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INTRODUCTION -

This report will attempt to furnish some information on thg deg:ee to which
the Weaf German population shows an interest in hearing and_léarning more about
& different‘a?eas of American life. The appeal and the final success of the
various USIS activities in Gerﬁanyﬁvill be deféfﬁined'largely“by the intensity
of interest that any given audience has in the facts of American life.” One can-
not hope to successfully bring across a certain meséége cohcerniné one particular

i aspect of life if the audience generally feels_gpathetic(o; evgn gptagonigﬁicu»mJ

W Ttk e — 1 T— e

"to this subject. On the other hand, an informéﬁibn"program_meets with the most

-promising conditions when an audience is favorably disposed toward the subject

to be dealt with. Programming should be based on the knowledge of these varying

(:) dispositions of the German audience toward the different areas of American life.
In Part ITI of this report, the reader is directed to a ghart showing the
degrees of interest in various areas of American life expressed by the different
sub-groups within the population. As an aid to programming, these groups are
divided according to whether individuals in the group might be considered as
. "potential audience” (i.e. some effort would have to be made to get-them to
attend), or a "ready-made audience" (where the high degree of basic interest
should pull them in).
¥Yowever, there is as yet no information available‘on the role which these
(T) groups play in opinion formation in Germany. How do these groups utilize the
B 1nformation'that is transmitted to themf Do they pass on their information or
do they"sit on it"? To whom do they pass it on and how? The answers to these
questions which could lay the groundwork for a plan_of overall strategy to guide
USIS in Germany wquld take a separate survey into an as yet unchartered region.

The basic material reported here was gathered during the period May 2 - 18,

N

- 1957 when-a 1,200 case -probability sample of West @erman adults (21 years and
over) was interviewed as part of an international survey of West Buropean opinion.
Interviewing was conducted by DIVO, Marktforschung - Meinungsforschung - Sozial-

forschung, Frankfurt am Main - Bad Godesberg, a German survey organization.
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SUMMARY”*‘“'

An analysis of the interest the West German population claims to have in

: gettlng morerlnformation~about ‘the different areas of Amerlcan!Lgfe reyeels - - -

B o i et bt i S s g LT o T e e S e S

_diverse pattern of preference. The interedt of a maJority of the population ie

aroused by "Living Conditions" and "Family Life" in the U,S. At the bottom of

the 1iet euch intellectual areas may be found as literature, architéctﬁfé; art

and music., But still a full quarter of the population appears to be interested

Symraoviy

—fh: TeaTning ors- ahout- What s - gotn
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A further step in this reanalysis makes possible the identification of
specific sub-groups of the population which appear to be particularly interésted
in these areas. Genérélly speaking, the higher educated, youngef people,
profeseionale and white-collar workers have the greatest interest in 1earnid:)

more about different areas of American life.

A comparison of interest in and impressions of areas of American life reveals i
that geneially the level of favorable) impression. 18 equal to that of interest.
There are some instancee, however, where people have a very favorable attitude
toward an area ﬁut feel considerably less interested in léarning more akout it, ‘g

In one case even - the Negro problem - people show a relatively low interest in

learning more,and an even lower opinion of the way it is handled in the U.S.

¥
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Part I - Intensity of Overall Interest in Areas of American Life

... The interest of the West German population in American affairs, ié not
- | the same for all areas .of U.S. life. -It is focused with great-inteneity s
on some areas and with less intensity on others.
Living conditione in America, apparently, is a subject in which the
German public is most,interested. Fully 60 percent ciéim to be interested -

TSI PP )

PRSI T peTcent TVery muchT £o6 - in-getting more -information on-this Bubjecti e — <

Family life, a subject very similar in nature to the one just mentioned,

: meets with the second largest demand for information (54%).

; (') - "Now for a question about your interest in some features

' - of life in the U.S. (SHOW CARD). Please use thie
card to tell me how interested you would be in getting
more information about these areas of U.S. life - would .
you be very much interested, somewhat interested, or not
particularly interested? How about ...2"

(1) (2)

K . » , . Living Conditions  Pamily Life
U _ ' in the U.S. in the U.S.
(1200) (1200)
Very much interested 32%) g 20%)
Somewhat interested ' 28 ) 6of C3) 5h%
Not particularly .
interested R 2k ' 30
' Don't know 16 16
O , , , 100% 100%




Lesz than a majority of the population expressed an interest in receiving
~more information on all other areas of life about which questions were employed.
in this study. Ten areas (labor, economic gystem, leisure time activities, a

youth, science, educatiom, . hus:mesr,-politics_,r women' g activities.and- farmmg) — ____

"'”“"attract’ the interest of froo 50 to 50 percent of the adults,~ - -
(3) (4) (5) (6)
Leisure time
Labor in U.S. economic activities Youth in
the U.S. gystem ‘in the U.8. "the U.S. ,
(1200) (1200) (1200) (1200) |
T T s e R i e i o et e e R, e TR e
Very HUCH? . s : e e e o e
interested 23%) 22%) 19%) 19%) -
Somewhat ) 48% ) k8% A ) 45% ) Lhs
interested 25 ) %) . 26) .. 2) .
Not particularly : : ‘ :
interested 32 33 34 .35
Don't know 20 19 21 21 : i
120% 100% 100% 100% Q
(7) (8) (9) - (10)
Science in  Education in Business in Politics in !
the U.S. the U.S. the U.S, the U.S. .
(1200) (1200) (1200) (1200)
Very nuch
interested 21%) 17%) - 17%) 15%) ‘
Somewhat ) 44% ) 43% ) 43% ) &
interested . 23) 26 ) 26 ) _ 27 )
Not particularly '
interested 35 37 - 37 v 38
Don't know ' 21 20 20 20 -
100% 100% 100% 100%
(11) (12)
Women's activities Farming in
_in the U.S. " the U.S.
- {1200) ’ (1200)
Very much :
: interested 18%) 15%)
Somewhat ) ho%b ) Lo
interested 22 ) : 25 ) .
Not particularly .
interested 39 L1
Don't know 21 19




Thfee'areas (Negro problem, sports, religion) atiracted from 30 tq 39’per-

cent.
(13) (1) (15) |
o L e Negro in __ Sporte in Religion_in _ _ -

T T e T “the U.8 = €he U.S. - FRe UG TSI ot e
e N - — e 1200). . _(1200) ... _(2200) — . o

Very much interested 19%) v 16%) lu%)

Somevhat interested 20 ) 39% 37% 31% R

Not particularly o

interested 41 42 h8 '
Don't know _20 _21 21
e S T U 1 S 1" I

It is interesting that those areas with a distinet high-brow appenl ~ liter-

ature, architecture, art and music - were selected by from 25 to 29 percent. It

is noteworthy that 1n no instance is the level of" 1ntereet below the 25 percent
(.3 mark. _

(16) - an (8) (19)
Literature Architecture

Art in Music in

in the U.S. in the U.S, the U.S. - the U.S.
(1200) (1200) . = (1200) (1200)
Very nmuch interested -J%) 9%) 8%) %)
Somewhat interested 9 ) 29% 7) 26% 26% 18 ) 25%
Not particularly
interested L7 50 51 53
Don't know » 24 24 23 22
’ 100% 100% 100 107%

It is noteworthy that were "order of disinterest" (i.e. the percehtage of

those saying they had no real interest) substituted for the above rank-order

based on "interest" a perfect inverse correlation would be obtalred

"



~ Part II - Possible USIS Target Groups within the West German Population

Just as the pattern of overall interest in the different areas of American

life was a rather varied one, so a high degree of diversity may be found when

" the INTeTESt Of thé sUL-groups Of the population is  under Berutfmy. e 7T e
In thevsubsequent list the demographic dnits of society are compiled~
accor@ing_tq the prgportiop which declared iteelf interested in learning more . i
about one pérticular area of American life, Under the heading “Potential
audience” are all those groups ip,whichrproportipng»expressing interest range

foon e e s

from 40 to 59 percent. The column "Ready-made audience" lists thoée pérticuiar

P N R gy T

groups vhere 60% or more expressed interest in that phase of American life.

This list proQides easy;ﬁo—read informétion on the ﬂegree to which the 4if-
ferent population groups are interested in each of the areas. As one goes down (:)
the list, fewer and fewer groups appear as "ready-made audiences": For example,
none of the groupe is sufficiently interested in women's activities, in sports,
~.chitecture, art, aﬁd in music to qualify for such a classification. Consider-
ably more groups meet the requirements for being listed as potential audience,
but here also groups become increasingly scarce as one moves.down the list. - -y

| In general, it should be noted that men profess a greater interest in
learhing about different areas of American life tﬂ;h do women, the higher edu-
cated are nore interested than the less educated, professionals and white coll-»
workers more than the other occupations, and younger pecple more fhan the older C:)
ones, The better educated, professionals and white-collarbworkere are the groups
that appear almost consistently as the moet interested. It is therefor safe to
gay that the U.S. information effort will meet with the best possible prospects
in theee groups. This must not be mistaken to mean, however, that these are the

only groups that cen be reached successfully by USIS.. There are a number of

=

other groups which might even be more worthy targets for USIS media when it comes
to = particular ryubjzet. fof Sh2 frei ormIne AT U Tl e le LT, thr_ﬁro-
fessionals and the white-collar workers can always be counted among those with a

relatively high intereet in all areas of American life.




Poesible USIS Target Groups

1evel of Demo- : :
interest in graphic Potential ~ Ready-made

the total  character- audience - audience ~
Area population istic - (40-59%) (60% and more) -
e ) } '
Living con- = 60% Sex Women Men
ditione in ’ -
the U.S. Bducation [Elementary school Beyond elementary'w/o
- abitur
Abitur, University
Occupation {Independent artisans, Professiohals _
Farmers, farmhands Businessmen -z o
‘ White-collar workers
Manual workers
Age 65 years and over 121 to 29 years
. 30 to 64 years
Land Lower Saxony Schleswig/Holstein,
Rhineland/Palatinate Hamburg, Bremen
Baden/Wuerttemberg North Rhine/Westphalia
) ' S Hesse -
Bavaria
Family life  5h% Sex Men - o
in the U.S. Women
Fducation [Elementary school Beyond elementary w/o
abitur '

Abitur, University

Occupation {Businessmen Professionsals
Independent artisans |White-collar workers
Manual workers

Age 21 to 29 years
30 to 64 years
65 years and over -

Land Schleswig/Holstein, Bavaria
Hamburg, Bremen

Lower Saxony

North Rhine/Westphalia

Hesse

Baden/Wuerttemberg




'ievel of

777 Education |

Elementary school

Demo- : ‘
interest in graphic . .,  Potential Ready-made
the total character- - audience - audience

Area population ietic - (40-59%) {60% and more)
Lebor in 184 iLex | “ {Meh
‘,Ehﬁ;g;§fo”;&;~nk;;m,

-abitur - -
Abitur, University

Occupation

Businessmen
Independent artisans
Manual workers

Professionals
White-collar workers

2l to 29 years

130 ko 6l iyears =T LT

Land Schleswig/Holetein,
Hamburg, Bremen
Lower Saxony
North Rhine/Westphalia
Hesse
Baden/Wuerttemberg
Bavaria
U.S. Economic  L8% Sex Women Men
gysten - i - R
Education [Elementary school Beyond elementary w/o
abitur ‘
Abitur, University
Occupation {Independent artisans [Professionals
Manual workers Businessmen
White-collar workers
Age 21 to 29 years
30 to 64 years
Land Schleswig/Holstein,

Kamburg, Bremen
Lower Saxony

North Rhine/Westphalia
Hesse
Baden/Wuerttemberg
Bavaria

‘*,wa,

{Beyond elementary w/o .

-3
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Level of Demo- L ’
‘interest in graphic Potential - Ready-made
the total character-~ audience audience
Area population istic (40-59%) (60% and more)
Leisure time 45% Sex Men !
activities el T ST SWemen T ST TILIaTEDT L e
in the U.S. | S
Education [Elementary school Beyond elementary w/o
abitur
Abitur, University
Occupation Businessmen Professionals
Independent artisans |White-collar workers
Manual workers
Age 21 to 29 yéérs
30 to 64 years
Land Schleswig/Holatein
Hamburg, Bremen
Lower Saxony ’
North Rhine/Westphalia
Heese : ’
Baden/Wuerttemberg
Bavaria
Youth in - hhd Sex Men
the U.S. Women
Education Beyond elementary w/o
abitur
iA.bitur, University
Occupation Businessnen 'Professionals
iIndependent artisans [White-collar workers
Manual workers
} »
Age 21 to 29 years
30 to 64 years
Land Schleswig/Holstein,
-Hamburg, Brenmen
North Rhine/Westphalia
Hesse ‘
Baden/Wuerttember
Bavaria :
i




Level of Demo- : '
.interest in graphic : Potential - Ready-made

.the total character- audience - audience
Area . population istic . (40-59%) ___(60% and more)-
i : i N . o A\
Science in T %Se_x Men S 3 o :
_’_‘__‘j_hg_u‘_s‘. T = e e T e S e TITTIT It e I R o T, _,
Education ! Beyond elementary w/o : “,
U , e e o .;»_e- e - I -abitur - - -,ﬁ R
’ i : : Abitur, University
~ { Occupation Businessmen Professionals
nual workers I White-collar workers
Age P1 ‘to 29 years
s NG s NP Ao Gtk Amnind Sttt anes o R e o o M
Land Schleuwig/nolstein
Hamburg, Bremen
Lower Saxony .
- gmortn Rhine/Weetphalia
Hess .
BadenNuerttemherg N 7 ,
Bavaria Q f
Education 439 Sex Men
in the U.S. Women ;
E'ducation Beyond elementary w/o {Abitur, University ;
| abitur : ?
. : | Occupation Businessmen ' Profeseionale ‘
‘ Manual workers White-collar workers +
i ' . ' : :
Age . Pl to 29 years
?0 to 64 years
i Land Schleswig/Holatein |
| Hemburg, Bremen
North Rhine/Wectpha}.ia
Hesse '
Bavaria _ Q
Businese in - h3d Sex Men '
the U.S. '
Education . Beyond elementary w/o
abitur
| Abitur, University i
Occupation ?Independent artisans |Professionals
Manual workers Businessnen
Whiteeollar workers
Age 2l to 29 years , i
30 to 64 years
! v
) Land Schleswig/Holstein “
' i Hamburg, Bremen
North Rhine/Westphalia
Hesse ‘ e
i Bavaria P

co— e [ENp—
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Level of

Demo-

' ﬁeady-made

-interest in graphic Potenﬁial
. the total character- audience audience .
Area _ population istic (40-59%) (60% and more)
Politice in bo¢ Sex Men
L _,';the "U‘S_' e i : . e T 7 - e et e - -
T T “Bducation Beyond élementary ‘w/o-1Abltur; University * =
I .abitur o
Occupation; Businesemen . {Profegsionals
i .- | White-collar workers
Independent artisans
Age 21 to 29 years '
O i S O ;0 to 6h yearerp_ o )
Land Schleswlg/ﬁolstein N
Hemburg, Bremen
Lower Saxony
North Rhlne/Westphalia
Bavaria
Women's activ-  LO% Sex Women
ities in the 3 -
U.S. Education | Beyond elementary w/o
~ abitur
Abitur, University
Occupation; Profeseionals
White-collar workers
Manual workers
Age 21 to 29 years -
30 to 64 years
Land Schleswig/Holstein
Hamburg, Bremen '
North Rhine/Westphalia
Hesse
{:j Bavaria
Farming in Lo% Sex Men
the U.S.
Education |Beyond elementary w/o
abitur
Abitur, University
‘Occupation! Professionals ! Farmere, farmhands
White-collar workers | :
IAge 21 to 29 years
30 to 64 years
- {Land ‘Schleswig/Holstein
" Hamburg, Bremen
Hesse
Baden/Wuerttemberg
Bavaria

-9 - .



Level of Deno- -
interest in graphic Potential Ready-made o
_ the total character- ~audience audience :
Area population istic (k0-59%) (60% and more)
= - .
Negro in 39% Sex Men .
thetIS . L RSy | e L o
T s T E&ucation T ;“1Beyond elementary'*7b N
| . @abitur :
! i Abitur, University
g 3 ]
Occupation{Businessmen Professionals - - -
White-collar workers
Manual workers
Age 21 to 29 year= e b )
Land Schleewig/nolstein
Hamburg, Bremen
North Rhine/Westphalia
Hesse
Sports in 37% Sex Men o)
. the U.S. ' , -
FEducation ;Beyond elementary w/o
g abitur
: Abitur, University
|
Occupation;Professionals
: Businessmen ¢
i White-collar workers
Manual workers -
LI : &
Age 21 to 29 years
Land xSchlecwig-Holctein
i !  Hamburg, Bremen
?
Religion in 31% Sex ;
the U.S, i
Education Beyond elementary w/o _{:}
abitur
Abitur, University
Occupation |Professionals
hge |
{ - |
Land ! ' |
_____ | :
Literature 29%  Sex
in the U.S,. L
qucation Beyond elementary w/o 'Abltur, Unlverslty
abitur
Occupation:White-collar workers |Professionals *
- U (U
Age
-~ »
Land |

- 10 -




. Lével.df.

Demo-~
interest in graphic Potential Ready-made
the total character- audience - audience
, Area population istic (40-59%) (60% and more)
B Architecture 26% %ex B . i S
P dlics 3% o s o4 + =i & A I L T s TR T e s R SE T e -
¢ Education | Beyond elenentary W/Of i
B B abitur k!
' ;Abitur University
bccupation

Profe331onals

——

Hamburg, Bremen

o Schlesw1g/Hol¢te1n¢«eaeﬁfimﬁa~w

bducation

i

! Beyond elementary w/o ;
abitur .
Abitur, University

bccupation?Professionals

;White-collar workers

,L %
Age
' i —
Pand
? . Muegic in - 25% Fex
the U.S. —

bducation

P
1]
i
v
X
i

Beyond elementary w/o
abitur
Abitur, University

i

Occupa’cioanrofeﬂsmnalc

! White-collar workers

Age

Land

ot e e a2 1 .
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Pnrt III - Impressione of and Interest in Areas of U.S. Life '

In two previous snrveys, conducted by the Research Staff in October, 1953

‘and in April 1955, the impres sione of the West German population toward various

" areas of American 1ife*’ were assessed in fefms of baeically po=1tive “or negative""‘

impressions or inclinations. A comparison of these findings with the data on
interest in learning about these areas yields results which may contribute to a -

better understanding of West German receptivity towards the different topics_

around vnich USIS program= could be hv

Ty etz L% T T IR ARSI S s e e e —-:r—_~--—"~.- e T T T R U

Tbere seens to be a general tendency that a favorable autltude towards anj
one of the areas is accompanied by an interest in getting further information
about this particular area. This particularly applies to the topics of living

conditions (way of life), family life, labor relations, education and politice.

o

With regard to these topics, the relative gize of those holding s favorable
attitude ies practically the samne 88 for that claiming to be interested in learn-

ing nore about the area.

.

Interest in ‘

information Impresegions o o :

(ay, 1957 | (April, 1955) (October, 1953) .
1200 _ (957) (1209) ' :

"Would you please point to the square which
approximately indicates how favorable or un-
favorable is your general impreesion or idea

- - - of the American..." ###(See next page) :

Living Conditions Way of Life i:)
Interest¥* 60% Favorable 58% 65%
No interest 24 Unfavorable 8 : 9
No opinion 16 No opinion 34 - . 26

1605 T00% 1003

Family Life

Tntercet 54% Favorable L3% ' --
No interest 30 Unfavorable 17 | -
ljo cpinion 16 No opinion 35 -

100% 100%

Labor
Interest 48% ' " Favorable  L45% T 524
No interest = 32 Unfavorable 9 8
No opinion 20 No opinion 46 ‘ Lo

100% . 100% 100%

* Only a limited number of areas wvere tested in the previous eurveys - thus re-
strictlng comparisone.
*% Thie category is a combination of those who said they either were "wery much in-
terested" or "somewhat interested”. 12
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Interest in
information ' ‘ Impressions
(April, 1955) (October, 1953)

(May, 1957) :
—(1200) G (1269)

Education N
;- . Interest = 43% o ' Favorable Log - h9%k s
e - - No-imterest—— 37— ———— —Unfavorable 6 " g~ S
No opinion 20 No opinion 52 45
- 100% ) 100% 100%
Politice '
Interest ~ 42% Favorable k59 _
... Nointerest 38 .. . - Unfavorable _.5 . .. .. - 5. oo .
~esme - Noopinion— - 20 — ©——— ——No~opinion—""50 B T ¢ B

100% | 100%

However, there are two general exceptions to this rule: in one, there is a
(~\ high level of positive feeling toward an area but a considefably lower lével of
interest in it.‘ Examples of this type are: U.S. economic system, farming (agri-
culture).uﬁd religion.

Interest in

information ' Impressions
N (May, 1957) (April, 1955)  (October, 1953)
(1200) : (957) - (1269)
b . Econonic system '
Interest 1484 Favorable 75% T6%
No interest 33 Unfavorable 1 2
No opinion 19 No opinion 24 22
100% ' 100% 1006%
 Farmin  Agriculture
(:j Interest Yot Favorable 60% 68%
No interest k1 Unfavorable L 2
No opinion 19 No opinion 36 30
100% 106% 100%
Religion Religious and Church.li{g |
Intercst: 319 : Favorable L44% 51%
¥o interest 48 Unfavorable 14 10
No opinion 21 No opinion 42 39
- 100% 160% T00%

-

$ -

*¥%* A scalometer technique was used in securing these responses. The favorable
category includes responsce to all five of the favorable squares whereas the
unfavorable category includes responses to nnyvof the five unfavorable squares.

-13 -
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\ o
The second type is characterized by a low level of interest but an even -
lover level of impression. The leading example here is the area - the Negrb
problen (Social problems). RN L
e Ll pterest -t SO T o DT DI LT TeTmLTToTTIem st e e o » -
- wwoew . information .~ Impressions _ B
(Ma}(rz 1957) ' {(April, 1955) {October, 1953) _
1200 | (957) (1269) S e
Negro bbf o ‘ Social Problems
Interest 39% Favorable 26% 29%
No interest 41 Unfavorable 30 31

LT No opidton=—7 80 ST s me=EENe TopinTon TR T AT fg T e memmn s

This finding poses the problem as to whether USIS should attenpt to spread
informiotion concerning this aspect of American life in its'activities or not,
It points up the questian of whethér the relatively low interest in the Negro
problen warrants any vigorous atteﬁpt to counteract the predominantly negative

attitude of the population.
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