
2012|40VARIABLE Reports

Eurobarometer 63.5 - Variable Report

Documentation of the Archive release; dataset version 2.0.0 
GESIS Study No. ZA4412, doi: 10.4232/1.10991
ICPSR Study No. 30881

Principal Investigators:
Antonis Papacostas (Head of Eurobarometer Unit)

EUROPEAN COMMISSION
Directorate-General Communication

Fieldwork Coordination: TNS Opinion & Social, Brussels

 GESIS Data Archive for the Social Sciences

Eurobarometer 63.5
Consumers´ Rights in Poland
June - July 2005



GESIS-Variable Reports No. 2012|40

Eurobarometer 63.5 - Variable Report

Documentation of the Archive release, dataset version 2.0.0 

GESIS Study No. ZA4412, doi: 10.4232/1.10991

Documentation release 2012/03/30

GESIS Data Archive for the Social Sciences

GESIS – Leibniz Institute for the Social Sciences 2012



GESIS-Variable Reports

GESIS – Leibniz Institute for the Social Sciences
50667 Köln
Unter Sachsenhausen 6-8
Germany 
Phone: +49/(0)221/47694-0
Fax: +49/(0)221/47694-199 
E-Mail: meinhard.moschner@gesis.org 

 
ISSN:		  2190-6742 (Online)
 
Publisher:		  GESIS - Leibniz-Institute for the Social Sciences 
		  Unter Sachsenhausen 6-8, 50667 Köln
		  info@gesis.org, www.gesis.org



Acknowledgements 

 
 

Standard & Special Eurobarometer surveys are conducted on behalf of the European Commission, under the 

responsibility of the Directorate-General Communication and on occasion requested by other departments 

according to the policy they deal with. From the outset the European Commission is generously granting access 
to Eurobarometer primary data for re-use in social science research and training. 

The integrated original datasets and related materials are delivered by the respective survey research institute in 

charge of survey implementation and fieldwork co-ordination. 

 

Preparation and documentation of Eurobarometer primary data for long term preservation and usability  happen 

in a cooperative arrangement between the teams at Inter-University Consortium for Political and Social Research 

(ICPSR) and GESIS Data Archive for the Social Sciences. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



II  GESIS Variable Report 

Contents 

 

Introduction and preliminary remarks   .................................................................................................................................................IV

1 Study Description – Eurobarometer 64.3   ......................................................................................................................................... V

1.1 Bibliographic information   .................................................................................................................................................. V

1.1.1 Archive study number(s)   ......................................................................................................................................... V

1.1.2 Title and archive subtitle   ........................................................................................................................................ V

1.1.3 Principal investigator(s)   ........................................................................................................................................... V

1.1.4 Bibliographic citation   .............................................................................................................................................. V

1.2 Content   ....................................................................................................................................................................................VI

1.2.1 Abstract   .......................................................................................................................................................................VI

1.2.2 Topic classification   ...................................................................................................................................................VI

1.3 Universe   ...................................................................................................................................................................................VI

1.4 Sampling procedure   ............................................................................................................................................................VI

1.5 Fieldwork   ............................................................................................................................................................................... VII

1.6 Mode of data collection   ................................................................................................................................................... VII

1.7 Weighting   ............................................................................................................................................................................. VII

1.8 Data preparation   ............................................................................................................................................................... VIII

1.9 Further remarks   ....................................................................................................................................................................IX

2 Eurobarometer Series Description   ...................................................................................................................................................... X

2.1 Series name   ............................................................................................................................................................................. X

2.2 Series information   ................................................................................................................................................................ X

2.3 Principal investigators and institutional background   ............................................................................................... X

2.4 Development of geographical and population coverage   ......................................................................................... X

2.5 Standard question program and special topics   ....................................................................................................... XIII

3 Dataset structure and standards   ..................................................................................................................................................... XVI

3.1 Dataset structure   ............................................................................................................................................................... XVI

3.2 Coding frames   .................................................................................................................................................................... XVI

3.2.1 Country specific answer categories   ................................................................................................................. XVI

3.2.2 Missing values   ....................................................................................................................................................... XVII

3.3 International documentation standard   .................................................................................................................... XVII

4 Explanation of the variable documentation   ............................................................................................................................ XVIII

5 Variable Documentation   ..................................................................................................................................................................... XX
 



Eurobarometer 63.5, June-July 2005    III 

List of tables 

 

Table 1: Participating countries (regions) and fieldwork information for Eurobarometer 64.3   ..................................... VII

 
Table 2: Overview of population size weights   ................................................................... Fehler! Textmarke nicht definiert.

 
Table 3: EU enlargement and countries covered by Standard and Special Eurobarometer   ...............................................XI

 
Table 4: Oversamples for special topic Eurobarometer   ............................................................................................................... XIII

 
Table 5: Overview of Eurobarometer surveys with standard EU and trend question modules   ...................................... XIII

 
Table 6: ZEUS Party Family Code (slightly modified)   ...................................................... Fehler! Textmarke nicht definiert.
 



IV  GESIS Variable Report 

Introduction and preliminary remarks 

 
The variable reports of the Standard & Special Eurobarometer survey series offer a comprehensive description of 

the data on study and variable level. For each Eurobarometer individual variable reports are provided. The reports 

are structured into five sections: Section one provides the description of the respective Eurobarometer Study, 

including bibliographic information, abstract, methodological specifications, remarks on weighting and general 

notes on data preparation. Section two gives an historical overview of the Eurobarometer Survey Series, 

including the institutional background and the development of geographical and topical coverage. A third 

section provides general information about the structure of Eurobarometer datasets, documentation standards 

and variable coding frames. Section four explains the details of the ‘Variable Documentation’ part in the 

following section five, which is the documentation of the variables with the complete question texts and answer 

categories of the master questionnaire and the corresponding archival remarks on data preparation or 

inconsistencies, if applicable. In addition, this variable report contains frequency counts, by country (sample), for 

almost all variables. These frequencies are based on weighted data using the adequate post-stratification weight, 

if applicable and as indicated in each table. 

Data access 

Primary data for statistical analysis and related documentation (basic bilingual questionnaires, national field 

questionnaire versions and variable reports) are made available online by GESIS (http://zacat.gesis.org), by the 

Inter-university Consortium for Political and Social Research through the ICPSR membership network, and 

through all Social Science Data Archives members of the Council of European Social Science Data Archives 
(CESSDA). 

Usage requirement 

To provide funding agencies with essential information about use of archival resources and to facilitate the 

exchange of information about related research activities, users of the data are requested to send to ICPSR or 

GESIS respectively bibliographic citations for each completed manuscript or thesis abstract. Please indicate in a 
cover letter which data (surveys and respective variables) were used.  

Disclaimer 

The original collector of the data, ICPSR, GESIS, and the relevant funding agencies bear no responsibility for uses 
of this collection or for interpretations or inferences based upon such uses. 

 
 
 
 
 

http://zacat.gesis.org/�
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1 Study Description – Eurobarometer 63.5 

1.1 Bibliographic information 

1.1.1 Archive study number(s) 

GESIS:  ZA4412  

ICPSR:  [not yet assigned] 

 

Under a co-operative arrangement for the archival processing and distribution of Standard & Special 

Eurobarometer, ICPSR and GESIS employ its own study number to identify each – otherwise congruent – dataset. 

1.1.2 Title and archive subtitle  

Eurobarometer 63.5 

Consumers´ Rights in Poland 

June-July 2005 

1.1.3 Principal investigator(s) 

EUROPEAN COMMISSION 

Directorate General Press and Communication 

1.1.4 Bibliographic citation 

Publications based on data collections which are made available through ICPSR or GESIS, should acknowledge 

those sources by means of bibliographic citations. To ensure that such source attributions are captured for social 

science bibliographic utilities, citations must appear in footnotes or in the reference section of publications. The 

bibliographic citation for this data collection is:  

 

European Commission, Brussels: Eurobarometer 63.5, June-July 2005. 

TNS OPINION & SOCIAL, Brussels [Producer];  

GESIS, Cologne [Publisher]: ZA4412, data set version 2.0.0, doi: 10.4232/1.10991 
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1.2 Content 

1.2.1 Abstract 

This round of Eurobarometer surveys diverged from the standard Eurobarometer measures and queried 

respondents on consumer rights. Those respondents living in Poland were asked about where and how often they 

saw or heard information about consumer rights, how frequently the media talked about consumer rights, and 

who in the media was the source of this information. Respondents were also asked whether they had heard a 

particular message and to define the meaning of that message, to evaluate Poland´s consumer rights in 

comparison to other EU countries, and to assess the effectiveness of the justice system in protecting consumer 

rights. In addition, respondents were queried about their knowledge of consumer rights in certain situations, 

which organizations they would trust to provide correct advice and information about consumer rights, and 

whether they would refer others to a specific organization that deals with consumer rights, Federacja 

Konsumentow. Demographic and other background information includes respondent´s age, gender, height, and 

weight, nationality, origin of birth (personal and parental), religious affiliation and involvement, marital status, 

left-to-right political self-placement, occupation, age when stopped full-time education, household composition, 

use of a fixed or a mobile telephone, size of locality, and region of residence. 

1.2.2 Topic classification 

• International Institutions, Relations 

• Patterns of Consumption 

1.3 Universe 

In all, Eurobarometer 63.5 interviewed 1.000 citizens in Poland. All respondents were residents, nationals and 

non-nationals but EU-citizens, and aged 15 and over. They were supposed to have sufficient command of Polish 

to answer the questionnaire.  

1.4 Sampling procedure 

A multi-stage, random (probability) sampling design was used for this Eurobarometer. In the first stage, primary 

sampling units (PSU) were selected from each of the administrative regionals units in every country (Statistical 

Office of the European Community, EUROSTAT NUTS 2 or equivalent). PSU selection was systematic with 

probability proportional to population size, from sampling frames stratified by the degree of urbanization. In the 

next stage, a cluster of starting addresses was selected from each sampled PSU, at random. Further addresses 

were chosen systematically using standard random route procedures as every Nth address from the initial 

address. In each household, a respondent was drawn, at random, following the closest birthday rule. No more 
than one interview was conducted in each household.  

The regular sample size (in the sense of completed interviews) is 1000 respondents per country, except the United 

Kingdom with separate samples for Great Britain (1000) and Northern Ireland (300), Germany with separate 

samples for the Eastern (500) and the Western part (1000), and Luxembourg, Cyprus (Republic), Malta, and 

Cyprus (TCC) with 500 interviews each. The effective number of realized interviews in this round is indicated in 
table 1.   
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1.5 Fieldwork 

From June 25 to July 13, 2005, the TNS Opinion & Social, a consortium created between Taylor Nelson Sofres and 

EOS Gallup Europe, carried out the fieldwork for this Eurobarometer, at the request of the European Commission, 
Directorate General Press and Communication, Opinion Polls.  

TNS Opinion & Social is based at Avenue Herrmann Debroux, 40, 1160 Brussels, Belgium. TNS Opinion & Social 
coordinates the fieldwork carried out through its network of national institutes.   

Table 1: Participating countries (regions) and fieldwork information for Eurobarometer 63.5 

Country 

(Region)  

ISO Fieldwork 

start/end 
Survey Research Institute Questionnaire-

versions 

Sample Size 

(n of cases) 

Poland PL 25.06.2005-

13.07.2005 

TNS OBOP, Warsaw PL 1000 

1.6 Mode of data collection 

The fieldwork was conducted on the basis of detailed and uniform instructions prepared by TNS Opinion Social. 

Interviews were conducted face-to-face in people´s home in the appropriate national language. CAPI (Computer 

Assisted Personal Interview) was used.  

 

Equivalent French and English basic questionnaires were developed for this Eurobarometer. These questionnaires 

were translated by the firm responsible for interviewing.  Backtranslation procedures were applied for controlling 

semantic equivalence.  

1.7 Weighting 

In general the Standard and Special  Eurobarometer data sets provide for two types of weighting, a post-
stratification sample weighting and a population size weighting.    

For each sample, i.e. participating country or lower level region, a comparison between the sample composition 

and a proper universe description is carried out for internal weighting purposes. The universe description is made 

available by the National Survey Research Institutes and/or by EUROSTAT. On this basis a national weighting 

procedure, using marginal and intercellular weighting, is applied. As such in all countries, minimum sex, age, 

region NUTS II (basic regions as defined by the EUROSTAT nomenclature of territorial units for statistics), and size 

of locality are introduced in the iteration procedure. This post-stratification weighting is also referred to as 

redressment or non-response weighting. A design weight which would adjust for unequal selection probabilities 
(depending on the household size) is not made available.  

For the descriptive analysis of individual samples or their comparison, up to six weighting variables are provided 

in each data set and documented as such in the variable description. Until Eurobarometer 31 the corresponding 

weight variable is labelled NATION WEIGHT II. Weighting factors were then not included continuously for all 

samples and weighting procedure might have differed from the foregoing description. While weighting usually 

reproduces the real number of cases for each sample, between Eurobarometer 33 and 54.1 samples can also be 

adjusted to their predefined standard size of exactly 1000 or 500 cases. This option was applied for the official 
Eurobarometer reports of the period.  

http://europa.eu.int/en/comm/eurostat/eurostat.html�
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The population size weighting factor corrects for the fact that most samples are of almost identical size, no 

matter how large or small the populations are from which they were drawn. These weights ensure that each 

country as well as each lower level sample (Great Britain and Northern Ireland, East and West Germany) are 

represented in proportion to its population size within different groupings, or according to the historical states 

of European unification (e.g. founder members, new members, Euro zone) in the case of the EUROPEAN WEIGHTS, 

or for the United Kingdom (WEIGHT SPECIAL UNITED KINGDOM, NATION WEIGHT I until Eurobarometer 31) and 
for Germany as a whole  (WEIGHT SPECIAL GERMANY).  

The population size weights all include the post-stratification weighting factors. The EUROPEAN WEIGHTs adjust 

each sample in proportion to its share in the total population of the European Union (formerly European 

Community), aged 15 and over. These adjustments are based on population figures published by EUROSTAT in the 

Regional Statistics Yearbook. In some cases more than 20 European weights are provided for use in analyses of 

the European Union population as a whole or in accordance with its historical compositions. Between 

Eurobarometer 33 and 54.1 adjustments to the predefined standard sample size is taken into account. In general 

all samples which do not belong to the respective group of samples under consideration are excluded from 
calculation. 

The application of post-stratification weights is recommended for descriptive (univariate) analysis. Meaningful 

descriptive results for groups of countries or for countries with separate samples (United Kingdom and Germany) 
require population size weighting. Official Eurobarometer reports are always based on weighted data.  

Starting with Eurobarometer 66.2 a new additional weight (WEIGHT EXTRA) is provided which extrapolates the 

actual universe (population aged 15 or more) for each country or sample. This weight variable integrates all other 

available weights, but does not reproduce the number of cases in the data set, but the respective actual 
population size.   

As needed, OVERSAMPLES (see chapter 2.4, table 4) are weighted separately as documented in the respective 

study and weight variable description. In some surveys special weights are made available for application with 

selected variables on a specific topic, e.g. for the descriptive analysis of variables regarding e-communication 
equipment on HOUSEHOLD level. 

EUROBAROMETER 63.5  provides only the (post-stratification) NATION WEIGHT: W1 (WEIGHT RESULT FROM 

TARGET) because this survey only consists of one national sample (Poland). WEIGHT RESULT FROM TARGET  

reproduces the real number of cases for Poland. This weight in its function corresponds to former NATION 

WEIGHT II (until EUROBAROMETER 31).  For more detailed information on the individual weights please see the 
corresponding variable description.  

1.8 Data preparation 

The data received by GESIS from TNS Opinion & Social were checked for completeness, missing and duplicate 

records, for illegal (wild) codes and for (formal) consistency of response patterns and question routing. Errors 

discovered by these procedures are documented or corrected, as a general rule after consulting the data provider. 

Indices and other derived summary variables were also checked and corrected as necessary. Complete machine-

readable DDI-XML compliant documentation was created for this dataset by GESIS.  

 

GESIS added "Inappropriate" (Inap.) codes to indicate intentionally skipped questions when it could be 

determined that the appropriate skip instruction in the original questionnaire was adhered to for (almost) every 
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respondent.  

 

Users should note that answers to multiple-response questions are (originally) represented by a series of binary 

"dummy" variables (i.e. variables which take on values of one and zero only), creating separate "dummy" variables 

to explicitly represent "Don´t know", "No answer" or other residual responses, such as "None of the above". GESIS 

has recoded these residual responses in the case of inconsistencies with respect to the series of substantial 

answers.  

 

GESIS has recoded the missing answers (NA) represented in the original data set by blanks (system missing) to 

standard values. Their practically complete absence suggests that eventual cases of not explicitly coded item non-

response, might be collapsed with the DK (don´t know) category.  

 

Question text and contingency text appearing in the variable description is taken from English language version 

of the basic (bilingual) questionnaire. Coding schemes and other documentation are based on the English 

language version of the basic (bilingual) questionnaire or on the respective SPSS data definition statements as 

provided by TNS Opinion & Social. In case of any  discrepancy between questionnaires, SPSS definitions and data 

regarding the coding scheme of a variable, GESIS as a general rule carried out any correction in agreement with 

the data provider.  

 

If the documentation for country-specific questions or answer categories is provided in another languages than 

English, GESIS documents the original language wording and supplies the English translation in brackets.  

 

Specific information on data preparation or inconsistencies is noted on variable level. 

1.9 Further remarks 

The topical module on CONSUMER RIGHTS (QA1-QA21) is replicated in the framework of Eurobarometer 64.3 

(ZA4415) and to a large extent these questions were already asked in the framework of Eurobarometer 63.3 

(ZA4410), in each case for POLAND only. 

 

Standard trend questions are not included in this round (see also table 5). 
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2 Eurobarometer Series Description  

2.1 Series name 

The Standard and Special Eurobarometer (a.k.a. Euro-Barometer) Survey Series 

2.2 Series information 

The Standard and Special Eurobarometer surveys are the products of a unique program of cross-national and 

cross-temporal survey research. The effort began in early 1970, when the Commission of the European 

Communities sponsored simultaneous surveys of the publics of the European Community. In general they are 

carried out in spring and fall of each year.  Three pilot studies were conducted in 1970, 1971 and 1973 under the 

header of European Communities Studies; "Attitudes towards Europe" (GESIS id ZA0078), the very first 

comparative survey across European Communities founder members in 1962, can be seen as an early forerunner. 

The primary data of the first explicit Eurobarometer, conducted in spring 1974, have not been preserved. 

2.3 Principal investigators and institutional background 

The Eurobarometer program was initially launched and managed until 1986 by Jacques-René Rabier, head of the 

Commission's press and information directorate and afterwards special advisor to the Commission of the 

European Communities. He counted with the political support of the European Parliament and the close co-

operation of Ronald Inglehart. The political scientist at the University of Michigan was then developing his theory 

of value change in modern societies and his materialist/post-materialist items would become integral part of the 

Eurobarometer until the mid nineties. Between 1987 and 1996 the program was continued and considerably 

enlarged under the direction of Karlheinz Reif, since 1993 together with Anna Melich. 

 

Anna Melich took over the Eurobarometer direction from 1997 to 1999, by then still within the organizational 

framework of the former Directorate-General X, Public Opinion Surveys and Research Unit. In 2000/2002 

Eurobarometer were intermittently conducted in the framework of the DG Education and Culture, Citizens´ 

Centre - Analysis of Public Opinion under the direction of Harald Hartung, and starting with Eurobarometer 54 

under DG Press and Communication, initially directed by Thomas Christensen. Since 1999 the organisation and 

supervision of the surveys were consecutively executed by Rubén Mohedano-Brèthes (until 2002) and Renaud 

Soufflot de Magny (until 2006), with Antonis Papcostas as head of unit between 2003 and 2010. 

 

The main survey results are regularly published on the European Commission’s Public Opinion website in official 

standard and special topic reports. 

2.4 Development of geographical and population coverage 

In all European Union (formerly “European Communities”) member countries Standard Eurobarometer samples 

were initially drawn among the national population, aged 15 and over. Starting with Eurobarometer 41.1 the 

target population is the population of any nationality of an European Union member country, aged 15 years and 

over, resident in any of the Member States. For test purposes Eurobarometer 41.0 included a non-national 

European Union citizens oversample. 
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Eurobarometer regularly include all member countries, starting with the six founder members and in accordance 

with the subsequent enlargement process. Norway has been in-officially included in selected waves between 

1989 (EB34) and 1996 (EB46), Finland started before the actual enlargement in 1993 (EB39.0), and a few Swiss 

Eurobarometer were run in parallel to selected waves or topics starting in 1999 (EB51.1) in Switzerland. 

Candidate Countries (CC) and Accession Countries (AC) for the Eastern enlargement process were first surveyed in 

the Candidate Countries Eurobarometer series (2001-2004) and then all included in the standard series, even 

before accession as in the cases of Turkey or Macedonia.  

 

Additional samples are drawn for Great Britain and Northern Ireland almost from the start, in Germany (East and 

West) after the re-unification in 1989, and in Cyprus for the Turkish Cypriote Community (Northern Cyprus) since 

2004 for selected standard and topical waves.  

Table 3: EU enlargement and countries covered by Standard and Special Eurobarometer  

EU History Survey 

(start) 

Country (Sample)  ISO Code 

Alpha-2  

Standard 

Sample 

Size 

Remarks 

European Communities (EEC+ECSC+EURATOM)  -  1967-1992  

EU6  

EC founder 

members 

1952-07-23 

(ECSC) 

ECS 
1970 
ECS 
1971 
 

France 
Belgium  
Netherlands  
Germany West (FRG) 
Italy 
Luxembourg 

FR 1000 larger sample ECS, EB4-8 

BE 1000 larger sample ECS, EB2-3 

NL 1000 larger sample ECS 

DE-W 1000 larger sample ECS 

IT 1000 larger sample ECS 

ECS 
1973 

LU 300 EB35 ff.: n=500 

EU9 

1st

1973-01-01 

 Northern 

Enlargement 

Denmark 
Ireland 
Great Britain 
Northern Ireland 

DK 1000 ECS73: n=1200 

IE 1000 ECS73: n=1200 

GB-GBN 1000 ECS70+73 EB2+8: n=2000 

EB3 
(1975) 

GB-NIR 300  

EU10 

1st

1981-01-01 

 Southern 

Enlargement 

EB14 

(1980) 

Greece GR 1000  

EU12 

2nd

1986-01-01 

 Southern 

Enlargement 

EB24 

(1985) 

Spain 
Portugal 

ES 1000  

PT 1000  

EU12+ 

Re-unification 

of Germany 

1990-10-03 

EB34 
(1989) 

Germany East 

(former GDR) 
DE-E 1000 EB62 ff.:  n=500 

 EB34 

(1989) 

Norway NO 1000 intermittently  in parallel 
surveys 

 EB39.0 
(1993) 

Finland FI 1000  in selected  surveys  

European Union - established by the Treaty of Maastricht in November 1993  

EU15 EB42 Finland FI 1000  
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2nd

1995-01-01 

 Northern 

Enlargement 

(1994)  Austria 
Sweden 

AT 1000  

SE 1000  

 EB51.1 
(1999) 

Switzerland CH 1000 independent for  selected 
waves /  topical modules 
(EBCH) 

 EB59.0 
(2003) 

Iceland IS 600 intermittently 

EU25 

1st

2004-05-01 

 Eastern 

Enlargement 

EB62 

(2004) 

Republic of Cyprus 
Czech Republic 
Estonia 
Hungary 
Latvia 
Lithuania 
Malta 
Poland 
Slovakia 
Slovenia 

CY 500 Surveyed in the Candidate 

Countries Eurobarometer  

(CCEB) 2001-2004 
CZ 1000 

EE 1000 

HU 1000 

LV 1000 

LT 1000 

MT 500 

PL 1000 

SK 1000 

SI 1000 

 Bulgaria BG 1000 in selected surveys (AC)  

Romania RO 1000 

Turkey TR 1000 standard and selected 
topical modules (CC) Croatia HR 1000 

Turkish Cypriote Community CY-TCC 500 standard and selected 
topical modules 

EU27 

2nd

2007-01-01 

 Eastern 

Enlargement 

EB67.2 

(2007) 

Bulgaria 
Romania 

BG 1000  

RO 1000  

 Macedonia MK 1000 standard and selected 
topical modules (CC) 

 EB73.1 

(2010) 

Iceland IS 500 standard and selected 
topical modules (CC) 

Switzerland CH 1000 standard and selected 
topical modules (EFTA) Norway NO 1000 

 

The regular standard sample size (in the sense of completed interviews) in Eurobarometer surveys is 1000 

respondents per country, except small countries like Luxembourg or Malta. The 44.2bis MEGA-survey increased 

the standard sample up to 6000 respondents (for the largest countries) in order to achieve more confidence for 

analysis on sub-national level. 

 

Oversamples have been drawn intermittently if required by the topic, i.e. to ensure that there are enough 

members of the relevant population subgroup to report sufficiently reliable estimates. Intentionally more people 

are selected from the respective group than would typically be done if everyone in the sample had an equal 

chance of being selected.  
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Table 4: Oversamples for special topic Eurobarometer 

Topic (Over-)Sample Eurobarometer Survey 

Young Europeans Youth aged 15-24 17, 28.1, 34.2, 47.2OVR, 55.1OVR 

Elderly Europeans Elderly aged 60+  37.2 

Consumer Behaviour Responsible for shopping 41.0 

Unemployment Unemployed 44.3OVR 

Working Conditions Professionally active  37.0+1, 39.0+1 

Drug Abuse Youth aged 15-24 43.0+1, 57.2OVR 

Education Issues Youth aged 15-24 44.0 / 44.1 (data not integrated) 

 

 

2.5 Standard question program and special topics 

Standard Eurobarometer surveys were designed to provide a regular monitoring of the social and political 

attitudes among the European publics, to obtain regular readings of support for European integration, public 

awareness of and attitudes toward European unification, the institutions of the European Community / European 

Union, and its policies in complementary fashion. Attitudes toward the organization and role of the European 

Parliament and electoral behavior became a major topic in pre- and post- European Elections times. The standard 

program was complemented by measures of general socio-political orientations, of subjective satisfaction and 

the perceived quality of life, or of cultural, national and European identities.  

 

Intermittently Standard Eurobarometer have investigated SPECIAL TOPICS, such as agriculture, biotechnology, 

energy, environment, family planning, gender roles, health related issues, immigration, poverty and social 

exclusion, regional identity, science and technology, information society, working conditions, urban traffic, 

knowledge of languages etc. In the case of some supplementary studies, special youth and elderly samples have 

been drawn (see table 4).  

 

Starting with Eurobarometer 34 (1990) additional supplementary surveys on special issues have been conducted 

under each main wave number, identified by dot-separated sub-numbers for each individual survey. Usually only 

one survey per main wave includes the standard and trend module with focus on European integration issues. 

The following list (table 5) identifies the surveys containing the standard module and with results reported in the 

corresponding official standard report, or which at least include a subset of standard indicators, or with focus  on 

European integration in a special topic context (e.g. "The future of Europe" in Eurobarometer 65.1). 

Table 5: Overview of Eurobarometer surveys with standard EU and trend question modules 

Standard and trend surveys Fieldwork Dates GESIS ID Standard  
Report 

Special  
topic 

Subset   

Eurobarometer 34.0 Oct-Nov 1990 ZA1960 X   
Eurobarometer 35.0 March 1991 ZA2031 X   
Eurobarometer 36   Oct-Nov 1991 ZA2081 X   
Eurobarometer 37.0 Mar-Apr 1992 ZA2141 X   
Eurobarometer 38.0 Sep-Oct 1992 ZA2294 X   
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Eurobarometer 38.1 Nov 92 ZA2295   X 

Eurobarometer 39.0 Mar-Apr 1993 ZA2346 X   
Eurobarometer 39.1 May-Jun 1993 ZA2347   X 

Eurobarometer 40   Oct-Nov 1993 ZA2459 X   
Eurobarometer 41.0 Mar-May 1994 ZA2490 X   
Eurobarometer 41.1 Jun-Jul 1994 ZA2491  X X 

Eurobarometer 42   Nov-Dec 1994 ZA2563 X   
Eurobarometer 43.0 Mar-Apr 1995 ZA2636   X 

Eurobarometer 43.1 Apr-May 1995 ZA2637 X   
Eurobarometer 43.1bis May-Jun 1995 ZA2639 X (44)  X 

Eurobarometer 44.0 Oct-Nov 1995 ZA2689 X   
Eurobarometer 44.1 Nov-Dec 1995 ZA2690 X   
Eurobarometer 44.2bis Jan-Mar 1996 ZA2828 X (45) X  
Eurobarometer 45.1 Apr-May 1996 ZA2831 X   
Eurobarometer 46.0 Oct-Nov 1996 ZA2898 X   
Eurobarometer 46.1 Oct-Nov 1996 ZA2899 X  X 

Eurobarometer 47.0 Jan-Feb 1997 ZA2935 X  X 

Eurobarometer 47.1 Mar-Apr 1997 ZA2936 X   
Eurobarometer 47.2 Apr-Jun 1997 ZA2937 X  X 

Eurobarometer 48.0 Oct-Nov 1997 ZA2959 X   
Eurobarometer 49   Apr-May 1998 ZA3052 X   
Eurobarometer 50.0 Oct-Nov 1998 ZA3085 X   
Eurobarometer 51.0 Mar-Apr 1999 ZA3171 X   
Eurobarometer 52.0 Oct-Nov 1999 ZA3204 X   
Eurobarometer 53   Apr-May 2000 ZA3296 X   
Eurobarometer 54.1 Nov-Dec 2000 ZA3387 X   
Eurobarometer 55.1 Apr-May 2001 ZA3507 X   
Eurobarometer 56.2 Oct-Nov 2001 ZA3627 X   
Eurobarometer 56.3 Jan-Feb 2002 ZA3635   X 

Eurobarometer 57.1 Mar-May 2002 ZA3639 X   
Eurobarometer 58.1 Oct-Nov 2002 ZA3693 X   
Eurobarometer 59.1 Mar-Apr 2003 ZA3904 X   
Eurobarometer 60.1 Oct-Nov 2003 ZA3938 X   
Eurobarometer 61   Feb-Mar 2004 ZA4056 X   
Eurobarometer 62.0 Oct-Nov 2004 ZA4229 X   
Eurobarometer 62.2 Nov-Dec 2004 ZA4231  X  
Eurobarometer 63.4 May-Jun 2005 ZA4411 X   
Eurobarometer 64.2 Oct-Nov 2005 ZA4414 X   
Eurobarometer 65.1 Feb-Mar 2006 ZA4505  X  
Eurobarometer 65.2 Mar-May 2006 ZA4506 X   
Eurobarometer 66.1 Sep-Oct 2006 ZA4526 X   
Eurobarometer 67.2 Apr-May 2007 ZA4530 X   
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Eurobarometer 68.1 Sep-Nov 2007 ZA4565 X   
Eurobarometer 69.2 Mar-May 2008 ZA4744 X   
Eurobarometer 70.1 Oct-Nov 2008 ZA4819 X   
Eurobarometer 71.1 Jan-Feb 2009 ZA4971 X   
Eurobarometer 71.3 Jun-Jul 2009 ZA4973 X   
Eurobarometer 72.4 Oct-Nov 2009 ZA4994 X   
Eurobarometer 73.4 May 2010 ZA5234 X   
Eurobarometer 74.2 Nov-Dec 2010 ZA5449 X X  
Eurobarometer 75.3  
 

May 2011 ZA5481 X   
 

Further and regularly updated information on the Eurobarometer survey series is provided through the GESIS 

Eurobarometer Data Service micro-site:  http://www.gesis.org/eurobarometer 

 

http://www.gesis.org/eurobarometer�
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3 Dataset structure and standards 

Standard and Special Eurobarometer are processed and documented by the Inter-university Consortium for 

Political and Social Research (ICPSR) and by the GESIS Data Archive department in accordance with agreed 

standards, which may in some details diverge from the usual ICPSR or GESIS archive standards. In addition and as 

long as reasonable it was adhered to standards once established for the Eurobarometer series in the course of the 

years. 

3.1 Dataset structure 

In general the variable structure of the analysis dataset is aligned to the basic bilingual questionnaire, preceded 

by a set of technical variables. These comprise the archive identification variables (archive study and version id), 

the survey identification variables (wave and unique respondent id), and several standard NATION variables 

identifying the different samples (countries or regions) and relevant groups of samples in the dataset with the 

corresponding WEIGHT variables provided by the fieldwork institutes (see 1.7). A special alphanumeric NATION 

variable is provided based on the ISO 3166 country code standard for the purpose of breaking down variables by 

sample in terms of clearly summarized cross-tabulations.  

 

The questionnaire variables usually consist of three types, the substantial questions (Q), the Eurobarometer 

standard demographics (D) and the interview protocol variables (P). The dataset is concluded by constructed 

index variables (C), usually as provided by the fieldwork institute, by a questionnaire SPLIT variable if applicable, 

and by further original identification variables.  

 

Variable names consist of the standard prefix ‘V’ and the consecutive variable number, except ISOCNTRY and 

VERSION variables if subsequently added to older datasets. Variable labels are standardized in the sense that they 

provide keywords based on the question text and that these keywords are applied consistently if questions or 

question items are repeated over time (trend variables). Variable label may include abbreviations if required, e.g. 

limitations regarding the length of variable labels in older versions of statistical analysis software. Starting with 

Eurobarometer 33 the variable labels include the respective question number as a reference to the basic bilingual 

questionnaire. 

3.2 Coding frames 

By general rule, the variables adopt the coding frame as specified in the basic bilingual questionnaire, except 

multiple response questions (see 1.8), questions with country specific answer categories and missing values.   

3.2.1 Country specific answer categories 

Eurobarometer include some questions (variables) with country specific answer categories like INCOME, SIZE OF 

COMMUNITY, REGION or variables related to VOTING BEHAVIOUR with reference to POLITICAL PARTIES. Until 

Eurobarometer 48 only one integrated variable is supplied with each category representing country specific 

meanings (e.g. geographic regions) which are not documented within the analysis dataset by means of value 

labels, but only in the extended variable description in the variable report. Starting with Eurobarometer 49 the 

integrated variables are retained but complemented by completely labeled country specific variables. The country 

specific coding schemes and categories are maintained as a standard over time as long as the category schemes 
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provided in the questionnaire are remain comparable.  

3.2.2 Missing values 

In general missing value codes are defined in accordance with the standard once established for the 

Eurobarometer series, in particular the default use of whatever value supplied by the basic questionnaire for DK 

(“don’t know”) responses, unless a standard coding scheme is applied for demographic or protocol variables. The 

value 0 is applied for NA (i.e. “not ascertained” resp. “no answer”) and the value 9 (99, 999, …) for INAP (i.e. 

“inappropriate” resp. “not applicable”). If one of these values falls into the valid range of codes, the missing 

values are shifted to the next available missing value code or “level”, e.g. if 0 is used in a dichotomous variable 

(NOT MENTIONED), value 9 is used for NA, respectively value 8 if value 9 is already used for INAP. If necessary the 

corresponding two- or more digit codes are used (99, 999, 98, 998 …). Recently separate missing values are coded 

for INAP depending on whether the respondent was not asked a question due to questionnaire routing (filter 

non-response) or whether the question was not provided for in the country’s field questionnaire. Other missing 

values (e.g. REFUSAL) are coded with the in each case next available code (e.g. 7, 97, 997, …).  In the analysis data 

set these codes are by default declared and treated as USER MISSING, but may be modified by the user to suit 

specific needs.  

3.3 International documentation standard 

The variable documentation is set up in accordance with the international metadata specifications for the social 

and behavioural sciences, established by the Data Documentation Initiative <DDI>. The variable reports are based 

on the XML representation of DDI version 2. The documentation combines the exact wording and sequence of 

question components (question text, interviewer instruction, response categories, etc.) from the basic bilingual 

(master) questionnaire with the variable description (variable name, values, and labels) of the analysis dataset. 

General remarks and comments referring to a certain variable are defined as variable notes. Notes can be 

references to trend (comparability) information, standards applied for coding frames, problems in questionnaire 

translation, but also references to data problems or other specific characteristics. 
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4 Explanation of the variable documentation 

 

The variable documentation part describes each variable in the analysis data file in terms of relevant metadata 

and frequency distributions. The variable documentation is set up by means of the GESIS Dataset Documentation 

Manager (DSDM) and in accordance with international metadata standards (DDI-Codebook/XML).  

 

In general, the following abbreviations are used to indicate countries or (sub-national) areas. As far as applicable, 

the ISO 3166-1 alpha-2 country codes have been applied and coded accordingly in the alphanumeric sample 

identification variable (NATION - ALL SAMPLES ISO 3166). 

 

 

The example explained below reproduces the information appearing in the variable documentation part for a 

typical substantive variable. Results are usually broken down by country (sample) or represented by frequency 

counts in the case of country specific variables. In the case of variables with long lists of coded “real” values (e.g. 

age), results are only presented for the corresponding categorized variable, if available. The content and 

construction of technical, administrative or other generated variables is described as appropriate.  

 

The frequencies for substantive variables are calculated on the base of weighted data, as indicated with each 

table and in accordance with the European Commission’s official Eurobarometer reports. Typically the sample 

specific post-stratification (redressment) weight is applied (WEIGHT RESULT FROM TARGET or NATION WEIGHT II). 

Due to rounding, users may find slightly different figures if using other statistical packages, especially if the 

number of cases is very low.   

 

The complete question and answer texts are taken from the English language part of the respective basic 

bilingual questionnaire (master questionnaire) as provided by the coordinating fieldwork institute.  

 AT Austria  HR Croatia 

 BE Belgium  HU Hungary 

 BG Bulgaria  IE Ireland 

 CY Cyprus  IT Italy 

 CY-TCC Turkish Cypriote Community  LT Lithuania 

 CZ Czech Republic  LU Luxembourg 

 DE Germany (-1989)  LV Latvia 

 DE-W Germany West (1990 ff.)  MK Macedonia (FYROM) 

 DE-E Germany East (1990 ff.)  MT Malta 

 EE Estonia  NL The Netherlands 

 ES Spain  PL Poland 

 FI Finland  PT Portugal 

 FR France  RO Romania 

 GB United Kingdom  SE Sweden  

 GB-GBN Great Britain  SI Slovenia 

 GB-NIR Northern Ireland  SK Slovakia 

 GR Greece  TR Turkey 
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Header with DIGITAL OBJECT IDENTIFIER (DOI) linked to 

the Study Description in the GESIS Data Catalogue.  

 

 

VARIABLE NAME (serial number assigned by the archive) 

and VARIABLE LABEL as defined in the dataset. 

 

QUESTION NUMBER and full QUESTION TEXT from the 

basic questionnaire, including interviewer instructions. 

The numbers or letters that may appear together with the 

original question number, reflect the item order (multiple 

item or multiple response questions) or indicate if a 

question was recoded (R) or summarized (T), or if asked 

only in a single country (country abbreviation). 

 

CODE VALUES occurring in the data for this variable and 

complete ANSWER TEXT from the basic questionnaire. 

Code values may differ from the questionnaire 

specification due to standardization. Abbreviations 

commonly used in the code definitions are DK (don’t 

know), NA (not ascertained) and INAP (inappropriate).  

 

DERIVATION information refers to the construction 

principle of indices or other derived variables (not in the 

example). NOTE delineates additional explanatory text 

subsuming trend information (last appearance of the 

question) or archive remarks on data processing and other 

issues relevant for the understanding or application of 

the variable.  

 

CROSS-TABULATION: The absolute frequencies of the 

occurrence of values (absolute values) refer to the 

number of cases in the weighted dataset as indicated, in 

this case weighted by V8. The relative frequencies (row 

percent) refer to the valid cases (n valid sum), i.e. the 

total number of cases (n sum) reduced by the number of 

cases defined as missing data (M). For display and place 

saving reasons excluded countries or areas may be 

completely dropped from the table. 

 

FREQUENCY COUNTS: For country specific variables 

relative frequencies are calculated in- and excluding 

missing data (M), i.e. percent on the basis of all cases 

(sum) and valid percent on the basis of the valid cases. 
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Variable, Label

Question Text (English Language)

v1 - ARCHIVE STUDY NUMBER - DISTRIBUTOR

ARCHIVE STUDY NUMBER - DISTRIBUTOR

Study Number of the distributing data archive.

v1

Value Label Missing Count Percent Valid Percent

4412

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v2 - ARCHIVE STUDY NUMBER - PUBLISHER

ARCHIVE STUDY NUMBER - PUBLISHER

Study number of the data archive which is publishing this data set version.

v2

Value Label Missing Count Percent Valid Percent

4412

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v3 - GESIS ARCHIVE VERSION

VERSION AND RELEASE DATE OF THE ARCHIVE DATA SET

This variable identifies the GESIS archive version number of this data set and the corresponding release date, recorded as an 

alphanumeric string. The version number is composed of a sequence of three numbers. The major number is incremented when 

there are changes in the composition of the data set (e.g. additional variables or cases), the minor or second number is 

incremented when significant errors have been fixed (e.g. coding errors, misleading value labels), and the third or revision 

number is incremented when minor bugs are fixed (e.g. spelling errors in variable or value labels).

v3

Value Label Missing Count Percent Valid Percent

2.0.0 (2011-10-17)       

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v4 - EUROBAROMETER NUMBER

EUROBAROMETER SURVEY NUMBER

The number identifying the Eurobarometer survey. 

635   Eurobarometer 63.5

v4

Value Label Missing Count Percent Valid Percent

635 Eurobarometer 63.5

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v5 - UNIQUE CASE ID (INTERVIEW ID)

UNIQUE CASE ID (INTERVIEW ID)

This is the unique respondent identification as supplied by TNS OPINION & SOCIAL. The digits contain the country-specific 

questionnaire numbers.

Note:

Actual number is coded.
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v6 - NATION - ALL SAMPLES

NATION - ALL SAMPLES

1   France (not included)

2   Belgium (not included)

3   The Netherlands (not included)

4   Germany West (not included)

5   Italy (not included)

6   Luxembourg (not included)

7   Denmark (not included)

8   Ireland (not included)

9   Great Britain (not included)

10   Northern Ireland (not included)

11   Greece (not included)

12   Spain (not included)

13   Portugal (not included)

14   Germany East (not included)

15   Norway (not included)

16   Finland (not included)

17   Sweden (not included)

18   Austria (not included)

19   Cyprus (Republic) (not included)

20   Czech Republic (not included)

21   Estonia (not included)

22   Hungary (not included)

23   Latvia (not included)

24   Lithuania (not included)

25   Malta (not included)

26   Poland

27   Slovakia (not included)

28   Slovenia (not included)

Note:

Use of weighting factor W1 (V8) is optional.

v6

Value Label Missing Count Percent Valid Percent

26 Poland

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v7 - NATION - ALL SAMPLES ISO 3166

NATION – ALL SAMPLES ISO 3166

All surveyed countries and regions, i.e. including separate samples for East- / West-Germany, Great Britain / Northern Ireland, and 

the Turkish Cypriot Community (TCC), are coded in accordance with the ISO 3166-1-alpha-2 country code, if available. ISO 3166-2 is 

applied for the United Kingdom subdivisions. ISO standard codes are not available for the “historical” East / West subdivision of 

Germany (DE-E / DE-W) and for the Turkish Cypriot Community  in northern Cyprus (CY-TCC), the internationally not recognized 

“Turkish Republic of Northern Cyprus”. 

Note:

Use of weighting factor W1 (V8) is optional.

v7

Value Label Missing Count Percent Valid Percent

PL    

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v8 - W1 WEIGHT RESULT FROM TARGET

W1 WEIGHT RESULT FROM TARGET

This POST-STRATIFICATION WEIGHT is based on a comparison with the respective universe description. As such gender, age, 

region and size of locality are introduced in the iteration procedure carried out by the fieldwork institute. 
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v9 - Q1 NATIONALITY BELGIUM (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_1 Belgium (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v9, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v10 - Q1 NATIONALITY DENMARK

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_2 Denmark

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v10, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

998

2

1000

1000

99.8

0.2

100.0

99.8

0.2

100.0
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v11 - Q1 NATIONALITY GERMANY

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_3 Germany

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v11, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

994

6

1000

1000

99.4

0.6

100.0

99.4

0.6

100.0
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v12 - Q1 NATIONALITY GREECE (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_4 Greece (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v12, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v13 - Q1 NATIONALITY SPAIN (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_4 Greece (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v13, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 14 

v14 - Q1 NATIONALITY FRANCE (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_6 France (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v14, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v15 - Q1 NATIONALITY IRELAND (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_7 Ireland (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v15, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v16 - Q1 NATIONALITY ITALY (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_8 Italy (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v16, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v17 - Q1 NATIONALITY LUXEMBOURG (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_9 Luxembourg (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v17, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v18 - Q1 NATIONALITY NETHERLANDS (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_10 Netherlands (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v18, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v19 - Q1 NATIONALITY PORTUGAL (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_11 Portugal (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v19, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v20 - Q1 NATIONALITY UNITED KINGDOM (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_12 United Kingdom (Great Britain, Northern Ireland) (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v20, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v21 - Q1 NATIONALITY AUSTRIA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_13 Austria (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v21, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v22 - Q1 NATIONALITY SWEDEN (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_14 Sweden (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v22, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v23 - Q1 NATIONALITY FINLAND (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_15 Finland (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v23, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 24 

v24 - Q1 NATIONALITY CYPRUS (REPUBLIC) (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_16 Republic of Cyprus (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v24, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v25 - Q1 NATIONALITY CZECH REPUBLIC (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_17 Czech Republic (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v25, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v26 - Q1 NATIONALITY ESTONIA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_18 Estonia (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v26, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v27 - Q1 NATIONALITY HUNGARY (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_19 Hungary (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v27, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v28 - Q1 NATIONALITY LATVIA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_20 Latvia (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v28, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v29 - Q1 NATIONALITY LITHUANIA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_21 Lithuania (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v29, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v30 - Q1 NATIONALITY MALTA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_22 Malta (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v30, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v31 - Q1 NATIONALITY POLAND

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_23 Poland

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v31, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

3

997

1000

1000

0.3

99.7

100.0

0.3

99.7

100.0
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v32 - Q1 NATIONALITY SLOVAKIA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_24 Slovakia (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v32, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v33 - Q1 NATIONALITY SLOVENIA (NOT STATED)

Q.1

What is your nationality? Please tell me the country(ies) that applies(y).

(MULTIPLE ANSWERS POSSIBLE)

(IF "OTHER COUNTRIES" OR "DK" CLOSE INTERVIEW)

Q.1_25 Slovenia (not stated)

0   Not mentioned

1   Mentioned

Note:

Last trend modified: EB63.4, Q.1

v33, weighted by v8

Value Label Missing Count Percent Valid Percent

0 Not mentioned

Sum

Valid Cases

1000

1000

1000

100.0

100.0

100.0

100.0
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v34 - QA1 CONSUMER RIGHTS - MEDIA ATTENTION

Q.A1

Compared to last year, would you say that overall media attention on your rights as a consumer has increased, decreased or 

remained unchanged?

(READ OUT – ONE ANSWER ONLY)

1   Increased a lot

2   Slightly increased

3   Slightly decreased

4   Decreased a lot

5   Remained unchanged

6   DK

Note:

Last trend: EB63.3, Q.B16

v34, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

Increased a lot

Slightly increased

Slightly decreased

Decreased a lot

Remained unchanged

DK

Sum

Valid Cases

M

63

362

78

33

324

139

1000

861

6.3

36.2

7.8

3.3

32.4

13.9

99.9

7.3

42.1

9.1

3.8

37.7

 

100.0
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v35 - QA2 CONSUMER RIGHTS - SEEN/HEARD IN MEDIA

Q.A2

Have you seen or heard anything in the media about consumer rights?

(READ OUT – ONE ANSWER ONLY)

1   Yes, in the last few days

2   Yes, in the last few weeks

3   Yes, in the last few months

4   Yes, a long time ago

5   No

6   DK

Note:

Last trend: EB63.3, Q.B17

v35, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

Yes, in last few days

Yes, in last few weeks

Yes, in last few months

Yes, long time ago

No

DK

Sum

Valid Cases

M

236

334

147

51

198

34

1000

966

23.6

33.4

14.7

5.1

19.8

3.4

100.0

24.4

34.6

15.2

5.3

20.5

 

100.0
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v36 - QA3 CONSUMER RIGHTS INFO: TV ADVERTISING

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_1 TV advertising

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v36, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

394

374

232

1000

768

39.4

37.4

23.2

100.0

51.3

48.7

 

100.0
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v37 - QA3 CONSUMER RIGHTS INFO: TV PROGRAMME

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_2 A TV programme

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v37, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

360

408

232

1000

768

36.0

40.8

23.2

100.0

46.9

53.1

 

100.0
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v38 - QA3 CONSUMER RIGHTS INFO: RADIO

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_3 The radio

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v38, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

688

79

232

1000

768

68.8

7.9

23.2

99.9

89.7

10.3

 

100.0
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v39 - QA3 CONSUMER RIGHTS INFO: MAGAZ/NEWSPAPER

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_4 A magazine, newspapers

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v39, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

668

100

232

1000

768

66.8

10.0

23.2

100.0

87.0

13.0

 

100.0
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v40 - QA3 CONSUMER RIGHTS INFO: BROCHURES

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_5 Brochures or leaflets

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v40, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

752

16

232

1000

768

75.2

1.6

23.2

100.0

97.9

2.1

 

100.0
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v41 - QA3 CONSUMER RIGHTS INFO: INTERNET

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_6 The Internet

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v41, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

742

26

232

1000

768

74.2

2.6

23.2

100.0

96.6

3.4

 

100.0
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v42 - QA3 CONSUMER RIGHTS INFO: OTHER

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_7 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v42, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

767

1

232

1000

768

76.7

0.1

23.2

100.0

99.9

0.1

 

100.0
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v43 - QA3 CONSUMER RIGHTS INFO: DK

Q.A3

IF "YES", CODE 1 TO 4 IN Q.A2 - OTHERS GO TO Q.A5

Where did you see or hear information on consumer rights? Was it on…?

(READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A3_8 DK

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

Last trend slightly modified: EB63.3, Q.B18

v43, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

761

7

232

1000

768

76.1

0.7

23.2

100.0

99.1

0.9

 

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 44 

v44 - QA4 CONSUMER RIGHTS INFO SOURCE: EU

Q.A4

IF "YES", CODE 1 TO 4 IN Q.A2

In your opinion, who was the source of the information you saw or heard about consumer rights?

(DO NOT READ OUT – PRE-CODED LIST - MAX. 2 ANSWERS)

Q.A4_1 European Union

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

According to filter instructions variables corrected by the Archive.

Last trend modified: EB63.3, Q.B19

v44, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

704

64

232

1000

768

70.4

6.4

23.2

100.0

91.7

8.3

 

100.0
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v45 - QA4 CONSUMER RIGHTS INFO SOURCE: GOVRNMT

Q.A4

IF "YES", CODE 1 TO 4 IN Q.A2

In your opinion, who was the source of the information you saw or heard about consumer rights?

(DO NOT READ OUT – PRE-CODED LIST - MAX. 2 ANSWERS)

Q.A4_2 The Polish Government

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

According to filter instructions variables corrected by the Archive.

Last trend modified: EB63.3, Q.B19

v45, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

743

25

232

1000

768

74.3

2.5

23.2

100.0

96.7

3.3

 

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 46 

v46 - QA4 CONSUMER RIGHTS INFO SOURCE: URZAD...

Q.A4

IF "YES", CODE 1 TO 4 IN Q.A2

In your opinion, who was the source of the information you saw or heard about consumer rights?

(DO NOT READ OUT – PRE-CODED LIST - MAX. 2 ANSWERS)

Q.A4_3 Urzad Ochrony Konkurencji I Konsumentow

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

According to filter instructions variables corrected by the Archive.

Last trend modified: EB63.3, Q.B19

v46, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

686

82

232

1000

768

68.6

8.2

23.2

100.0

89.3

10.7

 

100.0
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v47 - QA4 CONSUMER RIGHTS INFO SOURCE: FEDER...

Q.A4

IF "YES", CODE 1 TO 4 IN Q.A2

In your opinion, who was the source of the information you saw or heard about consumer rights?

(DO NOT READ OUT – PRE-CODED LIST - MAX. 2 ANSWERS)

Q.A4_4 Federacja Konsumentow

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

According to filter instructions variables corrected by the Archive.

Last trend modified: EB63.3, Q.B19

v47, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

658

110

232

1000

768

65.8

11.0

23.2

100.0

85.7

14.3

 

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 48 

v48 - QA4 CONSUMER RIGHTS INFO SOURCE: OTHER

Q.A4

IF "YES", CODE 1 TO 4 IN Q.A2

In your opinion, who was the source of the information you saw or heard about consumer rights?

(DO NOT READ OUT – PRE-CODED LIST - MAX. 2 ANSWERS)

Q.A4_5 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

According to filter instructions variables corrected by the Archive.

Last trend modified: EB63.3, Q.B19

v48, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

681

87

232

1000

768

68.1

8.7

23.2

100.0

88.7

11.3

 

100.0
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v49 - QA4 CONSUMER RIGHTS INFO SOURCE: DK

Q.A4

IF "YES", CODE 1 TO 4 IN Q.A2

In your opinion, who was the source of the information you saw or heard about consumer rights?

(DO NOT READ OUT – PRE-CODED LIST - MAX. 2 ANSWERS)

Q.A4_6 DK

0   Not mentioned

1   Mentioned

9   Inap. Have not heard or seen anything in media about consumer rights or DK in Q.A2 (not coded 1 to 4 in V35)

Note:

According to filter instructions variables corrected by the Archive.

Last trend modified: EB63.3, Q.B19

v49, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

9

Not mentioned

Mentioned

Inap. (not 1 to 4 in V35)

Sum

Valid Cases

M

354

413

232

1000

768

35.4

41.3

23.2

99.9

46.2

53.8

 

100.0
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v50 - QA5 CONSUMER RIGHTS MESSAGE - HEARD

Q.A5

ASK ALL

Have you heard the message ”Sprawde, jakie masz prawa”?

(READ OUT – ONE ANSWER ONLY)

1   Yes

2   No

Note:

Last trend: EB63.3, Q.B20

v50, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Yes

No

Sum

Valid Cases

570

430

1000

1000

57.0

43.0

100.0

57.0

43.0

100.0
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v51 - QA6 CONSUMER RIGHTS MESSAGE - REFERENCE

Q.A6

Regardless whether you have heard of it or not, according to you what kind of rights does this message refer to?

(READ OUT - ONE ANSWER ONLY)

1   Human rights

2   Citizen's rights, e.g. elections

3   Employees' rights

4   Consumers' rights

5   Patients' rights

6   Rights of the disabled

7   Children's rights

8   Taxpayers' rights

9   Other (SPONTANEOUS)

10   DK

v51, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

Human rights

Citizen's rights, e.g. elections

Employees' rights

Consumers' rights

Patients' rights

Rights of the disabled

Children's rights

Taxpayers' rights

Other (SPONT.)

DK

Sum

Valid Cases

M

143

60

64

520

18

6

13

10

16

151

1000

849

14.3

6.0

6.4

52.0

1.8

0.6

1.3

1.0

1.6

15.1

100.1

16.8

7.1

7.5

61.2

2.1

0.7

1.5

1.2

1.9

 

100.0
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v52 - QA7 CONSUMER RIGHTS MESSAGE: INTERESTING

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_1 Interesting

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v52, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

706

217

77

1000

923

70.6

21.7

7.7

100.0

76.5

23.5

 

100.0
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v53 - QA7 CONSUMER RIGHTS MESSAGE: RELEVANT

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_2 Relevant

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v53, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

853

94

53

1000

947

85.3

9.4

5.3

100.0

90.1

9.9

 

100.0
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v54 - QA7 CONSUMER RIGHTS MESSAGE: HELPFUL

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_3 Helpful

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v54, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

879

76

45

1000

955

87.9

7.6

4.5

100.0

92.0

8.0

 

100.0
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v55 - QA7 CONSUMER RIGHTS MESSAGE: EASY UNDERST

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_4 Easy to understand

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v55, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

763

162

75

1000

925

76.3

16.2

7.5

100.0

82.5

17.5

 

100.0
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v56 - QA7 CONSUMER RIGHTS MESSAGE: EASY REMEMBR

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_5 Easy to remember

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v56, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

803

145

52

1000

948

80.3

14.5

5.2

100.0

84.7

15.3

 

100.0
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v57 - QA7 CONSUMER RIGHTS MESSAGE: CONVINCING

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_6 Convincing

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v57, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

662

220

118

1000

882

66.2

22.0

11.8

100.0

75.1

24.9

 

100.0
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v58 - QA7 CONSUMER RIGHTS MESSAGE: AWARENESS

Q.A7

Please tell me whether or not the following adjectives apply to the message ”Sprawde, jakie masz prawa”.

(ONE ANSWER PER LINE - READ OUT)

Q.A7_7 Raises awareness on consumer rights

1   Applies

2   Does not apply

3   DK

Note:

Last trend: EB63.3, Q.B21

v58, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Applies

Does not apply

DK

Sum

Valid Cases

M

732

162

105

1000

895

73.2

16.2

10.5

99.9

81.9

18.1

 

100.0
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v59 - QA8A CONSUMER RIGHTS - POLISH CITIZEN

Q.A8A

As a Polish citizen, would you say that you have more, less or the same consumer rights as citizens of other European Union 

countries?

(READ OUT – ONE ANSWER ONLY)

1   More

2   Less

3   The same

4   DK

Note:

Last trend: EB63.3, Q.B22

v59, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

More

Less

The same

DK

Sum

Valid Cases

M

21

543

320

116

1000

884

2.1

54.3

32.0

11.6

100.0

2.4

61.4

36.2

 

100.0
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v60 - QA8B CONSUMER RIGHTS - POLISH JUSTICE

Q.A8B

In general, would you say that the Polish justice is efficient in punishing people who cheat consumers?

(READ OUT – ONE ANSWER ONLY)

1   Very efficient

2   Fairly efficient

3   Fairly inefficient

4   Not at all efficient

5   DK

Note:

Last trend: EB63.3, Q.B3

v60, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Very efficient

Fairly efficient

Fairly inefficient

Not at all efficient

DK

Sum

Valid Cases

M

8

69

421

462

40

1000

960

0.8

6.9

42.1

46.2

4.0

100.0

0.8

7.2

43.9

48.1

 

100.0
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v61 - QA9 CONSUMER RIGHTS KNOWL: CREDIT

Q.A9

Do you think that you know your rights as a consumer in each of the following situations?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A9_1 When taking out a credit to make a major purchase (car, washing machine, etc.)

1   Yes, very well

2   Yes, fairly well

3   No, hardly

4   No, not at all

5   DK

Note:

Last trend slightly modified: EB63.3, Q.B6

v61, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Yes, very well

Yes, fairly well

No, hardly

No, not at all

DK

Sum

Valid Cases

M

51

273

382

246

48

1000

952

5.1

27.3

38.2

24.6

4.8

100.0

5.4

28.7

40.1

25.8

 

100.0
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v62 - QA9 CONSUMER RIGHTS KNOWL: PHONE BILL

Q.A9

Do you think that you know your rights as a consumer in each of the following situations?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A9_2 When you have a problem with your phone bill

1   Yes, very well

2   Yes, fairly well

3   No, hardly

4   No, not at all

5   DK

Note:

Last trend slightly modified: EB63.3, Q.B6

v62, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Yes, very well

Yes, fairly well

No, hardly

No, not at all

DK

Sum

Valid Cases

M

89

380

300

157

74

1000

926

8.9

38.0

30.0

15.7

7.4

100.0

9.6

41.0

32.4

17.0

 

100.0
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v63 - QA9 CONSUMER RIGHTS KNOWL: PACKG HOLIDAY

Q.A9

Do you think that you know your rights as a consumer in each of the following situations?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A9_3 When you buy your package holiday trip

1   Yes, very well

2   Yes, fairly well

3   No, hardly

4   No, not at all

5   DK

Note:

Last trend slightly modified: EB63.3, Q.B6

v63, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Yes, very well

Yes, fairly well

No, hardly

No, not at all

DK

Sum

Valid Cases

M

37

168

308

321

166

1000

834

3.7

16.8

30.8

32.1

16.6

100.0

4.4

20.1

36.9

38.5

 

100.0
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v64 - QA9 CONSUMER RIGHTS KNOWL: INTERNET PURCH

Q.A9

Do you think that you know your rights as a consumer in each of the following situations?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A9_4 When you buy from an Internet shop or a mail catalogue

1   Yes, very well

2   Yes, fairly well

3   No, hardly

4   No, not at all

5   DK

Note:

Last trend slightly modified: EB63.3, Q.B6

v64, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Yes, very well

Yes, fairly well

No, hardly

No, not at all

DK

Sum

Valid Cases

M

43

149

238

369

201

1000

799

4.3

14.9

23.8

36.9

20.1

100.0

5.4

18.6

29.8

46.2

 

100.0
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v65 - QA9 CONSUMER RIGHTS KNOWL: DOOR-T-D PURCH

Q.A9

Do you think that you know your rights as a consumer in each of the following situations?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A9_5 When you buy from door-to-door sellers

1   Yes, very well

2   Yes, fairly well

3   No, hardly

4   No, not at all

5   DK

Note:

Last trend slightly modified: EB63.3, Q.B6

v65, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Yes, very well

Yes, fairly well

No, hardly

No, not at all

DK

Sum

Valid Cases

M

24

98

269

433

176

1000

824

2.4

9.8

26.9

43.3

17.6

100.0

2.9

11.9

32.6

52.5

 

100.0
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v66 - QA9 CONSUMER RIGHTS KNOWL: HHDEV WARRANTY

Q.A9

Do you think that you know your rights as a consumer in each of the following situations?

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A9_6 When the household device you just bought does not work properly

1   Yes, very well

2   Yes, fairly well

3   No, hardly

4   No, not at all

5   DK

Note:

Last trend slightly modified: EB63.3, Q.B6

v66, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Yes, very well

Yes, fairly well

No, hardly

No, not at all

DK

Sum

Valid Cases

M

208

556

129

75

31

1000

969

20.8

55.6

12.9

7.5

3.1

99.9

21.5

57.4

13.3

7.7

 

100.0
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v67 - QA10 CONSUMER RIGHTS - PERSONAL ATTENTION

Q.A10

Compared to last year, would you say that you give more, less or the same attention to your rights as a consumer?

(READ OUT – ONE ANSWER ONLY)

1   More

2   Less

3   The same

4   DK

Note:

Last trend: EB63.3, Q.B7

v67, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

More

Less

The same

DK

Sum

Valid Cases

M

334

41

588

37

1000

963

33.4

4.1

58.8

3.7

100.0

34.7

4.3

61.1

 

100.0
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v68 - QA11 CONSUMER RIGHTS INFO PREF: GVRNMNT

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_1 The Government

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v68, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

939

61

1000

1000

93.9

6.1

100.0

93.9

6.1

100.0
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v69 - QA11 CONSUMER RIGHTS INFO PREF: CONS ASS

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_2 A consumer association

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v69, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

394

606

1000

1000

39.4

60.6

100.0

39.4

60.6

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 70 

v70 - QA11 CONSUMER RIGHTS INFO PREF: EU OFFICE

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_3 The European Union information office in Poland

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v70, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

900

100

1000

1000

90.0

10.0

100.0

90.0

10.0

100.0
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v71 - QA11 CONSUMER RIGHTS INFO PREF: SHOPKEEPR

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_4 Shopkeepers

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v71, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

719

281

1000

1000

71.9

28.1

100.0

71.9

28.1

100.0
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v72 - QA11 CONSUMER RIGHTS INFO PREF: FRIENDS

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_5 Friends and/or relatives

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v72, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

712

288

1000

1000

71.2

28.8

100.0

71.2

28.8

100.0
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v73 - QA11 CONSUMER RIGHTS INFO PREF: LAWYERS

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_6 Lawyers

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v73, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

771

229

1000

1000

77.1

22.9

100.0

77.1

22.9

100.0
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v74 - QA11 CONSUMER RIGHTS INFO PREF: OTHER

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_7 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v74, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

981

19

1000

1000

98.1

1.9

100.0

98.1

1.9

100.0
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v75 - QA11 CONSUMER RIGHTS INFO PREF: DK

Q.A11

From the following list, where would you go for information or advice about your consumer rights?

(SHOW CARD – READ OUT – MULTIPLE ANSWERS POSSIBLE)

Q.A11_8 DK

0   Not mentioned

1   Mentioned

Note:

Last trend: EB63.3, Q.B8

v75, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

952

48

1000

1000

95.2

4.8

100.0

95.2

4.8

100.0
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v76 - QA12 CONSUMER RIGHTS INFO - TRUST MOST

Q.A12

Who of the following would you trust the most to give you correct information and advice on your consumer rights?

(SHOW SAME CARD AS IN Q.A11 – READ OUT – ONE ANSWER ONLY)

1   The Government

2   A consumer association 

3   The European Union information office in Poland

4   Shopkeepers

5   Friends and/or relatives

6   Lawyers

7   Other (SPONTANEOUS)

8   DK

Note:

Last trend slightly modified: EB63.3, Q.B9

v76, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

Government

Consumer association 

EU inform. office in Poland

Shopkeepers

Friends/relatives

Lawyers

Other (SPONT.)

DK

Sum

Valid Cases

M

16

467

64

48

160

159

9

76

1000

924

1.6

46.7

6.4

4.8

16.0

15.9

0.9

7.6

99.9

1.7

50.6

6.9

5.2

17.3

17.2

1.0

 

100.0
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v77 - QA13A CONSUMER ORG KNOWL: FEDER...

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_1 Federacja Konsumentów

0   Not mentioned

1   Mentioned

v77, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

834

166

1000

1000

83.4

16.6

100.0

83.4

16.6

100.0
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v78 - QA13A CONSUMER ORG KNOWL: INSPE...

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_2 Inspekcja Handlowa

0   Not mentioned

1   Mentioned

v78, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

945

55

1000

1000

94.5

5.5

100.0

94.5

5.5

100.0
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v79 - QA13A CONSUMER ORG KNOWL: KONSU...

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_3 Konsumencki Instytut Jakości

0   Not mentioned

1   Mentioned

v79, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

995

5

1000

1000

99.5

0.5

100.0

99.5

0.5

100.0
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v80 - QA13A CONSUMER ORG KNOWL: POWIA...

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_4 Powiatowy Rzecznik Konsumentów

0   Not mentioned

1   Mentioned

v80, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

955

45

1000

1000

95.5

4.5

100.0

95.5

4.5

100.0
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v81 - QA13A CONSUMER ORG KNOWL: RZECZ...

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_5 Rzecznik Ubezpieczonych

0   Not mentioned

1   Mentioned

v81, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

993

7

1000

1000

99.3

0.7

100.0

99.3

0.7

100.0
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v82 - QA13A CONSUMER ORG KNOWL: STOWA...

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_6 Stowarzyszenie Konsumentów Polskich

0   Not mentioned

1   Mentioned

v82, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

893

107

1000

1000

89.3

10.7

100.0

89.3

10.7

100.0
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v83 - QA13A CONSUMER ORG KNOWL: UOKIK

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_7 UOKiK – Urząd Ochrony Konkurencji i Konsumentów

0   Not mentioned

1   Mentioned

v83, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

941

59

1000

1000

94.1

5.9

100.0

94.1

5.9

100.0
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v84 - QA13A CONSUMER ORG KNOWL: NONE

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_8 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v84, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

598

402

1000

1000

59.8

40.2

100.0

59.8

40.2

100.0
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v85 - QA13A CONSUMER ORG KNOWL: OTHER

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_9 Other (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v85, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

970

30

1000

1000

97.0

3.0

100.0

97.0

3.0

100.0
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v86 - QA13A CONSUMER ORG KNOWL: DK

Q.A13A

What institutions and organizations / associations dealing with protection of consumers’ rights do you know?

(DO NOT READ OUT - RECODE IN THE PRE-CODED LIST - MULTIPLE ANSWERS POSSIBLE)

Q.A13A_10 DK

0   Not mentioned

1   Mentioned

v86, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

763

237

1000

1000

76.3

23.7

100.0

76.3

23.7

100.0
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v87 - QA13B CONSUMER ORG HEARD: URZAD...

Q.A13B

Have you ever heard of...?

(ONE ANSWER PER LINE - READ OUT)

Q.A13B_1 Urzad Ochrony Konkurencjj i K

1   Yes

2   No

Note:

Last trend: EB63.3, Q.B10

v87, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Yes

No

Sum

Valid Cases

652

348

1000

1000

65.2

34.8

100.0

65.2

34.8

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 88 

v88 - QA13B CONSUMER ORG HEARD: FEDER...

Q.A13B

Have you ever heard of...?

(ONE ANSWER PER LINE - READ OUT)

Q.A13B_2 Federacja Konsumentow

1   Yes

2   No

Note:

Last trend: EB63.3, Q.B10

v88, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Yes

No

Sum

Valid Cases

601

399

1000

1000

60.1

39.9

100.0

60.1

39.9

100.0
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v89 - QA13B CONSUMER ORG HEARD: STOWA...

Q.A13B

Have you ever heard of...?

(ONE ANSWER PER LINE - READ OUT)

Q.A13B_3 Stowarzyszenie Konsumentow Polskich

1   Yes

2   No

Note:

Last trend: EB63.3, Q.B10

v89, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Yes

No

Sum

Valid Cases

500

500

1000

1000

50.0

50.0

100.0

50.0

50.0

100.0
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v90 - QA14 FEDERACJA KONSUMENTOW - HEARD WHERE

Q.A14

IF "YES", CODE 1 IN Q.A13B ITEM 2 – OTHERS GO TO Q.A18

Where did you hear about Federacja Konsumentow?

(READ OUT – ONE ANSWER ONLY)

1   On TV

2   On the radio

3   In the press

4   From friends and/or relatives

5   On the Internet

6   Other (SPONTANEOUS)

7   DK

9   Inap. Not heard of in Q.A13B (not coded 1 in V88)

Note:

Last trend: EB63.3, Q.B11

v90, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

9

On TV

On the radio

In the press

From friends/relatives

On the Internet

Other (SPONT.)

DK

Inap. (not 1 in V88)

Sum

Valid Cases

M

M

462

25

56

22

7

6

21

399

1000

579

46.2

2.5

5.6

2.2

0.7

0.6

2.1

39.9

99.8

79.9

4.3

9.7

3.8

1.2

1.0

 

 

100.0
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v91 - QA15 FEDERACJA KONSUMENTOW - CONTACTED

Q.A15

IF "YES", CODE 1 IN Q.A13B ITEM 2

Did you ever ask Federacja Konsumentow for information or advice?

(READ OUT – ONE ANSWER ONLY)

1   Yes

2   No

3   DK

9   Inap. Not heard of in Q.A13B (not coded 1 in V88)

Note:

Last trend: EB63.3, Q.B12

v91, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

9

Yes

No

DK

Inap. (not 1 in V88)

Sum

Valid Cases

M

M

38

562

1

399

1000

600

3.8

56.2

0.1

39.9

100.0

6.3

93.7

 

 

100.0
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v92 - QA16 FEDERACJA KONSUMENTOW: PPL HELPFUL

Q.A16

IF "YES", CODE 1 IN Q.A13B ITEM 2 / IF "YES", CODE 1 IN Q.A15

Please tell me whether you agree or disagree with the following statements regarding the service received from Federacja 

Konsumentow.

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A16_1 The people working at Federacja Konsumentow were helpful

1   Totally agree

2   Somewhat agree

3   Somewhat disagree

4   Totally disagree

5   DK

9   Inap. Not asked for information or DK in Q.A15 (not coded 1 in V91)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the exclusion 

of respondents.

Last trend: EB63.3, Q.B13

v92, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

9

Totally agree

Somewhat agree

Somewhat disagree

Totally disagree

DK

Inap. (not 1 in V91)

Sum

Valid Cases

M

M

19

15

2

1

2

962

1000

36

1.9

1.5

0.2

0.1

0.2

96.2

100.1

51.4

40.5

5.4

2.7

 

 

100.0
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v93 - QA16 FEDERACJA KONSUMENTOW: ADV USEFUL

Q.A16

IF "YES", CODE 1 IN Q.A13B ITEM 2 / IF "YES", CODE 1 IN Q.A15

Please tell me whether you agree or disagree with the following statements regarding the service received from Federacja 

Konsumentow.

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A16_2 The advice received from Federacja Konsumentow was useful

1   Totally agree

2   Somewhat agree

3   Somewhat disagree

4   Totally disagree

5   DK

9   Inap. Not asked for information or DK in Q.A15 (not coded 1 in V91)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the exclusion 

of respondents.

Last trend: EB63.3, Q.B13

v93, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

9

Totally agree

Somewhat agree

Somewhat disagree

Totally disagree

DK

Inap. (not 1 in V91)

Sum

Valid Cases

M

M

18

13

4

1

2

962

1000

36

1.8

1.3

0.4

0.1

0.2

96.2

100.0

50.0

36.1

11.1

2.8

 

 

100.0
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v94 - QA16 FEDERACJA KONSUMENTOW: EFFECTIVE

Q.A16

IF "YES", CODE 1 IN Q.A13B ITEM 2 / IF "YES", CODE 1 IN Q.A15

Please tell me whether you agree or disagree with the following statements regarding the service received from Federacja 

Konsumentow.

(SHOW CARD WITH SCALE – ONE ANSWER PER LINE - READ OUT)

Q.A16_3 The handling of my request to Federacja Konsumentow was effective

1   Totally agree

2   Somewhat agree

3   Somewhat disagree

4   Totally disagree

5   DK

9   Inap. Not asked for information or DK in Q.A15 (not coded 1 in V91)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the exclusion 

of respondents.

Last trend: EB63.3, Q.B13

v94, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

9

Totally agree

Somewhat agree

Somewhat disagree

Totally disagree

DK

Inap. (not 1 in V91)

Sum

Valid Cases

M

M

13

14

3

5

4

962

1000

34

1.3

1.4

0.3

0.5

0.4

96.2

100.1

37.1

40.0

8.6

14.3

 

 

100.0
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v95 - QA17 FEDERACJA KONSUMENTOW - RECOMMEND

Q.A17

IF "YES", CODE 1 IN Q.A13B ITEM 2 / IF "YES", CODE 1 IN Q.A15

Would you encourage your friends or relatives to ask Federacja Konsumentow for information and/or advice?

(READ OUT – ONE ANSWER ONLY)

1   Yes, definitely

2   Yes, probably

3   No, probably not

4   No, definitely not

5   DK

9   Inap. Not asked for information or DK in Q.A15 (not coded 1 in V91)

Note:

Nested question routing: the quoted filter reference (INAP) includes one or more preceding filter (or other) conditions for the exclusion 

of respondents.

Last trend: EB63.3, Q.B14

v95, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

9

Yes, definitely

Yes, probably

No, probably not

No, definitely not

DK

Inap. (not 1 in V91)

Sum

Valid Cases

M

M

21

10

3

1

2

962

1000

36

2.1

1.0

0.3

0.1

0.2

96.2

99.9

60.0

28.6

8.6

2.9

 

 

100.0
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v96 - QA18 CONSUMER ASSOC SUPPORT: MEMBERSH FEE

Q.A18

ASK ALL

Would you be willing to support an independent consumer association by...?

(ONE ANSWER PER LINE - READ OUT)

Q.A18_1 Paying an annual membership fee of 10 zloty

1   Yes

2   No

3   DK

Note:

Last trend slightly modified: EB63.3, Q.B15

v96, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Yes

No

DK

Sum

Valid Cases

M

241

676

83

1000

917

24.1

67.6

8.3

100.0

26.3

73.7

 

100.0
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v97 - QA18 CONSUMER ASSOC SUPPORT: TAX PERCENTG

Q.A18

ASK ALL

Would you be willing to support an independent consumer association by...?

(ONE ANSWER PER LINE - READ OUT)

Q.A18_2 Using the opportunity to give this association a percentage of your taxes instead of paying them to the Government

1   Yes

2   No

3   DK

Note:

Last trend slightly modified: EB63.3, Q.B15

v97, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

Yes

No

DK

Sum

Valid Cases

M

469

421

109

1000

891

46.9

42.1

10.9

99.9

52.7

47.3

 

100.0
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v98 - QA19A CONSUMER TV SPOTS SEEN: CREDIT

Q.A19A

(ROTATE Q.A19A and Q.A19B)

Have you already seen one or more of these three spots on TV?

(SHOW SCREENS WITH TV SPOTS - MULTIPLE ANSWERS POSSIBLE)

Q.A19A_1 Yes ("umowa o kredyt")

0   Not mentioned

1   Mentioned

v98, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

424

576

1000

1000

42.4

57.6

100.0

42.4

57.6

100.0
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v99 - QA19A CONSUMER TV SPOTS SEEN: TELEPHONE

Q.A19A

(ROTATE Q.A19A and Q.A19B)

Have you already seen one or more of these three spots on TV?

(SHOW SCREENS WITH TV SPOTS - MULTIPLE ANSWERS POSSIBLE)

Q.A19A_2 Yes ("odlaczyli ci telefon")

0   Not mentioned

1   Mentioned

v99, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

434

566

1000

1000

43.4

56.6

100.0

43.4

56.6

100.0
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v100 - QA19A CONSUMER TV SPOTS SEEN: HOLIDAYS

Q.A19A

(ROTATE Q.A19A and Q.A19B)

Have you already seen one or more of these three spots on TV?

(SHOW SCREENS WITH TV SPOTS - MULTIPLE ANSWERS POSSIBLE)

Q.A19A_3 Yes ("wakacje z biurem podrozy")

0   Not mentioned

1   Mentioned

v100, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

516

484

1000

1000

51.6

48.4

100.0

51.6

48.4

100.0
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v101 - QA19A CONSUMER TV SPOTS SEEN: NONE

Q.A19A

(ROTATE Q.A19A and Q.A19B)

Have you already seen one or more of these three spots on TV?

(SHOW SCREENS WITH TV SPOTS - MULTIPLE ANSWERS POSSIBLE)

Q.A19A_4 No, none

0   Not mentioned

1   Mentioned

v101, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

774

226

1000

1000

77.4

22.6

100.0

77.4

22.6

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 102 

v102 - QA19B CONSUMER MAGAZ PG SEEN: CANCELATION

Q.A19B

(ROTATE Q.A19A and Q.A19B)

Have you seen one or more of these pages in a (weekly or monthly) magazine?

(SHOW SCREEN/CARD WITH PRESS ADVERTISEMENT - MULTIPLE ANSWERS POSSIBLE)

Q.A19B_1 Yes ("Czy wiesz kiedy mozesz odstapic od umowy?")

0   Not mentioned

1   Mentioned

v102, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

871

129

1000

1000

87.1

12.9

100.0

87.1

12.9

100.0
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v103 - QA19B CONSUMER MAGAZ PG SEEN: HOLIDAYS

Q.A19B

(ROTATE Q.A19A and Q.A19B)

Have you seen one or more of these pages in a (weekly or monthly) magazine?

(SHOW SCREEN/CARD WITH PRESS ADVERTISEMENT - MULTIPLE ANSWERS POSSIBLE)

Q.A19B_2 Yes ("Jedziesz na wakacje?")

0   Not mentioned

1   Mentioned

v103, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

863

137

1000

1000

86.3

13.7

100.0

86.3

13.7

100.0
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v104 - QA19B CONSUMER MAGAZ PG SEEN: TELEPHONE

Q.A19B

(ROTATE Q.A19A and Q.A19B)

Have you seen one or more of these pages in a (weekly or monthly) magazine?

(SHOW SCREEN/CARD WITH PRESS ADVERTISEMENT - MULTIPLE ANSWERS POSSIBLE)

Q.A19B_3 Yes ("Odlaczyli ci telefon?")

0   Not mentioned

1   Mentioned

v104, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

825

175

1000

1000

82.5

17.5

100.0

82.5

17.5

100.0
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v105 - QA19B CONSUMER MAGAZ PAGE SEEN: NONE

Q.A19B

(ROTATE Q.A19A and Q.A19B)

Have you seen one or more of these pages in a (weekly or monthly) magazine?

(SHOW SCREEN/CARD WITH PRESS ADVERTISEMENT - MULTIPLE ANSWERS POSSIBLE)

Q.A19B_4 No, none

0   Not mentioned

1   Mentioned

v105, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

268

732

1000

1000

26.8

73.2

100.0

26.8

73.2

100.0
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v106 - QA20 CONSUMER CAMPAIGN: RELEVANT

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_1 The message is relevant to Polish consumers

0   Not mentioned

1   Mentioned

v106, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

320

680

1000

1000

32.0

68.0

100.0

32.0

68.0

100.0
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v107 - QA20 CONSUMER CAMPAIGN: ATTRACTIVE

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_2 The message is attractive

0   Not mentioned

1   Mentioned

v107, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

584

416

1000

1000

58.4

41.6

100.0

58.4

41.6

100.0
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v108 - QA20 CONSUMER CAMPAIGN: EASY

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_3 The message is easy to understand

0   Not mentioned

1   Mentioned

v108, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

391

609

1000

1000

39.1

60.9

100.0

39.1

60.9

100.0
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v109 - QA20 CONSUMER CAMPAIGN: ABOUT EU RIGHTS

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_ The message is about consumer rights in the European Union

0   Not mentioned

1   Mentioned

v109, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

547

453

1000

1000

54.7

45.3

100.0

54.7

45.3

100.0
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v110 - QA20 CONSUMER CAMPAIGN: PROMOTE FEDERACJA

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_5 The message aims to promote Federacja Konsumentow

0   Not mentioned

1   Mentioned

v110, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

677

323

1000

1000

67.7

32.3

100.0

67.7

32.3

100.0
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v111 - QA20 CONSUMER CAMPAIGN: NOT ATTRACTIVE

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_6 The message is not attractive

0   Not mentioned

1   Mentioned

v111, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

962

38

1000

1000

96.2

3.8

100.0

96.2

3.8

100.0
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v112 - QA20 CONSUMER CAMPAIGN: DIFFICULT

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_7 The message is difficult to understand

0   Not mentioned

1   Mentioned

v112, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

968

32

1000

1000

96.8

3.2

100.0

96.8

3.2

100.0
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v113 - QA20 CONSUMER CAMPAIGN: IRRELEVANT

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_8 The message is irrelevant to Polish consumers

0   Not mentioned

1   Mentioned

v113, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

980

20

1000

1000

98.0

2.0

100.0

98.0

2.0

100.0
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v114 - QA20 CONSUMER CAMPAIGN: SENDER NOT CLEAR

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_9 It is not clear who is sending the message

0   Not mentioned

1   Mentioned

v114, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

969

31

1000

1000

96.9

3.1

100.0

96.9

3.1

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 115 

v115 - QA20 CONSUMER CAMPAIGN: NONE

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_10 None (SPONTANEOUS)

0   Not mentioned

1   Mentioned

v115, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

991

9

1000

1000

99.1

0.9

100.0

99.1

0.9

100.0
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v116 - QA20 CONSUMER CAMPAIGN: DK

Q.A20

Focusing on the campaign in general, please tell me with which of the following you tend to agree.

(READ OUT - MULTIPLE ANSWERS POSSIBLE)

Q.A20_11 DK

0   Not mentioned

1   Mentioned

v116, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

Not mentioned

Mentioned

Sum

Valid Cases

953

47

1000

1000

95.3

4.7

100.0

95.3

4.7

100.0
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v117 - QA21 CONSUMER CAMPAIGN - OVERALL RATING

Q.A21

Overall, how would you rate the message? Would you say that this message is…?

(READ OUT - ONE ANSWER ONLY)

1   Very good

2   Fairly good

3   Fairly bad

4   Very bad

5   DK

v117, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Very good

Fairly good

Fairly bad

Very bad

DK

Sum

Valid Cases

M

301

597

33

7

63

1000

937

30.1

59.7

3.3

0.7

6.3

100.1

32.1

63.6

3.5

0.7

 

100.0
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v118 - D1 LEFT-RIGHT PLACEMENT

DEMOGRAPHICS

  

D.1

In political matters people talk of "the left" and "the right".How would you place your views on this scale?

(SHOW CARD)

(DO NOT PROMPT - IF CONTACT HESITATES, TRY AGAIN)

1   Box 1 - left

2   Box 2

3   Box 3

4   Box 4

5   Box 5

6   Box 6

7   Box 7

8   Box 8

9   Box 9

10   Box 10 - right

97   Refusal (SPONTANEOUS)

98   DK

Note:

Original code "11" recoded to "97".

Original code "12" recoded to "98".

Last trend: EB63.4, D.1 

v118, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

97

98

Box 1 - left

Box 2

Box 3

Box 4

Box 5

Box 6

Box 7

Box 8

Box 9

Box 10 - right

Refusal

DK

Sum

Valid Cases

M

M

37

13

30

39

202

62

58

58

16

76

49

358

1000

593

3.7

1.3

3.0

3.9

20.2

6.2

5.8

5.8

1.6

7.6

4.9

35.8

99.8

6.3

2.2

5.1

6.6

34.2

10.5

9.8

9.8

2.7

12.9

 

 

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 119 

v119 - D1 LEFT-RIGHT PLACEMENT - RECODED 3 CAT

D.1R1 Left - right scale (RECODED)

1   (1 - 4) Left

2   (5 - 6) Centre

3   (7 -10) Right

9   DK/Refusal

Derivation:

This variable collapses answers to D.1 into three categories.

Note:

See D.1 for complete question text.

v119, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

9

(1 - 4) Left

(5 - 6) Centre

(7 -10) Right

DK/Refusal

Sum

Valid Cases

M

120

264

209

407

1000

593

12.0

26.4

20.9

40.7

100.0

20.2

44.5

35.2

 

100.0
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v120 - D1 LEFT-RIGHT PLACEMENT - RECODED 5 CAT

D.1R2 Left - right scale (RECODED)

1   (1 - 2) Left

2   (3 - 4)

3   (5 - 6) Centre

4   (7 - 8)

5   (9 -10) Right

9   DK/Refusal

Derivation:

This variable collapses answers to D.1 into five categories.

Note:

See D.1 for complete question text.

NO QUESTIONS D.2 TO D.6

v120, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

9

(1 - 2) Left

(3 - 4)

(5 - 6) Centre

(7 - 8)

(9 -10) Right

DK/Refusal

Sum

Valid Cases

M

51

70

264

116

93

407

1000

593

5.1

7.0

26.4

11.6

9.3

40.7

100.1

8.6

11.8

44.4

19.5

15.7

 

100.0
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v121 - D7 MARITAL STATUS

D.7

Could you give me the letter which corresponds best to your own current situation? 

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   Married

2   Remarried

3   Unmarried, currently living with partner

4   Unmarried, having never lived with a partner

5   Unmarried, having previously lived with a partner, but now on my own

6   Divorced

7   Separated

8   Widowed

9   Other (SPONTANEOUS)

97   Refusal (SPONTANEOUS)

Note:

Original code "10" recoded to "97".

Last trend: EB63.4, D.7 

v121, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

97

Married

Remarried

Living with partner

Never lived with partner

Prev. lived with partner

Divorced

Separated

Widowed

Other (SPONT.)

Refusal (SPONT.)

Sum

Valid Cases

M

507

14

80

189

40

39

13

102

4

11

1000

989

50.7

1.4

8.0

18.9

4.0

3.9

1.3

10.2

0.4

1.1

99.9

51.3

1.4

8.1

19.1

4.0

3.9

1.3

10.3

0.4

 

100.0
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v122 - D8 AGE EDUCATION

D.8

How old were you when you stopped full-time education?

(IF "STILL STUDYING", CODE '00' )

7   7 years

45   45 years

97   No full-time education

98   Still studying

99   DK

Note:

Original code "00" recoded to "98".

Last trend: EB63.4, D.8
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v123 - D8 AGE EDUCATION - RECODED

D.8R Age when finished full-time education - RECODED

1   Up to 14 years

2   15 years

3   16 years

4   17 years

5   18 years

6   19 years

7   20 years

8   21 years

9   22 years and older

10   Still studying

11   No full-time education

98   DK

Note:

See D.8 for complete question text.

NO QUESTION D.9

v123, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

98

Up to 14 years

15 years

16 years

17 years

18 years

19 years

20 years

21 years

22 years and older

Still studying

No full-time education

DK

Sum

Valid Cases

M

79

51

40

75

194

141

79

49

137

142

1

11

1000

989

7.9

5.1

4.0

7.5

19.4

14.1

7.9

4.9

13.7

14.2

0.1

1.1

99.9

8.0

5.2

4.0

7.6

19.6

14.3

8.0

5.0

13.9

14.4

0.1

 

100.0
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v124 - D10 GENDER

D.10 GENDER

1   Male

2   Female

Note:

Last trend: EB63.4, D.10

v124, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Male

Female

Sum

Valid Cases

479

521

1000

1000

47.9

52.1

100.0

47.9

52.1

100.0
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v125 - D11 AGE EXACT

D.11

How old are you? 

15   15 years

91   91 years

Note:

Actual number is coded.

Last trend: EB63.4, D.11 



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 126 

v126 - D11 AGE RECODED - FOUR GROUPS

D.11R1 AGE - RECODED IN FOUR GROUPS

1   15 - 24 years

2   25 - 39 years

3   40 - 54 years

4   55 years and older

Derivation:

This variable collapses answers to D.11 into four categories.

Note:

See D.11 for complete question text.

v126, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

15 - 24 years

25 - 39 years

40 - 54 years

55 years and older

Sum

Valid Cases

202

252

276

270

1000

1000

20.2

25.2

27.6

27.0

100.0

20.2

25.2

27.6

27.0

100.0



 
Eurobarometer 63.5 - June-July 2005

GESIS Study No. 4412 (v 2.0.0); doi: 10.4232/1.10991

 page 127 

v127 - D11 AGE RECODED - SIX GROUPS

D.11R2 AGE - RECODED IN SIX GROUPS

1   15 - 24 years

2   25 - 34 years

3   35 - 44 years

4   45 - 54 years

5   55 - 64 years

6   65 years and older

Derivation:

This variable collapses answers to D.11 into six categories.

Note:

See D.11 for complete question text.

NO QUESTION D.12 TO D.14

v127, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

15 - 24 years

25 - 34 years

35 - 44 years

45 - 54 years

55 - 64 years

65 years and older

Sum

Valid Cases

202

171

151

206

114

156

1000

1000

20.2

17.1

15.1

20.6

11.4

15.6

100.0

20.2

17.1

15.1

20.6

11.4

15.6

100.0
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v128 - D15A OCCUPATION OF RESPONDENT

D.15A

What is your current occupation?

NON-ACTIVE

1   Responsible for ordinary shopping and looking after the home, or without any current occupation, not working

2   Student

3   Unemployed or temporarily not working

4   Retired or unable to work through illness

SELF EMPLOYED

5   Farmer

6   Fisherman (not mentioned)

7   Professional (lawyer, medical practitioner, accountant, architect, etc.)

8   Owner of a shop, craftsmen, other self-employed person

9   Business proprietors, owner (full or partner) of a company

EMPLOYED

10   Employed professional (employed doctor, lawyer, accountant, architect)

11   General management, director or top management (managing directors, director general, other director)

12   Middle management, other management (department head, junior manager, teacher, technician)

13   Employed position, working mainly at a desk

14   Employed position, not at a desk but travelling (salesmen, driver, etc.)

15   Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, etc.)

16   Supervisor

17   Skilled manual worker

18   Other (unskilled) manual worker, servant

Note:

Last trend: EB63.4, D.15A
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v128, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

7

8

9

10

11

12

13

14

15

16

17

18

Responsible for ordinary shopping, etc.

Student

Unemployed, temporarily not working

Retired, unable to work

Farmer

Professional (lawyer, etc.)

Owner of a shop, craftsmen, etc.

Business proprietors, etc.

Employed professional (employed doctor, etc.)

General management, etc.

Middle management, etc.

Employed position, at desk

Employed position, travelling

Employed position, service job

Supervisor

Skilled manual worker

Unskilled manual worker, etc.

Sum

Valid Cases

36

142

121

309

32

3

24

8

25

4

66

47

23

44

6

98

15

1000

1000

3.6

14.2

12.1

30.9

3.2

0.3

2.4

0.8

2.5

0.4

6.6

4.7

2.3

4.4

0.6

9.8

1.5

100.3

3.6

14.2

12.1

30.8

3.2

0.3

2.4

0.8

2.5

0.4

6.6

4.7

2.3

4.4

0.6

9.8

1.5

100.0
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v129 - D15B OCCUPATION OF RESPONDENT - LAST JOB

D.15B

ASK D.15B ONLY IF NOT DOING ANY PAID WORK CURRENTLY - CODES 1 TO 4 IN D.15A

Did you do any paid work in the past? What was your last occupation?

SELF EMPLOYED

1   Farmer 

2   Fisherman (not mentioned)

3   Professional (lawyer, medical practitioner, accountant, architect, etc.)

4   Owner of a shop, craftsmen, other self-employed person

5   Business proprietors, owner (full or partner) of a company

EMPLOYED

6   Employed professional (employed doctor, lawyer, accountant, architect)

7   General management, director or top management (managing directors, director general, other director)

8   Middle management, other management (department head, junior manager, teacher, technician)

9   Employed position, working mainly at a desk

10   Employed position, not at a desk but travelling (salesmen, driver, etc.)

11   Employed position, not at a desk, but in a service job (hospital, restaurant, police, fireman, etc.)

12   Supervisor

13   Skilled manual worker

14   Other (unskilled) manual worker, servant

15   Never did any paid work

99   Inap. currently doing payed work (not coded 1 to 4 in V128)

Note:

In accordance with former waves coding results to be (correctly) shifted compared to the questionnaire. 

Last trend: EB63.4, D.15B

NO QUESTIONS D.16 TO D.24
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v129, weighted by v8

Value Label Missing Count Percent Valid Percent

1

3

4

5

6

7

8

9

10

11

12

13

14

15

99

Farmer 

Professional (lawyer, etc.)

Owner of a shop, craftsmen, etc.

Business proprietors, etc.

Employed professional (employed doctor, etc.)

General management, etc.

Middle management, etc.

Employed position, at desk

Employed position, travelling

Employed position, service job

Supervisor

Skilled manual worker

Unskilled manual worker, etc.

Never did any paid work

Inap. (not 1 to 4 in V128)

Sum

Valid Cases

M

37

1

8

1

20

6

42

43

25

21

5

176

38

186

393

1000

607

3.7

0.1

0.8

0.1

2.0

0.6

4.2

4.3

2.5

2.1

0.5

17.6

3.8

18.6

39.3

100.2

6.1

0.2

1.3

0.2

3.3

1.0

6.9

7.1

4.1

3.4

0.8

28.9

6.2

30.5

 

100.0
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v130 - D25 TYPE OF COMMUNITY

D.25

ASK ALL

Would you say you live in a...?

(READ OUT)

1   Rural area or village

2   Small or middle sized town

3   Large town

8   DK

Note:

Original code "4" recoded to "8".

Last trend: EB63.4, D.25

NO QUESTIONS D.26 TO D.39

v130, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

8

Rural area or village

Small/middle town

Large town

DK

Sum

Valid Cases

M

379

382

237

1

1000

999

37.9

38.2

23.7

0.1

99.9

38.0

38.3

23.7

 

100.0
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v131 - D40A HOUSEHOLD COMPOSITION: AGED 15+

D.40A

Could you tell me how many people aged 15 years or more live in your household, yourself included?

(READ OUT - WRITE DOWN)

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

Note:

Last trend: EB63.4, D.40A

v131, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

One

Two

Three

Four

Five

Six

Seven

Sum

Valid Cases

178

386

197

150

65

19

4

1000

1000

17.8

38.6

19.7

15.0

6.5

1.9

0.4

99.9

17.8

38.6

19.7

15.0

6.5

1.9

0.4

100.0
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v132 - D40A HOUSEHOLD COMPOSITION: AGED 15+ (REC)

D.40AR HOUSEHOLD COMPOSITION: AGED 15+ (RECODED)

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D.40A/V131.

Note:

See V131 for complete question text.

v132, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

One

Two

Three

Four or more

Sum

Valid Cases

178

386

197

238

1000

1000

17.8

38.6

19.7

23.8

99.9

17.8

38.6

19.7

23.8

100.0
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v133 - D40B HOUSEHOLD COMPOSITION: AGED <10

D.40B

Could you tell me how many children less than 10 years old live in your household?

(READ OUT - WRITE DOWN)

0   None

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

9   Nine

Note:

Last trend: EB63.4, D.40B

v133, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

5

6

9

None

One

Two

Three

Four

Five

Six

Nine

Sum

Valid Cases

769

152

64

9

4

1

1

1

1000

1000

76.9

15.2

6.4

0.9

0.4

0.1

0.1

0.1

100.1

76.8

15.2

6.4

0.9

0.4

0.1

0.1

0.1

100.0
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v134 - D40B HOUSEHOLD COMPOSITION: AGED <10 (REC)

D.40BR HOUSEHOLD COMPOSITION: AGED <10 (RECODED)

0   None

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D.40B/V133.

Note:

See V133 for complete question text.

v134, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

None

One

Two

Three

Four or more

Sum

Valid Cases

769

152

64

9

6

1000

1000

76.9

15.2

6.4

0.9

0.6

100.0

76.9

15.2

6.4

0.9

0.6

100.0
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v135 - D40C HOUSEHOLD COMPOSITION: AGED 10-14

D.40C

Could you tell me how many children aged 10 to 14 years old live in your household? 

(READ OUT - WRITE DOWN)

0   None

1   One

2   Two

3   Three

9   Nine

Note:

Last trend: EB63.4, D.40C

v135, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

2

3

9

None

One

Two

Three

Nine

Sum

Valid Cases

828

118

48

4

1

1000

1000

82.8

11.8

4.8

0.4

0.1

99.9

82.9

11.8

4.8

0.4

0.1

100.0
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v136 - D40C HOUSEHOLD COMPOSITION: AGED 10-14 (REC)

D.40CR HOUSEHOLD COMPOSITION: AGED 10-14 (RECODED)

0   None

1   One

2   Two

3   Three

4   Four or more

Derivation:

This variable groups answers to question D.40C/V135.

Note:

See V135 for complete question text.

v136, weighted by v8

Value Label Missing Count Percent Valid Percent

0

1

2

3

4

None

One

Two

Three

Four or more

Sum

Valid Cases

828

118

48

4

1

1000

1000

82.8

11.8

4.8

0.4

0.1

99.9

82.9

11.8

4.8

0.4

0.1

100.0
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v137 - D40 HOUSEHOLD COMPOSITION: SIZE A+B+C

D.40 HOUSEHOLD COMPOSITION: SIZE (A+B+C) 

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven

8   Eight

9   Nine

10   Ten

11   Eleven

12   Twelve

13   Thirteen

Derivation:

This variable summarizes V131, V133 and V135. 

Note:

See 131, V133 and V135 for complete question text.

Generated by the Archive in accordance with former surveys.

v137, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

One

Two

Three

Four

Five

Six

Seven

Eight

Nine

Ten

Eleven

Twelve

Thirteen

Sum

Valid Cases

163

246

209

181

104

52

28

11

1

2

1

1

1

1000

1000

16.3

24.6

20.9

18.1

10.4

5.2

2.8

1.1

0.1

0.2

0.1

0.1

0.1

100.0

16.3

24.6

20.9

18.1

10.4

5.2

2.8

1.1

0.1

0.2

0.1

0.1

0.1

100.0
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v138 - D40 HOUSEHOLD COMPOSITION: SIZE A+B+C (REC)

D.40R HOUSEHOLD COMPOSITION: SIZE (A+B+C) (RECODED)

1   One

2   Two

3   Three

4   Four

5   Five

6   Six

7   Seven or more

Derivation:

This variable groups the summarized variable V137.

Note:

See V131, V133 and V135 for complete question text.

Generated by the Archive in accordance with former surveys.

v138, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

One

Two

Three

Four

Five

Six

Seven or more

Sum

Valid Cases

163

246

209

181

104

52

45

1000

1000

16.3

24.6

20.9

18.1

10.4

5.2

4.5

100.0

16.3

24.6

20.9

18.1

10.4

5.2

4.5

100.0
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v139 - D41 NATIONAL BACKGROUND: RESPONDENT

D.41

You personally, were you born...? 

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   In (OUR COUNTRY)

2   In another Member Country of the European Union

3   In Europe, but not in a Member Country of the European Union

4   In Asia, in Africa or in Latin America (not mentioned)

5   In Northern America, in Japan or in Oceania (not mentioned)

Note:

Last trend: EB63.4, D.41

v139, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

In (COUNTRY)

In another EU state

Europe, but not EU

Sum

Valid Cases

982

7

11

1000

1000

98.2

0.7

1.1

100.0

98.2

0.7

1.1

100.0
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v140 - D42 NATIONAL BACKGROUND: PARENTS

D.42

Which of these proposals corresponds to your situation?

(SHOW CARD - READ OUT - ONE ANSWER ONLY)

1   Your mother and your father were born in (OUR COUNTRY)

2   One of your parents was born in (OUR COUNTRY) and the other was born in another Member State of the EU

3   Your mother and your father were born in another Member State of the EU

4   Another situation (SPONTANEOUS)

9   DK/Refusal (SPONTANEOUS)

Note:

Original code "05" recoded to "09".

Last trend: EB63.4, D.42

v140, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

9

Mother and father born in (COUNTRY)

One born in (COUNTRY), other in EU

Mother and father born in other EU

Another situation (Spont.)

DK/Refusal (Spont.)

Sum

Valid Cases

M

950

17

12

20

1

1000

999

95.0

1.7

1.2

2.0

0.1

100.0

95.1

1.7

1.2

2.0

 

100.0
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v141 - D43A PHONE AVAILABLE - FIXED IN HH

D.43A

Do you own a fixed telephone in your household?

1   Yes

2   No

Note:

Last trend: EB63.4, D.43A

v141, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Yes

No

Sum

Valid Cases

749

251

1000

1000

74.9

25.1

100.0

74.9

25.1

100.0
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v142 - D43B PHONE AVAILABLE - PRIVATE MOBILE

D.43B

Do you own a mobile telephone?

1   Yes

2   No

Note:

Last trend: EB63.4, D.43B

v142, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

Yes

No

Sum

Valid Cases

544

456

1000

1000

54.4

45.6

100.0

54.4

45.6

100.0
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v143 - P1 DATE OF INTERVIEW

INTERVIEW PROTOCOLE

P.1 Date of interview

1   Saturday 25th June 2005

2   Sunday 26th June 2005

3   Monday 27th June 2005

4   Tuesday 28th June 2005

5   Wednesday 29th June 2005

6   Thursday 30th June 2005

7   Friday 1st July 2005

8   Saturday 2nd July 2005

9   Sunday 3rd July 2005

10   Monday 4th July 2005

11   Tuesday 5th July 2005

12   Wednesday 6th July 2005

13   Thursday 7th July 2005

14   Friday 8th July 2005

15   Saturday 9th July 2005

16   Sunday 10th July 2005

17   Monday 11th July 2005

18   Tuesday 12th July 2005

19   Wednesday 13th July 2005

Note:

Last trend: EB63.4, P.1
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v143

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

Saturday 25th June 2005

Sunday 26th June 2005

Monday 27th June 2005

Tuesday 28th June 2005

Wednesday 29th June 2005

Thursday 30th June 2005

Friday 1st July 2005

Saturday 2nd July 2005

Sunday 3rd July 2005

Monday 4th July 2005

Tuesday 5th July 2005

Wednesday 6th July 2005

Thursday 7th July 2005

Friday 8th July 2005

Saturday 9th July 2005

Sunday 10th July 2005

Monday 11th July 2005

Tuesday 12th July 2005

Wednesday 13th July 2005

Sum

Valid Cases

20

20

27

99

79

85

50

75

47

78

131

147

111

9

6

5

6

3

2

1000

1000

2.0

2.0

2.7

9.9

7.9

8.5

5.0

7.5

4.7

7.8

13.1

14.7

11.1

0.9

0.6

0.5

0.6

0.3

0.2

100.0

2.0

2.0

2.7

9.9

7.9

8.5

5.0

7.5

4.7

7.8

13.1

14.7

11.1

0.9

0.6

0.5

0.6

0.3

0.2

100.0
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v144 - P2 TIME OF INTERVIEW

P.2 Time of the beginning of the interview

751   7.51

2137   21.37

Note:

Actual number is coded.

Last trend: EB63.4, P.2
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v145 - P2 TIME OF INTERVIEW - RECODED

P.2 Time of the beginning of the interview - RECODED

1   Before 8 h

2   8 - 12 h

3   13 - 16 h

4   17 - 19 h

5   20 - 22 h

Note:

This variable collapses codes in P.2 into five categories.

v145 by v7, Absolute Values (Row Percent)

v145 1 2 3 4 5 N Sum N Valid Sum

v7

PL

N Sum

N Valid Sum

2 (0.2)

2

2

97 (9.7)

97

97

404 (40.4)

404

404

426 (42.6)

426

426

71 (7.1)

71

71

1000

1000

1000

1000
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v146 - P3 DURATION OF INTERVIEW

P.3 Number of minutes the interview lasted

8   8 minutes

50   50 minutes

Note:

Actual number is coded.

Last trend: EB63.4, P.3
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v147 - P3 DURATION OF INTERVIEW - RECODED

P.3 Number of minutes the interview lasted - RECODED

1   Up to 14 minutes

2   15 - 29 minutes

3   30 - 44 minutes

4   45 or more

Note:

This variable collapses codes in P.3 into four categories.

v147 by v7, Absolute Values (Row Percent)

v147 1 2 3 4 N Sum N Valid Sum

v7

PL

N Sum

N Valid Sum

521 (52.1)

521

521

444 (44.4)

444

444

32 (3.2)

32

32

3 (0.3)

3

3

1000

1000

1000

1000
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v148 - P4 N OF PERSONS PRESENT DURING INTERVIEW

P.4 Number of persons present during the interview, including interviewer

1   Two (interviewer and respondent)

2   Three

3   Four

4   Five or more

Note:

Last trend: EB63.4, P.4

v148 by v7, Absolute Values (Row Percent)

v148 1 2 3 4 N Sum N Valid Sum

v7

PL

N Sum

N Valid Sum

723 (72.3)

723

723

228 (22.8)

228

228

40 (4.0)

40

40

9 (0.9)

9

9

1000

1000

1000

1000
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v149 - P5 RESPONDENT COOPERATION

P.5 Respondent cooperation

1   Excellent

2   Fair

3   Average

4   Bad

Note:

Last trend: EB63.4, P.5

v149 by v7, Absolute Values (Row Percent)

v149 1 2 3 4 N Sum N Valid Sum

v7

PL

N Sum

N Valid Sum

563 (56.3)

563

563

338 (33.8)

338

338

86 (8.6)

86

86

13 (1.3)

13

13

1000

1000

1000

1000
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v150 - P6 SIZE OF COMMUNITY - POLAND

P.6_PL (Objective) Size of community: Poland

1   Rural area (village)

2   Less than 20.000 inhabitants

3   20.000 to 100.000 inhabitants

4   100.001 to 500.000 inhabitants

5   More than 500.000 inhabitants

Note:

Last trend: EB63.4, P.6

v150, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

Rural area (village)

Less than 20.000

20.000 to 100.000

100.001 to 500.000

More than 500.000

Sum

Valid Cases

370

128

195

183

124

1000

1000

37.0

12.8

19.5

18.3

12.4

100.0

37.0

12.8

19.5

18.3

12.4

100.0
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v151 - P7 REGION I - POLAND

P.7_PL Region I

Poland (EUROSTAT NUTS II LEVEL) - Voivodeship

1   Dolnoslaskie

2   Kujawsko-pomorskie

3   Lubelskie

4   Lubuskie

5   Lodzkie

6   Malopolskie

7   Mazowieckie

8   Opolskie

9   Podkarpackie

10   Podlaskie

11   Pomorskie

12   Slaskie

13   Swietokrzyskie

14   Warminsko-mazurskie

15   Wielkopolskie

16   Zachodniopomorskie

Note:

Last trend: EB63.4, P.7
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v151, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

Dolnoslaskie

Kujawsko-pomorskie

Lubelskie

Lubuskie

Lodzkie

Malopolskie

Mazowieckie

Opolskie

Podkarpackie

Podlaskie

Pomorskie

Slaskie

Swietokrzyskie

Warminsko-mazurskie

Wielkopolskie

Zachodniopomorskie

Sum

Valid Cases

77

54

57

26

69

84

137

28

53

31

57

126

34

37

87

44

1000

1000

7.7

5.4

5.7

2.6

6.9

8.4

13.7

2.8

5.3

3.1

5.7

12.6

3.4

3.7

8.7

4.4

100.1

7.7

5.4

5.7

2.6

6.9

8.4

13.7

2.8

5.3

3.1

5.7

12.6

3.4

3.7

8.7

4.4

100.0
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v152 - P7 REGION II - POLAND

P.7R_PL Region II

Poland (EUROSTAT NUTS I LEVEL) - Groups of Voivodeships

1   Centralny

2   Poludniowy

3   Wschodni

4   Polnocno-zachodni

5   Poludniowo-zachodni

6   Polnocny

Note:

Last trend: EB63.4, P.7

v152, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

Centralny

Poludniowy

Wschodni

Polnocno-zachodni

Poludniowo-zachodni

Polnocny

Sum

Valid Cases

206

210

175

157

105

148

1000

1000

20.6

21.0

17.5

15.7

10.5

14.8

100.1

20.6

21.0

17.5

15.7

10.5

14.8

100.0
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v153 - C14 RESPONDENT OCCUPATION SCALE

C.14 Respondent Occupation Scale

1   Self-employed (coded 5 to 9 in V128)

2   Managers (coded 10 to 12 in V128)

3   Other white collars (coded 13 or 14 in V128)

4   Manual workers (coded 15 to 18 in V128)

5   House persons (coded 1 in V128)

6   Unemployed (coded 3 in V128)

7   Retired (coded 4 in V128)

8   Students (coded 2 in V128)

Note:

This scale is based on a combination / selection of the current respondent occupation variable D.15A (V128).

v153, weighted by v8

Value Label Missing Count Percent Valid Percent

1

2

3

4

5

6

7

8

Self-employed (5 to 9 in V128)

Managers (10 to 12 in V128)

Other white collars (13 or 14 in V128)

Manual workers (15 to 18 in V128)

House persons (1 in V128)

Unemployed (3 in V128)

Retired (4 in V128)

Students (2 in V128)

Sum

Valid Cases

66

95

70

162

36

121

309

142

1000

1000

6.6

9.5

7.0

16.2

3.6

12.1

30.9

14.2

100.1

6.6

9.5

7.0

16.2

3.6

12.1

30.9

14.2

100.0
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v154 - INTERVIEWER ID

Original Interviewer Identification Number

This is the original interviewer identification number as supplied by TNS OPINION & SOCIAL. The first two digits identify the country of 

interview (25: Poland). The remaining digits contain the interviewer id numbers.

Note:

Actual number is coded.
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v39

v40
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v42

v43

v44

v45

ARCHIVE STUDY NUMBER - DISTRIBUTOR

ARCHIVE STUDY NUMBER - PUBLISHER

GESIS ARCHIVE VERSION

EUROBAROMETER NUMBER

UNIQUE CASE ID (INTERVIEW ID)

NATION - ALL SAMPLES

NATION - ALL SAMPLES ISO 3166

W1 WEIGHT RESULT FROM TARGET

Q1 NATIONALITY BELGIUM (NOT STATED)

Q1 NATIONALITY DENMARK

Q1 NATIONALITY GERMANY

Q1 NATIONALITY GREECE (NOT STATED)

Q1 NATIONALITY SPAIN (NOT STATED)

Q1 NATIONALITY FRANCE (NOT STATED)

Q1 NATIONALITY IRELAND (NOT STATED)

Q1 NATIONALITY ITALY (NOT STATED)

Q1 NATIONALITY LUXEMBOURG (NOT STATED)

Q1 NATIONALITY NETHERLANDS (NOT STATED)

Q1 NATIONALITY PORTUGAL (NOT STATED)

Q1 NATIONALITY UNITED KINGDOM (NOT STATED)

Q1 NATIONALITY AUSTRIA (NOT STATED)

Q1 NATIONALITY SWEDEN (NOT STATED)

Q1 NATIONALITY FINLAND (NOT STATED)

Q1 NATIONALITY CYPRUS (REPUBLIC) (NOT STATED)

Q1 NATIONALITY CZECH REPUBLIC (NOT STATED)

Q1 NATIONALITY ESTONIA (NOT STATED)

Q1 NATIONALITY HUNGARY (NOT STATED)

Q1 NATIONALITY LATVIA (NOT STATED)

Q1 NATIONALITY LITHUANIA (NOT STATED)

Q1 NATIONALITY MALTA (NOT STATED)

Q1 NATIONALITY POLAND

Q1 NATIONALITY SLOVAKIA (NOT STATED)

Q1 NATIONALITY SLOVENIA (NOT STATED)

QA1 CONSUMER RIGHTS - MEDIA ATTENTION

QA2 CONSUMER RIGHTS - SEEN/HEARD IN MEDIA

QA3 CONSUMER RIGHTS INFO: TV ADVERTISING

QA3 CONSUMER RIGHTS INFO: TV PROGRAMME
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