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Part I: About the GESIS Panel 

1. General Overview 
The GESIS Panel provides a probability-based mixed-mode access panel infrastructure located 
at GESIS Leibniz Institute for the Social Sciences in Mannheim, Germany. The project offers 
the social science community a unique opportunity to collect survey data from a 
representative sample of the German population. Submitted study proposals are evaluated 
based on a scientific review process. 

Panel members were initially recruited in 2013 in face-to-face interviews followed by a self-
administered profile survey. The mode was chosen by the participants. All participants of the 
profile survey are considered as members of the panel and invited to the bi-monthly regular 
waves. The starting cohort encompassed 4900 panelists at the beginning of 2014.  

In order to compensate for panel attrition, a refreshment sample was drawn in 2016, using the 
General Social Survey (ALLBUS) interview as vehicle. The initial cohort encompasses German 
speaking respondents aged between 18 and 70 years (at the time of recruitment) and 
permanently residing in Germany, whereas the second cohort includes respondents from the 
age of 18 without upper restriction. A normalized design weight that enables the integration 
of the two cohorts is provided in the data set in variable z000011a. For more details, please 
see the methods reports of the recruitment processes and the GESIS Panel reference paper 
(Bosnjak et al., 2017). The recruitment cohort is indicated by the variable z000006a.  

 

2. Data Collection Waves 

2.1 Data Collection 
The data collection process employs two self-administered survey modes (online and offline). 
Data collection and panel maintenance is administered and organized by the GESIS Panel 
Team.  

The GESIS Panel waves take place on a bi-monthly basis, each taking about 20 minutes. About 
two thirds of the panelists participate online (Web-based surveys), about one third of the 
panelists attend the surveys by mail.  

Each survey wave consists of two major parts: About 15 minutes of survey time is reserved for 
the submitted studies. Fielded external studies have undergone a peer-review process. The 
second part of each survey wave (about five minutes of survey time) is reserved for GESIS 
Panel Longitudinal Core Studies developed by GESIS.  

One aim of the Longitudinal Core Studies is to measure frequently demanded characteristics 
beyond demographics, such as personality and human values, political behavior and 
orientations, well-being and quality-of-life, environmental attitudes and behavior, and 
information/communication technology usage. Moreover, a second aim of the GESIS Panel 
Longitudinal Core Studies is to assess and to control for data quality (i.e., different sources of 
survey errors) by measuring concepts such as survey participation evaluations, survey mode 
habits and preferences, and by including selected items from other benchmark surveys (e.g., 
German Microcensus, ESS, ALLBUS, ISSP).  
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Independently of the survey mode, all participants are invited by mail and receive an 
unconditional incentive of five Euros. The online version of the GESIS Panel questionnaires is 
implemented in the EFS Panel installation by Questback. In addition to the mail invitation, 
online participants receive an invitation and two reminders by email. The online data 
collection process is conducted by the GESIS Panel team. The field phase lasts about eight 
weeks.  

Offline data are collected by a mail service provider. They send out all paper questionnaires 
one day before the start of the online field phase. No reminders are sent out in the offline 
mode. In-coming paper questionnaires are processed by the mail provider until one day before 
the start of the next wave´s field phase. The data is entered manually, and all questionnaires 
are archived electronically. 

 

2.2 Waves 
The GESIS Panel multi-topic survey waves take place on a bi-monthly basis, each 
encompassing about 20 minutes starting with wave aa in August 2013. The first three waves 
in 2013 (waves aa, ab, ac) were part of the initial recruitment phase and therefore only 
include a subsample of panelists. The first wave of the GESIS Panel with the full sample is 
wave ba in February 2014. 

The regular field phase lasts until the beginning of the next wave for both modes. Each wave 
includes four to eight different studies. 

Table 1 presents an overview of all waves fielded by the GESIS Panel so far. The first column 
indicates the year of data collection, the second column indicates the name of the wave. 
Waves and studies are named after the GESIS Panel naming convention (see Codebook). Waves 
are signified by two letters, the first signifying the year and the second the wave of the year, 
both letters having the potential range from a to z.  

The third column indicates the studies that were fielded in the respective wave. The last 
columns provide information on the field period as well as the number of invited panelists and 
the number of those that participated.  
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Table 1 Overview of GESIS Panel waves 

Year Wave Studies Field period 

2013 aa  aa, ab, zq  21.08.- 20.09. 1 

 ab  ab, ac, ad, zq   16.10.- 10.12. 

 ac  ab, ae, af, zq  11.12.- 19.02. 
2014 ba  zb, ag, ah, ai, zq  27.02.- 15.04. 

 bb  zc, aj, ak, al, ai, zq   16.04.- 17.06. 

 bc  zd, aj, am, an zq  18.06.- 12.08. 

 bd  ze, ao, ap, an, zq  13.08.- 14.10. 

 be   zf, zg, zh, aq, an, zq  15.10.- 16.12. 

 bf  zi, zh, am, ar, zq  17.12.- 17.02. 

2015 ca  zb, at, av, ar, zq  18.02.- 14.04. 

 cb  zc, as, aq, aw, zq  15.04.- 16.06. 

 cc  zd, zc, ax, ay, aw, zq  17.06.- 11.08. 

 cd  ze, as, av, az, aw, zq  12.08.- 13.10. 

 ce  zf, zg, zh, as, az, zy, aw, zq  14.10.- 15.12. 

 cf  zi, ba, zh, bb, zy, aw, zq   16.12.- 16.02. 

2016 da  zb, at, bc, av, be, zy, bf, aw, zq   17.02.- 19.04. 

 db  zc, bg, bh, zy, bd, aw, zq  20.04.- 14.06. 

 dc  zd, ax, bi, bj, zy, aw, zq  15.06.- 16.08. 

 dd  ze, ac, bk, bg, az, aw, zq  17.08.- 18.10. 

 de  zf, zg, zh, bd, bh, bl, aw, zq    19.10.- 13.12. 

 df  zi, zh, bn, bo, aw, zq  14.12.- 14.02. 

2017 ea  zb, at, bp, bk, zj, zy, zz, aw, zq  15.02.- 18.04. 

 eb  zc, bd, bh, bm, aw, zq  19.04.- 13.06. 

 ec  zd, bq, br, bo, zj, zy, zq  14.06.- 15.08. 

 ed  ze, zh, zt, zy, bt, bs, zq  16.08.- 17.10. 

 ed  zc quick poll  voting intention  12.09.- 23.09. 

 ee  zf, zg, zh, bu, bd, zy, zq  18.10.- 12.12. 

 ef  zh, zi, bo, aj, zj, zq  13.12.- 13.02. 

2018 fa  zb, at, bf, bb, bw, zq  14.02.- 17.04. 
1 In contrast to all other waves, the field period of the online part (21.08.2013-
14.10.2013) in wave aa differed from the field period of the mail part. 

 

3. Access to Data and Documentation 
The scientific use file of the GESIS Panel is accessible for scientific purposes via the GESIS Data 
Archive in Cologne. Along with the dataset, all documents are stored centrally in the data 
catalog. The wave documentation comprises the wave reports, the questionnaires and a 
codebook that documents all variables in the dataset. Additional documents that document 
the recruitment in 2013 and 2016 and further descriptions of the data are also available. 

https://dbk.gesis.org/DBKSearch/sdesc2.asp?no=5665&tab=3&db=e
https://dbk.gesis.org/DBKSearch/sdesc2.asp?no=5665&tab=3&db=e
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It is intended to publish an updated edition of the master dataset that includes new data from 
the last wave as well as revisions from previous waves every second month. The revisions of 
earlier data releases are documented in the errata document that is accessible in the study 
entry of the GESIS Panel GESIS Data Archive. In general, data will be accessible about two 
months after the end of the field period.  

We provide two editions of this master dataset: a scientific use file accessible for research 
purposes (GESIS Panel Standard Edition: ZA5665) and a secure scientific use file that is only 
available for on-site use at the Secure Data Center in Cologne (GESIS Panel Extended Edition: 
ZA5664). To access the scientific use file, users have to register with the data catalog of the 
Data Archive and apply for access to the GESIS Panel dataset. Researchers then need to sign a 
user contract. Upon approval of the data use request, the data archive will provide researchers 
with access to the current scientific use file via secure FTP-download.  

The integration of the second cohort and the increase of waves made a reorganization of the 
data set necessary. Initially, the GESIS Panel data were provided as one incremental increasing 
data set that contained all respondents and all waves. With the integration of the second 
cohort in the data release of wave ec, the data set will be delivered separated by years and 
cohorts. For a comprehensive overview of the structure of the GESIS Panel data, please refer 
to GESIS Panel Data manual. 

 

4. Bibliographic Citation and Notification of Publications 

4.1 Bibliographic Citation 
Each new data release has its own DOI. Although each release may include changes to older 
waves, replicability is guaranteed since every variable remains in the dataset and new editions 
of variables are added as new variables. We ask users to always pay attention that they use the 
correct DOI of the dataset they used for publications.  

Researchers are required to cite the dataset they use in publications with the correct ZA 
version number and DOI as follows.  

 

German: 

GESIS (2018): GESIS Panel Erweiterte Edition. GESIS Datenarchiv, Köln. ZA5664 Datenfile 
Version 26.0.0, doi:  10.4232/1.13157 

GESIS (2018): GESIS Panel Standard Edition. GESIS Datenarchiv, Köln. ZA5665 Datenfile 
Version 26.0.0, doi: 10.4232/ 1.13158 

 

English: 

GESIS (2018): GESIS Panel Extended Edition. GESIS Data Archive, Cologne. ZA5664 Datafile 
Version 26.0.0, 10.4232/1.13157 

GESIS (2018): GESIS Panel Standard Edition. GESIS Data Archive, Cologne. ZA5665 Datafile 
Version 26.0.0, 10.4232/ 1.13158 

 

Additionally, please refer to the GESIS Panel reference paper in publications that are based on 
the GESIS Panel dataset: 

https://dbk.gesis.org/DBKSearch/download.asp?db=E&id=54268
https://dbk.gesis.org/dbksearch/
http://dx.doi.org/10.4232/1.13060
http://dx.doi.org/10.4232/1.13061
http://dx.doi.org/10.4232/1.13060
http://dx.doi.org/10.4232/1.13061
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Bosnjak, M., Dannwolf, T., Enderle, T., Schauer, I.,  Struminskaya, B., Tanner, A., & Weyandt K. 
W. (2017). Establishing an open probability-based mixed-mode panel of the general 
population in Germany: The GESIS Panel. Social Science Computer Review, 36(1). 
https://doi.org/10.1177/0894439317697949 

4.2 Notification of Publications 
To get an overview of the actual usage of our data, researchers using the GESIS Panel data in 
their publication are asked to send a notification including bibliographic information and the 
data set s DOI to info@gesis-panel.de. In accordance with our user contract, we ask 
researchers to provide us with an electronic or paper copy of their publications. Publications 
that use GESIS Panel data are included in the official GESIS Panel bibliography on our 
homepage. 

5. GESIS Panel Team 

5.1 Core Team Members 
Table 2 provides an overview of the active members of the GESIS Panel project. 

Table 2 Members of the Team GESIS Panel 

Team Leader Bernd Weiß 
Survey Project Management David Bretschi 
 Isabella Minderop 
 Katharina Schmidt 
 Mirjan Schulz 
Survey Statistics and Data Quality Management Jan-Philipp Kolb 
 Ines Schaurer 
 Kai Weyandt 
Panel Management Gabriele Wahlig 
Software Adjustment and Maintenance Kai Böge 

 

5.2 Quality Assurance Board Members 
The members of the GESIS Panel Scientific Quality Assurance Board are Prof. Dr. Jörg Blasius 
(University of Bonn), Prof. Dr. Annelies Blom (University of Mannheim), , Dr. Mario Callegaro, 
Prof. Dr. Mick Couper (University of Michigan), Prof. Dr. Marcel Das (CentERdata and Tilburg 
University), Prof. Dr. Don Dillman (Washington State University), Prof Dr. Marek Fuchs 
(Technical University Darmstadt), Prof. Dr. Arie Kapteyn (University of Southern California), 
Prof. Dr. Jon Krosnick (Stanford University), Prof. Dr. Peter Lynn (University of Essex), Prof. Dr. 
Norbert Schwarz (University of Southern California), Ass.-Prof. Dr. Bella Struminskaya (Utrecht 
University) and Ass.-Prof. Dr. Vera Toepoel (Utrecht University). 

 

6. Acknowledgements  
The GESIS Panel thanks the researchers submitting proposals to and fielding studies in the 
GESIS Panel. We are very grateful to the many anonymous reviewers that provide valuable 
feedback to the submitted studies. 

 

https://doi.org/10.1177/0894439317697949
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Part II: Study Descriptions 

aa: Lifestyles in everyday life 

Study Code 
aa 

Version and date of last revision 
Version 2, May 11, 2014 

Study title 
Lifestyles in everyday life  

Subject classification  
Equality and inequality; cultural activities and participation; leisure, tourism and sport 

Keywords 
Lifestyles, social stratification, leisure, cultural activities 

Data collection waves 
aa 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Gunnar Otte 
Philipps-Universität Marburg 

http://scholar.google.de/citations?user=mLUU
1tMAAAAJ&hl=de 

Jörg Rössel 
Universität Zürich 

http://scholar.google.com/citations?user=4D
O_94IAAAAJ&hl=de 

http://www.researchgate.net/researcher/2024
004573_Joerg_Roessel/ 

Sebastian Weingartner 
Universität Zürich 

 

Carina Cornesse 
GESIS Leibniz Institute for the Social Sciences 

http://scholar.google.de/citations?user=WD2
9nLIAAAAJ 

Abstract 
The study on lifestyles in everyday life is a cross-sectional study in the first GESIS Panel wave 
in August/September 2013. It stands in the long tradition of social stratification approaches, 
in particular typological research on lifestyles in Germany. The basic idea is to distinguish 
social groups of collectively shared patterns of everyday life behaviour and aesthetic 
preferences (for further reading on the theoretical background of lifestyle research see Otte 
2008a and Rössel & Otte 2011). 

The study on lifestyles in the first GESIS Panel wave contains the following measures:  

http://scholar.google.de/citations?user=mLUU1tMAAAAJ&hl=de
http://scholar.google.de/citations?user=mLUU1tMAAAAJ&hl=de
http://scholar.google.com/citations?user=4DO_94IAAAAJ&hl=de
http://scholar.google.com/citations?user=4DO_94IAAAAJ&hl=de
http://www.researchgate.net/researcher/2024004573_Joerg_Roessel/
http://www.researchgate.net/researcher/2024004573_Joerg_Roessel/
http://scholar.google.de/citations?user=WD29nLIAAAAJ
http://scholar.google.de/citations?user=WD29nLIAAAAJ
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Measured constructs/concepts and corresponding data collection waves 

[List of Parties] = CDU,CSU, SPD, FDP, Die Linke, Bündnis 90/ Die Grünen, Piratenpartei, 
Alternative für Deutschland 

 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Conduct of life-typology:  

level of living 

(Otte 2005, Otte et al. 2013) 

 

Interest: arts and culture 

Interest: reading books 

Interest: politics and events of the day 

Living standard 

Consumption:restaurant 

Consumption:apartment 

aa 

Conduct of life-typology:  

modernity/biographical 
perspective (Otte 2005, Otte et 
al. 2013) 

 

Openness: experience 

Activity: going out 

Consumption: Technological devices 

Behaviour: Established routines 

Values: Family traditions 

Consumption: Classical clothing 

aa 

Leisure time activities (Otte et 
al. 2013) 

Cultural activity: cabaret and comedy 

Cultural activity: bar and restaurant 

Cultural activity: discotheque & dance 

Cultural activity: sports event 

Cultural activity: local festival & fair 

Cultural activity: arts and crafts market 

Cultural activity: cinema 

Cultural activity: theater 

Cultural activity: opera, ballet 

Cultural activity: arts museum & exhibition 

Cultural activity: other museum 

Cultural activity: classical concert 

Cultural activity: pop, rock, etc. concert 

Cultural activity: folk concert 

aa 

TV preferences (Otte et al. 
2013) 

TV preference: shows 

TV preference: sports 

TV preference: series 

aa 



9 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

TV preference: news 

TV preference: political magazine 

TV preference: documentation 

TV preference: crime 

Musical preferences (Otte 
2008b, 2010, Otte et al. 2013) 

Musical preference: classical music 

Musical preference: opera 

Musical preference: musical 

Musical preference: jazz 

Musical preference: pop music & charts 

Musical preference: rock music 

Musical preference: heavy metal 

Musical preference: electronic music 

Musical preference: Hip Hop, Soul, Reggae 

Musical preference: German Schlager 

Musical preference: German folk music 

Musical preference: folk music (other 
countries) 

 

aa 

Frequency: making music 

(Otte et al. 2013) 

Frequency: making music aa 

Skill: musical instrument 

(Hartmann 1999) 

Skill: musical instrument aa 

Interest in newspapers 

(Hartmann 1999) 

Taste: favourite newspaper 

Interest: newspaper topics: politics 

Interest: newspaper topics: economy 

Interest: newspaper topics: culture 

Interest: newspaper topics: sports 

Interest: newspaper topics: local topics 

Interest: newspaper topics: worldwide 

aa 

Social stratum Social stratum aa 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  

http://dx.doi.org/10.4232/1.11878


10 

References 
Hartmann, P. (1999). Lebensstilforschung. Darstellung, Kritik und Weiterentwicklung. Opladen: 

Leske + Budrich. 

Otte, G., Rössel, J. and Weingartner, S. (2013). ALLBUS 2014: Fragevorschläge für das 
Lebensstilmodul. Unpublished manuscript. 

Otte, G. (2010). Klassenkultur  und Individualisierung  als soziologische Mythen? Ein 
Zeitvergleich des Musikgeschmacks Jugendlicher in Deutschland, 1955-2004. p. 73-95. 
Berger, P.A. and Hitzler, R. (Eds.). Individualisierungen. Ein Vierteljahrhundert jenseits von 
Stand und Klasse ? Wiesbaden: VS. 

Otte, G. (2008a). Sozialstrukturanalysen mit Lebensstilen. Eine Studie zur theoretischen und 
methodischen Neuorientierung der Lebensstilforschung. Second edition (First edition 2004). 
Wiesbaden: VS. 

Otte, G. (2008b). Lebensstil und Musikgeschmack. p. 25-56. Gensch, G., Stöckler, E.M. and 
Tschmuck P. (Eds.). Musikrezeption, Musikdistribution und Musikproduktion. Der Wandel 
des Wertschöpfungsnetzwerks in der Musikwirtschaft. Wiesbaden: Gabler.  

Otte, G. (2005). Entwicklung und Test einer integrativen Typologie der Lebensführung für die 
Bundesrepublik Deutschland. Zeitschrift für Soziologie, 34 ,6, 442-467.  

Rössel, J. and Otte, G. (Ed.) (2011). Lebensstilforschung. Sonderheft 51 der Kölner Zeitschrift 
für Soziologie und Sozialpsychologie. Wiesbaden: VS. 

 



11 

ab: How election outcomes shape public opinion 

Study Code 
ab 

Version and date of last revision 
Version 1; March 5, 2014 

Study title 
How election outcomes shape public opinion: citizen support for democracy and perceptions 
of party positions before and after the 2013 German federal election 

Subject classification  
Elections; mass political behaviour, attitudes/opinion; political ideology 

Keywords 
Satisfaction with democracy; trust; electoral system; electoral threshold; party positions; 
welfare state; political communication; election; Germany; longitudinal; panel data 

Data collection waves 
aa, ab, ac 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Tanja Dannwolf 
GESIS Leibniz Institute for the Social Sciences 

https://www.researchgate.net/profile/Tanja_D
annwolf 

Michael Herrmann 
University of Konstanz 

http://scholar.google.de/citations?user=6suqp
c8AAAAJ 

http://d-nb.info/gnd/143824651 

Klaus Pforr 
GESIS Leibniz Institute for the Social Sciences 

http://scholar.google.de/citations?user=s37iL
38AAAAJ 
http://ideas.repec.org/e/ppf24.html 

http://www.researchgate.net/profile/Klaus_Pf
orr 

Abstract 
This study contains longitudinal data on electoral choice, democratic support, party positions, 
and political communication in the months preceding and following the 2013 German federal 
election on 22 September 2013. The data were collected in the waves fielded in August, 
October, and December 2013. 

The research goals of the study were twofold. First, the study sought to further our 
understanding of the role of elections in maintaining political stability and citizen support for 
democracy. Building on extant cross-sectional research showing that voters who supported a 
losing party exhibit lower levels of political trust and satisfaction with democracy than those 

https://www.researchgate.net/profile/Tanja_Dannwolf
https://www.researchgate.net/profile/Tanja_Dannwolf
http://scholar.google.de/citations?user=6suqpc8AAAAJ&hl=de
http://scholar.google.de/citations?user=6suqpc8AAAAJ&hl=de
http://d-nb.info/gnd/143824651
http://scholar.google.de/citations?user=s37iL38AAAAJ
http://scholar.google.de/citations?user=s37iL38AAAAJ
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Measured constructs/concepts and corresponding data collection waves 

[List of Parties] = CDU,CSU, SPD, FDP, Die Linke, Bündnis 90/ Die Grünen, Piratenpartei, 
Alternative für Deutschland 

 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Turnout Beteiligungsabsicht BTW 2013 

Intention to vote BTW 2013 

aa 

Vote Choice Wahlabsicht: Erst- und Zweitstimme 

Voting intention: First and second vote 

aa 

 

Wahlentscheidung: Recall, Erst- und 
Zweitstimme 

Actual voting decision: Recall, first and second 
vote 

ab 

Expected election outcome Erwartung: BTW stärkste Partei 

Expectation: Strongest party after the election 

aa 

Erwartung: Regierungsbeteiligung [Parteiliste] 

Expectation: Government participation [list of 
parties] 

aa 

Erwartung: BTW Einzug [Parteiliste] 

Expectation: Parties in Bundestag [list of 
parties] 

aa 

Preferred election outcome Kanzlerpräferenz 

Chancellor preference 

aa 

Wunsch: Einzug kleine Parteien [Parteiliste] 

Preference: Small parties in Bundestag [list of 
parties] 

aa 

Wunsch: BTW Stärkste Partei [Parteiliste] 

Preference: Strongest party after the election 
[list of parties] 

aa 

Wunsch: Regierungsbeteiligung: [Parteiliste] 

Preference: Government participation [list of 
parties] 

aa 

Importance of election 
outcome 

Wichtigkeit: Wahlausgang BTW 2013 

Importance: Election outcome BTW 2013 

aa 

Satisfaction with democracy Demokratiezufriedenheit aa,ab,ac 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Satisfaction: democracy 

Political trust Vertrauen: Bundestag 

Trust: Bundestag 

aa,ab,ac 

Vertrauen: Bundesregierung 

Trust: Federal government 

aa,ab,ac 

Vertrauen: Bundesverfassungsgericht 

Trust: German federal constitutional court 

aa,ab,ac 

Vertrauen: Politische Parteien 

Trust: Political parties 

aa,ab,ac 

Vertrauen: Wahlsystem für den Bundestag 

Trust: Electoral system for the Bundestag 

aa,ab,ac 

Vertrauen: Justiz 

Trust: Justice system 

aa,ab,ac 

Vertrauen: Hochschulen und Universitäten 

Trust: Applied universities and universities 

aa,ab,ac 

Vertrauen: Polizei 

Trust: Police 

aa,ab,ac 

Vertrauen: Stadt- und Gemeindeverwaltung 

Trust: Municipality 

aa,ab,ac 

Vertrauen: Gesundheitssystem 

Trust: Health system 

aa 

Vertrauen: Bundesverfassungsschutz 

Trust: Bundesverfassungsschutz 

aa,ab,ac 

Vertrauen: Europäische Union 

Trust: European Union 

ab,ac 

Ideological positions Links/rechts Einordnung: Ego 

Left/right placement: Ego 

aa 

Links/rechts Einordnung: [Parteienliste] 

Left/right position: [list of parties] 

aa,ab 

Links/rechts Einordnung: Angela Merkel 

Left/right placement: Angela Merkel 

aa 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Links/rechts Einordnung: Peer Steinbrück 

Left/right placement: Peer Steinbrück 

aa 

Positions on welfare 
expenditure  

Sozialstaat Einordnung: Ego 

Welfare expenditure placement: Ego 

aa 

Sozialstaat Einordnung: [Parteienliste] 

Welfare expenditure placement: [list of 
parties] 

aa,ac 

Sozialstaat Einordnung: Angela Merkel 

Welfare expenditure placement: Angela 
Merkel 

aa 

Sozialstaat Einordnung: Peer Steinbrück 

Welfare expenditure placement: Peer 
Steinbrück 

aa 

Uncertainty about positions on 
ideology and welfare 
expenditure 

Links/rechts Unsicherheit: Ego 

Left/right uncertainty: Ego 

aa 

Links/rechts Unsicherheit: [Parteienliste] 

Left / right uncertainty: [list of parties] 

aa,ab 

Links/rechts Unsicherheit: Angela Merkel 

left/right uncertainty: Angela Merkel 

aa 

Links/rechts Unsicherheit: Peer Steinbrück 

Left/right uncertainty: Peer Steinbrück 

aa 

Sozialstaat Unsicherheit: Ego 

Welfare expenditure uncertainty: Ego 

aa 

Sozialstaat Unsicherheit: [Parteienliste] 

Welfare expenditure uncertainty: [list of 
parties] 

aa,ac 

Sozialstaat Unsicherheit: Angela Merkel 

Welfare expenditure uncertainty: Angela 
Merkel 

aa 

Sozialstaat Unsicherheit: Peer Steinbrück 

Welfare expenditure uncertainty: Peer 
Steinbrück 

aa 

Political media use Politische Mediennutzung 

Political media usage 

aa 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Satisfaction with electoral 
system 

Zufriedenheit: Wahlrecht 

Satisfaction: electoral system 

aa,ab,ac 

Preferred electoral threshold Änderung: 5% Hürde 

Change: 5% hurdle 

aa,ab,ac 

Communication about politics Austausch über Politik 

Talk about political issues 

aa 

Contact with parties BTW Parteikontakt: Wahlveranstaltungen bzw. 
Kundgebungen 

BTW party contact: Election rallies or speeches 

aa 

BTW Parteikontakt: E-Mails 

BTW party contact: Emails 

aa 

BTW Parteikontakt: Informationsmaterial per 
Post 

BTW party contact: Information material via 
mail 

aa 

aa 

BTW Parteikontakt: Informationsmaterial 
persönlich 

BTW party contact: Information material 
handed over in person 

aa 

aa 

BTW Parteikontakt: Wahlanzeigen 

BTW party contact: Electoral ads 

aa 

BTW Parteikontakt: Wahlplakate gesehen 

BTW party contact: Saw election poster 

aa 

BTW Parteikontakt: Besuch Wahlkampfstand 

BTW party contact: Visited electoral campaign 
stall 

aa 

BTW Parteikontakt: Website einer Partei 

BTW party contact: Visited party website 

aa 

BTW Parteikontakt: Keine Information 

BTW party contact: No information 

aa 

Attention to government 
formation 

Aufmerksamkeit: Regierungsbildung 

Attention: Government formation 

ab 

Attention to election campaign Aufmerksamkeit: Bundestagswahlkampf 

Attention: Election campaign 

aa 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Satisfaction with election 
outcome 

Zufriedenheit: Ausgang BTW 

Satisfaction: Election outcome  

ab 

 Zufriedenheit: Regierungsbildung 

Satisfaction: Government formation 

ac 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  
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ac: Time perspective survey - Short German version 

Study Code 
ac 

Version and date of last revision 
Version 1; February 12, 2014 

Study title 
Time perspective survey - Short German version 

Subject classification  
Psychology; Personality and Individual Differences 

Keywords 
Zimbardo Time Perspective Inventory, time perception, personality, test validation, reliability, 
validity 

Data collection waves 
ab, dd 

Principal investigators 
Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s)  

Michael Bosnjak 
Free University of Bozen-Bolzano & 
GESIS Leibniz Institute for the Social Sciences 

http://orcid.org/0000-0002-1431-8461 

http://www.scopus.com/authid/detail.url?autho
rId=6701915757 

http://www.researchgate.net/profile/Michael_B
osnjak/ 

http://scholar.google.de/citations?user=LgTIgP
wAAAAJ 

Daniel Danner 
GESIS Leibniz Institute for the Social Sciences 

http://www.researchgate.net/profile/Daniel_Da
nner/ 

Lisa Treiber  

Abstract 
This study module is based on the work of Reuschenbach et al. (in press). The authors tested 
the psychometric properties, the reliability and validity of the German version of the Zimbardo 
Time Perspective Inventory. It contains 56 indicators to measure five different dimensions of 
Time Perspective.  

Time Perspective is broadly defined as the often nonconscious process whereby the continual 
flows of personal and social experiences are assigned to temporal categories, or time frames, 
that help to give order, coherence, and meaning to those events  (Zimbardo & Boyd, 1999, 
p.1271). According to Zimbardo and Boyd (1999), Time Perspective encompasses five factors 
that are described as follows:  

The first factor can be interpreted as past negative orientation (encompassing items such as: 
I often think what I should have done different in my life ), that reflects a generally negative 

http://orcid.org/0000-0002-1431-8461
http://www.scopus.com/authid/detail.url?authorId=6701915757
http://www.scopus.com/authid/detail.url?authorId=6701915757
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http://scholar.google.de/citations?user=LgTIgPwAAAAJ
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and aversive view of the past and that strongly correlates with depression, self-reported 
unhappiness, low self-esteem and aggression.  

The second factor, called present hedonistic orientation, resembles a hedonistic, risk-taking, 
and carefree attitude towards time and life (captured by items such as: Taking risks keeps my 
life from becoming boring ). It is related to ego under-control, novelty seeking, sensation 
seeking and (negatively) preferences for consistency.  

Items that load on the third factor describe a general future orientation ( I complete projects 
on time by making steady progress ) that is characterized by planning for and achievement of 
future goals. People that are future-orientated show high values on conscientiousness, 
consideration of future consistency, and preference for consistency.  

The fourth factor is characterized by a glowing, nostalgic, positive construction of the past 
( familiar childhood sights, sounds, smells often bring back a flood of wonderful memories ). 
This past positive orientation is associated negatively with aggression, depression and anxiety 
and positively with self-esteem.  

The fifth factor reflects the absence of a focused time perspective - the present fatalistic 
orientation ( It doesn t make sense to worry about the future, since there is nothing that I can 
do about it anyway ). This factor strongly correlates with aggression, anxiety and depression 
(see Zimbardo & Boyd, 1999). 

The aim of this study was to develop a short version of the extended German version from 
Reuschenbach et al. (in press). For the present investigation, the items with the highest item-
total correlation per factor were selected, resulting in each factor having been measured with 
four items. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data 
collection 
waves 

Past Negative/ Time 
Perspective 

Ich denke oft über die schlechten Dinge nach, die 
mir in der Vergangenheit passiert sind. 

I think about the bad things that have happened 
to me in the past. 

ab, dd 

Ich denke oft darüber nach, was ich in meinem 
Leben hätte anders machen können.  

I often think of what I should have done 
differently in my life. 

ab, dd 

Ich habe in der Vergangenheit Fehler gemacht, 
die ich gerne rückgängig machen würde.  

I ve made mistakes in the past that I wish I could 
undo. 

ab, dd 

Ich denke über die schönen Dinge nach, die ich in 
meinem Leben verpasst habe. 

I think about the good things that I have missed 
out on in my life. 

ab, dd 



20 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

Present Hedonistic/ Time 
Perspective 

Ich höre mehr auf meinen Bauch als auf meinen 
Verstand. 

I often follow my heart more than my head. 

ab, dd 

Für mich ist es wichtiger zu genießen was man 
gerade tut als seine Arbeit rechtzeitig zu 
erledigen. 

I feel that it s more important to enjoy what 
you re doing than to get work done on time. 

ab, dd 

Ein Leben ohne jedes Risiko ist mir zu langweilig. 

Taking risks keeps my life from becoming boring. 

ab, dd 

Für mich ist es wichtig, ein aufregendes Leben zu 
führen. 

It is important to put excitement in my life. 

ab, dd 

Future/ Time Perspective Wenn ich etwas erreichen will, setze ich mir Ziele 
und überlege genau, wie ich diese erreichen kann. 

When I want to achieve something, I set goals 
and consider specific means for reaching those 
goals. 

ab, dd 

Ich kann Versuchungen widerstehen, wenn ich 
weiß, dass es noch Arbeit zu erledigen gibt. 

I am able to resist temptations when I know that 
there is work to be done. 

ab, dd 

Ich erledige Vorhaben termingerecht, da ich 
konsequent daran arbeite. 

I complete projects on time by making steady 
progress. 

ab, dd 

Ich nehme jeden Tag wie er kommt, ohne viel zu 
verplanen. (-) 

I take each day as it is rather than try to plan it 
out. (-) 

ab, dd 

Past Positive/ Time 
Perspective 

Vertraute Bilder, Geräusche und Gerüche aus 
meiner Kindheit wecken in mir eine Vielzahl von 
wunderbaren Erinnerungen. 

Familiar childhood sights, sounds, smells often 
bring back a flood of wonderful memories. 

ab, dd 

Ich mag Geschichten über die guten alten 
Zeiten . 

I enjoy stories about how things used to be in the 

ab, dd 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

good old times . 

Alles in allem habe ich deutlich mehr positive als 
negative Erinnerungen an Erlebnisse aus meiner 
Vergangenheit.  

On balance, there is much more good to recall 
than bad in my past. 

ab, dd 

Erfreuliche Erfahrungen aus der Vergangenheit 
kommen mir leicht in den Sinn. 

Happy memories of good times spring readily to 
mind. 

ab, dd 

Present Fatalistic/ Time 
Perspective 

Ich halte es für sinnlos, sich über die Zukunft 
Sorgen zu machen, da ich ohnehin nichts daran 
ändern kann. 

It doesn t make sense to worry about the future, 
since there is nothing that I can do about it 
anyway. 

ab, dd 

Da ohnehin alles kommt, wie es soll, ist es egal, 
was ich tue.  

Since whatever will be will be, it doesn t really 
matter what I do. 

ab, dd 

Vieles in meinem Leben hängt vom Schicksal ab. 

Fate determines much in my life. 

ab, dd 

Mein Lebensweg wird von Kräften bestimmt, die 
ich nicht beeinflussen kann.  

My life path is controlled by forces I cannot 
influence. 

ab, dd 

 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  

References 
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ad: European economic crisis  effect on support for the European Union 

Study Code 
ad 

Version and date of last revision 
Version 1; March 27, 2014 

Study title 
The European economic crisis and its effect on support for the European Union and the Euro 

Subject classification  

attitudes/opinion 

Keywords 
European economic crisis; economic well-being; European Union; public support; Euro; 
accountability; satisfaction with government 

Data collection waves 
ab 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Tanja Dannwolf 
GESIS - Leibniz Institute for the Social 
Sciences 

https://www.researchgate.net/profile/Tanja_Dan
nwolf/ 

Gema M. García Albacete 
Universidad Autónoma de Madrid 

http://scholar.google.es/citations?user=Qfa7Ev0A
AAAJ&hl=es 

https://www.researchgate.net/profile/Gema_Garc
ia-Albacete/ 

Abstract 
The questions on the European crisis were included in the second wave of the GESIS panel 
during the recruitment phase. The political context is the European economic crisis that 
started in 2008 and hit several EU member states to a different degree raising questions of 
solidarity between EU member states and the accountability of elected institutions vis a vis 
non-elected economic institutions such as banks. A main concern refers to the effects of the 
crisis for the future of the European Union and the Euro.  

This study includes questions that relate to the handling of financial crises, the perception of 
the role of the state in the European economic crisis and perceived economic well-being. 
Second, the questionnaire covers the perception of citizens on the influence and 
accountability of elected and non-elected institutions in the crisis. Third, questions on support 
for the EURO and the European Union are included.  

The main interest of this study is to investigate the relationship between economic well-being, 
perceived institutional responsibility and support for EU integration and the Euro. In the last 

https://www.researchgate.net/profile/Tanja_Dannwolf/
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Satisfaction with the 
German government s 
handling of the crisis 

 ab 

Attitudes towards the 
Euro 

Keep Euro ab 
Attitudes on Euro ab 

Influence of Bundestag 
on decisions  

Eurorettung Bundestag ab 

 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  
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Comments 

This study was fielded during the recruitment phase in 2013 and thus only a subsample of the 
final panel members were interviewed.  

http://dx.doi.org/10.4232/1.11878


25 

ae: Scale label experiments 

Study Code 
ae 

Version and date of last revision 
Version 1; April 29, 2014 

Study title 
Scale label experiments 

Subject classification  
Survey methodology 

Keywords 
Scale labels 

Data collection waves 
ac 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Bella Struminskaya 
GESIS  Leibniz Institute for the Social 
Sciences 

http://scholar.google.de/citations?user=UBs7
GvsAAAAJ 
 

Ines Schaurer 
GESIS  Leibniz Institute for the Social 
Sciences 

http://scholar.google.de/citations?user=x5wIr
EkAAAAJ 
 

Abstract 
This study is a one-wave study within the GESIS Panel. The aim of the study is to investigate 
the effects of switching the direction of the scale labels within one questionnaire and 
assigning different numerical labels to starting points of the scales on data quality. 

Verbal and numeric labels in scalar questions have received a lot of scholarly attention. It is 
well documented that verbal orientation of scales and adding numbers to anchor the scales 
influence respondents  answers (Schwarz, Grayson, & Knäuper, 1998; Schwarz, Knauper, 
Hippler, Noelle-Neumann, & Clark, 1991; Toepoel & Dillman, 2011; Tourangeau, Couper, & 
Conrad, 2007). Little is known, however, about switching the scale directions within one 
questionnaire. This may affect the answers as some respondents miss the fact of the switch 
(Dillman, Smyth, & Christian, 2009). 

The aim of this study is to test whether switching the verbal orientation of scales and whether 
the choice of a starting point of numbered scales affect the respondents  answers. The study 
consists of two experiments. The first experiment tests the effects of switching the direction 
of the scale. In the first condition respondents always receive the horizontal scales which start 
with strongly agree  and proceed to strongly disagree . In the second condition, the 
respondents are presented with a scale strongly agree  to strongly disagree  which changes 
direction from strongly disagree  to strongly agree  in the following question. The second 

http://scholar.google.de/citations?user=UBs7GvsAAAAJ
http://scholar.google.de/citations?user=UBs7GvsAAAAJ
http://scholar.google.de/citations?user=x5wIrEkAAAAJ
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experiment tests different labeling options. For the online mode, it has three conditions: 1) 
verbal labeling for end points only and no numbers, 2) fully labeled with numbers starting 
with 0 and 3) fully labeled with numbers starting with 1. In the offline mode, only conditions 
2 and 3 are implemented.  

The analysis plan for the first experiment is to examine measurement error by comparing 
means and response distributions. We expect these to differ due to switching as respondents 
overlook that the order has been reversed. Effects are expected to be more pronounced 
among respondents who tend to satisfice. Thus, we plan to compare respondent groups by 
motivation, cognitive ability, and panel tenure. For the second experiment we will examine the 
occurrence of a midpoint shift and which of the numbered scales is closer to the scale with 
polar labels only. 

The items were replicated from the German General Social Survey ALLBUS 2010 and the 
European Social Survey Round 6. We changed the original scales of some of the items in order 
to make them comparable within the experiments. We included some transitional  items with 
vertical scales between the questions with reversed scales. For the experiment with reversing 
the labels, unipolar and bipolar scales were used. Switching the labels is performed 3 times 
within the questionnaire. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Regular scale unipolar Was man im Leben bekommt, hängt gar nicht 
so sehr von den eigenen Anstrengungen ab, 
sondern von der Wirtschaftslage, der Lage auf 
dem Arbeitsmarkt, den Tarifabschlüssen und 
den Sozialleistungen des Staates. 

What one gets in life depends not so much on one s own 
efforts but on the economic situation, the situation on the 
employment market, wage agreements, and the social benefits 
provided by the state. 

Das Einkommen sollte sich nicht allein nach 
der Leistung des einzelnen richten. Vielmehr 
sollte jeder das haben, was er mit seiner 
Familie für ein anständiges Leben braucht. 

Income should not be based solely on individual achievement. 
Instead, everybody should have what they and their family 
need for a decent life. 

Nur wenn die Unterschiede im Einkommen und 
im sozialen Ansehen groß genug sind, gibt es 
auch einen Anreiz für persönliche Leistungen. 

Only when differences in income and in social standing are 
large enough is there an incentive for individual achievement. 

Die Rangunterschiede zwischen den Menschen 
sind akzeptabel, weil sie im Wesentlichen 
ausdrücken, was man aus den Chancen, die 
man hatte, gemacht hat. 

Differences in status between people are acceptable because 
they basically reflect what people have made of the 

ac 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

opportunities they have had. 

Ich finde die sozialen Unterschiede in unserem 
Land im Großen und Ganzen gerecht. 

On the whole, I consider the social differences in our country 
just. 

Der Staat muss dafür sorgen, dass man auch 
bei Krankheit, Not, Arbeitslosigkeit und im 
Alter ein gutes Auskommen hat. 

The state must ensure that people can live a decent income 
even in illness, hardship, unemployment and old age. 

Reversed scale unipolar Egal, was manche Leute sagen: Die Situation 
der einfachen Leute wird nicht besser, sondern 
schlechter. 

No matter what some people say, life for ordinary people is 
getting worse rather than better. 

So wie die Zukunft aussieht, kann man es 
kaum noch verantworten, Kinder auf die Welt 
zu bringen. 

With the future looking as it does, it s almost irresponsible to 
bring children into the world. 

Die meisten Politiker interessieren sich in 
Wirklichkeit gar nicht für die Probleme der 
einfachen Leute. 

Most politicians are not really interested at all in the problems 
of ordinary people. 

Die meisten Leute kümmern sich in 
Wirklichkeit gar nicht darum, was mit ihren 
Mitmenschen geschieht. 

Most people don t really care in the slightest what happens to 
others.  

 

Regular scale bipolar Ich bin in Bezug auf meine Zukunft immer 
optimistisch. 

I m always optimistic about my future. 

Im Allgemeinen habe ich ein gutes 
Selbstwertgefühl. 

In general I feel very positive about myself. 

Manchmal habe ich das Gefühl, eine 
Versagerin/ein Versager zu sein. 

At times I feel as if I am a failure. 

 

Reversed scale bipolar Ich habe das Gefühl, frei entscheiden zu 
können, wie ich mein Leben lebe. 

I feel I am free to decide for myself how to live my life. 

ac 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

In meinem Leben habe ich sehr selten die 
Gelegenheit zu zeigen, was ich kann. 

In my daily life I get very little chance to show how capable I 
am. 

Meistens finde ich Erfüllung in dem, was ich 
tue. 

Most days I feel a sense of accomplishment from what I do. 

Wenn etwas in meinem Leben schief geht, 
brauche ich in der Regel lange, um wieder 
zurück zur Normalität zu finden. 

When things go wrong in my life, it generally takes me a long 
time to get back to normal. 

Regular scale bipolar In der Regel habe ich das Gefühl, dass das, was 
ich in meinem Leben mache, wertvoll und 
nützlich für Andere ist. 

I generally feel that what I do in my life is valuable and 
worthwhile. 

So wie es momentan aussieht, finde ich es 
schwierig, die Zukunft der Welt positiv zu 
sehen. 

The way things are now, I find it hard to be hopeful about the 
future of the world. 

Ich finde, es gibt vieles, was ich gut kann. 

There are lots of things I feel I am good at. 

Für die meisten Menschen in Deutschland wird 
das Leben eher schlechter als besser. 

For most people in Germany life is getting worse rather than 
better. 

Ich fühle mich den Menschen in meiner 
Wohngegend verbunden. 

I feel close to the people in my local area. 

ac 

Labels for scale starting 
points,  

7-point scales 

In welchem Ausmaß: Sie lernen in Ihrem Leben 
Neues. 

To what extent: learn new things in your life 

In welchem Ausmaß: Sie haben das Gefühl, 
dass sich die Menschen in Ihrer Wohngegend 
gegenseitig helfen. 

To what extent: feel that people in your local area help one 
another 

In welchem Ausmaß: Sie haben das Gefühl, 
dass Sie respektvoll behandelt werden. 

To what extent: feel that people treat you with respect 

ac 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Wenn Sie Hilfe und Unterstützung brauchen: 
In welchem Ausmaß erhalten Sie diese von 
Menschen, die Ihnen nahestehen? 

To what extent do you receive help and support from people 
you are close to when you need it? 

Und wenn Menschen, die Ihnen nahestehen, 
selbst Hilfe und Unterstützung brauchen: In 
welchem Ausmaß leisten Sie diese? 

And to what extent do you provide help and support to people 
you are close to when they need it?  

Labels for scale starting 
points,  

11-point scales 

Wie sehr nehmen Sie sich Zeit für die Dinge, 
die Sie wirklich tun wollen? 

To what extent do you make time to do the things you really 
want to do? 

Wie sehr fühlen Sie sich von den Menschen 
geschätzt, die Ihnen nahestehen? 

To what extent do you feel appreciated by the people you are 
close to? 

Wie schwer oder leicht fällt es Ihnen, mit 
großen Problemen umzugehen, die sich in 
Ihrem Leben stellen? 

How difficult or easy do you find it to deal with important 
problems that come up in your life? 

Inwiefern haben Sie eine Vorstellung davon, 
wie sich Ihr Leben entwickeln sollte? 

To what extent do you feel that you have a sense of direction 
in your life? 

Wie oft interessiert Sie, was Sie tun? 

How often are you interested in what you are doing? 

Wie oft sind Sie ganz vertieft in das, was Sie 
tun? 

How often are you absorbed in what you are doing? 

Wie oft tun Sie etwas voller Begeisterung? 

How often are you enthusiastic about what you are doing? 

Wie oft kommt es an einem normalen Tag vor, 
dass Sie die Dinge und Menschen um Sie 
herum bewusst wahrnehmen und auch 
schätzen? 

On a typical day, how often do you take notice of and 
appreciate your surroundings? 

ac 

Transitional questions Im Vergleich dazu, wie andere hier in 
Deutschland leben: Glauben Sie, dass Sie Ihren 
gerechten Anteil erhalten, mehr als Ihren 

ac 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

gerechten Anteil, etwas weniger oder sehr viel 
weniger? 

Compared with how others live in Germany: Do you think you 
get your fair share, more than your fair share, somewhat less 
or very much less than your fair share? 

Was meinen Sie: Hat bei uns heute jeder die 
Möglichkeit, sich ganz nach seiner Begabung 
und seinen Fähigkeiten auszubilden? 

What do you think: Does everybody in Germany today have 
the chance to be educated in keeping with their talents and 
abilities? 

Haben sich - einmal alles 
zusammengenommen - Ihre Vorstellungen 
über das, was Sie im Leben erreichen wollten, 
bisher mehr als erfüllt / erfüllt / nicht ganz 
erfüllt / überhaupt nicht erfüllt? 

Now think of your personal situation: All things considered 
have your ideas of what you wanted to achieve in life been 
more than fulfilled / fulfilled / not quite fulfilled / or not at all 
fulfilled? 

Experimental design 
Mode Online Offline 

Condition Exp. 1: Scale 
order 

Exp. 2: Scale 
labels 

Exp. 1: Scale 
order 

Exp. 2: Scale 
labels 

Group 1 Regular Start with 0 Regular Start with 0 

Group 2 Reversed Start with 0 Reversed Start with 0 

Group 3 Regular No numbers Regular No numbers 

Group 4 Reversed No numbers Reversed No numbers 

Group 5 Regular Start with 1 n/a n/a 

Group 6 Reversed Start with 1 n/a n/a 

Unipolar scale labels (Experiment 1): 

strongly agree  somewhat agree  neither nor  do not agree  not at all agree  

Bipolar scale labels (Experiment 1): 

strongly agree  somewhat agree  neither nor  somewhat disagree  strongly disagree  

End labels for numbering conditions (Experiment 2): 

not at all   a great deal  

never   always  



31 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  

References 
Dillman, D. A., Smyth, J. D., & Christian, L. M. (2009). Internet, mail, and mixed-mode surveys: 

The tailored design method Hoboken, New Jersey: Wiley. 
Schwarz, N., Grayson, C. E., & Knäuper, B. (1998). Formal features of rating scales and the 

interpretation of question meaning. International Journal of Public Opinion Research, 10, 
177-183.  

Schwarz, N., Knauper, B., Hippler, H.-J., Noelle-Neumann, E., & Clark, L. (1991). Rating scales: 
Numeric values may change the meaning of scale labels. Public Opinion Quarterly, 55, 570-
582.  

Toepoel, V., & Dillman, D. A. (2011). Words, numbers, and visual heuristics in web surveys: Is 
there a hierarchy of importance? Social Science Computer Review, 29, 193-207.  

Tourangeau, R., Couper, M. P., & Conrad, F. G. (2007). Color, labels, and interpretive heuristics 
for response scales. Public Opinion Quarterly, 71, 91-112.  

http://dx.doi.org/10.4232/1.11878


32 

af: Experiment on the layout of the open question 

Study Code 
af 

Version and date of last revision 
Version 1; April 30, 2014 

Study title 
Experiment on the layout of the open question 

Subject classification  
Survey methodology 

Keywords 
Questionnaire layout 

Data collection waves 
ac 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Ines Schaurer 
GESIS  Leibniz Institute for the Social 
Sciences 

http://scholar.google.de/citations?user=x5wIr
EkAAAAJ 

 

Bella Struminskaya 
GESIS  Leibniz Institute for the Social 
Sciences 

http://scholar.google.de/citations?user=UBs7
GvsAAAAJ 

 

Abstract 
This study is a one-wave study within the GESIS Panel. The general aim of the study is to 
investigate the effect of visual presentation of a textbox for an open question. 

It is known from both mail and web surveys, that the length of the answer to the open-ended 
questions depends on the size of the textbox provided for this answer (Dillman, Smyth, & 
Christian, 2009). The appearance of the textbox can be determined by its size and also by 
providing lines for an answer. For a self-administered mail survey, Christian and Dillman 
(2004) showed that the addition of lines in open-ended questions where rather short answers 
were expected, shortened the appearance of the answer space, however, this did not affect 
the content of the answers.  

Goals of the study af are twofold. The first goal is to study the differences in answering 
behavior of online and offline participants when providing the answers to the open question. 
The second goal is to investigate how changes in the visual presentation of the open question 
in the offline mode affect responses. We study the influence of one feature  providing the 
lines inside the textbox for respondent s answer.  

http://scholar.google.de/citations?user=x5wIrEkAAAAJ
http://scholar.google.de/citations?user=x5wIrEkAAAAJ
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The items were replicated from the DFG funded project CICOM2 conducted by Dorothée Behr, 
Katharina Meitinger, Michael Braun, Wolfgang Bandilla, and Lars Kaczmirek from GESIS. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Introductory question To what extent do you agree or disagree with 
the following statement I consider myself 
rather a citizen of the world rather than a 
citizen of a particular country . 

ac 

Layout experimental 
question 

What do you understand under the term 
citizen of the world?  

ac 

Experimental design 
Mode Online Offline 

Group 1 Regular textbox Lined textbox Group 1 Regular textbox 

Group 2 Regular textbox Regular textbox Group 2 Regular textbox 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  

References 
Christian, L. M., & Dillman, D. A. (2004). The influence of graphical and symbolic language 

manipulations on responses to self-administered questions. Public Opinion Quarterly, 68(1), 
57-80.  

Dillman, D. A., Smyth, J. D., & Christian, L. M. (2009). Internet, mail, and mixed-mode surveys: 
The tailored design method Hoboken, New Jersey: Wiley. 

Dillman, D. A., Smyth, J. D., & Christian, L. M. (2009). Internet, mail, and mixed-mode surveys: 
The tailored design method Hoboken, New Jersey: Wiley. 

http://dx.doi.org/10.4232/1.11878


34 

ag: Environmental Spatial Strategies 

Study Code 
ag 

Version and date of last revision 
Version 1; March 31, 2014 

Study title 
Environmental Spatial Strategies 

Subject classification  
Psychology; Environmental Psychology 

Keywords 
Environmental Spatial Cognition, Self-Concept, Individual Differences, Technology Use 

Data collection waves 
ba 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Stefan Münzer 
University of Mannheim, Mannheim, 
Germany 

http://scholar.google.de/citations?hl=de&user
=wW2MU4gAAAAJ  

Abstract 
Navigation and spatial orientation in known and unknown real--world environments are 
important competences. However, individual differences in environmental spatial cognition 
are large. Self-report measures of sense of direction  and wayfinding strategies are reliable 
and valid predictors of spatial behavior in the real world, accounting for individual 
differences. Several instruments have been developed to measure self-reported aspects of 
environmental spatial cognition. The Santa Barbara Sense of Direction scale (SBSOD, Hegarty 
et al., 2002) is a one-dimensional scale that comprises different aspects of orientation and 
wayfinding (e.g., giving and understanding directions, remembering routes, reading maps, 
mental map formation). The scale correlates substantially with behavioral measures of spatial 
cognition (e.g., spatial learning from direct experience, path integration). The Questionnaire of 
Spatial Representation (QSR, Pazzaglia & de Beni, 2001) distinguishes five dimensions (general 
sense of direction, cardinal directions, survey-, landmark-, and route-centered preferences for 
the formation of a mental spatial representation).  
The German Questionnaire of Spatial Strategies (Fragebogen Räumliche Strategien FRS, 
Münzer & Hölscher, 2011) comprises three dimensions: (1) global belief in competence to 
orient oneself related to directional and route-based (egocentric) strategies, (2) survey-based 
strategies and (3) cardinal directions. This factor structure of the self-report measure reflects 
different strategic aspects in spatial orientation. The global-egocentric orientation  scale 
comprises indicators of general ability and egocentric strategies which are based on 
knowledge of directions and knowledge of routes. The survey  scale comprises indicators of 
mental map formation. The cardinal directions  scale comprises indicators of knowledge of 

http://scholar.google.de/citations?hl=de&user=wW2MU4gAAAAJ%20
http://scholar.google.de/citations?hl=de&user=wW2MU4gAAAAJ%20
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cardinal directions. The scales predicted spatial learning in a real, unknown environment and 
showed incremental validity over relevant predictors of cognitive visual-spatial ability. 
Confirmatory factor analysis supported the dimensionality of the self-report measure FRS 
(Münzer & Hölscher, 2011). Gender differences were consistently found for self-reported sense 
of direction and spatial strategies as well as for behavioral data (Hegarty et al., 2002; Münzer 
& Hölscher, 2011). 
However, representative data do not exist. Participants of the studies mentioned above were 
students. They were thus representative of a particular age group. This is unfortunate, because 
generalizable conclusions about individual differences in real-world navigation and spatial 
learning are not warranted, provided that age is correlated with experience. Moreover, 
instruments differ with respect to dimensionality. Thus, more research needs to be done 
regarding construct validity.  
The German Questionnaire of Spatial Strategies (Fragebogen Räumliche Strategien, FRS, 
Münzer & Hölscher, 2011) is included in the first 2014 data collection wave of the GESISPanel. 
In addition, items about technical devices utilizable for navigation and route planning are 
included. The study based on the GESISPanel data collection pursues three goals:  
(1) The first goal is to obtain norm data about self-reported sense of direction and spatial 
strategies for different age groups, separated for women and men.   
(2) The second goal is to analyze the factorial structure of the questionnaire utilizing 
confirmatory factor analysis. 
(3) The third goal is to provide descriptive data about possession of technical devices for 
navigation in different age groups and to analyze relations between these data and self-
reported sense of direction and spatial strategies. 

An overall goal is to analyze changes in self-reported spatial competences related to use of 
technology that supports route planning, navigation and spatial learning over years. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Sense of direction  
(global self-confidence 
of successful 
orientation), combined 
with real-world spatial 
orientation strategies 
based on memorizing 
routes and directions  

Global / egocentric orientation  scale (10 
items) 

 

Wenn ich durch eine unbekannte Stadt laufe, 
dann weiß ich, aus welcher Richtung ich 
gekommen bin und in welche Richtung ich 
mich bewege.  

In an unknown city, I usually know from which direction I 
came from and in which direction I am going.  

 

Ich bin sehr gut darin, von meinem 
gegenwärtigen Standort aus Richtungen zu 
anderen Orten anzugeben.  

I am very good at pointing towards other locations from 
where I am standing.  

 

In der freien Natur (z.B. Wald, Gebirge) kann 

ba 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

ich mich an einen Weg sehr gut erinnern, 
wenn ich ihn einmal gegangen bin.  

In the wild (in the woods or in the mountains) I can remember 
a route very well if I have walked it before.  

 

Ich finde stets ohne Probleme zu meinem Ziel.  

I don t have any trouble finding my destination.  

 

In einer unbekannten Umgebung finde ich 
mich gut zurecht.  

I can easily find my way in a new environment.   

 

Ich bin sehr gut darin, mir Wege zu merken 
und finde auch ohne Mühe den Rückweg.  

I am very good at remembering how to get somewhere and I 
don t have trouble finding the way back. 

 

In einem großen Gebäude habe ich keine 
Schwierigkeiten, einen Weg nochmals zu 
gehen, wenn ich den Weg einmal gegangen 
bin.  

If I have walked a route in a big building once before, I don t 
have trouble walking it again.  

 

Mein Orientierungssinn ist sehr gut.  

My sense of direction  is very good. 

 

In meiner Stadt/ meinem Ort kann ich von 
einem beliebigen Punkt aus spontan angeben, 
in welchen Richtungen markante Gebäude 
oder Bezugspunkte liegen.  

In my hometown, I can point quite accurately towards 
prominent buildings and other points of interest.  

 

In einem großen Gebäude weiß ich spontan, in 
welcher Richtung der Eingang liegt.  

In a big building I can spontaneously point towards the 
entrance.   

 

Orientation by Allocentric / mental map  scale (7 items) ba 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

formation of a mental 
map during navigation 

 

Wenn mich jemand in meiner Stadt/ meinem 
Ort nach dem Weg fragt, dann stelle ich mir 
meine Stadt/ meinen Ort wie auf einer Karte 
vor und ermittle daraus den Weg.  

If somebody were to ask me for directions in my hometown, I 
would picture a town map and describe the route based on 
that map.  

 

Wenn ich mich durch ein großes Gebäude 
bewege, dann stelle ich mir dabei eine Art Plan 
oder Grundriss (Überblicksansicht) vor.  

While walking through a big building, I usually picture it as a 
floor plan.  

 

Ich stelle mir die Umgebung stets wie auf einer 
mentalen Karte  (Überblicksansicht) vor.  

I typically picture my surroundings as a mental map  (i.e. 
from an aerial or overhead view). 

 

In der freien Natur versuche ich, die 
räumlichen Gegebenheiten aus der 
Vogelperspektive zu verstehen.  

In the wild (in the woods or in the mountains) I try to 
understand my surroundings from an aerial (overhead) view. 

 

Wenn ich in meiner Stadt/ meinem Ort 
unterwegs bin, dann kann ich mir meine 
Position wie einen Punkt auf meiner 
mentalen Karte  vorstellen.  

When I wander about my hometown, I can picture my own 
position as a dot on a mental map . 

 

Ich verfüge über eine sehr gute Vorstellung 
von meiner Stadt/ meinem Ort, wie auf einer 
Karte.  

I can picture my hometown very well from a bird s-eye view, 
as if it were shown on a map. 

 

Wenn ich mich in einer unbekannten Stadt 
bewege, dann bilde ich in meiner Vorstellung 
eine Art mentale Karte . 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

When I move around a new city, I typically picture it as a map. 

Knowledge of cardinal 
directions 

Cardinal directions  scale (2 items) 

 

Ich kann spontan zeigen, wo Norden, Süden, 
Osten und Westen liegt. 

I can spontaneously point towards north, south, east and west.   

 

In der freien Natur kann ich spontan zeigen, 
wo Norden, Süden, Osten und Westen liegt.  

In an outdoor environment, I can point to north, south, east 
and west spontaneously. 

 

ba 

Possession of technical 
devices that support 
route planning and 
navigation 

Wenn ich mit dem Auto zu einem neuen Ziel 
fahre, dann benutze ich regelmäßig ein 
Navigationssystem.  

When I am traveling to somewhere new with a car, I normally 
use a navigation system. 

 

Wenn ich eine neue Route plane, nutze ich 
regelmäßig einen Routenplaner im Internet.  

When planning a new route, I normally use a route planner on 
the internet. 

 

Wenn ich in einer fremden Stadt als 
Fußgänger unterwegs bin, nutze ich eine 
Navigationsanwendung auf meinem 
Smartphone (bzw. ein mobiles 
Navigationssystem), um mich zu orientieren 
und meinen Weg zu finden.  

When walking in a foreign city, I use a navigation application 
on my smart phone  (or a mobile navigation system) to orient 
myself and to find my route. 

 

Wenn ich eine neue Route plane, benutze ich 
regelmäßig gedrucktes Kartenmaterial.  

When planning a new route, I normally use printed maps. 

 

Besitze ein mobiles Navigationsgerät, das für 
die Nutzung im Auto geeignet ist  

I have a mobile navigation system which is used in the car. 

ba 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 

Besitze ein Smartphone mit 
Navigationsfunktion 

I have a smartphone with navigation application.  

 

Besitze ein Auto mit einem fest eingebauten 
Navigationssystem 

I own a car with an integrated navigation system.  

 

Besitze einen Tablet-PC mit 
Navigationsfunktion  

I have a tablet personal computer with navigation application.  
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Abstract 
Our research explores whether the principles of questionnaire design, along which many 
surveys today are developed and which are based primarily on American data, can legitimately 
be generalized across countries. For this purpose our research implements well-tested split-
ballot design experiments from single-country contexts in multiple countries to gauge 
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for the differences in response behavior by altering (a) the order in which the response 
options and (b) the questions are presented. Moreover, we test (c) for differences caused by 
acquiescence (a tendency to agree with any presented statement), (d) for effects of different 
no opinion filters (filter 1: not enough information; filter 2: no opinion; filter 3: don t know), 
(e) for differences in response behavior, if the questions are introduced by some/others  (e. g., 
Some people think that it is healthy to eat chocolate every day, other people think that it is 

not healthy to eat chocolate every day. What is your opinion on this? ), (f) for question 
balance effects (balanced questions are completely neutral), and (g) for the impact of 
conversational conventions on response behavior (e.g., by starting the question with a 
negation). 

To date, our proposal has been accepted by the Innovation Panel  (IP) in the UK, by the 
Longitudinal Internet Studies for the Social Sciences  (LISS) in the Netherlands, by the 
German Internet Panel  (GIP), by the GESIS Online Panel in Germany, by the Citizen Panel in 

Sweden, by the Social Sciences Research Laboratories (SSRL) at the University of 
Saskatchewan in Canada, by the University of Aalborg in Denmark, by the University of 
Iceland, by the Gallup Organization in the United States, by the Citizen Panel in Norway, and 
by ELIPSS in France. 
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http://dx.doi.org/10.4232/1.11947


43 

ai: Survey Evaluation Items 

Study Code 
ai 

Version and date of last revision 
Version 1; September 30, 2014 

Study title 
Survey Evaluation Items 

Subject classification  
Survey methodology 

Keywords 
Survey experience, interview situation 

Data collection waves 
ba, bb 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Jon Krosnick 
Stanford University (US) 

 

Abstract 
In addition to the GESIS Panel Core Study zq, another set of survey evaluation items 
developed by Jon Krosnick is included to cross-validate and supplement the GESIS Panel 
survey evaluation items.  

The additional set of items focuses on respondents  effort and subjective experience of filling 
out the questionnaire and on respondents  expectations. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Survey evaluation Difficulty of understanding the questionnaire ba, bb 

Survey evaluation Difficulty of generating an answer ba, bb 

Survey evaluation Respondents effort to generate adequate 
answers 

ba, bb 

Survey evaluation Subjective evaluation of questionnaire length ba, bb 

Survey evaluation How well did this questionnaire allow you to 
convey your opinions on the issues asked 
about? 

ba, bb 

Survey evaluation Overall enjoyment ba, bb 
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Starting with wave bc parts of study ai (question 1 and 2) were included into the GESIS Panel 
core study on survey evaluation. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11947  

http://dx.doi.org/10.4232/1.11947
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aj: Critical Elections in the European Union 

Study Code 
aj 

Version and date of last revision 
Version 1; August 11, 2014 

Study title 
Critical Elections in the European Union. European Elections Study 2014, German Panel Survey 

Subject classification  
Elections 

Keywords 

European Parliament Elections, critical elections, ideological realignment, EU dimension 

Data collection waves 
bb, bc, post election survey after next national election 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Hermann Schmitt 
University of Mannheim (MZES) 

http://scholar.google.com/citations?user=9tC
cx2IAAAAJ&hl=com 

Sebastian Adrian Popa  
University of Mannheim (MZES) 

http://scholar.google.com/citations?user=dfC
XWbwAAAAJ&hl=en 

Abstract 
The general aim of the European Election Studies (EES) 2014 research program is to assess 
empirically the political consequences of the current sovereign debt crisis for political 
alignments. One aspect is persistence of behavioral consequences both at the occasion of the 
2014 election to the European Parliament and in subsequent elections of members of national 
parliaments. Our main heuristic which guides the more specific research questions is that the 
2014 EP elections could turn out to be a critical election  in the sense of V. O. Key (1955). 
More in particular, we are asking whether and under what conditions political oppositions 
over EU membership and EU policies (shorthand: the EU dimension ranging from outright 
opposition to full support of EU integration) have become central for political competition in 
Europe.  

The contribution of this research program will be twofold. First, it will establish whether the 
recent growth in importance of the EU dimension (indicated e.g. by the roll-call behavior of 
members of the European Parliament), enforced by the current debt crisis, constitutes the base 
of a new ideological cleavage and leads to a socio-political realignment. Second, it will put the 
current politicization of EU integration into perspective. Processes of cleavage formation and 
socio-political re-alignments can only be properly understood in a diachronic perspective 
which requires as long a time frame as there are data to base it on. For this reason, the 

http://scholar.google.com/citations?user=9tCcx2IAAAAJ&hl=com
http://scholar.google.com/citations?user=9tCcx2IAAAAJ&hl=com
http://scholar.google.com/citations?user=dfCXWbwAAAAJ&hl=en
http://scholar.google.com/citations?user=dfCXWbwAAAAJ&hl=en
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current study, part of EES 2014 Panel Survey (http://eeshomepage.net/panel-study-2014/), will 
contribute to analyzing the dimensions of political competition at the time of the 2014 
European Parliament election in comparison with those in place at the next German national 
election. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Partisanship  

 

Partisanship: Party bb, ef 

 Partisanship: Strength bb, ef 

Retrospective economic 
evaluation 

Retrospective economic evaluation: Household bb 

 Retrospective economic evaluation: Germany bb 

Impact of Crisis 

 

Afraid of: Be able to pay bills in the own 
household 

bb 

 Afraid of: Reduce the standard of living bb 

 Afraid of: Have a job. bb 

 Afraid of: Be able to pay bank loans and 
mortages 

bb 

Economic solidarity Crisis aid Germany bb, ef 

Salient political problem Most important political problem Germany bc 

 Second most important political problem  

Germany 

bc 

 Most important political problem in EU bc 

 Second most important political problem in EU bc 

Recall participation EU 
elections 

Recall Vote Decision EU 
elections 

 

Vote recall EU elections 

bc, ef 

Satisfaction with 
political decisions 

Satisfaction with national government bc, ef 

 Satisfaction with European decisions bc, ef 

Left-Right position Left Right position EGO bc, ef 

 Left Right position Party: CDU bc, ef 

 Left Right position Party: CSU bc, ef 

 Left Right position Party: SPD bc, ef 

 Left Right position Party: FDP bc, ef 

http://eeshomepage.net/panel-study-2014/
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 Left Right position Party: Die LINKE bc, ef 

 Left Right position Party: Bündnis 90/ Die 
Grünen 

bc, ef 

 Left Right position Party: AfD bc, ef 

EU Integration position EU integration position EGO bc, ef 

 EU integration position Party: CDU bc, ef 

 EU integration position Party: CSU bc, ef 

 EU integration position Party: SPD bc, ef 

 EU integration position Party: FDP bc, ef 

 EU integration position Party: Die LINKE bc, ef 

 EU integration position Party: Bündnis 90/ Die 
Grünen 

bc, ef 

 EU integration position Party: AfD bc, ef 

Policy responsibility German federal government bc, ef 

 International Monetary Fund bc 

 Banks bc 

 European Union bc, ef 

Vote recall national 
election 2013 

Vote recall national election bc 

Propensities to vote Propensity to vote: CDU/CSU bc, ef 

 Propensity to vote: SPD bc, ef 

 Propensity to vote: FDP bc, ef 

 Propensity to vote: Die LINKE bc, ef 

 Propensity to vote: Bündnis 90/ Die Grünen bc, ef 

 Propensity to vote: AfD bc, ef 

Comment 

Two variables measuring the concept retrospective economic evaluation  were asked as part 
of study ak and therefore have this study indicator. 
The questions are to be repeated after the next German election. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12003  

References 
Key, V. (1955). A Theory of Critical Elections. The Journal of Politics, 17(1), 145 155. 

 

http://dx.doi.org/10.4232/1.11947
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ak: International panel comparison study 

Study Code 
ak 

Version and date of last revision 
Version 1; August 11, 2014 

Study title 
International panel comparison study (GESIS Panel, GIP, LISS, ELIPSS ) 

Subject classification  
Social behavior and attitudes 

Keywords 

Survey methodology 

Data collection waves 
bb 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Michael Bosnjak  
Free University of Bozen-Bolzano & 
GESIS Panel, GESIS  Leibniz Institute for the 
Social Sciences 

http://orcid.org/0000-0002-1431-8461 
http://www.scopus.com/authid/detail.url?aut
horId=6701915757 

http://www.researchgate.net/profile/Michael
_Bosnjak/ 
http://scholar.google.de/citations?user=LgTIg
PwAAAAJ 

Tanja Dannwolf  
GESIS Panel, GESIS  Leibniz Institute for the 
Social Sciences 

https://www.researchgate.net/profile/Tanja_D
annwolf 

Bella Struminskaya 
GESIS Panel, GESIS  Leibniz Institute for the 
Social Sciences 

http://scholar.google.de/citations?user=UBs7
GvsAAAAJ 

Ines Schaurer 
GESIS Panel, GESIS  Leibniz Institute for the 
Social Sciences 

http://scholar.google.de/citations?user=x5wIr
EkAAAAJ 

Carina Cornesse 
GESIS Panel, GESIS  Leibniz Institute for the 
Social Sciences 

http://scholar.google.de/citations?user=WD2
9nLIAAAAJ&hl=de 

Annelies Blom  
University of Mannheim &  

http://de.linkedin.com/pub/prof-dr-annelies-

http://orcid.org/0000-0002-1431-8461
http://www.scopus.com/authid/detail.url?authorId=6701915757
http://www.scopus.com/authid/detail.url?authorId=6701915757
http://www.researchgate.net/profile/Michael_Bosnjak/
http://www.researchgate.net/profile/Michael_Bosnjak/
http://scholar.google.de/citations?user=LgTIgPwAAAAJ
http://scholar.google.de/citations?user=LgTIgPwAAAAJ
http://scholar.google.de/citations?user=UBs7GvsAAAAJ
http://scholar.google.de/citations?user=UBs7GvsAAAAJ
http://scholar.google.de/citations?user=x5wIrEkAAAAJ
http://scholar.google.de/citations?user=x5wIrEkAAAAJ
http://de.linkedin.com/pub/prof-dr-annelies-blom/2b/877/915
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Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

GIP (German Internet Panel) blom/2b/877/915 

 

Ulrich Krieger  
University of Mannheim &  
GIP (German Internet Panel) 

http://scholar.google.de/citations?user=senHL
dsAAAAJ&hl=de 

 

Franziska Gebhard  
University of Mannheim &  
GIP (German Internet Panel) 

 

Marcel Das  
CentERdata & 
LISS (Longitudinal Internet Studies for 
the Social Sciences) 

 

Salima Douhou   
CentERdata & 
LISS (Longitudinal Internet Studies for 
the Social Sciences) 

https://www.linkedin.com/pub/salima-
douhou/45/845/812 

Anne Cornilleau  
SciencesPo & ELiPPS 

 

Laurent Lesnard  
SciencesPo & ELiPPS 

 

Anne-Sophie Cousteaux  
SciencesPo & ELiPPS 

 

Abstract 
The overall aim of this study is to estimate the degree of measurement (in)congruence for 
selected items from the European Social Survey (Round 6 Questionnaire), Share (2013) and the 
European Election Study (2009) on a national level (i.e., within countries), and to explain the 
potential differences with the aid of three hierarchically related sets of independent variables: 
Country-level variables, data collection mode(s), and sample characteristics. The items 
summarized below are fielded simultaneously in (a) the GESIS Panel, (b) the German Internet 
Panel (GIP), (c) the LISS Panel (The Netherlands), and (d) the ELIPSS Panel (France). 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Personal/General Well-
being 

Satisfaction with life 

Personal Happiness 

bb 

http://de.linkedin.com/pub/prof-dr-annelies-blom/2b/877/915
http://scholar.google.de/citations?user=senHLdsAAAAJ&hl=de
http://scholar.google.de/citations?user=senHLdsAAAAJ&hl=de
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Social participation Meeting friends 

Social active 

bb 

 Active past 12 months: 

-volunteer work 

-participation in an advanced education 

-participation in clubs/ societies 

-participation in political organizations 

-read a book, magazine or newspaper 

-solve a crossword or number puzzle 

-play a card or board game 

-none of the above mentioned 

 

Social well-being Feel appreciated people bb 

Satisfaction with 
economic  

Satisfaction economy bb 

Satisfaction with 
government 

Satisfaction government bb 

Role of state Income differences bb 

Evaluation of German 
economy 

Evaluation economy past 

Evaluation economy future 

bb 

Economic Well-Being Evaluation financial situation past 

Evaluation financial situation future 

bb 

 Evaluation financial situation own household  

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12003  

References 
European Social Survey, (2012). ESS Round 6 Source Questionnaire. London: Centre for Comparative 

Social Surveys, City University London. 
Survey of Health, Ageing and Retirement in Europe (2013). SHARE English Generic Questionnaire. 

http://www.share-project.org/data-access-documentation/questionnaires/questionnaire-
wave-5.html 

European Election Study (2009) Voter Study Questionnaire. http://eeshomepage.net/ees-2009-
study/voter-study/ 

 

http://dx.doi.org/10.4232/1.11947
http://www.share-project.org/data-access-documentation/questionnaires/questionnaire-wave-5.html
http://www.share-project.org/data-access-documentation/questionnaires/questionnaire-wave-5.html
http://eeshomepage.net/ees-2009-study/voter-study/
http://eeshomepage.net/ees-2009-study/voter-study/
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al: Standardization of the Positive and Negative Affect Schedule (PANAS) 

Study Code 
al 

Version and date of last revision 
Version 1; February 12, 2014 

Study title 
Standardization of the Positive and Negative Affect Schedule (PANAS) 

Subject classification  
Psychology; Social Conditions and Indicators 

Keywords 
Positve Affect, Negative Affect, Emotion, PANAS, Standardization, Fairness 

Data collection waves 
bb 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Daniel Danner 
GESIS Leibniz Institute for the Social Sciences 

 

Abstract 
The Positive and Negative Affect Schedule (PANAS) measures dispositional affect that is how 
intense positive and negative affect are generally perceived. Positive affect is indicated by 
active and enthusiastic feelings, negative affect is indicated by hostile or distressed feelings. 
The PANAS has become the standard scale for measuring dispositional affect and has been 
used in various disciplines such as psychology, economics, politics, or medicine. The purpose of 
the present study is creating standardization data for the general population in Germany and 
investigating the fairness of the scale for different sub-groups. Creating standardization data 
will allow comparing the scores of specific samples or individuals with either the general 
population or sub-groups. The standardization data will cover means, standard deviations, and 
percentile ranks for the general population as well as for different levels of age, sex, and 
education. Investigating the fairness of the PANAS will reveal whether the instrument is 
equally applicable in different groups. The fairness of the PANAS will be evaluated using 
structural equation models. In particular, we will use measurement invariance models for 
determining whether factor loading differ between different levels of age, sex, and education. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Positive Affect 10 Items of the German Positive And Negative 
Affect Schedule (PANAS): 
- aktiv 
- interessiert 

bb 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

- freudig erregt 
- stark 
- angeregt 
- stolz 
- begeistert 
- wach 
- entschlossen 
- aufmerksam 

Negative Affect 10 Items of the German PANAS: 
- bekümmert 
- verärgert 
- schuldig 
- erschrocken 
- feindselig 
- gereizt 
- beschämt 
- nervös 
- durcheinander 
- ängstlich 

bb 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12003  

References 
Krohne, H. W., Egloff, B., Kohlmann, C.-W. & Tausch, A. (1996). Untersuchungen mit einer deutschen 

Version der Positive and Negative Affect Schedule  (PANAS). Diagnostica, 42(2), 139-156. 
Millsap, R. E. (2011). Statistical approaches to measurement invariance. New York: Taylor & Francis. 
Watson, D., Clark, L. A., & Tellegen, A. (1988). Development and validation of brief measures of positive 

and negative affect: The PANAS scales. Journal of Personality and Social Psychology, 54(6), 1063-
1070. doi: 10.1037/0022-3514.54.6.1063 

http://dx.doi.org/10.4232/1.11947
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am: Short version of the Metacognitive Prospective Memory Battery (MPMBs) 

Study Code 
am 

Version and date of last revision 
Version 1; September 1, 2014 

Study title 
A short version of the Metacognitive Prospective Memory Battery (MPMBs) 

Subject classification  
Psychology; memory; individual and age differences 

Keywords 

Prospective memory questionnaire; meta-memory; test validation 

Data collection waves 
bc, bf 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Jan Rummel  
Department of Psychology, Heidelberg 
University 

https://www.researchgate.net/profile/Jan_Ru
mmel 

Beatrice G. Kuhlmann 
Institute of Experimental Psychology, 
Heinrich-Heine-Universität Düsseldorf 

http://www.mendeley.com/profiles/beatrice-
g-kuhlmann/ 

Abstract 
Remembering to perform an intended action at the appropriate moment in the future is 
crucial for mastering our daily lives. This cognitive capacity requires retrieval of intentions 
from memory and has thus been named prospective memory. Prospective-memory deficits 
have been shown to occur in populations with attentional (e.g., ADHD) and cognitive (e.g., 
depression) deficits but also in normal populations, especially older adults. Therefore, a better 
understanding of variations in prospective memory across different populations is warranted. 
To differentiate between normal and non-normal variations, it is important to compare 
individual ability scores with norms derived from a representative sample. None of the existing 
prospective-memory questionnaires provides such norms for a German-speaking population. 
Furthermore, existing questionnaires often contain too many items for an efficient assessment 
in non-scientific (i.e., clinical) environments.  
Therefore, the aim of the present study was to develop and test a short version of the 
Metacognitive Prospective Memory Battery (MPMB; Rummel & Kuhlmann, in preparation). 
Specifically, we aim to replicate the factor structure from the long version, develop age-
specific norms for a German population, and investigate the test-retest reliability of the 
MPMBs. Additionally, the structure of the GESIS Panel allows us investigating age-related 
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prospective-memory declines as well as the use of internal and external memory-aid strategies 
in a representative sample. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Prospective memory 
capacity: Comprises 
eight items concerning 
prospective memory 
fulfilment and failures in 
every-day situations. 

Ich vergesse Verträge, wie etwa ein Probe-
Zeitungsabonnement, fristgerecht zu 
kündigen. 

[I forget to cancel contracts on time, like trial 
subscriptions for newspapers.] 

bc, bf 

 Ich denke daran, Erledigungen zu machen, die 
in einem bestimmten Zeitfenster ausgeführt 
werden müssen, z.B. die Wäsche vor 
Ladenschluss aus der Reinigung zu holen. 

[I remember to run errands that need to be 
completed within a specific timeframe, like 
picking up my laundry from the dry cleaner 
before it closes.] 

 

 Wenn ich von jemandem etwas länger 
ausgeliehen habe, denke ich bei der nächsten 
Verabredung daran, es ihm zurück zu geben. 

[If I borrow money from someone, I remember 
to pay that person back on my own.] 

 

 Ich vergesse einen Freund erneut anzurufen, 
nachdem ich ihn beim ersten Versuch nicht 
erreicht habe. 

[I forget to call a friend again after having not 
reached him at first try] 

 

 Ich bekomme Mahnungen, weil ich vergesse, 
offene Rechnungen zu begleichen. 

[I receive overdue notifications because I 
forget to pay bills on time.] 

 

 Es gelingt mir, von alleine an unerledigte 
Anrufe zu denken, z.B. wenn ich einen 
Bekannten anrufen möchte, der heute 
Geburtstag hat. 

[I am able to remind myself of phone calls I 
need to make, such as calling a friend on their 
birthday.] 

 

 Mir fallen Termine, die ich in den nächsten 
Tagen wahrnehmen muss, rechtzeitig ein, 
auch wenn ich sie mir nirgends notiert habe. 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

[I remember my appointments which are 
coming up in a few days without writing them 
down.] 

 Ich versäume es, anfallende Briefe oder E-
Mails rechtzeitig abzuschicken, obwohl ich es 
mir notiert habe. 

[I forget to send letters or Emails, even when I 
wrote myself a reminder.] 

 

Prospective memory 
strategies: Comprises 
sixteen items concerning 
different strategies 
people may use to better 
remember intentions in 
daily life. 

Bestimmte Sachen (z.B. meinen Hausschlüssel) 
lege ich immer an den gleichen Ort, um sie 
nicht zu vergessen. 

[I put certain things (e.g., my keys) always at 
the same place, to not forget them.] 

bc, bf 

 Ich schreibe mir einen Merkzettel mit Dingen, 
die ich noch zu tun habe. 

[I write myself a to-do list to remind me of 
things that I still need to accomplish.] 

 

 Ich versuche, mir unerledigte Dinge immer 
wieder bewusst in Erinnerung zu bringen, 
damit ich sie nicht vergesse, auch wenn ich 
gerade etwas ganz anderes mache. 

[Even when I´m busy doing other things, I 
deliberately try to keep unfinished tasks in 
mind so that I don´t forget them.] 

 

 Ich versuche Dinge, die ich regelmäßig tun 
muss, immer zur selben Zeit zu tun (z.B. ein 
Medikament abends immer direkt vor dem 
Zähneputzen einzunehmen). 

[For things that I need to do on a regular basis, 
I plan to do them at the same time each day 
(for example, always taking my medication in 
the evening before brushing my teeth).] 

 

 Morgens gehe ich meinen Tagesablauf im Kopf 
durch, damit ich nicht vergesse, etwas zu 
erledigen. 

[In the morning, I go through the day s tasks in 
my head so that I don´t forget to remember 
something.] 

 

 Ich schreibe mir Einkaufszettel.  
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

[I write shopping lists.] 

 Wenn ich mehrere Dinge in einer bestimmten 
Reihenfolge erledigen muss (z.B. beim Backen), 
stelle ich mir den Ablauf bildlich vor. 

[When I have to complete steps in a specific 
order, such as when I am baking, I visualize the 
sequence of steps before starting.] 

 

 Wenn ich mit etwas fertig bin, überprüfe ich 
noch einmal, ob ich alles erledigt habe (wie 
die Herdplatte auszuschalten nach dem 
Kochen). 

[After completing a task, I check once again 
whether I took care of everything, like turning 
off the stove after cooking.] 

 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12045  

References 
Rummel J. & Kuhlmann B. G. (in preparation). The Metacognitive Prospective Memory Battery (MPMB): 

Factor structure, reliability, and validity. 

http://dx.doi.org/10.4232/1.12045
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an: Leisure travel and subjective well-being 

Study Code 
an 

Version and date of last revision 
Version 1; August 06, 2014 

Study title 
Leisure travel and subjective well-being 

Subject classification  
Leisure travel, tourism, subjective-well being 

Keywords 
Leisure, travel, subjective well-being, quality of life, travel satisfaction 

Data collection waves 
bc, bd, be 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Angela Tanner 
GESIS Leibniz Institute for the Social Sciences 

http://scholar.google.de/citations?user=P7AD
_YEAAAAJ 

Abstract 

The study is aimed at investigating vacation effects on respondents  levels of subjective well-
being. Three data collection waves were used to capture pre-visit constructs (antecedents) and 
their impact on well-being during summer/fall 2014. It was expected that a vacation affects 
respondents  levels of pre-visit subjective well-being in terms of anticipation, and their post-
visit levels of subjective well-being in terms of a vacation effect (Nawijn, 2012). Properties of 
an expected vacation fade-out effect are addressed via repeated measures of subjective well-
being in regular time intervals within the GESIS Panel waves.  
 
Another aim of this study is to explore the relationship between the above mentioned 
constructs, travel motivations, and holiday related pre-visit and post-visit activities. 
Additionally, the characteristics of a travel trip will be evaluated in order to explore the 
impact of the vacation length and the chosen destination. Also, the duration between holiday 
trips will be considered as a moderator. 

http://scholar.google.de/citations?user=P7AD_YEAAAAJ
http://scholar.google.de/citations?user=P7AD_YEAAAAJ
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Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Well-being 

 

Present happiness (OECD, 2013, p. 166) 

 

bc, bd, be 

 Present life satisfaction (OECD, 2013, p. 166) bc, bd, be 

Current holiday status at 
time of participation 

Current status (holiday/no holiday) bc, bd, be 

 Reason for not travelling if not on holiday bd 

Time and duration of 
previous holiday 

Time and duration of previous holiday  bc 

Upcoming holiday 
characteristics 

Categorization as vacationer or non-
vacationer 

Duration of holiday trip 

Timing of holiday trip 

Planning of holiday trip 

Destination of holiday trip 

Reason for destination choice 

bc, bd 

Pre-visit pleasant 
anticipation 

Degree of pleasant holiday anticipation  bc, bd 

Pre-visit activities Planning of holiday trip 

Preparation for holiday trip 

bc. bd 

Travel motivations  Motivations for holiday trip (Pearce & Lee, 
2005) 

bc. bd 

 Fulfillment of travel motivations bd, be 

Post-visit satisfaction Satisfaction with holiday trip (Meng, Tepanon, 
& Uysal, 2008) 

bd, be 

Post-visit experience 
sharing 

Sharing holiday experiences (Munar & 
Jacobsen, 2014) 

bd 

Cross-references  
This study makes also use of the GESIS Panel Core Study Module  Subjective Well-Being (DBK 
entry: 10.4232/1.11947). 

DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12045  

References 
Meng, F., Tepanon, Y., & Uysal, M. (2008). Measuring tourist satisfaction by attribute and 

motivation: The case of a nature-based resort. Journal of Vacation Marketing, 14(1), 41-56. 
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Munar, A. M., & Jacobsen, J. K. S. (2014). Motivations for Sharing Tourism Experiences through 
Social Media. Tourism Management, 43, 46-54. doi: 10.1016/j.tourman.2014.01.012 
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ao: Social and individual predictors of Doing Beauty 

Study Code 
ao 

Version and date of last revision 
Version 1, September 1, 2014 

Study title 
Social and individual predictors of Doing Beauty 

Subject classification  
Doing Beauty (Schönheitshandeln); plastic surgery; physical attractiveness 

Keywords 
Doing Beauty, dieting, plastic surgery, shaving, piercings, tattoos, attractiveness 

Data collection waves 
bd 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Ulrich Rosar 
Heinrich Heine Universität Düsseldorf 

https://www.phil-fak.uni-duesseldorf.de/soz-
rosar/curriculum-vitae/ 

Johannes Krause 
Heinrich Heine Universität Düsseldorf 

https://www.phil-fak.uni-duesseldorf.de/soz-
rosar/mitarbeiterinnen/homepage-johannes-
krause/ 

Abstract 
Everybody is Doing Beauty (which refers to the German term Schönheitshandeln). Some of 
these beauty-related actions are part of the daily routine and carried out in an unconscious 
way, while others are results of a rational process. However, they have one thing in common: 
Doing Beauty means both portraying yourself and securing one s identity (Degele 2004). Doing 
Beauty varies along the dimensions of social structure, in terms of gender as well as in terms 
of age or class (Penz 2010). Furthermore it is influenced by the personal values of the 
individual.  
At the centre of this study are several indicators which will be used to generate an index of 
Doing Beauty. This index will measure the degree of Doing Beauty in terms of different forms 
of beauty-related actions, like shaving of body regions, piercings or cosmetic surgery. The 
degree of Doing Beauty is expected to differ along the lines of age, gender, class and personal 
values (measured by the Schwartz Values) (Bardi/Schwartz 2003). To sum up the Research 
goals of this study are twofold. First of all it will give further understanding of the ways in 
which Doing Beauty differs along the lines of sociality and secondly it may give answers to 
questions of the underlying values of Doing Beauty. 

https://www.phil-fak.uni-duesseldorf.de/soz-rosar/curriculum-vitae/
https://www.phil-fak.uni-duesseldorf.de/soz-rosar/curriculum-vitae/
https://www.phil-fak.uni-duesseldorf.de/soz-rosar/mitarbeiterinnen/homepage-johannes-krause/
https://www.phil-fak.uni-duesseldorf.de/soz-rosar/mitarbeiterinnen/homepage-johannes-krause/
https://www.phil-fak.uni-duesseldorf.de/soz-rosar/mitarbeiterinnen/homepage-johannes-krause/
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Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Doing Beauty  

(Krause 2014) 

Body care products 

Brushing teeth 

Dental flossing 

Sport 

Solarium 

Hair dyeing 

Dieting 

Shaving of body regions 

Number of piercings/tattoos 

Cosmetic surgery 

bd 

Physical Attractiveness 

(Dunkake et al. 2012; 
Rosar/Klein 2009; Rosar 
2009) 

Physical attractiveness 

Body weight 

Body height 

bd 

Relevance of physical 
appearance  

(Didie/Sarwer 2003; Cash 
et al. 2003) 

Importance of fashionable clothes 

Thinking about cosmetic surgery 

Probability of cosmetic surgery in the future 

Appearance Schemas Inventory (shortened 
version) 

bd 

Values 

(Schwartz/Bilsky 1987; 
Schwartz/Bilsky 1990; 
Schwartz 1992, 1994; 
Schwartz et al. 2012) 

Schwartz-Values  

(part of the GESIS Panel Longitudinal Core 
Study Personality and Personal Values , study 
code: ze) 

bd 

Cross-references  
This study makes also use of the GESIS Panel Core Study Module  Personality and Personal 
Values (DBK entry: 10.4232/1.12115). 

DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12115  
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ap: Citizens  Conception of Democracy and their Political Participation 

Study Code 
ap 

Version and date of last revision 
Version 1; 17 October, 2014 

Study title 
Citizens  Conception of Democracy and their Political Participation in Germany 

Subject classification  
Mass political behavior, attitudes/opinion 

Keywords 

Conceptions of democracy, direct democracy, political participation, policy decisions, citizen 
involvement 

Data collection waves 
bd 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Brigitte Geissel 
Department of Political Science, Goethe 
University Frankfurt 

 

Sergiu Gherghina 
Department of Political Science, Goethe 
University Frankfurt 

ORCID: orcid.org/0000-0002-6627-5598 
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Abstract 
This study module is a one-way study within the GESIS Panel. Its idea is based on the 
documented disaffection of citizens with representative democracy. Earlier research showed 
how the existence of several important problems in the process of political representation led 
to a gradual abandon of the traditional modes of political involvement. So far, little attention 
has been paid to the connection between citizens  attitudes towards representative 
democracy, preferences for democratic alternatives and desire to get involved in new 
democratic procedures.  

This study aims to investigate whether and how the critical attitudes of German citizens 
towards the functioning of representative democracies are reflected in their preferences for 
another type of democracy and in their subsequent involvement in politics and decision-
making. It seeks to answer two interconnected research questions: 1) How do attitudes 
towards representative democracy influence (alternative) conceptions of democracy? and 2) 
How do these conceptions influence individual political participation? 
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To answer the first question we examine the linkage between degree and forms of discontent 
with representative democracy and the preference for four conceptions of democracy 
(representative, expert, direct, and participatory). Thus, we seek to understand whether people 
unhappy with the current system of government prefer other democratic alternatives and 
what their choices are. The study includes questions on the following concepts: 

 Preferred form of democracy 
 Politicians pursuit of the public interest 
 Support for representative political institutions 
 Perspectives over decision-making  
 Conceptions of democracy 

To answer the second question we focus on the effects produced by the preferences for 
conceptions of democracy on types of political participation (voting, use of referenda, 
deliberations etc.). In other words, we seek to explain if people who, for example, prefer direct 
democracy over other conceptions of democracy are consistently willing to get involved in 
referenda. The study includes questions on the following concepts: 

 Retrospective political participation (including citizen involvement) 
 Prospective political participation (including citizen involvement) 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Attitudes towards 
representative 
democracy 

Attitudes towards the political system:  

representative democracy 

elected politicians 

representative institutions 

Possibilities of decision making in a 
representative democracy 

bd 

Conception of 
democracy 

Importance of discussions and debates in 
decision-making processes 

Who should make the important policy 
decisions 

bd 

Political participation Retrospective political participation 

Prospective political participation 

bd 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12115  
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aq: Pro-environmental Behavior in High Cost Situations 

Study Code 
aq 

Version and date of last revision 
Version 1; August 7, 2014 

Study title 
Pro-environmental Behavior in High Cost Situations 

Subject classification  
Environmental behavior 

Keywords 

Decision theory, environmental concerns, rational choice 

Data collection waves 
be, cb 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Guido Mehlkop 
Universität Erfurt  

https://www.uni-erfurt.de/esf/team/prof-dr-
guido-mehlkop/ 

Robert Neumann 
Technische Universität Dresden 

http://tu-
dresden.de/die_tu_dresden/fakultaeten/philo
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Abstract 
Empirical studies reveal that pro-environmental concerns do not necessarily lead to pro-
environmental action (among others Best 2009; Billig 1995; Huber 2001; Lappe et al 2000; 
Kuckartz and Rheingans-Heintze 2006; Seel 1995). Therefore, Diekmann and Preisendörfer 
(2001: 74) suggest to analyze pro-environmental behavior not only as a result of concerns, 
but also as a rational choice (see also Liebe and Preisendörfer 2011). Actors deliberate on the 
individual costs of pro-environmental behavior and for a quite large proportion of the 
population costs seem to be more important than concerns (Kuckartz and Rheingans-Heintze 
2006). Diekmann and Preisendörfer (2009) conclude that in low-cost situations (for example 
separation of waste) acting according to one´s pro-environmental concerns is likely while in 
high-cost situations (for example forgoing private cars in rural areas) it is far less likely. 
According to this so called Low-Cost-Hypothesis  on the one hand pro-environmental 
concerns only matter in situation where pro-environmental behavior is perceived as low-
priced by the actors, pointing to additive effects of instrumental incentives (e.g. low costs) and 
concerns or a positive interaction between them (Best and Kroneberg 2012). On the other 
hand, dual process theories claim a negative interaction between pro-environmental concerns 
and constraints, i.e. actors with strong concerns behave in an automatic-spontaneous way by 

https://www.uni-erfurt.de/esf/team/prof-dr-guido-mehlkop/
https://www.uni-erfurt.de/esf/team/prof-dr-guido-mehlkop/
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http://tu-dresden.de/die_tu_dresden/fakultaeten/philosophische_fakultaet/is/methoden/prof/mitarbeit/rn/index2_html
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neglecting the costs. Our study will operationalize both approaches to assess which one 
performs better in an empirical test. Furthermore we model the perceived definition of the 
situation (high vs. low-cost), check for framing effects regarding monetary gains or losses and 
test for private benefits of pro-environmental behavior. The study will focus on the decision to 
purchase food produced by regional farmers at a farmers market ( Wochenmarkt ). This social 
situation has the characteristics to be described as a high cost situation because of limited 
opening hours (compared to conventional super-markets), unequal spatial distribution of the 
Wochenmärkte; higher prices for local organic food, and several existing inconveniences 
(small number of parking lots, vulnerability to weather). Additionally, we will use choice 
experiments regarding monetary investments in green energy  and green stock market 
funds  vs. conventional investments to control for the influence of environmental concern on 
behavior where the monetary consequences of the choices are framed differently as gains or 
expenditures. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Environmental behavior Retrospective: Purchases at Wochenmärkte   be, cb 

Retrospective: Purchases from local farmer at 
Wochenmärkte   

be 

Retrospective: Purchases of organic food at  
Wochenmärkte   

be 

Likelihood: Purchases at Wochenmärkte   be 

Choice Situation: Eco-Investment be 

Choice Situation: Electricity Provision  cb 

Likelihood of buying organic food at 
supermarket 

be 

Costs Groceries at weekly markets are expensive be 

Range of food products at weekly markets is 
limited 

be 

Weekly markets are hard to reach be 

Organic food is expensive be 

Benefits Products have high quality be 

Friends think it s positive: to buy at 
Wochenmärkte 

be 

Friends think it s positive: to invest in env. 
sustainable corporations 

be 

Friends think it s positive: to use only clean  
energy 

be 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Positive emotions when buying organic food. be 

Buying organic food is positive for 
environment 

be 

Environmental concern 

(Diekman & 
Preisendörfer 1998) 

Env. Concern: Real concerned when thinking 
about environment. 

cb 

Env. Concern: If we continue like that we will 
get into trouble. 

cb 

Env. Concern: Real concerned when reading 
about env. Problems. 

cb 

Env. Concern: There are limits of growth. cb 

Env. Concern: Most people do not behave pro-
environmental. 

cb 

Env. Concern: Politician do not do enough 
against pollution. 

cb 

Env. Concern: Reduce standard of living to 
protect environment 

cb 

Env. Concern: Enforce protective measures 
even if one sacrifices job. 

cb 

Env. Concern: Env. Problem is exaggerated cb 

Subjective Opportunity 
Structure 

The nearest weekly market is hard to reach for 
me. 

cb 

The range of products offered on weekyl 
market is too restricted 

cb 

The opening hours of the nearest weekly 
market unfavourable for me. 

cb 

Generally speaking, shopping at 
Wochenmärkte is more inconvenient than in 
super markets. 

cb 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12161 
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ar: Policy preferences for inheritance taxes and motives of intergenerational 
transfers 

Study Code 
ar 

Version and date of last revision 
Version 1; January 15, 2015 

Study title 
Policy preferences for inheritance taxes and motives of intergenerational transfers within 
families. 

Subject classification  
Income, property and investment/saving, policy preferences, fairness 

Keywords 
Intergenerational transfers, family, inheritance tax, fairness, wealth distribution, inequality 

Data collection waves 
bf, ca 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Prof. Dr. Ivo Bischoff http://www.researchgate.net/profile/Ivo_Bisc
hoff 

Nataliya Kusa http://www.researchgate.net/profile/Nataliya
_Kusa 

Abstract 
We propose two waves of questions on intergenerational transfers within the family. They 
include two vignettes designed to elicit their view on the motives behind intergenerational 
transfers: Is the relationship between generations viewed as a reciprocal relationship or one 
driven by empathy and altruism? There are different views on the primary motives that 
motivate intergenerational transfers (herafter IGT). Some scholars argue that transfers from 
the older to the younger generation are motivated by the wish to support their offspring 
(altruistic motives, e.g., Barro, 1974; Coall and Hertwig, 2010). Others argue that IGT have to 
be interpreted in a model of exchange between generations (direct reciprocity). Accordingly, 
monetary support from the older to the younger generation is given in exchange for long-
term care, attention and access to the grand-children (e.g., Bernheim et al., 1985; Guerts et al. 
2012). A third strand of literature points at social norms fostering indirect reciprocity. Here, a 
certain generation of old people transfers monetary resources and time to the younger 
generation because they have received the same form support when they were young. 
Similarly, the young provide the old with attention and long-term care because they observed 
their parents do the same when they were young (e.g., Arrondel and Masson, 2001).  

While there is empirical support for all three motives, there is little systematic evidence on the 
proliferation of these motives in society (e.g., Kopczuk and Lupton, 2007, Alessie et al., 2014). 

http://www.researchgate.net/profile/Ivo_Bischoff
http://www.researchgate.net/profile/Ivo_Bischoff
http://www.researchgate.net/profile/Nataliya_Kusa
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We currently see a number of important political debates that require profound knowledge 
about the motives behind intergenerational transfers (e.g., Brandt and Deindl, 2013). The 
future of long-term care and the role of caring relatives is the obvious example for such a 
debate. 

Beyond providing evidence on the proliferation of the ITG-related motives, we want to learn 
more about the factors that explain interpersonal differences in subjects  views on 
intergenerational transfers. We expect differences between subjects depending on their 
income, cultural background etc.  

Some questions focus specifically on bequests and the inheritance tax. While the public 
generally accepts substantial taxes on income, the acceptance even for a very moderate 
taxation of bequest and gifts is low. The last decade has seen a reduction in the effective taxes 
on bequests and gifts many western countries (e.g. Conway and Rork, 2004, Berttochi, 2010). 
Given the amount of wealth to be transferred in the next decade and the financial restrictions 
of the public sector in many countries, it is puzzling to see that democratic societies leave this 
tax base largely untouched (e.g., Dowding, 2008; Prabhakar, 2008; Beckert, 2013).  We are 
convinced that the solution to this puzzle requires a more profound understanding of 
intergenerational transfers and the motives behind them. 

We want to learn more about the factors that make some subjects accept the inheritance tax 
as legitimate and others oppose it as illegitimate. Different views on the nature of 
intergenerational transfers are expected to be an important factor in this respect. The rich 
data set provided by the GESIS-survey helps to control for and test a number of additional 
hypotheses (e.g. the role of self-interest or general political attitudes, differences between 
men and women).   
The results inform the scientific community as well as policy-makers deciding about policies 
that interfere with intra-family relations within the family. The data generated by our 
questions is likely to be valuable for a number of additional research questions. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data 
collection 
waves 

Policy Preferences: Inheritance 
Tax general 

Postbank Erbschaftsstudie 2011 bf 

Policy Preferences: Inheritance 
Tax allowances for 
beneficiaries providing long-
term care 

Own question bf 

Belief: Financial Independence 
of the old 

Own question bf 

Belief: Ricardian equivalence Own question bf 

Belief: Minor impact of 
inheritance on life of heirs 

Own question bf 

View on norm: Indirect 
reciprocity 

Own question bf 

Belief: State intervenes in Own question bf 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

childcare 

Belief: regarding dominant 
reasons for inter-vivo transfers 

Own question bf 

Belief: Concentration of 
inheritances 

Own question bf 

Knowledge about inheritance 
tax 

Own question bf 

Knowledge about inheritance 
tax 2 

Own question bf 

Solidarity within own family Own question bf 

Generations in own household Own question bf 

Distance to parents Own question bf 

Personal view: IGT being a 
system of exchange between 
generations (long-term care, 
part 1) 

Own question ca 

Personal view: IGT being a 
system of exchange between 
generations (long-term care, 
part 2) 

Own question ca 

Belief: IGT being a system of 
exchange between generations 
(long-term care,  
part 1) 

Own question ca 

Belief: IGT being a system of 
exchange between generations 
(long-term care,  
part 2) 

Own question ca 

Personal view: IGT being a 
system of exchange between 
generations (childcare, part 1) 

Own question ca 

Personal view: IGT being a 
system of exchange between 
generations (childcare, part 2) 

Own question ca 

Belief: IGT being a system of 
exchange between generations 
(childcare, part 1) 

Own question ca 

Belief: IGT being a system of 
exchange between generations 

Own question ca 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data 
collection 
waves 

(childcare, part 2) 

Received inheritance 
personally 

Own question ca 

Inheritance tax paid personally Own question ca 

Expect inheritance personally Own question ca 

Expect to pay inheritance tax 
personally 

Own question ca 

Real estate property in the 
family for generations 

Own question ca 

Financial support within family 
(part 1) 

Own question ca 

Financial support within family 
(part 2) 

Own question ca 

Case of long-term care in 
family 

Own question ca 

Relatives provide long-term 
care 

Own question ca 

Personal experience in giving 
long-term care (Yes/No) 

Own question ca 

Personal experience in giving 
long-term care 

Own question ca 

Cross-references  
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as: When do I do what others do? 

Study Code 
as 

Version and date of last revision 
Version 1; January 25, 2015 

Study title 
When do I do what others do? Social norms, factual knowledge, and their impact on pro-
environmental behavior 

Subject classification  
Psychology of the environment 

Keywords 
Climate change, pro-environmental behavior, social feedback, factual information, individual 
differences 

Data collection waves 
cb, cd, ce 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Astrid Kause 
Max Planck Institute for Human 
Development, Berlin 

https://www.mpib-
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Abstract 

Anthropogenic climate change is an acknowledged politically, economically and socially 
pressing issue but people s daily behavior is clearly still not guided by this knowledge, despite 
the importance of changing consumption behavior as well as energy saving behavior in order 
to reduce carbon emissions balance is well established (Stern, 2000) and has been confirmed 
since (e.g. Anderson & Bows, 2012). Social norms have been demonstrated as a powerful 
means for changing behavior, in particular descriptive social norms that indicate what the 
majority of people is doing but also injunctive norms that specify what should be done 
(Cialdini et al., 1993, Schultz et al., 2007; Allcott, 2011). In the present study, we investigate 
how new information leads to changes in social norms and subsequent behavior and how 
their influence is mediated by pro-environmental attitudes as measured in the New Ecological 
Paradigm (Dunlap, 2000). Specifically, we investigate how providing information about 
population frequencies of meat consumption, as well as factual information about 
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environmental consequences of meat consumption influences participant s norms and 
subsequently their behavior. Furthermore, we study how visibility of behavior and own past 
behavior influence social norms. 

This study comprises three waves. In wave one, we assess people s own behaviors, their 
estimates of frequency of these behaviors in their social environments, and perceived 
injunctive norms. In wave two, we present different kinds of social feedback or factual 
information (see section experimental design for details). In wave three, we explore how and 
why norms, behavioral intentions, and own behavior change as a result of different kinds of 
information provided. The results will enable a better understanding of individual changes 
towards pro-environmental behavior that can be motivated by different kinds of information 
in the environments of individuals, by personal knowledge and/or by attitudes that individuals 
have towards climate-friendly behavior.  

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Own current behavior 

(Perkins, 2007) 

Frequency of meat consumption per week 

[Wenn Sie an die letzten vier Wochen denken: 
An wie vielen Tagen pro Woche haben Sie in 
der Regel Fleisch gegessen (...)] 

cb, cd, ce 

Estimates of behavior 
frequency in general 
population 

(Galesic et al., 2012) 

Percentage of others falling into one of the 
following answer categories 

[Schätzen Sie bitte, wie viele von 100 
Personen sich bei der vorherigen Frage zum 
Fleischkonsum jeweils in die folgenden 
Kategorien einordnen würden (...)] 

cb, cd, ce 

Visibility of behavior 

(Ji, Schwarz, & Nisbett, 
2000) 

How difficult is it for you to estimate the 
frequency of meat consumption of others (...)? 

[Wie schwierig oder einfach ist es für Sie, 
einzuschätzen, wie häufig Erwachsene Fleisch 
essen (...)] 

cb 

Difficulty of behavioral 
change 

How difficult is it to reduce your meat 
consumption in your daily life? 

[Wie schwierig oder einfach ist es für Sie, die 
Häufigkeit Ihres eigenen Fleischkonsums zu 
reduzieren (...)] 

cb 

Injunctive norms On how many days per week would it be 
justified to eat meat for an adult? 

[An wie vielen Tagen pro Woche wäre es für 
einen Erwachsenen in den letzten vier Wochen 
gerechtfertigt gewesen, Fleisch zu essen (...)] 

cb, cd, ce 

Intentions Think about the next four weeks: On how 
many days do you plan to eat meat (...) 

cb, cd, ce 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

[Wenn Sie an die nächsten vier Wochen 
denken: An wie vielen Tagen pro Woche 
werden Sie in der Regel Fleisch essen (...)] 

Factual knowledge Please indicate in the following which of the 
following items contributes most to overall 
carbon emissions by food per week 

[Bitte schätzen Sie nun ein, 
welche der folgenden Lebensmittel, die Sie 
innerhalb einer Woche essen, am meisten bzw. 
am wenigsten zu dem Ausstoß von 
Treibhausgasen durch Lebensmittel beitragen 
(...)] 

cb, cd, ce 

Experimental design 

Our study comprised a 2 (social feedback: yes/no) x 2 (factual information: yes/no) between-
design: Social feedback consists of true frequencies of behavior, as reported by participants in 
wave 1. Factual information specifies the environmental impact, more precisely, carbon 
emissions going along with different kinds of food items. 

Figure 1. Distribution of meat eating behavior in the GESIS-Panel sample, as reported by 
participants in wave 1.  In wave 2 of our study, participants received such social feedback 
about behavior in the overall sample (and/or factual information on environmental 
consequences of their behavior).  

 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  

http://dx.doi.org/10.4232/1.11878
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Abstract 

We suggest a new measurement method for subjective well-being (ranking measure) which 
we believe can capture changes in subjective well-being better than the current measurement 
method (level measure). Subjective well-being is often used to identify policies that are better 
suited than others to improve well-being in society. This requires ranking different situations 
in order to identify the characteristics contributing to subjective well-being by using 
econometric techniques. However, the current level measure potentially suffers from a severe 
identification problem for the sign of those contributions (Köke and Perino, 2014). This could 
be tested with the ranking measure we propose, asking people not to state their level on a 
discrete and bounded scale but rather to report changes in their well-being, i.e. to rank two 
situations they have experienced. We therefore would like to implement our ranking measure 
alongside (i.e. in the February wave) with the traditional level measure that is already part of 
the GESIS panel. We can then compare changes in the level measure over time with the 
ranking measure and check how well they are correlated. If the correlation is low, this would 
suggest that the level measure suffers from an identification problem for changes in life 
satisfaction and that further research is needed to identify a reliable measurement of life 
satisfaction. 

http://www.wiso.uni-hamburg.de/professuren/vwl-oekologische-oekonomie/team/prof-dr-grischa-perino/
http://www.wiso.uni-hamburg.de/professuren/vwl-oekologische-oekonomie/team/prof-dr-grischa-perino/
http://www.wiso.uni-hamburg.de/professuren/vwl-oekologische-oekonomie/team/prof-dr-grischa-perino/
http://www.wiso.uni-hamburg.de/professuren/finanzwissenschaft/team/sonja-koeke/
http://www.wiso.uni-hamburg.de/professuren/finanzwissenschaft/team/sonja-koeke/
http://www.wiso.uni-hamburg.de/professuren/finanzwissenschaft/team/sonja-koeke/
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Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Perceived change of life 
satisfaction since last 
year (in general and for 
certain domains of life) 

Ranking measure of general life satisfaction 

Ranking measure of satisfaction with own 
family 

Ranking measure of satisfaction with work 

ca, da, ea 

 Ranking measure of satisfaction with leisure  

 Ranking measure of satisfaction with friends  

 Ranking measure of satisfaction with 
neighborhood 

 

 Ranking measure of satisfaction with financial 
situation 

 

 Ranking measure of satisfaction with health  

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12743  

References 
Köke, S. and Perino, G. (2014). How to measure life satisfaction  A constructive critique. 

Mimeo. 

Comments 
The last indicator in the table (Ranking measure of satisfaction with health) should only be 
included if the question in the GESIS Core Study on the levels of life satisfaction are also 
extended to include a question about health. 

 

http://dx.doi.org/10.4232/1.12743
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av 
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Study title 
Evaluating Political Reforms Using Surveys 
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Keywords 
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Persistent digital identifier(s) of principal 
investigator(s) 

Prof. Dr. Annelies Blom 
School of Social Sciences, University of 
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Susanne Helmschrott n/a 

Abstract 
Surveys are frequently used to evaluate the political economy of reforms, but their specific 
application to policy-making processes is complicated by several methodological limitations. 

http://www.researchgate.net/profile/Annelies_Blom2
http://www.researchgate.net/profile/Annelies_Blom2
http://scholar.google.be/citations?user=v2TCnhAAAAAJ&hl=de
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http://orcid.org/0000-0002-1431-8461
http://www.scopus.com/authid/detail.url?authorId=6701915757
http://www.scopus.com/authid/detail.url?authorId=6701915757
http://www.researchgate.net/profile/Michael_Bosnjak
http://www.researchgate.net/profile/Michael_Bosnjak
http://scholar.google.de/citations?user=LgTIgPwAAAAJ
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In the project A8 Evaluating Political Reforms Using Surveys  of the SFB 884 Political 
Economy of Reforms  at the University of Mannheim in cooperation with GESIS  Leibniz 
Institute for the Social Sciences, we intend to identify specific challenges arising from the use 
of survey data to evaluate reforms, consider their broader consequences on the inferences we 
draw about reform processes, and develop a set of best practices aimed at addressing these 
problems.  

In particular, we focus on issues regarding sample quality, question quality, measuring 
preferences that change dynamically over time, and preference separability. 

The overall aim of the study proposed here is to capture data to evaluate the 
representativeness of online panels. We developed a questionnaire module to be implemented 
in the GIP and the GESIS Panel as well as in several nonprobability panels to compare results 
between probability and nonprobability panels. The study consists of three questionnaire 
modules that, in accordance to its implementation in the GIP, should be implemented in three 
different survey waves of the GESIS Panel. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Benchmarks (German 
Microcensus) 

Weight 

Height 

Homeowner 

Health Insurance 

ca 

ca 

ca 

ca 

Benchmarks (no extern 
data source) 

Internet Usage ca 

Benchmarks (Register of 
Party Members) 

Party Membership ca 

Benchmarks (Electoral 
Management Body) 

Voting Behavior ca, cd, da 

Benchmarks (Federal 
Motor Transport 
Authority) 

Driver´s License 

Points on Traffic Violations 

Passenger Cars 

ca 

ca 

ca 

Measurement Models 
(Correlations: Factors) 

Big Five (Openness: Imagination, Artistic 
Interest) 

Big Five (Agreeableness: Trusting, Criticism) 

Need for Cognition (2 items Active,  2 items 
Joy) 

ca 

ca 

ca 

Measurement Models 
(Correlations: Variables) 

Voting Behavior 

Party Membership 

Political Activity 

Political Interest 

ca, cd, da 

ca 

ca 

ca, cd, da 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Midpoint Experiments Health Status 

Green Zone 

ca 

ca, cd, da 

Experimental design 
There are two mid-point experiments on vertical answer scales. They are identical but for the 
fact that one experiment uses a question with a five-point scale and the other uses a question 
with a seven-point scale. There are four experimental conditions for each of the two scales:  

For all experimental conditions, there is a vertical scale and additionally there is a don t 
know -category. Between the scale and the don t know -category there is a gap. The design 
is visualized in Figure 1 and each condition is described below. 

Condition 1: Between the scale and the don t know -category there is a gap. Because of this 
type of display, the conceptual midpoint of this scale is at the same time the visual midpoint. 

Condition 2: There is no gap between the scale and the don t know -category. Now, there is a 
conceptual midpoint, but it is not the visual midpoint of this scale. 

Condition 3: The scale is the same as in condition 1, but the conceptual midpoint is not 
included. Now, the scale has no conceptual midpoint and, because there is a gap between the 
scale and the don t know -category, there is also no visual midpoint. 

Condition 4: The scale is the same as in condition 2, but the conceptual midpoint is not 
included. The scale here has a visual midpoint, but this midpoint is not the conceptual 
midpoint, because there is no conceptual midpoint. 

 

Figure 1: Overview: Experimental Conditions for mid-point experiments 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12245  

http://dx.doi.org/10.4232/1.12245
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Keywords 
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Data collection waves 
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Abstract 
This is a 13 wave longitudinal study focused on cognitive and affective measures of subjective 
well-being, and related indicators. Cognitive constructs include overall life satisfaction and 
various domain satisfaction measures such as health and work.  Affective constructs are based 
on the PANAS, with both short and longer term recollection measures used. Other items 
include general health and sleep indicators.  Items generally match those from the German 
SOEP, to allow direct comparisons. 

The intention of the study is to improve our understanding of the temporal dynamics of well-
being, both at the social group level, and the within-person level.  While some studies have 
looked at long-term changes (across the lifespan), and short-term fluctuations (at a daily or 
weekly level), relatively little is known about medium-term (within year) dynamics. To close 
this gap, we assess different facets of subjective well-being at a bi-monthly rate across a total 
of 13 measurement occasions. This allows us to study annual trends and temporal dynamics in 
well-being, along with its determinants, consequences, and interindividual differences. The 
inclusion of an initial group subjected to 5-point (rather than 11-point typically used in our 
study) affect scale will also allow direct comparisons with other work (in particular the GSOEP) 

https://www.researchgate.net/profile/Charles_Driver
https://www.researchgate.net/profile/Charles_Driver
http://scholar.google.com/citations?user=713cSToAAAAJ&hl=en&oi=ao
http://scholar.google.com/citations?user=713cSToAAAAJ&hl=en&oi=ao
https://www.psychologie.hu-berlin.de/de/prof/met
https://www.psychologie.hu-berlin.de/de/prof/met
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thus allowing measurement characteristics to be assessed, and a linking between already 
existing yearly data and this new bi-monthly data. 

 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Domain satisfaction Gesundheit (Health) 
Schlaf (Sleep) 
Arbeit (Work) 
Tatigkeit im Haushalt (Household activities) 
Einkommen (Income) 
Schul und Berufsausbildung (Education) 
Wohnung und Haus (dwelling) 
Freizeit (free time) 
Familienleben (Family life) 

cb, cc, cd, ce, cf, da, 
db, dc, dd, de, df, 
ea, eb 

Negative affect (today, 
and over last month) 
 

ärgerlich (annoyed) 
ängstlich (anxious) 
Traurig (worried) 

cb, cc, cd, ce, cf, da, 
db, dc, dd, de, df, 
ea, eb 

Positive affect (today, 
and over last month) 
 

glücklich (happy) 
Entspannt (relaxed) 
Energie geladen (energetic) 

cb, cc, cd, ce, cf, da, 
db, dc, dd, de, df, 
ea, eb 

Health 
 

gehetzt oder unter Zeitdruck fühlten? (rushed 
/ under pressure) 
jede Menge Energie verspürten? 
(full of energy) 
starke körperliche Schmerzen hatten? 
(strong pain) 

cb, cc, cd, ce, cf, da, 
db, dc, dd, de, df, 
ea, eb 

Sleep 
 

Wie viele Stunden schlafen Sie nachts an 
einem normalen Werktag? 
(Hours sleep on workdays) 
Wie viele Stunden schlafen Sie nachts an 
einem normalen Tag am Wochenende? 
(Hours sleep on weekends) 

cb, cc, cd, ce, cf, da, 
db, dc, dd, de, df, 
ea, eb 

Outcomes due to health dass Sie wegen gesundheitlicher oder 
seelischer Probleme in Ihren sozialen 
Kontakten, z.B. mit Freunden, Bekannten oder 
Verwandten, eingeschränkt waren? 
(Health affects social contacts) 

cb, cc, cd, ce, cf, da, 
db, dc, dd, de, df, 
ea, eb 

Overall life satisfaction Wie zufrieden sind Sie gegenwärtig, alles in 
allem, mit Ihrem Leben? (satisfaction with life) 

cb, cc, cd, ce, cf, 
db, dc, dd, de, df, 
ea, eb 
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Experimental design 

A randomly selected group of 25% of participants will use the original 5 point affect scale 
from the SOEP (shaded in Figure 1), rather than our extended 11 point scale (extended to 
ensure adequate within-person variation over the time range), to provide comparative 
information between the panels. To assess measurement reactivity, we also withhold the single 
overall life satisfaction  question from the 25%-group, but only for the first 3 waves. After 1 
year, there are no longer any group distinctions made, all participants are given the same 
questions and scales. 

 
Figure 1. Proposed research design: 

  W1 W2 W3 W4 W5 W6 W7 W8 W9 W10 W11 W12 W13 

Main Group 
(11 point scale) 

75%              

Subgroup A 
(SOEP scales 

for 6 waves, no 
OLS for first 3) 

25%              

Note. W1  W13 = Measurement wave 1 to 13 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12743   

  

http://dx.doi.org/10.4232/1.12743
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Party Identification Revised - Measuring Party Identification within the Social Identity 
Framework 

Subject classification  
Domestic political issues; elections; government, political systems and organisations; mass 
political behaviour, attitudes/ opinion 

Keywords 
Party identification; social identity; measurement; social identification 

Data collection waves 
cc, dc 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Sabrina Mayer https://scholar.google.de/citations?user=r8VO
cJYAAAAJ&hl=de 

Martin Schultze https://scholar.google.de/citations?user=8Kpt
qQMAAAAJ&hl=de 

Abstract 
The Michigan Model (Campbell et al. 1960) has rapidly become one of the most used 
theoretical approaches for the explanation of voting behavior since its first occurrence. Its 
main concept, party identification, denotes a long-standing, affective psychological 
orientation toward a political party (Campbell et al. 1960: 121).  

The German measurement was developed as a functional equivalent to the US-American 
measure (Kaase 1976). First employed in the 1972 German election study (Berger 1973), this 
question wording has been used ever since in all major German studies (GLES, Politbarometer, 
SOEP): Many people in the Federal Republic lean toward a particular party for a long time, 
although they may occasionally vote for a different party. How about you?  Unfortunately, 
the German measure shows several shortcomings. Although negative and multiple party 
identifications are part of the theoretical concept and crucial in multi-party settings, they 
cannot be measured with this indicator. Secondly, the German phrasing is capturing a weak 
feeling of attachment (Johnston 2006: 340) compared to other wordings and may lead to an 
overestimation of partisan identifiers. Additionally, the measure consists of a single question 
that is not able to capture such a complex and multi-dimensional concept adequately (Falter 
1977; Arzheimer und Schoen 2005).  

https://scholar.google.de/citations?user=r8VOcJYAAAAJ&hl=de
https://scholar.google.de/citations?user=r8VOcJYAAAAJ&hl=de
https://scholar.google.de/citations?user=8KptqQMAAAAJ&hl=de
https://scholar.google.de/citations?user=8KptqQMAAAAJ&hl=de
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While agreement persists that party identification is a valuable concept, its conceptualization 
and operationalization are often questioned (Budge, Crewe and Farlie 1976; Weisberg 1980; 
Greene 1999; Bartle and Bellucci 2009). For Germany, it is mainly agreed on that party 
identification is a partisan predisposition in the Campbellean sense which is part of an 
individual s social identity (Greene 2004; Bartle und Belucci 2009). The social identity 
approach builds on reference group theory but extends it (Tajfel and Turner 1979; Turner et al. 
1987). Lately, it was used by a multitude of authors to conceptualize party identification more 
consistently (Kelly 1988; Green et al. 2002; Weisberg and Greene 2003; Greene 2004, Mari and 
Rosema 2009; Ohr und Quandt 2012) as the knowledge that somebody belongs to a political 
party together with some emotional and value significance to him of the group 
membership (Tajfel 1972: 31). 

Party identification was successfully measured as social identification before (Greene 1999, 
Mari und Rosema 2009, Ohr and Quandt 2012), but never with a probabilistic, representative 
sample and for all relevant parties. Furthermore, results from other studies that relied on 
proxy indicators showed that multiple and negative identifications exist and have a significant 
effect on electoral decisions as well as issue and candidate orientations (Garry 2007; Schmitt 
2009; Medeiros und Noel 2014).  

The aim of this study is to validate a comprehensive measure of party identification that is 
soundly based in social identity research. Based on previous research and relying on validated 
measures from social identity research (Mael and Tetrick 1992; Postmes et al. 2013), we intend 
to test a theory-driven coherent instrument for the measurement of party identification. This 
allows for observing negative and multiple attachments as well as conceptualizing PI as a 
latent construct. As party identification is one of the most used indicators, validating new 
measures for the first time in a representative way would be a substantial contribution to the 
longstanding debate about its measurement and significantly add a new quality in our 
understanding of party identification and its effects on the voting decision. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Candidate orientation Was halten Sie von den folgenden 
Politikerinnen und Politikern? 

What do you think about some leading 
politicians? 

- Angela Merkel 

- Sigmar Gabriel 

- Cem Özdemir 

- Christian Lindner 

- Katja Kipping 

cc, dc 

Issue orientation 1 Was ist Ihrer Meinung nach gegenwärtig das 
wichtigste politische Problem in Deutschland? 

What is the most important political problem 
at the moment? 

cc, dc 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Und welche Partei ist Ihrer Meinung nach am 
besten geeignet, das wichtigste Problem zu 
lösen? 

Which party will solve it? 

cc, dc 

Issue orientation 2 Was ist Ihrer Meinung nach gegenwärtig das 
zweitwichtigste politische Problem in 
Deutschland? 

What is the second most important political 
problem at the moment? 

cc, dc 

Und welche Partei ist Ihrer Meinung nach am 
besten geeignet, das zweitwichtigste Problem 
zu lösen? 

Which party will solve it? 

cc, dc 

Party identification 
content 

(adapted from 
Gluchowski 1983 

Mir bedeutet diese Partei sehr viel. Es ist mir 
nicht gleichgültig, was mit ihr passiert. 

This party means a lot to me. I am not 
indifferent to what happens to it. 

cc, dc 

Die Partei an sich bedeutet mir weniger, aber 
sie macht zur Zeit die bessere Politik. 

I like the party s current politics. 

cc, dc 

Die Partei an sich bedeutet mir weniger, aber 
sie hat zur Zeit die besseren Politiker. 

This party has the better politicians at the 
moment. 

cc, dc 

Ich fühle mich dieser Partei nicht besonders 
verbunden, allerdings habe ich sie oft gewählt. 

I don t feel a special connection to this party 
but I often voted for it in the past. 

cc, dc 

Party Identification  
German Standard Item 

Wie ist das bei Ihnen: Neigen Sie - ganz 
allgemein gesprochen - einer bestimmten 
Partei zu? Und wenn ja, welcher? 

How about you? Do you lean toward a 
political party? 

cc, dc 

Party Identification - 
Multi-Item Measure 

Wenn ich über diese Partei spreche, sage ich 
eher wir  als sie . 

cc, dc 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

(Party identification as a 
multi-dimensional 
construct, containing an 
affective, cognitive and 
self-stereotyping facet, 
two items used for the 
cognitive facet) 

When I talk about this party, I rather say we  
than they  

Ich bin überzeugter Anhänger dieser Partei 

I m a convinced adherent of this party 

cc, dc 

Die Erfolge dieser Partei sind auch meine 
Erfolge  

This party s successes are my successes 

cc, dc 

Ich habe einige Eigenschaften, die typisch für 
Anhänger dieser Partei sind 

I have a number of qualities typical of 
adherents of this party 

cc, dc 

Party Identification  
Singe Item Measure 

(adapted from Postmes 
et al. 2013/Reysen et al. 
2013) 

Ich identifiziere mich stark mit dieser Partei  

I strongly identify with this party 

cc, dc 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12332  
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ay: Reforms Monitor: GIP, LISS, ELIPSS, and GESIS Panel Comparison Study 

Study Code 
ay 

Version and date of last revision 
Version 1; Month 22, 2015 

Study title 
Reforms Monitor: GIP, LISS, ELIPSS, and GESIS Panel Comparison Study 

Subject classification  
Mass political behavior, attitudes/opinions 

Keywords 
Survey methodology; Welfare state, reforms, attitudes 

Data collection waves 
cc 
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Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
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Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

(SciencesPo & ELiPPS) 

Abstract 
The overall aim of this study is to examine individual attitudes towards the welfare state (i.e. 
preferences for reforms in different areas of the welfare state such as healthcare, labor 
market, pensions and education), the tax system and the EU in three European countries. To 
explore cross-national differences between selected European countries, the items 
summarized below had been fielded simultaneously in (a) the GESIS Panel (Germany), (b) the 
German Internet Panel (GIP), (c) the LISS Panel (The Netherlands), and (d) the ELIPSS Panel 
(France). 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Attitudes towards the 
welfare state - 
healthcare 

Reform demand healthcare 

Support for reform proposals 

Support for general practitioners as 
gatekeepers 

cc 

Attitudes towards the 
welfare state  
unemployment 
protection 

Reform demand unemployment benefits 

Conditions of benefit receipt 

Support for Labor Market Regulations 

cc 

Attitudes towards the 
welfare state  pension 
system 

Reform demand pensions 

Most preferred pension reform proposal 

Least preferred pension reform proposal 

cc 

Attitudes towards the 
welfare state  
education system 

Reform demand education system 

Spending preferences education 

cc 

Attitudes towards 
taxation and the tax 
system 

Reform demand tax system 

Redistribution preferences 

Preference for higher taxes for high income 
earners 

cc 

Attitudes towards the EU Reform demand social systems of EU member 
states 

Attitude towards EU decision making 

 

cc 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Attitudes towards the 
welfare state 

Preference for expansion of benefit and 
services: trade-off between different areas of 
the welfare state 

Preference for retrenchment of benefit and 
services: trade-off between different areas of 
the welfare state 

cc 

   

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12332  

http://dx.doi.org/10.4232/1.12332
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az: Conceptions of democracy and preferences over democratic procedures 

Study Code 
az 

Version and date of last revision 
Version 1; June 15, 2015 

Study title 
Conceptions of democracy and preferences over democratic procedures 

Subject classification  
Democracy, political attitudes and behavior 

Keywords 
Conceptions of democracy, democratic procedures, decision-making procedures 

Data collection waves 
cd, ce, dd 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Claudia Landwehr 
Johannes Gutenberg-Universität Mainz 

http://scholar.google.de/citations?view_op=s
earch_authors&mauthors=claudia+landwehr
&hl=de&oi=ao 

Thorsten Faas 
Johannes Gutenberg-Universität Mainz 

https://scholar.google.de/citations?user=1xLr
Y3YAAAAJ&hl=en 

Philipp Harms 
Johannes Gutenberg-Universität Mainz 

https://ideas.repec.org/e/c/pha166.html. 

Abstract 
Contemporary concerns about the future of liberal democracy and discussions about the 
necessity of democratic innovations require a closer look at citizens  conceptions of 
democracy and their preferences over established democratic decision-making procedures and 
alternatives to them. On the basis of previous research, we assume three competing normative 
conceptions of democracy: a liberal-expertocratic one, a deliberative-participatory one and a 
majoritarian-plebiscitary one. Furthermore, we assume that these conceptions are 
systematically linked to individual traits and circumstances and have an impact on citizens  
preferences over democratic decision making procedures. 

The project seeks to address research gaps that we identify in the literature on procedural 
preferences and democratic innovations: when confronted with alternative modes of 
democratic decision-making, how do subjects choose and what determines their choices? 
Besides socio-economic status and personality, we want to assess the influence of different 
normative conceptions of democracy as a third and central independent variable. These 
conceptions entail general beliefs about the normative point  of democracy, i.e. about why 
democracy is a good or the best possible system of government, and criteria applied to judge 

http://scholar.google.de/citations?view_op=search_authors&mauthors=claudia+landwehr&hl=de&oi=ao
http://scholar.google.de/citations?view_op=search_authors&mauthors=claudia+landwehr&hl=de&oi=ao
http://scholar.google.de/citations?view_op=search_authors&mauthors=claudia+landwehr&hl=de&oi=ao
https://scholar.google.de/citations?user=1xLrY3YAAAAJ&hl=en
https://scholar.google.de/citations?user=1xLrY3YAAAAJ&hl=en
https://ideas.repec.org/e/c/pha166.html
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Moreover, we assess the presumed majority opinion on a given issue in order to assess the 
False Consensus  effect that occurs when subjects systematically overrate the degree to 

which others share their opinions. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12360 

http://dx.doi.org/10.4232/1.12360
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ba: Envy in Daily Life 

Study Code 
ba 

Version and date of last revision 
Version 1; January 6, 2016 

Study title 
Envy in Daily Life. Important Life Outcomes and Mechanisms in Age-Related Differences in 
Envy 

Subject classification  
General health; psychology; elderly; gender and gender roles; social behaviour and attitudes 

Keywords 
Psychology, aging, emotion regulation, envy, depression, mental health 

Data collection waves 
cf 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Katrin Rentzsch 
University of Bamberg and University of 
Göttingen, Germany 

https://scholar.google.nl/citations?user=lmJp
OqkAAAAJ&hl=en 
https://www.researchgate.net/profile/Katrin_
Rentzsch  

Astrid Schütz 
University of Bamberg, Germany  

https://www.researchgate.net/profile/Astrid_
Schuetz 
https://scholar.google.nl/citations?user=JFEp8
TwAAAAJ&hl=en 

James J. Gross 
Stanford University, USA 

https://scholar.google.nl/citations?user=MlM
KkPUAAAAJ&hl=en 

Abstract 
Emotions are a vital part of daily life. However, in the case of envy, only little is known about 
its consequences on important life outcomes. Envy is an intense feeling of discomfort that 
arises when a person realizes that someone else has something that the person longs for, 
strives for or desires (Smith & Kim, 2007). Using the Domain-Specific Dispositional Envy Scale 
(Rentzsch & Gross, 2015), we want to provide evidence that envy has specific effects on 
important life outcomes such as depression or life satisfaction. Previous results pointed to a 
relation between envy and important (negative) life outcomes, however, these findings must 
be tested in a representative sample with different age cohorts. Investigating the effects of 
envy on important life outcomes should help to better understand the potential detrimental 
nature of envy. 

https://scholar.google.nl/citations?user=lmJpOqkAAAAJ&hl=en
https://scholar.google.nl/citations?user=lmJpOqkAAAAJ&hl=en
https://www.researchgate.net/profile/Katrin_Rentzsch
https://www.researchgate.net/profile/Katrin_Rentzsch
https://www.researchgate.net/profile/Astrid_Schuetz
https://www.researchgate.net/profile/Astrid_Schuetz
https://scholar.google.nl/citations?user=JFEp8TwAAAAJ&hl=en
https://scholar.google.nl/citations?user=JFEp8TwAAAAJ&hl=en
https://scholar.google.nl/citations?user=MlMKkPUAAAAJ&hl=en
https://scholar.google.nl/citations?user=MlMKkPUAAAAJ&hl=en
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Additionally, in accordance with a growing interest of society on positive aspects of aging, in 
the current project, we want to emphasize that older age is not a time of regret, filled with 
depression, mourning and a focus on loss of beauty, skills and assets. Instead, we want to show 
that tendencies to envy others for what they have decline with age, and thereby, 
accompanying life outcomes. In this regard, we want to investigate the connection between 
age and envy in a representative sample of young to old participants. Based on previous 
research we expect that tendencies to envy decrease with age (Harris & Henniger, 2013; 
Rentzsch & Gross, 2015). Based on the hypothesis that envy is negatively related to age, it is 
important to investigate whether the proposed age-related differences in envy are envy-
specific and whether they differ from normative age-related changes in negative affect (Gross 
et al., 1997). Findings that provide evidence for the specifity of the effects can help to draw 
specific conclusions and formulate implications that are specifically directed toward the 
emotion of envy. 

The current project also intends to help to explain such age differences. If envy decreases with 
age then it is important to explore what accounts for the decline and thus, to diminish 
potential negative effects on important life outcomes. Investigating the mechanisms 
underlying the implied relation between age and envy, we want to test whether the age-
related use of specific emotion regulation strategies such as reappraisal (Gross, 1998b) or 
social comparison evaluations account for age-related changes in envy. We expect that with 
increasing age the use of adaptive emotion regulation strategies increase (Charles & 
Carstensen, 2014) which might help to mitigate the effects of envy.  

The current project intends to help to provide evidence that age offers the potential to apply 
buffers that might help to handle the loss of beauty or skills. Such findings are intended to 
help to formulate implications for how to decrease envious feelings and as a consequence, it s 
social or personal life outcomes. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Dispositional Envy  Rentzsch and Gross (DSES; 2015): 

1. It bothers me when others can have every 
romantic partner that they want. 

2. It is hard to bear when other people are 
more intelligent than I am. 

3. It bothers me when others own things that I 
cannot have. 

4. It makes me feel uncomfortable when 
others are more attractive than I am. 

5. It disturbs me when others can express 
themselves verbally better than I can. 

6. It is hard for me to bear when others can 
buy everything they want to buy. 

7. It annoys me when others are more popular 
than I am. 

cf 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

8. It bothers me when others are more creative 
than I am. 

9. It troubles me when others have higher tech 
equipment than I have. 

10. It disturbs me when people get along with 
others better than I do. 

11. It bothers me when others are quicker on 
the uptake of an issue than I am. 

12. It is hard for me to bear when others have 
more clothes in their wardrobe than I have. 

13. It eats me up inside when people come 
across to others better than I do. 

14. It disturbs me when others have a greater 
fund of knowledge than I have. 

15. It bothers me when others live in a better 
neighborhood than I do. 

Self-Esteem Robins, Hendin, and Trzesniewski (SISE; 2001); 
von Collani and Herzberg (2003): 

I have high self-esteem. 

cf 

Emotion Regulation Abler & Kessler, 2009; German adaptation of 
Gross & John (ERQ; 2003): 

1. When I want to feel more positive emotion 
(such as joy or amusement), I change what I m 
thinking about.  

2. I keep my emotions to myself.  

3. When I want to feel less negative emotion 
(such as sadness or anger), I change what I m 
thinking about.  

4. When I am feeling positive emotions, I am 
careful not to express them.  

5. When I m faced with a stressful situation, I 
make myself think about it in a way that helps 
me stay calm. 

6. I control my emotions by not expressing 
them.  

7. When I want to feel more positive emotion, 
I change the way I m thinking about the 
situation.   

8. I control my emotions by changing the way 

cf 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

I think about the situation I m in.  

9. When I am feeling negative emotions, I 
make sure not to express them. 

10. When I want to feel less negative emotion, 
I change the way I m thinking about the 
situation. 

Negative Affect Krohne, Egloff, Kohlmann, and Tausch (PANAS; 
1996)(German adaptation of Watson, Clark, 
and Tellegen, 1988), see Mackinnon et al. 
(1999): 

- afraid 

- upset 

- nervous 

- scared 

- distressed 

cf 

Positivity of Comparison For each of the following dimensions, please 
rate yourself relative to other people of your 
sex and age using the scale below. 

- Attractiveness 

- Intellectual/academic ability 

- Financial wealth 

For each of the following dimensions, please 

rate yourself relative to all other people in 

Germany using the scale below. 

- Attractiveness 

- Intellectual/academic ability 

- Financial wealth 

cf 

Importance of 
Comparisons 

Please indicate the importance of each of the 
three dimensions for you using the scale 
below. 

- Attractiveness 

- Intellectual/academic ability 

- Financial wealth 

cf 

Cross-references  
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http://dx.doi.org/10.4232/1.12470
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bb: Ethnic and German Identity 

Study Code 
bb 

Version and date of last revision 
Version 1; April 07, 2016 

Study title 
Ethnic and German identity of natives and immigrants 

Subject classification  
Psychology 

Keywords 
Identity, Germany, natives, immigrants 

Data collection waves 
cf 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Débora B. Maehler 
GESIS  Leibniz-Institute for the Social 
Sciences and College for interdisciplinary 
Education Research (CIDER) 

https://www.researchgate.net/profile/Debora
_Maehler 
https://scholar.google.de/citations?user=G1fK
OWwAAAAJ&hl=de 

Abstract 
Identity represents one of the major issues in today s world. Indeed many of the most 
significant events which are taking place in today s globalized world are driven by issues of 
identity. The politicization of national, ethnic, and religious identities has made the task of 
understanding the construction of social identities and cultural differences a major topic (cf. 
Barrett, Flood & Eade, 2011). The goal of this research work therefore is the investigation of 
the development of the social identity of individuals with and without migration background 
in Germany. In particular the relationship between the two factors commitment and 
exploration shall be investigated. Focus of most existing analysis in this field was only the 
extent of the commitment with the heritage and/or majority culture. Now a psychological 
identity development approach will be used, which extends the analysis and emphasizes the 
exploration factor of the social identity while it can also explain variations of the commitment 
factor. 

  

https://www.researchgate.net/profile/Debora_Maehler
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Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Germany Identity 

(Maehler, 2012; Phinney 
& Ong, 2007) 

Commitment (e.g. I have a strong sense of 
belonging to Germany  or I feel a strong 
attachment to Germany.  ) 

Exploration (e.g. I have spent time trying to 
find out more about Germany, such as its 
history, traditions, and customs.  or I have 
often talked to other people in order to learn 
more about Germany.  

cf 

Ethnic Identity 

(Maehler, 2012; Phinney 
& Ong, 2007) 

Commitment (e.g. I have a strong sense of 
belonging to my own ethnic group.  or I feel 
a strong attachment towards my own ethnic 
group. ) 

Exploration (e.g. I have spent time trying to 
find out more about my ethnic group, such as 
its history, traditions, and customs.  or I have 
often talked to other people in order to learn 
more about my ethnic group.  

cf 

Discrimination 

(Maehler, 2012) 

How often people feel disadvantaged because 
culture of origin 

cf 

Identity weight 

(Maehler, 2012) 

How important is the identification with a 
culture 

cf 

Cross-references  
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bc: The role of expectations and consumers  behavior for the effectiveness of 
unconventional monetary and fiscal policies 

Study Code 
bc 

Version and date of last revision 
Version 2; March 09, 2016 

Study title 
The role of expectations and consumers  behavior for the effectiveness of unconventional 
monetary and fiscal policies 

Subject classification  
Economics; consumption/consumer behavior; economic policy; international politics and 
organizations 

Keywords 
Unconventional monetary policy, fiscal policy, expectations, consumer behavior 

Data collection waves 
da 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Prof. Dr. Michael Neugart 
Technische Universität Darmstadt 

https://scholar.google.de/citations?user=dAlh
lr0AAAAJ&hl=en 

Uros Djuric 
Technische Universität Darmstadt 

https://scholar.google.nl/citations?user=CuVu
GdsAAAAJ&hl=en 

Abstract 
The current debate on the appropriateness of monetary and fiscal policies to combat the 
European economic crisis is to a large degree driven by conflicting views on which role 
expectations play for consumer behavior. The viewpoints diverge even more when the 
discussion focuses on unconventional economic policies. To this end, we place questions in the 
GESIS panel which will allow us to compare the effectiveness of unconventional monetary and 
fiscal policies with respect to stimulating private consumption taking into account citizens  
expectations. 

In a baseline treatment and three policy treatments survey participants are confronted with 
two types of monetary policies and one fiscal-monetary policy mix scenario all intended to 
increase the private (households) consumption. We measure intended consumption behavior 
and changes to inflation and other macro-variables expectations as a response to those four 
treatments. This will allow us to directly test on whether fiscal as compared to monetary 
policies are hampered by citizens  expectations on future government policies (Ricardian 
equivalence) and the expected outcomes of the current policy. Moreover, the answers to the 
questions will allow us to make inference on the empirical relevance of behavioral 

https://scholar.google.de/citations?user=dAlhlr0AAAAJ&hl=en
https://scholar.google.de/citations?user=dAlhlr0AAAAJ&hl=en
https://scholar.google.nl/citations?user=CuVuGdsAAAAJ&hl=en
https://scholar.google.nl/citations?user=CuVuGdsAAAAJ&hl=en
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explanations of consumption, in particular theories of mental accounting. These results will 
also be indicative for whether unconventional monetary policies such as a central bank 
directly distributing money to households is a viable policy when nominal interest rates are at 
the zero lower bound. 

Our results on the role of expectations and the most effective design of policies will 
potentially have far reaching policy implications for the discussion on how to best end crises 
similar to the one currently affecting European countries. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Households  
expectations  

(Question/s based on 
Shapiro and Slemrod 
2003) 

Expected inflation rate  

Expected future economic conditions 

 

da 

Credit constraints 

(Question/s based on 
Federal Reserve Board s 
Survey of Consumer 
Finances) 

Credit request rejected or smaller amount 
approved 

Not applied for credit because of the belief 
that one would not be granted 

da 

Intended consumption 
after the 
implementation of the 
policy 

(Question based on 
Shapiro and Slemrod 
2003, Shefrin and Thaler 
2004) 

Amount of money spent da 

Policy influence on 
households  expectations 

(Question/s based on 
Shapiro and Slemrod 
2003) 

Expected inflation rate 

Expected future economic conditions  

Expected future government spending 

Expected future tax burden 

da 

Households  
consumption/saving plan 

(Question based on 
Shapiro and Slemrod 
2003) 

Focus on spending or saving regular monthly 
amounts 

da 
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Experimental design 
In order to assess the effectiveness of different economic polices we split the sample in 4 
different groups. Each group is confronted with a distinct (policy) scenario.  

1) The first group is not faced with any specific economic policy and is used for 
comparisons to the other three groups. This group is asked about inflation 
expectations, lottery win spending, expectations about general economic conditions, 
credit constraints and consumption/savings plans. 

2) An economic policy mix scenario (a combination of fiscal and monetary policies) is 
sketched in which all citizens of the Eurozone would get 1200 EUR from the 
government, money being borrowed from the ECB. The respondents are then asked to 
answer questions about intended consumption, consumption/savings plans, 
expectations about inflation, general economic conditions, future taxes and future 
government spending.  

3) A monetary policy scenario is sketched in which all citizens of the Eurozone would get 
1200 EUR from the ECB directly. Respondents are then asked the same questions as 
group 2.  

4) A monetary policy scenario is sketched in which all citizens of the Eurozone would get 
1200 EUR from the ECB directly but in 100 EUR monthly tranches. Respondents are 
then asked the same questions as groups 2 and 3. 

Because of the random assignment of respondents to different groups, between-groups 
comparisons will allow us to identify the effects of different policy announcements on 
individual behavior and expectations about future economic variables and how they are 
interrelated. 
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bd: Attitudes towards ethnic minority groups 

Study Code 
bd 

Version and date of last revision 
Version 1; June 22, 2016 

Study title 
Attitudes towards ethnic minority groups 

Subject classification  
Intergroup relations; Personal values; Prejudice against outgroup members 

Keywords 
Intergroup attitudes, relations, contact, emotions, prejudice 

Data collection waves 
db, de, eb, ee 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Prof. Dr. Ulrich Wagner  
Philipps-Universität Marburg 

https://www.uni-marburg.de/fb04/team-
wagner/team/ulrich_wagner 

Prof. Dr. Peter Schmidt  
Justus Liebig Universität Giessen 
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giessen.de/fbz/fb03/institute/ifp/personen/sc
hmidt  

Dr. Mathias Kauff  
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c1AAAAAJ 
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Abstract 
The promotion of positive and, at the same time, reduction of negative and destructive 
interethnic relations constitutes one of the most important challenges for modern Western 
societies. Social science can contribute to the realization of such goals by delivering adequate 
knowledge about the causes and consequences of negative escalating as well as positive and 
harmonious ethnic intergroup relations. The proposed research project aims at discovering the 
relevant influencing factors on intergroup attitudes in a longitudinal multi-level panel study 
incorporating autochthonous German respondents. Relevant explanatory concepts under 
study will be macro-level influences, such as media coverage of specific intergroup relations 
and proportion of minorities in the neighborhood, meso-(intergroup-)level factors, especially 
intergroup contact and intergroup emotions, as well as personal or dispositional factors such 
as values, Right-Wing Authoritarianism, and Social Dominance Orientation. The four-wave 
panel (with a six-month time interval between measurement points) will enable to analyze the 
separate and interactive influences of these factors on intergroup prejudice, outgroup 

https://www.uni-marburg.de/fb04/team-wagner/team/ulrich_wagner
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acceptance as well as the causal structure of relevant mediation and moderation processes. It 
thus will provide an optimal data basis for the study of research questions of high scientific 
and practical relevance. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Media usage Lesen Sie gewöhnlich eine Tageszeitung?  

Do you usually read a daily newspaper? 

db 

Intergroup contact Wie häufig haben Sie positiven oder 
erfreulichen Kontakt mit [outgroup members] 
in Ihrer Nachbarschaft?  

On average, how frequently do you have 
positive/good contact with [outgroup 
members] in your neighborhood? 

Wie häufig haben Sie negativen oder 
unerfreulichen Kontakt mit [outgroup 
members] in Ihrer Nachbarschaft? 

On average, how frequently do you have 
negative/bad contact with [outgroup 
members] in your neighborhood? 

db, de, eb, ee 

Allophilia Ich habe grundsätzlich eine positive 
Einstellung gegenüber Menschen aus anderen 
Kulturkreisen.  

In general, I have positive attitudes about 
people from different cultural backgrounds 

Ich mag Menschen aus anderen Kulturkreisen. 

I like people from different cultural 
backgrounds. 

db, de, eb, ee 

 

Intergroup threat Die [outgroup members] bedrohen unsere 
Freiheiten und Rechte.  

[Outgroup members] are threatening our 
freedoms and rights. 

db, de, eb, ee 
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Intergroup emotions [Outgroup members] tun mir leid. 

I feel pity for [outgroup members]. 

Ich bedaure [outgroup members]. 

I feel sorry for [outgroup members]. 

[Outgroup members] sind mir gleichgültig. 

I don t care about [outgroup members]. 

Ich verachte [outgroup members]. 

I feel contempt for [outgroup members]. 

Ich verabscheue [outgroup members]. 

I detest [outgroup members]. 

db, de, eb, ee 

Prejudice 1 Wie würden Sie allgemein Ihre Gefühle 
gegenüber [outgroup members] beschreiben? 

How would you describe your feelings towards 
[outgroup members] in general? 

Wie würden Sie [outgroup members] 
insgesamt bewerten? 

How would you assess [outgroup members] 
overall? 

db 

Prejudice 2 Wie würden Sie allgemein Ihre Gefühle 
gegenüber Ausländern beschreiben? 

How would you describe your feelings towards 
foreigners in general? 

Wie würden Sie Ausländer insgesamt 
bewerten? 

How would you assess foreigners overall? 

Wie würden Sie allgemein Ihre Gefühle 
gegenüber Muslimen  beschreiben?  

How would you describe your feelings towards 
Muslims in general? 

Wie würden Sie Muslime insgesamt bewerten? 

How would you assess Muslims overall? 

Wie würden Sie allgemein Ihre Gefühle 
gegenüber Flüchtlingen  beschreiben? 

How would you describe your feelings towards 
refugees in general? 

Wie würden Sie Flüchtlinge insgesamt 
bewerten? 

How would you assess refugees overall? 

de, eb, ee 
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Wie würden Sie allgemein Ihre Gefühle 
gegenüber Sinti und Roma  beschreiben? 

How would you describe your feelings towards 
Sinti and Roma in general? 

Wie würden Sie Sinti und Roma insgesamt 
bewerten? 

How would you assess Sinti and Roma 
overall? 

Pro-diversity beliefs Ich schätze die kulturelle Vielfalt in 
Deutschland, weil sie dem Land einen Nutzen 
bringt. 

I value cultural diversity in Germany because 
it is useful for the country. 

Eine Gesellschaft mit einem hohen Ausmaß an 
kultureller Vielfalt ist eher befähigt, neue 
Probleme in Angriff zu nehmen. 

A society with a high degree of cultural 
diversity is better able to tackle new problems. 

db, de, eb, ee 

Fraternal relative 
deprivation 

Wenn Sie die wirtschaftliche Lage der 
Deutschen mit der wirtschaftlichen Lage der in 
Deutschland lebenden [outgroup members] 
vergleichen, wie geht es den Deutschen im 
Vergleich zu [outgroup members]? 

If you compare the economic situation of 
Germans with the economic situation of 
[outgroup members] in Germany, how are the 
Germans doing compared to [outgroup 
members]? 

db, de, eb, ee 

Right-wing 
authoritarianism 

Gegen Außenseiter und Nichtstuer sollte in der 
Gesellschaft mit aller Härte vorgegangen 
werden. 

We should take strong action against misfits 
and slackers in society. 

Bewährte Verhaltensweisen sollten nicht in 
Frage gestellt werden. 

Well-established behavior should not be 
questioned. 

Wir brauchen starke Führungspersonen, damit 
wir in der Gesellschaft sicher leben können. 

Well-established behavior should not be 
questioned. 

 

db 
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Social dominance 
orientation 

Wenn manche Bevölkerungsgruppen mehr 
Chancen im Leben haben als andere, ist das 
gut so. 

It is good if some population groups have 
more opportunities in life than others. 

Wenn einige Gruppen in der Bevölkerung 
anderen überlegen sind, ist das nützlich für die 
Gesellschaft. 

It is useful for society if some groups in the 
population are superior to others. 

Alle Bevölkerungsgruppen sollten gleich 
behandelt werden. 

All population groups should be treated 
equally. 

db 

Ingroup attitudes and 
identification 

Ich bin stolz, Deutscher zu sein. 

I am proud to be a German. 

Deutsch zu sein macht einen bedeutenden Teil 
meiner Persönlichkeit aus. 

To be a German is an important part of my 
personality. 

de, eb, ee 

Outgroup support Ich wähle nur Parteien, die [outgroup 
members] zu stärkerer Anpassung zwingen. 

I only vote for parties that force [outgroup 
members] to adapt more. 

Ich wähle nur Parteien, die sich für eine 
stärkere politische Vertretung von [outgroup 
members] in Deutschland einsetzen. 

I only vote for parties that support a stronger 
political representation of [outgroup 
members] in Germany. 

de, eb, ee 

Experimental design 
Data is subdivided into four splits with different items. Within the four questionnaire versions 
different outgroups are targeted (foreigners, Muslims, refugees, Sinti and Roma). Items 
targeting specific outgroups are characterized by the place holder [outgroup members]. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12588  
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Keywords 
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Data collection waves 
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Principal investigators 
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Abstract 
How do individuals interpret simple numbers related to the most central and widely 
acknowledged climate protection goal, the 2C target? This exploratory study builds on 
research on knowledge and transparent communication of statistical information in the 
medical domain (Fischhoff, 2013; Gigerenzer et al., 2007) and extends it to the environmental/ 
climate domain (Galesic, Kause & Gaissmaier, 2016). We assess (a) if individuals know the 2c 
target at all and (b) in how far they are able to relate the temperature change of 2 degrees to 
the correct time reference points in the past and in the future. We investigate further, how 
well pro-environmental attitudes and environmentally friendly behaviors, as assessed in the 
core study of the GESIS panel, predict correct knowledge on the 2C target. This study serves as 
a base for finding out which groups of the population will in particular profit from simple and 
transparent statistics on climate change and on how to communicate such simple statistics to 
non-climate experts in an easy and transparent way. 

  

https://www.mpib-berlin.mpg.de/de/mitarbeiter/astrid-kause
https://www.mpib-berlin.mpg.de/de/mitarbeiter/astrid-kause
https://www.mpib-berlin.mpg.de/de/mitarbeiter/gerd-gigerenzer
https://www.mpib-berlin.mpg.de/de/mitarbeiter/gerd-gigerenzer
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Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Familiarity with the 2C 
target 

Have you heard about the 2C target before? 

Haben Sie schon einmal vom sogenannten 2-
Grad-Ziel gehört? (Ja/ Nein) 

da 

Past reference point for 
temperature change 

From which time point on should average 
global temperature not rise more than 2 
degrees? 

Bitte schätzen Sie, von welchem Zeitpunkt an 
sich die Temperatur der Erde um nicht mehr 
als 2 Grad verändern darf ... 

da 

Future reference point 
for temperature change 

Until when in the future should temperature 
not change more than 2 degrees and plus, into 
which direction is change supposed to 
happen?  

Bitte überlegen sie nun auf welchen Zeitpunkt 
in der Zukunft sich das Zwei-Grad-Ziel bezieht 
und wie sich die Temperatur verändert. Die 
Durchschnittstemperatur der Erde ... (...) 

da 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12538  
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bf: The development and consequences of narcissism 

Study Code 
bf 

Version and date of last revision 
Version 1; July 15, 2016 

Study title 
The development and consequences of narcissism 

Subject classification  
Impact of narcissism, social health, change over time 

Keywords 
Narcissism; development over time; intrapersonal, interpersonal, and institutional effects 

Data collection waves 
da, fa 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Eunike Wetzel 
University of Konstanz 

https://www.researchgate.net/profile/Eunike_
Wetzel 

Mitja D. Back 
University of Münster 

https://www.researchgate.net/profile/Mitja_B
ack2 
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NF6IAAAAJ&hl=de 

Abstract 
This study is a two-wave study within the GESIS Panel. The general aim of this study is to 
investigate the development and consequences of narcissism. The development of the Big Five 
over the life span is well-documented. Furthermore, past research has accumulated strong 
evidence for the power of personality in explaining intrapersonal, interpersonal, and 
institutional outcomes in many important areas of life. In contrast, research investigating how 
the darker  personality traits such as narcissism, Machiavellianism, and psychopathy develop 
over time and how they impact life outcomes is still scarce. This study will focus on one of 
these traits, namely narcissism.  

The first goal is to investigate mean-level changes and rank-order stability of narcissism over 
time. The second goal is to investigate how narcissism is longitudinally related to a number of 
intrapersonal, interpersonal, and institutional outcomes. In doing so, we will implement a 
crucial theoretical differentiation between more adaptive, agentic, and self-enhancing vs. 
more maladaptive, antagonistic, and self-defending components of narcissism. 

  

https://www.researchgate.net/profile/Eunike_Wetzel
https://www.researchgate.net/profile/Eunike_Wetzel
https://www.researchgate.net/profile/Mitja_Back2
https://www.researchgate.net/profile/Mitja_Back2
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Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Narcissism I am great.  
Ich bin großartig. 
 
I will someday be famous.  
Ich werde einmal berühmt sein. 
 
I show others how special I am. 
Ich zeige anderen, was für ein besonderer 
Mensch ich bin. 
 
I react annoyed if another person steals the 
show from me.  
Ich reagiere genervt, wenn eine andere Person 
mir die Schau stiehlt. 
 
I enjoy my successes very much.  
Ich genieße meine Erfolge sehr. 
 
I secretly take pleasure in the failure of my 
rivals. 
Es freut mich insgeheim, wenn meine Gegner 
scheitern. 
 
Most of the time I am able to draw people s 
attention to myself in conversations.  
In Gesprächen gelingt es mir meist, die 
Aufmerksamkeit der Anwesenden auf mich zu 
ziehen. 
 
I deserve to be seen as a great personality.  
Ich habe es verdient, als große Persönlichkeit 
angesehen zu werden. 
 
I want my rivals to fail.  
Ich will, dass meine Konkurrenten scheitern. 
 
I enjoy it when another person is inferior to 
me.  
Ich genieße es, wenn mir ein anderer Mensch 
unterlegen ist. 
 
I often get annoyed when I am criticized.  
Ich reagiere häufig gereizt auf Kritik. 
 
 

da, fa 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

I can barely stand it if another person is at the 
center of events. 
Ich ertrage es nur schlecht, wenn eine andere 
Person Mittelpunkt des Geschehens ist. 
 
Most people won t achieve anything. 
Die meisten Menschen werden es zu nichts 
bringen. 
 
Other people are worth nothing.  
Andere Menschen sind nichts wert. 
 
Being a very special person gives me a lot of 
strength.  
Ich ziehe viel Kraft daraus, eine ganz 
besondere Person zu sein. 
 
I manage to be the center of attention with 
my outstanding contributions.  
Mit meinen besonderen Beiträgen schaffe ich 
es, im Mittelpunkt zu stehen. 
 
Most people are somehow losers.  
Die meisten Menschen sind ziemliche 
Versager. 
 
Mostly, I am very adept at dealing with other 
people. 
Ich verhalte mich im Umgang mit anderen 
meist überaus gewandt. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12538  

 

http://dx.doi.org/10.4232/1.12538
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bg: The standard of living approach to the measurement of poverty 

Study Code 
bg 

Version and date of last revision 
Version 1; June 28, 2016 

Study title 
The standard of living approach to the measurement of poverty 

Subject classification  
Poverty research; Standard of living approach; Use of available financial resources 

Keywords 
Poverty; Standard of living; Activities; Need; Want 

Data collection waves 
db, dd 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Prof. Dr. Hans-Jürgen Andreß 
Universität zu Köln, Institut für Soziologie 
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https://www.researchgate.net/profile/Timo-
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Abstract 
A commonly used indicator of poverty is equivalized disposable household income (see, e.g., 
the definition of poverty by the EU). It is criticized that it (i) represents a relative measure of 
poverty which (ii) informs only indirectly about people s actual living conditions. The standard 
of living approach, however, takes into account the assets and activities of a household, which 
individuals actually possess and can afford, regardless of whether they finance them from 
income, from savings, or from other financial sources. Hence, the standard of living approach 
does not focus on the individual s resources, but on the result of the use of available financial 
resources. In doing so, the actual living conditions come back into the focus of analysis. 
Moreover, the benchmark is not a distribution statistics (such as 60% of median income), but 
- similar to a shopping cart - a list of activities and things, which according to a 
representative sample of the population describe the essential aspects of a necessary standard 
of living in a society. The application of the instrument consists of a survey, which asks 
respondents whether their households do the activities and have the things on this list of 

http://www.iss-wiso.uni-koeln.de/de/personen/prof-dr-hans-juergen-andress/
http://www.iss-wiso.uni-koeln.de/de/personen/prof-dr-hans-juergen-andress/
http://www.iss-wiso.uni-koeln.de/de/personen/prof-dr-hans-juergen-andress/
https://www.researchgate.net/profile/Timo-Kolja_Pfoertner
https://www.researchgate.net/profile/Timo-Kolja_Pfoertner
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necessary living standards. If financial reasons are the reason for the absence of these things 
or for the absence of these activities, one defines a certain amount of missing living standard 
items as an indicator of relative or material deprivation. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Necessary standard of 
living in Germany 

Es gibt verschiedene Meinungen darüber, was 
man in Deutschland zum Leben braucht. 
Nachfolgend finden Sie eine Liste mit 
verschiedenen Dingen. Was davon ist Ihrer 
Ansicht nach unbedingt notwendig , was ist 
wünschenswert, aber nicht unbedingt 

notwendig  und was ist verzichtbar ? 

There are different opinions about what a 
person in Germany needs for a living. In the 
following you will find a list of different items. 
According to your view, which items are 
absolutely necessary , desirable, but not 

absolutely necessary , and dispensable ? 

db, dd 

 Item List: 

- Mindestens einmal im Monat zum Essen in 
ein Restaurant gehen können 
Eating at a restaurant at least once a 
month 
 

- Eine Wohnung, die mindestens so viele 
Zimmer hat, wie dort Personen wohnen 
(Bad, Küche, WC etc. zählen nicht mit) 
A residence with at least as many rooms 
as people living there (bathroom, kitchen, 
toilet etc. do not count) 
 

- Ausreichend Winterkleidung 
Enough winter clothing 
 

- Eine Zentralheizung, eine Etagenheizung 
oder Fernwärme 
Central heating, floor heating or district 
heating 
 

- Mindestens einmal täglich eine warme 
Mahlzeit haben 
Eating at least one warm meal per day 
 

- Einen Garten, einen Balkon oder eine 
Terrasse 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

A garden, balcony or terrace 
 

- Eine mindestens einwöchige Urlaubsreise 
pro Jahr 
Going on vacation for at least one week 
every year 
 

- Sich ab und zu neue Kleidung kaufen 
können, auch wenn die alte noch nicht 
abgetragen ist 
Being able to buy new clothes every now 
and then, even if the old clothes are not 
worn out yet 
 

- Mindestens einmal im Monat ins Kino, 
Theater oder Konzert gehen können 
Being able to go to the cinema, theater or 
a concert at least once a month 
 

- Eine Wohnung ohne feuchte Wände oder 
Fußböden 
A residence without wet walls or floors 
 

- Ein separates Badezimmer mit Badewanne 
oder Dusche in der Wohnung 
A seperate bathroom with bathtub or 
shower inside the residence 
 

- Mindestens einmal im Monat Freunde zum 
Essen zu sich nach Hause einladen können 
Being able to invite friends over for dinner 
at least once a month 
 

- Eine Toilette innerhalb der Wohnung 
A toilet inside the apartment 
 

- Behandlungen in Anspruch nehmen 
können, die von der Krankenkasse nicht 
vollständig bezahlt werden, wie z.B. 
Zahnersatz oder Brille 
Being able to afford treatment that is not 
fully covered by insurance, such as e.g. 
dentures or glasses 
 

- Einen Gefrierschrank, eine Gefriertruhe 
oder einen Kühlschrank mit Gefrierfach 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

An upright freezer, chest freezer or fridge 
with ice compartment 
 

- Die Gas-, Wasser-, Heizungs- und 
Stromrechnung immer pünktlich zahlen 
können 
Always being able to pay the gas-, water-, 
heating- and electricity bill on time 
 

- Einen Computer mit Internetanschluss 
A computer with internet connection 
 

- Rezeptfreie Medikamente - wie z.B. 
Kopfschmerztabletten oder Mittel gegen 
Erkältung - kaufen können, wenn man sie 
braucht, auch wenn die Krankenkasse das 
nicht bezahlt 
Being able to buy prescription free 
medication - e.g. headache pills or cold 
medicine - when needed, even if the 
insurance company does not pay for it 
 

- Abgenutzte, aber sonst noch brauchbare 
Möbel durch neue ersetzen 
Replace worn out but still usable furniture 
 

- Die Miete für die Wohnung bzw. die Zinsen 
für das Wohneigentum immer pünktlich 
zahlen können 
Always being able to pay rent or mortgage 
interest on time 
 

- Ein Auto 
A car 
 

- Unerwartet anfallende Ausgaben mit 
eigenem Geld bezahlen können, z.B. eine 
kaputte Waschmaschine ersetzen 
Being able to pay for unexpected 
expenses, e.g. replacing a broken washing 
machine 
 

- Eine Waschmaschine 
A washing machine 

- Einen Fernseher 
A television 



126 
 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 
- Einen festen Betrag im Monat sparen 

können 
Being able to put aside a fixed amount of 
money each month 
 

- Eine Vereinsmitgliedschaft 
A membership in a club or association 
 

- Ein Zeitungs- oder 
Zeitschriftenabonnement 
A newspaper or magazine subscription 
 

- Ein Telefon (Festnetz, Handy oder 
Smartphone) 
A telephone (landline, mobile or 
smartphone) 

Individual availability of 
each item of the 
necessary standard of 
living 

Wenn Sie jetzt an sich selbst denken, was 
davon haben bzw. tun Sie, was davon haben 
bzw. tun Sie nicht, weil Sie es sich nicht leisten 
können, was davon haben bzw. tun Sie aus 
anderen Gründen nicht?  

If you now think about yourself, which of 
these items do you have or do, which items do 
you not have or do because you lack the 
necessary financial resources, and which 
items do you not have or do because of other 
reasons? 

List of items: same as before 

db, dd 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12588  
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bh: Stability and relevance of Disintegration 

Study Code 
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Study title 
Stability and relevance of Disintegration 

Subject classification  
Psychology, Personality 

Keywords 
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Data collection waves 
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Principal investigators 
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investigator(s) 
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Abstract 
Psychosis-proneness is conceptualized as a broad, hierarchically-organized, and multi-
dimensional disposition of behavior, i.e. a basic personality trait. The trait was named 
Disintegration. It was found to lie beyond the space defined by the Five-Factor Model 
(Kne evi  et al., 2016). This finding was replicated across informants, samples, and units of 
analyses (Kne evi , Savi  , 2016). This conceptualization - although different 
in operacionalization - is in line with the findings and general ideas of Krueger et al. (2012) 
and Watson et al. (2008). However, these findings were based on cross-sectional studies, 
mostly on non-representative samples.  

This study is aimed at investigating two defining characteristics of a construct to be named a 
basic personality trait. These are stability (basic trait is supposed to be stable over time) and 
relevance (basic trait should be related to a broad spectrum of behavior). Concerning the later, 
the design enables disentangling selection (Disintegration as a cause or precursor of various 
outcomes) and socialization (Disintegration as a consequence of various variables) aspects of 
these relations. The relations with Big Five personality traits, but also relations with subjective 
well-being, values, attitudes/opinion on political ideology, work & leisure, life-styles in 

http://www.f.bg.ac.rs/cv/KNGO_211.pdf
https://scholar.google.com/citations?user=ca4MHf8AAAAJ&hl=en
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everyday life, environmental attitudes & behavior, and narcissism are of special interest. In 
case of later relations incremental predictive validity of Disintegration above Big Five is 
especially important. The design also enables more realistic and precise assessment of these 
relations, because state-related influences on these correlations can be controlled for. 

These findings are crucial in evaluating plausibility of the conceptualization of the 
disintegrative tendency (psychosis-proneness/ apophenia/ psychoticism/ schizotypy/ oddity/ 
peculiarity) as a continuum of normal variations in the general propensity to see 
patterns/causal relations in randomness, i.e. its conceptualization as a personality trait. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Disintegration (total 
score, calculated as the 
average of nine facets 
listed below) 

Psychosis-proneness/ apophenia/ psychoticism/ 
schizotypy/ oddity/ peculiarity 

db, de, eb 

Perceptual Distortion Sometimes I feel as a split personality. 
Ich fühle mich manchmal gespalten. 

I feel that everything around me is unreal. 
Ich habe das Gefühl, dass alles um mich 
herum unwirklich ist. 

Sometimes I feel like someone else inside of 
me makes decisions instead of me. 
Manchmal fühle ich mich als ob jemand 
anderes in mir die Entscheidungen für mich 
trifft. 

db, de, eb 

General Executive 
Dysfunction 

On occasion, when I m about to say something 
I end up saying something completely 
different. 
Wenn ich etwas sagen möchte, passiert es 
gelegentlich, dass ich etwas vollkommen 
anderes sage. 

I frequently repeat useless actions. 
Ich wiederhole häufig zwecklose Handlungen. 

Sometimes, while doing something, I 
experience a mental block, because my mind 
turns blank. 
Wenn ich mit etwas beschäftigt bin, habe ich 
manchmal Denkblockaden, weil mein Kopf 
plötzlich völlig leer ist. 

db, de, eb 
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Somatoform 
Dysregulations 

Sometimes my body, or a part of my body, 
becomes insensitive and numb. 
Manchmal wird mein Körper oder ein Teil 
davon unempfindlich und taub. 

Sometimes I feel I will burst from the inside. 
Manchmal fühle ich mich so, als würde ich 
von innen heraus explodieren. 

db, de, eb 

Mania I think that many life rules don t hold for me. 
Ich denke, dass viele Regeln im Leben nicht für 
mich gelten. 

I often feel happy but also irritable at the 
same time. 
Ich fühle mich oft glücklich und zugleich 
gereizt. 

db, de, eb 

Magical Thinking I feel the presence of evil forces around me, 
although I can t see them. 
Ich fühle die Anwesenheit böser Kräfte um 
mich herum, auch wenn ich sie nicht sehen 
kann. 

I feel I can influence the course of events only 
by thinking a lot about them. 
Ich habe das Gefühl, ich kann den Ablauf der 
Dinge verändern, nur indem ich darüber 
nachdenke. 

db, de, eb 

Depression I often wish I were far away from everything. 
Ich wünsche mir häufig ich wäre weit weg von 
allem. 

I can t find a will to do anything. 
Ich habe keine Willenskraft, um etwas zu tun. 

db, de, eb 

Paranoia People speak ill of me. 
Andere Menschen reden schlecht über mich. 

I feel being watched. 
Ich fühle mich beobachtet. 

db, de, eb 

Enhanced Awareness Sometimes thoughts and pictures come to me 
all by themselves. 
Manchmal erscheinen mir Gedanken oder 
mentale Bilder wie von selbst. 

Someone s voice can mesmerize me so much 
that I could go on listening to it forever. 
Die Stimme von manchen Personen kann mich 
so faszinieren, dass ich ihnen ewig zuhören 
könnte. 

db, de, eb 
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Flattened Affect Sometimes I have an impression that my 
feelings are frozen. 
Ich habe manchmal den Eindruck, dass meine 
Gefühle zu Eis erstarrt sind. 

It happens to me not no feel anything in a 
situation that should produce strong emotions. 
Es kommt vor, dass ich in Situationen, die 
eigentlich Emotionen hervorrufen sollten, 
nichts empfinde. 

db, de, eb 
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Persistent digital identifier(s) of principal 
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University of Münster 
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Abstract 
Previous research indicated that citizens perceiving threat to society as well as threat toward 
one s individual situation become more conservative and more supportive of restrictive 
policies (Jost et al. 2003, Feldman 2013). Yet, the literature is still debating, first, the actual 
mechanism which leads from perceiving threats to more conservative political attitudes 
(Feldman and Stenner 1997, Stenner 2005) and, second, whether personality predispositions
which in itself might have an effect on political attitudes make some citizens more prone to 
perceiving threats than others, hence posing the danger of overestimating the threat effect 
(Cohrs 2013, Shaffer and Duckitt 2013). Thirdly, while interested in the effects of the 
European financial crisis and other crisis scenarios on public support toward the EU, the public 
opinion literature has so far neglected the role of threat perceptions. To shed more light on 
these puzzles, I employ a short framing experiment aiming to stimulate threat perceptions on 
the side of respondents followed by short but sufficient measurements of right-wing 
authoritarianism (RWA). In combination to the personality and personal values module of the 
GESIS panel as well as to the measurement of left-right-orientations and citizens  trust in 
domestic and international institutions in the panel s core module, this allows me and others 
to test the effects of personality indicators and (experimental) threat frames on threat 
perception as well as the effect of personality, framing and threat perception on the 
development of political attitudes. The proposed questions therefore benefit current research 
on political psychology, political behavior and public opinion alike. 
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In sum, the study includes questions on the following concepts: 
- (Experimentally induced) Threat  
- Societal Economic Threat Perception 
- Individual Economic Threat Perception 
- Societal Cultural Threat Perception 
- Authoritarianism (RWA) 
- Political Trust 
- Left-Right-Orientation 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

(Experimentally induced) 
Threat 

Threatening effect of financial/economic crisis 
(Experimental Group 1) 

Threatening effects of immigration crisis on 
economy (Experimental Group 2)  

Threatening effects of immigration crisis on 
social life (Experimental Group 3) 

dc 

Societal Economic Threat 
Perception 

Economy will worsen 

Citizens will lose jobs 

Life will get worse 

dc 

Individual Economic 
Threat Perception 

Myself/relative will lose job 

Myself/relative will have financial problems 

Myself/relative will not have enough money 
for vacation 

dc 

Societal Cultural Threat 
Perception 

Crimes rates will increase 

German culture will be undermined 

dc 

Authoritarianism (RWA)  dc 

Political trust Trust in political institutions dc 

Left-Right-Orientation Left-Right-Orientation dc 

Experimental design 
The experimental setting includes four groups of respondents, three groups with (different) 
treatments (Experimental Group 1, Experimental Group 2, Experimental Group 3) and one 
control group. The chances of a respondent to be ascribed to one of these three groups is the 
same. Hence, the allocation of a respondent to a group follows a random filter. 

A respondent in one of the three treatment groups is confronted with a statement and a 
question to indicate his / her level of agreement with that statement. A respondent in the 
control group is not confronted with a statement but is directly forwarded to the main part of 
the survey (starting with the concept societal economic threat ). 
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Abstract 
Western Countries, including Germany, have experienced complex changes in partnership and 
parenthood patterns in the last several decades (Castro-Martín et al. 2008; Kiernan 2000, 
2002, 2004a/b; Nazio 2008; Mills et al. 2011; Potârc , Mills & Lesnard 2013; Kasearu & Kutsar, 
2011). Laws in Europe have progressively included these alternative living arrangements. 
Cohabiting unions have increasingly (though not everywhere, nor to the same extent) been 
attributed similar entitlements as married couples (Nazio, 2008). There is also growing 
acknowledgement of the family rights  of same sex partnerships. As the range of possible 
family forms becomes more complex and heterogeneous, the boundaries of what is perceived 
as constituting a family become more malleable, making it essential to understand current 
family forms and views of them. Individuals  views of family relationships are not limited to 
the legal framing of family rights and what individuals think of as a family  can change over 
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time (Abela & Walker 2013). Neither does acceptance or tolerance of a certain family form 
necessarily imply that it is defined as a legitimate family. Although there is considerable public 
and academic discourse related to the growth in diverse family forms, there is relatively little 
information about how the public defines the family. Changes in the composition of families 
may be weakening the ties that set the stage for kin solidarity, at the same time that poor 
economic conditions and population aging in Europe are resulting in a retrenchment of 
welfare state provisions and pension entitlements. 

This study investigates how people residing in Germany think about the family and how this 
compares to other countries, notably France and the Netherlands. What kinds of partnerships 
do they identify as families? The study addresses this question by a) asking directly who people 
consider to be part of the family, and b) by asking people their opinion on statements 
regarding the importance of children and the acceptability of various couple arrangements. 
The aim of this project is to study attitudes towards alternative partnership arrangements to 
better understand how Germans think about the family in the face of legal and demographic 
developments in family formation in Germany and Europe more generally, in recent decades. 
For the country comparison similar data have been collected in France (ELIPSS, 2013) and in 
the Netherlands (LISS, 2014).  

The study consists of two modules: general views on which living arrangements constitute a 
family (Part A), and attitudes regarding family diversity (Part B). Part A has been part of the 
data collection in both the LISS and ELIPSS, whereas Part B was included in the LISS.  

Part A consists of survey questions aimed at ascertaining whether the respondent thinks that 
a variety of partnership arrangements count as a family (same sex versus opposite sex 
partnerships, with and without children, with and without legal framing such as marriage). 
This work builds upon the Sociological Research Practicum 2010 instrument (Powell, 
Bolzendahl, Geist, Steelman 2010), which was used in nationally representative U.S. surveys in 
2003, 2006 and 2010. Part B includes items measuring general attitudes on the family, 
especially pertaining to marriage, children and same sex partnerships. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Family definition A man and a woman who are married without 
children. Are they a family? 

What if they have a child together? 

A man and a woman who cohabit, without 
children. Are they a family? 

What if they have a child together? 

Two women who are married to each other 
without children. Are they a family? 

What if they have a child together? 

Two women in a registered partnership 
without children. Are they a family? 

What if they have a child together? 

dc 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Two women who cohabit without a registered 
partnership without children. Are they a 
family? 

What if they have a child together? 

Two men who are married to each other 
without children. Are they a family? 

Note: Currently it is not possible for two men 
to get married in Germany, but it is legal in 
some other countries. 

What if they have a child together? 

Two men in a registered partnership without 
children. Are they a family? 

What if they have a child together? 

Two men who cohabit without a registered 
partnership without children. Are they a 
family? 

What if they have a child together? 

Family definition: open question. What do you 
think a family is? 

Attitude on marriage Married people are generally happier than 
unmarried people 

People who want to have children should get 
married 

dc 

Attitude on cohabitation Your life is not complete if you haven t had 
children 

It is your duty to society to have children 

dc 

Attitude on 
homosexuality 

A woman is more suited to rear young  
children than a man 

Adoption by homosexual couples should be 
possible 

dc 

Experimental design 
Half of the respondents were shown Part A first and then Part B, and the other way around 
for the other half. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12658  

http://dx.doi.org/10.4232/1.12658
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Abstract 

Empirical studies reveal that even respondents with pro-environmental concerns frequently do 
not show pro-environmental behavior. Recently a discussion about the explanation for this 
riddle can be witnessed in the literature. Given the mixed empirical results regarding the 
impact of attitudinal measures on environmental behavior, scholars have introduced 
environmental identity measures as a competing explanatory approach for explaining 
environmental behavior. They assume that the moral components of acting responsible with 
regards to the collective good (ecological sustainability) may be better captured by variables 
that map the self-identity of conscious and ethical consumers instead of attitudinal measures 
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that reflect mere mental evaluations of objects. Recent evidence on the determinants of 
consumer behavior suggests that identity measures indeed outperform attitudinal measures in 
explaining variation in environmental decision making. Unfortunately, environmental identity 
measures or indices so far have rarely been assessed for reliability and validity across modes, 
especially not based on a probabilistic sample for Germany. Our study will operationalize two 
competing theoretical approaches to measure environmental identity. Furthermore, we will 
compare the explanatory power of the hypotheses derived from dual process model theories 
with both attitudinal measures and neutralization strategies of environmental concern as well 
as environmental identity measures in the framework of low and / high cost situations to shed 
new light on the cognitive features that shape environmental decision making. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Retrospective pro-
environmental behavior 

In the past 2 month, did you buy any food at 
Wochenmärkte yes/no 

cb, dd 

Retrospective purchase of 
ecological products at 
supermarket (binary) 

During the last visit to the supermarket, did you 
buy any organic food yes/no 

cb, dd 

EID-scale  
(Clayton 2003, own 
translation) 

I am spending much time in nature dd 

EID-scale 
(Clayton 2003, own 
translation) 

Important to engage in ecological issues dd 

EID-scale 
(Clayton 2003, own 
translation) 

I perceive myself as a part of ecological 
environment 

dd 

EID-scale 
(Clayton 2003, own 
translation) 

I would invest time/money in protection of 
environment 

dd 

EID-scale 
(Clayton 2003, own 
translation) 

If I am stressed, being in nature is a relief dd 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 

Important to live with animals 

 
 
I can identify with environmentalists 

 
 
Problems of modern times can be solved by a 
more sustainable lifestyle 

 

I have a lot in common with other species 

dd 

 
 
dd 
 
 

dd 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

 

EID-scale 

 
 
I like gardening 
 
 

Being a part of the natural environment is part of 
my personality 

 
I am attached to places 
 
 

Being responsible for the natural environment is 
part of my personality 

 
Being a part of nature is important for me 

 
 
I prefer living in a room with a nice view 

 
 
I love trekking and camping 

 
 
Some parts of nature seem to have a personality 
of their own 

 
I would miss being outdoor a lot 

 
 
Being able to survive alone in nature makes me 
proud 

 
Nature is a piece of art 

 
 
My attitudes and the attitudes of 
environmentalists are quite similar 

 
 

Being in nature makes me stronger in a spiritual  

dd 

 
 
dd 
 
 

dd 
 
 

dd 
 
 

dd 
 
 

dd 
 
 

dd 
 
 

dd 

 
 
dd 

 
 
dd 

 
 
dd 

 
 
dd 

 
 
dd 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

(Clayton 2003, own 
translation) 

EID-scale 
(Clayton 2003, own 
translation) 

Decision Costs 
(Own formulation) 
 
 
 
General Warm Glow 
(Liebe et al. 2011), 
1-5 Likert scale 

General Warm Glow 
(Liebe et al. 2011), 
1-5 Likert scale 

Neutralization 
(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

Neutralization 
(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

Neutralization 
(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

Neutralization 
(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

Neutralization 
(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

 
Neutralization 

way  

 
I collect items like shells or stones 

 
 
Given my monthly income expenditures of 40 
Euro per month to guarantee the provision of 
sustainable energy are  not at all bearable/ 
absolutely bearable 
 
I get a good feeling from donations to good 
causes such as environmental projects 

 
I like to contribute money to projects that protect 
the environment 

 
It does not matter how to behave as a consumer, 
the destruction of the environment will continue 
 
 
 

For the wellbeing of my family, I cannot bear any 
more expenses to save the environment 

 
 
 
Environmental activists are hypocrites 

 
 
 
 
As a consumer, one does n ot do a lot of harm to 
the environment 

 
 
 
The environmental damage caused directly by 
myself is minimal 

 
 
 
 
Lots of things are disallowed right now due to 

dd 

 
 
dd 

 
 
dd 
 
 
 
 
dd 

 
 
dd 

 
 
dd 

 
 
 
 
dd 

 
 
 
 
dd 

 
 
 
 
dd 

 
 
 
 
dd 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

Neutralization 
(Own formulation, 
adapted from Sykes and 
Matza (1957)), 
1-5 Likert scale 

Retrospective pro-
environmental behavior 

Retrospective purchase of 
ecological products at 
supermarket (binary) 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

 

 

Environmental identity 

environmental protection 

 
 
 
You have to defend yourself against the 
paternalism of the environmental activists 

 
 
 
In the past 2 month, did you buy any food at 
Wochenmärkte yes/no 

During the last visit to the supermarket, did you 
buy any organic food yes/no 

 
1. in competition with the natural environment ... 
in cooperation with the natural environment 

 
 
2. detached from the natural environment ... 
connected to the natural environment 

 
 
3. very concerned about the natural environment 
... indifferent about the natural environment 

 
 
4. very protective of the natural environment ... 
not at all protective of the natural environment 

 
 
5. superior to the natural environment ... inferior 
to the natural environment 

 
 
6. very passionate towards the natural 
environment ... not at all passionate towards the 
natural environment 

 
 

 

7. not respectful of the natural environment ...  

dd 

 
 
 
 
dd 

 
 
 
 
cb, dd, ea 

 
cb, dd, ea 

 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 
 
Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity 
(Own translation, taken 
from Stets & Biga (2003)) 
Semantic differential 

Environmental identity  
Prominence 
(adapted from Stets & 
Biga (2003) and Andorfer 
& Liebe (2013)) 
1-5 Point Rating Scale 

Environmental identity 
(adapted from Stets & 
Biga (2003) and Andorfer 
& Liebe (2013)) 
1-5 Point Rating Scale 

Environmental identity  
Prominence 
(adapted from Stets & 
Biga (2003) and Andorfer 
& Liebe (2013)) 
1-5 Point Rating Scale 

Environmental identity  
Prominence 
(adapted from Stets & 
Biga (2003) and Andorfer 
& Liebe (2013)) 

1-5 Point Rating Scale 

very respectful of the natural environment 
 
 
 
8. independent from the natural environment ... 
dependent on the natural environment 

 
 
9. an advocate of the natural environment ... 
disinterested in the natural environment 

 
 
10. wanting to preserve the natural environment 
... wanting to utilize the natural environment 

 
 
11. Nostalgic thinking about the natural 
environment ... emotionless thinking about the 
natural environment  

 
Buying ecological/ sustainable products is part of 
my lifestyle 

 
 
 
 
I am not the type of person that cares about 
ecological/ sustainable products 

 
 
 
Consuming ecological products reflects my 
responsibility for family/ society 

 
 
 
 
As a consumer I am responsible 

 

 

 

ea 
 
 
 
 
ea 
 
 
 

ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
 
 
ea 

 
 
 
 
ea 

 
 
 
 
 
ea 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Environmental identity  
Salience 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Salience 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Salience 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Salience 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Salience 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Commitment 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Commitment 
(adapted from Stets & 
Biga (2003) 

Environmental identity  
Commitment 
(adapted from Stets & 
Biga (2003) 

 

How likely is it that during a conversation with 
another person, you will start to convince him/ 
her that: Climate change needs to be attenuated 
 

How likely is it that during a conversation with 
another person, you will start to convince him/ 
her that: the Energiewende  has to be 
implemented 

How likely is it that during a conversation with 
another person, you will start to convince him/ 
her that: Organic food is better than regular food 

 
How likely is it that during a conversation with 
another person, you will start to  convince him/ 
her that: Electric cars represent the future 

 
How likely is it that during a conversation with 
another person, you will start to  convince him/ 
her that: Large scale livestock farming needs to be 
stopped 

Are you a member of a pro-environmental 
organization 

 
 
How important is it for yourself that your friends 
perceive you as someone who shows concern 
towards the environment? 

 
How important is it for yourself that your family 
perceives you as someone who shows concern 
towards the environment 

 

ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

 
 
 
ea 

Experimental design 

Does not apply 

Cross-references  
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Abstract 
Much of the past research has demonstrated the negative influence of materialism on 
subjective well-being. In this project, we aim to show that indeed materialism is a double-
edge sword, in that materialism does adversely affect subjective well-being but also could 
enhance subjective well-being. Specifically, the positive and negative effects of materialism 
occur through different psychological mechanisms. With respect to the negative effect of 
materialism on subjective well-being, this may occur through two different paths: (1) 
materialistic individuals tend to engage in frequent evaluations of their standard of living 
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based on ideal expectations influencing dissatisfaction with their standard of living, which in 
turn influence dissatisfaction with life; and (2) materialistic individuals tend to experience 
dissatisfaction on non-material life domains (e.g., social life, leisure life, family life), which in 
turn influences dissatisfaction with life. With respect to the positive effect of materialism on 
subjective well-being, this may occur as follows: Materialistic individuals tend to engage in 
frequent evaluations of their standard of living based on ability expectations raising their 
economic motivation, which may cause a rise in anticipated future satisfaction with their 
standard of living, which in turn may contribute to feelings of satisfaction with life overall. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Materialism I admire people who own expensive homes, 
cars, and clothes. 

[Ich bewundere Menschen, die teure Häuser, 
Autos und Kleidung besitzen.] 

I believe that the things I own say a lot about 
how well I am doing in life. 

[Ich glaube, dass die Dinge, die ich besitze, viel 
darüber aussagen, was ich im Leben erreicht 
habe.] 

I like to own things that impress people. 

[Ich besitze gerne Dinge, die andere Menschen 
beeindrucken.] 

I try to keep my life simple, as far as 
possessions are concerned. 

[Was Hab und Gut anbelangt, versuche ich 
mein Leben einfach zu halten.] 

Buying things gives me a lot of pleasure. 

[Es macht mir viel Spaß, Dinge zu kaufen.] 

I like a lot of luxury in my life. 

[Ich umgebe mich gerne mit viel Luxus.] 

I believe that my life would be better if I 
owned certain things I do not have. 

[Ich glaube, mein Leben wäre besser, wenn ich 
bestimmte Dinge besitzen würde, die ich nicht 
habe.] 

I believe that I would be happier if I could 
afford to buy more things. 

[Ich glaube, ich wäre glücklicher, wenn ich mir 
mehr Dinge leisten könnte.] 

It sometimes bothers me quite a bit that I 

de 

 

 

 

 



149 
 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

cannot afford to buy all the things I would 
like. 

[Manchmal stört es mich sehr, dass ich mir 
nicht alle Dinge kaufen kann, die ich gerne 
hätte.] 

I believe that some of the most important 
achievements in life include acquiring material 
possessions. 

[Ich glaube, dass es ein Bestandteil der 
wichtigsten Leistungen im Leben ist, zu 
materiellem Besitz zu kommen.] 

I do not place much emphasis on the amount 
of material objects people own as a sign of 
success. 

[Ich lege keinen großen Wert auf die Anzahl 
materieller Dinge, die manche zum Zeichen 
ihres Erfolgs besitzen.] 

The things I own are not all that important to 
me. 

[Die Dinge, die ich besitze, sind mir nicht so 
wichtig.] 

I put less emphasis on material things than 
most people I know. 

[Ich lege weniger Wert auf materielle Dinge als 
die meisten Menschen, die ich kenne.] 

I have all the things I really need to enjoy life. 

[Ich habe all  die Dinge, die ich wirklich 
brauche, um das Leben zu genießen.] 

I would be happier if I owned nicer things. 

[Ich wäre glücklicher wenn ich luxuriösere 
Dinge besitzen würde.] 

Evaluation Frequency of 
Standard of Living  

 

How often do you make judgments about your 
standard of living based on the belief that 
people who are lucky strike it rich?  

[Wie oft bewerten Sie Ihren Lebensstandard 
anhand der Überzeugung, dass Menschen es 
durch Glück zu Reichtum bringen?] 

How often do you evaluate your material 
wealth based on very high, possibly 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

unachievable material goals? 

[Wie oft bewerten Sie Ihren materiellen 
Wohlstand anhand sehr hoher, möglicherweise 
unerreichbarer materieller Ziele?] 

How often do you compare your financial 
status with people that you know who are 
affluent and wealthy? 

[Wie oft vergleichen Sie Ihre finanzielle 
Situation mit Bekannten, die reich und 
wohlhabend sind?] 

How often do you find yourself evaluating 
your economic situation based on some notion 
of ideal wealth you wish to have?  

[Wie oft bewerten Sie Ihre wirtschaftliche 
Situation anhand dessen, wie Sie sich Ihren 
idealen Wohlstand vorstellen?] 

How often do you make judgments about your 
standard of living based on the belief that 
people climb up the social ladder through 
good old-fashion hard work?  

[Wie oft bewerten Sie Ihren Lebensstandard 
anhand der Überzeugung, dass man durch 
ehrliche harte Arbeit den sozialen Aufstieg 
erlangt?] 

How often do you evaluate your material 
wealth based on challenging, realistic, and 
possibly achievable material goals? 

[Wie oft bewerten Sie Ihren materiellen 
Wohlstand anhand von anspruchsvollen, 
realistischen und möglicherweise auch 
erreichbaren materiellen Zielen?] 

How often do you find yourself evaluating 
your economic situation based on specific 
educational and occupational goals have set to 
achieve? 

[Wie oft bewerten Sie Ihre wirtschaftliche 
Situation anhand konkreter Ziele die Sie sich 
im Bereich Bildung oder Beruf gesetzt haben?] 

General Evaluation of 
Standard of Living 

How do you feel about your standard of 
living? Please think of the material things you 
own, your financial situation, the household 

de 



151 
 

Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 income, and your consumption lifestyle? You 
feel ... 

[Wie empfinden Sie Ihren Lebensstandard? 
Denken Sie dabei an materielle Dinge, die Sie 
besitzen, Ihre finanzielle Situation, Ihr 
Haushaltseinkommen und Ihr 
Konsumverhalten. Sie fühlen sich ...] 

How do you feel about your standard of 
living? You feel... 

[Wie empfinden Sie Ihren Lebensstandard 
insgesamt? Sie fühlen sich ...] 

Economic Motivation To what extent do you think you agree or 
disagree with each of these statements? 

[Inwieweit stimmen Sie den folgenden 
Aussagen zu oder nicht zu?] 

I do not seem to make decisions by myself. 

[Ich habe den Eindruck, dass ich meine 
Entscheidungen nicht selber treffe.] 

I seem to lose my sense of direction in life. 

[Ich habe den Eindruck, dass  ich die 
Orientierung im Leben verliere.] 

It s easier for me to start than to finish 
projects. 

[Es ist für mich einfacher, ein Projekt zu 
beginnen als es abzuschließen.] 

I do not seem to get going on anything. 

[Ich scheine einfach mit Nichts 
voranzukommen.] 

I do not seem to have the drive to get my 
work done. 

[Ich scheine keinen Antrieb zu haben, meine 
Arbeit zu erledigen.] 

I feel like I am driven to work hard to achieve 
a higher standard of living. 

[Ich fühle mich getrieben hart zu arbeiten, um 
einen höheren Lebensstandard zu erreichen.] 

I feel extra motivated to make a better 
income. 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

[Ich fühle mich besonders motiviert, ein 
höheres Einkommen zu erzielen.] 

I have a strong drive to achieve a better 
financial situation. 

[Ich habe einen starken Antrieb, eine bessere 
finanzielle Situation zu erreichen.] 

I feel extra motivated to make a decent 
income. 

[Ich fühle mich besonders motiviert, ein 
angemessenes Einkommen zu erzielen.] 

I have a strong drive to improve my financial 
situation.  

[Ich habe einen starken Antrieb, meine 
finanzielle Situation zu verbessern.] 

Anticipated Satisfaction 
with Standard of Living 

To what extent do you think you agree or 
disagree with each of these statements?  

[Inwieweit stimmen Sie den folgenden 
Aussagen zu oder nicht zu?] 

I anticipate that I will be happy with my 
income in the foreseeable future. 

[Ich erwarte, dass ich in absehbarer Zeit mit 
meinem Einkommen zufrieden sein werde.] 

I talk a lot about how I will be happier in the 
future with the more income I will make I am 
optimistic about my future income. 

[Ich spreche viel darüber, wie mich ein höheres 
Einkommen in der Zukunft  glücklicher 
machen wird.] 

I am optimistic about my future income. 

[Ich schaue optimistisch auf mein zukünftiges 
Einkommen.] 

I am hopeful that my financial situation will 
be significantly improved.  

[Ich bin zuversichtlich, dass sich meine  
finanzielle Situation deutlich verbessern wird.] 

On many occasions I have expressed positive 
feelings about my income in the next few 
years. 

[Ich habe mich vielfach positiv über mein 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Einkommen in den nächsten Jahren geäußert.] 

I expect that my financial situation will be 
significantly improved in the near future.  

[Ich erwarte, dass sich meine finanzielle 
Situation in naher Zukunft deutlich verbessern 
wird.] 

Experimental design 
Does not apply. 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12717 
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Abstract 
The aim of the project is the comparison of web-surveys with general population estimates 
(not restricted to age-cohorts such as SHARE) based on administrative data, official statistics 
and high-quality F2F and CATI-surveys. Due to limited availability of other data sources, this 
study is concentrated on health indicators. Surgical procedures, days in hospital or number of 
strokes and hard-attacks are known for the total population in Germany and can be estimated 
with surveys based on different data collection modes and sample selection methods. The 
GESIS panel will be compared with less well designed commercial web-surveys following 
different recruitment schemes. The study will systematically investigate the effect of various 
propensity- and calibration weighting schemes on the estimates. This study will compare 
differences in estimates between survey modes and recruitment schemes before and after 
statistical correction to known population values and different survey modes. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Subjective health How would you describe your current health?  

Wie ist Ihr Gesundheitszustand im 
Allgemeinen? 

eb 

Height How tall are you without shoes?  

Wie groß sind Sie, wenn sie keine Schuhe 

eb 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

tragen? 

Weight How many kilograms do you currently weigh 
without any clothes and shoes?  

Wie viel wiegen Sie, wenn sie keine Kleidung 
und Schuhe tragen? 

eb 

GP contact 4 weeks How many times in the last 4 weeks did you 
consult a general practitioner to seek 
treatment or advice?  

Wie oft haben Sie in den letzten 4 Wochen 
einen Allgemeinmediziner oder Hausarzt 
konsultiert, um sich selbst beraten, 
untersuchen oder behandeln lassen? 

eb 

GP contact 12 months How many times in the last 12 months did you 
consult a general practitioner to seek 
treatment or advice?  

Wie oft haben Sie in den letzten 12 Monaten 
einen Allgemeinmediziner oder Hausarzt 
konsultiert, um sich selbst beraten, 
untersuchen oder behandeln lassen? 

eb 

Days sick  general In the last 12 months, on how many days were 
you not able to perform your usual activities 
(e.g. job, studies, work at home) because of 
illness?  

An wie vielen Kalendertagen waren Sie in den 
letzten 12 Monaten insgesamt so krank, dass 
Sie Ihrer üblichen Tätigkeit nicht nachgehen 
konnten? 

eb 

Sick days  work If you are employed, how many days were you 
not able to work because of illness for which 
you had an official note from your doctor?  

Falls Sie berufstätig sind, an wie vielen 
Arbeitstagen in den letzten 12 Monaten 
waren Sie durch einen Arzt arbeitsunfähig 
geschrieben? 

eb 

Hospital nights In the last 12 months, how many nights were 
you admitted to a hospital?  

Wie viele Nächte waren Sie in den letzten 12 
Monaten zur stationären Behandlung in 
einem Krankenhaus aufgenommen? 

eb 

Hip implant 12 months Did you have an artificial hip joint implanted eb 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

in the last 12 months?  

Wurde bei ihnen in den letzten 12 Monaten 
ein künstliches Hüftgelenk eingesetzt? 

Health insurance What kind of health insurance do you have?  

Wie sind Sie krankenversichert? 

eb 

Compulsory health 
insurance 

Which of the following is your health 
insurance provider?  

Bei welcher gesetzlichen Krankenkasse bzw. 
Ersatzkasse sind sie versichert? 

eb 

Accidents  general In the last 12 months, were you injured in one 
of these kinds of accidents?  

Hatten sie in den letzten 12 Monaten eine 
Verletzung aufgrund einer der folgenden 
Unfälle? 

eb 

Accidents  general  
medical care 

Did you require medical care or treatment as a 
result of the accident(s)?  

Mussten Sie infolge dieses Unfalls oder dieser 
Unfälle medizinisch versorgt werden? 

eb 

Work accident In the last 12 months, did you suffer injury in 
a work accident?  

Hatten Sie in den letzten 12 Monaten eine 
Verletzung aufgrund eines Arbeitsunfalls? 

eb 

Work accident  medical 
care 

Did you require medical care or treatment as a 
result of the accident(s)?  

Mussten Sie infolge dieses Arbeitsunfalls 
medizinisch versorgt werden? 

eb 

List of chronic illnesses Has a doctor ever diagnosed you to have one 
or more of the following illnesses?  

Hat ein Arzt bei Ihnen jemals eine oder 
mehrere der folgenden Krankheiten 
festgestellt? 

Bluthochdruck, Hypertonie 
High blood pressure, hypertension 

Allergie 
Allergy 

Chronische Rückenbeschwerden 
Chronic back complaints 

Schlafstörung 

eb 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Sleep disturbance 

Gelenkerkrankung (auch Arthrose, Rheuma) 
Joint disease (also arthrosis, rheumatism) 

Depressive Erkrankung 
Depressive illness 

Migräne 
Migraine 

Herzkrankheit (auch Herzinsuffizienz, 
Herzschwäche) 
Heart disease (also cardiac insufficiency, heart 
failure) 

Chronische Bronchitis 
Chronic bronchitis 

Diabetes 
Diabetes 

Osteoporose 
Osteoporosis 

Fettleber, Leberentzündung, Hepatitis, 
Leberschrumpfung, Leberzirrhose 
Liver disease 

Asthma 
Asthma 

Schlaganfall 
Stroke 

Krebserkrankung 
Cancer 

Need of glasses Do you have glasses or contact lenses?  

Haben Sie eine Brille oder Kontaktlinsen? 

eb 

Eyesight with aid Can you read the print in a newspaper?  

Können Sie das Gedruckte einer Zeitung lesen? 

eb 

Hearing aid Do you have a hearing aid?  

Haben Sie ein Hörgerät? 

eb 

Certified disability Do you have an officially certified disability?  

Besteht bei Ihnen eine Behinderung, die vom 
Versorgungsamt amtlich anerkannt ist? 

eb 

Certified disability  
degree 

What degree does the disability have today?  

Wie viel Prozent beträgt der Grad der 

eb 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Behinderung heute? 

Sports  frequency How often do you do sports?  

Wie oft treiben Sie Sport? 

eb 

Smoker Do you currently smoke, be it cigarettes, a pipe 
or cigars?  

Rauchen Sie? 

eb 

Cigarettes per day If you smoke cigarettes, how many cigarettes 
do you smoke per day  

Falls Sie Zigaretten rauchen, wie viele 
Zigaretten rauchen Sie pro Tag? 

eb 

Cigarettes per week If you smoke cigarettes, how many cigarettes 
do you smoke per week?  

Falls Sie Zigaretten rauchen, wie viele 
Zigaretten rauchen Sie pro Woche? 

eb 

Alcohol consumption How often do you drink alcoholic beverages?  

Wie oft trinken Sie alkoholische Getränke? 

eb 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12829 
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Abstract 

Panel attrition is a serious problem for empirical research, especially if the refusal is 
systematic, i.e. non-response of members of certain social groups. Usually the reasons for an 
individual dropout are unknowns since we cannot obtain further information about the 
reasons to dropout. The goal of this study is to test a general theory of panel attrition that is 
based on an extended rational choice approach. We have integrated a set of explanatory 
variables from various disciplines into a coherent theory of decision-making in the field of 
survey participation. In particular, we have combined rational choice predictors (subjective 
expected costs of responding, benefits, and probabilities) with aspects of normative-
culturalistic variables (internalized norms) and psychological insights (framing of decisions). 
We will use actual participation of the respondent in the subsequent wave as the dependent 
variable. Multivariate logistic regressions will enable us the test which variables actually 
predict cooperation or panel attrition and whether these variables interact.  Furthermore, we 
can empirically assess the explanatory power of the different variables in comparison to each 
other. Finally, we will replicate the results of prior studies within a multivariate framework to 
validate these results. 

This study makes use of the attitudes about survey experience as a GESIS Panel respondent 
which are regularly collected as part of the GESIS Panel longitudinal core study on panel 
participation evaluation, for the description of the variables see study description of study zi. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Subjectively expected 
probability of realizing 
benefits from 
participating within a 
survey in general 

Probability that participation makes surveys 
important for society 

df 

 Probability that participation ensures that 
important things can be learned from surveys 

df 

 Probability that participation ensures that 
surveys are interesting 

df 

Subjectively expected 
probability of realizing 
benefits from 
participating especially 
within GESIS Panel  

Probability that participation makes GESIS 
Panel important for society 

df 

 Probability that participation ensures that 
important things can be learned from GESIS 
Panel 

df 

 Probability that participation ensures that 
GESIS Panel is interesting 

df 

Reciprocity (see ALLBUS 
USS-8) 

Outraged if people are worse off than others df 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 Bad feeling if people have to work hard for 
things that are given to others for free 

df 

Subjectively expected 
probability of realizing 
benefits from 
participating within a 
survey in general 

Probability that participation makes surveys 
important for society 

df 

 Probability that participation ensures that 
important things can be learned from surveys 

df 

 Probability that participation ensures that 
surveys are interesting 

df 

Subjectively expected 
probability of realizing 
benefits from 
participating especially 
within GESIS Panel  

Probability that participation makes GESIS 
Panel important for society 

df 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  
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Abstract 

The repetition of central time series of the ALLBUS (German General Social Survey) in shorter 
time intervals allows for analysis of across time variance within individuals. 

The ALLBUS is a cross-sectional omnibus survey that is conducted every second year to 
observe and analyze attitude change and changes in behavior over time. A focus is on 
attitudes and behavior of the adult population in Germany. Some indicators of the ALLBUS 
have been collected since 1980 which enables an analysis of attitude change and other 
societal trends over more than 30 years. Since ALLBUS data are collected using a repeated 
cross-sectional design, social change can be analyzed only on the aggregate level. 
Furthermore, most indicators are not asked in every survey round. As a result, replication 
intervals may be up to ten years.  

The repetition of the measures in shorter time intervals allows for an evaluation of the 
stability of observed trends by providing more information about the reliability and stability 
of the measures. 



167 
 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Political interest Wie stark interessieren Sie sich für Politik  
Sehr stark, stark, mittel, wenig oder überhaupt 
nicht? 

[How interested in politics are you? very 
strongly, strongly, middling, very little, not at 
all] 

df, ec, ef 

Satisfaction with 
democracy 

Wie zufrieden oder unzufrieden sind Sie  alles 
in allem  mit der Demokratie, so wie sie in 
Deutschland besteht? 

[Generally speaking how satisfied or 
dissatisfied are you with democracy as 
practiced in Germany?] 
 

df, ec, ef 

National pride Würden Sie sagen, dass Sie sehr stolz/ ziemlich 
stolz/ nicht sehr stolz oder überhaupt nicht 
stolz darauf sind, ein(e) Deutsche(r) zu sein? 

[Would you say you are very proud, fairly 
proud, not very proud or not at all proud to be 
German?] 

df, ec, ef 

Taxes versus social 
services 

Wenn die Bundesregierung entscheiden 
müsste zwischen Steuersenkungen oder mehr 
Geld für soziale Leistungen, was sollte sie Ihrer 
Meinung nach eher tun: Die Steuern senken 
oder mehr Geld für soziale Leistungen zur 
Verfügung stellen?  

[If the federal government had to decide 
between reducing taxes or spending more on 
social services, which do you think it should 
do: Reduce taxes or spend more on social 
services?] 
 

df, ec, ef 

Political efficacy Die Politiker kümmern sich nicht viel darum, 
was Leute wie ich denken./ Ich traue mir zu, in 
einer Gruppe, die sich mit politischen Fragen 
befasst, eine aktive Rolle zu übernehmen/ Die 
ganze Politik ist so kompliziert, dass jemand 
wie ich gar nicht versteht, was vorgeht./ Die 
Politiker bemühen sich im Allgemeinen darum, 
die Interessen der Bevölkerung zu vertreten.  

[Politicians don t care much about what 
people like me think./ I would have the 
confidence to take on an active role in a group 

df, ec, ef 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

concerned with political issues./ Politics is so 
complicated that somebody like me can t 
understand what s going on 
at all./ In general, politicians try to represent 
the people s interests.] 
 

Social inequality Nur wenn die Unterschiede im Einkommen und 
im sozialen Ansehen groß genug sind, gibt es 
auch einen Anreiz für persönliche Leistungen./ 
Die Rangunterschiede zwischen den Menschen 
sind akzeptabel, weil sie im Wesentlichen 
ausdrücken, was man aus den Chancen, die 
man hatte, gemacht hat./ Ich finde die 
sozialen Unterschiede in unserem Land im 
Großen und Ganzen gerecht. 

[Only when differences in income and in social 
standing are large enough, is there 
an incentive for individual achievement./ 
Differences in status between people are 
acceptable because they basically reflect 
what people have made of the opportunities 
they have had./ On the whole, I consider the 
social differences in our country just.] 

df, ec, ef 

Equal opportunities Was meinen Sie: Hat bei uns heute jeder die 
Möglichkeit, sich ganz nach seiner Begabung 
und seinen Fähigkeiten auszubilden?  

[What do you think: does everybody in 
Germany today have the chance to be 
educated in keeping with their talents and 
abilities?] 

df, ec, ef 

Social conflicts Es wird oft gesagt, dass es Interessenkonflikte 
zwischen verschiedenen Gruppen in 
Deutschland gibt, zum Beispiel zwischen 
politischen Gruppen, zwischen Männern und 
Frauen usw. Die Konflikte sind aber nicht alle 
gleich stark. Sind die Konflikte Ihrer Meinung 
nach bei folgenden Gruppen Sehr stark, 
Ziemlich stark, Eher schwach  Oder gibt es gar 
keine Konflikte? Zw. Politisch links u. pol. 
Rechts stehenden Leuten/ zw. Jungen u. Alten/ 
zw. Arm u. Reich/ zw. Ausländern u. 
Deutschen/ zw. Christen u. Muslimen 

[It is often said that there are conflicts of 
interest between different groups in Germany, 
such as between political groups, between 

df, ec, ef 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

men and women, etc. These conflicts are not 
all equally strong. Using this list, please tell me 
whether in your view these conflicts are ... 
very strong, fairly strong, quite weak, not 
conflicts at all. Between politically left-wing 
and politically right-wing people/ Between 
young people and old people/ Between rich 
people and poor people/ Between foreigners 
and Germans/ Between Christians and 
Muslims] 
 

Attitudes towards 
immigrants 

Die in Deutschland lebenden Ausländer sollten 
ihren Lebensstil besser an den der Deutschen 
anpassen./ Wenn Arbeitsplätze knapp werden, 
sollte man die in Deutschland lebenden 
Ausländer wieder in ihre Heimat 
zurückzuschicken./ Man sollte den in 
Deutschland lebenden Ausländern jede 
politische Betätigung in Deutschland 
untersagen./ Die in Deutschland lebenden 
Ausländer sollten sich ihre Ehepartner unter 
ihren eigenen Landsleuten auswählen. 

[Foreigners living in Germany should adapt 
their way of life more closely to the German 
way of life./ When jobs get scarce, the 
foreigners living in Germany should be sent 
home again./ Foreigners living in Germany 
should be prohibited from taking part in any 
kind of political activity in Germany./ 
Foreigners living in Germany should choose to 
marry people of their own nationality.] 
 

ec 

Attitudes towards Islam Die Ausübung des islamischen Glaubens in 
Deutschland sollte eingeschränkt werden./ Der 
Islam passt in die deutsche Gesellschaft/ Die 
Anwesenheit von Muslimen in Deutschland 
führt zu Konflikten./ Islamische 
Gemeinschaften sollten vom Staat beobachtet 
werden./ Ich hätte nichts gegen einen 
muslimischen Bürgermeister in meiner 
Gemeinde./ Ich habe den Eindruck, dass unter 
den in Deutschland lebenden Muslimen viele 
religiöse Fanatiker sind. 

[The exercise of the Islamic faith should be 
restricted in Germany./ Islam fits in German 
society./ The presence of Muslims in Germany 

ec, ef 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

leads to conflicts./ Islamic communities should 
be subject to surveillance by the state./ I would 
have no objection to having a Muslim mayor 
for our town/village./ I ve got a notion that 
among Muslims living in Germany there are 
many religious fanatics] 

Institutional trust Bitte geben Sie bei jeder der folgenden 
Einrichtung oder Organisation an, wie groß das 
Vertrauen ist, das Sie ihr entgegenbringen. Der 
Justiz/ dem Fernsehen/ dem Zeitungswesen/ 
der Bundesregierung/ den politischen Parteien/ 
der europäischen Kommission 

[Please tell me for each institution or 
organisation how much trust you place in it. 
Judicial system/ Television/ Newspapers/ 
German government/ the political parties/ 
European Commission] 

ec, ef 

Experimental design 

 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12829  
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Abstract 
From the start of empirical work on the sense of justice (cf. Jasso 2015; Liebig & Sauer 2016), 
a variety of terms have been used to capture respondents  ideas of the just reward and 
evaluations of the justice or injustice of the actual rewards they and others receive. These 
include just  and fair  as well as appropriate  and adequate . These terms  and especially 
justice  and fairness   have been used interchangeably. The purpose of this experiment is to 

assess whether three of these terms  just , fair , and adequate   tap the same ideas and 
evaluations among the respondents in the GESIS Panel. 

The experiment focuses on four sets of justice questions: (1) evaluations of the justice or 
injustice of the actual own net income as well as ideas of the just net income for self; (2) 
evaluations of the justice or injustice of the actual own gross income as well as ideas of the 
just gross income for self; (3) evaluations of the justice or injustice of own actual taxes; and 
(4) evaluations of the justice or injustice of the gross income received by others using three 
examples of occupations that have the highest representation in the 10th, 5th and 1st decile of 
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the income distribution in Germany as well as the evaluation of the justice or injustice of the 
gross income of respondents  own occupation. Respondents will be randomly assigned to each 
of the three treatments, and asked all the questions in the version for that treatment (see 
experimental design). The 11-point scale ranging from -5 to +5 is adjusted according to the 
treatment (see scale labels). 

This experiment will sharpen social scientific understandings of the way that people think 
about justice matters and the words they use, and will help guide subsequent empirical 
research. For example, if respondents  evaluations of the justice or injustice of own and others  
actual income and their ideas of own and others  just income are oblivious to the particular 
term used, then there is warrant for continuing current practices. But if the ideas and 
evaluations differ across treatments, then future research receives strong guidance and as well 
the door is opened to further inquiry on the special ways that people express their justice 
evaluations. Of course, there may be differences with respect to one or another set of 
questions and not to others, stimulating further thought and research. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

1. Justice evaluation of 
own net income 

1.1 Justice evaluation of 
personal net income 

 

 

 

 

 

 

 

 

 

 

 

 
1.2 Personal net income 
perceived as just 

 

 

 

 
 

Bitte denken Sie an Ihr gegenwärtiges 
persönliches Netto-Einkommen, also das 
Einkommen, das Sie nach Abzug von Steuern 
und Abgaben von Ihrem Arbeitgeber erhalten. 
Würden Sie sagen, dass es in Bezug auf Ihre 
Tätigkeit [T1: gerecht; T2: fair; T3: 
angemessen], [T1: ungerechterweise; T2: 
unfairerweise; T3: unangemessen] zu niedrig 
oder [T1: ungerechterweise; T2: unfairerweise; 
T3: unangemessen] zu hoch ist? 

Thinking about your current personal net 
income, meaning your personal income after 
taxes. In relation to your task, would you say 
the net income that you earn at your current 
job is [T1: just; T2: fair; T3: adequate], [T1: 
unjustly; T2: unfairly; T3: inadequately] too 
low or [T1: unjustly; T2: unfairly; T3: 
inadequately] too high? 

Was wäre in Ihren Augen ein [T1: gerechtes; 
T2: faires; T3: angemessenes] monatliches 
Netto-Einkommen für Sie? 

What would be a [T1: just; T2: fair; T3: 
adequate] monthly net income in your 
opinion? 

 
 

ea 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

ea 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 

 

1.3 Actual personal net 
income 

 

2. Justice evaluation of 
gross income 

2.1 Justice evaluation of 
personal gross income 

 

 

 

 

 

 

 

 

 

 

 
 
 

2.3 Actual personal gross 
income 
 
 
 

3. Justice Evaluation of 
tax burden 

 

 

 

 

 

 

 

Wie hoch ist Ihr eigenes monatliches Netto-
Einkommen aus Ihrer Erwerbstätigkeit? 

What is your monthly net income from work? 

 

 
Bitte denken Sie an Ihr gegenwärtiges 
persönliches Brutto-Einkommen, also das 
Einkommen das Sie vor Abzug von Steuern 
und Abgaben von Ihrem Arbeitgeber erhalten. 
Würden Sie sagen, dass es in Bezug auf Ihre 
Tätigkeit [T1: gerecht; T2: fair; T3: 
angemessen], [T1: ungerechterweise; T2: 
unfairerweise; T3: unangemessen] zu niedrig 
oder [T1: ungerechterweise; T2: unfairerweise; 
T3: unangemessen] zu hoch ist? 

Thinking about your current personal gross 
income, meaning your personal income before 
taxes. In relation to your task, would you say 
the gross income that you earn at your 
current job is [T1: just; T2: fair; T3: adequate], 
[T1: unjustly; T2: unfairly; T3: inadequately] 
too low or [T1: unjustly; T2: unfairly; T3: 
inadequately] too high? 

 
Wie hoch ist Ihr eigenes monatliches Brutto-
Einkommen aus Ihrer Erwerbstätigkeit? 

What is your monthly gross income from 
work? 
 
Bitte denken Sie nun an die Steuern, die Sie 
von Ihrem Einkommen an den Staat zahlen 
müssen. Würden Sie sagen, dass diese 
Belastung [T1: gerecht; T2: fair; T3: 
angemessen], [T1: ungerechterweise; T2: 
unfairerweise; T3: unangemessen] zu niedrig 
oder [T1: ungerechterweise; T2: unfairerweise; 
T3: unangemessen] zu hoch ist? 

When you think about the amount of income 
tax you currently have to pay, would you say 

 

 

ea 
 

 

 

 
ea 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 

ea 

 

 

 
ea 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 

 

 

 
4. Justice evaluation of 
income distribution 

4.1Justice evaluation of 
country s income 
distribution, 10th decile 

 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 

 

4.2 Justice evaluation of 
country s income 
distribution, 5th decile 

 

 

 

 

 

 

 

the tax burden is [T1: just; T2: fair; T3: 
adequate], [T1: unjustly; T2: unfairly; T3: 
inadequately] too low or [T1: unjustly; T2: 
unfairly; T3: inadequately] too high? 

 
 

Wenn Sie einmal daran denken, was andere 
hier in Deutschland verdienen. Wie [T1: 
gerecht; T2: fair; T3: angemessen] ist das 
Brutto-Einkommen derjenigen, die in Berufen 
mit hohen Einkommen tätig sind, wie zum 
Beispiel Ärzte, Ingenieure oder 
Unternehmensberater? Würden Sie sagen, dass 
diese Einkommen [T1: gerecht; T2: fair; T3: 
angemessen], [T1: ungerechterweise; T2: 
unfairerweise; T3: unangemessen] zu niedrig 
oder [T1: ungerechterweise; T2: unfairerweise; 
T3: unangemessen] zu hoch sind? 

Thinking about what other people in Germany 
earn. How [T1: just; T2: fair; T3: adequate] is 
the gross income of those working in 
occupations with high incomes, e.g. doctors, 
engineers and business consultants? Would 
you say these incomes are [T1: just; T2: fair; 
T3: adequate], [T1: unjustly; T2: unfairly; T3: 
inadequately] too low or [T1: unjustly; T2: 
unfairly; T3: inadequately] too high? 

 
Und wie [T1: gerecht; T2: fair; T3: angemessen] 
ist aus Ihrer Sicht das Brutto-Einkommen 
derjenigen, die in Deutschland in Berufen mit 
mittleren Einkommen tätig 

sind, wie zum Beispiel Krankenschwestern bzw. 
Krankenpfleger, Buchhalter oder Elektriker? 
Würden Sie sagen, dass diese Einkommen [T1: 
gerecht; T2: fair; T3: angemessen], [T1: 
ungerechterweise; T2: unfairerweise; T3: 
unangemessen] zu niedrig oder [T1: 
ungerechterweise; T2: unfairerweise; T3: 
unangemessen] zu hoch sind? 

And how [T1: just; T2: fair; T3: adequate] is 
the gross income of those working in 

 

 

 

 

 
ea 

 

 

 

 

 

 

 
 

 
 
 
 
 
 
 
 
 

 

ea 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

 

 

 

 

 

4.3 Justice evaluation of 
country s income 
distribution, 1st decile 

 

 

 

 

 

 

 

 
 
 

 

 
 

4.4 Justice Evaluation of 
income, own group 

 

occupations with medium incomes, e.g. 
nurses, accountants and electricians? Would 
you say these incomes are [T1: just; T2: fair; 
T3: adequate], [T1: unjustly; T2: unfairly; T3: 
inadequately] too low or [T1: unjustly; T2: 
unfairly; T3: inadequately] too high? 
Und wie [T1: gerecht; T2: fair; T3: angemessen] 
ist aus Ihrer Sicht das Brutto-Einkommen 
derjenigen, die in Deutschland in Berufen mit 
niedrigen Einkommen tätig sind, wie zum 
Beispiel Reinigungskräfte, Friseure oder 
Paketboten? Würden Sie sagen, dass diese 
Einkommen [T1: gerecht; T2: fair; T3: 
angemessen], [T1: ungerechterweise; T2: 
unfairerweise; T3: unangemessen] zu niedrig 
oder [T1: ungerechterweise; T2: unfairerweise; 
T3: unangemessen] zu hoch sind? 

And how just is the gross income of those 
working in occupations with low incomes, e.g. 
cleaning staff, hair dressers and parcel 
carriers? Would you say these incomes are 
[T1: just; T2: fair; T3: adequate], [T1: unjustly; 
T2: unfairly; T3: inadequately] too low or [T1: 
unjustly; T2: unfairly; T3: inadequately] too 
high? 
 
Wenn Sie jetzt einmal an das Brutto-
Einkommen denken, das andere, die im 
gleichen Beruf tätig sind wie Sie, üblicherweise 
verdienen. Würden Sie sagen, dass dieses 
Einkommen [T1: gerecht; T2: fair; T3: 
angemessen], [T1: ungerechterweise; T2: 
unfairerweise; T3: unangemessen] zu niedrig 
oder [T1: ungerechterweise; T2: unfairerweise; 
T3: unangemessen] zu hoch ist? 

Thinking about the gross income that people 
who have the same occupation as you usually 
earn. Would you say this income is [T1: just; 
T2: fair; T3: adequate], [T1: unjustly; T2: 
unfairly; T3: inadequately] too low or [T1: 
unjustly; T2: unfairly; T3: inadequately] too 
high? 
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ea 

 



176 
 

 

Experimental design 
 

Groups Treatment 

Group T1 
Group T2 
Group T3 

Justice-Frame 
Fairness-Frame 
Adequacy-Frame 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12829     

References 
Jasso, G. (2015). Thinking, saying, doing in the world of distributive justice. Social Justice 
Research, 28(4), 435-478. 

Liebig, S. and C.Sauer (2016). Sociology of justice, pp. 37-59 in: Handbook of Social Justice 
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bq: The short version of the German Big Five Inventory 2 

Study Code 
bq 

Version and date of last revision 
Version 1; July 26, 2017 

Study title 
The short version of the German Big Five Inventory 2 (BFI-2-S) 

Subject classification  
Psychology; Personality and Individual Differences 

Keywords 
Big Five, personality, domains, facets 

Data collection waves 
ec 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Beatrice Rammstedt 
GESIS  Leibniz Institute for the Social 
Sciences 

https://www.researchgate.net/profile/Beatrice
_Rammstedt  

Daniel Danner 
GESIS  Leibniz Institute for the Social 
Sciences 

http://www.researchgate.net/profile/Daniel_D
anner/  

Abstract 

This study module investigates the psychometric properties of the 30 item short version of the 
Big Five Inventory 2 (BFI-2-S) that was developed by Soto and Joh (2017) and adapted by 
Rammstedt, Danner, Soto, and John (under review). The inventory measures the Big Five 
personality domains as well as 15 more specific personality facets (see below). The aim of this 
study is evaluating the reliability and the validity of the inventory as well as providing 
meaningful reference statistics for the German general population. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Extraversion: 

Sociability 

Ich gehe aus mir heraus, bin gesellig. 

[Is outgoing, sociable.] 

Ich bin eher ruhig. 

ec 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

[Tends to be quiet.] 

 

Extraversion:  

Assertiveness 

Ich neige dazu, die Führung zu übernehmen. 

[Is dominant, acts as a leader.] 

In einer Gruppe überlasse ich lieber anderen 
die Entscheidung. 

[Prefers to have others take charge.] 

ec 

Extraversion: 

Energy Level 

Ich bin weniger aktiv und 
unternehmungslustig als andere. 

[Is less active than other people.] 

Ich bin voller Energie und Tatendrang. 

[Is full of energy.] 

ec 

Agreeableness:  

Compassion 

Ich bin einfühlsam, warmherzig. 

[Is compassionate, has a soft heart.] 

Andere sind mir eher gleichgültig, egal. 

[Can be cold and uncaring.] 

ec 

Agreeableness:  

Respectfulness 

Ich begegne anderen mit Respekt. 

[Is respectful, treats others with respect.] 

Ich bin manchmal unhöflich und schroff. 

[Is sometimes rude to others.] 

ec 

Agreeableness: 

Trust 

Ich neige dazu, andere zu kritisieren. 

[Tends to find fault with others.] 

Ich schenke anderen leicht Vertrauen, glaube 
an das Gute im Menschen. 

[Assumes the best about people.] 

ec 

Conscientiousness: 
Organization 

Ich bin eher unordentlich. 

[Tends to be disorganized.] 

Ich mag es sauber und aufgeräumt. 

[Keeps things neat and tidy.] 

ec 

Conscientiousness: 
Productiveness 

Ich neige dazu, Aufgaben vor mir 
herzuschieben. 

[Has difficulty getting started on tasks.] 

Ich bleibe an einer Aufgabe dran, bis sie 

ec 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

erledigt ist. 

[Is persistent, works until the task is finished.] 

Conscientiousness: 
Responsibility 

Ich bin manchmal ziemlich nachlässig. 

[Can be somewhat careless.] 

Ich bin verlässlich, auf mich kann man zählen. 

[Is reliable, can always be counted on.] 

ec 

Negative Emotionality: 
Anxiety 

Ich bleibe auch in stressigen Situationen 
gelassen. 

[Is relaxed, handles stress well.] 

Ich mache mir oft Sorgen. 

[Worries a lot.] 

ec 

Negative Emotionality: 
Depression 

Ich bin selbstsicher, mit mir zufrieden. 

[Feels secure, comfortable with self.] 

Ich bin oft deprimiert, niedergeschlagen. 

[Tends to feel depressed, blue.] 

ec 

Negative Emotionality: 
Emotional Volatility 

Ich bin ausgeglichen, nicht leicht aus der Ruhe 
zu bringen. 

[Is emotionally stable, not easily upset.] 

Ich reagiere schnell gereizt oder genervt. 

[Is temperamental, gets emotional easily.] 

ec 

Open-Mindedness: 
Aesthetic Sensitivity 

Ich bin nicht sonderlich kunstinteressiert. 

[Has few artistic interests.] 

Ich kann mich für Kunst, Musik und Literatur 
begeistern. 

[Is fascinated by art, music, or literature.] 

ec 

Open-Mindedness: 
Intellectual Curiosity 

Es macht mir Spaß, gründlich über komplexe 
Dinge nachzudenken und sie zu verstehen. 

[Is complex, a deep thinker.] 

Mich interessieren abstrakte Überlegungen 
wenig. 

[Has little interest in abstract ideas.] 

ec 

Open-Mindedness: 
Creative Imagination 

Ich bin nicht besonders einfallsreich. 

[Has little creativity.] 

ec 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Ich bin originell, entwickle neue Ideen. 

[Is original, comes up with new ideas.] 

 

Note. For the English version of the questionnaire, place this following term in your table 
header: . Example item: . 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.11878  

References 
Rammstedt, B., Danner, D., Soto. C. J., & John, O. P. (under review). Validation of the Short and 

Extra-Short Forms of the Big Five Inventory-2 (BFI-2) and Their German Adaptations. 

Soto, C. J., & John, O. P. (2017). Short and extra-short forms of the Big Five Inventory 2: The 
BFI-2-S and BFI-2-XS. Journal of Research in Personality, 68, 69-81. 
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br: Improving recall of past political behaviour 

Study Code 
br 

Version and date of last revision 
Version 1; December 12, 2016 

Study title 
Improving recall of past political behavior  

Subject classification  
Electoral behavior, turnout, memory failure, recall past vote choice 

Keywords 
Vote choice, recall past behavior, memory 

Data collection waves 
ec 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Sylvia Kritzinger  
University of Vienna, Austria 
 
Carolina Plescia 
University of Vienna, Austria 
 
Markus Wagner 
University of Vienna, Austria 

https://scholar.google.at/citations?user=7RcS
mPQAAAAJ&hl=en 
 
https://scholar.google.at/citations?user=XeKE
5ZgAAAAJ&hl=en 
 
https://scholar.google.at/citations?user=456o
rfAAAAAJ&hl=en 

Abstract 
Research on political behaviour relies to a large extent on respondents  self-reports on their 
attitudes and behaviours collected through standardized surveys. For example, studies on 
electoral behaviour generally use self-reports to capture whether respondents voted and 
whom they voted for. Yet respondents are often, intentionally or unintentionally, inconsistent 
in reporting their past (electoral) behaviour (e.g., Himmelweit et al., 1978; Weir, 1975; 
Granberg & Holmberg, 1986; van der Eijk & Niemöller, 2008; Waldahl & Aardal, 2000; Schoen, 
2011).  

Scholars have identified (1) unintentional consistency errors based on memory and/or 
attention failure as well as (2) intentional misreporting based on social desirability. This 
projects focuses on reducing unintentional inconsistency in reporting past electoral behaviour. 
Our research is based on a question-wording experiment embedded in a panel study. To 
correct for memory failure we modify the standard turnout and vote choice recall question to 
provide respondents with a recall cue designed to help them to search their memory. To 
address attention failure we alter the standard recall question by either encouraging 
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respondents to use more time to recall information or by stressing the importance of the 
question.  

In sum, we test three potential quick fixes  to the way we usually ask people to recall their 
past turnout and vote choice in standardized surveys that can potentially serve scholars and 
practitioners in future. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Political participation 

(standard question) 

Belli et al. (1999) and 
Belli et al. (2006) 

Turnout question and vote choice question  

 

 

 

ec 

 

 

Political participation 

(Treatment 1: recall cue) 

Tourangeau (2000) and 
Krosnick (2000) 

Turnout question and vote choice question ec 

Political participation 

(Treatment 2: Additional 
time) 

Schwarz & Oyserman, 
2001) 

Turnout question and vote choice question 

 

ec 

 

Political participation 

(Treatment 3: Importance) 

Prior et al., 2015 

Turnout question and vote choice question ec 

Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12829  

References 
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in surveys: Social desirability, memory failure, and source monitoring. Public Opinion 
Quarterly, 63(1), 90-108. 
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study of bias in recall. British Journal of Political Science, 8(3), 365 375. 
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Schwarz, N., & Oyserman, D. (2001). Asking questions about behavior: Cognition, 
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Tourangeau, R. (2000). Remembering what happened: Memory errors and survey reports. In: 
Stone, A. A., Turkkan, J. S., Bachrach, C. A., Jobe, J. B., Kurtzman, H. S., & Cain, V. S. 
(Eds), The science of self-report: Implications for research and practice (pp. 29-47). 
Mahwah, NJ, US, Lawrence Erlbaum Associates Publishers. 
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bs: Attention Check as Survey Data Quality Indicator 

Study Code 
bs 

Version and date of last revision 
Version 2; May 24, 2017 

Study title 
Attention Check as Survey Data Quality Indicator in a Probability-Based Panel 

Subject classification  
Survey methodology 

Keywords 
Attention checks, instructed response items, grid questions, response behavior 

Data collection waves 
ed 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Tobias Gummer 
GESIS 

https://scholar.google.de/citations?user=bxPi
KZ0AAAAJ&hl=de 

Joss Roßmann 
GESIS 

https://scholar.google.de/citations?user=TbGX
b0gAAAAJ&hl=de 

Jessica Wengrzik 
GESIS 

http://www.gesis.org/institut/mitarbeiterverz
eichnis/?alpha=W&name=Jessica%2CWengrzi
k 

David Bretschi 
GESIS 

http://www.gesis.org/institut/mitarbeiterverz
eichnis/?alpha=B&name=David%2CBretschi 

Abstract 

Providing high-quality answers requires respondents to devote their attention to completing 
the questionnaire and, thus, thoroughly assess every single question. This is particularly 
challenging in self-administered surveys, which lack the presence of interviewers who can 
assess how carefully respondents answer the questions and motivate them to be more 
attentive if necessary. Skipping or superficially performing the steps of the survey response 
process results in non-optimal response behavior (Krosnick 1991, Krosnick 1999). Hence, a lack 
of attentiveness when answering questions may affect the response process (Tourangeau, Rips 
and Rasinski, 2000:7-14). 

Until now, previous research has focused on the use of attention checks in web surveys (e.g., 
Berinsky et al. 2014, Meade and Craig, 2012). No attention has been paid to implementing 
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these checks in postal surveys. Accordingly, we lack research on using attention checks in 
mixed-mode surveys. Moreover, current research has exclusively focused on the link between 
attention checks and measurement error. Our study will further contribute to this discussion 
by investigating the link between inattentiveness and nonresponse error. In other words, we 
investigate whether respondents reluctant in their decision to participate may also be more 
likely to show questionable response behavior when answering a survey. 

 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

 Gender Roles A full-time working mother can normally 
establish just as close a relationship with her 
small child as a mother who doesn t work. 
 
(Eine Vollzeit erwerbstätige Mutter kann zu 
ihrem Kleinkind normalerweise ein genauso 
inniges Verhältnis haben wie eine Mutter, die 
nicht berufstätig ist.) 

ed 

 The best way to organise family and work life 
is for both partners to work full-time and to 
look after the home and children equally.  

(Die beste Arbeitsteilung in einer Familie ist 
die, dass beide Partner Vollzeit arbeiten und 
sich gleichermaßen um den Haushalt und die 
Kinder kümmern.) 

 

ed 

 A small child is bound to suffer if his or her 
mother goes out to work. 
 
(Ein Kleinkind wird sicherlich darunter leiden, 
wenn seine Mutter berufstätig ist.) 

ed 

 It is much better for everyone concerned if the 
man goes out to work and the woman stays at 
home and looks after the house and children. 
 
(Es ist für alle Beteiligten viel besser, wenn der 
Mann voll im Berufsleben steht und die Frau 
zu Hause bleibt und sich um den Haushalt und 
die Kinder kümmert.) 

ed 

 A child actually benefits if his or her mother 
has a job rather than just concentrating on the 
home. 
 
(Es ist für ein Kind sogar gut, wenn seine 

ed 
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Constructs/concepts Corresponding indicators  
(survey measures)  

Data collection 
waves 

Mutter berufstätig ist und sich nicht nur auf 
den Haushalt konzentriert.) 

  Attention check Please select here the answer option do not 
agree . 

(Bitte wählen Sie hier die Antwortmöglichkeit 
stimme eher nicht zu  aus.) 

ed 

  Gender Roles The best way to organise family and work life 
is for both partners to work part-time and to 
look after the home and children equally.  
 
(Die beste Arbeitsteilung in einer Familie ist 
die, dass beide Partner Teilzeit arbeiten und 
sich gleichermaßen um den Haushalt und die 
Kinder kümmern.) 

ed 

 A father who works full-time cannot care for 
his children properly.  

(Ein Vollzeit erwerbstätiger Vater kann sich 
nicht ausreichend um seine Kinder kümmern.) 

ed 

 Even if both parents work full-time, it is still 
better if the mother has main responsibility for 
looking after the home and children  

(Auch wenn beide Eltern erwerbstätig sind, ist 
es besser, wenn die Verantwortung für den 
Haushalt und die Kinder hauptsächlich bei der 
Frau liegt. 

ed 

 A full-time working father can normally 
establish just as close a relationship with his 
small child as a father who doesn t work. 

(Ein Vollzeit erwerbstätiger Vater kann zu 
seinem Kleinkind normalerweise ein genauso 
inniges Verhältnis haben wie ein Vater, der 
nicht berufstätig ist.) 

ed 

Experimental design 
Our study includes an experimental design with two randomly assigned groups. 66% of 
respondents will be confronted with the scale including the attention check item. As a control 
group, 33% of respondents obtain the same scale without any attention check. The 
experiment allows the testing for differences in the response behavior with regard to item-
nonresponse, survey evaluation and further quality indicators. The disproportional assignment 
of the respondents should increase the statistical power of the treatment in the experimental 
group.  
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Cross-references  
DOI of corresponding GESIS Data Portal (DBK) entry: 10.4232/1.12973 
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bt: Implicit theories about willpower 

Study Code 
bt 

Version and date of last revision 
Version 3; May  24, 2017 

Study title 
Implicit theories about willpower: The bigger picture. 

Subject classification  
Self-control, Implicit theories about willpower, subjective wellbeing, work and leisure 

Keywords 
Self-control, willpower, wellbeing, work, leisure 

Data collection waves 
ed 

Principal investigators 

Name(s) and affiliations of principal 
investigators at time of submission 

Persistent digital identifier(s) of principal 
investigator(s) 

Ranjit Konrad Singh 
University of Freiburg 

 

Veronika Job 
University of Zurich 

 

Abstract 

Implicit theories about willpower (ITWP) are a promising construct that may explain why 
people differ in how they handle self-control intensive situations. Specifically, ITWP are 
assumptions on whether one s willpower is limited or unlimited. People who believe their 
willpower to be unlimited are less susceptible to performance loss under a high workload. Our 
study aims to anchor these findings in a representative sample of the German population. 
Obtaining a norm sample of ITWP in the general population is important to further ITWP 
research and to identify the potential for ITWP based interventions. We also include a measure 
for trait self-control to examine the relationship of the two related but distinct constructs in 
the general population. We also aim to validate the mitigating role ITWP play under a high 
workload using the core panel data on work, leisure, and personal wellbeing. 

Measured constructs/concepts and corresponding data collection waves 
Constructs/concepts Corresponding indicators  

(survey measures)  
Data collection 
waves 

Implicit theories about 
willpower  

Wenn ich mich eine Zeit lang stark auf etwas 
konzentriert habe, ist meine geistige Energie 

ed 
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