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Archive information and errata: 
 

 A CASE IDENTIFICATION has not been provided for respondents from Brazil 
and India, i.e. the UNIQE CASE ID is only valid (and unique) for the other 
samples (countries). A SERIAL CASE ID for all samples has been appointed by 
the archive maintaining the original case order. 
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Request for bibliographic references: 
 
Your feedback on any publication using Eurobarometer data will be very much 
appreciated. Please send us bibliographic information on all types of publication: 
books, articles, reports, conference papers, student thesis or dissertations etc. and 
include information on the data set(s) which were used. 
 
http://www.gesis.org/eurobarometer-data-service/overview/publications/research-bibliography/ 
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