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INFORMATIONS A PREPARER AVANT L'INTERVIEW

(a8  REGION NUTS : (CODER SELON LOCALITE D&B)
(b)  CODE SIC ou NACE : (SELON D&B)

()  NOMBRE DE TRAVAILLEURS :.....oovomeemmumeeccenenennes (SELON D&B)

D’Roll vun der europiescher Integratioun fir Innovatiounen

Mir maachen eng Emfro iwwer déi aktuell Innovatiounen an Europa. Mir géifen
lech géren e puer Froen stellen iwwer Ar Experienzen a Prioritéiten an désem
Beréich.

Fir unzefinken, brauch ech e puer Informatiounen iwwer Aren Betrib.

D1. Wi vill Persounen schaffen fest an Arem Betrib zu Létzebuerg?

N=[T[][I[ILI[]
[S| MOINS DE 20 PERSONNES EMPLOYEES > STOP INTERVIEW]

[SI NSP/SR > STOP INTERVIEW]

INFORMATION TO BE PREPARED BEFORE INTERVIEW

()  NUTS REGION: (CODE ACCORDING TO D&B LOCALITY)
(b))  SIC Of NACE CODE: c.coveeeemmerrmrecesssasessennes (ACCORDING TO D&B)

()  COMPANY SIZE : (ACCORDING D&B)

THE ROLE OF EUROPEAN INTEGRATION FOR INNOVATION

We are conducting a survey on innovation today in Europe. We would like to
ask you about your experiences and priorities in this area.

First of all | need some information on your company.

D1. How many people does your company regularly employ in [OUR
COUNTRY]?

N=[J[I[ILI{1]
[IF LESS THAN 20 PEOPLE EMPLOYED > STOP INTERVIEW]

[IF DKINA > STOP INTERVIEW]
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D2. Ass &re Betrib haaptsachlech e Betrib fir.............. ? D2. Is your company mainly concerned with: ...?
[VIRLIESEN- NEMMEN ENG ANTWERT MEIGLECH] , [READ OUT - ONLY ONE ANSWER]
d’Extraktioun oder d’Produktioun vun de Matiéres Premiéres ..... 1 extraction or production of raw materials .........cccoccviervreeirceerinninnns
- d’Konstruktioun oder d'dffentlechen Aarbechten................c......... 2 - construction or civil engineering...........ccccceecerrriiimeccicerssinesceeeens
- d'Produktioun an d’Fabrikatioun vu Gidder ...........ccccceeevviirinnennenes 3 - production and manufacturing of goods........c.cccccurecmrrricmrrcceennnee.
- den Handel an d'Distributioun (Grouss- an Eenzelhandel).......... 4 - trade and distribution (wholesale or retail)..........c.ecccvirevcnrcrvennns
- den Transport (vu Gidder, Wueren oder Persounen)................... 5 - transport (of goods, merchandise or people) ....c.....ccoevcrrvvernneen.
- d'Finanz-Servicer (Banken, Assurancen, Courtage).........c.c..c..... 6 - financial services (banking, insurance, brokerage)...........cc..c......
- dKommuniKatioun ..., 7 - COMMUNICALIONS ..cocviiiiiiierircrcncrr e remcn s e e s sanmnr e e ercsennesassnenss
- aner Servicer fir Betriber.........c.c.ooeceveiericnceccrreircnecscsetinssennenn 8 - other busiNEss SErViCes.........c..ocererrrrirenrerssereresrnneereeressesesareesaens
- aner Servicer fir de Konsument..........cccccoiiiiecieriiccinnennsrcccscnennnns 9 - other services t0 CONSUMEIS .........ccceveevinreriecnnneerrriccsrereseesseenesanns
- (naischt dovunner) [PRECISER] ........c.ciiiiiiiemaeneiaecaseesas 10 - (none of these cases) [SPECIFY]..........ccccccevevinnnerccnencnennne 10
-  [Landwirtschaft > STOP INTERVIEW] = [Agriculture > STOP INTERVIEW]
- [Administratioun> STOP INTERVIEW] -« [Administration > STOP INTERVIEW]
- [NSP/SR -> STOP INTERVIEW] - [DK/NA -> STOP INTERVIEW]
D3. Zénter wéini gétt ét Aren Betrib ? D3. Since when does your company exist?
- virun 1972 gegrénnt (zénter méi wéi 30 Joer).........ccccveevreermenee. 1 - founded before 1972 (more than 30 years) .....cc....ccevevecccvvenennnn.
- téschent 1972 a 1981 gegrénnt (zénter méi wéi 20 Joer)............ 2 -  founded between 1972 and 1981 (more than 20 years)...............
- téschent 1982 a 1991 gegrénnt (zénter méi wéi 10 Joer)............ 3 -  founded between 1982 and 1991 (more than 10 years)...............
- téschent 1992 a 1996 gegrénnt (zénter méi wéi 5 Joer).............. 4 - founded between 1992 and 1996 (more than 5 years).................
- gegrénnt zénter 1997 (am Laaf vun den laschten 5 Joer) ........... 5 - founded since 1997 (within the last 5 years)..........ccoccccevvvvnneneenn.
- [Wees net\lkeng Antwert]..........o.ciiiiiiiiiiiiiiccerr e 6 R [ B¢/ 7.\ PO OSSO UR T
D4. Wéi héich ass ongeféier de Prozentsaatz vun de Verkeef déen Are D4. Approximately what percentage of your sales does your company
Betrib am Export realiséiert? make in exports?
[WA « WEES NET GENAU », NOHACKEN FIR ENG SCHATZUNG ZE [IF DON'T KNOW EXACTLY, INSIST ON GETTING AN ESTIMATE]
KREIEN]
- (1110 1%
- [1] - [IF DK/NA > CODE 999]

11
- WA NSPISR > CODE 999}
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DS5.

D6.

WAéi héisch ass den Emsaatz a Prozenter den Aren Betrib realiséiert
duerch Geschafter mat aneren Societéiten ?

[WA « WEES NET GENAU », NOHACKEN FIR ENG SCHATZUNG ZE
KREIEN]

- LI[1[]1%
- [WA NSP/SR > CODE 999]

Wéi héisch ass den Emsaatz a Prozenter den Aren Betrib realiséiert
duerch Geschéfter mat Konsumenten?

[WA « WEES NET GENAU », NOHACKEN FIR ENG SCHATZUNG ZE
KREIEN]

- [101[]%
- [WA NSP/SR > CODE 999]
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What percentage of your turnover does your company generate from
trade with other firms?

[IF DON'T KNOW EXACTLY, INSIST ON GETTING AN ESTIMATE]

- LII]%
- [IF DKINA > CODE 999]

What percentage of your turnover does your company generate from
trade with consumers?

[IF DON'T KNOW EXACTLY, INSIST ON GETTING AN ESTIMATE]

- LI 1%
- [IF DK/NA > CODE 999]
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1.2

1.3

Fir unzefanken, schwétzen mir aligemeng vun den
Innovatiounseffort’en vun Arem Betrib, vun den Motivatiounen an den
Realisatiounen am Laaf vun den laschten zwee Joer.

Wéi héisch ass den Emsaatz a Prozenter den Aren Betrib realiséiert
huet duerch nei oder erneiert Produiten oder Servicen, déi am Laaf
vun den ldschten zwee Joer um Marché agefuert goufen?

[WA « WEES NET GENAU », NOHACKEN FIR ENG SCHATZUNG ZE
KREIEN]

. [ANTWERT ANDROEN] [ [ 1[ 1%

- [NSP/SR] > CODE 999

- TREND MODIFIEE FLASH-EB 100, Q1.1 -

An denen laschten zwee Joer, wéi héich war do ongeféier de
Prozentsaatz deen Dir an Innovatiounen investéiert hutt, wat ar
Produit'en, dr Prozeduren oder &r Organisatioun ugeet ?

[WA « WEES NET GENAU », NOHACKEN FIR ENG SCHATZUNG ZE
KREIEN]

- [ANTWERT ANDROEN] [ [ 1[ 1%

- [NSP/SR] > CODE 999

- TREND MODIFIEE FLASH-EB 100, Q1.2 -

Ar Innovatiounseffort'en woren haaptséchlech konzentréiert op ... ?
[VIRLIESEN — MAXIMUM 2 ANTWERTEN]

a) D’Entweckiung vun neien Produit’en.........ccceecvenrecncnnneecanrieccneenns 1

b) D'Entwecklung vun neien Produktiounsprozesser........cccccsvevcerenee 1

c) D'Entwecklung vun neien Organisatiounschangementer................ 1

d) [Wees netlkeng ANTWert] ........ccocccrccrriicrnnncecconvennecsnereencsnmascerrasanes 1
- NOUVELLE QUESTION -
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1.1.

1.2,

1.3.

Let us now begin with the overall innovation efforts and achievements
of your company during the last two years.

Approximately what percentage of your turnover comes from new or
renewed products or services, introduced during the last two years?
[IF “DON'T KNOW EXACTLY", INSIST ON GETTING AN ESTIMATE]

- [CODE THE ANSWER] [ I[ I[ I%
- [DKINA] —» CODE 999

- MODIFIED TREND FLASH-EB 100, Q1.1 -
In the last two years, approximately what percentage of your
investment was dedicated to innovation, either in your products, |
processes or organisation?

[IF “DON'T KNOW EXACTLY"”, INSIST ON GETTING AN ESTIMATE]

- [CODE THE ANSWER] [ 1[ ][ 1%
- {DK/NA] — CODE 999

- MODIFIED TREND FLASH-EB 100, Q1.2 -
Your innovation efforts concentrated mainly on...?

[READ OUT -MAXIMUM TWO ANSWERS])

a) development of new products ..........cccceccrireviereccincnescsreeeenen, 1
b) development of new production processes..........cccceeecerrcurrennnees 1
c) development of new organisational changes............cccocvecuuenn. 1
) IDKINAJ coccecesirctcerr e s et ee s s sssene s s e e s esnr e s s e s sunssne e e annnee 1

- NEW QUESTION -
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Déi folgend Fro behandelt verschidden Innovatiouns-Aspekter an Arem Betrib.

14

Am Fall vun Arem Betrib, waat sin déi zwee wichtegst Méttelen fir
Zougang zu de Spétzentechnologien ze kréien: ...?

[VIRLIESEN ~ ROTATIOUN -~ ZWOU ANTWERTEN]

a) uschaafen vum allerbeschtem Equipement a vun den

allerbeschten MasChinnen ........c....covrcriiriecineinenssrrc e s e cnes 1
b) Zesummenaarbecht mat den Fournisseuren oder den Klient'en..1
c) intern Recherchen an Weiderentwéckiungen réaliséieren ........... 1
d) Zesummenaarbecht mat den Universitéiten oder den Spezialisten
vun R&D 1
e) uschaafen vun intellektuellem Eegentum, vu externen Lizensen .1
f) [NE PAS LIRE kéent, me eischter dést Méttel] [PRECISER]....... 1
g) [NE PAS LIRE kéent ass méi wichteg wéi dat anert].................... 1
h)  [NSP/ISR] ..coeiivtictieirecetirrtecrer e resesse s e snesemeaesae s e s e sems e e eesanenee 1

- TREND MODIFIEE FLASH-EB 100, Q2.1 —~
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The next question is in relation to the various aspects of innovation in your
company.

1.4

In the case of your company, what are the two most important ways to
access advanced technologies, among the following: ...?

[READ OUT-ROTATE-TWO ANSWERS EXPECTED]

a) acquisition of advanced machinery and equipment .................. 1
b) co-operation with suppliers or customers ........c.cccoccrerercvvennnans 1
¢) conducting in-house R&D ..o eeercenee e 1
d) co-operation with universities or R&D specialists ..................... 1
e) acquisition of external intellectual property (licensing-in) ......... 1
f) [DONT READ OUT none of the above, but this one is the most

important]: [SPECIFY].....coiivniirceenininnneeeeeveresenssaessnesneees 1
g) [DONT READ OUT no way more important than the other] .... 1
R)  IDK/NA] et saeee st sre e ssa et e st eresan v s nennena s 1

- TREND MODIFIED FLASH-EB 100, Q2.1 —
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2.2

Am Verglaich mat &ren Haaptkonkurrenten, wéi schétzt Dir
d’'Leeschtungen an vun &rem Betrib wat d'Innovatioun ugeet?

Sinnse .......... ?
[VIRLIESEN — NEMMEN ENG ANTWERT]

a)
b)
c)

d)
e)

f)

staark iwwert dem Duerchschnétt ..........cccceoviriinivvicvcnerecnvcennnnens 1
iwwert dem DUerchSChNBtt ............e.eveiviiiriresiirensinenreernieeieneesssanane 2
[NE PAS LIRE] [am Duerchschnett, téschent den zwee,

dat ass verschidden)] ..........c.ccociiiinirmieireccernreteers e ercseeeereneas 3
énnert dem DUerchSChNEtt ..........c.coccerireerreriirirccecesrreresienreeeeeares 4
staark énnert dem Duerchschnétt .........c..ccccvvrvviirccrennininneeenennns 5
[NSP/SRY] ......oiieerirrcnericiiisereeiiissteressresssssesesssneessssnsvssssasasnsessnes 6

— TREND MODIFIEE FLASH-EB 100, Q1.4 -

Wat sin déi zwee allerwichtegst Facteur'en, déi am Beschten
d’'Starkten vun Arem Betrib am Bezug op Innovatiounen erklaren ... ?

[VIRLIESEN ~ ROTATIOUN ~ MAXIMUM 2 ANTWERTEN]

a)
b)
c)
d)
e)
f)
g)

den technologeschen Progrés an d'Kompetenzen am Berdich

vun der Recherche an der Entweckiung .......c.ccccocicveiiimenccrecnnans 1
effikass Produktiounsmethoden, déi d'Benotzung wvun den
Ressourcen optiméieren.........c...occcceeciriecvccrenninneesccsinesnnesssennas 1
d'Flexibilitéit an d'Adaptatioun vun der Produktioun un
Besoin'en vum Marché ............ccccocciiiiirinncciiinnncccenescseenccsenesenes 1
eng Leaderpositoun am Bezug op dEntdeckung an
d’Exploitatioun vun neien Tendenzen um Marché ..................... 1
gudd Kooperatiounsgewunneschten mat Aren Fournisseur'en,
Aren Client'en oder den kommerziellen Associatiounen ........... 1

d'Qualifikatiounen an den Professionnalismus vun Arem Personal
1
1357 27151 24 [P USRS PR POSSSPR 1

- NOUVELLE QUESTION -
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How would you rate the innovation performance of your company

compared to your main competitors? Isit: ............... ?

[READ OUT —ONE ANSWER ONLY]

Well abOVE GVEIAJE .......ccviceirireircirirerrssirsisercmeessesesnssssassssessnans 1
aDOVE AVEFAgE ......cccicceiireireicrccireer st n v nessse e nre e 2
[DON'T READ OUT] [average, in between, it depends,] .......... 3
DEIOW QVEBIrage .....ecoceeeereiercairierrciceiecteestecaeesvecscersrarsersnanen 4
well below average .......ccvccevevereccer vt ese e ee e e ens 5
[DKINA] ... rrtrectrrne e st e anecsn e s resesaeessnassan e sme s snenasassanasnss 6

— TREND MODIFIED FLASH-EB 100, Q1.4 —

Which are the two most important factors that best explain the

strengths of your company in innovation ...?

[READ OUT ~ ROTATE-MAXIMUM TWO ANSWERS EXPECTED]

technological advance and Research and Development

Toralgq] oT=d (=1 o [T S 1
efficient production methods making best use of resources...... 1
flexibility and adaptability of production to market needs .......... 1
leadership in finding out and exploiting new market trends ....... 1
good co-operation practices with your suppliers, customers or
trade associations ........cc.vvereerecninniiciir e 1
qualifications of your staff and their professionalism ................. 1
[DK/NA] «. e ctesresesestesesesses e tssaeseaseaseesssssestasnsnsasnnsnens 1
- NEW QUESTION -
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23 Mir welle gar wéssen wat déi zwee wichtegst Innovatiounsbesoin’en 23 We would like to know what are the two most important unsatisfied
an drem Betrib sin, dél net zefriddenstellend geléist sin? needs in terms of innovation in your company, amongst the following
Nennt mir di zwee wichtegst vun der Lescht hei : : .2
[VIRLIESEN —~ ROTATIOUN — 2 ANTWERTEN MEIGLECH] [READ OUT - ROTATE-TWO ANSWERS EXPECTED]

a) menschlech Ressourcen fannen oder mobiliséieren .................. 1 a) Finding or mobilising human resources ..........cccccvvrevccercieennene. 1
b) Op innovativ Klient'en a/oder Mart zougoen ........cccccccecevrerceennnee 1 b) Accessing innovative customers and/or markets..............cccee..u. 1
c) nei Technologien fannen oder benotzen..........cccceceveecciciecncveneas 1 c) Finding or using new technologies.............cccevemrccurricirnveressecnnnnes 1
d) Finanziell Ressourcen fannen oder mobiliséieren ...................... 1 d) Finding or mobilising financial resources ..........ccecccvvevcerrernnennn. 1
e) Weéssen deelen/verbreeden oder mat aner Organisatiounen e) Knowledge sharing or networking...........ccccormreceeeciiiennienecrecnena, 1

zesummenschaffen ... 1 f) Protecting your knowledge............ccocvcvvciiinccciiinnecniie s rcnnees 1
f)  Art Wéssen schltzen........c.cccoovrieeccencinnveenrcnnrreeneeese e sanressesenes 1 g) [PONT READ OUT none of these, but this one is]: [SPECIFY]. 1
g) [kéen vun désen Besoin’en, me eischter}: [PRECISER]............ 1 h) [DON'T READ OUT no need more important than the other]..... 1
h) [kéen Besoin ass méi wichteg wéi den aneren] ................cccuceu.. 1 () IDKINAL ...t rer e e s eeneererenaereaserneraeennernrannes 1
) INSPISR] ...ttt et se e s ae s 1 ,

— TREND MODIFIEE FLASH-EB 100, Q7.0— - MODIFIED TREND FLASH-EB 100, Q7.0—

Kommen mer elo zu der Formatioun an der Edukatioun Turning now to training and education...

3.1 Awéiengen Beraicher sinn bei den Qualifikatiounen a Kompetenzen 3.1 At which level of your staffs qualifications and competencies, would
vun Arem Personal méi Effort'en néideg, fir dat Aren Betrib méi you say that more efforts are needed, to make your company more
innovativ gétt ... ? innovative ...7?

[VIRLIESEN — ROTATIOUN — MEI ANTWERTEN MEIGLECH] [READ OUT — ROTATE-MULTIPLE ANSWERS POSSIBLE]
a) D'Basiskompetenzen vun den Aarbechter aus der a) The basic skills of workforce leaving primary school................... 1
PrmMArSChOUL.......cuiniii et 1 b) Apprenticeship and training of technical staff ............................. 1
b) D’Léier an d’Formatiounen vum technéschen Personal ............. 1 c) Apprenticeship and training of commercial staff ........................ 1
c) D'Léier an d'Formatiounen vum kommerziellen Personal........... 1 d) University education of staff.........ccceccierevimmiciiccnecceecereeecens 1
d) Universitarsformatioun vum Personal .........cccoocvecenecricinncncnnnee. 1 e) To motivate staff at all levels to acquire new competencies and
e) D’Motivatioun vum Personal op alle Nivo’en vun der Hierarchie to adapt to Change ............cccceecvimiiiececcrerrccee e 1
vir nei Kompetenzen ze erhaalen a vir sech un Changementer f) [DON'T READ QUT none of these, but this one is}: [SPECIFY]. 1
Ze adaptéieren...........cceiciinien s 1 g) [DON'T READ OUT all Of themM] .....vovmeeeererinreeeeeeeseseeeeseeseeeseees 1
f) [NE PASLIRE Aner] : [PRECISER]........ccocoevincmnencncnniniccnns 1 ) IDKINAL ..ottt e eee et ee e e e et nee e e aereee e e eaenenanneas 1
g) [NE PAS LIRE alleguerten].............ccccooeeevmeecmrcrrcerrinececaraneeessens 1
D) INSP/SR] ...ttt eresenveir v e e s sss et e ssba e sae e e e s eanssae e ne e s 1
- NEW QUESTION -

- NOUVELLE QUESTION -
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3.2

3.3

Wou denkt dir dat dir d’Formatiounen vir d'Verbesserung vun den 3.2
Qualifikatiounen vum Personal an hierer Motivatioun am Beschten
erhaalen kénnt...?

[VIRLIESEN - ROTATIOUN ~NEMMEN ENG ANTWERT]

- Intern Formatiounen am Betrib .. TR |
- Di 6ffentlech Edukatiouns- a Formatiounsmstltuter ................... 2
- Di privat Edukatiouns- a Formatiounsorganisatiounen .............. 3
- Di hallefstaatlech Institutiounen, wéi Chambres de Commerce,

kommerziell Associatiounen, etfC.. ...c...ceeeeerriiiiriiiieciiirerirererecnenes 4
< [INSP/SR] ..ceeivirrcirrretrcrecnetee et er s etr e e e reesnassssse s e esananns 5

- NOUVELLE QUESTION -

Wat wor di duerchschnéttlech Unzuel vun Schaffdeeg déi dat lascht 3.3

Joer an Arem Betrib pro Employé vir Edukatioun an Formatioun
opbruecht gouf ...?

[WA « WEES NET GENAU »,
KREIEN]

NOHACKEN FIR ENG SCHATZUNG ZE

- [CODER LA REPONSE] [ 1[ 1[ 1
- [NSP/SR] > CODE 999

- NOUVELLE QUESTION -
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Where do you think that training to improve the qualifications of your
staff and their motivation can be best provided ...?

[READ OUT - ROTATE-ONE ANSWER ONLY]

- Training activities within the company............c....cccvieiceann, 1

- public sector education and training institutions ....................... 2

- private sector education and training organisations ................. 3

- semi-public institutions like chambers of commerce, trade

associations, efC..........ccceeiiiiecciiiirir e 4

= [DKINA] .ottt se s e s sr e n e smanen 5
- NEW QUESTION -

What was the average number of working days dedicated to education
and training per employee in your company during the last year...?

[IF “DON'T KNOW EXACTLY”, INSIST ON GETTING AN ESTIMATE]

[CODE THEANSWER] [ ][ ]I ]
- [DK/NA] — CODE 999

- NEW QUESTION -
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Schwiétzen mer elo vun Innovatiounen a Saachen nei Organisatiouns a
Gestiounsapprochen an Arem Betrib.

4.1

4.2

Op wat fir eng vun den folgenden Aktivitéiten, wérten sech, am Laaf
vun den nexten zwee Joer, Ar nei Gestiounsapprochen fir

Innovatiounen haaptséachlech konzentréieren ? Eischtens ?
Zweetens ?

A) EISCRLENS ....ciieitiec ettt et 1
D) ZWEELENS ...ttt s e as e aa e rn s rnssssees 2

[VIRLIESEN - ROTATIOUN — ENG ANTWERT FIR « EISCHTENS »
AN ENG ANTWERT FIR « ZWEETENS »]

Aféierung vun neien Prozesstechnologien..........ccccccoricniienne 12
- Den Rapport mat den Fournisseur'en\Benotzer...........c......... 12
- D'Logistik, d'Liwwermethod.............c.cciiiacenrnerenssmresssesssnaens 12
- Nei caracteristiken vun den Produit'en\Servicer ................... 12
- Daten- an informatiounsveraarbechtung............ccccccvveercnneeens 12
- Restructuratioun vum Decisiounsprozess..........cc.occeevveecreacnes 12
« INSPISR] ..ottt st ne et e 12

- NOUVELLE QUESTION -

Wann dir géren nei Methoden oder nei Approchen an der Gestioun vun
Arem Betrib geift aféieren, bei wem géif dir virzugsweis Root froen ... ?

[VIRLIESEN - ROTATIOUN - NEMMEN ENG ANTWERT]

- Fournisseurs oder Client'en..............cccccciieececieeereciieeennnrecnenennns 1

- Fuerschungsinstituter (public oder privat) ........cccccccveciverenninranas 2

- Privat extern Consultant’'en ...........coccrvriiirreciiencceereciree e, 3

- Centres de conseil public oder semi-public............cccevrcceriiineenne. 4

o INSP/SRY] ettt ettt ere e seer e e ent e s e e n e rreneaas 5
- NOUVELLE QUESTION -
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Let us talk about innovation in terms of new organisational and managerial
approaches in your company.

4.1

4.2

During the next two years, on which of the following business activities
will your new approaches to management of innovation mainly focus
on? Firstly? Secondly?

Q) FISHY e 1
b) Secondly ..ot 2
[READ OUT - ROTATE-ONE ANSWER FOR “FIRSTLY” AND ONE
ANSWER FOR “SECONDLY” EXPECTED]

introduction of new process technologies............ccceccceeunnnne.n. 12
- relationship with sSUppliers/users ..............ceveevvrevuvecsrrseecnnnns 12
- logistics, delivery method............coeevnicrcinnncrrrrneesernes 12
- new product/service characteristics ...........ccccceeriiiinniniannnninns 12
- data and information processing.........c..cccoevcrmriirnnrennsneeiecnns 12
- restructuring of decision-making process .........ccccccccrvervireanes 12
o IDKINAL cecerceessete sttt e s st e s st sssae st s enans 12

- NEW QUESTION -

If you want to introduce new methods or new approaches to

management for your company, would you seek advice preferably
from... ?

[READ OUT ~ ROTATE-ONE ANSWER ONLY]

- Suppliers or CUSIOMETS .......cccvicvrreiirnnciieereeee e e e enesnns 1
- research institutions (public or private) .........ccccececvieveiiecerirrnenns 2
- private external consultants .........c..cccceeeccinivinnnnnc e 3
- public or semi-public advisory centres .........c.ccccermrrinrrversrenennn. 4
= IDKINA] c..teccterrece s eseee et e sta s s ts e nmaes s et s as b e e sa st et sreevans 5

- NEW QUESTION -
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5.1 Am Fall vun Kollaboratiounen mat aneren Societéiten am Beréich vun

Innovatiounen, ass Aren Betrib haaptséchlech... 5.1 When co-operating with other firms in relation to innovation, your
[VIRLIESEN NEMMEN ENG ANTWERT] company is mainly...

den wou esou Kollaboratiounen mat aneren Societéiten [READ OUT —~ONE ANSWER ONLY]

eTWENSCNL. ... e e e 1
- oder aner Societéiten wénschen esou Kollaboratiounen mat - the one to request such co-operation with other firms................. 1

ATer ENHrepriSe. .. ..ccccvremviecrreimnvteec s ccntnrne e craar s es s e smssasnnaes 2 - or other firms request such co-operation with your company...... 2
- [NE PAS LIRE dat ass verschidden,déi zwee]..................coeuuuue 3 - [DONT READ OUT it depends, both] ..........cceereeceremrecoenrreeenen. 3
- [NE PAS LIRE kollaboréieren net mat aneren Societéiten] ........ 4 o [DKINA] ceeteeeieeeeetremseeeesesssseesssssessseenstastasssessasssessenaseesseassssnenseees 4
= INSPISR] .....corveeeieretsntnn et et sre e et pe s ae e e 5

- NEW QUESTION -
- NOUVELLE QUESTION -

5.2 Arer Méenung no, gétt d’Kollaboratioun mat aneren Societéiten fir den 52 in your opinion, co-operation with other firms to launch new products or
Lancement vun neien Produiten oder Servicer oder fir d'Aféiereung services or to introduce new processes will become for you in the next
vun neien Prozesser fir lech am Laaf vun den nexten Joeren ... ? years...?

[VIRLIESEN — NEMMEN ENG ANTWERT] [READ OUT —ONE ANSWER ONLY]

= GaNZ NBLZIBCh........ceevvce ittt s as 1 Very USEfUl .......coriecieectccetcr ettt 1
- Eischter nétzlech..........oeveeniicicrs e 2 - Rather usefUl........ccoiiicicrrinecencie st aeen s 2
- Eischter net N8LZIECh ..ot 3 = RAther NOL USEIUN....cceiveeeeeieiecieteceeeeseseseseessaseseesseseessssssseessane 3
- Guernet n8tzlech ..., 4 - Notuseful atall ..........cccccoimiverierieeccecrerc e 4
= INSP/SR] ettt sttt sae e et ene 5 = [DKINA] coeineeiereeearessacessaeeseesentstanssasasessassassesessssessnrasssesessnssrass 5

- NOUVELLE QUESTION - - NEW QUESTION -
53 An Arem Betrib, schafft Dir mat aneren Socitéiten zesummen fir den 5.3 And in your company, do you co-operate with other firms to launch

Lancement vun neien Produit'en oder Servicer oder fir d’Aféierung vun
neien Prozesser?

[VIRLIESEN NEMMEN ENG ANTWERT]

new products or services or to introduce new processes?
[READ OUT —~ONE ANSWER ONLY]

Yes, SinCe a loNg tIMe ....coccvveieeeeiiinsere s reseee s sarees 1
JO, zénter laangem ...t e 1 - Yes, Only FECENHY ......ccccviiireericrrerrceeccnnresnnesccrnnr e e e se s s enee e 2
- Jo, erreicht KIerZI@Ch.....ue.eeeeeeeeeeeeeee st ceas e es s e srscsnaas 2 - No, but you intend to co-operate with other firms soon .............. 3
- Nee, mée mir hunn demnext wélles mat aneren Societéiten ze N I TS SUU U UV 4
KOIlADOr&IEreN .........c.cveecimireeceeniiecerererreceeesesereenareesssannesensasones 3 = [DKINA] .ot cieeetctererernrs s sesstesr e ransas e e retssts s st rennenae s susansansanans 5
S | (= - S U P OOUSPPTPP 4
I (1 51 = £ O TUPTO PO 5

- NOUVELLE QUESTION - - NEW QUESTION -
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[READ OUT — ROTATE-MULTIPLE ANSWERS POSSIBLE]

a) dialogue at the level of your company ..........ccccvveecencrsienccncnns 1
61  Wéi hélt Aren Betrib déel um offentlechen Débat iwwer b) your own media activites addressing customers or
d’lnnovatiounen ? Maacht Dir dat iwwer ..... ? Shareholders....... ..ot s e se e e e e ssanessan s 1
[VIRLIESEN - ROTATIOUN — MEI ANTWERTEN MEIGLECH] c) joint information activities with research institutions .................. 1
a) En Dialog um Nivo vun Arem Betrib, ........cceeerreeeeercrrenerenansenans 1 d) joint discussions with industry associations on norms and
b) Ar eegen Mediaaktiounen fir Ar Client'en oder Aktiounnairen ...1 SEANAANAS........ccooricrereecrr e s s n e 1
c) Informatiounsaktiounen zesummen mat Fuerschungsinstituter. 1 e) initiatives addressing the education system..............ccccceeveenen. 1
d) Diskussiounen mat Industrieassociatiounen iwwer Normen a f) [DONT READ OUT: Do not participate in the public debate on
SUANAANA N ..cooveemeiee e e eeeeecee e e reeeetteeeesessresssmmseaasesasaneessassamnennss 1 INNOVALION] ..ot a e smeesnr e sen e s s 1
e) [Initiativen déi sech un den Edukatiounssystem addresséieren.. 1 g) [DONT READ OUT none of the above, but this one}:
f) [NE PAS LIRE: Huelen net déel um Débat public iwwer {55 =103 | o 4 R 1
A'INNOVALIOUNEN] .....ceveneecreineireirreesiieesesesessesesseserensessesseesseasens 1 D) [DKINA] . cecreereecie e eeerre et esasssaessnessasseesassnnressssasassmsnnnens 1
g) [NE PAS LIRE : Aner]: [PRECISER].......coeveeeemeereereresesersemsenes 1
D) INSP/SR]..cceiieeirierirsereesesessssssssseresesssssssssssssssssssssssssssssssssssssnsnsaes 1 - NEW QUESTION -
- NOUVELLE QUESTION -
6.2 For which of the following communication activities concerning
6.2 Fir wat fir eng vun den folgenden Kommunikatiounsaktivitéiten innovation do you intend to strengthen your efforts during the next two
betreffend d’innovatiounen, hut Dir wélles am Laaf vun den nexten years through ...?
zwee Joer ze renforcéieren ... ? [READ OUT — ROTATE-MULTIPLE ANSWERS POSSIBLE]
[VIRLIESEN- ROTATIOUN-MEI ANTWERTEN MEIGLECH] a) dialogue at the level of your company ..........cccooveeciecrrineceecnanae 1
a) En Dialog um Nivo vun Arem Betrib, ...........wweeeeeeeeenseorersrecnne 1 b) your own media activities addressing customers or
b) Ar eegen Mediaaktiounen fir Ar Client'en oder Aktiounnairen ...1 ShArEhOIErS........coceemrieereerereee et e as e e seeennenans 1
c) Informatiounsaktiounen zesummen mat Fuerschungsinstituter.1 c) joint information activities with research institutions .................. 1
d) Diskussiounen mat Industrieassociatiounen iwwer Normen a d) joint discussions with industry associations on norms and
SHANAANA N ..c.oeeeeeeeeeeeeeeeeeeseeesseesceeeseaseneeesssasaenessessaseesaassansnnes 1 ] P2 LaTo 1= o O O 1
e) [Initiativen déi sech un den Edukatiounssystem addresséieren..1 e) initiatives addressing the education system.............cccocoeeeeeenn. 1
f) [NE PAS LIRE: Hunn net wélles d'Innovatiounsefforten duerch f) [DONT READ OUT: Do not intend to strengthen innovative
Kommunikatiounsaktivitéiten ze verstarken] ...........cccceeveevvenne 1 efforts through communication activities] ........cc.cccccevvevecrennnnn. 1
g) [NE PAS LIRE : Aner]: [PRECISER].......cccoervemmeeemcirererrssemsererenans 1 g) [DONT READ OUT none of the above, but this one]:
) INSP/ISR]...cvurererirreesesesersessarsassessssssssssssssssssssasssesssssssssssessassssnssanes 1 [SPECIFY] ittt s, 1
-  NOUVELLE h)  [DKMNA] ..ot e sre s s s e e enesnae s 1
QUESTION —

- NEW QUESTION -

6.1 How does your company patrticipate in the public debate on innovation,
it does it mainlty through ...?
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71 Am Verglach mat der momentaner Situatioun, mengt Dir dat den 71 Compared to the current situation, would you expect that the market
Marché am Laaf vun den nexten Joer fir d’Aféierung vun innovativen for introducing innovative products in the coming years...
Produit'en ...

[READ OUT ~ONE ANSWER ONLY]
[VIRLIESEN — NEMMEN ENG ANTWERT]

- Will become more reCeptive ........c.ccveeeeriiinerireranniinisssnseeriessasaens 1
- mMéi « empfANGIECH » @SS....cooiveiiiiiicirrrrrer et 1 - Will remain unchanged..............cccovverinenriennnncensrnsnrsersreanseesses 2
- d'SeIWESChE @S85 .....oicoveiiiiiieiriirecr e nenerreeve s st ssaanas erseeecsenens 2 - Will become Iess receptive........ccccevcvemeeeciiccceiriinsieeereeeeesssenensas 3
- manner « empfanglech » @ss ........c..cceevvcvrercrcnrsienccivecenesecsennas 3 m [DKINA] c..ceeetecireeesrsrsereereserraes st essesessasssessesseeses s snensssssnssnssnees 4
m [NSP/SR]....eiicectieereercsstnsasseestssannenaesesasnesssssnsesenssasasnasaseesaesneasen 4

- NEW QUESTION -
- NOUVELLE QUESTION -
7.2 Wat fir eng vun den folgenden Tendenzen um Marché hunn Arer 7.2 Which of the following trends on the markets will, in your opinion,

Méeung no den stérksten Ureiz fir Innovatiounen an den kommenden provide the strongest incentive to innovate in the coming years...?
Joer .7

[READ OUT — ROTATE-MULTIPLE ANSWERS POSSIBLE]
[VIRLIESEN — ROTATIOUN — MEI ANTWERTEN MEIGLECH]

a) Increasing price competition ..........ccccccvcmrecnrccniiinncner e 1

a) Zouhuelend Konkurrenz um Nivo vum Prais.......cccceecccvinnreccnneen. 1 b) Higher requirements on quality .........cccovvvrrciccnrneiririr s 1

b) Di méi néisch Uspréch a Saachen Qualitéit...................ccceen..n... 1 c) Greater user-friendliness requirements and/or less service

c) Di méi grouss Nofro no benotzerfrendlechkeet an\oder manner FEQUIFEMENES .......covriiiiiiireciecereeresrnecesanrresessereraeanesssasesasannessen 1

necessitéit vun Entretien .....ccccveeee i 1 d) Security and reliability of products .......ccccveeeeerciriiciice e 1

d) Secherheet a Zouverléssegkeet vun den Produit’en .................. 1 e) Response to consumers’ leisure needs ...........occeveevevereceencinieenns 1

e) Antwert op d'Fraizéitbesoin’en vun den Konsumenten.............. 1 f) Response to demographic and cultural change.......................... 1

f) Antwert op demografesch a kulturell Verdnnerungen ................. 1 ) [DKINA] ... tvrisees st s ssrsceraasssesaesssesarensssssneesesnenss s seenns 1
Q) INSP/SR]..cecouieiecereriimceeesecssessssssseesseseesmesessesssassstsseseasesseasssasassasees 1

- NEW QUESTION -

- NOUVELLE QUESTION -
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8. Op wéi engem Nivo denkt dir, dat sech an den kommenden Joer fir 8.
Aren Betrib, den positivsten Impakt vum gemeinsamen europ&eschen
Marché weist wat d'Innovatiounen ubelaangt ... ? (gitt den wichtegsten
un)

In the coming years, where would you expect for your company, the
most positive impact of the European single market when it comes to
innovation ...? (please name most important)

[VIRLIESEN — ROTATIOUN —- NEMMEN ENG ANTWERT] [READ OUT - ROTATE-ONE ANSWER ONLY]

- méi bélleg oder méi disponibel Liwwerungen aus aneren -

cheaper or better available supplies from other regions in

europdeschen Regiounen ..........ccccocveenrenrescenrresnennsenssinessessaneene 1 T[] oL - T TN 1
- E besseren Zougang zu neien Marché’en an der Europdescher - better access to new markets in the European Union (for sale of

Unioun (fir den Verkaaf vun Produit'en an Servicer).................. 2 products and SBrVICES)......c.cccuuiinirirrmrecrrirrerresiaeseerssseeseeranes 2
- E Dbesseren Zougang zu neien Technologien, neien - better access to new technologies, equipment or research

Equipementer oder Resultater vun Recherchen........................ 3 FESUMS ... i ee e e cecercenrmae s s se e s s s sseeessneseae e s s e csrnnneas 3
- Verbessert Reglementatiounen, déi glaich Chancen fir national - improved regulations, providing equal opportunities for

oder auslannesch Konkurrenten offréieren ...............ccceeeeeennen. 4 competitors at home and abroad, ..........cccccoevvvicciveineeccrenennen, 4
- Eng besser Koopératioun mat aneren europdeschen Betriber fir - better co-operation with other European companies to innovate.5

INNOVALIOUNEN ...t ree s rssraaseasessereerreessesssssnasaresaesnas 5 = [Others] {SPECIFY]. .....riiiccrreiicree s scness s ssserssssnseessessnsensss 6
= [ANEI[PRECISERY]. ....ecovvevuererersersessmsersesssesssssssssesssesssssnssssasens 6 = [DKINA ettt vensssssss st s b sassssaes s s sessse s s srane 7
- INSP/SR] ..o icrrciiirnricrensrn e senrcnescore s sansssassemesesmessanssnessnaesansssasanes 7

- NEW QUESTION -
- NOUVELLE QUESTION -

[FIN DE L' INTERVIEW - REMERCIER LE REPONDANT]

[END OF INTERVIEW - REMERCIER LE REPONDANT]



