.9)

507 (81.4)

236 (80.0)

375 (84.7)

348 (79.6)

501 (89.0)

478 (85.2)

132 (86.3)

242 (82.9)

228 (85.4)

308 (86.8)

259 (67.4)

235 (92.5)

9 (64.3)

236 (92.9)

240 (73.2)

236 (91.1)

591 (76.3)

720 (77.3)

246 (87.5)

175 (91.1)

143 (83.6)

520 (86.7)

314 (69.6)

325 (78.3)

9372

9372

56 (16.7)

61 (15.0)

93 (29.2)

32 (16.8)

59 (18.7)

43 (18.9)

90 (22.1)

116 (18.6)

59 (20.0)

68 (15.3)

89 (20.4)

62 (11.0)

83 (14.8)

21 (13.7)

50 (17.1)

39 (14.6)

47 (13.2)

125 (32.6)

19 (7.5)

5 (35.7)

18 (7.1)

88 (26.8)

23 (8.9)

184 (23.7)

211 (22.7)

35 (12.5)

17 (8.9)

28 (16.4)

80 (13.3)

137 (30.4)

90 (21.7)

2128

2128

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2007

1013

2022

1031

2022

2029

2000

2010

2006

2060

2044

607

2000

2070

2014

1005

2082

2033

1025

2013

1000

2010

2064

2000

2057

2076

2019

2021

2063

56473

335

408

319

190

315

228

407

623

295

443

437

563

561

153

292

267

355

384

254

14

254

328

259

775

931

281

192

171

600

451

415

11500
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v273 - QA36 NO COMPLAINT TO COURT: TOO EXPENSIVE

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_5 You thought the procedure would be too expensive with respect to the sum involved

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v273 by v7, Absolute Values (Row Percent), weighted by v8

v273 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

286 (85.4)

333 (81.4)

237 (74.5)

154 (81.1)

271 (86.3)

206 (90.4)

372 (91.4)

556 (89.1)

249 (84.4)

383 (86.5)

385 (88.1)

471 (83.7)

513 (91.4)

142 (92.8)

216 (74.0)

225 (84.0)

323 (91.0)

326 (84.7)

202 (79.5)

12 (85.7)

217 (85.4)

276 (84.1)

214 (82.6)

659 (85.0)

762 (81.8)

249 (88.6)

162 (84.8)

142 (83.0)

532 (88.5)

375 (83.3)

350 (84.3)

9800

9800

49 (14.6)

76 (18.6)

81 (25.5)

36 (18.9)

43 (13.7)

22 (9.6)

35 (8.6)

68 (10.9)

46 (15.6)

60 (13.5)

52 (11.9)

92 (16.3)

48 (8.6)

11 (7.2)

76 (26.0)

43 (16.0)

32 (9.0)

59 (15.3)

52 (20.5)

2 (14.3)

37 (14.6)

52 (15.9)

45 (17.4)

116 (15.0)

170 (18.2)

32 (11.4)

29 (15.2)

29 (17.0)

69 (11.5)

75 (16.7)

65 (15.7)

1702

1702

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2062

2006

1013

2021

1031

2022

2030

2000

2010

2006

2060

2044

607

2000

2071

2014

1006

2082

2033

1025

2013

1000

2010

2065

2000

2056

2076

2020

2020

2063

56475

335

409

318

190

314

228

407

624

295

443

437

563

561

153

292

268

355

385

254

14

254

328

259

775

932

281

191

171

601

450

415

11502
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v274 - QA36 NO COMPLAINT TO COURT: TOO COMPLICATED

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_6 You thought the procedure would be too complicated

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v274 by v7, Absolute Values (Row Percent), weighted by v8

v274 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

296 (88.4)

355 (87.0)

255 (80.2)

156 (82.1)

272 (86.3)

210 (92.1)

370 (90.9)

572 (91.7)

266 (90.2)

373 (84.4)

389 (89.0)

487 (86.5)

516 (92.0)

147 (96.1)

244 (83.8)

223 (83.2)

336 (94.6)

328 (85.2)

219 (86.2)

12 (85.7)

231 (91.3)

258 (78.4)

220 (84.9)

708 (91.2)

856 (91.9)

266 (94.7)

160 (83.8)

149 (87.1)

549 (91.5)

364 (80.7)

366 (88.4)

10153

10153

39 (11.6)

53 (13.0)

63 (19.8)

34 (17.9)

43 (13.7)

18 (7.9)

37 (9.1)

52 (8.3)

29 (9.8)

69 (15.6)

48 (11.0)

76 (13.5)

45 (8.0)

6 (3.9)

47 (16.2)

45 (16.8)

19 (5.4)

57 (14.8)

35 (13.8)

2 (14.3)

22 (8.7)

71 (21.6)

39 (15.1)

68 (8.8)

75 (8.1)

15 (5.3)

31 (16.2)

22 (12.9)

51 (8.5)

87 (19.3)

48 (11.6)

1346

1346

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2006

1013

2022

1031

2022

2030

2000

2009

2006

2060

2044

607

1999

2071

2014

1006

2082

2033

1024

2014

1000

2011

2064

2000

2056

2076

2019

2021

2062

56472

335

408

318

190

315

228

407

624

295

442

437

563

561

153

291

268

355

385

254

14

253

329

259

776

931

281

191

171

600

451

414

11499
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v275 - QA36 NO COMPLAINT TO COURT: TAKE TOO LONG

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_7 You thought it would take too long

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v275 by v7, Absolute Values (Row Percent), weighted by v8

v275 0 1 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

286 (85.4)

344 (84.3)

248 (78.0)

148 (78.3)

281 (89.2)

212 (93.0)

376 (92.4)

571 (91.5)

250 (84.7)

382 (86.2)

400 (91.5)

470 (83.3)

502 (89.5)

134 (87.6)

237 (81.2)

232 (86.6)

337 (94.9)

296 (76.9)

212 (83.5)

12 (85.7)

219 (86.2)

245 (74.5)

224 (86.5)

686 (88.4)

826 (88.7)

250 (89.0)

165 (86.4)

137 (80.1)

554 (92.3)

347 (77.1)

369 (88.9)

9952

9952

49 (14.6)

64 (15.7)

70 (22.0)

41 (21.7)

34 (10.8)

16 (7.0)

31 (7.6)

53 (8.5)

45 (15.3)

61 (13.8)

37 (8.5)

94 (16.7)

59 (10.5)

19 (12.4)

55 (18.8)

36 (13.4)

18 (5.1)

89 (23.1)

42 (16.5)

2 (14.3)

35 (13.8)

84 (25.5)

35 (13.5)

90 (11.6)

105 (11.3)

31 (11.0)

26 (13.6)

34 (19.9)

46 (7.7)

103 (22.9)

46 (11.1)

1550

1550

M

1674

1653

1688

823

1707

803

1616

1406

1705

1567

1569

1498

1483

454

1708

1803

1659

621

1828

2018

771

1685

741

1235

1133

1719

1865

1905

1419

1570

1647

44973

2009

2061

2006

1012

2022

1031

2023

2030

2000

2010

2006

2062

2044

607

2000

2071

2014

1006

2082

2032

1025

2014

1000

2011

2064

2000

2056

2076

2019

2020

2062

56475

335

408

318

189

315

228

407

624

295

443

437

564

561

153

292

268

355

385

254

14

254

329

259

776

931

281

191

171

600

450

415

11502
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v276 - QA36 NO COMPLAINT TO COURT: RESULT FROM PROVIDER

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_8 You already received a satisfactory result from the seller/provider of the

good/service

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v276 by v7, Absolute Values (Row Percent), weighted by v8

v276 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

121 (36.1)

244 (59.8)

237 (74.5)

125 (66.1)

153 (48.6)

92 (40.4)

204 (50.0)

231 (37.1)

177 (60.0)

343 (77.4)

192 (43.9)

363 (64.5)

350 (62.4)

82 (53.6)

190 (65.1)

154 (57.7)

225 (63.4)

224 (58.2)

163 (64.2)

14 (100.0)

126 (49.6)

244 (74.4)

150 (57.9)

438 (56.4)

460 (49.4)

180 (64.1)

102 (53.4)

133 (77.8)

217 (36.1)

283 (62.9)

240 (57.8)

6457

6457

214 (63.9)

164 (40.2)

81 (25.5)

64 (33.9)

162 (51.4)

136 (59.6)

204 (50.0)

392 (62.9)

118 (40.0)

100 (22.6)

245 (56.1)

200 (35.5)

211 (37.6)

71 (46.4)

102 (34.9)

113 (42.3)

130 (36.6)

161 (41.8)

91 (35.8)

128 (50.4)

84 (25.6)

109 (42.1)

338 (43.6)

471 (50.6)

101 (35.9)

89 (46.6)

38 (22.2)

384 (63.9)

167 (37.1)

175 (42.2)

5043

5043

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2006

1012

2022

1031

2023

2029

2000

2010

2006

2060

2044

607

2000

2070

2014

1006

2082

2033

1025

2013

1000

2011

2064

2000

2056

2076

2020

2020

2063

56473

335

408

318

189

315

228

408

623

295

443

437

563

561

153

292

267

355

385

254

14

254

328

259

776

931

281

191

171

601

450

415

11500
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v277 - QA36 NO COMPLAINT TO COURT: OTHER REASON

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_9 Other (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v277 by v7, Absolute Values (Row Percent), weighted by v8

v277 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

320 (95.5)

365 (89.5)

303 (95.3)

178 (94.2)

309 (98.1)

221 (96.9)

392 (96.1)

586 (93.9)

280 (94.9)

378 (85.3)

400 (91.5)

516 (91.5)

504 (89.8)

133 (86.9)

286 (97.9)

252 (94.4)

318 (89.6)

359 (93.2)

245 (96.5)

14 (100.0)

231 (90.9)

321 (97.9)

242 (93.8)

708 (91.4)

868 (93.2)

274 (97.5)

179 (93.7)

166 (97.1)

545 (90.8)

422 (93.6)

410 (98.8)

10725

10725

15 (4.5)

43 (10.5)

15 (4.7)

11 (5.8)

6 (1.9)

7 (3.1)

16 (3.9)

38 (6.1)

15 (5.1)

65 (14.7)

37 (8.5)

48 (8.5)

57 (10.2)

20 (13.1)

6 (2.1)

15 (5.6)

37 (10.4)

26 (6.8)

9 (3.5)

23 (9.1)

7 (2.1)

16 (6.2)

67 (8.6)

63 (6.8)

7 (2.5)

12 (6.3)

5 (2.9)

55 (9.2)

29 (6.4)

5 (1.2)

775

775

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1006

2082

2033

1025

2013

999

2010

2064

2000

2056

2076

2019

2021

2063

56473

335

408

318

189

315

228

408

624

295

443

437

564

561

153

292

267

355

385

254

14

254

328

258

775

931

281

191

171

600

451

415

11500
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v278 - QA36 NO COMPLAINT TO COURT: DK

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A36

ASK Q.A36 IF "DID NOT TAKE THE BUSINESS CONCERNED TO COURT", CODE 1, 3-6 IN Q.A31 – OTHERS GO TO 

Q.A37

Thinking about the last time you encountered this kind of problem but didn’t take the businesses concerned to Court, what were 

the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A36_10 DK

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to court (not any 1 coded in V249, V251, V252, V253, and V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A36) were not coded in 

any of the corresponding variables V269 to V278 (system missing). These cases were recoded to '9' (“NA”) in V269 to V278. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v278 by v7, Absolute Values (Row Percent), weighted by v8

v278 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

327 (97.6)

399 (97.8)

296 (93.1)

175 (92.1)

303 (96.2)

224 (98.2)

393 (96.6)

611 (97.9)

276 (93.9)

426 (96.2)

434 (99.3)

531 (94.1)

526 (93.8)

149 (97.4)

286 (97.9)

262 (98.1)

288 (81.1)

365 (94.8)

247 (97.2)

12 (92.3)

232 (91.3)

304 (92.7)

246 (95.0)

757 (97.6)

903 (97.0)

252 (89.7)

188 (97.9)

106 (62.0)

589 (98.0)

432 (95.8)

407 (98.3)

10946

10946

8 (2.4)

9 (2.2)

22 (6.9)

15 (7.9)

12 (3.8)

4 (1.8)

14 (3.4)

13 (2.1)

18 (6.1)

17 (3.8)

3 (0.7)

33 (5.9)

35 (6.2)

4 (2.6)

6 (2.1)

5 (1.9)

67 (18.9)

20 (5.2)

7 (2.8)

1 (7.7)

22 (8.7)

24 (7.3)

13 (5.0)

19 (2.4)

28 (3.0)

29 (10.3)

4 (2.1)

65 (38.0)

12 (2.0)

19 (4.2)

7 (1.7)

555

555

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1674

1651

1679

823

1707

803

1614

1405

1705

1567

1569

1496

1480

453

1708

1803

1657

618

1828

2018

768

1684

739

1235

1130

1715

1865

1903

1415

1570

1647

44929

2009

2061

2006

1013

2022

1031

2022

2030

1999

2010

2006

2061

2044

607

2000

2070

2014

1006

2082

2032

1025

2013

1000

2011

2064

2000

2057

2076

2020

2021

2062

56474

335

408

318

190

315

228

407

624

294

443

437

564

561

153

292

267

355

385

254

13

254

328

259

776

931

281

192

171

601

451

414

11501
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v279 - QA37 NO DISPUTE SETTLEMENT: DK EXISTENCE

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_1 You simply did not know that such things exist

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v279 by v7, Absolute Values (Row Percent), weighted by v8

v279 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

289 (88.1)

370 (91.4)

291 (91.8)

155 (82.4)

288 (92.3)

196 (89.1)

358 (89.3)

603 (96.3)

278 (97.5)

405 (96.2)

399 (92.1)

528 (93.6)

512 (90.1)

145 (94.2)

279 (96.9)

232 (87.9)

346 (96.6)

334 (87.7)

234 (92.1)

13 (86.7)

232 (93.9)

286 (91.7)

231 (95.1)

728 (94.9)

870 (94.4)

244 (87.8)

169 (91.8)

137 (97.2)

573 (95.5)

413 (91.8)

386 (91.5)

10524

10524

39 (11.9)

35 (8.6)

26 (8.2)

33 (17.6)

24 (7.7)

24 (10.9)

43 (10.7)

23 (3.7)

7 (2.5)

16 (3.8)

34 (7.9)

36 (6.4)

56 (9.9)

9 (5.8)

9 (3.1)

32 (12.1)

12 (3.4)

47 (12.3)

20 (7.9)

2 (13.3)

15 (6.1)

26 (8.3)

12 (4.9)

39 (5.1)

52 (5.6)

34 (12.2)

15 (8.2)

4 (2.8)

27 (4.5)

37 (8.2)

36 (8.5)

824

824

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2009

2062

2007

1013

2022

1030

2023

2030

2000

2010

2006

2062

2044

607

2000

2069

2014

1005

2082

2032

1024

2012

1000

2010

2064

2000

2057

2076

2019

2020

2061

56470

328

405

317

188

312

220

401

626

285

421

433

564

568

154

288

264

358

381

254

15

247

312

243

767

922

278

184

141

600

450

422

11348
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v280 - QA37 NO DISPUTE SETTLEMENT: DK PROCEEDING

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_2 You did not know how to proceed

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v280 by v7, Absolute Values (Row Percent), weighted by v8

v280 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

306 (93.6)

369 (91.1)

278 (87.7)

170 (90.4)

274 (87.8)

207 (93.7)

374 (93.3)

598 (95.7)

278 (97.5)

350 (82.9)

402 (92.8)

508 (90.2)

514 (90.5)

145 (94.2)

270 (93.8)

240 (90.9)

337 (94.1)

333 (87.6)

210 (82.7)

13 (86.7)

224 (90.7)

271 (86.6)

224 (92.6)

725 (94.5)

853 (92.5)

262 (94.2)

155 (84.2)

119 (84.4)

575 (95.7)

407 (90.4)

388 (91.9)

10379

10379

21 (6.4)

36 (8.9)

39 (12.3)

18 (9.6)

38 (12.2)

14 (6.3)

27 (6.7)

27 (4.3)

7 (2.5)

72 (17.1)

31 (7.2)

55 (9.8)

54 (9.5)

9 (5.8)

18 (6.3)

24 (9.1)

21 (5.9)

47 (12.4)

44 (17.3)

2 (13.3)

23 (9.3)

42 (13.4)

18 (7.4)

42 (5.5)

69 (7.5)

16 (5.8)

29 (15.8)

22 (15.6)

26 (4.3)

43 (9.6)

34 (8.1)

968

968

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2008

2062

2007

1013

2022

1031

2023

2029

2000

2011

2006

2061

2044

607

2000

2069

2014

1004

2082

2032

1024

2013

999

2010

2064

2000

2057

2076

2020

2020

2061

56469

327

405

317

188

312

221

401

625

285

422

433

563

568

154

288

264

358

380

254

15

247

313

242

767

922

278

184

141

601

450

422

11347



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 553 

v281 - QA37 NO DISPUTE SETTLEMENT: SUMS TOO SMALL

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_3 The sums involved were too small

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v281 by v7, Absolute Values (Row Percent), weighted by v8

v281 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

253 (77.4)

320 (79.0)

224 (70.7)

138 (73.8)

228 (73.1)

177 (80.5)

312 (78.0)

516 (82.6)

208 (73.0)

346 (82.2)

341 (78.8)

400 (70.9)

454 (80.1)

126 (81.8)

199 (69.1)

185 (69.8)

285 (79.6)

238 (62.5)

201 (79.1)

11 (73.3)

188 (76.1)

225 (72.1)

186 (76.5)

566 (73.8)

660 (71.6)

196 (70.5)

151 (82.1)

105 (73.9)

477 (79.4)

334 (74.2)

272 (64.3)

8522

8522

74 (22.6)

85 (21.0)

93 (29.3)

49 (26.2)

84 (26.9)

43 (19.5)

88 (22.0)

109 (17.4)

77 (27.0)

75 (17.8)

92 (21.2)

164 (29.1)

113 (19.9)

28 (18.2)

89 (30.9)

80 (30.2)

73 (20.4)

143 (37.5)

53 (20.9)

4 (26.7)

59 (23.9)

87 (27.9)

57 (23.5)

201 (26.2)

262 (28.4)

82 (29.5)

33 (17.9)

37 (26.1)

124 (20.6)

116 (25.8)

151 (35.7)

2825

2825

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2008

2062

2007

1012

2022

1030

2022

2029

2000

2010

2006

2062

2043

607

2000

2070

2014

1005

2082

2032

1024

2012

1000

2010

2064

2000

2057

2077

2020

2020

2062

56469

327

405

317

187

312

220

400

625

285

421

433

564

567

154

288

265

358

381

254

15

247

312

243

767

922

278

184

142

601
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423
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v282 - QA37 NO DISPUTE SETTLEMENT: TOO MUCH EFFORT

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_4 It would have taken too much effort

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v282 by v7, Absolute Values (Row Percent), weighted by v8

v282 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

266 (81.3)

358 (88.4)

227 (71.6)

167 (89.3)

253 (81.1)

183 (83.2)

326 (81.3)

536 (85.6)

230 (80.7)

376 (89.3)

358 (82.9)

518 (91.8)

503 (88.6)

134 (87.0)

244 (84.7)

226 (85.6)

316 (88.3)

269 (70.6)

232 (91.7)

13 (86.7)

222 (89.9)

234 (74.8)

228 (93.8)

595 (77.6)

717 (77.8)

250 (89.9)

167 (91.3)

102 (72.3)

515 (85.8)

306 (68.0)

339 (80.1)

9410

9410

61 (18.7)

47 (11.6)

90 (28.4)

20 (10.7)

59 (18.9)

37 (16.8)

75 (18.7)

90 (14.4)

55 (19.3)

45 (10.7)

74 (17.1)

46 (8.2)

65 (11.4)

20 (13.0)

44 (15.3)

38 (14.4)

42 (11.7)

112 (29.4)

21 (8.3)

2 (13.3)

25 (10.1)

79 (25.2)

15 (6.2)

172 (22.4)

205 (22.2)

28 (10.1)

16 (8.7)

39 (27.7)

85 (14.2)

144 (32.0)

84 (19.9)

1935

1935

M

2
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1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2008

2062

2007

1012

2022

1030

2023

2030

2000

2010

2005

2062

2044

607

2000

2069

2014

1005

2081

2032

1024

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56467

327

405

317

187

312

220

401

626

285

421

432

564

568

154

288

264

358

381

253

15

247

313

243

767

922

278

183

141

600

450

423

11345
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v283 - QA37 NO DISPUTE SETTLEMENT: TOO EXPENSIVE

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_5 You thought the procedure would be too expensive with respect to the sum involved

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289.

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v283 by v7, Absolute Values (Row Percent), weighted by v8

v283 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

296 (90.5)

359 (88.6)

252 (79.5)

173 (92.5)

276 (88.5)

210 (95.0)

381 (95.0)

592 (94.6)

259 (90.6)

385 (91.4)

416 (96.1)

498 (88.5)

535 (94.2)

148 (96.1)

242 (84.0)

246 (92.8)

333 (93.0)

335 (87.9)

213 (83.9)

13 (86.7)

219 (88.7)

274 (87.5)

226 (93.4)

695 (90.6)

815 (88.4)

256 (92.1)

167 (91.3)

121 (85.2)

551 (91.7)

392 (87.3)

375 (88.7)

10253

10253

31 (9.5)

46 (11.4)

65 (20.5)

14 (7.5)

36 (11.5)

11 (5.0)

20 (5.0)

34 (5.4)

27 (9.4)

36 (8.6)

17 (3.9)

65 (11.5)

33 (5.8)

6 (3.9)

46 (16.0)

19 (7.2)

25 (7.0)

46 (12.1)

41 (16.1)

2 (13.3)

28 (11.3)

39 (12.5)

16 (6.6)

72 (9.4)

107 (11.6)

22 (7.9)

16 (8.7)

21 (14.8)

50 (8.3)

57 (12.7)

48 (11.3)

1096

1096
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1

1
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1
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1

3

1

2

3

4

2

4

1
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M

1681

1655

1681

825

1710

810
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1403
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1589

1573

1497

1473
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1805
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1828

2016
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1699

755

1243

1139

1718

1873

1933

1415

1570

1638
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2008

2062
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2022

1031

2023
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2061

2044
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2070
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2032

1024

2013

999

2010

2064

2000

2056

2077

2020

2019

2062

56471

327

405

317

187

312

221

401

626

286

421

433

563

568

154

288

265

358

381

254

15

247

313

242

767

922

278

183

142

601

449

423

11349
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v284 - QA37 NO DISPUTE SETTLEMENT: PROVIDER NOT WILLING

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_6 The other party was not willing to use these mechanisms

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v284 by v7, Absolute Values (Row Percent), weighted by v8

v284 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

317 (96.6)

400 (98.8)

311 (98.1)

182 (97.3)

308 (98.7)

220 (99.5)

391 (97.5)

611 (97.6)

282 (98.9)

415 (98.6)

421 (97.5)

560 (99.5)

558 (98.2)

153 (99.4)

285 (99.0)

252 (95.5)

354 (98.9)

379 (99.5)

242 (95.3)

15 (100.0)

239 (96.8)

305 (97.8)

239 (98.4)

757 (98.7)

906 (98.3)

277 (99.6)

181 (98.9)

139 (98.6)

596 (99.3)

440 (98.0)

417 (98.6)

11152

11152

11 (3.4)

5 (1.2)

6 (1.9)

5 (2.7)

4 (1.3)

1 (0.5)

10 (2.5)

15 (2.4)

3 (1.1)

6 (1.4)

11 (2.5)

3 (0.5)

10 (1.8)

1 (0.6)

3 (1.0)

12 (4.5)

4 (1.1)

2 (0.5)

12 (4.7)

8 (3.2)

7 (2.2)

4 (1.6)

10 (1.3)

16 (1.7)

1 (0.4)

2 (1.1)

2 (1.4)

4 (0.7)

9 (2.0)

6 (1.4)
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2019
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56467

328

405
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312
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288
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312
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767
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v285 - QA37 NO DISPUTE SETTLEMENT: TAKE TOO LONG

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_7 You thought it would take too long

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v285 by v7, Absolute Values (Row Percent), weighted by v8

v285 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

288 (88.1)

354 (87.4)

256 (81.0)

157 (84.0)

277 (88.8)

210 (95.5)

381 (95.3)

577 (92.2)

248 (87.0)

371 (88.1)

414 (95.6)

481 (85.4)

513 (90.3)

138 (89.6)

238 (82.9)

233 (88.3)

340 (95.0)

310 (81.4)

208 (81.9)

13 (86.7)

217 (87.9)

234 (75.0)

208 (86.0)

698 (91.0)

850 (92.2)

250 (89.9)

168 (91.8)

100 (70.9)

553 (92.2)

358 (79.6)

382 (90.3)

10025

10025

39 (11.9)

51 (12.6)

60 (19.0)

30 (16.0)

35 (11.2)

10 (4.5)

19 (4.8)

49 (7.8)

37 (13.0)

50 (11.9)

19 (4.4)

82 (14.6)

55 (9.7)

16 (10.4)

49 (17.1)

31 (11.7)

18 (5.0)

71 (18.6)

46 (18.1)

2 (13.3)

30 (12.1)

78 (25.0)

34 (14.0)

69 (9.0)

72 (7.8)

28 (10.1)

15 (8.2)

41 (29.1)

47 (7.8)

92 (20.4)

41 (9.7)

1316

1316

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1
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1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638
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1012

2022

1030

2022

2030
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2061

2044

607
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2069

2014

1005

2082

2032

1024
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999

2010

2064

2000

2056

2076

2019

2020

2062

56463

327

405

316

187

312

220

400

626

285

421

433

563

568

154

287

264

358

381

254

15

247

312

242

767

922

278

183

141

600

450

423

11341
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v286 - QA37 NO DISPUTE SETTLEMENT: NOT AVAILABLE

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_8 These mechanisms were not available

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v286 by v7, Absolute Values (Row Percent), weighted by v8

v286 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

316 (96.6)

397 (98.0)

311 (98.1)

184 (98.4)

311 (99.7)

213 (96.8)

390 (97.3)

620 (99.0)

282 (98.9)

421 (100.0)

416 (96.1)

560 (99.5)

561 (98.8)

149 (96.8)

278 (96.5)

250 (94.3)

354 (98.9)

364 (95.5)

250 (98.4)

15 (100.0)

239 (96.8)

309 (98.7)

239 (98.8)

760 (99.1)

919 (99.7)

271 (97.5)

180 (98.4)

138 (97.2)

584 (97.3)

434 (96.4)

418 (98.8)

11133

11133

11 (3.4)

8 (2.0)

6 (1.9)

3 (1.6)

1 (0.3)

7 (3.2)

11 (2.7)

6 (1.0)

3 (1.1)

17 (3.9)

3 (0.5)

7 (1.2)

5 (3.2)

10 (3.5)

15 (5.7)

4 (1.1)

17 (4.5)

4 (1.6)

8 (3.2)

4 (1.3)

3 (1.2)

7 (0.9)

3 (0.3)

7 (2.5)

3 (1.6)

4 (2.8)

16 (2.7)

16 (3.6)

5 (1.2)

214

214

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2008

2062

2007

1012

2022

1030

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1024

2013

999

2010

2064

2000

2056

2077

2019

2020

2062

56469

327

405

317

187

312

220

401

626

285

421

433

563

568

154

288

265

358

381

254

15

247

313

242

767

922

278

183

142

600

450

423

11347
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v287 - QA37 NO DISPUTE SETTLEMENT: RESULT FROM PROVIDER

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_9 You already received a satisfactory result from the seller/provider of the good/service

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v287 by v7, Absolute Values (Row Percent), weighted by v8

v287 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

109 (33.2)

240 (59.3)

240 (75.7)

125 (66.8)

148 (47.4)

88 (39.8)

197 (49.1)

236 (37.7)

170 (59.6)

303 (72.0)

192 (44.4)

354 (62.8)

352 (62.0)

84 (54.5)

188 (65.3)

153 (58.0)

225 (62.8)

220 (57.9)

165 (65.0)

14 (93.3)

117 (47.4)

235 (75.1)

144 (59.5)

429 (55.9)

448 (48.6)

179 (64.4)

90 (49.2)

117 (83.0)

226 (37.7)

298 (66.2)

252 (59.7)

6338

6338

219 (66.8)

165 (40.7)

77 (24.3)

62 (33.2)

164 (52.6)

133 (60.2)

204 (50.9)

390 (62.3)

115 (40.4)

118 (28.0)

240 (55.6)

210 (37.2)

216 (38.0)

70 (45.5)

100 (34.7)

111 (42.0)

133 (37.2)

160 (42.1)

89 (35.0)

1 (6.7)

130 (52.6)

78 (24.9)

98 (40.5)

338 (44.1)

474 (51.4)

99 (35.6)

93 (50.8)

24 (17.0)

374 (62.3)

152 (33.8)

170 (40.3)

5007

5007

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2009

2062

2007

1012

2022

1031

2023

2030

2000

2010

2005

2062

2044

607

2000

2069

2014

1004

2082

2032

1024

2013

999

2010

2064

2000

2056

2076

2019

2020

2061

56467

328

405

317

187

312

221

401

626

285

421

432

564

568

154

288

264

358

380

254

15

247

313

242

767

922

278

183

141

600

450

422

11345
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v288 - QA37 NO DISPUTE SETTLEMENT: OTHER REASON

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_10 Other (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v288 by v7, Absolute Values (Row Percent), weighted by v8

v288 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

317 (96.6)

359 (88.6)

301 (95.3)

183 (97.9)

308 (98.7)

216 (97.7)

382 (95.3)

582 (93.0)

274 (96.1)

345 (81.9)

392 (90.5)

519 (92.2)

511 (90.0)

136 (88.3)

280 (97.6)

257 (97.3)

333 (93.0)

355 (93.2)

243 (96.0)

14 (93.3)

226 (91.5)

305 (97.4)

231 (95.1)

699 (91.1)

865 (93.7)

273 (98.2)

179 (97.3)

136 (96.5)

535 (89.2)

416 (92.4)

415 (98.1)

10587

10587

11 (3.4)

46 (11.4)

15 (4.7)

4 (2.1)

4 (1.3)

5 (2.3)

19 (4.7)

44 (7.0)

11 (3.9)

76 (18.1)

41 (9.5)

44 (7.8)

57 (10.0)

18 (11.7)

7 (2.4)

7 (2.7)

25 (7.0)

26 (6.8)

10 (4.0)

1 (6.7)

21 (8.5)

8 (2.6)

12 (4.9)

68 (8.9)

58 (6.3)

5 (1.8)

5 (2.7)

5 (3.5)

65 (10.8)

34 (7.6)

8 (1.9)

760

760

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

1999

2069

2014

1005

2081

2032

1024

2013

1000

2010

2065

2000

2057

2076

2019

2020

2062

56469

328

405

316

187

312

221

401

626

285

421

433

563

568

154

287

264

358

381

253

15

247

313

243

767

923

278

184

141

600

450

423

11347
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v289 - QA37 NO DISPUTE SETTLEMENT: DK

ASK Q.A29 TO Q.A37 IF “HAS ENCOUNTERED A PROBLEM”, CODE 1 IN Q.A27 – OTHERS GO TO Q.A38

  

Q.A37

ASK Q.A37 IF "DID NOT TAKE THE BUSINESS CONCERNED TO AN OUT-OF-COURT DISPUTE SETTLEMENT BODY", 

CODE 2 TO 6 IN Q.A31– OTHERS GO TO Q.A38A

Thinking about the last time you encountered such a problem but didn’t take the business concerned to an out-of-court dispute 

settlement body (ADR), what were the main reasons for that?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A37_11 DK

0   Not Mentioned

1   Mentioned

9   NA

99   Inap. Did take to out-of-court dispute settlement body (coded 1 in V250 to V254)

Note:

42 cases coded 1 or 3-6 in Q.A31 (i.e. in accordance with the question routing supposed to be asked Q.A37) were not coded in 

any of the corresponding variables V279 to V289 (system missing). These cases were recoded to '9' (“NA”) in V279 to V289. 

Multiple response questions are split into a set of dichotomized dummy variables (0 NOT MENTIONED / 1 MENTIONED) which 

represent each of the original categories and which are identified by the respective original category code as question number 

suffix. As a result the references to specific categories in the question text or in interviewer instructions should now be read as 

referring to the respective dummy variable if selected (code 1).

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the 

exclusion of respondents.
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v289 by v7, Absolute Values (Row Percent), weighted by v8

v289 0 1 9 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

321 (97.9)

391 (96.5)

281 (88.6)

163 (87.2)

303 (97.1)

213 (96.4)

383 (95.5)

600 (95.8)

252 (88.4)

403 (95.7)

426 (98.4)

521 (92.4)

515 (90.8)

149 (96.8)

276 (95.8)

255 (96.6)

278 (77.7)

360 (94.5)

241 (94.9)

13 (86.7)

219 (88.7)

281 (89.8)

215 (88.8)

726 (94.7)

890 (96.5)

244 (87.8)

172 (94.0)

116 (82.3)

582 (97.0)

422 (93.8)

415 (98.3)

10626

10626

7 (2.1)

14 (3.5)

36 (11.4)

24 (12.8)

9 (2.9)

8 (3.6)

18 (4.5)

26 (4.2)

33 (11.6)

18 (4.3)

7 (1.6)

43 (7.6)

52 (9.2)

5 (3.2)

12 (4.2)

9 (3.4)

80 (22.3)

21 (5.5)

13 (5.1)

2 (13.3)

28 (11.3)

32 (10.2)

27 (11.2)

41 (5.3)

32 (3.5)

34 (12.2)

11 (6.0)

25 (17.7)

18 (3.0)

28 (6.2)

7 (1.7)

720

720

M

2

9

1

1

1

3

1

2

3

1

3

1

2

3

4

2

4

1

44

M

1681

1655

1681

825

1710

810

1621

1403

1715

1589

1573

1497

1473

452

1712

1805

1654

621

1828

2016

774

1699

755

1243

1139

1718

1873

1933

1415

1570

1638

45078

2009

2062

2007

1012

2022

1031

2023

2030

2000

2010

2006

2062

2043

607

2000

2069

2014

1005

2082

2032

1024

2013

999

2010

2064

2000

2056

2076

2019

2020

2061

56468

328

405

317

187

312

221

401

626

285

421

433

564

567

154

288

264

358

381

254

15

247

313

242

767

922

278

183

141

600

450

422

11346
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v290 - QA38A CONS COMPLAINT VALUE - TO A COURT

Q.A38A

ASK ALL

How much would you have to lose in financial terms, because of a problem with a good, a service, a retailer or a provider, to 

convince you to take the business concerned to Court as an individual?

(SHOW CARD WITH SCALE – ONE ANSWER PER COLUMN – READ OUT)

1   20 Euro or less

2   From 21 Euro to 50 Euro

3   From 51 Euro to 100 Euro

4   From 101 Euro to 200 Euro

5   From 201 Euro to 500 Euro

6   From 501 Euro to 1000 Euro

7   From 1001 Euro to 2500 Euro

8   From 2501 Euro to 5000 Euro

9   5001 Euro and more

10   Never take business concerned to Court/an out of court dispute settlement body

11   DK/Refusal
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v290 by v7, Absolute Values (Row Percent), weighted by v8

v290 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

118 (6.8)

115 (6.0)

41 (2.6)

16 (1.7)

124 (6.9)

35 (3.6)

130 (7.4)

68 (3.5)

70 (4.1)

178 (10.7)

24 (1.4)

131 (7.4)

153 (9.2)

21 (3.8)

45 (2.5)

74 (4.2)

26 (1.6)

17 (1.8)

48 (2.8)

147 (8.3)

32 (3.7)

112 (6.9)

17 (2.1)

87 (4.6)

95 (4.9)

77 (4.9)

73 (6.2)

184 (14.2)

58 (3.1)

63 (3.5)

130 (7.3)

2509

2509

124 (7.2)

81 (4.2)

44 (2.8)

5 (0.5)

120 (6.6)

36 (3.7)

80 (4.5)

22 (1.1)

48 (2.8)

115 (6.9)

18 (1.0)

71 (4.0)

47 (2.8)

12 (2.2)

38 (2.1)

104 (5.8)

29 (1.8)

16 (1.7)

66 (3.9)

132 (7.4)

11 (1.3)

132 (8.2)

10 (1.2)

63 (3.4)

42 (2.2)

147 (9.4)

36 (3.1)

172 (13.3)

42 (2.2)

32 (1.8)

113 (6.3)

2008

2008

178 (10.3)

149 (7.8)

115 (7.4)

20 (2.2)

115 (6.4)

91 (9.4)

162 (9.2)

65 (3.3)

147 (8.5)

153 (9.2)

71 (4.0)

128 (7.2)

100 (6.0)

33 (6.0)

51 (2.8)

171 (9.6)

72 (4.4)

37 (3.9)

106 (6.2)

195 (11.0)

35 (4.0)

211 (13.1)

21 (2.6)

86 (4.6)

57 (3.0)

47 (3.0)

79 (6.7)

151 (11.6)

81 (4.3)

76 (4.3)

181 (10.1)

3184

3184

194 (11.2)

195 (10.2)

190 (12.3)

29 (3.1)

207 (11.4)

152 (15.7)

297 (16.9)

227 (11.7)

192 (11.1)

211 (12.6)

126 (7.1)

282 (15.9)

349 (21.0)

91 (16.7)

94 (5.2)

248 (13.9)

195 (11.9)

76 (8.1)

152 (8.9)

304 (17.2)

62 (7.1)

311 (19.3)

44 (5.4)

181 (9.7)

101 (5.3)

450 (28.7)

97 (8.2)

153 (11.8)

188 (10.0)

127 (7.1)

272 (15.2)

5797

5797

205 (11.9)

279 (14.5)

246 (15.9)

91 (9.8)

483 (26.7)

158 (16.3)

347 (19.7)

328 (16.9)

283 (16.4)

290 (17.4)

251 (14.1)

358 (20.1)

305 (18.4)

96 (17.6)

174 (9.7)

387 (21.7)

326 (19.9)

139 (14.8)

230 (13.5)

456 (25.7)

116 (13.3)

247 (15.3)

74 (9.1)

287 (15.3)

246 (12.8)

399 (25.5)

184 (15.6)

218 (16.8)

258 (13.7)

245 (13.8)

298 (16.7)

8004

8004

217 (12.6)

403 (21.0)

275 (17.7)

188 (20.2)

302 (16.7)

193 (19.9)

342 (19.4)

388 (20.0)

313 (18.1)

247 (14.8)

362 (20.4)

347 (19.5)

295 (17.8)

79 (14.5)

300 (16.7)

228 (12.8)

407 (24.9)

193 (20.6)

305 (17.9)

191 (10.8)

205 (23.6)

180 (11.2)

135 (16.5)

441 (23.5)

415 (21.6)

189 (12.1)

243 (20.6)

190 (14.6)

439 (23.3)

354 (19.9)

265 (14.8)

8631

8631

155 (9.0)

315 (16.4)

120 (7.7)

234 (25.2)

227 (12.5)

107 (11.0)

193 (11.0)

425 (21.9)

150 (8.7)

212 (12.7)

380 (21.4)

243 (13.7)

189 (11.4)

81 (14.8)

289 (16.1)

108 (6.1)

248 (15.2)

216 (23.0)

258 (15.1)

86 (4.9)

173 (19.9)

121 (7.5)

177 (21.7)

375 (20.0)

438 (22.8)

93 (5.9)

160 (13.6)

62 (4.8)

400 (21.3)

302 (17.0)

159 (8.9)

6696

6696

79 (4.6)

109 (5.7)

49 (3.2)

110 (11.8)

71 (3.9)

55 (5.7)

40 (2.3)

208 (10.7)

64 (3.7)

72 (4.3)

214 (12.0)

62 (3.5)

49 (3.0)

34 (6.2)

173 (9.7)

54 (3.0)

86 (5.3)

129 (13.7)

134 (7.8)

32 (1.8)

103 (11.9)

20 (1.2)

84 (10.3)

143 (7.6)

296 (15.4)

46 (2.9)

45 (3.8)

28 (2.2)

165 (8.8)

118 (6.6)

56 (3.1)

2928

2928

68 (3.9)

67 (3.5)

40 (2.6)

125 (13.4)

42 (2.3)

46 (4.7)

44 (2.5)

125 (6.4)

46 (2.7)

87 (5.2)

206 (11.6)

40 (2.3)

47 (2.8)

21 (3.8)

113 (6.3)

37 (2.1)

80 (4.9)

93 (9.9)

143 (8.4)

12 (0.7)

79 (9.1)

13 (0.8)

78 (9.6)

124 (6.6)

207 (10.8)

19 (1.2)

30 (2.5)

22 (1.7)

189 (10.0)

141 (7.9)

71 (4.0)

2455

2455

389 (22.5)

208 (10.8)

431 (27.8)

112 (12.0)

118 (6.5)

98 (10.1)

127 (7.2)

85 (4.4)

413 (23.9)

104 (6.2)

124 (7.0)

115 (6.5)

124 (7.5)

78 (14.3)

515 (28.7)

370 (20.8)

166 (10.2)

23 (2.4)

266 (15.6)

217 (12.2)

53 (6.1)

266 (16.5)

176 (21.6)

88 (4.7)

23 (1.2)

100 (6.4)

230 (19.5)

118 (9.1)

62 (3.3)

319 (18.0)

244 (13.6)

5762

5762

M

283

141

456

79

214

59

260

87

273

341

231

283

387

63

207

289

380

67

374

261

154

400

186

134

143

432

879

776

138

245

274

8496
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v290 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2010

2062

2007

1009

2023

1030

2022

2028

1999

2010

2007

2060

2045

609

1999

2070

2015

1006

2082

2033

1023

2013

1002

2009

2063

1999

2056

2074

2020

2022

2063

56470

1727

1921

1551

930

1809

971

1762

1941

1726

1669

1776

1777

1658

546

1792

1781

1635

939

1708

1772

869

1613

816

1875

1920

1567

1177

1298

1882

1777

1789

47974
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v291 - QA38B CONS COMPLAINT VALUE - DISPUTE SETTLEMENT

Q.A38B

How much would you have to lose in financial terms, because of a problem with a good, a service, a retailer or a provider, to 

convince you to take the business concerned to an out-of-Court dispute settlement body as an individual?

(SHOW CARD WITH SCALE – ONE ANSWER PER COLUMN  – READ OUT)

1   20 Euro or less

2   From 21 Euro to 50 Euro

3   From 51 Euro to 100 Euro

4   From 101 Euro to 200 Euro

5   From 201 Euro to 500 Euro

6   From 501 Euro to 1000 Euro

7   From 1001 Euro to 2500 Euro

8   From 2501 Euro to 5000 Euro

9   5001 Euro and more

10   Never take business concerned to Court/an out of court dispute selltement body

11   DK/Refusal
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v291 by v7, Absolute Values (Row Percent), weighted by v8

v291 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

97 (5.7)

153 (8.0)

228 (15.4)

78 (8.7)

206 (11.5)

77 (8.1)

191 (11.1)

198 (10.5)

353 (20.5)

251 (15.1)

62 (3.5)

146 (8.7)

156 (10.0)

26 (5.0)

58 (3.3)

171 (9.6)

50 (3.2)

48 (5.2)

56 (3.3)

359 (20.5)

77 (9.3)

251 (16.7)

78 (9.9)

105 (5.7)

126 (6.6)

141 (9.5)

115 (9.9)

569 (43.3)

164 (8.8)

75 (4.2)

189 (10.7)

4854

4854

145 (8.5)

142 (7.5)

208 (14.0)

46 (5.1)

238 (13.3)

102 (10.7)

153 (8.9)

85 (4.5)

172 (10.0)

160 (9.7)

90 (5.0)

68 (4.1)

58 (3.7)

11 (2.1)

59 (3.3)

248 (14.0)

112 (7.2)

48 (5.2)

63 (3.8)

278 (15.8)

40 (4.8)

217 (14.5)

71 (9.0)

93 (5.1)

70 (3.7)

223 (15.0)

118 (10.1)

246 (18.7)

123 (6.6)

61 (3.4)

184 (10.5)

3932

3932

220 (12.9)

220 (11.6)

222 (14.9)

106 (11.8)

247 (13.8)

179 (18.8)

297 (17.3)

190 (10.0)

274 (15.9)

221 (13.3)

178 (9.9)

152 (9.1)

140 (9.0)

38 (7.4)

113 (6.3)

304 (17.1)

177 (11.4)

124 (13.4)

125 (7.5)

235 (13.4)

90 (10.9)

251 (16.7)

131 (16.7)

162 (8.8)

135 (7.0)

94 (6.3)

130 (11.2)

131 (10.0)

235 (12.7)

151 (8.5)

271 (15.4)

5543

5543

227 (13.3)

256 (13.5)

191 (12.9)

128 (14.3)

327 (18.2)

205 (21.5)

377 (21.9)

316 (16.7)

259 (15.0)

261 (15.7)

344 (19.2)

306 (18.3)

324 (20.7)

96 (18.6)

156 (8.7)

302 (17.0)

236 (15.2)

160 (17.3)

189 (11.3)

268 (15.3)

116 (14.0)

239 (15.9)

142 (18.1)

299 (16.3)

260 (13.6)

469 (31.6)

132 (11.3)

126 (9.6)

339 (18.3)

222 (12.5)

306 (17.4)

7578

7578

264 (15.5)

307 (16.1)

157 (10.6)

174 (19.4)

360 (20.0)

167 (17.5)

302 (17.5)

372 (19.6)

184 (10.7)

245 (14.8)

413 (23.0)

333 (19.9)

297 (19.0)

82 (15.9)

232 (13.0)

256 (14.4)

317 (20.4)

196 (21.1)

259 (15.5)

268 (15.3)

131 (15.8)

170 (11.3)

106 (13.5)

370 (20.1)

490 (25.6)

266 (17.9)

138 (11.9)

77 (5.9)

338 (18.2)

297 (16.7)

255 (14.5)

7823

7823

230 (13.5)

348 (18.3)

106 (7.1)

146 (16.3)

189 (10.5)

83 (8.7)

186 (10.8)

326 (17.2)

107 (6.2)

183 (11.0)

303 (16.9)

292 (17.5)

247 (15.8)

78 (15.1)

255 (14.3)

95 (5.3)

290 (18.6)

149 (16.1)

288 (17.2)

90 (5.1)

157 (19.0)

90 (6.0)

77 (9.8)

390 (21.2)

438 (22.9)

101 (6.8)

166 (14.3)

37 (2.8)

296 (15.9)

297 (16.7)

169 (9.6)

6209

6209

124 (7.3)

180 (9.5)

41 (2.8)

74 (8.2)

91 (5.1)

38 (4.0)

83 (4.8)

205 (10.8)

60 (3.5)

112 (6.8)

190 (10.6)

183 (10.9)

154 (9.8)

68 (13.2)

199 (11.2)

59 (3.3)

150 (9.6)

101 (10.9)

220 (13.1)

30 (1.7)

96 (11.6)

29 (1.9)

41 (5.2)

218 (11.9)

254 (13.3)

72 (4.9)

103 (8.8)

24 (1.8)

194 (10.4)

225 (12.7)

99 (5.6)

3717

3717

39 (2.3)

60 (3.2)

15 (1.0)

28 (3.1)

28 (1.6)

12 (1.3)

14 (0.8)

69 (3.6)

14 (0.8)

49 (3.0)

83 (4.6)

49 (2.9)

33 (2.1)

20 (3.9)

123 (6.9)

20 (1.1)

50 (3.2)

53 (5.7)

107 (6.4)

11 (0.6)

40 (4.8)

11 (0.7)

26 (3.3)

54 (2.9)

81 (4.2)

27 (1.8)

18 (1.5)

5 (0.4)

66 (3.6)

86 (4.8)

40 (2.3)

1331

1331

37 (2.2)

43 (2.3)

19 (1.3)

24 (2.7)

28 (1.6)

15 (1.6)

15 (0.9)

26 (1.4)

8 (0.5)

57 (3.4)

69 (3.8)

33 (2.0)

35 (2.2)

20 (3.9)

84 (4.7)

23 (1.3)

47 (3.0)

31 (3.3)

110 (6.6)

8 (0.5)

24 (2.9)

6 (0.4)

8 (1.0)

67 (3.6)

46 (2.4)

11 (0.7)

20 (1.7)

2 (0.2)

57 (3.1)

90 (5.1)

37 (2.1)

1100

1100

324 (19.0)

193 (10.1)

298 (20.1)

93 (10.4)

82 (4.6)

76 (8.0)

103 (6.0)

107 (5.6)

294 (17.0)

119 (7.2)

62 (3.5)

110 (6.6)

120 (7.7)

76 (14.8)

505 (28.3)

298 (16.8)

126 (8.1)

17 (1.8)

258 (15.4)

207 (11.8)

57 (6.9)

236 (15.7)

106 (13.5)

81 (4.4)

16 (0.8)

80 (5.4)

224 (19.2)

97 (7.4)

45 (2.4)

274 (15.4)

210 (11.9)

4894

4894

M

303

159

521

115

225

78

302

137

276

352

214

389

483

91

215

292

459

77

407

277

198

512

216

173

149

516

891

763

162

242

302

9496
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v291 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2010

2061

2006

1012

2021

1032

2023

2031

2001

2010

2008

2061

2047

606

1999

2068

2014

1004

2082

2031

1026

2012

1002

2012

2065

2000

2055

2077

2019

2020

2062

56477

1707

1902

1485

897

1796

954

1721

1894

1725

1658

1794

1672

1564

515

1784

1776

1555

927

1675

1754

828

1500

786

1839

1916

1484

1164

1314

1857

1778

1760

46981
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v292 - QA39 SHOPPING HOURS PER WEEK

Q.A39

In a typical week how many hours do you spend shopping (please include both grocery shopping and other types of shopping 

including comparing offers between goods and services and online shopping)?

(WRITE DOWN – IF “NONE” CODE ‘00’ – IF “DK” CODE ‘99’)

0   None

72   72 hours

99   DK

Note:

Actual number is coded.
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v293 - QA39 SHOPPING HOURS PER WEEK (REC)

Q.A39 SHOPPING HOURS PER WEEK – RECODED

0   None

1   1 hour

2   2 hours

3   3 hours

4   4 hours

5   5 hours

6   6 hours and more

8   DK

Derivation:

This variable collapses answers to Q.A39 into seven categories.

Note:

See Q.A39 (V292) for complete question text.
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v293 by v7, Absolute Values (Row Percent), weighted by v8

v293 0 1 2 3 4 5 6 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

35 (1.8)

177 (8.9)

101 (5.4)

124 (12.4)

90 (4.9)

31 (3.0)

84 (4.3)

43 (2.1)

118 (6.0)

99 (5.0)

28 (1.4)

139 (6.9)

115 (5.7)

44 (7.3)

200 (10.5)

97 (4.8)

144 (7.3)

33 (3.3)

205 (11.1)

122 (6.2)

32 (3.1)

78 (4.0)

117 (12.4)

90 (4.6)

21 (1.0)

123 (6.6)

197 (10.5)

142 (8.2)

22 (1.1)

90 (4.5)

122 (6.5)

3063

3063

270 (14.0)

434 (21.8)

291 (15.6)

250 (25.0)

273 (14.9)

127 (12.5)

298 (15.1)

323 (16.0)

323 (16.4)

376 (19.0)

426 (21.4)

539 (26.8)

368 (18.2)

107 (17.8)

430 (22.5)

379 (18.6)

434 (22.0)

255 (25.6)

226 (12.2)

361 (18.2)

214 (21.1)

415 (21.1)

243 (25.7)

399 (20.4)

386 (18.7)

300 (16.2)

628 (33.5)

280 (16.2)

334 (16.7)

481 (24.3)

289 (15.3)

10459

10459

462 (23.9)

566 (28.5)

401 (21.6)

295 (29.4)

368 (20.1)

271 (26.6)

529 (26.8)

515 (25.5)

463 (23.5)

512 (25.8)

689 (34.7)

655 (32.6)

531 (26.3)

164 (27.3)

559 (29.3)

459 (22.6)

513 (26.0)

323 (32.4)

375 (20.2)

480 (24.2)

289 (28.4)

443 (22.5)

238 (25.2)

556 (28.4)

634 (30.7)

417 (22.5)

559 (29.8)

393 (22.7)

581 (29.0)

558 (28.2)

396 (21.0)

14194

14194

395 (20.5)

362 (18.2)

328 (17.6)

148 (14.8)

336 (18.4)

224 (22.0)

462 (23.4)

390 (19.3)

346 (17.5)

328 (16.5)

417 (21.0)

332 (16.5)

333 (16.5)

90 (15.0)

350 (18.4)

358 (17.6)

326 (16.5)

170 (17.0)

336 (18.1)

351 (17.7)

188 (18.5)

395 (20.0)

137 (14.5)

328 (16.8)

444 (21.5)

309 (16.7)

267 (14.2)

265 (15.3)

432 (21.5)

359 (18.1)

309 (16.4)

9815

9815

227 (11.8)

189 (9.5)

208 (11.2)

70 (7.0)

212 (11.6)

124 (12.2)

228 (11.6)

232 (11.5)

215 (10.9)

223 (11.2)

166 (8.4)

157 (7.8)

214 (10.6)

59 (9.8)

167 (8.8)

213 (10.5)

240 (12.2)

87 (8.7)

199 (10.7)

200 (10.1)

132 (13.0)

173 (8.8)

67 (7.1)

211 (10.8)

224 (10.9)

222 (12.0)

122 (6.5)

180 (10.4)

234 (11.7)

152 (7.7)

216 (11.4)

5563

5563

227 (11.8)

98 (4.9)

166 (8.9)

43 (4.3)

217 (11.9)

107 (10.5)

192 (9.7)

200 (9.9)

196 (9.9)

154 (7.8)

148 (7.4)

90 (4.5)

149 (7.4)

32 (5.3)

115 (6.0)

177 (8.7)

103 (5.2)

61 (6.1)

159 (8.6)

159 (8.0)

55 (5.4)

170 (8.6)

48 (5.1)

160 (8.2)

166 (8.0)

143 (7.7)

48 (2.6)

143 (8.3)

196 (9.8)

160 (8.1)

236 (12.5)

4318

4318

315 (16.3)

163 (8.2)

365 (19.6)

72 (7.2)

331 (18.1)

135 (13.2)

181 (9.2)

317 (15.7)

312 (15.8)

292 (14.7)

113 (5.7)

99 (4.9)

311 (15.4)

105 (17.5)

86 (4.5)

351 (17.3)

212 (10.8)

69 (6.9)

355 (19.1)

309 (15.6)

106 (10.4)

297 (15.1)

94 (10.0)

212 (10.8)

188 (9.1)

339 (18.3)

56 (3.0)

325 (18.8)

207 (10.3)

180 (9.1)

319 (16.9)

6816

6816

M

78

75

146

11

194

12

49

10

27

27

18

51

23

5

93

36

43

7

227

50

8

42

55

54

147

180

349

12

41

174

2244

2009

2064

2006

1013

2021

1031

2023

2030

2000

2011

2005

2062

2044

606

2000

2070

2015

1005

2082

2032

1024

2013

999

2010

2063

2000

2057

2077

2018

2021

2061

56472

1931

1989

1860

1002

1827

1019

1974

2020

1973

1984

1987

2011

2021

601

1907

2034

1972

998

1855

1982

1016

1971

944

1956

2063

1853

1877

1728

2006

1980

1887

54228
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v294 - QA40 CONSUMER TV/RADIO PROGRAMMES USE

Q.A40

There are programmes on the TV (and radio), which show problems frequently encountered by consumers and provide advice 

on rights and actions to be pursued. How often have you watched or listened to such programmes during the last 12 

months?

(READ OUT – ONE ANSWER ONLY)

1   At least once a week

2   About once a month

3   Less than once a month

4   Never

5   Never heard of it (SPONTANEOUS)

6   DK
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v294 by v7, Absolute Values (Row Percent), weighted by v8

v294 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

272 (13.6)

346 (16.9)

223 (11.8)

337 (33.8)

594 (29.6)

263 (25.6)

406 (20.4)

710 (35.0)

582 (29.6)

210 (10.6)

321 (16.0)

374 (18.2)

356 (17.7)

85 (14.1)

102 (5.1)

236 (11.7)

230 (11.7)

69 (6.9)

403 (19.9)

420 (21.1)

187 (18.4)

546 (27.3)

212 (21.8)

570 (28.4)

348 (16.9)

192 (10.0)

389 (19.5)

205 (11.0)

415 (20.7)

325 (16.3)

256 (12.6)

10184

10184

432 (21.7)

383 (18.7)

307 (16.3)

190 (19.1)

597 (29.8)

279 (27.2)

535 (26.9)

779 (38.4)

574 (29.2)

261 (13.1)

646 (32.3)

470 (22.9)

487 (24.2)

159 (26.5)

170 (8.5)

421 (20.8)

322 (16.4)

108 (10.9)

421 (20.8)

473 (23.7)

211 (20.8)

480 (24.0)

152 (15.7)

618 (30.8)

848 (41.1)

270 (14.1)

251 (12.6)

224 (12.1)

641 (31.9)

393 (19.7)

436 (21.4)

12538

12538

675 (33.9)

461 (22.5)

734 (38.9)

228 (22.9)

541 (27.0)

277 (27.0)

552 (27.7)

379 (18.7)

448 (22.8)

456 (22.9)

658 (32.9)

475 (23.2)

496 (24.6)

166 (27.6)

697 (34.9)

613 (30.3)

612 (31.2)

253 (25.5)

572 (28.3)

515 (25.8)

222 (21.9)

477 (23.8)

165 (17.0)

473 (23.6)

669 (32.5)

564 (29.5)

553 (27.7)

488 (26.3)

606 (30.2)

566 (28.4)

770 (37.9)

15361

15361

513 (25.7)

802 (39.1)

378 (20.0)

201 (20.2)

253 (12.6)

204 (19.9)

470 (23.6)

152 (7.5)

323 (16.5)

948 (47.6)

356 (17.8)

727 (35.4)

645 (32.0)

190 (31.6)

762 (38.1)

569 (28.1)

718 (36.6)

450 (45.3)

582 (28.8)

538 (27.0)

364 (35.8)

431 (21.5)

391 (40.3)

342 (17.0)

186 (9.0)

671 (35.1)

545 (27.3)

398 (21.4)

337 (16.8)

582 (29.2)

543 (26.7)

14571

14571

101 (5.1)

58 (2.8)

247 (13.1)

40 (4.0)

19 (0.9)

4 (0.4)

27 (1.4)

7 (0.3)

36 (1.8)

115 (5.8)

20 (1.0)

5 (0.2)

29 (1.4)

1 (0.2)

268 (13.4)

186 (9.2)

79 (4.0)

114 (11.5)

43 (2.1)

47 (2.4)

32 (3.1)

68 (3.4)

51 (5.3)

5 (0.2)

10 (0.5)

214 (11.2)

256 (12.8)

543 (29.2)

10 (0.5)

129 (6.5)

28 (1.4)

2792

2792

M

17

13

117

16

17

5

34

3

36

20

4

9

30

5

1

45

53

10

61

38

10

11

28

2

3

90

61

218

10

26

28

1021

2010

2063

2006

1012

2021

1032

2024

2030

1999

2010

2005

2060

2043

606

2000

2070

2014

1004

2082

2031

1026

2013

999

2010

2064

2001

2055

2076

2019

2021

2061

56467

1993

2050

1889

996

2004

1027

1990

2027

1963

1990

2001

2051

2013

601

1999

2025

1961

994

2021

1993

1016

2002

971

2008

2061

1911

1994

1858

2009

1995

2033

55446
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v295 - QA41 CONSUMER RIGHT INFO - LOOKED FOR LAST 12 M

Q.A41

In the last 12 months, did you go looking for information on your rights as a consumer?

1   Yes

2   No

3   DK
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v295 by v7, Absolute Values (Row Percent), weighted by v8

v295 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

337 (16.9)

264 (12.9)

133 (6.7)

123 (12.2)

191 (9.5)

143 (13.9)

218 (10.9)

245 (12.1)

243 (12.2)

198 (9.9)

293 (14.7)

348 (16.9)

339 (16.6)

83 (13.7)

141 (7.1)

138 (6.7)

182 (9.2)

209 (20.9)

178 (8.7)

214 (10.6)

184 (18.2)

171 (8.5)

147 (14.8)

391 (19.5)

497 (24.1)

135 (6.8)

272 (13.3)

229 (12.0)

370 (18.4)

170 (8.4)

222 (10.8)

7008

7008

1657 (83.1)

1789 (87.1)

1853 (93.3)

882 (87.8)

1823 (90.5)

886 (86.1)

1786 (89.1)

1784 (87.9)

1754 (87.8)

1810 (90.1)

1703 (85.3)

1710 (83.1)

1699 (83.4)

524 (86.3)

1855 (92.9)

1925 (93.3)

1807 (90.8)

792 (79.1)

1869 (91.3)

1808 (89.4)

825 (81.8)

1840 (91.5)

846 (85.2)

1612 (80.5)

1562 (75.9)

1843 (93.2)

1768 (86.7)

1687 (88.0)

1638 (81.6)

1846 (91.6)

1835 (89.2)

49018

49018

M

15

9

21

7

8

2

19

1

2

1

9

3

6

3

7

25

4

36

10

16

2

7

7

6

22

16

160

11

4

5

444

2009

2062

2007

1012

2022

1031

2023

2030

1999

2009

2005

2061

2044

607

1999

2070

2014

1005

2083

2032

1025

2013

1000

2010

2065

2000

2056

2076

2019

2020

2062

56470

1994

2053

1986

1005

2014

1029

2004

2029

1997

2008

1996

2058

2038

607

1996

2063

1989

1001

2047

2022

1009

2011

993

2003

2059

1978

2040

1916

2008

2016

2057

56026
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v296 - QA42 CONSUMER ISSUE: TV ON SALE IN SHOP A/B

The following questions address commonly occurring consumer issues.

  

Q.A42

The same flat-screen TV is on sale in both shop A and B. Which one is cheaper?

(SHOW PICTURE – READ OUT – ONE ANSWER ONLY)

1   The one sold in shop A

2   The one sold in shop B (correct)

3   They are the same price

4   Refusal (SPONTANEOUS)

5   DK

Note:

Respondents were next presented with a scenario where two shops were selling identical flat-screen TVs. They were told that 

in shop A, the price is €500 but a discount of 10% is offered. In shop B, the price is €400. Consumers were asked which TV 

would be cheaper.
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v296 by v7, Absolute Values (Row Percent), weighted by v8

v296 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

61 (3.1)

106 (5.2)

99 (5.0)

14 (1.4)

130 (6.5)

74 (7.2)

70 (3.5)

114 (5.6)

93 (4.8)

161 (8.1)

81 (4.1)

116 (5.6)

116 (5.7)

28 (4.6)

98 (4.9)

130 (6.4)

99 (4.9)

16 (1.6)

136 (6.6)

116 (5.8)

67 (6.6)

95 (4.8)

93 (9.3)

56 (2.8)

47 (2.3)

106 (5.3)

131 (6.4)

114 (5.6)

48 (2.4)

105 (5.3)

154 (7.5)

2874

2874

1697 (84.9)

1793 (87.2)

1385 (70.1)

853 (84.9)

1723 (86.2)

894 (87.0)

1846 (92.0)

1837 (90.9)

1576 (80.6)

1481 (74.3)

1818 (91.0)

1773 (86.2)

1716 (84.1)

531 (87.3)

1578 (79.5)

1603 (78.3)

1607 (80.1)

948 (94.4)

1455 (70.5)

1577 (78.9)

909 (89.2)

1751 (88.4)

741 (74.4)

1924 (95.8)

1943 (94.2)

1702 (85.6)

1486 (72.7)

1281 (63.3)

1883 (93.3)

1655 (84.1)

1491 (72.7)

46457

46457

153 (7.7)

126 (6.1)

181 (9.2)

80 (8.0)

124 (6.2)

54 (5.3)

64 (3.2)

51 (2.5)

192 (9.8)

239 (12.0)

53 (2.7)

97 (4.7)

147 (7.2)

39 (6.4)

258 (13.0)

178 (8.7)

189 (9.4)

34 (3.4)

340 (16.5)

213 (10.7)

28 (2.7)

71 (3.6)

101 (10.1)

19 (0.9)

39 (1.9)

84 (4.2)

260 (12.7)

214 (10.6)

52 (2.6)

127 (6.4)

332 (16.2)

4139

4139

M

10

6

29

7

23

4

16

9

45

17

8

5

3

14

24

9

1

18

34

7

32

4

1

3

12

12

52

51

10

466

88 (4.4)

31 (1.5)

311 (15.7)

58 (5.8)

22 (1.1)

6 (0.6)

26 (1.3)

20 (1.0)

94 (4.8)

111 (5.6)

46 (2.3)

70 (3.4)

62 (3.0)

10 (1.6)

51 (2.6)

135 (6.6)

111 (5.5)

6 (0.6)

132 (6.4)

92 (4.6)

15 (1.5)

64 (3.2)

61 (6.1)

9 (0.4)

33 (1.6)

96 (4.8)

167 (8.2)

416 (20.5)

36 (1.8)

82 (4.2)

74 (3.6)

2535

2535

2009

2062

2005

1012

2022

1032

2022

2031

2000

2009

2006

2061

2044

608

1999

2070

2015

1005

2081

2032

1026

2013

1000

2009

2065

2000

2056

2077

2019

2020

2061

56471

1999

2056

1976

1005

1999

1028

2006

2022

1955

1992

1998

2056

2041

608

1985

2046

2006

1004

2063

1998

1019

1981

996

2008

2062

1988

2044

2025

2019

1969

2051

56005
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v297 - QA43 CONSUMER ISSUE: BEST ACCOUNT INTEREST RATE

Q.A43

Thinking now about savings or deposit accounts, which of the following would be the best interest rate?

(READ OUT – ONE ANSWER ONLY)

1   1%

2   2%

3   3%

4   4% (correct)

5   Refusal (SPONTANEOUS)

6   DK
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v297 by v7, Absolute Values (Row Percent), weighted by v8

v297 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

20 (1.0)

30 (1.5)

31 (1.6)

3 (0.3)

74 (3.7)

9 (0.9)

21 (1.1)

40 (2.0)

149 (7.9)

112 (5.6)

37 (1.8)

73 (3.5)

104 (5.1)

24 (4.0)

71 (3.6)

66 (3.3)

34 (1.7)

22 (2.2)

147 (7.2)

99 (5.0)

32 (3.2)

37 (1.9)

14 (1.4)

16 (0.8)

24 (1.2)

59 (3.0)

58 (2.9)

148 (7.3)

150 (7.4)

62 (3.2)

83 (4.1)

1849

1849

86 (4.4)

61 (3.0)

23 (1.2)

4 (0.4)

37 (1.9)

25 (2.4)

30 (1.5)

18 (0.9)

94 (5.0)

21 (1.1)

98 (4.9)

57 (2.8)

23 (1.1)

2 (0.3)

37 (1.9)

56 (2.8)

10 (0.5)

12 (1.2)

123 (6.0)

54 (2.7)

55 (5.4)

35 (1.8)

12 (1.2)

45 (2.2)

46 (2.2)

24 (1.2)

38 (1.9)

47 (2.3)

72 (3.6)

49 (2.5)

42 (2.1)

1336

1336

274 (13.9)

158 (7.7)

36 (1.8)

6 (0.6)

85 (4.3)

75 (7.3)

97 (4.9)

18 (0.9)

102 (5.4)

43 (2.2)

76 (3.8)

84 (4.1)

53 (2.6)

4 (0.7)

63 (3.2)

78 (3.9)

39 (2.0)

14 (1.4)

137 (6.7)

65 (3.3)

56 (5.5)

40 (2.1)

15 (1.5)

96 (4.8)

50 (2.4)

52 (2.6)

58 (2.9)

56 (2.8)

35 (1.7)

59 (3.0)

85 (4.2)

2109

2109

1478 (74.8)

1722 (84.3)

1627 (82.0)

945 (94.1)

1680 (84.7)

885 (86.3)

1796 (89.8)

1884 (93.5)

1223 (64.9)

1532 (76.8)

1746 (87.3)

1750 (85.0)

1751 (86.0)

554 (91.3)

1699 (86.3)

1579 (78.4)

1757 (88.7)

898 (90.1)

1333 (65.1)

1582 (79.5)

809 (79.7)

1580 (82.7)

898 (90.3)

1771 (88.2)

1854 (90.5)

1698 (85.8)

1468 (72.7)

1300 (64.3)

1675 (83.0)

1669 (84.9)

1742 (85.5)

45885

45885

M

32

19

22

8

38

5

25

16

116

16

5

3

7

32

58

33

8

35

43

10

102

6

2

17

20

35

53

1

53

24

844

119 (6.0)

72 (3.5)

266 (13.4)

46 (4.6)

108 (5.4)

31 (3.0)

55 (2.8)

55 (2.7)

316 (16.8)

286 (14.3)

44 (2.2)

94 (4.6)

106 (5.2)

23 (3.8)

98 (5.0)

234 (11.6)

141 (7.1)

51 (5.1)

307 (15.0)

189 (9.5)

63 (6.2)

219 (11.5)

55 (5.5)

79 (3.9)

74 (3.6)

147 (7.4)

398 (19.7)

472 (23.3)

86 (4.3)

127 (6.5)

86 (4.2)

4447

4447

2009

2062

2005

1012

2022

1030

2024

2031

2000

2010

2006

2061

2044

607

2000

2071

2014

1005

2082

2032

1025

2013

1000

2009

2065

2000

2055

2076

2019

2019

2062

56470

1977

2043

1983

1004

1984

1025

1999

2015

1884

1994

2001

2058

2037

607

1968

2013

1981

997

2047

1989

1015

1911

994

2007

2048

1980

2020

2023

2018

1966

2038

55626
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v298 - QA44 CONSUMER ISSUE: LOAN INTEREST CHARGE SUM

Q.A44

A family is charged interest at 6% per year on a 50.000 euro home loan. How much is the interest for the first year?

(READ OUT – ONE ANSWER ONLY)

1   300 Euro

2   3000 Euro (correct)

3   5000 Euro

4   6000 Euro

5   Refusal (SPONTANEOUS)

6   DK
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v298 by v7, Absolute Values (Row Percent), weighted by v8

v298 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

146 (7.5)

194 (9.6)

203 (10.4)

36 (3.6)

282 (14.5)

124 (12.3)

139 (7.1)

184 (9.2)

180 (10.0)

339 (17.2)

176 (9.0)

316 (15.4)

208 (10.3)

76 (12.5)

231 (11.8)

434 (21.8)

181 (9.1)

146 (14.8)

283 (13.9)

218 (11.3)

130 (13.0)

257 (14.2)

107 (10.7)

140 (7.0)

135 (6.6)

365 (18.7)

285 (14.1)

379 (19.2)

184 (9.1)

327 (17.2)

378 (18.9)

6783

6783

1423 (73.3)

1433 (70.9)

1100 (56.2)

676 (67.8)

1310 (67.4)

681 (67.4)

1477 (75.1)

1494 (74.9)

945 (52.3)

751 (38.2)

1391 (71.0)

1133 (55.2)

1080 (53.2)

353 (58.3)

1208 (61.8)

1073 (54.0)

1162 (58.2)

695 (70.6)

1128 (55.3)

1038 (54.0)

574 (57.4)

890 (49.0)

447 (44.8)

1703 (84.9)

1613 (79.0)

953 (48.9)

573 (28.4)

446 (22.5)

1567 (77.9)

1081 (57.0)

1285 (64.2)

32683

32683

94 (4.8)

86 (4.3)

24 (1.2)

22 (2.2)

62 (3.2)

46 (4.6)

47 (2.4)

56 (2.8)

75 (4.2)

57 (2.9)

73 (3.7)

63 (3.1)

117 (5.8)

37 (6.1)

87 (4.5)

76 (3.8)

49 (2.5)

11 (1.1)

79 (3.9)

71 (3.7)

56 (5.6)

120 (6.6)

39 (3.9)

35 (1.7)

49 (2.4)

70 (3.6)

64 (3.2)

31 (1.6)

34 (1.7)

42 (2.2)

93 (4.6)

1865

1865

32 (1.6)

100 (4.9)

5 (0.3)

16 (1.6)

25 (1.3)

36 (3.6)

69 (3.5)

46 (2.3)

41 (2.3)

57 (2.9)

47 (2.4)

99 (4.8)

126 (6.2)

41 (6.8)

34 (1.7)

26 (1.3)

91 (4.6)

16 (1.6)

36 (1.8)

63 (3.3)

48 (4.8)

76 (4.2)

43 (4.3)

19 (0.9)

45 (2.2)

27 (1.4)

56 (2.8)

10 (0.5)

34 (1.7)

41 (2.2)

42 (2.1)

1447

1447

M

68

39

51

15

78

21

56

36

194

44

45

9

15

1

46

81

19

20

42

108

24

197

3

3

24

50

39

98

9

124

59

1618

247 (12.7)

209 (10.3)

624 (31.9)

247 (24.8)

265 (13.6)

123 (12.2)

235 (11.9)

214 (10.7)

565 (31.3)

762 (38.8)

273 (13.9)

440 (21.5)

498 (24.5)

99 (16.3)

394 (20.2)

379 (19.1)

513 (25.7)

117 (11.9)

515 (25.2)

534 (27.8)

192 (19.2)

472 (26.0)

361 (36.2)

110 (5.5)

199 (9.8)

535 (27.4)

1039 (51.5)

1112 (56.2)

193 (9.6)

406 (21.4)

204 (10.2)

12076

12076

2010

2061

2007

1012

2022

1031

2023

2030

2000

2010

2005

2060

2044

607

2000

2069

2015

1005

2083

2032

1024

2012

1000

2010

2065

2000

2056

2076

2021

2021

2061

56472

1942

2022

1956

997

1944

1010

1967

1994

1806

1966

1960

2051

2029

606

1954

1988

1996

985

2041

1924

1000

1815

997

2007

2041

1950

2017

1978

2012

1897

2002

54854
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v299 - QA45 CONSUMER ISSUE: GRAMS OF FAT IN PRODUCT

Q.A45

Looking at this picture, please could you tell me how many grams of fat there are in 100 grams of this product?

(SHOW PICTURE – WRITE DOWN – IF “NONE” CODE ‘000.0’ – IF “REFUSAL” CODE ‘999.8’ – IF “DK” CODE ‘999.9’)

0   None

0,1   0.1 gram

1,5   1.5 gram (correct)

100   100 gram

998   DK

999   Refusal

Note:

Respondents were shown a picture of a breakfast cereal box, which included a table depicting nutritional information about the 

contents. Respondents were then asked how many grams of fat there were in 100 grams of the product, information that was 

included in the nutritional information table on the box.

Original code "999.8" recoded to "999".

Original code "999.9" recoded to "998".

Actual number is coded.
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v300 - QA45 CONSUMER ISSUE: GRAMS OF FAT (REC)

Q.A45 COMSUER ISSUE: GRAMS OF FAT – RECODED

0   None

1   Less than the correct answer

2   Correct answer (1.5g /100g)

3   More than the correct answer

8   DK

9   Refusal

Derivation:

This variable collapses answers to Q.A45 into four categories.

Note:

See Q.A45 (V299) for complete question text.

Code "998" DK in V299  recoded to "8".

Code "999" Refusal in V299 recoded to "9".
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v300 by v7, Absolute Values (Row Percent), weighted by v8

v300 0 1 2 3 8 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

37 (1.9)

84 (4.1)

76 (4.0)

29 (2.9)

24 (1.2)

27 (2.6)

56 (2.8)

17 (0.8)

238 (12.2)

144 (7.3)

20 (1.0)

6 (0.3)

38 (1.9)

105 (5.4)

38 (1.9)

48 (2.4)

17 (1.7)

146 (7.0)

168 (8.7)

88 (8.6)

148 (7.7)

15 (1.5)

60 (3.0)

60 (2.9)

122 (6.3)

182 (8.9)

206 (10.2)

26 (1.3)

108 (5.7)

44 (2.2)

2377

2377

60 (3.1)

105 (5.1)

207 (10.8)

33 (3.3)

162 (8.1)

22 (2.2)

49 (2.5)

238 (11.8)

62 (3.2)

133 (6.8)

66 (3.3)

85 (4.2)

63 (3.1)

14 (2.3)

57 (2.9)

213 (10.5)

62 (3.1)

58 (6.0)

105 (5.1)

96 (5.0)

15 (1.5)

34 (1.8)

48 (4.9)

118 (5.9)

90 (4.4)

165 (8.6)

44 (2.1)

246 (12.2)

155 (7.7)

30 (1.6)

144 (7.1)

2979

2979

1583 (80.5)

1416 (68.9)

913 (47.5)

507 (50.5)

1169 (58.7)

774 (75.7)

1526 (76.5)

1554 (77.3)

1267 (65.2)

526 (26.8)

1456 (72.6)

1390 (68.0)

1534 (76.0)

480 (79.9)

1225 (62.5)

1349 (66.6)

1519 (75.8)

686 (70.4)

811 (39.0)

887 (45.8)

447 (43.7)

1315 (68.7)

519 (52.5)

1579 (79.1)

1497 (73.0)

668 (34.6)

740 (36.0)

1091 (54.0)

1690 (83.9)

1333 (69.8)

1376 (67.7)

34827

34827

132 (6.7)

215 (10.5)

55 (2.9)

22 (2.2)

429 (21.5)

86 (8.4)

178 (8.9)

118 (5.9)

136 (7.0)

435 (22.2)

226 (11.3)

265 (13.0)

144 (7.1)

44 (7.3)

104 (5.3)

176 (8.7)

64 (3.2)

115 (11.8)

479 (23.0)

95 (4.9)

224 (21.9)

147 (7.7)

84 (8.5)

106 (5.3)

230 (11.2)

284 (14.7)

69 (3.4)

185 (9.2)

32 (1.6)

195 (10.2)

226 (11.1)

5300

5300

155 (7.9)

236 (11.5)

673 (35.0)

413 (41.1)

209 (10.5)

114 (11.1)

185 (9.3)

84 (4.2)

241 (12.4)

724 (36.9)

237 (11.8)

297 (14.5)

240 (11.9)

63 (10.5)

470 (24.0)

249 (12.3)

310 (15.5)

98 (10.1)

538 (25.9)

689 (35.6)

250 (24.4)

270 (14.1)

322 (32.6)

133 (6.7)

175 (8.5)

690 (35.8)

1021 (49.7)

291 (14.4)

112 (5.6)

243 (12.7)

241 (11.9)

9973

9973

M

42

6

82

9

29

8

29

18

57

48

18

25

7

39

46

12

31

4

97

1

99

13

15

12

71

57

4

111

31

1021

2009

2062

2006

1013

2022

1031

2023

2029

2001

2010

2005

2061

2044

608

2000

2071

2015

1005

2083

2032

1025

2013

1001

2011

2064

2000

2056

2076

2019

2020

2062

56477

1967

2056

1924

1004

1993

1023

1994

2011

1944

1962

2005

2043

2019

601

1961

2025

2003

974

2079

1935

1024

1914

988

1996

2052

1929

2056

2019

2015

1909

2031

55456
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v301 - QA46 CONSUMER ISSUE: USE-BY DATE RECOG MONTH

Q.A46

Still looking at the same picture, could you please tell me by which date is it suggested you can eat this product?

(SHOW PICTURE – WRITE DOWN – IF “NO DATE” CODE ‘00’ – IF “REFUSAL” CODE ‘98’ – IF “DK” CODE ‘99’)

month

0   No date

1   January

2   February

3   March

4   April

5   May

6   June (correct)

7   July

8   August

9   September

10   October

11   November

12   December

98   Refusal

99   DK

Note:

The respondents were asked to identify the best before date of the product from the same packaging used for the previous 

question.
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v301 by v7, Absolute Values (Row Percent), weighted by v8

v301 0 1 2 3 4 5 6 7 8 9 10 11 12 98

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

37 (1.9)

166 (8.1)

69 (3.5)

16 (1.6)

8 (0.4)

31 (3.0)

56 (2.8)

25 (1.2)

102 (5.1)

81 (4.1)

47 (2.3)

49 (2.4)

38 (1.9)

2 (0.3)

83 (4.2)

121 (5.9)

23 (1.1)

69 (7.1)

60 (2.9)

198 (10.0)

21 (2.1)

100 (5.2)

4 (0.4)

61 (3.0)

29 (1.4)

586 (30.3)

29 (1.4)

102 (5.1)

37 (1.8)

58 (2.9)

27 (1.3)

2335

2335

5 (0.2)

3 (0.2)

1 (0.1)

3 (0.1)

5 (0.3)

3 (0.2)

16 (0.8)

1 (0.0)

8 (0.4)

3 (0.5)

3 (0.2)

1 (0.0)

2 (0.1)

1 (0.0)

3 (0.3)

2 (0.1)

1 (0.1)

5 (0.2)

4 (0.2)

14 (0.7)

1 (0.0)

1 (0.1)

86

86

9 (0.5)

5 (0.2)

1 (0.1)

1 (0.0)

9 (0.4)

12 (0.6)

1 (0.1)

26 (1.3)

1 (0.0)

3 (0.1)

2 (0.1)

3 (0.1)

2 (0.1)

1 (0.1)

1 (0.1)

2 (0.1)

0 (0.0)

4 (0.2)

1 (0.0)

1 (0.0)

3 (0.1)

88

88

7 (0.4)

4 (0.2)

7 (0.4)

4 (0.4)

1 (0.1)

6 (0.3)

1 (0.0)

9 (0.5)

12 (0.6)

1 (0.0)

2 (0.1)

6 (0.3)

1 (0.0)

1 (0.1)

3 (0.1)

1 (0.1)

4 (0.2)

3 (0.1)

10 (0.5)

2 (0.1)

1 (0.0)

3 (0.1)

89

89

3 (0.2)

7 (0.3)

1 (0.1)

0 (0.0)

2 (0.1)

5 (0.3)

11 (0.5)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.1)

2 (0.1)

3 (0.3)

1 (0.0)

1 (0.0)

1 (0.1)

1 (0.0)

42

42

1 (0.1)

32 (1.6)

6 (0.3)

3 (0.1)

3 (0.3)

10 (0.5)

5 (0.2)

12 (0.6)

15 (0.7)

11 (0.5)

17 (0.8)

13 (2.2)

4 (0.2)

2 (0.2)

1 (0.0)

1 (0.1)

3 (0.2)

5 (0.5)

28 (1.4)

16 (0.8)

5 (0.3)

2 (0.1)

6 (0.3)

2 (0.1)

5 (0.2)

208

208

1783 (89.9)

1682 (81.6)

1509 (77.1)

921 (91.3)

1868 (92.8)

896 (87.6)

1798 (89.1)

1881 (94.0)

1679 (84.6)

1646 (82.8)

1708 (85.2)

1882 (92.1)

1795 (88.9)

558 (92.8)

1781 (89.6)

1580 (77.3)

1875 (93.2)

873 (90.1)

1874 (90.3)

1381 (69.5)

942 (92.6)

1581 (81.6)

894 (89.7)

1824 (90.9)

1942 (94.4)

680 (35.1)

1678 (82.0)

1627 (80.6)

1899 (94.3)

1784 (89.6)

1902 (92.8)

47723

47723

9 (0.5)

33 (1.6)

9 (0.5)

54 (2.7)

17 (1.7)

37 (1.8)

4 (0.2)

37 (1.9)

18 (0.9)

3 (0.1)

6 (0.3)

6 (0.3)

1 (0.2)

24 (1.2)

40 (2.0)

12 (1.2)

1 (0.0)

12 (0.6)

7 (0.7)

30 (1.5)

14 (0.7)

19 (1.0)

26 (1.3)

16 (0.8)

9 (0.4)

1 (0.1)

11 (0.5)

456

456

21 (1.1)

8 (0.4)

1 (0.1)

2 (0.2)

8 (0.4)

9 (0.9)

21 (1.0)

9 (0.4)

4 (0.2)

3 (0.2)

4 (0.2)

9 (0.4)

6 (0.3)

1 (0.2)

2 (0.1)

29 (1.4)

8 (0.4)

14 (0.7)

8 (0.4)

6 (0.3)

3 (0.1)

14 (0.7)

7 (0.4)

62 (3.0)

1 (0.0)

1 (0.1)

7 (0.3)

268

268

1 (0.1)

2 (0.1)

1 (0.1)

0 (0.0)

1 (0.1)

1 (0.1)

2 (0.1)

1 (0.0)

2 (0.1)

1 (0.0)

1 (0.0)

3 (0.1)

1 (0.1)

1 (0.1)

2 (0.1)

2 (0.1)

1 (0.0)

23

23

1 (0.1)

2 (0.2)

2 (0.1)

4 (0.2)

4 (0.2)

1 (0.0)

1 (0.1)

3 (0.2)

1 (0.0)

1 (0.1)

20

20

1 (0.0)

1 (0.1)

1 (0.1)

3

3

3 (0.2)

3 (0.1)

1 (0.1)

3 (0.1)

1 (0.1)

22 (1.1)

1 (0.0)

1 (0.2)

4 (0.2)

2 (0.1)

2 (0.1)

1 (0.1)

2 (0.1)

1 (0.1)

1 (0.0)

1 (0.0)

27 (1.4)

3 (0.1)

79

79

M

25

2

50

3

7

7

7

29

16

24

17

27

6

12

28

2

36

7

45

9

75

4

5

64

9

58

6

29

13

622
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v301 99 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

108 (5.4)

113 (5.5)

351 (17.9)

66 (6.5)

73 (3.6)

60 (5.9)

80 (4.0)

68 (3.4)

117 (5.9)

234 (11.8)

137 (6.8)

81 (4.0)

143 (7.1)

22 (3.7)

85 (4.3)

250 (12.2)

100 (5.0)

11 (1.1)

115 (5.5)

398 (20.0)

45 (4.4)

225 (11.6)

82 (8.2)

46 (2.3)

32 (1.6)

582 (30.0)

246 (12.0)

268 (13.3)

62 (3.1)

144 (7.2)

86 (4.2)

4430

4430

2008

2063

2006

1012

2021

1030

2024

2031

2000

2011

2005

2060

2045

607

2000

2072

2014

1005

2082

2032

1026

2012

1001

2007

2063

2001

2055

2077

2020

2020

2062

56472

1983

2061

1956

1009

2014

1023

2017

2002

1984

1987

2005

2043

2018

601

1988

2044

2012

969

2075

1987

1017

1937

997

2007

2058

1937

2046

2019

2014

1991

2049

55850
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v302 - QA46 CONSUMER ISSUE: USE-BY DATE RECOG YEAR

Q.A46

Still looking at the same picture, could you please tell me by which date is it suggested you can eat this product?

(SHOW PICTURE – WRITE DOWN – IF “NO DATE” CODE ‘00’ – IF “REFUSAL” CODE ‘98’ - IF “DK” CODE ‘99’)

year

0   No date

2008   (correct)

9998   Refusal

9999   DK

Note:

The respondents were asked to identify the best before date of the product from the same packaging used for the previous 

question.

Actual number is coded.
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v302 by v7, Absolute Values (Row Percent), weighted by v8

v302 0 1990 1998 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

46 (2.3)

175 (8.5)

69 (3.5)

8 (0.8)

6 (0.3)

24 (2.3)

56 (2.8)

25 (1.2)

98 (4.9)

81 (4.1)

47 (2.3)

52 (2.5)

43 (2.1)

2 (0.3)

74 (3.7)

135 (6.6)

23 (1.1)

69 (7.1)

71 (3.5)

204 (10.3)

21 (2.1)

131 (6.7)

4 (0.4)

70 (3.5)

32 (1.6)

143 (7.4)

25 (1.2)

62 (3.1)

37 (1.8)

57 (2.9)

27 (1.3)

1917

1917

1 (0.0)

1 (0.2)

2

2

2 (0.1)

2

2

1 (0.0)

3 (0.2)

9 (0.9)

1 (0.0)

1 (0.0)

2 (0.1)

4 (0.2)

1 (0.0)

1 (0.0)

2 (0.1)

2 (0.3)

9 (0.5)

10 (0.5)

5 (0.2)

1 (0.0)

5 (0.3)

3 (0.3)

1 (0.1)

1 (0.0)

2 (0.1)

64

64

1 (0.1)

2 (0.1)

1 (0.0)

1 (0.2)

1 (0.1)

1 (0.0)

7

7

1 (0.1)

1 (0.1)

2 (0.1)

7 (0.4)

11

11

1 (0.1)

1 (0.1)

1 (0.0)

1 (0.1)

1 (0.1)

2 (0.1)

1 (0.1)

8

8

1 (0.1)

1 (0.1)

1 (0.2)

3 (0.1)

2 (0.1)

1 (0.0)

9

9

1 (0.1)

1 (0.0)

1 (0.0)

2 (0.1)

5

5

6 (0.3)

5 (0.2)

2 (0.1)

3 (0.3)

4 (0.2)

1 (0.1)

4 (0.2)

3 (0.1)

2 (0.1)

1 (0.1)

13 (0.6)

2 (0.1)

5 (0.2)

4 (0.7)

2 (0.1)

3 (0.1)

9 (0.4)

2 (0.2)

1 (0.0)

3 (0.2)

5 (0.5)

2 (0.2)

6 (0.3)

11 (0.5)

8 (0.4)

1 (0.0)

3 (0.1)

1 (0.1)

2 (0.1)

114

114

5 (0.2)

1 (0.1)

4 (0.2)

1 (0.2)

2 (0.1)

2 (0.1)

1 (0.1)

0 (0.0)

0 (0.0)

16

16

1782 (89.8)

1729 (83.9)

1513 (77.4)

923 (91.4)

1919 (95.3)

918 (89.1)

1858 (92.1)

1904 (95.2)

1716 (86.2)

1657 (83.4)

1696 (84.5)

1904 (93.2)

1799 (89.1)

564 (94.0)

1850 (92.5)

1634 (79.7)

1869 (92.9)

885 (91.3)

1819 (88.9)

1380 (69.3)

943 (92.7)

1613 (82.0)

902 (90.6)

1881 (93.6)

1972 (95.8)

1253 (64.6)

1768 (86.4)

1650 (82.0)

1904 (94.5)

1770 (88.9)

1923 (93.8)

48898

48898

3 (0.2)

28 (1.4)

1 (0.1)

5 (0.2)

9 (0.9)

3 (0.1)

2 (0.1)

35 (1.8)

4 (0.2)

1 (0.0)

2 (0.1)

11 (0.5)

1 (0.2)

6 (0.3)

10 (0.5)

2 (0.1)

1 (0.1)

33 (1.6)

8 (0.4)

3 (0.2)

1 (0.1)

2 (0.1)

5 (0.2)

5 (0.3)

2 (0.1)

1 (0.0)

7 (0.4)

5 (0.2)

196

196

33 (1.7)

15 (0.7)

16 (0.8)

6 (0.3)

20 (1.9)

22 (1.1)

3 (0.1)

28 (1.4)

5 (0.3)

106 (5.3)

3 (0.1)

6 (0.3)

1 (0.2)

11 (0.6)

7 (0.3)

1 (0.0)

14 (0.7)

1 (0.1)

2 (0.2)

2 (0.1)

4 (0.2)

1 (0.0)

35 (1.8)

2 (0.1)

3 (0.1)

1 (0.1)

22 (1.1)

370

370
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v302 2011 2012 9998 9999 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1 (0.0)

4 (0.2)

5

5

1 (0.0)

1

1

M

24

50

3

9

1

6

29

10

24

16

27

6

20

2

36

37

43

8

47

4

2

5

62

10

65

5

29

12

592

112 (5.6)

107 (5.2)

351 (17.9)

66 (6.5)

71 (3.5)

57 (5.5)

68 (3.4)

64 (3.2)

105 (5.3)

234 (11.8)

137 (6.8)

80 (3.9)

147 (7.3)

22 (3.7)

46 (2.3)

249 (12.1)

101 (5.0)

11 (1.1)

106 (5.2)

394 (19.8)

46 (4.5)

210 (10.7)

83 (8.3)

43 (2.1)

31 (1.5)

493 (25.4)

247 (12.1)

299 (14.9)

62 (3.1)

145 (7.3)

71 (3.5)

4258

4258

2009

2061

2006

1013

2023

1031

2023

2030

2000

2011

2006

2060

2046

606

2000

2070

2014

1005

2082

2033

1025

2013

1000

2011

2064

2001

2056

2076

2019

2019

2062

56475

1985

2061

1956

1010

2014

1030

2017

2001

1990

1987

2006

2044

2019

600

2000

2050

2012

969

2045

1990

1017

1966

996

2009

2059

1939

2046

2011

2014

1990

2050

55883
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v303 - QA46 CONSUMER ISSUE: USE-BY DATE RECOG (REC)

Q.A46 CONSUMER ISSUE: USE-BY DATE RECOG – RECODED

1   June 2008 (correct)

2   Other dates

3   No date

7   Refusal

8   DK

Derivation:

This variable groups answers to question Q.A46.

Note:

See Q.A46 (V301-V302) for complete question text.
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v303 by v7, Absolute Values (Row Percent), weighted by v8

v303 1 2 3 7 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1744 (87.8)

1651 (80.1)

1496 (76.5)

908 (90.0)

1853 (92.0)

887 (86.1)

1784 (88.4)

1872 (93.6)

1658 (83.3)

1634 (82.2)

1684 (83.9)

1871 (91.5)

1764 (87.5)

549 (91.5)

1767 (88.5)

1567 (76.6)

1858 (92.3)

871 (89.9)

1800 (86.7)

1371 (69.0)

934 (91.8)

1573 (81.3)

888 (89.1)

1806 (89.9)

1924 (93.5)

659 (34.0)

1675 (81.8)

1625 (80.8)

1890 (93.8)

1768 (88.8)

1896 (92.4)

47227

47227

108 (5.4)

145 (7.0)

40 (2.0)

28 (2.8)

84 (4.2)

62 (6.0)

109 (5.4)

42 (2.1)

132 (6.6)

38 (1.9)

138 (6.9)

46 (2.3)

71 (3.5)

27 (4.5)

114 (5.7)

112 (5.5)

31 (1.5)

18 (1.9)

105 (5.1)

25 (1.3)

18 (1.8)

60 (3.1)

23 (2.3)

99 (4.9)

74 (3.6)

667 (34.4)

100 (4.9)

28 (1.4)

26 (1.3)

23 (1.2)

57 (2.8)

2650

2650

27 (1.4)

161 (7.8)

69 (3.5)

8 (0.8)

6 (0.3)

23 (2.2)

50 (2.5)

25 (1.2)

88 (4.4)

81 (4.1)

47 (2.3)

48 (2.3)

38 (1.9)

2 (0.3)

70 (3.5)

116 (5.7)

23 (1.1)

69 (7.1)

58 (2.8)

196 (9.9)

20 (2.0)

90 (4.6)

4 (0.4)

60 (3.0)

28 (1.4)

127 (6.6)

25 (1.2)

62 (3.1)

36 (1.8)

56 (2.8)

24 (1.2)

1737

1737

M

24

50

3

9

1

6

29

11

24

16

27

6

2

24

2

36

6

45

8

77

4

2

5

62

10

65

5

29

12

600

107 (5.4)

105 (5.1)

351 (17.9)

65 (6.4)

71 (3.5)

58 (5.6)

74 (3.7)

62 (3.1)

112 (5.6)

234 (11.8)

137 (6.8)

79 (3.9)

143 (7.1)

22 (3.7)

46 (2.3)

251 (12.3)

100 (5.0)

11 (1.1)

112 (5.4)

396 (19.9)

45 (4.4)

213 (11.0)

82 (8.2)

43 (2.1)

32 (1.6)

485 (25.0)

247 (12.1)

297 (14.8)

62 (3.1)

144 (7.2)

75 (3.7)

4261

4261

2010

2062

2006

1012

2023

1031

2023

2030

2001

2011

2006

2060

2043

606

1999

2070

2014

1005

2081

2033

1025

2013

1001

2010

2063

2000

2057

2077

2019

2020

2064

56475

1986

2062

1956

1009

2014

1030

2017

2001

1990

1987

2006

2044

2016

600

1997

2046

2012

969

2075

1988

1017

1936

997

2008

2058

1938

2047

2012

2014

1991

2052

55875
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v304 - QA47A FAMILIAR PRODUCT LOGOS: A

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_1 Logo A

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage. 

Logo A: The product is organically farmed (actual size of logo shown to respondents)
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v304 by v7, Absolute Values (Row Percent), weighted by v8

v304 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1504 (74.9)

1795 (87.1)

1625 (81.0)

825 (81.5)

1735 (85.8)

919 (89.1)

1778 (87.9)

1512 (74.5)

1673 (83.7)

1753 (87.2)

1691 (84.3)

1789 (86.8)

1755 (85.9)

514 (84.7)

1417 (70.9)

1818 (87.8)

1033 (51.3)

858 (85.4)

1593 (76.5)

1740 (85.6)

815 (79.5)

1786 (88.7)

656 (65.6)

1810 (90.0)

1710 (82.8)

1735 (86.8)

1614 (78.5)

1735 (83.6)

1821 (90.2)

1429 (70.7)

1447 (70.2)

45885

45885

505 (25.1)

267 (12.9)

381 (19.0)

187 (18.5)

287 (14.2)

112 (10.9)

245 (12.1)

518 (25.5)

327 (16.4)

257 (12.8)

315 (15.7)

272 (13.2)

289 (14.1)

93 (15.3)

583 (29.2)

252 (12.2)

981 (48.7)

147 (14.6)

489 (23.5)

292 (14.4)

210 (20.5)

227 (11.3)

344 (34.4)

200 (10.0)

354 (17.2)

265 (13.3)

442 (21.5)

341 (16.4)

198 (9.8)

591 (29.3)

615 (29.8)

10586

10586

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v305 - QA47A FAMILIAR PRODUCT LOGOS: B

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_2 Logo B

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo B: The product conforms with the relevant European legislation (actual size of logo shown to respondents)
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v305 by v7, Absolute Values (Row Percent), weighted by v8

v305 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1002 (49.9)

535 (25.9)

1249 (62.3)

468 (46.2)

1103 (54.5)

325 (31.5)

689 (34.1)

634 (31.2)

717 (35.9)

434 (21.6)

600 (29.9)

324 (15.7)

664 (32.5)

215 (35.4)

804 (40.2)

1123 (54.3)

918 (45.6)

196 (19.5)

665 (31.9)

1236 (60.8)

166 (16.2)

694 (34.5)

359 (35.9)

449 (22.3)

467 (22.6)

890 (44.5)

616 (30.0)

1420 (68.4)

430 (21.3)

724 (35.8)

1083 (52.5)

21199

21199

1007 (50.1)

1527 (74.1)

757 (37.7)

544 (53.8)

919 (45.5)

706 (68.5)

1334 (65.9)

1396 (68.8)

1283 (64.2)

1576 (78.4)

1406 (70.1)

1737 (84.3)

1380 (67.5)

392 (64.6)

1196 (59.8)

947 (45.7)

1096 (54.4)

809 (80.5)

1417 (68.1)

796 (39.2)

859 (83.8)

1319 (65.5)

641 (64.1)

1561 (77.7)

1597 (77.4)

1110 (55.5)

1440 (70.0)

656 (31.6)

1589 (78.7)

1296 (64.2)

979 (47.5)

35272

35272

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v306 - QA47A FAMILIAR PRODUCT LOGOS: C

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_3 Logo C

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo C: The product meets strict ecological standards: it is eco-friendly (actual size of logo shown to respondents)
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v306 by v7, Absolute Values (Row Percent), weighted by v8

v306 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1367 (68.0)

1681 (81.5)

1624 (81.0)

724 (71.5)

1669 (82.5)

898 (87.1)

1746 (86.3)

1238 (61.0)

1692 (84.6)

1656 (82.4)

1542 (76.9)

1565 (75.9)

1850 (90.5)

529 (87.1)

1424 (71.2)

1701 (82.2)

1404 (69.7)

831 (82.7)

1659 (79.7)

1767 (87.0)

819 (79.9)

1824 (90.6)

799 (79.9)

1792 (89.2)

1677 (81.3)

1801 (90.1)

1584 (77.0)

1838 (88.5)

1611 (79.8)

1477 (73.1)

1569 (76.1)

45358

45358

642 (32.0)

381 (18.5)

382 (19.0)

288 (28.5)

353 (17.5)

133 (12.9)

277 (13.7)

792 (39.0)

308 (15.4)

354 (17.6)

464 (23.1)

496 (24.1)

194 (9.5)

78 (12.9)

576 (28.8)

369 (17.8)

610 (30.3)

174 (17.3)

423 (20.3)

265 (13.0)

206 (20.1)

189 (9.4)

201 (20.1)

218 (10.8)

387 (18.8)

199 (10.0)

472 (23.0)

238 (11.5)

408 (20.2)

543 (26.9)

493 (23.9)

11113

11113

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v307 - QA47A FAMILIAR PRODUCT LOGOS: D

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_4 Logo D

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo D: The product is made of paper that can be recycled (actual size of logo shown to respondents)
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v307 by v7, Absolute Values (Row Percent), weighted by v8

v307 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1066 (53.1)

750 (36.4)

1436 (71.6)

409 (40.4)

1008 (49.9)

350 (33.9)

675 (33.4)

343 (16.9)

677 (33.9)

1033 (51.4)

444 (22.1)

897 (43.5)

517 (25.3)

144 (23.7)

849 (42.5)

1065 (51.4)

908 (45.1)

177 (17.6)

1392 (66.9)

1240 (61.0)

337 (32.9)

831 (41.3)

492 (49.2)

398 (19.8)

339 (16.4)

1250 (62.5)

1048 (51.0)

1600 (77.1)

227 (11.2)

666 (33.0)

1032 (50.0)

23600

23600

943 (46.9)

1312 (63.6)

570 (28.4)

603 (59.6)

1014 (50.1)

681 (66.1)

1348 (66.6)

1687 (83.1)

1323 (66.2)

977 (48.6)

1562 (77.9)

1164 (56.5)

1527 (74.7)

463 (76.3)

1151 (57.6)

1005 (48.6)

1107 (54.9)

828 (82.4)

690 (33.1)

792 (39.0)

688 (67.1)

1182 (58.7)

508 (50.8)

1612 (80.2)

1725 (83.6)

750 (37.5)

1008 (49.0)

476 (22.9)

1792 (88.8)

1354 (67.0)

1030 (50.0)

32872

32872

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2015

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56472

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2015

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56472
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v308 - QA47A FAMILIAR PRODUCT LOGOS: E

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_5 Logo E

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo E: The product will be detrimental to your health if not used properly (actual size of logo shown to respondents)
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v308 by v7, Absolute Values (Row Percent), weighted by v8

v308 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

852 (42.4)

388 (18.8)

1444 (72.0)

460 (45.5)

1232 (60.9)

408 (39.6)

562 (27.8)

233 (11.5)

785 (39.3)

672 (33.4)

375 (18.7)

328 (15.9)

559 (27.3)

126 (20.8)

522 (26.1)

1181 (57.1)

697 (34.6)

232 (23.1)

816 (39.2)

1025 (50.4)

198 (19.3)

642 (31.9)

347 (34.7)

334 (16.6)

315 (15.3)

1195 (59.8)

683 (33.2)

1606 (77.4)

933 (46.2)

206 (10.2)

1327 (64.4)

20683

20683

1157 (57.6)

1674 (81.2)

562 (28.0)

552 (54.5)

790 (39.1)

623 (60.4)

1461 (72.2)

1797 (88.5)

1215 (60.8)

1338 (66.6)

1631 (81.3)

1733 (84.1)

1485 (72.7)

481 (79.2)

1478 (73.9)

889 (42.9)

1317 (65.4)

773 (76.9)

1266 (60.8)

1007 (49.6)

827 (80.7)

1371 (68.1)

653 (65.3)

1676 (83.4)

1749 (84.7)

805 (40.3)

1373 (66.8)

470 (22.6)

1086 (53.8)

1814 (89.8)

735 (35.6)

35788

35788

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v309 - QA47A FAMILIAR PRODUCT LOGOS: NEVER SEEN

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_6 You have never seen them before (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

See variables V304 to V308 for an image of each logo.
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v309 by v7, Absolute Values (Row Percent), weighted by v8

v309 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1729 (86.1)

1915 (92.9)

1379 (68.7)

896 (88.5)

1720 (85.1)

942 (91.4)

1864 (92.1)

1984 (97.7)

1827 (91.4)

1797 (89.4)

1936 (96.5)

1976 (95.9)

1911 (93.5)

573 (94.4)

1820 (91.0)

1648 (79.6)

1813 (90.0)

967 (96.2)

1859 (89.3)

1598 (78.6)

984 (96.0)

1827 (90.8)

904 (90.4)

1962 (97.6)

2008 (97.3)

1502 (75.1)

1852 (90.1)

1493 (71.9)

1974 (97.8)

1937 (95.9)

1779 (86.3)

50376

50376

280 (13.9)

147 (7.1)

627 (31.3)

116 (11.5)

302 (14.9)

89 (8.6)

159 (7.9)

46 (2.3)

173 (8.7)

213 (10.6)

70 (3.5)

85 (4.1)

133 (6.5)

34 (5.6)

180 (9.0)

422 (20.4)

201 (10.0)

38 (3.8)

223 (10.7)

434 (21.4)

41 (4.0)

186 (9.2)

96 (9.6)

48 (2.4)

56 (2.7)

498 (24.9)

204 (9.9)

583 (28.1)

45 (2.2)

83 (4.1)

283 (13.7)

6095

6095

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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2044
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2032
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v310 - QA47A FAMILIAR PRODUCT LOGOS: DK

Q.A47A

Among the logos on this card, please select the ones you are familiar with?

(SHOW LOGOS – MULTIPLE ANSWERS POSSIBLE)

Q.A47A_7 DK

0   Not mentioned

1   Mentioned

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

See variables V304 to V308 for an image of each logo.
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v310 by v7, Absolute Values (Row Percent), weighted by v8

v310 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1899 (94.5)

2033 (98.6)

1726 (86.0)

908 (89.7)

1838 (90.9)

1002 (97.2)

1945 (96.1)

2003 (98.7)

1865 (93.3)

1950 (97.0)

1956 (97.5)

2020 (98.0)

1976 (96.7)

587 (96.7)

1923 (96.2)

1935 (93.5)

1916 (95.1)

995 (99.0)

1922 (92.3)

1764 (86.8)

986 (96.2)

1907 (94.7)

948 (94.8)

1973 (98.2)

2033 (98.5)

1894 (94.7)

1962 (95.4)

1532 (73.8)

1989 (98.5)

1991 (98.6)

1911 (92.7)

53289

53289

110 (5.5)

29 (1.4)

280 (14.0)

104 (10.3)

184 (9.1)

29 (2.8)

78 (3.9)

27 (1.3)

135 (6.8)

60 (3.0)

50 (2.5)

41 (2.0)

68 (3.3)

20 (3.3)

77 (3.9)

135 (6.5)

98 (4.9)

10 (1.0)

160 (7.7)

268 (13.2)

39 (3.8)

106 (5.3)

52 (5.2)

37 (1.8)

31 (1.5)

106 (5.3)

94 (4.6)

544 (26.2)

30 (1.5)

29 (1.4)

151 (7.3)

3182

3182

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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2062
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2022

1031

2023

2030
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2044
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2070

2014
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2032

1025

2013
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2056

2076

2019
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v311 - QA47B1 PRODUCT LOGO MEANING: A

Q.A47B1

And could you select which of the statements you think is the right meaning for logo A?

(SHOW LOGOS – SHOW STATEMENTS – ONE ANSWER PER COLUMN)

1   Product meets strict ecological standards

2   Product will be detrimental to your health

3   Product is organically farmed (correct)

4   Product is made of paper that can be recycled

5   Product has been made in the EU

6   Product conforms with the relevant European legislation

7   Food is in direct contact with material that is non edible

8   Product is a traditional speciality guaranteed

9   Product has a protected geographical origin

10   Product is highly efficient in energy consumption

11   DK

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo A: The product is organically farmed (actual size of logo shown to respondents)
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v311 by v7, Absolute Values (Row Percent), weighted by v8

v311 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

323 (16.1)

382 (18.5)

332 (16.5)

131 (12.9)

447 (22.1)

243 (23.5)

388 (19.2)

318 (15.7)

326 (16.3)

235 (11.7)

324 (16.2)

430 (20.9)

88 (4.3)

16 (2.6)

426 (21.3)

313 (15.1)

90 (4.5)

145 (14.4)

237 (11.4)

648 (31.9)

72 (7.0)

480 (23.9)

58 (5.8)

437 (21.8)

499 (24.2)

288 (14.4)

232 (11.3)

303 (14.6)

265 (13.1)

577 (28.6)

411 (19.9)

9464

9464

52 (2.6)

19 (0.9)

10 (0.5)

3 (0.3)

9 (0.4)

7 (0.7)

9 (0.4)

5 (0.2)

9 (0.5)

8 (0.4)

12 (0.6)

19 (0.9)

11 (0.5)

2 (0.3)

5 (0.3)

19 (0.9)

6 (0.3)

5 (0.5)

62 (3.0)

21 (1.0)

15 (1.5)

17 (0.8)

4 (0.4)

9 (0.4)

15 (0.7)

22 (1.1)

22 (1.1)

19 (0.9)

12 (0.6)

8 (0.4)

27 (1.3)

463

463

720 (35.8)

794 (38.5)

257 (12.8)

210 (20.8)

751 (37.1)

285 (27.6)

640 (31.6)

1097 (54.0)

804 (40.2)

647 (32.2)

1163 (58.0)

780 (37.8)

1071 (52.4)

401 (66.1)

778 (38.9)

202 (9.8)

1332 (66.1)

471 (46.8)

585 (28.1)

255 (12.5)

355 (34.6)

582 (28.9)

587 (58.7)

1019 (50.7)

1244 (60.2)

531 (26.5)

347 (16.9)

306 (14.7)

284 (14.1)

732 (36.3)

1074 (52.1)

20304

20304

35 (1.7)

26 (1.3)

5 (0.2)

7 (0.7)

10 (0.5)

6 (0.6)

18 (0.9)

9 (0.4)

9 (0.5)

9 (0.4)

3 (0.1)

21 (1.0)

8 (0.4)

1 (0.2)

12 (0.6)

31 (1.5)

1 (0.0)

11 (1.1)

37 (1.8)

8 (0.4)

5 (0.5)

10 (0.5)

7 (0.3)

2 (0.1)

15 (0.7)

7 (0.3)

10 (0.5)

13 (0.6)

2 (0.1)

15 (0.7)

353

353

70 (3.5)

86 (4.2)

53 (2.6)

75 (7.4)

84 (4.2)

65 (6.3)

78 (3.9)

37 (1.8)

105 (5.3)

60 (3.0)

80 (4.0)

45 (2.2)

26 (1.3)

6 (1.0)

33 (1.7)

154 (7.4)

12 (0.6)

64 (6.4)

59 (2.8)

121 (6.0)

10 (1.0)

167 (8.3)

10 (1.0)

41 (2.0)

13 (0.6)

98 (4.9)

60 (2.9)

30 (1.4)

239 (11.8)

67 (3.3)

73 (3.5)

2121

2121

22 (1.1)

77 (3.7)

37 (1.8)

40 (4.0)

61 (3.0)

22 (2.1)

21 (1.0)

19 (0.9)

55 (2.8)

23 (1.1)

41 (2.0)

54 (2.6)

17 (0.8)

5 (0.8)

18 (0.9)

116 (5.6)

6 (0.3)

44 (4.4)

85 (4.1)

67 (3.3)

9 (0.9)

85 (4.2)

3 (0.3)

42 (2.1)

24 (1.2)

51 (2.5)

14 (0.7)

16 (0.8)

101 (5.0)

42 (2.1)

69 (3.3)

1286

1286

3 (0.1)

6 (0.3)

1 (0.1)

4 (0.2)

11 (1.1)

1 (0.0)

4 (0.2)

1 (0.1)

2 (0.1)

3 (0.1)

7 (0.3)

3 (0.1)

8 (0.4)

20 (1.0)

4 (0.2)

5 (0.5)

7 (0.3)

7 (0.3)

3 (0.3)

6 (0.3)

1 (0.1)

7 (0.3)

3 (0.1)

7 (0.3)

10 (0.5)

7 (0.3)

3 (0.1)

5 (0.2)

8 (0.4)

157

157

22 (1.1)

67 (3.2)

22 (1.1)

16 (1.6)

43 (2.1)

6 (0.6)

4 (0.2)

17 (0.8)

18 (0.9)

23 (1.1)

48 (2.4)

26 (1.3)

3 (0.1)

29 (1.5)

34 (1.6)

16 (0.8)

5 (0.5)

47 (2.3)

20 (1.0)

15 (1.5)

14 (0.7)

2 (0.2)

19 (0.9)

7 (0.3)

25 (1.2)

19 (0.9)

21 (1.0)

36 (1.8)

11 (0.5)

43 (2.1)

678

678

46 (2.3)

31 (1.5)

24 (1.2)

14 (1.4)

65 (3.2)

19 (1.8)

11 (0.5)

22 (1.1)

19 (1.0)

29 (1.4)

28 (1.4)

46 (2.2)

7 (0.3)

1 (0.2)

20 (1.0)

64 (3.1)

7 (0.3)

31 (3.1)

39 (1.9)

25 (1.2)

14 (1.4)

9 (0.4)

7 (0.7)

12 (0.6)

9 (0.4)

17 (0.8)

9 (0.4)

4 (0.2)

62 (3.1)

46 (2.3)

21 (1.0)

758

758

4 (0.2)

25 (1.2)

7 (0.3)

6 (0.3)

2 (0.2)

10 (0.5)

13 (0.6)

10 (0.5)

6 (0.3)

9 (0.4)

19 (0.9)

2 (0.1)

2 (0.3)

15 (0.8)

12 (0.6)

13 (0.6)

8 (0.8)

10 (0.5)

9 (0.4)

2 (0.2)

6 (0.3)

2 (0.2)

8 (0.4)

3 (0.1)

7 (0.3)

3 (0.1)

12 (0.6)

38 (1.9)

4 (0.2)

14 (0.7)

281

281

712 (35.4)

550 (26.7)

1260 (62.8)

515 (50.9)

542 (26.8)

366 (35.5)

844 (41.7)

489 (24.1)

644 (32.2)

969 (48.2)

295 (14.7)

614 (29.8)

808 (39.5)

173 (28.5)

656 (32.8)

1106 (53.4)

527 (26.2)

218 (21.6)

915 (43.9)

851 (41.9)

527 (51.3)

636 (31.6)

326 (32.6)

408 (20.3)

246 (11.9)

940 (47.0)

1331 (64.8)

1348 (64.9)

966 (47.8)

525 (26.0)

307 (14.9)

20614

20614

2009

2063

2007

1012

2022

1032

2024

2030

2000

2011

2006

2061

2044

607

2000

2071

2014

1007

2083

2032

1027

2012

1000

2009

2065

2001

2054

2076

2019

2019

2062

56479
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v311 N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009

2063

2007

1012

2022

1032

2024

2030

2000

2011

2006

2061

2044

607

2000

2071

2014

1007

2083

2032

1027

2012

1000

2009

2065

2001

2054

2076

2019

2019

2062

56479
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v312 - QA47B2 PRODUCT LOGO MEANING: B

Q.A47B2

And for logo B?

(SHOW LOGOS – SHOW STATEMENTS – ONE ANSWER PER COLUMN)

1   Product meets strict ecological standards

2   Product will be detrimental to your health

3   Product is organically farmed

4   Product is made of paper that can be recycled

5   Product has been made in the EU

6   Product conforms with the relevant European legislation (correct)

7   Food is in direct contact with material that is non edible

8   Product is a traditional speciality guaranteed

9   Product has a protected geographical origin

10   Product is highly efficient in energy consumption

11   DK

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo B: The product conforms with the relevant European legislation (actual size of logo shown to respondents)
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v312 by v7, Absolute Values (Row Percent), weighted by v8

v312 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

54 (2.7)

97 (4.7)

24 (1.2)

21 (2.1)

210 (10.4)

69 (6.7)

65 (3.2)

59 (2.9)

103 (5.2)

10 (0.5)

54 (2.7)

27 (1.3)

181 (8.8)

41 (6.8)

28 (1.4)

49 (2.4)

123 (6.1)

37 (3.7)

31 (1.5)

88 (4.3)

9 (0.9)

146 (7.3)

16 (1.6)

106 (5.3)

44 (2.1)

97 (4.9)

32 (1.6)

37 (1.8)

40 (2.0)

142 (7.0)

122 (5.9)

2162

2162

29 (1.4)

21 (1.0)

14 (0.7)

5 (0.5)

14 (0.7)

12 (1.2)

41 (2.0)

22 (1.1)

17 (0.9)

8 (0.4)

12 (0.6)

8 (0.4)

11 (0.5)

8 (1.3)

28 (1.4)

11 (0.5)

9 (0.4)

16 (1.6)

28 (1.3)

70 (3.4)

3 (0.3)

29 (1.4)

10 (1.0)

17 (0.8)

40 (1.9)

51 (2.6)

22 (1.1)

48 (2.3)

31 (1.5)

23 (1.1)

26 (1.3)

684

684

56 (2.8)

26 (1.3)

24 (1.2)

33 (3.3)

21 (1.0)

12 (1.2)

17 (0.8)

25 (1.2)

10 (0.5)

18 (0.9)

25 (1.2)

29 (1.4)

7 (0.3)

3 (0.5)

17 (0.8)

25 (1.2)

5 (0.2)

2 (0.2)

52 (2.5)

25 (1.2)

6 (0.6)

32 (1.6)

4 (0.4)

9 (0.4)

14 (0.7)

47 (2.4)

31 (1.5)

29 (1.4)

19 (0.9)

20 (1.0)

48 (2.3)

691

691

51 (2.5)

35 (1.7)

15 (0.7)

10 (1.0)

58 (2.9)

38 (3.7)

61 (3.0)

33 (1.6)

31 (1.6)

11 (0.5)

18 (0.9)

21 (1.0)

30 (1.5)

7 (1.2)

24 (1.2)

37 (1.8)

16 (0.8)

20 (2.0)

34 (1.6)

63 (3.1)

6 (0.6)

60 (3.0)

6 (0.6)

24 (1.2)

10 (0.5)

42 (2.1)

18 (0.9)

23 (1.1)

12 (0.6)

41 (2.0)

37 (1.8)

892

892

344 (17.1)

788 (38.2)

660 (32.9)

283 (27.9)

496 (24.5)

274 (26.6)

449 (22.2)

616 (30.4)

521 (26.1)

1386 (69.0)

475 (23.7)

769 (37.3)

482 (23.6)

119 (19.6)

852 (42.6)

536 (25.9)

413 (20.5)

171 (17.0)

748 (35.9)

446 (21.9)

272 (26.6)

622 (30.9)

285 (28.5)

413 (20.5)

255 (12.4)

515 (25.8)

1235 (60.1)

550 (26.5)

330 (16.3)

447 (22.1)

801 (38.8)

16553

16553

769 (38.3)

797 (38.7)

100 (5.0)

268 (26.5)

402 (19.9)

286 (27.7)

558 (27.6)

581 (28.6)

419 (21.0)

180 (9.0)

998 (49.8)

873 (42.4)

383 (18.7)

186 (30.6)

515 (25.7)

402 (19.4)

397 (19.7)

465 (46.3)

723 (34.7)

232 (11.4)

500 (48.8)

288 (14.3)

319 (31.9)

773 (38.4)

983 (47.6)

247 (12.4)

184 (9.0)

87 (4.2)

817 (40.4)

671 (33.2)

460 (22.3)

14863

14863

10 (0.5)

10 (0.5)

4 (0.2)

6 (0.6)

46 (2.3)

10 (1.0)

39 (1.9)

26 (1.3)

24 (1.2)

5 (0.2)

8 (0.4)

5 (0.2)

14 (0.7)

7 (1.2)

4 (0.2)

20 (1.0)

8 (0.4)

27 (2.7)

8 (0.4)

47 (2.3)

2 (0.2)

83 (4.1)

6 (0.6)

44 (2.2)

19 (0.9)

17 (0.9)

1 (0.0)

14 (0.7)

17 (0.8)

60 (3.0)

17 (0.8)

608

608

10 (0.5)

3 (0.1)

20 (1.0)

31 (3.1)

44 (2.2)

4 (0.4)

5 (0.2)

15 (0.7)

35 (1.8)

3 (0.1)

24 (1.2)

9 (0.4)

12 (0.6)

2 (0.3)

10 (0.5)

25 (1.2)

42 (2.1)

6 (0.6)

9 (0.4)

20 (1.0)

4 (0.4)

6 (0.3)

16 (1.6)

10 (0.5)

21 (1.0)

20 (1.0)

1 (0.0)

5 (0.2)

20 (1.0)

9 (0.4)

36 (1.7)

477

477

44 (2.2)

4 (0.2)

10 (0.5)

44 (4.3)

65 (3.2)

17 (1.6)

12 (0.6)

24 (1.2)

11 (0.6)

3 (0.1)

23 (1.1)

14 (0.7)

8 (0.4)

2 (0.3)

34 (1.7)

31 (1.5)

27 (1.3)

28 (2.8)

13 (0.6)

12 (0.6)

7 (0.7)

6 (0.3)

3 (0.3)

13 (0.6)

37 (1.8)

7 (0.4)

2 (0.1)

11 (0.5)

47 (2.3)

21 (1.0)

35 (1.7)

615

615

23 (1.1)

22 (1.1)

16 (0.8)

5 (0.5)

123 (6.1)

53 (5.1)

119 (5.9)

74 (3.6)

87 (4.4)

2 (0.1)

77 (3.8)

22 (1.1)

65 (3.2)

19 (3.1)

4 (0.2)

47 (2.3)

45 (2.2)

69 (6.9)

19 (0.9)

52 (2.6)

7 (0.7)

69 (3.4)

11 (1.1)

93 (4.6)

171 (8.3)

90 (4.5)

2 (0.1)

24 (1.2)

301 (14.9)

78 (3.9)

98 (4.8)

1887

1887

619 (30.8)

259 (12.6)

1119 (55.8)

307 (30.3)

544 (26.9)

256 (24.8)

659 (32.5)

554 (27.3)

742 (37.1)

383 (19.1)

292 (14.6)

284 (13.8)

853 (41.7)

213 (35.1)

485 (24.2)

888 (42.9)

929 (46.1)

163 (16.2)

418 (20.1)

978 (48.1)

208 (20.3)

672 (33.4)

325 (32.5)

509 (25.3)

470 (22.8)

867 (43.4)

527 (25.6)

1248 (60.1)

386 (19.1)

509 (25.2)

382 (18.5)

17048

17048

2009

2062

2006

1013

2023

1031

2025

2029

2000

2009

2006

2061

2046

607

2001

2071

2014

1004

2083

2033

1024

2013

1001

2011

2064

2000

2055

2076

2020

2021

2062

56480
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v312 N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009

2062

2006

1013

2023

1031

2025

2029

2000

2009

2006

2061

2046

607

2001

2071

2014

1004

2083

2033

1024

2013

1001

2011

2064

2000

2055

2076

2020

2021

2062

56480
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v313 - QA47B3 PRODUCT LOGO MEANING: C

Q.A47B3

And for logo C?

(SHOW LOGOS – SHOW STATEMENTS – ONE ANSWER PER COLUMN)

1   Product meets strict ecological standards (correct)

2   Product will be detrimental to your health

3   Product is organically farmed

4   Product is made of paper that can be recycled

5   Product has been made in the EU

6   Product conforms with the relevant European legislation

7   Food is in direct contact with material that is non edible

8   Product is a traditional speciality guaranteed

9   Product has a protected geographical origin

10   Product is highly efficient in energy consumption

11   DK

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo C: The product meets strict ecological standards: it is eco-friendly (actual size of logo shown to respondents)
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v313 by v7, Absolute Values (Row Percent), weighted by v8

v313 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

701 (34.9)

353 (17.1)

157 (7.8)

280 (27.7)

262 (13.0)

151 (14.6)

250 (12.4)

419 (20.6)

278 (13.9)

285 (14.2)

246 (12.3)

260 (12.6)

225 (11.0)

58 (9.5)

341 (17.1)

242 (11.7)

158 (7.8)

174 (17.3)

135 (6.5)

336 (16.5)

83 (8.1)

260 (12.9)

223 (22.3)

242 (12.0)

268 (13.0)

288 (14.4)

173 (8.4)

149 (7.2)

263 (13.0)

271 (13.4)

301 (14.6)

7832

7832

33 (1.6)

17 (0.8)

5 (0.2)

5 (0.5)

10 (0.5)

4 (0.4)

5 (0.2)

4 (0.2)

5 (0.3)

10 (0.5)

6 (0.3)

7 (0.3)

2 (0.1)

3 (0.5)

2 (0.1)

10 (0.5)

7 (0.3)

17 (0.8)

10 (0.5)

1 (0.1)

2 (0.1)

4 (0.4)

1 (0.0)

14 (0.7)

14 (0.7)

13 (0.6)

23 (1.1)

3 (0.1)

11 (0.5)

17 (0.8)

265

265

306 (15.2)

223 (10.8)

157 (7.8)

102 (10.1)

163 (8.1)

98 (9.5)

206 (10.2)

288 (14.2)

191 (9.6)

118 (5.9)

217 (10.8)

227 (11.0)

63 (3.1)

11 (1.8)

114 (5.7)

48 (2.3)

25 (1.2)

156 (15.5)

161 (7.7)

142 (7.0)

46 (4.5)

292 (14.5)

13 (1.3)

153 (7.6)

116 (5.6)

140 (7.0)

149 (7.2)

73 (3.5)

403 (20.0)

202 (10.0)

132 (6.4)

4735

4735

44 (2.2)

31 (1.5)

13 (0.6)

15 (1.5)

14 (0.7)

17 (1.6)

16 (0.8)

16 (0.8)

9 (0.5)

23 (1.1)

39 (1.9)

31 (1.5)

18 (0.9)

1 (0.2)

18 (0.9)

31 (1.5)

40 (2.0)

19 (1.9)

58 (2.8)

23 (1.1)

4 (0.4)

11 (0.5)

10 (1.0)

12 (0.6)

21 (1.0)

11 (0.5)

56 (2.7)

18 (0.9)

11 (0.5)

28 (1.4)

24 (1.2)

682

682

176 (8.8)

481 (23.3)

186 (9.3)

122 (12.1)

707 (35.0)

225 (21.8)

457 (22.6)

518 (25.5)

420 (21.0)

262 (13.0)

698 (34.8)

391 (19.0)

369 (18.1)

176 (28.9)

369 (18.5)

435 (21.0)

416 (20.7)

262 (26.1)

292 (14.0)

277 (13.6)

135 (13.2)

417 (20.7)

128 (12.8)

589 (29.3)

871 (42.2)

281 (14.0)

154 (7.5)

120 (5.8)

475 (23.5)

558 (27.6)

675 (32.8)

11642

11642

56 (2.8)

227 (11.0)

147 (7.3)

40 (4.0)

154 (7.6)

60 (5.8)

97 (4.8)

197 (9.7)

203 (10.2)

180 (9.0)

195 (9.7)

282 (13.7)

113 (5.5)

47 (7.7)

259 (13.0)

215 (10.4)

187 (9.3)

145 (14.4)

264 (12.7)

167 (8.2)

62 (6.1)

206 (10.2)

74 (7.4)

258 (12.8)

171 (8.3)

105 (5.2)

93 (4.5)

89 (4.3)

99 (4.9)

185 (9.2)

337 (16.4)

4914

4914

14 (0.7)

10 (0.5)

5 (0.2)

4 (0.4)

3 (0.1)

5 (0.5)

4 (0.2)

7 (0.3)

2 (0.1)

10 (0.5)

7 (0.3)

4 (0.2)

5 (0.2)

2 (0.3)

19 (1.0)

16 (0.8)

6 (0.3)

4 (0.4)

4 (0.2)

11 (0.5)

1 (0.1)

8 (0.4)

2 (0.2)

6 (0.3)

3 (0.1)

11 (0.5)

10 (0.5)

10 (0.5)

2 (0.1)

9 (0.4)

20 (1.0)

224

224

17 (0.8)

24 (1.2)

9 (0.4)

12 (1.2)

34 (1.7)

9 (0.9)

7 (0.3)

11 (0.5)

22 (1.1)

28 (1.4)

84 (4.2)

12 (0.6)

6 (0.3)

2 (0.3)

49 (2.5)

31 (1.5)

20 (1.0)

4 (0.4)

28 (1.3)

26 (1.3)

8 (0.8)

12 (0.6)

12 (1.2)

20 (1.0)

7 (0.3)

29 (1.4)

10 (0.5)

21 (1.0)

14 (0.7)

19 (0.9)

61 (3.0)

648

648

19 (0.9)

51 (2.5)

27 (1.3)

9 (0.9)

85 (4.2)

25 (2.4)

39 (1.9)

42 (2.1)

48 (2.4)

26 (1.3)

61 (3.0)

73 (3.5)

21 (1.0)

10 (1.6)

48 (2.4)

78 (3.8)

34 (1.7)

43 (4.3)

66 (3.2)

44 (2.2)

32 (3.1)

27 (1.3)

14 (1.4)

29 (1.4)

48 (2.3)

16 (0.8)

22 (1.1)

41 (2.0)

38 (1.9)

82 (4.1)

67 (3.3)

1265

1265

6 (0.3)

42 (2.0)

19 (0.9)

18 (0.9)

12 (1.2)

11 (0.5)

30 (1.5)

24 (1.2)

12 (0.6)

37 (1.8)

42 (2.0)

16 (0.8)

7 (1.2)

31 (1.6)

11 (0.5)

18 (0.9)

4 (0.4)

29 (1.4)

18 (0.9)

8 (0.8)

12 (0.6)

13 (1.3)

53 (2.6)

23 (1.1)

24 (1.2)

18 (0.9)

23 (1.1)

36 (1.8)

17 (0.8)

31 (1.5)

645

645

637 (31.7)

603 (29.2)

1282 (63.9)

423 (41.8)

571 (28.3)

425 (41.2)

932 (46.0)

498 (24.5)

798 (39.9)

1055 (52.5)

416 (20.7)

732 (35.5)

1206 (59.0)

291 (47.9)

750 (37.5)

953 (46.0)

1103 (54.8)

193 (19.2)

1028 (49.4)

978 (48.1)

644 (62.9)

767 (38.1)

506 (50.7)

648 (32.2)

522 (25.3)

1083 (54.1)

1359 (66.1)

1508 (72.7)

675 (33.4)

639 (31.6)

395 (19.2)

23620

23620

2009

2062

2007

1012

2021

1031

2024

2030

2000

2009

2006

2061

2044

608

2000

2070

2014

1004

2082

2032

1024

2014

999

2011

2064

2002

2057

2075

2019

2021

2060

56472
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v313 N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009

2062

2007

1012

2021

1031

2024

2030

2000

2009

2006

2061

2044

608

2000

2070

2014

1004

2082

2032

1024

2014

999

2011

2064

2002

2057

2075

2019

2021

2060

56472
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v314 - QA47B4 PRODUCT LOGO MEANING: D

Q.A47B4

And for logo D?

(SHOW LOGOS – SHOW STATEMENTS – ONE ANSWER PER COLUMN)

1   Product meets strict ecological standards

2   Product will be detrimental to your health

3   Product is organically farmed

4   Product is made of paper that can be recycled (correct)

5   Product has been made in the EU

6   Product conforms with the relevant European legislation

7   Food is in direct contact with material that is non edible

8   Product is a traditional speciality guaranteed

9   Product has a protected geographical origin

10   Product is highly efficient in energy consumption

11   DK

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo D: The product is made of paper that can be recycled (actual size of logo shown to respondents)
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v314 by v7, Absolute Values (Row Percent), weighted by v8

v314 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

51 (2.5)

180 (8.7)

11 (0.5)

16 (1.6)

70 (3.5)

77 (7.5)

100 (4.9)

44 (2.2)

59 (3.0)

38 (1.9)

46 (2.3)

56 (2.7)

79 (3.9)

9 (1.5)

27 (1.3)

100 (4.8)

35 (1.7)

79 (7.9)

45 (2.2)

41 (2.0)

22 (2.1)

48 (2.4)

8 (0.8)

41 (2.0)

16 (0.8)

80 (4.0)

78 (3.8)

17 (0.8)

34 (1.7)

68 (3.4)

90 (4.4)

1665

1665

20 (1.0)

46 (2.2)

18 (0.9)

6 (0.6)

11 (0.5)

8 (0.8)

15 (0.7)

4 (0.2)

14 (0.7)

21 (1.0)

31 (1.5)

19 (0.9)

13 (0.6)

4 (0.7)

8 (0.4)

22 (1.1)

10 (0.5)

4 (0.4)

40 (1.9)

66 (3.2)

5 (0.5)

75 (3.7)

7 (0.7)

14 (0.7)

29 (1.4)

30 (1.5)

24 (1.2)

23 (1.1)

6 (0.3)

29 (1.4)

50 (2.4)

672

672

40 (2.0)

47 (2.3)

2 (0.1)

6 (0.6)

14 (0.7)

5 (0.5)

9 (0.4)

22 (1.1)

14 (0.7)

15 (0.7)

10 (0.5)

21 (1.0)

11 (0.5)

2 (0.3)

7 (0.3)

36 (1.7)

5 (0.2)

4 (0.4)

35 (1.7)

19 (0.9)

5 (0.5)

24 (1.2)

8 (0.8)

8 (0.4)

22 (1.1)

30 (1.5)

36 (1.8)

21 (1.0)

7 (0.3)

16 (0.8)

28 (1.4)

529

529

1086 (54.1)

1204 (58.4)

546 (27.2)

687 (67.9)

1136 (56.2)

577 (55.9)

1255 (62.0)

1630 (80.3)

1183 (59.2)

1001 (49.8)

1516 (75.6)

1080 (52.4)

1272 (62.2)

414 (68.2)

1233 (61.6)

819 (39.6)

1046 (51.9)

698 (69.5)

601 (28.9)

641 (31.5)

638 (62.2)

905 (44.9)

568 (56.8)

1525 (75.9)

1695 (82.1)

613 (30.7)

866 (42.1)

503 (24.2)

1679 (83.1)

1223 (60.5)

1181 (57.3)

31021

31021

46 (2.3)

30 (1.5)

4 (0.2)

1 (0.1)

17 (0.8)

11 (1.1)

16 (0.8)

18 (0.9)

15 (0.8)

14 (0.7)

12 (0.6)

14 (0.7)

19 (0.9)

5 (0.8)

20 (1.0)

23 (1.1)

8 (0.4)

5 (0.5)

44 (2.1)

16 (0.8)

1 (0.1)

18 (0.9)

2 (0.2)

6 (0.3)

14 (0.7)

37 (1.9)

39 (1.9)

20 (1.0)

2 (0.1)

11 (0.5)

36 (1.7)

524

524

45 (2.2)

31 (1.5)

7 (0.3)

4 (0.4)

23 (1.1)

16 (1.6)

22 (1.1)

13 (0.6)

13 (0.7)

16 (0.8)

25 (1.2)

12 (0.6)

12 (0.6)

8 (1.3)

25 (1.2)

28 (1.4)

23 (1.1)

18 (1.8)

30 (1.4)

22 (1.1)

29 (1.4)

1 (0.1)

10 (0.5)

7 (0.3)

38 (1.9)

19 (0.9)

13 (0.6)

11 (0.5)

35 (1.7)

74 (3.6)

630

630

35 (1.7)

80 (3.9)

43 (2.1)

5 (0.5)

70 (3.5)

36 (3.5)

38 (1.9)

15 (0.7)

43 (2.2)

10 (0.5)

22 (1.1)

36 (1.7)

19 (0.9)

6 (1.0)

33 (1.6)

34 (1.6)

18 (0.9)

10 (1.0)

62 (3.0)

78 (3.8)

6 (0.6)

143 (7.1)

9 (0.9)

36 (1.8)

6 (0.3)

36 (1.8)

6 (0.3)

30 (1.4)

3 (0.1)

35 (1.7)

59 (2.9)

1062

1062

12 (0.6)

19 (0.9)

16 (0.8)

29 (1.4)

11 (1.1)

4 (0.2)

8 (0.4)

10 (0.5)

6 (0.3)

13 (0.6)

11 (0.5)

10 (0.5)

2 (0.3)

29 (1.4)

46 (2.2)

19 (0.9)

2 (0.2)

20 (1.0)

19 (0.9)

1 (0.1)

11 (0.5)

1 (0.1)

4 (0.2)

2 (0.1)

20 (1.0)

6 (0.3)

11 (0.5)

5 (0.2)

2 (0.1)

39 (1.9)

388

388

21 (1.0)

19 (0.9)

20 (1.0)

1 (0.1)

19 (0.9)

8 (0.8)

7 (0.3)

9 (0.4)

15 (0.8)

6 (0.3)

19 (0.9)

41 (2.0)

7 (0.3)

5 (0.8)

21 (1.0)

43 (2.1)

24 (1.2)

12 (1.2)

34 (1.6)

24 (1.2)

4 (0.4)

13 (0.6)

3 (0.3)

21 (1.0)

7 (0.3)

22 (1.1)

7 (0.3)

13 (0.6)

8 (0.4)

22 (1.1)

60 (2.9)

535

535

25 (1.2)

42 (2.0)

38 (1.9)

11 (1.1)

79 (3.9)

25 (2.4)

22 (1.1)

26 (1.3)

38 (1.9)

25 (1.2)

71 (3.5)

40 (1.9)

34 (1.7)

12 (2.0)

36 (1.8)

87 (4.2)

23 (1.1)

27 (2.7)

96 (4.6)

79 (3.9)

4 (0.4)

43 (2.1)

15 (1.5)

69 (3.4)

36 (1.7)

81 (4.1)

10 (0.5)

21 (1.0)

71 (3.5)

76 (3.8)

66 (3.2)

1328

1328

628 (31.3)

365 (17.7)

1300 (64.8)

275 (27.2)

553 (27.4)

258 (25.0)

535 (26.4)

241 (11.9)

596 (29.8)

859 (42.7)

241 (12.0)

731 (35.5)

568 (27.8)

140 (23.1)

562 (28.1)

831 (40.2)

803 (39.9)

145 (14.4)

1075 (51.6)

1027 (50.5)

339 (33.1)

705 (35.0)

378 (37.8)

275 (13.7)

230 (11.1)

1013 (50.7)

964 (46.9)

1403 (67.6)

195 (9.6)

505 (25.0)

379 (18.4)

18119

18119

2009

2063

2005

1012

2021

1032

2023

2030

2000

2011

2006

2061

2044

607

2001

2069

2014
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2082

2032

1025

2014

1000

2009

2064

2000

2055

2075

2021

2022

2062

56473
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v314 N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum
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1032

2023
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2069

2014
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2082

2032

1025

2014
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2064
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2055

2075

2021

2022

2062

56473



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 627 

v315 - QA47B5 PRODUCT LOGO MEANING: E

Q.A47B5

And for logo E?

(SHOW LOGOS – SHOW STATEMENTS – ONE ANSWER PER COLUMN)

1   Product meets strict ecological standards

2   Product will be detrimental to your health (correct)

3   Product is organically farmed

4   Product is made of paper that can be recycled

5   Product has been made in the EU

6   Product conforms with the relevant European legislation

7   Food is in direct contact with material that is non edible

8   Product is a traditional speciality guaranteed

9   Product has a protected geographical origin

10   Product is highly efficient in energy consumption

11   DK

Note:

The interviewees were presented with five logos and asked to indicate which ones they were familiar with. Only the logos were 

shown, with identification letters. Neither their names nor their meanings were provided at this stage.

Logo E: The product will be detrimental to your health if not used properly (actual size of logo shown to respondents)
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v315 by v7, Absolute Values (Row Percent), weighted by v8

v315 1 2 3 4 5 6 7 8 9 10 11 N Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

23 (1.1)

34 (1.6)

4 (0.2)

4 (0.4)

7 (0.3)

7 (0.7)

10 (0.5)

19 (0.9)

26 (1.3)

8 (0.4)

3 (0.1)

14 (0.7)

23 (1.1)

1 (0.2)

12 (0.6)

32 (1.5)

17 (0.8)

1 (0.1)

25 (1.2)

30 (1.5)

3 (0.3)

8 (0.4)

4 (0.4)

5 (0.2)

7 (0.3)

13 (0.7)

23 (1.1)

8 (0.4)

1 (0.0)

6 (0.3)

31 (1.5)

409

409

1231 (61.3)

1771 (85.9)

485 (24.2)

638 (63.0)

1077 (53.2)

624 (60.5)

1402 (69.4)

1705 (84.0)

1354 (67.7)

1259 (62.6)

1631 (81.4)

1702 (82.6)

1371 (67.1)

465 (76.5)

1586 (79.3)

877 (42.4)

1271 (63.1)

822 (81.8)

1197 (57.5)

1021 (50.2)

764 (74.5)

1278 (63.5)

657 (65.7)

1612 (80.2)

1655 (80.3)

780 (39.0)

1315 (64.0)

380 (18.3)

1449 (71.8)

1787 (88.5)

1125 (54.5)

36291

36291

33 (1.6)

12 (0.6)

5 (0.2)

3 (0.3)

4 (0.2)

0 (0.0)

3 (0.1)

3 (0.1)

4 (0.2)

9 (0.4)

4 (0.2)

9 (0.4)

6 (0.3)

3 (0.1)

14 (0.7)

4 (0.2)

15 (0.7)

10 (0.5)

1 (0.1)

11 (0.5)

2 (0.2)

2 (0.1)

13 (0.6)

16 (0.8)

13 (0.6)

13 (0.6)

3 (0.1)

4 (0.2)

13 (0.6)

232

232

21 (1.0)

6 (0.3)

8 (0.4)

5 (0.5)

7 (0.3)

9 (0.9)

2 (0.1)

2 (0.1)

11 (0.6)

11 (0.5)

15 (0.7)

5 (0.2)

5 (0.2)

1 (0.2)

10 (0.5)

28 (1.4)

14 (0.7)

2 (0.2)

31 (1.5)

15 (0.7)

3 (0.3)

19 (0.9)

12 (1.2)

6 (0.3)

13 (0.6)

12 (0.6)

21 (1.0)

9 (0.4)

4 (0.2)

14 (0.7)

30 (1.5)

351

351

24 (1.2)

9 (0.4)

1 (0.0)

6 (0.3)

3 (0.3)

5 (0.2)

8 (0.4)

5 (0.3)

4 (0.2)

4 (0.2)

3 (0.1)

2 (0.1)

6 (0.3)

14 (0.7)

2 (0.1)

2 (0.2)

27 (1.3)

10 (0.5)

2 (0.2)

3 (0.1)

2 (0.2)

2 (0.1)

6 (0.3)

13 (0.7)

27 (1.3)

26 (1.3)

3 (0.1)

21 (1.0)

240

240

14 (0.7)

11 (0.5)

4 (0.2)

2 (0.2)

9 (0.4)

7 (0.7)

5 (0.2)

6 (0.3)

4 (0.2)

3 (0.1)

5 (0.2)

2 (0.1)

7 (0.3)

1 (0.0)

10 (0.5)

3 (0.1)

30 (1.4)

5 (0.2)

4 (0.2)

7 (0.3)

6 (0.3)

7 (0.4)

12 (0.6)

6 (0.3)

3 (0.1)

1 (0.0)

22 (1.1)

196

196

148 (7.4)

64 (3.1)

229 (11.4)

67 (6.6)

240 (11.9)

149 (14.5)

222 (11.0)

125 (6.2)

81 (4.1)

154 (7.7)

177 (8.8)

106 (5.1)

144 (7.0)

33 (5.4)

108 (5.4)

101 (4.9)

102 (5.1)

89 (8.9)

147 (7.1)

152 (7.5)

30 (2.9)

191 (9.5)

82 (8.2)

176 (8.8)

155 (7.5)

188 (9.4)

50 (2.4)

194 (9.3)

131 (6.5)

67 (3.3)

246 (11.9)

4148

4148

8 (0.4)

3 (0.1)

5 (0.2)

7 (0.3)

4 (0.4)

5 (0.2)

3 (0.2)

1 (0.0)

7 (0.3)

7 (0.3)

1 (0.2)

2 (0.1)

10 (0.5)

1 (0.0)

1 (0.1)

14 (0.7)

8 (0.4)

2 (0.1)

3 (0.3)

3 (0.1)

0 (0.0)

10 (0.5)

6 (0.3)

8 (0.4)

5 (0.2)

20 (1.0)

144

144

5 (0.2)

6 (0.3)

6 (0.3)

13 (0.6)

6 (0.6)

3 (0.1)

8 (0.4)

10 (0.5)

5 (0.2)

13 (0.6)

5 (0.2)

5 (0.2)

3 (0.5)

2 (0.1)

23 (1.1)

8 (0.4)

2 (0.2)

8 (0.4)

10 (0.5)

2 (0.2)

1 (0.0)

1 (0.1)

5 (0.2)

6 (0.3)

6 (0.3)

2 (0.1)

18 (0.9)

8 (0.4)

3 (0.1)

31 (1.5)

224

224

7 (0.3)

3 (0.1)

17 (0.8)

25 (2.5)

68 (3.4)

22 (2.1)

14 (0.7)

1 (0.0)

28 (1.4)

11 (0.5)

8 (0.4)

17 (0.8)

26 (1.3)

6 (1.0)

11 (0.5)

45 (2.2)

33 (1.6)

4 (0.4)

18 (0.9)

23 (1.1)

5 (0.5)

11 (0.5)

2 (0.2)

3 (0.1)

6 (0.3)

23 (1.2)

12 (0.6)

16 (0.8)

11 (0.5)

5 (0.2)

73 (3.5)

554

554

495 (24.6)

143 (6.9)

1242 (61.9)

268 (26.5)

585 (28.9)

200 (19.4)

355 (17.6)

147 (7.2)

474 (23.7)

546 (27.2)

137 (6.8)

198 (9.6)

448 (21.9)

98 (16.1)

260 (13.0)

916 (44.3)

560 (27.8)

82 (8.2)

569 (27.3)

750 (36.9)

215 (21.0)

485 (24.1)

235 (23.5)

188 (9.4)

194 (9.4)

931 (46.6)

573 (27.9)

1398 (67.3)

404 (20.0)

129 (6.4)

451 (21.9)

13676

13676

2009

2062

2006
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2023
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2021

2029
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2070
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2013
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v315 N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum
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2062
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v316 - QA48 CONSUMER FEELING: CONFIDENT

Q.A48

In general, when choosing and buying goods and services, how…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

Q.A48_1 Confident do you feel as a consumer

1   Very

2   Quite

3   Not very

4   Not at all

5   DK
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v316 by v7, Absolute Values (Row Percent), weighted by v8

v316 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

224 (11.5)

264 (12.8)

65 (3.3)

68 (6.7)

134 (6.7)

161 (15.7)

393 (19.7)

470 (23.2)

185 (9.3)

103 (5.2)

188 (9.4)

188 (9.2)

545 (26.9)

139 (23.1)

67 (3.4)

222 (10.8)

476 (24.3)

150 (15.0)

113 (5.5)

219 (10.9)

139 (13.8)

65 (3.3)

178 (18.4)

688 (34.4)

848 (41.2)

414 (21.6)

54 (2.7)

125 (6.5)

584 (29.0)

578 (28.8)

188 (9.3)

8235

8235

1188 (61.0)

1494 (72.6)

613 (31.4)

514 (50.9)

1159 (57.7)

610 (59.4)

1201 (60.1)

1346 (66.4)

1202 (60.6)

1163 (58.4)

1539 (76.9)

1427 (70.0)

1283 (63.2)

395 (65.7)

796 (39.9)

1098 (53.2)

1224 (62.4)

661 (66.3)

1302 (63.1)

1155 (57.6)

706 (69.9)

994 (49.9)

594 (61.4)

1218 (60.9)

1083 (52.6)

999 (52.1)

1056 (52.5)

830 (43.0)

1303 (64.7)

1191 (59.3)

1198 (59.3)

32542

32542

480 (24.6)

260 (12.6)

914 (46.9)

345 (34.2)

611 (30.4)

234 (22.8)

365 (18.3)

199 (9.8)

537 (27.1)

608 (30.5)

266 (13.3)

368 (18.0)

181 (8.9)

56 (9.3)

827 (41.5)

613 (29.7)

235 (12.0)

176 (17.7)

549 (26.6)

588 (29.3)

147 (14.6)

825 (41.4)

188 (19.4)

88 (4.4)

119 (5.8)

422 (22.0)

778 (38.7)

826 (42.8)

115 (5.7)

208 (10.4)

551 (27.3)

12679

12679

56 (2.9)

39 (1.9)

358 (18.4)

82 (8.1)

105 (5.2)

22 (2.1)

38 (1.9)

12 (0.6)

58 (2.9)

119 (6.0)

8 (0.4)

57 (2.8)

20 (1.0)

11 (1.8)

305 (15.3)

129 (6.3)

27 (1.4)

10 (1.0)

101 (4.9)

44 (2.2)

18 (1.8)

108 (5.4)

8 (0.8)

7 (0.3)

9 (0.4)

81 (4.2)

122 (6.1)

149 (7.7)

11 (0.5)

30 (1.5)

82 (4.1)

2226

2226

M

62

5

55

3

13

4

25

3

19

16

6

21

15

6

5

9

53

8

18

25

15

21

31

8

6

84

46

147

6

13

43

791
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2062
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2022

1031

2022

2030
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v317 - QA48 CONSUMER FEELING: KNOWLEDGEABLE

Q.A48

In general, when choosing and buying goods and services, how…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

Q.A48_2 Knowledgeable do you feel as a consumer

1   Very

2   Quite

3   Not very

4   Not at all

5   DK
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v317 by v7, Absolute Values (Row Percent), weighted by v8

v317 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

203 (10.3)

153 (7.4)

42 (2.2)

59 (5.8)

82 (4.1)

116 (11.3)

303 (15.2)

337 (16.7)

133 (6.7)

63 (3.2)

178 (8.9)

108 (5.3)

343 (16.9)

78 (13.0)

71 (3.6)

138 (6.7)

370 (19.0)

76 (7.7)

129 (6.2)

130 (6.5)

106 (10.4)

49 (2.5)

118 (12.2)

405 (20.3)

551 (26.8)

268 (13.9)

38 (1.9)

81 (4.2)

270 (13.5)

330 (16.5)

124 (6.1)

5452

5452

941 (47.9)

1334 (64.8)

458 (23.5)

460 (45.5)

1045 (52.0)

540 (52.7)

1186 (59.4)

1243 (61.5)

1115 (56.3)

818 (40.9)

1393 (69.7)

1183 (58.0)

1329 (65.6)

384 (63.8)

762 (38.1)

1097 (53.1)

1215 (62.3)

666 (67.1)

1025 (49.6)

1026 (51.0)

599 (59.0)

886 (44.4)

490 (50.7)

1413 (70.7)

1318 (64.1)

978 (50.5)

724 (35.5)

679 (35.2)

1439 (71.7)

1230 (61.4)

1043 (51.3)

30019

30019

694 (35.4)

520 (25.3)

975 (50.1)

390 (38.6)

774 (38.5)

340 (33.2)

458 (22.9)

387 (19.2)

666 (33.6)

886 (44.3)

414 (20.7)

668 (32.8)

324 (16.0)

122 (20.3)

880 (44.0)

686 (33.2)

328 (16.8)

243 (24.5)

770 (37.3)

784 (39.0)

273 (26.9)

941 (47.2)

328 (34.0)

170 (8.5)

178 (8.7)

581 (30.0)

1056 (51.8)

964 (50.0)

283 (14.1)

389 (19.4)

738 (36.3)

17210

17210

125 (6.4)

52 (2.5)

472 (24.2)

101 (10.0)

108 (5.4)

29 (2.8)

49 (2.5)

53 (2.6)

68 (3.4)

232 (11.6)

14 (0.7)

79 (3.9)

31 (1.5)

18 (3.0)

286 (14.3)

143 (6.9)

38 (1.9)

7 (0.7)

142 (6.9)

72 (3.6)

38 (3.7)

119 (6.0)

30 (3.1)

12 (0.6)

9 (0.4)

108 (5.6)

221 (10.8)

205 (10.6)

14 (0.7)

55 (2.7)

129 (6.3)

3059

3059

M

45

4

59

2

13

6

27

9

17

11

6

23

16

5

2

7

63

13

17

21

10

19

34

10

8

64

16

146

13

16

27
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2014

1005

2083
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1026
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2075
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56469
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2059

1947
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1025
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1999

2038

2027
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1999

2064

1951
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2066
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2000
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v318 - QA48 CONSUMER FEELING: WELL PROTECTED

Q.A48

In general, when choosing and buying goods and services, how…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

Q.A48_3 Well protected by consumer law do you feel

1   Very

2   Quite

3   Not very

4   Not at all

5   DK
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v318 by v7, Absolute Values (Row Percent), weighted by v8

v318 1 2 3 4 5 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

251 (13.1)

117 (5.8)

25 (1.3)

41 (4.2)

64 (3.3)

89 (8.9)

178 (9.3)

434 (22.5)

67 (3.6)

38 (2.0)

130 (6.5)

127 (6.6)

277 (14.3)

69 (12.5)

30 (1.5)

92 (4.6)

296 (16.2)

71 (7.6)

128 (6.3)

34 (1.8)

95 (10.2)

26 (1.3)

97 (11.0)

303 (15.6)

881 (43.1)

190 (10.1)

25 (1.3)

65 (3.6)

371 (19.0)

105 (5.4)

64 (3.2)

4780

4780

1036 (53.9)

1264 (62.8)

244 (12.9)

332 (34.3)

872 (44.5)

521 (52.0)

1098 (57.4)

1198 (62.2)

753 (39.9)

819 (44.0)

1418 (71.2)

1055 (54.7)

1241 (64.0)

329 (59.6)

474 (23.9)

853 (42.5)

1112 (60.8)

489 (52.5)

901 (44.5)

450 (23.4)

562 (60.1)

484 (24.8)

413 (46.8)

1328 (68.6)

996 (48.8)

863 (46.0)

670 (35.1)

458 (25.1)

1375 (70.3)

920 (47.4)

905 (45.7)

25433

25433

537 (27.9)

560 (27.8)

917 (48.4)

437 (45.1)

863 (44.0)

346 (34.6)

562 (29.4)

266 (13.8)

900 (47.7)

773 (41.5)

430 (21.6)

603 (31.3)

374 (19.3)

134 (24.3)

967 (48.7)

847 (42.2)

366 (20.0)

343 (36.8)

808 (39.9)

1072 (55.7)

214 (22.9)

1054 (54.1)

292 (33.1)

273 (14.1)

155 (7.6)

635 (33.8)

976 (51.2)

1018 (55.7)

185 (9.5)

677 (34.9)

857 (43.3)

18441

18441

98 (5.1)

73 (3.6)

707 (37.3)

159 (16.4)

162 (8.3)

45 (4.5)

74 (3.9)

28 (1.5)

167 (8.9)

232 (12.5)

14 (0.7)

143 (7.4)

47 (2.4)

20 (3.6)

516 (26.0)

215 (10.7)

56 (3.1)

29 (3.1)

187 (9.2)

370 (19.2)

64 (6.8)

385 (19.8)

80 (9.1)

33 (1.7)

10 (0.5)

188 (10.0)

237 (12.4)

287 (15.7)

24 (1.2)

239 (12.3)

153 (7.7)

5042

5042

M

87

47

113

43

60

30

109

104

114

148

13

133

105

55

14

62

184

73

58

107

90

63

118

74

22

124

147

248

64

79

84

2772

2009

2061

2006

1012

2021

1031

2021

2030

2001

2010

2005

2061

2044

607

2001

2069

2014

1005

2082

2033

1025

2012

1000

2011

2064

2000

2055

2076

2019

2020

2063

56468

1922

2014

1893

969

1961

1001

1912

1926

1887

1862

1992

1928

1939

552

1987

2007

1830

932

2024

1926

935

1949

882

1937

2042

1876

1908

1828

1955

1941

1979

53696
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v319 - QA49 MOTHER TONGUE DIFF FROM COUNTRY LANGUAGE

Q.A49

Is your mother tongue different from the official language(s) spoken in (OUR COUNTRY)?

1   No

2   Yes, but it does not cause you difficulty as a consumer

3   Yes, and it causes you difficulty as a consumer

4   DK
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v319 by v7, Absolute Values (Row Percent), weighted by v8

v319 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1757 (88.5)

1860 (90.3)

1771 (88.6)

989 (97.7)

1917 (95.0)

964 (93.4)

1745 (86.3)

1914 (94.3)

1647 (82.5)

1887 (94.5)

1974 (98.4)

1916 (93.1)

1802 (88.3)

596 (98.2)

1947 (97.4)

2028 (98.2)

1844 (92.7)

982 (97.7)

1887 (92.5)

1698 (83.8)

688 (67.1)

1455 (72.3)

953 (95.3)

1873 (93.2)

1969 (95.4)

1917 (96.4)

1965 (96.0)

1849 (90.2)

1871 (92.7)

1849 (91.5)

1737 (84.3)

51251

51251

189 (9.5)

166 (8.1)

223 (11.2)

21 (2.1)

91 (4.5)

51 (4.9)

254 (12.6)

103 (5.1)

223 (11.2)

91 (4.6)

22 (1.1)

133 (6.5)

189 (9.3)

10 (1.6)

47 (2.4)

25 (1.2)

119 (6.0)

20 (2.0)

106 (5.2)

312 (15.4)

290 (28.3)

462 (23.0)

47 (4.7)

128 (6.4)

89 (4.3)

58 (2.9)

61 (3.0)

165 (8.0)

134 (6.6)

161 (8.0)

293 (14.2)

4283

4283

40 (2.0)

33 (1.6)

4 (0.2)

2 (0.2)

10 (0.5)

17 (1.6)

22 (1.1)

12 (0.6)

127 (6.4)

19 (1.0)

11 (0.5)

10 (0.5)

50 (2.4)

1 (0.2)

5 (0.3)

13 (0.6)

26 (1.3)

3 (0.3)

47 (2.3)

16 (0.8)

47 (4.6)

95 (4.7)

9 (0.4)

6 (0.3)

13 (0.7)

21 (1.0)

37 (1.8)

13 (0.6)

10 (0.5)

31 (1.5)

750

750

M

23

3

9

5

2

1

4

13

3

3

4

25
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6

1
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9
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1

1
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1999
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2081
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1025

2013
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2075
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56475
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2059
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1012
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2029
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2007
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2041
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2040

2026

1025
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1000
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2047

2051
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56284
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v320 - QA50 HOUSING SITUATION

Q.A50

Which of the following applies to the place where you live?

(SHOW CARD – READ OUT – ONE ANSWER ONLY)

1   It is owned outright by you/your household

2   It is owned by you/your household with a mortgage

3   You/your household are tenants or subtenants paying rent at the prevailing or market rate

4   Your accommodation is rented at a reduced rate (lower price that the market price)

5   Your accommodation is provided free

6   DK/Refusal
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v320 by v7, Absolute Values (Row Percent), weighted by v8

v320 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

675 (34.3)

947 (46.6)

1851 (92.6)

667 (66.3)

1344 (66.8)

311 (30.3)

878 (44.0)

372 (18.4)

1506 (75.8)

1140 (57.2)

931 (46.7)

968 (47.2)

697 (35.1)

208 (35.0)

1472 (74.1)

1473 (73.2)

727 (36.5)

203 (20.7)

1331 (65.5)

1686 (83.9)

508 (50.4)

1474 (73.8)

698 (70.2)

255 (12.8)

783 (38.3)

1427 (73.5)

1112 (54.8)

1798 (88.9)

455 (22.7)

1673 (83.2)

1616 (78.8)

31186

31186

328 (16.6)

372 (18.3)

30 (1.5)

171 (17.0)

184 (9.1)

101 (9.9)

254 (12.7)

900 (44.6)

214 (10.8)

412 (20.7)

563 (28.2)

226 (11.0)

527 (26.5)

196 (33.0)

95 (4.8)

231 (11.5)

666 (33.4)

612 (62.3)

361 (17.8)

50 (2.5)

248 (24.6)

79 (4.0)

89 (9.0)

1080 (54.3)

856 (41.9)

56 (2.9)

344 (16.9)

39 (1.9)

834 (41.7)

34 (1.7)

155 (7.6)

10307

10307

761 (38.6)

472 (23.2)

58 (2.9)

59 (5.9)

386 (19.2)

554 (54.0)

745 (37.3)

465 (23.1)

173 (8.7)

280 (14.0)

344 (17.3)

667 (32.5)

492 (24.8)

125 (21.0)

314 (15.8)

130 (6.5)

354 (17.8)

108 (11.0)

229 (11.3)

170 (8.5)

173 (17.2)

246 (12.3)

113 (11.4)

485 (24.4)

280 (13.7)

342 (17.6)

293 (14.4)

49 (2.4)

609 (30.4)

159 (7.9)

109 (5.3)

9744

9744

154 (7.8)

163 (8.0)

22 (1.1)

8 (0.8)

68 (3.4)

29 (2.8)

88 (4.4)

220 (10.9)

61 (3.1)

92 (4.6)

105 (5.3)

116 (5.7)

219 (11.0)

53 (8.9)

51 (2.6)

76 (3.8)

198 (9.9)

43 (4.4)

94 (4.6)

20 (1.0)

6 (0.6)

150 (7.5)

30 (3.0)

80 (4.0)

76 (3.7)

66 (3.4)

254 (12.5)

45 (2.2)

39 (1.9)

24 (1.2)

27 (1.3)

2677

2677

52 (2.6)

80 (3.9)

38 (1.9)

101 (10.0)

29 (1.4)

30 (2.9)

30 (1.5)

60 (3.0)

33 (1.7)

70 (3.5)

51 (2.6)

73 (3.6)

50 (2.5)

12 (2.0)

55 (2.8)

102 (5.1)

48 (2.4)

17 (1.7)

17 (0.8)

83 (4.1)

73 (7.2)

49 (2.5)

64 (6.4)

89 (4.5)

50 (2.4)

50 (2.6)

27 (1.3)

91 (4.5)

65 (3.2)

120 (6.0)

143 (7.0)

1852

1852

M

39

29

7

6

11

6

28

13

13

16

11

10

58

13

13

57

21

22
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24

17
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7

20

18

59

26

54
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9

13
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2006

1012
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2069
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2082
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1025
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1001

2009

2063
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2076
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2063

56466
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2034
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1994
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1998
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v321 - QA50 HOUSING SITUATION  (REC)

Q.A50 HOUSING SITUATION – RECODED

1   Owner

2   Tenant

3   Accomodation provided free

8   DK/Refusal

Derivation:

This variable collapses answers to Q.A50 into three categories.

Note:

See Q.A50 (V320) for complete question text.
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v321 by v7, Absolute Values (Row Percent), weighted by v8

v321 1 2 3 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1002 (50.9)

1318 (64.8)

1882 (94.1)

838 (83.3)

1528 (76.0)

412 (40.2)

1132 (56.7)

1272 (63.1)

1720 (86.6)

1552 (77.8)

1495 (74.9)

1194 (58.2)

1225 (61.7)

404 (68.0)

1567 (78.9)

1704 (84.6)

1394 (69.9)

815 (82.9)

1692 (83.3)

1736 (86.5)

756 (75.0)

1554 (77.7)

787 (79.3)

1335 (67.1)

1639 (80.1)

1484 (76.4)

1456 (71.7)

1837 (90.9)

1289 (64.4)

1708 (84.9)

1771 (86.4)

41498

41498

915 (46.5)

635 (31.2)

80 (4.0)

67 (6.7)

454 (22.6)

583 (56.9)

834 (41.8)

685 (34.0)

234 (11.8)

372 (18.7)

449 (22.5)

783 (38.2)

712 (35.8)

178 (30.0)

365 (18.4)

207 (10.3)

552 (27.7)

151 (15.4)

323 (15.9)

189 (9.4)

179 (17.8)

396 (19.8)

142 (14.3)

566 (28.4)

356 (17.4)

408 (21.0)

547 (26.9)

94 (4.6)

649 (32.4)

183 (9.1)

136 (6.6)

12424

12424

52 (2.6)

80 (3.9)

38 (1.9)

101 (10.0)

29 (1.4)

30 (2.9)

30 (1.5)

60 (3.0)

33 (1.7)

70 (3.5)

51 (2.6)

73 (3.6)

50 (2.5)

12 (2.0)

55 (2.8)

102 (5.1)

48 (2.4)

17 (1.7)

17 (0.8)

83 (4.1)

73 (7.2)

49 (2.5)

64 (6.4)

89 (4.5)

50 (2.4)

50 (2.6)

27 (1.3)

91 (4.5)

65 (3.2)

120 (6.0)

143 (7.0)

1852

1852

M

39

29

7

6

11

6
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13

13

16
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58
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13

57
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7
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9
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v322 - QA51 FINANCIAL SITUATION HH - MAKE ENDS MEET

Q.A51

A household may have different sources of income and more than one household member may contribute to it. Thinking of your 

household's total income, is your household able to make ends meet (namely, to pay for its usual necessary expenses)…?

(READ OUT – ONE ANSWER ONLY)

1   With great difficulty

2   With difficulty

3   With some difficulty

4   Quite easily

5   Easily

6   Very easily

7   Refusal/prefer not to answer (SPONTANEOUS)

8   DK
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v322 by v7, Absolute Values (Row Percent), weighted by v8

v322 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

43 (2.2)

74 (3.7)

453 (23.5)

169 (16.8)

39 (2.0)

34 (3.4)

58 (3.0)

52 (2.6)

154 (7.8)

124 (6.3)

15 (0.8)

108 (5.4)

51 (2.6)

14 (2.4)

260 (13.1)

310 (15.4)

63 (3.3)

76 (7.9)

107 (5.3)

179 (8.9)

11 (1.1)

342 (17.2)

63 (6.5)

41 (2.1)

36 (1.8)

119 (6.2)

120 (6.0)

316 (15.8)

34 (1.7)

62 (3.1)

45 (2.2)

3572

3572

105 (5.4)

168 (8.4)

505 (26.2)

185 (18.4)

175 (8.9)

96 (9.5)

104 (5.3)

85 (4.3)

240 (12.2)

241 (12.2)

66 (3.3)

193 (9.6)

118 (6.1)

30 (5.1)

462 (23.3)

491 (24.3)

175 (9.2)

85 (8.8)

274 (13.6)

330 (16.4)

29 (2.9)

426 (21.4)

118 (12.1)

102 (5.2)

40 (2.0)

302 (15.7)

353 (17.8)

478 (23.9)

44 (2.2)

188 (9.5)

187 (9.3)

6395

6395

522 (26.8)

466 (23.4)

711 (36.9)

352 (35.1)

782 (39.8)

318 (31.5)

499 (25.6)

334 (16.9)

688 (34.8)

707 (35.9)

243 (12.2)

537 (26.8)

409 (21.2)

135 (23.2)

822 (41.4)

921 (45.6)

618 (32.4)

223 (23.2)

786 (38.9)

735 (36.5)

122 (12.3)

766 (38.5)

356 (36.5)

296 (15.0)

271 (13.3)

641 (33.3)

833 (41.9)

787 (39.3)

161 (8.1)

588 (29.6)

679 (33.9)

16308

16308

462 (23.8)

630 (31.6)

209 (10.8)

137 (13.6)

647 (33.0)

294 (29.1)

568 (29.1)

577 (29.2)

554 (28.1)

510 (25.9)

769 (38.5)

628 (31.4)

626 (32.5)

207 (35.5)

286 (14.4)

236 (11.7)

581 (30.5)

310 (32.2)

486 (24.1)

542 (26.9)

322 (32.5)

358 (18.0)

269 (27.6)

612 (31.0)

564 (27.7)

561 (29.2)

506 (25.5)

285 (14.2)

635 (32.1)

612 (30.8)

467 (23.3)

14450

14450

571 (29.4)

478 (24.0)

47 (2.4)

149 (14.8)

269 (13.7)

201 (19.9)

513 (26.3)

408 (20.6)

283 (14.3)

309 (15.7)

511 (25.6)

419 (20.9)

462 (24.0)

131 (22.5)

139 (7.0)

56 (2.8)

334 (17.5)

170 (17.7)

277 (13.7)

204 (10.1)

334 (33.7)

91 (4.6)

156 (16.0)

614 (31.1)

544 (26.7)

261 (13.6)

170 (8.6)

113 (5.6)

502 (25.4)

488 (24.5)

516 (25.8)

9720

9720

242 (12.4)

178 (8.9)

3 (0.2)

12 (1.2)

51 (2.6)

66 (6.5)

208 (10.7)

523 (26.4)

56 (2.8)

79 (4.0)

393 (19.7)

116 (5.8)

263 (13.6)

66 (11.3)

18 (0.9)

4 (0.2)

134 (7.0)

98 (10.2)

88 (4.4)

24 (1.2)

174 (17.5)

9 (0.5)

14 (1.4)

308 (15.6)

580 (28.5)

40 (2.1)

6 (0.3)

22 (1.1)

603 (30.5)

50 (2.5)

107 (5.3)

4535

4535

M

46

49

18

3

36

6

38

33

11

20

1

36

76

21

12

29

50

18

42

5

11

12

6

10

10

53

55

36

11

18

40

812

M

19

20

59

5

23

15

34

17

14

21

7

25

40

3

1

25

60

25

20

13

21

9

17

27

18

24

13

39

29

13

20

676

2010

2063

2005

1012

2022

1030

2022

2029

2000

2011

2005

2062

2045

607

2000

2072

2015

1005

2080

2032

1024

2013

999

2010

2063

2001

2056

2076

2019

2019

2061

56468

1945

1994

1928

1004

1963

1009

1950

1979

1975

1970

1997

2001

1929

583

1987

2018

1905

962

2018

2014

992

1992

976

1973

2035

1924

1988

2001

1979

1988

2001

54980
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v323 - QA52 DWELLING PAYMENT PROBL LST 12 M - MORTGAGE

Q.A52

ASK Q.A52 IF “OWNED BY YOU/YOUR HOUSEHOLD WITH A MORTGAGE”, CODE 2 IN Q.A50 – OTHERS GO TO Q.A53

In the last twelve months, has your household been in arrears for the mortgage repayment of its main dwelling, i.e. has been 

unable to pay on time due to financial difficulties?

(READ OUT – ONE ANSWER ONLY)

1   Yes, once

2   Yes, twice or more

3   No

4   Refusal/prefer not to answer (SPONTANEOUS)

5   DK

9   Inap. Not owned/household with a mortgage (not coded 2 in V320) 
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v323 by v7, Absolute Values (Row Percent), weighted by v8

v323 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

14 (4.7)

12 (3.4)

4 (13.3)

23 (13.8)

24 (13.6)

1 (1.0)

2 (0.8)

13 (1.5)

8 (3.7)

15 (3.9)

37 (6.7)

13 (5.9)

10 (2.0)

4 (2.1)

7 (7.6)

22 (9.9)

15 (2.6)

23 (4.0)

16 (4.7)

6 (12.0)

4 (1.6)

4 (5.3)

3 (3.5)

15 (1.4)

10 (1.2)

4 (7.5)

11 (3.5)

4 (11.8)

3 (0.4)

1 (3.1)

15 (10.1)

343

343

33 (11.1)

22 (6.2)

12 (40.0)

55 (32.9)

24 (13.6)

7 (7.1)

7 (2.8)

4 (0.5)

16 (7.5)

29 (7.5)

19 (3.4)

7 (3.2)

12 (2.4)

6 (3.2)

25 (27.2)

44 (19.7)

40 (7.0)

52 (9.0)

38 (11.2)

4 (8.0)

4 (1.6)

12 (15.8)

1 (1.2)

13 (1.2)

17 (2.0)

4 (7.5)

39 (12.3)

9 (26.5)

5 (0.6)

3 (9.4)

26 (17.6)

589

589

249 (84.1)

320 (90.4)

14 (46.7)

89 (53.3)

129 (72.9)

91 (91.9)

238 (96.4)

868 (98.1)

190 (88.8)

341 (88.6)

499 (89.9)

200 (90.9)

477 (95.6)

177 (94.7)

60 (65.2)

157 (70.4)

520 (90.4)

505 (87.1)

284 (84.0)

40 (80.0)

238 (96.7)

60 (78.9)

82 (95.3)

1034 (97.4)

810 (96.8)

45 (84.9)

268 (84.3)

21 (61.8)

809 (99.0)

28 (87.5)

107 (72.3)

8950

8950

M

22

12

1

1

5

2

5

10

1

17

0

13

6

2

4

37

20

18

1

2

6

11

3

16

1

6

2

4

228

M

10

6

3

4

3

5

10

8

7

16

2

2

54

11

4

2

1

2

13

9

10

4

11

2

199

M

1681

1690

1976

841

1838

930

1769

1130

1786

1598

1443

1835

1517

411

1905

1839

1348

393

1721

1982

777

1934

911

930

1208

1944

1712

2037

1185

1986

1907

46164

2009

2062

2007

1012

2024

1031

2024

2030

2001

2010

2006

2062

2045

606

1999

2068

2014

1004

2081

2032

1025

2012

1001

2011

2065

2000

2056

2076

2019

2020

2061

56473

296

354

30

167

177

99

247

885

214

385

555

220

499

187

92

223

575

580

338

50

246

76

86

1062

837

53

318

34

817

32

148

9882
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v324 - QA53 DWELLING PAYMENT PROBL LST 12 M - RENT

Q.A53

ASK Q.A53 IF “‘TENANTS OR SUBTENANTS PAYING RENT”, CODE 3 IN Q.A50 – OTHERS GO TO Q.A54

In the last 12 months, has your household been in arrears for the rent for its main dwelling, i.e. has been unable to pay on time 

due to financial difficulties?

(READ OUT – ONE ANSWER ONLY)

1   Yes, once

2   Yes,twice or more

3   No

4   Refusal/prefer not to answer (SPONTANEOUS)

5   DK

9   Inap. Not tenants or subtenants paying rent (not coded 3 in V320)
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v324 by v7, Absolute Values (Row Percent), weighted by v8

v324 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

35 (4.9)

36 (7.9)

3 (6.0)

5 (8.3)

51 (14.3)

15 (2.7)

19 (2.6)

17 (3.7)

26 (15.5)

23 (8.5)

16 (4.8)

34 (5.2)

36 (7.5)

7 (5.7)

23 (7.6)

13 (10.8)

27 (8.1)

10 (9.6)

20 (9.3)

15 (8.8)

6 (3.5)

22 (9.1)

3 (2.8)

14 (2.9)

25 (9.1)

24 (7.3)

9 (3.4)

6 (14.3)

9 (1.5)

18 (11.8)

10 (10.0)

577

577

58 (8.1)

52 (11.4)

20 (40.0)

12 (20.0)

55 (15.4)

12 (2.2)

19 (2.6)

6 (1.3)

31 (18.5)

28 (10.3)

40 (11.9)

51 (7.8)

33 (6.9)

11 (9.0)

86 (28.3)

34 (28.3)

47 (14.2)

3 (2.9)

22 (10.2)

25 (14.7)

8 (4.7)

84 (34.7)

10 (9.2)

26 (5.4)

28 (10.2)

80 (24.2)

32 (12.2)

4 (9.5)

6 (1.0)

15 (9.8)

27 (27.0)

965

965

624 (87.0)

369 (80.7)

27 (54.0)

43 (71.7)

250 (70.2)

519 (95.1)

691 (94.8)

438 (95.0)

111 (66.1)

221 (81.3)

280 (83.3)

571 (87.0)

408 (85.5)

104 (85.2)

195 (64.1)

73 (60.8)

258 (77.7)

91 (87.5)

174 (80.6)

130 (76.5)

157 (91.8)

136 (56.2)

96 (88.1)

443 (91.7)

222 (80.7)

227 (68.6)

222 (84.4)

32 (76.2)

574 (97.5)

120 (78.4)

63 (63.0)

7869

7869

M

32

11

5

18

2

8

4

4

4

7

6

9

7

9

10

5

13

4

6

9

24

4

9

6

4

220

M

12

4

2

12

6

9

1

4

4

6

3

4

12

2

5

2

3

6

3

10

3

113

M

1248

1590

1948

953

1636

477

1278

1565

1827

1730

1662

1394

1552

482

1686

1940

1660

897

1853

1862

852

1767

887

1525

1784

1658

1763

2027

1410

1861

1953

46727

2009

2062

2005

1013

2022

1031

2024

2030

2000

2010

2005

2060

2044

607

2001

2069

2014

1006

2082

2032

1025

2013

1001

2010

2065

2001

2056

2076

2018

2020

2060

56471

717

457

50

60

356

546

729

461

168

272

336

656

477

122

304

120

332

104

216

170

171

242

109

483

275

331

263

42

589

153

100

9411
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v325 - QA54 FINANCIAL SITUATION HH - SUBSTANTIAL MEALS

Q.A54

ASK ALL

Can your household afford a meal with meat, chicken, fish (or vegetarian equivalent) every second day?

1   Yes

2   No

3   Refusal/prefer not to answer (SPONTANEOUS)

4   DK
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v325 by v7, Absolute Values (Row Percent), weighted by v8

v325 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1718 (91.7)

1877 (92.9)

1033 (54.0)

817 (82.2)

1514 (77.4)

884 (87.4)

1837 (92.5)

1965 (98.4)

1582 (80.3)

1909 (95.4)

1937 (96.7)

1903 (93.4)

1911 (94.4)

585 (97.5)

1333 (70.5)

1085 (53.8)

1925 (97.4)

918 (92.7)

1874 (93.1)

1410 (70.7)

975 (96.6)

1313 (66.2)

886 (90.3)

1972 (98.6)

2005 (97.8)

1582 (82.2)

1868 (93.3)

1522 (79.2)

1963 (97.7)

1855 (92.8)

1453 (73.3)

47411

47411

156 (8.3)

144 (7.1)

879 (46.0)

177 (17.8)

443 (22.6)

128 (12.6)

148 (7.5)

31 (1.6)

389 (19.7)

92 (4.6)

66 (3.3)

135 (6.6)

114 (5.6)

15 (2.5)

559 (29.5)

933 (46.2)

51 (2.6)

72 (7.3)

138 (6.9)

584 (29.3)

34 (3.4)

669 (33.8)

95 (9.7)

28 (1.4)

46 (2.2)

343 (17.8)

134 (6.7)

399 (20.8)

47 (2.3)

144 (7.2)

530 (26.7)

7723

7723

M

123

34

65

13

49

16

29

33

16

8

10

10

5

101

46

26

7

46

21

8

19

15

5

8

41

47

98

6

17

55

977

M

12

7

30

5

16

2

8

1

12

1

4

13

9

1

7

5

12

8

23

17

7

11

4

5

6

34

7

57

3

4

24

355

2009

2062

2007

1012

2022

1030

2022

2030

1999

2010

2007

2061

2044

606

2000

2069

2014

1005

2081

2032

1024

2012

1000

2010

2065

2000

2056

2076

2019

2020

2062

56466

1874

2021

1912

994

1957

1012

1985

1996

1971

2001

2003

2038

2025

600

1892

2018

1976

990

2012

1994

1009

1982

981

2000

2051

1925

2002

1921

2010

1999

1983

55134
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v326 - QA55 TYPE OF DWELLING

Q.A55

Which of the following best describe your current home?

(READ OUT – ONE ANSWER ONLY)

1   It is a detached house

2   It is a semi-detached or terraced house

3   It is an apartment/flat in a building with less than 10 dwellings

4   It is an apartment/flat in a building with 10 or more dwellings

5   It is some other kind of accommodation

6   DK
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v326 by v7, Absolute Values (Row Percent), weighted by v8

v326 1 2 3 4 5 6 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

799 (39.9)

664 (32.2)

958 (48.3)

669 (66.1)

879 (43.5)

266 (25.8)

821 (40.7)

1049 (51.7)

670 (33.5)

389 (19.4)

924 (46.1)

1026 (49.8)

476 (23.4)

219 (36.1)

962 (48.1)

1289 (62.3)

704 (35.1)

350 (34.9)

334 (16.1)

719 (35.4)

488 (47.6)

415 (20.6)

99 (10.1)

388 (19.3)

1029 (49.9)

751 (37.7)

606 (29.5)

1322 (64.7)

840 (41.7)

1329 (65.8)

1221 (59.2)

22655

22655

116 (5.8)

934 (45.3)

93 (4.7)

222 (21.9)

285 (14.1)

126 (12.2)

354 (17.5)

301 (14.8)

57 (2.9)

381 (19.0)

537 (26.8)

375 (18.2)

1203 (59.0)

351 (57.8)

135 (6.8)

84 (4.1)

1196 (59.6)

214 (21.3)

295 (14.2)

23 (1.1)

323 (31.5)

13 (0.6)

517 (52.5)

1126 (56.0)

352 (17.1)

63 (3.2)

565 (27.5)

29 (1.4)

192 (9.5)

117 (5.8)

51 (2.5)

10630

10630

496 (24.7)

321 (15.6)

152 (7.7)

78 (7.7)

253 (12.5)

289 (28.0)

534 (26.4)

149 (7.3)

191 (9.6)

488 (24.3)

92 (4.6)

269 (13.1)

208 (10.2)

26 (4.3)

493 (24.7)

64 (3.1)

61 (3.0)

220 (21.9)

729 (35.0)

136 (6.7)

134 (13.1)

210 (10.4)

156 (15.8)

202 (10.1)

312 (15.1)

258 (12.9)

347 (16.9)

62 (3.0)

195 (9.7)

138 (6.8)

148 (7.2)

7411

7411

560 (27.9)

106 (5.1)

778 (39.2)

32 (3.2)

591 (29.3)

335 (32.5)

289 (14.3)

464 (22.9)

1067 (53.4)

733 (36.5)

417 (20.8)

383 (18.6)

111 (5.4)

406 (20.3)

620 (30.0)

43 (2.1)

198 (19.7)

605 (29.1)

1140 (56.1)

68 (6.6)

1373 (68.2)

38 (3.9)

252 (12.5)

338 (16.4)

906 (45.5)

462 (22.5)

594 (29.1)

787 (39.0)

425 (21.0)

596 (28.9)

14717

14717

34 (1.7)

36 (1.7)

2 (0.1)

11 (1.1)

12 (0.6)

15 (1.5)

21 (1.0)

67 (3.3)

14 (0.7)

18 (0.9)

35 (1.7)

8 (0.4)

40 (2.0)

11 (1.8)

4 (0.2)

13 (0.6)

2 (0.1)

22 (2.2)

117 (5.6)

14 (0.7)

12 (1.2)

1 (0.0)

175 (17.8)

41 (2.0)

32 (1.6)

15 (0.8)

75 (3.6)

35 (1.7)

2 (0.1)

11 (0.5)

45 (2.2)

940

940

M

3

2

24

1

1

4

1

1

1

6

8

1

2

1

1

14

2

7

1

35

2

1

119

2008

2063

2007

1012

2021

1032

2023

2030

2000

2010

2005

2062

2044

607

2000

2070

2014

1005

2082

2032

1026

2013

999

2011

2063

2000

2056

2077

2018

2020

2062

56472

2005

2061

1983

1012

2020

1031

2019

2030

1999

2009

2005

2061

2038

607

2000

2070

2006

1004

2080

2032

1025

2012

985

2009

2063

1993

2055

2042

2016

2020

2061

56353
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v327 - QA55 TYPE OF DWELLING (REC)

Q.A55 TYPE OF DWELLING – RECODED

1   House

2   Apartment

3   Other

8   DK

Derivation:

This variable collapses answers to Q.A55 into three categories.

Note:

See Q.A55 (V326) for complete question text.
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v327 by v7, Absolute Values (Row Percent), weighted by v8

v327 1 2 3 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

916 (45.7)

1597 (77.5)

1051 (53.0)

891 (88.0)

1165 (57.6)

392 (38.1)

1175 (58.2)

1350 (66.5)

727 (36.4)

770 (38.3)

1461 (72.8)

1400 (68.0)

1679 (82.4)

570 (93.9)

1097 (54.9)

1373 (66.3)

1900 (94.7)

564 (56.2)

629 (30.2)

741 (36.5)

811 (79.1)

428 (21.3)

616 (62.5)

1514 (75.4)

1381 (66.9)

814 (40.8)

1171 (57.0)

1350 (66.2)

1032 (51.2)

1447 (71.6)

1272 (61.7)

33284

33284

1056 (52.6)

427 (20.7)

929 (46.9)

110 (10.9)

844 (41.8)

623 (60.5)

824 (40.8)

613 (30.2)

1258 (62.9)

1221 (60.8)

510 (25.4)

651 (31.6)

319 (15.7)

26 (4.3)

899 (45.0)

684 (33.0)

105 (5.2)

417 (41.6)

1334 (64.1)

1276 (62.8)

202 (19.7)

1583 (78.7)

194 (19.7)

454 (22.6)

651 (31.5)

1164 (58.4)

809 (39.4)

655 (32.1)

982 (48.7)

563 (27.9)

744 (36.1)

22127

22127

34 (1.7)

36 (1.7)

2 (0.1)

11 (1.1)

12 (0.6)

15 (1.5)

21 (1.0)

67 (3.3)

14 (0.7)

18 (0.9)

35 (1.7)

8 (0.4)

40 (2.0)

11 (1.8)

4 (0.2)

13 (0.6)

2 (0.1)

22 (2.2)

117 (5.6)

14 (0.7)

12 (1.2)

1 (0.0)

175 (17.8)

41 (2.0)

32 (1.6)

15 (0.8)

75 (3.6)

35 (1.7)

2 (0.1)

11 (0.5)

45 (2.2)

940

940

M

3

2

24

1

1

4

1

1

1

6

8

1

2

1

1

14

2

7

1

35

2

1

119

2009

2062

2006

1012

2022

1031

2024

2030

2000

2010

2006

2060

2044

607

2000

2070

2015

1004

2082

2031

1026

2013

999

2011

2064

2000

2056

2075

2018

2021

2062

56470

2006

2060

1982

1012

2021

1030

2020

2030

1999

2009

2006

2059

2038

607

2000

2070

2007

1003

2080

2031

1025

2012

985

2009

2064

1993

2055

2040

2016

2021

2061

56351
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v328 - QA56 DWELLING PROBLEM: LEAKING ROOF

Q.A56

Do you have any of the following problems with your current home?

(ONE ANSWER PER LINE – READ OUT)

Q.A56_1 A leaking roof

1   Yes

2   No

3   DK
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v328 by v7, Absolute Values (Row Percent), weighted by v8

v328 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

51 (2.6)

133 (6.5)

240 (12.1)

126 (12.5)

110 (5.5)

42 (4.1)

46 (2.3)

69 (3.4)

252 (12.7)

180 (9.0)

30 (1.5)

130 (6.3)

95 (4.7)

23 (3.8)

36 (1.8)

158 (7.7)

42 (2.1)

64 (6.4)

64 (3.1)

334 (16.6)

59 (5.8)

380 (19.1)

16 (1.6)

134 (6.7)

114 (5.6)

206 (10.4)

171 (8.4)

306 (15.2)

92 (4.6)

84 (4.2)

154 (7.5)

3941

3941

1925 (97.4)

1920 (93.5)

1739 (87.9)

886 (87.5)

1897 (94.5)

982 (95.9)

1957 (97.7)

1950 (96.6)

1732 (87.3)

1825 (91.0)

1976 (98.5)

1919 (93.7)

1939 (95.3)

583 (96.2)

1961 (98.2)

1905 (92.3)

1967 (97.9)

937 (93.6)

2003 (96.9)

1681 (83.4)

958 (94.2)

1606 (80.9)

984 (98.4)

1868 (93.3)

1938 (94.4)

1784 (89.6)

1871 (91.6)

1701 (84.8)

1919 (95.4)

1927 (95.8)

1898 (92.5)

52138

52138

M

33

8

27

15

7

20

12

16

5

1

12

11

1

3

7

5

3

14

17

9

28

8

12

9

14

70

8

9

10

394

2009

2061

2006

1012

2022

1031

2023

2031

2000

2010

2007

2061

2045

607

2000

2070

2014

1004

2081

2032

1026

2014

1000

2010

2064

1999

2056

2077

2019

2020

2062

56473

1976

2053

1979

1012

2007

1024

2003

2019

1984

2005

2006

2049

2034

606

1997

2063

2009

1001

2067

2015

1017

1986

1000

2002

2052

1990

2042

2007

2011

2011

2052

56079
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v329 - QA56 DWELLING PROBLEM: DAMP WALLS/FLOORS

Q.A56

Do you have any of the following problems with your current home?

(ONE ANSWER PER LINE – READ OUT)

Q.A56_2 Damp walls/floors/foundation

1   Yes

2   No

3   DK
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v329 by v7, Absolute Values (Row Percent), weighted by v8

v329 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

115 (5.7)

301 (14.7)

332 (16.7)

259 (25.6)

187 (9.3)

84 (8.2)

125 (6.2)

147 (7.3)

331 (16.6)

341 (17.0)

38 (1.9)

294 (14.3)

217 (10.7)

58 (9.6)

187 (9.4)

300 (14.5)

97 (4.8)

95 (9.5)

217 (10.5)

489 (24.2)

176 (17.3)

565 (28.1)

123 (12.3)

229 (11.4)

213 (10.5)

361 (18.1)

501 (24.4)

301 (14.8)

128 (6.4)

164 (8.1)

210 (10.2)

7185

7185

1889 (94.3)

1753 (85.3)

1656 (83.3)

752 (74.4)

1830 (90.7)

942 (91.8)

1894 (93.8)

1873 (92.7)

1665 (83.4)

1668 (83.0)

1965 (98.1)

1756 (85.7)

1820 (89.3)

549 (90.4)

1812 (90.6)

1768 (85.5)

1912 (95.2)

908 (90.5)

1853 (89.5)

1534 (75.8)

842 (82.7)

1445 (71.9)

873 (87.7)

1777 (88.6)

1825 (89.5)

1636 (81.9)

1551 (75.6)

1728 (85.2)

1870 (93.6)

1850 (91.9)

1847 (89.8)

49043

49043

M

5

8

18

1

6

5

4

10

4

1

4

11

7

1

2

6

2

11

9

7

4

3

4

26

4

4

47

22

6

4

246

2009

2062

2006

1012

2023

1031

2023

2030

2000

2010

2007

2061

2044

607

2000

2070

2015

1005

2081

2032

1025

2014

999

2010

2064

2001

2056

2076

2020

2020

2061

56474

2004

2054

1988

1011

2017

1026

2019

2020

1996

2009

2003

2050

2037

607

1999

2068

2009

1003

2070

2023

1018

2010

996

2006

2038

1997

2052

2029

1998

2014

2057

56228
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v330 - QA56 DWELLING PROBLEM: ROT IN WINDOWS/FLOORS

Q.A56

Do you have any of the following problems with your current home?

(ONE ANSWER PER LINE – READ OUT)

Q.A56_3 Rot in window frames or floor

1   Yes

2   No

3   DK



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 659 

v330 by v7, Absolute Values (Row Percent), weighted by v8

v330 1 2 3 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

65 (3.3)

102 (5.0)

234 (11.8)

65 (6.4)

181 (9.0)

60 (5.8)

85 (4.2)

134 (6.6)

195 (9.8)

88 (4.4)

36 (1.8)

54 (2.6)

119 (5.8)

27 (4.4)

86 (4.3)

191 (9.2)

55 (2.7)

139 (13.9)

106 (5.1)

339 (16.7)

26 (2.6)

426 (21.2)

155 (15.5)

181 (9.0)

123 (6.0)

249 (12.5)

196 (9.6)

184 (9.1)

111 (5.5)

72 (3.6)

186 (9.0)

4270

4270

1934 (96.7)

1952 (95.0)

1750 (88.2)

947 (93.6)

1837 (91.0)

967 (94.2)

1935 (95.8)

1884 (93.4)

1802 (90.2)

1919 (95.6)

1969 (98.2)

1988 (97.4)

1917 (94.2)

580 (95.6)

1912 (95.7)

1876 (90.8)

1952 (97.3)

861 (86.1)

1964 (94.9)

1685 (83.3)

993 (97.4)

1580 (78.8)

842 (84.5)

1821 (91.0)

1920 (94.0)

1748 (87.5)

1852 (90.4)

1833 (90.9)

1891 (94.5)

1945 (96.4)

1874 (91.0)

51930

51930

M

10

8

22

4

3

3

12

3

3

1

19

8

3

4

8

5

11

7

6

8

4

8

20

3

8

59

17

3

2

272

2009

2062

2006

1012

2022

1030

2023

2030

2000

2010

2006

2061

2044

607

2001

2071

2015

1005

2081

2031

1025

2014

1001

2010

2063

2000

2056

2076

2019

2020

2062

56472

1999

2054

1984

1012

2018

1027

2020

2018

1997

2007

2005

2042

2036

607

1998

2067

2007

1000

2070

2024

1019

2006

997

2002

2043

1997

2048

2017

2002

2017

2060

56200
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v331 - QA57 PURCHASE DECISION: EVERYDAY SHOPPING

Q.A57

ASK Q.A57 IF AGED 16+, CODE ‘16’ AND MORE IN D.11 AND IF “LIVING WITH A PARTNER”, CODE 1 TO 8 IN D.7 – 

OTHERS GO TO D.8BIS

Thinking of you and your spouse or partner, who is more likely to take decisions on…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

Q.A57_1 Everyday shopping

1   More you

2   Balanced

3   More your partner

4   Never arisen (SPONTANEOUS)

5   DK

9   Inap. Under age 16 and not living with a partner (coded 15 in V79 and not coded 1-8 in V76)
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v331 by v7, Absolute Values (Row Percent), weighted by v8

v331 1 2 3 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

485 (42.0)

432 (34.6)

497 (39.6)

273 (42.4)

565 (42.4)

233 (34.0)

455 (31.7)

370 (33.4)

381 (34.1)

480 (39.0)

376 (29.5)

361 (30.4)

481 (42.2)

142 (44.0)

440 (38.3)

548 (43.8)

500 (44.3)

256 (38.8)

481 (36.6)

377 (34.5)

250 (38.9)

378 (34.1)

317 (51.1)

475 (39.6)

438 (37.3)

540 (41.6)

484 (39.0)

453 (34.6)

441 (39.1)

467 (37.1)

456 (33.8)

12832

12832

330 (28.6)

484 (38.8)

391 (31.2)

206 (32.0)

304 (22.8)

363 (53.0)

662 (46.1)

473 (42.7)

493 (44.2)

459 (37.3)

634 (49.8)

577 (48.7)

338 (29.7)

63 (19.5)

390 (33.9)

334 (26.7)

288 (25.5)

203 (30.8)

588 (44.8)

448 (41.0)

253 (39.3)

494 (44.6)

105 (16.9)

331 (27.6)

430 (36.6)

369 (28.4)

517 (41.6)

467 (35.7)

451 (39.9)

424 (33.7)

491 (36.4)

12360

12360

339 (29.4)

333 (26.7)

367 (29.2)

165 (25.6)

465 (34.9)

89 (13.0)

319 (22.2)

264 (23.8)

242 (21.7)

292 (23.7)

264 (20.7)

248 (20.9)

320 (28.1)

118 (36.5)

320 (27.8)

370 (29.6)

340 (30.1)

201 (30.5)

244 (18.6)

269 (24.6)

140 (21.8)

235 (21.2)

198 (31.9)

394 (32.8)

307 (26.1)

389 (30.0)

241 (19.4)

389 (29.7)

237 (21.0)

367 (29.2)

401 (29.7)

8867

8867

M

1

9

59

4

6

6

14

4

3

6

3

4

12

13

42

62

5

24

7

21

13

7

2

3

21

14

67

4

7

35

478

M

855

803

691

364

682

340

573

919

880

772

730

870

893

285

836

776

823

340

746

931

361

892

374

808

887

680

799

700

885

755

679

21929

2010

2061

2005

1012

2022

1031

2023

2030

1999

2009

2007

2060

2044

608

1999

2070

2013

1005

2083

2032

1025

2012

1001

2010

2065

1999

2055

2076

2018

2020

2062

56466

1154

1249

1255

644

1334

685

1436

1107

1116

1231

1274

1186

1139

323

1150

1252

1128

660

1313

1094

643

1107

620

1200

1175

1298

1242

1309

1129

1258

1348

34059
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v332 - QA57 PURCHASE DECISION: CONSUMER DURABLES

Q.A57

ASK Q.A57 IF AGED 16+, CODE ‘16’ AND MORE IN D.11 AND IF “LIVING WITH A PARTNER”, CODE 1 TO 8 IN D.7 – 

OTHERS GO TO D.8BIS

Thinking of you and your spouse or partner, who is more likely to take decisions on…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

Q.A57_2 Expensive purchases of consumer durables and furniture

1   More you

2   Balanced

3   More your partner

4   Never arisen (SPONTANEOUS)

5   DK

9   Inap. Under age 16 and not living with a partner (coded 15 in V79 and not coded 1-8 in V76)
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v332 by v7, Absolute Values (Row Percent), weighted by v8

v332 1 2 3 4 5 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

146 (12.7)

137 (10.9)

132 (10.6)

135 (20.9)

197 (14.7)

72 (10.5)

163 (11.3)

87 (7.8)

181 (16.3)

132 (10.7)

157 (12.3)

151 (12.7)

280 (24.5)

80 (24.9)

174 (15.1)

211 (16.5)

200 (17.7)

113 (17.2)

193 (14.6)

135 (12.3)

93 (14.4)

154 (13.9)

85 (13.7)

163 (13.6)

168 (14.3)

284 (22.1)

155 (12.5)

190 (14.0)

170 (15.0)

198 (15.7)

215 (15.7)

4951

4951

843 (73.1)

1043 (83.1)

911 (73.0)

433 (66.9)

1006 (75.2)

578 (84.0)

1191 (82.9)

980 (88.1)

828 (74.7)

1001 (81.2)

1034 (81.2)

922 (77.6)

680 (59.6)

179 (55.8)

858 (74.3)

923 (72.0)

772 (68.3)

465 (70.7)

985 (74.5)

859 (78.4)

511 (78.9)

850 (76.9)

467 (75.3)

972 (80.9)

911 (77.5)

825 (64.2)

984 (79.4)

873 (64.4)

883 (77.9)

933 (74.0)

1003 (73.4)

25703

25703

140 (12.1)

67 (5.3)

146 (11.7)

65 (10.0)

131 (9.8)

34 (4.9)

78 (5.4)

38 (3.4)

91 (8.2)

85 (6.9)

83 (6.5)

112 (9.4)

177 (15.5)

62 (19.3)

105 (9.1)

106 (8.3)

144 (12.7)

77 (11.7)

114 (8.6)

99 (9.0)

43 (6.6)

84 (7.6)

64 (10.3)

66 (5.5)

90 (7.7)

163 (12.7)

90 (7.3)

208 (15.3)

74 (6.5)

125 (9.9)

126 (9.2)

3087

3087

24 (2.1)

8 (0.6)

59 (4.7)

14 (2.2)

3 (0.2)

4 (0.6)

5 (0.3)

7 (0.6)

9 (0.8)

15 (1.2)

0 (0.0)

3 (0.3)

4 (0.4)

18 (1.6)

42 (3.3)

15 (1.3)

3 (0.5)

30 (2.3)

3 (0.3)

1 (0.2)

17 (1.5)

4 (0.6)

1 (0.1)

7 (0.6)

13 (1.0)

11 (0.9)

85 (6.3)

7 (0.6)

4 (0.3)

23 (1.7)

439

439

M

1

4

67

1

3

3

12

11

4

2

3

9

10

11

59

6

13

5

16

15

6

2

35

17

21

5

17

358

M

855

803

691

364

682

340

573

919

880

772

730

870

893

285

836

776

823

340

746

931

361

892

374

808

887

680

799

700

885

755

679

21929

2009

2062

2006

1012

2022

1031

2022

2031

2000

2009

2006

2061

2043

606

2001

2069

2013

1004

2081

2032

1025

2012

1000

2010

2065

2000

2056

2077

2019

2020

2063

56467

1153

1255

1248

647

1337

688

1437

1112

1109

1233

1274

1188

1141

321

1155

1282

1131

658

1322

1096

648

1105

620

1202

1176

1285

1240

1356

1134

1260

1367

34180
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v333 - D8BIS EDUCATIONAL LEVEL - FRANCE

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_FR

Educational level: France

1   No school

3   Primary school

5   Secondary school, high school

7   College

9   Technical college

10   Some university, polytechnic (+2 or 3 years after A-level)

11   Some university, polytechnic (+4 years after A-level)

13   Post-graduate studies (+5 years after A-level)

97   Refusal

99   Inap. Not FR (not coded 1 in V6)

in France (FR):

original language 

1   Aucune scolarisation (ISCED 0)

3   Ecole primaire (ISCED 1)

5   Collège (terminé avec brevet ou BEPC) (ISCED 2A)

7   Secondaire Lycée (ISCED 3A, 3B)

9   Secondaire Technique (C.A.P, B.E.P, etc) (ISCED 3C)

10   Université, école de commerce, etc. (Bac +2 ou +3) (ISCED 5A, 5B)

11   Université (Bac + 4 licence) (ISCED 5A)

13   Université ou Grandes Ecoles (Bac +5, DESS, DEA,) (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v333, weighted by v8

Value Label Missing Count Percent Valid Percent

1

3

5

7

9

10

11

13

97

99

No school

Primary school

Secondary/high school

College

Technical college

University, polytechnic (+2/3 years)

University, polytechnic (+4 years)

Post-graduate studies (+5 years)

Refusal

Inap. (not 1 in V6)

Sum

Valid Cases

M

M

25

281

246

299

551

396

84

117

61

54410

56471

2000

0.0

0.5

0.4

0.5

1.0

0.7

0.1

0.2

0.1

96.4

100.0

1.3

14.1

12.3

15.0

27.6

19.8

4.2

5.9

 

 

100.0
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v334 - D8BIS EDUCATIONAL LEVEL - BELGIUM

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_BE

Educational level: Belgium

1   Pre-school education

2   Primary education

3   Secondary general lower education

4   Secondary general higher education

5   Professional education

6   Technical education

7   Higher education (bachelor's degree)

8   Higher education (master's degree)

9   University (master's degree)

10   Doctorate, post-university

97   Refusal

99   Inap. Not BE (not coded 2 in V6)

in Belgium (BE):

original language (only French available) 

1   Pas d'éducation (ISCED 0)

2   Primaire (ISCED 1)

3   Secondaire général inférieur (ISCED 2)

4   Secondaire général supérieur (ISCED 3)

5   Professionnel (ISCED 3)

6   Technique (ISCED 3)

7   Haute école: enseignement supérieur de type court (= bachelier) (ISCED 5)

8   Haute école: enseignement supérieur de type long non universitaire (= master) (ISCED 5)

9   Enseignement universitaire (= master) (ISCED 5)

10   Doctorat / enseignement post universitaire (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v334, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

99

Pre-school education

Primary education

Secondary lower education

Secondary higher education

Professional education

Technical education

Higher education (bachelor)

Higher education (master)

University (master)

Doctorate, post-university

Refusal

Inap. (not 2 in V6)

Sum

Valid Cases

M

M

29

226

239

423

326

248

324

107

122

18

1

54409

56471

2061

0.1

0.4

0.4

0.7

0.6

0.4

0.6

0.2

0.2

0.0

0.0

96.3

100.0

1.4

11.0

11.6

20.5

15.8

12.0

15.7

5.2

5.9

0.9

 

 

100.0
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v335 - D8BIS EDUCATIONAL LEVEL - NETHERLANDS

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_NL

Educational level: The Netherlands

1   Primary education not finished

2   Primary education

3   Pre-vocational education

4   Pre-vocational education, junior general secondary education, extensive secondary lower education

5   Senior general secondary education, middle secondary school for girls

6   Citizens secondary higher education

7   Pre-university education

8   Middle professional education

9   Higher professional education

10   University education

11   Research assistents, doctor, Ph.D

97   Refusal

99   Inap. Not NL (not coded 3 in V6)

in Netherlands (NL):

original language 

1   Basisschool niet afgemaakt (ISCED 0)

2   Basisschool (ISCED 1)

3   VBO (ISCED 2)

4   VMBO / MAVO / ULO (ISCED 2)

5   HAVO / MMS (ISCED 3)

6   HBS (ISCED 4)

7   VWO (ISCED 4)

8   MBO (ISCED 4)

9   HBO (ISCED 5)

10   Universiteit (ISCED 5)

11   PhD / promotie (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v335, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

97

99

Primary not finished

Primary education

Pre-vocational education

Junior secondary (lower)

Senior secondary (middle)

Secondary higher education

Pre-university education

Middle professional educ

Higher professional educ

University education

Research assistents/Ph.D

Refusal

Inap. (not 3 in V6)

Sum

Valid Cases

M

M

3

125

73

300

148

38

98

444

508

250

21

2

54461

56471

2008

0.0

0.2

0.1

0.5

0.3

0.1

0.2

0.8

0.9

0.4

0.0

0.0

96.4

100.0

0.1

6.2

3.6

14.9

7.4

1.9

4.9

22.1

25.3

12.5

1.0

 

 

100.0
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v336 - D8BIS EDUCATIONAL LEVEL - GERMANY

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_DE

Educational level: Germany

1   Without attending any school

2   Without any graduation

3   Graduation of secondary school (incl. placement or vocational preparatory school)

4   Without graduation of secondary school, with placement or vocational preparatory school

5   Advanced (technical) college entrance qualification, without apprenticeship

6   Apprenticeship

7   Graduation on vocational school, 1 year of school for health care

8   Advanced (technical) college entrance qualification, with apprenticeship

9   Advanced (technical) college entrance qualification and graduation on vocational school, 1 year school for health care

10   Graduation of school for master craftspeople / engineers or equivalent

11   Graduation of vocational school of the former GDR

12   Graduation of advanced technical college

13   University degree

14   Conferral of a doctorate

97   Refusal

99   Inap. Not DE (not coded 4 or 14 in V6)

in Germany (DE):

original language

1   Ohne Schulbesuch (ISCED 0)

2   Ohne allgemeinen Schulabschluss, ohne beruflichen Abschluss (ISCED 1)

3   Hauptschul- / Realschulabschluss / POS (inkl. Anlernausbildung, berufliches Praktikum oder Berufsvorbereitungsjahr) 

(ISCED 2)

4   Ohne Hauptschulabschluss, Anlernausbildung, berufliches Praktikum, Berufsvorbereitungsjahr (ISCED 2)

5   Fachhochschulreife/Hochschulreife, ohne beruflichen Abschluss (ISCED 3)

6   Abschluss einer Lehrausbildung (ISCED 3)

7   Berufsqualifizierender Abschluss an Berufsfachschulen / Kollegschulen, Abschluss einer einjährigen Schule des 

Gesundheitswesens (ISCED 4)

8   Fachhochschulreife / Hochschulreife und Abschluss einer Lehrausbildung (ISCED 4)

9   Fachhochschulreife / Hochschulreife und Berufsqualifizierender Abschluss an Berufsfachschulen / Kollegschulen, 

Abschluss einer einjährigen Schule des Gesundheitswesens (ISCED 5)

10   Meister- / Technikerausbildung oder gleichwertiger Fachschulabschluss, Abschluss einer 2- oder 3 jährigen Schule des 

Gesundheitswesens, Abschluss einer Fachakademie oder einer Berufsakademie, Abschluss einer Verwaltungsfachhochschule 

(ISCED 5)

11   Abschluß der Fachschule der ehemaligen DDR (ISCED 5)
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12   Fachhochschulabschluss (auch Ingenieurschulabschluss, ohne Abschluss einer Verwaltungsfachhochschule) (ISCED 

5)

13   Hochschulabschluss (ISCED 5)

14   Promotion (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).

v336, weighted by v12

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

97

99

Without attending any school

Without any graduation

Graduation of secondary school

Without graduation of secondary school

Adv (tech) college entrance qualification

Apprenticeship

Graduation on vocational school

Tech secondary educ & apprenticeship

Tech secondary educ & voc graduation

Graduation of school for master

Graduation of voc school former GDR

Graduation of advanced tech college

University degree

Conferral of a doctorate

Refusal

Inap. (not 4 or 14 in V6)

Sum

Valid Cases

M

M

16

174

1046

38

171

677

72

139

66

152

35

119

272

26

52

0

3054

3002

0.5

5.7

34.3

1.2

5.6

22.2

2.4

4.6

2.2

5.0

1.1

3.9

8.9

0.9

1.7

0.0

100.0

0.5

5.8

34.8

1.3

5.7

22.5

2.4

4.6

2.2

5.1

1.2

4.0

9.1

0.9

 

 

100.0
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v337 - D8BIS EDUCATIONAL LEVEL - ITALY

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_IT

Educational level: Italy

1   No education

2   Primary education

3   Lower secondary education

4   Vocational education

5   Secondary general education

6   Vocational education (after secondary education)

7   University education (3 years)

8   University education (5 years)

9   Doctoral training

10   Doctorate

97   Refusal

99   Inap. Not IT (not coded 5 in V6)

in Italy (IT):

original language

1   Nessuna istruzione (ISCED 0)

2   Scuola Elementare (ISCED 1)

3   Scuola Media (ISCED 2A)

4   Qualifica professionale di primo livello (biennio degli istituti professionali) (ISCED 3C)

5   Scuola media superiore / maturità, licenza superioire  (ISCED 3A)

6   Formazione professionale (post maturità) (ISCED 4C)

7   Diploma Universitario (laurea breve) – Laurea di primo livello (ISCED 5A)

8   Laurea –  Laurea di secondo livello (quinquennale) (ISCED 5A)

9   Specializzazione post laurea e corsi di perfezionamento (ISCED 5A)

10   Dottorato di Ricerca (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v337, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

99

No education

Primary education

Lower secondary education

Vocational education

Secondary general education

Vocational (after secondary)

University education (3 years)

University education (5 years)

Doctoral training

Doctorate

Refusal

Inap. (not 5 in V6)

Sum

Valid Cases

M

M

18

221

518

121

814

53

54

151

21

5

106

54389

56471

1976

0.0

0.4

0.9

0.2

1.4

0.1

0.1

0.3

0.0

0.0

0.2

96.3

100.0

0.9

11.2

26.2

6.1

41.2

2.7

2.7

7.6

1.1

0.3

 

 

100.0
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v338 - D8BIS EDUCATIONAL LEVEL - LUXEMBOURG

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_LU

Educational level: Luxembourg

1   No diploma, no qualifications

2   Primary schooling

3   Secondary education

4   Technical junior high school leaving certificate

5   General junior high school education

6   Certificate of Manual Ability (CCM)

7   Technical and vocational introductory certificate (CITP)

8   Technical and vocational aptitude certificate

9   Technical diploma (in the technical stream until year 12)

10   Technical baccalaureate (in the technical stream until years 12 or 13)

11   Higher secondary school leaving diploma

12   Certificate of completion of apprenticeship

13   Higher education – 2 years study

14   Higher education – 3 years study

15   Higher education – 4 years study

16   Higher education – 5 years study or more (but without obtaining a doctorate)

17   Higher education – doctorate

97   Refusal

99   Inap. Not LU (not coded 6 in V6)

in Luxembourg (LU):

original language (only French available)

1   Pas de diplôme / qualifications (ISCED 1)

2   Ecole primaire (ISCED 1)

3   Enseignement complémentaire (ISCED 2)

4   Certificat d’enseignement secondaire technique inférieur (ISCED 2A)

5   Enseignement secondaire général inférieur (ISCED 2A)

6   Certificat de Capacité Manuelle: CCM (ISCED 3C)

7   Certificat d’Initiation Technique et Professionnelle: CITP (ISCED 3C)

8   Certificat d’Aptitude Technique et Professionnelle: CATP (ISCED 3C)

9   Diplôme de technicien (jusque 13e dans le régime technicien) (ISCED 3B)

10   Bac technique (jusque 13e ou 14e du régime technique) (ISCED 3A)

11   Diplôme de fin d’études secondaires (ISCED 3A)

12   Brevet de maîtrise artisanale (ISCED 4B)

13   Enseignement supérieur – BAC +2 (ISCED 5B)
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14   Enseignement supérieur – BAC +3 (ISCED 5B)

15   Enseignement supérieur – BAC +4 (ISCED 5B)

16   Enseignement supérieur – BAC +5 ou plus (mais sans l’obtention d’un doctorat) (ISCED 5B)

17   Enseignement supérieur – Doctorat (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).

v338, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

97

99

No diploma, no qualifications

Primary schooling

Secondary education

Technical junior high school

General junior high school

Certificate of manual ability

Tech and voc introductory certif

Tech and voc aptitude certif

Technical diploma

Technical baccalaureate

Higher secondary school diploma

Apprenticeship certificate

Higher education - 2 years

Higher education - 3 years

Higher education - 4 years

Higher education - 5+ years

Higher education - doctorate

Refusal

Inap. (not 6 in V6)

Sum

Valid Cases

M

M

50

121

58

60

75

14

15

171

32

37

101

21

65

54

50

76

15

9

55446

56471

1016

0.1

0.2

0.1

0.1

0.1

0.0

0.0

0.3

0.1

0.1

0.2

0.0

0.1

0.1

0.1

0.1

0.0

0.0

98.2

100.0

4.9

11.9

5.7

5.9

7.4

1.4

1.5

16.8

3.2

3.6

10.0

2.1

6.4

5.3

4.9

7.5

1.5

 

 

100.0
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v339 - D8BIS EDUCATIONAL LEVEL - DENMARK

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_DK

Educational level: Denmark

1   Basic school: none

2   Basic school: less than 7 years

3   Basic school: 8-10 grade

4   General upper secondary school

5   Vocational upper secondary school

6   Vocational education and training

7   Short-cycle higher education

8   Medium-cycle higher education

9   Bachelor

10   Long-cycle higher education

11   Very long-cycle higher edication

97   Refusal

99   Inap. Not DK (not coded 7 in V6)

in Denmark (DK):

original language 

1   Ikke gået i skole (ISCED 0)

2   Gået i skole  mindre end 7 år (ISCED 1)

3   Grundskole (ISCED 2A)

4   Almengymnasial uddannelser (ISCED 3A)

5   Erhvervsgymnasial uddannelser (ISCED 3A)

6   Erhvervsfaglige praktik-og hovedforløb (ISCED 3C)

7   Korte videregående uddannelser (ISCED 4)

8   Mellemlange videregående uddannelser (ISCED 5B)

9   Bachelor (ISCED 5A)

10   Lange videregående uddannelser (ISCED 5A)

11   PH.D, Doktorgrad (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v339, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

97

99

Basic school: none

Basic school: < 7 years

Basic school: 8-10 grade

Gen upper secondary school

Voc upper secondary school

Voc education and training

Short-cycle higher education

Medium-cycle higher education

Bachelor

Long-cycle higher education

Very long-cycle higher edication

Refusal

Inap. (not 7 in V6)

Sum

Valid Cases

M

M

2

50

449

193

88

451

167

364

75

174

11

6

54441

56471

2024

0.0

0.1

0.8

0.3

0.2

0.8

0.3

0.6

0.1

0.3

0.0

0.0

96.4

100.0

0.1

2.5

22.2

9.5

4.3

22.3

8.3

18.0

3.7

8.6

0.5

 

 

100.0
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v340 - D8BIS EDUCATIONAL LEVEL - IRELAND

D.8BIS EDCUATIONAL LEVEL: IRELAND

  

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_IE

Educational level: Ireland

1   No formal education, primary education not complete

2   Primary education or equivalent

3   Junior/inter/group certificate or equivalent

4   Leaving certificate or equivalent

5   Diploma, certificate (not a degree)

6   Primary degree or equivalent

7   Post-graduate, higher degree

97   Refusal

99   Inap. Not IE (not coded 8 in V6)

in Ireland (IE):

original language

1   Pre-primary level of education (ISCED 0)

2   Primary level of education (ISCED 1)

3   Lower secondary (ISCED 2)

4   Upper secondary (ISCED 3)

5   Post secondary, non-tertiary education (ISCED 4)

6   First stage of tertiary (ISCED 5)

7   Second stage of tetiary education (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v340, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

97

99

No formal/incomplete primary

Primary education

Junior/inter/group certificate

Leaving certificate

Diploma, certificate

Primary degree

Post-graduate, higher degree

Refusal

Inap. (not 8 in V6)

Sum

Valid Cases

M

M

16

195

500

609

278

244

154

17

54457

56471

1997

0.0

0.3

0.9

1.1

0.5

0.4

0.3

0.0

96.4

100.0

0.8

9.8

25.1

30.5

13.9

12.2

7.7

 

 

100.0
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v341 - D8BIS EDUCATIONAL LEVEL - UNITED KINGDOM

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_UK

Educational level: United Kingdom

1   No formal education, cannot read or write (ISCED 0)

2   Nursery school (ISCED 0)

3   Infant / junior school, basic adult literacy (ISCED 1)

4   Lower secondary school – age less than 14 (ISCED 2)

5   Upper secondary school – (GCSE / SCE. youth training / NTMA, A-level, Highers, NVQ / SVQ level 3) (ISCED 3)

6   Higher education access courses (ISCED 4)

7   Undergraduate degree, master's degree (ISCED 5A)

8   HND / HNC / Nursing degree, PG diplomas, NVQ, SVQ levels 4-5 (ISCED 5B)

9   Doctorate (ISCED 6)

97   Refusal

99   Inap. Not GB (not coded 9 or 10 in V6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).

v341, weighted by v10

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

97

99

No formal education

Nursery school

Infant/junior school

Lower secondary school

Upper secondary school 

Higher education access courses

Undergraduate degree, master

Tertiary education (voc)

Doctorate

Refusal

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

M

64

3

17

218

1282

336

448

248

21

14

0

2651

2637

2.4

0.1

0.6

8.2

48.4

12.7

16.9

9.4

0.8

0.5

0.0

100.0

2.4

0.1

0.6

8.3

48.6

12.7

17.0

9.4

0.8

 

 

100.0
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v342 - D8BIS EDUCATIONAL LEVEL - GREECE

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_FR

Educational level: Greece

1   Did not attend any school at all, attended some years of primary education

2   Have completed primary school

3   Have completed 3rd grade of secondary education 

4   Have completed secondary education

5   With certificate of vocational training

6   With certificate of intermediate technological educational institute

7   Attended some years of higher education (at least 1 year) but not holding a diploma

8   With diploma of higher education

9   Post-graduate diploma holder

10   PhD holder

97   Refusal

99   Inap. Not GR (not coded 11 in V6)

in Greece (GR):

original language

1   Δεν πήγε καθόλου σχολείο ή μερικές τάξεις Δημοτικού (ISCED 0)

2   Απολυτήριο Δημοτικού (ISCED 1A)

3   Απολυτήριο 3-ταξ Μέσης Εκπαίδευσης (ISCED 2A)

4   Απολυτήριο Μέσης Εκπαίδευσης (ISCED 3A)

5   Ινστιτούτο Επαγγελματικής Κατάρτισης (ΙΕΚ) (ISCED 4C)

6   Πτυχίο Ανώτερου Τεχνολογικού  Εκπαιδευτικού Ιδρύματος (ΤΕΙ) (ISCED 5B)

7   Φοίτηση σε ΑΕΙ (τουλάχιστον 1 χρόνο) αλλά δεν πήρε πτυχίο (ISCED 3A)

8   Πτυχίο Ανώτατων σχολών (ΑΕΙ) (ISCED 5A)

9   Μεταπτυχιακός τίτλος (ISCED 5A)

10   Διδακτορικό (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v342, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

99

No formal/incomplete primary

Compl primary school

Compl 3rd grade of secondary educ

Compl secondary education

Certificate of vocational training

Certificate of intermediate tech educ

Some higher education, no diploma

Diploma of higher education

Post-graduate diploma holder

PhD holder

Refusal

Inap. (not 11 in V6)

Sum

Valid Cases

M

M

77

423

272

755

108

108

42

176

30

5

4

54471

56471

1996

0.1

0.7

0.5

1.3

0.2

0.2

0.1

0.3

0.1

0.0

0.0

96.5

100.0

3.9

21.2

13.6

37.8

5.4

5.4

2.1

8.8

1.5

0.3

 

 

100.0
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v343 - D8BIS EDUCATIONAL LEVEL - SPAIN

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_ES

Educational level: Spain

1   Don't know reading or writing

2   Primary incomplete (less than 5 years)

3   Primary complete, first level of EGB

4   Second level of EGB, Secondary school graduate or ESO complete (certificate of success in EGB course)

5   Secondary school certificate, FP1 (vocational training I)

6   Secondary school graduate LOGSE, COU, pre- university, FP2 (vocational training II)

7   First stage of university degree (university diploma course or 3 complete years of university)

8   University or engineery degree or high level technician

9   Doctorate

97   Refusal

99   Inap. Not ES (not coded 12 in V6)

in Spain (ES):

original language

1   No sabe leer ni escribir (ISCED 0)

2   Primarios incompletos (menos de 5 años), Primaria incompleta (ISCED 0)

3   Primarios completos, primer ciclo de EGB, Primaria completa (ISCED 1)

4   2º Grado de EGB, Bachiller Elemental o ESO completa(Graduado Escolar) (ISCED 2)

5   BUP, Bachiller Superior, FP1 (ISCED 3)

6   Bachiller LOGSE, COU, PREU, FP2 (ISCED 4)

7   Estudios de Grado Medio (Diplomaturas universitarias o 3 cursos aprobados de licenciaturas-Ingenierías superiores) 

(ISCED 5)

8   Licenciaturas o Ingenierías Universitarias o Técnico de Grado Superior (ISCED 5)

9   Doctorado (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v343, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

97

99

Don't know reading or writing

Primary incomplete

Primary complete

Lower secondary education

Upper secondary education

Post-secondary, no tertiary

1st stage of university degree

University/engineery degree/high tech

Doctorate

Refusal

Inap. (not 12 in V6)

Sum

Valid Cases

M

M

23

210

445

495

223

272

142

184

12

3

54461

56471

2007

0.0

0.4

0.8

0.9

0.4

0.5

0.3

0.3

0.0

0.0

96.4

100.0

1.1

10.5

22.2

24.7

11.1

13.6

7.1

9.2

0.6

 

 

100.0
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v344 - D8BIS EDUCATIONAL LEVEL - PORTUGAL

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_PT

Educational level: Portugal

1   No educational studies, pre-school education

2   Primary level of education

3   Lower secondary level of education

4   Upper secondary level of education

5   Post-secondary, non tertiary education (including professional or pre-professional education)

6   University education (first degree)

7   University education (complete degree)

8   University education (master, doctorate)

97   Refusal

99   Inap. Not PT (not coded 13 in V6)

in Portugal (PT):

original language

1   Sem estudos / Educação pré-escolar (ISCED 0)

2   Ensino Básico (1º e 2º ciclo -antigo 2º ano, actual 6º ano), Ensino Recorrente (1º e 2º ciclo), Educação extra-escolar (com 

certificado) (ISCED 1)

3   9º ano de escolaridade, diploma de nível II, 3º ciclo do ensino recorrente, curso geral do liceu (ISCED 2)

4   Ensino Secundário Superior (12º ano via de ensino ou curso de equivalência ao 12º ano, Cursos Diploma de nível III, 

Cursos Complementares Técnicos) (ISCED 3)

5   Estudos posteriores ao Ensino Secundário, incluindo Ensino Pré-profissional ou Profissional, mas não superior (ISCED 4)

6   Ensino Superior – Bacharelato (ISCED 5)

7   Ensino Superior – Licenciatura (ISCED 5)

8   Ensino Superior – Mestrado / Doutoramento (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v344, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

97

99

No education, pre-school

Primary level of education

Lower secondary level

Upper secondary level

Post-secondary, non tertiary

University (first degree)

University (complete degree)

University (master, doctorate)

Refusal

Inap. (not 13 in V6)

Sum

Valid Cases

M

M

250

883

406

297

27

31

140

20

2

54415

56471

2054

0.4

1.6

0.7

0.5

0.0

0.1

0.2

0.0

0.0

96.4

100.0

12.2

43.0

19.8

14.5

1.3

1.5

6.8

1.0

 

 

100.0
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v345 - D8BIS EDUCATIONAL LEVEL - FINLAND

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_FI

Educational level: Finland

1   No education

2   Primary education

3   Lower secondary education

4   Upper secondary education (upper secondary vocational programme)

5   Upper secondary education (upper secondary general school)

6   Post secondary non-tertiary education (specialist vocational qualification)

7   First stage of tertiary education (vocational colleges)

8   First stage of tertiary education (lower university programme or polytechnics)

9   First stage of tertiary education (higher university programme)

10   Second stage of tertiary education (licensiate's degree, doctorate programme)

97   Refusal

99   Inap. Not FI (not coded 16 in V6)

in Finland (FI):

original language

1   Ei koulutusta (ISCED 0)

2   Peruskoulun ala-aste (ISCED 1)

3   Peruskoulun ylä-aste (ISCED 2A)

4   Ammatillinen koulu (ISCED 3A (voc))

5   Lukio (ylioppilas) (ISCED 3A (gen))

6   Erikoisammattitutkinto (ISCED 4C)

7   Ammatillinen opisto (opistotason tutkinto) (ISCED 5B)

8   Alempi korkeakoulututkinto, ammattikorkeakoulu (ISCED 5A)

9   Ylempi korkeakoulututkinto (yliopisto-/korkeakoulututkinto) (ISCED 5A)

10   Lisensiaatti, tohtori (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v345, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

99

No education

Primary

Lower secondary

Upper secondary (voc)

Upper secondary (gen)

Post-secondary, no tertiary

1st stage tertiary (voc)

1st stage tertiary (lower)

1st stage tertiary (higher)

2nd stage tertiary

Refusal

Inap. (not 16 in V6)

Sum

Valid Cases

M

M

16

114

322

465

158

124

307

215

230

26

28

54465

56471

1978

0.0

0.2

0.6

0.8

0.3

0.2

0.5

0.4

0.4

0.0

0.0

96.4

100.0

0.8

5.8

16.3

23.5

8.0

6.3

15.5

10.9

11.6

1.3

 

 

100.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 689 

v346 - D8BIS EDUCATIONAL LEVEL - SWEDEN

D.8BIS EDCUATIONAL LEVEL: SWEDEN

  

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_SE

Educational level: Sweden

1   No education

2   Primary education

3   Lower secondary education

4   Upper secondary education

5   Post-secondary including pre-vocational or vocational education but not tertiary education

6   Tertiary education – first level

7   Tertiary education – advanced level

97   Refusal

99   Inap. Not SE (not coded 17 in V6)

in Sweden (SE):

original language

1   Ingen utbildning (ISCED 0)

2   Grundskola åk 1-6 (ISCED 1)

3   Högstadium (ISCED 2)

4   Gymnasium (ISCED 3)

5   Ftergymnasial utbildning inklusive yrkesförberedande utbildning men inte högskola (ISCED 4)

6   Högskola / Universitet - fil kand / Universitet - magister (ISCED 5)

7   Doktorsnivå (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v346, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

97

99

No education

Primary

Lower secondary

Upper secondary 

Post-secondary/voc

Tertiary - first level

Tertiary - adv level

Refusal

Inap. (not 17 in V6)

Sum

Valid Cases

M

M

20

140

261

525

310

719

37

6

54452

56471

2013

0.0

0.2

0.5

0.9

0.5

1.3

0.1

0.0

96.4

100.0

1.0

7.0

13.0

26.1

15.4

35.7

1.8

 

 

100.0
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v347 - D8BIS EDUCATIONAL LEVEL - AUSTRIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_AT

Educational level: Austria

1   No education

2   Primary school

3   Main general secondary school

4   Secondary academic schools or apprenticeship

5   Advanced-level specialised courses

6   University education, university (first degree)

7   Doctorate

97   Refusal

99   Inap. Not AT (not coded 18 in V6)

in Austria (AT):

original language

1   Keine Ausbildung (ISCED 0)

2   Volksschule (ISCED 1)

3   Hauptschule (ISCED 2)

4   Allgemeinbildende höhere Schule mit Matura oder Lehre (ISCED 3)

5   Höhere Lehrgänge/Berufsfachschule (ISCED 4)

6   (Fach-)Hochschule/Universität (Erst-Abschluss) (ISCED 5)

7   Doktoratsstudium (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v347, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

97

99

No education

Primary school

Main gen secondary school

Secondary academic/apprenticeship

Adv level specialised courses

University education (first degree)

Doctorate

Refusal

Inap. (not 18 in V6)

Sum

Valid Cases

M

M

7

58

484

897

389

143

28

3

54462

56471

2006

0.0

0.1

0.9

1.6

0.7

0.3

0.0

0.0

96.4

100.0

0.3

2.9

24.1

44.7

19.4

7.1

1.4

 

 

100.0
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v348 - D8BIS EDUCATIONAL LEVEL - CYPRUS (REPUBLIC)

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_CY

Educational level: Cyprus (Republic)

1   Pre-primary education

2   Primary education

3   Gymnasium (3 years)

4   Lyceum (completed secondary education)

5   Non-university level post-secondary education

6   University (Bachelor, Master)

7   University (doctorate)

97   Refusal

99   Inap. Not CY (not coded 19 in V6)

in Cyprus Republic (CY):

original language

1   Προδημοτική εκπαίδευση (ISCED 0)

2   Δημοτική εκπαίδευση (ISCED 1)

3   Γυμνάσιο (3 χρόνια) (ISCED 2)

4   Λύκειο (απολυτήριο) (ISCED 3)

5   Εκπαίδευση μετά τη δευτεροβάθμια, μη πανεπιστημιακού επιπέδου (ISCED 4)

6   Πανεπιστήμιο (Μπάτσελορ, Μάστερ) (ISCED 5)

7   Πανεπιστήμιο (Δοκτοράτο) (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v348, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

97

99

Pre-primary education

Primary education

Gymnasium (3 years)

Lyceum (completed secondary)

Non-university post-secondary

University (Bachelor, Master)

University (doctorate)

Refusal

Inap. (not 19 in V6)

Sum

Valid Cases

M

M

28

184

151

420

78

134

13

5

55459

56471

1007

0.0

0.3

0.3

0.7

0.1

0.2

0.0

0.0

98.2

100.0

2.8

18.3

15.0

41.7

7.7

13.3

1.3

 

 

100.0
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v349 - D8BIS EDUCATIONAL LEVEL - CZECH REPUBLIC

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_CZ

Educational level: Czech Republic

1   No education

2   Incomplete basic education

3   Basic education

4   Secondary technical education – without A-level

5   Secondary technical education – with A-level

6   Secondary comprehensive education – with A-level

7   Higher technical education

8   University education – bachelor's degree

9   University education – higher degree

10   University education – doctoral, postgraduate degree

97   Refusal

99   Inap. Not CZ (not coded 20 in V6)

in Czech Republic (CZ):

original language

1   Bez vzdělání (ISCED 0)

2   Neúplné základní vzdělání (1. stupeň ZŠ) (ISCED 1)

3   Základní vzdělání (ISCED 2)

4   Nižší střední odborné vzdělání  – bez maturity (ISCED 3)

5   Úplné střední odborné vzdělání  – s maturitou (ISCED 3)

6   Úplné střední všeobecné vzdělání  – s maturitou (ISCED 3)

7   Vyšší odborné vzdělání (ISCED 5)

8   Bakalářské vzdělání (ISCED 5)

9   Vysokoškolské vzdělání (ISCED 5)

10   Vysokoškolské doktorské či postgraduální vzdělání (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v349, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

99

No education

Incomplete basic education

Basic education

Secondary tech - without A-level

Secondary tech - A-level

Secondary comprehensive - A-level

Higher technical education

University - Bachelor

University - higher degree

University - doctorate/postgraduate

Refusal

Inap. (not 20 in V6)

Sum

Valid Cases

M

M

4

8

248

819

532

198

32

20

139

13

9

54449

56471

2013

0.0

0.0

0.4

1.5

0.9

0.4

0.1

0.0

0.2

0.0

0.0

96.4

100.0

0.2

0.4

12.3

40.7

26.4

9.8

1.6

1.0

6.9

0.6

 

 

100.0
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v350 - D8BIS EDUCATIONAL LEVEL - ESTONIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_EE

Educational level: Estonia

1   No education

2   1-6 classes

3   Completed basic school (7-9 classes)

4   Completed secondary school (10-12 classes)

5   Completed vocational education (also together with acquisition of basic education)

6   Completed (secondary) vocational education after acquisition of basic education

7   Completed (secondary) vocational education after acquisition of secondary education

8   Completed vocational secondary, technical school higher vocational education

9   Completed professional higher education, higher vocational education, diploma study, bachelor's study, master's study

10   Completed doctoral study

97   Refusal

99   Inap. Not EE (not coded 21 in V6)

in Estonia (EE):

original language (only Estonian available)

1   Haridus puudub (ISCED 0)

2   1-6 klassi (ISCED 1)

3   Lõpetatud põhikool (7-9 klassi) (ISCED 2)

4   Lõpetatud keskkool, gümnaasium (10-12 klassi)

 (ISCED3)

5   Lõpetatud kutseharidus (ka koos põhihariduse omandamisega) (ISCED 2)

6   Lõpetatud kutse(kesk)haridus pärast põhihariduse omandamist (ISCED 3)

7   Lõpetatud kutse(kesk)haridus pärast keskhariduse omandamist (ISCED 4)

8   Lõpetatud keskeri-, tehnikumi- või haridus peale keskhariduse omandamist (ISCED 4)

9   Lõpetatud rakenduskõrgharidus, kergem kutseharidus, diplomiõpe, bakalaureuseõpe, magistriõpe (ISCED 5)

10   Lõpetatud doktoriõpe (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v350, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

No education

1-6 classes

Compl basic school (7-9)

Compl secondary school (10-12)

Compl vocational education

Compl (secondary) voc after basic

Compl (secondary) voc after secondary

Compl voc. secondary, higher voc

Compl higher educ (diploma/BA/MA)

Compl doctoral study

Inap. (not 21 in V6)

Sum

Valid Cases

M

1

68

368

438

56

227

179

260

387

15

54471

56471

2000

0.0

0.1

0.7

0.8

0.1

0.4

0.3

0.5

0.7

0.0

96.5

100.0

0.1

3.4

18.4

21.9

2.8

11.4

9.0

13.0

19.4

0.8

 

100.0
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v351 - D8BIS EDUCATIONAL LEVEL - HUNGARY

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_HU

Educational level: Hungary

1   Did not attend any school at all, attended some years of primary education

2   Primary school (1-4 classes) or equivalent

3   Primary school (5-7 classes) or equivalent

4   Completed primary school or equivalent

5   Certificate of trade school

6   Incompleted secondary school

7   With certificate of intermediate technological educational institute or equivalent

8   Attended some years of higher education (at least 1 year) but not holding a diploma

9   Diploma in college

10   Diploma in university

11   Post-graduate diploma holder

12   PhD holder

97   Refusal

99   Inap. Not HU  (not coded 22 in V6)

in Hungary (HU):

original language

1   Nem járt iskolába (ISCED 0)

2   1-4 osztály elemi/általános iskola vagy azzal egyenértékű (ISCED 1)

3   5-7 osztály általános iskola vagy azzal egyenértékű (ISCED 1)

4   Befejezett általános iskola vagy azzal egyenértékű (ISCED 1)

5   Szakmunkásképző (ISCED 2)

6   Befejezetlen középiskola (ISCED 2)

7   Érettségi, befejezett középiskola vagy azzal egyenértékű (ISCED 3)

8   Befejezetlen felsőfokú tanintézet (főiskola vagy egyetem) (ISCED 4)

9   Főiskolai diploma (ISCED 5)

10   Egyetemi diploma (ISCED 5)

11   Posztgraduális végzettség (ISCED 6)

12   Felsőfokú végzettség, tudományos fokozattal (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v351, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

No school, only some primary

Primary school (1-4 classes)

Primary school (5-7 classes)

Completed primary school

Certificate of trade school

Incompleted secondary school

Technical education certificate

Higher education without diploma

Diploma in college

Diploma in university

Post-graduate diploma

Ph.D. holder

Inap. (not 22 in V6)

Sum

Valid Cases

M

1

12

57

481

700

97

487

35

121

70

1

6

54401

56471

2070

0.0

0.0

0.1

0.9

1.2

0.2

0.9

0.1

0.2

0.1

0.0

0.0

96.3

100.0

0.0

0.6

2.8

23.3

33.8

4.7

23.5

1.7

5.9

3.4

0.0

0.3

 

100.0
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v352 - D8BIS EDUCATIONAL LEVEL - LATVIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_LV

Educational level: Latvia

1   No education

2   Initial education (3-4 classes)

3   Basic education (8-9 classes)

4   Secondary education (2-3 years)

5   Post-secondary, non-tertiary vocational education  (1-3 years)

6   Tertiary education (5-6 years)

7   Post-graduate education  (3-4 years)

97   Refusal

99   Inap. Not LV (not coded 23 in V6)

in Latvia (LV):

original language (only Latvian available)

1   Nav izglītības (ISCED 0)

2   Sākumskolas izglītība  (3-4 klases) (ISCED 1)

3   Pamata izglītība  (8-9 klases (ISCED 2)

4   Vidējā izglītība (11-12 klases) (ISCED 3)

5   Pēcvidējā izglītība ieskaitot profesionālās tālākizglītības programmas, bet ne augstākās izglītības programmas  (1-3 gadi pēc 

vidusskolas) (ISCED 4)

6   Augstākā izglītība  (5-6 gadi) (ISCED 5)

7   Pēcdiploma studijas (3-4 gadi) (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v352, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

97

99

No education

Initial education (3-4 classes)

Basic education (8-9 classes)

Secondary (2-3 years)

Post-secondary vocational (1-3 years)

Tertiary education (5-6 years)

Post-graduate education (3-4 years)

Refusal

Inap. (not 23 in V6)

Sum

Valid Cases

M

M

2

52

425

529

610

366

27

3

54458

56471

2010

0.0

0.1

0.8

0.9

1.1

0.6

0.0

0.0

96.4

100.0

0.1

2.6

21.1

26.3

30.3

18.2

1.3

 

 

100.0
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v353 - D8BIS EDUCATIONAL LEVEL - LITHUANIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_LT

Educational level: Lithuania

1   Not finished primary education

2   Primary education

3   Basic education

4   Secondary education

5   Vocational school

6   Higher non-university education (vocational college)

7   Higher education education (university, academy)

8   Doctorate studies

97   Refusal

99   Inap. Not LT (not coded 24 in V6)

in Lithuania (LT):

original language

1   Neturi pradinio (ISCED 0)

2   Pradinis (ISCED 1)

3   Pagrindinis (ISCED 2)

4   Vidurinis (ISCED 3)

5   Profesinė mokykla (ISCED 3)

6   Aukštasis neuniversitetinis (aukštesnioji mokykla, kolegija) (ISCED 4)

7   Aukštasis (universitetas, akademija) (ISCED 5)

8   Doktorantūra (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 704 

v353, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

97

99

Not finished primary

Primary education

Basic education

Secondary education

Vocational school

Higher non-university educ

Higher educ (university, academy)

Doctorate studies

Refusal

Inap. (not 24 in V6)

Sum

Valid Cases

M

M

9

157

277

536

309

373

360

10

1

54439

56471

2031

0.0

0.3

0.5

0.9

0.5

0.7

0.6

0.0

0.0

96.4

100.0

0.4

7.7

13.6

26.4

15.2

18.4

17.7

0.5

 

 

100.0
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v354 - D8BIS EDUCATIONAL LEVEL - MALTA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_MT

Educational level: Malta

1   No schooling

2   Primary education

3   Secondary incomplete education

4   Secondary (general) completed education

5   Secondary (vocational) education

6   Post-secondary (general) education

7   Post-secondary (vocational) education

8   Diploma issued by a university

9   First degree of university

10   Master's degree

11   PhD

97   Refusal

99   Inap. not MT (not coded 25 in V6)

in Malta (MT):

original language (only Malteste available) 

1   Qatt ma mar skola (ISCED 0)

2   Primarja (ISCED 1)

3   Sekondarja (Generali) Incomplete (ISCED 2)

4   Sekondarja (Generali) (ISCED 3)

5   Sekondarja (Vokazzjonali) (ISCED 3)

6   Post-Secondary (Generali) (ISCED 4)

7   Post-Secondary (Vokazzjonali) (ISCED 4)

8   Diploma mill-Universita (ISCED 5)

9   Universita` (1st degree) (ISCED 5)

10   Universita' (Masters) (ISCED 5)

11   Universita' (PhD) (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v354, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

99

No schooling

Primary education

Secondary incomplete

Secondary (gen) completed

Secondary (voc) education

Post-secondary (gen) educ

Post-secondary (voc) educ

University - diploma

First degree of university

Master's degree

Ph.D.

Inap. (not 25 in V6)

Sum

Valid Cases

M

14

163

97

369

41

134

44

42

74

20

3

55471

56471

1000

0.0

0.3

0.2

0.7

0.1

0.2

0.1

0.1

0.1

0.0

0.0

98.2

100.0

1.4

16.3

9.7

36.9

4.1

13.4

4.4

4.2

7.4

2.0

0.3

 

100.0
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v355 - D8BIS EDUCATIONAL LEVEL - POLAND

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_PL

Educational level: Poland

1   No education or less than 4 classes elementary education

2   At least 4 classes elementary education

3   Completed elementary school, 8 classes

4   Vocational education

5   Secondary education

6   Post-secondary education

7   Higher education (university degree)

8   Doctoral degree or higher

97   Refusal

99   Inap. Not PL (not coded 26 in V6)

in Poland (PL):

original language

1   Bez wykształcenia szkolnego lub nieukończone podstawowe – mniej niż 4 klasy szkoły podstawowej (ISCED 0)

2   Nieukończone podstawowe - przynajmniej 4 klasy szkoły podstawowej (ISCED 1)

3   Podstawowe ukończone (ISCED 2)

4   Zasadnicze zawodowe (ISCED 3C)

5   Średnie (ISCED 3A)

6   Policealne (ISCED 4C)

7   Wyższe z tytułem licencjata, magistra, inzyniera lub równorzędnym (ISCED 5)

8   Wyższe ze stopniem naukowym doktora lub wyższym (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v355, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

97

99

No educ / elementary (<4 classes)

Elementary education (4+ classes)

Completed elementary (8 classes)

Vocational education

Secondary education

Post-secondary education

Higher education (university degree)

Doctoral degree or higher

Refusal

Inap. (not 26 in V6)

Sum

Valid Cases

M

M

3

26

403

554

635

49

299

23

8

54471

56471

1992

0.0

0.0

0.7

1.0

1.1

0.1

0.5

0.0

0.0

96.5

100.0

0.2

1.3

20.2

27.8

31.9

2.5

15.0

1.2

 

 

100.0
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v356 - D8BIS EDUCATIONAL LEVEL - SLOVAKIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_SK

Educational level: Slovakia

1   No education

2   Incomplete basic education

3   Basic education

4   Secondary technical education – without matura

5   Secondary technical education – with matura

6   Secondary comprehensive education – with matura

7   Post-secondary education

8   University education – bachelor's degree

9   University education – higher (magister) degree

10   University education – doctoral, postgraduate degree

97   Refusal

99   Inap. Not SK (not coded 27 in V6)

in Slovakia (SK):

original language

1   Bez školského vzdelania (ISCED 0)

2   Neukončené základné (ISCED 1)

3   Základné (ISCED 2)

4   Stredné (odborné, učňovské) bez maturity (ISCED 3C)

5   Stredné (odborné, učňovské) s maturitou (ISCED 3B)

6   Úplné stredné všeobecné (gymnázium, stredná všeobecnovzdelávacia škola) (ISCED 3A)

7   Nadstavbové (po strednej škole) (ISCED 4)

8   Vysokoškolské bakalárske (ISCED 5A, 5B)

9   Vysokoškolské magisterské, inžinierske, doktorské (ISCED 5A, 5B)

10   Vysokoškolské doktorandské, posgraduálne (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 710 

v356, weighted by v8

Value Label Missing Count Percent Valid Percent

2

3

4

5

6

7

8

9

10

97

99

Incomplete basic education

Basic education

Secondary tech - without matura

Secondary tech - matura

Secondary comprehensive - matura

Post-secondary education

University - bachelor

University - higher degree

University - doctorate/postgraduate

Refusal

Inap. (not 27 in V6)

Sum

Valid Cases

M

M

10

271

598

674

189

40

34

224

16

7

54409

56471

2055

0.0

0.5

1.1

1.2

0.3

0.1

0.1

0.4

0.0

0.0

96.3

100.0

0.5

13.2

29.1

32.8

9.2

1.9

1.7

10.9

0.8

 

 

100.0
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v357 - D8BIS EDUCATIONAL LEVEL - SLOVENIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_SI

Educational level: Slovenia

1   Less than 6 years of primary education or nothing

2   Finished 6 years of primary education

3   Finished primary school (8-9 years)

4   Vocational education, technical school (1, 2 or 3 years)

5   Finished secondary school (4-5 years)

6   College (2 years)

7   3-year university programmes

8   4-year or more university programmes (faculty, academy)

9   Master's degree, specialization

10   Ph.D. (doctorate)

97   Refusal

99   Inap. Not SI (not coded 28 in V6)

in Slovenia (SI):

original language

1   Nekaj razredov OŠ ali nič (ISCED 0)

2   Končana šolska obveznost (6 let OŠ) (ISCED 1)

3   Končana OŠ (ISCED 2)

4   Poklicna šola (1, 2 ali 3 letna) (ISCED 3)

5   Srednja šola (4 ali 5 letna) (ISCED 3)

6   Višja šola (ISCED 5)

7   Visoka strokovna šola (ISCED 5)

8   Visoka šola / fakulteta / akademija (univerzitetni prog.) (ISCED 5)

9   Magisterij / specializacija (ISCED 5)

10   Doktorat (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v357, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

99

Primary education (<6 years), none

Finished primary (6 years)

Finished primary (8-9 years)

Vocational/technical (1-3 years)

Finished secondary (4-5 years)

College (2 years)

University (3 years)

University (4+ years)

Master's degree, specialization

Ph.D. (doctorate)

Refusal

Inap. (not 28 in V6)

Sum

Valid Cases

M

M

34

28

299

449

802

135

70

180

11

10

3

54451

56471

2017

0.1

0.0

0.5

0.8

1.4

0.2

0.1

0.3

0.0

0.0

0.0

96.4

100.0

1.7

1.4

14.8

22.2

39.7

6.7

3.5

8.9

0.5

0.5

 

 

100.0
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v358 - D8BIS EDUCATIONAL LEVEL - BULGARIA

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_BG

Educational level: Bulgaria

1   No education

2   Primary education

3   Basic education

4   Secondary education

5   Semi-high education, college education

6   High education (BA, MA)

7   Phd.

97   Refusal

99   Inap. Not BG (not coded 29 in V6)

in Bulgaria (BG):

original language 

1   Без образование (ISCED 0)

2   Начално образование (ISCED 1)

3   Основно образование (ISCED 2)

4   Средно образование (ISCED 3)

5   Полувисше/колеж (ISCED 4)

6   Висше образование (бакалавър, магистър) (ISCED 5)

7   Доктор (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v358, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

97

99

No education

Primary education

Basic education

Secondary education

Semi-high/college

High education (BA, MA)

Ph.D.

Refusal

Inap. (not 29 in V6)

Sum

Valid Cases

M

M

10

73

369

1056

101

393

2

3

54465

56471

2003

0.0

0.1

0.7

1.9

0.2

0.7

0.0

0.0

96.4

100.0

0.5

3.6

18.4

52.7

5.0

19.6

0.1

 

 

100.0
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v359 - D8BIS EDUCATIONAL LEVEL - ROMANIA

D.8BIS EDCUATIONAL LEVEL: ROMANIA

  

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_RO

Educational level: Romania

1   No Education 

2   Primary school

3   Secondary school

4   Vocational, complementary education or apprenticeship

5   High school

6   Post-high school or technical foremen education

7   College or short-term higher education

8   University

9   Post-graduate studies

97   Refusal

99   Inap. not RO (not coded 30 in V6)

in Romania (RO):

original language

1   Fără şcoală (ISCED 0)

2   Şcoală primară (ISCED 1)

3   Şcoală gimnazială (ISCED 2)

4   Şcoală profesională, complementară sau de ucenici (ISCED 3)

5   Liceu (ISCED 3)

6   Şcoală postliceală sau tehnică de maiştri (ISCED 4)

7   Studii superioare de scurtă durată / colegiu (ISCED 5)

8   Studii superioare de lungă durată (ISCED 5)

9   Studii postuniversitare (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v359, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

97

99

No Education 

Primary school

Secondary school

Vocational/apprenticeship

High school

Post-high/tech foremen

College

University

Post-graduate studies

Refusal

Inap. (not 30 in V6)

Sum

Valid Cases

M

M

17

121

310

484

610

84

51

300

23

76

54395

56471

2000

0.0

0.2

0.5

0.9

1.1

0.1

0.1

0.5

0.0

0.1

96.3

100.0

0.9

6.1

15.5

24.2

30.5

4.2

2.6

15.0

1.2

 

 

100.0
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v360 - D8BIS EDUCATIONAL LEVEL - NORWAY

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_NO

Educational level: Norway

1   Kindergarten, pre-school

2   Primary school

3   Comprehensive school, lower secondary school

4   Upper secondary school, gymnasium

5   Technical college

6   Preparatory courses (exam philosophicum and exam facultatum)

7   University – low degree

8   University – middle degree

9   University – upper degree

97   Refusal

99   Inap. Not NO (not coded 41 in V6)

in Norway (NO):

original language 

1   Barnehage og førskole (ISCED 0)

2   Grunnskole / Folkeskole nivå (ISCED 1)

3   Ungdomsskole / Realskolenivå (ISCED 2A)

4   Videregående skole / Gymnasnivå (ISCED 3C, 3A)

5   Teknisk fagskole og arbeidsmarkedsopplæring (ISCED 4C)

6   Forberedende / Exphil / Exfac (ISCED 4A)

7   Høyere utdanning lavere grad / bachelor / cand.mag (ISCED 5A)

8   Høyere utdanning / master / hovedfag / embets studie (ISCED 5A)

9   Høyere utdanning / doktorgrad (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v360, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

97

99

Kindergarten, pre-school

Primary school

Comprehensive/lower secondary

Upper secondary school

Technical college

Preparatory courses

University - low degree

University - middle degree

University - upper degree

Refusal

Inap. (not 41 in V6)

Sum

Valid Cases

M

M

1

65

158

614

144

37

697

315

27

7

54407

56471

2057

0.0

0.1

0.3

1.1

0.3

0.1

1.2

0.6

0.0

0.0

96.3

100.0

0.0

3.2

7.7

29.8

7.0

1.8

33.9

15.3

1.3

 

 

100.0
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v361 - D8BIS EDUCATIONAL LEVEL - ICELAND

D.8BIS EDCUATIONAL LEVEL: ICELAND

  

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

  

D.8BIS_IS

Educational level: Iceland

1   Pre-primary education

2   Primary education, single structure education

3   Lower secondary general education, single structure education

4   Upper secondary general education, upper secondary vocational education

6   Post-secondary, non-tertiary education

7   Tertiary education

9   PhD

97   Refusal

99   Inap. Not IS (not coded 43 in V6)

in Iceland (IS):

original language

1   Leikskólastig (ISCED 0)

2   Barnaskólastig (1.-7. bekkur grunnskóla) (ISCED 1)

3   Unglingastig (8.-10. bekkur grunnskóla) (ISCED 2)

4   Framhaldsskólastig(Menntaskóli / Fjölbrautarskóli / Iðnskóli / Sérskóli) (ISCED 3)

6   Viðbótarstig (t.d. diplomanám, meistarai í iðngrein) (ISCED 4)

7   Háskólastig (t.d. B.A., B.S., B.Ed., M.A., M.Sc., MBA) (ISCED 5)

9   Doktorsstig (lokið rannsóknargráðu/doktorsgráðu) (ISCED 6)

Note:

The specification of the country specific education levels in the respective original language and their English language 

equivalent has been provided by TNS. Variable V362 harmonizes the country specific variables in accordance with the one-digit 

coding scheme of the International Standard Classification of Education (ISCED97).
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v361, weighted by v8

Value Label Missing Count Percent Valid Percent

2

3

4

6

7

9

97

99

Primary (single structure)

Lower secondary (single structure)

Upper secondary (incl voc)

Post-secondary (non-tertiary)

Tertiary education

PhD

Refusal

Inap. (not 43 in V6)

Sum

Valid Cases

M

M

37

239

304

123

285

10

6

55466

56471

999

0.1

0.4

0.5

0.2

0.5

0.0

0.0

98.2

100.0

3.7

23.9

30.5

12.3

28.6

1.0

 

 

100.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 721 

v362 - D8BIS EDUCATIONAL LEVEL - ISCED97 - HARMONIZED

D.8BIS EDUCATIONAL LEVEL: ISCED97 (ONE-DIGIT CODE) – HARMONIZED VARIABLE

  

D.8BIS

ASK ALL

What is the highest level of education (general or vocational) you have successfully completed (usually by obtaining a 

certificate or diploma)?

(USE ISCED CODES 97)

0   Pre-primary education (ISCED 0)

1   Primary education or fist stage of basic education (ISCED 1)

2   Lower secondary or second stage of basic education (ISCED 2)

3   (Upper) secondary education (ISCED 3)

4   Post-secondary non-tertiary education (ISCED 4)

5   First stage of tertiary education (ISCED 5)

6   Second stage of tertiary education (ISCED 6)

7   Refusal

Note:

This variable recodes the national education categories in accordance with the one-digit coding scheme of the International 

Standard Classification of Education (ISCED97). Source: UNESCO (1997).

For country-specific variables, see v333 to V361.
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v362 by v7, Absolute Values (Row Percent), weighted by v8

v362 0 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

7 (0.3)

29 (1.4)

10 (0.5)

28 (2.8)

4 (0.2)

4 (0.4)

12 (0.6)

2 (0.1)

1 (0.1)

233 (11.6)

16 (0.8)

25 (1.3)

53 (2.6)

2 (0.3)

77 (3.9)

1 (0.0)

16 (0.8)

18 (0.9)

9 (0.4)

2 (0.1)

14 (1.4)

3 (0.1)

1 (0.0)

3 (0.2)

250 (12.2)

17 (0.9)

20 (1.0)

34 (1.7)

891

891

58 (2.9)

226 (11.0)

73 (3.6)

184 (18.3)

8 (0.4)

44 (4.3)

124 (6.2)

50 (2.5)

68 (3.4)

445 (22.2)

114 (5.8)

281 (14.1)

13 (0.6)

4 (0.7)

423 (21.2)

551 (26.6)

195 (9.8)

37 (3.7)

221 (11.2)

157 (7.7)

171 (16.8)

52 (2.6)

163 (16.3)

125 (6.2)

65 (3.2)

26 (1.3)

883 (43.0)

121 (6.1)

140 (7.0)

28 (1.4)

10 (0.5)

5060

5060

484 (24.1)

239 (11.6)

369 (18.4)

151 (15.0)

248 (12.3)

218 (21.3)

798 (40.2)

449 (22.2)

424 (21.2)

495 (24.7)

322 (16.3)

246 (12.3)

166 (8.2)

69 (11.4)

272 (13.6)

797 (38.5)

500 (25.1)

239 (23.9)

518 (26.2)

277 (13.6)

193 (19.0)

425 (21.1)

97 (9.7)

374 (18.6)

158 (7.7)

403 (20.2)

406 (19.8)

310 (15.5)

261 (13.0)

299 (14.8)

271 (13.2)

10478

10478

897 (44.7)

997 (48.4)

1056 (52.7)

420 (41.7)

1549 (76.9)

391 (38.3)

505 (25.4)

732 (36.2)

665 (33.3)

223 (11.1)

623 (31.5)

851 (42.6)

984 (48.4)

344 (57.0)

797 (39.9)

487 (23.5)

609 (30.5)

304 (30.5)

935 (47.3)

845 (41.6)

370 (36.5)

529 (26.3)

409 (40.9)

148 (7.4)

614 (29.8)

1190 (59.7)

297 (14.5)

1094 (54.7)

525 (26.1)

1250 (62.0)

1460 (71.0)

22100

22100

389 (19.4)

101 (5.0)

78 (7.7)

72 (7.0)

139 (7.0)

167 (8.3)

439 (22.0)

272 (13.6)

124 (6.3)

260 (12.8)

72 (11.9)

108 (5.4)

35 (1.7)

278 (13.9)

123 (12.3)

53 (2.7)

373 (18.4)

21 (2.1)

610 (30.3)

178 (17.8)

580 (28.9)

180 (8.8)

49 (2.5)

27 (1.3)

84 (4.2)

310 (15.4)

40 (1.9)

5162

5162

143 (7.1)

552 (26.8)

393 (19.6)

134 (13.3)

191 (9.5)

284 (27.8)

390 (19.6)

613 (30.3)

387 (19.4)

327 (16.3)

753 (38.1)

480 (24.0)

542 (26.6)

108 (17.9)

314 (15.7)

191 (9.2)

244 (12.2)

285 (28.6)

226 (11.4)

360 (17.7)

245 (24.1)

366 (18.2)

136 (13.6)

758 (37.7)

1012 (49.2)

299 (15.0)

171 (8.3)

351 (17.6)

719 (35.7)

395 (19.6)

258 (12.6)

11627

11627

28 (1.4)

18 (0.9)

2 (0.1)

13 (1.3)

13 (0.6)

9 (0.9)

17 (0.9)

11 (0.5)

15 (0.8)

12 (0.6)

26 (1.3)

117 (5.9)

16 (0.8)

5 (0.8)

5 (0.3)

8 (0.4)

154 (7.7)

10 (1.0)

5 (0.3)

10 (0.5)

15 (1.5)

27 (1.3)

3 (0.3)

21 (1.0)

27 (1.3)

23 (1.2)

20 (1.0)

23 (1.2)

37 (1.8)

10 (0.5)

16 (0.8)

716

716

M

3

1

3

5

9

8

39

6

3

28

61

11

3

4

17

6

106

1

9

3

2

7

8

2

76

6

3

7

437

2009

2062

2007

1013

2022

1030

2024

2030

1999

2010

2006

2061

2045

607

2000

2070

2013

1004

2082

2032

1024

2014

1000

2011

2064

2001

2056

2076

2018

2019

2062

56471

2006

2061

2004

1008

2013

1022

1985

2024

1999

2007

1978

2000

2034

604

1996

2070

1996

998

1976

2031

1015

2011

1000

2009

2057

1993

2054

2000

2012

2016

2055

56034
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v363 - D8BIS EDUCATIONAL LEVEL - ISCED97 - RECODED

D.8BIS EDUCATIONAL LEVEL: 3-LEVEL INDEX – RECODED VARIABLE

1   Low educational attainment (coded 0 to 2 in V362)

2   Medium educational attainment (coded 3 and 4 in V362)

3   High educational attainment (coded 5 and 6 in V362)

7   Refusal

Derivation:

This variable collapses answers to D.8BIS into three categories.

Note:

See D.8BIS (V362) for complete question text.
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v363 by v7, Absolute Values (Row Percent), weighted by v8

v363 1 2 3 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

550 (27.4)

494 (24.0)

452 (22.6)

363 (36.0)

260 (12.9)

266 (26.0)

933 (47.0)

501 (24.8)

493 (24.7)

1173 (58.4)

452 (22.9)

552 (27.6)

232 (11.4)

76 (12.6)

772 (38.7)

1349 (65.2)

711 (35.6)

277 (27.7)

758 (38.3)

444 (21.9)

364 (35.9)

479 (23.8)

274 (27.4)

502 (25.0)

224 (10.9)

431 (21.6)

1539 (74.9)

447 (22.4)

421 (20.9)

361 (17.9)

281 (13.7)

16431

16431

1286 (64.1)

997 (48.4)

1157 (57.8)

498 (49.4)

1549 (76.9)

463 (45.3)

644 (32.5)

899 (44.4)

1104 (55.2)

495 (24.7)

747 (37.8)

851 (42.6)

1244 (61.2)

416 (68.8)

905 (45.3)

523 (25.3)

888 (44.5)

427 (42.7)

988 (50.0)

1217 (59.9)

391 (38.5)

1138 (56.6)

587 (58.7)

727 (36.2)

794 (38.6)

1239 (62.2)

324 (15.8)

1178 (58.9)

835 (41.5)

1250 (62.0)

1500 (73.0)

27261

27261

171 (8.5)

570 (27.7)

394 (19.7)

147 (14.6)

205 (10.2)

293 (28.7)

406 (20.5)

624 (30.8)

403 (20.2)

339 (16.9)

779 (39.4)

597 (29.9)

558 (27.4)

113 (18.7)

319 (16.0)

198 (9.6)

398 (19.9)

296 (29.6)

231 (11.7)

370 (18.2)

260 (25.6)

392 (19.5)

139 (13.9)

779 (38.8)

1039 (50.5)

322 (16.2)

191 (9.3)

375 (18.8)

757 (37.6)

406 (20.1)

274 (13.3)

12345

12345

M

3

1

3

5

9

8

39

6

3

28

61

11

3

4

17

6

106

1

9

3

2

7

8

2

76

6

3

7

437

2010

2062

2006

1013

2023

1030

2022

2030

2000

2010

2006

2061

2045

608

2000

2070

2014

1006

2083

2032

1024

2012

1000

2010

2064

2000

2056

2076

2019

2020

2062

56474

2007

2061

2003

1008

2014

1022

1983

2024

2000

2007

1978

2000

2034

605

1996

2070

1997

1000

1977

2031

1015

2009

1000

2008

2057

1992

2054

2000

2013

2017

2055

56037
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v364 - D15C1 OCCUPATION - ISCO88

D.15C1 CURRENT JOB: ISCO 88 (TWO-DIGIT CODE) – HARMONIZED VARIABLE

  

D.15C1

ASK D.15C1 TO D.15E1 IF “CURRENTLY WORKING”, CODE 5 TO 18 IN D.15A – OTHERS GO TO D.15C2

Can you specify what your current job is?

(USE ISCO 88 CODES)

1   Armed forces

11   Legislators and senior officials

12   Corporate managers

13   Managers of small enterprises

21   Physical, mathematical and engineering science professionals

22   Life science and health professionals

23   Teaching professionals

24   Other professionals

31   Physical and engineering science associate professionals

32   Life science and health associate professionals

33   Teaching associate professionals

34   Other associate professionals

41   Office clerks

42   Customer services clerks

51   Personal and protective services workers

52   Models, salespersons and demonstrators

61   Skilled agricultural and fishery workers

71   Extraction and building trades workers

72   Metal, machinery and related trades workers

73   Precision, handicraft, craft printing and related trades workers

74   Other craft and related trades workers

81   Stationary plant and related operators

82   Machine operators and assemblers

83   Drivers and mobile plant operators

91   Sales and services elementary occupations

92   Agricultural, fishery and related labourers

93   Labourers in mining,construction,manufacturing and transport

97   Refusal

99   Inap. Currently not working (not coded 5 to 18 in V74)

Note:

This variable codes the respondents’ current occupation in accordance to the two-digit coding scheme of the International 

Standard Classification of Occupation (ISCO88). Source: ILO (1988). 

The interviewer instruction in the field questionnaires for Finland (Swedish version), Portugal, and Sweden (as delivered to the 

archive) erroneously refers to "ISCED 88" instead of "ISCO 88".
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v364, weighted by v8

Value Label Missing Count Percent Valid Percent

1

11

12

13

21

22

23

24

31

32

33

34

41

42

51

52

61

71

72

73

74

81

82

83

91

92

93

97

99

Armed forces

Legislators and senior officials

Corporate managers

Managers of small enterprises

Physical, mathematical and engineering science professionals

Life science and health professionals

Teaching professionals

Other professionals

Physical and engineering science associate professionals

Life science and health associate professionals

Teaching associate professionals

Other associate professionals

Office clerks

Customer services clerks

Personal and protective services workers

Models, salespersons and demonstrators

Skilled agricultural and fishery workers

Extraction and building trades workers

Metal, machinery and related trades workers

Precision, handicraft, craft printing and related trades workers

Other craft and related trades workers

Stationary plant and related operators

Machine operators and assemblers

Drivers and mobile plant operators

Sales and services elementary occupations

Agricultural, fishery and related labourers

Labourers in mining,construction,manufacturing and transport

Refusal

Inap. (not 5 to 18 in V74)

Sum

Valid Cases

M

M

169

265

707

1445

560

603

1270

1671

784

738

758

1492

2698

1671

2079

976

606

828

868

307

1391

361

614

844

1731

397

800

665

29170

56471

26636

0.3

0.5

1.3

2.6

1.0

1.1

2.2

3.0

1.4

1.3

1.3

2.6

4.8

3.0

3.7

1.7

1.1

1.5

1.5

0.5

2.5

0.6

1.1

1.5

3.1

0.7

1.4

1.2

51.7

100.0

0.6

1.0

2.7

5.4

2.1

2.3

4.8

6.3

2.9

2.8

2.8

5.6

10.1

6.3

7.8

3.7

2.3

3.1

3.3

1.2

5.2

1.4

2.3

3.2

6.5

1.5

3.0

 

 

100.0
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v365 - D15D1 OCCUPATION - FULL/PART TIME

ASK D.15C1 TO D.15E1 IF “CURRENTLY WORKING”, CODE 5 TO 18 IN D.15A – OTHERS GO TO D.15C2

  

D.15D1

Do you work...?

(READ OUT – ONE ANSWER ONLY)

1   Full time

2   Part time

7   Refusal (SPONTANEOUS)

9   Inap. Currently not working (not coded 5 to 18 in V74)



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 728 

v365 by v7, Absolute Values (Row Percent), weighted by v8

v365 1 2 7 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

958 (86.0)

815 (83.3)

837 (94.0)

433 (95.6)

1020 (95.5)

377 (80.2)

726 (76.4)

868 (81.6)

789 (89.1)

720 (88.0)

902 (90.2)

821 (80.0)

756 (75.5)

199 (72.6)

866 (92.8)

857 (94.5)

694 (76.5)

489 (84.0)

895 (90.4)

633 (89.4)

409 (79.6)

764 (87.0)

378 (87.9)

627 (57.7)

1026 (83.1)

763 (94.1)

880 (93.4)

765 (96.6)

892 (78.1)

902 (95.3)

1103 (97.0)

23164

23164

156 (14.0)

163 (16.7)

53 (6.0)

20 (4.4)

48 (4.5)

93 (19.8)

224 (23.6)

196 (18.4)

97 (10.9)

98 (12.0)

98 (9.8)

205 (20.0)

245 (24.5)

75 (27.4)

67 (7.2)

50 (5.5)

213 (23.5)

93 (16.0)

95 (9.6)

75 (10.6)

105 (20.4)

114 (13.0)

52 (12.1)

459 (42.3)

209 (16.9)

48 (5.9)

62 (6.6)

27 (3.4)

250 (21.9)

44 (4.7)

34 (3.0)

3768

3768

M

4

3

5

2

10

1

9

8

34

16

7

6

2

10

31

9

42

13

11

5

12

10

77

2

16

21

366

M

891

1081

1112

557

944

560

1063

966

1106

1158

991

1028

1036

333

1065

1152

1076

423

1084

1282

512

1122

571

913

824

1176

1104

1206

875

1058

904

29173

2009

2062

2007

1012

2022

1031

2022

2030

2000

2010

2007

2061

2043

607

2000

2069

2014

1005

2083

2032

1026

2013

1001

2010

2064

1999

2056

2075

2019

2020

2062

56471

1114

978

890

453

1068

470

950

1064

886

818

1000

1026

1001

274

933

907

907

582

990

708

514

878

430

1086

1235

811

942

792

1142

946

1137

26932
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v366 - D15E1 OCCUPATION - CONTRACT

ASK D.15C1 TO D.15E1 IF “CURRENTLY WORKING”, CODE 5 TO 18 IN D.15A – OTHERS GO TO D.15C2

  

D.15E1

ASK D.15E1 IF “EMPLOYEE”, CODE 10 TO 18 IN D.15A – OTHERS GO TO D.41

Can you tell me if you are…?

(READ OUT – ONE ANSWER ONLY)

1   An employee with a permanent job or work contract of unlimited duration

2   An employee with a temporary job or work contract of limited duration

7   Refusal (SPONTANEOUS)

9   Inap. Not employee (not coded 10 to 18 in V74)
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v366 by v7, Absolute Values (Row Percent), weighted by v8

v366 1 2 7 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

857 (88.5)

720 (87.6)

672 (87.2)

338 (91.4)

796 (86.9)

333 (82.2)

729 (89.1)

895 (92.1)

707 (91.1)

503 (75.3)

754 (84.2)

756 (82.4)

811 (93.9)

206 (91.2)

403 (76.6)

707 (88.4)

532 (74.3)

451 (94.2)

621 (85.7)

628 (94.9)

440 (95.0)

731 (92.2)

358 (94.2)

747 (82.3)

997 (90.4)

514 (83.0)

620 (78.5)

650 (92.2)

925 (88.7)

667 (85.4)

838 (86.4)

19906

19906

111 (11.5)

102 (12.4)

99 (12.8)

32 (8.6)

120 (13.1)

72 (17.8)

89 (10.9)

77 (7.9)

69 (8.9)

165 (24.7)

142 (15.8)

162 (17.6)

53 (6.1)

20 (8.8)

123 (23.4)

93 (11.6)

184 (25.7)

28 (5.8)

104 (14.3)

34 (5.1)

23 (5.0)

62 (7.8)

22 (5.8)

161 (17.7)

106 (9.6)

105 (17.0)

170 (21.5)

55 (7.8)

118 (11.3)

114 (14.6)

132 (13.6)

2947

2947

M

16

5

6

4

10

3

17

13

44

11

21

8

2

23

24

47

27

9

2

16

10

5

6

17

32

1

9

11

399

M

1025

1235

1230

638

1096

624

1188

1058

1210

1298

1100

1122

1172

380

1451

1246

1250

526

1331

1362

560

1204

620

1092

956

1375

1248

1339

976

1230

1081

33223

2009

2062

2007

1012

2022

1032

2023

2030

1999

2010

2007

2061

2044

608

2000

2070

2013

1005

2083

2033

1025

2013

1000

2010

2064

2000

2055

2076

2020

2020

2062

56475

968

822

771

370

916

405

818

972

776

668

896

918

864

226

526

800

716

479

725

662

463

793

380

908

1103

619

790

705

1043

781

970

22853
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v367 - D15C2 LAST OCCUPATION - ISCO88

D.15C2 LAST JOB: ISCO 88 (TWO-DIGIT CODE) – HARMONIZED VARIABLE

  

D.15C2

ASK D.15C2 TO D15E2 IF “NOT CURRENTLY WORKING” BUT "WORKED IN THE PAST", CODE 1 TO 4 IN D.15A AND 

CODE 5 TO 18 in D.15B – OTHERS GO TO D.41

Can you specify what your last job was?

(USE ISCO 88 CODES)

1   Armed forces

11   Legislators and senior officials

12   Corporate managers

13   Managers of small enterprises

21   Physical, mathematical and engineering science professionals

22   Life science and health professionals

23   Teaching professionals

24   Other professionals

31   Physical and engineering science associate professionals

32   Life science and health associate professionals

33   Teaching associate professionals

34   Other associate professionals

41   Office clerks

42   Customer services clerks

51   Personal and protective services workers

52   Models, salespersons and demonstrators

61   Skilled agricultural and fishery workers

71   Extraction and building trades workers

72   Metal, machinery and related trades workers

73   Precision, handicraft, craft printing and related trades workers

74   Other craft and related trades workers

81   Stationary plant and related operators

82   Machine operators and assemblers

83   Drivers and mobile plant operators

91   Sales and services elementary occupations

92   Agricultural, fishery and related labourers

93   Labourers in mining,construction,manufacturing and transport

97   Refusal

99    Inap. Currently working  (not coded 1 to 4 in V74 and not coded 1 to 14 in V75)

Note:

This variable codes the respondents’ last occupation in accordance to the two-digit coding scheme of the International Standard 

Classification of Occupation (ISCO88). Source: ILO (1988). 

Please notice that the coding for D.15B in variable V74 differs from the questionnaire coding which is referenced in the 

interviewer instruction (questionnaire routing) of D.15E. Codes for D.15B (V74) are shifted in accordance with a routine in 
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former Eurobarometer surveys.

The interviewer instruction in the field questionnaires for Finland (Swedish version), Portugal, and Sweden (as delivered to the 

archive) erroneously refers to "ISCED 88" instead of "ISCO 88".

v367, weighted by v8

Value Label Missing Count Percent Valid Percent

1

11

12

13

21

22

23

24

31

32

33

34

41

42

51

52

61

71

72

73

74

81

82

83

91

92

93

97

99

Armed forces

Legislators and senior officials

Corporate managers

Managers of small enterprises

Physical, mathematical and engineering science professionals

Life science and health professionals

Teaching professionals

Other professionals

Physical and engineering science associate professionals

Life science and health associate professionals

Teaching associate professionals

Other associate professionals

Office clerks

Customer services clerks

Personal and protective services workers

Models, salespersons and demonstrators

Skilled agricultural and fishery workers

Extraction and building trades workers

Metal, machinery and related trades workers

Precision, handicraft, craft printing and related trades workers

Other craft and related trades workers

Stationary plant and related operators

Machine operators and assemblers

Drivers and mobile plant operators

Sales and services elementary occupations

Agricultural, fishery and related labourers

Labourers in mining,construction,manufacturing and transport

Refusal

Inap. (not 1 to 4 in V74 and not 1 to 14 in V75)

Sum

Valid Cases

M

M

104

156

441

539

240

268

684

611

416

425

394

933

2033

1305

1661

865

711

881

759

324

1504

316

761

653

2476

1137

1475

649

33749

56471

22073

0.2

0.3

0.8

1.0

0.4

0.5

1.2

1.1

0.7

0.8

0.7

1.7

3.6

2.3

2.9

1.5

1.3

1.6

1.3

0.6

2.7

0.6

1.3

1.2

4.4

2.0

2.6

1.1

59.8

100.0

0.5

0.7

2.0

2.4

1.1

1.2

3.1

2.8

1.9

1.9

1.8

4.2

9.2

5.9

7.5

3.9

3.2

4.0

3.4

1.5

6.8

1.4

3.4

3.0

11.2

5.2

6.7

 

 

100.0
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v368 - D15D2 LAST OCCUPATION - FULL/PART TIME

D.15D2

ASK D.15C2 TO D.15E2 IF “NOT CURRENTLY WORKING” BUT "WORKED IN THE PAST", CODE 1 TO 4 IN D.15A and 

CODE 5 TO 18 in D.15B – OTHERS GO TO D.41

Did you work...?

(READ OUT – ONE ANSWER ONLY)

1   Full time

2   Part time

7   Refusal (SPONTANEOUS)

9   Inap. Currently working (not coded 1 to 4 in V74 and not coded 1 to 14 in V75)

Note:

Please notice that the coding for D.15B in variable V74 differs from the questionnaire coding which is referenced in the 

interviewer instruction (questionnaire routing) of D.15E. Codes for D.15B (V74) are shifted in accordance with a routine in 

former Eurobarometer surveys.
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v368 by v7, Absolute Values (Row Percent), weighted by v8

v368 1 2 7 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

612 (81.6)

620 (83.3)

804 (92.1)

303 (92.9)

692 (94.0)

425 (85.9)

664 (80.7)

598 (68.9)

813 (87.2)

750 (85.2)

741 (86.5)

645 (85.5)

653 (75.0)

242 (79.9)

507 (86.1)

872 (94.6)

670 (77.9)

230 (62.5)

513 (86.1)

980 (93.2)

317 (88.1)

797 (90.0)

323 (83.5)

465 (63.4)

496 (67.6)

803 (92.1)

688 (91.1)

702 (93.4)

523 (76.5)

747 (94.9)

604 (93.9)

18799

18799

138 (18.4)

124 (16.7)

69 (7.9)

23 (7.1)

44 (6.0)

70 (14.1)

159 (19.3)

270 (31.1)

119 (12.8)

130 (14.8)

116 (13.5)

109 (14.5)

218 (25.0)

61 (20.1)

82 (13.9)

50 (5.4)

190 (22.1)

138 (37.5)

83 (13.9)

72 (6.8)

43 (11.9)

89 (10.0)

64 (16.5)

268 (36.6)

238 (32.4)

69 (7.9)

67 (8.9)

50 (6.6)

161 (23.5)

40 (5.1)

39 (6.1)

3393

3393

M

7

20

17

2

2

11

16

19

28

42

12

23

12

32

1

12

15

7

32

3

17

25

13

38

111

9

3

529

M

1251

1299

1116

687

1283

534

1190

1162

1052

1112

1120

1265

1161

304

1387

1136

1122

635

1475

965

657

1095

609

1260

1305

1116

1262

1213

1335

1224

1416

33748

2008

2063

2006

1013

2021

1031

2024

2030

2000

2011

2005

2061

2044

607

1999

2070

2014

1004

2083

2032

1024

2013

999

2010

2064

2001

2055

2076

2019

2020

2062

56469

750

744

873

326

736

495

823

868

932

880

857

754

871

303

589

922

860

368

596

1052

360

886

387

733

734

872

755

752

684

787

643

22192
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v369 - D15E2 LAST OCCUPATION - CONTRACT

ASK D.15C2 TO D.15E2 IF “NOT CURRENTLY WORKING” BUT "WORKED IN THE PAST", CODE 1 TO 4 IN D.15A and 

CODE 5 TO 18 in D.15B – OTHERS GO TO D.41

  

D.15E2

ASK D.15E2 IF “WAS AN EMPLOYEE”, CODE 10 TO 18 IN D.15B – OTHERS GO TO D.41

Can you tell me if you were…?

(READ OUT – ONE ANSWER ONLY)

1   An employee with a permanent job or work contract of unlimited duration

2   An employee with a temporary job or work contract of limited duration

7   Refusal (SPONTANEOUS)

9   Inap. Was no employee (not coded 1 to 4 in V74 and not coded 6 to 14 in V75)

Note:

Please notice that the coding for D.15B in variable V74 differs from the questionnaire coding which is referenced in the 

interviewer instruction (questionnaire routing) of D.15E. Codes for D.15B (V74) are shifted in accordance with a routine in 

former Eurobarometer surveys.
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v369 by v7, Absolute Values (Row Percent), weighted by v8

v369 1 2 7 9 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

519 (83.0)

560 (81.0)

651 (77.8)

252 (89.4)

616 (87.5)

374 (81.3)

631 (86.1)

649 (80.5)

755 (84.9)

425 (55.5)

553 (72.0)

592 (82.8)

715 (86.2)

260 (90.6)

268 (65.8)

773 (88.6)

545 (69.8)

224 (66.7)

373 (81.8)

896 (88.5)

296 (90.5)

716 (83.8)

318 (88.1)

518 (78.1)

555 (80.8)

609 (82.3)

476 (70.9)

601 (89.2)

501 (79.0)

613 (84.2)

541 (87.0)

16375

16375

106 (17.0)

131 (19.0)

186 (22.2)

30 (10.6)

88 (12.5)

86 (18.7)

102 (13.9)

157 (19.5)

134 (15.1)

341 (44.5)

215 (28.0)

123 (17.2)

114 (13.8)

27 (9.4)

139 (34.2)

99 (11.4)

236 (30.2)

112 (33.3)

83 (18.2)

117 (11.5)

31 (9.5)

138 (16.2)

43 (11.9)

145 (21.9)

132 (19.2)

131 (17.7)

195 (29.1)

73 (10.8)

133 (21.0)

115 (15.8)

81 (13.0)

3843

3843

M

27

9

19

13

8

7

42

24

24

24

21

16

32

12

66

1

31

18

10

35

5

18

14

7

41

105

3

12

5

649

M

1357

1362

1150

717

1310

564

1248

1224

1086

1219

1215

1324

1199

320

1562

1186

1167

668

1595

1002

688

1124

634

1329

1363

1252

1344

1298

1382

1280

1434

35603

2009

2062

2006

1012

2022

1031

2023

2030

1999

2009

2007

2060

2044

607

2001

2070

2014

1005

2082

2033

1025

2013

1000

2010

2064

1999

2056

2077

2019

2020

2061

56470

625

691

837

282

704

460

733

806

889

766

768

715

829

287

407

872

781

336

456

1013

327

854

361

663

687

740

671

674

634

728

622

20218
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v370 - D41 NATIONAL BACKGROUND: RESPONDENT

D.41

ASK ALL

You personally, were you born…?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   In (OUR COUNTRY)

2   In another Member Country of the European Union

3   In Europe, but not in a Member Country of the European Union

4   In Asia, in Africa or in Latin America

5   In Northern America, in Japan or in Oceania

7   Refusal (SPONTANEOUS)

Note:

Original code "6" recoded to "7".

Last trend: EB73.1, D.41
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v370 by v7, Absolute Values (Row Percent), weighted by v8

v370 1 2 3 4 5 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1861 (92.6)

1857 (90.1)

1985 (99.4)

951 (94.3)

1984 (98.1)

986 (95.5)

1748 (86.4)

1925 (94.9)

1879 (94.3)

1826 (91.0)

1957 (97.6)

1948 (94.7)

1811 (88.8)

582 (95.9)

1900 (95.0)

2040 (98.6)

1790 (89.3)

974 (96.9)

2044 (98.2)

1959 (96.6)

652 (63.7)

1910 (94.9)

960 (96.1)

1876 (93.4)

1954 (94.7)

1971 (98.6)

1980 (96.3)

2036 (99.8)

1857 (91.9)

1860 (92.1)

2028 (98.4)

53091

53091

87 (4.3)

124 (6.0)

8 (0.4)

36 (3.6)

34 (1.7)

24 (2.3)

149 (7.4)

48 (2.4)

26 (1.3)

79 (3.9)

20 (1.0)

50 (2.4)

91 (4.5)

23 (3.8)

57 (2.8)

24 (1.2)

192 (9.6)

24 (2.4)

18 (0.9)

7 (0.3)

329 (32.1)

22 (1.1)

16 (1.6)

42 (2.1)

67 (3.2)

17 (0.9)

24 (1.2)

92 (4.6)

16 (0.8)

28 (1.4)

1774

1774

46 (2.3)

14 (0.7)

3 (0.2)

8 (0.8)

4 (0.2)

15 (1.5)

63 (3.1)

14 (0.7)

85 (4.3)

11 (0.5)

16 (0.8)

4 (0.2)

7 (0.3)

32 (1.6)

6 (0.3)

9 (0.4)

5 (0.5)

9 (0.4)

55 (2.7)

21 (2.1)

75 (3.7)

3 (0.3)

10 (0.5)

8 (0.4)

10 (0.5)

3 (0.1)

5 (0.2)

17 (0.8)

143 (7.1)

6 (0.3)

707

707

14 (0.7)

63 (3.1)

1 (0.1)

11 (1.1)

4 (0.4)

62 (3.1)

40 (2.0)

3 (0.2)

80 (4.0)

11 (0.5)

56 (2.7)

113 (5.5)

2 (0.3)

7 (0.3)

6 (0.3)

1 (0.1)

10 (0.5)

5 (0.2)

20 (2.0)

6 (0.3)

5 (0.5)

71 (3.5)

29 (1.4)

50 (2.4)

43 (2.1)

1 (0.0)

714

714

1 (0.0)

2 (0.1)

2 (0.2)

3 (0.3)

2 (0.1)

2 (0.1)

11 (0.5)

2 (0.1)

18 (0.9)

5 (0.2)

8 (0.4)

1 (0.1)

1 (0.0)

1 (0.0)

2 (0.2)

15 (1.5)

9 (0.4)

6 (0.3)

11 (0.5)

102

102

M

1

2

8

4

8

3

1

5

9

4

1

1

2

35

84

2010

2062

2005

1012

2022

1032

2024

2029

2001

2010

2006

2059

2045

607

2001

2070

2014

1005

2082

2031

1024

2013

1000

2009

2064

2000

2057

2076

2020

2020

2062

56472

2009

2060

1997

1008

2022

1032

2024

2029

1993

2007

2006

2058

2040

607

2001

2070

2005

1005

2082

2027

1024

2013

999

2008

2064

1998

2057

2041

2020

2020

2062

56388
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v371 - D8 AGE EDUCATION

DEMOGRAPHICS

  

How old were you when you stopped full-time education?

(IF "STILL STUDYING", CODE ‘00’ - IF "NO EDUCATION" CODE '01' - IF "REFUSAL" CODE '98' - IF "DK" CODE '99')

0   Refusal

2   2 years

90   90 years

97   No full-time education

98   Still studying

99   DK

Note:

Original code "00" recoded to "98".

Original code "01" recoded to "97".

Original code "98" recoded to "0".

Due to a deviant specification in the coding instruction in the Portuguese field questionnaire data for Portugal have been 

corrected according to the basic questionnaire.

Code "0" is recoded to "97" for Portugal.

Actual number is coded.

Last trend: EB73.1, D.8

NO QUESTIONS D.1 TO D.6

D.7 ASKED BEFORE Q.A
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v372 - D8 AGE EDUCATION - RECODED

D.8R AGE WHEN FINISHED FULL-TIME EDUCATION – RECODED

1   Up to 14 years

2   15 years

3   16 years

4   17 years

5   18 years

6   19 years

7    20 years

8   21 years

9   22 years and older

10   Still studying

11   No full-time education

97   Refusal

98   DK

Derivation:

This variable groups answers to question D.8.

Note:

See D.8 (V371) for complete question text.

Due to a deviant specification in the coding instruction in the Portuguese field questionnaire data for Portugal have been 

corrected according to the basic questionnaire.

Code "97" is recoded to "11" for Portugal.
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v372 by v7, Absolute Values (Row Percent), weighted by v8

v372 1 2 3 4 5 6 7 8 9 10 11

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

143 (7.3)

170 (8.4)

144 (7.4)

218 (21.5)

15 (0.8)

127 (12.3)

288 (14.2)

85 (4.2)

48 (2.4)

731 (36.5)

63 (3.3)

289 (14.1)

150 (7.4)

60 (9.9)

498 (25.0)

405 (19.6)

187 (9.3)

31 (3.1)

528 (26.5)

111 (5.6)

110 (10.8)

35 (1.8)

198 (20.1)

66 (3.3)

10 (0.5)

127 (6.6)

948 (47.0)

198 (10.2)

84 (4.2)

94 (4.7)

25 (1.2)

6186

6186

314 (16.1)

75 (3.7)

157 (8.0)

53 (5.2)

74 (3.8)

62 (6.0)

278 (13.7)

32 (1.6)

117 (5.9)

106 (5.3)

107 (5.5)

71 (3.5)

324 (16.1)

61 (10.1)

174 (8.7)

73 (3.5)

136 (6.8)

50 (5.0)

94 (4.7)

60 (3.0)

67 (6.6)

95 (4.8)

49 (5.0)

68 (3.4)

51 (2.5)

105 (5.4)

109 (5.4)

75 (3.9)

66 (3.3)

198 (9.9)

92 (4.5)

3393

3393

119 (6.1)

156 (7.8)

57 (2.9)

19 (1.9)

45 (2.3)

299 (29.0)

332 (16.4)

38 (1.9)

157 (7.9)

229 (11.4)

124 (6.4)

172 (8.4)

523 (26.0)

186 (30.8)

10 (0.5)

72 (3.5)

253 (12.6)

87 (8.7)

55 (2.8)

108 (5.4)

78 (7.7)

158 (7.9)

287 (29.1)

146 (7.3)

67 (3.3)

64 (3.3)

135 (6.7)

167 (8.6)

57 (2.9)

31 (1.6)

34 (1.7)

4265

4265

136 (7.0)

119 (5.9)

48 (2.5)

12 (1.2)

193 (9.8)

134 (13.0)

220 (10.9)

46 (2.3)

162 (8.2)

90 (4.5)

92 (4.7)

188 (9.2)

136 (6.7)

63 (10.4)

22 (1.1)

442 (21.4)

233 (11.6)

33 (3.3)

42 (2.1)

120 (6.1)

63 (6.2)

188 (9.4)

68 (6.9)

182 (9.1)

50 (2.5)

131 (6.8)

111 (5.5)

166 (8.5)

54 (2.7)

92 (4.6)

193 (9.5)

3829

3829

494 (25.3)

430 (21.4)

556 (28.4)

319 (31.5)

723 (36.8)

79 (7.7)

180 (8.9)

75 (3.7)

428 (21.6)

204 (10.2)

161 (8.3)

319 (15.6)

198 (9.8)

75 (12.4)

585 (29.4)

536 (26.0)

385 (19.2)

30 (3.0)

264 (13.2)

407 (20.5)

100 (9.8)

518 (26.0)

105 (10.6)

220 (11.0)

126 (6.2)

433 (22.4)

151 (7.5)

461 (23.7)

152 (7.6)

504 (25.3)

692 (34.0)

9910

9910

254 (13.0)

182 (9.0)

282 (14.4)

11 (1.1)

403 (20.5)

48 (4.7)

135 (6.7)

85 (4.2)

207 (10.5)

63 (3.1)

126 (6.5)

147 (7.2)

92 (4.6)

14 (2.3)

20 (1.0)

89 (4.3)

88 (4.4)

32 (3.2)

469 (23.5)

207 (10.4)

90 (8.8)

222 (11.2)

24 (2.4)

139 (7.0)

130 (6.4)

346 (17.9)

55 (2.7)

166 (8.5)

177 (8.9)

339 (17.0)

408 (20.0)

5050

5050

80 (4.1)

135 (6.7)

35 (1.8)

31 (3.1)

74 (3.8)

21 (2.0)

70 (3.5)

153 (7.6)

138 (7.0)

65 (3.2)

111 (5.7)

166 (8.1)

37 (1.8)

15 (2.5)

53 (2.7)

55 (2.7)

104 (5.2)

56 (5.6)

89 (4.5)

166 (8.4)

64 (6.3)

120 (6.0)

26 (2.6)

130 (6.5)

93 (4.6)

132 (6.8)

29 (1.4)

65 (3.3)

96 (4.8)

86 (4.3)

55 (2.7)

2550

2550

57 (2.9)

181 (9.0)

28 (1.4)

30 (3.0)

29 (1.5)

27 (2.6)

44 (2.2)

156 (7.7)

94 (4.8)

56 (2.8)

81 (4.2)

114 (5.6)

121 (6.0)

32 (5.3)

43 (2.2)

28 (1.4)

123 (6.1)

32 (3.2)

17 (0.9)

100 (5.0)

66 (6.5)

84 (4.2)

19 (1.9)

166 (8.3)

93 (4.6)

71 (3.7)

23 (1.1)

32 (1.6)

61 (3.1)

54 (2.7)

28 (1.4)

2090

2090

200 (10.3)

376 (18.7)

456 (23.3)

149 (14.7)

203 (10.3)

179 (17.4)

294 (14.5)

1030 (50.9)

390 (19.7)

276 (13.8)

844 (43.6)

403 (19.7)

278 (13.8)

54 (8.9)

324 (16.3)

183 (8.9)

286 (14.2)

414 (41.4)

217 (10.9)

417 (21.0)

270 (26.5)

287 (14.4)

96 (9.7)

625 (31.3)

1122 (55.5)

295 (15.3)

162 (8.0)

372 (19.1)

966 (48.3)

341 (17.1)

258 (12.7)

11767

11767

153 (7.8)

188 (9.3)

185 (9.5)

165 (16.3)

203 (10.3)

51 (4.9)

179 (8.8)

265 (13.1)

236 (11.9)

139 (6.9)

228 (11.8)

179 (8.7)

156 (7.7)

44 (7.3)

251 (12.6)

178 (8.6)

211 (10.5)

233 (23.3)

204 (10.2)

264 (13.3)

103 (10.1)

278 (14.0)

106 (10.7)

253 (12.7)

278 (13.8)

226 (11.7)

176 (8.7)

227 (11.7)

287 (14.4)

251 (12.6)

251 (12.3)

6148

6148

7 (0.4)

6 (0.6)

1 (0.1)

4 (0.4)

3 (0.1)

58 (2.9)

42 (2.1)

2 (0.1)

9 (0.5)

3 (0.1)

3 (0.1)

1 (0.1)

14 (0.7)

23 (1.2)

7 (0.7)

6 (0.3)

9 (0.9)

2 (0.1)

116 (5.8)

17 (0.9)

1 (0.1)

1 (0.0)

335

335
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v372 97 98 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

M

22

6

8

13

2

3

5

6

6

8

2

1

88

3

3

7

2

10

9

9

58

4

2

277

M

38

44

44

47

6

20

5

69

6

22

2

2

5

3

6

45

5

15

12

6

35

59

42

74

20

25

24

681

2010

2062

2007

1013

2023

1031

2023

2031

2000

2011

2006

2062

2043

606

1999

2069

2014

1006

2081

2031

1026

2013

1001

2011

2064

2000

2057

2078

2020

2020

2063

56481

1950

2012

1955

1013

1963

1031

2023

2023

1977

2001

1937

2050

2015

604

1989

2064

2009

999

1993

1983

1018

1991

987

1995

2020

1932

2015

1946

2000

1991

2037

55523
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v373 - D10 GENDER

D.10

Gender.

1   Male

2   Female

Note:

Last trend: EB73.1, D.10

D.11 ASKED BEFORE Q.A

NO QUESTIONS D.12 TO D.14

D.15A & D.15B ASKED BEFORE Q.A

NO QUESTIONS D.16 TO D.24
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v373 by v7, Absolute Values (Row Percent), weighted by v8

v373 1 2 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

972 (48.4)

1001 (48.5)

962 (48.0)

495 (48.9)

985 (48.7)

500 (48.5)

977 (48.3)

998 (49.2)

902 (45.1)

984 (49.0)

975 (48.6)

984 (47.7)

996 (48.7)

295 (48.6)

980 (49.0)

967 (46.7)

1001 (49.7)

505 (50.2)

1001 (48.1)

928 (45.7)

505 (49.3)

932 (46.3)

492 (49.2)

990 (49.3)

1028 (49.8)

955 (47.8)

980 (47.7)

1002 (48.3)

1001 (49.6)

991 (49.1)

991 (48.1)

27275

27275

1037 (51.6)

1061 (51.5)

1044 (52.0)

517 (51.1)

1037 (51.3)

531 (51.5)

1046 (51.7)

1031 (50.8)

1098 (54.9)

1026 (51.0)

1031 (51.4)

1077 (52.3)

1048 (51.3)

312 (51.4)

1020 (51.0)

1103 (53.3)

1013 (50.3)

500 (49.8)

1081 (51.9)

1104 (54.3)

520 (50.7)

1081 (53.7)

508 (50.8)

1020 (50.7)

1036 (50.2)

1045 (52.3)

1076 (52.3)

1074 (51.7)

1018 (50.4)

1029 (50.9)

1071 (51.9)

29195

29195

2009

2062

2006

1012

2022

1031

2023

2029
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2010

2006

2061

2044
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2070

2014
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2082

2032

1025

2013
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2010

2064

2000

2056

2076

2019

2020

2062

56470

2009

2062

2006

1012

2022

1031

2023

2029

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56470
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v374 - D25 TYPE OF COMMUNITY

D.25

Would you say you live in a...?

(READ OUT)

1   Rural area or village

2   Small or middle sized town

3   Large town

8   DK

Note:

Last trend: EB73.1, D.25

NO QUESTIONS D.26 TO D.39
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v374 by v7, Absolute Values (Row Percent), weighted by v8

v374 1 2 3 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

960 (47.9)

844 (41.3)

590 (29.4)

301 (29.8)

685 (33.9)

230 (22.3)

670 (33.1)

495 (24.4)

741 (37.1)

1059 (52.7)

458 (22.9)

878 (42.6)

538 (26.4)

229 (37.8)

624 (31.2)

685 (33.1)

764 (38.0)

130 (13.0)

300 (14.4)

527 (26.0)

440 (43.0)

712 (35.5)

607 (60.9)

857 (42.6)

483 (23.4)

787 (39.4)

908 (44.4)

905 (43.6)

480 (23.8)

895 (44.3)

913 (44.3)

19695

19695

459 (22.9)

779 (38.1)

510 (25.4)

348 (34.4)

802 (39.7)

448 (43.5)

916 (45.3)

930 (45.9)

646 (32.3)

485 (24.1)

1094 (54.6)

881 (42.8)

811 (39.8)

183 (30.2)

342 (17.1)

699 (33.8)

386 (19.2)

346 (34.5)

1365 (65.6)

887 (43.7)

461 (45.0)

602 (30.1)

215 (21.6)

670 (33.3)

1131 (54.8)

643 (32.2)

639 (31.3)

516 (24.9)

882 (43.7)

604 (29.9)

808 (39.2)

20488

20488

587 (29.3)

423 (20.7)

906 (45.2)

362 (35.8)

535 (26.5)

353 (34.2)

436 (21.6)

603 (29.7)

613 (30.7)

466 (23.2)

452 (22.6)

301 (14.6)

688 (33.8)

194 (32.0)

1032 (51.7)

686 (33.1)

863 (42.9)

527 (52.5)

417 (20.0)

616 (30.3)

123 (12.0)

689 (34.4)

175 (17.6)

483 (24.0)

448 (21.7)

570 (28.5)

496 (24.3)

655 (31.6)

658 (32.6)

521 (25.8)

340 (16.5)

16218

16218

M

2

16

2

2

2

1

8

1

2

1

2

2

2

2

10

3

3

1

13

1

76

2008

2062

2006

1011

2022

1031

2024

2030

2000

2010

2006

2061

2045

607

2000

2071

2015

1005

2082

2032

1026

2013

1000

2010

2065

2001

2056

2076

2020

2020

2062

56477

2006

2046

2006

1011

2022

1031

2022

2028

2000

2010

2004

2060

2037

606

1998

2070

2013

1003

2082

2030

1024

2003
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2010
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2000
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v375 - D40A HOUSEHOLD COMPOSITION: AGED 15+

D.40A

Could you tell me how many people aged 15 years or more live in your household, yourself included?

(READ OUT – WRITE DOWN)

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

11   Eleven

12   Twelve

13   Thirteen

14   Fourteen

15   Fifteen

16   Sixteen

17   Seventeen

18   Eighteen

19   Nineteen

20   Twenty

Note:

Last trend: EB73.1, D.40A



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 748 

v375 by v7, Absolute Values (Row Percent), weighted by v8

v375 1 2 3 4 5 6 7 8 9 10 11 12 14

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

610 (30.4)

478 (23.2)

256 (12.8)

88 (8.7)

304 (15.0)

220 (21.3)

345 (17.1)

731 (36.0)

527 (26.4)

287 (14.3)

559 (27.9)

580 (28.1)

617 (30.2)

172 (28.3)

469 (23.4)

553 (26.7)

345 (17.1)

170 (16.9)

365 (17.5)

482 (23.7)

196 (19.1)

394 (19.6)

102 (10.2)

505 (25.1)

702 (34.0)

408 (20.4)

324 (15.8)

347 (16.7)

608 (30.1)

326 (16.1)

230 (11.2)

12300

12300

980 (48.8)

991 (48.1)

821 (40.9)

458 (45.3)

918 (45.4)

568 (55.1)

1069 (52.8)

968 (47.7)

913 (45.7)

912 (45.4)

1137 (56.7)

1051 (51.0)

985 (48.2)

255 (42.0)

920 (46.0)

996 (48.1)

920 (45.7)

490 (48.8)

863 (41.5)

946 (46.5)

517 (50.5)

931 (46.2)

417 (41.7)

1056 (52.6)

976 (47.3)

794 (39.7)

981 (47.7)

1047 (50.5)

981 (48.6)

858 (42.5)

770 (37.3)

26489

26489

255 (12.7)

297 (14.4)

491 (24.5)

229 (22.7)

431 (21.3)

168 (16.3)

352 (17.4)

232 (11.4)

348 (17.4)

422 (21.0)

211 (10.5)

266 (12.9)

265 (13.0)

108 (17.8)

331 (16.5)

324 (15.7)

363 (18.0)

208 (20.7)

456 (21.9)

371 (18.2)

176 (17.2)

419 (20.8)

229 (22.9)

258 (12.8)

256 (12.4)

392 (19.6)

474 (23.0)

449 (21.6)

261 (12.9)

397 (19.7)

460 (22.3)

9899

9899

139 (6.9)

193 (9.4)

325 (16.2)

163 (16.1)

302 (14.9)

45 (4.4)

194 (9.6)

88 (4.3)

151 (7.6)

286 (14.2)

82 (4.1)

131 (6.4)

134 (6.6)

47 (7.7)

237 (11.8)

156 (7.5)

267 (13.3)

101 (10.0)

326 (15.7)

176 (8.7)

104 (10.2)

198 (9.8)

184 (18.4)

142 (7.1)

99 (4.8)

273 (13.7)

213 (10.4)

193 (9.3)

143 (7.1)

323 (16.0)

447 (21.7)

5862

5862

16 (0.8)

79 (3.8)

76 (3.8)

57 (5.6)

57 (2.8)

11 (1.1)

42 (2.1)

7 (0.3)

47 (2.4)

63 (3.1)

11 (0.5)

30 (1.5)

28 (1.4)

21 (3.5)

34 (1.7)

31 (1.5)

81 (4.0)

27 (2.7)

59 (2.8)

44 (2.2)

24 (2.3)

46 (2.3)

51 (5.1)

39 (1.9)

25 (1.2)

91 (4.6)

47 (2.3)

25 (1.2)

15 (0.7)

94 (4.7)

108 (5.2)

1386

1386

8 (0.4)

18 (0.9)

27 (1.3)

11 (1.1)

11 (0.5)

7 (0.7)

15 (0.7)

3 (0.1)

7 (0.4)

29 (1.4)

4 (0.2)

3 (0.1)

11 (0.5)

4 (0.7)

5 (0.2)

9 (0.4)

29 (1.4)

6 (0.6)

10 (0.5)

12 (0.6)

3 (0.3)

18 (0.9)

12 (1.2)

6 (0.3)

4 (0.2)

28 (1.4)

12 (0.6)

11 (0.5)

5 (0.2)

18 (0.9)

33 (1.6)

379

379

1 (0.0)

4 (0.2)

8 (0.4)

4 (0.4)

6 (0.6)

3 (0.1)

5 (0.3)

7 (0.3)

1 (0.0)

4 (0.2)

1 (0.0)

8 (0.4)

2 (0.2)

2 (0.1)

2 (0.1)

4 (0.4)

6 (0.3)

2 (0.2)

2 (0.1)

2 (0.1)

11 (0.6)

4 (0.2)

3 (0.1)

5 (0.2)

2 (0.1)

8 (0.4)

107

107

2 (0.1)

1 (0.1)

2 (0.1)

2 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

3 (0.3)

2 (0.1)

2 (0.1)

3 (0.1)

20

20

2 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.0)

2 (0.1)

8

8

1 (0.0)

3 (0.3)

1 (0.0)

2 (0.1)

1 (0.0)

1 (0.1)

1 (0.0)

10

10

3 (0.3)

1 (0.0)

4

4

1 (0.0)

1 (0.0)

2

2

1 (0.0)

1

1
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v375 15 16 20 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1 (0.0)

1

1

1 (0.0)

1

1

3 (0.1)

3

3

2009

2062

2007

1011

2023

1031

2023

2030

2000

2011

2005

2061

2044

607

2001

2070

2015

1005

2082

2033

1024

2014

1000

2009

2064

1999

2057

2075

2018

2020

2062

56472

2009

2062
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1011

2023

1031

2023

2030

2000

2011

2005

2061

2044

607

2001

2070

2015

1005

2082

2033

1024

2014

1000

2009

2064

1999

2057

2075

2018

2020

2062

56472
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v376 - D40A HOUSEHOLD COMPOSITION: AGED 15+ (REC)

D.40AR HOUSEHOLD COMPOSITION: AGED 15+ – RECODED

n of people in household 

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D.40A.

Note:

See D.40A (V375) for complete question text.
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v376 by v7, Absolute Values (Row Percent), weighted by v8

v376 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

610 (30.4)

478 (23.2)

256 (12.8)

88 (8.7)

304 (15.0)

220 (21.3)

345 (17.1)

731 (36.0)

527 (26.4)

287 (14.3)

559 (27.9)

580 (28.1)

617 (30.2)

172 (28.3)

469 (23.4)

553 (26.7)

345 (17.1)

170 (16.9)

365 (17.5)

482 (23.7)

196 (19.1)

394 (19.6)

102 (10.2)

505 (25.1)

702 (34.0)

408 (20.4)

324 (15.8)

347 (16.7)

608 (30.1)

326 (16.1)

230 (11.2)

12300

12300

980 (48.8)

991 (48.1)

821 (40.9)

458 (45.3)

918 (45.4)

568 (55.1)

1069 (52.8)

968 (47.7)

913 (45.7)

912 (45.4)

1137 (56.7)

1051 (51.0)

985 (48.2)

255 (42.0)

920 (46.0)

996 (48.1)

920 (45.7)

490 (48.8)

863 (41.4)

946 (46.5)

517 (50.5)

931 (46.2)

417 (41.7)

1056 (52.5)

976 (47.3)

794 (39.7)

981 (47.7)

1047 (50.5)

981 (48.6)

858 (42.5)

770 (37.3)

26489

26489

255 (12.7)

297 (14.4)

491 (24.5)

229 (22.6)

431 (21.3)

168 (16.3)

352 (17.4)

232 (11.4)

348 (17.4)

422 (21.0)

211 (10.5)

266 (12.9)

265 (13.0)

108 (17.8)

331 (16.5)

324 (15.7)

363 (18.0)

208 (20.7)

456 (21.9)

371 (18.2)

176 (17.2)

419 (20.8)

229 (22.9)

258 (12.8)

256 (12.4)

392 (19.6)

474 (23.0)

449 (21.6)

261 (12.9)

397 (19.7)

460 (22.3)

9899

9899

164 (8.2)

296 (14.4)

438 (21.8)

237 (23.4)

369 (18.2)

75 (7.3)

257 (12.7)

99 (4.9)

212 (10.6)

389 (19.4)

99 (4.9)

164 (8.0)

177 (8.7)

72 (11.9)

281 (14.0)

197 (9.5)

387 (19.2)

137 (13.6)

399 (19.2)

234 (11.5)

135 (13.2)

270 (13.4)

252 (25.2)

191 (9.5)

130 (6.3)

406 (20.3)

278 (13.5)

232 (11.2)

168 (8.3)

439 (21.7)

602 (29.2)

7786

7786

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2001

2070

2015

1005

2083

2033

1024

2014
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2057

2075

2018

2020

2062

56474
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2006

1012

2022

1031

2023

2030

2000
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2061

2044

607

2001

2070

2015

1005

2083

2033

1024

2014

1000
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2075

2018

2020

2062

56474



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 752 

v377 - D40B HOUSEHOLD COMPOSITION: AGED <10

D.40B

Could you tell me how many children less than 10 years old live in your household?

(READ OUT – WRITE DOWN)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

Note:

Last trend: EB73.1, D.40B
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v377 by v7, Absolute Values (Row Percent), weighted by v8

v377 0 1 2 3 4 5 6 7 8 9 10 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1702 (84.7)

1680 (81.4)

1624 (81.0)

812 (80.2)

1589 (78.6)

875 (85.0)

1663 (82.2)

1670 (82.3)

1522 (76.1)

1600 (79.6)

1550 (77.3)

1612 (78.2)

1555 (76.1)

472 (77.8)

1646 (82.3)

1627 (78.6)

1396 (69.3)

657 (65.3)

1733 (83.2)

1615 (79.5)

753 (73.5)

1501 (74.6)

781 (78.0)

1617 (80.4)

1678 (81.3)

1555 (77.8)

1662 (80.8)

1703 (82.0)

1596 (79.1)

1639 (81.1)

1554 (75.4)

44639

44639

201 (10.0)

212 (10.3)

291 (14.5)

129 (12.7)

278 (13.7)

119 (11.6)

199 (9.8)

186 (9.2)

312 (15.6)

255 (12.7)

225 (11.2)

264 (12.8)

269 (13.2)

59 (9.7)

208 (10.4)

264 (12.8)

320 (15.9)

177 (17.6)

234 (11.2)

289 (14.2)

143 (14.0)

357 (17.7)

138 (13.8)

199 (9.9)

194 (9.4)

287 (14.4)

295 (14.3)

267 (12.9)

204 (10.1)

234 (11.6)

325 (15.8)

7134

7134

93 (4.6)

128 (6.2)

76 (3.8)

51 (5.0)

143 (7.1)

30 (2.9)

128 (6.3)

138 (6.8)

136 (6.8)

137 (6.8)

195 (9.7)

149 (7.2)

167 (8.2)

53 (8.7)

123 (6.1)

143 (6.9)

215 (10.7)

127 (12.6)

101 (4.9)

104 (5.1)

105 (10.2)

123 (6.1)

70 (7.0)

151 (7.5)

160 (7.8)

123 (6.2)

85 (4.1)

90 (4.3)

194 (9.6)

132 (6.5)

154 (7.5)

3824

3824

11 (0.5)

32 (1.6)

9 (0.4)

18 (1.8)

8 (0.4)

6 (0.6)

21 (1.0)

31 (1.5)

25 (1.3)

14 (0.7)

23 (1.1)

26 (1.3)

41 (2.0)

19 (3.1)

23 (1.1)

25 (1.2)

65 (3.2)

40 (4.0)

10 (0.5)

19 (0.9)

22 (2.1)

26 (1.3)

11 (1.1)

40 (2.0)

27 (1.3)

25 (1.3)

13 (0.6)

14 (0.7)

21 (1.0)

12 (0.6)

21 (1.0)

698

698

2 (0.1)

9 (0.4)

3 (0.1)

2 (0.2)

2 (0.1)

9 (0.4)

3 (0.1)

4 (0.2)

3 (0.1)

4 (0.2)

6 (0.3)

11 (0.5)

2 (0.3)

1 (0.0)

7 (0.3)

12 (0.6)

4 (0.4)

1 (0.0)

3 (0.1)

2 (0.2)

5 (0.2)

1 (0.1)

3 (0.1)

5 (0.2)

6 (0.3)

2 (0.1)

2 (0.1)

3 (0.1)

8 (0.4)

125

125

1 (0.0)

1 (0.0)

2 (0.1)

2 (0.1)

2 (0.1)

1 (0.0)

2 (0.3)

2 (0.1)

1 (0.0)

1 (0.1)

1 (0.0)

2 (0.1)

3 (0.2)

1 (0.0)

22

22

1 (0.0)

1 (0.0)

3 (0.1)

2 (0.1)

1 (0.0)

1 (0.0)

9

9

1 (0.0)

1

1

2 (0.1)

1 (0.0)

3

3

1 (0.0)

1 (0.0)

1 (0.0)

3 (0.1)

1 (0.0)

1 (0.0)

8

8

1 (0.0)

2 (0.1)

1 (0.0)

4

4

2009

2063

2005

1012

2022

1030

2023

2030

1999

2010

2005

2061

2043
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2001

2069

2013
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2082

2032

1025

2012

1001

2010

2064

1999

2057

2077

2018

2020

2062

56467
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v378 - D40B HOUSEHOLD COMPOSITION: AGED <10 (REC)

D.40BR HOUSEHOLD COMPOSITION: AGED <10 – RECODED

n of people in household 

0   None

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D.40B.

Note:

See D.40B (V377) for complete question text.
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v378 by v7, Absolute Values (Row Percent), weighted by v8

v378 0 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1702 (84.7)

1680 (81.5)

1624 (81.0)

812 (80.2)

1589 (78.6)

875 (85.0)

1663 (82.2)

1670 (82.3)

1522 (76.1)

1600 (79.6)

1550 (77.3)

1612 (78.2)

1555 (76.1)

472 (77.8)

1646 (82.3)

1627 (78.6)

1396 (69.3)

657 (65.3)

1733 (83.2)

1615 (79.5)

753 (73.5)

1501 (74.6)

781 (78.0)

1617 (80.4)

1678 (81.3)

1555 (77.8)

1662 (80.8)

1703 (82.0)

1596 (79.0)

1639 (81.1)

1554 (75.4)

44639

44639

201 (10.0)

212 (10.3)

291 (14.5)

129 (12.7)

278 (13.7)

119 (11.6)

199 (9.8)

186 (9.2)

312 (15.6)

255 (12.7)

225 (11.2)

264 (12.8)

269 (13.2)

59 (9.7)

208 (10.4)

264 (12.8)

320 (15.9)

177 (17.6)

234 (11.2)

289 (14.2)

143 (14.0)

357 (17.7)

138 (13.8)

199 (9.9)

194 (9.4)

287 (14.4)

295 (14.3)

267 (12.9)

204 (10.1)

234 (11.6)

325 (15.8)

7134

7134

93 (4.6)

128 (6.2)

76 (3.8)

51 (5.0)

143 (7.1)

30 (2.9)

128 (6.3)

138 (6.8)

136 (6.8)

137 (6.8)

195 (9.7)

149 (7.2)

167 (8.2)

53 (8.7)

123 (6.1)

143 (6.9)

215 (10.7)

127 (12.6)

101 (4.9)

104 (5.1)

105 (10.2)

123 (6.1)

70 (7.0)

151 (7.5)

160 (7.8)

123 (6.2)

85 (4.1)

90 (4.3)

194 (9.6)

132 (6.5)

154 (7.5)

3824

3824

11 (0.5)

32 (1.6)

9 (0.4)

18 (1.8)

8 (0.4)

6 (0.6)

21 (1.0)

31 (1.5)

25 (1.3)

14 (0.7)

23 (1.1)

26 (1.3)

41 (2.0)

19 (3.1)

23 (1.1)

25 (1.2)

65 (3.2)

40 (4.0)

10 (0.5)

19 (0.9)

22 (2.1)

26 (1.3)

11 (1.1)

40 (2.0)

27 (1.3)

25 (1.3)

13 (0.6)

14 (0.7)

21 (1.0)

12 (0.6)

21 (1.0)

698

698

2 (0.1)

10 (0.5)

5 (0.2)

2 (0.2)

4 (0.2)

11 (0.5)

5 (0.2)

4 (0.2)

4 (0.2)

13 (0.6)

10 (0.5)

11 (0.5)

4 (0.7)

1 (0.0)

11 (0.5)

17 (0.8)

5 (0.5)

4 (0.2)

5 (0.2)

2 (0.2)

5 (0.2)

1 (0.1)

3 (0.1)

5 (0.2)

9 (0.5)

2 (0.1)

3 (0.1)

4 (0.2)

3 (0.1)

8 (0.4)

173

173

2009
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2022
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2022

2030
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2010
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2061

2043
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2070
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2082

2032

1025
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2057

2077
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2020
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56468
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v379 - D40C HOUSEHOLD COMPOSITION: AGED 10-14

D.40C

Could you tell me how many children aged 10 to 14 years old live in your household?

(READ OUT – WRITE DOWN)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

11   Eleven

12   Twelve

13   Thirteen

14   Fourteen

Note:

Last trend: EB73.1, D.40C
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v379 by v7, Absolute Values (Row Percent), weighted by v8

v379 0 1 2 3 4 5 6 7 8 9 10 11 12 13 14

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1784 (88.8)

1762 (85.5)

1760 (87.7)

850 (84.0)

1771 (87.5)

962 (93.4)

1770 (87.5)

1724 (84.9)

1711 (85.6)

1802 (89.7)

1750 (87.2)

1757 (85.2)

1776 (86.9)

519 (85.5)

1803 (90.2)

1748 (84.4)

1678 (83.4)

773 (76.9)

1807 (86.8)

1764 (86.9)

843 (82.2)

1742 (86.5)

845 (84.5)

1712 (85.2)

1811 (87.7)

1720 (86.0)

1772 (86.2)

1847 (89.0)

1757 (87.0)

1769 (87.6)

1734 (84.1)

48823

48823

178 (8.9)

219 (10.6)

213 (10.6)

130 (12.8)

208 (10.3)

52 (5.0)

204 (10.1)

247 (12.2)

232 (11.6)

170 (8.5)

195 (9.7)

254 (12.3)

212 (10.4)

70 (11.5)

153 (7.7)

239 (11.5)

243 (12.1)

191 (19.0)

239 (11.5)

216 (10.6)

142 (13.8)

230 (11.4)

127 (12.7)

207 (10.3)

181 (8.8)

214 (10.7)

248 (12.1)

186 (9.0)

196 (9.7)

212 (10.5)

265 (12.9)

6073

6073

44 (2.2)

71 (3.4)

32 (1.6)

32 (3.2)

44 (2.2)

16 (1.6)

45 (2.2)

51 (2.5)

53 (2.7)

31 (1.5)

56 (2.8)

47 (2.3)

53 (2.6)

16 (2.6)

42 (2.1)

77 (3.7)

77 (3.8)

38 (3.8)

32 (1.5)

48 (2.4)

38 (3.7)

37 (1.8)

26 (2.6)

81 (4.0)

67 (3.2)

59 (3.0)

32 (1.6)

38 (1.8)

62 (3.1)

36 (1.8)

57 (2.8)

1438

1438

2 (0.1)

10 (0.5)

1 (0.0)

2 (0.1)

5 (0.2)

4 (0.2)

3 (0.1)

4 (0.2)

1 (0.0)

3 (0.1)

2 (0.3)

2 (0.1)

3 (0.1)

14 (0.7)

3 (0.3)

1 (0.0)

2 (0.1)

1 (0.1)

3 (0.1)

1 (0.1)

8 (0.4)

5 (0.2)

4 (0.2)

3 (0.1)

3 (0.1)

4 (0.2)

2 (0.1)

3 (0.1)

99

99

2 (0.1)

1 (0.0)

3 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.1)

1 (0.0)

1 (0.1)

2 (0.1)

1 (0.0)

1 (0.0)

16

16

1 (0.0)

1 (0.1)

2

2

1 (0.0)

1 (0.0)

2

2

1 (0.0)

1

1

1 (0.0)

1 (0.1)

2

2

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.0)

4

4

2 (0.1)

2

2

1 (0.0)

1

1

4 (0.2)

4

4

1 (0.0)

1 (0.0)

1 (0.1)

3

3

1 (0.0)

1

1
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v379 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2008

2062

2006

1012

2023

1030

2024

2031

2000

2010

2008

2062

2044

607

2000

2070

2013

1005

2082

2031

1026

2013

1000

2009

2064

1999

2055

2076

2019

2020

2062

56471

2008

2062

2006

1012

2023

1030

2024

2031

2000

2010

2008

2062

2044

607

2000

2070

2013

1005

2082

2031

1026

2013

1000

2009

2064

1999

2055

2076

2019

2020

2062

56471
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v380 - D40C HOUSEHOLD COMPOSITION: AGED 10-14 (REC)

D.40CR HOUSEHOLD COMPOSITION: AGED 10-14 – RECODED

n of people in household 

0   None

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D.40C.

Note:

See D.40C (V379) for complete question text.
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v380 by v7, Absolute Values (Row Percent), weighted by v8

v380 0 1 2 3 4 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1784 (88.8)

1762 (85.5)

1760 (87.7)

850 (84.0)

1771 (87.5)

962 (93.4)

1770 (87.5)

1724 (84.9)

1711 (85.6)

1802 (89.7)

1750 (87.2)

1757 (85.2)

1776 (86.9)

519 (85.5)

1803 (90.2)

1748 (84.4)

1678 (83.4)

773 (76.9)

1807 (86.8)

1764 (86.9)

843 (82.2)

1742 (86.5)

845 (84.5)

1712 (85.2)

1811 (87.7)

1720 (86.0)

1772 (86.2)

1847 (89.0)

1757 (87.0)

1769 (87.6)

1734 (84.1)

48823

48823

178 (8.9)

219 (10.6)

213 (10.6)

130 (12.8)

208 (10.3)

52 (5.0)

204 (10.1)

247 (12.2)

232 (11.6)

170 (8.5)

195 (9.7)

254 (12.3)

212 (10.4)

70 (11.5)

153 (7.7)

239 (11.5)

243 (12.1)

191 (19.0)

239 (11.5)

216 (10.6)

142 (13.8)

230 (11.4)

127 (12.7)

207 (10.3)

181 (8.8)

214 (10.7)

248 (12.1)

186 (9.0)

196 (9.7)

212 (10.5)

265 (12.9)

6073

6073

44 (2.2)

71 (3.4)

32 (1.6)

32 (3.2)

44 (2.2)

16 (1.6)

45 (2.2)

51 (2.5)

53 (2.7)

31 (1.5)

56 (2.8)

47 (2.3)

53 (2.6)

16 (2.6)

42 (2.1)

77 (3.7)

77 (3.8)

38 (3.8)

32 (1.5)

48 (2.4)

38 (3.7)

37 (1.8)

26 (2.6)

81 (4.0)

67 (3.2)

59 (3.0)

32 (1.6)

38 (1.8)

62 (3.1)

36 (1.8)

57 (2.8)

1438

1438

2 (0.1)

10 (0.5)

1 (0.0)

2 (0.1)

5 (0.2)

4 (0.2)

3 (0.1)

4 (0.2)

1 (0.0)

3 (0.1)

2 (0.3)

2 (0.1)

3 (0.1)

14 (0.7)

3 (0.3)

1 (0.0)

2 (0.1)

1 (0.1)

3 (0.1)

1 (0.1)

8 (0.4)

5 (0.2)

4 (0.2)

3 (0.1)

3 (0.1)

4 (0.2)

2 (0.1)

3 (0.1)

99

99

2 (0.1)

4 (0.2)

4 (0.2)

3 (0.1)

2 (0.1)

3 (0.1)

1 (0.0)

3 (0.1)

1 (0.0)

2 (0.2)

1 (0.0)

1 (0.1)

1 (0.0)

2 (0.1)

2 (0.1)

1 (0.0)

3 (0.1)

36

36

2008

2062

2006

1012

2023

1030

2023

2031

2000

2010
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2061

2044

607
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2070
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2082

2031

1026
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2062
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v381 - D40 HOUSEHOLD COMPOSITION:SIZE A+B+C

D.40 HOUSEHOLD COMPOSITION: SIZE (A+B+C)

n of people in household 

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

11   Eleven

12   Twelve

13   Thirteen

14   Fourteen

15   Fifteen

16   Sixteen

17   Seventeen

18   Eighteen

19   Nineteen

20   Twenty

Derivation:

This variable summarizes V375, V377, and V379. 

Note:

See V375, V377, and V379 for complete question text.

Generated by the Archive in accordance with former surveys.
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v381 by v7, Absolute Values (Row Percent), weighted by v8

v381 1 2 3 4 5 6 7 8 9 10 11 12 13

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

582 (29.0)

424 (20.6)

247 (12.3)

81 (8.0)

279 (13.8)

201 (19.5)

323 (16.0)

660 (32.5)

477 (23.9)

268 (13.3)

515 (25.7)

524 (25.4)

501 (24.5)

136 (22.4)

447 (22.4)

481 (23.2)

267 (13.3)

126 (12.5)

340 (16.3)

441 (21.7)

176 (17.2)

325 (16.2)

93 (9.3)

464 (23.1)

554 (26.8)

368 (18.4)

287 (14.0)

327 (15.8)

558 (27.6)

302 (15.0)

215 (10.4)

10989

10989

702 (34.9)

688 (33.4)

602 (30.0)

293 (29.0)

656 (32.4)

466 (45.2)

789 (39.0)

678 (33.4)

601 (30.1)

617 (30.7)

746 (37.2)

713 (34.6)

684 (33.4)

177 (29.2)

582 (29.1)

676 (32.6)

530 (26.3)

274 (27.3)

582 (28.0)

637 (31.4)

272 (26.5)

649 (32.3)

230 (23.0)

676 (33.6)

780 (37.8)

514 (25.7)

683 (33.2)

732 (35.3)

634 (31.4)

583 (28.9)

464 (22.5)

17910

17910

324 (16.1)

347 (16.8)

496 (24.7)

252 (24.9)

390 (19.3)

193 (18.7)

369 (18.2)

259 (12.8)

381 (19.1)

465 (23.1)

268 (13.4)

326 (15.8)

351 (17.2)

115 (19.0)

424 (21.2)

388 (18.7)

398 (19.8)

179 (17.8)

491 (23.6)

430 (21.2)

197 (19.2)

466 (23.2)

248 (24.8)

316 (15.7)

303 (14.7)

432 (21.6)

533 (25.9)

539 (26.0)

292 (14.5)

417 (20.7)

426 (20.7)

11015

11015

291 (14.5)

356 (17.3)

401 (20.0)

216 (21.3)

491 (24.3)

112 (10.9)

337 (16.7)

278 (13.7)

313 (15.7)

433 (21.5)

324 (16.2)

302 (14.7)

327 (16.0)

97 (16.0)

407 (20.4)

313 (15.1)

439 (21.8)

222 (22.1)

495 (23.8)

343 (16.9)

261 (25.5)

327 (16.3)

299 (29.9)

354 (17.6)

287 (13.9)

370 (18.5)

364 (17.7)

332 (16.0)

368 (18.2)

474 (23.5)

595 (28.9)

10528

10528

73 (3.6)

152 (7.4)

140 (7.0)

115 (11.4)

107 (5.3)

33 (3.2)

113 (5.6)

118 (5.8)

148 (7.4)

133 (6.6)

108 (5.4)

134 (6.5)

99 (4.8)

56 (9.2)

112 (5.6)

130 (6.3)

217 (10.8)

142 (14.1)

98 (4.7)

111 (5.5)

83 (8.1)

150 (7.5)

86 (8.6)

149 (7.4)

103 (5.0)

181 (9.1)

131 (6.4)

87 (4.2)

128 (6.3)

157 (7.8)

203 (9.8)

3797

3797

21 (1.0)

58 (2.8)

72 (3.6)

31 (3.1)

75 (3.7)

12 (1.2)

57 (2.8)

25 (1.2)

42 (2.1)

52 (2.6)

27 (1.3)

38 (1.8)

60 (2.9)

14 (2.3)

17 (0.9)

56 (2.7)

99 (4.9)

46 (4.6)

52 (2.5)

49 (2.4)

24 (2.3)

61 (3.0)

25 (2.5)

38 (1.9)

25 (1.2)

73 (3.7)

37 (1.8)

41 (2.0)

18 (0.9)

57 (2.8)

97 (4.7)

1399

1399

9 (0.4)

16 (0.8)

23 (1.1)

19 (1.9)

15 (0.7)

2 (0.2)

14 (0.7)

4 (0.2)

20 (1.0)

20 (1.0)

11 (0.5)

11 (0.5)

13 (0.6)

8 (1.3)

8 (0.4)

11 (0.5)

27 (1.3)

7 (0.7)

12 (0.6)

10 (0.5)

8 (0.8)

16 (0.8)

10 (1.0)

9 (0.4)

8 (0.4)

42 (2.1)

11 (0.5)

9 (0.4)

17 (0.8)

16 (0.8)

26 (1.3)

432

432

7 (0.3)

10 (0.5)

15 (0.7)

3 (0.3)

7 (0.3)

6 (0.6)

11 (0.5)

11 (0.6)

8 (0.4)

7 (0.3)

6 (0.3)

3 (0.5)

8 (0.4)

24 (1.2)

6 (0.6)

6 (0.3)

5 (0.2)

2 (0.2)

13 (0.6)

5 (0.5)

4 (0.2)

9 (0.5)

5 (0.2)

3 (0.1)

4 (0.2)

9 (0.4)

17 (0.8)

214

214

8 (0.4)

4 (0.2)

2 (0.2)

1 (0.0)

3 (0.1)

1 (0.0)

2 (0.1)

3 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.1)

1 (0.0)

3 (0.1)

1 (0.0)

1 (0.1)

1 (0.1)

2 (0.1)

5 (0.3)

4 (0.2)

4 (0.2)

1 (0.0)

8 (0.4)

59

59

3 (0.1)

1 (0.0)

3 (0.3)

3 (0.1)

1 (0.1)

4 (0.2)

1 (0.0)

2 (0.1)

3 (0.1)

3 (0.1)

1 (0.1)

1 (0.0)

2 (0.1)

3 (0.3)

1 (0.1)

2 (0.1)

5 (0.2)

39

39

2 (0.1)

2 (0.1)

1 (0.1)

1 (0.0)

1 (0.0)

1 (0.1)

1 (0.0)

5 (0.2)

1 (0.0)

1 (0.0)

1 (0.0)

4 (0.2)

2 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

26

26

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.1)

2 (0.1)

4 (0.2)

1 (0.0)

1 (0.0)

2 (0.1)

2 (0.2)

1 (0.0)

2 (0.1)

1 (0.0)

2 (0.1)

22

22

3 (0.3)

2 (0.1)

1 (0.0)

1 (0.0)

2 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

2 (0.1)

14

14
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v381 14 15 16 17 18 20 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.0)

1 (0.1)

6

6

1 (0.0)

1 (0.1)

2

2

2 (0.1)

1 (0.0)

3

3

1 (0.0)

2 (0.1)

1 (0.0)

1 (0.0)

5

5

1 (0.0)

1

1

3 (0.1)

3

3

2009

2062

2007

1012

2022

1031

2022

2029

1998

2010

2006

2061

2045

606

1999

2071

2014

1005

2082

2031

1025

2011

1000

2010

2064

2000

2057

2075

2019

2019

2062

56464

2009

2062

2007

1012

2022

1031

2022

2029

1998

2010

2006

2061

2045

606

1999

2071

2014

1005

2082

2031

1025

2011

1000

2010

2064

2000

2057

2075

2019

2019

2062

56464
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v382 - D40 HOUSEHOLD COMPOSITION: SIZE A+B+C (REC)

D.40R HOUSEHOLD COMPOSITION: SIZE (A+B+C) – RECODED

n of people in household 

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven or more

Derivation:

This variable groups the summarized variable V381.

Note:

See V375, V377, and V379 for complete question text.

Generated by the Archive in accordance with former surveys.
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v382 by v7, Absolute Values (Row Percent), weighted by v8

v382 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

582 (29.0)

424 (20.6)

247 (12.3)

81 (8.0)

279 (13.8)

201 (19.5)

323 (16.0)

660 (32.5)

477 (23.9)

268 (13.3)

515 (25.7)

524 (25.4)

501 (24.5)

136 (22.4)

447 (22.4)

481 (23.2)

267 (13.3)

126 (12.5)

340 (16.3)

441 (21.7)

176 (17.2)

325 (16.2)

93 (9.3)

464 (23.1)

554 (26.8)

368 (18.4)

287 (14.0)

327 (15.8)

558 (27.6)

302 (15.0)

215 (10.4)

10989

10989

702 (34.9)

688 (33.4)

602 (30.0)

293 (28.9)

656 (32.5)

466 (45.2)

789 (39.0)

678 (33.4)

601 (30.1)

617 (30.7)

746 (37.2)

713 (34.6)

684 (33.4)

177 (29.2)

582 (29.1)

676 (32.6)

530 (26.3)

274 (27.3)

582 (28.0)

637 (31.3)

272 (26.5)

649 (32.3)

230 (23.0)

676 (33.6)

780 (37.8)

514 (25.7)

683 (33.2)

732 (35.3)

634 (31.4)

583 (28.9)

464 (22.5)

17910

17910

324 (16.1)

347 (16.8)

496 (24.7)

252 (24.9)

390 (19.3)

193 (18.7)

369 (18.2)

259 (12.8)

381 (19.1)

465 (23.1)

268 (13.4)

326 (15.8)

351 (17.2)

115 (18.9)

424 (21.2)

388 (18.7)

398 (19.8)

179 (17.8)

491 (23.6)

430 (21.2)

197 (19.2)

466 (23.2)

248 (24.8)

316 (15.7)

303 (14.7)

432 (21.6)

533 (25.9)

539 (26.0)

292 (14.5)

417 (20.6)

426 (20.6)

11015

11015

291 (14.5)

356 (17.3)

401 (20.0)

216 (21.3)

491 (24.3)

112 (10.9)

337 (16.7)

278 (13.7)

313 (15.7)

433 (21.5)

324 (16.1)

302 (14.7)

327 (16.0)

97 (16.0)

407 (20.4)

313 (15.1)

439 (21.8)

222 (22.1)

495 (23.8)

343 (16.9)

261 (25.5)

327 (16.3)

299 (29.9)

354 (17.6)

287 (13.9)

370 (18.5)

364 (17.7)

332 (16.0)

368 (18.2)

474 (23.5)

595 (28.8)

10528

10528

73 (3.6)

152 (7.4)

140 (7.0)

115 (11.4)

107 (5.3)

33 (3.2)

113 (5.6)

118 (5.8)

148 (7.4)

133 (6.6)

108 (5.4)

134 (6.5)

99 (4.8)

56 (9.2)

112 (5.6)

130 (6.3)

217 (10.8)

142 (14.1)

98 (4.7)

111 (5.5)

83 (8.1)

150 (7.5)

86 (8.6)

149 (7.4)

103 (5.0)

181 (9.1)

131 (6.4)

87 (4.2)

128 (6.3)

157 (7.8)

203 (9.8)

3797

3797

21 (1.0)

58 (2.8)

72 (3.6)

31 (3.1)

75 (3.7)

12 (1.2)

57 (2.8)

25 (1.2)

42 (2.1)

52 (2.6)

27 (1.3)

38 (1.8)

60 (2.9)

14 (2.3)

17 (0.9)

56 (2.7)

99 (4.9)

46 (4.6)

52 (2.5)

49 (2.4)

24 (2.3)

61 (3.0)

25 (2.5)

38 (1.9)

25 (1.2)

73 (3.7)

37 (1.8)

41 (2.0)

18 (0.9)

57 (2.8)

97 (4.7)

1399

1399

16 (0.8)

37 (1.8)

49 (2.4)

25 (2.5)

23 (1.1)

14 (1.4)

34 (1.7)

11 (0.5)

37 (1.9)

42 (2.1)

19 (0.9)

24 (1.2)

23 (1.1)

12 (2.0)

10 (0.5)

27 (1.3)

63 (3.1)

16 (1.6)

24 (1.2)

21 (1.0)

12 (1.2)

34 (1.7)

20 (2.0)

13 (0.6)

13 (0.6)

62 (3.1)

22 (1.1)

17 (0.8)

21 (1.0)

30 (1.5)

63 (3.1)

834

834

2009

2062

2007

1013

2021

1031

2022

2029

1999

2010

2007

2061

2045

607

1999

2071

2013

1005

2082

2032

1025

2012

1001

2010

2065

2000

2057

2075

2019

2020

2063

56472

2009

2062

2007

1013

2021

1031

2022

2029

1999

2010

2007

2061

2045

607

1999

2071

2013

1005

2082

2032

1025

2012

1001

2010

2065

2000

2057

2075

2019

2020

2063

56472



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 766 

v383 - D43A PHONE AVAILABLE - FIXED IN HH

D.43A

Do you own a fixed telephone in your household?

1   Yes

2   No

Note:

Last trend: EB73.1, D.43A
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v383 by v7, Absolute Values (Row Percent), weighted by v8

v383 1 2 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1000 (49.8)

1405 (68.1)

1149 (57.3)

858 (84.8)

385 (19.0)

884 (85.7)

1909 (94.4)

1324 (65.2)

1075 (53.8)

1426 (70.9)

530 (26.4)

1824 (88.5)

1748 (85.5)

504 (83.0)

1715 (85.8)

948 (45.8)

1394 (69.2)

948 (94.3)

1456 (69.9)

814 (40.1)

936 (91.3)

865 (43.0)

977 (97.7)

1792 (89.2)

1263 (61.2)

1031 (51.6)

1155 (56.2)

782 (37.7)

1980 (98.1)

1605 (79.5)

713 (34.6)

36395

36395

1009 (50.2)

657 (31.9)

857 (42.7)

154 (15.2)

1637 (81.0)

147 (14.3)

114 (5.6)

706 (34.8)

924 (46.2)

584 (29.1)

1476 (73.6)

237 (11.5)

296 (14.5)

103 (17.0)

285 (14.3)

1122 (54.2)

620 (30.8)

57 (5.7)

626 (30.1)

1218 (59.9)

89 (8.7)

1148 (57.0)

23 (2.3)

218 (10.8)

801 (38.8)

969 (48.5)

901 (43.8)

1294 (62.3)

39 (1.9)

415 (20.5)

1349 (65.4)

20075

20075

2009

2062

2006

1012

2022

1031

2023

2030

1999

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56470

2009

2062

2006

1012

2022

1031

2023

2030

1999

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56470
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v384 - D43B PHONE AVAILABLE - PRIVATE MOBILE

D.43B

Do you own a personal mobile telephone?

1   Yes

2   No

Note:

Last trend: EB73.1, D.43B

NO QUESTIONS D.44 TO D.45
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v384 by v7, Absolute Values (Row Percent), weighted by v8

v384 1 2 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1841 (91.6)

1857 (90.1)

1624 (81.0)

935 (92.4)

1899 (93.9)

905 (87.8)

1727 (85.4)

1898 (93.5)

1847 (92.4)

1714 (85.3)

1943 (96.9)

1766 (85.7)

1826 (89.3)

542 (89.3)

1725 (86.3)

1741 (84.1)

1903 (94.5)

973 (96.8)

1960 (94.1)

1838 (90.5)

980 (95.6)

1864 (92.6)

879 (87.9)

1901 (94.6)

2049 (99.3)

1638 (81.9)

1706 (83.0)

1573 (75.8)

1922 (95.2)

1845 (91.3)

1848 (89.6)

50669

50669

168 (8.4)

205 (9.9)

382 (19.0)

77 (7.6)

123 (6.1)

126 (12.2)

296 (14.6)

132 (6.5)

153 (7.7)

296 (14.7)

63 (3.1)

295 (14.3)

218 (10.7)

65 (10.7)

275 (13.8)

329 (15.9)

111 (5.5)

32 (3.2)

122 (5.9)

194 (9.5)

45 (4.4)

149 (7.4)

121 (12.1)

109 (5.4)

15 (0.7)

362 (18.1)

350 (17.0)

503 (24.2)

97 (4.8)

175 (8.7)

214 (10.4)

5802

5802

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v385 - D46 OWNERSHIP DURABLES: TELEVISION

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_1 Television

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v385 by v7, Absolute Values (Row Percent), weighted by v8

v385 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

42 (2.1)

43 (2.1)

54 (2.7)

2 (0.2)

46 (2.3)

20 (1.9)

83 (4.1)

32 (1.6)

28 (1.4)

13 (0.6)

100 (5.0)

45 (2.2)

39 (1.9)

6 (1.0)

10 (0.5)

21 (1.0)

34 (1.7)

45 (4.5)

26 (1.2)

75 (3.7)

17 (1.7)

75 (3.7)

10 (1.0)

43 (2.1)

69 (3.3)

27 (1.4)

52 (2.5)

46 (2.2)

45 (2.2)

35 (1.7)

16 (0.8)

1199

1199

1967 (97.9)

2019 (97.9)

1952 (97.3)

1010 (99.8)

1976 (97.7)

1011 (98.1)

1940 (95.9)

1998 (98.4)

1972 (98.6)

1997 (99.4)

1906 (95.0)

2016 (97.8)

2005 (98.1)

601 (99.0)

1990 (99.5)

2049 (99.0)

1980 (98.3)

960 (95.5)

2056 (98.8)

1957 (96.3)

1008 (98.3)

1938 (96.3)

990 (99.0)

1967 (97.9)

1995 (96.7)

1973 (98.7)

2004 (97.5)

2030 (97.8)

1974 (97.8)

1985 (98.3)

2046 (99.2)

55272

55272

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v386 - D46 OWNERSHIP DURABLES: DVD PLAYER

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_2 DVD player

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v386 by v7, Absolute Values (Row Percent), weighted by v8

v386 0 1 N Sum N Valid Sum

v7
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PL

PT
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SK

N Sum

N Valid Sum

487 (24.2)

342 (16.6)

1182 (58.9)

385 (38.0)

486 (24.0)

219 (21.2)

508 (25.1)

177 (8.7)

905 (45.3)

428 (21.3)

467 (23.3)

327 (15.9)

203 (9.9)

44 (7.2)

533 (26.7)

755 (36.5)

133 (6.6)

118 (11.7)

417 (20.0)

1144 (56.3)

128 (12.5)

1063 (52.8)

158 (15.8)

170 (8.5)

213 (10.3)

753 (37.7)

688 (33.5)

1462 (70.4)

222 (11.0)

484 (24.0)

608 (29.5)

15209

15209

1522 (75.8)

1720 (83.4)

824 (41.1)

627 (62.0)

1536 (76.0)

812 (78.8)

1515 (74.9)

1853 (91.3)

1095 (54.8)

1582 (78.7)

1539 (76.7)

1734 (84.1)

1841 (90.1)

563 (92.8)

1467 (73.4)

1315 (63.5)

1881 (93.4)

887 (88.3)

1665 (80.0)

888 (43.7)

897 (87.5)

950 (47.2)

842 (84.2)

1840 (91.5)

1851 (89.7)

1247 (62.4)

1368 (66.5)

614 (29.6)

1797 (89.0)

1536 (76.0)

1454 (70.5)
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v387 - D46 OWNERSHIP DURABLES: MUSIC CD PLAYER

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_3 Music CD player

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v387 by v7, Absolute Values (Row Percent), weighted by v8

v387 0 1 N Sum N Valid Sum

v7
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EE
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GR

HU

IE

IS
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LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

348 (17.3)

423 (20.5)

1647 (82.1)

488 (48.2)

655 (32.4)

285 (27.6)

512 (25.3)

196 (9.7)

870 (43.5)

763 (38.0)

342 (17.0)

531 (25.8)

310 (15.2)

66 (10.9)

750 (37.5)

1081 (52.2)

240 (11.9)

138 (13.7)

695 (33.4)

1268 (62.4)

177 (17.3)

1175 (58.4)

319 (31.9)

212 (10.5)

213 (10.3)

1074 (53.7)

927 (45.1)

1664 (80.2)

183 (9.1)

452 (22.4)

707 (34.3)

18711

18711

1661 (82.7)

1639 (79.5)

359 (17.9)

524 (51.8)

1367 (67.6)

746 (72.4)

1511 (74.7)

1834 (90.3)

1130 (56.5)

1247 (62.0)

1664 (83.0)

1530 (74.2)

1734 (84.8)

541 (89.1)

1250 (62.5)

989 (47.8)

1774 (88.1)

867 (86.3)

1387 (66.6)

764 (37.6)

848 (82.7)

838 (41.6)

681 (68.1)

1798 (89.5)

1851 (89.7)

926 (46.3)

1129 (54.9)

412 (19.8)

1836 (90.9)

1568 (77.6)

1355 (65.7)
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v388 - D46 OWNERSHIP DURABLES: COMPUTER

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_4 Computer

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v388 by v7, Absolute Values (Row Percent), weighted by v8

v388 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

692 (34.4)

532 (25.8)

1038 (51.7)

322 (31.8)

744 (36.8)

295 (28.6)

526 (26.0)

223 (11.0)

570 (28.5)

780 (38.8)

337 (16.8)

504 (24.5)

472 (23.1)

151 (24.9)

969 (48.5)

948 (45.8)

524 (26.0)

72 (7.2)

680 (32.7)

805 (39.6)

172 (16.8)

751 (37.3)

257 (25.7)

118 (5.9)

109 (5.3)

739 (37.0)

969 (47.1)

1024 (49.3)

159 (7.9)

505 (25.0)

693 (33.6)

16680

16680

1317 (65.6)

1530 (74.2)

968 (48.3)

690 (68.2)

1278 (63.2)

736 (71.4)

1497 (74.0)

1807 (89.0)

1430 (71.5)

1230 (61.2)

1669 (83.2)

1557 (75.5)

1572 (76.9)

456 (75.1)

1031 (51.6)

1122 (54.2)

1490 (74.0)

933 (92.8)

1402 (67.3)

1227 (60.4)

853 (83.2)

1262 (62.7)

743 (74.3)

1892 (94.1)

1955 (94.7)

1261 (63.1)

1087 (52.9)

1052 (50.7)

1860 (92.1)

1515 (75.0)

1369 (66.4)
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39791
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v389 - D46 OWNERSHIP DURABLES: INTERNET ACCESS

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_5 An Internet connection at home

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v389 by v7, Absolute Values (Row Percent), weighted by v8

v389 0 1 N Sum N Valid Sum

v7
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GB-GBN
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GR

HU

IE
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IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

766 (38.1)

609 (29.5)

1101 (54.9)

386 (38.1)

810 (40.1)

378 (36.7)

579 (28.6)

257 (12.7)

615 (30.8)

932 (46.4)

373 (18.6)

616 (29.9)

568 (27.8)

181 (29.8)

1080 (54.0)

1067 (51.5)

604 (30.0)

97 (9.7)

916 (44.0)

958 (47.1)

216 (21.1)

856 (42.5)

275 (27.5)

147 (7.3)

128 (6.2)

811 (40.6)

1114 (54.2)

1150 (55.4)

197 (9.8)

583 (28.9)

841 (40.8)

19211

19211

1243 (61.9)

1453 (70.5)

905 (45.1)

626 (61.9)

1212 (59.9)

653 (63.3)

1444 (71.4)

1773 (87.3)

1385 (69.3)

1078 (53.6)

1633 (81.4)

1445 (70.1)

1476 (72.2)

426 (70.2)

920 (46.0)

1003 (48.5)

1410 (70.0)

908 (90.3)

1166 (56.0)

1074 (52.9)

809 (78.9)

1157 (57.5)

725 (72.5)

1863 (92.7)

1936 (93.8)
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v390 - D46 OWNERSHIP DURABLES: CAR

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_6 A car

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v390 by v7, Absolute Values (Row Percent), weighted by v8

v390 0 1 N Sum N Valid Sum

v7
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DE-W
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GB-NIR

GR

HU

IE
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IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

432 (21.5)

458 (22.2)

983 (49.0)

69 (6.8)

564 (27.9)

265 (25.7)

394 (19.5)

555 (27.3)

815 (40.8)

538 (26.8)

380 (18.9)

344 (16.7)

589 (28.8)

144 (23.7)

536 (26.8)

1141 (55.1)

396 (19.7)

170 (16.9)

273 (13.1)

861 (42.4)

152 (14.8)

1146 (56.9)

202 (20.2)

334 (16.6)

450 (21.8)

806 (40.3)

705 (34.3)

1266 (61.0)

403 (20.0)

243 (12.0)

709 (34.4)
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1577 (78.5)

1604 (77.8)

1023 (51.0)

943 (93.2)

1458 (72.1)

766 (74.3)

1629 (80.5)

1475 (72.7)

1185 (59.3)

1472 (73.2)

1626 (81.1)

1717 (83.3)

1455 (71.2)

463 (76.3)

1464 (73.2)

929 (44.9)

1618 (80.3)

835 (83.1)

1809 (86.9)

1171 (57.6)

873 (85.2)

867 (43.1)

798 (79.8)

1676 (83.4)
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1353 (65.6)
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v391 - D46 OWNERSHIP DURABLES: AP/HOUSE PAID

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_7 An apartment/a house which you have finished paying for

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46
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v391 by v7, Absolute Values (Row Percent), weighted by v8

v391 0 1 N Sum N Valid Sum

v7
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N Sum

N Valid Sum

1236 (61.5)

1290 (62.6)

401 (20.0)

336 (33.2)

746 (36.9)

769 (74.6)

1307 (64.6)

1790 (88.2)

518 (25.9)

924 (46.0)

1106 (55.1)

1293 (62.7)

1418 (69.4)
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749 (37.5)
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v392 - D46 OWNERSHIP DURABLES: AP/HOUSE PAYING

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_8 An apartment/a house which you are paying for

0   Not Mentioned

1   Mentioned

Note:

One respondent from East Germany coded '1' ("Mentioned") in V392 ("An Apartment/a house which you are paying for") was at 

the same time coded '1' ("Mentioned") in V393 ("None"). This case has been recoded to '0' ("Not mentioned") in V393.

Last trend: EB73.1, D.46
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v392 by v7, Absolute Values (Row Percent), weighted by v8

v392 0 1 N Sum N Valid Sum
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N Valid Sum

970 (48.3)

1482 (71.9)
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v393 - D46 OWNERSHIP DURABLES: NONE

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D.46_9 None (SPONTANEOUS)

0   Not Mentioned

1   Mentioned

Note:

One respondent from East Germany coded '1' ("Mentioned") in V392 ("An Apartment/a house which you are paying for") was at 

the same time coded '1' ("Mentioned") in V393 ("None"). This case has been recoded to '0' ("Not mentioned") in V393.

Last trend: EB73.1, D.46
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v393 by v7, Absolute Values (Row Percent), weighted by v8

v393 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

2009 (100.0)

2052 (99.5)

2006 (100.0)

1012 (100.0)

2022 (100.0)

1031 (100.0)

2021 (99.9)

2030 (100.0)

1997 (99.9)

2007 (99.9)

2001 (99.8)

2059 (99.9)

2039 (99.7)

607 (100.0)

1999 (100.0)

2069 (100.0)

2013 (100.0)

1005 (100.0)

2081 (100.0)

2010 (98.9)

1024 (99.9)

2010 (99.9)

999 (99.9)

2008 (99.9)

2064 (100.0)

1998 (99.9)

2051 (99.8)

2072 (99.8)

2018 (100.0)

2018 (99.9)

2059 (99.9)

56391

56391

10 (0.5)

2 (0.1)

3 (0.2)

3 (0.1)

5 (0.2)

2 (0.1)

6 (0.3)

1 (0.1)

1 (0.0)

1 (0.0)

1 (0.0)

22 (1.1)

1 (0.1)

3 (0.1)

1 (0.1)

2 (0.1)

2 (0.1)

5 (0.2)

4 (0.2)

1 (0.0)

2 (0.1)

3 (0.1)

81

81

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2045

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56472

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2045

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56472
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v394 - D46 OWNERSHIP DURABLES: DK

D.46

Which of the following goods do you have?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

D46_10 DK

0   Not Mentioned

1   Mentioned

Note:

Last trend: EB73.1, D.46

NO QUESTIONS D.47 TO D.59
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v394 by v7, Absolute Values (Row Percent), weighted by v8

v394 0 1 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1994 (99.3)

2060 (99.9)

1966 (98.0)

1012 (100.0)

1984 (98.1)

1031 (100.0)

1986 (98.2)

2029 (100.0)

1999 (100.0)

2009 (100.0)

2006 (100.0)

2059 (99.9)

2042 (99.9)

607 (100.0)

1999 (100.0)

2052 (99.1)

2012 (99.9)

1005 (100.0)

2079 (99.9)

2007 (98.8)

1022 (99.7)

1968 (97.8)

1000 (100.0)

2009 (100.0)

2064 (100.0)

1999 (100.0)

2025 (98.5)

2070 (99.7)

2018 (100.0)

2016 (99.8)

2053 (99.6)

56182

56182

15 (0.7)

2 (0.1)

40 (2.0)

38 (1.9)

37 (1.8)

1 (0.0)

1 (0.1)

1 (0.0)

2 (0.1)

2 (0.1)

1 (0.1)

18 (0.9)

2 (0.1)

3 (0.1)

25 (1.2)

3 (0.3)

45 (2.2)

1 (0.0)

1 (0.1)

31 (1.5)

6 (0.3)

1 (0.0)

4 (0.2)

9 (0.4)

289

289

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471

2009

2062

2006

1012

2022

1031

2023

2030

2000

2010

2006

2061

2044

607

2000

2070

2014

1005

2082

2032

1025

2013

1000

2010

2064

2000

2056

2076

2019

2020

2062

56471
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v395 - D60 DIFFICULTIES PAYING BILLS - LAST YEAR

D.60

During the last twelve months, would you say you had difficulties to pay your bills at the end of the month…?

(SHOW CARD – READ OUT – ONE ANSWER ONLY)

1   Most of the time

2   From time to time

3   Almost never/never

7   Refusal (SPONTANEOUS)

Note:

Original code "4" recoded to "7".

Last trend: EB73.1, D.60
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v395 by v7, Absolute Values (Row Percent), weighted by v8

v395 1 2 3 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

65 (3.4)

134 (6.7)

547 (31.3)

182 (18.2)

127 (6.4)

61 (6.0)

79 (4.0)

27 (1.3)

188 (9.5)

179 (9.1)

69 (3.5)

160 (7.9)

105 (5.2)

28 (4.7)

417 (21.0)

270 (13.3)

134 (6.9)

71 (7.4)

181 (9.0)

409 (20.3)

21 (2.1)

472 (23.7)

143 (14.4)

76 (3.8)

47 (2.3)

119 (6.1)

217 (10.9)

229 (11.5)

29 (1.4)

131 (6.6)

76 (3.8)

4993

4993

532 (27.6)

467 (23.3)

809 (46.2)

352 (35.2)

770 (38.9)

227 (22.2)

356 (18.0)

175 (8.7)

540 (27.1)

694 (35.2)

323 (16.2)

499 (24.8)

371 (18.5)

114 (19.3)

979 (49.2)

968 (47.7)

636 (32.9)

159 (16.6)

890 (44.3)

816 (40.6)

141 (14.0)

843 (42.3)

336 (33.9)

259 (13.0)

255 (12.5)

556 (28.4)

917 (46.1)

761 (38.2)

149 (7.4)

688 (34.6)

635 (31.8)

16217

16217

1330 (69.0)

1400 (70.0)

394 (22.5)

467 (46.7)

1081 (54.7)

734 (71.8)

1541 (78.0)

1801 (89.9)

1261 (63.4)

1100 (55.8)

1599 (80.3)

1356 (67.3)

1527 (76.2)

449 (76.0)

594 (29.8)

791 (39.0)

1164 (60.2)

725 (75.9)

937 (46.7)

786 (39.1)

842 (83.9)

678 (34.0)

511 (51.6)

1652 (83.1)

1737 (85.2)

1286 (65.6)

854 (43.0)

1000 (50.3)

1826 (91.1)

1172 (58.9)

1285 (64.4)

33880

33880

M

82

62

257

11

45

10

47

27

11

36

14

46

41

16

10

42

80

51

75

22

22

19

11

22

25

39

67

87

15

29

66

1387

2009

2063

2007

1012

2023

1032

2023

2030

2000

2009

2005

2061

2044

607

2000

2071

2014

1006

2083

2033

1026

2012

1001

2009

2064

2000

2055

2077

2019

2020

2062

56477

1927

2001

1750

1001

1978

1022

1976

2003

1989

1973

1991

2015

2003

591

1990

2029

1934

955

2008

2011

1004

1993

990

1987

2039

1961

1988

1990

2004

1991

1996

55090
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v396 - D61 LEVEL IN SOCIETY - SELF PLACEMENT

D.61

On the following scale, step '1' corresponds to "the lowest level in the society"; step '10' corresponds to "the highest level in the 

society". Could you tell me on which step you would place yourself?

1   Box 1 - The lowest level in the society

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - The highest level in the society

97   Refusal (SPONTANEOUS)

Note:

Original code "11" recoded to "97".

Last trend: EB73.1, D.61
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v396 by v7, Absolute Values (Row Percent), weighted by v8

v396 1 2 3 4 5 6 7 8 9 10 97 N Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

14 (0.7)

8 (0.4)

99 (5.1)

3 (0.3)

4 (0.2)

19 (1.9)

9 (0.5)

10 (0.5)

21 (1.1)

16 (0.8)

22 (1.1)

46 (2.3)

18 (0.9)

4 (0.7)

10 (0.5)

59 (2.9)

10 (0.5)

2 (0.2)

6 (0.3)

39 (2.0)

6 (0.6)

27 (1.4)

11 (1.1)

7 (0.4)

2 (0.1)

28 (1.4)

24 (1.2)

31 (1.5)

6 (0.3)

13 (0.7)

7 (0.3)

581

581

17 (0.9)

23 (1.1)

224 (11.4)

25 (2.6)

22 (1.1)

38 (3.7)

21 (1.1)

17 (0.9)

46 (2.4)

13 (0.7)

32 (1.6)

66 (3.3)

20 (1.0)

2 (0.3)

19 (1.0)

86 (4.2)

20 (1.1)

7 (0.8)

28 (1.4)

87 (4.4)

15 (1.5)

76 (3.8)

4 (0.4)

6 (0.3)

13 (0.6)

44 (2.3)

71 (3.7)

93 (4.6)

3 (0.2)

30 (1.5)

23 (1.1)

1191

1191

66 (3.5)

92 (4.6)

370 (18.9)

75 (7.7)

121 (6.3)

104 (10.2)

110 (5.6)

47 (2.4)

175 (9.0)

78 (4.0)

77 (3.9)

187 (9.3)

50 (2.5)

8 (1.4)

55 (2.9)

334 (16.2)

43 (2.4)

11 (1.2)

61 (3.1)

223 (11.2)

35 (3.6)

245 (12.3)

23 (2.3)

20 (1.0)

33 (1.6)

144 (7.4)

238 (12.3)

213 (10.5)

29 (1.5)

78 (4.0)

117 (5.8)

3462

3462

165 (8.8)

141 (7.0)

429 (21.9)

120 (12.3)

292 (15.2)

164 (16.1)

243 (12.3)

133 (6.7)

296 (15.1)

214 (11.0)

170 (8.7)

352 (17.4)

127 (6.3)

37 (6.3)

144 (7.6)

481 (23.3)

141 (7.7)

29 (3.1)

190 (9.5)

293 (14.7)

63 (6.4)

360 (18.1)

64 (6.5)

49 (2.5)

97 (4.8)

268 (13.8)

496 (25.6)

300 (14.9)

74 (3.8)

172 (8.8)

308 (15.4)

6412

6412

463 (24.7)

496 (24.5)

477 (24.3)

384 (39.4)

569 (29.7)

335 (32.8)

688 (34.9)

436 (21.8)

658 (33.7)

790 (40.5)

415 (21.3)

721 (35.7)

560 (28.0)

173 (29.2)

468 (24.7)

649 (31.5)

593 (32.5)

225 (24.4)

401 (20.1)

737 (36.9)

311 (31.6)

623 (31.3)

347 (35.2)

162 (8.2)

450 (22.4)

624 (32.2)

760 (39.2)

502 (24.9)

339 (17.3)

601 (30.6)

496 (24.7)

15453

15453

455 (24.2)

511 (25.3)

215 (11.0)

146 (15.0)

438 (22.8)

180 (17.6)

454 (23.0)

490 (24.5)

378 (19.3)

497 (25.5)

451 (23.1)

378 (18.7)

502 (25.1)

166 (28.0)

463 (24.5)

299 (14.5)

415 (22.8)

202 (21.9)

606 (30.3)

298 (14.9)

206 (21.0)

326 (16.4)

173 (17.5)

309 (15.7)

520 (25.9)

364 (18.8)

210 (10.8)

365 (18.1)

535 (27.3)

397 (20.2)

444 (22.1)

11393

11393

431 (22.9)

549 (27.2)

101 (5.2)

121 (12.4)

293 (15.3)

134 (13.1)

313 (15.9)

485 (24.3)

254 (13.0)

252 (12.9)

402 (20.6)

206 (10.2)

377 (18.8)

122 (20.6)

407 (21.5)

116 (5.6)

345 (18.9)

219 (23.8)

464 (23.2)

189 (9.5)

231 (23.5)

227 (11.4)

198 (20.1)

779 (39.5)

529 (26.4)

283 (14.6)

83 (4.3)

290 (14.4)

557 (28.4)

372 (18.9)

329 (16.4)

9658

9658

213 (11.3)

174 (8.6)

30 (1.5)

56 (5.7)

145 (7.6)

39 (3.8)

123 (6.2)

289 (14.5)

81 (4.1)

66 (3.4)

295 (15.1)

44 (2.2)

227 (11.3)

51 (8.6)

220 (11.6)

30 (1.5)

204 (11.2)

119 (12.9)

222 (11.1)

101 (5.1)

93 (9.5)

77 (3.9)

129 (13.1)

545 (27.6)

259 (12.9)

132 (6.8)

31 (1.6)

174 (8.6)

295 (15.1)

197 (10.0)

214 (10.7)

4875

4875

27 (1.4)

15 (0.7)

11 (0.6)

17 (1.7)

21 (1.1)

5 (0.5)

6 (0.3)

64 (3.2)

15 (0.8)

9 (0.5)

58 (3.0)

15 (0.7)

58 (2.9)

16 (2.7)

56 (3.0)

7 (0.3)

27 (1.5)

30 (3.3)

18 (0.9)

18 (0.9)

15 (1.5)

14 (0.7)

26 (2.6)

68 (3.4)

48 (2.4)

33 (1.7)

15 (0.8)

40 (2.0)

62 (3.2)

33 (1.7)

48 (2.4)

895

895

27 (1.4)

12 (0.6)

4 (0.2)

27 (2.8)

13 (0.7)

3 (0.3)

7 (0.4)

26 (1.3)

30 (1.5)

14 (0.7)

29 (1.5)

6 (0.3)

63 (3.1)

13 (2.2)

50 (2.6)

1 (0.0)

26 (1.4)

78 (8.5)

4 (0.2)

12 (0.6)

8 (0.8)

17 (0.9)

12 (1.2)

29 (1.5)

56 (2.8)

19 (1.0)

9 (0.5)

12 (0.6)

58 (3.0)

71 (3.6)

20 (1.0)

756

756

M

132

39

47

38

104

10

49

31

46

61

54

40

42

14

108

7

189

82

83

35

42

20

13

36

57

62

119

57

61

56

56

1790

2010

2060

2007

1012

2022

1031

2023

2028

2000

2010

2005

2061

2044

606

2000

2069

2013

1004

2083

2032

1025

2012

1000

2010

2064

2001

2056

2077

2019

2020

2062

56466
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v396 N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

1878

2021

1960

974

1918

1021

1974

1997

1954

1949

1951

2021

2002

592

1892

2062

1824

922

2000

1997

983

1992

987

1974

2007

1939

1937

2020

1958

1964

2006

54676
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v397 - D62 INTERNET USE FREQ: AT HOME

D.62

Could you tell me if…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

D.62_1 You use the Internet at home, in your home

1   Everyday/Almost everyday

2   Two or three times a week

3   About once a week

4   Two or three times a month

5   Less often

6   Never

7   No Internet access (SPONTANEOUS)

Note:

Last trend: EB73.1, D.62
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v397 by v7, Absolute Values (Row Percent), weighted by v8

v397 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

722 (35.9)

1023 (49.6)

619 (30.9)

308 (30.4)

787 (38.9)

395 (38.3)

943 (46.6)

1524 (75.0)

1149 (57.5)

691 (34.4)

1312 (65.4)

1137 (55.2)

1151 (56.3)

258 (42.5)

526 (26.3)

659 (31.9)

914 (45.4)

816 (81.1)

633 (30.4)

900 (44.3)

568 (55.4)

994 (49.4)

468 (46.8)

1588 (79.0)

1737 (84.2)

828 (41.4)

573 (27.9)

584 (28.1)

1523 (75.4)

924 (45.8)

804 (39.0)

27058

27058

346 (17.2)

194 (9.4)

127 (6.3)

69 (6.8)

268 (13.2)

138 (13.4)

267 (13.2)

140 (6.9)

94 (4.7)

150 (7.5)

161 (8.0)

129 (6.3)

169 (8.3)

66 (10.9)

133 (6.7)

201 (9.7)

243 (12.1)

70 (7.0)

250 (12.0)

91 (4.5)

101 (9.9)

98 (4.9)

62 (6.2)

154 (7.7)

117 (5.7)

100 (5.0)

149 (7.3)

111 (5.3)

177 (8.8)

187 (9.3)

231 (11.2)

4793

4793

75 (3.7)

97 (4.7)

48 (2.4)

34 (3.4)

109 (5.4)

73 (7.1)

114 (5.6)

37 (1.8)

44 (2.2)

49 (2.4)

75 (3.7)

62 (3.0)

73 (3.6)

35 (5.8)

76 (3.8)

71 (3.4)

104 (5.2)

18 (1.8)

136 (6.5)

39 (1.9)

50 (4.9)

41 (2.0)

30 (3.0)

63 (3.1)

45 (2.2)

75 (3.7)

55 (2.7)

58 (2.8)

52 (2.6)

78 (3.9)

101 (4.9)

2017

2017

34 (1.7)

22 (1.1)

21 (1.0)

13 (1.3)

32 (1.6)

13 (1.3)

36 (1.8)

21 (1.0)

18 (0.9)

25 (1.2)

37 (1.8)

26 (1.3)

18 (0.9)

16 (2.6)

19 (1.0)

25 (1.2)

44 (2.2)

10 (1.0)

55 (2.6)

22 (1.1)

20 (2.0)

21 (1.0)

15 (1.5)

26 (1.3)

13 (0.6)

32 (1.6)

27 (1.3)

34 (1.6)

22 (1.1)

35 (1.7)

48 (2.3)

800

800

19 (0.9)

63 (3.1)

41 (2.0)

17 (1.7)

30 (1.5)

22 (2.1)

33 (1.6)

16 (0.8)

26 (1.3)

42 (2.1)

21 (1.0)

23 (1.1)

45 (2.2)

16 (2.6)

54 (2.7)

41 (2.0)

46 (2.3)

10 (1.0)

92 (4.4)

44 (2.2)

15 (1.5)

27 (1.3)

8 (0.8)

22 (1.1)

45 (2.2)

32 (1.6)

43 (2.1)

47 (2.3)

27 (1.3)

73 (3.6)

47 (2.3)

1087

1087

47 (2.3)

428 (20.8)

677 (33.7)

186 (18.4)

691 (34.2)

324 (31.4)

498 (24.6)

171 (8.4)

325 (16.3)

900 (44.8)

322 (16.1)

482 (23.4)

538 (26.3)

179 (29.5)

571 (28.6)

391 (18.9)

582 (28.9)

70 (7.0)

594 (28.5)

819 (40.3)

183 (17.9)

632 (31.4)

291 (29.1)

144 (7.2)

107 (5.2)

122 (6.1)

719 (35.0)

767 (36.9)

164 (8.1)

442 (21.9)

745 (36.1)

13111

13111

766 (38.1)

235 (11.4)

473 (23.6)

386 (38.1)

106 (5.2)

66 (6.4)

131 (6.5)

122 (6.0)

343 (17.2)

152 (7.6)

78 (3.9)

202 (9.8)

49 (2.4)

37 (6.1)

621 (31.1)

681 (32.9)

81 (4.0)

12 (1.2)

321 (15.4)

116 (5.7)

88 (8.6)

200 (9.9)

126 (12.6)

13 (0.6)

812 (40.6)

489 (23.8)

475 (22.9)

55 (2.7)

280 (13.9)

86 (4.2)

7602

7602

2009

2062

2006

1013

2023

1031

2022

2031

1999

2009

2006

2061

2043

607

2000

2069

2014
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2081

2031

1025

2013
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2010
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2001

2055

2076

2020

2019
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56468
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2062
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2061
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2069

2014

1006
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v398 - D62 INTERNET USE FREQ: AT PLACE OF WORK

D.62

Could you tell me if…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

D.62_2 You use the Internet on your place of work

1   Everyday/Almost everyday

2   Two or three times a week

3   About once a week

4   Two or three times a month

5   Less often

6   Never

7   No Internet access (SPONTANEOUS)

Note:

Last trend: EB73.1, D.62
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v398 by v7, Absolute Values (Row Percent), weighted by v8

v398 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

483 (24.0)

427 (20.7)

251 (12.5)

115 (11.4)

347 (17.2)

193 (18.7)

388 (19.2)

798 (39.3)

498 (24.9)

244 (12.1)

689 (34.3)

399 (19.4)

535 (26.2)

105 (17.3)

183 (9.2)

217 (10.5)

360 (17.9)

450 (44.7)

466 (22.4)

318 (15.6)

262 (25.6)

359 (17.8)

174 (17.4)

805 (40.0)

1020 (49.4)

286 (14.3)

244 (11.9)

231 (11.1)

905 (44.8)

445 (22.0)

392 (19.0)

12589

12589

137 (6.8)

92 (4.5)

63 (3.1)

21 (2.1)

101 (5.0)

55 (5.3)

94 (4.6)

87 (4.3)

57 (2.9)

62 (3.1)

67 (3.3)

63 (3.1)

91 (4.4)

16 (2.6)

77 (3.9)

86 (4.2)

81 (4.0)

58 (5.8)

126 (6.1)

56 (2.8)

32 (3.1)

72 (3.6)

27 (2.7)

126 (6.3)

121 (5.9)

43 (2.2)

73 (3.6)

57 (2.7)

85 (4.2)

73 (3.6)

136 (6.6)

2335

2335

44 (2.2)

34 (1.6)

19 (0.9)

17 (1.7)

51 (2.5)

28 (2.7)

39 (1.9)

43 (2.1)

23 (1.2)

27 (1.3)

30 (1.5)

32 (1.6)

41 (2.0)

4 (0.7)

17 (0.9)

30 (1.4)

37 (1.8)

25 (2.5)

46 (2.2)

18 (0.9)

13 (1.3)

35 (1.7)

13 (1.3)

52 (2.6)

53 (2.6)

36 (1.8)

14 (0.7)

21 (1.0)

34 (1.7)

35 (1.7)

63 (3.1)

974

974

33 (1.6)

9 (0.4)

7 (0.3)

5 (0.5)

13 (0.6)

4 (0.4)

15 (0.7)

15 (0.7)

15 (0.8)

11 (0.5)

17 (0.8)

21 (1.0)

15 (0.7)

11 (1.8)

10 (0.5)

14 (0.7)

11 (0.5)

25 (2.5)

13 (0.6)

17 (0.8)

9 (0.9)

16 (0.8)

4 (0.4)

23 (1.1)

39 (1.9)

22 (1.1)

15 (0.7)

18 (0.9)

20 (1.0)

14 (0.7)

22 (1.1)

483

483

69 (3.4)

63 (3.1)

35 (1.7)

7 (0.7)

50 (2.5)

39 (3.8)

74 (3.7)

35 (1.7)

44 (2.2)

22 (1.1)

41 (2.0)

40 (1.9)

39 (1.9)

10 (1.6)

47 (2.4)

44 (2.1)

44 (2.2)

23 (2.3)

58 (2.8)

43 (2.1)

14 (1.4)

32 (1.6)

20 (2.0)

42 (2.1)

239 (11.6)

45 (2.3)

37 (1.8)

44 (2.1)

41 (2.0)

46 (2.3)

75 (3.6)

1462

1462

720 (35.8)

1215 (58.9)

1045 (52.1)

192 (19.0)

1297 (64.2)

653 (63.3)

1212 (59.9)

769 (37.9)

889 (44.5)

1468 (73.0)

1096 (54.6)

1250 (60.7)

1169 (57.2)

424 (69.9)

909 (45.5)

829 (40.0)

1198 (59.5)

406 (40.4)

1112 (53.4)

1444 (71.0)

534 (52.1)

1273 (63.2)

731 (73.1)

929 (46.2)

591 (28.6)

1173 (58.7)

1201 (58.4)

473 (22.8)

863 (42.7)

1050 (52.0)

1281 (62.1)

29396

29396

524 (26.1)

222 (10.8)

587 (29.2)

654 (64.7)

162 (8.0)

59 (5.7)

201 (9.9)

283 (13.9)

474 (23.7)

176 (8.8)

66 (3.3)

256 (12.4)

155 (7.6)

37 (6.1)

757 (37.9)

851 (41.1)

283 (14.1)

19 (1.9)

261 (12.5)

137 (6.7)

161 (15.7)

228 (11.3)

31 (3.1)

33 (1.6)

394 (19.7)

472 (23.0)

1231 (59.3)

71 (3.5)

356 (17.6)

93 (4.5)

9234

9234

2010

2062

2007

1011

2021

1031

2023

2030

2000

2010

2006

2061

2045

607

2000

2071

2014

1006

2082

2033

1025

2015

1000

2010

2063

1999

2056

2075

2019

2019

2062

56473

2010

2062
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1011

2021

1031

2023

2030

2000

2010
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2061

2045

607

2000

2071

2014

1006

2082

2033

1025

2015
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1999
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v399 - D62 INTERNET USE FREQ: SOMEWHERE ELSE

D.62

Could you tell me if…?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE – READ OUT)

D.62_3 You use the Internet somewhere else (school, university, cyber-café, etc.)

1   Everyday/Almost everyday

2   Two or three times a week

3   About once a week

4   Two or three times a month

5   Less often

6   Never

7   No Internet access (SPONTANEOUS)

Note:

Last trend: EB73.1, D.62
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v399 by v7, Absolute Values (Row Percent), weighted by v8

v399 1 2 3 4 5 6 7 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

59 (2.9)

102 (4.9)

49 (2.4)

48 (4.7)

78 (3.9)

35 (3.4)

69 (3.4)

215 (10.6)

128 (6.4)

57 (2.8)

234 (11.7)

89 (4.3)

158 (7.7)

54 (8.9)

28 (1.4)

62 (3.0)

142 (7.1)

111 (11.1)

49 (2.4)

80 (3.9)

53 (5.2)

108 (5.4)

53 (5.3)

188 (9.3)

249 (12.1)

72 (3.6)

78 (3.8)

103 (5.0)

187 (9.3)

104 (5.2)

112 (5.4)

3154

3154

61 (3.0)

97 (4.7)

49 (2.4)

46 (4.5)

95 (4.7)

46 (4.5)

75 (3.7)

86 (4.2)

96 (4.8)

101 (5.0)

93 (4.6)

87 (4.2)

94 (4.6)

9 (1.5)

69 (3.4)

86 (4.2)

58 (2.9)

89 (8.9)

56 (2.7)

98 (4.8)

43 (4.2)

150 (7.5)

39 (3.9)

139 (6.9)

93 (4.5)

60 (3.0)

91 (4.4)

56 (2.7)

66 (3.3)

87 (4.3)

93 (4.5)

2408

2408

84 (4.2)

63 (3.1)

50 (2.5)

31 (3.1)

73 (3.6)

29 (2.8)

69 (3.4)

54 (2.7)

105 (5.3)

52 (2.6)

82 (4.1)

70 (3.4)

82 (4.0)

14 (2.3)

56 (2.8)

61 (2.9)

48 (2.4)

56 (5.6)

43 (2.1)

92 (4.5)

36 (3.5)

105 (5.2)

40 (4.0)

84 (4.2)

101 (4.9)

92 (4.6)

55 (2.7)

82 (3.9)

80 (4.0)

71 (3.5)

94 (4.6)

2054

2054

190 (9.5)

47 (2.3)

26 (1.3)

29 (2.9)

28 (1.4)

30 (2.9)

43 (2.1)

87 (4.3)

91 (4.6)

43 (2.1)

68 (3.4)

84 (4.1)

51 (2.5)

15 (2.5)

39 (1.9)

51 (2.5)

40 (2.0)

65 (6.5)

37 (1.8)

45 (2.2)

23 (2.2)

87 (4.3)

12 (1.2)

76 (3.8)

147 (7.1)

49 (2.5)

26 (1.3)

50 (2.4)

88 (4.4)

49 (2.4)

52 (2.5)

1768

1768

249 (12.4)

140 (6.8)

134 (6.7)

23 (2.3)

202 (10.0)

120 (11.6)

236 (11.7)

234 (11.5)

171 (8.6)

104 (5.2)

203 (10.1)

140 (6.8)

117 (5.7)

26 (4.3)

159 (7.9)

138 (6.7)

150 (7.4)

195 (19.4)

160 (7.7)

95 (4.7)

64 (6.3)

152 (7.6)

23 (2.3)

285 (14.2)

701 (34.0)

107 (5.4)

111 (5.4)

153 (7.4)

332 (16.5)

234 (11.6)

209 (10.1)

5367

5367

1025 (51.0)

1423 (69.0)

1193 (59.5)

552 (54.6)

1468 (72.6)

726 (70.3)

1411 (69.7)

1242 (61.2)

1168 (58.4)

1532 (76.2)

1259 (62.8)

1431 (69.4)

1437 (70.3)

459 (75.9)

1015 (50.7)

1024 (49.5)

1375 (68.3)

480 (47.8)

1515 (72.8)

1522 (74.9)

676 (66.0)

1304 (64.8)

813 (81.3)

1225 (60.9)

772 (37.4)

1305 (65.3)

1242 (60.4)

1367 (65.8)

1227 (60.8)

1235 (61.2)

1437 (69.7)

35860

35860

342 (17.0)

189 (9.2)

505 (25.2)

282 (27.9)

79 (3.9)

46 (4.5)

120 (5.9)

112 (5.5)

241 (12.1)

122 (6.1)

66 (3.3)

160 (7.8)

105 (5.1)

28 (4.6)

635 (31.7)

648 (31.3)

201 (10.0)

8 (0.8)

222 (10.7)

100 (4.9)

129 (12.6)

107 (5.3)

20 (2.0)

14 (0.7)

315 (15.8)

452 (22.0)

265 (12.8)

37 (1.8)

239 (11.8)

65 (3.2)

5854

5854

2010

2061

2006

1011

2023

1032

2023

2030

2000

2011

2005

2061

2044

605

2001

2070

2014
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2082

2032

1024
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2055

2076
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2019
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v400 - P1 DATE OF INTERVIEW

INTERVIEW PROTOCOLE

P.1 DATE OF INTERVIEW

9   Data not available

Note:

No data provided to the archive. 

Last trend: EB73.1, P.1

v400

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0
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v401 - P2 TIME OF INTERVIEW

P.2 TIME OF THE BEGINNING OF THE INTERVIEW

9   Data not available

Note:

No data provided to the archive. 

Last trend: EB73.1, P.2

v401

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0
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v402 - P2 TIME OF INTERVIEW - RECODED

P.2 TIME OF THE BEGINNING OF THE INTERVIEW – RECODED

9   Data not available

Note:

No data provided to the archive. 

v402

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 804 

v403 - P3 DURATION OF INTERVIEW

P.3 NUMBER OF MINUTES OF THE INTERVEIW LASTED

9   Data not available

Note:

No data provided to the archive. 

Last trend: EB73.1, P.3

v403

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0
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v404 - P3 DURATION OF INTERVIEW - RECODED

P.3  NUMBER OF MINUTES OF THE INTERVEIW LASTED – RECODED

9   Data not available

Note:

No data provided to the archive. 

v404

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0
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v405 - P4 N OF PERSONS PRESENT DURING INTERVIEW

P.4 NUMBER OF PERSONS PRESENT DURING THE INTERVIEW, INCLUDDING INTERVIEWER

9   Data not available

Note:

No data provided to the archive. 

Last trend: EB73.1, P.4

v405

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0
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v406 - P5 RESPONDENT COOPERATION

P.5 RESPONDENT COOPERATION

9   Data not available

Note:

No data provided to the archive. 

Last trend: EB73.1, P.5

v406

Value Label Missing Count Percent Valid Percent

9 Data not available

Sum

Valid Cases

M 56471

56471

0

100.0

100.0

 

0.0
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v407 - P6 SIZE OF COMMUNITY - FRANCE

P.6_FR (OBJECTIVE) SIZE OF COMMUNITY: FRANCE

1   Less than 2.000 inhabitants

2   2.000 to 20.000 inhabitants

3   20.001 to 100.000 inhabitants

4   100.001 and more inhabitants

5   Paris (Agglomeration parisienne)

99   Inap. Not FR (not coded 1 in V6)

Note:

Last trend: EB73.1, P.6

v407, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 2.000

2.000 to 20.000

20.001 to 100.000

100.001 and more

Paris (Agglomeration parisienne)

Inap. (not 1 in V6)

Sum

Valid Cases

M

548

368

261

578

305

54410

56471

2061

1.0

0.7

0.5

1.0

0.5

96.4

100.0

26.6

17.9

12.7

28.1

14.8

 

100.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 809 

v408 - P6 SIZE OF COMMUNITY - BELGIUM

P.6_BE (OBJECTIVE) SIZE OF COMMUNITY: BELGIUM

1   Other communities

2   Secondary communities

3   Urban communities

4   Big conglomerations

99   Inap. Not BE (not coded 2 in V6)

Note:

Last trend: EB73.1, P.6

v408, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Other communities

Secondary communities

Urban communities

Big conglomerations

Inap. (not 2 in V6)

Sum

Valid Cases

M

527

480

456

599

54409

56471

2062

0.9

0.8

0.8

1.1

96.3

100.0

25.6

23.3

22.1

29.0

 

100.0
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v409 - P6 SIZE OF COMMUNITY - NETHERLANDS

P.6_NL (OBJECTIVE) SIZE OF COMMUNITY: THE NETHERLANDS

1   < 5.000 inhabitants

2   5.000 to 10.000 inhabitants

3   10.001 to 20.000 inhabitants

4   20.001 to 50.000 inhabitants

5   50.001 to 100.000 inhabitants

6   100.001 to 150.000 inhabitants

7   150.001 to 250.000 inhabitants

8   More than 250.000 inhabitants

99   Inap. Not NL (not coded 3 in V6)

Note:

Last trend: EB73.1, P.6

v409, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

< 5.000

5.000 to 10.000

10.001 to 20.000

20.001 to 50.000

50.001 to 100.000

100.001 to 150.000

150.001 to 250.000

More than 250.000

Inap. (not 3 in V6)

Sum

Valid Cases

M

1

44

235

710

369

206

179

267

54461

56471

2010

0.0

0.1

0.4

1.3

0.7

0.4

0.3

0.5

96.4

100.0

0.0

2.2

11.7

35.3

18.3

10.2

8.9

13.3

 

100.0
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v410 - P6 SIZE OF COMMUNITY - GERMANY

P.6_DE (OBJECTIVE) SIZE OF COMMUNITY: GERMANY

1   Less than 2.000 inhabitants

2   2.000 - less than 5.000 inhabitants

3   5.000 - less than 20.000 inhabitants

4   20.000 - less than 50.000 inhabitants

5   50.000 - less than 100.000 inhabitants (suburbs)

6   50.000 - less than 100.000 inhabitants (centre)

7   100.000 - less than 500.000 inhabitants (suburbs)

8   100.000 - less than 500.000 inhabitants (centre)

9   500.000 and more inhabitants (suburbs)

10   500.000 and more inhabitants (centre)

99   Inap. Not DE (not coded 4 or 14 in V6)

Note:

Last trend: EB73.1, P.6

v410, weighted by v12

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Less than 2.000

2.000 - less than 5.000

5.000 - less than 20.000

20.000 - less than 50.000

50.000 - less than 100.000 (suburbs)

50.000 - less than 100.000 (centre)

100.000 - less than 500.000 (suburbs)

100.000 - less than 500.000 (centre)

500.000 and more (suburbs)

500.000 and more (centre)

Inap. (not 4 or 14 in V6)

Sum

Valid Cases

M

68

94

257

373

253

73

490

482

268

696

0

3054

3054

2.2

3.1

8.4

12.2

8.3

2.4

16.0

15.8

8.8

22.8

0.0

100.0

2.2

3.1

8.4

12.2

8.3

2.4

16.0

15.8

8.8

22.8

 

100.0
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v411 - P6 SIZE OF COMMUNITY - ITALY

P.6_IT (OBJECTIVE) SIZE OF COMMUNITY: ITALY

1   Up to 10.000 inhabitants

2   10.001 to 30.000 inhabitants

3   30.001 to 100.000 inhabitants

4   100.001 to 250.000 inhabitants

5   More than 250.000 inhabitants

99   Inap. Not IT (not coded 5 in V6)

Note:

Last trend: EB73.1, P.6

v411, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Up to 10.000

10.001 to 30.000

30.001 to 100.000

100.001 to 250.000

More than 250.000

Inap. (not 5 in V6)

Sum

Valid Cases

M

659

491

447

169

317

54389

56471

2082

1.2

0.9

0.8

0.3

0.6

96.3

100.0

31.6

23.6

21.5

8.1

15.2

 

100.0
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v412 - P6 SIZE OF COMMUNITY - LUXEMBOURG

P.6_LU (OBJECTIVE) SIZE OF COMMUNITY: LUXEMBOURG

1   Rural areas

2   Urban areas

3   Capital

99   Inap. Not LU (not coded 6 in V6)

Note:

Last trend: EB73.1, P.6

v412, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural areas

Urban areas

Capital

Inap. (not 6 in V6)

Sum

Valid Cases

M

390

451

184

55446

56471

1025

0.7

0.8

0.3

98.2

100.0

38.0

44.0

18.0

 

100.0
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v413 - P6 SIZE OF COMMUNITY - DENMARK

P.6_DK (OBJECTIVE) SIZE OF COMMUNITY: DENMARK

1   Municipalities without built-up area

2   Municipalities with less than 33% inhabitants in built-up area

3   Municipalities with 33-50% inhabitants in built-up area

4   Municipalities with at least 50% inhabitants in built-up area

5   Municipalities (10.000 - 19.999 inhabitants)

6   Municipalities (20.000 - 39.999 inhabitants)

7   Municipalities (40.000 - 99.999 inhabitants)

8   Municipalities (more than 100.000 inhabitants)

9   Remaining groups in metropolitan area

10   Other municipalities in metropolitan area - minimum 10.000 inhabitants

11   Metropolitan suburbs

12   The capital

99   Inap. Not DK (not coded 7 in V6)

Note:

Last trend: EB73.1, P.6

v413, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

Municip. without built-up area

Municip. with less than 33% in built-up area

Municip. with 33-50% in built-up area

Municip. with at least 50% in built-up area

Municip. (10.000 - 19.999)

Municip. (20.000 - 39.999)

Municip. (40.000 - 99.999)

Municip. (more than 100.000)

Remaining groups in metropolitan area

Other municip. in metrop. area - min. 10.000

Metropolitan suburbs

The capital

Inap. (not 7 in V6)

Sum

Valid Cases

M

46

92

252

253

165

239

65

218

97

115

291

196

54441

56471

2030

0.1

0.2

0.4

0.4

0.3

0.4

0.1

0.4

0.2

0.2

0.5

0.3

96.4

100.0

2.3

4.5

12.4

12.5

8.1

11.8

3.2

10.7

4.8

5.7

14.3

9.7

 

100.0
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v414 - P6 SIZE OF COMMUNITY - IRELAND

P.6_IE (OBJECTIVE) SIZE OF COMMUNITY: IRELAND

1   Less than 1.500 inhabitants

2   1.500 to 4.999 inhabitants

3   5.000 to 10.000 inhabitants

4   More than 10.000 inhabitants

5   Cities/County Boroughs

99   Inap. Not IE (not coded 8 in V6)

Note:

Last trend: EB73.1, P.6

v414, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 1.500

1.500 to 4.999

5.000 to 10.000

More than 10.000

Cities/County Boroughs

Inap. (not 8 in V6)

Sum

Valid Cases

M

774

112

127

290

710

54457

56471

2014

1.4

0.2

0.2

0.5

1.3

96.4

100.0

38.5

5.6

6.3

14.4

35.3

 

100.0
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v415 - P6 SIZE OF COMMUNITY - UNITED KINGDOM

P.6_GB (OBJECTIVE) SIZE OF COMMUNITY: UNITED KINGDOM

1   Rural

2   Urban

3   Metropolitan

99   Inap. Not GB (not coded 9 or 10 in V6)

Note:

Last trend: EB73.1, P.6

v415, weighted by v10

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural

Urban

Metropolitan

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

439

1307

905

0

2651

2651

16.6

49.3

34.1

0.0

100.0

16.6

49.3

34.1

 

100.0
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v416 - P6 SIZE OF COMMUNITY - GREECE

P.6_GR (OBJECTIVE) SIZE OF COMMUNITY: GREECE

1   Rural

2   Semi-urban

3   Urban

4   Thessaloniki

5   Athens

99   Inap. Not GR (not coded 11 in V6)

Note:

Last trend: EB73.1, P.6

v416, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Rural

Semi-urban

Urban

Thessaloniki

Athens

Inap. (not 11 in V6)

Sum

Valid Cases

M

516

251

447

155

631

54471

56471

2000

0.9

0.4

0.8

0.3

1.1

96.5

100.0

25.8

12.6

22.4

7.8

31.6

 

100.0
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v417 - P6 SIZE OF COMMUNITY - SPAIN

P.6_ES (OBJECTIVE) SIZE OF COMMUNITY: SPAIN

1   Rural

2   Urban

3   Metropolitan

99   Inap. Not ES (not coded 12 in V6)

Note:

Last trend: EB73.1, P.6

v417, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural

Urban

Metropolitan

Inap. (not 12 in V6)

Sum

Valid Cases

M

422

858

730

54461

56471

2010

0.7

1.5

1.3

96.4

100.0

21.0

42.7

36.3

 

100.0
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v418 - P6 SIZE OF COMMUNITY - PORTUGAL

P.6_PT (OBJECTIVE) SIZE OF COMMUNITY: PORTUGAL

1   Less than 2.000 inhabitants

2   2.000 to 10.000 inhabitants

3   10.001 to 20.000 inhabitants

4   20.001 to 100.000 inhabitants

5   More than 100.000 inhabitants

99   Inap. Not PT (not coded 13 in V6)

Note:

Last trend: EB73.1, P.6

v418, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 2.000

2.000 to 10.000

10.001 to 20.000

20.001 to 100.000

More than 100.000

Inap. (not 13 in V6)

Sum

Valid Cases

M

886

357

206

338

270

54415

56471

2056

1.6

0.6

0.4

0.6

0.5

96.4

100.0

43.1

17.4

10.0

16.4

13.1

 

100.0
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v419 - P6 SIZE OF COMMUNITY - FINLAND

P.6_FI (OBJECTIVE) SIZE OF COMMUNITY: FINLAND

1   Countryside (sparsely populated)

2   Rural population center (densely populated)

3   Other town/city (urban)

4   Capital area

99   Inap. Not FI (not coded 16 in V6)

Note:

Last trend: EB73.1, P.6

v419, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Countryside (sparsely populated)

Rural population center (densely populated)

Other town/city (urban)

Capital area

Inap. (not 16 in V6)

Sum

Valid Cases

M

324

313

979

390

54465

56471

2006

0.6

0.6

1.7

0.7

96.4

100.0

16.2

15.6

48.8

19.4

 

100.0
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v420 - P6 SIZE OF COMMUNITY - SWEDEN

P.6_SE (OBJECTIVE) SIZE OF COMMUNITY: SWEDEN

1   Countryside

2   Small town/populated area

3   Big city

99   Inap. Not SE (not coded 17 in V6)

Note:

Last trend: EB73.1, P.6

v420, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Countryside

Small town/populated area

Big city

Inap. (not 17 in V6)

Sum

Valid Cases

M

223

1062

733

54452

56471

2019

0.4

1.9

1.3

96.4

100.0

11.1

52.6

36.3

 

100.0
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v421 - P6 SIZE OF COMMUNITY - AUSTRIA

P.6_AT (OBJECTIVE) SIZE OF COMMUNITY: AUSTRIA

1   Up to 5.000 inhabitants

2   5.001 to 50.000 inhabitants

3   50.001 and more inhabitants

4   Vienna

99   Inap. Not AT (not coded 18 in V6)

Note:

Last trend: EB73.1, P.6

v421, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Up to 5.000

5.001 to 50.000

50.001 and more

Vienna

Inap. (not 18 in V6)

Sum

Valid Cases

M

896

487

219

407

54462

56471

2009

1.6

0.9

0.4

0.7

96.4

100.0

44.6

24.2

10.9

20.3

 

100.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 823 

v422 - P6 SIZE OF COMMUNITY - CYPRUS (REPUBLIC)

P.6_CY (OBJECTIVE) SIZE OF COMMUNITY: CYPRUS (REPUBLIC)

1   Rural area or village

2   Small/middle town

99   Inap. Not CY (not coded 19 in V6)

Note:

Last trend: EB73.1, P.6

v422, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

99

Rural area or village

Small/middle town

Inap. (not 19 in V6)

Sum

Valid Cases

M

305

707

55459

56471

1012

0.5

1.3

98.2

100.0

30.1

69.9

 

100.0
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v423 - P6 SIZE OF COMMUNITY - CZECH REPUBLIC

P.6_CZ (OBJECTIVE) SIZE OF COMMUNITY: CZECH REPUBLIC

1   Up to 5.000 inhabitants

2   5.001 to 100.000 inhabitants

3   More than 100.000 inhabitants

99   Inap. Not CZ (not coded 20 in V6)

Note:

Last trend: EB73.1, P.6

v423, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Up to 5.000

5.001 to 100.000

More than 100.000

Inap. (not 20 in V6)

Sum

Valid Cases

M

743

777

502

54449

56471

2022

1.3

1.4

0.9

96.4

100.0

36.7

38.4

24.8

 

100.0
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v424 - P6 SIZE OF COMMUNITY - ESTONIA

P.6_EE (OBJECTIVE) SIZE OF COMMUNITY: ESTONIA

1   Rural area

2   Small/medium towns

3   Big towns

4   Capital (Tallinn)

99   Inap. Not EE (not coded 21 in V6)

Note:

Last trend: EB73.1, P.6

v424, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Rural area

Small/medium towns

Big towns

Capital (Tallinn)

Inap. (not 21 in V6)

Sum

Valid Cases

M

731

418

314

537

54471

56471

2000

1.3

0.7

0.6

1.0

96.5

100.0

36.6

20.9

15.7

26.9

 

100.0
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v425 - P6 SIZE OF COMMUNITY - HUNGARY

P.6_HU (OBJECTIVE) SIZE OF COMMUNITY: HUNGARY

1   Village

2   Other towns

3   County town

4   Budapest

99   Inap. Not HU (not coded 22 in V6)

Note:

Last trend: EB73.1, P.6

v425, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Village

Other towns

County town

Budapest

Inap. (not 22 in V6)

Sum

Valid Cases

M

694

649

366

362

54401

56471

2070

1.2

1.1

0.6

0.6

96.3

100.0

33.5

31.3

17.7

17.5

 

100.0
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v426 - P6 SIZE OF COMMUNITY - LATVIA

P.6_LV (OBJECTIVE) SIZE OF COMMUNITY: LATVIA

1   Rural areas

2   Cities

3   Capital

99   Inap. Not LV (not coded 23 in V6)

Note:

Last trend: EB73.1, P.6

v426, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural areas

Cities

Capital

Inap. (not 23 in V6)

Sum

Valid Cases

M

721

742

550

54458

56471

2013

1.3

1.3

1.0

96.4

100.0

35.8

36.9

27.3

 

100.0
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v427 - P6 SIZE OF COMMUNITY - LITHUANIA

P.6_LT (OBJECTIVE) SIZE OF COMMUNITY: LITHUANIA

1   Less than 2.000 inhabitants

2   2.000 to 200.000 inhabitants

3   More than 200.000 inhabitants

99   Inap. Not LT (not coded 24 in V6)

Note:

Last trend: EB73.1, P.6

v427, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Less than 2.000

2.000 to 200.000

More than 200.000

Inap. (not 24 in V6)

Sum

Valid Cases

M

663

811

558

54439

56471

2032

1.2

1.4

1.0

96.4

100.0

32.6

39.9

27.5

 

100.0
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v428 - P6 SIZE OF COMMUNITY - MALTA

P.6_MT (OBJECTIVE) SIZE OF COMMUNITY: MALTA

1   Up to 6.000 inhabitants

2   6.001 to 10.000 inhabitants

3   More than 10.000 inhabitants

99   Inap. Not MT (not coded 25 in V6)

Note:

Last trend: EB73.1, P.6

v428, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Up to 6.000

6.001 to 10.000

More than 10.000

Inap. (not 25 in V6)

Sum

Valid Cases

M

311

414

275

55471

56471

1000

0.6

0.7

0.5

98.2

100.0

31.1

41.4

27.5

 

100.0
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v429 - P6 SIZE OF COMMUNITY - POLAND

P.6_PL (OBJECTIVE) SIZE OF COMMUNITY: POLAND

1   Rural area (village)

2   Less than 20.000 inhabitants

3   20.000 to 100.000 inhabitants

4   100.001 to 500.000 inhabitants

5   More than 500.000 inhabitants

99   Inap. Not PL (not coded 26 in V6)

Note:

Last trend: EB73.1, P.6

v429, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Rural area (village)

Less than 20.000

20.000 to 100.000

100.001 to 500.000

More than 500.000

Inap. (not 26 in V6)

Sum

Valid Cases

M

758

258

391

353

240

54471

56471

2000

1.3

0.5

0.7

0.6

0.4

96.5

100.0

37.9

12.9

19.6

17.7

12.0

 

100.0
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v430 - P6 SIZE OF COMMUNITY - SLOVAKIA

P.6_SK (OBJECTIVE) SIZE OF COMMUNITY: SLOVAKIA

1   Less than 1.000 inhabitants

2   1.000 to 5.000 inhabitants

3   5.001 to 20.000 inhabitants

4   20.001 to 100.000 inhabitants

5   More than 100.000 inhabitants

99   Inap. Not SK (not coded 27 in V6)

Note:

Last trend: EB73.1, P.6

v430, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Less than 1.000

1.000 to 5.000

5.001 to 20.000

20.001 to 100.000

More than 100.000

Inap. (not 27 in V6)

Sum

Valid Cases

M

328

593

323

560

258

54409

56471

2062

0.6

1.1

0.6

1.0

0.5

96.3

100.0

15.9

28.8

15.7

27.2

12.5

 

100.0
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v431 - P6 SIZE OF COMMUNITY - SLOVENIA

P.6_SI (OBJECTIVE) SIZE OF COMMUNITY: SLOVENIA

1   Rural settlement

2   Other cities/urban centres

3   Ljubljana area

99   Inap. Not SI (not coded 28 in V6)

Note:

Last trend: EB73.1, P.6

v431, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural settlement

Other cities/urban centres

Ljubljana area

Inap. (not 28 in V6)

Sum

Valid Cases

M

976

763

281

54451

56471

2020

1.7

1.4

0.5

96.4

100.0

48.3

37.8

13.9

 

100.0
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v432 - P6 SIZE OF COMMUNITY - BULGARIA

P.6_BG (OBJECTIVE) SIZE OF COMMUNITY: BULGARIA

1   Less than 1.000 inhabitants

2   1.000 to 4.999 inhabitants

3   5.000 to 19.999 inhabitants

4   20.000 to 49.999 inhabitants

5   50.000 to 99.999 inhabitants

6   100.000 to 499.999 inhabitants

7   500.000 to 999.999 inhabitants (category not used)

8   More than 999.999 inhabitants

99   Inap. Not BG (not coded 29 in V6)

Note:

Last trend: EB73.1, P.6

v432, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

8

99

Less than 1.000

1.000 to 4.999

5.000 to 19.999

20.000 to 49.999

50.000 to 99.999

100.000 to 499.999

More than 999.999

Inap. (not 29 in V6)

Sum

Valid Cases

M

286

370

261

193

252

330

314

54465

56471

2006

0.5

0.7

0.5

0.3

0.4

0.6

0.6

96.4

100.0

14.3

18.4

13.0

9.6

12.6

16.5

15.7

 

100.0
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v433 - P6 SIZE OF COMMUNITY - ROMANIA

P.6_RO (OBJECTIVE) SIZE OF COMMUNITY: ROMANIA

1   Rural area

2   Town

3   Small city

4   Medium sized city

5   Large city

6   Bucharest

99   Inap. Not RO (not coded 30 in V6)

Note:

Last trend: EB73.1, P.6

v433, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Rural area

Town

Small city

Medium sized city

Large city

Bucharest

Inap. (not 30 in V6)

Sum

Valid Cases

M

905

277

239

184

276

196

54395

56471

2076

1.6

0.5

0.4

0.3

0.5

0.3

96.3

100.0

43.6

13.3

11.5

8.9

13.3

9.4

 

100.0
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v434 - P6 SIZE OF COMMUNITY - NORWAY

P.6_NO (OBJECTIVE) SIZE OF COMMUNITY: NORWAY

1   Remote/fairly remote municip.

2   Fairly central municip.

3   Central municip.

99   Inap. Not NO (not coded 41 in V6)

Note:

Last trend: EB73.1, P.6

v434, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Remote/fairly remote municip.

Fairly central municip.

Central municip.

Inap. (not 41 in V6)

Sum

Valid Cases

M

410

513

1142

54407

56471

2064

0.7

0.9

2.0

96.3

100.0

19.9

24.8

55.3

 

100.0
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v435 - P6 SIZE OF COMMUNITY - ICELAND

P.6_IS (OBJECTIVE) SIZE OF COMMUNITY: ICELAND

1   Rural

2   Urban

3   Metropolitan

99   Inap. Not IS (not coded 43 in V6)

Note:

Last trend: EB73.1, P.6

v435, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Rural

Urban

Metropolitan

Inap. (not 43 in V6)

Sum

Valid Cases

M

247

119

639

55466

56471

1005

0.4

0.2

1.1

98.2

100.0

24.6

11.8

63.6

 

100.0
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v436 - P7 REGION I - FRANCE

P.7_FR REGION I

France (EUROSTAT NUTS II LEVEL)  – Regions

1   Ile de France

2   Champagne-Ardenne

3   Picardie

4   Haute-Normandie

5   Centre

6   Basse-Normandie

7   Bourgogne

8   Nord Pas de Calais

9   Lorraine

10   Alsace

11   Franche-Comte

12   Pays de la Loire

13   Bretagne

14   Poitou-Charentes

15   Aquitaine

16   Midi-Pyrenees

17   Limousin

18   Rhone-Alpes

19   Auvergne

20   Languedoc-Roussillon

21   Provence-Alpes-Cote d'Azur

99   Inap. Not FR (not coded 1 in V6)

Note:

Last trend: EB73.1, P.7
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v436, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

99

Ile de France

Champagne-Ardenne

Picardie

Haute-Normandie

Centre

Basse-Normandie

Bourgogne

Nord Pas de Calais

Lorraine

Alsace

Franche-Comte

Pays de la Loire

Bretagne

Poitou-Charentes

Aquitaine

Midi-Pyrenees

Limousin

Rhone-Alpes

Auvergne

Languedoc-Roussillon

Provence-Alpes-Cote d'Azur

Inap. (not 1 in V6)

Sum

Valid Cases

M

354

46

65

63

87

51

57

136

79

62

38

120

109

62

110

97

26

202

47

87

165

54410

56471

2061

0.6

0.1

0.1

0.1

0.2

0.1

0.1

0.2

0.1

0.1

0.1

0.2

0.2

0.1

0.2

0.2

0.0

0.4

0.1

0.2

0.3

96.4

100.0

17.2

2.2

3.2

3.1

4.2

2.5

2.8

6.6

3.8

3.0

1.8

5.8

5.3

3.0

5.3

4.7

1.3

9.8

2.3

4.2

8.0

 

100.0
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v437 - P7 REGION I - BELGIUM

P.7_BE REGION I

Belgium (EUROSTAT NUTS II LEVEL)  – Provinces

1   Hainaut

2   Limburg

3   Namur

4   Oost-Vlaanderen

5   West-Vlaanderen

6   Liege

7   Luxembourg

8   Vlaams Brabant

9   Antwerpen

10   Bruxelles

11   Brabant wallon

99   Inap. Not BE (not coded 2 in V6)

Note:

Last trend: EB73.1, P.7

v437, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

99

Hainaut

Limburg

Namur

Oost-Vlaanderen

West-Vlaanderen

Liege

Luxembourg

Vlaams Brabant

Antwerpen

Bruxelles

Brabant wallon

Inap. (not 2 in V6)

Sum

Valid Cases

M

249

162

89

275

226

203

49

205

334

198

71

54409

56471

2062

0.4

0.3

0.2

0.5

0.4

0.4

0.1

0.4

0.6

0.4

0.1

96.3

100.0

12.1

7.9

4.3

13.3

11.0

9.8

2.4

9.9

16.2

9.6

3.4

 

100.0
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v438 - P7 REGION I - NETHERLANDS

P.7_NL REGION I

The Netherlands (EUROSTAT NUTS II LEVEL)  – Provincies

1   Groningen

2   Friesland

3   Drenthe

4   Overijssel

5   Gelderland

6   Flevoland

7   Utrecht

8   Noord Holland

9   Zuid Holland

10   Zeeland

11   Noord Brabant

12   Limburg

99   Inap. Not NL (not coded 3 in V6)

Note:

Last trend: EB73.1, P.7

v438, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

Groningen

Friesland

Drenthe

Overijssel

Gelderland

Flevoland

Utrecht

Noord Holland

Zuid Holland

Zeeland

Noord Brabant

Limburg

Inap. (not 3 in V6)

Sum

Valid Cases

M

72

79

60

137

243

34

145

326

427

47

300

141

54461

56471

2010

0.1

0.1

0.1

0.2

0.4

0.1

0.3

0.6

0.8

0.1

0.5

0.2

96.4

100.0

3.6

3.9

3.0

6.8

12.1

1.7

7.2

16.2

21.2

2.3

14.9

7.0

 

100.0
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v439 - P7 REGION I - ITALY

P.7_IT REGION I

Italy (EUROSTAT NUTS II LEVEL - modified)  – Regioni

1   Valle d'Aosta and Piemonte

2   Liguria

3   Lombardia

5   Trentino

6   Veneto

7   Friuli, Venezia, Giulia

8   Emilia Romagna

9   Toscana

10   Marche

11   Umbria

12   Lazio

13   Molise and Abruzzi

14   Campania

15   Puglia/Basilicata

17   Calabria

18   Sicilia

19   Sardegna

99   Inap. Not IT (not coded 5 in V6)

Note:

Last trend: EB73.1, P.7
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v439, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

5

6

7

8

9

10

11

12

13

14

15

17

18

19

99

Valle d'Aosta and Piemonte

Liguria

Lombardia

Trentino

Veneto

Friuli, Venezia, Giulia

Emilia Romagna

Toscana (not ment.)

Marche

Umbria

Lazio

Molise and Abruzzi

Campania

Puglia/Basilicata

Calabria

Sicilia

Sardegna

Inap. (not 5 in V6)

Sum

Valid Cases

M

158

56

337

35

169

43

149

129

54

31

194

57

203

163

70

176

58

54389

56471

2082

0.3

0.1

0.6

0.1

0.3

0.1

0.3

0.2

0.1

0.1

0.3

0.1

0.4

0.3

0.1

0.3

0.1

96.3

100.0

7.6

2.7

16.2

1.7

8.1

2.1

7.2

6.2

2.6

1.5

9.3

2.7

9.8

7.8

3.4

8.5

2.8

 

100.0
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v440 - P7 REGION I - LUXEMBOURG

P.7_LU REGION I

Luxembourg

1   Centre

2   South

3   North

4   East

99   Inap. Not LU (not coded 6 in V6)

Note:

Last trend: EB73.1, P.7

v440, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Centre

South

North

East

Inap. (not 6 in V6)

Sum

Valid Cases

M

352

392

158

123

55446

56471

1025

0.6

0.7

0.3

0.2

98.2

100.0

34.3

38.2

15.4

12.0

 

100.0
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v441 - P7 REGION I - DENMARK

P.7_DK REGION I

Denmark (EUROSTAT NUTS II LEVEL)

1   Hovedstaden

2   Sjaelland

3   Syddanmark

4   Midtjylland

5   Nordjylland

99   Inap. Not DK (not coded 7 in V6)

Note:

Last trend: EB73.1, P.7

v441, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Hovedstaden

Sjaelland

Syddanmark

Midtjylland

Nordjylland

Inap. (not 7 in V6)

Sum

Valid Cases

M

620

300

440

456

214

54441

56471

2030

1.1

0.5

0.8

0.8

0.4

96.4

100.0

30.5

14.8

21.7

22.5

10.5

 

100.0
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v442 - P7 REGION I - UNITED KINGDOM

P.7_GB REGION I

United Kingdom (for Great Britain eleven NUTS 1 regions and for Northern Ireland five NUTS 3 regions)

0   NA

1   Belfast

2   Outer Belfast

3   East of Northern Ireland

4   North of Northern Ireland

5   West and South of Northern Ireland

6   North East

7   North West

8   Yorkshire and The Humber

9   East Midlands

10   West Midlands

11   East of England

12   London

13   South East

14   South West

15   Wales

16   Scotland

99   Inap. Not GB (not coded 9 or 10 in V6)

Note:

For 57 respondents in the United Kingdom information on NUTS region is missing. They are coded '0' ("NA") in V442 and 

V469.

Last trend: EB73.1, P.7
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v442, weighted by v10

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

99

NA

Belfast

Outer Belfast

East of Northern Ireland

North of Northern Ireland

West and South of Northern Ireland

North East

North West

Yorkshire and The Humber

East Midlands

West Midlands

East of England

London

South East

South West

Wales

Scotland

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

M

81

12

16

18

12

16

112

297

227

194

231

247

326

360

229

49

225

0

2651

2570

3.1

0.5

0.6

0.7

0.5

0.6

4.2

11.2

8.6

7.3

8.7

9.3

12.3

13.6

8.6

1.8

8.5

0.0

100.0

 

0.5

0.6

0.7

0.5

0.6

4.4

11.6

8.8

7.5

9.0

9.6

12.7

14.0

8.9

1.9

8.8

 

100.0
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v443 - P7 REGION I - GREECE

P.7_GR REGION I

Greece (EUROSTAT NUTS II LEVEL)  – Peripheries

1   Anatoliki Makedonia, Thraki

2   Kentriki Makedonia

3   Ditiki Makedonia

4   Thessalia

5   Ipeiros

6   Ditiki Ellada

7   Sterea Ellada

8   Peloponnissos

9   Attiki

10   Kriti

99   Inap. Not GR (not coded 11 in V6)

Note:

Last trend: EB73.1, P.7

v443, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Anatoliki Makedonia, Thraki

Kentriki Makedonia

Ditiki Makedonia

Thessalia

Ipeiros

Ditiki Ellada

Sterea Ellada

Peloponnissos

Attiki

Kriti

Inap. (not 11 in V6)

Sum

Valid Cases

M

118

364

58

146

70

143

119

125

742

115

54471

56471

2000

0.2

0.6

0.1

0.3

0.1

0.3

0.2

0.2

1.3

0.2

96.5

100.0

5.9

18.2

2.9

7.3

3.5

7.2

6.0

6.3

37.1

5.8

 

100.0
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v444 - P7 REGION I - SPAIN

P.7_ES REGION I

Spain (EUROSTAT NUTS II LEVEL)  – Comunidades Autonomas

1   Andalucia

2   Aragon

3   Asturias

4   Baleares

5   Canarias

6   Cantabria

7   Castilla-Leon

8   Castilla-La Mancha

9   Cataluna

10   Extremadura

11   Galicia

12   Madrid 

13   Murcia

14   Navarra

15   La Rioja

16   Pais Valenciano

17   Pais Vasco

99   Inap. Not ES (not coded 12 in V6)

Note:

Last trend: EB73.1, P.7
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v444, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

99

Andalucia

Aragon

Asturias

Baleares

Canarias

Cantabria

Castilla-Leon

Castilla-La Mancha

Cataluna

Extremadura

Galicia

Madrid 

Murcia

Navarra

La Rioja

Pais Valenciano

Pais Vasco

Inap. (not 12 in V6)

Sum

Valid Cases

M

353

59

49

47

91

26

114

90

317

48

125

273

62

27

14

220

95

54461

56471

2010

0.6

0.1

0.1

0.1

0.2

0.0

0.2

0.2

0.6

0.1

0.2

0.5

0.1

0.0

0.0

0.4

0.2

96.4

100.0

17.6

2.9

2.4

2.3

4.5

1.3

5.7

4.5

15.8

2.4

6.2

13.6

3.1

1.3

0.7

10.9

4.7

 

100.0
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v445 - P7 REGION I - PORTUGAL

P.7_PT REGION I

Portugal (EUROSTAT NUTS II LEVEL)  – Comissoes de Coordinacao Regional, Regioes Autonomas

1   North

2   Centre

3   Lisboa and Vale do Tejo

4   Alentejo

5   Algarve

99   Inap. Not PT (not coded 13 in V6)

Note:

Last trend: EB73.1, P.7

v445, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

North

Centre

Lisboa and Vale do Tejo

Alentejo

Algarve

Inap. (not 13 in V6)

Sum

Valid Cases

M

757

491

572

156

81

54415

56471

2056

1.3

0.9

1.0

0.3

0.1

96.4

100.0

36.8

23.9

27.8

7.6

3.9

 

100.0
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v446 - P7 REGION I - FINLAND

P.7_FI REGION I

Finland (EUROSTAT NUTS III LEVEL)  – Maakunnat

1   Uusimaa

2   Varsinais-Suomi

3   Satakunta

4   Kanta-Hame

5   Pirkanmaa

6   Paijat-Hame

7   Kymenlaakso

8   Etela-Karjala

9   Etela-Savo

10   Pohjois-Savo

11   Pohjois-Karjala

12   Keski-Suomi

13   Etela-Pohjanmaa

14   Pohjanmaa

15   Keski-Poohjanmaa (category not used)

16   Pohjois-Pohjanmaa

17   Kainuu

18   Lappi

99   Inap. Not FI (not coded 16 in V6)

Note:

Last trend: EB73.1, P.7
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v446, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

16

17

18

99

Uusimaa

Varsinais-Suomi

Satakunta

Kanta-Hame

Pirkanmaa

Paijat-Hame

Kymenlaakso

Etela-Karjala

Etela-Savo

Pohjois-Savo

Pohjois-Karjala

Keski-Suomi

Etela-Pohjanmaa

Pohjanmaa

Pohjois-Pohjanmaa

Kainuu

Lappi

Inap. (not 16 in V6)

Sum

Valid Cases

M

521

218

78

63

138

68

81

54

63

72

66

75

147

74

195

52

41

54465

56471

2006

0.9

0.4

0.1

0.1

0.2

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.3

0.1

0.3

0.1

0.1

96.4

100.0

26.0

10.9

3.9

3.1

6.9

3.4

4.0

2.7

3.1

3.6

3.3

3.7

7.3

3.7

9.7

2.6

2.0

 

100.0
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v447 - P7 REGION I - SWEDEN

P.7_SE REGION I

Sweden (EUROSTAT NUTS II LEVEL)  – Riksomraden

1   Stockholm

2   Ostra Mellansverige

3   Smaland med oarna

4   Sydsverige

5   Vastsverige

6   Norra Mellansverige

7   Mellersta Norrland

8   Ovre Norrland

99   Inap. Not SE (not coded 17 in V6)

Note:

Last trend: EB73.1, P.7

v447, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

Stockholm

Ostra Mellansverige

Smaland med oarna

Sydsverige

Vastsverige

Norra Mellansverige

Mellersta Norrland

Ovre Norrland

Inap. (not 17 in V6)

Sum

Valid Cases

M

425

338

177

298

404

183

82

112

54452

56471

2019

0.8

0.6

0.3

0.5

0.7

0.3

0.1

0.2

96.4

100.0

21.1

16.7

8.8

14.8

20.0

9.1

4.1

5.5

 

100.0
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v448 - P7 REGION I - AUSTRIA

P.7_AT REGION I

Austria (EUROSTAT NUTS II LEVEL)  – Bundeslaender

1   Vorarlberg

2   Tirol

3   Salzburg

4   Upper Austria

5   Styria

6   Carynthia

7   Lower Austria

8   Burgenland

9   Vienna

99   Inap. Not AT (not coded 18 in V6)

Note:

Last trend: EB73.1, P.7

v448, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

99

Vorarlberg

Tirol

Salzburg

Upper Austria

Styria

Carynthia

Lower Austria

Burgenland

Vienna

Inap. (not 18 in V6)

Sum

Valid Cases

M

86

168

126

335

295

137

385

70

407

54462

56471

2009

0.2

0.3

0.2

0.6

0.5

0.2

0.7

0.1

0.7

96.4

100.0

4.3

8.4

6.3

16.7

14.7

6.8

19.2

3.5

20.3

 

100.0
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v449 - P7 REGION I - CYPRUS (REPUBLIC)

P.7_CY REGION I

Cyprus (Republic)  – Districts

1   Nicocia

2   Limassol

3   Larnaca

4   Paphos

5   Famagusta

99   Inap. Not CY (not coded 19 in V6)

Note:

Last trend: EB73.1, P.7

v449, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

Nicocia

Limassol

Larnaca

Paphos

Famagusta

Inap. (not 19 in V6)

Sum

Valid Cases

M

399

291

169

98

56

55459

56471

1012

0.7

0.5

0.3

0.2

0.1

98.2

100.0

39.4

28.7

16.7

9.7

5.5

 

100.0
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v450 - P7 REGION I - CZECH REPUBLIC

P.7_CZ REGION I

Czech Republic (EUROSTAT NUTS II LEVEL)  – Large Areas

1   Praha

2   Stredni Cechy

3   Jihozapad

4   Severozapad

5   Severovychod

6   Jihovychod

7   Stredni Morava

8   Moravskoslezsko

99   Inap. Not CZ (not coded 20 in V6)

Note:

Last trend: EB73.1, P.7

v450, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

Praha

Stredni Cechy

Jihozapad

Severozapad

Severovychod

Jihovychod

Stredni Morava

Moravskoslezsko

Inap. (not 20 in V6)

Sum

Valid Cases

M

244

236

233

219

290

322

239

241

54449

56471

2022

0.4

0.4

0.4

0.4

0.5

0.6

0.4

0.4

96.4

100.0

12.1

11.7

11.5

10.8

14.3

15.9

11.8

11.9

 

100.0
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v451 - P7 REGION I - ESTONIA

P.7_EE REGION I

Estonia (EUROSTAT NUTS 3 modified) – Groups of Maakond (counties)

1   Tallinn

2   North Estonia / Pohja-Eesti (Harju-, Jarva-, Raplamaa)

3   West Estonia / Laane-Eesti (Laanemaa, Hiiumaa, Saaremaa, Parnumaa)

4   Tartu area (Tartumaa, Jogevamaa)

5   South Estonia / Louna-Eesti (Polva-, Viljandi-, Valga-, Vorumaa)

6   North-East Estonia / Kirde-Eesti (Laane-Virumaa, Ida-Virumaa)

99   Inap. Not EE (not coded 21 in V6)

Note:

Last trend: EB73.1, P.7

v451, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Tallinn

North Estonia / Pohja-Eesti (Harju-, Jarva-, Raplamaa)

West Estonia / Laane-Eesti (Laanemaa, Hiiumaa, Saaremaa, Parnumaa)

Tartu area (Tartumaa, Jogevamaa)

South Estonia / Louna-Eesti (Polva-, Viljandi-, Valga-, Vorumaa)

North-East Estonia / Kirde-Eesti (Laane-Virumaa, Ida-Virumaa)

Inap. (not 21 in V6)

Sum

Valid Cases

M

537

316

284

320

287

257

54471

56471

2000

1.0

0.6

0.5

0.6

0.5

0.5

96.5

100.0

26.8

15.8

14.2

16.0

14.3

12.8

 

100.0
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v452 - P7 REGION I - HUNGARY

P.7_HU REGION I

Hungary (EUROSTAT NUTS II LEVEL)  – Regions

1   Central Hungary (Kozep-Magyarorszag)

2   North Hungary (Eszak-Magyarorszag)

3   North Great Plain (Eszak-Alfold)

4   South Great Plain (Del-Alfold)

5   South Transdanubia (Del-Dunantul)

6   Central Transdanubia (Kozep-Dunantul)

7   West Transdanubia (Nyugat-Dunantul)

99   Inap. Not HU (not coded 22 in V6)

Note:

Last trend: EB73.1, P.7

v452, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

Central Hungary (Kozep-Magyarorszag)

North Hungary (Eszak-Magyarorszag)

North Great Plain (Eszak-Alfold)

South Great Plain (Del-Alfold)

South Transdanubia (Del-Dunantul)

Central Transdanubia (Kozep-Dunantul)

West Transdanubia (Nyugat-Dunantul)

Inap. (not 22 in V6)

Sum

Valid Cases

M

595

256

307

277

201

227

206

54401

56471

2070

1.1

0.5

0.5

0.5

0.4

0.4

0.4

96.3

100.0

28.8

12.4

14.8

13.4

9.7

11.0

10.0

 

100.0
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v453 - P7 REGION I - LATVIA

P.7_LV REGION I

Latvia (EUROSTAT NUTS III LEVEL)  – Regions

1   Riga

2   Pieriga

3   Vidzeme

4   Kurzeme

5   Zemgale

6   Latgale

99   Inap. Not LV (not coded 23 in V6)

Note:

Last trend: EB73.1, P.7

v453, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Riga

Pieriga

Vidzeme

Kurzeme

Zemgale

Latgale

Inap. (not 23 in V6)

Sum

Valid Cases

M

550

358

242

278

262

323

54458

56471

2013

1.0

0.6

0.4

0.5

0.5

0.6

96.4

100.0

27.3

17.8

12.0

13.8

13.0

16.0

 

100.0
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v454 - P7 REGION I - LITHUANIA

P.7_LT REGION I

Lithuania (EUROSTAT NUTS III LEVEL)  – Apskritys

1   Vilnius county

2   Utena county

3   Kaunas county

4   Alytus county

5   Marijampole county

6   Panevezys county

7   Siauliai county

8   Taurage county

9   Telsiai county

10   Klaipeda county

99   Inap. Not LT (not coded 24 in V6)

Note:

Last trend: EB73.1, P.7

v454, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Vilnius county

Utena county

Kaunas county

Alytus county

Marijampole county

Panevezys county

Siauliai county

Taurage county

Telsiai county

Klaipeda county

Inap. (not 24 in V6)

Sum

Valid Cases

M

518

106

407

107

107

171

210

75

102

229

54439

56471

2032

0.9

0.2

0.7

0.2

0.2

0.3

0.4

0.1

0.2

0.4

96.4

100.0

25.5

5.2

20.0

5.3

5.3

8.4

10.3

3.7

5.0

11.3

 

100.0
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v455 - P7 REGION I - POLAND

P.7_PL REGION I

Poland (EUROSTAT NUTS II LEVEL)  – Voivodeship

1   Dolnoslaskie

2   Kujawsko-pomorskie

3   Lubelskie

4   Lubuskie

5   Lodzkie

6   Malopolskie

7   Mazowieckie

8   Opolskie

9   Podkarpackie

10   Podlaskie

11   Pomorskie

12   Slaskie

13   Swietokrzyskie

14   Warminsko-mazurskie

15   Wielkopolskie

16   Zachodniopomorskie

99   Inap. Not PL (not coded 26 in V6)

Note:

Last trend: EB73.1, P.7
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v455, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

99

Dolnoslaskie

Kujawsko-pomorskie

Lubelskie

Lubuskie

Lodzkie

Malopolskie

Mazowieckie

Opolskie

Podkarpackie

Podlaskie

Pomorskie

Slaskie

Swietokrzyskie

Warminsko-mazurskie

Wielkopolskie

Zachodniopomorskie

Inap. (not 26 in V6)

Sum

Valid Cases

M

153

108

113

53

136

171

273

55

109

62

115

247

67

74

176

89

54471

56471

2000

0.3

0.2

0.2

0.1

0.2

0.3

0.5

0.1

0.2

0.1

0.2

0.4

0.1

0.1

0.3

0.2

96.5

100.0

7.6

5.4

5.6

2.6

6.8

8.5

13.6

2.7

5.4

3.1

5.7

12.3

3.3

3.7

8.8

4.4

 

100.0
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v456 - P7 REGION I - SLOVAKIA

P.7_SK REGION I

Slovakia (EUROSTAT NUTS II LEVEL)  – Groups of Regions

1   Bratislavsky kraj

2   Zapadne Slovensko

3   Stredne Slovensko

4   Vychodne Slovensko

99   Inap. Not SK (not coded 27 in V6)

Note:

Last trend: EB73.1, P.7

v456, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Bratislavsky kraj

Zapadne Slovensko

Stredne Slovensko

Vychodne Slovensko

Inap. (not 27 in V6)

Sum

Valid Cases

M

227

714

518

604

54409

56471

2062

0.4

1.3

0.9

1.1

96.3

100.0

11.0

34.6

25.1

29.3

 

100.0
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v457 - P7 REGION I - SLOVENIA

P.7_SL REGION I

Slovenia (EUROSTAT NUTS III LEVEL)  – Statistical Regions

1   Pomurska

2   Podravska

3   Koroska

4   Savinjska

5   Zasavska

6   Spodnjeposavska

7   Gorenjska

8   Notranjsko-kraska

9   Goriska

10   Obalno-kraska

11   Jugovzhodna Slovenija

12   Osrednjeslovenska

99   Inap. Not SI (not coded 28 in V6)

Note:

Last trend: EB73.1, P.7

v457, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

99

Pomurska

Podravska

Koroska

Savinjska

Zasavska

Spodnjeposavska

Gorenjska

Notranjsko-kraska

Goriska

Obalno-kraska

Jugovzhodna Slovenija

Osrednjeslovenska

Inap. (not 28 in V6)

Sum

Valid Cases

M

120

325

72

256

45

70

198

52

118

110

139

516

54451

56471

2020

0.2

0.6

0.1

0.5

0.1

0.1

0.4

0.1

0.2

0.2

0.2

0.9

96.4

100.0

5.9

16.1

3.6

12.7

2.2

3.5

9.8

2.6

5.8

5.4

6.9

25.5

 

100.0
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v458 - P7 REGION I - BULGARIA

P.7_BG REGION I

Bulgaria (EUROSTAT NUTS III LEVEL)  – Oblasti

1   Blagoevgrad

2   Bourgas

3   Varna

4   Veliko Tarnovo

5   Vidin

6   Vratza

7   Gabrovo

8   Dobritch

9   Kardjali

10   Kjustendil

11   Lovetch

12   Montana

13   Pazardjik

14   Pernik

15   Pleven

16   Plovdiv

17   Razgrad

18   Rousse

19   Silistra

20   Sliven

21   Smoljan

22   Sofia city

23   Sofia region

24   Stara Zagora

25   Targovishte

26   Haskovo

27   Shoumen

28   Jambol

99   Inap. Not BG (not coded 29 in V6)

Note:

Last trend: EB73.1, P.7
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v458, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

99

Blagoevgrad

Bourgas

Varna

Veliko Tarnovo

Vidin

Vratza

Gabrovo

Dobritch

Kardjali

Kjustendil

Lovetch

Montana

Pazardjik

Pernik

Pleven

Plovdiv

Razgrad

Rousse

Silistra

Sliven

Smoljan

Sofia city

Sofia region

Stara Zagora

Targovishte

Haskovo

Shoumen

Jambol

Inap. (not 29 in V6)

Sum

Valid Cases

M

87

111

122

73

29

53

35

53

41

39

41

42

77

36

78

186

35

66

34

55

33

329

67

93

35

68

52

37

54465

56471

2006

0.2

0.2

0.2

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.1

0.3

0.1

0.1

0.1

0.1

0.1

0.6

0.1

0.2

0.1

0.1

0.1

0.1

96.4

100.0

4.3

5.5

6.1

3.6

1.4

2.6

1.7

2.6

2.0

1.9

2.0

2.1

3.8

1.8

3.9

9.3

1.7

3.3

1.7

2.7

1.6

16.4

3.3

4.6

1.7

3.4

2.6

1.8

 

100.0
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v459 - P7 REGION I - ROMANIA

P.7_RO REGION I

Romania (EUROSTAT NUTS II LEVEL)  – Regions

1   North-East

2   South-East

3   South

4   South-West

5   West

6   North-West

7   Central

8   Bucharest

99   Inap. Not RO (not coded 30 in V6)

Note:

Last trend: EB73.1, P.7

v459, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

North-East

South-East

South

South-West

West

North-West

Central

Bucharest

Inap. (not 30 in V6)

Sum

Valid Cases

M

348

274

347

221

187

261

242

196

54395

56471

2076

0.6

0.5

0.6

0.4

0.3

0.5

0.4

0.3

96.3

100.0

16.8

13.2

16.7

10.6

9.0

12.6

11.7

9.4

 

100.0
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v460 - P7 REGION I - NORWAY

P.7_NO REGION I

Norway

1   Oslo

2   Lower East

3   Upper East

4   South

5   West

6   Central

7   North

99   Inap. Not NO (not coded 41 in V6)

Note:

Last trend: EB73.1, P.7

v460, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

Oslo

Lower East

Upper East

South

West

Central

North

Inap. (not 41 in V6)

Sum

Valid Cases

M

253

548

164

190

422

286

200

54407

56471

2064

0.4

1.0

0.3

0.3

0.7

0.5

0.4

96.3

100.0

12.3

26.6

7.9

9.2

20.5

13.9

9.7

 

100.0
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v461 - P7 REGION I - ICELAND

P.7_IS REGION I

Iceland  – Constituencies

1   Reykjavik North

2   Reykjavik South

3   Northwest

4   Northeast

5   South

6   Southwest

99   Inap. Not IS (not coded 43 in V6)

Note:

Last trend: EB73.1, P.7

v461, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Reykjavik North

Reykjavik South

Northwest

Northeast

South

Southwest

Inap. (not 43 in V6)

Sum

Valid Cases

M

192

192

99

119

147

256

55466

56471

1005

0.3

0.3

0.2

0.2

0.3

0.5

98.2

100.0

19.1

19.1

9.9

11.8

14.6

25.5

 

100.0
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v462 - P7 REGION II - FRANCE

P.7R_FR REGION II

France (EUROSTAT NUTS I LEVEL)  – Zeat

1   Ile de France

2   Bassin Parisien

3   Nord-Pais-de-Calais

4   East

5   West

6   South-West

7   Centre-East

8   Mediterranee

99   Inap. Not FR (not coded 1 in V6)

Note:

Last trend: EB73.1, P.7

v462, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

99

Ile de France

Bassin Parisien

Nord-Pais-de-Calais

East

West

South-West

Centre-East

Mediterranee

Inap. (not 1 in V6)

Sum

Valid Cases

M

354

368

136

179

290

232

249

252

54410

56471

2061

0.6

0.7

0.2

0.3

0.5

0.4

0.4

0.4

96.4

100.0

17.2

17.9

6.6

8.7

14.1

11.3

12.1

12.2

 

100.0
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v463 - P7 REGION II - BELGIUM

P.7R_BE REGION II

Belgium (EUROSTAT NUTS I LEVEL)  – Regions

1   Wallonie

2   Bruxelles-Brussel

3   Vlaams Gewest

99   Inap. Not BE (not coded 2 in V6)

Note:

Last trend: EB73.1, P.7

v463, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Wallonie

Bruxelles-Brussel

Vlaams Gewest

Inap. (not 2 in V6)

Sum

Valid Cases

M

662

198

1202

54409

56471

2062

1.2

0.4

2.1

96.3

100.0

32.1

9.6

58.3

 

100.0
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v464 - P7 REGION II - NETHERLANDS

P.7R_NL REGION II

The Netherlands (EUROSTAT NUTS I LEVEL)  – Landsdelen

1   North Netherlands

2   East Netherlands

3   West Netherlands

4   South Netherlands

99   Inap. Not NL (not coded 3 in V6)

Note:

Last trend: EB73.1, P.7

v464, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

North Netherlands

East Netherlands

West Netherlands

South Netherlands

Inap. (not 3 in V6)

Sum

Valid Cases

M

211

413

945

441

54461

56471

2010

0.4

0.7

1.7

0.8

96.4

100.0

10.5

20.5

47.0

21.9

 

100.0
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v465 - P7 REGION II - GERMANY

P.7_DE REGION II

Germany (EUROSTAT NUTS I LEVEL)  – Bundeslaender

1   Schleswig-Holstein

2   Hamburg

3   Niedersachsen

4   Bremen

5   Nordrhein-Westfalen

6   Hessen

7   Rheinland-Pfalz

8   Baden-Wuerttemberg

9   Bayern

10   Saarland

11   Berlin

12   Brandenburg

13   Mecklenburg-Vorpommern

14   Sachsen

15   Sachsen-Anhalt

16   Thueringen

99   Inap. Not DE (not coded 4 or 14 in V6)

Note:

Last trend: EB73.1, P.7
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v465, weighted by v12

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

99

Schleswig-Holstein

Hamburg

Niedersachsen

Bremen

Nordrhein-Westfalen

Hessen

Rheinland-Pfalz

Baden-Wuerttemberg

Bayern

Saarland

Berlin

Brandenburg

Mecklenburg-Vorpommern

Sachsen

Sachsen-Anhalt

Thueringen

Inap. (not 4 or 14 in V6)

Sum

Valid Cases

M

108

62

299

24

650

219

152

380

456

39

122

104

69

174

101

95

0

3054

3054

3.5

2.0

9.8

0.8

21.3

7.2

5.0

12.4

14.9

1.3

4.0

3.4

2.3

5.7

3.3

3.1

0.0

100.0

3.5

2.0

9.8

0.8

21.3

7.2

5.0

12.4

14.9

1.3

4.0

3.4

2.3

5.7

3.3

3.1

 

100.0
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v466 - P7 REGION II - ITALY (11 CATEGORIES)

P.7R_IT REGION II (11 CATAGORIES)

Italy (EUROSTAT NUTS I LEVEL modified)

1   North-West

2   Lombardia

3   North-East

4   Emilia Romagna

5   Centre

6   Lazio

7   Molisee Abruzzi

8   Campania

9   South

10   Sicilia

11   Sardegna

99   Inap. Not IT (not coded 5 in V6)

Note:

Generated by the Archive in accordance with former waves.

Last trend: EB73.1, P.7

v466, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

99

North-West

Lombardia

North-East

Emilia Romagna

Centre

Lazio

Molisee Abruzzi

Campania

South

Sicilia

Sardegna

Inap. (not 5 in V6)

Sum

Valid Cases

M

214

337

247

149

213

194

57

203

233

176

58

54389

56471

2082

0.4

0.6

0.4

0.3

0.4

0.3

0.1

0.4

0.4

0.3

0.1

96.3

100.0

10.3

16.2

11.9

7.2

10.2

9.3

2.7

9.8

11.2

8.5

2.8

 

100.0
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v467 - P7 REGION II - ITALY (5 CATEGORIES)

P.7R_IT REGION II (5 CATEGORIES)

Italy (EUROSTAT NUTS I LEVEL)  – Gruppi di regioni

1   North-West

2   North-East

3   Centre

4   South

5   Isole

99   Inap. Not IT (not coded 5 in V6)

Note:

Last trend: EB73.1, P.7

v467, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

99

North-West

North-East

Centre

South

Isole

Inap. (not 5 in V6)

Sum

Valid Cases

M

551

396

408

494

234

54389

56471

2082

1.0

0.7

0.7

0.9

0.4

96.3

100.0

26.5

19.0

19.6

23.7

11.2

 

100.0
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v468 - P7 REGION II - IRELAND

P.7_IE REGION II

Ireland  – 4 provinces separating Dublin from the rest of Leinster and collapsing Connaught and Ulster

1   Dublin

2   Rest of Leinster

3   Munster

4   Connaught/Ulster

99   Inap. Not IE (not coded 8 in V6)

Note:

Last trend: EB73.1, P.7

v468, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Dublin

Rest of Leinster

Munster

Connaught/Ulster

Inap. (not 8 in V6)

Sum

Valid Cases

M

578

513

558

364

54457

56471

2014

1.0

0.9

1.0

0.6

96.4

100.0

28.7

25.5

27.7

18.1

 

100.0
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v469 - P7 REGION II - UNITED KINGDOM

P.7R_GB REGION II

United Kingdom (EUROSTAT NUTS I LEVEL - modified)

0   NA

1   Scotland

2   North, Yorks, Humberside and North West

3   East and West Midlands, East of England

4   Wales

5   South East/London

6   South West

7   Northern Ireland

99   Inap. Not GB (not coded 9 or 10 in V6)

Note:

For 57 respondents in the United Kingdom information on NUTS region is missing. They are coded '0' ("NA") in V442 and 

V469.

Last trend: EB73.1, P.7

v469, weighted by v10

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

5

6

7

99

NA

Scotland

North, Yorks, Humberside and North West

East and West Midlands, East of England

Wales

South East/London

South West

Northern Ireland

Inap. (not 9 or 10 in V6)

Sum

Valid Cases

M

M

81

225

636

672

49

686

229

74

0

2651

2570

3.1

8.5

24.0

25.3

1.8

25.9

8.6

2.8

0.0

100.0

 

8.8

24.7

26.1

1.9

26.7

8.9

2.9

 

100.0
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v470 - P7 REGION II - GREECE

P.7R_ GR REGION II

Greece (EUROSTAT NUTS I LEVEL)

1   Voreia Ellada (Northern Greece)

2   Kentriki Ellada (Central Greece)

3   Attiki

4   Nisia aigaiou, Kriti

99   Inap. Not GR (not coded 11 in V6)

Note:

Last trend: EB73.1, P.7

v470, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Voreia Ellada (Northern Greece)

Kentriki Ellada (Central Greece)

Attiki

Nisia aigaiou, Kriti

Inap. (not 11 in V6)

Sum

Valid Cases

M

687

456

742

115

54471

56471

2000

1.2

0.8

1.3

0.2

96.5

100.0

34.4

22.8

37.1

5.8

 

100.0
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v471 - P7 REGION II - SPAIN (10 CATEGORIES)

P.7R_ES REGION II (10 CATEGORIES)

Spain (EUROSTAT NUTS I LEVEL modified)

1   Galicia

2   North

3   North-East

4   Aragon, Rioja

5   Madrid

6   Centre

7   Cataluna

8   East

9   South

10   Canarias

99   Inap. Not ES (not coded 12 in V6)

Note:

Generated by the Archive in accordance with former waves.

Last trend: EB73.1, P.7

v471, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

99

Galicia

North

North-East

Aragon, Rioja

Madrid

Centre

Cataluna

East

South

Canarias

Inap. (not 12 in V6)

Sum

Valid Cases

M

125

75

123

73

273

252

317

267

415

91

54461

56471

2010

0.2

0.1

0.2

0.1

0.5

0.4

0.6

0.5

0.7

0.2

96.4

100.0

6.2

3.7

6.1

3.6

13.6

12.5

15.8

13.3

20.6

4.5

 

100.0
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v472 - P7 REGION II - SPAIN (7 CATEGORIES)

P.7R_ES REGION II (7 CATEGORIES)

Spain (EUROSTAT NUTS I LEVEL)  – Groups of Comunidades Autonomas

1   North-West

2   North-East

3   Madrid

4   Centre

5   East

6   South

7   Canarias

99   Inap. Not ES (not coded 12 in V6)

Note:

Last trend: EB73.1, P.7

v472, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

99

North-West

North-East

Madrid

Centre

East

South

Canarias

Inap. (not 12 in V6)

Sum

Valid Cases

M

199

196

273

252

584

415

91

54461

56471

2010

0.4

0.3

0.5

0.4

1.0

0.7

0.2

96.4

100.0

9.9

9.8

13.6

12.5

29.1

20.6

4.5

 

100.0
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v473 - P7 REGION II - FINLAND

P.7R_FI REGION II

Finland (EUROSTAT NUTS II LEVEL)  – Suuralueet

1   East Finland (Ita)

2   South Finland (Etela)

3   West Finland (Lansi)

4   North Finland (Pohjois)

99   Inap. Not FI (not coded 16 in V6)

Note:

Last trend: EB73.1, P.7

v473, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

East Finland (Ita)

South Finland (Etela)

West Finland (Lansi)

North Finland (Pohjois)

Inap. (not 16 in V6)

Sum

Valid Cases

M

252

1006

512

236

54465

56471

2006

0.4

1.8

0.9

0.4

96.4

100.0

12.6

50.1

25.5

11.8

 

100.0
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v474 - P7 REGION II - SWEDEN

P.7R_SE REGION II

Sweden (EUROSTAT NUTS I LEVEL)  – Groups of Riksomraden

1   East Sweden (Ostra Sverige)

2   South Sweden (Sodra Sverige)

3   North Sweden (Norra Sverige)

99   Inap. Not SE (not coded 17 in V6)

Note:

Last trend: EB73.1, P.7

v474, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

East Sweden (Ostra Sverige)

South Sweden (Sodra Sverige)

North Sweden (Norra Sverige)

Inap. (not 17 in V6)

Sum

Valid Cases

M

763

879

377

54452

56471

2019

1.4

1.6

0.7

96.4

100.0

37.8

43.5

18.7

 

100.0
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v475 - P7 REGION II - AUSTRIA

P.7R_AT REGION II

Austria (EUROSTAT NUTS I LEVEL)  – Groups of Bundeslaender

1   East Austria

2   South Austria

3   West Austria

99   Inap. Not AT (not coded 18 in V6)

Note:

Last trend: EB73.1, P.7

v475, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

East Austria

South Austria

West Austria

Inap. (not 18 in V6)

Sum

Valid Cases

M

862

431

716

54462

56471

2009

1.5

0.8

1.3

96.4

100.0

42.9

21.5

35.6

 

100.0
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v476 - P7 REGION II - HUNGARY

P.7R_HU REGION II

Hungary (EUROSTAT NUTS I LEVEL)  – Groups of Regions

1   Central Hungary (Kozep-Magyarorszag)

2   Transdanubia (Dunantal)

3   North and Great Plain (Alfold es Eszak)

99   Inap. Not HU (not coded 22 in V6)

Note:

Last trend: EB73.1, P.7

v476, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

99

Central Hungary (Kozep-Magyarorszag)

Transdanubia (Dunantal)

North and Great Plain (Alfold es Eszak)

Inap. (not 22 in V6)

Sum

Valid Cases

M

595

634

841

54401

56471

2070

1.1

1.1

1.5

96.3

100.0

28.7

30.6

40.6

 

100.0
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v477 - P7 REGION II - POLAND

P.7R_PL REGION II

Poland (EUROSTAT NUTS I LEVEL)  – Groups of Voivodeships

1   Centralny

2   Poludniowy

3   Wschodni

4   Polnocno-zachodni

5   Poludniowo-zachodni

6   Polnocny

99   Inap. Not PL (not coded 26 in V6)

Note:

Last trend: EB73.1, P.7

v477, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Centralny

Poludniowy

Wschodni

Polnocno-zachodni

Poludniowo-zachodni

Polnocny

Inap. (not 26 in V6)

Sum

Valid Cases

M

409

418

351

318

208

296

54471

56471

2000

0.7

0.7

0.6

0.6

0.4

0.5

96.5

100.0

20.5

20.9

17.6

15.9

10.4

14.8

 

100.0
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v478 - P7 REGION II - SLOVENIA

P.7_SL REGION II

Slovenia (EUROSTAT NUTS II LEVEL)  – Macroregions

1   Eastern Slovenia (Vzhodna Slovenija)

2   Western Slovenia (Zahodna Slovenija)

99   Inap. Not SI (not coded 18 in V6)

Note:

Last trend: EB73.1, P.7

v478, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

99

Eastern Slovenia (Vzhodna Slovenija)

Western Slovenia (Zahodna Slovenija)

Inap. (not 18 in V6)

Sum

Valid Cases

M

1077

943

54451

56471

2020

1.9

1.7

96.4

100.0

53.3

46.7

 

100.0
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v479 - P7 REGION II - BULGARIA

P.7R_BG REGION II

Bulgaria (EUROSTAT NUTS II LEVEL)  – Groups of Oblasti

1   Severozapaden

2   Severen tsentralen

3   Severoiztochen

4   Yugoiztochen

5   Yugozapaden

6   Yuzhen tsentralen

99   Inap. Not BG (not coded 29 in V6)

Note:

Last trend: EB73.1, P.7

v479, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

99

Severozapaden

Severen tsentralen

Severoiztochen

Yugoiztochen

Yugozapaden

Yuzhen tsentralen

Inap. (not 29 in V6)

Sum

Valid Cases

M

242

244

261

296

558

406

54465

56471

2006

0.4

0.4

0.5

0.5

1.0

0.7

96.4

100.0

12.1

12.2

13.0

14.7

27.8

20.2

 

100.0
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v480 - P7 REGION II - ROMANIA

P.7R_RO REGION II

Romania (EUROSTAT NUTS I LEVEL)  – Groups of Regions

1   Macroregiunea unu

2   Macroregiunea doi

3   Macroregiunea trei

4   Macroregiunea patru

99   Inap. Not RO (not coded 30 in V6)

Note:

Last trend: EB73.1, P.7

v480, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

99

Macroregiunea unu

Macroregiunea doi

Macroregiunea trei

Macroregiunea patru

Inap. (not 30 in V6)

Sum

Valid Cases

M

504

621

543

408

54395

56471

2076

0.9

1.1

1.0

0.7

96.3

100.0

24.3

29.9

26.2

19.7

 

100.0
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v481 - P13 LANGUAGE OF INTERVIEW - BELGIUM

P.13_BE LANGUAGE OF QUESTIONNAIRE: BELGIUM

1   French

2   Dutch

9   Inap. Not BE (not coded 2 in V6)

Note:

Last trend: EB73.1, P.13

v481

Value Label Missing Count Percent Valid Percent

1

2

9

French

Dutch

Inap. (not 2 in V6)

Sum

Valid Cases

M

886

1176

54409

56471

2062

1.6

2.1

96.3

100.0

43.0

57.0

 

100.0
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v482 - P13 LANGUAGE OF INTERVIEW - LUXEMBOURG

P.13_LU LANGUAGE OF QUESTIONNAIRE: LUXEMBOURG

1   Luxembourgish

2   French

3   German (not mentioned)

9   Inap. Not LU (not coded 6 in V6)

Note:

Last trend: EB73.1, P.13

v482

Value Label Missing Count Percent Valid Percent

1

2

9

Luxembourgish

French

Inap. (not 6 in V6)

Sum

Valid Cases

M

139

886

55446

56471

1025

0.2

1.6

98.2

100.0

13.6

86.4

 

100.0
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v483 - P13 LANGUAGE OF INTERVIEW - SPAIN

P.13_ES LANGUAGE OF QUESTIONNAIRE: SPAIN

1   Spanish

2   Catalan

9   Inap. Not ES (not coded 12 in V6)

Note:

Last trend: EB73.1, P.13

v483

Value Label Missing Count Percent Valid Percent

1

2

9

Spanish

Catalan

Inap. (not 12 in V6)

Sum

Valid Cases

M

1973

37

54461

56471

2010

3.5

0.1

96.4

100.0

98.2

1.8

 

100.0
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v484 - P13 LANGUAGE OF INTERVIEW - FINLAND

P.13_FI LANGUAGE OF QUESTIONNAIRE: FINLAND

1   Finnish

2   Swedish

9   Inap. Not FI (not coded 16 in V6)

Note:

Last trend: EB73.1, P.13

v484

Value Label Missing Count Percent Valid Percent

1

2

9

Finnish

Swedish

Inap. (not 16 in V6)

Sum

Valid Cases

M

1978

28

54465

56471

2006

3.5

0.0

96.4

100.0

98.6

1.4

 

100.0
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v485 - P13 LANGUAGE OF INTERVIEW - ESTONIA

P.13_EE LANGUAGE OF QUESTIONNAIRE: ESTONIA

1   Estonian

2   Russian

9   Inap. Not EE (not coded 21 in V6)

Note:

Last trend: EB73.1, P.13

v485

Value Label Missing Count Percent Valid Percent

1

2

9

Estonian

Russian

Inap. (not 21 in V6)

Sum

Valid Cases

M

1688

312

54471

56471

2000

3.0

0.6

96.5

100.0

84.4

15.6

 

100.0
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v486 - P13 LANGUAGE OF INTERVIEW - LATVIA

P.13_LV LANGUAGE OF QUESTIONNAIRE: LATVIA

1   Latvian

2   Russian

9   Inap. Not LV (not coded 23 in V6)

Note:

Last trend: EB73.1, P.13

v486

Value Label Missing Count Percent Valid Percent

1

2

9

Latvian

Russian

Inap. (not 23 in V6)

Sum

Valid Cases

M

1582

431

54458

56471

2013

2.8

0.8

96.4

100.0

78.6

21.4

 

100.0
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v487 - P13 LANGUAGE OF INTERVIEW - MALTA

P.13_MT LANGUAGE OF QUESTIONNAIRE: MALTA

1   Maltese

2   English

9   Inap. Not MT (not coded 25 in V6)

Note:

Last trend: EB73.1, P.13

v487

Value Label Missing Count Percent Valid Percent

1

2

9

Maltese

English

Inap. (not 25 in V6)

Sum

Valid Cases

M

974

26

55471

56471

1000

1.7

0.0

98.2

100.0

97.4

2.6

 

100.0



 
Eurobarometer 73.2+73.3 - February-April 2010

GESIS Study No. 5236 (v2.0.1), doi: 10.4232/1.11473

 page 897 

v488 - C14 RESPONDENT OCCUPATION SCALE

C.14 RESPONDENT OCCUPATION SCALE

1   Self-employed (coded 5 to 9 in V74)

2   Managers (coded 10 to 12 in V74)

3   Other white collars (coded 13 or 14 in V74)

4   Manual workers (coded 15 to 18 in V74)

5   House persons (coded 1 in V74)

6   Unemployed (coded 3 in V74)

7   Retired (coded 4 in V74)

8   Students (coded 2 in V74)

Note:

This scale is based on a combination/selection of the current respondent occupation variable D.15A (V74).
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v488 by v7, Absolute Values (Row Percent), weighted by v8

v488 1 2 3 4 5 6 7 8 N Sum N Valid Sum

v7

AT

BE

BG

CY

CZ

DE-E

DE-W

DK

EE

ES

FI

FR

GB-GBN

GB-NIR

GR

HU

IE

IS

IT

LT

LU

LV

MT

NL

NO

PL

PT

RO

SE

SI

SK

N Sum

N Valid Sum

134 (6.7)

154 (7.5)

118 (5.9)

81 (8.0)

152 (7.5)

64 (6.2)

124 (6.1)

92 (4.5)

104 (5.2)

140 (7.0)

109 (5.4)

95 (4.6)

136 (6.7)

47 (7.7)

386 (19.3)

94 (4.5)

174 (8.6)

103 (10.2)

247 (11.9)

81 (4.0)

48 (4.7)

82 (4.1)

49 (4.9)

179 (8.9)

132 (6.4)

199 (10.0)

144 (7.0)

133 (6.4)

101 (5.0)

172 (8.5)

177 (8.6)

4051

4051

249 (12.4)

81 (3.9)

160 (8.0)

66 (6.5)

136 (6.7)

102 (9.9)

261 (12.9)

291 (14.3)

259 (13.0)

96 (4.8)

310 (15.5)

224 (10.9)

250 (12.2)

38 (6.3)

104 (5.2)

82 (4.0)

195 (9.7)

217 (21.6)

92 (4.4)

212 (10.4)

116 (11.3)

235 (11.7)

122 (12.2)

280 (13.9)

416 (20.1)

142 (7.1)

144 (7.0)

198 (9.5)

387 (19.2)

185 (9.2)

158 (7.7)

5808

5808

247 (12.3)

304 (14.7)

199 (9.9)

159 (15.7)

468 (23.1)

67 (6.5)

172 (8.5)

235 (11.6)

170 (8.5)

142 (7.1)

131 (6.5)

195 (9.5)

213 (10.4)

59 (9.7)

244 (12.2)

247 (11.9)

165 (8.2)

77 (7.7)

383 (18.4)

147 (7.2)

150 (14.6)

118 (5.9)

111 (11.1)

343 (17.1)

358 (17.3)

178 (8.9)

170 (8.3)

170 (8.2)

293 (14.5)

240 (11.9)

319 (15.5)

6474

6474

487 (24.2)

442 (21.4)

418 (20.8)

149 (14.7)

322 (15.9)

239 (23.2)

402 (19.9)

446 (22.0)

360 (18.0)

474 (23.6)

465 (23.2)

519 (25.2)

409 (20.0)

131 (21.5)

201 (10.1)

495 (23.9)

404 (20.0)

186 (18.5)

277 (13.3)

312 (15.3)

200 (19.5)

456 (22.7)

147 (14.7)

295 (14.7)

334 (16.2)

305 (15.3)

494 (24.0)

369 (17.8)

363 (18.0)

365 (18.1)

504 (24.4)

10970

10970

116 (5.8)

158 (7.7)

61 (3.0)

158 (15.6)

76 (3.8)

47 (4.6)

234 (11.6)

11 (0.5)

125 (6.3)

321 (16.0)

47 (2.3)

106 (5.1)

136 (6.7)

46 (7.6)

329 (16.5)

56 (2.7)

413 (20.5)

25 (2.5)

286 (13.7)

100 (4.9)

111 (10.8)

58 (2.9)

291 (29.1)

140 (7.0)

58 (2.8)

127 (6.4)

179 (8.7)

239 (11.5)

23 (1.1)

37 (1.8)

56 (2.7)

4170

4170

75 (3.7)

195 (9.5)

307 (15.3)

70 (6.9)

133 (6.6)

145 (14.1)

93 (4.6)

125 (6.2)

210 (10.5)

345 (17.2)

140 (7.0)

127 (6.2)

174 (8.5)

77 (12.7)

94 (4.7)

241 (11.6)

227 (11.3)

29 (2.9)

64 (3.1)

342 (16.8)

41 (4.0)

416 (20.7)

28 (2.8)

73 (3.6)

84 (4.1)

240 (12.0)

231 (11.2)

150 (7.2)

80 (4.0)

162 (8.0)

150 (7.3)

4868

4868

548 (27.3)

540 (26.2)

559 (27.9)

164 (16.2)

532 (26.3)

317 (30.7)

557 (27.5)

564 (27.8)

534 (26.7)

353 (17.6)

576 (28.7)

615 (29.9)

570 (27.9)

166 (27.3)

391 (19.6)

677 (32.7)

227 (11.3)

136 (13.5)

529 (25.4)

575 (28.3)

256 (25.0)

370 (18.4)

146 (14.6)

447 (22.2)

405 (19.6)

583 (29.2)

518 (25.2)

590 (28.4)

486 (24.1)

608 (30.1)

448 (21.7)

13987

13987

153 (7.6)

188 (9.1)

185 (9.2)

165 (16.3)

203 (10.0)

51 (4.9)

179 (8.9)

265 (13.1)

236 (11.8)

139 (6.9)

228 (11.4)

179 (8.7)

156 (7.6)

44 (7.2)

251 (12.6)

178 (8.6)

211 (10.5)

233 (23.2)

204 (9.8)

264 (13.0)

103 (10.0)

278 (13.8)

106 (10.6)

253 (12.6)

278 (13.5)

226 (11.3)

176 (8.6)

227 (10.9)

287 (14.2)

251 (12.4)

251 (12.2)

6148

6148

2009

2062

2007

1012

2022

1032

2022

2029

1998

2010

2006

2060

2044

608

2000

2070

2016

1006

2082

2033

1025

2013

1000

2010

2065

2000

2056

2076

2020

2020

2063

56476

2009

2062

2007

1012

2022

1032

2022

2029

1998

2010

2006

2060

2044

608

2000

2070

2016

1006

2082

2033

1025

2013

1000

2010

2065

2000

2056

2076

2020

2020

2063

56476
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D16 COMPUTER SKILLS: COPY/MOVE FILE/FOLDER
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QA1 INTERNET USE - LAST TIME
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