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397S0 Qaire Number
Ireland 08
(1-2)
(3-7)
Good morning/afternoon. Iam......................... Jrom Irish Marketing Surveys Limited.

We are carrying out a survey on behalf of the European Commission and I would be grateful for your help in
answering some questions. Would you be prepared to answer some questions?

A. DESCRIPTIVE ELEMENTS

1. What is exactly your position in the company...?

[SPECIFY ..................... » THEN RECODE BELOW)]
General Management Chairman, Chief Executive Officer, Managing Director,
Director of the BOArd ...............cccoriuiiiiiinieeeirsteee ettt een 1 (37)
- Manager with the highest level of responsibility for operations in European
~ URION COUNTABS ...ttt ettt et er et ee e e s e e e e e e e s e eeeaen 2
- Other senior manager responsible for European Union affairs ..........ccocoeceeveeeeeveeeeeenennn. 3
- IMPOI/EXPOrt MANAGET .......c.oeuiiiiiiriirteitese ettt seee e s et e se e eeeeeeeneneneaeeseenen 4
- other senior manager, Not classifiable ..............ccccoooeivieieiiereeeeeeeee e eee e e e e e, 5
- (ONBF CASES) ... ..o iiveeerieee ettt et et s et esee e e e enenen [STOP INTERVIEW]

2. Does your company operate...?
[READ OUT - ONLY ONE ANSWER]

independently of any link with other companies or holdings ............cccocoeeuvveeeeveeeeeeenn. 1 (38)
- as an independent member of a group of COMPANIES ......c.eeveeeeeeemveeeieeeeeeeeeeeeseeseeeseraeeen 2
- as an autonomous subsidiary of a parent COMPANY ........c..ccveeeiiriiiriieieeeeeeeeeeeeeeeeeeees 3
- as a department of aNOther COMPANY ..........ccceeuririeiiiiieiiict ettt eeee e e e e e eeseeseens 4
- (0ther cases) [SPECIFY: ..]... oottt e e e aneeere s e e e eeeeeneane 5
- (AK/N@) .ottt er et e e neeen [STOP INTERVIEW]

~3. Is your company mainly concerned with...?
[READ OUT - ONLY ONE ANSWER]

construction or Civil @NGINEEMNG..........cccovtrirrieitieeeeeee ettt eeeee e 1 (39)
- production and manufacturing of GOOAS .........ccceeiereiuiieeeeeieece it 2
- trade and distribution (wholesale or retail) ...............ccoeeiieeeeiee e 3
- transport (of goods, merchandise or PEOPIE) ..........ceeeeevivviericeieeie et e e e 4
- financial services (banking, insurance, broking) ...........cccceeeveeiiiiieeeeereeeeseeeeeeeeeeeeresssns 5
- COMMUNICAHIONS ..ottt st et et ste st eaeeeeessesee st eses e s e eesene e enneeeeee e eeeeeesesneens 6
- other business services [SPECIFY... CHECK EXCLUSIONS!]....................... 7
- (none of those cases) [SPECIFY... CHECK EXCLUSIONSI]....................... 8
[- Agriculture, mining, extractive industry, => STOP INTERVIEW]
[- Hotels/restaurants/cafes -> STOP INTERVIEW]
[- Personal services -> STOP INTERVIEW)]
[- DK/INA -> STOP INTERVIEW]

4, How many people does your company regularly employ in Ireland?

~ U (number of people) [IF LESS THAN 20 or DK/NA > STOP INTERVIEW] (40-45)
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Do the activities of your company extend outside Ireland and in particular...?

[READ OUT —- SEVERAL POSSIBLE ANSWERS]

to the EUropean UNION ..........c.oeieeoiicieiieiee ettt eeee s e e e e e s seneans 1 (46)
to Europe but outside the European Union ...............c.coveeeeeiiiineeeeeieee e eeeeeseessesnans 1 (47)
tO Other CONLINENES ...ttt st 1 (48)

[IF NOT "TO THE EUROPEAN UNION": -> STOP INTERVIEW]

In the last two years, what has happened to the total turnover of your company, did it...?
[READ OUT - ONLY ONE ANSWER]

iNcrease SUbSLANtAllY ..............coccviriireeiccee ettt e e aen 1 (49)
INCTEASE ......cooiueiiiiiiiietie ettt et st e e e e st e teebe et e aeebeebesnsesee s e eneseeeenneeaseens 2
remain UNChANGEA ..ottt ettt e e st e st e eee e eeeeeeneseeane 3
ECTOASE, OF ......iiiiiecie ettt ettt e et b et eats e et b et e see e st e e et et eneeeeeseeaes 4
decrease SUDSIANtiAllY? ..........coooeieiiiieecceee ettt 5
(AK/NI) <ottt b e ae et et r bt n e eeeeeneaen 6

And what has happened to...?

[READ OUT - ONE ANSWER FOR EACH ITEM]

(a)
(b)
(c)
(d)
()

Has it...?

your market share in Ireland............c.ccceeieveieeceeee e, 1 2 3 4 5 6(50)
your export sales within the European Union ...........ccccoeveeerievinnveennns 1 2 3 4 5 6(51)
your employment VOIUME .........ccceeeririieieriieeite e seee e 1 2 3 4 5 6(52)
your capital INVestment ..o 1 2 3 4 5 6(53)
your range of new products/ServiCes ..........cccccuevveverrveeinineevereesineesns 1 2 3 4 5 6(54)
increased SUDSLANTIAllY ...........ccccoiieiiiieeceeeeeece ettt ee e 1
INCTEASEA .......ceiiiiiiiiiit ittt e e e e e et e te e bt e s e aeeseesseseeeeesaeensensenssemeeeenne 2
remained UNCRANGE ..........cc.coueiiiiririeietctee ettt ere e b e st re e 3
AECTEASEA ..ot s et e ae ettt ene e s 4
decreased subStantially ...........ccooiiirii e e en 5
(AKIN) ..ottt sttt e st sttt s be st n et et e et et e et e et e eneseenann 6

To which European Union countries does your company export goods or services, even occasionally?
[PROMPT "Is this all?" - READ OUT ONLY IF REQUESTED]

BeIGIUM ettt st st et ee e e ee e 1 (65)
DONMAIK ... ettt ettt eeenen 1 (56)
1140 1T o OO P RSP 1 (67)
BFBEEER ...ttt ettt e s s e e e et et e s bbbt e e e b et e et e a et eene e e e eeenen 1 (58)
SPAIN e et e et eae e et e s teareresaesereeatsreeerenrreeteene 1 (69)
FINIANA ..ot e ee e e e r ettt et s eeae et e sre s e e 1 (60)
FRANCE ..ottt sttt et ae et e et n e er e ananas 1 (61)
IFIANG ...ttt eh e b et ae et st ene s (62 is Blank)
BIY e et bt ae e st eee e eneee e eenean 1 (63)
LUXEMDOUNG .ottt et sre e b s s steeseeeseeseneeeeen 1 (64)
NELNEIIANAS ... st st e e st e et e e e e e e e e e 1 (65)
AUSTHIIB ..ottt st bt st eae et st eteeasereete et enenna 1 (66)
POFUGAL ...ttt ea e e e a et e be et e be b s easeab e st e eaeenenen 1 (67)
SWEABN ...ttt sttt e s be e et e ebaeeaeeereeobessbeesteeshesebeeabessaeeereeneeeenenaeeens 1 (68)
United KINGAOM ..ot ettt e e ae st st st st s 1 (69)
CaTeTa T OO OO 1 (70)
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8.b.  And in which countries is your company established to handle its business locally without any intermediaries?
[PROMPT: "Is this all?" - READ OUT ONLY IF REQUESTED]

BOIGIUM ...ttt ettt et se et et r e ee e 1(71)
- DBNMATK ...ttt e e e et e s ene e et eeseeeeessers e 1(72)
- GOIMANY ...ttt ettt ea e et e b bbbttt s b e s et et eeee e eeeseseee e s s e e easenes 1(73)
- GIBECE ..ottt et s ettt e et et e e et et et et e eaneaeseeeerann e 1(74)
- SPAIN oottt ee et et eee e et e e eaeteeeenearenes 1 (75)
- FINMANG ..ottt ettt et ee e ee e ee e seaeaeear s 1 (76)
- FTANCE ..ottt sttt st et e n et e ene s 1(77)
- IFEIANG ...ttt st n et et eeee e et e eeeeeaees (78 is Blank)
- BBLY ettt ettt et et e et eeeeare e 1 (79)
- LUXEMDOUIG ..ottt ettt ettt ettt st et et e vt e e e e eeeaeeneseenas 1 (80)
- NENEFIANAS ...ttt e et e eeeeeeneessereaeeseereneas 1(81)
- AUSTIIB ...vtci ettt sttt et ae e et s et e st et e eae et eneeneeaeaseaeeeee e anenee s eesens 1 (82)
- POMUGAL ...ttt ettt e e re et e e et eeaens 1 (83)
- SWEABN ...ttt sttt e et et e e e 1 (84)
- United KINGAOM ...ttt e st ee e s e et et eee e e e anans 1 (85)
- No establishments in those European Union COUNHes ................cccueveereeeerieeeeeeeeeesenenanns 1 (86)

5 [IF NO ESTABLISHMENTS IN THOSE COUNTRIES: SKIP Q.8.c. AND Q.8.d.]

[IF ONLY ONE COUNTRY: ASK Q.8.c. AND SKIP Q.8.d.]
[IF MORE THAN ONE COUNTRY: SKIP Q.8.c. AND ASK Q.8.d.]

8.c. Whatis your main motive for establishing your business in that country, is it...?

- because regulations and administrative practices force you to do SO .......cccoeveveeevevnnn... 1 (87)
- fOr COMMEICIAl FEASONS .......coucviiiiiriiete ettt ettt et e et e eeseesee e eenans 2
- or because of a combination Of BOth ............cc.ceieiiiiieicccceeeece et 3
- (none of the above but ...) [SPECIFY: ...] ...ccuioeiieeeeieee et ee e e e e e e er e e e s 4
- (AK/N@)...oiiiii ettt ettt et r et a et e st et ene et ne st eeee e et eenen 5

8.d. In which countries has your company established...?

- because regulations and administrative practices forced you t0 do SO ........cceevvveeeennn.... 1
- fOr COMMEICIAl FOASONS .....c.eeviiiieeeeceeeeceeeee et e e e et e eee e e e e e e esaaes 2

~ - or because of a combination of DOth .............ccccuviiiiiiiiiicic e 3
- (none of the above but ...) [SPECIFY: ...l ..ottt s e e en e nn 4
- (ANt et et ettt e et e sttt se st e rens st et e et e e e eennen 5
[CHECK: ONE ANSWER FOR EACH COUNTRY MENTIONED AT Q.8.b. - REPEAT THEM IF NEEDED]
(@) BeIGIUM ...ttt et st ee et et eeereen 1 2 3 4 5(88)
(D) DONMAIK ...ttt ettt sttt n et aen 1 2 3 4 5 (89
(C)  GOIMANY .....ciiiiiiteeecie ettt ettt st ese e e e e et eeeeeeeeae 1 2 3 4 5(90)
() GBrBCE........cuieiieeece ettt ettt 1 2 3 4 5(91)
() SPAIN ...ttt n et eene 1 2 3 4 5(92
() FINIANG ...ttt s e e eeeeen 1 2 3 4 5 (93
() FFANCE.....ce ittt es ettt e en e enen 1 2 3 4 5(94)
() IrelANd.......oe ettt (95 is Blank)
(] RALY et r et 1 2 3 4 5 (96)
(1) LUXBMDOUNG....ccoriiiieireienieiee ettt ettt ettt er e st e e eaen 1 2 3 4 5097
(K)  Netherlands ............ccooeviiiiiieneceecireceeete ettt ee st eenans 1 2 3 4 5(98)
(1) AUSEB. ... et eneeee 1 2 3 4 5(99)
(M) POMUGAL ...t sttt eneen 1 2 3 4 5(100)
(N)  SWEHEN......cieec ettt sttt ee s 1 2 3 4 5(101)
(0)  United KiNGAOM ........c.oouiiriirieite ettt st en et ees 1 2 3 4 5(102)

f‘

( Section A: END
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P\

[B.  YOUR EVALUATION OF THE " INTERNAL MARKET" OF THE EUROPEAN UNION

I would like to ask you a few questions regarding the activities of your company in the other countries of the
European Union since the establishment of the Internal European market.

1. When the Internal Market was launched, not all obstacles to the activities of companies within the Internal
European Market disappeared at a stroke. Some obstacles could have been hindering your company two

years ago, and this might still be the case today.

With respect to your company, would you say that the obstacles that could have hindered you, two years
ago...?

- have now disappeared altogether ...............ccciiieiiriiceceececcee st eee e 1 (103)

- have been significantly redUCEd .............cocuieiiiiieececceee et s 2

- have slightly deCreased .............ccceieeiiiceiececeeecee ettt e e e e e s e eee s eae e 3

- remain UNChANGEA ............coiiiriiiitececce et ettt ee e eee et e eeeeeeeeeseeaseaeeanen 4

- or on the contrary have tended to increase or MUItiply ............ccoeveeveeeeeeereeeeeeeeeeeeeren, 5

- (There were no obstacles already tWO Years ago) ...........c.cceeeeeuieeieeereeireeseseeeeseeeesereeens 6

- (AK/N) .ottt ettt ettt st a et ettt e et e et e ee e e e e eae e ereneane 7

[TO ALL, EVEN IF CODE 1 OR 6 TO Q1]
2. Would your company still face the following situations, at least in certain cases or in certain EU countries...?

[REA

(@)
(b)

()
(d)
()
®

D OUT EACH ITEM, EXCEPT "OTHER" WITH ROTATION (a-0) - ONE ANSWER PER ITEM]
Y S e et ettt beeae et eat e e eneene et e e e e eeeeeeanentens 1

N O e et e ettt e ettt e s et et e eene et e te e eee e e areneaseeen 2
(AKIN@) ettt ettt eer e r e e ee et e et e e e e et e eeeaennnens 3

a ban on selling a product or a service that you are already selling in other

countries of the European UNion .............ccccuneimmniesiiiece e 2 3 (104)
high additional costs to render your products or services compatible with

different national SPECIfiCatioNS ...........ccccoeuieeeereeriiccceee et 2 3 (105)
unusual testing, certification or approval procedures ..............cccocveeeevecveveeeeeeennn. 2 3 (106)
difficulties related to the VAT systems and procedures ...........cccooeeeeeeeceeeeeevnnnn.. 2 3(107)
costly financing arrangements for cross-border operations ..............c..ccceeeevueunenn.. 2 3 (108)
restrictions on market access due to the existence of exclusive distribution

NBEWOTKS ...ttt ettt e sve s sae st ssbeseas s et eseesereeneeeseeeseeeaeeens 2 3(109)
market access requires rights or licenses which are already in the hands of

YOUr 10Cal COMPOLIOTS .......coiirieeieiiiee ettt eae s 2 3(110)
State aids favouring your COMPELItOrS ............ccoieieiiiniiieeiee et eeeeeeeaneeas 2 3 (111)
tax systems discriminating against your activities .............cccoovveeeeeeeeeeereeeeeeeeen 2 3(112)
discriminatory practices of awarding authorities when you try to enter public

ProcuremMent MArkels .........cccccvririieririirc e et sree e sre s steesenesreeeeeenee e 2 3 (113)
lack of legal security for cross-border operations ............occeeveeeeeeeeeeeeeeieeeeeeeeenan 2 3 (114)
inappropriate legal appeal mechanisms to deal with breaches of contracts

OULSIA@ IrelaNA ..ottt aen 2 3 (115)
lack of protection against piracy and counterfeiting ................cccoeveeeeieveveesrnneee. 2 3 (116)
the requirement to establish a branch in a Member State before services

Can be Provided there ...ttt e e e eeeas 2 3(117)
difficulties related to the temporary posting of staff members abroad .................. 2 3(118)
(other legislative or regulatory obstacles) [SPECIFY: ...]......c.cccoeveveiviveeeerenenn, 1 2 3(119)
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,""’3_ Now let me come to a broader question regarding the Internal Market of the European Union, taking into
account all its aspects, both positive and negative, its framework of rules and practices, and the operating
conditions it offers to companies like yours.

3.a. From your company's point of view how would you rate the current functioning of the Internal European
Market, on a scale from 1 to 10 where...?
"1", the minimum rating, means "off-putting and under-performing", and
"10", the maximum rating, means "open and well-functioning",
with ratings between 2 and 9 to help moderate your opinion.
- 01 02 03 04 05 06 07 08 09 10
- (AKINA) ettt b ettt t s sttt se et e eae e te et et e e e aareerennenenns 99 (120-121)
3.b. In the knowledge that TODAY you would give a rating of [SEE 3(a)] out of 10 for how the Internal European
Market functions, what would have been your rating TWO YEARS AGO (again on a scale of one to ten)?
[REPEAT THE MEANING OF THE RATINGS IF REQUESTED]

‘ - 01 02 03 04 05 06 07 08 09 10
- (AKINA) eeee ettt sttt et e sttt eeeene e ene e et e eneenean 99 (122-123)

4, | am now going to ask you to consider separately four characteristics close to the "ideal" definition of a market
for products and services. Let us imagine a market...
- where you can sell and buy products and services without hindrances
- where competition is free and fair
- where the legal framework favours commercial activities of companies
- and where the rules are applied in an efficient and impartial way
For each of those four ideals, | am going to ask you where the Internal European market is currently positioned
from your company's point of view, using the same scale from 1 to 10 as before, with ratings between 2 and 9
to help moderate your opinion.

4.a. How would you rate the Internal European Market when 10, the maximum rate, means "a market, where you
can sell and buy products and services without hindrances” and 1, the minimum rate, means the opposite?

m - 01 02 03 04 05 06 07 08 09 10
- (AKIN) .ottt s e ettt be et e se s et s b e et eee et e neeeneeneeeeereeen 99 (124-125)

4.b. And how would you rate the Internal European Market when 10 means "a market where competition is free
and fair"?
- 01 02 03 04 05 06 07 08 09 10
- (AKINA) ettt e er e st ae et ab e se et e e eeeenenee 99 (126-127)

4.c. And how would you rate the Internal European Market when 10 means "a market where the legal framework
favours the commercial activities of companies™?
- 01 02 03 04 05 06 07 08 09 10
- 014/ - ) USROS S SRR fereeeeerreeans 99 (128-129)

4.d. And finally how would you rate the Internal European Market when 10 means "a market where the rules are
applied in an efficient and impartial way"?

= - 01 02 03 04 05 06 07 08 09 10

o (AKINA) oot ee et se e se e e s e ee e ee e 99 (130-131)
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~9. I am now going to propose some objectives that the European Commission and Member States' governments

could pursue in their actions. | am asking you to point out the ones that would be important from the point of
view of your company.

In your opinion in order to improve the Internal European Market, it is important to...?

[READ OUT EACH ITEM EXCEPT "OTHERS" WITH ROTATION (a - q) - SEVERAL POSSIBLE ANSWERS]

(@) develop the efficiency of European financial markets..................oceveevvueeeeesceeerereesnnn. 1 (132)
(b)  stimulate the Mobility Of WOTKEFS............ccueviiuiieieeet e ee e e e eeeeee et eeeeneesseees e es e, 1 (133)
(c)  stimulate and monitor competition between all COMPANIES .........ccoevevereererereeerereeeeernn. 1 (134)
(d)  modernise distribution networks and marketing methods ...........ccccouveveeeereeveeeereeenn. 1 (135)
(e) develop creativity and industrial and commercial iINNOVALIoN ............ccovueeeeeeeereeeereeennnn. 1 (136)
(f)  reinforce intellectual Property FGhLS .............ccevivieceieiieceee ettt et et ene s e 1 (137)
() improve transport and cross-border l0giStiCs ..............oeveueueeeecreeeeeeeeeeeeeereeeeesseeseereeee e 1 (138)
(h)  improve electronic COMMUNICAtION NEIWOTKS ..........cceuievieieeeeieeeeereeeeeeeeseseeseereeeeseeserenens 1 (139)
() standardise regulations in all Member States...............cccceuveiieceiieiceeeeee e 1 (140)
() reinforce market SUMVEIIIANGCE ..........ccooveeiereieeeieeieeeeec ettt et et eeeeeee e e e 1 (141)
(k)  ensure openness and transparency of public procurement markets ............cccoeveveuennnn.... 1 (142)
( simplify administrative procedures imposed on companies ............ccceeovveeeeeeeeveeeeeeenrnnn, 1 (143)
(m) develop European standards for products and ServiCes ..............oeoeeeeeveeeeeeeereresennn, 1 (144)
~ (n)  remove technical barriers to the free circulation of products............c.ccveveevreeveeeeeereennnn. 1 (145)
~ (o) remove national obstacles to the free provision of SErVices ...........cooevveceeeeeeveeererrsennn. 1 (146)
(P)  remove fiscal Darmiers to trade .............ccccvueriiriueerirececeeee ettt ettt ene s 1 (147)
(q) develop co-operation and trade with the rest of the World ..............ccoeveevveeeveceeeeeeeeennn, 1 (148)
(1) (OFher) [SPECIFY & i) oottt ettt ettt et ee e ee e aa s e e e e s e 1 (149)

6.a. From your company’s point of view, has the establishment of the Internal Market been for your company until
now...?

- VETY FAVOUTADIE ..ottt sttt e et e e e e enseneeea 1 (150)
- L= 17 18- o -SRI 2
- neither favourable NOr UNfAVOUTADIE .............ccouveeeeeieeeeeeeeeeeeeeeeee e e eeee e eeeee e e e e e 3
- UNFAVOUTADIE ...c.eviiiiviieiie ettt et e s st e e ete e seneeasneesteeeemeeveeseeeesseseseeeeesnees 4
- VETY UNfAVOUFADIE ........cc.oviiiiiii ettt et e e e e e e eeenen 5
- (AKINA) oottt r et b e st e b s e e e e e s e et e see e eeeans 6

6.b. In the future, do you think that the consolidation of the Internal Market of the 15 EU Member States will be for

your company...?

- VETY FAVOUTADIE .......c.ooviiiiiiiiciree ettt et et ee s e eaeeeeeeaeanens 1 (1561)
e - 121010 =1 o] OO RN 2

- neither favourable NOr UNFAVOUTADIE ...........cccovviiieeeieeeeeeeeeeeeee e e e e e e e e e 3

- UNFAVOUTBDIE .......oeeeeeiiii ettt e e e et e eaeaee e e eeeesee s e eeeeses e e e e e e s eeeeees e 4

- VEry UNfAVOUFADIE ........cocuiiiiii ettt et e et et e e e e e e e s e e e e eame 5

- (o ¢ o F- ) YRR TR 6

7. Turning to another area, do you think that the increased use of electronic commerce will influence your trade
activities in the other Member States in a...?

- VETY POSItIVE WAY ..ottt ettt e ettt st te s e e e e ere et e e e eneeneeneens 1 (152)
- POSITIVE WAY .....coiiiiiiinriiienieree et ceeee ettt et te sttt st e ss e e e e e s e e eeeeeeeeseeseseneesensesesseenes 2
- NEQALVE WAY ...ttt ettt ettt e e e st es e s e re s asener e e neas 3
- VETY NEJAHVE WAY ....cooniiiiiiiiiie it ettt et e ae s s te e st esareeeeseeeeneeesenaeasaeesseessnnnes 4
- Will have No iNfIUENGE @t Al ........ccoeeeiiieeece e et e e e e e e e e 5
- (AKINA). ...ttt ettt et e e ee et st e ebe e ee s et e ae et e se et e e ene et eaeene et e eee e eneene 6

| Section B: END

~
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f’f‘c. ENLARGEMENT OF THE EUROPEAN UNION

To conclude | would like to talk about the enlargement of the Internal European Market to the countries that are
candidates for joining the European Union.

[READ OUT THE COUNTRIES IF REQUESTED]

1. Amongst the candidate countries, which are those with which your company has commercial relations, even
on an occasional basis, and which have already attracted your attention for starting business or expanding
your activities in the future?

- commercial relations, even on occasional basis...............cc.oeviviveeiiieeeeeeeeeeeeeee e 1
- already attracted your attention for the future ..................ccoouvireeeeeiiirecee e, 2
[PROMPT: "ls this all?" - READ OUT IF REQUESTED - ONLY ONE ANSWER PER COUNTRY]
(@) BUIGANIA.......ccoiiiiericereset ettt et et b sttt eea et e et e et e et et e eneeeananeaes 1 2 (153)
(D) CYPIUS.....oiceete ettt st e et ettt ee e e e et e en et e eaeeareeaeenraneenes 1 2 (154)
(€)  CZECR REPUDIIC........e ettt ettt e e et et esee e e e e e enens 1 2 (155)
() ESIONI@....ceiicicee et s et r e ee et e ee e e aneees 1 2 (156)
() HUNGAIY ...ttt ettt sttt e eeneee et raeneenenes 1 2 (157)
(1) LAtVI et ettt s n e en e et et e ees 1 2 (158)
— (9)  LIAUANIA .....voeeeeeeeeceeee et ettt ee e ees s s eee e s s e es s eseese e eee e 1 2 (159)
(M) MaA ... et s ettt eee e e enenes 1 2 (160)
()] POIBNG ...ttt st e st n s 1 2 (161)
)] ROMENIA ...ttt e st e s e st s te st e s e sreeneeenean 1 2 (162)
(K)  SIOVAKIA ...ttt sttt sa et se e e seeeae s et e e e neseeene e eeen 1 2(163)
) SlOVBNIG ... .ottt ettt et et r e et et e ene e e e aane 1 2 (164)
(M) TURKEY . ettt b e ettt e st e e eeeseeeeseeeeneeaeeeeenessenneeans 1 2 (165)
(N)  (NONe Of theSe COUNEHIES).........cccuririiireeeieeeere ettt e st er e seenenenas 0 (166)
(0)  (AK/N@)..uiiiiitiiecect ettt e ettt et ene et et ene et et et eeennetene 9 (167)

[IF NO CODE 1 OR 2: SKIP Q.2]
[THIS QUESTION ONLY CONCERNS THE COUNTRIES MENTIONED IN Q.1. ABOVE]

2. One of the conditions for those countries to join the European Union is the compatibility of rules and of the
functioning of their markets with our Internal European Market.

In view of enlargement, would you say that compared to two years ago, the rules and functioning of those

markets...?
- RAVE IMPTOVEA, ..ottt e re e e sae st ae s s sn e b sat e eeenneeseeen 1

~ - have changed SlGhtlY ...........cocoooii ettt et 2

’ - have deteriorated in: ... [READ OUT EACH COUNTRY MENTIONED IN Q.1]................. 3
- (AKIN@)..co.ei ettt sttt ee ettt e aen e te e b eat et e sttt et e s bt eneeneeneaneeeeaen 4
(@) BUIGAIA........oecieereeeee ettt ettt e e et ne e aees 1 2 3 4 (168)
(D) CYPIUS..c.ceiiteee ettt sttt s s ettt s ae e en et e e enene 1 2 3 4(169)
(€)  CzeCh REPUDIIC........c.eiieeiiirii ettt 1 2 3 4(170)
(d)  ESIONIA......oiiiiiiiiieee e ettt b et 1 2 3 4(171)
(8)  HUNGANY ..ttt ettt sa st e st eneeeas 1 2 3 4(172)
() LaVIB e bbb 1 2 3 4(173)
(@) LItNUANIA ......ceeeeiicei ettt ettt er e 1 2 3 4(174)
(R)  Malta ..o et r e e 1 2 3 4(175)
) POIANG ...t ettt e e eneene e 1 2 3 4(176)
G) ROMANIA ...ttt et et et re e st e s s s e e sn e e st s e 1 2 3 4 (177)
(K)  SIOVAKIA ......coueieiicieeeiieetece ettt er e s a e sr e en 1 2 3 4(178)
()] SlOVENIA ...t et et sr e er e e sae e sre e seas 1 2 3 4(179)
(M) TURKEY .ottt eae e er e e sreeae st s sesenean 1 2 3 4 (180)
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<) Before those countries can join the European Union, which would be for you amongst the following, the main
obstacles to be overcome...?

[READ OUT EACH ITEM EXCEPT "OTHERS" WITH ROTATION (a — n) - SEVERAL POSSIBLE ANSWERS]
(@) interventionism in their markets, for example, price controls and obstacles to the

start up of @CONOMIC ACHIVItIES..........covevierieiiiceeeee ettt 1 (181)
(b)  the attitude of the authorities towards foreign companies and their discriminatory
PFACLCES ....cviiiiiiiieiet ettt ettt eae e se et et en e n e et e et e seeeeeeesaeenensessneeeseen s 1 (182)
() administrative and judicial capacities which are inadequate to meet the needs
OF COMPANIES ...ttt ettt ee st e e e et e et e e eneee e e eeeneenes 1 (183)
(d)  the bureaucracy they impose on cross-border activities ...............cocoeeeeeerveeeereereerererernn. 1 (184)
(e) theirincomplete legislative framework compared to that of the Internal European
MEIKEL. ...t ee ettt ettt et ee s e et et e eee e ananes 1 (185)
(f)  the absence of application of I€GISIAtioN ................ccoevemieereseeeeeeeeeeeee oo 1 (186)
(g) insufficient restructuring and privatisation of State companies............ccocveeeceeveeeeeeereinn, 1 (187)
(h)  restrictions on foreign iNVESIMENLS ..........c.ccoiiieuiuieieieceeeeee e ee et e ees e e 1 (188)
(i) the infrastructure for communications, energy and transport...............cccoeevveeeveeeveeeenenn. 1 (189)
)] differences in standards and certification procedures compared to those applied
Within the EUropean UNIoN............ccciieieececice ettt se e see e s eeereenenenane 1 (190)
~ (k) tariff DAMTOrs 0 trade .........coourueeeeeeeeeet ettt e e e e e ee e 1 (191)
' ()  the lack of available information on their Markets...............ccoeeeeeeeeeeeeeeecseeeeseseeeeereenn 1 (192)
(m) the development, the functioning and reliability of financial markets..............occooveveuen.... 1 (193)
(n)  restrictions on movements Of CaPIA ............c.cceeveveuiuiieeeecei e ee e 1 (194)
(0)  (ON@I) ettt et en s eann [SPECIFY:..] 1(195)

4, If the European Union would enlarge to include those candidate countries that are in a position to join, do you
think the enlarged Internal Market would be for your company...?

- VETY faVOUTADI@ .........cooviiiieiiicice ettt ee e re et e e e 1 (196)
- FAVOURADIE .......oeiiiiieeee ettt e e e e e e e e e e e s e eaeseaesstessaesese e e oo e 2
- neither favourable NOr UNfAVOUIEDIE ............ooooeeeeeeeeee e 3
- UNFAVOUFBDIE ...ttt et e s ae s e e e s seeeeeeeans e e e eenesseeesses e emesseen e 4
- VEIY UNFAVOUFEDIE ...ttt sttt e e et e e eeeeeeas e e e eneeeseeresen 5
- (o L4/ - ) VSRR 6
[THANK RESPONDENT]
—~ [END INTERVIEW]
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