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Conducted by TNS Political & Social at the request of the European Commission,
Directorate-General for Enterprise and Industry. Survey co-ordinated by the European
Commission, Directorate-General for Communication (DG COMM “Strategy,
Corporate Communication Actions and Eurobarometer” Unit).

Archive dataset version 1.0.0 (2014-08-28)

Archive information and errata:

e One duplicate case id number for Hungary has been identified (‘2166’). A serial
case id number (serialid) has been appointed by the archive maintaining the
original case order. The possibly duplicate case (all variables are coded
identical) has not been dropped.

e Data for language of interview (LAN) no available.

Proposed dataset citation:

European Commission: Flash Eurobarometer 394: (The Role of Public Support in the
Commercialisation of Innovations, January-February 2014. TNS Political & Social
[Producer];

GESIS Data Archive: ZA5907, dataset version 1.0.0. (2014), doi: 10.4232/1.12031.

Request for bibliographic references:

Your feedback on any publication using Eurobarometer data will be very much
appreciated. Please send us bibliographic information on all types of publication:
books, articles, reports, conference papers, student thesis or dissertations etc. and
include information on the data set(s) which were used.

http://www.gesis.org/eurobarometer-data-service/overview/publications/research-bibliography/
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