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QUESTIONNAIRE DG SANCO
WAVE 1

Good morning / afternoon, I'm from COMPANY. We are conducting a survey for the European Commission
about consumer rights. We interview citizens AGED 25 TO 45.

How many PERSONS are there in your household who are between THE AGES OF 25 AND 45?

- O [THANK AND TERMINATE]....ccovverriinreineierinissinseesseseisssessssssssesnens 0
INTERVIEWER READ: For this particular study we would like to interview people in this age group, and |
am not allowed to interview anyone else. Thank you again for your willingness and cooperation.

- L[CONTINUE WITH INTROL J...cvieirinieieinieisene e 1
-2 0rmore [SKIP TO INTROZ]......coveririeienieieineeiesee e 2

INTRO 1
May | please speak to this person in your household?

INTRO 2
| would like to interview the person in the family who HAD HIS OR HER hirthday most recently OF those FAMILY MEMBERS
WHO are between 25 and 45 years of age. Who would THIS PERSON be out of THOSE YOU MENTIONED? May | speak to
him/her?

ONCE ELIGIBLE RESPONDENT IS REACHED

| would like to ask you to participate in a brief survey as part of preparations of an information campaign on the rights you
have when buying products and services. The survey is commissioned by the European Commission. Please help me with
your answers, it will not take more than 8 minutes. The questionnaire is anonymous; your responses will be used to generate
statistics for our country. You can refuse to answer any of the questions, should you wish to.

D1. Gender [DO NOT ASK - MARK APPROPRIATE]

[1] Male
2] Female

D2.  How old are you?

[I] yearsold
[00] [REFUSAL/NO ANSWER]

D3.  How old were you when you stopped full-time education? [Write in THE AGE WHEN EDUCATION WAS
TERMINATED]
] yearsold

[00]  [STILLIN FULL TIME EDUCATION]
[01]  [NEVER BEEN IN FULL TIME EDUCATION]
[99]  [REFUSALINO ANSWER]
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D4.  As far as your current occupation is concerned, would you say you are self-employed, an employee, a manual
worker or would you say that you are without a professional activity? Does it mean that you are a(n)...
[IF ARESPONSE TO THE MAIN CATEGORY IS GIVEN, READ OUT THE RESPECTIVE SUB-CATEGORIES - ONE

ANSWER ONLY]

- Self-employed
>ie.: - farmer, forester, fIShErMaN ... 11
- OWNEr Of @ SNOP, CrAMLSMAN ....coucvrieeereiiirei et 12
- professional (lawyer, medical practitioner, accountant, architect,...).......coceverrerrerneerersrenenns 13
- MANAQET Of & COMPANY ....vvvererrrrirrieeresessees st es st sses s s snsnes 14
S OENEE bbb bbb e 15

- Employee

2>ie.: - professional (employed doctor, lawyer, accountant, architeCt) ..........cocerveversrnerserssinssnnes 21
- general management, director or top MANAGEMENL .........c.cveurerrererrrrirrnreeeessreessssssssesssseenes 22
- MIAAIE MANAGEMENT .....covvirieecr et s e 23
= CIVILSBIVANL.......cvitieiieie ettt bbb bbb e 24
= OFfICE CIEIK .evve bbb 25
- other employee (SAlESMAN, NUISE, BIC...) ...cvrrrerierieierissiessssiesee s s sssssssessessaesaes 26
S OtIBT ettt 27

- Manual worker
>ie.: - supervisor / foreman (team MaNAGEY, BIC...) ...ttt 31
= MANUBI WOTKET ...ttt 32
= UNSKIlEd MANUAI WOTKET .....ouvvvirnieireisees st ssssssss s ssnsssnns 33
ONIBT e 34

- Without a professional activity

>ie.: - 100KING After e NOME ... 41
= SEUAENE (UITTIME).....vvricr ettt 42
e (=111 o OO 43
=11 (110 1= 0] o OO 44
S OHNEE bbb bt 45
= [REFUSAI] ...t bbb Rt 99

D6.  Would you say you liveina...?

= MELTOPONTAN ZONE ..ottt bbbt 1
- Other tOWN/UIDAN CENITE.....uviviercee et bbbttt bbb 2
STUTAL ZOME 1.vvivivtst bbb bbb bbb bbb bbbt bbb 3
S [REFUSAI] ..o s s 9

Page - 2 -



QL

Q2.

Q3.

Q4.

Main Questionnaire

Have you over the past two years...

a) bought a computer, DVD player or other ‘expensive’ electronic or household appliance...................
b) taken out a credit with a shop or bank for a major purchase like a car, washing machine etc.129
€) bought @ package NONAY..........ccorieririrreererr e
d) bought an ticket for an airline or charter flight ...,
e) bought something on the internet or via teleShopping..........coocevrrnenicnse e,
f) bought a mobile phone or used the services of a mobile phone company

Do you think you know your rights as a consumer

a) when an electronic or household appliance you bought does not work properly..........cccc....... 129
b) when taking out a credit to make a major purchase (car, washing machine, etc...) .........cevvnee. 129
¢) when you reserve a package holiday trip
d) when you have booked a ticket for a flight
e) when you have ordered something via the Internet or via teleShopping .........cccocoveenicereneenn. 129

f) when you have a problem with your phone Bill ... 129

Would you be interested in knowing more about your rights:

a) when an electronic or household device you just bought does not work properly ..........ccccee.... 129
b) the payments on the credit you took to make a major purchase (computer, car, washing machine) include
unexpected additional fees and ChaIGES ........ccooererrieirrienie e 129
c) when your package holiday is different from what the brochure promised............cccocoeverininnn. 129
d) when your flight is delayed or cancelled.............ccocovieeiciinicinscre e, 129
e) when you don't like what you ordered via the Internet or via teleshopping........ccccovevveeeenrinnnn, 129
f) when you have a problem with your phone Dill ..o e 129

Where would you go for information or advice about your consumer rights if you have a problem with a
product, a service or a seller?
[DO NOT READ OUT -SEVERAL ANSWER POSSIBLE]

- Government, Ministry, AUtNOILY .......ccccoveeiieieen e 1
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= CONSUMET ASSOCIALION ....vivvveviieeiisre sttt s
- Shopkeepers, sellers or banks
- Friends and FEIALIVES ..........cceeiiiicscc e

Q5.  Who would you trust most to give you correct information and advice on your consumer rights?
[READ OUT - CHOOSE - ONE ANSWER ONLY]

= The GOVEINMENL, ...vcvevcvieiiiisee e 1
= A CONSUMET ASSOCIALION ....v.vveveeeiecesieie ettt bbb 2
- Shopkeepers, sellers or DANKS ..., 3
= Friends and relatiVES ........cccoveiveieiceesee st 4

Q6.  What institutions and organizations/associations dealing with protection of consumers’ rights do you know?
[DO NOT READ OUT-RECODE IN THE PRE-CODED LIST-MULTIPLE ANSWERS POSSIBLE ]

- Consumer and Competition Division
- Malta Financial Services AUthOMItY .........ccccverniieniiereer e

- Adrian Muscatt Inglott column/articles in The (Sunday)Times/newspaper 3
- Maltese Consumer Association

ASK ONLY THOSE ITEMS DID NOT MENTIONED IN Q6

Q7.  Have you ever heard of :

- [DKINA]

a) Consumer and COMPELIioN DIVISION ......cccivieurrciinieersesnsee s ssse s sess s sssenas 129
b) Malta Financial Services Authority

c) Maltese Consumer Association

d) The European Consumer Centre in Malta..........coovrerinrrernnee s 129
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If the answer is “yes” to any of the item in Q6 or Q7

Q8. Did you ever ask this or any of these organization/magazine for information or help?
[READ OUT - ONE ANSWER ONLY]

Y S it 1
NO e 2
S DKINAL ottt e 9

Q9.

a) Paying an annual membership fee of 5 Maltese pounds ........cccoeevrienriensnennies e, 129
b) Giving this association a percentage of your taxes instead of paying them to the Government.1 2 9
c) Giving this association a donation which you can deduct from your income taxes............c......... 129

Q10. In general, would you say that the Maltese justice system is efficient in punishing businesses that mislead or

cheat consumers?
Y S it 1
NO e be 2
1 T 9
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Flash EB N° 209 Consumer Protection (MT)

Survey details

This ,, Flash 209 — Consumer protection and consumer rights Special Target Survey " was conducted
for the European Commission, Directorate-General SANCO, Health and Consumer Protection.

Telephone interviews were conducted in Malta between the 22/03/2007 and the 25/03/2007 by MISCO
Maltese partner institute.

Representativeness of the results

The national sample was representative of the population aged between 25 — 45 years.

Sizes of the sample

The sample size was planned 500 respondents in Malta, 502 interviews were conducted in all.

A weighting factor was applied to the national results in order to compute a marginal total for the
country in proportion to its population.

Questionnaires

1. The questionnaire prepared for this survey is reproduced at the end of this results volume, in English
(see hereafter).
2. The institute translated the questionnaire in their national language(s).

Table of results

VOLUME B: RESPONDENTS’ DEMOGRAPHICS
The VOLUME B presents the Slovenian results with the following socio-demographic characteristics of
respondents as breakdowns:

Sex (Male, Female)

Age (25-29, 30-34, 35-39, 40 - 45)

Education (15&-, 16-20, 21&+, Still in full time education)

Subjective urbanisation (Metropolitan zone, Other town/urban centre, Rural zone)
Occupation (Self-employed, Employee, Manual worker, Not working)

Statistical significance of the results

The results in a survey are valid only between the limits of a statistical margin caused by the sampling
process. This margin varies with three factors:

1. The sample size (or the size of the analysed part in the sample): the greater the number of
respondents is, the smaller the statistical margin will be;

2. The result in itself: the closer the result approaches 50%, the wider the statistical margin will be;
3. The desired degree of confidence: the more "strict" we are, the wider

the statistical margin will be.

As an example, examine this illustrative case:

1. One question has been answered by 500 people;

2. The analysed result is around 50%;

3. We choose a significance level of 95 % (it is the level most often used by the statisticians, and it is
the one chosen for the Table hereafter);

page 32



Flash EB N° 209 Consumer Protection (MT)

In this illustrative case the statistical margin is: (+/- 4.4%) around the observed 50%. And as a
conclusion: the result for the whole population lies between 45.6% and 54.4 %.

Hereafter, the statistical margins computed for various observed results are shown, on various sample
sizes, at the 95% significance level.

STATISTICAL MARGINS DUE TO THE SAMPLING PROCESS (AT THE 95 % LEVEL OF
CONFIDENCE)

Various sample sizes are in rows;
Various observed results are in columns:

5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

N=50 6,0 8,3 9,9 111 120 12,7 132 136 138 139

N=500 19 2,6 3.1 3,5 3.8 4,0 4,2 43 44 4,4
N=1000 14 19 2,2 2,5 2,7 2,8 3,0 3.0 31 3.1
N=1500 1.1 15 1,8 2,0 2,2 2,3 24 2,5 2,5 2,5
N=2000 1,0 13 1,6 1,8 1,9 2,0 2,1 2,1 2,2 2,2
N=3000 0,8 11 13 14 15 1,6 1,7 1,8 18 1,8
N=4000 0,7 0,9 11 1.2 13 14 15 15 15 15
N=5000 0,6 0,8 1,0 11 1,2 13 13 14 14 14
N=6000 0,6 0,8 0,9 1,0 11 1,2 12 12 13 13

Analytical Report, page 33




INTRO

Good morning / afternoon, I'm from COMPANY. We are conducting a survey for the European
Commission about consumer rights. We interview citizens AGED 25 TO 45.

How many PERSONS are there in your household who are between THE AGES OF 25 AND 45?

IFINTRO =0

THANK AND TERMINATE

For this particular study we would like to interview people in this age group, and | am not allowed to interview
anyone else. Thank you again for your willingness and cooperation.

1-1 CONTINUE WITH INTRO1

2 -2 ormore SKIP TO INTRO2

IFINTRO =1
INTRO1. May | please speak to this person in your household?
IFINTRO =2

INTRO 2 | would like to interview the person in the family who HAD HIS OR HER birthday most recently OF
those FAMILY MEMBERS WHO are between 25 and 45 years of age. Who would THIS PERSON be out
of THOSE YOU MENTIONED? May | speak to him/her?

ONCE ELIGIBLE RESPONDENT IS REACHED

| would like to ask you to participate in a brief survey about an information campaign on the rights you have when
buying products and services. The survey is commissioned by the European Commission. Please help
me with your answers, it will not take more than 8 minutes. The questionnaire is anonymous; your
responses will be used to generate statistics for our country. You can refuse to answer any of the
questions, should you wish to.

D1. Gender
[DO NOT ASK - MARK APPROPRIATE]
- 1 OO U PP PPRPPPRN Male
- 22 OSSR URPOTSRN Female
D2. How old are you?
- I T PP PSP PP OPPPUPPIN years old
m O0] e [REFUSAL/NO ANSWER]
D3. How old were you when you stopped full-time education?
[WRITE IN THE AGE WHEN EDUCATION WAS TERMINATED]
- I T PP O PP OPPPUPPIN years old
- [OO] et [STILL IN FULL TIME EDUCATION]
- [O L] o [NEVER BEEN IN FULL TIME EDUCATION]
- [9 9] ettt [REFUSAL/NO ANSWER]
DA4. As far as your current occupation is concerned, would you say you are self-employed, an employee, a
manual worker or would you say that you are without a professional activity? Does it mean that you are
a(n)...

[l[F A RESPONSE TO THE MAIN CATEGORY IS GIVEN, READ OUT THE RESPECTIVE SUB-
CATEGORIES - ONE ANSWER ONLY]



- Self-employed

2>i.e.: -farmer, forester, fiSherman ..o 11
- owner of a shop, craftSman ..........cccccv e 12
- professional (lawyer, medical practitioner, accountant, architect,...) ... 13
- manager Of @ COMPANY .......ccoiiiieiie e cee e see e ere e seeesaeesaee s 14
S OLNET e 15

- Employee

> i.e.: - professional (employed doctor, lawyer, accountant, architect)............ 21
- general management, director or top management............cocceeeeeneenne 22
- middle ManNagEMENT.........ccviiii i 23
= CIVIl SEIVANL.....eiiiii ettt enes 24
= OffICE CIBIK .. 25
- other employee (salesman, NUISE, tC...) coovviriveriiee i 26
01 0= TR 27

- Manual worker

—>i.e.:  -supervisor/foreman (team manager, etC...)......ccovveerieeriiereerieereenieenne 31
= MANUAT WOTKET ... e 32
- unskilled manual WOTKET ..........coiveiiiiiiiiire e 33
S OLNET e 34

- Without a professional activity

2i0.e.:  -looking after the hOME .......ccooovi i 41
- student (fUll IME) .....eeeeee e e 42

el (=111 1Yo SRRSO PRRRPPI 43

= SEEKING @ JOD ..o 44

0110 TR 45

1R =1 {1 1= SR 99

Dé. Would you say you live ina ...?
- metropolitan zone
- other town/Urban CeNIe ..........cooiiiiiii e 2
- (V1= 140 o 1= S ST PSPPI 3
- R0 1S L[S 9
Main Questionnaire
Q1la Have you over the past months seen/heard messages about consumer rights?
D= T PP PP PPPPRTPRPIN 1
N PSP PR URRR PRSPPI 2
[DKINAL ...ttt s et 9
IFQla=1
Q1b Can you please tell me what this/these message/s was/were?

[DO NOT READ - OPEN ENDED - CODE]

The exact slogan is mentioned “FI-Unjoni Ewropea il konsumaturi ghandom drittijiet — or — Insisti ghad

drittijiet tieghek u dan bi dritt! ..o 01



Message about the consumer rights —in general ...........cccocooeiiiieiiieniiee e 02

Messages about the consumer rights regarding guarantees .............cccccoveevineenne 03
Message about the consumer rights holiday packages.........ccccccvvviveeiiiveeiienens 04
Message about the consumer rights regarding internet shopping . ..05
Messages about bank loans —without mentioning the consumer rights .............. 06
Message about holiday packages—without mentioning the consumer right ......... 07
Message about internet shopping —without mentioning the consumer right.........08
Messages about people not knowing their right as consumer in Malta .............. 09
Messages about consumer rights in EU .......ccccoviiiiiiiic e 10
Messages related to Maltese Consumer ASSOCIAtION ........c.evevvveeeeriieeeiiiieeesieneens 11
OthEr BNSWETS ...ttt 12
[DIINA] ettt bbbttt ettt b et et 99

IFNOTQlb =1

Qlc Have you over the past months seen/heard advertisement, messages, information about consumer
rights regarding different products and services like mobile phones/roaming, consumer loans, holiday
packages or internet shopping etc.?

IFQlc=1
Q1d Where did you see/hear this message about consumer rights?
(READ OUT — ROTATE - MULTIPLE ANSWERS POSSIBLE)

(O] 0N = o [0 F P SO O PP PP PPPPI 01
[0 T P PP PPRPTI 02
ON DIIIDOAITS ...ttt 03
in a booklet | received DY POSt..........oiiiiiiiii 04
booklet for BUSINESS PEOPIE .......ooiiiiiii e 05
Ll LSS o F= T oL £ PSP UU PR UUPPR 06
IN MAGAZINES ...ttt et e e b e e st e e sabb e e e abb e e e e bb e e e nanneeenneneas 07
AL SITEET BVENT ...ttt 08
(oL 101 ] =] O PPV YR OURTUPOPRRPTN 09
[© 11T PSPPI 10
[DKINA] ettt bbbt et h et bbbt n e nn e enes 99

Qle Did you find the information about your rights provided through the campaign on consumer rights
detailed and informative enough?

Q2 Do you think you know your rights as a consumer

Yes ....

a) when an electronic or household appliance you bought does not work properly...........cccccceevvieeennnen. 129
b) when taking out a credit to make a major purchase (car, washing machine, etc...).....cccccccevivreniennnne 129
¢) when you reserve a package NONAAY THP ......ooiiiiiiiiieeiii e 129
d) when you have booked a ticket for @ flight............cooiiiiiiiii e 129

e) when you have ordered something via the Internet or via teleshopping .........ccccocveeeiiiieiniiiennieee e, 129

Q3 Have you found the information you have received through this information campaign

VEIY USETIUL ..ttt ettt e st e e s b e e e et e e e e nbe e e seee s 4



(Y= 0| PSPPSR 3
not useful or.

NOL USETUI AL @II7 ..o e 1
IDKINA] e ettt 9
Q4 Where would you go for information or advice about your consumer rights if you have a problem with a

product, a service or a seller?
[DO NOT READ OUT - SEVERAL ANSWER POSSIBLE]

CoNSUMETr HOUSE VAIBLA .......ooiiiiiiiiiiee ittt 01
Government, Ministry, Authority, Consumer DiVISION ...........ccoccvieiiiiiiiiie e 02
consumer association (L'Ghagda tal KOnsSumaturi)...........ccceeeeveeeiiereesieeeesieeesiee e 03
Shopkeepers, sellers 0r DanKS ..........cociiiiiiiiiiii e 04
Friends and FEIALIVES ........ccuiiiiiie et e et e e st e e e e e nneee s 05
the European Consumer centre in Malta...........c.cooiiiiiiiiiiiiiee e 06
JAWYEIS ettt et e e n b e e e r e e tn e e e 07
TN EU ettt h et b e bt he et e et b etee s 08
(@131 S TPV PPTOUROPRRPRPPIN 09
[DKINAL ..ottt n et seae s aen e een s en e 99
Q5 Who would you trust most to give you correct information and advice on your consumer rights?

[READ OUT - ROTATE - CHOOSE — ONE ANSWER ONLY]

Consumer House Valetta ..........c..ccoovveeiiiieenennne
Government, Ministry, Authority, Consumer DiViSION .........ccccccvveevieeeisiieesiee e e
Maltese Consumer AssociationL’Ghaqgda tal Konsumaturi ............ccccceoeeniieiiicniinncene
the European Consumer centre in Malta...........c.cooiuiiiiiiiiiiiiie e
Adrian Muscatt Inglott column/articles in The (Sunday)Times/newspaper...
Shopkeepers, Sellers or DANKS ...........oooiiiiiiii e
Friends and relativeS ...

Q6 What institutions and organizations/associations dealing with protection of consumers’ rights do you
know?
[DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS
POSSIBLE.]
CoNSUMETr HOUSE VAIBLEA ......cooiiiieiiiiiieiiiie ettt 1
Consumer (and Competition) DiViSION/MINISTIY ......cccuvveeivireiiiiee e eaee e
Maltese Consumer AssociationL’Ghaqgda tal Konsumaturi ....
the European Consumer centre in Malta...........cocveiiiriienieiiieieccices e
Malta Financial Services AUNONILY ..........cooiiii i 5
Adrian Muscatt Inglott column/articles in The (Sunday)Times/newspaper............cc.c....... 6
The Malta Communications Authority..
(0101 SO OPP PO U POTPPPTOP
[ (0 PP SUPRTRPROE 9
Q7 Have you ever heard of :

ASK ONLY THOSE ITEMS DID NOT MENTIONED IN Q6

D (=T PP PO PPRRRTPPRY 1

AN PSP PP PSPPSRIt 2

(102 TN PP RSPRUSPRRPR 9
CONSUMET HOUSE VAIBTEA ......eeiiiiitie ittt ettt sbe e st e s eesneesine e 129
Consumer (and Competition) DIVISION/MINISEIY .......cooiiiiiiiiiie ittt s ba e saeeeas 129
Maltese Consumer AssociationL'’Ghaqgda tal KONSUMALUTT .........eeiiuiriiiieee i s sie e seee e eeee e 129

The European Consumer Centre iN Mala............eii ittt e e sane e 129



Malta Financial ServiCes AULNOTILY ...........uiiiiiiieiiiit ettt e st e et eeanneeeeas 129

If the answer is “yes” to any of the item in Q6 or Q7

Q8 Did you ever ask this or any of these organizations for information or help ?
[READ OUT - ONE ANSWER POSSIBLE]

Y S e 1
N O s 2
IDKINAL ettt 9
Q9 Would you be willing to support an independent Maltese consumer association by...?
(=N 1
[N TP ST PUP PPt 2
[DKINAL 1.ttt st s et n et neen 9
a) Paying an annual membership fee 0f 12 @UIOS.........c.cceiiiiiiiiieiice e 129
b) Giving this association a percentage of your taxes instead of paying them to the Government............ 129
¢) Giving this association a donation which you can deduct from your income taxes...........cccceeevveeernnen. 129

Q10 Compared to other EU countries, do you think consumers in Malta have the same, less or more consumer
rights and protection ?

Q11 In general, would you say that the Maltese justice system is efficient in punishing businesses that
mislead or cheat consumers?



Analytical Report Flash EB N 209 - Consumer Protection, wave2 (MT)

Survey details

This ,, Flash 209 — Consumer protection and consumer rights Special Target Survey " was conducted
for the European Commission, Directorate-General SANCO, Health and Consumer Protection.

Telephone interviews were conducted in Malta between the 29/05/2008 and the 2/06/2008 by MISCO
Maltese partner institute.

Representativeness of the results

The national sample was representative of the population aged between 25-45 years.

Sizes of the sample

The sample size was planned 500 respondents in Malta, 503 interviews were conducted in all.

A weighting factor was applied to the national results in order to compute a marginal total for the
country in proportion to its population.

Questionnaires

1. The questionnaire prepared for this survey is reproduced at the end of this results volume, in
English (see hereafter).
2. The institute translated the questionnaire in their national language(s).

Table of results

VOLUME B: RESPONDENTS’ DEMOGRAPHICS
The VOLUME B presents the Slovenian results with the following socio-demographic characteristics
of respondents as breakdowns:

Sex (Male, Female)

Age (25-29, 30-34, 35-39, 40-45)

Education (15&-, 16-20, 21&+, Still in full time education)

Subjective urbanisation (Metropolitan zone, Other town/urban centre, Rural zone)
Occupation (Self-employed, Employee, Manual worker, Not working)

Statistical significance of the results

The results in a survey are valid only between the limits of a statistical margin caused by the sampling
process. This margin varies with three factors:

1. The sample size (or the size of the analysed part in the sample): the greater the number of
respondents is, the smaller the statistical margin will be;

2. The result in itself: the closer the result approaches 50%, the wider the statistical margin will be;
3. The desired degree of confidence: the more "strict" we are, the wider the statistical margin will be.

As an example, examine this illustrative case:

1. One question has been answered by 500 people;

2. The analysed result is around 50%;

3. We choose a significance level of 95 % (it is the level most often used by the statisticians, and it is
the one chosen for the Table hereafter);
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Flash EB Ne 209 - Consumer Protection, wave2 (MT)

Analytical Report

In this illustrative case the statistical margin is: (+/- 4.4%) around the observed 50%. And as a
conclusion: the result for the whole population lies between 45.6% and 54.4 %.
Hereafter, the statistical margins computed for various observed results are shown, on various sample
sizes, at the 95% significance level.

STATISTICAL MARGINS DUE TO THE SAMPLING PROCESS (AT THE 95 % LEVEL OF

CONFIDENCE)

Various sample sizes are in rows;
Various observed results are in columns:

5% 10% 15% 20% 25% 30% 35% 40% 45%  50%
N=50 60 83 99 111 120 127 132 136 138 139
N=500 19 26 31 35 38 40 42 43 44 44

N=1000 14 19 22 25 27 28 30 30 31 31

N=1500 11 15 18 20 22 23 24 25 25 25

N=2000 10 13 16 18 19 20 21 21 22 22

N=3000 08 11 13 14 15 16 17 18 18 18

N=4000 07 09 11 12 13 14 15 15 15 15

N=5000 06 08 10 11 12 13 13 14 14 14

N=6000 06 08 09 10 11 12 12 12 13 13
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