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Katapxt) 6a 160cAa va ocag poTHO® TPELS EPWTHOELS Yia tTnv Eupwnaiki 'Evoon.

Ep. 1 'evika plAcvtag Vopidete 6tL to va €ivat n Kunpog pédog tng Evponaiking ‘Evoong Oa ftav ...... ;
ATABAXTE:

‘Eva xadd npaypa

‘Eva xako6 npaypa

Oute KaAd oUte KAKO

Aev yvepilen /Aev ¢éxo yvopn (auopunta)

X1O | W N =

Apvnon (auBopunta)

Ep.2 Kat av aupio €ixe £€va Snpown@iopa yia to epatnpa tng éviagng tng Kunpou otnv Evponaiki)
'Eveor, £0cig npoonrikd Oa prneilate unép 1 evavua otyv éveagn;

Yriép

Evavua

Aev Ba irjyava va yneion/Asuxko (auboppnta)

Aev yvopilen /Asv ¢xo yvoun (au@oppunta)

x o fw N (=

Apvnon (auBopunta)

Ep.3 Aappfavovtag 6Aa unoyn, 6a Aé¢yate 6t ) Kunpog 6a w@eAeito 1) 6X1 pe To va £ivat pédog tng
Eupwnaixng 'Evoong;

Nat, 6a ogeAeito

'Ox1, 6ev Ba wpeleito

Agv yvopilen /Asv éxm yvoun (auBoppnta)

bite] [

Apvnon (auBéppnta)

Ep. 4 II¢ote pou o0ag NAaparaic £i0a0TE MOAU LKAVOMOUPEVOL, KANMG LKAVOIIOLNHEVOL, OXL APRETA
kavonoupévot 1) Ka@6Aou tkavonounpévol pe xabéva amnod ta no KATe:
(AIABAXTE-AEIETE KAPTA)

Aev

AIABAZTE: IToAU Kanwg ‘Oxt apketd Ka®oAou yvepilon/

KAVOITOl- | 1KAVOITOl- IKAVOITOl- IKAVOITOl- Aev £x®

nuévot npévot nuévot npévot yvoun Apvnon

1 — Tn Jw1n oag yevikd 4 3 2 1 9 X
2 — Tnv vyela oag 4 3 2 1 9 X
3- 'I‘svu(a 10 OUCTNHA 1ATPIKIG 4 3 9 1 9 x
niepiBadyng ng Kurpou
4 — Tnv owkoyevelakr) oag {wr) 4 3 2 1 9 X
5 — Tnyv KowaVvikr) oag (o) 4 3 2 1 9 X
6 - Tnv TMPOCQITIKY 0ag aogpdlela (amo 4 3 5 1 9 X
EYKANPATIKEG EVEPYELEG)
7 — Tnjv 01KOVO1KI] 0ag KATAOTAOT) 4 3 2 1 9 X
8 — Tnv emayyeApatiki oag KAtaotaon 4 3 2 1 9 X
9 — To ormitt oag 4 3 2 1 9 X
(1) 2S— Tnv neptloxn mou {eite/ v yerrovia 4 3 5 1 9 x
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Ep. 5a Zuyrpivotag pe 600 Xpovia mpiv, PNOpPeite 0ag MAPAKAACG va HOU IEITE yia KaBiva and ta naparate
KATA NMO0O E£10TE MEPLOCOTEPO LKAVOMOLNPNEVOL, AlyOTEPO 1KAvVOOLNpévol 1) Sev unp§e kapia addayr;
(AIABAXTE — AEIETE KAPTA)

Ep.5f Kat néote pou oag nmapaxkado RETA ano 8uo xpovia vopilete Oa £iote MEPLOCOTEPO LKAVOIOLPEVOL,
Alyotepo trkavonoupévol | 8 Oa undapxet addayr 600 agopd...;
(AIABAXTE — AEIETE KAPTA)

Ep.5a Ep.5B
AIABAXTE: Acv Aev
Ilepio/o Awy/o Kaulq Wopile/ Ilepio/o Awy/o Kaplq Wopile/
IKAVOIT. | 1KAVOIl. | adAayr) A KAVOIT. IKAVOIT. adAayr) ,
pvnon Apvnorn
1 — Tn {wr) oag yevika 3 2 1 9 3 2 1 9
2 — Tnv vyeia oag 3 2 1 9 3 2 1 9
3 — Fevikd 10 oUCTNPA 1ATPIKIG
niepiBadyng ng Kumpou 3 2 1 9 3 2 1
4 — Trjv O1KOYEVELAKT) 0aG {Wr) 3 2 1 9 3 2 1
S — Tnv KoweVvikr oag {wn 3 2 1 9 3 2 1 9
6 — Tnv npoowITKY 0ag
ao@dlela (ammd eyKANUATIKEG 3 2 1 9 3 2 1 9
EVEPYELEG)
7 — Tnv olkovon1KY) 0ag
KATaotaon) 3 2 1 9 3 2 1 9
8 — Tnv enayyeApatikn oag
KATaotaon 3 2 1 9 3 2 1
9 — To ortitt oag 3 2 1 9 3 2 1
10 — Tnv meptloxr) rou Leite/ v
YElovia oag 3 2 1 9 3 2 1 9

Ep.6 Katd tnv anoyn cag IMO10l TPELS NMAPAYOVIEG CUVELCPEPOUV NEPLOCGOTEPO OTI] CHHEPLVE] Mo1OTNTA TG

Jong oag;
(AEIETE KAPTA — AIABASTE — MEXPI TPEIS ATTANTHEEIS)

A'va(pépenxqv . Aev yvopile/
ATABAXTE: avdpeoa otoug 3 Aev avagepbnrav Apvnon
ITIPWTOUg

1 — Na €xe kadr) vyeia 1 2
2 — Na €x® Alyo ayXxog Kal avnouxieg 1 2
3 — Na €X@ 1Kavormointko £1008npa ya va KaAumo tig 1 5
avAayKeg pou
4 — Na £xo ¢va opaio ortitt 1 2
S — Na (o ot niep1pardov rou pe wkavorotet 1 2 R X
6 — Na ¢xe gpyaoia rou pe kavortotet 1 é <Z:
7 — Na éxe P£An g O1KOYEVELAS 110U TIOU va eivatl oto . 5 8 ch
MAEUPO 110U dTav Toug Xpetadopat S n S N
8 — Na ¢xe @idoug ou va givatl oto ITAeupo pou otav 1 5 o © o =
ToUg Xpetalopat =) =
9 — Na éxe npdéofaoct o€ KAAEG OUYKOIVOVIAKEG < = =
O1eukoAuvoelg ! 2 c = £ =

< x <
10 - Na €xo rpoofaon o KaAég eKMASEUTIKEG KAl 1 5 N o M
EMPOPPRTIKEG H1EUKOAUVOELG N > g =
11 - Na £xe nipooPaon oe Kadég unnpeoieg uyeiag 1 2 g < R <
12 — Na {® oe ao@alr) reploxm 1 2 é é
13 — Na €x@ apkreto eAetBepo XpOVo yia Péva Kat v 1 5 h ~
OlKOY£VELd POU
14 - Na €xe nipoofaorn og véeg TIANPOQOPIES yid TV 1 5
texvoldoyia
15 - Na €xe® nipoof3aor o KOWOVIKEG KAl ITOATTIOTIKEG 1 5
Spaotnplotnteg
16 — Kavéva ano auvta (AY®OOPMHTA) 1 2
17 - Aev yvopilen 1 2
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Ep.7 Kal ool Tpe1g and autoug Toug napayovieg 6a pnopouocav va BEATLOCOUV NMEPLOCOTEPO TNV apouoca
nowotnta tng {Wng oag;
(AEIETE KAPTA - AIABAXTE — MEXPI TPEIZ ATTANTHXZEIZ)

Avagépbnkav Aev yWopile/
ATIABAZTE: avapeoa otoug 3 Aev avagepbnkav AoVNG.
POIOUG pvion
1 — Na éxe kadr) vyeia 1 2
2 — Na £éx@ Alyo ayxog Kat avnouxieg 1 2
3 — Na €x@ Kavoroinuko £1008npa yla va KaAumoe tig 1 5
AVAYKES 10U
4 — Na £¢xe &va ®paio ortitt 1 2
5 — Na {w oe iep1paAdov rou pie kavorotet 1 2
6 — Na €xe epyaoia 1mou pe 1Kavortotet 1 2 R R
< <
. . . , Z Z
7 — Na €xe PéAn g 01KOYEVELQS 110U TToU va eivat oto 1 5 m )
mMAeupod PoU Otav Toug Xpetafopat @ n ® n
S S L
8 — Na ¢xw @idoug 1ou va givatl oto IAEUpO Pou otav 1 5 o™ o™
ToUg Xpelafopat : é : é
9 — Na £¢xe npdéofaocn o€ KAAEG OUYKOIVOVIAKEG 1 5 RL' 5 QL' E
OleukoAuvong g ¢ B
qd z qd z
10 - Na €x® nipoofaon oe KaAég eKMAlSEUTIKEG KAt 1 5 § < § <
ETMPOPPRTIKEG H1EUKOAUVONG g 3
G
» N4
11 - Na €xe nipooPaorn oe Kadég unnpeoieg uyeiag 1 2
12 — Na {® oe ao@alr) 1eploxt) 1 2
13 — Na €x® apreto eAeuBepo xpdvo yla péva Kat v 1 5
O1KOYEVELd 110U
14 - Na £¢xo ripoofaon oe véeg 1Anpo@opieg yla v 1 5
texvoloyia
15 - Na €xe® npoofaor o KOWOVIKEG KAl TTOATTIOTIKEG 1 5
Spaotnplotnteg
16 — Kavéva ano auta (AYOOPMHTA) 1 2
17 - Aev yvopile 1 2
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Ep. 9 Kat yia cag nPoow®Iikd, notog nrav o
18avikog ap1Opog nadiov nov Oa O¢Aate va
€XETE 1] VA EIXATE;

Ep. 8 M1A®vtag YEVIRA, 010G MIOTEUETE £lval o
18avikog aplOpog naidimv yia pia otkoyEvela;

(MH AIABAZETE-MONO MIA ATTANTHZH)
(MH AIABAZETE-MONO MIA AITANTHZH)

Kavéva 0 Kavéva 0
‘Eva 1 ‘Eva 1
Auvo 2 Auo 2
Tpia 3 Tpia 3
Téooepa 4 Téooepa 4
[Tévte 5 Iévte 5
Edt 6 Ed 6
[Tadve amo €8 7 [Mave amo €8 7
Aev yvepile /Xopig yvopn 9 Aev yvapile /Xopig yvopn 9
Apvnon X Apvnon (aubopunta) X
A.11 6o XpOVAV E£ioTE; SHMEIQXTE THN HAIKIA O
AB/Apvnon 00
PQTHETE OAOYZ HAIKIAY 25 XPONQN KAI ANQ. T'TA EAN 1 H IIEPIZZOTEPA ZTHN
TOYZ AAAOY ITHT. XTHN EP. 12 EP.10,AIA®OPETIKA ITHI'. XTHN EP.12
Ep.10 TReMTOPEVOL MiCW, OTAV )6ACTAV MEPLIOU Ep. 11 Amnoxktijoate o60Aa tTa mnaidia mnou
20 xpovev, nooa natdia O£Aate va ANOKTNOETE; emOupovoate va AmOKTAOETE Otav fHoactav
(MH AIABAZETE-MONO MIA ATITANTHZH) nepinou 20 Xpovov;
Kavéva 0] Nat anékinoa 6Aa ta naidia mou rBeda
Eva 1 Nat anoxkinoa akoyn neplocoteEPA Aro 0Tt 2
mepipeva
Avo 2 'Oxt 3
Tpia 3 Aev yvapile /xepig yvoun (aubopunta)
Téooepa 4 Apvnon (auBopunrta)
ITévte 5
E& 6
[Tave armo £§ 7
HOeAa va éxe naidid, aAda dev nepa nooa 8
Aev 10 okEPONKa/bev volralopouv 9
Aev yvopiln / Xopig yvoun 99
Apvnon X

EAN HEp.11 =3

Copyright Cymar Market Research Ltd. 5
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Ep.11la I'ati oxy;

AvagépOnkav Aev
(AEIETE KAPTA — AIABASTE — MEXPI TPEIZ AITANTHEEIS) | avapeoa otoug . Aev yvopiln/ Apvnon
3 Lo ava@epdnkav
PRATOUG

1 —-'Exe/ eixa mpoPArpata vyeiag 1 2

i
2 - O oUvtpoog pou exel/ eixe mpoPAnpata vyesiag 1 2 g\

(<)}
3 — Aev Bprka tov/tnv KatdAAnAo cUVIPOEO yia va PEYAA®O® an)
nadid 1) eixa npoPAnpata pe tov/myv oUvipo@o Hou,n o/n 1 2 s
oUVIPo@Eog pou 110eAe Aryotepa(r) kabodou) maibia 5
4 — 'Ex@/eixa okovopika rpofArpata 1 2 &

Z
5 — O/n oUvIpoEog Pou £xel/ €ixe OlIKOVORIKA TpolAnpata 1 2 <1

<
6 — To Bplokn/Bprika dUokodo va ouvdudoem epyacia Kat 1 9 5
olKoyevelakr) {on (EAAewyn nadikev otabuev/ vhnrayoyeiov) ®
7 — H pn 61d0eon kataAAndou té6mou dtapovr|g rtav 1 9 §
npoPAnpa o
8 — To k60106 TV AB1OV (LOPEPEON, KATY) €ival/ fjtav moAu 1 9 I
Yndo <
9 — Aev pnopeoa va Bpe tov kKataAAndo Kapod (Xpovo) ya va 1 9 RL'
ATMOKTI06 rtadia o
10 — Ot mpotepatotnteg pou addadav kat 1)dn €xe tov aplOpo 1 9
TV natdiov rmou HEA®
11 - Aképa poypappati{e® va arnokiron rneploocdtepa nada 1 2 é
12 - AAAa (AY®OPMHTA) 1 2
99 - Aev yvopile 1 2

PQTHXTE OAOYZ

Ep.12 'Exete anoktiosl natda; (EAN NAI) ITooa;

(MH ATIABAZETE-MONO MIA AITANTHZH. EAN OXI: THMEIQITE ‘KANENA’:)

Kavéva

Eva

Ao

Tpia

Téooepa

ITevie

Eé

Erta

OxX10

Evvéa

A¢ka 1) meplocoTEPA

Aev yvopile

Apvnon

el 1=
§©o©oo\1®cn4>cow~o

|| EAN 1 H ITEPIZXOTEPA XTHN EP.12 H

Ep.13 I1600 XpovaV fjoactav 6Tav arnoKtHoate To Npato ocag naidi;

CHMEIQEZTE THN HAIKIA

Aev yvopilw/Apvnon 00

PQTHXETE OX0OYX EINAI KATQ TQN 50 XPONQN

Copyright Cymar Market Research Ltd. 6
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Ep.14 II60a naidia npoypappati{ete AROPn va anoKtoETE;
(MH AIABAXTE- MONO MIA AITANTHZH)

Kaveva

Eva

Avo

Tpia

Téooepa

TTévte

Ed

[Mave amo €8

Aev yvopilew / Xopig yvoun

X logN|o|a|d |w N |~ |O

Apvnon

PQTHETE OAOYS H

Ep.15 Me otoxo T BeAtioon thg (WS TWV OLKOYEVELOV Pe natdid, nmota tpia and ta ak6Aouba Oa npenet n
KuBépvnon va B£0st oav APECES IPOTEPALOTTEG;
(AEIETE KAPTA - ATABAXTE — MEXPI TPEIZ ATTANTHXEIY)

Avagépbnkav

ATABAXTE: avapeoa otoug 3 ava Ssg cav AS"’AY‘\’}(DF(;@G)/
POTOUG (ePEN pvnon
1 -H &wapkela tng adelag mou pia pnepa 1) €vag 1 5

MATEPAG UITOPEL va MAPEL Pe T yévvnor) Tou ratdlou

2 —To UYog 1@V PPEANPATAOV ITOU ITAIPVEL I] OIKOYEVELD <Z,:

Katd v nepiodo mou n Pniépa 1 o natepag pevouv 1 2 <

OTO OTTiTt P 10 PpPo/Ppepog =

3 — Aeubetrnjoeig yla vnruaksn @povtidba 1 2 Lél

4 — To VYOG TOV GEEANPATOV ITOU TTAipPVEL 1] O1KOYEVIA . ) § -
-

Katd 10 peydiopia tou natdlou 8 )

5 — @0opoAoyIKA TTAEOVEKTIHATA Yid TIS OIKOYEVELEG H1E 1 5 < =

nadia [ E

6 — Meiwon tou KOOTOUG yia T HOPP®OT TRV ratdiov 1 2 ?9 &

7 — EuéAdikieg opeg epyaoiag 1 2 g

8 —KataroA¢pnon ng avepyiag 1 2 5

9 — AwaBeon katdAAndou térou drapovrg 1 2 %

10 — Ty 61adBeon Kat og IPOOotTY) T TV NeBOSwV 1 5

avtioUuAAnyng

11 - Aev yvopiln/ Apvnon 1 2

Copyright Cymar Market Research Ltd. 7
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Ep. 16 ES0 cival pua Aiota andé kadnrovta nou a@opouv t1) Ppovtida tov naidiov, ta onoia propouv va
SiernepaiwOouv ano tov natépa i aAmno T PNTEPa 1 KAl ano Toug duo. Zag naparade nEcTe pou yia To
KaOfva Kata noco Vopidete OTL Ba MPENEL va SIERMIEPALOVETE KUPLWG AMO TOV MATépa, KUPLWG anod tn pntépa,
1] Kalt ano toug Suo;

Kupiwg ano .......
AIABAXTE: Aev i
. . . yveopile/
IMatepag Mntepa Kat ot 6uo Apvrion
1. Na naifet abAnpata pe ta ntada 1 2 3 9
2. Na naipvet ta tadia oe Spaotnplotnieg o6nwg dSpapa 1 5 3 9
(B¢atpo), pouoikr), pooKomeio KA
3. Na aAAddetl ug Ppepikég naveg 1 2 3 9
4. Na vtuvetl ta taidia 1 va dtadéyet ta pouxa toug 1 2 3 9
5. Na naipvet ta aidid oto yatpo 1 2 3 9
6. Na Bonbad ta rmaidid pe ) oX0AKr) toug epyacia Kat va ) 5 0
1
TN Yaivel 08 OUVAVILOELS YOVEDV
7. Na 6wapager f1fAla ota aidia 1 2 3 9
8. Na ayopdlet mawxvidia ya ta tadia 1 2 3 9
9. Na tuepel ta madia 1 2 3 9
10. Na Badet ta madia oto kpePatt 1 2 3 9
11. Na anavtd onpavukd gpotrjpata rou Betet to rtatdi 1 2 3 9
Ep.17a) Katd T yvORn cag notot £ivat ot KUplot poAot T OLKOYEVELAG OTNV KOLV@Via ofpepa;
(AEIETE KAPTA - ITOAAATIAEY ATTANTHXEIY)
Ep.17B) Kat motot eival ot KUP1ot pOAol T1G OLKOYEVELAG Y1 0AG MPOCWITIKA;
(AEIETE THN IAIA KAPTA - I[TOAAATIAEY ATTANTHXELY)
a) Kuptot podot otnv B) Kupiot Aoyot ipoomIiika
AIABAXTE: Kowavia onpepa
Nat 'Oxt AB/Apv Nat 'Oxt , A/E
non Apvron)
1 - MeydAopa KAt HOp@®OT TV ratdiov 1 2 % 1 2 é
Z Zz
2 — [Tapoxt) aydrng Kat otopyr|g o 6Aa ta péAn g 1 9 5 < 1 9 5 <
O1KOYEvelag o < B <
3 — dpovtiba ya v uyeia KAl vy eunpepia 0OA@V OV 1 2 | 7 E 1 2| =& 5
HeAGV TNG O1KOYEVELAG < g " < g "
4 — Alatrjpnon MOATTOTIKGV KAl NOKoV adiov 1 2 % o S 1 2 % o S
=T Sl
S — dpovtida OV NAKIOPEVEOV NEADV TG O1KOYEVELAG 1 g n < S 1 g n < S
6 — Ilapoxr) nBkrg unootr|png ota peAn mg o) - 5 o = 5
O1KOYEVELAG : O : A
7 — ZUVEIOEQOPA OtV OlKOVOUia 1 2 | = § 1 2 | = é
8 - A\Aa (AYOOPMHTA) NER g 1|2 % g
N4 N4
9 - Kavéva (AY®OOPMHTA) 1 2 g 1 2 g
< <
10 - Aev yveopilen 1 2 % 1 2 %

HAwkiopéva atopa

Ep. 18 Av oto péAdov, ot epyadopevol evijAireg Ba npinet va @Povtifouv toug NAKIONEVOUG YOVELG TOUgG,
NEPLOCOTEPO anod OTL ofpepa, Oa Aéyate 6TL autd Oa frav paddov kadutepa 1 paAdov Xe1poTeEPA;
(AIABAZTE!)

1-MdaAAov kaAutepa

2-MdAAov xelpotepa

3-0Oute 10 €va, oute 10 AAAo

Aev yvepiln (aubopunta)

X O (W N |~

Apvnon (auboppunta)

Copyright Cymar Market Research Ltd. 8
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Ep.19 ITowo eivat o Kovid oty aroyn oag; (AIABAZTE)

1. Ta nAwkiopéva atopa rmou xpeladovial IIPOOAITKT] @PoVvTida MPETeL 1
va rnyaivouv og ynpoxkopia/ otéyeg NAKIOPEVQV
2. O1 KOWGVIKEG UIrnpeoieg rpernet va Bonbouv t1oug NAKIOPEVOUG va 2

PEVOUV OTd OTTIA TOUG 000 To dUVATO TEPLOCOTEPO

O

9. Aev yvopi{w (aubopunta)

X. Apvnon (auBopunta)

Ep.20 Ag urtoO£coupe OTL £XETE £va NAIKIOPEVO NATEPA 1) PNTEPA MOV (el pOvog/n. Tt vopidete 6T Oa ftav to
KAAUTEPO, EAV AUTOG O YOVIOG £V HMOPOUOE IMia va Ta KATapEpveL va (el povog/n;
(AEIETE KAPTA -AIABAXTE — MONO MIA AITANTHZH)

Eyo 1) ta adéppia pou Ba mpernetl va npookaAéooupe Tov IATEPA 1) T PUNtepa pag va {rjoet pe éva anod epdag 1
Eyo 1 ta adéd@ia pou Ba mpénet va petakopiocoupe pe tov atépa 1 ) pnEpa pag 2
[Ipémet o évag va petakopiost Kovtda otov dAAo 3
O matépag povu 1) n pnépa pou Ba mpérnet va petagepOel oe ynpoxkopeio/ otéyn NAKIOPEVOV 4
O natépag pou 1) n pntépa pou Oa mpernet va Peivel 0To OTtitt Tou/ NG, Kal va 8EXETAl ETTIOKEWPELS EKEL, S
KaBag ertiong kat va Aapfdvetl v KataAAnAn atpik) @povtida Kat unnpeoieg

ESaptatat (Aubdppnta) 6
Aev yvopile (Aubopunta) 9
Apvnon X

Ep. 21 AveSapnta ano v andavinon oag, rmotog VOUifete 0Tt MPEMEL KATd KUP1o A0Yyo va MMANP@VEL yia tyv @poviida teav
nAwkiepéveav yoviov; (AEIETE KAPTA -ATIABAXTE — MONO MIA AITANTHEZH)

O1 NAK1OPEVOL YOVEIG a0 POVOL TOUG

Ta nadia toug

To xpdatog 11 dAAeg dnpooieg apxeg (Torukr) 5101KNOT), KOWKOVIKEG ACQAAIOEIG KTA)

Na ouvelopépouv 0Aot 1o 1610 pepidlo (aubdpunta)

AN\a (auBoppunta)

AE (auBopunta)
Apvnon

X |Oo o[> Jw [N [~

Ep. 22 Karmno1ot avOpmmnot £éXouv EMUMAEOV OLKOYEVELAKEG UMTOXPEWOELG Y1ATL (PPOVTI{OUV KAMOL0 HE XPOVIEG
aocOéveleg, MOU €ival avannpog 1 NAIKIOHPEVOG.

a) Mével KAo10g Pe £04g ITOU UTTOPEPEL Ao Xpovia acbevela, mou ival avarnpog 1 NAKIOPEVOG, Tov o1toio @povtilete
1) 8ivete e181kn) Bor|Beia; (AEIETE KAPTA — AEKTEY TTOAAEZ AITIANTHZEIE)

B) Mapéxete KAMOLA TAKTLKY] UNnpeoia 1 BorOsia oc £éva t€Tolo atopo nou opwg AEN pévet padi oag;
(AEIETE KAPTA - AEKTEZ I[IOAAEY ATTANTHXEIY)

A) MENEI MAZI LAY B) AEN MENEI MAZI A%
AIABAXTE:
Nat | Oxt | AE/Apvnon || Nat ‘Oxt AE/Apvnon
1 = O/n ouluyog/ ouvipoEog, KAT® TV 60 1 2 é 1 2 E
: : : = =
2 - O/n ouluyog/ ouvtpoog, 60 Kat Ave 1 2 E 1 2 E
A [ ~
3 — IMaidi, katwe v 5 1 2 % 1 2 <Z:
4 - ITa1di, 5 kat ave (1 adi evrdikag) 1 2 < 1 2 <
Z Z
5 — AMAog ouyyeveig, KAT® TV 60 1 2 Lél 1 2 C%
6 - AAMog ouyyeveig , 60 kAt ave 1 2 § & 1 2 é clslz
o o
7 — ®1dog/ 1, K410 OV 60 1 2 : 1 2 :
8 - ®idog/n, 60 kat dve 1 2 F 1 2 F
e o
9 — AA)o Aatopo, KATe TV 60 1 2 “ 1 2 a
10 - AXAo atopo, 60 kat ave 1 2 % 1 2 %
12 - Aev yvopile 1 2 % 1 2 %
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Yyseia

Ep.23.Topa, ag plAfcoupe yia tov tpomno {1 oag. Eocig ...;

AIABARTE: Nat ‘Ox1 Aev yvopilo Apvnon
Bempeite TOV TPOITO {WI)G 0Ag UYIEWVO 1 2 9 X
Exete pia kaAr),10oppornpévn) diatpor) 1 2 9 X
Aoxkrote touddxioto duo @opeg tn Pdopada 1 2 9 X
[Tivete ovotnpATIKA AAKOOA 1 2 9 X
Karviete 1 2 9 X
NiwBete otpecaplojiévol ouoTPATIKA 1 2 9 X

Ep. 24 MAnWG UMOE@EPETE ANMO KAMOLA RAKPOXPOVIA acOEvela 1) AVIKAVOTHTA IMOU MEPLOPIJEl KATA KAMOL0
TPOMO TI§ LKAVOTNTEG 0ag; Me HaKpOXpOViA EVVOCG OTISAMOTE MOU 0ag TAAALNAOPIOE Yid Pld XPOVIKI NnePiodo
1 mou (aivetal 6tL Oa oag ennpeddet yia pla Xpoviki nepiodo.

Nat
‘Oxt

1
2
Aev yvopilo 9
Apvnon X

IIpocfacn Kat MOLOTNTA UMNPECLAOV

Ep.25

a) Av Oa é¢npene va ndte oto kKaAOEva anod ta Napardte pEPn $EKvAOvVTAg anod To omnitt oag, rtéco xpovo Oa cag
£énaipve;

(AEIETE KAPTA ME KAIMAKA — MONO MIA ATTIANTHZH)

B) Kat nota anod autd £ivai 0c andéotacn nou PMOPEITE VA TV NEPMATICETE ANO TO OIiTL 0ag;

Ep.25a Ep.25pB
(AIABAZTE) Alyc'?tspo 20-59 Mua opa 1 AS}’ L& andotaon e ta roda
ano 20 Aerta TIEPLO0O-TEPO yvepito/ p
Aertd Apvnon Nat Ox1
1. TO MEPOZX OIIOY EPTAZEXTE H ®OITATE 1 1 2
2. Tov yeviko oag ylatpd/kévipo uyeiag 2 3 9 1 2
3.To 1o Kovivd VoooKopeio 1 2 3 9 1 2
4. To o KOVIIVO PIMaKAA1Ko/ uTtepayopd 1 2 3 9 1 2
5. To 110 KOVTIVO PEPOG Yid Va IIAPETE Ae@Ta:
Tpanela, ouvepyatiko idpupa, autopar 1 2 3 9 1 2
TPAEQIKY) PNXavn
6. Tnv I1o KOVIV) Taon dnuooiag ouykoweviag 1 9 3 9 1 9
(otaon Asw@opeiou)
7. To 1o Kovtivod Bpeporopeio/ vnruayoyeio 1 2 3 9 1 2
8. TO ITIO KONTINO AHMOTIKO £XOAEIO 1 2 3 9 1 2
9. To 1o KOVIIVO AOTUVORIKO otabuo 1 2 3 9 1 2
10.To 1o Kovtivo ovepd 1 2 3 9 1 2
Ep.26a.Ilave o pla kKAipaka and to 1 péxpt to 10, OGO LKAVONONPEVOL £10TE ANO TO CUCTHHA TV
KOLVOVIKQOV Unnpeoiomv tng Kunpou;
(AEIETE KAPTA ME KAIMAKA)
KaBoAou [Tapa moAu Aev ,
. . . Apvnon
Kavoronpévot kavoroipévol | yvepile
1 2 ‘ 3 ‘ 4 ‘ ‘ 6 7 ‘ 8 ‘ 9 10 99 XX
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Ep. 26 ¢ pia KAipaka and to 1 péxpt to 10, MOCO LKAVOIOLNEVOL E10TE AMO TI§ UMINPECIEG UYELAg OtV

Kunpo;
(AEIETE KAPTA ME KAIMAKA)
KaBoAou [Tapa moAu Aev A
1KAVOITOIIEVOL wKavoroupévol | yvopile pvion
1 2 ‘ 3 ‘ 4 ‘ ) ‘ 6 | 7 ‘ 8 ‘ 9 10 99 XX

Ep.27 I'a tov KAOe éva anod toug ark6Aouboug TopEig, 0ag MAPAKAAC MECTE HOU, EAV VORILETE OTL N
nePLOoOTEPT PpovTida npénet va avadapfavetal anod tnv KuBépvnon/tomreég apxig, and Tig 81OTIKEG
€Talpeieg 1 and ouvdiopoug;

(AEIETE KAPTA MOMO MIA AITANTHZH)

H Kuépvn- Mn
AIABAZXTE! on/ '[Ol'ElKég Kl:([iﬁp;;];:m Zz‘:;ﬁzg Aev yvopilo Apvnon
apxes Zuvdeopot
1. H ppovtida 1ewv naidiov 1 2 3 9 X
2. H gpovtida ndikiopévev atopev rnou dev
. . . , 1 2 3 9 X
propouv rma va {roouv pia aveédptnn {n
3. Ot uninpeoieg vyeiag 1 2 3 9 X
4. TIOATTIOTIKEG KAl PWUXAYDYIKEG
. . 1 2 3 9 X
8paotnp1oTtIeg y1a evnAIKEG
5. IToATIOTIKEG KAl PUXAYDYIKESG
. . 1 2 3 9 X
Spaotnpiotteg ya nadid
6. H exnaideuvon 1 2 3 9 X
7. To ep1dAAov 1 2 3 9 X
9. AvBporioukr) BorBeia 1 2 3 9 X
10. Bor)fg1a otoug p1®X0oUg KAl KOW®VIKA
. . 1 2 3 9 X
arokAslopéva atopa

E1066npa owkoyévelag Kat eninedo {orng

Ep.28 Kata tn yvopn oag, noto 6a frav to xapnddtepo kabapéo MHNIAIO £1066npa nou Oa énpene va £xXet To
VOlKOKUP1O oag yla va pnopei va {foct, pe 8edopéveg tig onpepiveg cuvONKReG Katl ty) oUVOeoN TG OLKOYEVELA
oag; To kaBapod £1066pa cival petd TNV APALPEST] TOV POPOV KAl TOV KOLVAOVIKGOV ELGPOPOV.

(MONO MIA ATIANTHZH - EPEYNHTH: EAN AEN EEPEI ZHMEIQXE “0”, EAN APNHEZH ZHMEIQZE “9”)
APXIZE EAQ

= [Pl Irrge

Ep.29 To OA1KO £1008npa TOU VOLKOKUPLOU oag civat PpnAotepo, XapnAotepo 1 MAVK KATK TOo id1o pe tov
ap1Opo6 autd; (AIABASTE — MONO MIA AITANTHEH)

WnAdtepo

XapnAotepo
To 1610

Aev yvopilo
Apvnon

Yo W [N |-

Ep.29a IIeg nepvdte e TO £1008N|1a TOU VOLKOKUPLOU 0ag;
(AEIETE KAPTA — ATABAXTE — MONO MIA AITANTHZH)

Me peyaAn 6uokodia 1

[OEp.30
Me duokodia

Euxkola

[OEp.31
TToAU eUKOAQ

Aev yvopile
Apvnon

[OEp.31

>Xo|o I (W N
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| ZYNEXIZTE EAN O KQA. EINAI 1 H 2 ETHN EP.29a., I'TA TOYZ AAAOYX ITHTAINETE £THN EP.31.

Ep. 30 I'ia 600 XpOViKO drdotnpa BPiOKETE TO VOLKOKUPLO GAG O AUTIH TNV OLKOVORLKI Katdotaon;
(AIABAXTE — MONO MIA ATTANTHZXH)

. Aydtepo amo éva Xpovo

. 'Eva xpoévo

. 2-3 xpovia

4-5 xpovia

6-10 xpovia

. ITave ard 10 xpovia
A

@

X oo |a s |w ||~
%o oo s |w|o |~

. Apvnon

| oroYE! |

Ep.31 Méoa otoug teAcutaioug Smdera pRveg £0eig 1) KAMOL0 PEAOG TNG OLKOYEVELA oag £ixate mpofAfnpata

(AEIETE KAPTA ME KAIMAKA)

AIABAXLTE Kavéva Karowa ZoPapa Aev Apvnon
nipofAnpa nipoPBAnuata nipoBAnpata YVopPile

1 — [TAnponr) evoikiou 1 okioTIKoU Saveiou 1 2 3 9 X

2 — [TIAnpeopt) Aoyaplaocpev vepou, yKadlou, NAEKIPIOP0U 1 9 3 9 X

1 6¢ppavong

3 - ITAnpopun ya tpoea 1 2 3 9 X

4 — ESO6@Anon daveiov (eKTOg Artd OTeyaotika) 1 2 3 9 X

Ep.32 ITo1o amnd ta no KATK £ival Mo KOVId 0To TOPvo oag Blotiko eninedo; (AEIETE KAPTA)

1. ITAovo10 1

2 IToAU aveto

3. Aveto

. Métpio

. MoA1g rou riepva

. dTxO

. TIoAU @rexo

. Aev yvopile

lolw|o o |[&
XlofN|[o|uo|b|w(N

. Apvnon

Ep. 33 Autr] v nepiodo propeite va anotapleUosTe §) va ev8UOETE PEPOG TOU PNVIAIOU £1008fpatog oag;

1. Nat

2. 'Oxt
9. Aev yvopile

X0 N |~

X. Apvnon

Ep.34a Lre@topcvol yia tn BeAtioyon tou BloTikou oag eMnESou, MECTE HOU 0ag MAPAKAAC MO0 anod ta
akodouBa taipladel o oag;
(AEIETE KAPTA - ATABAXTE — MONO MIA AITANTHZH)

1. [NpoortaBe twpa va BeAtiorom 1o Blotiko pou eminedo 1 [JEp.348
2.ITpoypappati{e va BeATOom 10 PIOTIKO 10U ertinedo 2 [JEp.34y
3.Aev puropm va Kave otdr)iote yia va PeATioonm 1o Blotiko pou erinedo 3

4.Aev elval pia nipotepatdtnta ya péva n Peltioon tou Blotikol pou ermuatedou 4

5. Aev UMIAPXEL AVAYKT] yia Péva yia va BeATOO® 1o BIOTIKO 1ou erinedo 5 [JEp.35
9. Aev yvopile 9 [JEp.35
X. Apvnon X
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EAN "TIPOZITA®GEI TQPA" KQAIKAY 1 ¥THN EP. 34a
Ep.34p ITolo anod ta ak6Aouba RAVETE yid va BEATIOOETE TO TOPLVO PBLOTIKO oag £ninedo;

(AEIETE KAPTA - AIABAXTE — [TIOAAAIIAEZ ATIANTHZEIY) , , Ar/
Oxt Apvno
Nat n
1. Aev eixa doulelda kat poAtg Bprka/dev éxm douldeld, Paxve yla rarola doudeld 1
2. MoAg €xa Bpet pia kaAuteprn douldeld/Ppaxve yla pia Kadutepn douAetd 1 8 —
I
3.MoAg £xm petakopioet oe pia aAAn neploxr)/Oa petakopiom oe piia AAAn mePloxt) 1 é ;
o
4. MOAG €X@ EMIOTPEYEL TTIO® OTO0 OXO0AEi0, TTAVETIOT 10/ Ba EMOTPEYP® Iio® 01O 1 5 ==
OXO0Agi0, TIAVETTIOTI |10 é 5
5. ITapakoAoubo €va eknatbeutiko npodypappia/®a napakoAoudnon Eva eKMAldeuTIKO 1 5 5 £
npéypappa nZ
6. Anuioupye O1kr) pou ermxeipnon/Ba dnpioupyriom 61Kr) oV ermxeipnon 1 g <
3 Z
7. Kave katt addo/Oa kave kdatt addo (auboppnta) 1 c<]3 =
X
9. Aev yvopiln/Apvnon 1

| EAN "TIPOTPAMMATIZEI NA BEATIQXEI" KQAIKAY. 2 XTHN EP. Ep.34a |

Ep.34y ITowo and ta akd6Aouda npoypappatifete va KAVETE yia va BEATIOOETE TO THOPLVO BLOTIKO oag eninedo;

(AEIETE KAPTA - AIABAZXZTE — [IOAAAITAEZ ATTANTHZEIY) AT/
Nat ‘Oxt Apvnon
1. Aev €x@ Souderd kat poypappatide va pade ya kamola 1 2 T
2. poypappatide va adda§e douAelda yla KAt KaAutepo 1 2 8 §
3.IIpoypappartife® va petakopiom os pia aAAn IeEPLoXt) 1 2 < E
(A
4. Tlpoypappati{em va ermotpéPn miow oto OXOAEI0, TTAVEITIOTL|I0 1 2 5 % =
3 I
S. Ilpoypappati{e® va rnapakoAoubr|om eva eKnaldeuTiko mpoypappa 1 2 NP
6.ITpoypappati{e va dSnpioupynoem 61K PoU erXeipnon 1 2 g %
. — . S
7. Ilpoypappati{e® va Kave KAatt dAdo (aubopunta) 1 2 v 6)
9. Aev yvopiln/ Apvnon 1 2 §
loroYz! |
Ep.35 MAnwg £ocig 1 KAnoto aAAo péA0g TOU VOLKOKUPLOU 0aG KATEXEL..;
Nat 'Oxt, dev 10 Oxt, ev €xe 1a Aev
(AEIETE KAPTA ME KAIMAKA - AIABAXTE) . ’ 7, Xprjpata yua va , Apvnon
éxoupe xpetadopat . yvopiln
10 ATTOKTN OGO
1 - TnAeodpaon 1 2 3 9 X
2 - Bivteo 1 2 3 9 X
3 - Aopu@opikn avtéva 1 KAA®S1aKTY) 1 9 3 9 X
ouvdeon( ouvbpountikn)
4 - TnAépwvo 1 2 3 9 X
5 — Kwnto miépavo 1 2 3 9 X
6 - Wuyeio 1 2 3 9 X
7 — TTAuvtr)plo pouxav 1 2 3 9 X
8 —[TAuvtnplo rmdtev 1 2 3 9 X
9 — ®Poupvo PNIKPOKUPATOV 1 2 3 9 X
10 — Hxoouotnpa (Hi-fi) 1 2 3 9 X
11 “Eva autokivnro 1) fav 1 2 3 9 X
11a- Ato 1 neproodTepa auvtoxivnta 1 2 3 9 X
12 - IIpoowruko urodoyiotr) (PC) 1 2 3 9 X
13 - IIpooPaon oto Iviepvet 1 2 3 9 X
14 —HA.SKIpovu(r] S1etbuvorn) 1 9 3 9 X
(E mail)
15 — Aeutepo ottt 1 2 3 9 X
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Kowawviki) npootacia / Kovovikog anokAE1010G/ KOIVOVIKI) CURPETOXT)

Ep.36 'OAa ta atopa dev éxouv tnv 161a anowyn yia To moteg £ivat ot avaykatdotyteg tng KaAng Jwng.
I'ia xaBs €va and ta akédouBa, cag MApPaKaAc NMECTE POU £Av VOpidete OTL eival andéAvta anapaitnto yia va
{e1 Kanolog Kada onpepa §n Oxt

AIABAXTE: AndAuta Ox1 anoAuta A , A
anapaitnto anapaitnto eV YVopiln pvnon

1 — Na éxet pa kadr SouAeld 1 2 9
2 — Na €xel pa Kadr) popeoon 1 2 9 X
3 — Na et pe éva oUvTpo@o Pie TOV OIToio £XE1G Pla KAAT) 1 9 9 X
ox£on
4 — Na €xeg aidia 1 2 9 X
5 — Na BAéneg taktuka @iloug 1 2 9 X
6 — Na £xel apketd eAetBepo XpOVo KAl T PE€oa va oV

. 1 2 9 X
anoAauoelg
7 — Na €xel 61aKo1Eg TOUAAXI0TO Jld Popd To XpOVo 1 2 9 X
8 — Na €xel plA1KeG OXEOELG PE ToUG yeitoveg 1 2 9 X
9 — Na £xet ) duvatomta va Byelg 6o pe @idoug 1) v 1 9 9 X
OlKOYyEévela
10 — Na €xel IKavoroTiko X®po 51aplovrg wote 0 KA evag 1 9 9 X
va €Xel 10 81k ToU XOPo
11 — Na propet va eloat xprjotpog otoug aAAoug 1 2 9 X
12 — Na vi®be1l avayvoplopévog aro v Kowvevia 1 2 9 X
13 — Na €xel pia ermruxnpévn Kapiepa 1 2 9 X
14 — Na ouppetexet otig Spaotnplotnteg IOV OUVOEOURV, TRV 1 9 9 X
OUVIEXVIOV 1] TOV MOATIKOV KOPPATOV

Ep. 37 Edv cixate KAnowo anod ta akoAouba npofAfpata, Undpxel Kanotog rnov Oa pnopouvuocate va faocioteite
NMAve Tou yia va ocag Bondnoet, EKTOG Anod TOU §1KOU 0Ag VOLKORUPLOU;

ATABAXTE: Nat Ox1 Aev yvopilo Apvnon
1 - Eav viwBate katdbAwyn 1 2 9 X

2 — Edav xpetafooaotav BorOeia yia va Ppeite pia douvAeia yua oag 1) 1 9 9 X
€va PEAOG TNG OIKOYEVELA 0AG

3 — Eav xpelaloocaotav va daveioteite Ae@td yia va ANPOOETE €vav 1 5 9 X

enetyov Aoyaplaopo, 0nwg ToU NAEKTIPIOoU, £Voiklo, SAvelo

Copyright Cymar Market Research Ltd. 14




FINAL 27/2/2002

Ep. 38 Zupgoveite f Srapoveite pe KaAOs pra anod tig akoAoubeg SnAmoseg ;
(AEIETE KAPTA ME KAIMAKA - AIABAXTE TIZ AHAQXEIY)

ATABAXTE:
-] 3 8 3 B 3 g 3 =y
35 8 |83ad 3 55 | = g
S S @2&53§ o &3 5= 5
=S 2 ©fogd 3 3 e <8 3
=) 5 g B2 g
AR A B 8§ 4 33 s | <
1 - Eixa Viooet povadld karola otypr) peéoa ot teAeutaieg 5 4 3 9 1 9 X
6uo Bdopadeg
2 —'Asv thG(o ou n alia aUTV MOV KAVe avayvepifetat 5 4 3 9 1 9 X
arno ta datopa rmov ouvavie
gw—Ewcu 6UoKkoAO va €xelg oTeEVOUG PIAOUG Otr) IEPLOXT) ITOU 5 4 3 9 1 9 X
4 — N1oBw ot 8ev oupnepldapfavopal oty Kowvevia S 4 3 2 1 9 X
S — Nwbow ot dev oupniepadapfdavopiat oty olkoyevela 5 4 3 9 1 9 X
pou
6 - Agv viobe ot £xo v eukaipia va nai§® €va Xprjoipo 5 4 3 9 1 9 X
poOAo otV Kowvavia
7 — Mepka dtopa pe BAEOUV UMOTIUNTIKA AOY® TOU
, . 5 4 3 2 1 9 X
€10081110T0G 1OV KAl TOU €MAyYEAATOG 110U
8 — Nwwbow ot undipxet £vag kivdéuvog va yive @rtexog 5 4 3 2 1 9 X
9 - Nl'me(o ot uTtdpxet €vag Kivbuvog va pn By® mote and 5 4 3 9 1 9 X
) PTOXela
10 - 21 Yertovid 1tou {» untdpxouv Ktipla Kaxkda 5 4 3 9 1 9 X
ouvinpnpéva
11 — Yridpxetl peydAn avepyia ot meploxn mou {® 5 4 3 2 1 9 X
12 - Yrtdpxouv npoBANpata VapKOTIK®OV OV IEPLOXT) ITOU
o 5 4 3 2 1 9 X
13 - ZU’]V' EP1OXT) TT0U {® urtapxouv roAdoi favbaAiopoi 5 4 3 9 1 9 X
KAl KAOIEG
14 — Yriapxetl moAAn Bia otnv neptoxt| rou {o 5 4 3 2 1 9 X
15 - H nieproxr) 1ou {w Sev €xel KaArn @rpn ) 4 3 2 1 9 X

Ep. 39 TOpa OREMTOPEVOL Yld TA (PTOXA KAl TA KOLWMVIKA AMOKAEIONEvVA ATONA, PECA OTOUG TEAEUTAIOUG
80deka pnveg, mola and ta ak6Aouda KAvVATE TOUAAXIOTO Jid (POopda TO Pjva, AlyoTepPo ouxvd 1 ka@oldou;
(AIABAXTE - AEIETE KAPTA -MIA ATTANTHZH I'TA TO KAGE ENA)

AIABASTE: TOU)\(?leU[O'}llCl Aly()tepo Kabdrou AS\'/ Apvno
@opd To purva ouxva YVePi{n n

1 — Awoate Ae@td 1) pAypata og OIEXOUG 1)

. L 1 2 3 9 X
KOWQVIKA AITOKAEI0PEVA Atopd
2 — Agiepooate KAITO10 artod To XpOvo odg yia va
BonOrjoete PTOXA 1] KOWOVIKA AITOKAEIOPEVA 1 2 3 9 X
drtopa
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Ep.40a Kata Tty YVOpEIn oag Molog and toug ak6Aouboug Mpoo@EPouV TV NEPLocoTeEP) Porbeia tpa ota
PTOXA KAl 0TA KOLVOVIKA AMOKAslopéva atopa oty Kunpo;
(AEIETE KAPTA - AIABAXZTE - MEXPI TPEIZ AITANTHZEIZ)

Ep.40B Kal no1og ano autoug, VORI{eETe OTL MPEMEL VA MPOCPEPEL TNV NEPLOCOTEPT BorOera;
(AEIETE THN IAIA KAPTA - AIABAXTE — MEXPI TPEIZ AITANTHZEILY)

Ep. 40a Znpepa Ep. 408 ®a mpémet
AIABAXTE: Avagépbnkav Aev Avagépbnkav Aev
avapeoa ota Aev yvepilew/ | avapeoa ota 3 Aev yvepile/
3 npota avagépbnkav | Apvnon npwIa avaeépbnkav | Apvnon
1 — KuBepvnuikeg apxe
' Bepvnuikég apxeg . ) . )
oteEyaong
" } — —
2 - Ku'Bspvr]tu(sg unnpeoieg 1 5 & 1 5 &
gpyaotag - -
3 KuBlspvr]UKag KOIVQVIKEG 1 2 s 1 9 S
I peoieg S =
. ) < <
4 — ®pnokeutika 1pupata 1 2 & 1 2 &
Z Z
S — ®1davOpwrukoi 1 1 5 < 1 5 <
eBedovtikoi opyaviopot g é"
, , = =
6 — Ermixeprioetg, etaipeieg 1 2 g 1 2 g
7 - Zuviexvieg 1 2 8 1 2 8
< <
8 — H owkoyevela toug 1 2 = 1 2 =
o @
9 - H Evuporaikr] Eveor 1 2 S 1 2 S
10 — Ta gewxa kat ta 3 =3
KOWRVIKA aroxkAsiopéva 1 2 g 1 2 %
dtopa pova toug
11 - AAAot (AuBopunta) 1 2 1 2
12 - Aev yvopiln/ Apvnon 1 2 1 2

Ep. 41 I'iati Kata o) YVOHL 0ag UNApXouv avlpwnot nmou éxouv avaykn; ESo sival téoospig andypeig nowa
nAnotddel NEPLOCOTEPO PE TN S1Ki) oag;
(AEIETE KAPTA — MONO MIA AITANTHZXH)

1. Aot @avrkave dtuxot 1
2. Aoyw tepredlag kat EéAAewyng Suvapung g 0€Anong 2
3. Aot untapxet peydAn adikia ot Kowvevia pag 3
4. Etvat avarno@euKkto P€Pog g ouyxpovng Ipoodou 4
8. Kavéva and auvta 5
9. Aev yvopil® 9
X. Apvnon X
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Ep.42 E8® sival pepikoil Adyol, mMOU Hnopouv va £§Nyroouv yliati KAMoia ATopd £ivdl (TeXd 1) KOlVRVIKA
anorAciopéva. ool TPELg KATA TY YVORLN 0ag £ivadtl ol o ouvnOiopévot;
(AEIETE KAPTA - AIABAXTE — MEXPI 3 AITIANTHZEIY)

AIABAXTE!

Avagépbnkav petadu

TV TP1HY Aev avapépbnkav

N

1 — Ot IIePIKOTEG TV KOVOUAIDV y1a KOIWVRVIKEG TTAPOXES 1

2 —H €X\Aewyn evBlapépoviog PETASU TV YEITOVROV

3 — Ot aoBéveleg

4 — H 61dAuon owkoyevieov

5 — Ot yoveig toug ftav grexot

6 — H anoAeia 1ou KowotkoU IveUAdtog ot Kowvevia pag

7 — O aAkooA10116g

8 —H ouvex1{opevn yia apketd Kapo avepyia

9 — Zouv 0g QTOXEG IEPLOXES

10 — H xataxpnon VapKETIKOV

11 - Aev mipoypappati{ouv ya to péAdov

12 -H éAAewyn popemong

13 - Eivat teprieAnbeg

14 — "Exouv rtapa moAAd raidid

KQAIKAY “9”TIA TO KAGE ENA, AN TPAMMH 17=1

15 - Eivat petavaoteg

16 — Ot i61o01 eméAe§av va eivat €1ot

e S N N T S I IS B IS
N ININ NN INDININDININ|ININININ|IN|IN

17 - Aev yvopiln /Apvnon

Ep. 43 ITota and tig Vo autig Sndcosig eival mo Kovia oty §1kf) cag anown;

1. O kB¢ &vag €xel 1o KivOUVO TG PTOXELAG O KATIO10 onpeio g {®ng tou

2. O kivéuvog g epIeXelag replopifetal oe oplopéveg opadeg atop®v

3. Kavéva arno auvta

9. Aev yvopile

X lo lw v |~

X. Apvnon

Ep.44 Tag naparad® nEote PouU o€ noto BaOpo ocup@veite 1 dra@uveite pe KaOe pla anod tig akoAoubeg
8nAmocig; (AEIETE KAPTA ME KAIMAKA)

3
3 o 3 3 3 3 3 o L4
AIABAZTE: 35 8% |uzduz| 3¢ 35 S g
S3 SE |poH & &E &5 H 5
2B =g |02°3 gg SR > 3
Qo a B o I a3 § <
1 —Etr]v' Kunipiakn Kowevid, ot I‘[')xOU0101 yivovtat 5 4 3 9 1 9 X
MAOUOIOTEPOL KA1 01 PTIOXO01 PTOXOTEPOL
2-H KU[Bspvnon npénet va §obevel meploocoTEPQ OE 5 4 3 9 1 9 X
KOWQVIKEG TTAPOXES
3- Ql qucpopsg ota ewodnpata otnv Kurnpo eivat 5 4 3 9 1 9 X
OAU PeYAAeg
4 — H KuBepvnon npénet va eyyvatat TG i6ieg
. . , . 5 4 3 2 1 9 X
guKalpieg (LOpYwoNgG, vyeiag, Ktd.) oe 0Aoug
5 — Aev UIAPXEL APKETI) KPATIKI) UITOOTI P18 yia Ta
X . o 5 4 3 2 1 9 X
PTOXA KAl KOWVROVIKA anoKAglopéva atopa
6 —-Eivatl eubuvn g Kupépvnong va pewwoet tig
Slapopég petady 1V atopev pe Pnda eloodnpata 5 4 3 2 1 9 X
Kdl T0V atOpeV pe Xapndda sioodnpata
7 - 91 peyaleg 61a(pops'g ota alqoﬁr]pata Oev eivat 5 4 3 2 1 9 X
KAAEG yid TV KUIPLAKI) Kowvavia
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KolveViki] Kal MOALTIKI] CURPETOXT] KAl APOHNOL®OoT)

Ep. 45 Anod tnv akodoubn Aiota, cag naparaic PNOPEITE va HOU NMEITE O£ MOLOUG AO AUTOUG TOUG
opyaviopoug Aappdvetal pEpog vepyd;
(AEIETE KAPTA - ATABAXTE — [TOAAATIAEY ATIANTHZEILY)

Aev
AIABASTE: . fev wople/
AvagepOnkav avaeepdnkav Apvnon
1 — Kowwvikoi 1) kowvotikoi, 11 Opnoxkeutikoi opyaviopoti 1 9
avapepetypévol pe @liavlporukeg dpaotnplotnteg
2 — OPNOKEUTIKOL 1] EVOP1AKOl Opyavionol 11 avapepetypevol 1 9
He @AaVOpRIIKEG SpaoctnplotnIeg
3 — [ToAwmotikoi 1] KaAAttexvikoi opyaviopol 1 2
4 — Zuviexvieg 1] MOAMTIKA KOppata 1 2 <
N Z
< €3
5 — Kwroeig 1 opyaviopoi avBporivov S ikaiopdatev 1 2 E E n
@ ~ ()
6 — Opyaviopoti ywa v npootacia g @uong, 10V {HeV Kat § I o™
, 1 2 ] e
10U mieppaArdoviog o : S
e s
7 — Opyaviopot veodaiag (mpookoroug, KAapr veoAaiag) 1 2 < é = <E,:
2 o &
X < ¥
8 — Opyavio|oi KatavaAmtov 1 2 o B g Z
Nz
. | S5 | 3
9 — ABAntika kAapur, ouvdeopot 1 2 = %
10 — Xopru 1) kAapr/ ouvdeopot pe e1d1ka evdiagepovia %
(kAapm cudAektev, KAaprn Bauvpaotov, KAapr @idev tou 1 2
KOUITIOUTEP KATT)
11 - AA\a xAapm 1) opyaviopoi (AuBoppnta) 1 2
12 - Kavéva rAapm 11 opyaviopog (Aubopunta) 1 2
13 - Aev yvopiln/ Apvnon 1 2

Copyright Cymar Market Research Ltd. 18



FINAL 27/2/2002
Epyaoia, avepyia Rai nowotnta epyaociag

A15a) ITowo sival to endyyeApa oag topa;

‘ EAN AEN EPTAZETAI ME AMOIBH TQPA, KQAIKEY. 1-4 ¥THN EP. A15a PQTHETE EP. A158

A15B) Minwg spyafécaoctav pe apoipn oto napeAOov; oo ftav to teAsvtaio enayysApa oag;

EIIATTEAMA Al15a) A15p)
0pa tedeutaio

AEN EPTAZETAI

YrievOuvog/n yua ta ouvnBiopéva yovia, ) @poviida Tou Ormtou 1] Xopig
douleld twpa, pn gpyalopevog/n

Mabnwg/ otng

Avepyog 1) Ipoo®pva pur epyalopevog/n

Yuvtadlouxog/a 1 avuropog/n va epyaotel Aoy aoBeveiag

AYTOEPTOAOTOYMENOZ

Te®@PYOKTNVOTPOPOg

Wapag

EnayyeApartiag (61knyopog, ytatpog, Aoylotrg, apXITeKTovag. .)

[0kt ng Kataotpatog, Blotéxvng, addog autoepyodotoUupevog

O|00|N|[O (U1

Eruxepnpatiag, 161oKtr|tng (AroKA£10TKOG 1] PETOX0G) etalpeiag

EPTOAOTOYMENOZ

Epyobotoupevog Emnayyedpatiag (epyodotoupevog ylatpog, diknyopog, Aoyiotrg,
apXITEKTOVAG)

| [T (2l

Fevikn &1evBuvon, Sieubuving 1 avotepa Gieubuvuikd otedéxn (AteuBuvovieg

Zuppoulot, I'evikoi Sieubuvieg, adda drevbBuvuka otedéxn) 11 11

Meéon 61euBuvor), dAdeg SieuBuvoelg (Tpnpatapxeg, veapa deubuvuikd otedéxn,

daokadot/kabnyntég, texvikoi) 12 12

YridAAnAot aoxoAoUpevol KUpimg Pe YPA@EIaKT) epyaoia 13 13

YridAAnAot, aoxoAoupevol OX1 He ypagelakr] epyaocia, addd mou tadidevouv

(moAntég/mAaote, odnyot,..) 14 14
YridAAnAol, pn aoXoAoUpPevol PE YPA@EIOKD] gpyacia, aldd o urnnpeoieg 15 15
(voookopeia, sotiatdpld, AOTUVOHIKOL, ITUPOOPEOTES..)

Emubswpnteg/Emotdateg 16 16
E1d1keupévol epydteg aoXO0AOUPEVOL € XEPWHVAKIIKI) Epyacia 17 17
AAdot (aveldikeutol) epydteg AOXOAOUMEVOL HE XEIPWVAKTIKI] £pyAoia,0olKlaKoi 18 18
Bonboi

OYAEIIOTE EEAZXKHXAN EITATTEAMA EII IAHPQMH 19

Ep. 46 Méoa ota teAdsutaia MEVIE XpOvia £TUXE va PeivETE AvePYOoG/ 1 KAMOLa opa 1 Oxt;
(EAN NAI)

IIéoeg popig peivate avepyog/avepyn péoa ota tedsutaia névie xpovia;
(EAN OYAETIOTE ZTHMEIQZTE: 00) (EAN APNHXH ZHMEIQXTE: 98 -EAN AEN EEPEL:ZHMEIQXTE 99)

ZHMEIQETE TIZ ®OPEZ O [JEp.47
Oubérnote 00
Apvnon 98 [JEp.48
Aev yvopilo 99
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EAN NAI XTHN EP46.

Ep. 47 I'ia nd6oo Kaipd ocuvoAilkd peivate Avepyog/n péoa ota tedsutaia mEvie Xpovia;
. Aryotepo aro pa Béopdada

. Mia Béopada - Aryotepo anod 3 prjveg

. 3 prveg - Atyotepo aro 6 purjveg

. 6 purveg - Atyotepo aro 1 xpovo

. 1 xpovo - Atyotepo arod 2 xpovia

. 2 xXpovia - Ayotepo aro 3 xpovia

. 3 xpdvia 1 1IEP1OCOTEPO

. Aev yvopilen
. Apvnon

x| ol <] o ] & w| O] ~

x| o 3| oo »| & w| M| =

EAN MH ENEPTOX [IAHOYZMOZ (EKTOX AIIO TOYE SYNTAEIOYXOYZ) H ANEPI'OI (KQAIKEY 1-3 STHN
EP. A15A)

Ep. 48 ITowa ano tig akoAouBeg dnAcosig £ival o Kovta otn §1Kkf) 0ag NPOCWMIKY KATAOTAOT);
(AEIETE KAPTA - AIABAXTE - MONO MIA ATTANTHXH)

1.0a 116sAa pia epyaocia pe apoiPn yia oAk anaoxoAnorn Kal Yaxve evepyd yla pia
2. ®a 1Beda pa epyaocia pe apoifr) yla PEPIKI) AraoX0Anon Kal PAaxve evepyd yia pia
3. Oa 1Belda pa epyaoia pe apofr), addd dev yaxve evepyd yia va Bpe autn t otypn

4.Aev B¢A® pa  epyaocia pe apoPn

9. Aev yvopil®
X. Apvnon

XlolPlw|Nd|—

| EAN EPTOAOTOYMENOXZ H AYTOEPI'OAOTOYMENOZ (KQAIKEY 5-18 ETHN EP.A5A)
Ep. 49 II6ca atopa epyodotouvtal 0To XOpPo epyaciag oag;
(AEIETE KAPTA — ATABAXTE — MONO MIA AITANTHZH)

Epydalopat evieAog povog/n
Awyotepo ano 10 datopa
10-24 dtopa

25-49 dtopa

50-99 datopa

100-499 atopa

500 dtopa kat ave

Aev yvopilo
Apvnon

XlolN(o|u| W[N]+~

Ep.50 Me t1 aoxolAcitatl 1 £taipeia 1) 0 opyaviopog nou douAsuete topa ;
(ypawte akpiBwg v andvinorn rou Ba dwoel)

(KYPIOI KQAIKEY NACE (MONO TO ITPQTO WH®IO (17 CATS.) — I'lA XPHXH I'PA®EIOQY)

Ep. 51 ITéoeg wpeg Tt BSopada Soulsuete ouviBwg nepldapfavopévav Kat TV unepaplov; Iapakaieo pnv
unoAoyioste péoa ta Sraldeippata yia @aynto, aAdda unoloyiote 6Asg TIG OPEG MoU $odeUste yia mAnpwpivn
epyaocia. Av 8ev éxete 0tabspd WPAPLO NMECTE POU TO PECO OPO TV WPOV £PYAciag yia Ti§ TEAsUTAIEg
téooepig BSopadeg;

(EAN APNHZH HMEIQXTE: 998 -EAN AEN EEPEI “HMEIQXTE: 999)

ZHMEIQZTE TON API®GMO QPQN O

Apvnon 998

Aev yvopilo 999
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Ep.52 e nowo BaOpo ocup@veite 1§ drapuveite pe KAOs pla anod Tig ak6Aoubeg SNAOELG MOV MEPLYPAPOUV
VvV epyacia oag; TURPMVEITE ANMOAUTA, CUHPOVEITE, OUTE OUHPWOVEITE OUTE dla@wveite, dra@awveite, 1
Srapoveite anoAuvta;

(AEIETE KAPTA ME KAIMAKA)

AIABASTE: 2 2l 3
- sg| g |, 38e| ¢ |sg| 2| &g
35 3 833 3 25 - ISNS)
S < S D2 S S = W X 3 g
2 e = |O0g&g 3 g £ <8 23
QA S a s 3 33 g > <
B g | <

1 -H 8ouleid pou anattei va gpyadopat oAu okAnpd 5 4 3 2 1 8 9

2- Oudérnote @aiveral va X apKetr) opda ya va td 5 4 3 9 1 8 9

RAve 0Aa otn Souleld pou

3 -Zuxvda mpernet va epydfopal ermrméov Opeg, mEPAv 5 4 3 9 1 8 9

TOU KAVOVIKOU ®papiou Ing epyaciag pou

4 —Epyafopat oxedov rdavia oe roAv pnAoug pubpoug ) 4 3 2 1 8 9

S —Epydalopat oxebov ravia e IEPLOPIoPEVOUg 5 4 3 9 1 8 9

Xpovoug rapadoong g epyaciag pou

6 — To niep1o0oTEPO XPOVO 1] HOUAELA OU €XEL VA KAVEL
P& PKpEG entavaAapBavopieveg KIVIOElS TV XEPIWOV 5 4 3 2 1 8 9
KAl TQV UIPAtoev

7 —'Ex@ peydaldn enidpaon oty ano@acn ya 1ota

. . 5 4 3 2 1 8 9
eivatl kabnkovta pou
8 - 'Exe peydln enidpaon oty ano@aoct yia 1o Mg 5 4 3 9 1 3 9
va eKTEAE0m Ta KaBrjKkovia 11ou
9 — 'Ex® 11 61a0e0n va epyaoct® orAnpodtEpa ya va 5 4 3 9 1 8 9
Bonbrjom tov opyaviopo/ etalpeia va metuxet
10 - Bpioke 11g agieg pou kat 1§ agieg autou tou 5 4 3 9 1 8 9
0OpYaviopou va givat mapopoleg
11 -Eipat neprjpavog/n mou epyddopial oe auto tov 5 4 3 9 1 8 9
opyaviopo/ etapeia
12 -@a anéppurta pa aAdn epyacia KATou aAdou pe
RaAutepn apoiPn yla va peive pe autov tov ) 4 3 2 1 8 9
opyaviopo/staipeia
13 —Eivat rmBavov va £xo pia kaAdutepn douleld oe
auto tov opyaviopd/stapeia péoa ota endpeva tpia ) 4 3 2 1 8 9
Xpovia
14 —Eivat mBavov va Bpe piia kaAutepn epyacia pe 5 4 3 9 1 8 9

€va aAdo epyodotn péoa ota ernopeva tpia xpovia
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Ep. 53 II600O TAKTIKA £0ElG;
(AEIETE KAPTA ME KAIMAKA)

AIABAXTE: TTavta zuxva Msptxég rnavia TTote Asv' , A/E
POpeg avtartokpiverat Apvnon

1 Bpiokete 1 Souleld oag ayxoTikn 1 2 3 4 5 8 9

2 Epyc@solts o€ SI'IIKIVSUVSQ 1) 1 9 3 4 5 8 9

avluylevég ouvOrKeg

3- Exgts TTOVOKEPAAOUG AOY® NG 1 9 3 4 5 8 9

boulelag

4 - EXS':'[S puikoug rovoug Aoym g 1 9 3 4 5 ] 9

douleldg

5 — BpiCeote ot douleia, yua

rapdadetypa ano toug reAdteg, ToUg 1 2 3 4 S 8 9

aoBeveig 1) Toug padnteg

6 —praots' oto ortitt ano v doulela 1 9 3 4 5 ] 9

e§oubevapévotl

7 — E€akoloubBeite va avnouxeite ya ta

nipoPAnpata tmg douleldag, Petd ou 1 2 3 4 5 8 9

@evyete ano 1) douleld

8 —BE)lOKS‘[S 6001(9)‘0 va X'ClAClpG)OSIS 1 9 3 4 5 3 9

0t10 1¢A0G NG epyaoung pépag

9 —Bpiokete 611 11 douldela oag eprtodiet

Qrto 10 Va AQLEPQOETE TO XPOVO IOV 1 9 3 4 5 3 9

B¢Aete 010/ 1N OUVIPOPO 1] TNV OIKOYEVELA

oag

10 —N1®wbete TTI0AU KOUPACHEVOL PETA 1)

bouleld yia va artoAavoete npaypata 1 2 3 4 S 8 9

riou Ba B¢Aate va KAveTe OTO OTTiTL

11 —Nlmes'ts TT0AU KOUpaopévog /r]' peta 1 9 3 4 5 g 9

1 Souleld yia va Pyeite 6w pe @idoug

12 -Bpiokete 011 0/1n oUVIpOPog

oag/owkoyevela oag exel Bapebel pe 1 1 2 3 4 ) 8 9

riieon g SouAeld oag

Metakivnon petay neploxwv

| onoyz

Ep. 54 'Excte petaropiost péca ota teAdsutaia §¢ra xpovia;

Nat 1 [JEp.55
‘Oxt 2 [JEp.58
Apvnon 9 [JEp.59

| (EAN NAI, KQAIKAE 1 ZTHN EP.54) |

Ep.55 II6oeg opig;
ZHMEIQXTE TON API®MO TQN ®OPQN, EAN O EPQTQMENOX AEN I'NQPIZEI H AEN @YMATAI HMEIQXTE 99’)

ZHMEIQZTE TIX ®OPEX g

Apvnon 98

A

@

99
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Ep. 56 Mé¢oa ota teAevutaia 10 xpovid ...........:

AIABASTE: Nat | oxt | /8
Apvnon

1. petaxkopioate pia 1) IePLO0OTEPESG POPES PEoa oty 181a mMoAn 1] XwpPld 1 2 9

2. petakopioate o AAAn moOAn 1 XePLd pia 1) IePlocdTePEg POPES Péoa oty i61a enapxia 1 2 9

3. peraxkopioate oe AAAn enapxia pia 1 MEPLOCOTEPES POPEG PEoa otV idla xepa 1 2 9

4. Metakopioate o AAAN X®Pa Pla 1) IIEPLO00TEPES POopEG pEca otnv Euponn 1 2 9

5. Znoate og pua xepa ektog g Euporning 1 2 9

Ep.57. Tnv teAcutaia (opd MOU PETAKONLOATE, Yld OLOUG AOYOUS HETAKONIOATE;

(AEIZTE KAPTA - AIABAXTE — [IOAAATIAEX ATIANTHZEIY) Nat Oxt AF?V/I:I&(‘HI

1. Aev 1joaoTav IKAVOITOUPEVOL HIE TO OTIiTL 0ag 1 2 o

2. Aev 0ag apeoe 0 KOOJOG TG YEITOVIAG 0AG 1 2 : Z
= <

3. I'a enayyeApatikoug A6youg 1 2 g0

. : . :@ =z I

4. I'a 01KoYeVEIAKOUG / TIPOOKOITIKOUG AOYOUG 1 2 ;] R =

5. I'a owovopikoug Adyoug 1 2 § % é

8. AAAa (auBoppnta) 1 2 é § =
N

9. Aev yvopilw/ Apvnon 1 2

| (EAN AEN METAKOMIZE, KQAIKAY. 2 EP. 54)

Ep.58 IN'oti ogv éyete petokopiocs;

(AEIZTE KAPTA - AIABAXZTE — [TIOAAATIAEX ATIANTHZEIY) Nat Ox1 Asv/risr]

1. Eiote wavomoinpévot ekel mmou {eite 1 2 o

2. Zre@Onkate va petakopioete, addd dev 1o kdvate yia enayyeApatkoug Adyoug 1 2 : % —_
— 1]

3. Zre@Onkate va petakopioete, adda dev 1o kKavate ya 1 5 aL‘ <9

O1KOYEVELAKOUG / TIPOOMITIKOUG Adyoug 2 % é

4. Zre@bnkate va petakopioete, aAda 6ev 1o KAVATE yid OIKOVOIIKOUG AOYOUg 1 2 g g E

8. AAAa (auBopunta) 1 g § @
N4

9. Aev yvopiln/Apvnon

[ oAOYZ

Ep.59 MAn®G OKEPTECTE VA PETAKOPIOETE PECA OTA ENMOPEVA NEVIE XPOVLa;

Nat 1 [JEp60
‘Ox1 2 [JEp.62
AEB 9 [JEp.63
Apvnon 9

| EAN NAI, KQAIKAY. 1 £THN EP.59)
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Ep.60 Méoa ota enopeva névie Xpovia, npotibeote...

A/E
AIABAZTE: Nat Ox1 Apvnon
1. va petaxopioete péoa oty i6ta moAn 1 XOPLO 1 2 9
2. va petaxkopioete oe AAAn 1oArn, xep1d péoa otnv idla enapxia 1 2 9
3. va petakopioete oe AaAAn enapxia oty idia xopa 1 2 9
4. va petakopioete oe AAAn xXopa péoa oty Eupaorn 1 2 9
5. va {rjoste oe pa xepa ektog g Eupenng 1 2 9
Ep.61I'ta notoug A6youg VORi{eTe OTL Oa PETAKONIOETE Péca OTa EMOPEVA NMEVTIE XPOVia;
(AEIETE KAPTA - AIABAXTE — [IOAAATIAEZ ATIANTHZEIY) Nat Oxt Asv/risr]
1. Aev eiote 1KAVOITOUPEVOL PIE TO OTTiTL IOV {eite TOpa 1 2 o
. . . &
2. Aev 0ag apgoel 0 KOOHOG TG YELTOVIAG 0ag 1 2 < % —
— 1]
3. I'a enayyeApatikoug Adyoug 1 2 = g0
. e oz o
4. I'a PooEITIKOUG / O1IKOYEVEIAKOUG AOYOUG 1 2 :q R =
5. I'a owovopikoug Adyoug 1 2 § 8 %
8. AAAa (auBopunta) 1 2 g o=
9. Aev yvopiln/Apvnon 1 2 =
| (EAN OXI, KQAIKAY 2 STHN EP.59)
Ep.62 TI'tati vopidete 0t 6ev Oa PeTaKOPioETe péoa ota EMOPEVA MEVIE XPOVLA;
(AEIZTE KAPTA - AIABAXZTE — [TIOAAATIAEX ATIANTHZEIY) Nat Oxt As\z/r;n
1. Eiote wavortoinpévot ekel mou eite 1 2 < .
— 1]
2. T'a enayyeApatikoug A6youg 1 2 aL‘ % ;
3. I'a 01koyeveEIaKOUG / TIPOOKITIKOUG AOYOoUg 1 2 2 m §
4. I'a 01KOVOPIKOUG AOYOUg 1 2 é g E
8. AAAa (auBopunta) 1 2 é‘ o) ;
=
9. bev yvopiln/ Apvnon 1 2 X<

| oaOYS |

Ep. 63 ITapakaldo @avtaocteite OTL cicaocte avepyotl. Ilolwa amd Tig MAPAKRAT® SU0 mnpotdaoceig MAnoLalet
neplocotepo otnv anoyn oag; (AIABAXTE)

1. MaAdov Ba €peva oty idwa enapxia mou {o akoun kat av éev éBploka Goulerd

2. MdAdov Ba petakopila oe dAAn enapxia ya va Bpe Soudea

3. E€aptatat anod ) doulerd ou Ba priopovoa va Bpo addou (aubopunta)

9. Aev yvopiln

o fw v |~

X.Apvnon

Ep. 64 Méoa ota enopeva 5 xpovia, oc noto Babpo vopidete 6TL petaropifovrag o AAA0 YEQYPAPLKO OnNpeio
Oa BeAtimvoviav Ol EMAYYEARATIKEG 0UG MPOOITLIKEG;
(AEIETE KAPTA - ATABAXTE — MONO MIA ATTANTHZH)

. Tlapa roAu

N [—

. e peptko Pabpo

. 'Ox1 10U 3

. Aev avrarnokpivetat o péva (aubBopunta)

1
2
3
4. KaboAou
5
9

. Aev yvopiln

PN (SN N

X.Apvnon
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Ep.65 IIoto, sav UNApXel, Ano TA Mo KAT® 0a cag eveBAppPUVE va HETAROPLIOETE;

(AEIZTE KAPTA - AIABAZTE — [TIOAAATIAEX ATIANTHZEIY) Nat Ox1 Asv/rirl
1. KaAutepeg sukatlpieg kapiépag 1 2

2. KaAutepn 01KOVOPIKY| KATAOTAOT 1 2 8

3 KaAUtepeg KOWMVIKEG TTAPOXEG 1 2 < % in
4. Kalutepeg dnpodoieg uninpeoieg 1 2 g § g
5. KaAuteprn xowvavikr) {or) 1 2 Zq S é
6. AAAot Adyot 1 2 % % é
7. Tirote ano auvta 1 2 %

9. Aev yvepilew /Apvnon 1 2

Ep. 66 II6co npoBupot Oa fHoactav va {foete o kanota aAAn Evuponaiki) xopa onou n yA®dooa sivat

Sla@opseTirf anod tn PNTIPKL cag yAwooa;
(AEIETE KAPTA - AIABAXTE — MONO MIA ATTANTHZH)

1. I[Tapa moAu

2. Xe raroto Babpo

3. 'Ox1 rmoAu

4. KaboAou

9. Aev yvopilen

X.Apvnon

XlO|l DW=

Ep.67 IIpotiBeote va ndte va {fOETE KAl VA EPYACTEITE - yia Aiyoug PAVEG 1] yld HEPLKA XpOViaA - O Jla anod
TG XWPEG MoV givat (8n topa otnv Euvponaiky) 'Evaon péca ota enopeva névie Xpovia;

1. Na1

1

2. '0Oxt

9. Aev yvopil®

X.Apvnon

2
9
X

Anpoypa@ird cupneplAapfavopevou TOV XAPAKTPLOTIKGOV TOU VOLKOKUPLOU

A10. $Ulo Avdpag

lNuvaixka

1

2

A.7 Mnopeite va HOU MEITE NMO10G APLOPNOG AVTILOTOIXEL 0TIV OLKOYEVELAKT 0AG KATAOTAOT);

(AEIETE KAPTA - ATABAXTE — MONO MIA AITANTHZH)

1.ITavtpepévog/n

2. Eavanavipepévog/ 1

3. [Tote dev mavipevKa, twpa {® e oUVIPOPo

4. [Tot¢ 6ev nmavptevtnka, roté dev €fnoa pe eva/pia ouvipopo

povog/n

S. [Toté dev mavptevutnKa, £0roa nPonyoupeveg pe éva/pia ouvipo@o, Topd Opeg {o

U P W[N]~

6. Ataleuypévog/n

7. Xwplopévog (Ze draotaon)

8. Xnjpog/a

0. AAAa

9. Aev yvopile

Mlo|lolw|~|o

X.Apvnon

A.8 T1600 XpovmVv fjoactav étav otapatioate tnv NARPn @oityon oag ot cRnaldsutiko iSpupa;

ZHMEIQZTE THN HAIKIA TTOY XTAMATHXE TH ®OITHZH TOY/THX. O

AN AKOMH ®OITA HMEIQXTE O 00
Aev yvepiln 99
Apvnon XX
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A.8 ITowo cival to eninedo pop@wong oag; (To avotepo eninedo nou tedsimoate);

Aev tedeiwoa to dnpotko

Anpotiko

Tupvaoto (péxpt v Tpitn tagn)

AUke10/ Texvikr] OXOAT)

KoAéyio (Atmepa)

IMaveruotno (Bachelors)

[Maveruotmpio (Metarttuxiako)

N(OV || WIN|—

A.25 O@a Aéyate ot {eite oc...;( AIABALTE:)

AypoTiKn) TIEP1OXT) 1] XQPLO

Mwkpn 11 peoaiou peyéBoug 1moAn

MeydAn moAn

AE

Apvnon

Mlolw|[no|—

A.26 To xUp1O OTiTL IOV {eite £ivat...;

(AEIETE KAPTA - AIABAEXTE - MONO MIA AITANTHZH)

"Eva oritt 1o ortoio givat e§oAoxrArpou §1k6 oag 1) eivat oe UTIOONKN

. 'Eva dapépiopa to oroio eivatl e§odorAr)pou 61k6 oag 1) eivatl og unoBr|Kn

. 'Eva omitt 1o omoio evoikidlete anod tov 810K

. 'Eva iapépiopa 1o oroio evolkiadete amo tov 810K

. 'Eva diapépiopa to omoio vowkidlete and €va Zupfoudio, Anpapxeio, 1) ouvetalplopod

|0 |Ph W =

. AMAa (voikiadw deudrtio, IIPOoEUYIKO CUVOIKIONO)

. Aev yvopile”

1
2
3
4
S. 'Eva ortitt 1o omoio voikiadete and €va ZupPfoudio, Anpapxeio, 1] CUVETALPIONO
6
7
9

O

X.Apvnon

A.27 Ilowa givat 1) 0AlKf) ENUPAVELD TG KATOIKIAG 0ag (0 TETPAYWVIRA pEtpa);

. Katww aro 50 t.p.

. 50-99 t.p.

. 100-149 t.p.

. 200-249 t.p.

. 250-299 ..

1
2
3
4. 150-199 t.p.
5
6
7

. 300 1.1 1) meploootepa

9. Aev yvopile

X.Apvnon

XlofN (oo s |w|N |-
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A.28 TI60a atopa {ouVv OTO VOLKOKUPLO 0aG, CURNEPLAAPRPAVOPREVOU TOU £AUTOU 0ag, OAWV TV EVIALKKOV KAl
TV natdiav;

1. Evag

2. Avo

3. Tpeg

4. Téooepig

S. [Tévte

6. E&t

7.Ema

8. Okt

9. Evvéa 1) neploootepa
0. AE/ Apvnon 0
A.29 Oa OfAape sniong oplopiveg MANPOQPOPIES yla TOo KaOapo £1066nNpa AuTtoU TOU VOLKOKRUPLOU yla va
Hrop£coupe va avalUuocoupe ta anotsAéopata tng £peuvag yia 51a@opoug Tunoug voikoruptov. ESo sivat pua
Aiota anod sioodnpata.

OOV U, |W|IN|—

AEIETE KAPTA:

Tag naparaldo urniodoyiote 6Aoug toug MHNIAIOYZE pio6ouUg Kat apoifég 0A®V TV PEAMV TOU VOLKOKUPLOU,
OAeg TIG OUVTASELG KAl KOLVWVIKEG MAPOXEG, ermiSopata yia maidia rat ott aAAa £10o0d8npata onwg
€voikla KTA.

...PUOIKRA TNV anavinon oag, OnMg Kat OAsg o1 AAAEG AMAVTOELS OF AUTH] Tr ouvévieusy Oa tig Xeiplotoupe
HE eXepuBsla KAl 1] ava@opd ot 0ag I OTO VOLKOKUPLO oag Oa esivair aduvatn. Tag napakalde dwmote
HOU TO YypAppa TNg £1008NpaTikNgG opadag péoa otV onoia ePNintel To VOLKOKUPLO oag;

B Awydtepo ano £260 01
T £261-£442 02
II £443-£627 03
@ £628-£790 04
E £791-£957 05
H £958-£1100 06
A £1101-£1263 07
N £1264-£1521 08
P £1522-£1936 09
M £1937 kat neplocoTEPA 10

AB 99

Apvnon XX

A.30a)Méoa otoug tedeutaioug dmdera Prveg ard IToleg MNYEG Ao auto £8® Tov KATAAoyo £iXe £100611a TO0 VOIKOKUPLO
oag; (AEIETE KAPTA — [IOAAATIAEY ATTANTHZEIZ)

A.30B) Kat arno autov £d® tov kataAoyo, mmota givat 1) o ONPAvtiKi) Iy tou £10081)1aTog ToU VOIKOKUPLoU 0ag;
AEIETE KAPTA — MONO MIA ATIANTHZH)

A.TInyr) ewoodrpatog B.ITTIO ZHMANTIKH ITHTH
AIABASTE (oAAarAég anavinoeig) (MONO MIA ATTANTHXH)
Nat 'Oxt AB/AA Nat 'Ox1 AEB/AA
1 -Aouvdera 1 2 I 1 2 0
2 - Tuvtagelg 1 2 o 1 2 o9
: ; =0 £ O
3 — Entiopa avepyiag 1 2 < ; 1 2 < ;
_ Emi i i = =
4 — Entidopa '(mesvst'ag/ avarnnpiag 1 2 9 é . 1 2 ? é 9
5 - Kowevika Bonbrjpata 1 2 S <% 1 2 5 <%
6 — Owoyevelaka eppaopata 1 2 = % 1 2 = E
7 — Ewoodrjpata and axivntn 1 9 g A 1 9 g A
TMEP1OUOia, AmoTapleEUoElg KAt evoikia » g » g
8 - AAa (auBopunta) 1 2 1 2
9 -AE /Apvnon 1 2 1 2
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A.19 Eiote £0cig TO ATOHO TG OLKOYEVELAG OAG IOU OUVELOPEPEL TA MEPLOCOTEPA OTO £1006npa Tou
VO1KOKUpP10U;

AIABAXTE:
1. Nat 1 Kleiote thv ovvevteuén
2.0xt Ep.A 218

3.Kat o1 6vo 10 1610 Kleiote tqv ovvévteuén

(W IN

4. Asv yvopile Kleiote tqv ovvévteuén

| (EAN KQAIKAY 2 ¥THN EP.19)

A.21a) IToto £ival To TWPLWVO EMAYYEAHRA TOU ATOPOU MOU CUVELCPEPEL TA NMEPLOGOTEPA OTO £1005pa TOU
VO1lKOKUP1O0U;

‘ EAN AEN EPTAZETAI ME AMOIBH TQPA, KQAIKEY 1-4 ¥THN EP A21a PQTHXETE EP. A21f

A.21B) MAnwg oto napedBov epyaldtav oc Kanola spyacia pe apoifyn;; IHoto fArav to tedsutaio endyysApa

wou/ng;
ETIAITTEAMA A21a) A21PB)
0pa tedevutaio

AEN EPTAZETAI
YrieuBuvog/n ya ta ouvnOiopéva yovia, 1) @Eoviidba Tou OImtou I XEPig 1
bouleld topa, pn epyaldpevog/n
Mabnu\g/ potuntg @—
Avepyog 1) Ipoo®pva pr epyafopevog/n @—
Zuvtadlouxog/a 1 avrjpnopog/n va epyaotel Aoye aobeveiag @—
AYTOEPTOAOTOYMENOZ
Fe@PYyoKTNVOTPOQOg 5 S
Wapag 6 6
EnayyeApartiag (61knyopog, ytatpog, Aoylotrg, apXITeKTovag. .) 7 7
[61okt NG Kataotrjpatog, Blotexvng, dAAog autoepyodotoUpevog 8 8
Enmxelpnpartiag, 1610ktng (ArokAe10tikog 11 PEToXog) etaipeiag 9 9
EPTOAOTOYMENOZX
Epyodotoupevog EnayyeApatiag (epyodotoupevog yiatpog, S1knyopog, Aoyilotrg, 10 10
APXITEKTOVAG)
Fevikn) 61evBuvon, Sieubuving 1 avetepa Gieubuviikd otedéxn (AteuBuvovieg 11 11
Zuppoudot, 'evikoi Sieubuvieg, adda dievbBuvuka otedéxn)
Meon 61eubuvor, dAdeg Sieubuvoeig (Tpnpatapxeg, veapa deubuvukd otedéxn, 12 12
baokalol/kaBnynteg, texvikoi)
YriaAAnAot aoxoAoUpevol KUping Pe ypagelaks) epyacia 13 13
YriaAAnAot, aoxoloUpevol OXl HE YpA@EWAKN gpyacia, addd rou ta§idevouv

: : ; 14 14
(mwAntég/mAaotE, obnyot,..)
YridAAnAot, pn aoXoAoUpevol HE YPA@ElAKY] epyacia, aAdd o urnnpeoieg 15 15
(voookopeia, sotiatdpld, AOTUVOHKOL, ITUPOOPEoTeS..)
EmBewpntég/Emotateg 16 16
E181keupévorl epydteg aoXOAOUPEVOL € XEIPWOVAKTIKI) Epyaoia 17 17
AAdot (aveldikeutol) epydteg AOXOAOUHEVOL HE XEIPWVAKIIKI] £pyaoia,olkiarkoi 18 18
Bonboi
OYAENOTE EEAZKHEIAN EINATTEAMA ENI HAHPQMH 19

EuXaploTijoTE TOV EPOTOREVO/ 1] KAl KAELOTE TV CUVEVTEUST).
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