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ARCHIVE INFORMATION AND ERRATA

e Uniqid: The serial case id has been appointed by the archive. The original
case id includes duplicate numbers, four for the Czech Republic (200000001,
1200000002, 1200000151, 1200000303) and one for Bulgaria (3600001010).

e REGION: Categories (value labels) for BULGARIA have been complemented
by the archive in accordance with other GALLUP Flash Eurobarometer and
official NUTS2 classification.

e For technical reasons original VARIABLE NAMES with more than eight digits
have been abbreviated by the archive in order to comply with software
limitations (e.g. for SPSS portable system files).

e SYSMIS (system missing) data due to question skips (filter) have not been
recoded. For Q3b and Q10b respondents with NO SECOND RESPONSE
(“second most important...”) are also represented as system missing cases, in
addition to the question skips.

e Please notice that for questions Q3a/b and Q5 to Q10a/b the question wording
changes in accordance with answers given to former questions as indicated in
the question routing instructions. Nevertheless the responses are coded into
one variable for each question, independent from the question wording
alternatives.
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