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ARCHIVE INFORMATION AND ERRATA

e UNIQID: The unique case id has been constructed by the archive using the
original country id NATION (UNIQID digits 1-2) and the original questionnaire
number CASEID (UNIQID digits 3-8).

e WSAMPLE: For post-stratification weighting a comparison between the
sample and the universe was carried out country by country, except for
GREECE, SPAIN and IRELAND (factor=1). For ITALY only two factors are
introduced using SEX as the only relevant population characteristic.
WSAMPLE is supposed to be applied whenever countries are analyzed
separately, e.g. to compare results for one country to results for another
country.

Please notice that at least for three countries the representativeness of the
respective sample is limited: GREECE: the 5 main urban areas; IRELAND: the
Dublin area; PORTUGAL: the 4 main urban areas.

e WEU12: The population size weights correct for the fact that countries have
almost identical sample sizes, no matter how large or small their populations
are. They ensure that each country is represented in proportion to its
population size when the group of all countries (EU12) is the object of study.
The WSAMPLE factors are included.
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